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When  in  fhe  course  of  human  events,  if  becomes  necessary  for  one 
people  to  assume  .  .  .  the  separate  and  equal  station  to  which  the 
laws  of  nature  and  of  nature's  God  entitle  them  

The  phrasers  of  the  above  quotation  from  The 
American  Declaration  of  Independence  might  well 
have  offered  it  as  a  prelude  to  a  guide  for  broad- 
casting program  directors.  The  laws  of  nature  rule 
men's  hearts  and  minds  and  really  establish 
Hoopers.  To  tune  broadcasting  in  harmony  with 
those  laws  is  to  gain  public  acceptance. 

It  is  an  iron-bound  creed  at  Fort  Industry  Company 
stations  to  tune  broadcast  schedules  to  the  tempo 
of  the  communities  which_»they  serve. 


THE  FORT  INDUSTRY 
 COMPANY  


WSPD  •  Toledo — WWVA  •  Wheeling — WAGA  •  Atlanta 
WMMN  o  Fairmont — WHIZ  •  Zanesville — WLOK  •  Lima 
 WGBS  •  Miami  


••• 


at  deadline 


..  i  LfUWtnAftA/WlAAAJW 

Closed  Circuit 


MILLER  FOR  MILLER  —  Associate  Justice 
Justin  for  Neville— could  be  NAB  presidential 
succession.  Justice  Miller,  of  U.  S.  Court  of 
Appeals  for  D.  C.  (handling  radio  lit.'gation)  is 
a  leading  prospect  for  NAB  helm.  Neville  Mil- 
ler, who  retired  in  1944  after  six  years,  was 
first  paid  president.  Justice  Miller  has  been  on 
high  Federal  bench  since  1937. 

THOUGH  NAB  President  J.  Harold  Ryan  has 
agreed  to  stay  only  a  month  beyond  his  orig- 
inal year,  which  ended  June  30,  he  has  extended 
lease  on  his  Washington  apartment  until  Sept. 
1  (story  on  page  15). 

INSURANCE  business  may  get  Capt.  Harry  C. 
Butcher,  naval  aide  to  Gen.  Ike  Eisenhower, 
back  after  three  years  overseas.  Capt.  Butcher 
may  go  on  inactive  duty,  and  is  about  to  decide 
plans.  He  was  CBS  Washington  vice-president 
more  than,  a  decade. 

COL.  AL  WARNER,  head  of  CBS  Washington 
news  bureau  before  joining  Army  PRO  three 
years  ago,  is  most  sought  radio  newsman  in 
capital.  Expecting  inactive  status  in  autumn, 
he  has  overtures  from  CBS,  American  and 
Cowles.  At  Army  he  heads  news  bureau. 

FLYING  trips  to  Rio  envisioned  by  broad- 
casters planning  to  attend  Inter-American 
Radio  Conference  in  September  may  be  off. 
Nonbroadcast  matters  probably  will  dominate 
agenda  and  even  these  may  not  be  important 
because  of  revisions  expected  in  projected 
world  telecommunications  conference. 

BUDGET  BUREAU  possibly  is  girding  for 
long  look  at  FCC,  Interstate  Commerce  Com- 
(Continued  on  page  80) 


comma 

July  10:  Hearings  before  Senate  subcommit- 
tee investigating  relationship  of  foreign 
companies  and  persons  to  radio  and  other 
communications  in  U.  S. 

July  11:  Board  of  Zoning  Adjst.  public  hear- 
ing Bamberger  TV  application  for  Wash- 
ington, D.  C. 

Bulletins 

NEW  YORK  stations  Friday  were  preparing 
to  step  up  news  coverage  in  event  of  a  strike 
of  newspaper  and  mail  deliveries  union  at  mid- 
night Saturday,  on  which  union  was  voting 
Friday.  WNEW,  which  broadcasts  five  min- 
utes of  news  an  hour  in  cooperation  with  New 
York  Daily  News,  planned  to  double  that  time 
and  to  broadcast  comics  and  features  Sunday. 
WEVD  WINS  WJZ  WLIB  WBNX  WQXR  had 
plans  ready.  Stations  foresaw  demands  for 
time  from  local  advertisers,  particularly  de- 
partment stores  and  theatres. 

TERMED  by  New  York  headquarters  "strictly 
a  Chicago  proposition",  the  Amalgamated 
Clothing  Workers  (CIO)  has  secured  an  Illi- 
nois charter  for  the  Amalgamated  Broadcast- 
ing Assn.  which  will  apply  for  either  FM  or 
AM  frequencies,  whichever  is  recommended  by 
its  engineers,  Raymond  M.  Wilmotte.  Incor- 
porators are  Sidney  Hillman,  national  chair- 
man, PAC;  Samuel  Levin,  chairman  Illinois 
branch  of  PAC  and  manager  of  the  Chicago 
joint  board,  ACW;  and  Jacob  Potofsky,  gen- 
eral secretary-treasurer,  CIO.  Charter  stipu- 
lates that  ABA  will  operate  as  "educational, 
charitable,  philanthropic  activity". 


Business  Briefly 

PIPE  SPOTS  •  Lord  Davenport  Pipes,  Lon- 
don, with  appointment  of  Raymond  Spector 
Co.,  New  York,  as  agency,  has  started  partici- 
pations in  radio  programs  in  New  York  (Ar- 
thur Godfrey  on  WABC,  three  to  six  weekly)  ; 
also  San  Francisco,  Detroit  and  Lo?  Angeles. 

CUDAHY  RENEWS  •  Cudahy  Packing  Co., 
Chicago  (Old  Dutch  Cleanser),  signs  renewal 
of  Tina  &  Tim  on  CBS,  Mon.-Fri.  1:45-2  p.m. 
(CWT)  effective  Aug.  6,  52  weeks.  Agency, 
Grant  Adv.,  Chicago. 

ELECTRIC.  RENEWAL  •  Electric  Com- 
panies Advertising  Program,  through  N.  W. 
Ayer  &  Son,  New  York,  has  renewed  Electric 
Hour  for  52  weeks  on  full  CBS  effective  July 
22.  Program  is  broadcast  Sunday  4:30-5  p.m. 

AVIATION  CORP.,  CROSLEY 
OFFICIALS  SEE  PORTER 

OFFICIALS  of  Aviation  Corp.  and  Crosley 
conferred  with  FCC  Chairman  Paul  A.  Porter 
Friday  regarding  the  pending  application  for  ( 
transfer  of  the  $22,000,000  Crosley  Corp.  (in- 
eluding  WLW  Cincinnati  and  the  contract  to j  j 
purchase  WINS  New  York),  now  pending  be- 
fore the  FCC  [Broadcasting,  June  25].  Addi- . 
tional  information  has  been  supplied  the  Com- 1) 
mission  since  filing  of  the  transfer  application 
the  preceding  week. 

The  group  that  conferred  with  Chairman 
Porter  included  Irving  B.  Babcock,  Avco  presi- 
dent;  Powel  Crosley  Jr.,  Crosley  president; 
James  D.  Shouse,  vice-president  of  Crosley  in 
chai'ge  of  broadcast  operations,  and  Raymond 
S.  Pruitt,  vice-president,  secretary  and  general 
counsel  of  Avco.  Mr.  Shouse,  who  has  been 
confined  to  his  home  with  bursitis  in  his  arm, 
was  flown  to  Washington. 


How  Alloca 

PROMISING  all  possible  speed  to  revise  regu- 
lations and  standards  for  FM,  television  and 
facsimile  in  new  allocations  (see  page  13),  FCC 
Chairman  Paul  A.  Porter  late  Friday  issued 
statement  suggesting  procedure  for  broadcast- 
ers. FM  applications  now  in  preparation  and 
using  the  42-50  mc  coverage  chart  in  present 
standards  will  be  accepted  until  Aug.  1. 

"The  Commission  expects  to  confer  soon 
with  industry  groups  with  the  view  to  sched- 
uling meeting  sometime  in  July  of  all  inter- 
ested parties  to  formulate  the  industry's  pro- 
posals for  rules  and  standards,"  he  said  and 
suggested : 

The  420  FM  and  119  television  applications 
now  in  pending  files  must  remain  there  because 
of  freeze  policies.  No  standard,  FM,  television 
or  facsimile  applications  will  be  finally  acted 
upon  for  60  days  after  freeze  policy  change. 

FCC  staff  will  begin  work  immediately  on 
applications  in  pending  files. 

TV  and  FM  applicants  who  have  supplied 
full  engineering  data  with  reference  to  old 
bands  need  not  amend  applications  except  for 
equipment  changes.  Commission  staff  will  notify 
applicants  of  any  needed  information. 
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Hon  Affects 

FM  applications  having  complete  engineer- 
ing studies  need  not  be  recomputed  to  deter- 
mine coverage  in  new  band.  Equipment  changes 
require  no  engineering  studies  by  applicant. 

Any  changes  in  areas  resulting  from  fre- 
quency changes  will  be  handled  by  FCC. 

Chart  showing  coverage  in  new  FM  band 
will  be  available  in  few  weeks;  meantime  cov- 
erage in  new  FM  band  may  -be  computed  by 
using  the  105  mc  chart  in  TV  standards. 

Incomplete  FM  applications  now  on  file  must 
be  completed  with  coverage  computed  on  basis 
of  105  mc  chart  or  new  FM  chart  when  avail- 
able. 

FM  applications  filed  for  42-50  mc  band  and 
found  to  include  major  errors,  likely  will  have 
to  be  amended. 

FM  applications  now  need  not  specify  par- 
ticular channels  in  new  band;  frequencies  will 
be  selected  by  FCC  but  applicants  will  have  op- 
portunity to  agree  to  such  frequencies. 

TV  applications  for  particular  channels 
should  be  prepared  in  accordance  with  meth- 
od now  prescribed,  providing  for  interpola- 
tion by  using  specified  charts.  Chart  for  300 
mc  now  available  at  FCC. 


Applicants 

Pending  applications  for  commercial  TV 
stations  may  be  modified  for  particular  chan- 
nels in  accordance  with  this  method. 

While  TV  applications  should  specify  par- 
ticular channels  and  coverage,  the  Commission 
in  passing  on  applications  may  not  be  able  to 
assign  channels  requested. 

No  changes  are  contemplated  in  the  50  and 
600  microvolt  per  meter  contours  specified  as 
limit  of  service  areas  for  FM  and  TV  stations,  i 
respectively,  but  overall  problem  will  be  re- 
viewed in  standards  now  under  preparation, 
together  with  any  possible  changes  in  methods 
of  allocating  and  assigning  facilities. 

To  manufacturers,  Chairman  Porter  said: 
"Companies  which  will  manufacture  FM  re- 
ceivers should  build  the  sets  to  cover  the  entire 
band  from  88  to  108  mc.  This  will  make  pos- 
sible the  expansion  of  FM  in  the  event  fac- 
simile is  ultimately  located  in  the  400  mc  re- 
gion and  vacates  the  band,  106-108  mc.  Also, 
if  the  public  is  to  enjoy  the  full  capabilities  of ! 
FM,  manufacturers  must  build  receivers  whicbj 
will  reject  undesired  signals  and  noise  up  to  I 
one-half  the  strength  of  the  desired  program."; 
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tplit-seconds  count  at  the  start  .  .  .  spinnaker  up 


drop  the  jib  ...  .  turn  to  ballooner  ....  never  a 


luff  in  the  mainsail  ....  a  skipper's  job  is  never  ending. 


And  so  in  radio  .  .  . 


Program  policies  ....  commercial  good  taste  .... 


public  service  consciousness 


are  never-ending  con- 


siderations of  station  management.  Yes,  these  stations 


listed  here  are  guided  by  management  acutely  aware  of 


their  audience  obligations  ....  obligations  that  pay  off 


for  you,  their  advertisers. 


REPRESENTED  NATIONALLY  BY 
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i  fill! 
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NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 
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SPOT    RADIO  LIST 


WSB 

Atlanta 

NBC 

WBAL 

Baltimore 

NBC 

WNAC 

Boston 

MBS 

WICC 

Bridgeport 

MBS 

WBEN 

Buffalo 

NBC 

WGAR 

Cleveland 

CBS 

WFAA 

Dallas 

NBC 

WBAP 

Fort  Worth 

NBC 

KGKO 

Ft.  Worth,  Dallas 

BLU 

KARM 

Fresno 

CBS 

WJR 

Detroit 

CBS 

KPRC 

Houston 

NBC 

WDAF 

Kansas  City 

NBC 

KFOR 

Lincoln 

BLU 

KARK 

Little  Rock 

NBC 

KFI 

Los  Angeles 

NBC 

WHAS 

Louisville 

CBS 

WLLH 

Lowell-Lawrence 

MBS 

WTMJ 

Milwaukee 

NBC 

KSTP 

Mpls.-St.  Paul 

NBC 

WSM 

Nashville 

NBC 

WSMB 

New  Orleans 

NBC 

WTAR 

Norfolk 

NBC 

KOIL 

Omaha 

CBS 

KGW 

Portland,  Ore. 

NBC 

WEAN 

Providence 

MBS 

WRNL 

Richmond 

BLU 

KSL 

Salt  Lake  City 

CBS 

WOAI 

San  Antonio 

NBC 

KQW 

San  Francisco 

CBS 

KOMO 

Seattle 

NBC 

KTBS 

Shreveport 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

BLU 

WMAS 

Springfield 

CBS 

WAGE 

Syracuse 

BLU 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

WAAB 

Worcester 

MBS 

THE  TEXAS  QUALITY  AND 
YANKEE  NETWORKS 
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The  Weekly  /J?W      Newsmagazine  of  Radio 


F 


For  finest  reports  of  World  News  .  .  . 


For  exciting  coverage  of 

New  Orleans'  big  events  .  .  . 


Folks  turn 


first  to  — 


WWL 

NEW  ORLEANS 

A    DEPARTMENT   OF   LOYOLA  UNIVERSITY 


THE  GREATEST  SELLING   POWER   IN  THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    *    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 


Published  Weekly  by  Broadcasting  Publications,  Inc. 

Executive,  Editorial,  Advertising  and 
Circulation  Offices:  870  National  Press  Bldg. 
Washington  4,  D.  C.  Telephone:  ME  1022 
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With  a  gain  of  81.5%  in  its  all-day  average  Hooperating  for 
the  two  year  period  ending  in  January,  WSIX  now  has  the  best 
daytime  Hooper  of  any  Nashville  station!  That's  why  you  can 
slap  your  sales  message  straight  down  the  fairway  every  time 
you  tee  off  at  WSIX!  And  here  are  some  additional  reasons: 
WSIX  offers  the  top  shows  of  both  the  AMERICAN  and  MUTUAL 
Networks  .  .  .  coverage — at  a  very  low  unit  cost — of  the  booming, 
rich  middle  Tennessee  market  where  there  are  over  a  million  po- 
tential buyers  for  your  product. 


REPRESENTED   NATIONALLY  BY  THE   KATZ  AGENCY,  INC. 


AMERICAN  •  MUTUAL 


5000  WATTS 
980  KILOCYCLES 


NASHVILLE 


H  H  n  H 


HHHIH 


II  II  II  II 


H 


TENNESSEE 


fl  0^  "WILD  BILL"  Di 


(Partial  list): 
HENRY  "RED"  ALIEN 
BILLY  BUTTERFIELD 
COZY  COLE 
EDDIE  CONDON 


"WILD  BILL"  DAVISON 
ROY  ELDRIDGE 
BOBBY  HACKETT 
EDMOND  HALL 
EDDIE  HEYWOOD 
J.  C.  HIGGINBOTHAM 
ART  HODES 
JAMES  P.  JOHNSON 


MIFF  MOLE 

KENNETH  "RED"  NORV< 
PEE  WEE  RUSSELL 
"MUGGSY"  SPANIER 
ART  TATUM 
JACK  TEAGARDEN 
BEN  WEBSTER 
LEE  WILEY 


THE  EXPERTS  AGREE... 


A  WORLD  FEATURE 

1  1 ...  is  genuine  American  art . . . 
the  real  jazz.  .  .played  "by  many  of 
the  greatest  jazz  musicians  living' 1 


We  picked  the  top  jazzmen  from  bands 
all  over  the  country .  .  .  each  a  master  of 
the  instrument  he  plays.  We  turned  this 
amazing  all-star  cast  loose  in  front  of  the 
microphone  to  pour  out — each  in  his  own 
original  way — the  music  they  helped  cre- 
ate .  . .  music  all  America  loves  because  it 
springs  from  the  very  soul  of  America. 

Result:  A  radio  show  that  no  advertiser 
could  have  put  on  the  air  until  now.  Read 
the  enthusiastic  notice  on  the  opposite  page 
. . .  and  remember  it  comes  from  the  very 
inner  sanctum  of  Jazzland. 

"Jam  Session"  is  a  series  of  156  pro- 
grams, in  15-minute  periods.  It's  available 


in  "Audi -Flex,"  World's  flexible  new 
form  with  expertly- written  scripts  and 
music  recorded  in  bands  on  each  disc. 

"Jam  Session"  is  just  one  of  the  eleven 
new  WORLD  FEATURES  now  ready.  Each 
of  these  shows  is  jam-packed  with  exciting 
entertainment :  star-talent,  brilliant  writing 
and  direction,  great  creative  showman- 
ship. Each  is  priced  to  give  you  "A  show 
for  your  money!" 

Ask  your  local  station  to  audition  these 
programs  and  quote  prices.  If  your  station 
doesn't  have  them,  write  direct  to:  World 
Broadcasting  System,  Inc.,  711  Fifth  Ave- 
nue, New  York  22,  N.  Y. 


WORLD  BROADCASTING  SYSTEM,  INC. 

A  subsidiary  of  Decca  Records,  Inc. 


NEW  YORK 


CHICAGO 


HOLLYWOOD 


WASHINGTON 


Im  see  a  station  whose 
daytime  Hooper  "share  of 
audience"  averages 

49.0%  I 

Perhaps  .  .  . 

...  but  how  about  a 
city  where  the  daytime 
"sets-in-use"  averages 

21.8*1 


N  01 

.  then  look  at 
Lincoln  -  -  we  feel  it's  a 
rare  result  in  a  market  of 
over  100,000  population. 


in  Fact, 

KFOR  has  80%  more 
daytime  audience  according 
to  Hooper  than  the  next 
highest  station. 


*  If  you're  interested  in 
ratings,  just  multiply  "sets- 
in-use"  by  "share  of 
audience." 


Feature  of  the  Week 


Represented  by  Edward  Petry  Co.,  Inc. 


KI  OK 


Nebraska's  t'^LINCOLN 
Capital  City  ||||| II  Nebraska 
Station"  III 


Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

81  ue  and  Mutual  Networks 
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Production  scene,  with  (seated,  I  to  r)  Ogden  Miles,  House  Jameson, 
actors;  Helen  Hayes,  star;  George  Lowther,  director.  Standing,  Julian 
Noah,  Larry  Haines,  actors.  Sgt.  Finke;  Maj.  Callahan;  Sgt.  Agger. 


THROUGH  the  Voice  of  the  Army, 
transcribed  series  devoted  to  re- 
cruitment of  Army  personnel,  the 
Army  Recruiting  Service  has  ob- 
tained thousands  of  additional  men 
and  women. 

The  program  was  taken  over  in 
October,  1942,  by  the  Recruiting 
Publicity  Bureau,  Col.  LeRoy  W. 
Yarborough,  Officer  in  Charge.  Now 
815  stations  broadcast  it  weekly. 

All  Voice  of  the  Army  programs 
are  produced  under  the  direct  su- 
pervision of  Major  North  Callahan, 
executive  officer  of  the  Recruiting 
Publicity  Bureau,  and  former  news- 
paper and  radio  man.  Presenta- 
tions are  based  on  the  Army's  cur- 
rent personnel  needs. 

The  present  programs  are  dra- 
matic, showing  the  Army  nurse  at 
work.  Three  former  radio  writers 
are  assigned  to  Voice  of  the  Army: 
Sgt.  Louis  Pelletier,  CBS;  Sgt. 
Donald  Agger,  formerly  an  OWI 


writer,  Sgt.  Jacques  Anson  Finke, 
Foote,  Cone  &  Belding.  George 
Lowther  is  director.  The  cast  is 
professional;  the  music  recorded. 
A  theme  song,  "Voice  of  the  Army", 
with  words  by  Major  Callahan  and 
music  by  Norman  Cloutier — the 
official  song  of  the  U.  S.  Army  Re- 
cruiting Service — is  used  at  the  be- 
ginning and  end.  The  show  is  pro- 
duced in  the  NBC  studios.  The  act- 
ing talent,  studio,  director,  sound, 
pressings,  masters,  and  announcer 
are  paid  for  at  regular  Government 
rates.  Although  no  Hooper  rating 
is  taken  on  the  show,  station  re- 
sponse indicates  that  on  a  dollar- 
and-cents  basis  the  Voice  of  the 
Army  gives  the  Government  a  very 
high  listener  return. 

Speed  is  the  keynote  of  modern 
war  and  through  the  medium  of 
this  program  the  War  Dept.  has 
been  able  quickly  to  advertise 
its  needs  for  volunteers. 


Sellers  of  Sales 


ONE  OF  the  most  experienced 
of  the  trade's  timebuyers 
is  Newman  F.  McEvoy,  of 
Newell-Emmett  Co.,  New 
York,  who  started  with  the  agency 
when  he  finished  college  in  1928  and 
has  since  handled  ^ 
timebuying  for 
a  variety  of  very  ac- 
tive radio  advertis- 
ers. 

Now  chief  time- 
buyer  for  Newell- 
Emmett,  Newman 
recalls  that  his 
first  agency  assign- 
ment was  on  the 
Liggett  &  Myers  To- 
bacco Co.  account, 
back  when  Chester- 
field was  rocking  the 
nation  with  its  un- 
precedented poster 
showing  a  young 
woman  asking  her 
male  companion  to 
"Blow  Some  My 
Way".  Newman,  who 
went  into  the  radio  field  about  1930, 
now  controls  radio  timebuying  for 
Liggett  &  Myers,  which  is  still  one 
of  the  agency's  most  active  radio 
accounts. 


NEWMAN 


For  the  Pepsi-Cola  Co.,  New- 
man put  the  now-famous  15-second 
jingle  on  a  number  of  U.  S.  sta- 
tions, watched  the  tune  catch  on 
to  the  extent  that  it  is  now  being 
used  throughout  the  country,  and 
has  been  aired  more 
than  3,000,000  times 
— p  r  o  b  a  b  1  y  more 
than  any  other  song. 

Other  agency  ra- 
dio advertisers  in- 
clude Kirkman  & 
Son,  division  of  Col- 
gate -  Palmoli  ve  -  Peet 
Co.,  with  Can  You 
Top  This  on  WOR 
New  York ;  Beech- 
Nut  Packing  Co., 
New  York,  now  on 
about  150  stations 
with  spot  announce- 
ments, and  Loose- 
Wiles  Biscuit  Co., 
which  has  a  news 
program  on  WTOP 
Washington. 
A  native  of  Waterbury,  Conn., 
Newman  attended  Catholic  U.  in 
Washington.  He  now  lives  in  Green- 
wich, Conn.,  where  his  leisure  time 
is  spent  in  swimming  and  sailing. 


WILMINGTON 
DELAWARE 

NBC Basic  StGtion 

cflnn  watts 

vUUU  day  and  night 

Represented  by 

RAYMER 
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COLONEL  BILL" 


Once  in  a  blue  moon,  there  arises  in  radio  a  per- 
sonality who  really  clicks  with  children.  Such  a 
one  is  Philadelphia's  own  genial,  genuine 
"Colonel  Bill"..  William  C.  Galleher,  Educa- 
tional Director  of  KYW.  He's  responsible  for  the 
outstanding  student-participation  and  student- 
audience  programs  which  make  this.  Westing- 
house  station  the  favorite  in  Philadelphia  with 
youngsters  from  elementary  to  high-school  ages. 

"Colonel  Bill".,  a  veteran  of  twelve  years' 
service  in  Philadelphia  broadcasting. .  has  cap- 
tured the  imagination,  won  the  confidence  and 
affection  of  the  thousands  of  school-age  children 
in  the  metropolitan  and  suburban  areas.  His 
"Philadelphia  Junior  Town  Meeting  of  the  Air" 
is  a  model  of  its  kind. 

The  programs  over  which  Colonel  Bill  presides 
are  not  for  sale.  They  are  cited  merely  as  a 
typical  part  of  the  KYW  programming 
which  is  created  specifically  for  children 
and  students.,  a  public  service  in  edu- 
cational areas  unsurpassed  by  any  sta- 
tion in  the  country. 

The    sincerity    and    geniality  of 
"Colonel   Bill"   symbolize  KYW 
and  the  place  it  holds  in  the 
affection  and  loyalty  of  Phila- 
delphians. 


WESTIN6H0USE  RADIO  STATIONS  Inc 

WOWO     •     WBZ     •     WBZA     •     KDKA     •     KEX     •  KYW 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX     •     KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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ON 


E  OF  A  SERIES   PRESENTING  THE   MEN    WHO   MAKE   FREE  &  PETERS  SERVICE 


Meet  our 

Detroit 

Manager- 


William  W.  km! 


Now  that  we  have  re-opened  our  Detroit 
Office,  we  felt  sure  you'd  like  to  hear 
something  about  William  W.  Bryan,  the 
man  we  selected  to  carry  the  bright  torch 
of  spot-broadcasting  to  the  automotive  and 
other  industries  in  the  Detroit  area. 

Well,  Bill  is  a  native  of  the  Motor  City, 
speaks  English,  American  and  Canadian, 
and  has  had  ten  years  of  successful  adver- 
tising experience  with  Detroit's  largest 
newspaper.  Other  details  will  be  found  up 
there  beside  his  picture.  For  six  months 
before  the  re-opening  on  May  15,  Bill 


took  an  intensive  course  of  training  in  our 
Chicago  Office,  and  we're  positive  that 
you  Detroit  agencies  and  advertisers  will 
quickly  discover  he's  a  genuine  and  worthy 
F  &  P  Colonel. 

Meanwhile,  you  advertisers  and  advertising 
agencies  in  all  the  rest  of  the  nation  now 
again  have  the  benefit  of  our  Detroit 
Office,  whenever  you  want  any  kind  of 
first-hand  information  from  that  area. 
Don't  hesitate  to  call  on  us  —  in  New 
York.  Chicago,  San  Francisco,  Hollywood, 
Atlanta  —  or  Detroit! 


Four  years,  The  Hill  School 

Two  years,  Duke  University 

Ten  years,  Advertising  Department, 
Detroit  Times 

Free  &  Peters  since  November,  1944 
— now  Manager  of  Detroit  Office. 


EXCLUSIVE  REPRESENTATIVES : 

WGR-WKBW  BUFFALO 

WCKY       ......  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO     .    .    GRAND  RAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE   LOUISVILLE 

WTCN   .    .    MINNEAPOLIS-ST.  PAUL 

KSD  ST.  LOUIS 

WMBD  PEORIA 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  .  DES  MOINES 

WOC  DAVENPORT 

KM  A  SHENANDOAH 

. .  . SOUTHEAST  .  .  . 

WCBM   BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   •  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KEEW   BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  PACIFIC  COAST  .  .  . 

KOIN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 

Since  May,  ig$2 


CH.CAGO^oN.At/c^,*  NEW  YORK:  444  Madison  Ave.  DETRO.T:  645  GHsuhU  S,  SAN  FRANCISCO:  r  r  /  Sutter  HOLLYWOOD:  633/  Hollywood  ATLANTA^  *£«r  Bld8 
Franklin  6373  Plaza  5-4130  Cadillac  1880  Sutter  4353  Hollywood  2151 
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FCC  Allocates  88-106  mc  Band  to  FM 


Spec 


trum 
25  mc 


Below 
Still 


Pending 

By  BILL  BAILEY 

(Text  of  Order  on  page  64) 

3Y  UNANIMOUS  decision  the 
"CC  last  week  allocated  the  44- 
08  mc  band,  assigning  FM  to  88- 
06  mc  as  a  permanent  home.  Only 
he  spectrum  below  25  mc,  em- 
racing  the  standard  band,  remains 
o  be  re-allocated  and  that  is  ex- 
ected  in  the  not  too  distant  fu- 
ure. 

Within  a  short  time  after  the 
ecision  was  announced  at  Com- 
lission  headquarters  at  11  a.m. 
Wednesday,  threats  of  a  sweeping 
ongressional  investigation  of  the 
CC  were  heard  in  Washington, 
at  at  the  week's  end  opposition  to 
te  allocation  had  dwindled.  Only 
Vo  manufacturers  had  protested — 
nith  Radio  Corp.,  Chicago,  and 
reed  Radio  Corp.,  New  York. 
Sen.   Burton    K.    Wheeler  (D- 
ont.),  chairman  of  the  Interstate 
ammerce  Committee,  told  Broad- 
iSTiNG  that  generally  such  mat- 
rs  as  allocations  of  frequencies 
e  technical  matters  and  that  the 
mimission  was  charged  under  the 
)mmunications  Act  with  full  au- 
ority  to  allocate.  "I  don't  know 
hat  Congress  could  do  under  the 
itute,"   he   commented.   "It's  a 
hnical  matter  as  I  see  it." 
:Seven  organizations  representing 
oadcasters    and  manufacturers 
titioned  the  Commission  to  allo- 
te  alternative  No.  1,  which  would 
ye  placed  FM  in  the  50-68  mc 
nd.  Following  two  days  of  last- 
nute  oral  argument,  June  22-23, 
wever,  the  FCC  to  a  man  con- 
ded  that  if  FM  is  to  perform  a 
g-range,  interference-free  serv- 
\,  the  proper  place  for  it  is  the 
Irher  portion  of  the  44-108  mc 
Wid. 

Sets  a  Factor 

)ne  of  the  moving  factors  which 
•mpted  •  the  FCC  to  allocate 
ically  on  engineering  considera- 
ns  was  understood  to  have  been 
usal  of  manufacturers  to  state 
nitely  that  they  would  turn  out 
5  with  a  2-1  rejection  ratio. 
Tnder  the  final  allocations  FM 
1  move  from  the  42-50  mc  band 
38-106,  which  recalled  that  dur- 


ing hearings  last  fall  virtually 
every  FM  witness  was  asked  if  he 
felt  that  FM  would  perform  a  good 
service  at  88-108  mc.  Facsimile  was 
assigned  to  the  106-108  mc  band, 
with  the  provision  that  eventually 
that  service  would  move  upwards 
in  the  spectrum  and  the  2-mc  band 
would  be  available  for  FM,  mak- 


ing the  final  FM  space,  88-108  mc, 
as  proposed  theoretically  by  the 
Commission  early  in  the  hearings. 

Until  the  transition  to  the  new 
band  takes  place,  the  Commission 
has  assigned  on  a  temporary  basis 
the  42-44  mc  band  for  present  FM 
stations.  Under  proposed  alloca- 
(Continnued  on  page  14) 


FINAL  ALLOCATIONS,  42-108  mc 


FM-Noncommercial  educational,  88-92  mc;  commercial  92- 
106  mc;  interim  allocation  for  existing  transmitters  pend- 
ing transition,  42-44  mc. 

FACSIMILE — 106-108  mc  (facsimile  eventually  to  move  up- 
wards, leaving  106-108  mc  for  FM). 

TELEVISION— Channel  1,  44-50  mc;  channels  2-4,  54-72  mc: 
channels  5-6,  76-88  mc. 

NON-GOVERNMENT  Fixed  &  Mobile  Services— 42-44  mc 
(when  FM  moves  up)  ;  72-76  mc. 


:  A  E  :  A  STING     -     B  -odea*  Advertising* 


UPHELD 

Interdepartment  Radio  Advisory 
Committee,  originally  proposed 
that  FM  be  moved  "upstairs". 

K.  A.  Norton,  former  FCC  prop- 
agation expert  now  on  leave  with 
Army,  who  predicted  F-2  Layer 
would  interfere  with  nationwide 
FM  service  in  50  mc  region;  said 
FM  could  better  serve  at  100  mc. 

Edward  W.  Allen  Jr.,  FCC  engi- 
neer, who  predicted  that  Sporadic 
E  in  the  present  FM  band  would 
disrupt  a  nationwide  service,  but 
would  be  much  less,  higher  up. 

CBS,  taking  position  that  Spo- 
radic E  in  present  FM  band  is  too 
severe  to  afford  nationwide  service. 

American  Broadcasting  Co., 
whose  representatives  urged  ^adop- 
tion  of  third  alternative  because  of 
FCC  engineering  data  and  assump- 
tions regarding  propagation. 

Crosley  Corp.,  who  held  that 
cost  of  manufacturing  receivers  in 
higher  frequencies  would  be  only 
about  $4  more  than  in  lower  fre- 
quencies, contrary  to  higher  esti- 
mates of  others. 

American  Radio  Relay  League, 
who  opposed  adoption  of  No.  1 
alternative  because  it  put  amateurs 
in  the  44-48  mc  band,  whereas  they 
could  be  of  better  service  to  indus- 
try as  whole  in  higher  spot. 

International  Assn.  of  Police 
Chiefs  and  kindred  police  organi- 
zations, through  RTPB  Panel  13, 
opposed  alternative  No.  1  on 
grounds  that  Sporadic  E  interferes 
with  police  communications  in 
lower  frequencies. 


DENIED 

Radio  Technical  Planning  Board, 
majority  of  whose  members  urged 
adoption  of  No.  1  alternative. 

FM  Broadcasters  Inc.,  whose 
Board  urged  adoption  of  first  al- 
ternative on  both  propagation  and 
economic  grounds,  contending  mov- 
ing FM  upward  would  delay  serv- 
ice unnecessarily. 

Television  Broadcasters  Assn., 
whose  Board  urged  adoption  of  al- 
ternative 1  as  best  place  for  6-mc 
television. 

Pioneer  FM  manufacturers,  11 
of  whom  alleged  that  if  FM  were 
moved  upward,  delays  in  getting 
started  would  be  detrimental  to 
both  manufacturers  and  the  public. 

Radio  Manufacturers  Assn., 
whose  board  urged  adoption  of  first 
alternative,  holding  that  to  move 
FM  upward  would  delay  manufac- 
turers in  designing  and  testing. 

Maj.  E.  H.  Armstrong,  FM  in- 
ventor and  Columbia  U.  professor 
cf  electrical  engineering,  who  at- 
tacked FCC  propagation  tables  as 
inaccurate;  charged  K.  A.  Norton 
with  a  basic  error  in  F-2  Layer 
computations  and  declared  that 
Sporadic  E  interference  was  so 
minute  in  60  mc  region  as  to  per- 
mit a  99.86%  perfect  service. 

RCA-NBC,  whose  engineers  held 
that  overall  considerations  made 
No.  1  alternative  best  selection. 

Zenith  Radio  Corp.,  whose  presi- 
dent, Comdr.  E.  F.  McDonald,  wired 
Congress  charging  that  FCC  ig- 
nored industry  in  proposing  FM  in 
higher  bands. 


Decision  Favored 
By  Industry 
Majority 

REACTION  to  the  FCC's  decision 
to  allocate  FM  at  88-106  mc  was 
varied  last  week,  although  the 
majority  commenting  —  including 
some  who  had  asked  for  the  50-68- 
mc  band — were  favorable. 

Outstanding  in  post-allocations 
developments  was  disclosure  by 
Maj.  E.  H.  Armstrong,  FM  in- 
ventor, that  under  a  new  system, 
simultaneous  transmissions  on  both 
present  and  new  frequencies  is 
possible.  He  filed  application  to 
operate  his  Alpine,  N.  J.,  station 
on  both  old  and  new  frequencies. 

Commissioner  E.  K.  Jett,  who1 
was  charged  by  his  colleagues  with 
coordinating  allocations  studies  be- 
cause of  his  long  experience  as  an 
engineer,  declared  that  while  the 
50-68  mc  band  was  considered  the 
best  assignment  for  the  present, 
over  long  range  planning  the  FCC 
was  obliged  to  pick  the  higher  band^ 
He  hinted  that  FM  eventually  may 
replace  local  and  regional  AM  sta- 
tions, indicating  that  America's 
future  radio  may  be  FM  stations 
for  urban  and  adjoining  rural 
communities  with  clear  -  channel 
outlets  serving  remote  areas.  State- 
ments follow: 

E.  K.  JETT 

FCC  Commissioner 

THE  DECISION  to  allocate  88  to 
108  mc  (88-92  to  educational  FM, 
92-106  to  commercial  FM,  and  106- 
108  to  facsimile  broadcasting)  was 
made  as  the  result  of  the  most ' 
thoroughgoing  study  of  allocation 
problems  ever  undertaken  by  the 
Commission.  Industry  and  Govern- 
ment alike  cooperated  by  making 
available  necessary  information. 

I  am  firmly  convinced  that  inter- 
ference can  be  greatly  minimized 
and  the  coverage  of  stations  in- 
creased to  a  considerable  extent  by 
utilizing  the  band  88  to  108  mc.  Ac- 
cordingly, the  new  allocation  should 
provide  a  superior  FM  service  for 
more  listeners,  but  those  in  rural 
areas  who  depend  upon  weak  sig- 
nals will  benefit  most.  I  base  this 
on  the  following: 

(1)  No  F2  interference ;  (2)  only 
a  negligible  amount  of  Sporadic  E 
interference;  (3)  tropospheric  in- 
terference can  be  controlled  by 
greater  geographical  spacing 
(Continued  on  page  70) 
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Industry-FCC  Engineers  Disagree  on  Data 


Armstrong  Attacks 
Propagation 
Figures 

IN  THE  FINAL  oral  argument  on 
allocating  FM  and  six  channels  of 
6-mc  television  below  108  mc,  in- 
dustry and  Commission  engineers 
remained  at  odds  over  propagation 
predictions  for  the  band  44-108  mc, 
with  six  of  the  nation's  foremost 
propagation  experts  still  charging 
that  Government  engineers  erred 
in  computing  assumptions  about 
F-2  Layer  transmissions.  Argu- 
ment was  held  June  22-23,  with 
Gov.  Norman  S.  Case,  whose  term 
expired  Saturday,  presiding  at  the 
Friday  session  [Broadcasting, 
June  25]. 

At  the  all-day  oral  argument 
June  23  the  Commission  heard  21 
witnesses,  16  of  whom  appeared  for 
FM  and  television.  Of  those  16  wit- 
nesses, 10  urged  immediate  adop- 
tion of  the  first  alternative  and 
the  other  6  recommended  the  third 
alternative.  List  of  witnesses  in  the 
order  of  their  appearances  follows : 
William   B.  Lodge,  director  of 
general    engineering,    CBS  New 
York;  David  B.  Smith,  director  of 
research,  Philco  Corp.,  appearing 
as  chairman  of  RTPB  Panel  6  on 
television;    Kenneth    B.  Warner, 
managing  secretary,  American  Ra- 
dio Relay  League;  Philip  F.  Siling, 
engineer  in  charge  of  frequency 
bureau,  RCA;  G.  L.  Beers,  assist- 
ant director  of  engineering,  RCA 
Victor  division;  Frank  Walker,  As- 
sociated Police  Communications  Of- 


Allocations 

(Continued  from  page  13) 
tions,  present  stations  will  be  as- 
signed to  channels  on  that  band 
[Broadcasting,  May  28].  After 
the  transition,  non-Government 
fixed  and  mobile  services  will  go  in- 
to the  42-44  mc  spot. 

Television  gets  six  6-mc  chan- 
nels in  three  groups  of  bands.  The 
first  channel  will  be  44-50  mc,  the 
next  three  54-72  mc  with  the  ama- 
teurs taking  the  50-54  mc  alloca- 
tion. Television's  two  remaining 
channels  are  from  76-88  mc.  Non- 
Government  fixed  and  mobile  serv- 
ices are  assigned  to  the  72-76  mc 
band. 

In  its  report  the  Commission 
pointed  out  it  is  "under  statutory 
duty  to  make  available  to  all  the 
people  of  the  United  States  an 
efficient  nationwide  radio  service. 
The  Commission's  duty  is  not  ful- 
filled if  its  provision  for  FM  serv- 
ice is  such  as  to  make  it  impossible 
for  rural  areas  to  enjoy  satisfac- 
tory FM  service."  The  report  said 
that  evidence  presented  indicated 
rural  areas  in  the  fringes  of  FM 
service  areas  would  suffer  most 
from  interference  in  the  50-68  mc 
band. 

From  an  'engineering  point  of 
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COMMISSIONER  JETT 

ficers,  International  Assn.  of  Chiefs 
of  Police,  appearing  for  Commit- 
tee 2,  RTPB  Panel  13.  Arthur 
Freed,  vice-president,  Freed  Radio 
Corp. 

Herbert  A.  Friede,  chairman, 
Committee  2,  Panel  13;  William  F. 
Koch,  California  Advisory  Commit- 
tee on  Radio;  J.  E.  Brown,  Zenith 
Radio  Corp.;  James  D.  Secrest, 
Public  Relations  Director,  Radio 
Mfrs.  Assn.;  Dr.  H.  H.  Beverage, 
RCA  Labs.;  Frank  Marx,  director 
of  general  engineering,  American 
Broadcasting  Co.,  New  York;  A. 
Earl  Cullum  jr.,  associate  director, 
Radio  Research  Labs.,  Harvard  U.; 
Kenneth  A.  Norton,  former  FCC 
technical  information  expert  now 
on  duty  with  the  Army;  Frank 

view,  according  to  the  FCC  report, 
the  third  alternative  was  adopted 
with  slight  changes  from  the  pro- 
posal of  May  25.  Non-Government 
fixed  and  mobile  services  have  been 
moved  from  a  proposed  104-108  mc 
to  72-76  mc  and  FM  and  television 
have   been    adjusted  accordingly, 


MAJ.  ARMSTRONG 

H.  Mcintosh,  consulting  engineer. 

Philip  G.  Loucks,  general  counsel, 
F.  M.  Broadcasters  Inc.;  W.  A. 
Roberts,  general  counsel,  Televi- 
sion Broadcasters  Inc.;  F.  J.  Bing- 
ley,  Philco  Corp.  and  vice-president, 
TBA;  Maj.  Edwin  H.  Armstrong, 
professor  of  electrical  engineering, 
Columbia  U.  and  inventor  of  FM; 
Edward  W.  Allen  Jr.,  FCC  engi- 
neering department. 

Saturday's  session  was  high- 
lighted by  the  two-hour  testimony 
of  Maj.  Armstrong  who  succeeded, 
despite  objections  by  Chairman 
Porter  and  Harry  M.  Plotkin,  FCC 
assistant  general  counsel  in  charge 
of  litigation,  in  getting  into  the 
record  a  statement  that  Mr.  Nor- 
ton erred  in  his  calculations  on 

the  report  explained.  That  change 
was  made  to  provide  television  in- 
terests immediately  with  13  chan- 
nels. 

In  its  report  the  FCC  explained 
that  every  other  service  in  the  44- 
108  mc  band  has  space  elsewhere 
in  the  spectrum,  whereas  FM  is 


F-2  Layer  transmission  and  that 
the  confidential  report  of  a  two- 
day  secret  propagation  meeting 
last  March  had  been  altered. 

"The  error  was  committed  and 
it  was  admitted  in  the  confidential 
report,"  declared  Maj.  Armstrong. 
"There  are  not  two  deletions  as 
Commissioner  Denny  suggested  yes- 
terday; there  was  one  deletion  only 
and  one  sentence  was  substituted 
for  another  which  changed  com- 
pletely the  meaning  of  the  con- 
fidential report." 

Sharp  Exchanges 

Saturday's  session  was  punctu- 
ated by  sharp  exchanges  between 
industry  counsel  and  Commission- 
ers. Maj.  Armstrong  was  inter- 
rupted frequently  and  at  one  point 
Commissioner  Denny  remarked  of 
the  inventor's  testimony:  "I  think 
it  is  the  sort  of  analysis  we  have 
been  wanting,  and  I  think  it  will 
be  very  helpful.  .  .  .  This  is  what 
the  order  called  for,  and  this  isj 
what  we  are  asking  for." 

Highlights  of  testimony  presentee 
by  Saturday's  witnesses  follows: 

Mr.  Lodge  expressed  the  opinioi1}; 
that  the  Commission's  report  o:' 
May  25  [Broadcasting,  May  28"f 
was  based  upon  "reasonable  as[ 
sumptions  and  that  the  conclusion 
is    inescapable   that    FM  servic 
would  be  subject  to  damaging  coj 
channel  interference  if  Alternativ 
No.  1  is  finally  chosen  for  FJ 
broadcasting."  He  urged  a  promp 
decision  but  "more  important, 
right  decision",  and  asked  the  FC< 
(Continued  on  page  77) 


confined  to  the  one  band.  For  th£  ; 
reason  the  Commission  gave  pr  : 
mary  consideration  to  FM. 

Under  the  allocations  the  fwif 
20  channels   (each  200  kc  wid^1 
have  been  set  aside  for  noncor  ' 
mercial   educational   stations  ai 
the  remaining  70  for  commerci 
FM.  The  FCC  proposes  to  alloca 
the  first  50  commercial  ehann«r 
as  early  as  possible,  reserving  ffi 
latter    20   for   "newcomers"  a| 
"latecomers".  Whether  those  chal' 
nels  will  be  held  in  abeyance  fl 
potential  FM  broadcasters  now 
the  service  or  whether  part  of  tflu 
band  will  be  allocated  to  subscr 
tion  radio,  as  proposed  by  Si 
scription  Radio  Inc.,  subsidiary  s 


\  i 
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"He  Bet  a  Hundred ih 


Drawn  for  Broadcasttn  3  by  Sid  Hix 
c  FCC  Would  Pick  No.  l."f" 

r  tftO  A  D  C 


Muzak  Corp.,  the  FCC  didn't  ma! 
known. 

The  FCC  report  made  it  pit 
that  propagation  was  given  fo 
most  consideration  in  its  delibe 
tions,  whereas  economical  fact 
were  secondary.  Pointing  to  Cc 
mission   tabulations   of  predic 
Sporadic  E   interference,  the 
port  said,  "For  listeners  buy 
FM  receivers  in  reliance  on  a 
lief  that  FM  is  an  interfere* 
free  service,  these  figures  are 
tremely  serious." 
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FCC  Upsets  NAB  Code  on  Controversies 


Sale  of  Time  for 
Discussions 
Advised 

By  ROBERT  K.  RICHARDS 

THE  FCC  has  made  a  controversial 
i  issue  of  the  "controversial  issue" 
clause  in  the  NAB  Code  by  stating 
that  broadcasters  should  not  han- 
dle such  programs  according  to  the 
association's  formula. 

In  a  final  order  and  decision  in 
j  the  "controversial  issue"  case  of 
WHKC  Columbus,  dismissing  the 
action  on  joint  petition  of  the  sta- 
tion and  the  UAW-CIO,  appellant, 
the  FCC  June  26  stated  its  fiat  opin- 
ion that  radio  time  should  be  sold 
i  for  the  discussion  of  controversial 
public  issues. 

The  NAB  Code  says  it  should 
not  be. 

Joint  Petition 

The  UAW-CIO  on  June  2, 
1944,  had  filed  charges  with  the 
(Commission,  protesting  renewal  of 
fWHKC's  license  and  alleging  that 
the  Ohio  station  had  acted  unfairly 
In  censoring  scripts  and  in  refusing 
jto  sell  time  "for  programs  which 
isolicit  memberships,  discuss  contro- 
versial subjects,  race,  religion  and 
(politics." 

i  At  a  hearing  on  the  charges, 
,WHKC  contended  that  its  policy 
,*vas  based  upon  the  recommenda- 
tions of  the  NAB  Code.  Latter  pro- 
vides that  no  time  should  be  sold 
|or  presentation  of  public  contro- 
versial issues,  with  the  exception 
f  political  broadcasts  and  the  pub- 
ic forum  type  of  program. 

On  Oct.  20,  1944,  WHKC  and 
JAW-CIO  filed  a  joint  petition 
leeking  dismissal  of  the  action, 
Vith  the  station  asserting  that  in 
Lhe  future  its  policy  in  such  mat- 
ters would  not  be  based  upon  the 
,,^AB  Code  recommendations,  but 
.hat  each  request  for  time  would 
e  decided  on  its  merit. 

Ordering  dismissal  of  the  pro- 
jeeding  last  week,  the  FCC  stated 
a  part:  "The  Commission  ...  is  of 
%e  opinion  that  the  operation  of 
■ny  station  under  the  extreme  prin- 
ciples that  no  time  shall  be  sold 
or  the  discussion  of  controversial 
ubiic  issues  and  that  only  chari- 
jtble    organizations    and  certain 
bmmercial   interests   may  solicit 
emberships  is  inconsistent  with 
.  jte  concept  of  public  interest  estab- 
lished by  the  Communications  Act 
!  the  criterion  of  radio  regula- 
Dn." 

In  the  same  decision  the  FCC, 
>ting  that  large  demands  for  time 
e  made  on  stations,  asserted: 
These  facts,  however,  in  no  way 
ipinge  upon  the  duty  of  each 
ation  licensee  to  be  sensitive  to 
e  problems  of  public  concern  in 
e  community  and  to  make  suffi- 
°mt  time  available,  on  a  nondis- 
minatory  basis,  for  full  discus- 
•n  thereof  .  .  ." 

NAB    spokesmen    contend  the 


Commission  order  contradicts  itself 
in  this  instance,  inasmuch  as  dis- 
crimination is  self-evident  in  any 
system  which  proposes  the  sale  of 
time  for  such  programs.  The  argu- 
ment here  is  based  on  the  assump- 
tion that  one  party  to  a  public  con- 
troversy might  not  be  able  to  afford 
the  price  of  time  in  which  to  an- 
swer the  other. 

Test  Case 
The  apparent  ambiguity  in  the 
FCC  order,  it  is  understood,  can 
only  be  resolved  when,  as  and  if 
a  test  case  is  made  before  the 
Commission.  It  was  believed,  how- 
ever, that  the  FCC  intended  that 
the  whole  consideration  of  station 
management  in  accepting  or  re- 
jecting for  broadcast  the  parties 
to  a  controversial  public  issue 
should  be  determined  on  an  indi- 
vidual basis.  This  would  be  im- 
plied by  the  FCC's  acceptance  of 
the  joint  petition  to  dismiss  the 
proceedings  on  the  tenet  that  the 
station  would  not  be  guided  by  the 
NAB  Code  in  the  future. 

There  was  further  evidence  that 
the  Commission  itself  felt  no  exact 
formula  could  be  prescribed  in  its 
comment  that  "no  single  or  exact 
rule  of  thumb  for  providing  time, 
on  a  nondiscriminatory  basis,  can 
be  stated  for  application  to  all  sit- 
uations which  may  arise  in  the 
operation  of  all  stations." 

Rejection  Firm 
The  Commission's  firm  rejection 
of  the  NAB  Code's  plan,  neverthe- 
less, was  further  evidenced  in  this 
statement:  "Competent  manage- 
ment should  be  able  to  meet  such 


problems  in  the  public  interest  and 
with  fairness  to  all  concerned.  The 
fact  that  it  places  an  arduous  task 
on  management  should  not  be  made 
a  reason  for  evading  the  issue  by 
a  strict  rule  against  the  sale  of 
time  for  any  programs  of  the  type 
mentioned." 

Many  broadcasters  saw  in  the 
opinion  an  encroachment  by  the 
FCC  on  programming  operations, 
contrary  to  the  letter  of  the  Com- 
munications Act.  There  was  voiced 
the  belief,  also,  that  such  an  opin- 
ion, if  enforced,  would  make  of 
broadcasting  a  common  carrier. 
The  law  provides  against  this.  The 
FCC  order  recognizes  this:  "Under 
Section  3(h)  of  the  Act,  broadcast 
stations  are  expressly  declared  not 
to  be  common  carriers." 

Program  Aspects 
None  could  deny  that  the  FCC 
again  was  looking  at  the  program 
side  of  radio.  The  body's  opinion 
took  cognizance  of  this  in  these 
words:  "The  present  proceeding 
puts  in  issue  the  duties  of  a  li- 
censee, under  - the  statutory  man- 
date, to  operate  in  the  public  inter- 
est, convenience  and  necessity,  to 
maintain  an  overall  program  bal- 
ance by  providing  time  on  a  non- 
discriminatory basis  for  discussion 
of  controversial  public  issues  and 
for  the  solicitation  of  memberships 
for  non-profit  organizations." 

WHKC's  new  policy,  as  approved 
by  the  FCC,  provides  that  "time 
will  be  made  available,  primarily  on 
a  sustaining  basis,  but  also  on  a 
commercial  basis,  for  the  full  and 
free  discussion  of  issues  of  public 


importance."  It  adds  that  "non- 
profit organizations  will  have  the 
right  to  purchase  time  for  the  solic- 
itation of  memberships." 

The  station  proposes,  also,  that 
it  will  reject  time  for  public  dis- 
cussion in  writing,  showing  reason 
for  denial,  and  that  it  will  censor 
scripts  only  "in  accordance  with 
the  law." 


ERNO  RAPEE  DIES 
AT  HOME  IIS  N.  Y. 

ERNO  RAPEE,  55,  conductor  of 
Radio  City  Music  Hall  Orchestra, 
and  for  more  than  ten  years  con- 
ductor of  the  weekly  Music  Hall 
on  the  Air  on  NBC,  died  June  26 
of  a  heart  ailment  at  his  home  in 
New  York.  A  native  of  Budapest, 
Mr.  Rapee  came  to  New  York  in 
1912.  Associated  with  S.  L.  (Roxy) 
Rothafel,  he  was  musical  director 
of  several  theaters  under  Roxy 
management,  and  in  1921  broadcast 
from  Capitol  Theater,  a  radio  first. 

After  a  foreign  visit,  in  1930 
conducting  leading  symphony  or- 
chestras, he  became  musical  direc- 
tor for  Warner  Bros,  and  First  Na- 
tional Pictures.  In  1931  he  re- 
turned to  New  York  as  general  mu- 
sical director  of  NBC.  He  joined 
the  Music  Hall  in  1932,  and  in  addi- 
tion to  Music  Hall  programs,  con- 
ducted a  radio  series  for  General 
Motors  and  other  symphony  orches- 
tras. In  1937  he  was  voted  ra- 
dio's most  popular  conductor. 

He  had  taught  navigation  in 
Coast  Guard  classes  since  the  war 
began. 


NAB  Delays  Selecting  New  President 


HAVING  FAILED  in  its  quest  to 
find  a  new  NAB  president  by  the 
original  July  1  deadline,  the  NAB 
Presidential  Selection  Committee 
during  the  next  30  days  hopes  to 
complete  its  assigned  task  even  if 
the  new  trade  association  head  is 
not  able  to  assume  the  assignment 
at  once. 

Meanwhile,  J.  Harold  Ryan, 
NAB  interim  president,  has  agreed 
to  remain  the  titular  head  until 
Aug.  1,  though  he  does  plan  to 
spend  some  time  at  his  Fort  Indus- 
try Co.  headquarters  in  Toledo — 
the  post  he  left  in  1941  to  become 
assistant  director  of  censorship  in 
charge  of  radio.  He  was  drafted 
for  the  NAB  presidency  in  April 
1944.     Two  Net  prospects 

A  meeting  of  the  six-man  com- 
mittee scheduled  for  last  Wednes- 
day went  by  default  when  only  two 
of  the  members  were  able  to  be 
present — Chairman  T.  A.  M. 
Craven,  Cowles  Broadcasting  Co., 
and  G.  Richard  Shafto,  WIS  Co- 
lumbia, S.  C.  J.  Leonard  Reinsch, 
managing  director  of  the  Cox  radio 
stations  and  radio  adviser  to  Presi- 
dent Truman,  was  away  on  the 
presidential  trip  to  the  West  Coast 


and  the  Middle  West.  Frank  Stan- 
ton, CBS  vice-president  &  general 
manager,  was  confined  to  his  home 
with  a  streptococcus  throat  infec- 
tion, while  William  B.  Way,  KVOO 
Tulsa  and  John  J.  Gillin  Jr.,  WOW 
Omaha,  were  unable  to  obtain 
transportation  East,  according  to 
Chairman  Craven. 

The  two  committee  men,  never- 
theless, met  with  several  prospec- 
tive presidential  appointees.  No 
final  determination  was  reached 
and  none  will  be,  Comdr.  Craven 
asserted,  until  the  full  committee 
can  get  together.  It  is  likely  that 
an  NAB  Board  meeting  will  be  held 
during  July,  and  the  committee 
hopes  it  then  will  be  prepared  to 
make   its   final  recommendations. 

Chairman  Craven  insisted  it  was 
premature  to  name  names  as  to 
possible  appointees.  A  list  of  more 
than  50  names  originally  had  been 
canvassed  by  the  committee.  These 
included  some  of  the  top  men  in 
public  and  industrial  life — men 
such  as  Speaker  Sam  Rayburn, 
War  Mobilization  Director  Vinson, 
Assistant  Secretary  of  War  John  J. 
McCloy,  Court  of  Appeals  Justice 
Justin  Miller  and  Eric  Johnston, 
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president  of  the  U.  S.  Chamber  of 
Commerce,  among  others. 

In  most  cases,  the  men  were 
found  not  available  for  the  NAB 
presidency,  although  it  is  under- 
stood one  or  two  did  not  rule  oui 
the  possibility  of  an  ultimate  ar- 
rangement. 

The  committee  may  still  find  it 
desirable  to  recommend  designation 
of  a  three-man  executive  commit- 
tee to  control  the  association's  af- 
fairs over  the  summer  [Broadcast- 
ing, June  18].  If  such  an  arrange- 
ment is  decreed  by  the  board,  it 
was  presumed  that  Mr.  Ryan  would 
serve  as  chairman  of  the  commit- 
tee, and  as  large  station  member. 
Comdr.  Craven,  who  headquarters 
in  Washington,  also  might  be  pre- 
vailed upon  to  serve,  it  was 
thought,  as  the  medium  station  rep- 
resentative. Another  nearby  direc- 
tor representing  small  stations 
would  complete  the  group.  The 
name  of  Clair  M.  McCollough,  man- 
aging director  of  the  Mason-Dixon 
Group,  has  been  mentioned. 

Comdr.  Craven  said  he  would  get 
the  committee  together  at  the  earli- 
est possible  time — presumably  with- 
in the  next  week  or  10  days. 
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UNCIO  Coverage  Set  Pattern  for  Radio 


LEAVING 


Met  Responsibility  Well 
In  Biggest  Public 
Service  Job 

By  DAVID  GLICKMAN 

HAVING  established  a  new  high  in 
spot  news  coverage  and  chalking 
up  the  United  Nations  Conference 
on  International  Organization  at 
San  Francisco  as  an  experience 
.unique  in  radio,  the  broadcasting 
•Industry  has  rolled  down  its  sleeves 
•with  knowledge  of  a  job  well  done 
and  much  wiser  too  for  that  expe- 
dience. 

If  there  was  an  outstanding 
■conference  characteristic  for  the 
broadcasting  industry,  that  char- 
acteristic was  uncertainty.  There 
was  no  knowing  which  way  the 
■unwielding  UNCIO  would  sprout 

JNINE*-  weeks  coverage  of  the 
UNCIO  conference  was  the  biggest 
'  public  service  job  in  the  history  of 
iradio  and  demonstrated  the  indus- 
try's capacity  to  meet  heavy  re- 
sponsibilities in  handling  momen- 
tous world  events. 

during  those  nine  weeks  of  day  and 
■night  sessions.  First  days  of  the 
UNCIO  found  the  going  rough  for 
radio  with  operations  bogging 
down  in  many  spots  because  of  pro- 
tocol. 

While    lauded    alike    by  State 
Dept.  officials  and  conference  dele- 
gates for  coverage  of  the  UNCIO, 
(broadcasters  were  reminded  that 
the  radio  industry,  with  signing  of 
the  United  Nations  Charter,  has  a 
far  greater  responsibility  before  it 
now.  That  is  an  intensive  educa- 
tional campaign  to  bring  an  inter- 
pretation and  explanation  of  the 
10,000-werd  document  to  the  peo- 
ples of  the  50  signatory  nations. 

NBC  Scores  Beat 
With  the  unexpected  arrival  of 
President  Trumah  at  Veterans' 
War  Memorial  Bldg.  to  witness  the 
American  delegations'  charter  sign- 
ing, NBC  scored  a  transcontinental 
•network  news  beat.  Bert  Silen,  NBC 
Western  Division  assistant  news 
and  special  events  manager,  set  up 
-equipment  on  a  scant  10  minutes 
notice.  With  Steve  Robertson,  an- 
nouncer, at  the  mike  to  give  color 
and  description  of  the  event,  NBC 
broadcast  the  quarter  hour  proceed- 
ings. 

Stripped  of  mike-pants  and  all 
other  identifications,  sole  two  micro- 
phones set  on  circular  signing  table 
were  those  from  NBC  and  installed 
by  State  Dept.  engineers  with  as- 
sistance of  George  Greaves,  network 
San  Francisco  chief  engineer. 
Cables  were  carried  under  the  table 
to  amplifier  which  in  turn  fed 
signer's  brief  remarks  to  other  net- 
works and  independent  stations 
•  covering  the  scene. 

Presidential  radio  rostrum,  orig- 
inally built  at  a  cost  of  $10,000  for 
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the  late  President  Roosevelt,  was 
installed  and  used  at  final  plenary 
session  in  War  Memorial  Opera 
House,  J.  Leonard  Reinsch,  Presi- 
dential radio  advisor,  on  hand  to 
smooth  broadcast  operational  de- 
tails was  seated  in  the  orchestra 
pit  and  had  telephone  connections 
with  all  network  booths  as  well  as 
those  of  the  independents.  Work- 
ing with  him  and  seated  in  the 
lush  diamond  horseshoe  circle  of 
the  opera  house  was  Willett  Kemp- 
ton,  deputy  director  of  OWI  radio 
bureau,  on  loan  to  the  State  Dept. 
in  a  similar  capacity  for  the 
UNCIO  duration.  President  Tru- 
man's speech  was  timed  at  16:40. 
However,  applause  stretched  it  out 
to  22  minutes. 

Heavy  Coverage 

Including  newscasts,  interviews, 
special  events,  meetings  and  plen- 
ary sessions,  summarizing  radio's  • 
public  service  job,  it  was  revealed 
that  local  independents  alone 
broadcast  some  435  programs  from 
their  combined  facilities  in  the  Vet- 
erans' War  Memorial  Building  and 
War  Memorial  Opera  House  dur- 
ing those  nine  weeks  of  the 
UNCIO.  Regional  tie-in  made  by 
KFWB  Hollywood  and  KYA  San 
Francisco  upped  that  figure  by 
40,  making  a  total  of  475  special 
conference  broadcasts  by  those 
stations. 


NBC  is  credited  with  some  200 
Pacific  Coast  and  transcontinental 
releases.  This  does  not  include  spe- 
cial cut-ins  on  programs.  Net- 
work also  recorded  250  sides  for 
civic  and  educational  future  use. 
CBS  reported  226  conference  broad- 
casts from  its  studios  in  the 
Veterans'  Bldg.,  and  Opera  House, 
as  well  as  refnotes  and  San  Fran- 
cisco Palace  Hotel  headquarters.  In 
addition  some  92  cut-ins  for  con- 
ference delegates  or  special  UNCIO 
news  were  made  on  other  Pacific 
Coast  or  transcontinental  broad- 
casts, it  was  said. 

American 

American  had  over  300  broad- 
casts, including  18  cut-ins,  accord- 
ing to  Albert  E.  Evans,  network 
chief  engineer  in  San  Francisco. 
In  addition,  network  recorded  60 
hours  of  film  for  its  archives.  Mu- 
tual's  figure  is  revealed  at  185 
conference  programs,  while  Don 
Lee  Broadcasting  System,  doing 
double  duty  as  West  Coast  outlet 
for  that  network,  had  some  65 
special  newscasts,  commentaries 
and  events  during  the  nine  weeks 
of  UNCIO. 

At  conclusion  of  the  conference 
oroadcasters  in  San  Francisco  gave 
kudos  to  officials  of  the  State  Dept. 
for  their  untiring  efforts  in  help- 
ing radio  to  accomplish  its  biggest 
public  service  job. 


PACIFIC  bound  is  Irving  Waugh, 
WSM  Nashville.  Liz  Farmer,  Na- 
tional Life  staffer,  presents  creden- 
tials. In  Manila  he  will  meet  Lt. 
Col.  Jack  Harris,  formerly  WSM, 
now  MacArthur's  chief  radio  of- 
ficer. He  is  a  temporary  captain. 

RETURNING 


BACK  from  two  years  in  Pacific, 
Lt.  John  Garfield,  formerly  WGAR 
Cleveland  salesman,  chats  with 
Harry  Camp,  former  boss. 


Lorillard  Asks  Test  of  FTC  Powers 


CHARGES  that  the  Federal  Trade 
Commission  exceeded  its  authority 
in  reopening  its  case  against  the 
P.  Lorillard  Co.  to  take  further 
testimony  regarding  Old  Gold  cig- 
arette advertising  were  called  "a 
lot  of  balderdash"  last  week  by 
Richard  P.  Whiteley,  FTC  assistant 
chief  counsel. 

The  charges  were  made  by  Free- 
man J.  Daniels,  Lorillard  counsel, 
at  a  hearing  held  Wednesday  in 
Jersey  City,  N.  J.,  before  a  Com- 
mission examiner,  to  receive  evi- 
dence against  the  company.  Ap- 
pearing only  to  protest  the  validity 
of  the  FTC  proceeding,  Mr.  Dan- 
iels said  his  client  "cannot,  and 
will  not,  give  them  any  color  or 
regularity  by  attending  such  hear- 
ings." 

Seeks  Test  of  Power 

According  to  a  news  release  is- 
sued by  Perkins,  Daniels  &  Perkins, 
New  York,  counsel  for  Lorillard, 
the  company's  action,  "if  carried 
through  to  its  conclusion,  would 
have  the  Supreme  Court  determine, 
once  and  for  all,  the  powers  of  Fed- 
eral agencies  to  act  as  prosecutor, 
judge  and  jury  and  then  to  renege 
on  their  own  decisions." 

The  Lorillard  attorneys  charge 
Mr.  Whiteley  with  "bad  faith"  in 
asking  for  a  supplemental  stipula- 
tion regarding  the  company's  ad- 
vertising practices  after  a  stipula- 
tion had  already  been  entered  into. 


They  declared  that  when  the  com- 
pany opposed  his  motion  to  reopen 
the  record  in  the  case  Mr.  Whiteley 
himself  "conceded  that  respondent 
had  every  right  to  assume  that  the 
matter  was  closed  and  before  the 
Commission  for  final  disposition." 

The  dispute  with  the  Commission, 
according  to  Lorillard  counsel, 
arose  over  radio  and  press  adver- 
tising representations  based  on 
findings  contained  in  the  July  1942 
Readers'  Digest  regarding  nicotine, 


COUNSEL  for  Lorillard,  makers  of 
Old  Gold  cigarettes,  large  radio 
advertiser,  walked  out  of  Federal 
Trade  Commission  hearing  in  Jer- 
sey City,  challenging  FCC's  author- 
ity to  reopen  the  proceedings. 

tar  and  resin  content  of  cigarettes 
tested  by  an  independent  research 
laboratory.  On  Feb.  16,  1944,  the 
Commission  had  proposed  that  Lor- 
illard counsel  consent  to  the  inclu- 
sion of  the  following  statement  in 
its  stipulation,  in  lieu  of  taking 
testimony : 

In  fact,  the  differences  in  the  amount 
of  nicotine,  tars  and  resins  in  the  ciga- 
rettes mentioned  in  the  said  article  of 
the  Readers  Digest  were  so  small  as  not 
to  justify  the  representation  that  oia 
Golds  are  the  lowest  in  nicotine,  tars 
and  resins  of  the  cigarettes  mentioned 
in  the  said  article. 

When  this  statement  was  objected 
to  "for  the  reason  that  it  is  not  in 
accord  with  the  facts",  according 


to  Mr.  Daniels,  Mr.  Whitely  repliec 
that  he  doubted  a  stipulation  couk 
be  accepted  without  it.  However,  ii 
November  1944  a  stipulation  was 
submitted  by  the  Commission,  elim 
inating   the   statement,   and  wa: 
signed  by  the  FTC  chief  counse 
and  approved  by  the  Commission. 
Inherent  in  FTC  Act 
Mr.  Whiteley  declared  the  stat 
ute   creating   the   Federal  Trad 
Commission  gives  the  agency  th 
power  "to  reopen  at  any  time"  an 
cases  before  the  Commission  "i 
the  public  interest  shall  so  require' 
He  said  that  William  T.  Kelle; 
Commission  chief  counsel,  has  su] 
ported  him  all  the  way  on  the  cas 
It  is  nothing  unusual  for  complan 
cases  to  be  reopened.  "It  happei 
every  day,"  he  said.  In  the  Lorillai 
case,  he  added,  the  attorneys  neg 
tiated  a  favorable  stipulation  ai 
naturally  don't  want  to  lose  it. 

"I  made  a  mistake  when  I  a 
proved  the  stipulation,"  Mr.  Whit 
ley  admitted.  Once  he  discovered  t 
mistake,  he  explained,  he  recoi 
mended  the  stipulation  be  rescind* 
He  declared  Mr.  Daniels'  refu; 
to  participate  in  the  hearings  w 
not  prevent  the  Commission  frc 
going  ahead  with  the  proceedi 
and  taking  testimony.  The  compa 
will  be  given  full  opportunity 
submit  evidence.  Should  the  Co 
mission  prove  its  allegations, 
cease  and  desist  order  is  probal 
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schools  its  announcers! 


Every  radio  advertiser  knows  that  good  announc- 
ers "pay  off"  to  advertisers.  Very  few  stations 
seem  to  realize  that  good  announcers  also  pay 
off  to  stations  themselves. 

WHO  has  known  it  for  years.  So  every  Friday  after- 
noon, WHO  holds  an  Announcers'  Clinic.  The 
entire  group  meets,  and  with  B.  J.  Palmer's  famed 
book  "Radio  Salesmanship"  as  a  basis,  studies 
commercial  copy  to  be  used — then  listens  to  and 
analyzes  random  specimen  commercials  which 
have   been   transcribed   from   each  announcer's 

schedule  (without  his  knowledge)  during  the  pre- 
ceding week. 


Has  all  this  special  emphasis  on  good  announcers 
been  a  success?  Iowans  seem  to  think  so.  In  the 
1944  Iowa  Radio  Audience  Survey,  14.0%  of  all 
Iowa  families  who  mentioned  WHO  as  Listened- 
To-Most  gave  "Best  Announcers"  as  the  reason  for 
their  preference! 

WHO's  advertisers  seem  to  think  so,  too!  More 
than  88%  of  them  renew  their  WHO  schedules, 
year  after  year  .  .  .  How  about  letting  us  con- 
vince you  that  our  better  announcers  can  pay 
off  for  you? 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland.  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 


WPB  Eases  Priorities  on  Electronics 


Million    Receiving  Sets 
By  End  of  Year 
Possible 

CARRYING  out  its  policy  of  grad- 
ual reconversion  of  industries 
whose  facilities  are  still  required 
for  military  needs,  the  War  Pro- 
duction Board  last  Thursday  re- 
laxed its  priorities  regulations  to 
permit  transmitters  and  receivers 
to  be  produced  under  "spot  authori- 
zation" provided  manufacturers 
have  sufficient  components  remain- 
ing after  cutbacks  for  such  end 
equipment. 

Announcing  the  inclusion  of 
electronic  equipment  in  a  list  of 
nine  limitation  orders  which  are 
being  retained  because  unlimited 
production  cannot  yet  be  permitted, 
the  Board  stated  that  radio  equip- 
ment as  well  as  passenger  cars  and 
trucks  have  been  added  to  spot 
authorization  procedure  but  "will 
receive  no  priorities  assistance". 

Heavy  Military  Demand 

The  inclusion  of  Order  L-265, 
governing  electronic  equipment, 
WPB  cautioned,  "is  not  expected  to 
result  in  production  of  radio  broad- 
cast receivers  for  civilians  for  sev- 
eral months  .  .  .  since  military 
electronic  requirements  are  so 
heavy  that  components  will  not  be 
available  for  some  time  for  civilian 
demand.  The  most  essential  civilian 
electronic  needs,  such  as  equipment 
for  transportation,  police  installa- 
tions and  domestic  radio  replace- 
ments, will  be  taken  care  of  first. 

WPB's  announcement  followed  a 
meeting  of  the  Radio  Industry  Ad- 
visory Committee  earlier  in  the 
week  with  officials  of  the  Radio  & 
Radar  Division  at  which  high  rank- 
ing military  officers  outlined  the 
probable  electronic  needs  of  the 
land,  sea  and  air  forces  for  the  re- 
mainder of  1945  for  the  Pacific 
War. 

Louis  J.  Chatten,  director  of  the 
Division,  told  the  Committee  that 
while  military  schedules  indicated 
a  tapering  off  of  monthly  require- 
ments through  March  1946  the  in- 
dustry must  be  prepared  to  meet 
any  emergency  which  may  result 
from  sudden  changes  in  the  one- 
front  war. 

The  Committee  recommended,  as 
the  initial  step  in  utilizing  facili- 
ties released  by  cutbacks,  that 
Order  L-265  be  amended  to  remove 
all  restrictions  on  end  equipment 
except  the  following: 

1.  Manual  or  automatic  phono- 
graphs or  record  players  using 
electronic  tubes. 

2.  Amusement  devices,  coin  or 
token  operated,  using  electronic 
tubes. 

3.  Radio  receivers  for  home  use, 
including  AM,  FM,  television,  fac- 
simile, or  any  other  type  of  re- 
ception. 

4.  Radio  transmitters  for  broad- 
casting to  the  general  public. 

5.  Receivers  and  transmitters  for 
use  by  amateurs. 
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6.  Loud  speaker  and  intercom- 
munication systems  for  home  use. 

The  Committee  also  recommended 
that  restrictions  be  lifted  on  all 
parts  except  the  following  com- 
ponents generally  used  in  elec- 
tronic equipment:  tubes  (excluding 
tungar  and  rectigon  type  rectifiers 
and  x-ray) ;  transformers  and  re- 
actors, including  radio  frequency 
and  intermediate  frequency;  ca- 
pacitors (fixed  and  variable) ;  re- 
sistors (fixed  and  variable) ;  loud 
speakers;  switches  and  sockets. 

It  was  further  recommended  that 
relaxations  be  made  to  permit 
greater  purchases  of  replacement 
parts  by  distributors,  servicemen 
and  repair  shops  for  use  in  restor- 
ing home  sets  to  operation.  If  ap- 
proved, the  relaxation  would  take 
up  the  slack  for  the  next  two  or 
three  months  of  all  component 
facilities  released  by  cutbacks. 

Under  the  "spot  authorization" 
procedure,  it  was  explained  by 
John  Creutz,  chief  of  the  Division's 
Domestic  and  Foreign  Branch,  per- 
mission will  be  given  manufacturers 
on  application  to  produce  end 
equipment  if  they  can  show  they 
have  the  necessary  components.  At 
present,  he  said,  few  of  them  have 
but  the  situation  will  be  improved 
in  three  or  four  months. 

"With  the  controls  being  lifted  as 


they  are  today,"  Mr.  Creutz  said, 
"there  should  be  some  1,  5  and  10 
kw  and  250  w  transmitters  avail- 
able by  the  end  of  the  year.  But 
even  if  cutbacks  are  substantially 
increased  there  wouldn't  be  very 
many." 

He  said  it  is  "very  questionable" 
if  any  50  kw  transmitters  can  be 
delivered  this  year  "even  if  con- 
trols were  lifted  today".  He  pointed 
out  that  the  time  required  to  pro- 
duce the  high-power  units  would 
preclude  such  a  possibility. 

As  for  receivers,  Mr.  Creutz 
thought  there  may  be  "a  few  drops" 
during  the  third  quarter  and  esti- 
mated that  by  the  end  of  the  year 
there  is  a  possibility  1,000,000  re- 
ceivers will  be  produced.  These  will 
probably  be  small  AM  sets  for  the 
most  part,  he  said,  which  are  con- 
ducive to  quick  assembly. 

He  pointed  out,  however,  that  a 
very  important  factor  in  the  re- 
ceiver situation  is  the  OPA  pricing 
policy.  There  won't  be  many  re- 
ceivers unless  OPA  permits  suf- 
ficient margins  to  encourage  pro- 
duction, he  predicted,  explaining 
that  manufacturers  feel  they  can- 
not make  sets  at  a  profit  under 
present  ceilings.  OPA  has  held 
meetings  recently  with  the  indus- 
try and  is  now  working  on  ceiling 
revisions. 


Case,  After  11  Years  on  FCC, 
Becomes  Partner  in  Law  Firm 

NORMAN  S.  CASE,  who  retired 
Saturday  as  Federal  Communica- 
tions Commissioner  after  11  years, 
effective  today  (July  2)  becomes 
the  law  partner  of  Col.  Frank  W. 
Wozencraft,  who  opened  an  office 
last  February  after  completing 
Army  service  [Broadcasting,  Feb. 

26].  The  firm  is  known  as  Case  & 

Wozencraft. 

Gov.  Case  announced  his  decision 

to  enter  private  law  practice  in 

Washington,    with    Rhode  Island 

connections,  when  he  left  the  FCC 

Saturday.  The  firm,  with  offices  at 

900  Edmonds  Bldg.,  917  15th  St., 

NW,    in    Washington  (telephone 

National  3253),  will  handle  general 

practice,  with  special  emphasis  on 

broadcasting  and  other  forms  of 

communications. 

Several  Offers 

The  retiring  Commissioner,  for- 
mer Governor  of  Rhode  Island,  had 
several  lucrative  offers,  when  it 
became  known  that  he  would  not 
return  to  the  Commission  for  an- 
other 7-year  term.  Because  of  his 
wide  knowledge  of  communica- 
tions, and  because  of  new  fields  in 
broadcasting,  where  he  could  best 
use  his  experience,  Gov.  Case  de- 
cided to  enter  private  practice.  He 
was  admitted  to  the  Rhode  Island 
Bar  in  1911  and  is  a  member  of  the 
practicing  Bar  before  the  U.  S. 
circuit  courts  and  Supreme  Court. 


Brought  to  Justice 

TELEVISED  testimony  will 
be  tried  for  the  first  time  in 
Los  Angeles  Superior  Court 
Aug.  8.  As  Mrs.  Mathe  An- 
derson is  too  ill  to  appear 
in  court  where  she  is  being 
sued,  Judge  Samuel  R.  Blake 
ordered  installation  of  a  two- 
way  video  system  in  the  court 
and  bedroom.  Mrs.  Anderson 
will  appear  before  the  court. 
And  the  court  will  appear 
before  Mrs.  Anderson. 


COMMISSIONER  CASE 
From  1921-26  he  served  as  U.  S. 
Attorney  in  Rhode  Island. 

Col.  Wozencraft,  former  general 
counsel  of  RCA,  was  prominent  in 
Democratic  circles  in  Texas,  where 
he  served  as  mayor  of  Dallas  from 
1919-21  while  his  new  law  partner 
is  a  Republican.  Col.  Wozencraft 
was  with  RCA  from  1931  until 
February  1942,  when  he  entered 
the  Army.  He  handled  the  1939 
television  and  FM  hearings  before 
the  FCC  for  RCA  and  NBC. 

At    Commission    meeting  last 
(Continued  on  page  76) 


Bribery  Charged 
By  House  Prober 

CHARGES  that  a  $5,000  bribe  was! 
offered  to  "lay  off"  and  that  the 
Office  of  Price  Administration's 
radio  program  Soldiers  with  Cou-^ 
pons,  sponsored  on  WNEW  anc 
WOR  New  York  by  Standarc 
Brands  [Broadcasting,  June  25] 
reflects  Communistic  propagand: 
line  were  made  last  week  befor< 
the  House  Committee  on  Un-Amer 
ican  Activities  by  George  McDavitt 
investigator. 

Mr.  McDavitt,  replying  to  ques 
tions  by  Rep.  Thomas  (R-N.J.) 
told  the  Committee  he  received  a: 
anonymous  telephone  call  in  whic 
he  was  offered  $5,000  to  call  of 
his  investigation  of  Tex  Herma  . 
Weiner,  radio  director  of  the  OP^ 
New  York  office,  and  when  he  treal  I 
ed  the  caller  cooly,  he  was  tolc 
"We'll  smear  your  face  so  you 
wife  won't  recognize  you."  Re] 
Thomas  said  Mr.  McDavitt  had  r< 
ported  the  incident  to  him  and  1 
felt  it  should  be  brought  out  1 
show  that  "the  enemies  of  th 
Committee  will  not  stop  at  an; 
thing." 

Deletion  Ordered 

On  direct  questioning  by  Gener 
Counsel  Ernie  Adamson,  Mr.  M 
Davitt  testified  both  OPA  and  OV 
Washington  headquarters  perso 
nel  had  told  him  certain  alleg 
Communistic  propaganda  had  be 
deleted  from  scripts  written  by  IV 
Weiner,  but  that  transcriptions 
his    shows    indicated    the  wril 
failed  to  follow  Washington 
structions  and  deletions.  The  CoSjJJ 
mittee  was  to  meet  Saturday 
hear  transcriptions. 

Daniel  P.  Wooley,  regional  O. 
administrator  in  New  York  v> 
testified  earlier  in  defense  of  I 
Weiner,  branded  the  bribe  cha: 
as  "fishy."  Mr.  McDavitt  told  j 
Committee  he  had  interviewed" 
playwright's  agent  in  New  Y 
and  that  the  agent  had  refused 
place  Mr.  Weiner's  scripts  on 
ground  they  were  "shocking". 


fa] 


Helen  Hayes  Signs 

TEXTRON  Inc.,  New  York, 
signed  Helen  Hayes  to  a  39-w 
contract  effective  Sept.  8,  for 
yet  untitled  show  Saturday  7-7. 
p.m.  (EWT)  on  CBS.  Agency  ii 
Walter  Thompson  Co.,  New  Y< 

BROADCASTING    •    Broadcast  Adrerti 


Explorer 


That's  the  U. S. S.  Bear  Modrec  down  in  the  Antarctic. 
She  has  nosed  around  Little  America  on  innumerable 
explorations  during  the  years. 


If  you've  been  reading  these  W-I-T-H  ads  you  know 
that  right  about  now  we're  going  to  make  a  crack  about, 
"You  don't  have  to  explore  around  Baltimore  if  you 
want  to  find  out  what's  the  best  radio  buy  in  town.'* 

For  it's  a  fact  that  figures  (from  outside  sources) 
prove  that  W-I-T-H  produces  the  greatest  number  of 
isteners  for  each  dollar  spent. 

*  O  A  D  CASTING    •    Broadcast  Advertising 


If  part  of  your  job  is  setting  up  radio  budgets,  we'd 
be  glad  to  have  you  look  over  the  W-I-T-H  facts.  In  a 
five-station  town  ...  in  the  country's  sixth  largest  city 
.  .  .  you  might  reasonably  overlook  the  fact  that  an 
independent  station  is  your  big  buy. 


WITH 


BALTIMORE,  MD. 

Tom  Tinsley,  President      •      Represented  Nationally  by  Headley-Reed 
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Capital  FM  Outlet 
Is  Bought  by  Tost' 

Jansky  &  Bailey  Sell  Outlet 
For  Sum  of  $75,000 

THE  Washington  Post,  expanding 
its  broadcast  operations,  filed  ap- 
plication with  the  FCC  Saturday 
to  purchase  W3XO,  Washington 
FM  outlet,  from  Jansky  &  Bailey, 
consulting  engineers,  for  $75,000. 

The  station,  which  operates  on 
43,200  kc,  is  being  purchased  by 
WINX  Broadcasting  Co.,  radio 
subsidiary  of  the  Post,  it  was  an- 
nounced by  Eugene  Meyer,  WINX 
president,  and  editor  and  pub- 
lisher of  the  newspaper.  The  sta- 
tion began  operations  in  March 
1939  on  a  temporary  license  and 
was  granted  a  permanent  license 
in  November  of  that  year.  It  is 
located  at  1219  Wisconsin  Ave. 

Mr.  Meyer  announced  also  that 
Jansky  &  Bailey  had  been  retained 
as  consulting  engineers  in  all  Post 
broadcast  operations,  "possibly  to 
include  facsimile  and  television". 

An  experimental  program,  to  be 
conducted  in  cooperation  with  an 
FM  station  now  under  construction 
in  Baltimore  and  licensed  to  the 
Maryland  Broadcasting  Co. 
(WITH)  will  be  undertaken  when 
license  transfer  has  been  approved, 
Mr.  Meyer  said. 

Mr.  Meyer  purchased  WINX 
Washington,  a  250  w  independent 
outlet,  for  a  record  $500,000  in 
April  1944,  from  Lawrence  L. 
Heller. 


GATHERED  for  television  meeting  of  CBS  executives  and  agency  heads 
at  Biltmore  Hotel,  Los  Angeles,  were  (1  to  r)  :  Robert  Van  Norden  of 
Brischer,  Van  Norden  &  Staff;  Donald  W.  Thornburgh,  CBS;  A.  Carmen 
Smith  of  Smith  &  Drum;  Gilbert  Seldes,  CBS  director  of  television 
programs;  Robert  Hixson  of  Hixson-O'Donnell  Adv.;  and  John  Christie, 
advertising  manager,  Citizen's  National  Bank. 

KTUUWelcomeHomeVeteran' 
Contest  Sells  Million  in  Bonds 


GE  DEMONSTRATES 
NEW  VIDEO  RECEIVER 

GENERAL  ELECTRIC  Co.  large- 
screen  television  receiver,  a  projec- 
tion-type model  in  which  a  five- 
inch  cathode  ray  tube  produces  an 
image  on  a  screen  16  by  22  inches, 
was  given  its  first  public  showing 
Wednesday  at  a  news  conference 
at  the  Waldorf-Astoria,  New  York. 
Company's  new  radio-phonograph, 
incorporating  a  new  electronic  re- 
pi'oducing  system,  was  also  demon- 
strated. 

Projection  receiver,  key  model  of 
the  GE  postwar  video  receiver  line 
which  will  also  include  direct-view- 
ing sets,  operates  on  the  same  basic 
system  as  the  RCA  projection  re- 
ceiver [Broadcasting,  March  19]. 
Image  on  the  small  tube  is  reflected 
from  a  parabolic  mirror  through  a 
correcting  lens  to  a  flat  mirror  and 
thence  to  the  double  plastic  screen. 
Pictures,  as  demonstrated  by 
WNBT,  NBC's  video  station,  were 
of  a  slightly  bluish  cast,  but  had 
brilliance  and  contrast. 


Network  Swap 

MUTUAL  and  American  swap  out- 
lets in  Hartford  Dec.  1,  when 
American  contract  with  WHTD 
ends  and  WTHT  becomes  American 
outlet.  WHTD  was  purchased  re- 
cently by  Yankee  Network,  a  ma- 
jor MBS  stockholder. 
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MORE  THAN  a  million  dollars 
worth  of  "E"  bond  sales  in  Tulsa 
have  been  credited  to  the  "Welcome 
Home  Veteran"  contest  originated 
by  KTUL,  CBS  affiliate,  and  co- 
sponsored  with  the  local  Junior 
Chamber  of  Commerce. 

Contest  began  May  14  and  ended 
June  30,  with  KTUL  staging  a 
post-sign-off  "Victory  Watch" 
every  night  of  final  week.  The 
"Victory  Watch",  an  all-request 
musical  jamboree,  began  at  11:05 
p.m.  and  lasted  till  3  a.m.  A  dol- 
lar was  paid  for  each  musical  re- 
quest that  could  not  be  filled.  Num- 
bers ■  were  played  for  pledges  to 
buy  "E"  bonds.  KTUL  switchboard 
was  flooded  with  calls. 

The  "Welcome  Home  Veteran" 
contest  mushroomed  from  a  KTUL 
newscaster's  dream.  Bill  Bowers, 
18,  sprung  the  idea  of  presenting 
some  Tulsa  overseas  veteran — man 
or  woman — with  a  grand  start  in 
civilian  life  upon  return  from 
World  War  II,  through  a  contest 
to  push  the  sale  of  "E"  bonds. 

The  winner  will  receive,  as  a 
grand  prize:  Newly  constructed 
completely  paid-for  and  furnished 
five-room  house,  with  all  utility 
bills  paid  for  a  year;  a  new  Hud- 
son car  when  it  is  available;  oil, 
gasoline  and  service  on  the  car  for 
one  year;  year's  supply  of  grocer- 
ies and  a  complete  wardrobe  of  ci- 
vilian clothes. 

There  will  be  prizes,  too,  for  20 
runners-up  in  contest.  These  prizes 
will  cover  a  wide  range  of  clothing 
and  minor  luxuries. 

All  prizes  have  been  contributed 
by  Tulsa  merchants,  building 
firms  and  business  organizations — 
more  than  $18,000  worth.  Each 
contribution  is  guaranteed  by  a 
contract. 

Ram-rodding  the  contest  was 
KTUL's  public  relations  director 
L.  A.  Blust  Jr.,  working  with  a 
committee  from  the  Junior  Cham- 
ber of  Commerce.  As  result  of  Mr. 
Blust's  work,  he  has  been  elected 
chairman  of  U.  S.  Jr.  Chamber  of 


Commerce  War  Bond  sales  commit- 
tee, and  advised  that  the  "Welcome 
Home  Veteran"  contest  will  be  pat- 
tern for  future  national  Jaycee 
War  Loan  efforts. 

There  are  more  than  200  "candi- 
dates" in  the  contest,  nominated 
by  purchasers  of  "E"  bonds.  Bal- 
lots are  issued  as  bonds  are  sold 
and  candidates  are  nominated  by 
the  purchaser  writing  the  name  of 
his  favorite  overseas  veteran  of 
World  War  II  on  ballot.  The  num- 
ber of  votes  on  each  ballot  is  deter- 
mined by  the  maturity  value  of  the 
bond.  A  $25  bond  is  worth  25 
votes,  etc. 

Only  Tulsa  overseas  veterans  are 
eligible  and  only  bonds  purchased 
by  residents  of  Tulsa  are  counted. 


Lt.  Levy  Succeeds 
Carr  at  Treasury 

H.  Quenton  Cox,  KGW,  Also  to 
Aid  War  Finance  Division 

LT.  DAVID  LEVY  (j.g.)  USNR, 
is  successor  to  Gene  Carr  as  chief  . 
of  Radio  Section,  Treasury  War  « 
Finance  Division.  Mr.  Carr  be-  £ 
comes  head  of  radio  for  Brush-  £ 
Moore  newspaper  and  radio  organ-  — 
ization  in  Ohio  [Broadcasting,  £ 
June  25].  H.  Quenton  Cox,  assistant  m« 
manager  of  KGW  Portland,  Aug.  + 
1  becomes  dollar-a-year  special  ra- 
dio  consultant  to  WFD. 

Loaned  by  Navy  I 

With  Treasury  since  January  on  '£ 
special  assignment  made  possible  E 
by  Adm.  DeWitt  Ramsey,  head  of  J 
Bureau  of  Aeronautics,  Lt.  Levy  m 
formerly  was  with  Young  &  Rubi-* 
cam  and  has  directed  We  the  Peo-** 
■pie  and  similar  shows.  Lt.  Levy  — 
will    continue    handling  creative^ 
writing  and  programming  of  spe-  — 
cial  shows  such  as  radio  appear-  ,m 
ances   of    Secretary  Morgenthau, 
who  made  15  different  network  ap- 
pearances during  the  Seventh  Loan 
On  two  of  these  he  was  m.c.  for 
half-hour  programs. 

Mr.  Cox,  on  leave  from  KGW 
and  Lt.  Levy  will  remain  throug" 
the  end  of  the  Eighth  War  Loa 
Drive  in  November  or  December 
Treasury  is  looking  for  additiona 
industry  men  to  fill  important  post 
with  WFD  Radio  Section  during  th 
next  campaign. 


PROGRAM  CLINICS 
PLANNED  BY  CBS 

PROGRAM  managers  of  CBS  will 
meet  in  New  York  next  month  for 
three  "clinics"  of  three-days  each, 
to  discuss  plans,  procedures  and 
techniques  of  programming  and  to 
talk  over  the  interchange  of  pro- 
grams and  program  ideas.  At  the 
same  time  of  the  first  meeting  in 
New  York — July  11-13 — a  meeting 
will  be  held  at  KNX  Los  Angeles 
for  CBS  stations  west  of  Denver. 


AP  Asks  Rehearing 

ASSOCIATED  Press  will  petition 
the  Supreme  Court  for  a  rehearing 
of  the  government  monopoly  suit 
against  the  news  agency,  the  AP 
board  notified  the  organization's 
membership  on  Wednesday  follow- 
ing meetings  of  the  special  com- 
mittee in  charge  of  the  case  and 
the  board  with  counsel.  Petition 
will  be  filed  by  Sept.  1,  the  com- 
munication said,  stating  that  the 
Dept.  of  Justice  has  consented  to 
an  extension  of  time  until  that 
date.  The  mandate  on  order  of  the 
Supreme  Court  is  therefore  stayed 
until  20  days  after  court's  decision 
on  the  petition. 


ARMY  TO  HANDLE 
ITS  CASUALTY  LISTS 

THE  ARMY  on  July  2  assume* 
preparation  and  distribution  oj 
Army  casualty  lists  for  newspaper* 
and  700  radio  stations.  Since  Marcl 
16,  at  the  request  of  the  Army  am1 
Navy,  OWI  has  handled  the  listaf 
but  recently  was  forced  to  curtai 
the  work  because  of  a  Budget  Bv 
reau  decision  that  OWI  could  cor 
tinue  only  if  reimbursed  by  th 
services.  OWI  will  continue  to  d 
Navy  casualty  listings,  financed  b 
the  Navy. 

Lists  will  be  sent  to  the  sair 
addresses  used  by  OWI,  and  tb 
format  will  remain  unchange 
The  Army  estimated  a  savings  ij 
publication  up  to  60%  by  usini 
available  facilities  and  War  Dep 
personnel. 

Waltham  Video  Series. 

WALTHAM  WATCH  Co.,  Nc-( 
York,  starts  its  first  television  e 
ries  July  6  cm  WNBT,  NBC  te 
vision  station.  Sixty-second  vid 
spots  will  be  shown  twice  _  ea 
Friday.  First  45  seconds  will 
devoted  to  a  telecast  filmed  dran: 
tization  showing  the  value  of  C( 
rect  time  in  its  relation  to  busine 
aviation,  travel,  the  mail,  e 
"Time  Story"  will  then  dissolve  ii 
15  seconds  of  "live"  time  showi 
the  face  of  a  new  style  Walth; 
wrist  watch.  Agency  is  N.  W.  Ay 
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GOVERNOR  S  PALACE  IN  RESTORED  WILLIAMSBURG.  VA. 

Linoleum  Block  print  for  WRVA  by  Charles  smith 


GOVERNOR'S  PALACE  IN  RESTORES  WILLIAMSBURG 

Mr.  John  D.  Rockefeller,  Jr.,  saw  in  the  restored  city  of  Williamsburg,  Colonial  capitol  of  Virginia,  an  opportunity 

for  a  great  undertaking  ....  the  purpose  of  which  is  "that  the  future  may  learn  from  the  past".    The  happy  result 

of  his  interest  and  financial  aid  exhaustive  research  in  this  country  and  abroad  the  city  today  resembles  the 

eighteenth  century  Williamsburg,  named  in  honor  of  King  William  III.   Typical  of  the  grandeur  of  the 
exhibition  buildings  of  the  Restoration  is  the  Governor's  Palace,  scene  of  manv  gay  festivities  for  the  roval 

Governors  and  Virginia  society  of  the  period.  In  1779,  the  seat  of  Virginia's  government  was  moved  from 
war-scarred  Williamsburg  (home  of  the  College  of  William  and  Mary),  to  Father  Byrd's  city  of 
Richmond,  present  capitol  of  the  Commonwealth.  And  here  WRVA  unswervingly  keys  its  activities  to 
the  glories  of  a  proud  state  ....  achieving,  through  a  modern  medium,  a  unique  harmony  between  Yesteryear  and  Todav. 


50,000  WATTS  ....  NIGHT  AND  DAY 
STUDIOS  IN  RICHMOND  AND 
NORFOLK,  VIRGINIA 


The  pioneer  that  set 
the  pace  in  1937. .  . 
the  110A 


Successor  to  the  110A 
. . .  introduced  in  1940 
and  going  strong  today! 
the  1126  type 


R 


emember  what  a  hit  the  110A  Pro- 
gram Amplifier  made  in  1937?  Designed 
by  Bell  Labs  engineers,  it  enabled  sta- 
tions to  step  up  their  signals  3  db,  with 
no  increase  in  carrierpower— compressed 
excessive  peaks  of  modulation  —  pro- 
tected against  over-modulation  —  sup- 
pressed monkey  chatter. 

In  1940,  this  pioneer  limiter  was  fol- 


lowed by  the  Western  Electric  1126A 
which  provided  even  better  overall  trans- 
mission characteristics,  5  db  increase, 
and  complete  freedom  from  over-modu- 
lation. Versatile  in  action,  the  1126  type 
can  be  used  as  a  volume  limiter,  peak 
limiter  and  line  amplifier. 

Such  advanced  designing  will  con- 
tinue in  the  postwar  field. 


Buy  all  the  War  Bonds  you  can 
. . .  and  keep  all  you  buy! 


Services  Train  500,000 


Technicians 


USES  Aids  Broadcasters 
To  Find  Experts  in 
Electronics 

By  MARY  ZURHORST 

SINCE  the  start  of  conscription, 
over  500,000  men  have  been  trained 
by  the  armed  services  as  radio  and 
radar  technicians,  operators  and 
repairmen.  They  have  studied  in  the 
country's  finest  electronics  schools, 
most  have  learned  their  lessons  un- 
der a  barrage  of  gunfire,  demand- 
ing perfection. 

There  are  additional  hundreds 
who  have  operated  fulltime  radio 
stations.  Others  have  reported  and 
recorded  "special  events"  of  battle 
which  make  home  front  reporting 
pale  by  comparison. 

There  is  no  need  to  "sell"  these 
men.  The  radio  industry  already 
knows  how  well  trained  and  how 
immediately  useful  were  the  28,000 
radio  technicians  Philco  absorbed 
I  in  one  big  operation  through  the 
United  States  Employment  Service. 
!  The  ability  of  ex-servicemen — an- 
nouncers, engineers,  writers — sta- 
tions all  over  the  country  are  hir- 
[  ing  is  obvious. 

So  that  radio  may  absorb  more 
of  these  men,  utilizing  their  train- 
ing and  experience  to  the  utmost, 
Broadcasting  has  prepared  this 
article  with  the  cooperation  of  the 
War  Dept.,  Navy  Dept.,  Marine 
I  Corps,  Coast  Guard,  Maritime  Ser- 
vice, War  Manpower  Commission, 
rand  the  USESs 

Numbers  Trained 

The  following  figures  approxi- 
mate the  available  statistics  on 
radio  training  in  the  services: 

The  Army  Signal  Corps  has 
trained  145,000 jsxuen  in  radio  opera- 
tions, maintenance  and  repair. 
Nearly  17,000  are  officers. 

Army  Air  Forces  personnel 
trained  in  radio  numbers  143,000, 
including  4,000  officers. 

The  Navy  radio  schools  have 
graduated  125,000,  about  13,000  of 
whom  are  officers. 

Marine  Corps  officers  and  enlisted 
men  who  have  had  radio  training 
equal  10,000,  plus  the  approxi- 
mately 1,700  who  have  finished 
courses  with  the  Marine  Corps  In- 
stitute. 

The  Coast  Guard  lists  6,500  offi- 
cers and  enlisted  men  with  radio 
;raining. 

Maritime  Service  of  the  War 
Shipping  Administration  has  grad- 
uated 5,000  officers  and  enlisted 
lien. 

Each  of  the  five  services  gives 
•igid  screening  tests  to  select  men 
'or  radio  training.  About  one- 
ourth  have  had  previous  radio 
_  raining,  ■  many  of  them '  -farmer 
hams".  .'• 

Usually  the  top  grades  are  those 
^elected  for  radar.  The  radar 
ourses  proceed  from  basic  radio 
hrough  a'dvanced.  electronics,  and 
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require  up  to  56  weeks  for  com- 
pletion. 

The  Signal  Corps  prepares  men 
in  all  lines  of  communication  from 
the  regiment  up  through  the  armies. 
It  offers  a  series  of  courses  rather 
than  a  set  curriculum,  so  that  a 
man  may  proceed  through  a  pre- 
scribed series  and  graduate  a  fin- 
ished electronics  engineer,  or  he 
may  be  trained  thoroughly  in  one 
line  of  radio  work  for  which  there 
is  a  specific  and  immediate  need. 
Length  of  courses  varies  from  6 
to  56  weeks. 

The  Army  Air  Forces  trains  men 
for  ground  and  air  use  of  commu- 
nications pertaining  to  aviation. 
Courses  for  radio  operators — 
ground  and  airborne — require  about 
20  weeks.  The  same  time  is  re- 
quired for  the  mechanics  or  main- 
tenance course.  Radar  mechanics' 
training  takes  20  weeks,  with  time 
for  basic  radio  additional. 

The  Army  Ground  Forces  trains 
men  from  the  regiment  down  to 


This  is  the  second  of  two 
stories  by  Miss  Zurhorst  deal- 
ing with  the  postwar  opportu- 
nities in  radio  for  returning 
service  men  and  the  training 
these  men  have  to  offer  the 
industry.  The  first  story  ap- 
peared in  the  May  7  issue  of 
BROADCASTING. 


the  individual  soldier,  working  with 
smaller  radio  units  used  in  commu- 
nications posts,  tanks,  walkie-talk- 
ies, handie-talkies,  etc.  Length  of 
courses  varies. 

The  Navy  has  a  one-year  course 
for  enlisted  men  in  technical  or  ma- 
teriel training,  divided  into  three 
main  parts:  (1)  pre-radio  school; 
(2)  elementary  electricity  and  ra- 
dio materiel;  (3)  advanced  elec- 
tricity and  materiel.  Officers  go 
through  a  nine-month  (or  more) 
intensified  course. 

Preparation  Course 

Through  these  courses  Navy  men 
become  radio  technicians.  There  is 
also  a  preparation  for  radio  opera- 
tors which  takes  20  weeks  and  in- 
cludes basic  radio,  code,  receiving 
and  sending. 

The  Marine  Corps  divides  its 
training  into  two  terms — radio  ma- 
teriel men  and  radio  operators.  Ma- 
teriel men  or  field  operators  go  to 
the  Navy's  pre-radio  school  then  to 
the  Marine  Corps  schools  for  higher 
courses  and  to  learn  application  of 
the  electronic  theories  to  Marine 
Corps  radio  equipment. 

Radio  operators  take  a  16- week 
specialized  course  in  sending  and 
receiving  international  Morse  code 
and  indoctrination  in  use  of  field 
equipment.  Top  men  go  on  to  ad- 
ditional 12  weeks  of  training  for 
high  speed  operators. 

The  Coast  Guard'has  a  24-week 
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course  on  how  to  operate  communi- 
cations equipment,  assist  in  instal- 
lation and  repair  and  to  enable  men 
to  make  minor  equipment  repairs 
without  supervision.  This  is  accom- 
panied by  code  sending  and  re- 
ceiving, radio  log  keeping,  commu- 
nications security,  radiotelephone 
procedure  and  fundamentals  of  elec- 
tricity and  radio. 

In  addition,  there  is  a  16-week 
course  given  at  Capitol  Radio  Engi- 
neering Institute  (CREI)  for  more 
advanced  students. 

The  Maritime  Service  offers  a 
20-week  course,  which,  when  suc- 
cessfully completed,  qualifies  the 
graduate  to  take  the  FCC  radio- 
telegrapher  2nd  Class  examination. 
Subjects  include:  fundamentals  of 
electricity,  transmitters,  detectors, 
spark  and  arc  transmitters,  trans- 
formers, antennas,  marine  trans- 
mitters and  others. 

The  Armed  Forces  Radio  Serv- 
ice, a  section  of  the  Information 
and  Education  Division,  Army  Serv- 
ice Forces,  maintains  a  training 
school  in  Los  Angeles  Headquarters. 
AFRS  is  participated  in  by  Army, 
Navy,  Marine  Corps  and  Coast 
Guard  personnel.  It  brings  enter- 
tainment and  information  by  radio 
to  armed  forces  in  every  theater 
of  war. 

Many  Courses 

The  AFRS  school  offers  courses 
in  announcing,  scriptwriting,  pro- 
ducing, programming  and  engineer- 
ing. 

There  are  179  AFRS  stations 
throughout  the  world,  each  with  a 
staff  averaging  eight  men.  In  addi- 
tion, AFRS  personnel  operates  54 
foreign  government  and  commer- 
cial stations  and  149  sound  sys- 
tems overseas. 

More  than  100  writers  and  pro- 
ducers do  approximately  50  hours 
of  weekly  programs  for  exclusive 
broadcast  to  troops  overseas,  plus 
preparation  and  shortwaving  of 
26  newscasts  daily. 

The  Army  and  Marine  Corps 
have  men  numbering  into  the  hun- 
dreds throughout  the  world  writ- 
ing and  announcing  and  doing 
servicemen  interviews  which  are 
recorded  and  sent  to  stations  all 
over  the  United  States. 

In  addition,  countless  armed  serv- 
ice bases  within  the  continental 
U.  S.  are  producing  their  own  pro- 
grams each  week.  Many  of  them 
are  fed  to  local  stations,  others  are 
broadcast  over  PA  systems. 

Hundreds  of  public  relations  of- 
ficers both  in  this  country  and  over- 
seas are  acting  as  liaison  between 
the  radio  industry  and  the  services, 
placing  service  personnel  on  the 
air,  arranging  for  radio  coverage 
of  war  operations,  placing  shows 
and  recording^  with  the  stations, 
and  producing  the  numerous  net- 
work series  of  the  armed  forces. 

The  United  States  Armed  Forces 

(Continued  on  page  62) 
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WGNB  Starts  Campaign 
Promoting  FM  Listening 

PLAN  to  increase  the  potential  au- 
dience for  FM  broadcasts,  known 
as  "Share  Your  FM  Receiver",  ha? 
been  started  by  WGNB,  FM  out- 
let of  WGN  Chicago.  Idea  is  for 
owners  of  FM  sets  to  invite  their 
neighbors  into  their  homes  to  hear 
FM  programs. 

Promotion  uses  spot  announce- 
ments, women's  clubs,  young  peo- 
ple's organizations,  music  clubs, 
church  groups  and  other  social  or- 
ganizations for  setting  up  listening 
groups.  Also  WGNB  program 
booklet  carries  plans.  One  feature 
will  be  series  illustrating  how  mu- 
sical instruments  gain  through  FM 
performance. 


CALLING  WCAU! 

Odd  Requests  Reach  Station 
 From  Listeners  


SUMMER  replacement  for  Walter  Win- 
chell  during  August  will  be  Dr.  Frank 
Kingdon,  news  commentator,  and  Ray 
Henle,  analyst,  on  Sunday  9-9:15  p.m. 
sponsored  by  Andrew  Jergens  Co.,  New 
York,  on  American. 


COMMERCIALS  reach  out  into 
strange  places,  WCAU  Philadel- 
phia found  out  last  week.  An  in- 
mate of  the  Eastern  State  Peniten- 
tiary wrote  in  to  know  if  he  could 
be  called  on  the  phone  during  the 
Vick's  Tello  Test  program.  He 
wanted  a  chance  to  earn  the  $200 
prize,  because  after  being  in  prison 
for  17  years  he  is  about  to  be  re- 
leased and  needs  the  money  for  a 
fresh  start. 

From  Tilton  General  Hospital, 
Fort  Dix,  N.  J.,  came  the  request 
for  the  lyrics  to  the  institutional 
song  aired  by  the  United  Fruit  Co. 
on  the  proper  care  of  bananas. 
Correct  title  of  the  Calypso  ditty — 
referred  to  as  "You  Don't  Put  Ba- 
nanas in  the  Refrigerator" — is 
"Chiquita  Banana". 


Pretested  Commercials  Prove 
Successful  on  ?Esso  Reporter' 

Standard  Oil  Completely  Satisfied  With  Plan, 
Started  Three  Years  Ago  as  Experiment 


AFTER  three  years  of  pretesting 
commercials  for  its  Esso  Reporter, 
Standard  Oil  Co.  of  N.  J.,  last 
week  announced  "complete  satis- 
faction" with  the  program's  re- 
sults. 

"When  we  first  started  pretest- 
ing, it  was  just  an  experiment," 
said  R.  M.  Gray,  manager  of  the 
advertising  and  sales  promotion  de- 
partment, Standard  Oil.  "Now, 
however,  we  have  proved  its  ef- 
fectiveness through  our  own  fig- 
ures on  results." 

Esso  Reporter  commercials  get 
to  the  listeners,  Mr.  Gray  said, 
basing  his  statement  on  the  Niel- 


RICE  means  big  money  commerce  in 

KFDM'S  area.  In  money  it  means  over  2  x/z  mil- 
lion dollars  annual  intake,  which  makes  an  important 

segment  in  KFDM'S  585  million  dollar  elective  buying  income- 
market.  Regardless  of  how  our  2  5  0,000 
persons  make  their  above-the- 


BLUE  NETWORK 
AMERICAN  BROADCASTING  CO., 


INC. 


M 


average  income,  their  listening 
ear  is  attuned  to  KFDM. 


560  K.C,  1, 000 WATTS 


MEANS  BUSINESS 


SERVING  THE 

 "MAGNETIZED 

SABINE  AREA 


'Monetized 


driving  people  end  (nduirrla  from  «ihtr  MCtlctu! 
•  •  •  • 


TAyiORj-JoWE-SNrrWDEN 


sen  Radio  Index  figure  which  shows 
that  93%  of  the  audience  stays 
tuned  in  for  the  full  five-minute 
period. 

Through  testing  of  commercials 
on  lubricating  oil,  Standard  Oil 
has  found  that 
most  people  are 
interested  in 
cleanliness  rather 
than  anything 
technical  about 
motor  care. 

"All  they  real- 
ly want  to  know 
is   how   to  keep 
their  auto  motors 
Mr.  Gray       clean — the  aver- 
age person  is  not 
interested   in   talk   about  how  it 
keeps  a  motor  cool  to  change  the 
oil  and  all  that." 

Most  of  the  pretesting  has  been 
done  by  the  Psychological  Corp., 
which  sent  out  advanced  students 
to  conduct  door-to-door  interviews. 
For  Standard  Oil,  opening  sen- 
tences of  commercials  were  tested 
first  on  one  side  of  a  street. — then, 
the  entire  commercials  were  tried 
out  on  residents  of  the  other  side 
of  the  street.  In  every  case,  Mr. 
Gray  said,  both  sides  selected  the 
same  commercials  as  their  first 
choices,  thereby  clearly  indicating 
that  if  a  listener  likes  the  begin- 
ning of  a  commercial  he  will  like 
the  whole  thing. 

Drawing  Power 

Drawing  power  of  the  Esso  Re- 
porter was  shown  some  time  ago, 
Mr.  Gray  said,  when  the  company 
offered  glass  banivS^for  sale  at  local 
stations.  For  the  first  two  months, 
no  radio  was  used  and  72,000  banks 
were  sold.  In  the  second  two 
months,  the  bank  offer  went  on  the 
Esso  Reporter  and  360,000  banks 
were  bought. 

Now  broadcast  live  on  38  stations 
four  times  daily,  the  program 
stretches  from  WLW  New  Orleans 
to  WLBZ  Bangor,  Me.,  with  the| 
advantage  of  being  able  to  use  dif- 
ferent commercials  in  the  different 
weather  areas,  Mr.  Gray  pointed 
out. 

Emphasizing  the  success  oi 
Standard's  pretesting — now  thai 
more  than  9,000  commercials  havt 
been  used  on  the  program — com 
mercial  No.  20  went  over  so  wel 
with  the  preview  audience  and  late 
with  the  radio  listeners  that  it  i 
still  being  used  on  the  program 
Mr.  Gray  said. 

Esso    Reporter   is   handled  b 
Marschalk  &  Pratt,  New  York- 


DR.  JAMES  F.  BENDER,  author  of 
NBC  Handbook  of  Pronunciation.  1 
compiled  a  book.  Salesmen's  Mispronu 
clations,  for  Sales  Training  Publishl 
CO;,  Roslyn  Heights,  N.  Y. 
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KLZ  DO 


KLZ  Enriches  the  Religious 
Life  of  the  Denver  Region 

rpO  A  family  high  up  in  the  Rocky  Mountains,  to  a 
*  convalescent  in  a  sanatorium,  and  to  thousands  of 
other  persons  in  the  Denver-Rocky  Mountain  region, 
KLZ  is  their  church  in  the  sky.  Religion,  as  in  any 
complete  and  balanced  personality,  is  an  important 
component  of  KLZ's  programming.  KLZ  shuns  all 
commercialism  in  its  religious  programming,  shares 
its  time  with  all  creeds  without  cost. 

In  serving  religion,  education  and  the  many  other 
facets  of  community  life  and  interest,  KLZ  demon- 
strates a  realization  of  its  basic  obligation  to  the  com- 
munity. KLZ,  consequently,  has  become  a  community 
landmark  of  public  service. 


CHAPEL  AT  FORT  LOGAN  from 
which  KLZ  broadcast  Sunday 
morning  services  during  the  month 
of  February.  Services  originate  at 
a  different  church  each  month,  giv- 
ing denominational  representation 
by  rotation.  Each  Sunday  morning 
KLZ  carries  a  studio-originated 
program,   "Highlights    to  Happi- 


ness", for  the  Salvation  Army  and 
once  a  month  the  popular  "Hymn 
Sing"  originating  in  a  local  church. 
In  addition  to  many  special  local 
religious  broadcasts,  KLZ  carries 
the  CBS  Church  of  the  Air,  the 
Fisk  University  Choir  and  the  Salt 
Lake  City  Tabernacle  Choir  each 
Sunday  morning  via  CBS. 


Affiliated  in  Management  with  the  Oklahoma 
Publishing  Co.  and  IVKY,  Oklahoma  City 

REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY 


*  Dr.  Bertram  L.  Hughes 

SAINT   LOUIS    1,  MISSOURI  *  H.R.Wills 

Owned  &  Operated  by  the  St.  Louis  Star-Times  Lekmd  Sio^T^ 

630  KC.  •  5000  WATTS  .  FULL  TIME  •  AMERICAN-BLUE  NETWORK  *  Gil  Martyr. 


Affiliated  with  KFRU,  Columbia,  Mo.  Represented  by  John  Blair  &  Company— Offices  in  New  York  •  Chicago  •  St.  Louis  •  Los  Angeles  •  San  Francisco 


>urr  Continues  His  Crusade 
.gainst  Commercials  on  Air 


Mr.  Durr 


3NTINUING  his  crusade  against 
mmercial  broadcasting,  FCC 
mimissioner  Clifford  J.  Durr, 
peaking  before  the  radio  panel 
of  the  Independ- 
ent Citizens'  Com- 
mittee of  the 
Arts,  Sciences  & 
Professions  at  the 
Waldorf  -Astoria, 
New  York,  June 
23,  pleaded  for  a 
"radio  that  is 
truly  free  —  as 
free  from  eco- 
nomic domination 
and  overweaning 
•eed  as  from  Government  censor- 
ip."  He  predicted  FM  would 
•ovide  such  a  "free  radio". 
!He  compared  the  philosophy  of 
dio  expressed  in  1925  by  former 
resident  Hoover  when  he  was  Sec- 
tary of  Commerce,  that  "the 
her  is  a  public  medium  and  its 
-e  must  be  for  public  benefit", 
th  that  expressed  by  NAB  Presi- 
ait  J.  Harold  Ryan  in  his  New 
ear's  statement  that  "one  must 
nsider  balance  sheets  to  measure 
>e  progress  of  radio". 
Mr.  Durr  cited  radio's  employ- 
ent  statistics,  as  released  by  the 
CC,  asserting  that  radio  employs 
rw  "artists,  scientists  and  profes- 
pnal  people"  in  comparison  to 
Llesmen.  "Broadcasting  today  is  of 
urse  a  product  of  both  the  pub- 
:  medium  philosophy  and  the  bai- 
lee sheet  philosophy",  he  cons- 
ented, then  cited  income  figures. 
He  declared  that  the  figures  he 
ted  didn't  tell  the  "whole  story", 
pd  added:  "They  only  tell  the 
ory  of  those  to  whom  we  have 
ltrusted  the  public's  radio  chan- 
sls  and  whom  we  have  charged 
ith  the  responsibility  of  operat- 
:g  them  in  the  public  interest." 
Commissioner  Durr  cited  the 
rocter  &  Gamble  Co.  series 
Broadcasting,  June  4,  11,  18]  and 
srelt  at  length  on  the  quotation 
gat  "P&G  has  a  policy  never  to 
Tend  a  single  listener."  He  cited 
story  from  the  New  York  Times 
I  April  22  quoting  the  American 
obacco  Co.  president  as  saying: 


NO 
GUM 

WFDF  Flint  says  you  might 
■ave  War  Bonds?" 


".  .  .  the  last  thing  I  could  afford 
to  do  is  offend  the  public." 

Mr.  Durr  made  it  plain  he  wasn't 
complaining  about  any  "individual 
program  produced  by  advertisers  or 
advei'tising  agencies,"  but  declared : 
"The  problem  of  broadcasting,  as 
I  see  it,  is  not  what  we  hear  over 
the  air  .  .  .  the  problem  lies  in  what 
we  do  not  hear.  Censorship  by  over- 
loading the  air  with  programs 
which  sell  goods,  to  the  exclusion 
of  programs  which  do  not,  may  be 
as  effective  as  a  complete  denial  of 
access  to  the  air  or  censorship  by 
the  blue  pencil.  Never  to  offend 
anyone  may  be  good  salesmanship. 
But  is  it  good  radio?" 

'Free  Radio' 

The  problems  of  broadcasting  are 
"far  greater  than  the  questions  of 
whether  the  commercial  shall  come 
at  the  beginning,  the  middle  or  the 
end  of  the  newscast,  or  at  all  three 
places,  or  what  we  should  do  about 
cowcatchers,  hitch-hikers  and  sing- 
ing commercials,"  said  the  Com- 
missioner. "Which  of  the  basic 
philosophies  gains  the  ascendency 
may  well  determine  whether  our 
children  and  our  children's  chil- 
dren will  find  their  employment  as 
artists,  scientists,  professional  peo- 
ple, mechanics  or  farmers — or  as 
soldiers  or  sailors." 

Calling  for  a  "free"  and  a  "com- 
petitive" radio,  Mr.  Durr  said: 
"Above  all,  let  us  have  a  radio 
which  recognizes  that  the  essence 
of  democracy  is  the  maximum  par- 
ticipation by  the  people.  His  topic 
was  "FM — New  Market  for  Radio 
Talent." 

Several  resolutions  were  adopted 
by  the  panel  following  recommen- 
dations made  in  a  paper  prepared 
jointly  by  George  Heller,  executive 
secretary,  New  York  chapter  of 
AFRA,  Peter  Lyon,  president,  Ra- 
dio Writers  Guild,  and  Anton  M. 
Leader,  vice-president,  Radio  Di- 
rectors Guild. 

One  requested  a  conference  with 
network,  agency  and  program  exec- 
utives to  discuss  plans  for  "gearing 
radio  to  the  needs  of  the  postwar 
world". 

A  second  resolution  proposed 
that  to  develop  new  talent  and 
to  help  raise  the  national  level 
of  broadcasting,  arrangements  be 
made  with  local  stations  for  skele- 
ton teams  of  writers,  directors, 
composers  and  performers  to  visit 
them  and  work  with  local  talent  in 
creating  and  developing  local  pro- 
gramming. 

A  third  resolution  suggested  that 
the  four  networks  put  on  weekly 
programs  rebroadcasting  the  pre- 
vious week's  high  spots. 

Finally,  the  panel  urged  the 
broadcasting  industry  to  continue 
its  outstanding  wartime  service  in 
the  interest  of  home  security  and 
world  peace  and  demanded  the  abo- 
lition of  racial  or  religious  discrim- 
ination in  both  employment  and 
programming. 


SELLEVISION 

-PAST*  PRESENT 


IN  ONE  PACKAGE*  »• 

No  fortune  teller  of  the  crystal  ball  variety  is  KSTPete. 
With  Sellevision — the  eye  to  the  ears  of  tomorrow — he 
doesn't  have  to  be.  He  can  confidently  predict  a  greater 
future  in  the  Twin  Cities  Market  for  KSTP  advertisers. 
Since  present-day  results  are  the  cumulative  effect  of 
KSTP's  continuous  audience  promotion  efforts  in  the  past, 
they  are  proof  enough  of  the  soundness  of  this  prediction. 
Sellevision  is  no  empty  "inspiration."  It  is  a  tested 

station  betterment  policy  based  on  long-range  thinking 
and  far-sighted  planning.  Proved  in  four  years  of  actual 
practice,  KSTP's  station  betterment  policy  still  is  being 
carried  out  with  unabated  effort  today  and  will  continue 
to  go  on  in  improved  form  tomorrow.  That  is  Sellevision  — 
past —  present . . .  future,  in  one  package  —  your  best  radio 
buy  in  the  Twin  Cities  Market  today  and  tomorrow! 


50,000  WATTS  —  CLEAR  CHANNEL 
NORTHWEST'S  LEADING  RADIO  STATION 
EXCLUSIVE  NBC  AFFILIATE  FOR  THE  TWIN  CITIES 

Represented  Nationally  by  Edward  Petry  &  Co. 
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MAY  1937 

Chase  and  Sanborn  launched  a  new  variety 
program  with  such  Hollywood  celebrities  as 
W.  C.  Fields  and  featuring  the  newly  discovered 
team  of  Edgar  Bergen  and  Charlie  McCarthy. 
The  first  available  Hooper  rating  was  12.5. 


JULY  1937 

Although  novices  in  radio, 
Bergen  and  McCarthy  caught  on 
fast.  The  Chase  and  Sanborn 
rating  was  on  the  increase — 
even  during  the  summer  months. 


FEBRUARY  1938 

Less  than  a  year  after  going 
on  NBC,  Bergen  and  McCar 
received  a  rating  of  41.2 — o 
of  the  highest  Hooper  rating 
ever  given  to  any  program. 


CARD  TRICKS  ON  THE  RADIO? 

In  1937  the  idea  of  putting  a  ventriloquist  and 
his  dummy  on  the  air  seemed  just  as  absurd  to 
many  people.  Half  the  fun  of  such  an  act  was 
in  the  watching.  But  Standard  Brands,  ever 
alert  to  the  possibilities  of  the  new,  put  the 
ventriloquist  and  his  dummy  on  the  air  over 
NBC — the  network  built  by  new  ideas. 


•  The  result?  On  July  10,  1937,  the  restrained 
New  York  Times  for  the  first  time  in  its  histor 
devoted  an  editorial  to  a  dummy,  writing  i 
part:  "Although  Charlie  is  apparently  still  in  hi 
teens,  his  little  voice  is  aweary  of  the  worlc 
When  he  feels  he  is  stumbling  into  an  awkward 
situation  his  voice  can  make  a  disarming  plea  fo 
sympathy;  it  drops  away  into  a  choking  tone  c 
self-pity,  impossible  to  believe  or  resist.  His  laugf 
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1941-42 

Bergen  and  McCarthy 
finished  the  winter  season 
(October  through  April) 
with  an  average  Hooper 
rating  of  30.7. 


APRIL  1943 

For  the  sixth  successive  year, 
Bergen  and  McCarthy  ended  the 
winter  season  with  an  average 
Hooper  rating  of  more  than  30. 
(1942-43  average:  31.3) 


MAY  1945 

Bergen  and  McCarthy,  now  on 
139  stations,  begin  their 
9th  year  on  NBC- — firmly 
entrenched  in  the  affections 
of  a  vast  radio  audience. 


mocking  and  precocious.  When  he  is  in  a  woo- 
nag  mood  beyond  his  years  his  voice  fairly  coos 
*ith  insincere  rapture  .  .  .  Since  Charlie's  radio 
|  udience  cannot  see  him,  Mr.  Bergen  has  had  to 
(jjFoncentrate  on  the  tone  of  the  simulated  voice 
nd  the  wit  of  his  script.  Both  these  things  he  has 
lone  with  such  skill  and  originality  that  Charlie 
las  become  the  most  real  personality  on  the 
omic  air  waves  of  the  season." 


•  The  new  idea  of  Charlie  McCarthy — a  dummy 
on  the  air — backed  by  the  skill  and  talent  of 
Edgar  Bergen,  given  NBC  Network  facilities  and 
the  great  NBC  audience,  has  resulted  in  one  of 
the  major  paradoxes  of  the  entertainment  world 
— a  wooden  dummy  who  lives  in  the  homes  of 
millions  of  American  families  with  an  identity 
and  character  as  real  and  full-blown  as  many 
national  figures  of  flesh  and  blood. 


alional  Broadcasting  Company 

America's  No.  1  Network 

1945— RADIO'S  25th  ANNIVERSARY-PLEDGED  TO  VICTORY! 


A  Service  of  Radio 
Corporation  of  America 
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The  brilliant  conductor-composer-arranger, 
with  26  of  radio's  finest  musicians,  has 
already  made  93  selections  for  Associated 


•  another  BIG 
reason  why  Associated  Program  Service  offers 
MOST  Hours  of  the  Best  RADIO  Music! 

T  Tow  big  is  big-time  showmanship?  Big  enough,  we'd  say, 
to  emphasize  the  difference  between  a  juke  box  and  a 
broadcasting  studio — and  between  transcribed  libraries. 
Compare  the  usual  trios,  quartets  and  small  band  groups 
with  Associated's  BIG,  brilliant  units  like  D'Artega  and  his 
26-piece  orchestra.  Compare,  too,  the  incomparable  quality 
of  APS  high  fidelity  vertical-cut  recording  and  pure  Vinylite 
discs.  Write  for  complete  facts  today!  Associated  Program 
Service,  25  West  45th  Street,  New  York  19. 

Asmitfed  Proqwm  Service 

Represented  by  Lor  en  Watson,  J^OO  Madison  Ave  ,  New  York 


RAYTHEON  GRANTED 
RELAY  NET  PERMIT 

RAYTHEON  MFG.  Co.  has  been 
granted  FCC  authority  to  erect 
five  experimental  relay  stations  be- 
tween New  York  and  Boston  as 
first  leg  in  a  national  microwave 
communications  system.  Stations 
are  at  New  York,  Bristol  and 
Tolland,  Conn.,  Webster  and  Lex- 
ington, Mass.  Power  will  be  100  w, 
between  1,900  and  26,500  mc. 

New  techniques  for  transmitting 
and  relaying  FM  and  video  pro- 
grams as  well  as  other  communi- 
cations will  be  tested.  An  aeronau- 
tical safety  system  of  traffic  con- 
trol is  contemplated. 

Raytheon  will  erect  two  experi- 
mental FM  stations,  W2XRA  and 
W2XRY,  105  and  107  mc,  on  top 
of  the  Lincoln  Bldg.,  New  York, 
where  it  has  offices.  Company  has 
on  file  applications  for  television 
and  FM  stations  in  Waltham, 
Mass.,  and  Chicago,  as  well  as  a 
video  station  in  New  York. 


Lohries  Injured 

HORACE  LOHNES,  of  the  Wash- 
ington law  firm,  Dow,  Lohnes  & 
Albertson,  communications  attor- 
neys, received  cuts  and  abrasions 
last  Monday  and  two  car-pool  pas- 
sengers were  injured,  one  seriously, 
when  a  Capital  Transit  Co.  bus 
crashed  into  the  Lohnes  car  on 
Memorial  bridge.  Mr.  Lohnes  said 
the  traffic  line  had  stopped  when 
the  bus  plowed  into  the  rear  of  his 
car,  throwing  both  his  passengers 
against  the  windshield  and  him 
against  the  steering  wheel.  He  was 
on  his  way  to  his  Washington  office 
from  his  Virginia  home. 


Sgt.  Sheldon  Coons  Jr. 

SGT.  SHELDON  R.  COONS  Jr., 
23,  of  the  8th  Air  Force  was  killed 
June  8  when  his  plane  crashed  near 
Llanbedr,  Wales.  He  is  the  son  of 
Sheldon  R.  Coons,  consultant  to 
RCA,  NBC  and  other  organiza- 
tions. He  enlisted  in  1942  -at  the 
end  of  his  sophomore  year  at  the 
U.  of  North  Carolina  and  had  been 
overseas  for  26  months  in  the  231st 
Bombardment  Group.  He  was  on 
the  first  leg  of  a  flight  for  a  fur- 
lough in  the  U.  S.  when  the  acci- 
dent occurred. 


REPRESENTED  BY  RAMBEAU 


doesn't  mean  big  stations  and  it 
doesn't  mean  little  stations.  But  it 
does  mean  hand-picked,  carefully  se- 
lected stations  that  want  spot  busi- 
ness and  are  willing  to  do  something 
about  it. 


REPRESENTED  BY  RAMBEAU 


means  friendly,  cooperative  stations 
interested  in  making  your  advertising 
dollars  pay  dividends. 


REPRESENTED  BY  RAMBEAU 


"Radio' t  Firtt  Special  Repremmntmtivmt" 


20th-century  Ffj 
Asks  New  York  TJ 

Would  Use  Own  Talent,  Filjj 
In  Programming  Station 

TWENTIETH  CENTURY  -  F  \ 
FILM  Corp.,  New  York,  asked  - 
FCC  last  week  for  permit  to  bil 
a  20  kw  television  transmitter  i| 
New  York,  desiring  to  take  an  j] 
tive  part  in  development  of  j 
visual  art  along  with  large-scr  J 
theater  and  color  TV.  Film  tali] 
and  films  produced  by  affiliates  ^  l 
be  used  for  programming,  al<| 
with  other  live  pickups. 

The  firm  already  has  license  j] 
plication  pending  for  a  TV  stati 
in  Boston,  along  with  an  exp<  j 
mental  station.  None  of  its  offic  \ 
or  principal  stockholders  have  i\ 
broadcasting  interest,  the  appli  I 
tion  indicates. 

Cost  of  General  Electric  vis  1 
transmitter  is  estimated  at  $86,0  1 
aural  $64,000.  Other  costs  indues] 
antenna  $18,000  (without  towe:] 
studio  etc.  $89,000;  studio  lighti  \ 
$6,000 ;  frequency  and  modulat  \ 
monitors  $3,500;  transmitter  i\ 
$20,000 ;  transmitter  building  $4  j 
000 ;  500-foot  tower  $30,000 ;  stu  I 
to  transmitter,  $16,000 ;  porta  j 
transmitter  $45,000.  Monthly  op  :! 
ating  cost  is  estimated  at  $25,0 

Transmitter  site  would  be 
Prospect  Ave.  near  Eagle  Rc 
Ave.,  West  Orange,  N.  J.,  with  5( 
foot  tower  atop  a  hill.  Studio  a 
office  space  could  be  rented  fr< 
Movietone  News  Inc.,  subsidiary. 

Frequency  asked  is  Channel  r 
5  (72-78  mc)  as  proposed  in  : 
allocation  or  as  designated. 


CBS  'School'  Set 

CBS  on  Oct.  1  moves  Americ 
School  of  the  Air  from,  prese 
9:15-9:45  a.m.  spot  to  5-5:30  p. 
[Broadcasting,  June  25].  Decisi 
to  move  program  from  school  ho 
time  to  late  afternoon  period  w 
based  on  (1)  network  under  e 
rangement  can  leave  Arthur  Gc 
frey  program  in  morning  spot  ai 
in  its  repeat  broadcast  3:30-4  p.r 
and  (2)  the  new  time  for  Schc 
of  the  Air  gives  CBS  a  solid  ho 
(5-6  p.m.)  of  programs  aimed 
young  audiences. 


WBRY,  Waterbury,  Connecticut 

.  .  .  think  your  Telescript  presenta- 
tions are  excellent  and  most  help- 
ful in  the  sale  of  the  fine  Tele- 
script  features  on  The  AP  radio 
wire. 

E.  J.  Frey 
Station  Manager 
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WOR  AND  ARMY 

END  DIFFERENCES 

DAVE  DRISCOLL,  news  and  spe- 
cial events  director  of  WOR  New 
York  and  officers  of  the  Army's 
Public  Relations  radio  branch  are 
friends  again — after  a  brief  but 
heated  argument  over  whether 
broadcasters  should  be  allowed  to 
record  from  press  conferences  of 
returning  Army  generals. 

On  Sunday,  June  24,  WOR  re- 
corded interviews  with  Generals 
Devers,  McNarney  and  Simpson. 
Made  on  a  pool  basis,  with  a  public 
relations  officer  sitting  in,  the  re- 
cordings were  used  by  WOR  and 
Mutual  Sunday  night — and  by 
WOV  WQXR  WNEW  WNYC 
WMCA  on  Sunday  afternoon. 

Paul  Killiam  Jr.,  assistant  to 
Mr.  Driscoll,  talked  with  the  gen- 
erals for  a  quarter-hour  informal 
discussion  of  their  views  on  the  Ger- 
man people,  the  High  Command 
and  the  future. 


MUTUAL  heads  at  dinner  meeting  with  Cowles  officials  to  discuss  WOL 
Washington  plans  include:  (1  to  r)  Harold  Wagner,  asst.  prog,  dir., 
Mutual;  Charter  Heslep,  Mutual,  Washington;  T.  A.  M.  Craven,  exec, 
v.-p.,  Cowles;  Robert  Swezey,  v.-p.  and  gen.  mgr.,  Mutual;  Merle  S. 
Jones,  v.-p.,  WOL;  Arthur  Casey,  public  relations  dir.,  WOL;  Phillips 
Carlin,  v.-p.,  prog,  operations,  Mutual;  John  Whitmore,  Mutual  news 
head  and  Tom  Slater,  special  events  dir.,  Mutual. 


CAB  News  Letter 

COOPERATIVE  Analysis  of 
Broadcasting  will  issue  a  CAB 
News-Letter  "whenever  and  as 
often  as  newsworthy  material  is 
uncovered  or  developed  by  the 
CAB."  Letters  will  be  confidential 
to  subscribers. 


WISN  Asks  TV 

LICENSEE  of  WISN  Milwaukee, 
Hearst  Radio  Inc.,  which  also  oper- 
ates WBAL  Baltimore,  WCAE 
Pittsburgh  and  WINS  New  York, 
has  filed  application  with  the  FCC 
for  a  commercial  video  outlet  in 
Milwaukee  on  Channel  4,  78-84  mc. 


THE  BRANHAM  COMPANY 
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KTHS  Hot  Springs,  Ark. 

KFMB    .    .    .    .    San  Diego,  Calif. 

KWKH  S.hreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX    .    .    ,    .    Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU    .    .    .    Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
WPAR    .    .    .    Parkersburg,  W.  Va. 


TREASURY  REVEALS 
$75,000  SALARIES 

SEVERAL  radio  executives  appear 
in  a  partial  Treasury  Dept.  list  of 
persons  who  earned  $75,000  or  more 
in  1943  for  personal  services  to 
corporations.  Another  list  will  fol- 
low. Payments  to  those  affiliated 
with  the  radio  industry,  include: 

David  Sarnoff,  RCA,  $100,000 
salary,  $720  other  compensation; 
R.  C.  Cosgrove,  Crosley  Corp., 
$50,000  bonus,  $40,000  salary,  total 
$90,000;  Paul  W.  Kesten,  CBS,  $84,- 
999;  L.  H.  Rose,  $111,068;  the  late 
W.  E.  Macfarlane,  $103,692,  C.  M. 
Campbell  $81,275,  all  Tribune  Co.,  I 
Chicago;  Joseph  Pulitzer,  Pulitzer 
Pub.  Co.  $100,000  salary,  $115,580 
commission,  $50,000  bonus,  total 
$265,580;  A.  L.  Lee,  D'Arcy  Adv. 
Co.,  $149,847;  W.  S.  Gifford, , 
AT&T,  $206,250  salary,  $4,100 
other,  total  $210,350 ;  C.  P.  Cooper, 
AT&T,  $99,999  salary,  $1,300  other; 
George  W.  Hill,  American  Tobacco 
Co.,  $120,000  salary,  $137,275  bo- 
nus, total  $257,275;  Philip  W.  Len- 
nen,  Lennen  &  Mitchell,  $79,999 
salary,  $3,333  bonus,  total  $83,332; 
F.  B.  Ryan,  Ruthrauff  &  Ryan, 
$100,000;  Raymond  Rubicam, 
Young  &  Rubicam,  $92,500;  Harry 
L.  (Bing)  Crosby,  Paramount  Pic- 
tures, $294,444;  Bob  Hope,  Para- 
mount, $244,583;  Don  F.  Ameche, 
Twentieth  Century-Fox,  $247,666; 
Jack  Benny,  Warner  Bros.,  $137,- 
500. 


NBC  Co-ops'  Score 

APPROXIMATELY  70%  of  NBC's 
affiliated  stations  now  have  sold 
one  or  more  of  the  network's  co- 
operative programs,  according  to 
E.  B.  Lyford,  NBC  station  rela- 
tions. Two  NBC  stations  have  five 
different  cooperative  programs  sold, 
four  have  sponsors  for  four  of 
the  shows,  20  have  sold  three  a 
week,  26  two  a  week  and  52  other 
stations  at  least  one — a  total  of  j 
104  out  of  153  NBC  affiliates.  All 
programs  are  news  or  commentary. 


PROGRAM  titled  "Maisie",  starring 
movie  actress  Ann  Southern,  starts 
July  5  as  summer  replacement  for  Mil- 
ton Berle's  "Let  Yourself  Go",  spon- 
sored by  Eversharp  Inc.,  New  York,  on 
CBS,  Wednesday  10:30-11  p.m.  "Maisie" 
will  shift  to  Thursday  8:30-8:55  on  CBS. 
Agency  is  Blow  Co.,  New  York. 


BIGGER 

AND 

BETTER 
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TWIN  FALLS  •  IDAHO 
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A  radio  station  is  known 
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HUB 


Henry  C.  Lytton  &  Co. 


uses 
the  New 

WJJB 

exclusively 


.  *  Trust  a  retailer  to  know  a  good  buy! 
The  Hub,  famous  Chicagoland  retailers  for  over 
58  years,  elects  the  new  WJJD  exclusively  to 
radio  its  sales  message  to  America's  second  largest 
market.  And  how  it  pays!  To  see  one  show, 
514  youngsters  shanghaied  their  parents  into  the 
Hub's  "Campus  Shop"  attracted  by  Al  Hattis,  the 
Hub's  "Kid  Commentator."  That's  selling 
the  WJJD  way  .  .  .  20,000  watts  of  potent 
SELLING  POWER  .  .  .  delivered  into  the  largest 
coverage  area  offered  by  any  Chicago  station 
.  .  .  regardless  of  power. 


20,000  WATTS  OF 


POWER 


THE  NEW 


CHICAGO 


7%*it4&*U  *?ietd  STATION    REPRESENTED    NATIONALLY    BY    PAUL  H.RAY 


Veatch  Manager  of  D.  C. 
RCA  Frequency  Bureau 

JAMES  P.  VEATCH,  formerly  in 
charge  of  the  treaty  section  of 
FCC's  international  division,  has 
been  named  manager  of  the  Wash- 
ington office  of 
the  RCA  Fre- 
quency Bureau. 
Mr.  Veatch  will 
handle  frequency 
allocations  and 
station  licenses 
for  RCA. 

From  1930  to 
Mr.  Veatch  1931  Mr.  Veatch 
was  with  the  Colorado  Public  Serv- 
ice Co.,  and  then  went  with  KFEL 
Denver  as  chief  engineer.  He  joined 
the  FCC  in  1940,  in  charge  of 
defense  operations  at  Grand  Island, 
Neb.,  and  a  year  later,  went  to 
Washington  with  the  Commission. 


Bilgewater  Network 

OF,  FOR  AND  BY  the  crew 
of  a  Coast  Guard  transport, 
the  "Bilgewater  Network"  is 
turning  out  programs  the 
like  of  which  we  will  never 
hear  in  these  United  States. 
Featuring  a  vest  pocket  edi- 
tion of  the  Ink  Spots,  sing- 
ing "commercials",  dramatic 
skits  like  the  Lone  Stranger, 
and  news,  the  station  starts 
on  the  PA  at  0600  every 
morning.  The  news  is  gleaned 
in  the  small  hours  from  the 
radio  in  the  radio  shack,  and 
delivered  by  one  who  calls 
himself  "the  poor  man's 
Pearson  &  Allen."  Studio 
"A"  is  the  Army  Transpor- 
tation Office  quarters. 


Voluntary  Transfers  Are 
Granted  Three  Stations 

CONSENT  has  been  granted  by  the 
FCC  to  voluntary  assignment  of 
license  of  KSWO  Lawton,  Okla., 
from  Byrne  Ross,  who  wishes  to 
enter  another  business,  and  R.  H. 
Drewry  to  a  new  partnership  com- 
posed of  Mr.  Drewry  and  other 
local  businessmen.  Mr.  Ross  re- 
ceived $35,000  for  his  half-interest. 
Mr.  Drewry  is  now  53.5%  owner. 

FCC  also  has  granted  the  vol- 
untary transfer  of  control  of  KOIL 
Omaha  and  KFOR  Lincoln,  Neb., 
from  Charles  T.  Stuart  and  Capt. 
James  Stuart  to  Stuart  Investment 
Co.,  a  family  holding  company  in 
which  the  two  transferors  are  ma- 
jor stockholders.  Transaction  in- 
volves issuance  of  2,350  shares  new 
common  stock  to  the  Stuart  broth- 
ers, who  purchased  the  stations  last 
year  for  $350,000  [Broadcasting, 
April  24,  1944]. 


FOUR  TVA  LAKES  ARE  LOCATED  WITHIN  25  MILES 
OF  KNOXVILLE  with  a  Total  Shore  Line  of  3000  Miles. 


Lakes,  mountains  and  seashore  attract  tour- 
ists. Knoxville  offers  lakes  and  mountains  in 
abundance.  It's  estimated  every  tourist  spends 
$10.00  per  day  in  this  area  which  means 
another  big  post-war  source  of  income. 


Reach  this  productive  market  through  WBIR, 
affiliated  with  the  American  Broadcasting 
Company.  WBIR  offers  coverage  that  counts 
.  .  .  reaches  90%  of  the  buying  power  of  the 
Knoxville  area.  Specify  WBIR  and  be  assured 
sales  effectiveness  at  low  cost. 


NUNN  STATIONS 

WBIR,  Knoxville,  Tean. 
WCMT.  Ashland,  Kj. 
Hunting-ton,  W.  Va. 

WLAP,  Lexington,  Kj. 
KFDA,   AmarlUo,  Tex. 

Owned  and  operated 
by  Glim  ore  N.  Nona 
and  I.  Lindsay  Num. 


Knoxville  Tennessee 


WBIR 


A  NUNN  STATION 


WHAT  A  DAY 

I  Bonds  Were  Sold,  Too,  During 
'  Larry   Smith's  Trek  


SO  MANY  bonds  were  sold  wheii 
Larry  Smith,  (right),  NBC  com 
mentator,  toured  Idaho  that  Gov 
Charles  C.  Gossett  (left)  presentei 
him  with  a  commission  as  Colone 
in  the  National  Guard,  State  o 
Idaho.  Larry  made  four  speeche 
a  day  on  his  tour. 

As  guest  of  KIDO  Boise,  am 
Falk  Mercantile  Co.,  he  found  ai 
impromptu  aide  in  Cpl.  Clare  Hay 
wald,  picked  up  by  the  roadside 
The  delighted  corporal  recognize( 
Larry  as  his  favorite  commenta 
tor.  Cpl.  Haywald  had  a  date  witl 
a  Falk  employe;  was  guest  o 
honor  at  a  lunch;  introduced  t> 
leading  Northwesterners ;  taken  t« 
dinner  for  well-known  Boise  folk 
given  chair  of  honor  on  platforn 
before  meeting  attended  by  2,500 


ASF  Series 

ARMY  SERVICE  Forces  Radi< 
Production  Unit  is  working  on  i 
new  series  for  CBS,  tentative!? 
titled  First  Stop  U.S.A.  It  wil 
deal  with  redeployment  of  troops 
Time  has  not  yet  been  set.  Lates 
ASF  program  Monday,  June  25 
10-10:30  p.m.,  Tokyo  Calling. 


CBS  Totals  Programs 

CBS  in  1944  broadcast  30,218  pro 
grams,  broken  down  as  follows 
music,  8,910;  drama,  8,214;  new: 
and  sports,  8,192;  variety  anc 
comedy,  2,400;  talks  and  discus 
sions,  2,502. 


WNLC  New  London,  Connecticut 

.  .  .  AP  news  of  great  value  to 
us  .  .  .  has  helped  increase  com- 
mercial revenue. 

Gerald  J.  Morey 
Station  Manager 


JOHN  P.  HART,  Mgr. 

REPRESENTED  NATIONALLY  BY  THE  JOHN  E.  PEARSON  CO. 
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Mr.  Customer,  come  here,  I  want  you ! 


On  March  10,  1876,  Alexander  Graham 
Bell  transmitted  the  human  voice  by 
electricity  for  the  first  time  in  history. 
His  sole  audience,  a  laboratory  assistant, 
working  in  a  nearby  room  heard  those 
first  telephoned  words : 

"Mr.  Watson,  come  &<Ut£»to>te*  ^Utenbtf  *&afat 
here,  I  want  you." 

Interestingly  enough, 
Bell's  telephone  exper- 
iment became  the 
parent  of  radio  broad- 
casting of  today. 
Through  this  mira- 
culous   medium,  the 


UJCBIT1 


THE  MUTUAL  BROADCASTING  SYSTEM 


human  voice  is  now  carried  to  a  world- 
wide audience. 

If  you  are  using  this  miraculous  medium 
to  carry  your  sales  message  to  Baltimore, 
you'll  want  a  "party  line."  Therefore 
WCBM  is  your  station. 
Listening  to  WCBM 
has  become  a  habit  in 
Baltimore,  and  when 
your  "commercial" 
says:  "Mr.  Customer, 
come  here ,  I  want  you , ' ' 
a  highly  profitable  per- 
centage of  the  Balti- 
more market  will 
respond. 


t«hn  Elmer 


Free  &  Peters,  Inc. 

Exdutiva  National  8*pr*f*ntOtivt 


George  Hw  Roeder  ; 

Ganaral  Nkmagat  ■      '  \ 


Restrictions  are  off !  No  Priorities  needed  now  to 
buy  Radio  Towers.  We  can  make  immediate  deliv- 
eries on  Wincharger  Vertical  Radiators  or  antenna 
towers  that  will  give  you 

*  LOW  INITIAL  COST 

*  STRONG  EFFICIENT  COVERAGE 

★  ATTRACTIVE  APPEARANCE 

★  LOW  MAINTENANCE 

Wincharger  towers  come  complete  with  lighting 
equippient  and  anchors.  They  are  easy  and  econom- 
ical to  install  .  .  .  And  we  can  arrange  to  have  your 
tower  completely  installed  quickly  and  efficiently 
by  experienced  erection  crews.  Write  or  wire  for 
complete  information. 


'Girl  Marries'  Tops 
Hooper  Day  Data 

Average  Sets-in-Use  Shows 
Slight  Seasonal  Decline 

JUNE  Daytime  Report  of  C.  E. 
Hooper  Inc.  shows  When  a  Girl 
Marries  as  the  top-ranking  week- 
day program,  followed  by  Pepper 
Young's  Family,  Our  Gal  Sunday, 
Portia  Faces  Life,  Young  Widder 
Brown,  Stella  Dallas,  Breakfast  in 
Hollywood  (11:15-11:30  a.m. 
EMT),  Ma  Perkins,  Breakfast  in 
Hollywood  (11-11:15  a.m.  EWT) , 
Big  Sister.  Kate  Smith's  noonday 
talks,  top  in  the  last  day  report, 
is  not  in  the  first  10. 

Report  shows  average  daytime 
sets-in-use  of  14.4,  2.6  below  pre- 
vious report,  0.7  below  a  year  ago. 
Average  rating  is  4.1,  0.5  below 
last  report,  0.2  below  a  year  ago. 
Average  day  available  audience  is 
70.2,  no  change  from  last  report, 
0.3  below  year  ago.  Ma  Perkins  has 
highest  sponsor  identification,  73.9; 
Romance  of  Helen  Trent  largest 
number  of  women  listeners  per  set, 
1.36;  Tom  Mix  largest  number  of 
men  listeners  per  set,  0.55;  Hop 
Harrigan  largest  number  of  child 
listeners  per  set,  1.31  Tom  Mix 
also  has  largest  total  number  of 
listeners  per  set,  2.53. 

Seasonal  Dip 

JUNE  radio  listening  in  the  New 
York  area,  as  charted  by  The  Pulse 


WINCHARGER  CORPORATION  sioux  city,  ia 


Hon.  Russell  Tolg 

Batten,  Barton,  Durstine  &  Osborti 
Chicago,  Illinois 
Dear  Russ: 

Boy,  is  this  picnic  weather'  We  didn't 
have  this  kind  of  sunshine  when  we  had 
our  "Annual 
early  -  Summer 
all-out  WCHS 
picnic*'.  As  a 
matter  of  fact 
...  it  poured 
that  day.  Every 
one  who  could 
quit  work 
about  noon 
a  n  d  o  f  f  u-  e 
went  to  one  of 
the  local  Coun- 
try clubs.  I 
got  in  a  little 
swimming  be- 
fore she  came 
down  apourin' 
and  all  we  had 
left  to  do  was 
bend  a  couple 
of  elbows,  eat 
ourselves  silly 
and  let  the 
boss  clean  us 
out  at  poker. 
Really  wasn't 
much  to  keep 
u  s  occupied. 
We  did  have 
a  ball  game  (I 
hit  a  homer) 
and  we  man- 
aged to  have 
a  pretty  good 
time.  Matter 
of  fact,  when 
I  left,  almost 
twelve  hours  later,  some  of  the  boys 
were  still  tryin'  to  fill  an  inside  straight. 
That  was  a  day'  We'll  have  another  one 
while  the  weather's  stiU.  good  .  .  . 
wanta  come  down?  Ah  come  on! 

Yrs.. 
Algy 

WCHS 

Charleston,    W.  Va. 


Jingle  Boosts  Budget 

UNITED  FRUIT  Co.,  New 
York,  has  increased  its  radio 
advertising  appropriation  by 
more  than  half  a  million  dol- 
lars, to  put  its  now-famous 
Calypso  Jingle  [Broadcast- 
ing, June  25]  on  additional 
stations  throughout  the  U.  S. 
and  in  Canada.  Only  area  not 
to  be  covered  is  the  West 
Coast,  where  distribution  is 
a  problem,  according  to 
BBDO,  New  York,  agency. 
Total  radio  appropriation  for 
the  banana  jingle  now  runs 
over  a  million  dollars. 


Inc.,  New  York,  reflects  the  sea- 
sonal drop-off  with  the  June  indices 
approximately  10%  below  the  May 
level.  However,  the  average  quar- 
ter-hour sets-in-use  for  June,  1945, 
showed  an  increase  from  21.3  for 
June  1944  to  22.7,  Top  10  evening 
shows  were:  Walter  Winchell,  Bob 
Hope,  Joan  Davis-Jack  Haley,  Lux 
Radio  Theatre,  Abbott  &  Costello, 
Kraft  Music  Hall,  Mr.  District 
Attorney,  Fibber  McGee  &  Molly, 
Eddie  Cantor,  Take  It  or  Leave  it. 

A  special  Pulse  survey  on  home 
activities  6-7  a.m.  showed  that  at 
6  a.m.  only  10%  of  the  homes  have  I 
some  members  of  the  family  awake ;  j 
6:45  'a.m.,  29%  awake  and  by  that 

time  1%  of  homes  are  unoccupied. 

*      *  & 

Truman  Ratings 
POLITICALLY    minded    readers  I 
may  draw  their  own  conclusions  | 
from  the  following  data:  President 
Harry  S.  Truman's  address  last 
Tuesday  to  the  closing  session  of 
the  San  Francisco  conference  rated 
27.3  with  an  adult  radio  audience 
of  20,000,000,  according  to  a  spe- 
cial survey  made  by  C.  E.  Hooper 
Inc.  for  CBS.  Presidential  address 
to  the  conference's  opening  session 
on  April  25  rated  41.2  with  an  audi- 
ence of  30,400,000  adults. 


JULIEN  BRYAN,  photographer,  has 
been  engaged  to  narrate  his  own  series 
of  films  on  WNBT,  New  York  television 
outlet  of  NBC.  Titled  "Small  Town, 
USA",  films  will  be  presented  on  RCA 
Victor  Division  Friday  evening  "The 
World  for  Your  Home"  program. 


GUM  POND,  MISSISSIPPI 

This  is  a  fine  community  in  Pearl 
River  County,  but  alert  advertisers 
who  don't  want  to  be  .stuck  will  con- 
centrate on  JACKSON— metropolitan 
center  where  bank  deposits  in  1944 
amounted  to  $114,325,886.53. 

WSLI— the  "Double-Return"  station 
offers  you  maximum  coverage  of  this 
market— at  less  cost! 

■  BLUE  NETWORK  J 


WEED  &  COMPANY 

NATIONAL  HEPKtSEMTATIVEt 
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Artist's  sketch  of  Home 
for  lucky  "G.I." 


Gives  Oklahoma  its  Mightiest 
Boost  in  the  Mighty  7th  with  the 
"WELCOME  HOME  VETERAN" 
"f"  WAR  BOND  CONTEST 


The  Lucky  "G.I"  Wins- 

*  A  Brand  New  FURNISHED  Home 

tAt  All  Utilities  Paid  for  one  year 

lAr  All  insurance  Paid  up  for  one  year 

"^t  A  Brand  New  Automobile 

tAt  Gasoline  and  Oil  for  One  Year 

•if  A  Years  Supply  of  Food 

•jf  A  Complete  Personal  Wardrobe 

Many  Valuable  Prizes  for  20  Other  Returning  G.  I.'s 
will  be  Awarded. 


To  the  Tulsa  Jr.  Chamber  of  Commerce  for  the  Man- 
power, and  to  Tulsa's  Merchants,  Manufacturers,  Labor 
Unions,  Utility  Companies,  Grocery  Stores,  and  Automobile 
Dealers  for  their  generous  donations. 

THANKS  to  Tulsan's  for  their  purchase  of  "E"  Bonds  and 
the  votes  cast  for  their  serviceman. 


Gratefully, 


Sau 

General  Manager 

Represented  Nationally  b  y  JF  REE  &  PETERS,  INC.  1 
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WE  take  this  opportunity  to  "remember"  met  I 
behind  RCA . . .  research  men,  engineers  anm 
associates  .  .  .whose  genius  and  teamwork  gav<:> 
the  world  electronic  television,  magic  brain  radio  m 
receivers,  magic  eye  tuning,  electron  tubes  for  all  m 
purposes,  full  range  recording,  radar  ecniipmen:  i 
— before  the  war  began! 

These  men  have  created  and  improved  elec  is 
tronic  equipment  for  the  Allied  Armed  Forces,  e  k 


PIONEERS  IN  PROGRESS 


RCA  Victor  Division 


When  conditions  permit,  all  their  present  and 
ltij.st  experience  will  be  concentrated  on  develop, 
vdg  new  and  finer  RCA  products  .  .  .  large-screen 
[►me  television  .  .  .  Super-FM  radio  receivers, 
l  impletely  new  automatic  electronic  phonographs 
d  lid  even  better  records  . . .  new  electron  tubes  . .  . 
e  best  in  FM  and  AM  sound  transmitters.  These 
en  will  indeed  contribute  to  your  enjoyment  of 
:acetime  living. 


MDIO  CORPORATION  OF  AMERICA 


INCETON,  N.  J.  .  ROCKY  POINT,  N.  Y.  .  RIVERHEAD,  N.  Y.  •  NEW  YORK,  N.  Y.  .  CAMDEN,  N.  J. 
NCASTER,  PENN.     .     INDIANAPOLIS,  IND.     .     BLOOMINGTON,  IND.     •     HOLLYWOOD,  CAL.  . 


.  HARRISON,  N.  Jl 
MONTICELLO,  IND; 


McClatchy  Pension  Plan 
Wins  Treasury  Approval 

AN  EMPLOYES  retirement  plan 
instituted  last  November  by  the 
McClatchy  radio  and  newspaper 
interests,  providing  pensions  at 
the  age  of  either  65  or  55,  has  been 
approved  by  the  Treasury  Dept., 
Eleanor  McClatchy,  president,  an- 
nounced. The  plan  has  received 
100%  participation  by  employes  of 
KFBK  Sacramento,  KMJ  Fresno, 
KWG  Stockton,  KERN  Bakersfield 
and  KOH  Reno. 

Employes'  contributions,  handled 
on  a  payroll  deduction  basis, 
amount  to  2%  on  the  first  $250  of 
monthly  earnings  and  3%  on 
everything  above  this  figure.  The 
company  pays  the  balance  and  cost 
of  all  credit  for  past  service.  Pro- 
vision is  made  for  return  of  contri- 
butions, with  2%  compound  inter- 
est, in  event  an  employe  leaves  be- 
fore 15  years  or  in  case  of  death. 


FOLLOWING  annual  sales  meeting  of  W.  F.  McLaughlin  &  Co.  partici- 
pants paid  a  visit  to  firm's  WMAQ  Chicago  Supper  Interlude.  Meeting 
with  Joe  Englehardt  (r),  director  of  the  program's  orchestra,  are  (1  to  r)  : 
Rudi  Neubauer,  NBC  account  executive;  Donald  Carry,  McLaughlin  sales 
manager;  George  Bogart,  account  executive  of  Sherman  K.  Ellis,  Chicago, 
agency  handling  the  account,  McLaughlin's  Manor  House  Coffee.  


«0°S'S  SI** 


Home-spun  music  right  off  the  cob,  is  the  specialty  of  the 
Hoosier  Hot  Shots — and  it's  paid  off — for  they  have  become 
radio's  highest  paid  novelty  group. 

With'  washboard,  clarinet,  guitar  and  13  old  auto  horns, 
tuned  to  pipe-organ  precision,  they  produce  orchestrations  that 
sound  as  harmonious  as  they  do  spontaneous. 

Former  vaudevillians,  the  Hoosier  Hot  Shots  are  the  per- 
ennial favorites  of  NBC's  National  Barn  Dance  and  Columbia 
Pictures.  The  comedy  team  now  includes  Gabe  Ward,  Hezzie 
and  Ken  Trietsch  and  Gilbert  Taylor. 


HOOSIER  STOMP 

Voc, 

03725 

WITH  A  TWIST  OF  THE  WRIST  \ 
KEEP  AN  EYE  ON  YOUR  HEART  \ 

Voc. 

06065 

THERE'LL  BE  SOME  CHANGES  MADE 
LET'S  NOT  AND  SAY  WE  DID 

j  Voc. 

06273 

HUT  SUT  SONG 

Voc. 

06273 

BULLFROG  SERENADE  ) 
DUDE  COWBOY  | 

Voc. 

06503 

RHYME  YOUR  SWEETHEART 

OK. 

6613 

For  complete  listings  of  BMI  -  Licensed 
titles  recorded  by  the  Hoosier  Hot  Shots  and 
other  famous  artists  consult  your  BMI  DISC 
DATA  or  write  for  this  special  service. 


Broadcast  Music  Inc 

5  8  0  FIFTH  AVENUE    NEW  YORK  19,N.Y. 


New  Studios  of  WRO 
To  Have  July  Openiri 

NEW  STUDIOS  of  WROX  Clark 
dale,  Miss.,  are  nearing  completi 
according  to  David  M.  Segal,  Btj 
tion  manager.  Facilities  are  locatt 
at  the  WROX  Bldg.,  formerly  tf 
Hopson  Bldg.,  on  Delta  Ave.  T| 
project  is  under  supervision  of  B< 
McRaney,  general  manager  of  t' 
Mid-South  Network,  with  whi 
WROX  is  affiliated. 

Formal  dedication  will  take  pla 
sometime  in  July,  with  Mutual  ai 
Mid-South  officials  present.  T' 
public  will  be  invited  to  inspect  t' 
studios  and  offices.  Class  "A"  n€ 
work  lines  have  been  made  availah 
for  Mutual  programs. 


NBC  Ten  Year  Club  | 

ONE-THIRD  of  the  NBC  centJ 
division  employes  are  now  men 
bers  of  the  NBC  Chicago  Ten  Yej 
Club,  as  the  induction  of  four  na 
members   June   13   brought  ton 
club  membership  to  94  out  of  a  poj 
sible  290.  New  members  are  EvdH 
ett  Mitchell,  central  division  dir( 
tor  of  agriculture,  William  Drip] 
NBC  director  of  agriculture, 
thur   Pearson,   purchasing  agei 
and  Harry  Maule,  central  divisi 
field  engineer. 


ou 
IC 


Bracken  Files  Suit 

EDDIE  BRACKEN,  star  of  NI 
The  Eddie  Bracken  Story,  filed  si 
in  Los  Angeles  Superior  Cou 
against  Music  Corp.  of  America 
June  22  asking  judgment  on 
points.  Court  action  followed  M( 
complaint  filed  with  Screen  Acto 
Guild  arbitration  committee  aft 
Bracken  reportedly  dismissed  MC 
as  his  agent  and  repudiated  th( 
proprietary  interest  in  the  rac 
package.  His  suit  in  part  asks  th 
MCA  be  permanently  enjoined  frc 
asserting  or  claiming  any  right 
interest  in  the  show.  Standa? 
Brands  Inc.  sponsored  the  series : 
17-week  period  starting  Feb.  1. 


SOCONY-VACUTJM  Oil  Co.,  New  Yo 
effective  July  2  for  eight  weeks  replai 
"Information  Please"  on  NBC,  Mom 
9:30-10  p.m.,  with  "Rise  Stevens  Sho 
featuring  Rise  Stevens,  Metropolii 
Opera  soprano,  and  orchestra  w: 
guest  conductors.  Socony  agency 
Compton  Adv.,  New  York. 


7/OA'c.-/0000  MK$\ 
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/Ms  ivesrs  cacatest  mowtwiw 

Notional  Ssales  Roprosontotlve  •  Pool  H.  ftopfner  Co**p« 
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At  6:45  p.m.,  every  single  watt  (and  WHN  has 
50,000  of  them)  is  jammed  full  of  mirth-filled  hilarity  when 
BOB  HOWARD  entertains!  BOB  HOWARD,  wizard  of  the 
keyboard,  whizzes  away  the  blues  with  his  gay,  zany,  quar- 
ter hour  of  piano  gymnastics  and  effervescent  song  styles. 

BOB  HOWARD,  a  favorite  in  New  York, 
is  a  natural  for  getting  RESULTS  with  his 
pre-tested  format... in  a  market  embracing 
15  million  people.  A  program  with  a  "one 
man"  talent  cost.  Call  or  wire  today. 


MERiCA'S  MOST  POWERFUL  INDEPENDENT  STATION 


Represented  by  Rambeau 


EW  YO 


¥ 


•a* 


#  Fastest  Growing  Big  City  in  the 
East 

Sj*  Great  Industrial  Center 

Diversification  Insures  Progress 
tj«  Great  Shipbuilding  Center 
»!•  A  Great  Port  wilh  a  Great  Future 
n»   Intelligent  Post  War  Planning 

NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


LIS 

REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc.        '  {  '       Ti  1*^ 


Radio's  Beat:  The  World 

WITH  PAPER  rationing  looking  up  as  the 
war  presses  on  successfully,  the  space  ped- 
dlers are  at  it  again.  They've  concocted  a  new 
line,  according  to  hinterland  reports.  They're 
selling  radio  short  on  the  news  end. 

As  we  get  the  story:  "Radio  didn't  cut  much 
ice  as  a  news  medium  before  the  dogs  of  war 
began  rampaging  Europe.  It  won't  amount 
to  anything  after  the  war  is  over.  People  will 
then  rely  entirely  upon  their  newspapers." 

Maybe  some  of  the  advertisers  now  sponsor- 
ing news  (or  their  agencies)  will  fall  for  that 
sort  of  poppycock.  It's  our  guess  most  of  them 
won't  tumble. 

Every  audience  survey  finds  that  the  public 
places  more  and  more  reliance  upon  radio 
news.  The  public,  moreover,  has  confidence  in 
the  news  it  hears. 

Certainly,  news  interest  is  keenest  when  big 
things  are  happening.  More  newspapers  are 
sold.  More  people  listen. 

When  the  Japs  finally  quit  or  are  forced  to 
surrender,  and  the  peace  terms  are  written, 
there  won't  be  so  many  foreign  headlines. 
Then  much  of  the  domestic  news,  played  down 
because  of  space  and  time  limitations,  will  hit 
the  news  periods  and  the  front  pages.  Don't 
forget,  too,  that  the  spectacular  strides  made 
by  transportation  and  communications  in  these 
war  years  have  shrunk  the  map  appreciably. 

All  the  world  is  radio's  beat  now  and  hence- 
forth. We  imagine  there'll  be  newspapers  as 
long  as  people  read.  And  there'll  be  news  by 
radio  as  long  as  people  listen. 


FM — -Green  Light  Ahead 

RADIO'S  ultimate  aural  broadcast  service — 
FM — is  permanently  assigned.  By  unanimous 
vote,  the  FCC  has  pegged  the  new  broadcast 
service  for  operation  in  the  88-106  mc  band, 
the  No.  3  alternative,  slightly  modified. 

The  choice  will  bring  down  upon  the  FCC's 
head  the  wrath  of  those  broadcasters,  manu- 
facturers and  engineers  who  espoused  the  No. 
1  alternative  of  50-68  mc.  The  Commission 
based  its  decision  entirely  upon  technical  con- 
siderations. Available  information  as  to  propa- 
gation in  the  respective  bands  led  it  to  the 
conclusion  that  the  higher  sector  was  best 
suited  for  FM's  permanent  haven.  It  had  the 
economic  arguments  before  it.  There  can  be 
no  question,  in  our  view,  as  to  the  good  faith 
of  the  decision. 

FCC  apple-polishing  hasn't  been  our  habit. 
In  recent  weeks  we  along  with  others  have 
exhorted  the  FCC  to  act,  and  act  promptly, 
on  the  evidence  before  it.  The  paramount  con- 
sideration was  that  a  decision  be  reached,  so 
that  all  concerned  would  be  able  to  design 
and  tool  up  for  peacetime  production.  Work 
couldn't  be  undertaken  until  the  allocation 
was  settled. 

The  FCC  has  reached  a  decision.  It  came 
only  four  days  after  final  arguments  were 
heard.  The  Commissior  previously  had  con- 
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eluded  that  FM  should  have  first  claim  on  the 
most  desirable  portion  of  the  available  band 
42-108  mc  because  it  felt  that  this  medium 
would  become  a  permanent  broadcast  service. 
Television,  on  the  other  hand,  the  Commission 
concluded,  would  find  its  ultimate  home  in 
the  "upstairs"  portion  of  the  high  frequency 
spectrum,  although  the  "downstairs"  alloca- 
tions should  stand  for  some  years. 

Only  time  will  prove  the  wisdom  of  the  al- 
location. Certainly  the  FCC  can  justify  its 
unanimous  decision  on  the  meagre  data  avail- 
able. The  Commission  concluded  that  there  are 
no  bands  that  are  entirely  free  of  interference, 
and  that  FM,  wherever  it  might  be  placed 
would  be  no  Utopia. 

One  of  the  knottiest  of  the  problems  with 
which  the  FCC  had  to  grapple  was  that  of 
delay  in  introducing  a  100  mc  service  as 
against  one  in  the  50  mc  band.  Originally,  it 
was  contended  that  a  confiscatory  lag  of  two 
years  might  be  entailed  to  design  receivers 
and  transmitters  and  related  equipment.  That 
estimate  was  reduced  to  about  four  months  at 
the  final  arguments. 

We  are  still  at  war.  No  materials  yet  are 
available  for  the  construction  of  new  stations. 
Manufacturers  can  now  pitch  in  on  their  de- 
signs. There  will  be  a  60-day  interim  period 
anyway  between  the  time  the  equipment  freezes 
are  thawed  and  the  applications  processed  by 
the  FCC.  Thus,  it  may  be  late  next  fall 
at  the  earliest  before  things  can  get  under- 
way. Even  if  things  break  fast,  there  would 
be  few  if  any  new  stations  in  operation  before 
the  first  of  the  year.  That's  the  FCC's  reason- 
ing. 

The  FCC  has  acted,  and  with  celerity.  We 
hope  there  will  be  a  minimum  of  quibbling. 
American  inventive  genius,  notably  in  radio 
and  electronics,  has  never  failed  to  cope  with 
any  problem  encountered.  The  100  mc  band 
can  and  will  be  harnessed  for  FM.  It's  up  to 
the  engineers  and  the  manufacturers  and  the 
broadcasters  to  pitch  in  on  the  job,  now  that 
the  technical  rules  of  the  game  are  written. 


Slogan  For  All 

WE  NOTE  THAT  KOIN  in  Portland,  under 
the  intelligent  direction  of  its  well  known  head, 
Chuck  Myers,  has  concluded  its  second  Insti- 
tute for  the  Study  of  Radio. 

In  the  KOIN  brochure,  given  to  all  regis- 
trants at  the  Institute,  there  appears  this 
Foreword : 

"We  define  public  service  as  the  successful 
communication  of  local  and  national  ideals 
(economic,  social  and  cultural),  according  to 
the  peculiar  needs  of  each  station's  listening 
audience.  It  is  democratic  in"  function,  free 
from  bias,  or  selfish  interest,  and  inseparable 
from  every  phase  of  station  operation." 

This  might  well  be  a  shining  slogan  for  all 
stations,  regardless  of  their  locations.  By  con- 
ducting such  educational  institutes,  KOIN  and 
other  stations,  such  as  KMBC  Kansas  City, 
are  bringing  to  educators  themselves  a  better 
understanding  of  free  American  broadcasting. 
Educators  will  leave  such  institutes  of  study 
with  a  keener  appreciation  of  radio's  contri- 
bution to  our  cultural  life,  and  with  more 
sharply  defined  ideas  of  how  our  kind  of  radio 
can  be  utilized  in  our  kind  of  an  educational 
world. 


MEFFORD  ROSS  RUNYON 


FOR  a  man  who  entered  radio  through  the 
"back  door"  by  way  of  the  CBS  account- 
ing office,  Mefford  Runyon  has  done  all 
right  for  himself — and  for  CBS. 
Network  vice-president  and  director  before 
he  entered  the  Navy  in  1942,  he  was  named 
executive  vice-president  of  Columbia  Record- 
ing Corp.,  CBS  subsidiary  upon  his  retirement 
from  active  duty  as  commander  on  May  30. 
He  assumed  his  new  office  July  1. 

Mefford  Runyon  has  had  more  unrelated 
careers  than  CBS  has  affiliates.  He  was  born 
in  Stilton,  N.  J.,  in  1897.  In  the  midst  of  his 
sophomore  year  in  chemistry  at  Rutgers  he  was 
called  into  the  Army.  By  August  1917,  he 
found  himself  attached  to  a  medical  unit  over- 
seas, in  the  thick  of  action  in  France. 

When  he  was  released  from  the  Army  he 
returned  to  Rutgers  for  more  chemistry — only 
to  get  a  job  with  a  wholesale  hardware  com- 
pany in  1920.  They  needed  an  accountant  and 
even  though  he  had  never  studied  the  mysteries 
of  the  ledger,  Mefford  Runyon  had  a  natural 
bent  and  took  the  job,  studying  all  the  books 
he  could  find  while  he  was  doing  the  account- 
ing. 

He  was  so  good  at  it  that  Price  Waterhouse, 
one  of  the  country's  top  accounting  firms, 
hired  him  a  few  months  later  to  take  over  an 
assignment  straightening  out  the  financial  i 
troubles  of  a  few  banks  in  Colombia,  South 
America.  He  and  another  man  went  there  and 
found  it  a  wonderful  experience.  "We  traveled 
by  mule  pack  to  some  of  the  more  inaccessible 
towns  back  up  in  the  mountains,"  he  recalls. 
"It  took  us  about  six  days  to  get  to  one  spot. 
But  it  was  really  a  lot  of  fun." 

With  the  Colombia  banks'  books  in  order,  'ft 
Mr.  Runyon  came  back  to  join  the  Benson  Roll- 
ing Mills  as  general  manager.  From  there  he 
became  manager  of  the  Bridgeport  Brass  Co.'s 
New  York  office.  Then  he  went  on  to  a  con- 
sulting engineering  firm  as  treasurer. 

He  was  a  partner  in  the  Scarr  Transport 
Service  when  Price  Waterhouse  called  him  back  | 
to  do  a  job  they  especially  wanted  him  to  han- 
dle. CBS  had  hired  the  firm  to  do  its  books.  m 
Columbia  executives  liked  the  way  he  worked,  "Jf 
and  on  the  lookout  for  good  men  around  which  ^ 
to  build  up  their  organization — this  was  in 
1931 — they  asked  him  to  stay  on  as  their  own 
accountant. 

He   stayed.   Then  he  became  successively  ft * 
comptroller,     treasurer,    vice-president  and 
director.  He  bought  KNX  WEEI  KMOX  among  i 
others  and  bought  and  sold  WKRC  for  CBS. 
He  also  was  highly  instrumental  in  introducing  ji 
(Continued  on  page  U6) 
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"Otitcttycntly--- 

OAnseljisWy-  ^ 
Successjully 


THREE  words  used  by  H.  V.  Kaltenborn  to  describe  a 
WMCA  program  series  when  he,  Norman  Corwin  and 
Raymond  Cram  Swing  unanimously  singled  out  WMCA  as 
the  only  station  in  the  country  to  receive  the  Edward  L. 
Bernays  $1,000  award. 

"New  World  A-Coming,"  heard  on  Sunday  at  3:03  to 
3:30  p.m.,  is  the  program  which,  in  their  opinion,  did  "most 
to  further  democracy  in  America  during  the  last  year." 

The  Bernays  award  is  latest  in  a  long  list  of  laurels  that 
have  come  to  WMCA.  Laurels  of  which  these  are  just  a  few. 

PAGE  ONE  AWARD 
OF  THE  NEWSPAPER  GUILD  OF  NEW  YORK 

"For  alert  and  constructive  public  service." 

/f/m  ff/m  ff/m 

Wi  Wi 

OHIO  STATE  UNIVERSITY  INSTITUTE 

FOR  EDUCATION  BY  RADIO 

Fifth  successive  year  WMCA  has  achieved  first  honors  in  the 
public  discussion  category. 

/ff.  ///. 

W  vw 

NATIONAL  CONFERENCE  OF  CHRISTIANS  AND  JEWS 

"For  contributions  to  national  unity  . . .  understanding  and 
harmony  among  all  groups  of  the  American  people." 

rtV.  fffm  gQL 

VARIETY  SHOWMANAGEMENT  AWARD 
"For  fostering  racial  good  will  and  understanding." 
«<-«<-«<• 

WRITER'S  WAR  BOARD  — TOP  RATING 

"For  outstanding  public  service  in  the  war  effort." 


It  brings 

RESULTS! 

Careful  weeding  of  a  gar- 
den brings  rewards  in  pro- 
duce. Careful  attention  to 
the  nearly  two  million  listen- 
ers of  WLAW  is  rewarded 
with  increased  sales. 

WLAW 

LAWRENCE,  MASS. 

Serving  Industrial  New  England 

5000  WATTS    680  KC. 


Annual  Retail  Sales 
Approximate  $650,000,000 
within  the 
WLAW  5  mv/m  Contour 


mnnnGEmEiiT 


i 


NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


JOHN  COWLES,  chairman  of  the  board 
of  Cowles  Broadcasting  Co.  (KRNT 
WNAX  WOL  WHOM  WCOP)  and  the 
Cowles  newspaper  and  magazine  inter- 
ests, has  been  elected  a  director  of 
General  Electric  Co.  and  International 
General  Electric  Co.  He  is  also  a  direc- 
tor of  General  Mills  Inc.,  a  major  radio 
account. 

GENE  WILLIAMS,  commercial  manager 
of  KPRO  Riverside,  Cal.,  has  been  pro- 
moted to  station 
manager,  according 
to  announcement 
by  W.  L.  Gleeson. 
president  of  Broad- 
casting Corp.  of 
America,  station  li- 
censee. A  graduate 
of  Missouri  U. 
School  of  Journal- 
ism, Mr.  Williams 
for  14  years  was 
with  the  Janesville 
(Wis.)  Gazette  and 
WCLO  Janesville. 
Mr.  Gleeson  is  retir- 
ing from,  KPRO 
managership  to  de- 
vote fulltime  to  planning  and  construc- 
tion of  television  and  FM  facilities. 
HUGH  HARLING,  former  program  di- 
rector of  WLBC  Muncie,  Ind.,  is  now 
manager  of  KRRV  Denison,  Tex. 

Canadian  Production 

CANADA  may  be  making  radio 
receivers  before  year-end  for  civil- 
ian production  according  to  the 
Toronto  Financial  Post.  Canada  is 
expected  to  withhold  any  action 
until  the  U.  S.  amends  its  present 
order  prohibiting  manufacture  of 
civilian  radios. 


Mr.  Williams 


15 

ROC  K  FORD 


CITY  OF  ROCKFORD  STATISTICS,  1944 


SOURCE:  CHAMBER  OF  COMMERCE 


Metropolitan  Population 

Retail  Sales 

Bank  Clearings 

Bank  Deposits  12/31/44 


111,000 
$85,975,098 
$122,845,034 
$90,470,450 


FROM  "SALES  MANAGEMENT"  SURVEY  OF  BUYING  POWER: 


Food  Sales 
Drug  Sales 
Wholesale  Sales 
Effective  Buying  Income 


$  20,621,000 
3,093,000 
43,542,000 
137,244,000 


ROY  H.  THOMSON,  owner  of  CKGB 
Timmins,  CJKL  Kirklahd  Lake,  and 
CFCH  North  Bay,  Ont.,  and  National 
Broadcast  Sales,  Toronto,  sailed  for 
England,  France  and  Germany  at  the 
end  of  June  to  gather  broadcast  ma- 
terial. 


ED  KOBAK,  Mutual  president  (above), 
welcomes  KQV  Pittsburgh  to  the  net- 
work at  special  luncheon  in  Pitts- 
burgh at  William  Penn  Hotel  attended 
by  several  hundred  business  and  civic 
representatives.  Mr.  Kobak  was  speaker. 
CLAIR  CHAMBERS,  manager  of  CJKL 
Kirkland  Lake,  Ont.,  has  been  elected 
vice-president  of  the  Kirkland  Lake 
Lions  Club. 

BOB  McRANEY,  general  manager  of 
Mid  South  Network  stations,  WCBI 
WELO  WROX,  has  been  named  presi- 
dent of  the  Columbus  (Miss.)  Travel- 
ers Club. 

KEITH  S.  McHUGH,  vice-president  of 
American  Telephone  &  Telegraph  Co., 
New  York,  has  been  named  chairman 
of  the  American  Management  Assn. 


CommERCi»iLi: 


ARTHUR  M.  TOLCHIN,  for  eight  years 
with  the  sales  department  for  WHN 
New  York,  has  been  named  assistant 
director  of  sales  succeeding  IRA  M. 
HERBERT,  to  WNEW  New  York  as  di- 
rector of  national  sales. 

JAMES  MURRAY,  sales  manager  of 
KQV  Pittsburgh,  has  been  named  a 
charter  member  of  the  Pittsburgh 
Chapter  of  American  Marketing  Assn. 

BOB  EVANS,  commercial  manager  of 
WELO  Tupelo,  Miss.,  has  been  named 
president  of  the  Tupelo  Travelers  Club. 

ED  CUNNINGHAM,  NBC  Chicago  na- 
tional spot  sales  traffic  manager,  re- 
places DICK  TENNERSTEAD  [BROAD- 
CASTING, June  11],  as  account  execu- 
tive in  the  spot  sales  department. 

ROBERT  GARDINER,  salesman  of  WMT 
Cedar  Rapids,  la.,  is  the  father  of  a  girl. 

FRED  REID,  new  to  radio,  to  KTMS 
Santa  Barbara,  Cal.  as  account  execu- 
tive. AMELIA  O.  JACOBI  has  been  add- 
ed as  traffic  manager. 

SGT.  E.  M.  LEONARD,  former  salesman 
at  WFBL  Syracuse  for  3  years  stationed 
with  the  Sixth  Ferry  Command  at  Long 
Beach,  Cal.,  has  been  released  from 
service. 

MAJ.  WARD  INGRIM,  ex-sales  manager 
for  Don  Lee  Broadcasting  System,  San 
Francisco,  has  reported  to  Washington 
AAF  headquarters  for  temporary  duty 
prior  to  assignment  as  radio  public 
relations  officer  for  the  AAF  in  the 
Pacific. 

WHBL  Sheboygan,  Wis.,  has  appointed 
Radio  Adv.  Co.,  New  York,  as  national 
representative.  WHBL,  1000  w  day,  250 
w  night  on  1330  kc,  which  joined  Amer- 
ican June  15. 

JOSEPH   HERSHEY   McGILLVRA  Inc., 

New  York,  has  been  named  exclusive 
national  representative  for  WILM  Wil- 
mington, Del. 


Our  Respects  to 

(Continued  from  page  UU) 

the  use  of  theaters  as  broadcasting 
studios  to  be  used  with  an  audience, 
and  bought  many  now  used  by  CBS. 

Mefford  Runyon  has  the  demo- 
cratic idea  of  how  a  network 
should  "run"  its  0  &  O's.  "After 
they  get  on  a  firm  basis,  let  them 
run  themselves,"  he  believes.  "It 
makes  for  less  confusion,  more  free- 
dom, and  better  feeling  all  around." 
The  system  he  set  up  as  the  net- 
work was  being  formed  is  still  in 
operation,  and  the  feeling  seems  to 
remain  good  "all  around". 

In  1942,  the  urge  to  take  part  in 
the  war  overcame  his  personal  am- 
bitions, and  he  picked  the  Navy — 
because  "I  liked  the  type  work 
Harry  Butcher  (another  CBS  v-p, 
now  a  captain,  as  Naval  aide  to 
Gen.  Eisenhower)  was  doing  at  the 
time  in  Naval  communications." 
Unlike  most  in  his  position  who 
joined  the  service,  Mr.  Runyon 
went  to  Naval  training  school  "and 
did  push-ups  with  the  boys".  Then 
after  communications  school  train- 
ing, he  was  commissioned  a  lieu- 
tenant commander  and  assigned  to 
the  Bureau  of  Ships,  electronics 
division,  at  the  Navy  Dept.  He  re- 
turned to  inactive  status  May  30 
and  July  1  takes  over  his  new  CBS 
post  as  executive  vice-president  of 
the  Columbia  Recording  Corp. 

Married  in  1922,  he  has  two  boys, 
H.  Mefford,  20,  in  Navy  submarine 
service,  and  John  L.,  14.  They  have 
a  heme  in  Darien,  Conn.,  and  some 
day  he  and  his  wife  Janet  hope  to 
have  that  ranch  out  west  they  have 
been  dreaming  about. 

Ranching  is  one  career  he  hasn't 
tried  yet. 


WTHT  Joins  American 

WTHT  Hartford,  Conn.,  joins 
American  Dec.  1,  1945,  as  a  result 
of  negotiations  just  concluded  be- 
tween C.  Glover  De  Laney,  man- 
ager of  WTHT,  and  Keith  Kiggins, 
vice-president  in  charge  of  stations 
for  American.  WTHT  is  now  affi- 
liated with  MBS  and  Yankee  and 
is  owned  by  the  Hartford  Times. 
Station  operates  with  250  w  on 
1230  kc. 


Covering 

Ohio's  7 

3rd  Market 


At  less  cost  with  WFMJ — American 
Network 

Ask  HEADLEYREED 


WFMJ 

YOUNGSTOWN,  OHIO 


WROK 

THE  ONLY  STATION  THAT  WILL  DO  A  JOB  IN  ROCKFORD,  ILLINOIS 

y  Check  with  HEADLEY-REED 

Affiliated  With  The 

AMERICAN  BROADCASTING  COMPANY 
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THE  CHICAGO  and  NORTH  WESTERN 
RAILWAY  CHOSE .. ... 


...WMAQ  at  7  AM 


FIRST  in  CHICAGO 


1   I  I 


50,000  watts 

f  **pr«««nf»tf  by  NBC  SPOT  S4US  ; 

L  :   ■  ...J 

1945 — RADIO'S  25TH  ANNIVERSARY 
—PLEDGED  TO  VICTORY 


The  "400  Hour,"  sponsored  Mondays  through  Satur- 
days from  7-7:55  AM  by  the  Chicago  and  North  West- 
ern Railway  Company,  recently  celebrated  its  ninth 
anniversary  of  broadcasting  over  WMAQ.  In  1936  this 
great  railway  company  wanted  to  reach  the  millions  of 
families  in  the  Chicagoland  market  to  acquaint  them 
with  both  the  suburban  and  nation-wide  transportation 
facilities  afforded  by  the  Chicago  and  North  Western 
Railway  System. 

After  a  careful  survey,  the  choice  was  WMAQ — the 
Chicago  station  most  people  listen  to  most.  The  North 
Western  Railway  sponsors  Pat  Gallichio  who  recently 
received  34,000  replies  (see  inset)  as  the  result  of  a  ten 
day  listener  reaction  poll  made  by  WMAQ. 

WMAQ — morning,  noon  and  night — reaches  the  peo- 
ple who  listen  and  buy.  Information  concerning  time 
availabilities  furnished  upon  request. 


The  Chicago  station  most  people  listen  to  most 

670  ON  YOUR  DIAL 


PRODUCTIOnJ-^ 


.  .  .  WHEN  YOU  GO 
WEST  OF  CHICAGO 


The  latest  Hooper  listening  index 
(February  and  March,  1945)  shows 
WOC  'way  out  in  front.  For  ex- 
ample, WOCs  morning  audience 
exceeds  the  combined  audiences  of 
all  other  stations  heard,  with  56.4! 


Mr.  Hooper's 
facts  prove  the 
Quad -City  mar 
ket  of  218,000 
is  delivered 
ONLY  by- 


DAVENPORT,  IOWA 

LfREE  &  PETERS.  INC.    NAT'L  REPRESENTATIVES^ 


BASIC  ABC  5000  Watts  1420  Kc. 
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W^ALTER  JOHNSON,  now  retired  to 
W  inactive  status  after  two  years  as 
captain  with  the  Marines  in  Pa- 
cific, has  been  appointed  program  direc- 
tor of  Don  Lee  Broadcasting  System, 
Hollywood,  effective  July  9.  Former  West 
Coast  radio  director  of  Music  Corp.  of 
America,  national  talent  service,  he  had 
at  one  time  been  producer  for  the 
regional  network.  PAT  CAMPBELL, 
executive  assistant  to  the  vice-president, 
who  has  temporarily  been  handling  pro- 
gram operations,  resumes  his  executive 
duties  which  Include  direction  of  sta- 
tion relations. 

ALMA  KITCHELL,  WJZ  New  York,  is 
new  president  of  the  Assoc.  of  Women 
Directors  of  NAB,  succeeding "  RUTH 
CHILTON,  WCAU  Philadelphia.  Other 
officers  include  four  vice-presidents: 
MILDRED  BAILEY,  WCOP  Boston, 
ELIZABETH  HART,  WMAQ  Chicago, 
GWENDOLYN  PEACHER,  KNX  Holly- 
wood and  DOROTHY  LEWIS,  NAB  New 
York.  Secretary  is  JANE  DALTON, 
WSPA  Spartanburg,  and  treasurer  is 
BARBARA  BATES,  WOW  Omaha. 
JAMES  LALOR,  page  supervisor  of  NBC 
Hollywood,  has  Joined  KWJB  Globe, 
Ariz.,  as  announcer. 

JACK  (Bud)  EDWARDS,  program  man- 
ager of  KECA  Hollywood,  has  been  ap- 
pointed western  division  program  op- 
erations manager  for  American  Broad- 
casting Co.  He  succeeds  LEO  TYSON 
who  has  been  re-assigned  to  network's 
western  division  sales  promotion  re- 
search staff. 

LT.  COL.  GORDON  HITTENMARK,  for- 
mer early  morning  m.c.  with  WMAL 
Washington,  addressed  the  Washington 
Ad  Club  at  the  Hotel  Statler  June  26. 
Col.  Hittenmark  has  been  instrumental 
in  developing  kits  of  radios,  record 
players  and  records  for  servicemen  over- 
seas. 

JOHN  COLE,  chief  specialist  in  the 
Coast  Guard  and  former  director  of 
"Vox  Pop"  program,  has  returned  to 
Washington  alter  duty  in  the  Pacific  as 
a  combat  correspondent.  He  is  on  tem- 
porary duty  awaiting  assignment  to  a 
naval  district  office. 

BOB  BAYNE  has  been  added  to  WLBC 
Muncie,  Ind.,  as  head  of  public  events 
department,  newly  added  public  serv- 
ice to  the  community  and  various 
organizations. 

STAN  ROBERTS,  formerly  with  WSRR 
Stamford,  and  WALTER  H.  ROBINSON, 
formerly  with  KYW  Philadelphia,  to 
WQXR  New  York  as  staff  announcers. 
Both  have  been  released  from  the  Army. 
BOB  HEROLD,  announcer  with  WCED 
DuBois,  Pa.,  has  entered  the  Merchant 
Marine.  New  announcing  staff  members 
are  KENNETH  JOHNSON  and  WALDO 
MORRIS. 

BOB  FULLER,  graduate  of  the  WEEI 
Boston  fourth  announcers  school,  has 
been  named  production  manager  of 
WHEB  Portsmouth,  N.  H. 
JIM  PARSONS  is  new  member  of  the 
continuity   staff    of    WLW  Cincinnati. 

MARTHA  ANN  HEATH  is  new  member 
of  the  announcing  and  production  staff 
of  WCBI  Columbus,  Miss. 
DAVE    LEE    is    new    announcer  with 
WCKY  Cincinnati. 

BILL  MOYER  has  returned  to  announc- 
ing staff  of  KIRO  Seattle  after  absence 
of  a  year  in  which  he  recorded  programs 
for  AFRS,  OWI  and  OIAA  in  Hollywood. 
ROBERT  ELLIS,  formerly  with  KFMB 
San  Diego,  to  KPRO  Riverside,  Cal.,  as 
announcer.  EDWARD  HESS  McLEAN, 
released  from  the  Navy,  to  KPRO  as 
production  man  and  head  of  talent 
bureau. 

BILL  BANNER,  announcer,  from  WOPI 
Bristol,  Tenn.,  to  WSPA  Spartanburg, 
S.  C. 

NAT  MARTIN,  from  WCHV  Charlottes- 
ville, Va.,  is  new  chief  announcer  and 
music  director  of  WOPI  Bristol,  Tenn. 
AL  (Pappy)  McDONAL  rejoins  the  WOPI 
announcing  staff,  also  augmented  by 
TRACY  COLE,  from  WKPT  Kingsport, 
Tenn. 

NAT  HECKLER,  released  from  the  Army, 
is  new  announcer  with  WHYN  Holyoke, 
Mass. 

SIDNEY  SMITH,  announcer,  to  WNOX 
Knoxville  from  KOMA  Oklahoma  City. 


HAROLD  STEPHENS  is  new  program 
director  of  WLPM  Suffolk,  Va.  He  was 
formerly  with  WFPG  Atlantic  City. 
JOHN  DAVIS,  released  from  AFRS  and 
formerly  with  WSM  Nashville,  has 
joined  WSAI  Cincinnati  as  announcer. 
Another  new  addition  to  WSAI  an- 
nouncing staff  is  PAUL  MORGAN,  17 
years  of  age,  previously  with  WMOH 
Hamilton,  O.,  and  WCPO  Cincinnati. 
FRED  WILSON,  program  director  of 
WIND  Chicago,  has  resigned  and  is 
replaced  by  ORVILLE  FOSTER,  for- 
merly music  director  of  the  station. 
ERNIE  COURTNEY,  former  announcer 
of  CKGB  Timmins  and  CFCH  North 
Bay,  Ont.,  and  in  the  Canadian  Army 
since  1943,  has  been  liberated  after 
nearly  a  year  as  prisoner-of-war  in 
Germany. 

BOB  HARVIE,  former  announcer  of 
CHEX  Peterborough,  Ont.,  is  stationed 
at  Gander,  Newfoundland,  in  charge 
of  production  of  VORG,  RCAF  station. 
VIC  WHITMAN  has  been  appointed  pro- 
duction manager  of  KTMS  Santa  Bar- 
bara, Cal. 

W.  LEE  RODDY,  writer  of  KMPC  Hol- 
lywood and  full-time  member  of  sta- 
tion program  department,  was  grad- 
uated from  Los  Angeles  City  College  in 
late  June  with  high  honors.  Besides 
conducting  radio  workshop,  he  had 
charge  of  City  College  radio  class  for 
14  weeks. 

KARL  MONK,  program  director  of 
CHEX  Peterborough,  Ont.,  is  the  father 
of  a  girl. 

ALAN  THOMPSON,  released  from  the 
Royal  Canadian  Navy,  has  joined  an- 
nouncing staff  of  CBR  Vancouver. 

MARK  HAWLEY,  released  from  the 
Navy  as  a  lieutenant,  is  now  announc- 
ing J.  C.  Fllppen's  "Correction,  Please" 
on  NBC. 

LT.  MAX  HUTTO,  former  NBC  Holly- 
wood producer  and  glider  pilot  with 
the  13th  Air  Force,  has  been  assigned 
at  the  21st  Bomber  Command  based  on 
Guam  as  combat  radio  reporter  for 
the  AAF  Radio  Production  Unit. 
HARRY  (Tex)  HUNTER  is  new  an- 
nouncer with  WWNC  Asheville,  N.  C, 
transferring  from  WSAN  Allentown,  Pa. 
MARIO  MANTINI,  formerly  associated 
with  CBS,  Mutual  and  Yankee  Net- 
work, joins  WCOP  Boston  as  musical 
director.  PHYLLIS  CLARKIN,  former 
copywriter  with  WHEB  Portsmouth,  N. 
H,  to  WCOP  continuity  staff  replacing 
HELEN  LARSON,  to  traffic  department. 


Frank  B.  Warren 

FRANK  B.  WARREN,  49,  general 
counsel  of  RCA  Communications 
Inc.,  RCA  subsidiary,  died  in  New 
York  June  25  after  a  long  illness. 

Before  Joining 
RCAC  as  general 
counsel  in  April 
1943,  Mr.  Warren 
had  been  assist- 
ant counsel  of  the 
FCC  and  assist- 
ant general  solici- 
tor of  the  Na- 
tional Assn.  of 
Railroad  and 
Utility  Commis- 
sioners. Mr.  War- 
ren was  a  native  of  Chippewa 
Falls,  Wis.,  and  an  alumnus  of  the 
U.  of  Nevada.  He  is  survived  by 
his  widow,  Mrs.  Dorothy  C.  War- 
ren, and  two  sons,  Donald,  a  stu- 
dent at  the  U.  S.  Naval  Academy, 
and  Richard,  of  New  York  City. 


Mr.  Warren 


MERLE  BLACKBURN,  former  radio  di- 
rector of  Critchfield  &  Co.,  Chicago,  Is] 
new  publications  director  of  Hawk  Ra-  ) 
dio  Co.,  New  York,  Bob  Hawk's  produc- 
tion firm. 
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GENERAL  ®  ELECTRIC 


50,000  watts-NBC-23  years  of  service 

SCHENECTADY,  N.  Y. 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 
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Ever  hear  of  a  myst< 
with  260  solutions? 


As  a  rule,  a  mystery  can  have  just  one  solu- 
tion. So  Mutual  breaks  the  rule. 

Being  the  network  that  takes  its  showman- 
ship seriously,  we  now  dramatize  mysteries  that 
can  have  as  many  as  260  solutions  apiece.  Add 
new  story-telling  techniques  and  nationwide 
listener-participation  and  gripping,  original 
whodunit  material,  and  you  have  "Calling  All 
Detectives"  It  keeps  people  on  the  edge  of  their 
chairs  every  Saturday  night  from  9 : 30-10  EWT. 

It  works  like  this.  Sparkling  dramatization 
carries  the  story  up  to  the  point  where  all  the 
clues  and  suspects  are  clearly  revealed.  Then 
local  announcers  telephone  to  a  listener  in  every 
market  on  the  hookup  to  ask  for  the  answer, 
while  the  rest  of  the  audience  eavesdrops  on  the 
phone  call.  Each  station  rejoins  the  network  for 
the  dramatic  windup,  and  a  final  cut-in  presents 
a  prize  to  the  neighborhood  criminologist  who 
came  up  with  the  right  solution  to  the  mystery. 
To  the  listener,  "Calling  All  Detectives" 


more  than  meets  the  universal  yen  to  be  a  sleuth 
—it  makes  every  family  a  part  of  the  program 
and  airs  the  name  of  somebody  in  every  com- 
munity on  the  line.  That,  gentlemen,  is  busi- 
nesslike showmanship,  with  no  false  whiskers. 

To  a  sponsor,  this  new  show  offers  a  local 
solution  to  every  conceivable  marketing  prob- 
lem. There's  no  better  time  for  a  shot  of  sales- 
adrenalin  than  when  the  customers  are  poised 
to  cheer  the  local  Hawkshaw.  (If  you  distribute 
through  franchised,  one-outlet  dealers,  you  can 
take  special  advantage  of  the  program's  unique 
operation.)  Here,  at  your  nearest  Mutual  office, 
is  showmanship  ready  to  work  for  you . . . 

MORE  MUTUAL  SHOWS  DESIGNED  TO  SOLVE  YOUR  PROBLEMS 

Queen  for  a  Day  .  .  .  how  to  make  any  woman  happy 
Arch  Oboler's  Plays  .  original  tops  in  radio  drama 
Between  Us  Girls  .  mere  man  faces  glamor  ensemble 
Leave  It  to  Mike  a  son  of  the  sod  to  rely  upon 

Executives  who'd  like  to  hear  these  and  other  new  MBS  programs  at 
any  given  hour  will  be  promptly  provided  with  recordings  on  request. 


Y  -  . 

i  Mutual  Broadcasting  System 

WHERE  SHOWMANSHIP  MEANS  BUSINESS 


Represented  by  RAMBEAU 

HOLLYWOOD   *    CHICAGO    «    NEW  YORK 


LES  MAWHINNEY,  editor-in-chief  of 
KHJ  Hollywood  newsroom,  has  been 
appointed  news  and  special  events  di- 
rector for  Don  Lee  Broadcasting  Sys- 
tem, Hollywood. 

IRVING  WAUGH,  announcer-sportscas- 
ter  for  WSM  Nashville,  has  left  for  the 
Pacific  to  do  recordings  of  southern 
troops. 

ROBERT  WAGONER,  released  from  the 
Army  after  three  years  service,  has 
joined  the  KHJ  Hollywood  news  staff. 

JOHN  FREDERICK  BECK,  with  TJP 
New  York  since  release  from  service, 
has  joined  CBS  Hollywood  news  bureau 
as  assistant  to  CLINT  JONES,  bureau 
director.  He  previously  had  been  a  news 
editor  of  KNX  Hollywood  bureau. 

CLETE  ROBERTS,  foreign  correspond- 
ent of  American  Broadcasting  Co.  now 
on  European  duty  who  was  wounded 
in  the  first  Philippine  Islands  landing, 
has  been  awarded  the  two  bronze  star 
Philippine  Liberation  Ribbon. 

GEORGE  (Red)  FABER,  news  editor 
in  NBC  central  division,  has  married 
MARGE  KNODEL  of  central  division 
traffic  department. 

DOUGLAS  BLAUFARB,  chief  deputy  of 
English  department  of  ABSIE,  London, 
and  former  head  of  the  news  division  of 
WQXR  New  York,  is  the  father  of  a 
girl,  Ingrid  Jean,  born  June  24  in 
London. 

WILLIAM  F.  BROOKS,  news  and  special 
events  director  of  NBC,  spoke  on  "Radio 
News"  before  the  June  28  meeting  of 
the  Advertising  Club  of  Syracuse.  Fea- 
tured was  two-way  broadcast  conver- 
sation between  Mr.  Brooks  and  STAN- 
LEY RICHARDSON,  NBC  London  rep- 
resentative, in  which  Mr.  Richardson 
answered  questions  on  the  British 
advertising  situation. 

WILLIAM  J.  DUNN,  CBS  Pacific  corre- 
spondent for  4>2  years  now  on  vacation 
in  the  V.  S.,  is  to  rejoin  Gen.  Mac- 
Arthur's  headquarters  in  a  few  weeks. 


STOP 
WATCHES 

No  IV 
Available 


FROM  STOCK 

GALLET*  GALCO  •  SECURITY 
TIMERS 

Send  for  catalog  showing  complete  line 
suitable  for  radio  work 

No  Priority  Necessary 

M.  J.  STILLMAN  CO.,  INC. 


116  S.  Michigan  Ave. 


Chicago  3,  III. 


MEMBERS  of  the  Assn.  of  Radio  News  Analysts  were  entertained  i 
Washington  by  President  Truman.  (L  to  r)  Quincy  Howe,  Maj.  Georj 
Fielding  Eliot,  Johannes  Steel,  secretary,  Bill  Henry,  Max  Hill,  Georg 
H.  Combs,  William  Hillman,  H.  V.  Kaltenborn,  Bob  Trout,  Ernest  Lindle, 


JOHANNES  STEEL,  WHN  New  York 
commentator,  has  been  appointed  for- 
eign editor  of  Readers  Scope  magazine, 
in  addition  to  his  present  post  as  asso- 
ciate editor  of  Read  and  Facts  maga- 
zines. 

CLIFTON  UTLEY,  NBC  news  analyst, 
was  awarded  honorary  Doctor  of  Laws 
Degree  at  the  96th  commencement  ex- 
ercises at  Lawrence  College  in  Apple- 
ton,  Wis.,  in  recognition  of  the  "high 
standards  in  accuracy  and  impartiality 
he  has  attaine*  as  a  news  commen- 
tator". 


LEONARD  JOY,  musical  director  of 
Decca  Records  Inc.,  New  York,  has  been 
transferred  to  West  Coast  office  as 
recording  manager  for  Decca  and  World 
Broadcasting  System  Inc.  MICHAEL 
CONNOR,  former  free-lance  producer, 
has  been  appointed  to  head  Decca  and 
WBS  recordings  in  Chicago. 

CRUSE   CRAWFORD   Distributing  Co., 

Birmingham,  has  been  appointed  by 
Stewart-Warner  Corp.  to  distribute 
postwar  radios  in  53  Alabama  coun- 
ties. 

LEAR  Inc.,  Piqua,  O.,  has  appointed 
BERT  CAYGILL  as  factory  representa- 
tive in  southern  California,  southern 
Nevada,  Arizona  and  Hawaii,  with 
headquarters  at  Los  Angeles. 

AFRA  members  in  an  overwhelming 
vote  by  mail  favored  referendum  can- 
celling annual  convention  to  co-operate 
with  unnecessary  travel  request.  Can- 
cellation automatically  means  main- 
taining present  AFRA  national  officials 
for  another  year.  Officials,  however,  ex- 
pect to  participate  in  regional  confer- 
ences this  fall.  Elected  to  national 
AFRA  board  which  serves  for  a  three 
year  term  starting  Sept.  1945,  are: 
QUENTIN  REYNOLDS,  KENNETH  ROB- 
ERTS, MINERVA  PIOUS,  MYRON  MC- 
CORMICK, ALAN  BUNCE,  JUANO  HER- 
NANDEZ, NED  WEAVER,  CLAYTON 
COLLYER. 


HOWARD   G.  MAYER   &   ASSOC.,   n:  [ 
tional  public  relations  firm,  in  a  me  1 
ger  move,  has  taken  over  operation  i 
Hollywood  and  Chicago  offices  of  To 
Fizdale  Inc.  Mr.  Mayer  will  direct  Ho 
lywood  activities  as  well  as  those  of  tl 1 
Chicago  organization  bearing  his  nam 
WIN   NATHANSON,   president  of  To 
Fizdale   Inc.,  continues   in   charge  < 
New  York  office.  Hollywood  staff  of  Fi 
dale  has  moved  to  enlarged  quarte  | 
taken  over  by  Mayer  &  Assoc.  at  63  II 
Hollywood  Blvd. 

PAULA  NICOLL,  station  relations  tra 
fie  manager  of  Mutual,  has  become  se 
retary-treasurer  of  Tower  Transcri 
tions  Inc.,  new  program  company  1 
cated  at  247  Park  Ave.,  New  Yor 
Phone:  Plaza  3-9327. 

DALCO    APPLIANCE    Co.,  division 
Dallman    Supply   Co.,    San    Francisc  i 
will  handle  distribution  of  Lear  hor 
radios  in  north  California,  Nevada. 

STEWART-WARNER  Corp.,  Chicag 
has  appointed  J.  M.  Keely  Sal 
Co.,  Miami,  as  distributors  of  Stewar 
Warner  postwar  radios  in  southern  h£ 
of  Florida. 

CHARLES  W.  BOBBINS,  who  recent 
resigned  as  vice-president  in  charge 
sales  of  Emerson  Radio  &  Phonograj 
Corp.,  New  York,  has  set  up  his  own  c 
ganization  known  as  Charles  W.  Ro 
bins  Co.,  New  York.  Company  will  re 
resent  manufacturers  of  television,  r 
dio  products,  electrical  appliances 
selling  and  distributing  products. 

GEORGE  H.  ALLEN,  manager  and  se 
retary,  Cooperative  Analysis  of  Broa 
casting,  has  been  named  natior 
chairman  of  the  new  committee  on  pe 
sonnel  and  placement  of  the  Amerie 
Marketing  Assn.  Committee  membf 
are  now  being  appointed  in  major  U. 
cities. 

PAULINE  BIOW  has  been  named 
associate  of  Al  Sherman,  Washingtc 
publicity  consultant. 

VINCENT  GILCHER,  former  sound  c 
partment  director  of  Radio  City  Mm 
Hall,  New  York,  has  joined  Wrigl 
Sonovox  Inc.,.  Hollywood,  as  chief  e 

gineer. 


WFPG 

ATLANTIC  CITY,  N.J. 


EDDIE  KOHN,  genial  manager  of 
WFPG,  New  Jersey's  ONLY  Blue  Network  Outlet  will 
be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  further  details  on  WFPG—write  EDDIE  KOHN.  ATLANTIC  CITY.  N.  J. 

For  further  details  on  other  Friendly  Group  Stations,  write 

JOHN  LAUX,  Managing  Director 
"THE  FRIENDLY  GROUP",  STEUBENVILLE,  OHIO 


WSTV 

WFPG 

WJ  PA 

W 

KNY  1 

STEUBENVILLE.  O..  ATLANTIC  CITY.  N.  J..  WASHINGTON.  PA.,  KINGSTON.  N.  Y. 
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0 


Ladies  and 


gentlemen  . 


NOW  TRANSCRIBED 

for  local  and  regional  sponsorship 

73  YEARS  COAST-TO-COAST  •  9  YEARS  FOR  ONE  SPONSOR 

"Orchids  to  the  Easy  Aces'  program"  . .  .  WALTER  WINCHELL 

"Your  program  tonight  best  writing  I've  heard  in  years"  .  .  .  EDDIE  CANTOR 

"A  Radio  institution"  .  .  .  NEWSWEEK  MAGAZINE 

"Goodie  Ace  is  America's  greatest  wit"  .  . .  FRED  ALLEN 

"The  best  entertainment  I've  ever  heard  on  the  air"  .  .  .  ANNE  HUMMERT 


WRITE,    WIRE    OR  PHONE 


FREDERIC 


COMPANY 


NEW  YORK 


2436    READING  ROAD 
CINCINNATI,  OHIO 


HOLLYWOOD 
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Let's  put  "  Drift; 
^ broadcast .**JJ  *  V* 
That  ^ould  y°;^a;mall  Ken- 
Sow  the  average  ^ 
tucky  to-n;  J°Jorry  Wo  much 
So  we  would*  J  w  ^ove.named 
about  mif  mg. J*\  rfre  being 
metropolis-  TJ}*  J  ^viUe 

beard  W*Iwfcere  pe°Ple 
?radiug /rea-^w 

earn  arrest  Kentucky 
than  in  *c  Jjf  drift  ^»und 


$A«0 


.  .  AND  DOES 
IT  RIGHT! 

With  the  full,  basic  BLUE-ABC 
schedule  .  .   .  plus  shows  of 
local  and  civic  interest.  KFMB 
is  the  spark-plug  of  a  great 
exclusive  audience  .  .  .  373,- 
500  civilians  reside  in  Metro- 1 
politan  San  Diego  .  .  .  within' 
15  miles  of  our  antenna.  You  \ 
can  only  cover  them  properlyj 
if  you  cover  them  from 
within!!  Let  KFMB  do  it!! 


flGEnCIES  % 


A.  W.  MARTINEZ,  former  publicity  and 
public  relations  executive  of  J.  M. 
Mathes  Inc.,  has  been  named  director 
of  publicity  and  public  relations  of 
Geare-Marston,  Philadelphia.  Depart- 
ment and  services  are  being  enlarged. 
RUTH  CAIN  FARRELL,  for  eight  years 
advertising  and  promotion  staff  mem- 
ber of  Procter  &  Gamble  Co.,  Cincinnati, 
is  now  copywriter  for  Ralph  H.  Jones, 
Co.,  Cincinnati. 

ALVIN  KABAKER,  on  active  duty  as 
lieutenant  in  the  Navy  for  2\'2  years, 
has  been  appointed  manager  of  Dancer- 
Fitzgerald-Sample,  Hollywood  office, 
effective  immediately.  Mr.  Kabaker  had 
been  with  D-F-S  for  four  years. 
ANN  KENNADY,  publicity  director  of 
Hill  Adv.,  New  York,  is  joining  the 
American  Red  Cross  on  July  16  for 
overseas  duty. 

THOMAS  C.  DILLON,  copy  chief  of 
BBDO  San  Francisco,  has  been  trans- 
ferred to  agency's  Los  Angeles  office 
replacing  B.  E.  HOWARD,  resigned. 
ROBERT  NEVILLE,  formerly  with  Dou- 
glas Aircraft  Co.,  has  been  added  to 
BBDO  Los  Angeles  copy  and  contact 
staff. 

WILLIAM  J.  CALDWELL,  copywriter, 
has  rejoined  McCann-Erickson  after 
six-month  leave  of  absence  with  the 
AAF,  flying  68  bombing  missions  in  the 
Pacific  before  being  wounded.  He  was 
awarded  10  American  and  Allied  deco- 
rations. 

KAY  ROBIN  formerly  with  Hale  Bros. 
Dept.  Store,  San  Francisco,  has  joined 
Kelso  Norman  Organization,  San  Fran- 
cisco, as  account  executive. 
MALCOLM  BOYD,  Hollywood  producer 
of  Foote,  Cone  &  Belding  on  NBC 
"Albers  Homemakers'  Hour",  has  re- 
signed to  freelance. 

RALPH  H.  JONES  Co.,  Cincinnati,  is 
enlarging  office  quarters  at  present  lo- 
cation on  31st  floor  of  Carew  Tower 
Bldg. 

CAPT.  R.  C.  BAKER,  released  from  the 
Canadian  Army  in  which  he  has  served 
since  1942,  has  returned  to  executive 
post  in  Baker  Adv.  Agency,  Toronto. 
ANTHONY  LORD,  former  advertising 
manager  of  the  American  Can  Co.,  has 
joined  Ward  Wheelock  Co.,  Philadelphia, 
sales  promotion  staff. 
JOSEPH  W.  BROWN,  former  advertising 
manager  of  Sun  Ray  Drug  Co.,  Phila- 
delphia, has  established  J.  W.  Brown  & 
Assoc.,  1420  Chestnut  St.,  Philadelphia, 
to  specialize  in  retail  drug  chain  adver- 
tising. 

FRANCES  S.  RUEMPLER,  for  seven 
years  in  charge  of  the  contract  depart- 
ment of  National  Export  Adv.  Service, 
has  joined  McCann-Erickson,  New  York, 
as  assistant  to  director  of  foreign^  media. 
JOHN  L.  CALLAHAN,  former  assistant 
director  of  advertising  and  merchan- 
dizing of  Best  Foods  Inc.,  New  York, 
has  joined  contact  staff  of  Young  & 
Rubicam,  New  York. 

DIANA  BOURBON,  for  20  months  over- 
seas with  OWI,  returns  to  Hollywood 
office  of  Ward  Wheelock  Co.  as  director 
of  radio. 


PAUL  J.  HEROLD,  former  manager  of 
the  Boston  office  of  Albert  Frank  &  Co^, 
has  been  named  manager  of  the  new 
business  department  of  Albert  Frank- 
Gunther  Law,  New  York. 

CHARLES  FLEMING,  released  from  Ma- 
rine Corps  and  formerly  of  Sears,  Roe- 
Buck  &  Co.,  Chicago,  advertising  de- 
partment, has  joined  copy  staff  of 
Reincke-Ellis-Younggreen  &  Finn,  Chi- 
cago. 

ALICE  NELSON,  former  assistant  pub- 
licity director  of  Merchandise  Mart, 
Chicago,  has  joined  Earle  Ludgin  &  Co., 
Chicago,  as  head  of  new  public  rela- 
tions and  publicity  department. 

MARCIA  KNAPP,  assistant  timebuyer  of 
MacFarland,  Aveyard  &  Co.,  New  York, 
was  married  June  7  to  MIKE  SWEENEY, 
salesman  for  American,  New  York. 

ALICIA  ANN  FOGARTY,  former  mem- 
ber of  the  research  staff  of  Young  & 
Rubicam,  New  York,  to  research  de- 
partment of  Ralph  H.  Jones  Co.,  Cin- 
cinnati. 

JACK  MEAKIN,  Hollywood  producer  for 
Foote,  Cone  &  Belding  on  NBC  "Hoagy 
Carmichael  Show",  has  resigned  to  free- 
lance. ED  CASHMAN  has  taken  over  net- 
work assignment  on  a  freelance  basis. 
N,  B.  SHEPPARD,  for  five  years  in 
charge  of  advertising  production  and 
promotion  of  Ex-Lax  Inc.,  New  York, 
has  joined  H.  C.  Morris  &  Co.,  New 
York,  as  an  account  executive. 
CHARLES  LASHER,  in  expansion  of 
general  advertising  department  of  Young 
&  Rubicam  Hollywood  office,  has  been 
transferred  from  New  York  as  copy 
chief.  LOIS  COREY  has  been  placed  in 
charge  of  traffic  and  media  for  San 
Francisco  operations. 

JOHN  TOIGO,  vice-president  of  D'Arcy 
Adv.  Co.,  New  York,  has  taken  charge 
of  the  agency's  New  York  office  replac- 
ing ALFRED  N.  STEELE,  named  vice- 
president  in  charge  of  coordinating 
advertising,  sales  and  sales  promotion 
of  the  Coca-Cola  Co.,  Atlanta  [BROAD- 
CASTING, June  18]. 


Ad  Club  Wins  Honors 

THE  OREGON  ADVERTISING 
Club,  under  its  president,  Arden 
X.  Pangborn,  general  manager  of 
KGW,  won  the  Grand  Sweepstakes 
award  at  the  42nd  Annual  Confer- 
ence of  the  Pacific  Advertising 
Assn.  held  in  San  Jose.  Named  the 
club  with  the  most  imposing  list  of 
accomplishments  among  the  28 
member  organizations,  it  also  cap- 
tured four  out  of  six  first  places 
for  membership  gains,  programs, 
attendance  and  advancement  of 
business.  H.  Quenton  Cox,  assist- 
ant manager  of  KGW,  was  reelect- 
ed vice-pres.,  PAA  District  2. 


PRESS  party  for  Ed  "Archie"  Gardner  of  NBC's  Duffy's  Tavern  given 
recently  in  New  York  brought  together  (1  to  r)  :  Joseph  H.  Holmes  Jr., 
Young  &  Rubicam  contact  for  Bristol-Myers  Co.,  sponsor;  Robert  B. 
Brown,  assistant  v-p  of  Bristol-Myers  Co.;  Mr.  Gardner;  and  Joseph  A. 
Moran,  assistant  director  of  radio  for  Young  &  Rubicam. 


Watckl 

Homer  Griffith 
Company 

Radio  Station  Representatives 

The  WesFs 

Largest 
Fastest  Growing 

Organization 

"We  know  the  West 

We  sell  the  West" 

Homer  Griffith  Company 

Hollywood      San  Francisco  Seattle 


Horace  NStovin 


AND  COMPANY 


RADIO 

|  STATION 

REPRESENTATIVES 
• 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 


WSLB 

(Mutual) 
Ogdensburg,  JV«  Y. 

Is  Typical 

YOKEL 
250  Watts 

AND  ALL  THAT 
But  no 

CORN  POPPER 

RCA — All   the  way 
Full  UP  wire   (5  years) 
Ministers*  Assoc.    (5  years) 
Rural  Reporter   (5  years) 

(67  women  correspondents) 
Local    Editor    (newspaper  refugee) 

WSLB 

is 

COUNTRY — BUT  GOOD 
(The  Walker  Co.  Representatives) 


•*««  GREATS 

of  the  N  ATI  0 1 


PORTLAND,  OREGON 


ttrtesCNTte  nationaii 
»t  iowaio  rttir  4  co.  ir- 
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HE'S^ 

FAVORITE'S 
FAVORITE— 

and 


It's  Not 'tor'He  Sells 
...But  imfhk  Sells! 


National  Sponsors  such  as:  THE 
GREAT  ATLANTIC  &  PACIFIC 
TEA  CO.,  CANADA  DRY  GINGERALE  (SPUR), 
GRIFFIN  ALL-WHITE  and  AIR- WICK. 
They  have  found  out — along  with  many  local  and 
regional  advertisers  .  .  .  how  effective  and  unique  his 
selling  method  really  is  .  .  . 


-  Orttovt.M'* 


To  have  Eddie  Chase  spin  your  sales  records 
up  to  a  new  high  level— Get  In  Touch  With: 
KING-TRENDLE   BROADCASTING  CORP 

7  700  Stroh  Bldg.  Detroit  26,  Mich. 

or  PAUL  H.  RAYMER  COMPANY 


New  York  Chicago 

Los  Angeles  San  Francisco 


Detroit 
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Spoiisors  ^ 


ON  THE  OCCASION  of  his  election 
as  chairman  of  the  CBS  Affiliates 
Advisory  Board,  I.  R.  Lo'unsberry, 
exec,  v-p  of  WKBW  Buffalo  (r), 
receives  congratulations  from  Paul 
W.  Kesten,  CBS  exec.  v-p. 


Walter  E.  Moss 

WALTER  E.  MOSS,  62,  general 
business  manager  of  International 
News  Service  since  1941  died  June 
22  of  a  heart  attack  at  his  New 
York  home.  Mr.  Moss  entered  the 
press  association  field  as  secretary 
to  Roy  Howard,  head  of  United 
Press,  and  in  1917  joined  INS  as 
salesman.  He  later  became  assistant 
sales  manager  of  King  Features 
Syndicate,  parent  organization  of 
the  news  wire,  and  on  May  1,  1934, 
when  INS  decided  to  enter  the 
radio  field,  he  was  appointed  sales 
manager  in  charge  of  radio,  a  post 
he  retained  until  1941,  when  he  be- 
came business  manager.  Surviving 
are  his  widow  and  brother. 


g  Angeles:  The  lown  House  ySls^Z-/  § 
|     C.  N.  Hilton.  President        2§j32|y£  | 

|    DIRECT  ENTRANCE  TO  6 RAND  CENTRAL  TERMINAL  j 

^aiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiS 


RAYMER  CO. 


*  KGGM  • 

1260  KC.  -  tOOO  WATTS.  FULL  TIME  -  COLUMBIA  AFFILIATE 


POPULATION* 


73,327 


14 


I  O/  OF  TOTAL  STATE 
I/O  POPULATION 


BUYING  POWER"  $90,265 


")nlO/  OF  TOTAL  STATE 
LlV/O  INCOME 


RETAIL  SALES"  $40,580 


22io 


%_0/  OF  TOTAL  STATE 
\q/0      RETAIL  SALES 


*  Source:   U.  S.  Bureau  of  Census  and  O.  P.  A. 
**  In  thousands  (000  omitted).  .Source:    Sales  Management 


T^"  T  7  Q  ~C      In  Santa  Fe,  state  capital  and  second  largest 
city  in  New  Mexico,  gives  complete  basic 

(1340  KC.     100  Watts) 

coverage  New  Mexico  s  second  major  mar- 
ket at  low  cost.  Affiliated  with  KGGM  and  the  Columbia  Broad- 
casting system. 


REPRESENTED  NATIONALLY  BY 


BENRUS  WATCH  CO.,  New  York,  Is 
sponsoring  "CBS  World  News"  on  eight 
stations  of  CBS  Pacific  Network,  8:55-9 
p.m.  Tuesday  -  Wednesday  -  Thursday. 
Program  is  departure  for  company 
which  has  used  only  spot  announce- 
ments and  time  signals.  Young  &  Rubi- 
cam,  New  York,  has  account. 

MA  J.  GORDON  S.  CULVER,  released 
from  active  duty  with  the  AAF,  has 
been  elected  to  the  newly-created  posi- 
tion of  vice-president  in  charge  of  retail 
operations  and  merchandising  for 
United  Drug  Co.,  Boston.  Before  begin- 
ning active  military  duty  in  1942,  Major 
Culver  was  merchandise  manager  of 
Walgreen  Co.,  Chicago. 

KNOMARK  MFG.  Co.,  New  York  (Es- 
quire Boot  polish),  sponsor  of  "Polish- 
ing Off  the  News"  on  WEAF  New  York, 
is  planning  active  radio  campaign  this 
fall.  Programs  and  spot  announcements 
will  be  included.  Agency  is  Emil  Mogul 
Co.,  New  York. 

RENEE  PRODUCTS  of  Chicago,  new 
company,  has  appointed  Rocklin  Irving 
&  Assoc.,  Chicago,  to  handle  advertis- 
ing of  Barrette  Pins.  Firm  began  quar- 
ter-hour participation  show  six-weekly 
on  KFNF  WLOG  June  25  and  starts  on 
WDGY  KSAN  July  2.  Contracts  are  for 
13  weeks. 

NEUMODE  HOSIERY  Co.,  Chicago,  re- 
sumed sponsorship  June  26  of  "The 
World  Traveler"  over  WGN  Chicago, 
Tuesday  7:15-7:30  p.m.  Contract  for  53 
weeks  was  placed  thru  George  H.  Hart- 
man  Co.,  Chicago. 

VAN  ERODE  MILLING  Co.,  Clinton, 
Mass.,  has  appointed  Hal  A.  Salzman 
Assoc.,  New  York,  to  handle  its  adver- 
tising campaign.  Radio  is  being  con- 
sidered. 


is  quick  and  easy  when  you're 
staying  at  The  Roosevelt — just 
a  short  stroll  from  key  busi- 
ness centers,  shops,  theatres. 
And  Hilton  service  assures 
your  comfort.  Rooms  with 
Bath  from  $4.50. 

HOTEL 
OOSEVELT 

Dean  Carpenter,  General  Manager 
Madison  Ave.  at  45lh  St.,  New  York. 


]  Other  Hilton  Hotels  Include 
j  Chicago:  The  Stevens;  Dayton: 

IThp  n»vtnn-Riltmnrp*  I  n<5 


FEDERAL  SAVINGS  &  LOAN  Institute, 

Los  Angeles  (investment),  in  two-week 
campaign,  on  July  2  starts  participation 
in  combined  "Sunrise  Salute"  and 
"Housewives  Protective  League"  on 
KNX.  Firm  in  addition  sponsors  weekly 
quarter-hour  "Melody  Parade"  on  KFI. 
Placement  is  thru  Elwood  J.  Robinson 
Adv.,  Los  Angeles. 

DENBYS  TROY,  New  York  (women's 
ready-to-wear  specialty  shop)  has 
appointed  Modern  Merchandising  Bu- 
reau, New  York,  to  handle  its  advertis- 
ing campaign.  Five-minute  programs 
and  a  spot  announcement  campaign  are 
scheduled  to  start  in  the  fall. 

CONSOLIDATED  ROYAL  CHEMICAL 
Corp.,  Chicago  (Colorback),  started 
Johnny  Betts  program  June  25  on  WGN 
Chicago,  Monday  thru  Saturday  3:45-4 
p.m.  Contract  for  52  weeks  placed  thru 
O'Neal,  Larson  &  McMahon,  Chicago. 
Firm  is  planning  additional  radio.  Sta- 
tion list  is  not  completed. 

GLOBE  GRAIN  &  MILLING  Co.,  Los 
Angeles  (flour),  on  July  2  starts  Elsa 
Maxwell  on  17  California  Don  Lee  sta- 
tions, Monday  thru  Friday  8:15-8:30 
a.m.  (PWT).  Mutual  cooperative  show, 
program!  will  also  be  sponsored  by 
Richard  Halliburton's  Dept.  Store  on 
KOCY  Oklahoma  City  and  by  Chas. 
Verling  Furniture  &  Appliance  Co.  on 
KHAS  Hastings,  Neb. 

POLK-MILLER  PRODUCTS  Corp.,  Rich- 
mond, Va.  (disinfectant)  is  using  two 
participations  weekly  on  KYW  Phil- 
adelphia "Ruth  Welles  Program",  plac- 
ing for  13  weeks  thru  N.  W.  Ayer  & 
Son,  Philadelphia. 

CARL  J.  SMITH  in  charge  of  a  sales 
promotion  for  two  years,  has  been 
named  assistant  manager  of  the  sales 
promotion  and  advertising  department 
of  Shell  Oil  Co.,  New  York. 

L.  J.  APPLEGATH  &  SON,  Toronto 
(chain  hat  stores),  is  using  spots  on 
CKEY  Toronto.  Agency  is  Frontenac 
Broadcasting  Agency,  Toronto. 

BAR-DOL  OIL  Co.,  Vancouver,  has 
started  weekly  quarter-hour  "Future 
Unlimited"  on  CJOR  Vancouver.  Agen- 
cy is  McConnell,  Eastman  &  Co.,  Van- 
couver. 

DON  JUAN  (Canada)  Ltd.,  Montreal 
(lipstick),  has  "  started  thrice-weekly 
spots  on  a  number  of  Canadian,  stations. 
Agency:  J.  M.  Korn  &  Co.,  Philadelphia. 

VICK  CHEMICAL  Co.,  Toronto  (cough 
drops),  has  started  five-weekly  spots 
on  a  number  of  Canadian  stations. 
Agency  is  Morse  International,  New 
York. 

HUNT'S  Ltd.,  Toronto  (chain  candy 
shops  and  restaurants),  has  started  six- 
weekly  spots  on  CKEY  Toronto.  Ac- 
count was  placed  by  Ellis  Adv.  Co.. 
Toronto. 

(Continued  on  page  58) 
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C.  W.  Burtis,  Chief  Engineer 
WPEN,  Philadelphia 


This  statement  by  Mr.  Burtis,  on  the  value  of  well- 
designed  supervisory  control,  brings  into  sharp  focus 
the  extra  dependability  featured  in  all  Westinghouse 
transmitters.  For  Westinghouse  transmitters  have 
more  supervisory  control  than  any  other  type 
manufactured  today. 

Indicator  lamps,  for  example,  tell  at  a  glance  which 
circuit  has  been  overloaded,  even  though  the  trans- 
mitter has  returned  to  the  air.  "De-ion"  circuit  breakers 
supply  full  overload  and  undervoltage  protection, 
automatically  reduce  outage  time.  Controls  reset  auto- 
matically. Circuit  checkup  is  simplified. 

This  dependability  and  efficiency  in  Westinghouse 
transmitters  are  products  of  on-the-job  knowledge 
gained  in  25  years  of  building  and  operating  radio 
stations.  Your  nearest  Westinghouse  office  can  give 
you  all  the  facts  on  Westinghouse  transmitters  .  .  . 
5,  10  and  50  kw,  AM,  and  1,  3,  10  and  50  kw  FM. 
Westinghouse  Electric  Corporation,  P_.  O.  Box  868, 
Pittsburgh  30,  Pa.  j-osiw 


"Without  a  doubt,  supervisory  control  is 
one  of  the  more  worth-while  additions  to 
the  indication  devices  on  a  transmitter.  It 
definitely  helps  put  the.  finger  on  any 
trouble  that  develops  by  approximating  the 
sphere  of  that  trouble." 

(Signed)  C.  W.  Burtis 


Sponsor  ^gfe 


(Continued  from  page  56) 

FRONTIER  FOODS  of  PHOENIX,  Phoe- 
nix, Ariz,  (potato  chips),  new  to  radio. 
Aug.  9  starts  quarter-hour  "Buster  Fite 
and  His  Western  Playboys"  on  Arizona 
Network  stations  (KTUC  KSUN  KOY ) , 
five  weekly.  Contract  is  for  52  weeks. 
Garfield  &  Guild  Adv.,  Los  Angeles,  has 
account. 

KIP  CORP.,  Los  Angeles  (Kip  oint- 
ment), in  extensive  western  campaign 
is  using  varied  schedule  of  transcribed 
spots  on  21  stations.  List  includes  KFPY 
KHJ  KMYR  KWKW  XEMO  KFBK  KMJ 
KWG  KERN  KOH  KLO  KOVO  KEUB 
KVNU  KID  KVRS  KERO  KWLK  KGY 
KELA  KAST.  Placement  is  thru  Dean 
Simmons  Adv.,  Hollywood. 


INTERSTATE    BAKERIES     Corp.,  Los 

Angeles  (Weber's  bread),  on  July  2  adds 
daily  quarter-hour  news  period  on 
KVEC  San  Luis  Obispo,  Cal.,  to  news- 
cast schedule  on  KFVD  KTMS.  Con- 
tract is  for  52  weeks.  Firm  in  addition 
sponsors  thrice-weekly  half-hour  "Lone 
Ranger"  on  Don  Lee  California  stations 
KPMC  KXO  KHJ  KFXM  KGB  KVEC 
KVOE  KDB.  Dan  B.  Miner  Co.,  Los  An- 
geles, has  account. 

CARL  J.  SMITH  has  been  appointed  as- 
sistant manager  of  the  sales  promotion 
and  advertising  department  of  Shell  Oil 
Co.,  New  York.  He  has  been  in  charge 
of  all  sales  promotion  activities  of  the 
department  for  two  years. 
JIM  DOLEN,  Los  Angeles  (used  car 
dealer),  in  late  June  started  weekly 
half-hour  program  of  recorded  music 
on  KFAC  and  KGFJ.  Firm  in  addition 
sponsors  nightly  quarter-hour  racing 
results  on  KGFJ  as  well  as  daily  tran- 
scribed spot  schedule  on  KFAC  KFVD 
KRKD  KMTR  KGFJ.  Contracts  are  for 
13  weeks.  Smith,  Bull  &  McCreery  Adv.. 
Hollywood,  has  account. 


ROCHESTER,  N.  Y. 


50,000  WATT 
CLEAR  CHANNEL 
1180  ON  DIAL 


Affiliated  with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative 
GEORGE  P.  HOLLINGBERY  CO. 


"*7/ie  Sbianibenxf-CciSilioti  Btatum' 
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PRESENT  for  first  of  two  special 
NBC-WNBT  television  showings  of 
reception  accorded  Gen.  Eisen- 
hower in  Washington  are  these  oil 
executives. 


Front  row  (1  to  r) :  F.  H.  Skehan,  N.  Y.  div.  mgr.,  Colonial  Beacon  Oil  Co.;  A.  | 
Clarke  Bedford,  exec,  v-p,  Standard  Oil;  R.  W.  Keppel,  so.  regional  mgr.,  Standard 
Oil.  Second  row:  R.  M.  Gray,  mgr.,  advertising-sales  promotion  dept.,  Standard 
Oil;  R.  L.  Brickley,  ass't.  N.  Y.  div.  mgr.,  Colonial  Beacon  Oil;  J.  F.  Johnson, 
oil  burner  sales,  N.  J.  div.,  Standard  Oil.;  Gordon  D.  Donald,  N.  J.  ass't.  div. 
mgr.,  Standard  Oil.  Third  row:  Curt  A.  Peterson,  radio  director,  Marschalk  & 
Pratt,  New  York,  agency  handling  Esso  radio  account;  S.  R.  Giellerup,  agency 
partner;  E.  F.  Phillips,  advertising-sales  promotion  dept.,  Standard  Oil;  B.  A. 
Swedish,  merch.  ass't,  Colonial  Beacon;  John  R.  Allen,  M  &  P  television  director. 


SANTA  FE  VINTAGE  Co.,  Los  Angeles 
(Santa  Fe  Supreme  Wines),  out  of  radio 
for  three  years,  on  June  25  started 
quarter-hour  "American  Sports  Round- 
Up  four-weekly  on  KECA  Hollywood. 
Contract  is  for  13  weeks.  Firm  in  addi- 
tion uses  day  and  night  spot  schedule 
on  KMPC  KHJ  KWKW  KFMB  KFSD 
KGB  KVOE  KDB  KFOX  KPRO  KFXM. 
West-Marquis,  Los  Angeles,  has  ac- 
count. 

MULLEN  CHEVROLET  Co.,  Los  Angeles 
(used  cars),  new  to  radio,  as  a  test 
campaign  in  mid-June  started  using 
varied  spot  announcement  schedule  on 
KFAC  KFVD  KRKD  KMTR.  Contracts 
are  for  13  weeks.  Allied  Adv.  Agencies. 
Los  Angeles,  has  account. 

MINICK  ICE  CREAM  Co.  and  Wilshire 
Dairy  Co.,  Los  Angeles  (wholesale)  in 
an  educational  campaign  to  explain 
restaurant  food  shortages,  on  July  2 
starts  five-weekly  participation  schedule 
in  "Art  Baker's  Notebook"  on  KFI  Los 
Angeles.  Contract  is  for  13  weeks.  J.  B. 
Kiefer  Adv.,  Los  Angeles,  has  account. 


SELL 

MANY  PRODUCTS  FOR  ft 
MANY  ADVERTISERS 


W  N  B  F 

Binghamton 
Hamlin  Drug  Stores 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO. 
AN  ARTHUR  t  CHURCH  PRODUCTION 


■  HOI 

54 


AMERICAN  SCHOOLS,  Chicago  (home 
correspondence  course") ,  adding  to  West 
Coast  schedule  on  July  1  started  thrice- 
weekly  quarter-hour  program  of  re- 
corded music  on  KXL  Portland.  Finn 
in  addition  uses  similar  type  programs 
on  KGFJ  KFVD  KIEV  KROW  KSAN 
Earl  R.  Culp  Adv.,  Los  Angeles,  has 
account. 

EDWARD  I.  FESSLER,  former  assistant 
advertising  manager  of  Benrus  Water. 
Co.,  New  York,  has  been  appointed  ad- 
vertising and  sales  promotion  managei 
of  Pierce  Watch  Co.,  New  York. 
WILDROOT  Co.,  Buffalo,  has  signed 
for  quarter-hour  program  on  WGL  Fori 
Wayne,  Ind.,  Mon.-Wed.-Fri.  6:30  p.m. 
featuring  Slim  Bryant  and  his  Georgis 
Wildcats.  Contract  is  for  52  weeks. 

PURITY  DRUG  Co.,  Passaic,  N.  J.,  hai 
named  Korn  &  Co.,  Philadelphia,  tc 
handle  advertising  for  Nucoperrin.  Ra- 
dio will  be  used. 

W.  F.  MCLAUGHLIN  &  Co.,  Chicagc 
(Manor  House  Coffee),  has  started  spon 
sorship  of  10  to  15  transcribed  spot: 
weekly  for  52  weeks  thru  Sherman  K 
Ellis  &  Co.,  Chicago,  on  following  sta 
tions:  WHBF  WOSH  WD3A  WTAC 
WKZO  WDEF  WOC  WOWO  WCB£ 
WROK  WMBD  WD  AN. 

HARBOUR-LONGMIRE,  Oklahoma  Cit; 
(furniture),  has  started  sponsorship  o 
"Easy  Aces"  Mon.  thru  Fri.  2  p.m.  oi 
KOMA  Oklahoma  City.  Firm  was  re 
cently  bought  by  Spiegel  Inc.,  Chicagc 

MEIG'S  &  Co.,  Bridgeport,  Conn,  (spe 
cialty  shop),  has  signed  for  local  spon 
sorship  on  WNAB  Bridgeport  of  Ameri 
can  co-op  series  featuring  Walter  Kier 
nan.  Contract  is  for  52  weeks.  Franklin 
Simon's,  Bridgeport  (wearing  apparel) 
on  Aug.  1  for  52  weeks  sponsors  Con 
stance  Bennett's  American  co-op  serie 
five-weekly  on  WNAB. 

LANGENDORF  United  Bakeries,  Sai 
Francisco  (bakery  products),  adding  t 
southern  California  spot  schedule,  ha 
started  16  announcements  weekly  o: 
KMPC  Hollywood.  Contract  is  for  5 
weeks.  Agency  is  Pacific  Coast  Adv.,  Lc 
Angeles. 


IN  PHILADELPHIA 


BROADCASTING 


this  is  a  '{lull 


•  •  • 


He  is  one  of  the  many  bulls  in  North  Dakota. 
His  immediate  family,  and  even  relatives 
twice-removed,  number  close  to  two  million. 
This  particular  bull  lives  in  the  southeastern 
part  of  the  state,  near  Jamestown.  He  has 
made  a  name  for  himself,  because  he  is  one 
of  the  most  important  industries  in  this 
part  of  North  Dakota. 

Naturally,  the  buying  and  selling  of 
Mr.  Bull  is  of  ever-increasing  importance 
in  a  state  that  ranks  as  one  of  the  largest 
suppliers  of  beef  in  America.  Last  year's 
annual  market  value  of  beef  in  North 
Dakota  was  $61,137,600.  Therefore  Mr.  Bull 
can  be  credited  with  placing  money  in  people's 


pockets.  People  with  money  in  their  pockets 
are  able  to  buy  things.  And  radio  is  one  of  • 
the  most  effective  ways  to  sell  things. 

For  example  the  regular-listening  area  of 
KS  JB  Jamestown,  is  made  up  of  29  counties. 
Of  the  79,168  families  who  live  within  this 
29  county  coverage,  71,092  have  radios.* 

* 19 UO  U.S.  Census,  projected  by  NAB  Research  Bureau 


JAMESTOWN,  NORTH  DAKOTA 


REPRESENTED  BY  NORTH  CENTRAL  BROADCASTING  SYSTEM,  INC. 
New  York,  New  York,  Empire  State  Building,  Lexington  2-6892  •  Chicago,  Illinois,  360  North  Michigan 
Avenue,  State  0361  •  St.  Paul,  Minnesota,  E  622  First  National  Bank  Building,  Cedar  8579 
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MORE 
planes  available 

space  available 


WHEN  TIME  MEANS  MONEY,  Air  Express  earns  its 
weight  in  gold.  Specify  this  fastest  delivery  for 
all  urgent  shipments  —  there's  more  space  avail- 
able these  days  for  all  important  traffic. 

HIGH  SPEED  FOR  LOW  COST.  When  you  consider 
that  shipments  travel  three  miles  a  minute  be- 
tween airport  towns  and  cities,  the  cost  of  Air  Ex- 
press is  low,  indeed,  as  is  shown  by  typical  rates 
on  chart. 

AND  COST  INCLUDES  special  pick-up  and  special 
delivery  in  major  U.  S.  towns  and  cities  —  a  serv- 
ice that  makes  same-day  de- 
livery possible  in  many 
cases.  To  23,000  off-airline 
points  there  are  rapid  air- 
rail  schedules.  Direct  serv- 
ice to  scores  of  foreign 
countries. 


AIR 
MILES 

2  lbs. 

5  lbs. 

10  lbs. 

25  lbs. 

250 

$1.04 

$1.25 

$1.57 

$2.63 

500 

$1.11 

$1.52 

$2.19 

$4.38 

1000 

$1.26 

$2.19 

$3.74 

$8.75 

2500 

$1.68 

$4.20 

$8.40 

$21.00 

WRITE  TODAY  for  interesting  "Map  of  Postwar 
Town"'  picturing  advantages  of  Air  Express  to 
community,  business  and  industry.  Air  Express 
Division,  Railway  Express  Agency,  230  Park 
Avenue,  New  York  17.  Or  ask  for  it  at  any  Airline 
or  Express  office. 


Phone  AIR  EXPRESS  DIVISION,  RAILWAY  EXPRESS  AGENCV 
Representing  the  AIRLINES  of  the  United  States 


Radio  Men  Staff 
Pacific  Stations 

Ex-Industry    Names  Serving 

With  New  AFRS  Outlets 

AN  INCREASING  number  of  radio 
men  are  serving  in  the  Pacific, 
many  of  them  manning  new  Armed 
Forces  Radio  Service  stations  in 
the  Philippines.  Officer  in  charge 
of  WVTK  in  the  Philippines  is 
Capt.  Harmon  O.  Nelson,  producer 
with  Young  &  Rubicam,  New  York 
and  office  manager  with  Rockwell- 
O'Keefe,  Hollywood. 

Capt.  Wynthrop  M.  Orr  is  exec- 
utive officer  for  the  Jungle  Net- 
work AFRS  in  Manila.  He  was 
writer-producer  for  CBS  and  NBC, 
New  York  and  Chicago,  and  for 
WLS  Chicago  before  entering  serv- 
ice. Another,  Lt.  G.  Terry  Ross,  who 
was  an  NBC  sound  technician,  is 
with  the  Army  Transport  Service 
in  the  Pacific. 

Program  director  of  the  Jungle 
Network  is  T/Sgt.  Thomas  H. 
Moore  Jr.,  former  program  man- 
ager of  WOR  New  York  and  radio 
writer  with  J.  Walter  Thompson 
and  Lord  &  Thomas,  New  York. 
Technician  for  WVTM  in  the 
Philippines,  Corp.  George  Hay- 
ward,  is  a  former  technician  with 
WABC  New  York. 

Corp.  Tol  Ware  (Avery),  pro- 
gram director  of  WVTF  in  Dutch 
New  Guinea,  was  announcer-pro- 
ducer with  KSFO,  KPO  San  Fran- 
cisco and  WFAA,  KRLD  Dallas.  A 
one-time  announcer  with  WNEW, 
New  York,  WRC  Washington, 
WDFJ  Roanoke  and  WAIR  Win- 
ston-Salem, Pfc.  Roger  Forster  Von 
Roth  now  announces  with  WVTF 
New  Guinea. 

Pfc.  Walin  Hatter,  writer-an- 
nouncer with  AFRS,  was  formerly 
with  KGB  San  Diego.  Pvt.  Phil 
Gross,  sportscaster  for  WVTF,  did 
sports  broadcasts  for  KSL  Salt 
Lake  City  and  KOA  Denver  before 
entering  the  Army. 


Training  Ground 

A  TRAINING  GROUND  to  teach 
college  journalism  instructors  the 
principles  of  radio  news-writing 
has  been  established  at  WTIC 
Hartford  under  a  plan  conceived 
by  the  Radio  News  Committee  of 
the  NAB  in  conjunction  with  the 
American  Assn.  of  Schools  and  De- 
partments of  Journalism.  Interested 
universities  may  send  their  instruc- 
tors to  WTIC  for  a  10-week  to 
three  months  internship  to  prepare 
them  for  the  establishment  of  spe- 
cial courses  in  radio  journalism. 


Double  Trouble 

NO  FRICTION  if  diction  is  good 
at  WFBL  Syracuse.  But  comes 
trouble  if  words  are  slurred. 
Cause?  Executive  secretaries  are 
Miss  Nill  and  Miss  Hill,  sales  de- 
partment has  Mr.  Wylie  and  Mr. 
Riley,  control  room  boasts  Mr. 
Howell  and  Mr.  Kowell.  Confusing, 
hmmmm? 


VOICE  FROM  HOME 

Ex-WJTN  Announcer  Hears 
 Station  While  at  Front — 


Cpl.  Goldman 

WHILE  on  duty  at  a  teletj 
switchboard  during  the  small  hoi 
of  the  morning  of  June  4  in  We 
baden,  Germany,  Cpl.  Simon  Go 
man,  on  leave  as  manager 
WJTN  Jamestown,  N.  Y.,  receh 
an  unexpected  touch  of  home. 

As  he  describes  it  in  a  lett 
"One  of  the  GI's  from  the  telety 
section  came  in  and  informed 
that  he  would  provide  a  bit  of  : 
dio  entertainment  to  make  t 
night  go  faster.  With  the  usual 
ingenuity,  he  somehow  hooked  c 
telephone  setup  into  a  radio  c 
cuit  in  another  part  of  the  buildi 
so  that  programs  came  over  o 
inter-telephone  system  and  si 
didn't  interfere  with  calls. 

Familiar  Voice 

"At  4  a.m.  like  a  bolt  from  t 
Blue  (Network),  I  heard  a  i 
miliar  voice  and  the  opening  of 
program  from  my  own  WJTN! 
grabbed  the  receiver  and  placed 
next  to  my  ear  (it  had  been  har 
ing  so  that  my  partner  and  I  coi 
both  listen).  I  tied  the  thing  arou 
my  neck  so  that  I  could  hear  evei 
thing  for  the  next  15  minutes  wh 
I  was  working.  It  sure  was  a  gra 
f  e  e  1  i  n  g — hearing  those  WJT 
voices,  plus  the  live  music  whi 
you  had  lined  up  for  the  show, 
was  a  swell  program  and  everyo 
did  a  super  job." 

The  program  was  WJTN's  cc 
tribution  to  the  Let's  Go  To  To, 
series  arranged  by  the  NAB  a 
the  Army  Service  Forces. 


MP's  Like  Bob  Trout 

CBS  Newsman   Robert  Trout 
"No.  One  News  Commentator 
1945"  to  M.P.'s  at  the  Parris 
land,  S.  C,  Marine  Corps  ba 
In  a  letter  to  Mr.  Trout  last  we< 
they  told  him:  "Your  job  in  repo 
ing  the  death  of  our  great  Pre 
dent  was   a  great  one.  And 
can't  forget  the  job  you  did  on  t 
victory  in  Europe.  We're  just 
bunch  of  Leather  Heads  down  h< 
.  .  .  some  from  the  Canal,  soi 
from  Saipan,  a  few  from  Tara%' 
and  a  very  few  from  Iwo  Jin 
But  we  can  listen  to  a  man  i 
five  minutes  and  tell  if  he's  a  gc 
Joe.  Bob,  we  all  think  you're 
the  ball.  Keep  up  the  good  worl 
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PERFECTION  IS 


REMEMBER  AND  BUY  IN  TH£  7th! 


Japan  knows  the  magical  efficiency  of 
Detrola-built  mine  detectors  and  other 
electronic  devices.  With  the  eclipse  of 
the  Rising  Sun,  Detrola  will  manufac- 
ture distinctive  radio  and  television 
receivers  . . .  sturdy  record  changers . . . 
all  of  unparalleled  value. 

DETROLA  RADIO 

DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION 
DETROIT  9,  MICHIGAN 
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...IN  READERSHIP 

Nation-Wide  Coverage  of 
Advertising  and  Marketing  News 

Readers  of  ADVERTISING  AGE  receive  the  most  complete 
reports  of  advertising  and  marketing  developments,  in  all  lines, 
all  over  the  country,  available  through  the  general  advertising 
press.  With  the  largest  staff  of  editors  and  correspondents  ever 
organized  to  report  significant  developments  on  the  sales  and 
advertising  front,  ADVERTISING  AGE  is  must  reading  for 
top  executives  of  national  advertisers  and  their  agencies. 

For  example,  ADVERTISING  AGE  maintains  its  own 
Washington  editorial  office,  and  its  weekly  analysis  of  govern- 
mental policies  and  programs,  "In  Washington,"  has  had  an 
amazing  record  for  accuracy.  Arid  news  breaking  in  New 
York,  Chicago,  Detroit,  Boston,  or  any  other  merchandising 
center  is  given  equally  thorough  attention. 

News  forms  are  open  until  Friday  afternoon,  and  copies 
are  delivered  to  readers  Monday  morning — the  fastest  mechan- 
ical production  schedule  of  any  weekly  business  paper,  we 
believe.  All  this  adds  up  to  a  unique  reader  service,  and  ex- 
plains why  ADVERTISING  AGE  is  consistently  rated  Number 
One  in  readership  studies  made  independently  by  advertisers 
and  agencies. 

Have  you  seen  our  new  brochure,  "Do  We  Have  What 
It  Takes?"  Send  for  your  copy  today! 

Advertising  Age 

The  National  Newspaper  of  Marketing 

100  E.  Ohio  St.,  Chicago  11  •  330  W.  42nd  St.,  New  York  IS 
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Services  Train 

(Continued  from  page  23) 
Institute,  (USAFI)  is  the  Army- 
Navy  school  under  the  direction 
of  the  Information  and  Educa- 
tion Division.  ASF  and  the  Edu- 
cational Services  Section,  Bm-eau 
of  Personnel,  Navy.  Located  at 
Madison,  Wis.,  it  maintains  branch- 
es around  the  globe,  with  students 
of  all  services  attending  classes  or 
taking  courses  by  correspondence  in 
every  war  theater. 

Enlisted  men  and  officers  are 
eligible  for  enrollment.  Courses  in 
electronics  include:  measuring  ins- 
truments and  batteries,  radio  for 
beginners,  basic  radio  code,  radio 
communication  (in  two  .parts), 
electrical  engineering,  radio  writ- 
ing, radio  broadcasting  and  radio 
engineering.  The  latter  three  are 
courses  offered  by  colleges  and  uni- 
versities. 

The  Marine  Corps  Institute,  with 
headquarters  at  the  Marine  Bar- 
racks, Washington,  is  open  to  all 
Marines,  officers  and  enlisted  per- 
sonnel. Correspondence  courses  are 
offered  with  the  same  basic  plan 
as  USAFI.  College  and  university 
courses  are  handled  through 
USAFI  for  Marine  Corps  person- 
nel. 

Radio  and  allied  courses  are: 
general  radio,  sound  technician, 
elementary  electrical  engineering, 
practical  radio  servicing,  radio  op- 
erating. The  courses  in  practical 
radio  servicing,  radio  operating  and 
sound  technic  of  the  Marine  Corps 
Institute  include  principles  of  FM, 
facsimile  and  television. 

Both  USAFI  and  Marine  Corps 
Institute  keep  their  courses  fluid, 
with  many  of  the  textbooks  in 
looseleaf  form  to  keep  up  with  the 
latest  electronics  developments. 

How  to  Contact  Servicemen 

The  Marine  Corps  Institute,  re- 
ports that  study  of  radio  is  one  of 
the  most  rapidly  growing  subjects 
offered,  especially  that  of  radio  re- 
pairing. The  majority  of  men  ap- 
plying for  radio  courses  are  in  com- 
munications work  in  the  service. 

There  is  no  time  limit  as  most  of 
the  men  start  a  course,  go  into  ac- 
tion, return  and  resume  their 
studies.  However,  there  are  inspir- 
ing records  of  men  who  have  start- 
ed courses  a  few  days  after  they 
have  secured  a  beachhead  at  Sai- 
pan,  Tarawa  or  Iwo  Jima.  Men  in 
hospitals  are  the  most  active  stu- 
dents. 

The  United  States  Employment 
Service  has  established  a  highly 
commendable  record  of  successful 
placements  of  returning  servicemen 
in  the  radio  industry.  USES  offices 
throughout  the  country  have  lists 
of  veterans  desiring  employment, 
complete  with  their  service  records, 
skills  and  training. 

Of  great  help  in  translating  the 
servicemen's  war  job  into  terms  of 
industry  placement  are  two  books 
prepared  by  the  War  Manpower 
Commission,  Special  Aids  for  Plac- 
ing Military  Personnel  in  Civilian 
Jobs — for  the  Army,  and  Special 
A  ids  for  Placing  Navy  Personnel  in 
^  '  ■»» 
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RACETRACK  FIRST 

WHAS  Broadcasts  From  Bac 
 of  Galloping  Runner  


WHAS  announcer  coaches  jock 

FROM  the  back  of  a  racehorse  g 
loping  in  a  work-out  around 
track  at  Churchill  Downs,  a  jocl 
with  a  portable  transmitter  mi 
another  "first"  in  broadcasting  r 
tory  recently  on  WHAS  Louisvi 
Bad  weather  conditions  obscui 
the  broadcast  but  WHAS  te 
nicians  and  producers  got  a  gc 
enough  idea  of  the  problems  a 
enough  experience  to  say  that  1 
experiment  "should  lead  to  an 
teresting  show  about  Derby  E 
next  year".  They  were  quite  sal 
fied  with  their  "first"  stunt  e\ 
though  the  pouring  rain  deader 
most  of  the  sound  and  the  lighti 
ing  killed  most  of  the  voice.  A  sj 
cial  permit  was  obtained  from  1 
FCC  for  the  portable  transmitt 


Wilson  Assigned 

WILLIAM  R.  (Bob)  WILSO 
Chief  Specialist,  Navy,  has  be 
assigned  to  the  Radio  Unit  of  t 
Special  Services  Division,  Na 
Bureau  of  Personnel.  In  radio  sir 
1935,  when  he  joined  WLBC  Mv! 
cie,  Ind.,  he  has  been  with  static 
in  Peoria,  Springfield,  and  t 
WOWO-WGL  Westinghouse  si 
tions  in  Fort  Wayne,  as  news  a 
special  events  director.  He  will 
news  editor,  newscaster  and  pi 
duction  assistant  on  Navy  pi 
grams  beamed  overseas. 


Guide  Veterans 

A  PERMANENT  Veteran's  Gu 
ance  in  Advertising  Committee  h 
been  formed  by  the  Advertisi 
Club  of  New  York,  under  cha 
manship  of  Capt.  H.  Gordon  Smi 
to  assist  veterans  familiar  with  a 
vertising  to  find  a  job  and  to  i 
form  others  as  to  the  potentialiti 
in  the  field  of  advertising,  mark< 
ing  and  selling. 


Civilian  Jobs — for  the  Navy.  Bo 
may  be  obtained  from  the  Supc 
intendent  of  Documents,  Gover 
ment  Printing  Office,  Washingt< 
25,  D.  C.  The  Army  aid  costs  $ 
the  Navy  30  cents.  These  books  li 
the  service  job  and  its  qualificatior 
related  civilian  occupations,  trai 
ing  required,  physical  activities  tl 
civilian  job  entails,  and  its  workii 
conditions. 
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Footnotes  to  a 
Campaign* 


*  SITUATION  ...  In  January  1944,  WEAF  was  the  high  Hooper- 
rated  station  in  New  York  during  the  6:00  to  7:00  P.  M.  hour, 
Monday  through  Friday.  Topping  ten  other  rated  stations, 
Hooper's  check  showed  an  average  rating  of  3.8%,  representing 
17%  of  the  available  audience. 

f  MADE  .  .  .  WEAF  took  steps  to  improve  this  rating.  Four  first 
quality  shows  were  put  in  the  hour — Don  Hollenbeck,  Serenade 
to  America,  Bill  Stern,  and  Lowell  Thomas.  An  intensive  adver- 
tising campaign  in  the  metropolitan  newspapers  was  followed  by 
vigorous  and  continuous  promotion. 

®  BETTER  ...  In  April  1945,  WEAF  was  still  the  top-rated  station 
in  New  York  during  the  6:00  to  7:00  P.M.  hour,  Monday  through 
Friday.  The  WEAF  average  rate  jumped  from  3.8  to  5.7,  an  in- 
crease of  50%.  This  rating  means  that  WEAF  is  now  getting 
more  than  25%  of  the  available  listening  audience — that  one  out 
of  every  four  set  users  at  that  hour  is  tuned  to  660. 

^FOOTNOTE  TO  A  FOOTNOTE  .  .  .  The  heart  of  this 
6:00  to  7:00  hour — the  twenty-jive  minute  ^Serenade  to  America" 
program,  is  available  for  sponsorship.  The  high  quality  of  this 
musical  program,  plus  its  steadily  increasing  popularity,  make 
it  one  of  the  outstanding  bargains  of  the  day. 


1945-RADIO'S   25th   ANNIVERSARY-PLEDGED   TO  VICTORY! 
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NBC's  Key  Station  •  New  York 


50,000  watts  •  660  kc 


Represented  fey  NSC 
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In  the  Ark-La-Tex  area,  KWKH 
— with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  ★  5  0,0  0  0  UlflTTS 

*JrVe  SAneue front  7t*He&  S&qUon 
SHREVEPORT,  LOUISIANA 
Represented  by  ,The  Branham  Co. 


FCC  Allocations  Order  Text 


I  CAN  ALWAYS  GET  MY  FAVORITE  BRAND  OF 
ENTERTAINMENT  ON  W-J-W 

Yes,  every  day,  more  and  more  people  are  making  WJW 
entertainment  their  favorite  brand.  A  skillful  blend  of 
sales-building  local  shows  and  the  best  ABC  (Blue)  Net- 
work programs  has  helped  WJW  make  more  consistent 
gains  than  any  other  Cleveland  station,  morning,  after- 
noon and  evening!  This  right  combination  for  listeners 
makes  WJW  the  Cleveland-area's  fastest  growing  station. 


BASIC 


REPRESENTED    NATIONALLY    BY    HEADLEY..REED  COMPANY 


Full  text  of  the  FCC  order  al- 
locating the  44-108  mc  band  fol- 
lows: 

On  May  25,  1945,  the  Commission  made 
public  its  final  report  of  allocations 
above  25,000  kilocycles,  except  for  the 
region  of  the  spectrum  from  44  to  108 
megacycles.  With  respect  to  this  region, 
the  Commission  proposed  three  alter- 
native allocations  for  PM,  television, 
facsimile,  non-government  fixed  and 
mobile  services,  and  the  amateur  serv- 
ice. In  its  report,  the  Commission  stated 
that  the  final  decision  among  the  three 
alternatives  could  be  made  with  a  great 
deal  more  assurance  if  more  factual 
data  were  available.  The  Commission 
also  pointed  out  that  a  program  of  ex- 
perimentation during  the  summer 
months  designed  to  collect  further  data 
was  possible,  since  the  War  Production 
Board  had  assured  the  Commission  that 
the  radio  industry  would  not  resume 
production  of  AM,  PM,  and  television 
transmitters  and  receivers  in  1945  or 
even  in  the  first  part  of  1946  unless 
Japan  capitulated,  and  that  the  War 
Production  Board  would  give  the  Com- 
mission 90  days'  advance  notice  in  the 
event  of  any  change  in  its  production 
estimates. 

However,  in  view  of  the  fact  that  the 
War  Production  Board  subsequently  ad- 
vised the  Commission  that  the  manu- 
facture of  AM,  FM,  and  television  trans- 
mitters and  receivers  might  commence 
at  an  earlier  date  than  was  originally 
indicated  to  the  Commission,  and  that 
it  would  probably  not  be  possible  for 
the  War  Production  Board  to  give  90 
days'  advance  notice  to  the  Commission 
before  production  was  resumed,  the 
Commission  on  June  5,  1945,  ordered  a 
further  argument  and  hearing  in  order 
that  a  final  decision  might  be  reached 
at  the  earliest  possible  date.  Such  a 
hearing  was  held  on  June  22  and  23. 
1945,  marking  the  culmination  of  an 
extended  series  of  hearings  and  oral 
arguments  which  began  in  September, 
1944. 

Primary  Concern 

As  the  Commission  noted  in  its  re- 
port of  May  25,  1945,  its  primary  con- 
cern in  making  allocations  between  44 
to  108  megacycles  is  that  PM  shall  be 
assigned  the  frequencies  best  adapted 
to  its  needs.  All  of  the  other  services 
for  which  provision  is  made  in  this 
portion  of  the  spectrum,  have  alloca- 
tions in  other  portions  of  the  spectrum, 
so  that  they  are  not  wholly  dependent 
upon  their  assignments  here.  FM,  on 
the  other  hand,  is  receiving  assignment 
only  in  this  portion  of  the  spectrum, 
and  accordingly  it  is  essential  that  it 
receive  an  allocation  which  will  give  a 
permanent  locus,  as  free  as  possible 
from  interference  and  other  shortcom- 
ings. 

The  three  alternatives  proposed  for 
FM  are: 

(1)  50-  68  megacycles 

(2)  68-  86  megacycles 

(3)  84-102  megacycles 
There  was  unanimity  that  alternative 

No.  2  (68-86  mc.)  is  completely  unfeasi- 
ble. Accordingly,  the  choice  lies  between 
alternatives  Nos.  1  and  3. 

The  primary  objection  to  alternative 
No.  1  is  the  amount  of  sky-wave  inter- 
ference which  will  result  among  FM 
stations  if  FM  is  placed  in  the  50-68 
megacycle  region.  The  nature  and  ex- 
tent of  this  anticipated  interference 
was  set  forth  in  great  detail  in  Section 
8  of  the  Commission's  report  of  May 
25,  1945  (pp.  49-72).  The  tables  showing 
such  interference  are  reproduced  at  the 
end  of  this  report.  For  example,  inter- 
ference among  50  kilowatt  FM  stations 
at  58  megacycles  from  sporadic  E  trans- 
missions alone,  assuming  a  10/1  ratio 
of  desired  to  undesired  signal  and  full 
occupancy  of  the  channel,  might  be  ex- 
pected for  140  to  480  hours  per  year  at 
the  50  microvolt  contour  from  stations 
900  and  1000  miles  distant,  respectively. 
At  84  megacycles,  in  contrast,  interfer- 
ence under  these  conditions  would  be 
anticipated  for  only  6.5  to  25.5  hours 
per  year.  It  should  be  noted  that  the 
140-480  hours  per  year  of  anticipated 
interference  would  not  be  spread  out 
evenly  throughout  the  entire  year  but 
that  the  great  bulk  of  it  would  be  con- 
centrated in  two  or  three  summer 
months. 

The  existence  and  extent  of  such  spo- 
radic E  interference  is  not  merely  a 
matter  of  abstract  calculation.  In  ad- 
dition to  the  measurements  of  such 
interference  made  by  the  Commission, 
there  is  the  experience  of  the  amateurs. 


who  have  heretofore  utilized  both  t 
56-60  megacycles  and  the  112-116  mey 
cycle  bands.  Mr.  Grammer  of  t 
American  Radio  Relay  League  stat 
that  there  have  been  thousands  of  coi 
munications  via  sporadic  E  in  the  56- 
megacycle  amateur  radio  band  but  th 
there  have  been  no  recorded  instanr 
of  such  transmission  in  the  112-1 
megacycle  band  (CI.  Tr.  144). 

Amount  Will  Vary 

The  amount  of  sporadic  E  lnterfe 
ence  will  vary  with  the  particular  fr 
quency    involved,    the    power    of  t 
transmitters,     the     distance     betwe<  m 
transmitters,  the  number  of  transmi  I 
ters  on  a  channel,  and  other    factor  j 
but  regardless  of  these  factors,  the  r 
gion  of  the  spectrum  above  84  meg 
cycles  is  markedly  superior  to  the  r 
gion  below  68  megacycles  with  respe 
to  sporadic  E. 

In  addition  to  this  interference  fro 
sporadic  E  transmissions,  interferenf 
from  F2  transmission  at  53  megacycl 
may  be  anticipated  for  as  many  as  4 
hours  per  sunspot  cycle — concentrat; 
in  a  period  of  three  years — in  the  ca 
of  a  sunspot  cycle  the  same  as  the  la 
one;  or  interference  may  exist  for  ; 
much  as  2,650  hours  per  sunspot  eye 
if  the  next  sunspot  cycle  is  as  seve 
as  the  highest  on  record.  These  figur 
for  F2  transmission,  it  should  1 
noted,  assume  only  two  stations  on 
channel;  more  than  two  stations  on 
channel  would  double  or  treble  ti 
number  of  hours  during  which  F2  h 
terference  would  be  expected  at 
megacycles.  In  contrast,  no  F2  inte- 
ference  whatever  is  to  be  anticipate 
above  84  megacycles. 

For  listeners  buying  FM  receivers  i 
reliance  on  a  belief  that  FM  is  an  IrP1 
terference-free  service,  these  figures  aij 
extremely  serious.  They  mean,  for  e: 
ample,  that  a  listener  tuned  to  a  sti 
tion  which  is  carrying  the  program  ( 
his  choice  may  suddenly  find,  eithi 
that  the  program  to  which  he  has  beei 
listening  is  being  interfered  with  by  If 
station  hundreds  or  even  thousands  t' 
miles  away,  or  else  that  control  of  h 
receiver  has  been  seized  altogether  t 
a  distant  station  completely  obliterai  i- 
ing  the  desired  program  of  the  loc:|- 
station.    These    distant    transmission  f 
moreover,  are  sporadic  in  nature,  wit . 
the  result  that  his  enjoyment  may  t] 
further  destroyed  bj.  an  alternation  clir 
first  one  program  and  then  another  e1£: 
transmission  vagaries  decree.  The  effe(  i  , 
may  well  be  to  render  FM  receivers  ust^1' 
less  to  many  listeners  for  substanti; 
periods  of  time. 

Interference  Substantial 
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It  has  been  argued  that  the  bulk  di 
the    interference    anticipated  will    b  * 
found  in  outlying  rural  areas  which  re  ( 
ly  upon  low-intensity  signals  for  thei, 
radio  reception  and  that  if  these  area11 
be  excluded,  FM  service  will  be  morHee 
than  99  per  cent  perfect.  The  table^, 
make  it  clear  that  urban  as  well  a'."' 
rural  service  will  be  subject  to  substan^t 
tial  interference  on  the  lower  frequen 
cies.  This  Commission,  moreover,  is  un 
der  a  statutory  duty  to  make  available 
to  all  the  people  of  the  United  Stater 
an   efficient  nationwide  radio  servict 
The  Commission's  duty  is  not  fulfllle 
if  its  provision  for  FM  service  is  such  a 
to  make  it  impossible  for  rural  areas  t 
enjoy  satisfactory  FM  service. 

The  tables  and  data  upon  which  th 
Commission's    interference    prediction  | 
are  based  were  set  forth  in  full  in  th 
May  25  report  and  were  the  particula 
topic  for  the  oral  argument  on  Jun  j 
22  and  23.  Practically  without  excep 
tion  all  persons  appearing  at  the  heart- 
ing stated  either  that  they  agreed  witl  f  ■ 
the  Commission's  predictions  or  that  iiln 
determining  the  best  allocation  for  FM- 
they  were  willing  to  assume  that  th'n 
predictions  as  to  interference  contained 
in  the  Commission's  report  were  accuiaj 
rate.   In  those  cases  where  exceptioi 
was  taken,  no  substantiating  data  wer* 
offered.  Indeed,  the  testimony  at  th' 
June  22-23  argument  indicated  that  th< 
Commission's  predictions  might  under  i 
state  in  at  least  one  respect  the  num .  ; 
ber  of  hours  of  interference  to  be  an  r- 
ticipated   at  particular  contours.  Thi 
Commission's    predictions    were  basec 
upon    the    assumption    that  receiver: 
will  be  generally  available  which  an 
capable  of  rejecting-  an  undesired  sig- 
nal one  half  as  strong  as  the  desirec 
signal.  Manufacturers  generally  appear- 
ing at  the  hearing  were  unwilling  tc 

{Continued  on  page  68) 
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iadio  Directors 
guild  Joins  AFL 


ecomes  Independent  Union 
nder  AFL  International 

ADIO  DIRECTORS  Guild— up  to 
aw  an  independent  organization 
imposed  of  radio  directors  and 
roducers  in  networks  and  agencies 
tonight  (Monday)  becomes  affili- 
ated with  the  AFL. 

AFL  officials  in  New  York  at 
peek's  end  said  that  the  Guild  is 
*f<L  get  a  federal  charter  setting  it 
^rjp  as  an  independent  union  within 
8r£fle  overall  federation  but  coming 
i  rectly  under  AFL  international. 
J  It  had  been  previously  reported 
■endiat  the  Dix~ectors  Guild  was  con- 
Bering  both  AFL  and  CIO,  de- 
bating whether  to  line  up  with 
®  ither  one.  AFL,  however,  already 
i  /(as  a  strong  bargaining  position 
the  radio  industry  through  its 
jjxumerous  affiliates  such  as  AFRA, 
;  LFM,  IATSE  and  IBEW. 
jj  Guild-network  contract  negotia- 
tions, under  way  for  some  time, 
■k.tre  currently  at  a  standstill  due  to 
d  isagreements  which  have  not  been 
fettled,  according  to  reports.  One 
.  Possible  reason  for  the  Guild's 
Vhoice  of  AFL  affiliation  might  be 
•T^uild  hopes  of  powerful  AFL  back- 
Sig  for  its  stand    with  network 

1 1  lanagement. 

m\ 
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BEW  ASKS  EQUAL 
RATES  IN  CHICAGO 

"ESTIMONY  to  determine  whether 
oijoiqual  pay  should  be  given  tech- 
nicians in  both  major  and  secon- 
iLary  stations  in  the  Chicago  area 
llv&s  taken  last  week  at  a  hearing 
plefore  the  wage  rate  committee  of 
rtl&jhe  Chicago  regional  War  Labor 
ioard.  Hearing  was  an  outgrowth 
if  the  efforts  of  the  IBEW  to  es- 
ablish  the  same  base  rates  regard- 
(ess  of  size  of  station. 
H  Class  "B"  stations  opposing  the 
inion's  stand  contend  that  engi- 
leering    skills    required    for  the 
llEHiecondary  outlets  are  less  than  for 
u.jthe  majors  which  demand  men  of 
Mwonsiderable  experience.  The  union 
^Argues  that  the  basic  salary  of  the 
iW'.ngineer  should  not  be  governed  by 

;he  size  of  the  station. 
*ji   William  J.  Friedman,  counsel,  is 
landling  the  case  for  the  follow- 
ing stations:  WAAF  WAIT  WCFL 
JVSBC  WJJD  WIND. 


Pierce  Campaign 

£  PIERCE'S  Proprietaries,  Buffalo, 
i^rom  July  2  through  the  last  week 
^  ])f  September,  will  use  an  extensive 
[(  radio  campaign  to  promote  use  of 
^Pierce's  special  vitamin  formula  to 
counteract  hay  fever,  according  to 
the  Duane  Jones  Co.,  New  York, 
agency.  Campaign  will  include  one- 
m?Tiinute  spots  six  times  weekly  on: 
WDAF  WOW  WJR  WSYR  WHAM 
WCAE  WGAR.  On  WLW  Cincin- 
nati company  will  use  a  quarter- 
hour  newscast  six  times  weekly  and 
in  WGN  Chicago,  a  quarter-hour 
musical  program  Texas  Rangers, 
:hrice-weekly. 


■ 


TREASURY  "T"  award  to  WFAA  Dallas  on  its  23rd  birthday  June  26 
was  marked  by  special  broadcast.  Taking  part  (1  to  r) :  Adams  Colhoun, 
WFAA-KGKO  office  manager;  G.  B.  Dealey,  chairman  of  board,  A.  H. 
Belo  Corp.;  Martin  B.  Campbell,  WFAA-KGKO  general  manager;  E.  M. 
(Ted)  Dealey,  Belo  president;  J.  M.  Moroney,  Belo  vice-pres.,  secretary. 


Plan  Surplus  Sale 
To  School  Group 

FORMULA  for  sale  of  surplus 
electronic  equipment  to  educational 
stations  is  being  drafted  by  the 
Surplus  Property  Board,  top  sur- 
plus agency  determining  policy. 
From  the  potential  war  surplus 
educators  hope  to  obtain  equipment 
to  set  up  as  many  as  800  FM  edu- 
cational stations  after  the  war 
[Broadcasting,  June  25]. 

As  tentatively  drawn  up,  States 
and  subdivisions  would  be  able  to 
get  transmitters  and  other  equip- 
ment for  actual  cost  of  modifica- 
tion (overhead,  labor,  material) 
plus  freight.  Since  forseeable  FM 
equipment  likely  to  become  surplus 
would  need  a  lot  of  modification  in 
most  cases,  a  $20,000  transmitter 
might  go  for  perhaps  $5,000  or 
$6,000.  This,  of  course,  is  purely  a 
hypothetical  figure. 

The  educational  station  issue  will 
provide  a  test  case  on  which  SPB 
will  transfer  all  war  surplus  to 
States  and  subdivisions,  as  well  as 
charitable  agencies. 


Station  in  Indiana,  Pa., 
Is  Granted  Conditionally 

NEW  STANDARD  station  for  In- 
diana, Pa.,  to  operate  unlimited 
time  with  250  w  on  1450  kc,  was 
conditionally  granted  by  the  FCC 
last  week  to  Indiana  Broadcast  Inc. 
Firm  is  owned  99%  by  Paul  J.  and 
Alice  L.  Short,  undertakers.  Samuel 
Collins,  who  does  advertising  and 
promotion  work  with  WCED  Du- 
Bois,  Pa.,  and  WMRF  Lewistown, 
Pa.,  holds  remaining  minor  interest 
and  is  also  associated  with  the 
Shorts  in  Central  Broadcasting  Co., 
applicant  for  new  station  at  Johns- 
town, Pa. 

In  its  memorandum  opinion  and 
order  the  Commission  found  pro- 
posed operation  would  render  pri- 
mary nighttime  service  to  14,704 
people  in  an  area  of  43  sq.  mi.  and 
daytime  primary  service  within  0.5 
mv/m  contour  of  37,865  people  in 
an  area  of  326  sq.  mi. 

Indiana  is  county  seat  of  Indiana 
County  and  location  of  State  Teach- 
ers College.  Applicant  stated  all 
necessary  equipment  was  on  hand 
or  could  be  obtained  without  priori- 
ties. 

Grant  is  subject  to  FCC  and 
WPB  construction  restrictions  and 
regulations. 


NAVY -NBC  SERIES 

STARTS  JULY  10 

NEW  NAVY-NBC  series,  The 
Navy  Hour  will  originate  from  the 
Lisner  Auditorium,  George  Wash- 
ington U.,  Washington,  starting 
July  10,  9-9:30  p.m.  (EWT).  Pro- 
duced jointly  by  the  Navy  and  NBC, 
the  program  is  dedicated  primarily 
to  the  enlisted  men  of  the  Navy, 
Marine  Corps  and  Coast  Guard 
[Broadcasting,  May  28]. 

Niles  Trammell,  NBC  president 
and  Secretary  of  the  Navy  James 
Forrestal  will  launch  the  series  in 
the  first  broadcast,  which  features 
Lt.  Robert  Taylor  as  m.c.  Supervis- 
ing operations  for  the  network  are 
Clarence  Menser,  NBC  vice-presi- 
dent in  charge  of  programs,  and 
Carleton  Smith,  WRC  general  man- 
ager. Rear  Adm.  H.  B.  Miller,  di- 
rector of  public  information  for  the 
Navy,  and  Lt.  Comdr.  Charles  E. 
Dillon,  officer  in  charge,  radio  pro- 
gram section,  are  Navy  super- 
visors. 

NBC's  George  Maynard  is  pro- 
ducer. From  the  Navy,  Lt.  Everard 
Meade  is  director,  Lt.  Philo  Higley, 
writer,  and  Specialist  2/c  Raymond 
Katz,  assistant  director.  Robert  Mc- 
Cormick  of  NBC  and  Lt.  Comdr. 
Don  Thompson  will  handle  those 
portions  of  the  program  originating 
from  Guam.  Lt.  James  Shattuck  is 
in  charge  of  originations  from 
Pearl  Harbor. 


BMB  Meetings 

BMB  EXECUTIVE  Committee, 
comprising  J.  Harold  Ryan,  NAB 
president;  Paul  West,  ANA  presi- 
dent; Fred  Gamble,  AAAA  presi- 
dent; Roger  Clipp,  WFIL,  chair- 
man, NAB  research  committee,  and 
Hugh  Feltis,  BMB  president,  will 
meet  today  [July  2]  in  the  BMB 
headquarters  in  New  York.  Session 
inaugurates  a  series  of  monthly 
committee  meetings  to  be  held  the 
first  Monday  of  each  month. 


Drug  Firm  Spots 

POPULAR  Home  Products  Inc., 
New  York,  recently  formed,  which 
plans  to  acquire  control  of  nation- 
ally-advertised drug  products,  will 
start  an  extensive  spot  radio  cam- 
paign in  September  with  the  idea 
of  getting  a  network  program  by 
January  1946,  according  to  Ray- 
mond Spector  Co.,  New  York, 
agency.  Capitalized  at  one  million 
dollars  firm  has  bought  three  well- 
known  products. 


TV  Transmitter 
Zoning  Precedent 

Commission  Will  Report  on 
Washington  Proposal 

PRECEDENT  for  zoning  of  tele- 
vision transmitters  in  cities  will 
be  set  by  the  National  Capital  Park 
&  Planning  Commission,  consider- 
ing petition  of  Bamberger  Broad- 
casting Service,  New  York  (WOR) 
to  operate  from  a  residential  area 
in  Washington.  Hearing  was  held 
Thursday. 

An  advisory  body,  the  Commis- 
sion will  report  back  to  the  Board 
of  Zoning  Adjustment  with  recom- 
mendation. The  Washington  Zoning 
Commission  recently  amended  its 
regulations  to  permit  up  to  300- 
foot  TV  antennas  in  residential 
areas  [Broadcasting,  June  4].  The 
board  will  hold  public  hearing 
July  11. 

Bamberger  proposes  to  erect  a 
transmitter  at  39th  &  Fessenden 
Northwest,  across  from  the  Reno 
Park  Reservoir.  Highest  location 
in  Washington,  the  site  is  in  a 
residential  area.  With  elevation  of 
390  feet  -.plus  a  300-foot  tower, 
Bamberger  contended  it  could  cover 
all  of  Washington  and  serve  a 
rural  area  50  miles  distant  by  using 
5  kw  power. 

Commission  members  were  deeply 
interested  in  the  presentation  of 
Harry  S.  Wender,  Bamberger  coun- 
sel, and  George  C.  Davis,  consult- 
ing engineer.  Land  would  be  bought 
from  the  District  of  Columbia. 
Building  would  be  of  Georgian 
style,  on  a  plot  of  more  than  10,000 
square  feet.  It  is  built  for  residen- 
tial areas  [Broadcasting,  May  21]. 
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Washingtonians  Discuss 
Zoning  With  TBA  in  N. Y. 

FOURTEEN  Washingtonians  were 
in  New  York  last  week  as  guests  of 
the  Television  Broadcasters'  Assn. 
which  was  out  to  convince  them 
that  television  transmission  towers 
will  not  detract  from  the  north- 
west Washington  residential  dis- 
trict. Most  of  the  visitors  were 
presidents  of  citizens'  associations. 
They  saw  television  broadcasts  at 
NBC's  studios,  and  at  WABD-Du- 
Mont,  where  they  saw  three  video 
shows  produced  by  WABD,  Ameri- 
can and  WMAL  Washington. 

The  group  was  led  by  Harry 
Wender,  formerly  president  of  the 
Washington  Federation  of  Citizens' 
Associations  and  now  attorney  for 
the  Bamberger  Broadcasting  Co. 

Others  in  the  party  were:  Gordon  M. 
Atherholt,  MacArthur  Blvd.  Citizens' 
Assn.;  Guy  H.  Birdsall,  Friendship  Citi- 
zens' Assn.;  Robert  M.  Buck,  Washing- 
ton Daily  News;  M.  Douglas  Clark, 
Northwest  Council,  Citizens'  Assn.  and 
chairman  of  Zoning  Committee  of  Fed- 
eration of  Citizens'  Assn.;  Bainbridge 
Crist  Jr.,  Washington  Star;  J.  B.  Dick- 
man  Jr.,  North  Cleveland  Park  Citizens' 
Assn.;  Mrs.  Olive  G.  Faircloth,  Cathedral 
Heights,  Cleveland  Park  Citizens'  Assn.r 
David  Babp,  Federation  of  Citizens' 
Assn.  of  D.  C;  Henry  M.  Fowler,  Chevy 
Chase  Citizens'  Assn.;  Hiram  W.  Hum- 
mer, Friendship  Citizens'  Assn.;  Joseph 
C.  McGarraghy,  Washington  Board  of" 
Trade;  Ruth  Mulvey,  Washington  Times- 
Herald;  F.  S.  Sanford,  American  Uni- 
versity Park  Citizens'  Assn.;  Mrs.  Leslie 
B.  Wright,  Northwest  Council  of  Citi- 
zens' Assn. 
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Ask  for  Rate  Card  3 


Letter  to  the  Editor 

EDITOR  Broadcasting: 

I  noticed  with  pleasure  your  ar- 
ticle  on  page  20  of  the  May  14  is- 
sue regarding  WGL's  new  ad  rate 
card.  Your  editor's  note  seems 
somewhat  complimentary  and  I  am 
enclosing  a  copy  of  our  rate  card 
No.  9  which  went  into  effect  Feb. 
1,  1945,  which  I  think  you  will  find 
very  similar  in  pretty  nearly  every 
instance  to  the  rate  card  of  WGL. 

I  have  felt  for  some  time  that  the 
majority  of  the  rate  cards  pub- 
lished are  pretty  complicated,  or 
else  worked  out  with  discounts  so 
that  it  was  necessary  to  use  pen- 
nies and  fractions,  which  I  believe 
is  unnecesssary.  I  also  believe  that 
the  rates  as  we  now  have  them  are 
very  simple  to  remember,  and  the 
discounts  are  easily  figured. 

I  heartily  endorse  uniform  rates, 
and  at  least  uniform  discounts,  as 
it  seems  that  the  client  who  earns 
a  20%  frequency  discount  on  one 
station  should  be  entitled  to  a  simi- 
lar discount  on  all  others,  even 
though  the  rate  and  value  may  dif- 
fer. 

Keith  Field, 
Commercial  Manager 
WHEB  Portsmouth,  N.  H. 
June  20,  1945 


PROGRflmS 


TRANSMITTERS  and  receivers  built  in 
Norway  under  the  noses  of  the  Germans 
were  one  of  the  most  Important  weapons 
of  the  underground.  Through  Informa- 
tion received  and  sent'  by  them,  it  was 
possible  to  coordinate  the  Norwegian 
Home  Front  underground  movement. 
Man  who  started  making  them,  Jacob 
Somme,  was  executed  by  Nazis  In  1944. 


LONG-HERALDED  management  pro- 
gram August  11  will  start  on  Ameri- 
can Network  as  a  Saturday  7-7:15 
p.m.  feature  following  network's  labor 
program.  In  like  manner  series  is  set  for 
52  weeks  with  time  frozen  from  sale 
for  period.  Presented  in  cooperation 
with  Committee  on  Economic  Devel- 
opment, program  will  feature  Neal  H. 
Jacoby,  secretary  of  the  U.  of  Chicago, 
as  moderator.  Roughly  13  of  the  52 
programs  will  be  discussions  of  taxa- 
tion, marketing,  foreign  trade  and  simi- 
lar overall  economic  problems.  Another 
quarter  will  cover  employment  case 
histories  of  individual  companies.  Re- 
maining broadcasts  will  deal  with  vari- 
ous other  phases  of  CED  and  manage- 
ment. 

Radio  Council  Series 

SERIES  of  public  service  programs  to 
celebrate  Iowa's  100  year-mark  will  be 
broadcast  by  WMT  Cedar  Rapids  be- 
ginning Sept.  8,  to  be  developed  by  the 
radio  workshop  of  the  Cedar  Rapids 
Radio  Council.  Various  organizations 
of  the  council  will  participate.  Title  is 
"Centennial  Harvest." 

NBC  Repeat 

SAID  to  be  first  time  in  NBC  history, 
a  complete  program  series  will  be  re- 
peated by  popular  request.  Starting  July 
6,  11 :30  p.m.,  the  network  will  re- 
broadcast  "The  American  Story",  10- 
week  series  heard  originally  on  the 
NBC  "University  of  the  Air"  in  early 
1944. 

Stories  of  the  Sea 

DRAMATIC  fact  and  fiction  tales  of  the 
sea,  "The  Sea  Has  a  Story",  starring  Pat 
O'Brien,  starts  as  a  weekly  series  July  2 
on  CBS,  9:30-10  p.m. 


Music  Camp  on  WWNC 

WWNC  Asheville,  N.  C,  is  presentii 
a  series  of  six  weekly-half -hour  pr< 
grams  from  the  Transylvania  Mue 
School  Camp  at  Brevard,  N.  C.  Progran 
will  feature  student  music  groups  ar 
soloists. 

Hypnotist  on  MBS 

MUTUAL,  hoping  to  surpass  radio  su 
cesses  of  ventriloquist  Edgar  Bergen  ar 
mind-reader  Dunlnger,  Is  to  start  seri' 
of  weekly  broadcasts  featuring  Ralp 
Slater,  hypnotist. 

WI.IB  Vet  Program 

WLD3  New  York  started  a  new  week: 
quarter-hour  veterans  aid  progra: 
titled,  "The  Veterans'  Report",  coi 
ducted  by  a  discharged  soldier,  Trou 
Matthews. 

Safety  Series 

CITY  PARKS  and  playgrounds  will  t 
featured  in  a  new  series  of  safet 
broadcasts  to  be  presented  by  WG 
Fort  Wayne,  lad.  Each  weekly  sho 
will  originate  from  a  different  park. 

WBAP  Hospital  Program 

SUNDAY  afternoon  forum  of  serviceme 
at  McCloskey  General  Hospital,  Tempi 
Tex.,  is  presented  by  WBAP  Fort  Wortl 
Patients  answer  questions  on  rehabllita 
tion  and  assistance  civilians  can  offe 


ALAN  YOUNG,  star  of  "The  Alan  Youn 
Show"  on  American,  Tuesday  8:30- 
p.m.,  has  signed  a  52-week  renewal  con 
tract  effective  next  October  with  th 
sponsors,  Bristol-Myers  Co.,  New  Yort 
Agency  is  Doherty  Clifford  &  Shenfielc 
New  York. 


IT'LL  BE  OK  WITH  ROANOKE! 


When  whistles  blow  and  bells  ring  on  V-J 
Day  many  a  war-boom  town  will  face  the 
problems  of  total  reconversion  and  mass 
job-changing. 

Those  won't  be  our  worries!  Roanoke  ia 
fortunate  in  being  able  to  do  war-work — 
terrific  loads  of  it — without  having  had  to 
re-tool.  The  three  big  industries  here  are 
railroading,  rayon  milling  and  steel  pro- 
duction. Each  can  swing  immediately  into 
normal  activity  with  hardly  the  loss  of  a 
day. 

When  peace  comes — and  it  still  may  be 
soon! — you'll  want  to  be  known  by  these 
people  of  Southwest  Virginia  whose  present 
prosperity  will  continue.  Why  not  meet 
them  now?  Only  one  station — WDBJ — 
satisfactorily  covers  all  their  118,921  day- 
time listening  homes.  A  Class  B  quarter- 
hour,  once,  only  $30.  For  further  informa- 
tion ask  us  or  Free  &  Peters! 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


FREE  &  PETERS,  Inc.,  Natl.  Representatives 
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Honig-Cooper  Clients 

Adrian,  Inc.,  Beverly  Hills 
Aireon  Manufacturing  Corp. 
(Burbank  Division) ,  Burbank 

Altec  Lansing  Corp.,  Hollywood 
American  Metal  Bearing  Co.,  Los  Angeles 
Baco  Products  Company,  Los  Angeles 
Barr  Lumber  Company,  Santa  Ana 
Bimini  Income  Properties,  Los  Angeles 
Black  Manufacturing  Co.,  Seattle 
Bobrick  Manufacturing  Corp.,  Los  Angeles 
Brown  &  Haley,  Tacoma 
California  Redwood  Association, 
San  Francisco 

Canadian  Pacific  Railway,  Pacific  Coast 
Centennial  Flouring  Mills  Co.,  Seattle 
Chiksan  Tool  Company,  Brea 
Church  Grape  Juice  Company,  Kennewick 


AN  OLD  AND  RESPECTED  NAME 


From  1915  to  1929  the  name  Honig-Cooper 
stood  for  an  organization  that  set  a  new  pace 
in  sales  thinking  and  advertising  showman- 
ship. It  became,  in  time,  the  largest  inde- 
pendent advertising  agency  in  the  West. 

Since  1929  this  same  organization  has  func- 
tioned as  Erwin,  Wasey  &  Company  of  the 
Pacific  Coast— following  an  alliance  with  the 
Eastern  company  of  the  same  name. 
On  July  1st  the  old  and  respected  name 
of  Honig-Cooper  returns  to  advertising. 
It  is  a  change  in  name  only.  There  is  no 
change  in  ownership;  no  change  in  policy  or 
personnel,  no  change  in  service— here  in 
the  West  or  in  the  East. 
For  three  decades  it  has  been  our  privilege 
to  help  many  advertisers  on  the  Pacific  Coast 
to  achieve  regional  and  national  leadership 


in  their  field.  Our  success  reflects  their 
success.  Our  growth  far  exceeds  the  expan- 
sion of  total  advertising  volume  as  measured 
by  Printers'  Ink  records.  Today,  in  volume 
of  business,  in  number  of  accounts  and  per- 
sonnel, we  stand  at  the  highest  point  in 
our  company's  history. 

Honig-Cooper  Company  thus  offers  Pacific 
Coast  advertisers  aWestern-National  agency 
with  facilities  comparable  to  that  of  any  na- 
tional advertising  agency, plus  on-the-ground 
counsel  of  able,  seasoned  principals.  These 
include:  In  San  Francisco— S.  R.  Hutton, 
president;  H.  E.  Krieger,  secretary-trea- 
surer; Louis  Honig  and  Heber  Smith,  vice 
presidents;  Fred  Glauser,  art  director.  In 
Los  Angeles— H.  A.  Stebbins,vice  president. 
In  Seattle— Warren  E.  Kraft,  vice  president. 


HONIG-COOPER  COMPANY, 

Formerly  ERWIN,  WASEY  &  COMPANY  OF  THE  PACIFIC  COAST 


SAN  FRANCISCO  •  LOS  ANGELES  •  SEATTLE  •  NEW  YORK  •  CHICAGO 


Clayton  Manufacturing  Co.  (Valve  Div.), 
Alhambra 

Clorox  Chemical  Co.,  Oakland 

Crescent  Manufacturing  Company,  Seattle 

Duart  Manufacturing  Co.,  Ltd., 
San  Francisco 

Dutch  Boy  Paints  (Western  States) , 
San  Francisco 

The  Fluor  Corporation,  Ltd.,  Los  Angeles 

D.  Ghirardelli  Company,  San  Francisco 

Hemphill  &  McKillop,  Seattle 

Dr.  Hiss  Shoes,  Los  Angeles 

Holsum  Bread,  San  Francisco 

Interstate  Aircraft  and  Engineering  Corp., 

El  Segundo 

Lawyers  &  Realtors  Title  Ins.  Co.,  Seattle 
Lennan  Lights,  Inc.,  Los  Angeles 
Leslie  Salt  Co.,  San  Francisco 
Lubricating  Gasoline  Corp.,  Ltd., 
Los  Angeles 

Hotel  Mark  Hopkins,  San  Francisco 
Pacific  American  Fisheries,  Bellingham 
Pioneer  Sand  &  Gravel  Co.,  Seattle 

Planters  Peanuts  and  Peanut  Oil 
(Western  States),  San  Francisco 
Polar  Frosted  Foods,  Seattle 
Refrigeration  Engineering,  Inc., 
Los  Angeles 

San  Francisco  Milk  Industry,  San  Francisco 
Santa  Fe  Cigars,  Los  Angeles 
Schalk  Chemical  Company,  Los  Angeles 
Seattle  Gas  Company,  Seattle 


WW 

Shipman  Surgical  Company,  (f  Seattle 
Strykers  Soap,  San  Francisco 
Summerbell  Roof  Structures,  Los  Angeles 
Treesweet  Products  Co.,  Santa  Ana 
Tea  Garden  Products  Co.,  San  Francisco 
United  Motor  Courts,  Inc.,  Houston 
Warman  Steel  Casting  Co.,  Vernon 
Washington  Mutual  Savings  Bank,  Seattle 
Wine  Growers  Guild,  Lodi 
Yami  Yogurt  Products,  Inc.,  Beverly  Hills 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 
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BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 
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National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


CHOICE 


CHATTANOOGA 


CBS 

5,000  WATTS  DAY  AND  NIGHT 

PAUL  H.  RAYMER  CO. 
NATIONAL  REPRESENTATIVES 


OWI  PACKET,  WEEK  JULY  25 

Check  the  list  below  to  find  the  war  message  announcements  you  will  broadc 
during  the  week  beginning  July  25.  OWI  transcriptions  contain  six  50-sJco 
«irt-°^n5fmen^,!Ultal>le,!or  sP°nsorshlp  and  three  20-second  chain  breaks  onTa 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  these  war  messag 

WAR  MESSAGE 

NET- 
WORK 
PLAN 

STATION  ANNOUNCEMENTS 
Group                 Group             NAT.  SP' 
KW                       01  PLAN 
Aff.        Ind.        Aff.        Ind.       Live  Tra 

Home  Canning  _ 

X 

X 

x      x  r 

X  _ 

X  X 

Hold  Prices  Down 
Wave  Recruiting 
Veterans'  Readjustment 
Merchant  Marine 

X 
X 

  X 

X  X 

Prepare  for  Winter  

Car  Conservation 
Stop  Accidents 

X  X 

See  OWI  Schedule  of  War  Message  170  for  names  and  times  of  programs  carryl 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Allocations 

(Continued  from  page  6i) 

state  that  their  postwar  receivers  would 
meet  this  standard.  With  Inferior  re- 
ceivers, an  even  greater  number  of 
hours  of  interference  can  be  antici- 
pated. The  issue,  accordingly,  is  whether 
the  freedom  from  long-range  Interfer- 
ence which  FM  will  enjoy  at  the  higher 
frequencies  Is  to  be  sacrificed  by  rea- 
son of  other  considerations. 

Objections  Raised 

Various  objections  to  assigning  the 
higher  frequencies  to  FM  have  been 
raised  In  this  record.  For  example,  it 
has  been  alleged  that  tropospherlc  in- 
terference may  be  worse  In  the  vicinity 
of  100  megacycles  than  in  the  50  mega- 
cycle region.  The  Commission  In  its  re- 
port of  May  25,  1945,  specifically  pointed 
out  that  there  would  be  some  difference 
in  tropospheric  propagation;  but  this 
difference  would  be  only  slight  and 
that  tropospheric  interference  at  the 
higher  frequencies  could  be  eliminated 
by  slightly  increasing  the  geographical 
separation  between  stations.  This  evi- 
dence was  not  controverted  at  the  oral 
argument  on  June  22  and  23,  1945,  and 
Dr.  Beverage,  one  of  the  propagation 
experts  chiefly  relied  upon  by  persons 
favoring  alternative  No.  1,  testified  that 
tropospheric  effects  change  slowly  and 
that  they  would  not  be  greatly  different 
throughout  the  range  of  frequencies 
under  consideration  (Tr.  5583). 

The  point  has  also  been  made  that 
equipment  for  use  in  the  vicinity  of 
100  megacycles  will  cost  more  than 
equipment  for  use  in  the  vicinity  of 
50  megacycles.  This  will  no  doubt  be 
true  at  least  temporarily,  but  it  seems 
equally  clear  that  competition  will  re- 
duce the  differential  substantially,  and 
that  the  benefit  to  the  public  resulting 
from  an  interference-free  service  will 
more  than  outweigh  the  slight  increase 
in  initial  cost  for  service  in  the  100 
megacycle  region. 

Might  Be  Delayed 

At  the  earlier  hearings,  some  con- 
tended that  FM  might  be  delayed  for 
two  years  or  even  longer  if  FM  were 
assigned  to  the  higher  frequencies.  At 
the  time  of  the  oral  argument,  June 
22-23,  1945,  the  estimates  of  delay  were 
reduced  to  four  months.  It  may  well  be 
that  competition  will  markedly  reduce 
even  this  four-month  estimate.  More- 
over, this  report  makes  it  possible  for 
manufacturers  to  begin  at  once  their 
planning  and  design  for  the  higher  fre- 
quencies. The  War  Production  Board 
has  not  yet  authorized  construction  of 
AM,  FM,  or  television  equipment  for 
civilian  use;  and  some  months  may 
still  elapse  before  manpower  or  ma- 
terials become  available  In  sufficient 
quantities  for  such  production  to  be- 
gin. If  so,  the  planning  and  design  of 
equipment  for  the  higher  frequencies 
can  be  completed  before  civilian  pro- 
duction of  any  AM,  FM,  and  television 
equipment  Is  authorized. 

Manufacturers,  of  course,  are  desirous 
of  marketing  FM  receivers  at  the  earliest 
possible  moment;  and  the  Commission, 
too,  Is  concerned  that  FM  receivers 
shall  be  freely  available  to  the  public 
early  enough  to  supply  the  immediate 
postwar  demand.  However,  the  Com- 
mission has  a  duty  to  consider  the  long 
range  effects  of  its  action  as  well  as 
the  effects  during  the  months  immedi- 
ately ahead,  and  it  does  not  propose  to 


provide  an  inferior  FM  service  duri , 
the  decades  to  come  merely  because  1 
the  transitory  advantages  which  m 
be  urged  for  an  inferior  type  of  servic 
Earlier  in  these  proceedings,  mu 
emphasis  was  placed  on  the  presum 
hardship  which  would  result  to  the  a 
proximately   400,000  persons  who  h 
purchased  FM  receivers  before  the  w; 
Most  of  these  receivers  are  combinatlc 
AM-FM  and  the  AM  part  of  the  receiv 
will  continue  to  be  used.  There  is  nt 
substantial  agreement  that  the  bai 
(42-50  mc.)  for  which  these  receive 
were  made  is  wholly  Inadequate  ai 
unsulted  to  FM  reception.  According: 
no  one  today  argues  that  postwar  F 
should  be  degraded  to  the  point  nece 
sary  to  accommodate  these  receive) 
However,  interim  operation  in  the  pre 
ent  band  from  42  to  44  megacycles 
being    provided    until    such  time 
equipment  for  the  higher  frequenci 
is  freely  available  to  the  public  and  ui 
til  owners  of  existing  receivers  have  h;  \ 
equal  opportunity  to  adapt  or  conve 
them  to  the  new  band.  In  this  conne 
tion,  a  converter  was  demonstrated 
the    Commission    which   would  ma] 
existing  FM  receivers  capable  of  tunii 
to  the  higher  frequencies  and  whic  | 
should  retail  for  approximately  $10.00. 

Alternative  Three 

For  the  foregoing  reasons  and  upc 
the  basis  of  data  set  forth  in  Section 
of  the  report  of  May  25,  1945,  the  Con 
mission  is  adopting  alternative  No. 
with  certain  modifications.  The  alloc: 
tion  between  42  and  108  megacycles 
as  follows: 

Freq.  Band         Proposed  Allocation 
(Mc.) 

42-  44    Non-Government    Fixed  ar 
Mobile 

44-  50    Television — Channel  No.  1 
50-  54  Amateur 

54-  60    Television— Channel  No.  2 
60-  66    Television — Channel  No.  3 
66-  72  Television— Channel  No.  4 
72-  76   Non-Government    Fixed  ar 
Mobile 

76-  82    Television— Channel  No.  5 
82-  88    Television — Channel  No.  6 
88-  92    Non-commercial  educational 
92-106  FM 
106-108  Facsimile 

This  allocation  is  essentially  the  allc 
cation  proposed  as  alternative  No.  3  < 
the  earlier  report,  except  that  the  nor 
government  fixed  and  mobile  service 
have  been  moved  from  104-108  megf 
cycles  to  72-76  megacycles,  and  FM  an 
television  have  been  adjusted  accorc 
ingly.  The  advantage  of  this  change 
that  it  makes  possible  immediately  tr. 
use  of  all  13  television  channels  belo 
300  megacycles.  Under  alternative  N< 
3,  as  originally  proposed,  the  entire 
megacycle  television  channel  between  % 
and  78  megacycles  could  not  be  use 
until  the  aviation  markers  centering  o 

75  megacycles  were  moved.  The  nor 
government  fixed  and  mobile  service 
are  not  under  the  same  disability.  The 
can  use  the  entire  band  between  72  an 

76  megacycles  at  once,  with  the  excer. 
tion  of  approximately  one-half  mega 
cycle  in  the  vicinity  of  75  megacycle 
to  protect  the  aviation  markers.  Thi 
shift  of  the  non-government  fixed  an 
mobile  services  from  104-108  megacycle 
to  72-76  megacycles  also  results  in 
possible    increase    in   the    number   c  jl 
channels  available  to  the  non-govern 
ment  fixed  and  mobile  services,  since  J 
40  kilocycle  channel  is  adequate  in  th  !| 
72-76    mc    portion    of    the  spectrun 
whereas  a  50  kilocycle  channel  was  pro  J 
posed  in  the  104-108  megacycle  region. 
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"Hearing  Myself  As  Others  Hear  Me 

Is  Mighty 
Important" 


"...and  a  PRESTO  Recorder  Helps  Me  Do  It!" 


"Yes,  Sir,  I  frequently  run  off  a  recording  of  my  voice 
on  a  PRESTO  recorder,"  says  Jerry  Lawrence,  popular 
announcer  and  director  of  the  AIR  THEATRE  pro- 
gram at  WMCA.  "Then,  by  playing  it  back,  I  am  able 
to  keep  tab  on  my  technique — to  find  out  if  any  change 
in  delivery  might  improve  it.  Accurate  reproduction  is 
of  course  essential,  and  that's  why  I  prefer  a  PRESTO 
recorder ...  it  always  produces  cuts  of  good  fidelity 
and  clarity." 

Many  of  America's  major  broadcasting  companies 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 


AND  DISCS 


rely  on  PRESTO  sound  recording  and  transcription 
equipment  to  keep  their  stations  operating  at  peak 
efficiency.  In  schools  and  colleges,  and  in  the  training 
of  sales,  industrial  and  military  personnel,  you'll  find 
PRESTO  equipment  widely  used  to  give  dramatic 
significance  to  sound,  and  increase  the  effectiveness  of 
the  spoken  word.  PRESTO  equipment  is  rugged,  de- 
pendable and  easily  operated,  because  every  unit  is 
made  in  strict  accordance  with  PRESTO'S  high  stand- 
ards. Write  for  complete  information. 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 


IN  PITTSBURGH— 

considering  cost— then  coverage— 

YOU'LL  BUY  KQV 


ALLEGHENY   BROADCASTING  CORP. 

National  Representatives:  WEED  &  CO. 


5000  WATTS 

DAY  AND  NIGHT 


NATIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 
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Statements 
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among  stations  operating  on  the 
same  channel;  (4)  shadows,  while 
slightly  worse  at  the  higher  fre- 
quencies, can  be  eliminated  or  mini- 
mized by  .utilizing  sufficient  power 
and  antenna  gain;  (5)  no  dia- 
thermy harmonics  fall  within  the 
88-108  band;  (6)  less  atmospheric, 
industrial,  and  automobile  ignition 
noise,  and  (7)  greater  protection 
against  interference,  particularly 
in  rural  areas,  to  receivers  which 
may  not  meet  the  expected  rejec- 
tion ratio  of  two  to  one  between 
desired  and  undesired  signals. 

Long  Range  Aspects 
Obviously,  were  it  not  for  the 
long  range  permanent  aspects  of 
FM  broadcasting  the  lower  band 
would  have  been  the  best  choice  at 
this  time.  It  is  believed,  however, 
that  FM  will  develop  rapidly  and 
may,  in  time,  replace  local  and  re- 
gional standard  band  stations.  It 
was,  therefore,  of  the  utmost  im- 
portance that  the  allocation  be 
based  primarily  on  engineering 
considerations.  While  I  agree  with 
Dr.  Dellinger's  statement  that  no 
radio  frequencies  are  free  from 
transmission  vagaries,  it  is,  never- 
theless, my  firm  conviction  that  the 
record  upon  which  the  decision  was 
made  favors  the  higher  frequen- 
cies in  the  range  between  42  and 
108  mc.  Now  that  the  ruling  has 
been  made  by  unanimous  decision 
of  the  Commission,  I  sincerely  hope 
that  industry  will  get  down  to  the 
task  of  designing  and  producing 
equipment  as  soon  as  war  condi- 
tions permit. 

In  this  connection  it  should  be 
borne  in  mind  that  the  freeze  on 
materials  and  manpower  which 
was  adopted  by  the  Commission  on 
Jan.  16,  1945,  is  still  in  effect. 

*  *  * 

MAJ.  E.  H.  ARMSTRONG 

Inventor  of  FM 

I  HAVE  two  statements  to  make 
regarding  the  decision  of  the  FCC 
to  move  FM  to  the  100  mc  band. 
One  of  these  statements  deals  with 
the  immediate  practical  situation 
facing  the  broadcaster  and  the 
prospective  broadcaster.  I  will  make 
that  one  now.  The  other  statement 
will  deal  with  matters  of  a  more 
fundamental  and  non-technical 
nature  and  will  be  made  in  due 
course  when  facts  can  be  assembled 
and  presented  in  an  orderly  fashion. 

The  case  of  immediate  import- 
ance to  the  broadcaster  is  whether 
FM  can  go  ahead  on  the  new  band 
and  provide  a  better  service  than 
AM.  The  answer  is,  of  course,  that 
it  can.  The  original  FM  work  was 
on  110  and  117  mc  and  it  was  on 
this  band  that  the  superiority  of 
FM  over  AM  was  demonstrated  to 
the  men  who  became  FM's  pioneer 
broadcasters. 

FM  will  start  going  forward  im- 
mediately that  licenses  are  issued 
for  the  400  or  more  applications  on 
file.  The  Commission  can  now  show 
its  faith  in  its  statement  that  the 
same  or  greater  coverage  will  be 


Name  Change 

EFFECTIVE     July     1,  Erwi 
Wasey  &  Co.,  Pacific  Coast  agenc 
resumes    use    of    former  nam 
Honig-Cooper  Co.  Adv.  Change 
in  name  only. 

obtained  in  the  new  band  1 
processing  the  applications  as  fil< 
immediately.  There  is  no  necessity 
for  further  burdening  the  applij 
cants  with  useless  red  tape  and  re 
calculations  of  meaningless  serv1 
ice  range  figures.  If  action  is  takeij 
promptly,  then  in  spite  of  th] 
handicap  imposed  by  the  shift  iJ 
the  band,  FM  will  be  the  majoj 
factor  in  postwar  employment. 

Anticipating  the  possibility  oj 
this  decision  by  the  FCC,  there  haj 
been  designed  a  device  which  will 
enable  the  stations  now  on  the  ai] 
to  emit  simultaneously  the  old  an 
the  new  frequency  during  th< 
period  of  interim  operation.  Detail: 
of  this  will  be  made  availabl( 
shortly  by  one  of  the  pioneer  FSi 
transmitter  manufacturers. 

Alpine  will  start  dual  operatio 
as  soon  as  materials,  manpowei 
and  a  license  are  available.  Appli 
cation  has  been  made  today  to  th( 
Commission  for  the  frequency  i 
the  new  band  corresponding  to  Al 
pine's  position  in  the  old  one. 

The  second  statement  above  re- 
ferred to  will  be  made  in  du 
course.  ■ 


NILES  TRAMMELL 

President, 
National  Broadcasting  Co. 

It  was  the  opinion  of  NBC  tha 
the  interests  of  all  concerned  woul 
be  served  best  by  having  the  Com 
mission  adopt  its  allocation  pla 
No.  1.  We  so  recommended.  Th 
Commission  has  adopted  alterna 
tive  plan  number  three  with  modi 
fications  which  make  immediately 
available  for  television  13  channeh 
below  300  mc.  We  commend  the 
Commission  for  coming  to  an  early 
and  speedy  determination  of  sucr 
an  intricate  problem  and  for  thei 
opportunity  it  gives  for  the  estab- 
lishment of  a  competitive  television 
service  below  300  mc. 

With  the  allocations  so  promptly 
settled  by  the  Commission,  it  gives 
all  branches  of  the  industry,  in-; 
eluding  broadcasting  and  manufac- 
turers, ample  opportunity  to  estab- 
lish new  services  in  the  immediate 
postwar  period  and  thereby  do  its 
share  in  creating  employment  foif 
returning  veterans. 

Every  resource  of  NBC  will  bej 
utilized  to  give  the  public,  at  the 
earliest   possible   period,    all    the  | 
enjoyment  and  benefits  which  sci- 
ence offers  in  the  field  of  television, 
as  well  as  frequency  modulation. 

$        *  £ 

ARTHUR  FREED 

Vice-President,  General  Manager, 
Freed  Radio  Corp. 

AS  CONFERENCE  chairman  of 
the  pioneer  FM  radio  manufactur- 

(Continued  on  page  74) 
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DuMONT  TRANSMITTER  CONTROL  CONSOLE 
and  DuMONT  VIDEO-AUDIO  TRANSMITTER 

Only  the  DuMont  Transmitter 
Console  offers  all  these  features: 

.  12"   cathode-ray  tube  for  observing  picture 
quality. 

2.  Control  buttons  for  individual  transmitter  stages. 

3.  Necessary  meters  for  constant  checks  on  opera- 
tion. 

Cathode-ray  oscillographs  for  observing  signals 
and  individual  stage  operation. 
Patch-in  rack  for  checking  individual  stages  and 
signal  off  the  air. 

6.  Automatic  and   manual   safety  switches  for 
emergencies. 

7.  Synchronized  electric  clock  for  time  recording. 

8.  Automatic  time  recorder. 

?.  Intercommunication   system   microphone  and 

loudspeaker. 
10.  Facilities  for  logbook  and  other  records. 


a!  I 


fo 


DuMONT- FOR  THE  TOOLS  OF  TELEVISION 


Simplified  precision  control  is  the  design  keynote  of  all  DuMont 
Television  Broadcasting  Equipment.  Typical  of  this  bull's-eye 
concentration  on  basic  essentials  is  the  DuMont  Transmitter  Con- 
trol Console.  All  meters  and  controls  of  the  Video- Audio  Trans- 
mitter are  combined  with  the  station  monitor  (formerly  a  separate 
unit)  to  achieve  a  new  standard  in  safety,  easy  visibility  and  cen- 
tralized operation.  Operators  can  be  quickly  trained  to  attend  it. 

DuMont  has  equipped  more  television  stations  than  any  other 
company.  Week-in,  week-out,  these  stations  are  demonstrating 


the  high  pickup  and  transmitting  quality  and  efficiency,  the  ex- 
treme flexibility,  rugged  dependability  and  low  operating  cost  of 
DuMont-engineered  equipment. 

DuMont  has  pioneered  the  profit  pattern  for  peacetime  com- 
mercial television ...  is  setting  the  pace  in  television  broadcasting 
equipment  design.  Climb  aboard  the  television  bandwagon  today 
by  using  the  DuMont  Equipment  Reservation  Plan  to  insure  early 
peacetime  delivery  of  your  broadcasting  equipment  and  training 
of  your  station  personnel.  Ride  with  the  leader! 

Copyright  1945,  Allen  B.  DuMont  Laboratories,  Inc. 
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Jacksonville,  Fla. 


BUY 

What 

Jacksonville's 

Homes 

Prefer! 

IT'S  MUTUAL,  NOW! 


Represented  by 
JOHN  H.  PERRY  ASSOCIATES 


It  takes  an  informed 
community  to  do 
a  community  job. 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Nafl  Rep. 


DAILY  PROGRAMS  IN 


in 


9\\SY* 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


KEYNOTE  of  meeting  called  last 
month  by  Gov.  Earl  Snell  In  Port- 
land, Ore.,  to  emphasize  importance 
of  the  postwar  tourist  and  recreation 
industry  in  Oregon,  was  address  by  Ar- 
thru  R.  Klrkham,  vice-president  of  KOIN 
Portland.  Station  for  many  years  as  a 
public  service  responsibility  has  been 
working  with  other  interests  to  promote 
expansion  of  the  tourist  trade,  National 
promotion,  with  radio  as  a  prime  me- 
dium, was  assured  at  meeting  attended 
by  Oregon  radio  men  and  representatives 
from  chambers  of  commerce,  railroads 
and  airlines,  the  press,  tourist  hosts  and 
others. 

KDKA  Letter 

SATEVEPOST  cartoon  from  June  16 
issue  is  topic  of  promotion  letter  by 
KDKA  Pittsburgh.  Cartoon  shows  an- 
nouncer saying  "This  is  station  PQST 
broadcasting  at  ten-twenty  on  your 
dial.  No  other  station  can  make  that 
statement."  Beneath  fold  of  cartoon 
tear  copy  pasted  on  letter  KDKA  tells 
what  station  six  million  Pittsburgh 
folk  identify  by  that  dial  number, 
stating  magazine  policy  only  prevented 
use  of  correct  call. 


TECHniCRLp^ 


EDGAR  W.  ADAMS,  former  general  pat- 
ent attorney  of  Bell  Telephone  Labs, 
has  been  named  general  patent  attor- 
ney of  Western  Electric  Co.,  suceeding 
F.  T.  WOODWARD  who  becomes  con- 
sulting patent  attorney  for  W-E  Co.  M. 
R.  McKENNEY,  patent  attorney  for  Bell 
Labs  in  charge  of  telephone  exchange 
systems  and  equipment,  succeeds  Mr. 
Adams  as  general  attorney. 

STROMBERG-CARLSON  Co.  plans  to 
begin  limited  production  of  home  radio 
when  WPB  removes  present  restrictions 
and  when  materials  and  labor  are  avail- 
able, expected  in  the  fourth  quarter 
of  this  year. 

MARION  BROWN,  new  to  radio,  has 
been  named  control  operator  of  CKGB 
Timmins,  Ont. 

"CHARLES  FRITZ,  transmitter  engineer 
of  WPEN  Philadelphia,  is  the  father  of 
a  boy. 

RCA  TUBE  DIVISION,  to  include  all 
electronic  tube  activities  of  the  com- 
pany, has  been  organized  with  L.  W. 
TEAGARDEN,  former  manager  of  com- 
mercial activities  of  the  RCA  tube  and 
equipment  department,  as  general  man- 
ager. To  coordinate  manufacturing  and 
sales  phases  of  RCA's  tube  and  tube 
equipment  production,  division  will 
soon  move  headquarters  from  Camden 
to  Harrison,  N.  J. 

FOREST  L.  BISHOP,  formerly  with 
WFEA  Manchester,  N.  H.,  and  MARION 
J.  STONER  are  now  on  the  control  room 
staff  of  WEEI  Boston. 

ED  CLINKENBEARD,  KLZ  Denver  en- 
gineer, is  new  Colorado  State  roller 
skating  champion.  He  has  been  skating 
for  only  3Vz  years. 

LEWIS  S.  SMITH,  released  from  the 
Navy,  has  joined  KTMS  Santa  Barbara, 
Cal.,  engineering  staff. 

MAX  J.  SCHINKE,  formerly  of  Stewart- 
Warner  Corp.,  has  joined  Admiral  Corp., 
Chicago,  as  service  manager  for  all  prod- 
ucts. He  is  chairman  of  the  service 
committee  of  Radio  Mfrs.  Assn. 

LT.  COMDR.  THOMAS  E.  HALE,  former 
transmitter  engineer  with  WFBL  Syra- 
cuse, is  now  with  the  Registered  Publi- 
cation Issuing  Office,  Philadelphia  Navy 
Yard. 

WESTERN  ELECTRIC  Corp.,  Sunbury, 
Pa.,  will  begin  production  of  home  radio 
receivers  60  to  90  days  after  ease  of 
manpower  and  materials  restrictions. 
Reconversion  to  cost  about  a  million 
dollars. 


Personnel 

RITA  HENNESSY,  assistant  radio  direc- 
tor of  Anfenger  Adv.,  St.  Louis,  has 
been  named  sales  promotion  director 
of  WQXR  New  York. 

VIRGINIA  WADE,  with  WCED  DuBols. 
Pa.,  for  four  years,  heads  new  public 
relations  department,  assisted  by  CON- 
NIE STATES. 

JUDITH  WALLER,  public  service  direc- 
tor of  NBC  central  division,  will  be  a 
speaker  at  the  U.  of  Denver  Summer 
Radio  Institute,  July  2-3,  and  also  at 
Western  State  Teachers  College,  Gunni- 
son, Colo.,  July  5-6. 

JAMES  L.  McDOWELL,  for  10  years 
with  the  FCC  law  department,  Wash- 
ington, has  been  appointed  public  rela- 
tions director  of  KPRO  Riverside,  Cal. 

LOLA  WOURSELL  has  resigned  as  pub- 
licity director  of  WOV  New  York  be- 
cause of  poor  health. 


CJOR  Recorded  Promotion 

STATION  personnel  tell  the  story  of 
the  production  and  program  versatility 
of  CJOR  Vancouver  in  a  full  hour  re- 
corded promotion  presentation.  Station 
owner  George  Chandler  is  now  playing 
the  disc  for  advertising  and  agency 
executives  in  eastern  Canada  and  east- 
ern U.  S.  Presentation  tells  background 
of  producers  and  artists  and  features 
commercial,  musical  and  dramatic  offer- 
ings of  CJOR  and  the  large  Vancouver 
freelance  talent  pool. 

Safety  Contest 

CONTEST  to  find  the  "true  farm  acci- 
dent story",  sponsored  by  National 
Safety  Council  in  interests  of  preventing 
farm  mishaps,  was  launched  by  CBS 
Farm  Editor  Chuck  Worcester  on  June 
30  "Country  Journal"  program.  Prizes 
totaling  $500,  including  $400  in  war 
bonds,  will  be  awarded  on  July  28 
broadcast  to  13  winners  in  connection 
with  National  Safety  Week,  July  22-28. 

CBS  Book 

CBS  through  affiliated  and  operated 
stations  is  distributing  copies  of  pocket 
book  "From  D-Day  Through  Victory  in 
Europe",  eye-witness  story  as  told  on 
the  air  by  war  correspondents.  Broad- 
casts by  the  late  President  Roosevelt. 
President  Truman,  Churchill,  De  Gaulle 
and  others  are  included  plus  Norman 
Corwin's  "On  a  Note  of  Triumph". 

NBC  Report 

NBC  has  issued  its  1944-45  annual  re- 
port, with  emphasis  on  "doings  rather 
than  dollars".  The  49-page  booklet 
briefly  discusses  various  programs  broad- 
cast by  NBC  during  the  year;  lists 
achievements  of  the  network's  news- 
men and  commentators  at  home  and 
abroad,  and  presents  various  other  ac- 
tivities. 

WELI  File  Folder 

FILE  FOLDER  of  information  on  "New 
Haven's  Voice  From  the  Blue"  is  being 
distributed  by  WELI  New  Haven.  All 
former  station  material  is  declared  sus- 
pended in  a  forward  note  by  the  Harry 
C.  Wilder  station.  New  data  to  be  issued 
will  fit  folder  which  contains  notes  on 
management  policy,  market  data,  cov- 
erage, etc. 

WOL  Reprint 

REPRINT  of  article  in  June  issue  of 
Magazine  Digest  titled  "Worcester, 
Mass.,  Has  Previewed  Tomorrow's  'One 
World'  ",  concerning  Dave  Harris  and 
his  WTAG  "Worcester  and  the  World" 
project,  has  been  issued  by  WOL  Wash- 
ington as  promotion  letter  for  Mr.  Har- 
ris, new  program  director  for  WOL. 

Coverage  Data 

WLAW  Lawrence,  Mass.,  is  distributing 
coverage  map  promotion  folder  entitled 
"WLAW  .  .  .  Geared  to  deliver  industrial 
New  England  to  advertisers".  Market 
data  is  included. 


KXOK  Card 

KXOK,  American  outlet  in 
St.  Louis,  has  issued  rate 
card  No.  4,  effective  June  15, 
as  two  color  promotion  piece. 
Initial  copy  reads  "Alert  Ad- 
vertisers Use  KXOK". 


KSD  Broadside 

BROADSIDE  suitable  for  window 
wall  display  and  promoting  the  Phllli 
Petroleum  Co.  news  programs  on  K! 
St.  Louis,  has  been  distributed  by  t 
station  to  Phillips  dealers  along  w) 
letter  from  George  M.  Burbach,  K: 
general  manager,  announcing  anotf. 
Phillips  newscast. 


WOR  Sign 
WOR  New  York  expects  approximate 
675,000  people  daily  to  see  its  new  o\\ 
door  advertising  sign  which  goes 
display  July  4  on  the  side  of  the  Mai 
fair  Theater  in  New  York.  One  of  t| 
city's  largest  signs,  It  is  to  be  4,000  fe< 
square  with  letters  40  feet  high,  sayira 
"Listen  to  WOR-Mutual— Tune  to  71§ 

WEEI  Chain  Breaks 
SINCE  February  WEEI  Boston  has  air" 
four  daily  chain  breaks — "WEEI — I 
ternational  Airport  of  the  Future"— 
part  of  station's  forward-looking  poli 
in  the  development  of  Boston.  Folc 
also  has  been  issued  describing  Bost 
postwar  aviation  and  other  plans.  , 

WSSV  Contest 

WSSV  Petersburg,  Va.,  has  completed 
contest  in  which  a  seeing-eye  dog  w 
awarded  the  writer  of  a  letter  showi 
the  greatest  need  for  such  a  dog.  Sr. 
cial  program  was  arranged  for  present 
tion. 

Reprint  of  Cartoon 
REPRINT  of  Sid  Hix  cartoon  in  Mi 
21  issue  of  BROADCASTING  is  used 
WTBW  Topeka,  Kan.,  as  promotion  ca 
for  station.   Cartoon  was  take-off  1 
WTBW  promotion  enterprise. 

Bracelet  Charms 
RAYTHEON    Mfg.    Co.    has  convert 
some  of  its  hearing  aid  tube  "reject." 
glass  tubes  about  an  inch  long,  in 
novel  charms  for  a  watch  chain 
charm  bracelet. 

KBON  Magazine 
MONTHLY  news  photo  magazine  is  nc 
being  published  by  KBON  Omaha  t 
listeners  as  well  as  representatives 
the    trade.    Current    availabilities  a 
included. 


24  years  ©i 

profitable 
peach  fuzz 

Each  year  over  2  million  bushels. 
10%  of  all  the  peaches  produced 
the  whole  South ...  picked  in  Sp£ 
tanburg  County  alone! 


WSPA 


SPARTANBURG, 
SOUTH  CAR0UK 

Home  of  Camp  C 

5000  watts  Day,  1000  watts  Night 
950  kilocycles,  Rep.  by  Hollingbery 
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BROADCASTING    •    Broadcast  Advertisi, 


THE  DAILY  PAPER  6  X«du 


0  0  0 


To  the  homes  of  America,  Finch  Facsimile  will  mean 
printed  and  illustrated  news,  and  other  published 
matter,  received  by  radio  . . . 

News  articles  as  well  as  bulletins,  news  photos,  car- 
toons, comics,  feature  stories,  editorials,  crossword 
puzzles,  box  scores,  stock  market  reports,  women's 
pages . . . 

And  attractive,  detailed,  pictured  department  store 
and  other  local  advertising,  as  well  as  illustrated 
national  ads,  with  all  information  set  down  in  writ- 


ing for  study,  reference  and  action! 

The  speed  of  transmission  will  exceed  average  read- 
ing speed  — and  the  potential  life  of  these  broadcasts 
on  paper  will  equal  that  of  newspapers,  magazines 
or  books. 

Here  is  a  broad,  fertile  new  field,  rich  in  promise 
for  broadcasters.  Watch  the  developments  of  the 
Finch  laboratories— first  in  facsimile.  Finch  Telecom- 
munications, Inc.,  Passaic,  N.  J.  New  York  Office, 
10  East  40th  Street.  1 


SELF  SYNCHRONIZING 


inch  facsimile 


THE  MARK  | 
OF  ACCURACY,'! 

SPEED  AND 
INDEPENDENCE 
IN  WORLD  WIDE| 

NEWS  coverage! 


%  ...  1  'P 


HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


x<«lSTATION 


The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 


NOTICE! 

* 

Advertising  deadlines  for 
BROADCASTING  are  two 
weeks  in  advance  except 
for  "time  element  copy." 
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Statements 

{Continued  from  page  70) 

ers  group,  I  speak  for  them  when 
I  say  that  we  are  keenly  disappoint- 
ed at  the  decision  of  the  Commis- 
sion and  greatly  disturbed  that  the 
FCC  would  wholly  disregard  alter- 
native plan  No.  1  as  supported  by 
the  wealth  of  technical  and  eco- 
nomic evidence  submitted  by  an 
overwhelming  majority  of  the  lead- 
ing radio  manufacturers,  as  well 
as  by  the  major  engineering  au- 
thorities of  the  industry. 

A  serious  threat  to  the  future  of 
the  entire  radio  industry,  we  believe 
that  this  decision — completely  dis- 
regarding as  it  does  the  sound  rea- 
sons advanced  by  industry  spokes- 
men for  adopting  alternative  No.  1 
— will  result  in  widespread  unem- 
ployment at  a  time  when  the  in- 
dustry is  mobilizing  its  plans  and 
resources  for  reconversion  from 
war  production  to  civilian  radio 
production.  This  decision,  more- 
over, represents  a  great  injury  to 
the  future  progress  of  FM  as  an 
accepted  public  service  arid  con- 
venience. 

It  definitely  favors  the  manufac- 
turers of  standard  broadcast  re- 
ceivers and  discriminates  at  this 
time  against  the  FM  manufactur- 
ers. Finally,  the  decision  must  de- 
prive the  public,  for  some  time,  of 
the  recognized  advantages  of  FM 
as  an  information  and  entertain- 
ment medium. 


FMBI  BOARD 
NOW  THAT  the  FCC  has  an- 
nounced final  FM  allocations  we 
feel  confident  that  the  Commission 
will  immediately  process  the  more 
than  400  applications  now  before  it 
in  order  that  applicants  may  be 
able  to  proceed  with  their  postwar 
FM  plans. 

As  applicants  must  know  under 
what  rules  and  regulations  FM'will 
operate  before  they  can  complete 
their  plans  we  hope  the  Commission 
will  announce  such  rules  and  regu- 
lations at  the  earliest  possible  date, 
thus  taking  the  final  step  in  mak- 
ing it  possible  for  FM  to  take  up 
a  large  part  of  the  postwar 
employment  problems. 

*      *  * 
COMDR.  E.  F.  McDONALD  Jr. 

President,  Zenith  Radio  Corp. 

THE  FC'C's  decision  to  move  FM 
upstairs  to  the  unproven  and  un- 
desirable 100-mc  area  was  made 
against  the  recommendation  of  the 
entire  radio  manufacturing  indus- 
try, against  a  24  to  1  vote  by  the 
Radio  Technical  Planning  Board 
[Editors  Note — Dr.  C.  B.  Jolliffe, 
RTPB  Panel  2  chairman,  testified 
at  oral  argument  the  vote  was 
19-4]  ;  and  against  the  overwhelm- 
ing preponderance  of  technical 
testimony  gathered  by  FCC  at  the 
hearings  it  held  on  the  subject. 

This  decision  will  delay  FM  and 
thereby  contribute  to  unemployment 
in  the  reconversion  period.  It  will 
obsolete  FM  receivers  now  owned 
by  the  public,  and  because  of  more 
complicated  construction  and  high- 


Correction 

IN  a  group  picture  published 
in  the  June  4  Broadcasting 
in  connection  with  the  first  of 
a  series  on  the  radio  success 
of  Procter  &  Gamble  Co.,  San- 
dra Michael  was  identified  as 
author  of  Woman  in  White. 
Miss  Michael  authored  Lone 
Journey  for  P&G  in  collabo- 
ration with  her  brother, 
Peter.  Her  other  shows  in- 
cluded Against  the  Storm, 
written  in  collaboration  with 
her  sister,  Gerda,  and  The 
Open  Door,  which  the  three 
Michael  family  members  al- 
ternated in  writing.  Irna 
Phillips  wrote  Woman  in 
White. 


er  manufacturing  costs  will  cost 
the  public  millions  of  unnecessary 
dollars  for  new  receivers. 

I  do  not  know  the  Commission's 
reasons  for  this  decision  because 
in  my  opinion  nobody  should  be 
happy  about  it  except  possibly  the 
radio  chains  who,  by  the  delays  in 
FM,  will  for  a  larger  period  retain 
their  owner  monopoly  of  broad- 
casting. 

*  *  * 
WILLIAM  J.  HALLIGAN 

President,  The  Hallicrafters 

FROM  THE  standpoint  of  public 
interest  the  new  allocations  offer 
a  promise  of  the  finest  radio  service 
ever  known.  The  danger  of  long 
distance  interference,  which  would 
have  been  a  major  source  of  an- 
noyance to  postwar  FM  listeners 
had  the  old  band  been  retained,  has 
been  eliminated  by  this  far-sighted 
move.  By  taking  this  action  the 
Commission  has  paved  the  way  for 
a  tremendous  increase  in  the  num- 
ber of  FM  stations,  now  that  FM 
broadcasting  is  established  on  fre- 
quencies where  it  will  have  room 
to  expand. 

Since  1940  Hallicrafters  has 
manufactured  AM-FM  receivers 
capable  of  covering  both  the  new 
and  old  frequencies.  However,  in 
view  of  the  great  advantage  of  the 
higher  frequencies  to  the  public, 
the  company  has  consistently  sup- 
ported the  FCC's  proposed  action. 
At  public  hearings  held  by  the  FCC 
in  March,  Cyrus  T.  Read,  director 
of  sales  engineering  for  Hallicraft- 
ers,- pointed  out  that  this  would 
probably  be  the  last  opportunity  to 
establish  such  an  interference-free 
service. 

The  company  further  assisted  in 
overcoming  objections  to  the  change 
of  frequencies  by  developing  sim- 
ple, inexpensive  converters  which 
will  enable  prewar  FM  sets  to  re- 
ceive stations  in  the  new  FM  band. 

*  #  # 

TELEVISION  BROADCASTERS 
ASSN. 

Board  of  Directors 

THE  BOARD  believes  that  the 
Commission's  decision  will  permit 
the  television  industry  to  provide 


RADIO  NEWS  HIGH 
IN  READING  STUD 

RADIO  program  listings  and  ne-0 
are  the  second  best  read  gener 
newspaper  feature  by  men  and  tl 
third  best  read  by  women,  accor 
ing  to  a  report  on  the  Continuir 
Study  of  Newspaper  Reading  r 
leased  last  week  by  the  Adverti 
ing  Research  Foundation. 

Report,  covering  analyses  of  1 
studies  of  daily  newspaper  readin 
showed  a  median  figure  of  40 
of  the  men  read  the  radio  columr 
second  only  to  weather  news  amoi 
general  features.  For  women  tl 
median  figure  was  51%  for  radj 
news,  topped  by  weather  ai 
deaths.  Outside  of  general  feature 
a  higher  percentage  of  both  mi 
and  women  looked  at  the  cartoo 
and  pictures  and  read  at  least  01 
news  story  than  read  the  rad| 
section.  The  best  read  sports  sto:  j 
topped  the  radio  section  with  ma 
culine  readers  by  1%.  All  oth 
parts  of  the  newspaper  fell  behii 
the  radio  news  rating,  however. 


expeditiously  a  national  televisii 
broadcast  service  for  the  public 
rapidly  as  War  Production  Boa 
restrictions  can  be  released. 

*  *  * 

O.  B.  HANSON 

NBC  Vice-President,  Chief 
Engineer 

WE  ARE  delighted  that  the  Corj 
mission  has  made  its  decision  whi< 
gives  both  television  and  FM 
green  light  to  proceed  as  soon  1 
war  conditions  permit. 

*  *  * 

FRANK  MARX 

American  Director  of  General 
Engineering 

WE  FEEL  the  Commission  h 
made  a  very  wise  decision.  It  h 
taken  the  long  term  view  in  all 
eating  these  frequencies  to  Fl 
Just  as  FM  provides  the  publ 
with  better  service,  so  will  tel 
vision  when  it  comes  into  its  fx 
development.  As  soon  as  each  su 
improvement  in  broadcasting 
realized,  the  public  will  desire 
That,  we  believe,  will  be  the  m 
tivating  factor  in  moving  televisii 
to  the  higher  frequencies. 
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BROADCASTING 


EW  DIRECTIONS.. . 

New  directions  in  radio  will  be  charted  by  Hallicrafters 


The  radio  amateur  has  distinguished  himself  outstand- 
ingly in  the  service  of  his  country  in  time  of  war.  One 
of  the  most  interesting  and  valuable  contributions  the 
ham  has  been  able  to  make  is  in  the  ranks  of  the  RID  — 
Radio  Intelligence  Division  of  the  Federal  Communi- 
cations Commission.  RID  polices  the  airways,  tracks 
down  illegal  radio  stations,  traps  enemy  spies.  About 
70%  of  the  big  RID  staff  are  licensed  amateur  radio 
operators.  Above  you  see  a  sketch  of  a  typical  ham  in 
employment  of  RID  taking  bearings  on  a  radio  signal. 


For  dependable  continuous  reception,  selectivity  and 
stability  on  a  great  range  of  frequencies,  the  amateur 
who  must  be  sure  of  results,  picks  Hallicrafters  equip- 
ment. Hallicrafters  sets  have  been  developed  in  the 
great  testing  grounds  of  amateur  radio.  When  the  time 
comes  Hallicrafters  will  be  ready  with  a  full  line 
of  HF,  VHF,  and  UHF  communications  equipment, 
designed  specifically  for  the  exacting  amateur— and 
for  all  others  who  need  the  best  and  the  latest  combined 
in  the  "radio  man's  radio." 
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AWARDED  the  Exceptional  Ci- 
vilian Service  Award  for  her  "ex- 
pert handling  of  the  .  .  .  Army 
Hour  as  traffic  manager,  Idella 
Grindlay  Kampf  left  the  War 
Dept.  last  week  for  a  month's  rest 
prior  to  taking  a  radio  position 
not  yet  announced.  She  was  for- 
merly office  manager,  production 
division,  NBC  New  York. 

Case 

(Continued  from  page  18) 

Tuesday,  Commissioner  Case's  col- 
leagues sprung  a  surprise  by  adopt- 
ing the  following  tribute  to  him  in 
the  form  of  a  resolution: 

"Commissioner  Norman  S.  Case, 
former  Governor  of  Rhode  Island, 
on  June  30,  1945,  will  complete 
eleven  years'  service  on  the  Fed- 
eral Communications  Commission. 

"He  was  appointed  by  President 
Franklin  D.  Roosevelt  and  was  an 
original  member  of  the  Commission 
when  it  was  constituted  on  July 
11,  1934.  Governor  Case  has  en- 
deared himself  to  his  fellow  com- 
missioners, the  staff,  and  all  the 
employes  by  his  warm  personal 
qualities,  integrity  and  sense  of 
fair  play. 

"Uprightness  of  character,  firm- 
ness of  conviction  and  precision  of 
thought  have  marked  his  conduct 
in  the  deliberations  and  decisions 
of  the  Commission.  He  has  always 
had  the  confidence  and  the  respect 
of  those  who  have  had  matters  be- 
fore the  Commission. 

"We  who  have  been  intimately  as- 
sociated with  him  through  the  years 
have  appreciated  his  fairness  in  all 
matters  and  his  consideration  for 
the  views  of  others.  Our  work  with 
him  has  been  a  pleasure.  We  con- 
gratulate him  on  the  completion 
of  his  long  and  honorable  term  of 
public  service  as  a  member  of  this 
Commission  and  extend  to  him  our 
best  wishes  for  his  continued  suc- 
cess in  any  activities  he  may  under- 
take." 

Deeply  moved,  Gov.  Case  extem- 
poraneously remarked  that  "a  man 
must  have  a  heart  of  stone  not  to 
be  somewhat  moved  by  the  resolu- 
tion which  may  be  termed  the  ex- 
pressed appreciation  on  the  part  of 
his  peers  of  what  they  think  about 
him  after  a  long  and  intimate  as- 
sociation in  service.  One  cannot  lay 
down  11  years  of  conscientious  work 
in  a  particular  job  without  a  feel- 
ing of  regret  that  so  pleasant  an 
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'EXPERIMENTAL'  PAY 
URGED    FOR  VIDEO 

GREAT  revival  of  activity  in  tele- 
vision following  the  end  of  the  war 
with  Japan  is  expected  by  Actors 
Equity  Assn.,  in  a  report  present- 
ed by  Paul  Dulzell,  executive  sec- 
retary, before  the  32nd  annual 
meeting  of  the  Assn.  held  recently 
in  New  York.  "Even  now",  Mr. 
Dulzell  reported,  "the  television 
companies  are  enlarging  their  staffs 
and  increasing  the  number  of  tele- 
casts." 

"Our  next  move,"  he  said,  "will 
be  to  ask  for  a  meeting  of  the 
Joint  Television  Committee  on 
which  AFRA,  the  Screen  Actors 
Guild  and  Chorus  Equity  are  also 
represented  and  to  which  the  Amer- 
ican Guild  of  Variety  Artists  and 
American  Guild  of  Musical  Artists 
should  also  be  added,  and  present 
to  this  Joint  Committee  our  find- 
ings and  recommendations. 

"One  of  the  most  important 
recommendations  of  Equity's  Tele- 
vision Committee  was  that  any 
scales  of  pay  or  conditions  of  work 
which  might  be  imposed  should  be 
known  as  'experimental'  whether 
for  sponsored  or  sustaining  pro- 
grams. If  we  do  this  we  shall  leave 
ourselves  free  to  meet  changed 
conditions  when  television  is  estab- 
lished on  a  commercial  basis." 


To  Seek  AM  CP 

SAVANNAH  VALLEY  Broadcast- 
ing Co.,  Augusta,  Ga.,  new  firm 
formed  by  Sgt.  George  G.  Weiss, 
president  and  40%  owner,  formerly 
with  WGAC  Augusta,  and  several 
local  businessmen,  will  petition  the 
FCC  for  local  standard  facilities 
upon  lifting  of  WPB  construction 
freeze.  Assignment  not  determined. 

association  must  be  officially  termi- 
nated. 

"To  me  it  means  more  to  have  the 
expressed  respect  and  affection  of 
my  colleagues  and  those  associated 
with  me — the  members  of  the  staff 
— than  any  other  recommendation 
that  could  come  to  me  after  the 
work  of  the  years."  Gov.  Case  said 
he  had  doubts  that  he  should  stay 
after  11  years,  but  was  persuaded 
to  and  "decided  I  would  be  willing 
to  remain  if  they  wanted  me  to". 

"I  do  want  you  all  to  know  that 
whatever  I  may  do  hereafter  there 
will  always  be  a  warm  place  in  my 
heart  for  the  Commission,  and  the 
members  of  the  staff  .  .  .  without 
whom  and  without  whose  efficient 
and  loyal  service  no  Commission 
can  be  successful.  I  have  enjoyed 
the  work." 

Of  William  H.  Wills,  former 
Governor  of  Vermont,  who  has 
been  nominated  by  President  Tru- 
man to  succeed  Gov.  Case,  the  re- 
tiring Commissioner  said:  "I  be- 
speak from  all  of  you  the  same 
type  of  loyal  and  efficient  service 
which  you  have  given  me  for  the 
man  who  will  succeed  me  in  this 
position  on  the  Commission.  My  in- 
formation is  that  he  is  a  fine, 
honest,  and  able  citizen,  with  a  long 
record  of  public  service." 


Rcnons  OF  THE  FCC 


JUNE  22  TO  JUNE  29  INCLUSIVE 


Decisions  .  .  . 


Applications  . 


JUNE  26 

WJTN  Jamestown,  N.  Y. — Granted  li- 
cense renewal  for  period  ending  8-1-46. 

KFBC  Cheyenne,  Wyo. — Same. 

KMAC  San  Antonio — Same. 

WMC  Memphis — Granted  license  re- 
newal for  period  ending  5-1-46. 

WJJD  Chicago — Granted  license  re- 
newal for  period  ending  5-1-48. 

KTUL  Tulsa — Granted  license  re- 
newal for  period  ending  11-1-47. 

LICENSES  for  following  stations  fur- 
ther extended  on  temp,  basis  pending 
determination  license  renewal  applica- 
tion, for  period  ending  9-1-45:  KFAB 
KJBS  KRLD  KSTP  (and  aux.)  KVOO 
WBAL  (and  aux.)  WBT  WDZ  WFTC 
WHAM  (and  aux.)  WINS  (and  aux.) 
WLIB  (and  aux.)  WOAI  (and  aux.) 
WOWO  WRVA  (and  aux.)  WSKB  WTOP 
WWVA  KMOX  WDGY  KPMC. 

LICENSES  for  following  FM  stations 
extended  on  temp,  basis  only,  pending 
determination  license  renewal  applica- 
tion, for  period  ending  9-1-45  (subject 
to  changes  resulting  from  proceedings 
in  Docket  6651):  WFMN  WNYC-FM 
WMIT  WGTR  WNTW. 

LICENSES  for  following  FM  stations 
further  extended  on  temp,  basis  only, 
pending  determination  license  renewal 
application,  for  period  ending  9-1-45 
{subject  to  changes  resulting  from  pro- 
ceedings in  Docket  6651):  KOZY  WMLL 
WQXQ  WHFM. 

Atlanta  Journal  Co.,  Atlanta,  Ga. — 
Same  for  developmental  station  W4XAJ. 

KALW  San  Francisco — Same  for  non- 
commercial educational  station. 

WOKO  Albany,  N.  Y. — Same  for  fac- 
simile station  W2XWE. 

Tentative   Calendar  .  .  . 

JULY  2 

WGBF  Evansville,  Ind. — License  re- 
newal. 


Gary  Breckner 

GARY  BRECKNER,  veteran  Pa- 
cific Coast  announcer  most  recent- 
ly on  Maxwell  House  Coffee  Time 
program  with  Frank  Morgan,  died 
June  24  from  injuries  sustained 
the  previous  evening  in  an  auto 
accident  near  Redlands,  Cal.  Mr. 
Breckner  entered  radio  in  1928  as 
-a  sports  announcer  in  Los  An- 
geles. In  1935  he  was  radio  direc- 
tor of  the  San  Diego  World's  Fair 
and  in  1943  he  served  with  the 
War  Dept.  Bureau  of  Public  Re- 
lations, attached  to  the  Army  Hour. 
Born  in  Streator,  111.,  he  was  a 
captain  in  the  Army  in  the  first 
World  War.  He  is  survived  by  his 
widow,  Helen  W.  Breckner,  and  a 
son,  Lt.  Robert  W.  Breckner, 
USNR. 


Warner  to  WAAB 

WILLIAM  B.  WARNER,  for  more 
than  a  dozen  years  sales  manager 
of  WAAB  Boston  and  the  former 
Colonial  Network,  has  come  out  of 
voluntary  retirement  to  join 
WHDH  Boston  as  sales  manager. 
He  serves  under  Ralph  Matheson, 
president  and  general  manager  of 
the  independent  outlet.  Mr.  Warner 
left  WAAB  when  the  station  was 
moved  from  Boston  to  Worcester 
in  June  1942  and  the  Colonial  Net- 
work dissolved.  During  the  past 
three  years  he  has  lived  on  his 
Massachusetts  farm.  In  1939  he 
served  as  chairman  of  the  NAB 
Sales  Mgrs.  Committee  for  Dist.  1. 


JUNE  22 

1490  kc  WNLC  New  London,  Conn 

CP    install    synchronous  amplifier 
Norwich,  Conn.,  250  w  unlimited,  sy  X 
chronized  with  WNLC. 

NEW-1400  kc  Fayette  Assoc.,  Monfc 
gomery,  W.  Va. — CP  new  standard  st 
tion,  250  w  unlimited. 

The  Crosley  Corp.,  Cincinnati — Tran  i 
fer  control  from  Powel  Crosley  Jr.  et  i 
to  The  Aviation  Corp.  (55.9%).  Crosl  * 
Corp.  is  licensee  of  WLW  WLWA  WLW 
WLWC    WLWD    WLWE  WLW 
WLWG    WLWH    WLWI    WLW  I 
WLWL    WLWO    WLWR  WLWf: 
WLWK  W8XAL  W8XFM  W8XCT  WLVv  i 
WLWQ  WLWU  WLWV. 

NEW-43.9  mc  WWVA  Wheeling, 
—CP   new  FM  station,   18,862  sq. 
coverage,  $98,500  estimated  cost. 

660  kc  KOWH  Omaha — Special  servi  +• 
authorization  for  660  kc  100  w  N  500  I 
D  unlimited   time   for  period  endii 
11-1-46. 


JUNE  27 

NEW-72-78   mc    Twentieth  Centur 
Fox  Corp.,  New  York — CP  new  comme 
cial  TV  station,  Channel  5  as  propose  ^ 
in  reallocation  or  as  FCC  may  desi, 
nate  within  40-100  mc  band,  ESR  542-" 

1400  kc  WMSL  Decatur,  Ala. — CP  mo4e: 
trans,  and  make  changes  antenna. 

Don   Lee  Broadcasting   System,  SaJ' 
Francisco — CP  new  FM  station  43.5  n 
amended  to  request  24,500  sq.  mi.  co 
erage,  change  tran.  site. 


W.  V 

sq.  n 


Iff  J 


MISS  RAYMOND  GET 
ADVERTISING  AWAR1 

THE  JOSEPHINE  SNAPP  Awai 
for  outstanding  contribution  to  ac 
vertising  made  by  a  woman  in  tin"" 
United   States   during   1944,  wsi 
presented   J  u  n  I 
26  to  Harriet  L 
Raymond,    assist  : 
tant    advertisin  m 
manager    of   th  . 
Celanese    Cor  jllfc 
of  America,  i, 
charge    of    pi  a; 
tics    and  chem. 
cals,  by  the  Won; 
en's    Advertising , 
Club  of  Chicago^ 
Award  is  a  m€j[,: 
morial  to  a  former  organizatioi|[r 
president  and  this  was  the  nint 
annual  presentation.  Charles  Luck  e 
man,  president  of  Pepsodent  Divijj 
sion,  Lever  Bros.,  made  the  presen. 
tation    of   this,    and   four  othe 
awards. 


Miss  Raymond 
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Engineers 

(Continued  from  page  14) 
assign  the  third  alternative. 
Chairman    Porter    referred  to 
— i.blic  correspondence"  charging 
t  the  networks  wanted  to  stifle 
.  Mr.  Lodge  said  such  a  charge 
:    "absolutely   not   true".  Mr. 
[ge  said  he  considered  only  the 
:  place  for  FM  in  his  recom- 
mendation and  that  he  had  not 
sidered  the  "pros  and  cons  of 
tvision".    (CBS  proposes  high- 
:  nition  television  above  400  mc). 
'Hr.  Smith,  who  said  he  appeared 
the  "Commission's  witness  at 
ir    request",    voted    on  RTPB 
lei  2  for  immediate  adoption  of 
'jrnative  No.  1  because  he  felt 
*ras  best  for  both  FM  and  tele- 
:  -ion.  Purely  from  a  propagation 
nt  of  view,  he  said,  he'd  "put 
[  up  higher — in  alternative  No. 
but  he  pointed  out  there  are 
er  factors  equally  important. 
*Ir.  Wamer  urged  adoption  of 
ernative  3,  which  would  place 
5ateurs  higher  in  the  spectrum 
ijgjn  the  44-48  mc  band  as  proposed 
ler  alternative  I. 
,.Ir.  Siling  said  he  voted  for  the 
t  alternative  after  conferences 
h  RCA  engineers,  who  concluded 
t  interference  as  shown  in  ta- 
j  js  of  the  Commission  in  its  May 
report  represent  "the  worst  case 
R  'y  every  80  years". 

Ir.  Beers  testified  that  RCA  had 
(jnsmitters   designed  up  to  102 
which  could  go  into  production 
soon  as  materials  and  manpower 
available,  but  he  estimated  it 
uld  take  six  to  nine  months  to 
;  production   on   receivers  for 
rfcemative   1    and   "four  months 
iger"  for  alternative  3. 
Mr.  Walker,   opposing  alterna- 
e  No.  1  for  police  services,  de- 
il'red,  "Of  necessity  we  must  have 
a  -i,  and  the  protection  of  that  life 
«     the  protection  of  property  be- 
4*e  we  can  be  entertained.  That 
:i:he  sequence  we  trust  will  guide 
y  Commission  in  its  decision." 
Mr.    Freed   explained   the  AM 
rket  is  "very  active"  and  orders 
re  been  placed  for  parts  for  15 
*ftlion  AM  receivers.  He  said  FM 
nufacturers  must  get  their  or- 
s  in  shortly  or  be  left  out  while 
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AM  manufacturers  get  materials. 
FM  manufacturers  will  be  stymied 
unless  the  FCC  allocates  the  first 
alternative,  according  to  Mr.  Freed. 

Mr.  Freed  endorsed  alternatives 
2  or  3  and  opposed  alternative  1 
in  behalf  of  police  services,  as  did 
Mr.  Koch. 

Mr.  Brown,  explaining  he  was 
not  a  propagation  expert  and  add- 
ing that  Zenith  had  no  propaga- 
tion experts  in  its  employ,  told  the 
Commission  "it  is  our  opinion  that 
the  weight  of  evidence  of  the  ex- 
perts who  have  testified  and  who 
are  qualified  .  .  .  indicates  that 
(1)  the  industry  knowTs  far  more 
about  the  transmission  characteris- 
tics of  radio  waves  in  the  range 
of  48  to  68  mc  than  we  do  in  the 
ranges  suggested  in  the  other  two 
of  the  Commission's  proposals;  (2) 
it  has  been  indicated  in  evidence 
by  the  majority  of  qualified  propa- 
gation experts  to  the  Commission 
that  the  48  to  68  mc  range  is  satis- 
factory for  FM;  (3)  the  industry 
has  been  unable  to  find  any  exten- 
sive information  resulting  from  the 
operation  of  high  power  transmit- 
ters on  a  scheduled  basis." 

No  Evidence 

Commissioner  Denny  asked  Mr. 
Brown  if  he  had  heard  the  "large 
network  desire  to  throttle  FM". 
Mr.  Brown  said  he  had  heard  such 
was  the  case  hut  had  no  evidence. 

"That  is  just  a  bit  of  scuttle- 
butting,"  Chairman  Porter  said. 

"Mr.  Chairman,  you  gave  Co- 
lumbia an  opportunity  to  comment 
on  that,  and  I  think  the  others 
should  have  the  same  opportunity," 
said  Commissioner  Denny.  Other 
network  representatives  were  not 
questioned,  however. 

Mr.  Secrest  presented  the  reso- 
lution adopted  by  the  RMA  board, 
urging  adoption  of  the  first  alterna- 
tive [Broadcasting,  June  25]. 

Dr.  Beverage  stated  that  he 
hadn't  experienced  as  much  inter- 
ference from  Sporadic  E  as  Com- 
mission tables  on  Sporadic  E  pre- 
dicted. He  said  he  had  had  experi- 
ence with  transmissions  between 
Chicago  and  New  York  on  45.1  mc. 
"That  happens  to  be  just  the  right 
distance  to  be  the  worst  possible 
case  and  I  have  had  very  little  in- 
terference," he  said. 

As  for  F-2  Layer  interference 
as  indicated  in  Commission  exhibits, 
Dr.  Beverage  asserted  his  experi- 
ence indicated  that  "interference 
would  be  much  less  than  shown 
here  for  F-2."  Dr.  Beverage  added, 
under  questioning,  that  assuming 
155  sunspots  in  the  next  cycle,  FM 
at  48  mc  would  suffer  from  inter- 
ference, but  he  explained  that  there 
will  be  interference  in  any  fringe. 
•  Mr.  Marx  told  the  Commission 
he.  felt  the  record  to  date  didn't 
indicate  which  of  the  three  alterna- 
tives should  be  allocated,  although 
the  American  urged  adoption  of 
No.  3. 

Mr.  Cullum  expressed  the  opin- 
ion that  tubes  for  FM  in  the  84-100 
mc  region  would  be  available  im- 
mediately after  the  war. 

Mr.  Norton  took  the  stand,  was 
handed  a  letter  labeled  "restricted" 


B.  G.  Erskine 

B.  G.  ERSKINE,  62,  board  chair- 
man and  former  president  of  Syl- 
vania  Electric  Products,  died  June 
23  at  his  home  in  Emporium,  Pa. 
After  20  years  of  manufacturing 
electric  lamps,  Mr.  Erskine  in  1924 
started  the  Sylvania  organizations 
making  tubes  for  radio  receivers. 
Within  five  years  his  plant  was 
producing  40,000  tubes  daily.  His 
company  merged  with  Hygrade 
Lamp  Co.  in  1931,  with  Mr.  Erskine 
as  president.  In  1943  he  became 
chairman  of  the  board.  He  leaves  a 
widow,  three  sons  and  a  daughter. 


by  Chairman  Porter,  asked  to 
identify  it  and  stated  he  had  writ- 
ten the  letter  to  clear  himself  of 
charges  that  his  curves  on  F-2 
Layer  transmission  were  incorrect. 
He  quoted  from  the  letter:  "I  made 
no  basic  error  and  agree  with  no 
part  of  this  statement." 

A  communication  from  John  V. 
L.  Hogan,  chairman  of  RTPB  Panel 
7  (facsimile)  endorsing  alterna- 
tive No.  1  was  placed  in  the  record. 

Mr.  Mcintosh  recommended  that 
FM  be  allocated  in  the  "higher 
band". 

Mr.  Loucks,  on  behalf  of  FMBI, 


urged  immediate  adoption  of  the 
first  alternative. 

Mr.  Roberts  urged  No.  1  alterna- 
tive as  best  for  television. 

Mr.  Bingley  said  TBA  decided 
on  the  first  alternative  "without 
any  thought  of  what  was  best  for 
the  other  services",  because  there 
would  be  less  interference  under 
this  division  and  all  channels  were 
immediately  available. 

Maj.  Armstrong  favored  the  first 
alternative  "because  in  view  of  the 
known  facts  I  believe  the  best  serv- 
ice can  be  rendered  there,"  he  said. 

He  testified  that  at  60  mc  there 
would  be  99.99%  perfect  service 
within  the  55% -mile  range  of  the 
200  microvolt  contour.  At  the  50- 
microvolt  contour  the  service  would 
be  99.86%  perfect,  he  added.  He 
charged  that  measurements  taken 
by  the  FCC  at  Atlanta  were  "out 
of  line",  yet  were  applied  to  the 
entire  country,  thus  indicating  that 
interference  would  be  much  worse 
than  it  actually  is  in  the  lower 
frequencies. 

He  also  brought  out  that  in  the 
FCC  computations  of  the  Paxton, 
N.  J.,  FM  transmitter,  the  "real 
Paxton"  was  used  in  one  instance 
and  an  "assumed  Paxton"  in  an- 
other.  Mr.   Allen  nodded  assent. 


in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


WWNC 


DAYTIME  DOMINANCE 

For  21  of  the  40  DAYTIME 
quarter  hours  between  8  am 
and  6  pm  (Monday  through 
Friday  average)  WWNC  has 
more  listeners  than  all  other 
stations  combined.  For  24  of 
these  40  periods  WWNC  rat- 
ings are  more  than  double 
those  of  the  second  rating  sta- 
tion. 


570  kc  Serving  Western 

North  Carolina  from  asheville 


Don  S  Ellas.  Executive  Director      I        Represented  by  the  Kati  Agency 
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— Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C 


Help  Wanted 


First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 

Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661, 
BROADCASTING. 

5000  watt  CBS  station  in  thriving 
southern  market  has  opening  for  com- 
mercial man  with  selling  experience.  A 
good  paying  proposition  for  man  who 
can  sell.  Write  Box  768,  BROADCAST- 
ING. 

Production  manager,  capable  of  han- 
dling continuity  scripts  and  commer- 
cials. Wonderful  opportunities  five 
thousand  watt  Rocky  Mountain  station. 
Veteran  preferred,  but  not  essential. 
Box   773,  BROADCASTING. 

5  kw  western  network  station  needs 
combination  operator-announcer.  Box 
802,  BROADCASTING. 

Salesman — For  replacement  on  sales  staff 
of  independent  station  in  midwest  mar- 
ket of  three  million,  where  salesmen's 
commissions  past  year  ranged  from 
$9,000  to  $16,000.  Applicant  must  prove 
ability  and  integrity  and  have  achieved 
a  record  volume  through  clean  cut 
aggressiveness  and  service  to  accounts. 
Box  808,  BROADCASTING. 

Commercial  manager — Strong  regional 
independent  station  in  one  of  largest 
market  areas  between  New  York  and 
Chicago  wants  commercial  manager. 
Only  topnotch  men  with  proven  record 
will  be  considered.  Highly  attractive 
salary  and  commission  basis.  This  posi- 
tion pays  real  money  and  offers  excep- 
tional future,  but  don't  apply  unless 
you  are  of  strictly  first  rate  caliber. 
Box  813,  BROADCASTING. 

Announcer  wanted — Great  Lakes  area 
station  wants  experienced  staff  an- 
nouncer. Postwar  permanence  to  right 
man.  Working  conditions  ideal.  Good 
starting  salary.  Will  pay  expenses  for 
final  audition.  Write  giving  complete 
details.  Be  prepared  to  submit  voice 
transcription.  Box  818,  BROADCASTING. 

Announcer  wanted — Experienced  staff 
man.  50  hours  weekly.  Starting  salary 
dependent  upon  your  qualifications. 
Minimum  $50.00  weekly!  Must  have  ex- 
perience on  tables  and  controls.  Send 
voice  audition  and  complete  details  to 
A.  R.  Cooper,  WFDF,  Flint,  Michigan. 

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 

Announcer  wanted  at  once.  CBS  affiliate 
in  the  garden  spot  of  America,  ideal 
working  conditions  with  modern  plant 
equipment.  Salary  and  talent  fees. 
Send  information  and  audition  disk  to 
KGBS,  Harlingen,  Texas. 

Wanted — One  control  operator  and  one 
transmitter  operator  with  first  class 
licenses.  Write  or  wire  giving  full  de- 
tails. Chief  Engineer,  WSPA,  Spartan- 
burg, S.  C. 

Help  wanted — Combination  operator- 
announcer  with  any  class  license  capa- 
ble of  doing  good  newscasting  for  this 
newspaper  owned  radio  station.  50  hour 
week,  salary  according  to  license.  RCA 
station  less  than  4  years  old,  no  de- 
fense area,  region  slated  for  great  post- 
war developments.  Give  details  of  self 
and  present  salary  KRJF,  Miles  City, 
Montana. 

Need  good,  sober,  experienced  announcer. 
Permanent  job,  forty  hour  week,  excel- 
lent living  conditions.  Florida  Gulf 
coast  city.  Good  salary.  If  interested, 
send  recent  voice  transcription  plus 
complete,  not  partial,  record  past  expe- 
rience and  three  good  character  refer- 
ences to  Jack  Rathbun,  WCOA,  Pensa- 
cola,  Florida. 


Help  Wanted  (Cont'd) 

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  HI. 

Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  if  you  are  man  for  job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocatello,  Idaho. 

Wanted — First  class  engineer.  For  basic 
'American  Broadcasting  Company'  sta- 
tion now  planning  big  expansion.  Won- 
derful opportunity  for  right  man.  Give 
full  particulars,  experience  and  salary 
expected.  WTOL,  Toledo. 

Woman  traffic  director,  announcer.  Give 
full  particulars,  references.  WLAC, 
Nashville  3,  Tenn. 

WSYB,  Rutland,  Vermont,  wants  man 
with  first  class  license.  Good  pay,  48 
hour  week.  Permanent.  Send  full  infor- 
mation and  picture.  Must  be  over  thirty 
or  released  serviceman. 

Need  experienced,  permanent  staff  an- 
nouncer from  midwest  to  join  seven- 
man  staff  KSOO-KELO.  Pays  $175-$200. 
Rush  along  a  voice  transcription  and 
letter  to  KSOO-KELO,  Sioux  Falls,  S.  D. 

Wanted — Combination  announcer  engi- 
neer holding  first  class  license.  Good 
opportunity.  Write  or  wire  immediately 
concerning  qualifications  and  experi- 
ence. Reply  to  Jonas  Weiland,  WFTC, 
Kinston,  N.  C. 

Don't  answer  this  ad  unless  you  are 
willing  to  live  in  a  small  town  and  work 
for  a  small  station.  KPFA,  250  watt 
NBC  affiliate  in  Helena,  Montana,  needs 
capable  announcer  who  can  also  write 
copy.  Restricted  permit  or  better  re- 
quired. The  chap  we  want  probably  has 
been  with  present  employer  year  or 
more,  will  investigate  us  quite  thor- 
oughly before  answering  this  ad  and 
will  feel  that  joining  us  is  a  real  ad- 
vancement. Salary  depends  upon  quali- 
fications. 

Wanted — General  all  around  announcer 
who  has  good  personality  on  the  air  and 
who  wants  permanent  berth  with  fast 
growing  six  year  old  station.  Continuity 
writer  desired,  too.  Station  WOLS, 
Florence,  S.  C. 

WGCM,  Gulfport,  Mississippi,  has  open- 
ing for  announcer.  Permanent. 

Leading  New  England  station  offers  top 
opportunity  to  qualified  announcers  ex- 
perienced on  remote.  Rush  transcription 
references  to  Winn  Bettinson,  WHEB, 
Portsmouth,  N.  H. 

Wanted — Good  announcer  holding  first 
class  license.  Excellent  working  condi- 
tions in  western  network  station.  $65.00 
weekly.  Box  822,  BROADCASTING. 

Engineer.  Experienced,  5  kw  RCA 
equipped  midwestern  station.  Must  have 
car.  Permanent.  State  draft  status,  pre- 
vious experience,  age,  references  and 
salary  expected.  Box  823,  BROADCAST- 
ING. 

Control  operator.  Experienced,  metro- 
politan market  station.  No  license  re- 
quired. Give  full  details  about  your- 
self, and  salary  desired.  Box  824, 
BROADCASTING. 

Situations  Wanted 

Engineer-s-Experience,,  studios,  trans- 
mitters, recording,  net  stations.  Box 
709,  BROADCASTING. 

Announcer  with  years  of  experience 
seeks  permanent  berth  as  program  di- 
rector-announcer, chief  announcer. 
Could  make  modest  investment.  Have 
family,  please  state  living  conditions. 
Box  784,  BROADCASTING. 

Capable  announcer  available  now  until 
September.  Prefer  southern  station.  Box 
806,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Young  man,  progressive,  now  chief  en- 
gineer 250  watter  desires  more  secure 
feeling  for  the  future  in  a  larger,  wide 
awake  station.  Sober,  reliable,  wants  to 
settle  down.  Will  go  where  there  is  op- 
portunity. Can  MC  morning  shows, 
some  announcing  if  desired.  Box  791. 
BROADCASTING. 

Thoroughly  experienced  salesman  with 
excellent  record,  now  In  4  station  mar- 
ket of  half  million,  desires  position  as 
salesman  or  commercial  manager  with 
regional  or  good  local  station.  Box  805, 
BROADCASTING. 

Chief  engineer — Six  years  pre-war  ex- 
perience. Available  August  1st.  Perma- 
nent basis  only.  Active  overseas  war 
record.  References.  Box  807,  BROAD- 
CASTING. 

Washington  correspondent  to  represent 
radio  stations  on  part  time  basis.  20 
years  newspaper  work,  1  year  announcer. 
Box  809,  BROADCASTING. 

Staff  announcer.  Experience  as  commen- 
tator, script  and  ad  lib,  four  years. 
Journalist,  lecturer,  publicist.  AB,  BS 
degrees.  Discharged,  TJ.  S.  Navy.  Box 
811,  BROADCASTING. 

Announcer.  Dependable  all  around 
man.  Married.  Experience  ranges  from 
250  watt  to  10  kw  station.  Permanent 
job.  Box  812,  BROADCASTING. 

Announcer — Network  quality,  2  years' 
experience.  Now  employed  leading  mid- 
western  station.  College  graduate,  hon- 
orably discharged.  Looking  for  perma- 
nent position  with  aggressive  station. 
Deferred,  dependable,  age  25,  energetic. 
Box  814,  BROADCASTING. 

Operator — First  class,  fourteen  months 
experience,  desires  permanent  position 
with  good  future.  Box  815,  BROAD- 
CASTING. 

Who  has  opening  for  gal  anxious  to 
learn  broadcasting?  Interested  all  phases. 
Capable,  reliable.  Experienced  in  typing, 
filing,  clerical,  music  and  meeting  the 
public.  Some  radio  schooling.  Box  816. 
BROADCASTING. 

Available  immediately — First  class  engi- 
neer, experienced  as  chief  and  an- 
nouncer. Also  girl  with  permit,  two 
years'  experience.  Box  819,  BROAD- 
CASTING. 

Young  lady  with  very  creative  mind 
desires  position  in  midwest  station. 
Talents  include:  announcing,  writing, 
producing,  programming,  promotion, 
panel  work.  Six  years'  experience.  State 
salary,  particulars.  Available  August  1 
Box  820,  BROADCASTING. 

Experienced  script-writer-producer,  also 
commercial  copy.  Experience  50,000 
watts  and  network.  Graduate  NYU  Ra- 
dio Workshop.  Ex-serviceman.  Box  825, 
BROADCASTING. 

Engineer-chief  or  transmitter  with  op- 
portunity for  advancement.  First  phone, 
capable,  reliable,  18  years  radio,  best 
references.  Box  826,  BROADCASTING. 

For  Sale 

For  Sale — Twelve  Utah  wall  speakers: 
One  General  Radio  Deviation  Meter,  type 
581B,  sixteen  used  203A  tubes,  two  RCA 
pickups  with  arms,  type  AZ-4211-2.  Box 
800,  BROADCASTING. 

Stock  in  progressive  new  north  central 
250,  references,  position  wished  in  or- 
ganization if  any,  why  interested.  Box 
804,  BROADCASTING. 

1000  watt  W.  E.  amplifier,  good  condition. 
Wire  Box  810,  BROADCASTING. 

New  Presto  6  N  recording  table.  Has  112 
line  per  inch  inside-out  lead  screw, 
spiraling  gear,  time  scale,  1C  cutter 
head,  $534.00.  Box  821,  BROADCASTING. 

For  Sale — Turntable  set,  tubes  for  250 
watt  transmitter,  amplifiers,  miles  of 
wire  and  cable,  loud  speakers,  250  watt 
composite  transmitter,  Presto  playback, 
and  many  other  good  items.  Write  for 
complete  list  and  prices.  Sam  Collins, 
Brookville,  Penna. 

Good  Gags.  Quantity  rates.  Steve  Burke, 
WBZ.  Boston,  Mass. 


For  Sale  (Cont'd) 


For  Sale— 2  W.  E.  253A  tubes.  1  R.C 
type  UV-851  tube.  Make  offer.  ContJ 
E.  F.  Peffer,  Radio  Station  KGD 
Stockton,  Calif. 


Miscellaneous 


Capital  and  services  to  invest  in  sm 
local  station.  Radio  background  and  e 
perience.  Box  827,  BROADCASTING.  1 


WANTED 
AT  ONCE 

Assistant  manager-accountant,  man 
or  woman  capable  assuming  full 
charge  of  office  personnel,  audit- 
ing, etc  Positions  like  this  don't 
open  often.  Real  opportunity  for 
right  person  looking  for  permanen- 
cy and  security  with  job  that  car- 
ries prestige  and  authority.  Must 
be  thoroughly  experienced  in  all 
phases  of  business,  and  of  broad- 
casting. Good  salary  to  right  per- 
son. Write  or  wire  all  details  about 
yourself  and  experience  including 
salary  expected  to 

Jack  Gross 
KFMB 

San  Diego,  California 


STATION  MANAGER 

Available  August  1st 

Outstanding  record  in  sales, 
audience  building,  station 
promotion  in  competitive 
markets.  East  or  south  pre- 
ferred. 

BOX  817,  BROADCASTING 


WANTED 
Personality  Announcer 
...  to  handle  man-on-streer  4_ 
quiz  show  and  musical  clock 
type   programs.  Permanent 
position,  congenial  associ- 
ates, alert  organization.  Tre- 
mendous postwar  plans. 

BOX  828,  BROADCASTING 


76e  SCHOOL  H 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO  t 

America's  Oldest  School  Devoted 
Exclusively  to  Radio  Broadcasting 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 

For  Full  Details,  Request  Booklet  ». 


NEW  YORK  20,  N.Y.:  RADIO  CITY,  R.K.O.  Bldr 
CHICAGO  4,  ILL. :  228  S,  W-hash  Aver.;' 
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TOY    GIVES  FULL 
VERAGE  TO  STORM 

TIE  YUCATAN  hurricane  that 
the  Florida  Coast  at  100  miles 
hour,  was  covered  by  Florida 
io  stations  for  three  days  be- 
e  it  hit,  and  by  some  stations 
iirly  after  it  arrived.  Typical  of 
rjs  service  was  that  given  by 
FOY  St.  Augustine,  which  was 
nmended  not  only  by  listeners 
!t  also  by  the  U.  S.  Weather  Bu- 
ku. 

bn  Saturday  night,  June  23,  when 
:  Weather  Bureau  flashed  the 
Inn  warning,  J.  Allen  Brown, 
FOY  general  manager,  arranged 
k  all-night  operation.  From  9  p.m. 

the  station  broadcast  weather 
Iletins  at  every  station  break. 
ie  bulletins  were  delivered  in  a 
iberately  calm  manner,  to  quell 
t  false  rumors  and  excitement 
|tt  usually  accompany  such  sit- 
tions. 


Plambeck  Returns 

HERB  PLAMBECK,  war  corre- 
spondent for  WHO  Des  Moines,  has 
returned  from  four  months  in  the 
European  Theatre  of  Operations, 
flying  from  Scot- 
land to  the  Iowa 
capital  in  26 
hours.  The  first 
correspondent  to 
cross  the  Rhine, 
Mr.  P  1  a  m  b  e  c  k 
covered  the  fight- 
ing fronts  in  Bel- 
gium, Holland 
and  Germany 
through  V-E  Day. 
It  was  his  second 
assignment  to  the  ETO.  Another 
WHO  correspondent,  Jack  Shelley, 
who  returned  from  Europe  last 
March,  has  been  accredited  to  the 
Navy  and  is  preparing  to  leave 
for  the  Pacific.  A  third  WHO  cor- 
respondent, Maj.  Frank  Miles, 
returns  soon  from  the  ETO. 


Mr.  Plambeck 


We  Are  Looking  For  Men  To 
Operate  Our  AVu  Branch  Offices 

*Ve  are  an  old,  well-known  manufactur- 
er of  Radio  Transmit'ing  Equipment, 
jibout  to  open  branch  offices  in  New 
fork  City  and  on  the  West  Coast.  We 
leed  a  good  man  1o  operate  each  of 
hese  offices.  He  must  be  able  to  contact 
Nations  intelligently,  know  broadcasting 
nethods  and  problems,  and  discuss 
rquipment  from  a  technical  standpoint. 

here's  a  wonderful  opportuni  y  for  the 
ight  man.  Are  you  one  of  them?  Give 
utl  details  of  experience,  age,  back- 
ground, salary  needs,  etc.,  in  first  let'er. 

BOX  749,  BROADCASTING 


ENGINEERS 

Prominent  m'dwestern  manufacturer 
of  radio  transmitting  equipment  is 
looking  for  two  graduate  engi- 
neers for  development  work  in 
AM  and  FM  transmitters.  Starting 
salary  good  and  future  for  ad- 
vancement excellent. 

BOX  763,  BROADCASTING 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION 
Krndt*   Engineering  Connitmmit 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 
(Subj.  to  Gov't  Res.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

reeland  &  Olschner  Products,  Inc. 

11  Baronne  St.,  New  Orleans  13,  La. 

Raymond  4756 
igh  Power  Tube  Specialist!  Exclusively 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 
Write  for  catalog, 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


The 

Robert  L.  Kaufman 
Organization 
Teehaieai  Maintenance,  Construction 
(Supervision   and  Business  Service) 

for  Broadcast  Stations 
Munsey  Bid 3.        Washington  4,  D.  C 
District  2292 


SOUND  EFFECT  RECORDS 

GENNETT'SPEEDY-Q 

Reduced  Bosic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  MICHELSON 

67  W.  44th  St.  New  York,  N.  Y. 


FIRMAGE'S  RENEWING  AS  USUAL" 

writes  ARCH  MASDEN — KOVO 

(THE  SHADOW  _ 

mailable  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL  DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


PAUL  GOOLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


FREQUENCY  MEASURING 
SERVICE 

Exact  Measurements  »  of  any  rime 

RCA  COMMUNICATIONS,  INC. 
W  Broad  Street      New  Yerk  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineeri 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone   NAfional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  I4th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


/     Tel.  Bridgeport  7-2465 

q*to  IV.  Key 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON 

and  associates 
Consulting  Radio  Engineers 
AM   FM   television  Facsimile 

1018  Vermont  Ave.,  N.W.,  Washington  5,  D.C. 
national  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 
Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.        Dl.  1203 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 

CtraBiteioS  Radio  Equip.  Co. 

•  International  Bulldtnf ,  Waabinfte*,  D.  O. 

•  321  E.  Gregorr  Boulevard,  K—  ■  Cttj,  lie. 

•  Cross  Roads  of  the  World,  Hollywood,  Oaltf . 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 

1469  Church  St.,  N.W.,  Washington  3,  D.  C 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Tran*- 
mitters  and  Industrial  Electronie 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
★     ■*  * 

Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C- 
DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PL,  N.E. 
Atlanta,  Ga.       ATwood  3328 


People 


At  Deadline ... 


RADIO  LIBEL  MEASURE 
PASSES  ILL.  LEGISLATURE 

RADIO  libel  bill  passed  Illinois  House  of  Rep- 
resentatives night  of  June  28,  100  to  27,  now 
needing  only  Governor's  signature.  Bill  carries 
penalty  of  year  in  jail  or  $500  fine  or  both  for 
any  station  owner  or  operator  found  guilty  of 
criminal  libel.  Stations  having  no  advance 
script  or  knowledge  of  defamatory  statements 
are  exempt  as  are  statements  of  political  can- 
didates. Vote  came  after  Chicago  Tribune, 
owner  of  WGN,  and  Col.  Robert  R.  McCormick, 
publisher,  wei*e  attacked  from  floor  by  several 
legislators. 

NEW  ARMY  POLICY 

TO  STRAIGHTEN  out  radio's  coverage  of  re- 
turning high-ranking  military  men,  Col.  Ed 
Kirby,  head  ©f  the  Radio  Branch,  War  Dept. 
Bureau  of  Public  Relations,  met  Friday  in  New 
York  with  representatives  of  New  York  sta- 
tions. He  promised  that  whenever  a  news  con- 
ference is  arranged  the  officer  will  be  asked 
to  be  interviewed  for  radio.  If  he  consents,  the 
interview  will  be  recorded  and  pooled  to  all 
stations  in  the  community. 

Closed  Circuit 

(Continued  from  page  4) 

mission  and  other  agencies  in  communications 
and  transportation.  With  President  Truman 
asking  Congress  for  right  to  reorganize  execu- 
tive departments  (Justice  Byrnes  argues  for  it 
in  American  magazine  article),  don't  be  sur- 
prised if  FCC  should  end  up  as  part  of  a 
Cabinet  department. 

CONGRESSIONAL  action  on  FCC's  44-108  mc 
allocation  isn't  likely,  despite  protests  filed  last 
week  with  Chairman  Wheeler  (D-Mont.)  of  In- 
terstate Commerce  Committee.  Comdr.  E.  F. 
McDonald,  Zenith  president,  wired  Sen.  Tobey 
(R-N.  H.),  Committee  member.  Arthur  Freed, 
vice-president  and  general  manager  of  Freed 
Radio  Corp.,  may  be  among  objectors.  Earlier 
complaint  by  Comdr.  McDonald  was  promptly 
referred  to  FCC  Chairman  Paul  A.  Porter  by 
Sen.  Wheeler,  who  informed  Zenith  head  that 
allocations  was  a  job  for  FCC — not  Congress. 
Several  former  proponents  of  50-68  mc  FM 
have  climbed  on  the  higher-band  wagon. 

FCC's  most  popular  "assistant  commissioner", 
Min  Sparks,  will  stick  on  the  job  until  succes- 
sor to  Gov.  Case,  to  whom  she  was  chief  aide 
for  a  decade,  is  sworn  in.  If  Gov.  Wills  follows 
unanimous  advice  of  his  new  colleagues,  he'll 
utilize  her  wide  radio  experience  and  acquaint- 
ance. Confirmation  of  new  commissioner  isn't 
likely  before  Aug.  1.  If  Gov.  Wills  doesn't  re- 
tain her,  another  important  FCC  post  will  be 
found. 

UPROAR  over  Elliott  Roosevelt's  borrowing 
from  John  Hartford,  A&P  president,  recalls 
other  radio  activities  of  former  Texas  State 
head.  White  House  living  quarters  was  locale 
of  a  rep  project,  planned  on  national  scale. 
Many  broadcasters  invited  to  call  on  him  at 
1600  Pennsylvania  Ave.  some  seven  years  ago 
found  the  red  carpet  rolled  out. 

FULL-FLEDGED  radio  club  is  imminent  in 
Washington,  to  be  called  National  Radio  Club. 
Planned  for  fall  debut,  club  will  include  Federal 
and  private  creative  radio  folk  as  charter  mem- 
bers. Several  past  radio  clubs  in  capital  didn't 
get  very  far.  New  one  plans  own  quarters. 


FIBBER  FIRST,  WINCHELL 
NEXT  IN  LATEST  HOOPER 

FIBBER  McGEE  &  MOLLY  head  programs 
in  June  30  Hooper  report  on  evening  net  shows. 
Walter  Winchell  is  second,  Radio  Theater  third. 
Following  were:  Screen  Guild,  Mr.  District  At- 
torney, Man  Called  X,  We  the  People  at  War, 
Kay  Kyser  (first  half-hour),  Take  It  or  Leave 
It,  Abbott  &  Costello,  Joan  Davis-Jack  Haley, 
Eddie  Cantor,  Thanks  to  the  Yanks,  Bill  Stern, 
Bing  Crosby  (substitute  star)  tied  for  15th 
place  with  Drew  Pearson.  Average  sets-in-use 
were  20.5,  compared  to  25.7  in  last  report  (June 
15)  and  22.0  a  year  ago.  Average  rating,  6.3, 
compares  with  8.0  in  last  report,  6.8  a  year 
ago.  Average  available  audience,  73.9,  com- 
pares with  76.6  in  last  report,  73.6  a  year  ago. 
Total  number  of  weekly  sponsored  hours  (net- 
work evening)  was  74%. 

FOREIGN  PATENTS  HEARING 

INVESTIGATION  into  relationship  of  foreign 
interests  to  radio  and  other  communications  in 
U.  S.  opens  July  10  before  subcommittee  of  the 
Senate  Interstate  Commerce  Committee  under 
S-Res.  118,  introduced  April  12  by  Sens.  Cape- 
hart  (R-Ind.)  and  Wheeler  (D-Mont.)  [Broad- 
casting, April  16].  Room  357,  Senate  Office 
Bldg.  has  been  reserved.  Chairman  Wheeler 
named  as  subcommittee  Sens.  Briggs  (D-Mo.), 
chairman;  Myers  (D-Pa.)  and  Capehart.  Lt. 
Ed  Cooper,  on  inactive  Navy  duty  as  special 
aide  to  Sen.  Wheeler  in  international  commu- 
nications, will  coordinate  probe. 

READY  FOR  TRUMAN 

NETWORKS  were  prepared  to  carry  a  broad- 
cast at  12:30  p.m.  today  (July  2)  by  Presi- 
dent Truman  from  the  Senate  floor,  seldom 
scene  of  radio  pickups.  Dope  late  Friday  was 
that  President  would  not  permit  his  remarks 
to  be  broadcast.  Occasion  is  presentation  of 
world  security  pact  to  Senate.  If  broadcast, 
mike  setup  would  be  same  as  that  used  in 
House  when  Gen.  Eisenhower  addressed  joint 
session  of  Congress,  each  net  having  two  un- 
labeled mikes  in  front  of  President. 

WNLC  SATELLITE 

NEW  STATION  at  Norwich,  Conn.,  to  syn- 
chronize on  1450  kc  with  WNLC  New  London, 
Conn.,  is  requested  by  WNLC  licensee,  Thames 
Broadcasting  Corp.,  in  application  filed  with 
FCC.  Satellite  would  operate  250  w  unl. 


TV  BOOSTERS 

FIRST  civic  television  club  .is  claim  made 
for  Television  Club  of  Washington,  D. 
C,  formed  last  week  after  the  New  York 
TV  inspection  trip  (see  story  page  65). 
With  18  charter  members,  the  club  elected 
officers,  voted  to  sponsor  a  one-act  video 
play  contest  in  high  schools  and  made 
plans  to  get  TV  sets  for  wounded  veter- 
ans. Officers  are:  President,  Henry  M. 
Fowler,  Chevy  Chase  Citizens  Assn.; 
vice-president,  Mrs.  Leslie  B.  Wright, 
Northwest  Council  of  Washington;  sec- 
retary, M.  Douglas  Clarke,  same  group; 
treasurer,  J.  B.  Dickman,  N.  Cleveland 
Park  Citizens  Assn.;  sergeant-at-arms, 
Olive  G.  Faircloth,  Cleveland  Park-Ca- 
thedral Heights  Assn. 


G.  W.   (Johnny)  JOHNSTONE,  recently  re' 
signed  director  of  news  and  news  features  fo 
American  Broadcasting  Co.  (Blue),  arrived  i 
Reno  last  Saturday.  Mr.  and  Mrs.  Johnston 
have  been  separated  since  1941.  Mr.  Johnston  1 
will  reside  at  the  Riverside  House. 

GIL  FAUST,  formerly  of  WBBM  Chicago  pro 
duction  staff,  named  assistant  program  direc- 
tor replacing  George  T.  Case,  who  become 
KABC  San  Antonio  program  director. 
MERRITT  THOMPSON,  city  collector  fo 
Boston  seven  years,  named  personnel  directo 
of  Yankee  Network. 

BEVERLY  M.  MIDDLETON,  CBS  Hollywoo. 
account  executive  recently  out  of  Army,  name 
assistant  to  president  of  H.  C.  Wilder  &  Assoc. 
operating  WSYR  WTRY  WKNE  WELL 
GORDON  E.  HYDE,  vice-president  and  direc 
tor  of  McCann-Erickson,  New  York,  electe< 
president  of  Federal  Adv.,  New  York.  Robei 
Tinsman,  founder  and  president  for  37  years 
becomes  chairman  of  board. 
LORETTA  ST.  PIERRE,  former  accoun 
executive  with  O'Neal,  Larson  &  McMahon 
Chicago,  is  now  media  director  of  Campbell 
Mithun,  Chicago. 

THOMAS  H.  LANE,  director  of  radio,  adver 
tising  and  press,  Treasury  War  Finance  Divi 
sion,  on  10-day  vacation  at  Virginia  Beach 
denies  reports  he  will  resign  before  end  ol 
Eighth  War  Loan. 

PHILIP  K.  BALDWIN,  former  chief  engineei 
of  WEEI  Boston  stationed  with  U.  S.  Govern 
ment  personnel  in  Sweden,  has  returned  to  th< 
U.  S.  and  is  now  with  Raytheon  Mfg.  Co. 
Waltham,  Mass.,  working  on  television  project 
PAUL  R.  HUDDLESTON,  former  progran 
director  of  WBBB  Burlington,  N.  C,  is  novij 
director  of  news  and  special  events  at  WHAS 
ROBERT  BROCKMAN,  formerly  with  KXOK 
St.  Louis  and  D'Arcy  Adv.,  has  joined  KM03S 
St.  Louis  as  account  executive. 
W.  A.  McDERMID,  past  president  of  the  Assn 
of  National  Advertisers,  and  branch  chief  anc 
assistant  director  of  Service  Equipment  Div. 
WPB,  named  chief  of  the  Advertising  and  Pub- 
licity Div.  of  Office  of  Surplus  Property,  Com-  j 
merce  Dept.  unit  selling  only  consumer  goods. 

EDUCATORS  GROUP  NAMED 

FIRST  step  to  advance  proposed  setup  of  80C 
educational  FM  stations  built  from  war  surplus 
electronic  material  was  taken  Friday  when  Dr. 
John  W.  Studebaker,  U.  S.  Commissioner  of 
Education,  named  a  committee  to  lay  ground- 
work. Committee  will  meet  July  16-17  in  Wash- 
ington. Members  are:  Dr.  R.  R.  Lowdermilk, 
radio  education  specialist,  Office  of  Education, 
chairman;  Carl  Menzer,  WSUI,  U.  of  Iowa; 
Paul  R.  Haessler,  Newark ;  Prof.  W.  O.  Leffell, 
U.  of  Tepn.;  James  Ebel,  WILL,  U.  of  111.; 
Dr.  Charles  E.  Palmer,  Dover,  O.;  Prof.  Wm 

H.  Radford,  M.  I.  T.;  Prof.  H.  C.  Dillingham,  j i 
Texas  A.  &  M.  (See  story  on  p.  65.) 

AMERICAN  NAMES  BARRY 

CHARLES  E.  BARRY,  national  director  of 
program  operations  of  American  Broadcasting 
Co.,  has  been  named  Washington  representa- 
tive of  American  in  charge  of  activities  in  the  [ , 
Capital,  Robert  E.  Kintner,  American  vice-  J 
president  announced.  Kenneth  Berkeley,  now  l 
Washington  manager  for  American  and  head 
of  WMAL  Washington,  will  continue  in  his 
present  capacity.  Mr.  Barry  will  represent  the 
company  with  the  Government  agencies.  Mr. 
Berkeley  will  continue  to  supervise  the  Amer-  j] 
ican  program  operations  from  WMAL. 
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BROADCASTING    •    Broadcast  Advertising 


ADVERTISING    MUST    PACE  PROGRESS 


This  campaign 
launched  world's  largest 
'  *  ALMA  MATER 


» » 


Starting  in  1891,  International  Correspond- 
ence Schools  offered,  through  advertising, 
a  new  educational  opportunity  to  all  those 
whom  circumstance  prevented  from  enjoying 
the  benefits  of  the  world's  finest  educational 
system.  This  supplementary  vocational  train- 
ing enabled  hundreds  of  thousands  to  learn 
while  they  worked,  to  improve  their  earning 
capacity,  and  thus  to  raise  their  living  stand- 
ards. With  increased  knowledge  and  income 
has  come  increased  wants,  and  a  direct  in- 
fluence on  the  progress  of  all  those  indus- 
tries making  better  things  for  better  living. 
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|n  the  DISTRIBUTION  DECADE 

Advertising  Must  Help  Re-educate  America! 


AFTER  Victory,  America's  prosperity  will  demand 
i_a  re-education  of  our  people  on  a  scale  never 
before  endeavored.  Much  of  the  responsibility  for 
the  success  of  this  undertaking  will  rest  on  the 


shoulders  of  advertising. 


For  the  decade  after  Victory  will  be  the  Distribu- 
tion Decade.  To  maintain  a  "safe"  level  of  employ- 
ment, we  as  a  Nation  will  have  to  consume  40%  more 
industrial  production  than  in  any  previous  year.  And 
since  production  itself  will  present  no  problems 
(there  will  be  manpower,  machinery,  materials  and 


money  a-plenty!)  the  key  to  our  entire  economic 
future  will  be  Distribution.  We'll  need  a  faster  flow 
of  goods  to  consumers — a  more  economical  method 
of  distributing  the  fruits  of  industry — a  sounder 
education  for  buying! 

In  alert  agencies  all  over  America,  advertising  men 
are  perfecting  plans  for  the  Distribution  Decade. 
Nor  are  we  idle.  Here  at  The  Nation's  Station  we  are 
gathering  much  factual  material  that  will  help  your 
clients  speed  distribution  throughout  the  great 
4-State  Market  that  is  WLW-land! 


WLW 

DIVISION  Of  THE  CROSIEV  CORPORATION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


Practical  television  began  when  television 
became  all-electronic  —  from  pickup  tube  to 
viewing  tube.  All-electronic  television  began 
with  the  first  camera  tube — the  RCA  Iconoscope! 


THE  desirable  possibility  of  replacing  mechanical  scanners 
with  an  all-electronic  system  was  recognized  very  earlv. 
However,  a  practical  electronic-television  pickup  device  required 
a  tube  capable  of  performing  radically  new  functions. 

The  Iconoscope,  developed  by  Dr.  V.  K.  Zworykin,  Associate 
Director  of  RCA  Laboratories,  was  the  first  electron  tube  to 
fulfill  these  requirements.  By  utilizing  the  now  famous  "light- 
storage"  principle,  in  which  energy  is  stored  up  between  successive 
scannings,  the  Iconoscope  made  electronic  television  a  reality. 

RCA  tube  engineers  have  only  one  objective  —  creating  and 
building  better  tubes.  In  television  camera-tubes,  RCA  offers  such 
outstanding  types  as  the  RCA-1848  and  1850-A  Iconoscopes. 
Now,  and  in  the  future,  look  to  RCA  for  the  best  in  television 
camera  tubes. 

When  you  buy  tubes,  specify  RCA.  There  is  an  RCA  broadcast 
specialist  available  when  you  need  him.  Call  him  for  prompt 
delivery  and  efficient  service. 

THE    FOUNTAINHEAD    OF    MODERN    TUBE    DEVELOPMENT    IS  RCA 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 

LEADS, THE  WAY.  .  In  Radio  .  .  Television  .  .  Tubes  .  . 
Phonographs  .  .  Records  .  .  Electronics 


?*\tt   >S  CiNTS 


From  time  to  time,  observant  critics  have 
referred  to  the  quality  of  humor  in  WOR  sho 
as  either  "light"  or  "heavy".  We  herewith  than 
the  critics  for  the  attention  they  have  given  us 
and  publicly  admit  that  they  are  right.  The 
jokes  and  capers  are  sometimes  "ligm*\  or 
sometimes  "heavy". 

But  whether  it's  a  light  quip  tossed  across  the 
breakfast  table  by  Dick  of  WOR's  "Dorothy  & 
Dick",  or  one  of  Senator  Ford's  heavy  guffaw- 
getters  on  "Can  You  Top  This?",  WOR  is  not 
much  concerned  about  how  much  the  laugh 
weighs.  What  WOR  wants— and  gets— from  its 
crack  showmen,  is  humor,  light  or  heavy,  that 
makes  Crossley  and  Hooper  figures  grow;  that 
makes  people  open  the  doors  of  dealers'  stores 
and  go  in  to  take  things  off  of  shelves  for  cash. 

So,  if  you,  sir,  would  like  a  show  with  humor 
laced  through  it  cleverly  to  make  people 
smilingly  listen  to  what  you  have  to  say,  why 
not  call  WOR  today?  Our  skilled  showmen,  who 
are  also  skilled  salesmen,  have  an  astonishing 
record  for  turning  out  shows  at  prices  that 
snugly  agree  with  budgets  small,  medium  or 
large  size. 


WOR 


that  power-full  station 

at  1440  Broadway,  in  New  York 


MUTUAL 


Typical  of  "Your  Home  and  Mine"  daily 
events  is  this  interview  between  Mrs.  Wetzler 
and  E.  H.  Powell,  left.  President  of  Encyclo- 
pedia Britannica;  and  noted  American 
artists  John  Steoart  Curry,  Frederic  Taubes, 
and  Frank  Kleinholz. 


I*      I  E  N  I>  S  in  midwest  cAm  erica 

"YOUR  HOME  AND  MINE"  PROGRAM  JOINS  THE  LIST  OF  WLS  FAVORITE 


NEW  FRIENDS  become  old  friends  quick  on  WLS 
— for  example,  Jo  Wetzler's  "Your  Home  and 
Mine"  pulled  5,782  requests  for  a  seed  catalogue  this 
spring.  "Your  Home  and  Mine"  only  went  on  the  air 
in  December,  1944;  already  it  gets  the  same  kind  of 
results  you  expect  from  our  Old  Friends,  the  21-year-old 
WLS  National  Barn  Dance;  the  10-year-old  WLS  Fea- 
ture Foods,  and  other  WLS  old  timers  among  Mid- 
western radio  programs. 

Jo  Wetzler,  who  originated  "Your  Home  and  Mine" 
as  a  different  kind  of  women's  program,  is  a  former 
newspaper   woman   and  an   experienced   director  of 


women's  affairs  for  radio;  she  is  a  housewife  and  mother 
of  three  children.  With  this  background  of  writing, 
speaking,  and  home-keeping,  Mrs.  Wetzler  and  her 
program  have  won  a  quick  place  in  the  affections  of 
WLS  listeners. 

Add  to  the  long  list  of  WLS  "Old  Friends  in  Midwest 
America",  a  new  friend:  "Your  Home  and  Mine". 
Remember  that  it  follows  the  WLS  pattern  of  simplicity 
and  service,  a  pattern  that  for  twenty-one  years  has 
merited  the  confidence  of  Midwestern  people  over  four 
great  states.  It  is  this  confidence  that  brings  response, 
for  with  programs  old  or  new,  WLS  GETS  RESULTS! 


890  KILOCYCLES 
50,000  WATTS 
AMERICAN  AFFILIATE 


represented  by 
John  Blair  &  Company 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


THEY  WANT  TO  LOOK,  TOO 


NASHVILLE 


A  characteristic  of  WSM's  relationship  to  the  five  million  people 
in  our  listening  area  is  that  we  seem  to  inspire  in  them  a  desire 
to  look,  too.  After  they  have  listened  awhile,  they  want  to  see 
the  performers.  They  pack  the  studios.  They  pack  the  auditoriums 
where  WSM  folks  make  so  many  hundreds  of  annual  personal 
appearances.  This  desire  to  look  seems  to  apply  with  equal 
force  to  the  merchandise  about  which  they  listen  on  WSM's 
50,000  Watt  wave. 


THE  STATION  THAT  MAKES  THEM  LISTEN  AND  LOOK  AT 


HHE  GOODS  BEHIND  THE  SPONSORS  BEHIND  THE  SHOW 


HARRY  STONE.  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  Natl.  Reps. 


50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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Closed  Circuit 


COL.  WILLIAM  S.  PALEY,  on  leave  from 
CBS  presidency,  returns  to  U.  S.  in  September 
and  goes  on  inactive  Army  status,  giving  up 
post  as  radio  chief,  Psychological  Warfare 
Branch,  SHAEF.  Expected  he  will  be  elected 
chairman  of  the  CBS  board,  with  Paul  W 
Kesten,  executive  vice-president,  rising  to  pres- 
idency. That  was  earmarked  when  CBS  last 
month  elevated  Dr.  Frank  N.  Stanton  to  vice- 
pi-esident  and  general  manager. 

SPECIAL  tour  of  broadcasters  to  a  European 
theater  may  develop.  It's  sure-fire  bet  that  J. 
Leonard  Reinsch,  managing  director  of  the 
Cox  radio  stations  and  special  radio  adviser  to 
President  Truman,  will  go  along  as  official 
White  House  representative. 

NETWORKS  will  have  to  get  along  with  pool 
arrangement  for  President  Truman's  trip  to 
Berlin  conference.  Time  problem  is  difficult 
under  pool  plan,  and  it  is  understood  President 
was  so  informed  by  nets.  NBC  won  draw, 
naming  Morgan  Beatty  as  pool  representative. 

LT.  GEN.  Robert  C.  Richardson  Jr.,  last  week 
named  commanding  general  of  Central  Pacific 
area  by  Gen.  Douglas  MacArthur,  saved  radio 
many  headaches  as  Army's  public  relations 
chief  at  war's  outset.  He  squelched  plans  of 
Army  hot-heads  to  commandeer  radio,  brought 
Ed  Kirby  in  first  as  civilian  radio  chief  and 
then  as  a  commissioned  officer. 

KEEP  AN  EYE  peeled  for  reorganization  of 
FCC  technical  staff  to  speed  processing  of  813 
applications  for  new  FM,  TV  and  AM.  Chair-  . 
man  Paul  A.  Porter,  fearing  limited  staff  will 
cause  bottleneck,  reported  burning  midnight 
oil  on  streamlined  organization  to  be  given 
Congress  in  fortnight. 

IT'S  NOW  DEFINITE  Col.  Al  Warner,  official 
Army  voice  on  NBC's  Army  Hour,  will  become 
executive  news  head  of  WOL  Washington, 
Cowles  station,  when  discharged  probably  this 
September.  Mutual  also  will  benefit  by  Warn- 
er's Washington  commentaries,  judged  among 
nation's  best  when  he  headed  CBS  capital 
news  department  prior  to  Army  service.  Before 
radio,  he  was  Washington  bureau  chief  of 
New  York  Herald  Tribune. 

THIS  WEEK  (probably  Tuesday,  July  10) 
FCC  will  act  on  transfer  of  $22,000,000  Crosley 
Corp.  (including  WLW  Cincinnati  and  satel- 
lites) to  Victor  Emanuel's  Aviation  Corp.  Two 
main  possibilities:  (1)  Approval  of  transfer 
of  control  of  WLW  license  to  Avco  with  pro- 
posed acquisition  by  Crosley  of  WINS  New 
York  for  $1,700,000,  plus  $400,000  time  trade 
deal,  to  go  to  hearing;  (2)  setting  entire  trans- 
fer for  hearing.  FCC  staff  working  feverishly 
to  complete  study  of  transfer  documents,  hav- 
ing in  mind  sales  contract  terminates  July  16.. 

RESIGNATION  of  ex-Trust  Buster  Thurman 
Arnold  as  justice  of  Court  of  Appeals  for  Dis- 
trict of  Columbia  leaves  two  vacancies  on  high 
bench,  which  handles  radio  appeals,  with  third 
(Continued  on  page  86) 
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July  1  1 :  Board  of  Zoning  Adjst.,  public  hear- 
ing Bamberger  TV  application  for  Wash- 
ington, D.  C,  Board  Room,  District  Bldg.. 

July  12-13:  Engineering  hearings  to  deter- 
mine technical  rules  and  standards  for 
FM,  television  and  facsimile,  10  a.m..  Con- 
ference Room  B,  Departmental  Auditorium, 
Washington. 

July  12:  Hearing  before  Senate  Interstate 
Commerce  Committee,  nomination  of  Wil- 
liam H.  Wills  to  FCC,  10:30  a.m. 

Bulletins 

ELMO  C.  WILSON,  back  from  16  months  over- 
seas as  chief  of  surveys,  Psychological  Warfare 
Division,  SHAEF,  named  CBS  director  of 
research  Friday.  He  formerly  was  with  OWI. 

REPORT  to  the  nation  on  Seventh  War  Loan 
will  be  made  on  CBS  July  10  7-7:30  p.m.  by 
Sec.  Morgenthau  and  Ted  R.  Gamble,  national 
director  of  War  Finance  Division.  Background 
of  problems  faced  and  dramatizations  of  major 
world  events  will  be  presented. 

NEW  YORK  TELEPHONE  Co.  using  partici- 
pation shows  and  spots  requesting  public  to 
limit  calls  to  five  minutes.  Spots  started  July  2 
for  13  weeks  through  BBDO  New  York  WAGE 
WABC  WBNY  WEAF  WEBR  WFBL  WGR 
WHAM  WHEC  WJZ  WKBW  WOLF  WOR 
WSYR. 

WHEELER  CITES  NEED 
FOR  U.  S.  POLICY 

NEED  for  a  definite  Government  policy  on 
international  communications  before  proper 
legislation  can  be  passed  was  pointed  out  to 
President  Truman  Friday  by  Sen.  Burton  K. 
Wheeler  (D-Mont.),  chairman  of  the  Inter- 
state Commerce  Committee.  Sen.  Wheeler,  ac- 
companied by  Sens.  McFarland  (D-Ariz.), 
Hawkes  (R-N.  J.)  and  Capehart  (R-Ind.),  re- 
ported to  the  President  on  their  inspection 
tour  of  European  communications. 

"I  told  him  what  I  thought  should  be  taken 
up  at  the  Big  Three  conference,"  said  Sen. 
Wheeler.  "A  lot  of  things  should  be  straight- 
ened out,  regardless  of  a  merger."  Sen. 
Wheeler  said  he  told  the  President  that  legis- 
lation of  any  kind  was  impossible  as  long  as 
Government  agencies  are  not  together.  Navy 
Dept.  has  recommended  compulsory  merger  of 
all  international  communications.  State  Dept. 
in  a  surprise  move,  wasn't  so  sure  a  compul- 
sory merger  was  the  answer.  Sen.  Wheeler 
said  he  felt  the  Big  Three  should  "straighten 
out  some  things"  regarding  communications 
and  that  President  Truman  should  announce 
a  definite  policy. 

NEW  REP  FIRM 

NEW  representative  firm,  Advertising  Time 
Sales,  formed  by  S.  W.  Papert,  of  Dallas.  Main 
office  is  at  360  N.  Michigan  Blvd.,  Chicago. 
John  Alexander,  former  newspaper  and  radio 
man,  heads  Chicago  office  and  time  sales. 


Business  Briefly 

WMAG  CONTRACTS  •  General  Foods  Corj 
(Post's  Raisin  Bran),  78  station  breaks,  sevei 
a  week,  through  Benton  &  Bowles;  Illinois  Be] 
Telephone,  182  station  breaks,  seven  a  weet 
through  N.  W.  Ayer  &  Son;  Evans  Fur  Co 
renewal  of  Your  Friend,  Bob,  Mon.-Sat.  8:4i 
9  a.m.,  through  State  Adv.  Agency. 

TOM  MIX  RENEWED  •  Ralston  Purina  Co. 
St.  Louis,  has  renewed  for  52  weeks  Tom  Mix 
Mon.-Fri.  juvenile  series  on  260  Mutual  sta 
tions,  originating  in  Chicago.  Agency,  Gardne 
Adv.  Co.,  St.  Louis. 

NAMES  AGENCY  •  W.  F.  McLaughlin  &  Co. 
Chicago  (coffee)  to  Sherman  &  Marquette 
Chicago. 

MIDWEST  TEST  •  Fitzpatrick  Bros.,  Chicagt 
(Kitchen  Klenzer)  starts  Aug.  1  disc  series 
Clara,  Lu  'n'  Em,  in  five  markets,  Chicago,  St 
Louis,  Indianapolis,  Detroit,  Cleveland.  Ma; 
go  network,  if  time  can  be  cleared.  Agency, 
Russel  M.  Seeds  Co.,  Chicago. 


MILES  SUB  •  Miles  Labs.,  Elkhart,  Ind.,  re 
placed  hum  'n'  Abner  July  2  on  American 
Mon.-Thurs.,  with  Pick  and  Pat.  Agency,  Wad< 
Adv.,  Chicago. 


SLOAN  DOUBLES  •  Dr.  Earl  R.  Sloan  Inc. 
New  York   (Sloan's  Liniment)   doubles  spot- 
radio  campaign  starting  Oct.  1.  Sloan  no^ 
usnig  about  20  stations.  Agency,  Wesly  Assoc., 
New  York. 

WIGGLESWORTH  WOULD 
OPEN  DOOR  TO  ALL 

AMENDMENT  to  Sec.  326  of  Communications 
Act  to  make  it  unlawful  for  a  station  to  deny 
time  on  the  air  for  expression  of  opinion  was 
introduced  late  Friday  in  the  House  by  Rep. 
Wigglesworth  (R-Mass.).  Rep.  Wigglesworth, 
long  a  foe  of  the  FCC,  said  measure  is  designed 
"to  assure  to  any  commentator  or  broadcaster 
the  freedom  of  speech  over  the  air".  It  is  under- 
stood amendment  was  prompted  by  Upton: 
Close's  exit  from  NBC  and  Mutual. 

Under  proposed  law  no  station  shall  "deny 
any  citizen  of  the  U.  S.  access  to  or  the  right' 
to  use"  its  facilities  or  4  discriminate  in  any!] 
manner  against  any  citizen  of  the  U.  S.  byj 
reason  of  any  opinion,  statement  or  comment' 
not  in  violation  of  the  obscenity  clause.  Bill* 
also  would  deny  the  FCC  power  to  "fail  to, 
renew,  to  modify  or  to  revoke"  a  license  because j 
a  licensee  complied  with  proposed  amendment. 
Persons  "agrieved"  would  have  recourse  in| 
Federal  district  courts. 

NAB  CODE  MEETING 

LEE  B.  WAILES  of  KYW  Philadelphia,  chair- 
man of  the  NAB  Code  Committee,  has  called[ 
a  meeting  of  his  group  for  July  31-Aug.  1  in" 
Washington  to  discuss  the  Code  in  light  of  thei 
FCC  findings  in  the  CIO-WHKC  case,  which^ 
virtually  tossed  the  Code  out  the  window 
[Broadcasting,  July  2].  When  the  NAB  Board 
meets  Aug.  6-7,  also  in  Washington,  the  Code 
Committee's  report  will  be  presented. 
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's  Modern  Farmer  "looks  in"  on 
Cleveland's  Victory  Gardens 


Upper  left 

JIM  CHAPMAN,  the 
Modern  Farmer.  Agri' 
cultural  Director  WTAM. 
Lower  left 

Design  for  living  at  the 
Mayfield- Superior  Vic- 
tory Garden. 

Lower  right 
"Scarecrow  in  the  corn" 
at  Cleveland  Heights' 
Victory  Garden. 


w 


HAT  causes  cucumbers  to 
wilt?"  "Should  my  toma- 
toes be  mulched?"  Cleveland's 
Victory  Gardeners  pitch  eager 
questions  and  JIM  CHAPMAN 
answers  from  nine  years  of  ex- 
perience in  farm  broadcasting. 
Another  example  of  WTAM's 
timely  community  service. 
Another  big  reason  why  WTAM 
is  first*  in  listening  audience 
day  and  night  and  first  in 
program  popularity  polls  too. 
34  of  the  top  50  programs  are 
on  WTAM.  There  is  a  reason. 

*NBC  1077  City  Survey,  1944 


In  I*  ;  . 


,000  watts 


Represented  by  NBC  SPOT  SALES 


Under  the  supervision  of  JIM  CHAPMAN,  WTAM  broadcasts  direct  from  the 
Victory  Gardens  of  Greater  Cleveland  as  a  part  of  its  wartime  public  service. 
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MARTHA  MILLER  has  been  trimming  her 
bonnet  with  bright  tributes  for  more  than 
a  year.  They  come  from  listeners.  And  from 
advertisers.  They're  the  kind  of  warm,  won- 
derful tributes  that  lift  her  WBT  program 
off  the  shelf  of  everyday  women's  shows, 
and  set  her  on  a  very  special  pedestal  down 
here  in  the  Carolinas. 

Successful  advertisers  will  tell  you  it 
takes  a  lot  more  than  a  slick  commercial  to 
sell  the  South.  A  sales  message  has  to  come 
from  someone  our  listeners  know  and  trust. 
Martha  Miller  s  sincerity  and  pert  enthu- 
siasm bring  letters  like  this:  "You  seem  to 
be  talking  straight  to  me.  Your  ideas  about, 
oh,  just  everything  help  me  lots!" 

Her  Monday-through-Friday  broadcasts 
(10:15-10:30  A.M.)  serve  equal  portions  of 


facts  and  feminine  frills.  They  appeal  to 
Piedmont  housewives— first  as  women,  then 
as  members  of  their  communities.  Down 
here  you'll  find  current  coiffures,  living 
room  draperies  and  family  menus  all  trace- 
able to  Martha  Miller  s  influence.  And 
you'll  also  find  her  influence  thoughtfully 
reflected  in  women's  clubrooms,  and  at 
local  civic  meetings. 

Joining  in  social  work,  urging  coopera- 
tion with  government  drives  —  are  typical 
earnest  Martha  Aliller  projects.  When  the 
San  Francisco  conference  opened,  she 
invited  presidents  of  North  Carolina 
women's  clubs  to  meet  on  her  broadcast 
every  Friday,  to  talk  about  the  dilemmas 
facing  the  world's  peace-makers  in  simple, 
understandable  language.  Public  service  of 
this  nature  forms  a  strong  backbone  for  the 
program's  other  women's  features. 

Throughout  the  Carolinas,  Martha 
Miller  enthusiasts  listen  and  learn.  Their 
loyalty  has  built  her  an  audience  six  times 
cr eater  than  that  attained  by  any  competing 
program  in  the  WBT  area.  It's  a  loyalty 
that  advertisers  who  want  to  tap  the  rich 
buying  power  of  Piedmont  pocketbooks  can 
share.  And  tlx;  shortest  route  to  it  is  through 
us  or  Radio  Sales. 


REPRESENTED   BY  RADIO   SALES,  THE  SPOT   BROADCASTING   DIVISION  OF  CBS 


Pheidippides 

Covered  a 
hot  of  Ground 

Pheidippides  did  a  grand 
job— for  490  B.C.  He  ran  22 
miles  to  bring  news  of  a 
Greek  victory;  but  his  au- 
dience was  limited. 
Radio  Station 


serving  the  Tampa- 
St.  Petersburg  area, 

does  a  grand  job  in  1945— 
but  its  audience  is  meas- 
ured in  thousands. 

WFLA  covers  a  lot  of 
ground,  too  —  Tampa,  St. 
Petersburg,  Clearwater  — 
and  a  rich  trade  area  with 
the  greatest  buying  power 
in  its  history. 

For  effective,  thorough  cov- 
erage of  a  "bigger  slice  of 
Florida."  use  WFLA— the 
most-listened-to  station  in 
the  Tampa  trade  area. 

5000  WATTS 
DAY  AND  NIGHT 

UIFLft 

TAMFteJ 


Feature  of  the  Week 


MADE  UP  of  5%  spoils  of  war, 
5%  gifts  from  the  States,  and 
90%  "moonlight  requisitioning" 
WDGO,  blanketing  a  total  area  of 
about  500  yards,  was  the  nearest 
thing  to  competition  the  regular 
American  Expeditionary  Stations 
in  Italy  ran  into. 

The  one-lunger  was  the  brain 
child  of  the  men  at  headquarters, 
11th  Troop  Carrier  Squadron  of  the 
12th  Air  Force.  Though  not  a  sta- 
tion in  the  accepted  sense,  WDGO 
fed  the  squadron  entertainment  and 
information. 

The  idea  for  a  station  had  been 
kicked  around  at  a  barracks  bull 
session.  First  it  was  necessary  to 
have  a  scrounger  (expediter  of 
procurement).  Capt.  John  R.  Gor- 
don, squadron  communications  of- 
ficer, was  named. 

The  staff  tore  plywood  cases  from 
incoming  equipment  and  made  the 
control  panel,  turntable,  receiver 
cases  and  even  the  studio  walls 
and  floor.  A  mechanic  donated  a 
crystal  pickup,  another  a  tuning 
condenser. 

German  planes  littering  nearby 
airfields  were  stripped  of  switches 
and  control  knobs.  Friends  in  the 
States  sent  over  turntables  and 
microphones.  "Moonlight  requisi- 
tioning" supplied  essentials  unob- 
tainable through  "channels". 

Three  men  under  the  supervision 
of  T/Sgt.  Harry  Laney  built  a  50 
w  amplifier  to  provide  power  for 
the  loudspeakers. 


CHIEF  announcer  S/Sgt.  Rosa- 
mond, formerly  of  WTBO  Cumber- 
land. 

Officers  and  men  crowded  the  stu- 
dio for  the  first  program.  After  a 
buzz,  a  few  squeaks  and  wheezes, 
came  the  words  of  a  husky- 
throated  youngster  whose  voice 
would  carry  500  yards  without  a 
transmitter.  "This  is  your  Radio 
Station  WDGO,"  it  said.  The  men 
cheered  like  mad. 

They  broadcast  request  recorded 
music,  picked  up  programs  from 
BBC  and  AES  stations,  often 
breaking  in  with  announcement  of 
the  movie  at  the  squadron  theater 
or  the  menu  for  chow. 

Station  manager  was  T/Sgt. 
Walton  Chambers.  Chief  announcer 
was  S/Sgt.  Robert  "Pop"  Rosa- 
mond, who  had  12  years'  experi- 
ence as  radio  engineer,  disc  jockey, 
and  announcer  at  WTBO  Cumber- 
land. S/Sgt.  Claude  R.  Knect  was 
chief  engineer. 


Sellers  of  Sales 


NATIONAL  REPRESENTATIVE 

JOHN  BLAIR  &  CO 


JEFF  ABEL  started  in  radio 
agency  work  in  Washington 
in  1931  when  few  agencies 
handled  radio  in  the  Nation's 
Capital,  and  the  field  was  wide 
open.  He  started  as  account  execu- 
tive and  radio  director  with  Henry 
J.  Kaufman,  and  is  now  a  pai*t- 
ner    in    the  firm. 

Through  him,  Dy 
Dee  Wash  was  in- 
troduced to  Wash- 
ington mothers  via 
radio.  These  spots 
have  been  acclaimed 
in  national  trade 
journals  many  times. 
Jeff  has  bought  over 
a  million  dollars 
worth  of  air  time 
for  local  and  re- 
gional accounts,  in- 
cluding Potomac 
Electric  Power  Co., 
S.  Kann  Sons  Co. 
(department  store), 
Pepsi  Cola  Bottling 
Co.  of  Washington, 
Wakefield  Dairy, 
among  many  others 
in  his  14-year  stay  with  Kaufman. 

National  Advertising  Agency 
Network  has  awarded  him  numer- 
ous "firsts"  for  local  programs  and 
spots  in  the  exhibits  held  yearly  by 
that  group.  For  several  years  he 


JEFF 


has  been  radio  chairman  for  Red 
Cross  War  Fund  Drives  for  the 
District  of  Columbia. 

Jeff  is  a  Washington  boy.  He  was 
born  there  Aug.  16,  1906  and  edu- 
cated in  Washington  schools.  He 
was  graduated  from  Tech  High 
School  in  1924,  then  spent  the  next 
year  with  the  Wash- 
i  n  g  t  o  n  News  Co. 
and  the  U.  S.  Geo- 
logical Survey. 

The  latter  job  took 
him  to  the  Middle 
West.  He  returned 
East  to  attend  the 
U.  of  Maryland  after 
which  he  went  with 
the  old  Merchants 
Bank  &  Trust.  There 
he  had  varied  experi- 
ences in'  bookkeep- 
ing, teller  and  for- 
eign exchange  work. 
He  stayed  with  the 
bank  until  1931  when 
he  joined  Kaufman. 

He  is  married  and 
has  a  son,  6.  The  Vic- 
tory garden  he  is 
strenuously  cultivating  serves  to 
loosen  up  those  golf  muscles  he 
uses  whenever  he  gets  a  chance. 
Then  for  relaxation  he  plays  around 
with  photography  and  listens  to  his 
favorite  jazz  classics. 


GOLDEN  ST, 
MET  SEfcV 


Golden  Star  Shoe  Repair 
and  Valet  Shops  are  the 
busiest  in  Washington.  Two 
years  ago  they  weren't  quite 
so  busy. 

Then  they  started  a  spot 
campaign  on  WWDC  that 
was  continued  without  inter- 
ruption, morning,  noon  and 
night  for  two  years. 

Today,  Washingtonians 
stand  in  line  to  take  advan- 
tage of  Golden  Star  Shoe 
Repair   and   Valet  service. 

Have  you  something  to 
sell  to  the  Washington  mar- 
ket? 

WWDC  is  your  sales- 
producing  buy. 

WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 
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This  Makes  OA's  4th! 


Again  in  1 945  .  .  .  KOA  wins  not  one  but  two  coveted  awards  in 
Billboard's  Eighth  Annual  Radio  Station  Promotion  Survey  ...  two 
out  of  seven  awards  made  to  five  NBC  owned  and  operated  or 
affiliated  stations. 

Advertising  agency  and  sponsor  executives  voted  KOA  2nd  for 
overall  promotion  in  the  clear  channel  network  affiliates  division.  WOR 
was  first.  And  in  the  sweepstakes  between  all  owned  and  operated 
stations  of  the  networks  KOA  came  in  3rd. 

Quotes  from  the  results  as  reported  by  Billboard: 

"It's  a  cinch,  however,  that  had  WOR  not  entered  KOA 
would  have  copped  the  nod." 

"From  trade  advertising  to  merchandising  and  tub  thump- 
ing for  local  programming,  this  NBC  owned  and 
operated  affiliate  didn't  miss  any  bets." 

We're  pleased  to  have  run  a  close  second  to  WOR.  This  station  has 
received  more  recognition  from  many  sources  for  its  outstanding  adver- 
tising and  promotion  than  any  other  station  in  the  nation. 

KOA  thanks  Billboard  and  congratulates  Station  WOR  on  its  excel- 
lent showing.  For  us  it's  gratifying  to  have  still  further  proof  that  KOA 
is  "First  in  Denver." 


KOA  won  Billboard's  Award  in  1941  and 
1942    for    most    consistent  exploitation. 


FIRST  in  DENVER  ; 


I  w 

1  r 


1945— RADIO'S  25th  ANNIVERSARY— PLEDGED  TO  VICTORY 


50,000  watts 


850  on r*ur 


dial 


Represented  by  NSC  SPOT  SALES 


....  '  
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It's  all  in  knowing 


•  This  year,  top  honors  in  three  classifica- 
tions of  the  Annual  American  Television 
Society  Awards  have  been  given  NBC  tele- 
vision station  WNBT,  New  York. 

WNBT  is  pleased  and  proud.  Pleased,  be- 
cause although  awards  are  not  our  foremost 
goal,  these  ATS  citations  are,  we  feel,  recogni- 
tion of  our  efforts  to  make  each  WNBT  tele- 
vision program  the  finest  to  be  seen  on  the  air. 

Proud,  because  now  and  then  we  come  up 
with  a  "MEN  IN  WHITE"  (Sidney  Kingsley's 


Pulitzer  Prize  play),  cited  by  the  ATS  as  the 
Outstanding  Television  Drama  Production  of 
the  1944-45  season;  or  an  "ABE  LINCOLN  IN 
ILLINOIS"  (by  Robert  Sherwood),  produced 
after  the  deadline  for  the  1944-45  awards, 
but  hailed  in  Variety's  recent  review  as  Mtele- 
vision's  greatest  play  to  date." 

Although  productions  of  the  calibre  of 
these  two  are  still  too  often  the  exception  in 
television— even  at  WNBT — they  do  represent 
forward  strides.  And  it  is  just  possible  that 


OUTSTANDING  TELEVISION  DRAMA  PRODUCTION 

This  is  Edward  Sobol,  who  produced  the  award-winning  WNBT 
television  drama,  "MEN  IN  WHITE."  Sobol's  television  ex- 
perience  began  at  WNBT  in  1939 — the  same  year  the  NBC 
television  station  inaugurated  America's  first  public  television 
service.  Sobol  has  been  actor,  director,  business  and  produc- 
tion manager  in  the  legitimate  theatre. 


,  _  


HOW. . . 


they  reflect  the  finest  television  broadcasting 
facilities  in  the  business;  the  longest  prac- 
tical television  production  experience  in  the 
industry. 

WNBT  thanks  the  ATS  and  the  society's 
judges  for  their  recognition  of  the  job  we're 
trying  to  do  well.  WNBT  publicly  salutes  the 
distinguished  production  and  technical  staffs 
whose  skill  has  made  it  possible  for  WNBT 
to  win  more  1944-45  ATS  awards  than  any 
other  television  broadcaster. 


If  you  are  considering  an  initial  venture  in 
television,  remember  the  accumulated  experi- 
ence and  technical  and  production  knowledge 
that  brought  these  awards  to  WNBT  are 
available  to  all  WNBT  advertisers. 


NBC  TELEVISION 


WNBT 


NEW  YORK 


NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  RADIO  CORPORATION  OF  AMERICA 


TELEVISION  SPORTS  PROGRAMMING 

This  is  WNBT  producer  Ernest  S.  Colling,  who,  in  addition 
to  his  regular  studio  assignments,  handled  the  outside  sports 
pickups  judged  best  in  the  ATS  awards.  Colling  joined  NBC  as 
television  director  in  1940.  Took  over  for  regular  Special 
Events  Director  Burke  Crotty  (just  returned  to  WNBT)  when 
Crotty  left  WNBT  in  1942  for  Army  service. 


OUTSTANDING  EDITING  OF  NEWS  FILMS 

This  is  Paul  Alley,  Director  of  WNBT  Film  Programs,  who 
was  given  a  special  ATS  award  for  his  superb  handling  of 
WNBT  news  presentations.  Long  a  prominent  figure  in  motion 
pictures,  Alley  joined  WNBT  a  year  ago  to  direct  news  presen- 
tation. His  "Life  of  Franklin  D.  Roosevelt"  was  cited  in  reviews 
as  comparable  in  excellence  to  a  March  of  Time  presentation. 


??Mr.  Blunk's  tendency  to  violence 
is  highly  regrettable,  Miss  Love!" 


#  What  has  poor  Thistlewaite  done  now? 

Possibly  selected  the  wrong  hour  on  the  right  station  (or 
vice  versa)  for  a  spot  campaign.  Maybe  accepted  advice 
from  somebody  who'd  recommend  plugging  Florida 
oranges  in  California  if  he  smelled  a  chance  for  a  sale. 
Maybe  approved  an  unwise  change  in  a  good  schedule. 

Free  &  Peters  could  save  Thistlewaite  a  lot  of  trouble,  if 
he'd  only  let  us.  The  Quiz  Kids  would  easily  outclass  us 
in  general  information,  sure  .  .  .  but  when  it  comes  to  spot 
broadcasting  we  either  have  all  the  answers  or  know  where 
to  get  them! 

If  you've  got  a  few  "spots"  before  your  eyes,  we'd  be  glad 
to  be  of  service.  How  about  it? 


FREE  &  PETERS,  inc. 


Pioneer  Radio  Station  Representatives 

Since  Mar,  1932 


EXCLUSIVE  REPRESENTATIVE! : 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  BULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAPIDS* 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN   .    .   MINNEAPOLIS- ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL    TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIBO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


I  CHICAGO:  1H0  N.  Michigan 

NEW  YORK:  444  Madison  An 

>.     SAN  FRANCISCO:  ri  t  Sutter 

HOLLYWOOD:  633/  UoUyuood 

ATLANTA:  32 2  Painter  B 

franklin  f>3~3* 

Plaza  5-4130 

Sutter  4353 

Hollywood  2  15  1 

Main  566" 

t  ROA  D  C  A STING 
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THE  WHITE  HOUSE 


WAS  H  INGTON 


es  'Even  Freer'  Competition  With 
Advent  of  FM  and  Television 

By  SOL  TAISHOFF 

(Copyright  1945,  by  Broadcasting  Publications,  Inc.) 

ESIDENT  HARRY  S.  TRUMAN  believes  American  radio  "is  in 
>d  hands"  and  that  it  ''must  be  maintained  as  free  as  the  press", 
n  his  first  expression  on  radio  since  he  took  over  the  nation's 
m  on  that  fateful  day  in  April,  the  Chief  Executive  last  week 
iised  the  "American  system" 
free  competitive  enterprise.  He 
esaw  "even  freer"  competi- 
b  with  the  advent  of  new 
vices  such  as  television 
ji  FM. 

^resident  Truman's  message  to 
i  in  radio  was  transmitted  in  a 
;er  to  the  writer  on  the  eve  of 

Chief  Executive's  departure  for 
miany  to  attend  the  "Big  Three" 
iference.  The  President  cited 
lio's  war  role,  past  and  ahead, 
tee  Pearl  Harbor,  he  said, 
merican  radio  has  written  its 
d  Magna  Charta." 

Favors  Competitive  System 

President  Truman  made  crystal 
ar  where  he  and  his  Administra- 
n  stand  on  radio.  His  letter  cov- 
id  practically  every  policy  ques- 
n  that  has  been  asked  as  to. the 
ief  Executive's  radio  views.  He 
denced  an  intimate  grasp  of  the 
;dium,  drawn  from  eight  years  of 
wardship  in  the  Senate  and  as 
member  of  the  Interstate  Com- 
;rce  Committee  in  which  radio 
fislation  originates. 
"Our  lawmakers  demonstrated 
mirable  foresight  by  decreeing 
[at  America,  as  the  birthplace  of 
dio,  should  have  a  free,  competi- 
'e  system,  unfettered  by  artifi- 
il  barriers  and  regulated  only  as 
the  laws  of  nature  and  the  limi- 
tion  of  facilities,"  said  the  Pres- 
ent. "That  this  system  has  worked 
demonstrated  by  radio's  remark- 
ile  strides  as  a  public  service 
edium." 

Looking  ahead,  Mr.  Truman  took 
rtice  of  the  "challenging  days" 
at  confront  radio  in  the  develop- 
ent  of  FM  and  television.  These 
:w  services  "will  open  new  vistas 
opportunity  for  public  service." 
'ith  "many  hundreds"  of  new  sta- 
Dns  possible  through  the  opening 
'  these  "new  frontiers",  the  Pres- 
ent felt  that  "the  free  competi- 
3n  of  the  present  will  become  even 
feer." 

The  President's  forthright  ob- 
.  rvations  can  be  expected  to  have 

eatest  significance  in  the  future 
ourse  of  radio  regulation.  "The 
merican  system  has  worked  and 
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must  keep  working,"  he  said. 
"Regulation  by  natural  forces  of 
competition,  even  with  obvious  con- 
comitant shortcomings,  is  to  be 
preferred  over  rigid  Governmental 
regulation  of  a  medium  that  by 
its  very  nature  must  be  maintained 
as  free  as  the  press." 

These  pronouncements  of  Admin- 
istration policy,  it  is  logically 
thought,  will  force  a  revision  of 


July  3,  1945 


Dear  Mr.  Talshoff: 

In  my  opinion,  the  free  voice  of  radio  never  has 
faced  a  more  Important  challenge  in  it3  25-year  history  than 
that  which  lies  before  it  now  a9  Allied  weapons  are  turned 
upon  the  last  enemy  of  liberty.    Broadcasters  must  direct 
their  energies  in  the  future,  as  they  have  so  nobly  in  the 
past,  toward  the  liquidation  of  all  resistance  to  the 
principles  upon  which  their  own  free  charter  is  founded. 

Our  lawmakers  demonstrated  admirable  foresight 
by  decreeing  that  America,  as  the  birthplace  of  radio,  should- 
have  a  free,  competitive  system,  unfettered  by  artificial 
barriers  and  regulated  only  as  to  the  laws  of  nature  and  the 
limitation  of  facilities.    That  this  system  has  worked  is 
demonstrated  by  radio's  remarkable  strides  as  a  public  service 
medium.    The  wisdom  of  that  original  policy,  moreover,  is  re- 
flected in  radio's  quick  transition  to  full-fledged  war  service 

  a  task  yet  unfinished.    Since  Pearl  Harbor,  American  radio 

has  written  its  own  Magna  Charta.  But  beyond  the  day  of  final 
victory  there  lie  myriad  problems. 

Radio,  with  the .press,  must  give  inspired  leader- 
ship and  lend  its  facilities  to  making  more  intimate  and 
workable  the  relationship  between  the  people  and  the  Govern- 
ment.   For  radio  itself  there  are  challenging  days  ahead. 
New  services  are  in  the  offing  —  services  such  as  television 
and  FM  broadcasting,  which  will  open  new  vistas  of  opportunity 
for  public  service. 

American  radio  is  in  good  hands.    With  many  hundreds 
of  new  stations  possible  by  virtue  of  the  opening  of  these 
new  frontiers  by  our  scientists  and  engineers,  the  free  com- 
petition of  the  present  will  become  even  freer. 

The  American  system  has  worked  and  mU3t  keep 
working.    Regulation  by  natural  forces  of  competition,  even 
with  obvious  concomitant  shortcomings,  Is  to  be  preferred 
over-  rigid  Governmental  regulation  of  a  medium  that  by  its 
very  nature  must  be  maintained  as  free  as  the  press. 

I  salute  America's  broadcasters  who  have  been, 
In  their  fashion,  warriors  for  our  common  purpose  and 
solicit  their  continued  zeal  in  the  cause  of  freedom  and 
decency. 


Very  sincerely  yours 


Mr.  Sol  Talshoff, 
Editor  and  Publisher, 
Broadcasting  Magazine, 
870  National  Press  Building, 
Washington  U,  P.  C.  


certain  of  the  regulatory  philoso- 
phies now  in  vogue  at  the  FCC. 
Scarcity  of  facilities  for  new  sta- 
tions always  has  been  the  device 
employed  in  introducing  more  rigid 
regulation  of  the  medium.  With 
almost  unlimited  opportunities  for- 
new  stations  to  be  opened  by  FM — 
a  factor  clearly  recognized  by  the 
President — need  for  Governmental 
regulation  of  other  than  physical 
aspects  of  radio  should  become  less 
and  less  pronounced. 

Knows  Radio 

The  President  is  more  familiar 
with  the  practical  problems  of 
radio  service  and  operation  than 
any  of  his  predecessors.  He  is  the 
first  Chief  Executive  to  have  on 
his  staff  an  official  radio  adviser — 
J.  Leonard  Reinsch,  managing  di- 
rector of  the  Gov.  James  M.  Cox 
radio  stations  (WSB  Atlanta, 
WIOD  Miami,  WHIO  Dayton). 
Among  his  wide  circle  of  intimate 
friends  are  such  broadcast  person- 
ages from  his  native  Missouri  as 
Tom  L.  Evans,  part  owner  of 
KCMO,  Arthur  B.  Church,  KMBC, 
and  Roy  Roberts,  managing  editor 
of  the  Kansas  City  Star,  which 
operates  WDAF. 

Paul  A.  Porter,  FCC  chairman — 
a  caller  at  the  White  House  last 
week — worked  with  the  Chief  Exec- 
utive during  the  last  Presidential 
campaign  as  publicity  director  of 
the  Democratic  National  Commit- 
tee. Mr.  Reinsch, '  as  the  Commit- 
tee's radio  director,  was  constantly 
at  the  Vice-Presidential  nominee's 
elbow  during  the  campaign,  and 
carried  on  afterward.  When  Mr. 
Truman  was  sworn  in  as  President 
April  12,  Mr.  Reinsch  was  there. 
Whenever  the  President  has  filled 
a  radio  engagement,  Mr.  Reinsch 
has  been  on  hand. 

In  his  letter  to  this  journal  Mr. 
Truman  also  took  cognizance  of 
radio's  vital  war  role  and  called 
upon  the  nation's  broadcasters  to 
direct  their  energies  in  the  future, 
as  they  have  in  the  past,  toward 
"the  liquidation  of  all  resistance  to 
the  principles  upon  which  their  own 
free  charter  is  founded".  He  alluded 
to  radio's  quick  transition  to  full- 
fledged  war  service. 

Radio,  with  the  press,  the  Presi- 
dent observed,  "must  give  inspired 
leadership  and  lend  its  facilities  to 
making  more  intimate  and  work- 
able the  relationship  between  the 
people  and  the  Government."  In 
saluting  America's  broadcasters  as 
"warriors  for  our  common  pur- 
pose", he  solicited  "continued  zeal  in 
the  cause  of  freedom  and  decency." 
(Editorial  on  page  A6) 
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War  Electronic  Surplus  to  Reach  Billions 


Stockpiles  of  Radio 
Equipment  Are 
Developing 

By  J.  FRANK  BEATTY 

THE  biggest  stockpile  of  radio 
equipment  and  components  in  his- 
tory is  off  to  a  flying  start. 

There's  30  million  dollars  already 
of  released  war  surplus — some 
usable,  some  not. 

In  another  year  or  so  it  may 
grow  to  5  billion  dollars. 

That's  a  lot  of  equipment  and 
components. 

Now  where  does  broadcasting 
come  in? 

Best  information  right  now  is 
that  broadcasters  can  pick  up  some 
low-powered  transmitters — mostly 
250  w.  They  can  be  adapted  to 
broadcast  use  if  WPB  is  willing. 
While  the  transmitter  part  of  the 
pile  isn't  much  to  get  excited  about, 
and  the  collection  of  microphones 
is  mostly  hand  stuff,  there  are 
great  stores  of  standard  electronic 
components — resis  tors,  capacitors, 
condensors,  sockets,  test  equipment, 
and  2,500,000  tubes  (mostly  special 
purpose  types).  The  standard  items 


are  coming  in  fast,  and  moving 
fast. 

A  smart  engineer  with  enough 
time  and  money  probably  could 
shop  around  and  pick  up  enough 
parts  to  make  a  50,000  w  trans- 
mitter. If  he  used  75%  surplus 
items  and  the  other  25%  wasn't 
critical,  the  WPB  likely  would 
grant  a  priority. 

Held  by  Manufacturers 

That  can  be  done  with  material 
now  in  the  hands  of  a  group  of 
manufacturers  who  act  as  sales 
agents  for  the  Reconstruction  Fi- 
nance Corp.,  which  in  turn  is  a  dis- 
posal agency  for  the  central  U.  S. 
policy-making  agency  —  Surplus 
Property  Board. 

War  surplus  provides  one  of 
Washington's  most  intricate  situa- 
tions. At  the  moment  it's  a  mess. 
There's  no  central  inventory,  for 
example,  of  electronic  end  equip- 
ment and  components.  The  RFC 
can't  go  in  for  any  such  service. 
It  hasn't  the  people  and  its  agents 
provide  their  own  inventories. 

So  instead  of  becoming  the  big- 
gest storekeeper  in  the  world,  RFC 
has  contracted  with  a  list  of  man- 
ufacturers who  have  agreed  to  sell 
electronic  surplus  items  of  their 


WSPA  V-P  Walter  J.  Broivn  Appointed 
Special  Assistant  to  Secretary  Byrnes 

cessor,  and  of  Ben  Cohen,  Govern- 
ment attorney,  to  temporary  posi- 
tions as  special  assistants.  All 
three  temporary  assignments  will 
run  until  Secretary  Byrnes  returns 
from  the  Big  Three  conference  in 
Berlin. 

Mr.  Brown  is  the  second  practi- 
cal broadcaster  to  assume  high 
status  in  the  Truman  administra- 
tion. J.  Leonard  Reinsch,  manag- 
ing director  of  the  Cox  radio  sta- 
tions, is  radio  adviser  to  the  Pres- 
ident. 

Mr.  Brown's  precise  assignment 
following  the  Big  Three  conference 
was  not  divulged.  It  was  presumed, 
however,  that  he  would  assume  an 
important  post  dealing  with  news 
and  public  relations  [Closed  Cir- 
cuit, June  25].  Whether  he  would 
accompany  President  Truman  and 
Secretary  Byrnes  to  the  Big  Three 
conference  was  not  divulged. 

Mr.  Brown  returned  to  Washing- 
ton last  Tuesday  from  his  farm  at 
Thomson,  Ga.,  and  after  the  new 
secretary  was  sworn  in,  moved  into 
an  office  at  the  State  Dept. 

No  definite  plans  as  to  direction 
of  WSPA  were  announced  by  Mr. 
Brown  beyond  the  assumption  of 
policy  direction  by  A.  B.  Taylor, 
president  of  Spartanburg  Adver- 
tising Co.  and  chief  owner  of  the 
station.  Mr.  Brown  was  a  Wash- 
ington newspaperman  for  nearly  a 
decade  before  he  took  over  direc- 
tion of  WSPA  five  years  ago.  He 
also  had  served  as  Congressional 
correspondent  for  Broadcasting. 


MR.  BROWN 

WALTER  J.  BROWN,  vice-presi- 
dent and  general  manager  of 
WSPA  Spartanburg,  last  Thursday 
was  named  special  assistant  to  the 
new  Secretary  of  State,  James  F. 
Byrnes.  Mr.  Brown  has  been  close- 
ly associated  with  Justice  Byrnes 
for  several  years  and  last  April 
completed  two  years  of  service  as 
aide  to  the  former  justice  during 
his  tenure  as  director  of  the  Office 
of  Economic  Stabilization  and  Re- 
conversion. 

Simultaneously,  Secretary  Byrnes 
announced  the  appointment  of 
Donald  Russell,  legal  ai  ie  to  Judge 
Fred  Vinson,  Justice  Byrnes'  suc- 
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own  manufacture.  A  special  group 
of  these  manufacturers  known  as 
central  agents  will  handle  material 
made  by  other  firms  (not  agents) 
in  addition  to  their  own. 

The  Government  isn't  alone  in 
its  growing  pains.  War  surplus  has 
the  manufacturing  and  distributing 
industry  running  in  circles. 

Basic  U.  S.  policy  is  to  feed  war 
surplus  into  the  market  so  it  won't 
cause  any  upsets.  Factory  unem- 
ployment is  genuinely  feared,  along 

SALE  of  surplus  electronics  prop- 
erty— expected  to  run  into  billions 
— is  a  tough  U.  S.  problem.  This 
article  explains  what  is  happening, 
and  how  surplus  is  handled.  In  the 
next  article  broadcasters  will  be 
told  how  to  do  business  with  the 
RFC,  what  they  can  get  and  what's 
to  come  insofar  as  can  be  forecast. 

with  dislocation  of  distribution 
machinery  and  an  epidemic  of  wild- 
cat operators. 

These  calming  policies  can't  stop 
component  makers  from  worrying. 
They  scoff  at  present  and  potential 
war  surplus.  They  even  scoff  at  5 
billion  dollars  worth  of  it.  Mostly 
junk,  they  say.  Only  3%  of  sur- 
plus stuff  will  be  standard  com- 
ponents usable  in  commercial  radio. 

That's  one  side  of  the  story. 

Will  Go  Into  Market 

Surplus  Property  Board  esti- 
mates that  40%  of  surplus  radio 
and  electronic  material  will  go  into 
the  competitive  market;  another 
30%  to  nonprofit  organizations 
and  institutions  at  low  price;  30% 
unusable,  to  be  sold  as  scrap.  WPB 
goes  at  it  from  a  different  tack, 
pointing  out  that  75%  of  military 
equipment  is  made  of  standard  ci- 
vilian components.  Even  radar 
components  are  mostly  standard. 

Somewhere  between  the  two  will 
be  found  the  actual  formula.  Most 
military  items  are  made  of  stand- 
ard components,  but  are  designed 
for  battle  action,  tropical  humidity 
and  other  special  needs. 


The  broadcaster  who  is  lookin 
for  a  1  to  50  kw  transmitter  in  thj 
surplus  warehouses  will  have  t|" 
look  long  and  hard.  RFC  offers  lit 
tie  hope,  officially.  The  corridors  ir 
Washington,  though,  are  alive  wit!" 
rumors.  There's  a  whole  warehouse 
full  of  transmitters  rotting  ir 
Philadelphia;  the  Signal  Corps  and 
Air  Forces  have  enough  transmit 
ters  to  fight  another  war;  OW) 
has  dozens  of  broadcast  transmit- 
ters all  over  Europe. 

Run  down  those  rumors,  and  the 
results  are  discouraging.  The  mili- 
tary, of  course,  keeps  transmitters 
around,  has  bins  with  millions  and 
millions  of  parts.  After  all,  they 
have  to  be  prepared  for  anything 
— a  December  bulge,  for  example. 
Yet  the  Army  is  hunting  every- 
where for  some  5  and  10  kw  broad- 
cast transmitters.  One  50  kw  trans- 
mitter has  been  handled  in  surplus, 
but  it  went  from  one  U.  S.  agency 
to  another. 

It's  true  that  OWI  has  a  lot  of 
broadcast  transmitters  in  Europe. 
But  try  to  get  one.  The  sad  fact 
is  that  most  of  the  OWFs  trans- 
mitters will  stay  in  Europe.  All 
electronic  surplus  in  foreign  coun- 
tries will  be  sold  by  a  single  dis- 
posal agent,  the  Army-Navy  Liqui- 
dation Commissioner.  That  will  ac- 
count for  perhaps  half  of  the  total 
war  surplus.  The  law  requires  sale 
abroad  of  surplus  located  there. 

OWI  went  into  Europe  prepared 
to  place  transmitters  where  they 
would  do  the  most  good.  Fortu- 
nately large  numbers  of  usable  or 
repairable  transmitters  survived 
the  scorched  earth  policy  of  the 
Germans,  so  it  has  plenty. 

The  military  will  move  a  lot  of 
end  equipment  and  components 
from  Europe  to  the  Pacific,  where 
they  will  be  on  U.  S.  soil  at  the  end 
of  the  Japanese  war.  Shipping  it 
back  to  the  States  at  that  time  will 
be  a  big  project,  perhaps  too  big 
to  bother  about. 

As  the  30-million-dollar  surplus 
(Continued  on  page  79) 


Drawn  for  Broadcasting  by  Sid  Hix 

"Come  On  in,  You'll  Get  a  Kick  Out  of  This!" 
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jew  Yorkers'  News 
*  'rovided  by  Radio 

;reased  Coverage  Is  Given 
ijtring  Newspaper  Strike 

JlW  YORK  stations  once  more 
li  i  ne  to  the  fore  in  public  service 
■•ing  last  week's  New  York  news- 
ier deliverers  strike  by  increas- 
•  news  coverage,  and  bringing 
•cial  news  features  to  their  ris- 
ers. 

litk  stations  were  deluged  with  de- 
nds  for  spot  time.  Loews,  Para- 
lijjjunt,  Warner  Bros.,  United  Art- 
5  Corp.,  MGM,  bought  as  many 
'its  as  they  could  get  on  WINS 
]30M  WMCA  WQXR  WHN 
3R  WJZ.  Gimbel  Bros,  and  Alex- 
tier's  department  stores  pur- 
ased  additional  spots  on  WINS, 
tylayor  F.  H.  LaGuardia  on  his 
kular  Sunday  broadcast  on 
(NYC,  city-owned  station,  acted 
jib  the  antics  of  the  Dick  Tracy 
Inics  so  that  New  Yorkers  might 
jit  be  deprived  of  the  funnies.  He 
jjttetructed  Morris  Novik,  WNYC 
nager,  to  see  that  comics  were 
id  during  the  strike. 
WHOM  mimeographed  copies  of 
e  latest  Press  Assn.  reports  of 
tional  and  international  news 
d  distributed  them  as  a  public 
•vice  to  hotels  and  restaurants. 

No  Prejudice 

Two    regularly    scheduled  pro- 
ams,  This  Life  Is  Mine  and  Dan- 
O'Neil  on  WABC,  CBS  key  sta- 
»n,  were  cancelled  in  order  to 
joadcast  a  round-up  of  news  and 
atures  from  New  York  papers, 
-ank  Stanton,  CBS  vice-president 
,d  general  manager,  wired  pub- 
hers  pointing  out  that  the  special 
ograms    were    being  broadcast 
thout  prejudice  to  either  side. 
New  York  Post  used  three  half- 
>ur  shows  daily  for  the  duration 
jititled  New  York  Post  of  the  Air 
l  WLIB,  Post-affiliated  station. 
I  WJZ  doubled  its  news  coverage, 
ith  special  shows  on  the  half -hour 
s  well  as  the  hour,  throughout  the 
!ght.  Week-end  sports  events  were 
ven  detailed  coverage. 
WQXR,  owned  by  the  New  York 
imes,  broadcast  three  emergency 
5-minute  news  periods  each  morn- 
lg.    WNEW,    which  normally 
roadcasts  five  minutes  of  news  an 
our  in  cooperation  with  the  Daily 
ews,  doubled  that  time.  WINS 
nd  WHN  maintained  regular  news 
hedules  but  were  prepared  to  in- 
rrupt   programs   for  important 
ews  flashes.  WEAF  broadcast  its 
isual  news  schedule  but  devoted 
lore  time  to  local  news  than  usual. 

New  York  Times  increased  its 
hree  minutes  of  news  on  the  hour 
n  WMCA  to  five  minutes.  World 
^elegram  bought  3:30-3:45  p.m. 
lews  period. 

Although  WOR  did  not  schedule 
my  extra  news  broadcasts,  Brunch 
Vith  Dorothy  &  Dick,  informal  con- 
versation, devoted  the  entire  period, 
Except  for  commercials,  to  reading 
-  he  morning  papers.  Journal  Amer- 
ican bought  two  shows  on  WOR 
ind  one  on  WJZ. 


Radio  Day  at  1600  Pennsylvania  Avenue 


Paul  Kesten 


AN  UNOFFICIAL  "radio  day" 
was  observed  at  the  White  House 
last  Tuesday  when  President  Tru- 
man kept  appointments  with  two 
radio  personages — Paul  A.  Porter, 
FCC  Chairman,  and  Paul  W.  Kes- 
ten, executive  vice-president  and 
top  active  official  of  CBS.  Each 
had  a  15-minute  appointment. 

Chairman  Porter,  making  his 
first  formal  call  since  the  President 
assumed  office,  gave  a  progress  re- 
port on  the  status  of  FCC  affairs. 
Last  May  14  he  was  on  the  cal- 
endar for  a  presidential  conference, 
but  he  left  early  that  morning  for 
the  Senate  Interstate  Commerce 
Committee's  tour  of  the  European 
war  theater  to  inspect  communica- 
tions. Last  week's  engagement  was 
in  fulfillment  of  that  cancelled  date. 

Frank  and  Direct 

Mr.  Kesten,  who  knew  the  Presi- 
dent when  he  headed  the  celebrated 
Senate  Truman  Committee,  as- 
serted following  his  visit  that  the 
two  outstanding  characteristics  of 
the  President's  voice  which  win 
special  mention  and  praise  from 
listeners  are  the  qualities  of  frank- 
ness and  directness.  These  con- 
clusions were  based  on  a  series  of 
psychological  tests  conducted  by 
CBS.  Results  of  these  laboratory 
measurements  were  conveyed  to 
the  President  by  Mr.  Kesten  in  his 
interview.  The  tests  were  made 
from  recordings  of  the  President's 
radio  talks.  Mr.  Kesten  expressed 
himself  as  very  gratified  with  the 
President's  keen  interest  in  broad- 
casting and  his  amazing  grasp  both 
of  its  importance  and  its  problems. 


1 
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Paul  Porter 


Group  to  Select  NAB  President 
Meets  in  Kansas  City  July  14 


li!  ' 


IN  THE  HOME  stretch  on  its  as- 
signed task,  the  NAB  Presidential 
Selection  Committee  plans  a  meet- 
ing July  14  in  Kansas  City  in  the 
hope  of  settling  finally  upon  the 
man  who  will  take  over  the  NAB 
presidency. 

With  three  names  still  under- 
stood to  be  under  consideration, 
the  six-man  committee  hopes  to 
meet  in  the  midwestern  city,  bar- 
ring transportation  difficulties,  and 
at  last  decide  one  way  or  the  other. 
The  name  still  most  prominently 
mentioned  is  that  of  Associate  Jus- 
tice Justin  Miller,  of  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia.  Other  possibilities, 
however,  are  not  ruled  out.  More- 
over, the  committee  may  decide  to 
recommend  to  the  board  an  execu- 
tive assistant  to  the  new  president, 
or  possibly  an  interim  director. 

Chairman  T.  A.  M.  Craven,  vice- 
president  of  Cowles  Broadcasting 
Co.,  stated  last  week  that  he  could 
throw  no  light  on  the  outcome. 
The    ODT    travel  regulations 


frustrated  the  committee's  effort 
to  convene  in  Washington  a  fort- 
night ago,  with  only  two  of  the 
six  members  present.  William  B. 
Way,  KVOO  Tulsa  and  John  J. 
Gillin  Jr.,  WOW  Omaha,  were  un- 
able to  obtain  transportation  to 
Washington,  while  J.  Leonard 
Reinsch,  managing  director  of 
WSB  Atlanta,  WIOD  Miami  and 
WHIG  Dayton,  was  on  the  West 
Coast  with  President  Truman, 
whom  he  serves  as  radio  adviser. 
Frank  Stanton,  CBS  vice-president 
and  general  manager,  was  confined 
to  his  home  by  illness.  The  upshot 
was  that  only  Comdr.  Craven  and 
G.  Richard  Shafto,  WIS  Columbia, 
S.  C,  were  present. 

After  deciding  upon  an  indi- 
vidual for  the  presidency,  it  is  pre- 
sumed the  committee  will  seek  to 
negotiate  an  agreement.  The  com- 
mittee has  full  authority  to  select 
the  new  NAB  head. 

The  committee  has  screened  a 
list  of  upwards  of  50  individuals 
(Continued  on  page  82) 


HEARING  ON  WILLS 
SET  FOR  JULY  12 

PUBLIC  HEARING  on  the  nomi- 
nation of  William  Henry  Wills, 
Vermont  Republican,  to  the  FCC, 
succeeding  Gov.  Norman  S.  Case 
whose  term  expired  June  30,  has 
been  called  for  10:30  a.m.  Thurs- 
day (July  12)  by  Sen.  Burton  K. 
Wheeler  (D-Mont.),  chairman  of 
the  Interstate  Commerce  Commit- 
tee. Mr.  Wills,  former  Governor  of 
Vermont,  plans  to  take  office  Aug. 
1  following  his  confirmation.  Al- 
though no  formal  opposition  has 
been  filed  against  his  nomination, 
it  is  understood  several  Committee 
members  wish  to  question  him. 
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Lear  Sponsor 

LEAR  RADIO,  Piqua,  Ohio,  (air- 
craft radio  equipment)  is  expected 
to  sponsor  Orson  Welles,  on  Ameri- 
can in  the  1:15-30  p.m.  spot  Sun- 
day afternoon  sometime  this  fall. 
Show  is  a  radio  version  of  his  news- 
paper column  "Welles  Almanac", 
in  which  he  discusses  everything 
from  world  affairs  to  the  movie 
world.  Agency  is  Arthur  Kudner 
Inc.,  New  York. 
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Industry  Supporting  Decision  on  FM  Move 


Standards  Meeting 
Called  by  FCC 
July  12-13 

By  BILL  BAILEY 

(Allocations  Procedure  Story  page  34) 

FOLLOWING  UP  the  FCC's  pro- 
posal of  June  27  that  rules  and  reg- 
ulations on  FM,  facsimile  and  tele- 
vision be  determined  at  the  earliest 
possible  time,  the  Commission  will 
hold  informal  engineering  hearings 
on  the  three  services  July  12-13. 
Discussions,  to  which  all  interested 
engineers  have  been  invited,  will 
deal  with  FM  and  facsimile  the 
first  day,  television  the  second. 

Meanwhile  led  by  Maj.  E.  H.  Arm- 
strong, FM  inventor,  and  the  Radio 
Mfrs.  Assn.,  the  FM  industry  as  a 
whole  began  experimental  work 
looking  towards  a  nationwide  FM 
service  in  the  new  band,  88-108  mc, 
as  quickly  as  possible  after  the  War 
Production  Board  gives  the  go- 
ahead  signal  to  construction. 


BOTH  FCC  and  industry  moving 
with  all  speed  to  provide  FM  serv- 
ice at  earliest  possible  date.  Com- 
mission calls  engineering  confer- 
ence on  standards  for  FM,  TV  and 
facsimile,  July  12-13.  Opposition  to 
allocation  wanes. 


Barrier  to  speedy  service  was  the 
acute  manpower  shortage  at  the 
FCC.  Estimates  of  man-hours  re- 
quired to  process  an  application  for 
new  facilities  indicate  that  99 
weeks  would  be  required  by  the 
present  Commission  staff  to  handle 
the  pending  713  applications  for 
FM,  AM  and  television  stations. 

More  Funds  Needed 

A  request  for  additional  funds  to 
employ  engineers,  lawyers  and  ac- 
countants is  expected  to  be  made 
to  Congress  shortly.  It  is  known 
that  the  Commission  already  has 
approached  the  Army  and  Navy 
with  the  suggestion  that  certain 
technical  personnel,  formerly  of  the 
FCC  now  in  the  armed  services,  be 
given  discharges. 

Broadcasters  and  manufacturers 
are  making  concerted  efforts  to  be 
ready  to  go  the  moment  the  FCC 
issues  licenses.  Immediately  after 
the  allocation  was  announced  on 
June  27,  Maj.  Armstrong  filed  ap- 
plication to  change  frequency  of  his 
Alpine,  N.  J.,  transmitter,  WFMN, 
from  43.1  to  92.1  mc.  At  the  same 
time  he  disclosed  that  he  had  oper- 
ated the  transmitter  on  both  high 
and  low  frequencies  simultaneously 
[Broadcasting,  July  2]. 

"The  allocation  has  been  handed 
down.  Now  it's  up  to  all  of  us  to 
do  everything  we  can  to  have  a 
service  ready  for  the  people  at  the 
earliest  possible  moment,"  the  FM 
inventor  told  Broadcasting.  He 
had  vigorously  opposed  moving  FM 
upward.  Maj.  Armstrong  predicted 


that  in  time  the  FM  band  will  ex- 
tend from  50-100  mc. 

R.  C.  Cosgrove,  executive  vice- 
president  of  the  Crosley  Corp.  and 
president  of  RMA,  last  week  de- 
clared that  manufacturers  are  go- 
ing ahead  as  rapidly  as  possible  to 
provide  transmitters  and  sets.  Some 
manufacturers  had  designed  sets 
in  both  the  lower  and  upper  por- 
tions of  the  44-108  mc  band;  others, 
foreseeing  the  shift  to  the  higher 
frequencies,  designed  sets  for  up- 
stairs reception. 

Opposition  Dwindles 

Opposition  to  the  Commission's 
final  allocation  had  dwindled  con- 
siderably last  week.  On  Capitol  Hill 
demands  for  a  Congressional  in- 
vestigation were  not  being  pushed. 

Walter  J.  Damm,  president  of 
FM  Broadcasters  Inc.,  called  a 
board  meeting  for  July  10  shortly 
after  the  allocation  was  announced, 
but  after  talking  to  members  the 
meeting  was  cancelled  and  the 
FMBI  board  issued  a  statement 
[Broadcasting,  July  2]  calling  for 
speedy  processing  of  the  applica- 
tions. 

L  A.  Hirschmann,  vice-president 
and  general  manager  of  Metropoli- 
tan Television  Inc.,  licensee  of 
WABF  and  W2XMT  New  York, 


Eased    Regulations  To 
Hold  Management 
Responsible 

(Transcription  Text  on  page  38) 

EASING  its  rules  governing  the 
broadcast  of  transcriptions  and 
recordings,  the  FCC  last  week 
adopted  amendments  to  Sec.  3.407 
of  its  Rules  and  Regulations,  plac- 
ing on  broadcasters  the  responsi- 
bility for  properly  identifying  re- 
corded features  and  erasing  the 
ambiguity  involving  identification 
of  records  used  on  participation 
programs. 

Heralded  in  broadcasting  circles 
as  a  definite  step  in  the  right  direc- 
tion, the  new  regulation  culmi- 
nates nearly  16  years  of  contro- 
versy over  proper  identification  of 
mechanically  reproduced  program 
material.  For  several  years  the 
Commission  has  had  before  it  pro- 
posals to  ease  the  transcription 
regulation. 

Support  From  Hyde 

Subsection  (e)  had  provided  spe- 
cific language  to  be  used  in  identi- 
fying transcriptions  and  records. 
The  new  subsection  (e)  provides 
"the  exact  form  of  identifying  an- 
nouncement is  not  prescribed,  but 
the  language  shall  be  clear  and  in 
terms  commonly  used  and  under- 
stood." 

For  years  General  Counsel  Rosel 
H.  Hyde,  as  assistant  general  coun- 
sel   in    charge    of  broadcasting, 


who  as  a  member  of  FMBI  opposed 
the  FMBI  stand  for  continuation 
of  FM  in  the  old  band,  on  June  27 
wrote  FCC  Chairman  Paul  A.  Por- 
ter commending  the  Commission  on 
its  final  allocation.  "It  is  our  view 
that  the  large  majority  of  industry 
which  we  know  have  opposed  such 
a  decision  will,  in  the  long  run, 
come  to  accept  it  as  having  been 
made  in  the  interest  of  the  indus- 
try and  the  people  of  the  nation," 

Lee  McCanne,  vice-president  and 
general  manager  of  the  Stromberg- 
Carlson  Co.,  Rochester,  pioneer  FM 
manufacturers  and  operators  of 
WHFM,  announced  last  week  that 
the  company  shifted  its  designs 
from  the  lower  to  higher  bands 
within  24  hours  after  the  alloca- 
tion announncement. 

"This  removes  the  last  shackles 
from  our  thinking  on  our  postwar 
line  and  FM's  key  position  in  it," 
Mr.  McCanne  said.  He  predicted 
"heavy  demand  for  FM  receivers 
when  civilian  radio  production  is 
resumed."  Stromberg-Carlson  Co. 
protested  the  upward  move  of  FM. 

The  FCC  was  understood  to  be 
surveying  its  staff  with  a  view  to 
complete  reorganization.  In  the 
broadcast  division  of  the  engineer- 
ing department  only  three  men  are 
available  for  processing  new  ap- 


fought  to  have  the  transcription 
regulations  modified.  FCC  field  in- 
spectors in  the  last  few  years  have 
consistently  reported  to  Washing- 
ton headquarters  that  broadcasters 
generally  were  unhappy  with  the 
regulations.  They  complained  that 
stations  were  handicapped  in  build- 
ing good  programs  from  tran- 
scriptions by  stringent  Commission 
requirements. 

Accompanying  the  revised  regu- 
lations, which  eliminate  the  word 


Sec.  3.407,  amended  last  week  by 
FCC,  does  not  require  specific  lan- 
guage in  identifying  transcriptions 
and  records.  Whole  burden  is  plac- 
ed on  broadcasters,  who  contend 
they  can  build  better  programs 
under  new  regulation.  Rule  also 
eliminates  ambiguity  and  interprets 
language  regarding  participation 
programs.  No  identification  requir- 
ed at  playing  of  each  record  on  par- 
ticipation programs. 


"series",  is  an  interpretation  that 
a  "series"  is  interrupted  whenever 
the  playing  of  mechanical  repro- 
ductions is  interspersed  with  live 
talent  (commercial  announce- 
ments) in  participation  programs. 
Therefore,  said  the  FCC  interpre- 
tation, identification  of  each  record 
between  commercial  or  sustaining 
announcements  is  not  necessary. 

Under  the  new  rules,  programs 
of  30  minutes  or  longer  "consisting 
in  whole  or  in  part"  of  one  or  more 


plications.   In   accounting   depart , 
ment  two  persons  do  the  work.  En* 
gineering  processing  requires  aa 
average  of  20  man-hours  per  ap 
plication.  There  are  420  FM,  1131 
TV  and  174  AM  applications  pendj  j 
ing. 

Law  Department 

No  average  could  be  struck  foi 
the  law  department  although  it  was . 
reported  that  the  greatest  amount* 
of  time  is  consumed  by  the  engi-3 
neering  processors.  In  addition  to  I 
the  713  applications  for  new  facilii 
ties,  the  FCC  has  on  file  a  hundred-* 
odd  applications  for  transfer  of  ■ 
control,  assignment  of  license  and 
alterations  of  existing  stations. 

Chairman  Porter  indicated  to  an 
NAB  district  meeting  in  Washing- 
ton early  this  year  that  the  Com-, 
mission,  at  the  proper  time,  would 
go  to  Congress  for  additional  funds .' 
to  process  the  applications.  A1-, 
though  the  FCC's  budget  require- 
ments, until  the  1946  fiscal  year , 
appropriations,  have  been  ques-- 
tioned  closely  and  severely  cur- 
tailed, particularly  by  the  House 
Appropriations  Committee,  it  was 
reported  that  Congress  likely  will 
look  with  favor  upon  enlarging  the 
Commission's  peacetime  appropria- 
tion. 


recordings  need  be  identified  "byj 
appropriate  announcement"  at  the! 
beginning  and  conclusion  of  eachj 
program  and  at  30  minute  inter- j 
vals.  No  announcement  is  neces-l 
sary  at  the  30-minute  break  if  the 
recording  consists  of  a  "continuous 
uninterrupted   speech,   play,  reli- 
gious service,  symphony  concert  or 
operatic  production  of  longer  than 
30  minutes." 

Programs  from  5-30  minutes  in 
which  transcriptions  are  used  shall 
be  identified  at  the  beginning  and 
end.  A  transcribed  program  of  5 
minutes  or  less  need  be  identified 
as  such  only  at  the  beginning. 
Where  background  music,  sound 
effects,  station  identification,  theme 
music,  or  sponsor  identification  are 
transcribed,  no  announcement  is 
required. 

Basic  Philosophy 

Although  the  new  regulations 
have  done  much  to  clarify  the 
broadcaster's  responsibility,  they 
still  retain  the  basic  philosophy  of 
the  old  Federal  Radio  Commission, 
created  by  the  Radio  Act  of  1927. 
Licensees,  under  the  new  rules,  are 
forbidden  to  attempt  "affirmatively 
to  create  the  impression  that  any 
program  being  broadcast  by  me- 
chanical reproduction  consists  of 
live  talent."  In  that  connection  the 
Commission  is  understood  to  have 
had  in  mind  announcers  who  play 
records  of  popular  vocalists,  then 

(Continued  on  Page  81) 


Transcription  Rules  Amended  by  FCC  I 
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Boat  drill 


The  crew  of  a  Canadian  transport  line  up  for  rigid 
|  inspection  by  U.S.  Coast  Guard,  during  a  life-boat  and 
fire  drill  just  before  leaving  for  the  war  zone. 

Would  that  most  advertisers  take  the  same  precau- 
tions and  make  the  same  rigid  inspections  in  radio  time 
buying ! 

The  smart  time  buyer  checks  his  selection  of  radio 
stations  every  step  of  the  way.  Even  when  it's  as  open 
and  shut  as  buying  time  in  Baltimore. 

Down  here  the  job  has  been  simplified. 

BROADCASTING    •    Broadcast  Advertising 


If  you  want  to  reach  the  greatest  number  of  listeners- 
per-dollar-spent,  you  simply  choose  W-I-T-H,  the 
successful  independent. 

But  even  then  we  insist  that  you  study  carefully 
the  figures  that  prove  W-I-T-H  is  the  buy. 


kW'I-T'H 

Baltimore,  Md. 


Tom  Tinsley,  President    '    Represented  Nationally  by  Headley-Reed 
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You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish    speaking  persons 

1,523,000  Italian    speaking  persons 

1,235,000  German  speaking  persons 

660,000  Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 


SOCIO  WATTS  DIRECTIONAL  OVER  NEW  YORK 


"jfoteipn  J&ttptuipe  Station, 


Technical  Research  Committee 
For  BMB  Is  Named  by  Feltis 

Advisory  Body  From  ANA,  AAAA  and  NAB  to  Aid 
In  Handling  of  All  Board  Research  Problems 


APPOINTMENT  of  a  Technical 
Research  Committee  of  Broadcast 
Measurement  Bureau,  including 
three  representatives  of  each  of 
the  three  member  associations  of 
the  bureau — ANA,  AAAA  and 
NAB,  was  announced  Thursday  by 
Hugh  Feltis,  BMB  president,  at  the 
bureau's  new  headquarters  in  New 
York. 

Technical  Research  Committee, 
chosen  by  the  Research  Committee 
of  the  BMB  board  to  act  as  an  ad- 
visory body  on  research,  includes: 

FOR  ADVERTISERS— A.  N.  Halver- 
stadt,  media  director,  Procter  &  Gam- 
ble Co.,  Frederic  G.  Berner,  assistant  to 
the  president,  G.  Washington  Refining 
Co.,  Robert  F.  Elrick,  director  of  adver- 
tising and  marketing  research,  Quaker 
Oats  Co. 

FOR  AGENCIES — Frederic  B.  Man- 
chee,  vice-president  in  charge  of  re- 
search and  marketing,  BBDO;  William 
R.  Farrell,  vice-president  and  director 
of  research,  Benton  &  Bowles;  W.  J. 
Main,  vice-president  and  director  of  re- 
search, Ruthrauff  &  Ryan. 

FOR  BROADCASTERS— Edward  F. 
Evans,  research  manager,  American: 
Barry  T.  Rumple,  director  of  research, 
NAB;  third  member  to  be  announced. 

$769,000  Subscribed 

Mr.  Feltis  said  BMB's  total  sub- 
scriptions amount  to  $769,000.  Al- 
though July  1  was  the  billing  date, 
$104,885  had  been  received  by  noon 
of  July  5,  he  said.  He  reported  that 
the  executive  committee  of  the 
BMB  board,  at  the  first  of  a  series 
of  monthly  meetings,  held  Monday 
in  New  York,  had  received  reports 
from  officers  and  committees,  had 
looked  over  proofs  for  the  amended 
by-laws  and  discussed  plans  for  a 
booklet  to  tell  the  full  BMB  story 
to  stations,  advertisers  and  agen- 
cies. 

First  problem  of  the  Technical 
Research  Committee,  Mr.  Feltis 
said,  will  be  that  of  the  independ- 
ent stations  in  New  York,  Chicago, 
Los  Angeles  and  Detroit,  who 
feared  the  original  plan  of  pre- 
senting survey  results  might  put 
them  at  a  disadvantage.  Sugges- 
tions of  Chicago  stations  that  the 
primary,  secondary  and  tertiary 
coverage  appellations  be  replaced 
by  maps  showing  the  number  of 
radio  homes  listening  to  the  station 
in  each  county,  might  provide  the 
basis  for  this  solution,  it  was  indi- 
cated. 

Asked  when  the  first  BMB  re- 
port would  be  ready,  John  Church- 
ill, research  director,  said:  "If  we 
put  anything  out  before  Christmas, 
1946,  we'll  have  to  work  36  hours 
a  day  from  now  on."  Employment 
of  a  staff  of  20  to  30,  determina- 
tion of  methods  and  procedures, 
sample  size  and  distribution  and 
quota  allocations  (necessary  before 
bids  on  field  work  can  be  requested 
from  research  organizations)  and 
pretesting  of  copy  and  research 
techniques  are  some  of  the  imme- 
diate jobs,  he  said. 

Then   will   come   selection  and 


codification  of  names  of  radio  fami- 
lies, printing  of  the  million  ballots 
and  letters,  typing  the  master  list 
(much  larger  than  the  New  York 
telephone  directory),  selection  of 
premiums  to  insure  response.  Bal- 
lots will  be  addressed  and  finally, 
along  about  the  end  of  February 
or  beginning  of  March  (when  sun- 
set comes  about  6  p.m.  dividing 
both  daytime  and  evening  programs 
and  daytime  and  nighttime  signals 
coincidentally) ,  the  ballots  will  go 
in  the  mail. 

Finally  will  come  follow-up  mail- 
ings to  secure  the  minimum  accept- 
able return  from  all  communities, 
coding  of  returned  ballots,  tabula- 
tion of  returns,  preparation  of  re- 
ports and  station  circulation  maps, 
and  planning  for  the  next  study. 


Mr.  Biggar 


BIGGAR  IS  NAMED 
MANAGER  OF  WIBC 

APPOINTMENT  of  George  C.  Big- 
gar,  employe  relations  chief  of 
WLW  Cincinnati,  as  manager  of 
WIBC  Indianapolis,  effective  July 
16,  was  an- 
nounced last  week 
by  C.  Walter  Mc- 
Carty,  managing 
editor  of  the  In- 
dianapolis News, 
licensee  of  WIBC. 
He  succeeds  Alex 
Campbell  Jr.,  re- 
signed [Broad- 
casting, June  25]. 
Mr.  Biggar  en- 
tered radio  in  1924  at  WLS  Chi- 
cago, after  several  years  of  farm 
and  newspaper  work  in  the  South 
and  West.  He  subsequently  became 
program  director  of  WLS  and  in 
1938  resigned  to  become  farm  serv- 
ice director  of  WLW-WSAI,  both 
then  owned  by  the  Crosley  Corp. 
He  was  WLW  Artists'  Bureau  head. 

In  1939  he  was  made  program 
director  and  remained  in  that  job 
four  years,  when  he  was  appointed 
to  the  newly-created  post  of  assist- 
ant to  James  D.  Shouse,  vice-presi- 
dent in  charge  of  broadcasting,  as 
manager  of  employe  relations. 

In  1943  Mr.  Biggar  visited  Eng- 
land to  study  wartime  food  prob- 
lems and  to  arrange  with  BBC  an' 
exchange  of  farm  programs  with 
WLW.  He  is  a  veteran  of  World 
War  I,  having  served  as  a  second 
lieutenant,  Infantry.  He  is  married 
and  has  three  children. 


Lang  for  Heatter 

WILLIAM  LANG,  night  news  edi- 
tor and  commentator  on  WHN 
New  York,  is  pinch-hitting  for 
Gabriel  Heatter  on  Mutual  until 
the  latter  returns  from  his  two- 
week  vacation  on  July  13. 


CONTRACT  for  WOR  New  York's 
first  outdoor  advertising  display  is 
approved  by  Theodore  C.  Streibert 
(1),  WOR  president,  and  Douglas 
Leigh,  head  of  advertising  firm 
handling  the  sign.  Measuring  over 
5,000  sq.  ft.  and  with  letters  nearly 
40  ft.  tall,  it  was  erected  last  week 
on  the  side  of  the  Mayfair  theater. 

Radar  Plans  Upset 
By  Battle  of  Bulge 

Production  Schedules  Delayed 
Six  Months  Says  Krug 

THE  GERMAN  break-through  in 
Belgium  last  December  upset  in- 
dustry schedules  for  radar  equip- 
ment for  the  first  half  of  1945,  it 
was  revealed  in  the  report  of  WPB 
Chairman  J.  A.  Krug  on  1944 
war  production,  transmitted  last 
week  to  President  Truman. 

Mr.  Krug  says  one  of  the  prob- 
lems faced  last  year  by  the  radio 
and  radar  industry  was  that  of 
"crash"  requirements  of  Allied 
countermeasures  "to  offset  develop- 
ments in  enemy  equipment".  When 
requirements  were  projected  for  the 
first  six  months  of  the  current  year, 
"particular  emphasis"  was  placed 
on  air-borne  radar,  with  decreasing 
demands  for  ground  radio. 

"The  plans  were  disturbed,"  the 
report  discloses,  "by  the  German 
break-through  in  Belgium,  which 
caused  sudden  demands  for  large 
quantities  of  ground  and  portable 
types  of  radio  without  compen- 
sating decrease  in  other  prototypes 
and  radar.  As  a  result,  while  the 
raw  material  for  radio  and  radar, 
except  for  some  difficulty  in  tin, 
cadmium  and  crude  rubber,  was  not 
serious,  and  while  a  favorable  sup- 
ply situation  has  been  achieved  in 
other  important  components  of  ra- 
dio and  electronics  equipment,  such 
as  capacitors,  condensors,  instru- 
ments, and  transformers,  some 
difficulty  was  anticipated  at  the 
year  end  in  filling  military  require- 
ments for  depot  stocks  to  cover 
battle  losses  and  operations  in  the 
theaters  of  war." 

Mr.  Krug  reported  that  1944 
production  of  radio  and  radar  end 
equipment  exceeded  the  previous 
year  by  25%  and  came  within  1% 
of  meeting  the  schedules  projected 
for  the  year.  Reviewing  military 
demands  last  year  which  caused  a 
general  shift  from  radio  to  radar, 
the  report  observes  that  "nowhere, 
perhaps,  is  the  fluidity  of  war  re- 
quirements and  the  speedy  obso- 

(Continued  on  page  72) 
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The  four-fold  approach  to  Southwestern  merchan- 
dising problems  afforded  by  the  Oklahoman  and 
Times,  The  Farmer-Stockman,  WKY  and  Mistletoe 
Express  leads  the  way  to  complete  and  compre- 
hensive domination  of  the  Oklahoma  and  North 
Texas  markets.  Within  their  26-county  area,  the 
Oklahoman  and  Times  are  favorites  in  six  out  of 
ten  homes.  In  the  western  two-thirds  of  Oklahoma,  no 
radio  station  parallels  WKY's  popularity.  Through- 
out the  state  no  transportation  system  can  or  does 
match  Mistletoe's  "always  goes  through"  delivery 
schedules.  In  Oklahoma  plus  North  Texas  farming 
areas,  The  Farmer-Stockman  has  built  up  the 
greatest  coverage  of  any  farm  paper,  state,  sectional 
or  national. 


3 


1.  First  to  broadcast  commercial  programs  in  Oklahoma, 
first  to  furnish  remote  pick-ups  through  its  own  mobile  trans- 
mitter, first  to  bring  a  glimpse  of  television  to  the  state, 
WKY  has  created  a  listener  enthusiasm  unapproached  in 
the  radio  history  of  the  great  ^Southwest. 

2.  Established  primarily  to  see  that  Oklahoman  and  Times 
subscribers  get  their  newspapers  on  time,  Oklahoma  Pub- 
lishing Company-owned  Mistletoe  Express  now  has  the 
added  responsibility  of  a  complete  express  service.  De- 
pendability, through  winter  snows,  spiing  freshets  and 
summer  heat  has  earned  the  right  to  carry  more  than 
80,000,000  pounds  of  cargo  a  year. 

3.  On  the  theory  that  pictures  from  home  rival  letters  from 
home,  especially  when  they're  pictures  of  a  soldier's  baby 
he  has  never  seen,  the  Oklahoman  and  Times  has  estab- 
lished a  Pix  for  Pop  department.  The  papers  make  pictures 
of  service  men's  offsprings.  They  give  mother  a  print  to 
send  pop  overseas.  No,  service  to  subscribers  is  not  ra- 
tioned on  the  Oklahoman  and  Times. 

4.  When  WKY's  new  farm  service  department  was  formed 
in-  August,  1944,  Farmer-Stockman  editor  Ferdie  Deering 
was  invited  to  sit  in  on  its  program  planning.  The  files  of 
The  Farmer-Stockman,  recording  thirty-four  years  of  farm 
progress  in  Oklahoma,  were  made  available  to  this  newest 
of  Oklahoma  Publishing  Company  services  to  Southwestern 
agriculture. 


*    MISTLETOE  EXPRESS 


OL  OKLAHOMA 
PUBLISHING 
COMPANY 


THE  DAILY  OKLAHOMAN  *  OKLAHOMA  CITY  TIMES 
THE  FARMER-STOCKMAN  *  MISTLETOE  EXPRESS 
WKY,  OKLAHOMA  CITY  *  KVOR,  COLORADO  SPRINGS 
KLZ,   DENVER   (Under   Affiliated  Management) 

REPRESENTED  BY  THE  KATZ  AGENCY 


*  FARMER-STOCKMAN 


Mid  -  Commercials  Pass  Chicago  Test 


Medill  Research  Brings 
Out    New  Ideas 
On  Surveys 

By  CHARLES  L.  ALLEN 

Asst.  Dean  &  Director  of  Research, 
Medill    School   of   Journalism,  North- 
western U. 

THE  MIDDLE  commercial- 
stormy  point  of  radio  advertising 
arguments  these  days — seems  to 
offend  very  few  listeners  of  Chica- 
go's elite  North 
Shore.  In  a  study 
completed  at  the 
Medill  School  of 
Journalism, 
Northwestern  U., 
only  one  person 
out  of  a  total  of 
280  adults  and  26 
children  who 
were  interviewed 
in  their  homes 
specifically  men- 
tioned the  "middle  commercial"  as 
one  kind  of  advertising  that  was 
distasteful. 

It  is  true,  however,  that  a  ma- 
jority of  the  adult  radio  listening 
audience,  when  their  attention  was 
called  specifically  to  the  middle 
commercial,  preferred  to  hear  ra- 
dio advertising  at  the  beginning 
or  the  end  of  a  radio  news  broad- 
cast. The  exact  percentages  were 
60%   who  preferred  the  commer- 


cials at  the  end,  50%  who  pre- 
ferred commercials  at  either  the 
beginning  or  the  end  and  10%  who 
preferred  commercials  in  the  mid- 
dle of  a  news  broadcast. 

This  research  problem,  con- 
ducted by  members  of  the  class  in 
Principles  of  Advertising,  under 
the  supervision  of  Charles  L.  Allen, 
Director  of  Research,  was  limited 
to  the  ten  15-minute  periods  be- 
tween the  hours  of  5  p.m.  and  7:30 


plentiful  during  these  periods  with 
a  total  of  1054  being  recorded  by 
the  interviewers,  an  average  of 
almost  2  in  each  15-minute  period 
that  the  radio  was  turned  on.  In 
17%  of  the  homes  no  radio  was 
turned  on  during  the  period  of  5 
p.m.  to  7:30  p.m. 

The  interviewers  did  no  question- 
ing during  the  5  p.m.  to  7:30  p.m. 
interval,  but  immediately  there- 
after  they    asked    the  following 


From  Above 

FROM  a  Coast  Guard  heli- 
copter 50  feet  up,  Hal  Bowie, 
announcer  of  WSYR  Syra- 
cuse, threw  the  first  ball  for 
the  opening  of  a  baseball 
game  held  in  connection  with 
a  Bond  rally.  Hal  threw  the 
ball  smack  into  the  catcher's 
mitt. 


Dr.  Allen  says:  "We  do  not  believe  that  any  of  the 
methods  now  being  employed  in  radio  research  is  per- 
fect or  above  suspicion.  We  examine  our  own  very 
carefully  and  we  invariably  pre-test  all  of  the  questions 
used  in  our  studies.  In  this  instance  I  submitted  the  en- 
tire list  of  questions  to  a  radio  executive  here  in  Chi- 
cago for  his  comment,  criticism,  and  further  sugges- 
tions before  the  pre-testing." 


Dr.  Allen 


p.m.  during  the  two  weeks  between 
February  12  and  February  25. 
Since  the  total  number  of  radios 
turned  on  sometime  during  the 
2%-hour  session  was  109,  the  total 
number  of  possible  15-minute  pe- 
riods was  1090.  Actually,  however, 
the  total  number  of  15-minute  lis- 
tening periods  when  a  radio  was 
turned  on  in  the  104  homes  was 
565.  The  average  number  of  15- 
minute  periods  of  operation,  there- 
fore, was  5.17. 

Commercials    were  relativelv 


questions  of  each  member  of  the 
household  that  had  been  present 
and  listening  for  one  or  more  15- 
minute  period  during  that  time: 

1.  What  did  you  hear  advertised 
on  the  radio  tonight? 

2.  Does  any  member  of  your 
family  use  this  product? 

3.  Do  you  prefer  straight  news 
programs  or  news  and  com- 
mentary? 

4.  Who  is  your  favorite  news 
commentator? 

5.  Do  you  think  the  same  person 


should  read  both  the  news 
and  the  advertising? 

6.  Where  do  you  think  the  ad-| 
vertising  .  message  should 
come  in   a  radio  news  pro- 
gram— at  the  beginning,  in 
the  middle,  at  the  end? 

7.  Was  there  any  advertising  on 
the  radio  tonight  that  was 
distasteful  to  you? 

Recall  One  Product 

The  total  number  of  products 
recalled  by  the  306  persons  inter- 
viewed was  313,  and  the  average 
recall  per  home  was  3  products. 
The  average  recall  per  person  inter- 
viewed was  1.02  products.  Some 
persons  interviewed  failed  to  re- 
call anything  they  had  heard  ad- 
vertised on  the  radio  between  5 
p.m.  and  7:30  p.m.  The  total  num- 
ber was  54  or  18%  of  all  persons 
interviewed.  It  should  be  pointed 
out  that  no  child  under  10  years 
of  age  was  interviewed.  When 
they  were  asked  whether  any  mem- 
( Continued  on  page  66) 


tyU>  Mid  wests!  Bright  Star! 


SOUTH  DAKOTA 


NEBRASKA 


SIOUX   FALLS,  SO.  DAKOTA 

1140  K  C  -  5000  WATTS 

National  Representatives 


8 


HOWARD  H.  WILSON  CO. 
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To  millions  of  people  in  the  rich  Missouri  Valley-Great  Plains  area, 
"Radio  Omaha"  means  "Radio  WOW". 

From  Sioux  Falls  to  St.  Joe — from  the  cornlands  of  Central  Iowa  to  the 
cattle  country  of  Western  Nebraska — radio  listeners  have  acquired  the 
"WOW  habit"  over  a  period  of  22  years.  Why?  Because,  with  5000  watts 
power  behind  590  kilocycles,  WOW  delivers  clear,  easy-to-listen-to  radio 
programs  over  an  immense  area — within  200  miles  of  Omaha.  And  because 
listeners  consistently  hear  the  best  radio  programs  on  WOW. 


Since  1927,  WOW  has  given  its  listeners  NBC  programs— the 
best  available  anywhere.  In  addition,  WOW  has  always  ex- 
celled in  its  newscasts,  and  its  frequent  timely  special  events. 

'  So  thaf  s  why  "Radio  Omaha"  means  "Radio  WOW"  .  .  . 
that's  why  millions  have  the  "WOW  habit". 

As  every  experienced  Time-Buyer  knows,  ifs  "listener 
habits'"  that  determine  the  advertising  value  of  radio  media. 
That's  why  WOW  has  been  the  Number  One  Radio  Adver- 
tising Medium  in  its  area  for  many  years — and  STILL  IS. 
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RADIO  STATION 

wow. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODY  AT  NORTH  PLATTE 


JOHN    J.    GILUN,    JR..    PRES.    A    GEN'L.  MGR. 
JOHN    BLAIR    A    CO..  REPRESENTATIVES 
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IVorth  Carolina  exceeds  every  other  Southern  state  both 
in  value  of  manufactured  products  and  in  cash  income  to 
farmers.  On  the  former,  North  Carolina  does  nearly  three 
times  as  much  as  the  average  of  the  nine  other  Southern 
states — and  on  the  latter,  nearly  twice  the  Southern  average. 
Isn't  this  the  kind  of  Southern  Market  you  are  seeking? 


and 

WPTF 

at 

RALEIGH 

j 

IS 

NORTH 

■[ 

CAROLINA'S 

■ 

No.l 
SALESMAN! 

I 

With  50,000  Watts,  at  680  k.c— and  NBC — Station 
WPTF  is  by  long  odds  the  No.  1  radio  salesman  in  North 
Carolina.  Let  us  send  you  the  complete  facts  and  avail- 
abilities. Or  just  call  Free  &  Peters! 

50.000  WATTS  —  NBG 


RALEIGH,  N.C. 


Free  &  Peters,  Inc.,  National  Representatives 
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Advertising  Agencies  Required  to  Meet\ 
CAB  Standards  to  Receive  Commissionsi 


By  JAMES  MONTAGNES 

CANADIAN  broadcasters  through 
their  national  association,  Ca- 
nadian Assn.  of  Broadcasters,  have 
for  the  past  six  years  required  ad- 
vertising agencies  to  apply  to  the 
CAB  for  enfranchisement  before 
member  stations  could  officially  pay 
agencies  a  159r  commission.  Cur- 
rently the  CAB  has  enfranchised 
for  1945  a  total  of  44  Canadian 
agencies,  including  Canadian 
branches  of  six  United  States  agen- 
cies. 

An  application  must  be  filed  by 
each  agency  annually  for  CAB  en- 
franchisement. This  application 
was  drawn  up  by  the  CAB  together 

IN  the  June  18  issue  of  BROAD- 
CASTING, Harold  A.  Soderlund, 
Omaha  sales  manager  of  KFAB 
Lincoln-Omaha,  proposed  that 
NAB  sponsor  an  organization  to 
set  up  standards  for  agencies  han- 
dling radio  advertising.  Herewith 
Mr.  Montagnes  describes  how  such 
an  operation  has  been  functioning 
in  Canada  since  1939. 

with  the  Canadian  Assn.  of  Adver- 
tising Agencies  and.  the  Assn.  of 
Canadian  Advertisers. 

The  application  requires  a  copy 
of  the  financial  statements  of  the 
agency  at  its  last  fiscal  year  end 
to  be  submitted  to  the  CAB  appoint- 
ed auditing  firm.  Applying  agen- 
cies must  submit  evidence  that  they 
have  done  annual  business  of  more 
than  $150,000  for  three  or  more 
national  advertising  accounts  of 
separate  operational  control  and  of 
a  character  satisfactory  to  the 
CAB.  The  agency  must  also  show 
a  surplus  of  current  liquid  assets 
over  current  liabilities  in  the 
amount  of  $10,000. 

Reasons  stated  in  the  application 
for  giving  a  franchise  and  enabling 
agencies  to  collect  15%  commission 
from  stations,  are  given  "(1)  in 
order  to  enable  advertising  agen- 
cies so  to  serve  national  advertis- 
ing accounts  that  such  accounts 
may  continue  and' increase :  (2)  in 
order  that  their  enfranchised  ad- 


JiDEPEHOENT 


vertising    agencies    may  expend 
money  in  the  procuring  of  new  na- 
tional advertising  accounts:  (3)  ii 
order  to  assure  an  annual  net  opei 
ating  profit  to  such  agencies." 

No  Rebates  Allowed 

The  application  further  state  | 
that  "the  principal  or  principals  o 
the  agency  shall  be  men  of  goo  [ 
business  character  with  such  e: 
perience  in  the  advertising  busine: 
as  in  the  opinion  of  the  Associa 
tion  will  ensure  good  service  to  th 
agency's  clients.  No  such  principal 
shall  be  a  paid  employee  or  princ 
pal  of  an  advertising  client.  .  . 
The  principals  (of  the  agency) 
shall  not  be  interested,  directly  oj 
indirectly,  in  the  publication  ol 
newspapers  or  periodicals,  operaJ 
tion  of  a  radio  station,  or  in  anjij 
business  or  enterprise  which  i| 
competitive  with  radio  advertis 
ing." 

The  CAB  franchise  prohibits  re 
bates  and  each  applicant  agencj 
must  show  proof,  checked  by  CAI 
auditors,  that  it  has  not  rebatec 
commissions  in  any  form. 


Video  Course 

EDWARD  C,  COLE,  Yale  U.  The 
ater  technical  director,  will  con 
duct  a  summer  course  in  televisioi 
at  the  Randall  School  of  Drama 
Hartford.  Ten  lectures  will  cove! 
television  systems,  cameras,  prq 
jection  and  video  effects,  studii 
procedure,  program  formats  an< 
scripts,  and  developing  a  televisioi 
program.  Mr.  Cole  teaches  televi: 
sion  program  production  at  th 
Yale  Theater,  is  a  director  of  th 
American  Television  Society  am1 
on  the  program  committee  of  th 
Television  Broadcasters  Assn. 


Montgomery  CP 

CONSTRUCTION  PERMIT  fo 
new  local  station  at  Montgomer 
W.  Va.,  on  1400  kc  with  250 
unlimited,  is  sought  in  applicatio 
filed  with  FCC  by  Fayette  Assol 
Inc.  New  firm  is  composed  o 
Arnold  M.  Vickers,  presiden' 
partner  in  law  firm  of  Thompso 
&  Vickers;  H.  E.  Pirrung,  secrl 
tary,  district  agent  for  New  Yor; 
Mutual  Life  Insurance  Co.,  an, 
Raymon  Kandall,  treasurer.  Eacl 
has  third  interest. 


; 


5000  WATTS  1330  KC 


ENGLISH  •  JEWISH  •  ITALIAll 

National  Advertisers  consider  WEVI 
a  "must"  to  cover  the  great  Metro 
potitan  New  York  Market. 

Send  for  WHO'S  WHO  on  WEVO 
WEV0- 117  West  46th  Street  Hew  Yerfc.  *•  j 
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1945  Survey  of 
i  KANSAS 

Post -War 

BUYING  PLANS 


Here's  an  up-to-the-minute  pic- 
ture of  what  Mr.  and  Mrs.  Kansas 
have  made  up  their  mind  to  buy  as 
soon  as  possible.  What's  more,  it 
shows  how  they're  going  to  pay  for 
their  purchases.  (They've  got  plenty 
of  money  salted  away) 

Take  a  look  at  the  figures  along 
the  side.  They  represent  the  state- 
wide percentage  of  families  who 
have  definitely  decided  to  buy  new 
refrigerators,  washing  machines, 
radios,  etc.  This  complete,  person- 
to-person  survey,  gives  a  cross  sec- 
tion of  planned  purchases  from  air- 
planes to  fences  .  .  .  new  homes  to 
clocks. 

If  you  make  or  sell  durable  goods, 
this  survey  will  be  as  invaluable  in 
laying  future  plans  as  WIBW  is  in 
producing  sales  for  your  product. 

If  you  have  not  received  your  copy 
of  "The  1945  Post  War  Plans  of 
Kansas  Families"  write  for  it  today. 
Critical  paper  shortage  has  dras- 
tically curtailed  our  supply. 


W      A  WW  COLUMB'AS  OLTLCT 

 BEN  LU  D  Y,  it.  »,.  

represented  by  cappeh  publications.  ,nc 
hiw  tchk  chicago  kansas  city  san  idancisc 


Kaiser  Expresses 
Thanks  to  Radio 

Success  of  National  Clothing 

Collection  Is  Cited 

HENRY  J.  KAISER,  national 
chairman  of  the  United  National 
Clothing  Collection  for  War  Relief, 
has  expressed  to  broadcasters  in  a 
letter  to  the  editor  of  Broadcast- 
ing the  appreciation  of  his  com- 
mittee for  efforts  made  by  the  me- 
dium in  promoting  the  clothing  col- 
lection campaign. 

Mr.  Kaiser  states: 

"May  I  express  through  the  col- 
ums  of  Broadcasting  my  deep  ap- 
preciation for  the  splendid  cooper- 
ation extended  to  the  United  Na- 
tional Clothing  Collection  by  the 
networks,  local  stations,  sponsors, 
program  directors,  writers,  an- 
nouncers, stars  and  casts. 

"The  outstanding  support  given 
to  the  clothing  drive  by  radio  was 
one  of  the  major  contributions  to 
our  success  in  attaining  the  goal 
of  150,000,000  pounds  of  clothing, 
shoes, and  bedding. 

"The  enthusiastic  response  of 
the  American  people  to  this  great 
humanitarian  appeal  for  the  relief 
of  suffering  millions  in  war-devas- 
tated countries  was  stimulated  by 
the  blanket  coverage  radio  gave 
this  collection.  Constantly  through- 
out the  campaign,  radio  brought 
our  appeal  into  practically  every 
home  in  America." 


Canadian  Production 

RADIO  MANUFACTURERS  in 
Canada  have  been  given  permission 
to  proceed  with  reconstruction  plans 
but  must  bring  their  models  back 
on  the  market  at  1941  basic  prices, 
the  Wartime  Prices  and  Trade 
Board  has  ruled.  New  Canadian 
receivers  will  not  be  on  the  market 
for  some  time,  according  to  WPTB 
officials,  as  Canadian  manufactur- 
ers depend  for  parts  on  American 
suppliers. 


P.  BALLANTINE  &  SONS,  New  York, 
has  replaced  Cameron  Andrews,  comedy 
lead  in  its  CBS  show  Mon.  10:30-11  p.m., 
with  Stuart  Erwin,  changing  title  to  the 
"Stuart  Erwin  Show."  Agency  is  J.  Wal- 
ter Thompson  Co.,  N.  Y. 


Paid  eastern  North  Carolina  farm- 
ers for  1944  flue-cured  tobacco 
crop  totaling  391,244,945  pounds. 

GET  YOUR  SHARE  OF  THIS 
PROSPEROUS  MARKET 
NOWI  WE  CAN  HELP  YOU. 

Write"  today  lor  Further  Information 

WRRF 

1000  WATTS 

FORJOE  &  COMPANY,  Naff.  Representatives 
New  York    *    Chicago    •  Philadelphia 


GASTON  W.  GRIGNON  (r),  gen. 
mgr.,  WISN  Milwaukee,  lights 
candles  on  cake  presented  by 
(1  to  r)  Warren  G.  Gehrs,  pres., 
and  Frank  Kuskowski,  radio  com- 
mittee chairman,  Milwaukee  Coun- 
ty Pharmacists  Assn.,  at  third  an- 
nual dinner  in  tribute  to  Grignon 
and  staff's  program  efforts. 


BMI  BUYS  RIGHTS 

TO  LATIN  MUSIC 

BMI  has  signed  a  new  five-year 
contract  through  which  it  gets 
exclusive  performing  rights  in  all 
of  the  Latin  American  music  con- 
trolled by  American  Performing 
Rights  Society  Inc.,  Peer  Interna- 
tional Corp.,  and  Melody  Lane 
Publications  Inc.  The  contract  also 
gives  to  BMI  rights  on  extensive 
hill-billy  catalogs  controlled  by  the 
enterprises  with  which  Ralph  Peer, 
Peer  International,  is  associated. 

With  a  line-up  including  such 
favorites  as  "You  Belong  to  My 
Heart",  "Tico  Tico",  "Amor", 
"Besame  Mucho",  "Brazil"  and 
others,  BMI  and  APRS  already 
control  practically  the  entire  Latin 
American  reportory. 


Tolerance  Campaign 

NATIONAL  Assn.  of  Broadcast- 
ers, Radio  Writers  Guild  and  Writ- 
ers War  Board,  have  offered  for  dis- 
tribution to  members,  a  mimeo- 
graphed pamphlet  containing  sug- 
gestions on  scriptwriters  on  how 
to  help  preserve  postwar  tolerance 
and  unity.  Anticipating  attempts 
to  stir  up  feeling  against  minority 
groups,  Council  for  Democracy, 
New  York,  has  prepared  several 
thousand  copies  of  a  "Radio  Direc- 
tive for  Democracy,"  for  free  dis- 
tribution to  radio  writers.  Author 
is  Milton  Krentz,  CD  radio  direc- 
tor, and  affiliated  with  American 
Jewish  Committee. 


MUTUAL 
NETWORK 

Now  On 

WMOH! 

Over  160,000 
Radio  Homes  In 
.5  MV/M  Area! 

WMOH 

Hamilton,  Ohio 
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WMAM  —  the  ONLY  station  heard  in  thousands  of 
homes  in  this  big,  important  buying  area  of  500,000 
people  .  .  .  waiting  your  important  message. 

NO  OTHER  STATION  can  reach  these  hundreds 
of  thousands  of  people  during  many  hours  of  the  24. 
A  singular  situation  due  to  geography  and  ground  minerali- 
zation in  this  Great  Lakes  area. 

One  of  the  strongest  signals  of  any  250  watt  station  in 
the  country!  In  an  area  where  no  other  station  can  reach 
so  many  people  at  once,  WMAM  is  truly  the  little  station 
with  the  BIG  WALLOP.  High  type  programming,  with 
a  staff  comparable  to  5000  watt  installations,  gets  listener 
attention  and  response  .  .  .  results  proved  by  HOOPER 
SURVEYS  and  mail  count. 

If  you  want  results  for  your  money  .  .  .  get  WMAM's 
story  of  what  570  on  the  dial  brings  you  in  this  important 
Great  Lakes'  area.  Send  for  complete  brochure. 


WM 


Marinette,  Wisconsin 


STURGEON  BAY 


on  the  dial  to 


BRANCH  STUDIOSt  STURGEON  BAY,  WIS  •  IRON  MT.,  MICH 


500,000  listeners 
 1  / 


hseph  Mackin,  General  Mgr  •  National  Representatives:  Howard  A.  Wilson  Co  •  Chicago  •  New  Tori  •  San  Francisco  •  Hollywood 
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It 


s  the  biggest  thing  yet! 


KPO-NBC  proudly  presents 
Fred  Waring 


his  orchestra 


and  his  famed  entertainers. 
From  on  — every  weekday 

morning  8:00  to  8:30  A.  M.  will  be 
Fred  Waring  time  on  KPO. 
What  an  introduction  to 


a  morning-full  mm  of  better 


shows  on  KPO! 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south  of 
Seattle  and  east  of  Moscow. 


^RADIO'S  «* 
LEOGEO  T°   ! 


1945 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represented  by  NBC  SPOT  SALES 


AFN  Begins  Third 
Year  of  Broadcast 

Network  Numbers  50  stations 

With  Power  of  240,000  w 

JULY  4  the  American  Forces  Net- 
work celebrated  the  beginning  of 
its  third  year  of  entertaining  and 
informing  millions  of  troops  in  the 
European  theater.  Observing  the  oc- 
casion, top  talent  touring  the  con- 
tinent was  assembled  in  a  90-minute 
AFN  program  broadcast  from  the 
Olympia  Theater  in  Paris.  Bill  in- 
cluded Bob  Hope,  Jack  Benny,  Amos 
and  Andy,  Ed  Gardner,  Jerry  Co- 
lonna,  Grace  Moore,  Yehudi  Menu- 
hin,  Jane  Froman,  Larry  Adler,  the 
Information  Please  experts  among 
many  others. 

The  first  words  broadcast  over 
AFN  were  spoken  from  a  basement 
studio  at  11  Carlos  Place,  London 
on  July  4,  1943.  The  network  con- 
sisted of  the  studio  and  five  trans- 
mitters in  England.  Total  power 
was  250  w. 

Today  over  50  AFN  stations  are 
in  operation,  with  a  power  of  al- 
most 240,000  w.  Other  stations  are 
scheduled  to  go  on  the  air  for  AFN 
soon.  The  Munich-Stuttgart  sister 
stations  are  the  most  powerful 
combination  in  the  world,  with  100,- 
000  w  each. 

In  addition  to  the  permanent  in- 
stallations, the  AFN  during  the 
fighting  had  three  mobile  stations 
Which  travelled  with  the  First, 
Ninth  and  Seventh  Armies.  They 
were  termed  by  the  GI's  "the  best 
thing  that  happened  to  the  Infan- 
try since  the  Flying  Fortress."  Sev- 
eral times  they  were  knocked  off 
the  air  by  the  concussion  of  nearby 
explosives.  Among  the  steadiest  lis- 
teners were  German  citizens.  To 
keep  the  stations  on  the  air,  all 
hands  often  worked  16  to  18  hours 
a  day.  As  radio  men  are  now  more 
readily  released,  with  the  fighting 
over  in  ETO,  the  network  will  soon 
be  staffed  by  200  enlisted  men 
and  25  officers. 

According  to  Lt.  Col.  John  S. 
Hayes,  AFN  chief,  "When  the  last 
American  soldier  embarks  for  home, 
he  can  tune  the  American  Forces 
Network  in  on  the  boat  as  it  steams 
out  of  the  harbor." 


Video  Film  Exchange  Is 
Started  by  Ross  Federal 

NEW  type  of  16mm  film  exchange 
service  designed  to  supply  televi- 
sion stations  and  advertisers  with 
film  programs,  is  being  organized 
by  Ross  Federal  Inc.,  New  York. 

Thirty-one  branch  libraries  will 
supply  complete  sustaining  pro- 
grams in  sound  film  on  a  low  rental 
basis. 

Firm  also  is  offering  its  16mm 
sound  projector  service  to  stations 
wishing  to  give  previews  of  sound 
film  programs  to  prospective  spon- 
sors. All  branches  will  be  equipped 
with  batteries  of  16mm  sound  pro- 
jectors and  trained  operators.  Na- 
tional advertisers  will  be  able  to 
store  prints  in  the  libraries  for 
rapid  delivery  to  stations. 
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To  make  time  in  the  race  for  con- 
sumer sales  dollars,  radio  advertisers 
need  prompt,  complete  information 
on  availabilities.  Time  that  will  put 
a  product  out  in  front  is  the  full-time 
business  of  Weed  &  Company. 


Weed  men  lose  no  time  in  giving  real 
meaning  to  "Nationally  Represented 
by  Weed  &  Company" — the  letter- 
head line  that  means  more  business 
for  sales-able  stations.  "Time  will 
sell"  when  handled  through  Weed. 


WEED  AND  COM  PA 

RADIO  STATION  REPRESENTATIVES 


NEW  YORK  •   BOSTON   •   CHICAGO   •   DETROIT   -   SAN  FRANCISCO   -  HOLLYWOOD 
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One  Fifth  of  Kansas  Families 
Found  Ready  to  Buy  Receivers 


CONTINUATION  of  the  war 
means  a  progressively  increasing 
backlog  of  orders  for  new  radio  sets 
in  Kansas,  according  to  the  1945 
Post-War  Plans  of  Kansas  Fami- 
lies prepared  by  Dr.  F.  L.  Whan, 
U.  of  Wichita.  The  study  is  part 
of  the  overall  Kansas  Radio  Audi- 
ence of  1945  to  be  available  in  the 
autumn. 

Of  every  10,000  Kansas  families, 
2,204  definitely  plan  to  buy  radios 
at  war's  end,  the  study  shows,  as 
compared  with  1,605  a  year  ago. 
The  analysis  reveals  that  rural 
families  are  most  anxious  for  new 
sets. 

Radios  Second  in  Demand 

Home  appliances  greatest  in  de- 
mand are  washing  machines, 
with  radio  sets  second.  Following 
in  order  are  electric  refrigerators, 
vacuum  sweepers,  sewing  ma- 
chines, electric  stoves,  gas  stoves, 
electric  mangle  ironers,  butane  and 
other  gas  refrigerators. 

Of  the  2,204  families  planning 
to  buy  sets  after  the  war,  1,119 
would  buy  them  today  at  peacetime 
prices.  The  figure  a  year  ago  was 
765.  On  top  of  this  demand,  an- 
other 859  of  each  10,000  families 
"expect  to  purchase"  sets  after  the 
war,  though  plans  have  not  been 
definitely  laid.  The  figure  a  year 
ago  was  610.  In  this  group  wash- 
ing  machines,    refrigerators  and 


Hon.  Dick  Mann 

Bates,  Inc. 

New  York,  N.  Y. 

Dear  Dick: 

Sure  is  a  shame  you  can't  get  WCHS, 
580  on  your  dial,  up  there  in  New 
York.  We  real- 
ly had  some 
honies  lately 
.  .  .  sent  Ernie 
Saunders  our 
special  events 
m-an  up  to 
New  Jersey  to 
meet  West 
Virginia  boys 
on  their  way 
home  from  the 
ETO.  Ernie 
did  a  swell 
job  and  the 
folks  here  back 
home  had  an 
extra  thrill 
hearing  the 
first  word  from 
their  boys 
when  they  hit 
the  country. 
Made  the  men 
feel  pretty 
good  too  .  .  . 
meeting  some- 
one from 
home.  Yessiree 
bub  .  .  .  we 
concentrate  on 
service  for  our 
listeners  here 
in  West  Vir- 
ginia, and  of 
course,  that 
makes  for  bet- 
ter service  for 
our  advertisers.  Ask  any  Branham  man 
about  that! 

Yrs., 
Algy 


WCHS 

Charleston,  W.  Ya. 


vacuums  are  ahead  of  receivers. 

Financing  plans  of  families  stud- 
ied by  Dr.  Whan  disclose  that  of  I 
the  2,204  who  definitely  plan  to  buy 
radios,  approximately  27%  plan  to 
finance  through  cash  on  hand;  26% 
through  cash  yet  to  be  earned;  22% 
through  cash  and  payment  plan; 
18%  through  sale  of  War  Bonds. 
The  remainder  were  undecided. 

Looking  into  ownership  and  con- 
dition of  sets,  the  survey  shows 
89.1%  in  working  order,  compared 
to  89.9%  a  year  ago,  with  4.8% 
not  in  working  order  this  year, 
3.9%  a  year  ago.  Balance  repre- 
sents families  without  radios — 
6.1%  this  year,  6.2%  a  year  ago. 
There  are  69.6%  of  families  with 
one  set,  73.7%  a  year  ago;  23.8% 
with  two  sets,  20%  a  year  ago; 
4.8%-  with  three  sets,  3.7%  a  year 
ago.  Source  of  power  of  newest  set 
in  the  family  follows:  73.8%  high 
line,  73.1%  a  year  ago;  2.7%  home 
generator,  2.3%  a  year  ago;  23.5% 
wet  or  dry  batteries,  24.6%  a  year 
ago. 

Reasons  for  Failure 
Reasons  for  failures  of  receiv- 
ers to  operate  follow:  Battery  is 
dead,  49.4%;  tubes  are  bad,  25.9%; 
other  reasons,  12.1%;  reason  un- 
known, 10.2%;  no  information 
given,  2.4%.  Surveying  length  of 
time  families  with  nonoperating 
sets  (4.8%)  have  been  without  re- 
ception, the  study  gives  these  fig- 
ures: One  month  ago,  10.2%;  two 
months  ago,  18.1%;  three  to  six 
months  ago,  35.5% ;  6  to  12  months 
ago,  12.1%;  more  than  a  year, 
13.9%;  no  information  given, 
10.2%. 

In  a  review  of  radio  ownership 
and  saving  habits,  the  survey 
shows  that  radio  owners  save  a 
higher  percentage  of  their  income 
than  families  not  owning  working 
radios. 

The  survey  is  the  ninth  conduct- 
ed by  Dr.  Whan,  and  the  second  to 
show  postwar  buying  plans.  Data 
came  from  1,482  urban  families, 
855  village  families  and  1,127  farm 
families  in  Kansas. 


is  the  economic  capital  of  a 
vitally  important  empire  embracing 
15  COUNTIES  in 
4  STATES  in 
2  NATIONS. 


OOft-HANCtr 

ROPtHICK. 
VAl  LAVVREIICt 

El  Paso  covers  it  ALL. 

600  KC            CBS        1000  WalU 
XkkiW  H.  Viho.  Cm.    Salient  flem. 

Baiic  Blue  Aetwo*Ji 

5000  WATTS 

DAY  AND  NIGHT 

★ 

Weed  &  Co. 

National  Repre.enlatives 
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Night  scene  of  the  Ashland  Oil  Company's  octane  refinery,  photographed  from  the  Big  Sandy  River.  Just  one  of  the  many  local  industries. 

Night  and  Day  .  .  .  Industries  Make 

ASHLAND  SKIES  BRIGHT 


.dvertisers  will  be  wise  to  include  this 
rich,  concentrated,  industrial  tri-state  mar- 
ket where  the  effective  buying  income  of  the 
three  basic  counties  (Boyd,  Lawrence  and 
Cabell)  run  well  in  excess  of  $170,000,000 
annually.  Market  stability  is  assured  by  such 
local  industries  as  International  Nickel  Com- 


pany, American  Rolling  Mills,  American  Car 
Foundry,  Ashland  Oil  Company,  Sylvania 
Products,  Inc.,  and  many  others.  WMCI  gives 
you  the  needed  coverage-from-within  in 
this  densely  populated  area  where  some  200,- 
000  people  live  within  WCMFs  primary  serv- 
ice. Write  us  for  desired  factual  information. 


WCMI  gives  triple 
coverage  at  one  cost 


NUNN  STATIONS 

WCMI,  Ashland,  Ky. 

(Studio)  Huntington, 
W.  Va. 

WLAP,   Lexington,  Ky. 

WBIR,  Knoxville,  Tenn. 

KFDA,  Amarillo,  Tex. 
Owned     and  oper- 
ated by  Gilmore  N. 
Nunn   and   J.  Lind- 
say Nunn. 


Represented  Nationally  by 
The  John  E.  Pearson  Co. 


Ashland,  Kentucky 


WCMI 


A  NUNN  STATION 


JOSEPH  B.  MATTHEWS,  Mgr. 
•  AN   AFFILIATE  OF  THE   COLUMBIA   BROADCASTING  SYSTEM 
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Permanent  Radio  Group 
Co-op  Formed  in  Canada 

CANADIAN  broadcasters  have 
found  their  co-operative  venture  'of 
a  radio  bureau  at  Ottawa  and 
their  co-operative  reporting  ven- 
ture at  the  San  Francisco  Con- 
ference so  successful  that  a  per- 
manent Radio  Bureau  is  to  be 
established  at  Ottawa.  It  will  have 
no  connection  with  the  Canadian 
Assn.  of  Broadcasters  or  Canadian 
station  representatives. 

It  is  to  be  a  non-profit  co- 
operative venture  of  broadcasters 
who  will  pay  for  services  at  a  set 
fee  per  disc  depending  on  size  of 
the  station.  James  Allard,  who  has 
been  in  charge  of  the  bureau  since 
its  formation  about  a  year  ago, 
will  continue  in  that  capacity.  At  a 
meeting  June  26  directors  ap- 
pointed were:  F.  A.  Lynds,  CKCW 
Moncton;  A.  Gauthier,  CHLT 
Sherbrooke;  Ken  Soble,  CHML 
Hamilton;  G.  Gaetz,  CKRC  Win- 
nipeg, and  Dick  Rice,  CFRN 
Edmonton. 


CURRENT  Ford  Motor  Co.  radio  shows  were  reviewed  and  use  of  radio 
in  regional  markets  when  new  cars  are  available  was  discussed  at  Detroit 
meeting  of  men  from  10  J.  Walter  Thompson  Co.  offices  throughout  the 
U.  S.  Attending  were  (1  to  r)  P.  N.  Berry,  Detroit;  0''Neill  Ryan  Jr., 
vice-pres.,  New  York;  W.  O.  Thorniley,  Seattle;  Earle  Hildebrand,  Los 
Angeles;  L.  H.  Stormont,  New  York;  Clyde  Rapp,  Dallas;  T.  R.  Paulson, 
Atlanta;  Victor  C.  P.  Dreiske,  Chicago;  C.  R.  Curtis,  Atlanta;  Wm. 
Brookins,  Denver;  L.  J.  Hannah,  San  Francisco;  Norton  Mogge,  Los 
Angeles;  S.  J.  Case,  Detroit;  H.  T.  Stanton,  vice-pres.,  Chicago;  H.  T. 
Mitchell,  vice-pres.,  Chicago;  George  Reeves,  vice-pres.,  Chicago. 


Alden  Delivering  Fax 

ALDEN  PRODUCTS  Co.,  Brock- 
ton, Mass.  is  now  delivering  fac- 
simile equipment  to  broadcasting 
and  newspaper  firms.  Though  not 


perfected,  machines  were  requested 
so  that  they  could  give  first  hand 
experience  to  broadcasters  and 
newsmen  who  will  be  working  with 
them  in  the  future. 


HERE'S  YOUR 
MAGIC  WAND 


It  will  deliver  AMAZING  RESULTS  in 
"THE  MAGIC  CIRCLE". 
It  offers  you  more  magic  than  the 
mythical  Merlin  was  able  to  produce.  It's  yours  to 
use  as  you  will... for  a  maximum  amount  of  profit- 
able business. 

Greensboro  and  its  50  mile  radius  is  the  richest  area 
south  of  the  Mason  and  Dixon  Line. 
And  WBIG  does  an  effective  and  efficient  job  in 
dominating  this  area. 


EDNEY   RIDGE,  DIRECTOR 


r/  ST 


mm. 

CBS  _  . 

I If fif  THE  CAROLINA 


5DOO  WATTS  DAY  AND  NIGHT 


WWDC  BEGINS  NEW 
COVERAGE  SYSTEM 

THROUGH  arrangement  with  Jack 
R.  Reed,  head  of  the  Yankee  News 
Bureau,  WWDC  Washington  on 
July  2  began  a  schedule  of  indi- 
vidualized newscasts  which  entails 
local  as  well  as  wire  coverage,  Ben 
Strouse,  station  general  manager, 
announced. 

Mr.  Reed's  bureau  will  assign  a 
staff  to  report  and  write  news  for 
WWDC.  Locally  WWDC  will  cover 
the  White  House,  Capitol  Hill,  lo- 
cal and  Federal  Governments,  civic 
affairs,  police  and  fire  departments 
and  sports.  Reporters  include  Fred 
Hoffman,  formerly  of  U.  P.;  Ann 
Higgins,  formerly  of  the  Washing- 
ton Daily  News;  Dan  Williams,  ex- 
Transradio  Press  White  House  re- 
porter; Ela  Nawrocki,  formerly  of 
the  Washington  Times-Herald  and 
UP  Washington  City  News  Service, 
and  five  others  to  be  named. 

In  addition  WWDC  has  the  UP 
radio  wire,  AP  radio  wire  and 
Washington  City  News  Service. 
Plans  include  hourly  broadcast  of 
news  with  two  5-minute  local  news- 
casts daily  at  10:30  and  11:30  a.m. 

Yankee  News  Bureau,  organized 
more  than  a  year  ago  by  Mr.  Reed, 
serves  stations  of  the  Yankee  Net- 
work, WJW  Cleveland  and  the 
Eugene  C.  Pulliam  stations  and 
newspapers. 


E.  William  Young 

LONG  a  familiar  figure  in  radio  re- 
cording circles,  E.  William  Young, 
54,  chief  of  the  recording  depart- 
ment of  WRC  Washington,  died 
June  30  after  a  prolonged  illness. 
Funeral  services  were  held  last 
Tuesday  in  Libertyville,  111.  Mr. 
Young  was  born  March  19,  1891  in 
Chicago  and  attended  Morgan  Park 
Military  School  and  the  U.  of  Wis- 
consin. Prior  to  coming  to  WRC  he 
was  with  NBC  in  Chicago  and  was 
previously  with  RCA  and  Colum- 
bia Recording  Corp.  He  is  survived 
by  his  widow  and  a  son,  Maj.  E.  W. 
Young  Jr.,  USA,  who  was  flown 
from  the  Philippines  to  Washing- 
ton just  a  day  before  his  father's 
death. 


MACKAY  RADIO  &  TELEGRAPH  Co. 
has  opened  a  new  direct  high-speed 
radio-telegraph  circuit  between  New 
York  and  Bucharest,  Rumania. 


THE  KOIN 
MILLION  DOLLAR  CLUB 
—pledged  to  Victory! 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Nafl  Rep. 
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Seated  at  the  left  is 
the  *'Lady  from  Love' 
mans''  interviewing 
Mrs.  E.  O.  Scales,  one 
of  the  eight  winners  in 
a  national  sewing 
contest.  Prize  includ- 
ed all-expense  trip  to 
New  York  City,  4-day 
stay  at  W  a  I  d  o  r  f  - 
Astoria,  seeing  dress 
modeled  at  fashion 
show  by  Powers  model, 
and  cocktail  party  by 
the    New    York  Press. 


50,000  WATTS 

REPRESENTED  BY  THE 
PAUL  H.  RAYMER  CO. 


In  Nashville,  radio  is  a  well-established  part  of  department 
store  advertising  budgets.  Here,  as  elsewhere,  radio  stands 
on  its  own  feet,  and  is  doing  a  man-sized  job! 

Five  of  Nashville's  six  leading  department  stores  use 
WLAC  for  hard-hitting  selling  copy,  with  the  preparation 
given  a  primary  advertising  medium. 

One  of  these  programs,  the  "Lady  from  Lovemans,"  pro- 
duced one  of  the  eight 
winners  in  a  nation- 
wide sewing  contest 
.  .  .  added  proof  that 
among  Nashville's  de- 
partment store  adver- 
tising, WLAC  is  a 
winner! 


WLAC 

NASHVILLE 


"Qateway  to  I    the  %ich  Tennessee  Valley 
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Procedure  Outlined  by  Porter 
Under  FCCs  New  Allocations 


PROCEDURE  for  broadcasters  in 
applying  for  FM,  television  and 
facsimile  stations  under  the  new 
FCC  allocations  was  suggested  in 
a  statement  by  Chairman  Paul  A. 
Porter.  Issued  late  June  29,  the 
statement  was  summarized  in  the 
July  2  Broadcasting. 

Proposals  for  rules  and  standards 
will  be  offered  by  the  industry  at  a 
meeting  to  be  held  this  month,  with 
all  interested  parties  invited,  Chair- 
man Porter  said.  Full  text  of  his 
statement  follows: 

THE  Commission  expects  to  confer  at 
an  early  date  with  representatives  of 
industry  groups  with  the  view  to 
scheduling  a  meeting  sometime  in  July 
of  all  interested  parties  to  formulate 
the  industry's  proposals  for  rules  and 
standards. 

It  has  been  the  consistent  aim  of  the 
Commission  from  the  very  beginning 
of  this  proceeding  to  reach  a  decision 


in  time  to  permit  the  industry  to  pre- 
pare to  move  ahead  the  moment  that 
manpower  and  materials  became  avail- 
able. 

We  have  received  gratifying  expres- 
sions of  satisfaction  with  this  alloca- 
tion. It  is  already  apparent  that  the 
soundness  of  the  allocation  is  coming 
to  be  generally  recognized. 

We  had  a  number  of  inquiries  as  to 
the  status  of  the  420  FM  applications 
and  the  119  Television  applications 
now  in  our  pending  files.  For  the  time 
being,  these  applications  must  remain 
in  the  pending  files  as  there  has  been 
no  modification  of  the  Freeze  Policy 
(restricting  the  use  of  critical  ma- 
terials) which  is  still  in  force.  We  shall, 
however,  keep  in  daily  contact  with 
the  War  Production  Board  so  that  we 
will  be  in  a  position  to  give  immediate 
notice  as  to  when  the  Freeze  Policy 
will  be  modified  or  cancelled. 

60  Days  Grace 

Of  course,  no  standard,  FM,  Tele- 
vision or  Facsimile  application  will  be 
finally  acted  upon  for  a  period  of  60 
days  from  the  date  when  the  Freeze 
Policy  is  changed.  Provision  for  this 
was  made  in  Paragraph  3  of  the  Com- 


mission's Public  Notice  of  January  25, 
1945. 

3.  When  manpower  and  materials 
again   become   available   and  condi- 
tions   permit    the    resumption  of 
normal  licensing  practices,  the  Com- 
mission will  make  an  appropriate  an- 
nouncement and  will  provide  a  period 
of  not  less  than  60  days  for  the  filing 
and  processing  of  new  applications 
prior  to  taking  any  action  on  the 
cases  retained   in  the  pending  files 
during  the  period  that  the  statement 
of  policy  of  January  26,  1944,  as  sup- 
plemented January  16.  1945,  was  in 
effect.  Provision  will  also  be  made  for 
the  bringing  up  to  date  of  all  appli- 
cations retained  in  the  pending  files. 
These  procedures,  it  is  believed,  will 
prevent  any  inequity  from  resulting 
to  persons  who  do  not  file  applica- 
tions   during    the   period    that  the 
present  policy  remains  in  force. 
While  the  foregoing  is  quoted  from 
the  standard  broadcast  Freeze  Policy, 
the  procedure  there  set  forth  is  equally 
applicable  to  the  other  broadcast  ser- 
vices since  it  is  obvious  that  the  same 
opportunities  with  respect  to  providing 
broadcast  service  must  apply  to  all.  In 
fact,  the  60  day  period  is  applicable  to 
applications   for   new,   or   changes  in 
facilities  in  all,  broadcast  services.  The 
only  type  of  broadcast  construction  it 
does  not  apply  to  are  cases  where  the 
Commission  has  already  specified  that 
certain  construction  must  be  done  as 
soon  as  manpower  and  materials  become 
available. 


While,  except  as  noted  above,  no  con- 
struction permits  will  be  granted  until 
60  days  after  a  change  in  the  Freeze 
Policy,  the  Commission's  staff  will,  in 
the  meantime,  get  to  work  on  the 
applications  which  are  in  the  pending 
files.  In  this  connection  it  will  not  be 
necessary  for  persons  with  pending  FM 
and  Television  applications,  who  have 
supplied  full  engineering  data  with 
reference  to  the  old  band,  to  amend 
them  to  conform  to  the  new  allocations 
except  with  respect  to  any  changes  in 
equipment  that  are  proposed.  The  Com- 
mission's staff  will  go  through  these 
applications  as  soon  as  possible  and 
call  for  whatever  further  information 
may  be  required.  Everything  possible 
will  be  done  to  eliminate  unnecessary 
procedural  steps  so  that  when  WPB 
gives  the  green  light  these  new  indus- 
tries may  go  forward  without  delay. 

Suggestions  Offered 

Prior  to  the  adoption  of  revised  rules 
and  standards  for  the  FM  and  Tele- 
vision services,  the  following  sugges- 
tions are  offered  as  an  aid  in  the  prep- 
aration of  applications  for  these  ser- 
vices. FM  applications  having  complete 
engineering  studies  need  not  be  re- 
computed to  determine  the  coverage  u 
the  new  FM  band,  since,  in  the  ma- 
jority of  cases  there  will  be  no  material 
difference  in  the  distances  to  the  50 
microvolt  per  meter  contour  in  either 
band.  Changes  In  equipment  causing 
a  change  in  the  service  area  will,  of 
course,  require  a  new  engineering  study 
by  the  applicant.  Any  changes  in 
areas  resulting  from  the  change  in 
frequency  will  be  taken  care  of  in  the 
Commission's  processing  of  such  appli- 
cations. FM  applications  now  in  prepa- 
ration and  using  the  42-50  mc  coverage 
chart  in  the  present  standards  will  be 
accepted  by  the  Commission  until  Au- 
gust 1,  1945.  A  chart  showing  coverage 
in  the  new  FM  band  is  now  being  pre- 
pared and  is  expected  to  be  available 
within  the  next  few  weeks;  prior  to  the 
availability  of  this  chart,  however,  cov- 
erage in  the  new  FM  band  may  be 
computed  by  using  the  105  mc  coverage 
chart  now  available  in  the  television 
standards.  Applicants  using  this  chart 
should  so  indicate.  Incomplete  FM  ap- 
plications now  on  file  must,  of  course, 
be  completed  with  complete  coverage 
computed  on  the  basis  of  the  105  mc 
chart  or  new  FM  coverage  chart.  In 
the  evemt  complete  FM  applications 
have  been  filed  for  the  42-50  mc  band 
which  are  found  to  include  major 
errors,  the  applicant  will  likely  be  re- 
quested to  complete  a  full  engineering 
study  for  the  new  band.  At  this  time 
FM  applications  need  not  specify  a  par- 
ticular channel  in  the  new  FM  band. 
Frequencies  within  the  new  band  will 
be  selected  by  the  Chief  Engineer  but 
applicants  will  be  given  an  opportunity 
to  state  whether  they  agree  to  such 
frequencies  In  lieu  of  the  ones  applied 
for. 

Television  applications  for  particular 
channels  should  be  prepared  in  ac- 
cordance with  the  method  now  pre- 
scribed in  the  television  standards,  pro- 
viding for  interpolation  by  using  the 
several  charts  incorporated  therein.  A 
chart  for  300  mc  is  now  available  from 
the  Commission  upon  request.  Appli- 
cations now  pending  for  commercial 
television  stations  may  be  modified  for 
particular  channels  in  accordance  with 
this  method.  While  television  applica- 
tions should  specify  particular  chan- 
nels and  coverage,  the  Commission  in 
passing  on  applications  may  not  be  able 
to  assign  the  channel  requested. 

No  changes  are  contemplated  at  this 
time  in  the  50  and  500  microvolt  per 
meter  contours  specified  as  the  limit 
of  service  areas  for  FM  and  television 
stations,  respectively.  This  matter  will 
of  course,  be  reviewed  in  the  standards 
now  under  preparation,  together  with 
any  possible  changes  in  the  methods  of 
allocating  and  assigning  facilities. 

Companies  which  will  manufacture 
FM  receivers  should  build  the  sets  to 
cover  the  entire  band  from  88  to  108 
megacycles.  This  will  make  possible 
the  expansion  of  FM  in  the  event  fac- 
simile is  ultimately  located  in  the  400 
mc  region  and  vacates  the  band  106- 
108.  Also,  if  the  public  is  to  enjoy  the 
full  capabilities  of  FM,  manufacturers 
must  build  receivers  which  will  reject 
undesired  signals  and  noise  up  to  one 
half  tbe  strength  of  the  desired  pro- 
gram. 

While  the  allocation  report  is  a  long 
step  toward  preparation  for  conversion, 
all  of  us  must  keep  in  mind  that  the 
first  business  at  hand  is  to  concentrate 
on  beating  Japan  as  speedily  as  possible. 

MORE  than  40  WLW  Cincinnati  pro- 
grams are  being  lined  to  wards  of 
Wakeman  Hospital  Center,  Camp  Atter- 
bury,  Ind.,  through  newly  installed 
system. 


MUSIC  has  power- 


WDAS  is  the  only  Philadelphia 
radio  station  featuring  three  hours 
of  classical  music  every  day 


...In  addition  to 
the  usual  musical  programs, 
Philadelphia's  outstanding 
full-time  independent  station 
features  classical  music 
every  morning 
from  f0:45  to  12  Noon, 
and  again  in  the  evening 
from  10  to  /[:45  P.M. 


With  "MUSIC"  like  this, 
it's  no  wonder  WDAS  audiences  have  been  loyal 
for  more  than  twenty  years. 


_    -   ■  mn      1-1  i 
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Ill-'       -  ' ' 

All  roads  lead  to  Spartanburg 


country 


The  rich,  rolling  16-county  WSPA  Piedmont  is  laced  with  a 
net  of  high-speed,  modern  transportation.  Millions  of  dollars 
worth  of  products  are  instantly  available  to  the  entire  world  by  rail, 
motor  freight  and  air. 

Spartanburg,  transportation  hub  of  the  Southeast,  is  the  only 
gateway  between  Atlanta  and  Lynchburg  for  traffic  moving  from  the 
Atlantic  coast  over  the  Blue  Ridge  Mountains  to  the  Cincinnati  gate- 
way to  the  west. 

Five  railroads,  six  motor  freight  lines,  two  bus  lines  and  Eastern 
Air  Lines  serve  Spartanburg.  Discharge  and  pick  up  millions  of  dollars 
worth  of  goods:  cotton  cloth,  fruits,  food  products,  plastics,  textile 
machinery,  creosoted  wood  products. 

Millions  of  dollars  worth  of  goods,  bought  and  paid  for  in  Spar- 
tanburg. And  the  fruitful  rewards  stuffed  into  pockets  already  bulging 
with  ready-to-spend  cash.  Small  wonder  the  16-county  WSPA  Primary 
Area  is  an  advertiser's  paradise. 

A  paradise  that  is  "one  of  the  best-balanced  sections  in  the  entire 


And  WSPA  swings  the  balance  your  way. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 
5000  watts  Day,  1000  watts  Night,  950  kilocycles 
Represented  by  Hollingbery 


"Please  take  a 
letter,  Miss  Brown 
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"Radio  Station  WWVA  .... 
Wheeling,  West  Virginia  .... 
Gentlemen  ....  We  are  de- 
lighted at  how  well  this  ac- 
count has  started  . .  .  period  .  .  . 

Thanks  to  you,  these  people 
are  going  to  have  an  entirely 
different  opinion  of  radio  ad- 
vertising than  they  had  before." 


WWVA  specializes  in  giving  a  lot  of  advertisers 
an  "entirely  different  opinion  of  radio  adver- 
tising" as  was  the  case  with  the  one 
mentioned    above    by    his  agency. 


—  ASK  A  JOHN  BLAIR  MAN  — 
Basic  Blue  Network 


CONTRAST  in  mobile  transmitters  achieved  through  20  years  of  radio 
development.  In  foreground  is  1925  model  Westinghouse  mobile  unit 
designed  for  KDKA  Pittsburgh,  comprising  250  w  transmitter  mounted 
in  truck  body  nine  ft.  long  and  six  ft.  high  and  taking  power  from  110 
volt  lighting  circuit  at  points  of  program  origin.  In  inset  is  Motorola 
5-pound  "Handie  Talkie"  used  for  present  day  mobile  transmitting. 


Two  Plagiarism  Suits 
Claim  Illegal  Programs 

TWO  plagiarism  suits  charging  il- 
legal use  of  radio  programs  were 
filed  recently.  Edmund  J.  Holden, 
radio  writer,  is  asking  $200,000 
damages  in  U.  S.  District  Court  of 
Appeals  as  outgrowth  of  use  of 
NBC  program  fiognes  Gallery, 
claiming  ownership  of  copyright. 
Named  as  defendants  are  NBC; 
F.  W.  Fitch  Co.,  sponsor;  L.  W. 
Ramsey  Co.,  agency;  Music  Corp.  of 
America,  national  talent  service; 
and  Maurie  Lipsey. 

Second  suit,  for  $25,000,  was  filed 
in  New  York  County  Supreme 
Court  by  Harry  S.  Goodman,  head 
of  his  own  radio  production  firm 
against  Mildred  Fenton  and  Cohn- 
Hall-Marx  Co.,  N.  Y.  Mr.  Goodman 
is  asking  for  an  injunction  to  pro- 
hibit further  distribution  and 
broadcast  of  the  Fenton  program 
Love  Notes  which  he  charges  is  a 
steal  of  one  of  his  packaged  shows. 
The  program  is  sponsored  on  155 
stations  by  Cohn-Hall-Marx  for 
Cohama  products. 


WMCfl,  New  York,  N.  Y. 

.  .  .  think  AP  news  for  radio  is 
tops.   Use  it  exclusively. 

Leon  Goldstein 
News  Editor. 


available  through 

PRESS  ASSOCIATION,  inc 

50  Rockefeller  Plata 
New  York.  N.Y. 


KMBC  ASKS  DATA 
ON  RADIO  'FIRSTS' 

TO  OBTAIN  information  on  mile- 
stones of  the  first  quarter  century 
of  radio,  KMBC  Kansas  City  has 
asked  all  stations  to  distribute 
pioneering  data  on  the  history  of 
broadcasting,  especially  "firsts"  in 
program  innovations  and  new  serv- 
ices. "Challenge  sheets"  containing 
claims  in  engineering,  public  serv- 
ice, programming  and  commercial 
accomplishments  have  been  sub- 
mitted to  each  station,  together 
with  forms  for  questioning  claims 
or  making  additions. 

Claims  furnished  were  received 
by  KMBC  from  more  than  100 
stations  for  consideration  in  a 
"salute"  series  of  advertisements 
to  commemorate  radio's  25th  an- 
niversary. Several  "firsts"  are 
conspicuously  absent  and  KMBC 
asks  its  fellow  broadcasters:  "Who 
claims  the  first  FM  station  broad- 
casting on  a  regular  basis?  Who 
originated  the  first  amateur  hour? 
What  was  the  first  all  night  sta- 
tion?" 


c  i 


WITH 


REX  DAVIS 

4  TIMES  DAILY 
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Ho  Heed  to  TEAR  YOUR  HAIR 
Over  Station 
Selection 


for 

Indiana 


Selecting  the  right  station  to  carry  your  advertising  mes- 
sage to  the  prosperous  people  in  Central  Indiana,  Western 
Ohio  and  Eastern  Illinois  should  present  no  problem. 
Among  all  Indianapolis  stations,  W  I B  C  has  the  widest 
coverage  in  this  area,  the  excellence  of  programs  and 
the  merchandising  cooperation  to  insure  the  success  of 
your  investment.  Let's  talk  it  over! 

JOHN  BLAIR  &  COMPANY     •     NATIONAL  REPRESENTATIVES 


MUTUAL    S    OUTLET    IN  INDIANAPOLIS 


G 


RADIO  HELPS 

Recruiting  Powers  Proven 
In  Recent  Emergencies — 


RADIO'S  recruiting  powers,  being 
tested  now  more  than  ever,  have 
been  found  up  to  the  emergency 
task.  Two  recent  examples  are  com- 
panies in  Ohio  and  Iowa  who  se- 
cured manpower  through  radio's 
aid.  Columbia  Machinery  &  Engi- 
neering Co.,  Hamilton,  O.,  tried  a 
man-in-the-street  interview  idea 
when  the  firm  needed  workers  in  a 
hurry.  Different  angle  was  that  it 
was  a  two-way  hook-up  with  the 
firm's  v-p  talking  back  to  the  as- 
sembled listeners  and  interviewees. 
Plan  worked — and  sold  War  Bonds 
besides. 

When  the  Iowa  Mfg.  Co.  appealed 
for  help  through  spot  announce- 
ments over  WMT  Cedar  Rapids,  80 
members  of  the  Young  Men's  Bu- 
reau responded  and  worked  ten 
four-hour  shifts  to  relieve  the  seri- 
ous labor  shortage. 


WNAB  Realignment 

REALIGNMENT  of  the  WNAB 
Bridgeport  staff  was  announced 
this  week  by  Bruff  W.  Olin  Jr., 
general  manager.  Peter  Bochan, 
formerly  with 
WWSW  Pitts- 
burgh, becomes 
production  man- 
ager and  chief 
announcer.  Mar- 
sha Robinson, 
new  to  radio  but 
well  -  known  for 
her  music  in 
Bridgeport,  be- 
comes musical  di- 
rector. Jean 
O'Shea,  with  WNAB  since  1941,  is 
promoted  to  traffic  manager.  Art 
Hogan  has  been  transferred  from 
WATR  Waterbury  to  WNAB. 


TRANSCRIPTION  ORDER  TEXT 


Mr.  Olin 


KNET  Palestine,  Tex.,  owned  and  op- 
erated by  B.  A.  Laurie,  becomes  a  Mu- 
tual affiliate  July  15  Station  operates 
with  100  w  on  1450  kc. 


FOLLOWING  is  text  of  FCC  re- 
port No.  115  (Rules  &  Regula- 
tions), issued  last  Tuesday  and 
governing  announcements  in  con- 
nection with  transcribed  or  re- 
corded programs: 

The  FCC  today  amended  Sec.  3.407  of 
its  Rules  Governing  Standard  and  High 
Frequency  Broadcast  Stations,  so  as  to 
eliminate  the  use  of  the  word  "series" 
at  the  beginning  of  the  rule  and  in 
subsections  (a)  and  (b)  thereof;  and 
with  it  the  interpretation  that  a  "se- 
ries" is  interrupted  whenever  the  play- 
ing of  mechanical  reproductions  is  in- 
terspersed with  live  talent  (commer- 
cial announcements)  in  so-called  "par- 
ticipating" types  of  programs,  there- 
fore making  it  unnecessary  in  such 
programs  for  the  licensee  to  announce 
each  record,  as  such,  before  and  after 
playing.  Subsection  (c)  was  clarified; 
subsection  (e)  and  (f )  as  presently  con- 
stituted were  eliminated,  and  a  new 
subsection  (e)  was  adopted  which  dis- 
penses with  the  exact  forms  of  identi- 
fying announcements,  but  provides  that 
the  language  shall  be  clear  and  in  terms 
commonly  used  and  understood,  and 
combining  this  with  the  present  pro- 
visions of  subsection  (f)  that  the  licen- 
sees shall  not  attempt  affirmatively  to 


With  a  gain  of  81.5%  in  its  all-day  average  Hooperating 
for  the  two  year  period  ending  in  January,  WSIX  now  has 
the  best  daytime  Hooper  of  any  Nashville  station!  That's 
why  you  can  slap  your  sales  message  straight  down  the  fair- 
way every  time  you  tee  off  at  WSIX!  And  here  are  some 
additional  reasons:  WSIX  offers  the  top  shows  of  BOTH  the 
AMERICAN  and  MUTUAL  Networks  .  .  .  coverage — at  a  very 
low  unit  cost — of  the  booming,  rich  middle  Tennessee  market 
with  over  a  million  potential  buyers  for  your  product. 


create  the  impression  that  any  program 
being  broadcast  by  mechanical  repro- 
duction consists  of  live  talent. 
Section  3.407  as  amended,  reads: 
"3.407  Mechanical  Records. — Each  pro- 
gram broadcast  which  consists  in  whole 
or  in  part  of  one  or  more  mechanical 
reproductions  shall  be  announced  in 
the  manner  and  to  the  extent  set  out 
below. 

"(a)  Each  such  program  of  longer 
duration  than  30  minutes,  consisting  in 
whole  or  in  part  of  one  or  more  me- 
chanical reproductions,  shall  be  identi- 
fied by  appropriate  announcement  at 
the  beginning  of  the  program,  at  each 
30-minute  interval  and  at  the  conclu- 
sion of  the  program;  PROVIDED,  HOW- 
EVER, that  the  identifying  announce- 
ment at  each  30-minute  interval  is  not 
required  in  case  of  a  mechanical  record 
consisting  of  a  continuous  uninterrupt- 
ed speech,  play,  religious  service,  sym- 
phony concert  or  operatic  production 
of  longer  than  30  minutes. 

"(b)  Each  such  program  of  a  longer 
duration  than  5  minutes  and  not  In 
excess  of  30  minutes,  consisting  in  whole 
or  in  part  of  one  or  more  mechanical 
reproductions,  shall  be  identified  by  an 
appropriate  announcement  at  the  be- 
ginning and  end  of  the  program. 

"(c)  Each  such  program  of  five  min- 
utes or  less,  consisting  in  whole  or  in 
part  of  mechanical  reproductions,  shall 
be  identified  by  appropriate  announce- 
ment preceding  the  use  thereof. 

"(d)  In  case  a  mechanical  record  is 
used  for  background  music,  sound  ef- 
fects, station  identification,  program 
identification  (theme  music  of  short 
duration)  or  identification  of  the  spon- 
sorship of  the  program  proper,  no  an- 
nouncement of  the  mechanical  record 
is  required. 

"(e)  The  exact  form  of  identifying 
announcement  is  not  prescribed,  but 
the  language  shall  be  clear  and  in 
terms  commonly  used  and  understood. 
A  licensee  shall  not  attempt  affirma- 
tively to  create  the  impression  that  any 
program  being  broadcast  by  mechani- 
cal reproduction  consists  of  live  talent." 


Six  Hour  Show 

A  TEST  run  of  a  six-hour  recorded 
program  is  being  sponsored  by  B-l 
Beverage  Co.,  St.  Louis,  on  WTMV 
East  St.  Louis.  The  program,  run- 
ning from  1-6  a.m.  Sunday  is  de- 
signed to  appeal  chiefly  to  Saturday 
night  party-makers  and  swing- 
shift  workers.  Two  complimentary 
bottles  of  B-l  Sparkling  Water  and 
a  shot-glass  are  being  offered  dur- 
ing one  week  to  every  person  send- 
ing in  a  request  postcard.  The  of- 
fering will  be  used  as  a  popularity 
measuring  stick.  If  the  program 
continues  with  the  same  degree  of 
preliminary  sucess  as  indicated  by 
letters,  it  will  be  expanded  to  sta- 
tions in  other  markets. 


REPRESENTED  NATIONALLY  BY 
THE  KATZ  AGENCY,  INC. 

AMERICAN  -  MUTUAL 
5000  WATTS  -  980  K.C 
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HE  WHO  HESITATES 

is  lost.  In  this  instance  the  losers  are  the  "corpses"  that  clutter  up  WGN's  studios  along  about 
9:30  p.  m.,  each  Sunday  and  Tuesday  night.  We  refer,  of  course,  to  the  "whodunit"  activities  of 
those  two  top  mystery  shows  .  .  .  "Mystery  House,"  and  "Crime  Files  of  Flamond"  .  .  .  shows  that 
are  anything  but  losers  in  Hooper  ratings.  "Mystery  House,"  for  instance,  leads  all  studio-originated 
local  shows  in  the  Chicago  market;  the  last  Hooper  showing  up  with  10.5,  to  top  them  all!  "Crime 
Files  of  Flamond"  is  not  far  behind  with  a  hefty  7.2  rating.  Sorry  .  .  .  these  two  shows  are  not 
available!  Both  are  sponsored  by  the  Peter  Hand  Brewery  Co.  Originated  by  WGN,  outstanding 
programs  like  these  are  some  of  many  reasons  why  WGN  is  consistently  the  leader  among  major 
Chicago  stations  in  local  and  national  spot  advertising. 


A  Clear  Channel  Statio 


n 


Wf4 


CHICAGO  11 
ILLINOIS 

50,000  Watts 
720  Kilocycles 


§1 

MUTUAL    BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast:  Edward  S.  Townsend  Co.,  Russ  Building,  San  Francisco,  Calif. 


MARKET 


FROM  50,000  acres,  sugar  beets  pour  into 
modern  refineries  and  bring  $10,000,000  a 
year  to  Utah  farmers  arid  processors.  A  cash 
income  is  guaranteed  to  farmers  by  contract  be- 
fore they  plant  a  seed — a  stabilizing  influence 
that  adds  to  the  continuing  strength  of  the  Utah 
market. 


Local  Advertisers  Know 
KDYL  Brings  Results 

Local  and  national  advertisers  have  learned  it's 

"sweet  business"  to  talk  to 
Utah's  sugar  beet  growers 
who,  like  all  other  Utah 
people,  look  to  KDYL  ex- 
clusively for  NBC  shows — 
and  for  local  features  that 
are  always  of  interest. 
That's  why  KDYL  gets  re- 
sults  for   its  advertisers. 


RCA,  PHILIPS  SIGN 
NEW  PATENT  PACT 

CONSUMMATION  of  a  new  agree- 
ment granting  RCA  the  right  to 
continue  licensing  other  manufac- 
turers under  U.  S.  patents  of  the 
N.  V.  Philips  Gloeilamperifabrieken 
( Philips  Incandescent  Lamp  Works 
Co.),  formerly  of  Eindhoven,  Hol- 
land, was  announced  last  week  by 
Dr.  Charles  B.  Jolliffe,  vice-presi- 
dent in  charge  of  RCA  Labs,  and 
Maynard  T.  Hazen,  vice  president 
and  a  director  of  the  Hartford 
Nat'l  Bank  and  Trust  Co.,  Hart- 
ford. Agreement,  signed  by  RCA 
and  the  Hartford  Bank,  as  trustee 
under  indenture  with  Philips,  be- 
comes effective  July  1  and  remains 
in  force  until  Dec.  31,  1954.  Rights 
acquired  by  RCA  are  non-exclusive. 

Postponed  Hearings 

Following  announcement  of  the 
new  agreement,  Sen.  Frank  P. 
Briggs  (D-Mo.),  chairman  of  a 
Senate  Interstate  Commerce  Com- 
mittee subcommittee,  postponed  in- 
definitely hearings  into  the  alleged 
patent  controls  by  the  Philips  Co. 
scheduled  for  July  10  [Broadcast- 
ing, July  2]. 

Sen.  Briggs  said  the  investiga- 
tion was  authorized  following  a 
study  of  an  agreement  between 
Philips,  RCA  and  several  other  for- 
eign manufacturers  on  cross-licens- 
ing of  numerous  radio  patents 
which  restricted  American  licensees 
from  selling  their  products  in  many 
parts  of  the  world. 

"We  shall  receive  a  copy  of  the 
new  agreement  and  study  its 
terms,"  said  Sen.  Briggs.  "There- 
after, the  Committee  will  make  fur- 
ther plans.  From  the  study  thus 
far  it  is  clear  that  the  basic  prob- 
lem is  one  involving  our  patent 
laws,  which  presumably  permit 
these  types  of  cross-licensing 
agreements  of  patents  which  fre- 
quently result  in  cartel  arrange- 
ments dividing  up  world  sales  ter- 
ritories and  preventing  free  move- 
ments of  commodities  in  the  world 
market." 


National  Representative:  John  Blair  &  Co. 
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LT.  NORMAN  R.  GOLDMAN,  editorial 
associate  on  RADAR.  Army  Air  Forces 
publication,  and  business  manager  of 
BROADCASTING  before  he  entered  the 
Army  two  years  ago,  married  Elaine 
Cooper  of  Brooklyn,  N  Y.,  on  June  25, 
in  Washington. 


WHO 


is  "Listened-To 

Most"  in 
79  of  Iowa's  99 
Counties! 
(in  80  counties,  nighttime) 

50,000  Watts  •  Des  Moines 

Free  &  Peters,  Representatives 


DICK  GRAHL  (center),  time  buyer 
for  William  Esty  &  Co.,  paid  a 
three-day  visit  to  WLW  Cincinnati 
where  he  got  together  with  George 
Clark  (1),  acct.  exec,  in  station's 
N.  Y.  office,  and  Harry  Mason 
Smith,  WLW  gen.  sales  mgr. 

BOOK  DESCRIBES 
SENDER-ATLANTIK' 

COPIES  of  Radio — Heute  und  Mor- 
gen  (Radio — Today  and  Tomor- 
row) by  Dr.  Arno  Huth,  Geneva, 
published  in  1944,  have  reached 
the  U.  S.,  describing  in  detail  the 
vast  German  radio  structure  before 
it  was  destroyed.  Book  is  published 
by  Europa-Verlog,  Zurich. 

He  describes  the  operations  ef 
many  of  the  clandestine  transmit- 
ters— especially  "Sender- Atlantik". 
"It's  news  reports,"  he  says,  "are 
'nonpolitical'  and  'objective'.  Often 
its  transmissions  are  so  well  cam- 
ouflaged that  the  unpracticed  lis- 
tener might  well  take  it  to  be  one 
of  the  official  German  stations.  Fre- 
quently it  cited  the  text  of  the 
German  Army  report,  announced 
the  successes — but  also  losses — of 
the  German  submarines,  congratu- 
lated the  newest  winners  of  Ger- 
man decorations,  and  on  one  occa- 
sion carried  a  speech  by  Hitler." 

Dr.  Huth  adds  that  the  station 
constantly  referred  to  "our"  troops 
and  to  the  Allies  as  "enemies,"  yet 
broadcast  police  reports  from  the 
bombed  cities  in  great  detail,  gave 
names  of  missing  U-boat  command- 
ers and  crews.  On  the  same  pro- 
gram, results  of  German  sporting 
events  and  winning  lottery  numbers 
were  told.  "The  acoustic  qualities 
of  'Atlantik'  indicate  that  it  has  a 
remarkably  fine  studio  equipment," 
he  says.  He  evidently  wasn't  sur- 
prised when — after  V-E  Day — he 
found  it  to  be  an  Allied  device. 

Many  American  statistics  come 
from  Broadcasting  Yearbook. 
(Reviewed  from  the  original  Ger- 
man by  Oswald  Schuette.) 


Whcfe 
There  fj 


Some  smart  sponsor  tapping  the 
rich  Portland  Market  by  means 
of  WGAN, 


PORTLAND 

MAINE 


STATION 

National  Salts  ItprnnWIm :  PAUL  RAYMQ  C8MPMT 
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THE  war  in  Europe  is  over  but  there  is  still 
great  war  news  to  come  from  the  Pacific,  and 
there  is  also  the  all-important  news  of  the  effort 
to  make  a  world  peace  that  will  last. 
Today— this  hour  —  this  moment  —  millions  upon 
millions  of  people  are  eagerly  awaiting  news  from 
the  Pacific  battlefronts,  the  production  front,  the 
international  political  front,  and  the  ultimate 
news  that  everybody  is  waiting  to  hear— that  war 
has  ended  in  Japan— will  be  greater  news  than 
that  already  announced,  because  it  will  mean 
the  end  of  hostilities  everywhere. 
Where  are  our  armies  today?  What's  it  like  over 
there?  What  goes  on  in  Washington,  London, 
Moscow,  the  rest  of  the  world?  What  about 
Labor?  What  will  the  decisions  of  the  San  Fran- 
cisco Conference  mean? 

This  is  a  meager  sample  of  the  myriad  questions 
in  the  minds  of  Americans— and  on  the  answers 
hang  the  lives  and  futures  of  individuals  and 
nations.  The  American  people  have  a  right  to 
honest,  factual,  up-to-the-minute  reports  on  these 
questions,  rendered  by  experts  —  by  men  whose 
backgrounds  fit  them  for  their  assignments. 
Station  WSYR,  serving  Syracuse  and  all  Central 
New  York,  has  fulfilled  its  news  obligation  to 
its  wide  audience  by  bringing  to  the  air  news 
experts.  Lowell  Thomas  of  a  national  network, 
E.  R.  Vadeboncoeur  and  H.  R.  Ekins  of  the 
WSYR  staff  form  the  most  popular  trio  of  news 
analysts  in  upper  New  York  State.  All  are  men 
with  actual  battle  experience,  all  have  been  well 
schooled  in  politics  and  economics.  All  have  the 
confidence  of  an  alert,  intelligent,  fact-seeking 
radio  public. 

The  authentic,  unbiased,  CP-A.-certified  1945 
Syracuse  Area  Radio  Leadership  Study*  showed 
that  of  ten  leading  news  commentators  five  are 
broadcast  regularly  over  WSYR.  The  same  study 
showed  that  WSYR  leads  the  second  station  in 
total  nighttime  listeners  by  almost  2  to  1.  That  is 
leadership— and  leadership  is  what  you  buy  when 

□ your  product  goes  on  the  air 
over  WSYR. 
When  considering  how  best  to 
reach  the  lucrative,  substantial 
Central  New  York  market,  it  is 
smart  business  to  think  FIRST 
of  WSYR. 

*Copies  of  study  on  requesr 
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FOR  THE 
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Question:  TO  WHAT  STATION  DO  YOU  LISTEN  MOST  AT  NIGHT? 
Answer:  WSYR 


STATION  D 


Question:  TO  WHICH  STATION  DO  YOU  LISTEN  MOST  DAYTIME? 
Answer: 


WSYR 


STATION  B 


STATION  C 

28.62 

23.34 

9.79 

OTHERS 

5.06 

Conclusion:  TOTAL  AVERAGE  DAY-PLUS-NIGHT  LISTENERS! 


WSYR 


STATION  C 


STATION  0 


8.88 

OTHERS 

5.5S 

Above  charts  show  results  of  recent  survey  of  "most  listened  to  stations  in  Syracuse  area.". 
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Progrrihs  ' 


"You  Know  Those  Dresses  We  Advertised 
Over  WJW?  Well..." 


Statement: 

CLEVELAND  likes  WJW! 
Proof: 

Better  programming!  Mornings  and 
afternoons,  throughout  the  week, 
Monday  through  Friday,  more  people 
listen  to  WJW  than  to  any  other 
Cleveland  regional  station. 

Result: 

WJW  has  42%  greater  retail  advertis- 
ing volume  than  any  other  Cleveland 
station  .  .  .  and  this  means  something, 
for  Cleveland  is  the  7th  largest  .  .  . 
5th  richest ...  3rd  most  densely  popu- 
lated area  in  the  nation. 


NEWS  of  children's  activities  in  Ed- 
monton are  aired  by  CJCA  Edmon- 
ton on  new  daily  program,  "Pat,  The 
Playmate's  Pal".  Stories  and  news 
about  activities  for  teen  age  and 
younger  children,  including  activities 
at  playgrounds,  library  and  other  com- 
munal centers,  are  given. 

Youth  Roundtable 

YOUTH  roundtable  discussion  program 
started  on  WMCA  New  York  July  6 
with  highschool  seniors  participating  in 
forum  and  competing  for  $50  War  Bond 
first  prize  offered  weekly  for  best  pres- 
entation of  views.  Titled  "Youth 
Speaks",  program  is  summer  replace- 
ment for  "Alexander's  Qulzdom  Class". 

Program  Expanded 

MUTUAL  on  July  2  expanded  Saturday 
program  "Music  for  Half  an  Hour"  to 
a  six-weekly  broadcast  at  same  time, 
4:30-5  p.m.  Saturday  concert  format 
remains  unchanged  but  new  daily  pro- 
gram features  guest  soloists.  Series  re- 
places "Never  Too  Old"  program. 

Hero  Program 

TRIBUTE  to  Congressional  Medal  of 
Honor  winners  is  the  format  of  the 
new  "Congressional  Medal  of  Honor" 
series  starting  July  2  on  NBC  in  the 
time  vacated  by  "Cavalcade  of  Amer- 
ica", to  resume  Aug.  27.  Program  will 
tell  story  of  a  hero  each  week. 

CBS  Quarter-Hour 

ADVENTURES  of  sophisticated  Holly- 
wood columnist  are  plot  for  CBS  "The 
Merry  Life  of  Mary  Christmas",  Wed- 
nesday 8:30-8:45  p.m.  (EWT).  Program 
features  Mary  Astor,  radio-film  star. 


S/IHEIEGO 


CALIFORNIA'S 
THIRD  CITY 

1 .  Los  Angeles 

2.  Son  Francisco-Oakland 

3.  SAN  DIEGO! 

That  makes  San  Diego  a 
must.  373,500  busy  civilians 
reside  in  Metropolitan  San 
Diego  .  .  .  within  15  miles 
of  our  antenna.  It's  easy  for 
us  to  cover  them  for  you 
.  .  .  and  they  can  be  covered 
properly  only  from  within!! 
Let  us  do  it  the  RIGHT 
way  for  you. 


ASF  Series 
CBS  on  July  7  shitted  "Assignment 
Home"  from  4:30-5  p.m.  to  10:15-10:45 
p.m.  for  special  summer  series  of  10 
weeks  which  carries  endorsement  of 
Gen.  Somervell,  Army  Service  Forces. 
Eight  of  the  ten  broadcasts  will  be  re- 
peat performances,  programs  which 
have  previously  been  aired  on  CBS  and 
are  being  rebroadcast  because  of  their 
special  significance  to  both  soldiers  and 
civilians.  Series  is  written  by  Sgt. 
Arthur  Laurents  and  produced  by  CBS 
in  collaboration  with  ASF. 

New  Religious  Series 
TWO  new  religious  recorded  programs, 
"The  Radio  Edition  of  the  Bible"  and 
"The  Sacred  Heart  Program",  started 
on  WNEW  July  2.  Heard  Monday  6:48-7 
a.m.  "The  Sacred  Heart  Program"  fea- 
tures scholastic  choir  of  St.  Louis  U., 
Sacred  Heart  Quartet  and  brief  ser- 
mons. In  Wednesday  6:48-7  a.m.  spot, 
other  program  dramatizes  the  text  of 
the  Bible. 

Comedy  Program 

WHAT  HAPPENS  WHEN  war  veterans 
come  back  to  Canada  for  discharge  is 
the  theme  of  new  weekly  half-hour  se- 
rial "The  Johnny  Home  Show"  on  the 
CBC  Trans-Canada  network.  Comedy 
show  is  written  by  Sgts.  Frank  Shuster 
and  Johnny  Wayne  of  Canadian  Army 
Show  Unit. 

State  Improvement 
IN  COOPERATION  with  the  Committee 
for  Kentucky,  WHAS  Louisville  is  pre- 
senting "Wake  Up  Kentucky,"  weekly 
half-hour  feature.  Series  is  non-parti- 
san and  non-political. 

Opinions  Discussed 
ROUND  TABLE  discussions  of  current 
problems  are  presented  first  Sunday  of 
each    month    by    WHIO    Dayton  on 
"Opinions  on  Trial",  new  series. 


Syracuse  Paper  Praises 
Fulton  Lewis  jr.  Expose 

PRAISE  for  the  graft  exposing 
broadcasts  by  Fulton  Lewis  jr., 
MBS  commentator,  in  connection 
with  the  Pan-American  highway  is 
extended  by  the  Syracuse  Post- 
Standard.  "Mr.  Lewis  is  engaged 
in  another  masterful  job  of  expos- 
ing graft  and  waste,  and  the  data 
he  has  been  presenting  are  so  as- 
tounding as  to  be  all  but  incredi- 
ble," the  newspaper  states  in  its 
editorial  columns.  "Orchids  to  Lewis 
and  a  hint  to  Senator  Mead's  war 
investigating  committee  that  it  had 
better  get  busy  on  the  nasty  mess." 


FOR  UNUSUAL 
'ERFORMANCE  IN  IDAHO? 


KSEI 

POCATELLO  •  IDAHO 
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CLEVELAND 


in  War/ 


Tom  Swafford,  KGW  Production  Manager,  cues  mem- 
ber of  cast  while  directing  "Victory  Playhouse,"  a  30- 
minute  dramatic  show  devoted  to  the  sale  of  War 
Bonds.  One  of  KGW's  numerous  promotions  which  has 
helped  Oregon  achieve  several  "firsts"  in  per  capita 
War  Bond  purchases.  Monitor- man,  Earle  Peterson. 


first 


in  Peace/ 


First  locally-written  and  produced  daytime  serial 
drama  was  KGW's  "Sunnyside  Heights,"  authored  by 
Mason  Moltzner  (at  right)  shown  here  with  members 
of  the  cast  in  1932.  Man  next  to  Moltzner  was  star  of 
the  show,  Richard  LeGrand,  now  the  famous  laugh- 
getter,  "Peavey"  of  the  "Great  Gildersleeve"  program. 


first 


in  Audience  Influanui.  t \ 


Audience  loyalty  to  a  radio  station  is  built  and  main- 
tained by  constantly  and  consistently  recognizing  and 
fulfilling  public  service  opportunities — not  by  an  oc- 
casional splurge.  For  twenty-three  years  KGW  has 
made  the  most  of  every  chance  for  progressive  public 
service,  that's  why  it  continues  as  "first"  station  in 
the  area  it  serves ! 


one  ofthe  GREAT  STATIONS  ofthe  NATION 


KGW 

PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD    PETRY    &   CO.  INC 


Yes,  We  Have  To  Be 
Ambidextrous 


The  small  town  railroad  agenl  had  many  jobs  and  duties. 
Like  him,  we  must  be  ambidextrous  —  but  all  of  our  efforts 
are  directed  toward  one  purpose.  Our  one  job  is  to  build 
national  advertising  for  the  stations  we  represent. 

This  company  carries  no  sidelines,-  nor  do  we  sell  news- 
paper, magazine  or  outdoor  advertising.  We  have  avoided 
the  lure  of  transcription/  talent  and  promotion  departments. 
We  do  not  offer  engineering,  accounting  or  legal  advice. 
From  the  beginning,  it  has  been  our  policy  to  stick  to  one 
job  —  and  to  do  that  superlatively  well. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  ♦  SAN  FRANCISCO  •  LOS  ANGELES 


Truman's  Radio  Credo 

FOR  THE  FIRST  time  since  radio  regulation 
began  there  exists  a  national  policy  on  radio. 
President  Truman  has  decreed  it.  That  policy 
I    is  for  a  radio  "as  free  as  the  press".  It  is  for 
I    "regulation  by  natural  forces  of  competition" 
I    rather  than  "rigid  Governmental  regulation 
I     #  *         jj.  jg  £Qr  «*  *  *  a  free,  competitive 
system,  unfettered  by  artificial  barriers  and 
regulated  only  as  to  the  laws  of  nature  and 
the  limitations  of  facilities". 

It  is  our  privilege  to  publish  in  this  issue 
a  precedent-shattering  letter  from  the  Chief 
Executive   expressing  forthrightly  and  con- 
I    cretely  his  views  on  radio.  That  expression  is 
a  mandate  not  only  to  all  who  live  by  the 
microphone  but  to  the  FCC  and  the  Congress. 
For  implicit  in  the  President's  statement  is 
I    the  instruction  to  those  who  regulate  this  art 
I    to  alter  their  concepts  and  discard  their  ex- 
treme philosophies  which  tend  toward  greater 
arrogations  of  power.  A  radio  "as  free  as  the 
press"  can't  be  a  radio  half-free.  A  competi- 
tive radio  can't  be  a  survile  radio  which  by 
fiat  must  delicately  balance  commercials  as 
against  sustaining  or  public  service  programs; 
throw  open  its  books  to  the  public  gaze,  or  be 
told  what  programs  can  or  cannot  broadcast. 

With  innate  wisdom,  the  Chief  Executive 
envisages  an  even  freer  radio  resulting  from 
the  influx  of  new  FM  and  television  stations. 
That  augurs  too  for  less,  rather  than  more 
stringent  regulation.  For  with  facilities  avail- 
I  able  to  all  comers  who  are  qualified,  a  truly 
open  competition  in  radio  will  obtain — the  sort 
of  competition  which  has  animated  the  press. 
Then  a  radio  "as  free  as  the  press"  will  not 
be  an  empty  phrase  or  a  will  o'the  wisp. 

The  President  gives  to  the  nation's  broad- 
casters their  cue  for  a  more  abundant  radio 
life.  In  clear,  understandable,  direct  fashion 

I 

he  has  staked  off  the  area  in  which  a  new  and 
revitalized  NAB  should  function.  In  less  than 
400  words  he  sets  forth  what  should  be  the 
nucleus  of  the  new  radio  law.  Those  basic 
views  can  be  molded  into  the  legislative  lan- 
guage which  will  clearly  define  and  limit  the 
scope  of  the  radio  licensing  body. 

That  is  the  mission  of  the  NAB.  The  new 
I  NAB  president  should  be  one  who  can  take 
I  the  Truman  Radio  Credo  and  by  sheer  force 
of  logic  and  soundness,  pilot  it  through  Con- 
gress. Such  a  man  need  not  necessarily  be  an 
austere  national  figure,  an  eminent  jurist  or  a 
practical  broadcaster  (although  such  radio 
craftsmanship  would  be  a  boon).  He  should  be 
one  inspired  with  the  Tightness  of  radio's 
cause,  with  the  solid  backing  of  the  broad- 
casters, and  an  ability  to  follow  the  leader- 
ship that  President  Truman  has  provided. 

The  President  did  more  than  hand  to  radio 
the  key  to  complete  future  freedom.  He  took 
note  of  radio's  exemplary  war  work.  He  found 
American  radio  "in  good  hands". 

His  closing  words:  "I  salute  America's 
broadcasters  who  have  been  in  their  fashion, 
warriors  for  our  common  purpose  *  *  *  " 
forever  should  ring  in  the  ears  of  every  one 
whose  talents  and  energies  are  devoted  to  radio. 
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Code,  By  Default 

ALTHOUGH  that  opinion  handed  down  by 
the  FCC  June  29  in  the  case  of  the  UAW-CIO 
and  WHKC  Columbus  (on  controversial  public 
issues)  was  single-spaced,  there  is  reason  for 
broadcasters  to  read  between  its  lines. 

There  probably  isn't  a  commercial  manager 
in  any  radio  station  in  America  who  has  not 
at  one  time  said  that  he  was  a  better  program 
director  than  that  bloke  on  the  job. 

One  might  presume,  then,  that  it  is  an  incli- 
nation peculiar  to  broadcasting,  as  it  is  true  on 
a  newspaper  that  everyone  from  the  compositor 
to  the  business  manager  believes  he  would  make 
a  better  editor  than  the  guy  doing  the  job. 

Maybe  that's  how  it  is  with  the  FCC.  Maybe 
things  get  dull  in  Washington.  Lawyers  become 
weary  of  regulations;  commissioners  tire  of 
hearings;  engineers  fret  at  the  very  sight  of 
a  d.b.  meter.  Perhaps  everyone  wants  to  get 
into  the  act. 

For  there  can  be  no  doubt  that  in  expressing 
its  opinion  so  forcibly  on  broadcasting  contro- 
versial public  issues,  the  FCC  again  is  getting 
program-conscious  beyond  the  dictates  of  the 
statute  which  gives  it  existence. 

The  FCC  has  said,  in  this  particular  ruling, 
that  broadcasters  should  "make  sufficient  time 
available,  on  a  non-discriminatory  basis,  for 
full  discussion  .  .  ."  of  problems  of  public  con- 
cern. There  may  be  reverse  English  on  this, 
but  it  still  means  that  the  FCC  is  interested 
in  programs  and  intends  to  study  stations  in 
relation  to  them. 

To  this  extent,  the  FCC  has  canceled  the 
"controversial  issue"  clause  in  the  NAB  Code, 
whether  officials  at  the  Association  care  to 
admit  it  or  not.  The  FCC  says  time  should  be 
sold  for  discussion  of  "controversial  public 
issues"  and  the  NAB  says  it  should  not  be. 
The  FCC  is  a  regulatory  body.  The  NAB  is 
not.  It  is  apparent  whose  advice  licensees  will 
follow. 

And  herein  lies  the  broadcaster's  salvation, 
if  he  wants  radio  to  be  free.  The  FCC  has  said, 
in  effect,  by  giving  approbation  to  the  WHKC 
statement  of  policy,  that  NO  restriction  should 
govern  licensees  in  considering  for  broadcast 
matters  of  public  concern — NO  restriction  but 
that  imposed  by  their  own  good  judgment. 

In  its  statement  of  policy  WHKC  avers 
that  it  will  consider  all  requests  for  time  to  be 
employed  in  discussing  public  controversial 
issues  on  "their  individual  merits".  WHKC 
says  that  it  will  make  time  available  "primarily 
on  a  sustaining  basis,  but  also  on  a  commercial 
basis"  for  such  programs. 

Well,  that  puts  all  of  them  into  the  category 
of  sponsors.  If  they  arrive  early  enough  to  get 
a  choice  spot  for  their  debate,  well  and  good. 

The  decision,  in  the  final  analysis,  rests  with 
the  licensee.  The  FCC  order  actually  is  in 
derogation,  not  in  extenuation,  of  the  Mayflower 
case  (1941),  which  has  been  mentioned  fre- 
quently in  connection  with  the  WHKC  matter. 

Although  FCC  advance  scouts  have  infil- 
trated the  program  lines  of  broadcasting,  it  is 
likely  here  that  their  guns  will  be  turned 
against  them.  All  broadcasters  need  do  is 
accept  this  as  a  challenge  to  their  own  intel- 
ligence and  sense  of  fairnenss,  handling  such 
issues  on  their  respective  merits.  They  should 
meet  the  challenge  stoutly. 

And  somebody  ought  to  rewrite  the  NAB 
Code. 


LT.  HAZEL  KENYON  MARKEL 


^-"P^TOW  I've  seen  everything,"  said  Adm. 
WW  L^J  Halsey  as  he  watched  Hazel  Markel 
_L  l  riding  gain  on  his  broadcast  over 
the  Navy  Dept.  PA  system. 

He  would  have  been  more  amazed  had  he 
followed  Hazel  through  a  day  at  her  desk.  Her 
official  duties  —  supervisor  of  women's  pro- 
grams for  the  Navy,  officer  in  charge  of  net- 
work radio  for  WAVES,  in  charge  of  network 
radio  for  Navy  Chaplains  Corps — don't  begin 
to  tell  the  story. 

In  addition  she  handles  Navy  details  for  the 
Vox  Pop  show,  Spotlight  Bands,  The  Road 
Back,  Meet  Your  Navy,  besides  taking  care  of 
the  Navy's  part  in  all  travelling  network  shows 
when  they  play  Navy  installations.  She  puts 
on  the  WAVES'  Something  for  Girls  26-week 
series  that  was  taken  by  90%  of  stations  all 
over  the  country.  She  was  right  in  the  center 
of  activities  on  V-E  Day  when  leaders  of  the 
armed  forces  broadcast  from  every  war  the- 
ater. 

Hazel  continues  her  interest  in  educational 
radio,  her  main  field.  While  head  of  the  depart- 
ment of  speech  and  drama  at  Franklin  High 
School,  Portland,  Ore.,  she  thought  it  would 
be  a  good  idea  to  build  dramatic  exercises 
around  a  microphone,  rigging  a  tin  can  on  a 
stand,  and  pretending  it  was  for  a  broadcast. 

From  there  she  really  went  into  radio,  be- 
coming producer  and  director  of  the  Jack  Keat- 
ing School  of  Radio  &  Transcription  in  Port- 
land, producer  of  a  weekly  drama  series  on  a 
local  Portland  station,  instructor  of  educa- 
tional radio,  U.  of  Oregon*. 

About  this  time  she  interested  schools  all 
over  Portland  in  having  students  do  program- 
ming, announcing  and  producing  for  KBPS, 
owned  by  the  Portland  schools.  She  trained  the 
boys  and  girls,  and  soon  found  herself  man- 
ager of  the  station,  then  director  of  radio  for 
the  Portland  public  schools.  While  working 
with  the  schools  and  KBPS,  Hazel  not  only  pro- 
duced and  directed  the  programs  but  was  al- 
ways running  into  the  control  room  to  check 
on  technical  operations.  So  she  started  study- 
ing technical  radio  and  now  is  two  months  short 
of  her  "ham"  operator's  license. 

CBS,  familiar  with  her  promotion  of  its 
School  of  the  Air,  named  her  educational  direc- 
tor of  the  CBS  Seattle  station,  KIRO,  han- 
dling, besides  the  educational  angle,  the  posts 
of  public  service  director  and  producer,  direc- 
tor and  announcer  of  women's  programs,  di- 
rector of  the  School  of  the  Air  Seattle  origi- 
nations. 

Hazel  left  KIRO  on  leave  in  March  1943  to 
join  the  WAVES.  She  was  commissioned  a  spe- 
cialist in  the  service,  and  assigned  to  the  Ra- 

(Continued  on  page  48) 
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AIMII  - 
Fifteen  Hundred 


THE  1500th  CERTIFICATE  will  be 
among  those  awarded  this  year  for 
satisfactory  completion  of  training, 
under  NBC  auspices,  in  fundamentals 
of  radio  broadcasting  procedure. 

In  the  early  months  of  1942,  war  needs 
were  draining  trained  personnel  from 
radio  faster  than  replacements  could  be 
found.  Counter-measures  were  needed — 
urgently  and  quickly. 

From  that  emergency  came  the  NBC- 
Northwestern  University  Summer  Radio 
Institute  —  an  academically  accredited 
organization  offering  intensive,  practical 
training  by  experts  under  actual  operat- 
ing conditions.  The  Institute  was  supple- 
mented in  the  following  year  by  similar 
establishments  with  the  co-operation  of 
the  University  of  California  at  Los  An- 
geles and  of  Stanford  University.  And 
building  further  upon  these  successful 
foundations,  NBC  last  winter  joined  with 
Columbia  University  to  present  accred- 
ited courses  in  practical  radio  subjects 


during  the  regular  academic  year.  From 
the  standpoint  of  student  enrollment  and 
number  of  courses,  this  represents  the 
most  extensive  training  program  yet 
undertaken  in  the  field  of  radio  education. 

These  four  institutions  will  again  have 
capacity  enrollments  for  1945.  Selected 
for  aptitude,  experience,  and  the  abili- 
ties to  absorb  and  apply  their  training, 
students  will  receive  instruction  from 
NBC  staff  members  and  university  facul- 
ties in  continuity  and  dramatic  writing 
.  .  .  announcing  .  .  .  program  planning 
and  production  .  .  .  radio  teaching  .  .  . 
news  editing  and  writing  .  .  .  utilization 
.  .  .  control  room  operation  .  .  .  sales 
techniques  .  .  .  radio  history  and  survey 
.  .  .  music  for  radio. 

•        •  • 

Here  again  are  examples  of  NBC's 
leadership  in  service  .  .  .  service  to  the 
radio  industry,  to  sponsors,  to  listeners 
.  .  .  and  to  education  .  .  .  continuing 
service  that  helps  maintain  NBC's  posi- 
tion as  America' 's  No.  1  Network. 


A  Service  of  Radio 
Corporation  of  America 


ational  iroadcasting  Company 


America's  No.  1  Network 


1 945-RADIO'  S  25th  ANNIVERSARY  —  PLEDGED   TO  VICTORY! 


TURKEY! 


It  goes  without  saying  that  those  8,000,000 
prosperous,  free-spending  folk  who  live  within 
voice  of  the  WIP  strong,  clear  signal  have  a 
definite  place  in  your  sales-making  picture. 
It's  also  a  proven  fact  that  WIP  is  the  station 
which  can  sell  them  your  product.  Why,  then, 
don't  we  get  together  and  "talk  turkey"? 


610  K.  C. 


5000  WATTS 


Philadelphia's  MUTUAL  Affiliate 
Represented  Nationally  by  GEO.  P.  HOLLINGBERY  CO. 


Finch  Promoted 

CAPT.  WILLIAM  G.  H.  FINCH, 
USNR,  in  charge  of  an  electronics 
equipment  section,  in  the  Navy's 
Bureau  of  Ships  Electronics  Divi- 
sion, last  week  . 
was  promoted  to 
that  rank.  Capt. 
Finch  is  the  con- 
trolling  stock- 
holder and  past 
president  of 
Finch  Telecom- 
munications Inc., 
Passaic  and  New 
York,  and  is  the 
inventor  of  fac- 
simile,  among5 
other  electronics  devices.  He  is  also 
a  former  FCC  chief  engineer.  In 
1940  he  staged  one  of  the  first  pub- 
lic demonstrations  of  multiplexing, 
transmitting  and  receiving  both 
facsimile  and  voice  simultaneously 
on  an  FM  station. 


Capt.  Finch 


AFRS  Remote 

LONGEST  remote  broadcast  ever 
staged  by  Armed  Forces  Radio 
Service  was  handled  recently  dur- 
ing a  blow-by-blow  description  of 
the  All-India  championship  boxing 
tournament  from  the  ringside  at 
Calcutta.  Released  over  American 
Expeditionary  network,  program 
was  rebroadcast  by  VU2ZV  Cha- 
bua,  India,  AFRS  outlet  over  850 
miles  away.  "Voice  of  the  sports 
announcer  was  then  piped  over 
Signal  Corps  lines  to  Ledo,  Myit- 
kyina  and  Bhamo  in  Burma. 


SURE  'TIS 
A  JEWEL 
oF  a  TOWN 
IS  FLANAGAN 

(KENTUCKY^ 

name!  B°!t^t„buyyo« 

P°°ple  b"fter  *ey  hear  your 
products  aft er  tn  >  & 

broadcasts.  »  w»VE's  Louis- 
you're  after,  *  .f*         ,n  be 

wanting.  BegP  '  here 
there  is  ffV^  of  Kentucky 

combined. 
flanagan! 


Our  Respects  to 

(Continued  from  page  1+6) 

dio  Section,  Public  Relations.  Four]  j 
of  her  shows  have  won  national 
awards.  They  are:  National  Coun- 
cil of  English  Teachers,  1940;  In- 
stitute for  Education  by  Radio,  | 
1941;  and  two  from  the  National 
School  Broadcast  Conference,  1942. 

She  was  born  Sept.  11,  1903,  in 
Pendleton,  Ore.  A  graduate  of  the 
U.  of  Washington,  she  did  graduate 
work  at  the  U.  of  Oregon,  U.  of 
California,  New  York  U.,  the  Cor- 
nish School  of  the  Arts,  Seattle,? 
and  the  Civic  Theater  School  at! 
Portland.  From  childhood  she  has 
had  a  flair  for  languages,  and  has 
done  quite  a  bit  of  graduate  work 
in  languages  at  the  Sorbonne  in 
Paris.  She  has  taught  several  lan- 
guages and  is  now  learning  Rus- 
sian. 

Four  years  ago  Hazel  became 
Mrs.  Dan  Markel,  wife  of  a  writer 
for  the  Hearst  Syndicate.  Mr.  Mar- 
kers work  brought  him  to  Wash- 
ington, where  she  is  stationed,  and 
she  says  she  is  apt  to  find  anyone 
from  either  the  radio  or  journalism 
world  in  their  home. 

She  is  a  Phi  Beta  Kappa;  mem- 
ber of  the  Eastern  Star;  Kappa 
Gamma  Delta,  educational  honor- 
ary; member  of  the  national  ad- 
visory boards  of  the  National 
School  Broadcast  Conference,  In- 
stitute for  Oral  and  Visual  Educa- 
tion; national  editorial  board  of 
the  Assn.  for  Education  for  Radio; 
Women  Directors  of  the  NAB; 
FREC  Committee  on  network  pro- 
gram listing;  national  radio  com- 
mittee for  the  United  Church  Coun- 
cil. 

Her  hobbies?  Hazel  turns  every 
task  into  a  hobby.  Maybe  that's 
why  she  has  done  such  a  good  job. 


WNLC  Satellite 

NEW  STATION  at  Norwich, 
Conn.,  to  synchronize  on  1450  kc 
with  WNLC  New  London,  Conn., 
is  requested  by  WNLC  licensee, 
Thames  Broadcasting  Corp.,  in  ap- 
plication filed  with  FCC  last  week. 
Firm  is  now  constructing  studio 
and  business  offices  in  Wauregan 
Hotel,  Norwich,  requested  location 
of  transmitter  and  antenna.  Satel- 
lite would  operate  250  w  unlimited. 
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ComiTIERCIRL  ^ 


CLYDE  SCOTT,  manager  of  KECA 
Hollywood,  has  been  elected  vice-presi- 
dent of  Southern  California  Broadcast- 
ers Assn. 

KENNETH  TINKHAM,  for  several  years 
manager  of  KMTR  Hollywood,  has  re- 
signed to  enter  real  estate  business. 
HARRY  SEDGWICK,  managing  director 
of  CFRB  Toronto  and  chairman  of 
board  of  Canadian  Assn.  of  Broadcast- 
ers, for  three  years  director  of  New 
York  office  of  Canadian  Wartime  Infor- 
mation Board,  was  tendered  farewell 
luncheon  June  28  at  New  York  on  oc- 
casion of  his  retirement  as  director  of 
New  York  WIB  office. 
SAMUEL  WOODWORTH,  vice-president 
and  general  manager  of  WFBL  Syra- 
cuse, has  been  named  a  member  of  the 
publicity  committee  and  fraternal  com- 
mittee of  Syracuse  Rotary  Club. 

JAMES  D.  SHOUSE,  vice-president  of 
Crosley  Corp.  in  charge  of  broadcast- 
ing, has  been  elected  a  member  of  the 
board  of  Foreign  Policy  Assn.  of  Cin- 
cinnati and  of  the  Cincinnati  Better 
Business  Bureau.  He  also  has  been  re- 
elected board  member  of  Cincinnati 
Summer  Opera  Assn. 


ARDEN  X.  PANGBOKN,  general  man- 
ager of  KGW  Portland,  Ore.,  was 
speaker  at  58th  annual  meeting  of  Ore- 
gon Newspaper  Publishers  Assn.,  June 
29,  Eugene,  Ore.  Talk  was  "Newspaper 
and  Radio  Relationships".  At  another 
session  he  outlined  postwar  tourist 
business  plans  projected  by  Oregon  Ad 
Club,  of  which  he  is  president. 

ON  VACATION:  EDGAR  KOBAK,  MBS 

president,  until  July  21  at  Pine  Orchard, 
Conn.;  PHILLIPS  CARLIN,  MBS  vice- 
president  in  charge  of  programs,  to 
July  16;  HUGH  KENDALL  BOICE,  vice- 
president  in  charge  of  sales,  WQXR 
New  York,  until  late  July. 

RUSSELL  G.  WINNIE,  manager  of 
WTMJ-WMFM  Milwaukee,  has  been 
elected  president  of  the  Milwaukee  Ad 
Club. 

MERLIN  H.  AYLESWORTH,  former  pres- 
ident of  NBC,  married  the  former  Mrs. 
Caroline  Andrews  Mclnteer  on  June  30 
at  the  home  of  his  sister  in  Fort  Col- 
lins, Col. 


LICENSE  to  operate  a  250  w  station  at 
Prince  George,  B.  C.  has  been  issued  to 
F.  H.  Elphicke,  manager  CKWX  Van- 
couver, and  his  brother  Cecil  Elphicke, 
Vernon,  B.  C. 


ALLEN  T.  SIMMONS  (1),  owner 
and  mgr.  of  WADC  Akvon,  is  con- 
ducted through  the  Goodyear  Air- 
craft Corp.  by  Harry  Blythe,  v-p 
and  gen.  mgr.  of  aircraft.  Station 
pumps  daily  news  broadcasts  direct 
to  plant  employes. 


OWI  Appeal 

MORE  than  68  men  responded  to 
an  OWI  appeal  made  by  several 
New  York  newscasters  last  week 
asking  for  kitchen  and  steward  per- 
sonnel to  man  transports  bringing 
back  returning  GI's. 


WILLIAM  VANDER  BUSCH  Jr.,  formeJH 
ly  with  WDGY  Minneapolis  and  AmS 
Air  Corps  veteran,  is  new  sales  majjl 
ager  of  KOTA  Rapid  City,  S.  D. 
EDWARD  G.  DEMSEY,  formerly  of  tin  I 
Franklin  Hardware  Co.,  Philadelphia^ 
has  been  appointed  to  the  newly-cre  1 
ated  post  of  controller  of  WIP  Phlla  I 
delphia. 

CARROLL  F.  JACKSON,  news  an<  1 
sportscaster  of  WROX  Clarksdale,  Miss.  J 
has  been  named  sales  manager  of  sta-1 
tion  with  resignation  of  ARNOLD  CON  J 
TROY. 

JIM  MUSE  is  new  addition  to  sales  anl 
publicity  departments  of  KUTA  Sal  I 
Lake  City. 

BARNEY  CRAGSTON,  sales  accouiJl 
executive  in  American  cooperative  pro  1 
gram  department,  has  been  namelj 
sales  manager  of  the  department,  efl 
fective  immediately.  Before  joinin(| 
American,  Mr.  Cragston  was  in  tbU 
Army  for  more  than  two  years  and  onJH 
time  salesman  of  syndicated  radio  prow 
grams. 

OLIVE  JOHNSON,  who  resigned  as  sujl 
pervisor  of  commercial  traffic  at  WTH 
Hartford  in  April  to  join  the  AmericaiB 
Red  Cross,  is  now  in  Rome  as  property 
central  officer. 

MYRON  ELGES,  Hollywood  account 
executive  of  American,  has  been  elect  i 
ed  president  of  newly  formed  Americai  J 
Broadcasting  Co.  Employees  Club  whicl  J 
comprises  Hollywood  network  staff  mem  1 
bers.  FRANK  SAMUELS,  western  divl  j 
sion  sales  manager,  and  AMOS  BARON  'J 
KECA  Hollywood  sales  manager,  wen  1 
named  first  and  second  vice-president  j 
respectively.  KENNETH  STEDMAN  o  I 
auditing  department  is  treasurer,  witl  I 
MARJORIE  HESTER  of  stations  rela  1 
tions  division,  secretary. 
CLARENCE  P.  ROBINSON  and  CHARLES  I 
W.  BURDSAL  are  new  members  of  thi 
commercial  staff  of  WCOS  Clumbia  1 
S.  C. 

WHIT  New  Bern,  N.  C,  has  appoints 
Walker  Co.  as  national  sales  represen 
tative. 

NORTH  Central  Broadcasting  Sy» ' 
tern,  including  Mississippi  Valley  Net 
work,  ended  connections  with  Posne 
Adv.,  New  York,  July  1.  All  space  wil 
be  handled  through  New  York  office  o 
NBC. 


Gen.  Foods  Shifts  4 

GENERAL   FOODS    Corp.,  Net 
York,  is  changing  products  adver 
tised  and  time  of  several  networl 
programs.  Adventures  of  the  Thit 
Man,  now  Fri.  8:30-8:55  p.m.  01 
CBS  for  Grapenuts  and  Grapenut.1 
Flakes,  goes  to  Sun.  7-7:30  p.m.  fal 
Post    Toasties    and    shifts  frofll 
Young  &  Rubicam  to  Benton  Mi 
Bowles.  Fannie  Brice  program,  forjl 
merly  for  Post  Toasties  througil 
Benton  &  Bowles,  goes  on  in  fall 
for  Sanka  coffee  through  Young  ii 
Rubicam,  either  in  its  old  CBS  spci  1 
Sun.   6:30-7  p.m.  or   7:30-8  p.MB 
Burns  &  Allen  goes  on  NBC  Thurs 
8-8:30  p.m.,  replacing  Frank  Mori 
gan,  for  Maxwell  House  coffee,  han 
died  by  Young  &  Rubicam.  Dinal 
Shore  returns  for  Birdseye  in  fall 
same  Thurs.  8:30-9  p.m.  spot  oi 
NBC.  Agency  is  Young  &  Rubicam 


Juilliard  Courses 

JUILLIARD  School  of  Music,  Net 
York,  in  its  summer  session  Jul; 
2-Aug.  10,  is  offering  for  the  firstt 
time  courses  in  "Industrial  Musi  jl 
and  Radio,"  development  of  indusB 
trial  music  in  war  plants  ha  I 
opened  a  new  field  for  the  traine  I 
musician,  who  must  have  special  | 
ized  training  in  program  making  I 
script  writing,  use  of  equipmen  1 
and  other  skills  necessary  foB; 
plant  broadcast. 


24  HOURS  A  DAY 

KCKN  is  the  only  Kan- 
sas City  station  broad- 
casting day  and  night 
— all  night. 

'THIS  IS  MUTUAL' 

At  6  P.  M.  KCKN  be- 
comes a  BASIC  station 
of  the  Mutual  Broad- 
casting System. 


LLLLL 
L  L  LLL 


OFFERS  YOU  THE 
MARKET  THAT  COUNTS 
MOST  .  .  ,  without  t6e  nate 


Leaving  the  surrounding  thinly-spread  farm  and  small 
town  market  to  others,  KCKN,  and  only  KCKN,  pro- 
grams specifically  and  exclusively  for  the  listener  tastes 
of  the  market  that  counts  most — Greater  Kansas  City. 
So  what?  So  this . . .  Kansas  Citians  tune  in  KCKN 
for  the  kind  of  radio  entertainment  they  like,  day  and 
night,  all  night. 

Thus,  without  the  rate  penalty  of  out-state  coverage, 
you  may  tell  and  sell  Greater  Kansas  City's  in-the- 
money,  eager-to-buy  listeners — thru  KCKN. 

Your  nearest  Capper  office  will  give  you  avail- 
abilities. 

^Music  by  "Day —  ^Mutual  at  "JSJgbt 


BEN  LUDY,  GENERAL  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRY,  manager,  kckn,  Kansas  city 
CAPPER  PUBLICATIONS,  Inc. 


NEW  YORK  17:  AZO  LEXINGTON  AVENUE  MOHAWK  4-3280 
SAN   FRANCISCO  44       «207  RUSS  BUILDING       DOUGLAS  S220 


CHICAGO  1:  180  NORTH  MICHIGAN  AVENUE  CENTRAL  S977 
KANSAS  CITY  6:      30O  W ALTO WER  BUILDING      VICTOR  3B64 
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PAUL  H.  RAYMER  CO. 
National  Representative 


McClatcfty  Broadcasting  Company 

SACRAMENTO,  CALIFORNIA 
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SWing  is  toWHB  in  Kansas  q 


Meet  WHB's  Ed  Birr- 

of  our  "Client  Service  Department 


At  "WHB  we've  always  called  the 
sales  department  the  "Client  Service 
Department"— simply  because  that's 
the  purpose  of  our  salesmen:  to  serve 
our  advertisers. 

And  when  World  War  II  "cleaned 
out"  WHB's  sales  staff,  we  looked 
around  for  a  trained  and  experienced 
man  who  knew  advertising,  mer- 
chandising and  selling.  In  Chicago, 
the  same  War  had  wiped  out  Ed 
Birr's  slate  of  national  accounts. 

WHB's  Don  Davis  knew  Ed  Birr's 
background  in  transportation,  in 
agency  work,  in  direct  advertising, 
point  of  sale  display  and  dealer  de- 
velopment. "Come  with  WHB  and 
see  how  you  like  radio",  he  invited 

 and  Ed  Birr  took  to  radio  as  a 

duck  takes  to  water. 

Since  1942,  Ed  has  developed  two 
of  the  highest-rated  co-operative 
shopping  programs  heard  in  the 
Kansas  City  area:  "THE  PLAZA 
PROGRAM"  for  the  merchants  of 
Kansas  City's  exclusive  Country  Club 
Plaza  district ....  and  "MARY  JANE 
ON  PETTICOAT  LANE",  for  down- 


town departmentstores  andspecialty 
shops  located  on  Eleventh  Street, 
Main  to  McGee. 

Ed  also  pioneered  in  the  develop- 
ment of  "Help  Wanted"  advertising, 
by  radio,  for  Kansas  City's  war  in- 
dustries—and has  helped  to  secure 
thousands  of  workers  for  vital  war 
plants. 

He  has  also  helped  both  large  and 
small  merchants  with  soundly- 
planned  radio  campaigns  of  pro- 
grams and  spot  announcements. 

If  you  have  a  tough  problem  to 
lick— shortage  of  merchandise  to  be 
explained,  good-will  promotion,  or 
the  problem  of  stepping-up  sales, 
Ed  Birr  can  help  you.  His  back- 
ground of  experience  in  merchan- 
dising, advertising  and  selling  in- 
cludes many  major  products. 

You'll  enjoy  doing  business  with 
WHB  —  "  the  station  with  agency- 
point-of  view."  At  WHB,  every  ad- 
vertiser is  a  client  who  must  get  his 
money's  worth  in  results. 

If  you  want  to  sell  the  Kansas  City 
market,  WHB  is  your  happy  medium. 


For  WHB  Availabilities,  'Phone  DON  DAVIS 
at  any  of  these  "SPOT  SALES"  offices: 

KANSAS  CITY  ScarrrM  Building  HArrison  1161 

NEW  YORK  CITY  ...  400  Madison  Avenue  .  .  .  Eldorado  5-5040 

CHICAGO   360  North  Michigan  FRAnklin  8520 

HOLLYWOOD  .  .  Hollywood  Blvd.  at  Cosmo  .  .  Hollywood  8318 
SAN  FRANCISCO  5  Third  Street  EXbrook  3558 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina    •    Great  Bend    •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 


EMERSON  S.  SMITH,  after  more  than 
two  years  in  Marine  public  relations, 
has  returned  to  KDYL  Salt  Lake  City 
as  program  director. 

GEORGE  LEE  MARKS,  formerly  of 
WHAS  Louisville,  is  now  program  di- 
rector of  KTSA  San 
Antonio.  At  one 
time  Mr.  Lee  was 
production  director 
of  WOAI  San  An- 
tonio. 

ROBERT  ZIMMER- 
MAN has  joined 
KGW  Portland.  Ore., 
as  educational  di- 
rector. 

JERRY  MARSHALL, 

WNEW  New  York 
announcer,  married 
„  „  ,  GERALDINE 
Mr.  Marks  SCHWARTZ  of  the 

CBS  accounting  de- 
partment on  June  17. 
ALICE  LLOYD,  formerly  with  writing 
staff  of  WNYC  New  York,  has  joined 
the  program  department  of  NBC  New 
York. 

MALCOLM  CHILD,  WQXR  New  York 
announcer  and  producer,  is  the  father 
of  a  girl  born  June  26. 
GILBERT  CHASE,  music  supervisor  for 
NBC  University  of  the  Air,  left  June  30 
on  10-week  trip  to  nine  Latin  Ameri- 
can countries  to  serve  as  special  con- 
sultant of  the  music  division,  Library 
of  Congress.  He  will  make  a  survey  on 
interchange  of  American  and  Latin- 
American  music  and  how  each  may  be 
used  by  radio  and  educational  agencies 
in  fostering  better  understanding  be- 
tween North  and  South  America. 
MARY  KENNEDY  is  music  director  and 
librarian  of  WPAT  Paterson,  N.  J.,  suc- 
ceeding JAY  SEYMOUR,  who"  resigned 
to  become  music  librarian  at  WMCA 
New  York. 

DOROTHY  LEWIS  is  new  addition  to 
continuity  staff  of  KOTA  Rapid  City, 
S.  D. 

NEIL  M.  MORRISON,  talks  and  public 
affairs  supervisor  of  CBC  Toronto,  has 
been  seconded  to  the  Canadian  Wartime 
Information  Board  and  has  sailed  for 
Great  Britain  on  special  two  months 
assignment. 

PAT  NICHOLSON,  new  to  radio,  to  pro- 
duction staff  of  CKWX  Vancouver. 
CHARLES  LEWIS,  former  newscaster  of 
WOL   Washington,   is   new  announcer 
with  WWJ  Detroit. 

BOB  CONGER,  WWJ  Detroit  announcer, 
has  married  Dorothy  Fuhrman  of  De- 
troit. 

LEONARD  CARLTON,  program  director 
of  WLD3  New  York,  has  been  granted 
six-month  leave  of  absence  to  serve  as 
New  York  representative  for  the  Paris 
Post,  English  language  newspaper  which 
began  publication  July  4  in  Paris  as 
an  afternoon  daily.  DOROTHY  THACK- 
REY,  publisher  of  the  New  York  Post 
and  owner  of  WLIB,  is  also  publisher 
of  the  Paris  Post.  Special  program 
saluting  new  newspaper  was  broadcast 
July  4  in  English  over  French  govern- 
ment network.  DOROTHEA  BECKMAN, 
assistant  program  director  of  WLD3,  has 
been  named  acting  program  director 
in  Mr.  Carlton's  absence.  She  is  also 
acting  as  publicity  director  succeeding 
PEGGY  BYRNE,  who  resigned  to  join 
her  husband  in  Topeka. 


Tibbett  to  Tour 

LAWRENCE  TIBBETT,  noted 
baritone,  leaves  Lucky  Strike's  Hit 
Parade  after  July  21  to  go  overseas 
on  a  USO  tour,  according  to  the 
New  York  office  of  Foote,  Cone  & 
Belding,  agency  for  sponsor,  Amer- 
ican Tobacco  Co.  Dick  Todd,  bari- 
tone, just  returned  from  a  year 
overseas  with  the  USO,  signed  a 
five-year  contract  and  starts  on  the 
series  July  28,  replacing  Mr.  Tib- 
bett. 


MARY  KIRKLAND,  former  radio  pro 
duction  assistant  at  Lennen  &  Mitchel; 
New  York,  has  joined  playreading  com 
mittee  of  NBC  script  division,  succeed 
ing  ROBERTA  BARRETT,  who  resigned 
to  join  BBDO  as  editorial  assistant. 
MAJ.  ROBERT  BUTTON,  with  NBC  a 
assistant  program  manager  of  the  Blu 
Network  before  joining  the  Army  as  ; 
private  in   1941   and  now  intelligenc 
officer  with  the  General  Staff  in  Ge 
many.  July  2  in  London  married  Deci 
Knight,  English  concert  soprano. 
ROBERT  MANSFIELD,  of  the  AAF  O 
flee  of  Radio  production  now  on  Gua 
has  been  promoted  to  captain.  He  fo 
merly    did    commentary  programs 
Seattle  stations. 
NATHAN  M.  RUDICH,  former  dramatl 
director  at  WNYC  New  York,  is  no\ 
assistant  program  director  of  the  sta 
tion. 


DURING  WLBC  Muncie,  Ind.  Wa 
Bond  drive  June  Johnson,  prog.  dir. 
offered  to  wash  dishes  for  Bom 
buyers.  Taker  was  one  of  city's  larg 
est  restaurants.  Don  Burton,  sta 
tion's  owner,  is  giving  $25  Bond  ti 
employe  selling  the  most. 


DON  ALBERTSON,  from  WCAL  North 
field,  Minn.,  to  KYSM  Mankato,  Minn 
as  announcer.  GENEVIEVE  FITZ 
GERALD  and  JOYCE  ROSE  are  ne\ 
copywriters  at  KYSM.  MARIE  O'CON 
ROR  has  been  added  to  announcin 
staff. 

BETTY  BERRY,  record  m.c.  at  WNAi 
Boston,    has    been    married    to  BID 
HAHN  Jr.,  WNAC  announcer. 
PAUL    PARKER,    chief    announcer  o 
WHIT  New  Bern,  N.  C,  has  been  name<- 
program  and  production  manager. 
ROBERT  SPENCER  is  now  member  o' 
production  department  of  WTAM  Cleve 
land.   New   announcers  are    STANLEV  +■ 
NEWLSON;  HARRY  E.  RD3GLEY,  for  .i 
merly   with    WTBC    Indianapolis,    an<  r 
WAYNE  C.  BYEKS,  who  returns  to  sta)  i 
from  WCAR  Pontiac,  Mich. 
JACK   DUNHAVER,   from  KVOS  Bell ! 
ingham,  Wash.,  to  announcing  staff  o 
KIRO  Seattle. 
ELEANOR  HOWARD,  women's  commen 
tator   for   WOL   Washington,   has  re  I 
signed  because  of  doctor's  orders.  SH 
is  replaced  by  MARSHALL  ADAMS.  H 
JACKSON  LOWE  has  been  named  chie;! 
announcer  of  WWDC  Washington. 
LEON  LEONARDI,  after  12-month  leav 
of    absence    as    musical    director  c 
"Bloomer    Girl",    New    York  musics 
show,  has  returned  to  KFWB  Hollywoo 
as  music  director. 

DAVID    BALLARD,   released   from  th 
Marines,  has  joined  KGFJ  Los  Angele* 
as  announcer.  KYLE  THOMAS,  formei  I 
ly  of  WMPS  Memphis,  has  also  bee  w 
added     to    KGFJ     announcing  staf 
FLORENCE  YOUNG  Is  new  member  c  1 
program  department. 
RICHARD   TUFELD,   formerly  of  NB 
Hollywood,  has  joined  KECA  Hollywoo 
as  announcer,  replacing  DOUG  Mel 
LAR.  Latter  has  entered  the  Navy. 


I 
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U?I|MM  of  favorites 

NBC-RECORDED  PRODUCTION  of 

great  stories — beloved  today  as  yesterday 

THE  PLAYHOUSE  OF  FAVORITES  is  a  series  of  modern 
radio  adaptations  .  .  .  superbly  produced  and  recorded  by 
NBC  . . .  of  such  masterpieces  as  Evangeline,  Anna  Karenina, 
Moby  Dick  .  .  .  and  many  other  live -forever  stories  whose 
wit,  warmth  and  beauty  thrill  each  generation  anew. 

These  stories  .  .  .  immortalized  in  plays  of  yesteryear  and 
produced  with  the  top  talent  of  that  day  •  •  •  are  now  re- 
created by  NBC  in  all  their  original  splendor  spotlighting  the 
top  talent  of  today  . .  .  Wendy  Barrie,  Signe  Hasso,  Will  Geer 
and  other  "prominents"  of  the  theatre,  motion  pictures  and 
radio.  Unusual  musical  arrangements  enhance  the  mood  of 
each  unforgettable  production.  "Behind  the  scenes"  are 
NBC's  alert  supervision  and  production  facilities. 

THE  PLAYHOUSE  OF  FAVORITES  will  open  in  your 
town  with  a  tremendous  reception  .  .  .  will  be  hailed  as  the 
favorite  "home  theatre"  of  young  and  old  . . .  men  and  women 
.  .  .  because  the  people  in  your  town  want  the  "Playhouse" 
type  of  drama  ...  a  demand  clearly  indicated  by  the  result 
of  a  survey  on  nation-wide  listener  preferences  made  before 
NBC  Radio-Recording  Division  undertook  this  production. 

26  half-hour,  network-calibre  programs  for  one-a-week 
broadcasts  make  up  THE  PLAYHOUSE  OF  FAVORITES 
— all  designed  to  do  an  outstanding  prestige  job  for  local  and 
regional  advertisers  in  their  own  communities  over  stations 
of  their  own  choice.  Send  for  complete  data  and  audition 
records  noiv. 


RADIO-REM^JDING  division 

AMERICA'S  NU  MZe\\\IsWuRCE  Of  RECORDED  PROGRAMS 


1945— RADIO'S  25)h  ANNIVERSARY 


PLEDGED  TO  VICTORY!       Co?orotion  of  Amcrico     RCA  Bldg.,  Radio  City,  New  York  ■  Chicago  •  Washington  •  Hollywood  •  San  Francisco 
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Based  on  C.  E.  Hooper  continuing 
Measurement  of  Radio  Listening, 
February-April,  1943  and  1945. 
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24  HOUR  NEWS  SERVICE 
AP  -  INS  -  UP 


FRED  W.  STRAUSS,  in  charge  of  Los 
Angeles  office  of  Hugo  Scheibner 
Inc.,  has  been  elected  executive  vice- 
president.  FRANCES  L.  COOPER,  for- 
merly of  Fairchild  Publications,  Los  An- 
geles, has  been  appointed  agency  San 
Francisco  manager,  replacing  SHIRLEE 
PETKIN,  named  public  relations  direc- 
tor and  head  of  planning  department. 
Latter  now  headquarters  in  Los  An- 
geles. 

ALBERT  S.  WHITE,  former  copy  group 
head  of  J.  Walter  Thompson  Co.,  Chi- 
cago, and  copy  chief  of  Sherman  K. 
Ellis  &  Co.,  has  been  named  to  similar 
newly  created  post  of  McCann-Erick- 
son,  Los  Angeles. 

HARRY  E.  FOSTER  AGENCIES,  To- 
ronto, has  moved  Montreal  office  to  the 
Sun  Life  Bldg.  Telephone:  Belair 
1984-5. 

LOUISE  SMITH  TAYLOR,  former  pro- 
duction manager  of  William  Hart  Ad- 
ler  Inc.,  Chicago,  has  joined"  Goldman 
&  Gross,  Chicago,  as  production  man- 
ager. 

AD  CLUB  of  St.  Louis  is  planning  to 
establish  two  "Week  in  St.  Louis  Adver- 
tising Awards"  for  School  of  Journalism 
at  Missouri  U.  and  to  establish  awards 
for  Washington  U.  and  St.  Louis  U. 

WILLIAM  E.  FLYNN,  formerly  with 
D'Arcy  Adv.,  has  joined  Krupnick  & 
Assoc.,  St.  Louis,  as  production  man- 
ager. 

A.  DOUGLAS  FOLGER  has  been  named 
director  of  marketing  research  for 
Pedlar  &  Ryan,  New  York. 

EDWIN  O.  PERRIN,  former  staff  man- 
ager in  charge  of  Army  campaigns  of 
the  War  Adv.  Council,  has  resigned 
that  position  to  become  a  partner  in 
Henry  A.  Loudon  Adv.,  New  York.  Mr. 
Perrin,  a  former  vice-president  and  di- 
rector of  McCann-Erickson,  New  York, 
is  third  member  of  firm  headed  by  Mr. 
Loudon.  Another  partner  is  DeWITT 
HILL,  also  a  former  McCann-Erickson 
vice-president.  Loudon  agency  is  at 
270  Park  Ave.,  New  York. 


DUDLEY  B.  TROTT  is  in  charge  of  new 
Cleveland  office  of  Caldwell-Clements, 
New  York,  to  represent  electronic  in- 
dustries and  radio  and  television  retail- 
ing in  Ohio,  eastern  Michigan,  western 
Pennsylvania  area.  Cleveland  location 
is  1210  Citizens  Bldg.,  zone  14.  Phone: 
Main  8270. 

JAMES  DOOLITTLE,  former  sales  man- 
ager of  Neblett  Radio  Productions,  Chi- 
cago, has  opened  his  own  production 
offices  under  name  of  Craig  Dennis 
Radio  Productions,  203  N.  Wabash. 
Quarter-hour  children's  show  is  first 
production. 

GIL  GIBBONS,  producer  for  Carl  Wes- 
ter &  Co.,  Chicago,  has  resigned  to  or- 
ganize his  own  production  agency.  He 
is  succeeded  by  HARRY  BUBECK,  pro- 
ducer with  NBC  Chicago. 

FREDERIC  W.  ZIV  Co.,  Cincinnati,  has 
moved  Hollywood  offices  to  larger  quar- 
ters at  Taft  Bldg.  JOHN  L.  SINN,  Ziv 
partner,  is  on  West  Coast  supervising 
expansion  and  production  of  new  pro- 
gram "Sincerely  Kenny  Baker".  V.  DEL- 
BRIDGE  also  has  shifted  to  Hollywood. 
N.  L.  ROGERS  continues  as  Hollywood 
manager.  RALPH  McFREELEY,  former 
promotion  manager  of  Columbus  Dis- 
patch, is  now  in  charge  of  sales  in  De- 
troit. TOM  PRIVETTE  heads  activities 
in  Atlanta  and  M.  J.  RIFKIN  in  New 
England.  FRANK  MARGESON,  formerly 
with  Chicago  Times,  heads  Ziv  sales  in 
Baltimore. 

CANADIAN  MARCONI  Co.,  Montreal, 
has  announced  it  will  manufacture  and 
distribute  a  large  range  of  electrical 
appliances  in  addition  to  radio  prod- 
ucts. 


HELEN  EGERT,  for  five  years  head  of 
Egert  Research  Corp.,  has  been  ap- 
pointed research  director  of  Raymond 
Spector  Co.,  New  York,  and  president 
of  Egert  Research  Assoc.,  new  affiliate 
of  the  agency.  Egert  Research  Corp.'s 
entire  facilities,  including  over  8,000 
specially  selected  field  workers,  have 
been  taken  over  by  Egert  Research 
Assoc. 

ROBERT  D.  SPAHN  has  resigned  from 
M.  R.  Hackett  Co.  to  become  vice-pres- 
ident of  Roy  S.  Durstine  Inc.,  New 
York.  He  is  former  vice-president  of 
Criterion  Adv.  Co.,  New  York. 

JEROME  B.  GRAY,  head  of  Gray  & 
Rogers,  Philadelphia  agency,  has  been 
named  associate  chairman  of  public 
relations  committee  for  United  War 
Chest  campaign  to  be  conducted  in 
Philadelphia  in  the  fall.  Other  agency 
men  serving  on  committee  are  H.  H. 
KYNETT,  of  Aitkin-Kynett,  and  AL 
PAUL  LEFTON,  of  Al  Paul  Lefton  Co. 

EUGENE  KRAEMER,  formerly  with 
Adam  J.  Young  Inc.,  New  York,  has 
joined  J.  P.  McKinney  &  Sons,  New 
York,  succeeding  NORBERT  O'BRIEN 
who  joined  WCOP  Boston  as  commer- 
cial manager  [BROADCASTING,  June 
.18]. 

STAN  KIRK  has  been  appointed  pro- 
duction manager  of  Garfield  &  Guild 
Adv.,  San  Francisco. 

CARL  MORITZ,  formerly  with  Attor- 
ney General's  office,  Los  Angeles,  and 
prior  to  that  on  CBS  Hollywood  pub- 
licity staff,  has  been  added  to  Young 
&  Rubicam,  Hollywood,  as  West  Coast 
producer  of  CBS  "We  the  People". 


IIeujs  jfAl 


MIKE  JABLONS,  in  charge  of  publicity 
of  WNYC  New  York,  has  been  named 
director  of  promotion,  news  and  special 
events. 

JOHN  THORNTON,  staff  member  of 
Mutual  news  division,  is  the  father  of 
a  boy  born  June  29. 

DR.  HUGH  B.  GRANT,  former  Ameri- 
can minister  to  Albania  and  later  to 
Thailand,  is  new  commentator  with 
KGW  Portland,  Ore. 

EDWARD  L.  SOUDER  Jr.,  American 
network  correspondent  in  CBI  theatre 
and  only  correspondent  to  accompany 
Gen.  Wedemeyer  on  a  2.100-mile  in- 
spection tour  of  northwestern  China 
area,  has  returned  to  Chungking. 

W.  R.  WILLS,  Far  East  authority  with 
KMOX  and  KXOK  St.  Louis,  is  now 
news  editor  of  WGBS  Miami. 

PAUL  GRAIN,  sportscaster  and  special 
events  man  for  KEX  Portland,  Ore.,  has 
married  MARCIA  LOUISE  BARNES, 
soloist  on  KFPY  Spokane. 

SAM  G.  ROSS,  news  editor  of  CKWX 
Vancouver,  has  returned  to  Canada 
after  being  overseas  in  Europe  since 
early  1945  representing  CKWX  and  af- 
filiated stations  operated  by  All-Canada 
Radio  Facilities. 

DAVID  BRENT,  American  network  war 
correspondent,  is  in  San  Francisco  from 
the  Philippines  to  visit  his  wife  who  is 
seriously  ill  in  the  Marine  Hospital. 
Mrs.  Brent  recently  returned  to  the 
states  on  a  hospital  ship  from  Santo 
Tomas  where  she  and  her  husband 
were  internees. 

PEGGY  WHITEHEAD,  formerly  with 
WLW  Cincinnati,  is  successor  to  BILL 
BAILEY  in  newsroom  of  WTAM  Cleve- 
land. Mr.  Bailey  is  now  with  NBC 
New  York. 


CBS  and  Edmund  Chester,  CBS  direc- 
tor of  Latin  American  relations,  re- 
ceived an  award  from  municipality  of 
Havana,  Cuba,  in  recognition  of  achieve- 
ments in  promotion  of  Cuban-American 
solidarity.  Award  was  presented  during 
a  special  broadcast  June  29. 
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Maybe  you're  interested  in 
sponsoring  a  fifteen  minute  newscast 
—or  an  hour  long  musical.  Whichever 
it  is,  you'll  be  way  ahead  when  you 
buy  spot  programs  that  are  already 
well  established  on  the  air.  For  these 
programs  have  built  large  listening 
audiences  and  are  usually  headed  by 
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well-known  personalities  who  have 
demonstrated  their  selling  ability. 

There  are  many  such  good  spot 
programs  available,  ready  to  go  to 
work  for  your  product  tomorrow.  A 
John  Blair  Man  can  tell  you  about  the 
best  of  them,  in  markets  that  interest 
you.  Call  him  in  today  — he's  a  good 
man  to  know! 
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THE  MOUTH  ORGAN 


. . .  it  had  a  noble 
beginning 

Tradition  has  it  that  the  Chinese 
Emperor  Nyu-Kwa  invented  the 
mouth  organ  about  3,000  B.C.  The 
first  Chinese  mouth  organs  were  hol- 
low gourds,  bored  with  13  or  more 
holes  each  fitted  with  a  thin  bamboo 
cane.  The  neck  of  the  gourd  served 
as  a  mouthpiece,  and  each  cane  had 
a  finger  hole  which  was  stopped  by 
the  player's  finger  to  sound  the  pipe. 

Not  all  were  portable 

We  think  of  the  mouth  organ  as  a 
''pocket"  instrument — but  some  of 
the  primitive  types  still  used  in 
"Western  China  have  pipes  14  feet 
tall! 

Originally,  the  Chinese  played  the 
mouth  organ  in  funeral  processions. 
Today  the  instrument  is  carried  by 
mourners,  but  not  played — perhaps 
because  the  would-be  musicians  need 
all  their  wind  to  carry  the  monstrous 
pipes. 

The  mouth  organ  becomes 

the  harmonica 

By  551  A.D.,  the  mouth  organ  had 
traveled  westward  to  Persia,  but  it 
was  not  until  the  18th  century  that 
the  instrument  reached  Russia  and 
European  civilization.  Abbe  Georg 
Vogler  introduced  the  free  reed  into 
the  Chinese -type  instrument,  and 
the  harmonica  resulted  —  together 
with  a  whole  family  of  reed  instru- 
ments. 

In  1821,  Friedrich  Buschmann,  of 
Berlin,  built  the  first  mouth  organ  in 
the  form  in  which  it  is  familiar  to  us. 


Harmonicas  today  are  usually  played 
in  groups.  Their  low  volume  and  thin, 
reedy  tone  make  them  difficult  to 
record.  They  are  reproduced  best  by: 

VERTICAL  CUT  RECORDINGS! 

Electrical  Research  Products 
Division 

OF 

Western  Electric  Company 

INCORPORATED  *  * 

233  BROADWAY,  NEW  YORK  7,  N.  Y. 
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FRANKLIN  SCHOOL  OF  NURSING, 
New  York,  with  branch  schools  in 
Pittsburgh,  Newark,  Philadelphia 
and  Cleveland,  intends  to  use  national 
radio  advertising  when  plans  for  home- 
study  course  are  completed.  Programs 
built  by  local  stations  and  participa- 
tions will  be  used.  Agency  Is  Seidel 
Adv.,  New  York. 

ALBERT  EHLERS  Inc.,  New  York 
(Ehlers  Tea),  starts  sponsorship  of 
Mary  Margaret  McBride,  participation 
show,  on  WEAF  New  York,  effective 
July  9  for  52  weeks.  Agency  is  Weiss  & 
Geller,  New  York. 

HAWTHORN-MELODY     Farms  Dairy, 

Chicago,  has  signed  for  five  station 
breaks  weekly  for  13  weeks  on  WMAQ 
Chicago  thru  Bozell  &  Jacobs,  Chicago. 

CHRISTIAN  HERALD  Assoc.,  New  York, 
has  placed  a  13-week  series  of  tran- 
scribed programs  "They  Knew  God"  on 
KYW  Philadelphia,  Saturday  6:30-6:45 
p.m.  Placed  direct. 

DR.  W.  B.  CALDWELL  Co.,  Monticello, 
111.  (Campho-Phenique),  has  signed  for 
two  station  breaks  weekly  for  33  weeks 
on  KYW  Philadelphia  thru  Sherman  & 
Marquette,  Chicago. 

MARITIME  MILLING  Co.,  Buffalo 
(Hunt  Club  Dog  Food),  will  participate 
twice  weekly  in  Ruth  Welles  program 
on  KYW  Philadelphia,  placing  for  13 
weeks  thru  Baldwin,  Bowers  &  Strachan, 
Buffalo. 

MARLIN  FIREARMS  Co.,  New  Haven. 
Conn,  (razor  blades),  has  placed  three 
one-minute  transcribed  spots  on  KYW 
Philadelphia  for  26  weeks  thru  Craven 
&  Hedrick,  New  York. 

ALBERS  MILLING  Co.,  Seattle  (flour), 
has  appointed  Honig-Cooper  Co.,  Seattle 
to  handle  advertising.  Firm  sponsors 
"Albers  Homemakers  Hour"  on  NBC  Pa- 
cific stations. 

CRYSTAL  BEVERAGE  Co.,  Los  Angeles 
(Squirt)  has  appointed  Davis  &  Beaven, 
Los  Angeles,  to  handle  advertising. 

VONETT  SALES  Co.,  Los  Angeles  (cos- 
metics), July  2  started  five-weekly 
quarter-hour  of  recorded  music  on 
KFAC  Los  Angeles.  Contract  is  for  15 
weeks.  Firm  in  addition  sponsors  twice- 
weekly  "Star  Gazing  With  Frances 
Scully"  on  KECA  Hollywood.  Adolph 
Wenland  Adv.,  Los  Angeles,  has  ac- 
count. 

BREUNER'S,  Oakland,  Cal.  (home  fur- 
nishings), June  25  started  Raymond 
Swing's  commentaries  on  KGO  San 
Francisco,  4:15  and  10:15  p.m.  (PWT) 
Mon.  thru  Fri.  Agency  is  Emil  Rein- 
hardt  Adv.,  Oakland. 
J.  H.  CAMPBELL,  for  three  years  on 
loan  from  Canadian  Pacific  Railway  to 
head  Washington  office  of  the  Canadian 
Wartime  Information  Board,  has  been 
named  general  publicity  agent  of 
C.P.R.,  succeeding  J.  M.  GIBBON  who 
retired  June  30. 


COUNTESS   MARITZA   COSMETIC  Co., 

New  York,  has  appointed  Madison  Adv., 
New  York,  to  handle  advertising.  Radio 
is  considered. 

MILES  LABS.,  Elkhart,  Ind.  (Alka-Selt- 
zer,  One-A-Day  Vitamin  B  Complex 
Tablets),  is  in  fifth  consecutive  year  on 
Keystone  Broadcasting  System  with  re- 
newal of  "Lum  'n'  Abner"  series,  broad- 
cast four  times  weekly,  quarter-hour. 
Agency  is  Wade  Adv.,  Chicago. 
GENERAL  CIGAR  Co.,  New  York,  spon- 
sor of  New  York  Post  columnist  Earl 
Wilson  on  Mutual  during  the  spring, 
will  return  to  the  air  in  the  fall  but 
neither  program  nor  time  has  been  set. 
Agency  is  J.  Walter  Thompson  Co.,  New 
York. 

S.  S.  KRESGE  Co.,  Detroit,  has  entered 
radio  for  first  time  with  sponsorship 
of  John  B.  Kennedy  quarter-hour  co- 
operative broadcast  on  American  five- 
weekly.  Agency  is  Maxon  Inc. 
TAYLOR  REED  Corp.,  New  York  (QT 
Pie  Crust),  has  appointed  Tracy,  Kent 
&  Co.,  New  York,  to  handle  advertis- 
ing. Spot  announcements  will  be  used. 
EMS  BREWING  Co.,  East  St.  Louis,  111., 
has  named  Maurice  Lionel  Hirsch  Co., 
St.  Louis,  as  agency.  Radio  will  be  used. 
PIETER  DE  WITT  Diamonds  Ltd.,  New 
York,  on  Sept.  3  starts  35  station  breaks 
weekly  on  WLIB  New  York  on  one- 
year  contract.  Firm  is  already  using 
station  breaks  on  WQXR  New  York  and 
participation  sponsorship  in  program 
on  WJZ  New  York.  Agency  is  Green- 
Brodie,  New  York. 

ROYAL  Tobacco  Corp.,  New  York  (Lion 
Cigarettes),  this  week  starts  a  five- 
weekly  musical  program  on  WHN  New 
York  and  thrice-weekly  news  program 
on  WABC  New  York.  Agency  is  Law- 
rence C.  Gumbinner  Adv.,  New  York. 

W.  F.  STRAUB  &  Co.,  Chicago  (Honey 
Mellowed  Prune  Juice),  is  planning  a 
spot  campaign  next  fall  in  addition  to 
sponsorship  of  a  participation  show 
"Dr.  Eddy"  on  WOR  New  York.  Agency 
is  S.  Duane  Lyon  Inc.,  New  York. 

ARTHUR  TICKLE  Engineering  Works, 

Brooklyn,  is  using  help  wanted  spot 
announcements  and  participations  in 
programs  on  WNEW  WMCA  WHN  WINS 
New  York.  Announcements,  varying  in 
frequency,  are  to  run  thru  July  23. 
Agency  is  Al  Paul  Lefton  Co.,  New 
York. 

DOROTHY  SHOPPE,  Los  Angeles  (wom- 
en's apparel),  has  started  nightly 
spot  schedule  on  KFAC  Los  Angeles. 
Placement  is  thru  Adolph  Wenland 
Adv.,  Los  Angeles. 

HEBREW  Evangelization  Society,  Los 
Angeles  (religious),  having  expanded 
its  national  campaign,  currently  spon- 
sors transcribed  quarter-hour  "Hebrew 
Christian  Hour"  on  44  stations,  vary- 
ing from  a  thrice-weekly  to  daily 
schedule.  Tom  Westwood  Adv.,  Los  An- 
geles, has  account. 


FOR  SECOND  consecutive  year,  Women  Commandos,  sponsored  on  WKY 
Oklahoma  City  by  Oklahoma  Natural  Gas  Co.,  won  top  honors  in  the 
Public  Utilities  Adv.  Assn.'s  better  copy  contest.  Admiring  scroll  for 
education  and  public  service  are  (1  to  r)  Hal  North,  gas  company  prom, 
mgr.;  Gayle  V.  Grubb,  station  mgr.;  John  H.  Warden,  sponsor's  gen.  sales 
mgr.;  Julie  Benell,  writer-producer;  Ralph  Miller,  WKY  comm.  mgr. 


A  PEEP 
INTO  THE 
FUTURE! 


In  that  washing  machine  windo 
Farmer  Bill  might  fancy  he  se< 
big  changes  coming  to  Iowa! 

It's  true  that  prosperity  here  lor, 
has  been  unique  for  a  predom 
nately  farming  state.  But  now 
has  increased  to  a  point  where  a 
most  the  entire  rural  population  : 
set  to  buy  anything  it  wants! 

The  reason?  Unheard-of  produ< 
tion  over  along  period!  'Way  bac 
in  1943  the  average  Iowa  fan 
income  was  $7,672  followed  by  i 
least  a  20%  increase  last  yea 
With  the  whole  world  demandin 
foodstuffs,  the  figure's  still  goin 
up — and  up — and  up! 

Stratospheric  earnings,  howevei 
haven't  changed  the  radio  tastes  c 
rural  Iowans.  Jazz,  jive  and  jittei 
bugging  still  aren't  popular  hen 
KMA's  realization  of  that  fact  i 
the  reason  behind  its  unique  pro 
gramming.  KMA  devotes  hour 
daily  to  serving  local  needs  an 
wants.  Listeners'  approval  '  i 
shown  by  their  letters — more  tha 
twice  as  many  as  any  other  static, 
in  our  area  receives! 

We'd  like  to  tell  you  more  d> 
KMA's  story.  Or  for  informatior 
call  Free  &  Peters! 


KMA 

AMERICAN  BROADCASTING  CO. 

The  No.  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  IA 
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WCSC  thinks  CBS  is  tops  in  news . . .  BUT ! 


Good  as  CBS  news  is . . .  and  we,  too,  think  it's  radio's 
"most  adult  news  service". ..  we  know  we  need  even 
more  than  the  best  in  network  news  to  keep  WCSC 
the  number  one  civic  and  entertainment  force  in 
Charleston.  We  need  locally  planned,  locally  produced 
programs.  Programs  that  reach  the  heart  of  Charleston. 
We  think  we  have  them. 

Programs  like  our  esso  reporter:  Charlestonians 
and  Coastal  Carolinians  for  years  have  been  turning  to 
WCSC  four  times  each  day  to  hear  the  esso  reporter 
...five  minutes  of  accurate,  listenable  headline  news  of 
the  world,  the  nation,  the  state,  county,  and  Charleston! 

The  esso  reporter  is  more  than«excellent  reporting, 
excellent  presentations  of  the  news.  Ever  since  the  first 
hospital  ship  came  into  Charleston  harbor... they  aver- 
age about  one  a  week  now... the  esso  reporter  has 
gone  on  the  air  with  a  special  plea  that  no  one  use  the 


long  distance  telephone  so  that  the  wounded  men  may 
call  home.  The  telephone  company  credits  these 
appeals  with  keeping  the  circuits  free! 

Things  like  this  have  made  WCSC  and  the  esso 
reporter  a  Coastal  Carolina  institution.  Just  another 
example  of  WCSC  planned,  produced,  successful  pro- 
grams. They  sell  products,  too.  Just  ask  ESSO ! 


CHARLESTON,  SOUTH  CAROLINA 

John  M.  Rivers,  Owner 
Represented  Nationally  by  Free  &  Peters 


BLAW-pOX  puts  through 

the  Call! 


There  are  a  hundred-and-one 
pieces  of  apparatus  necessary 
to  electronic  operation  but, 
finally  the  voice  or  picture  goes 
out  into  space  via  the  antenna. 

Whether  it's  FM,  Television  or 
VHF  you  can  be  sure  of  getting 
the  most  out  of  your  power  and 
equipment  by  "Putting  the  Call 
Through"  on  Blaw-Knox  Ver- 
tical Radiators. 

BLAW-KNOX  DIVISION 

of  Blaw-Knox  Company 

2038   Farmers   Bank  Bldg.,   Pittsburgh,  Pa. 


BLAW-KNOX  v«ucai  RADIATOR 


CORBY  STONE,  from  WXYZ  Detroit, 
ALLEN  ANDERSON,  formerly  with  De- 
trola  Mfg.  Co.,  and  ALPHONSO  FUR- 
GET,  released  from  the  Army,  are  new 
technicians  with  WWJ  Detroit.  Mr. 
Furget  operated  14  different  stations  on 
Saipan. 

FRANK  COLVERT,  control  engineer  at 
WPTF  Raleigh,  N.  C,  is  first  of  30  em- 
ployes in  service  to  return  to  station. 
KILBOURNE  E.  CULLEY,  engineer  of 
WEEI  Boston,  is  now  in  radar  division 
of  Fleet  Service  School,  Norfolk,  Va. 
DORCAS  RUTHENBERG,  onetime  con- 
tinuity writer  for  NBC  New  York,  is 
now  continuity  and  production  spe- 
cialist for  WHAS  Louisville. 
RADIO  division  of  Bendix  Aviation 
Corp.  has  been  awarded  fourth  Army- 
Navy  E  Award  for  war  production 
achievement. 

JAMES  GODWIN,  from  KALE  Portland. 
Ore.,  and  WILLIAM  SIEBERT  Jr.  are  new 
technicians  with  KEX  Portland. 
MURDO   MACKENZIE,   following  mili- 
tary leave  of  absence  as  civilian  flying 
instructor  at  Polaris  Air  Academy,  Lan- 
caster, Cal.,  has  returned  to  NBC  Holly- 
wood engineering  staff. 
ROBERT  N.  DEHART  of  CBS  general 
engineering  staff,  has  returned  to  New 
York  headquarters  with  completion  of 
200,000     w     international  short-wave 
transmitter  operated   by  the  network 
for  OWI  at  Delano,  Cal. 
ART  FULTON,  sound  engineer  of  KHJ 
Hollywood,  is  father  of  a  boy. 
JOHN  W.  MATHEWS,  former  partner  of 
Busby  &   Oury,   CPA  firm,  has  been 
elected  treasurer  of  Majestic  Radio  & 
Television  Corp.,  St.  Charles,  111. 
CHARLES  M.  SHERWOOD,  formerly  in 
sales    division    of    RCA,    Bendix,  and 
Joseph  Strauss  Co.,  has  been  named 
eastern  district  merchandiser  of  Strom- 
berg-Carlson  Co.,  Rochester. 


Hetuiork  Rccouiits 


Renewal  Accounts 

STERLING  DRUG  Inc.,  New  York 
(Bayer  Aspirin)  renews  on  July  17 
American  Melody  Hour  for  52  weeks  on 
123  CBS  stations,  Tues.  7:30-8  p.m. 
Agency:  Dancer  -  Fitzgerald-Sample, 
N.  Y. 

CUDAHY  PACKING  Co.,  Chicago  (Old 
Dutch  Cleanser),  Aug.  6  renews  for  52 
weeks  Tena  and  Tim  on  36  CBS  sta- 
tions, Mon.  thru  Fri.  2:45-3  p.m.  Agen- 
cy: Grant  Adv.,  Chicago. 
COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City,  for  Super  Suds,  has  renewed 
Blondie  on  the  full  CBS  network  for  52 
weeks  starting  July  8.  Program,  heard 
Sunday  8-8:30  p.m.,  is  handled  by  Wil- 
liam Esty  &  Co.,  New  York. 

BRISTOL  MYERS  Co.  of  Canada,  Mont- 
real (Vitalis,  Sal  Hepatica),  on  July  3 
renews  Alan  Young's  Show  on  24  CBC 
Dominion  network  stations  Tues.  8:30-9 
p.m.  Agency:  Ronalds  Adv.,  Montreal. 
WM.  WRIGLEY  Jr.  Co.,  Toronto,  Aug.  7 
renews  for  52  weeks  Treasure  Trail  on 
10  CBC  Dominion  network  stations 
Tues.  10:30-11  p.m.  Agency:  Jack  Mur- 
ray Ltd.,  Toronto. 

BORDEN  Co.,  Toronto  (milk,  ice  cream), 
on  Oct.  4  renews  Canadian  Calvalcade 
on  34  CBC  Dominion  network  stations 
Thurs.  9:30-10  p.m.  Agency:  Young  & 
Rubicam,  Toronto. 

PROCTER  &  GAMBLE  Co.,  Toronto, 
July  2  renewed  on  27  CBC  Trans-Cana- 
da stations,  Road  of  Life  (Ivory  Bar, 
Oxydol)  Mon.  thru  Fri.  11-11:15  a.m.; 
Right  to  Happiness  (Ivory  Bar)  on  17 
CBC  Trans-Canada  stations,  Mon.  thru 
Fri.  3-3:15  p.m.,  Benton  &  Bowles,  N.  Y.: 
Woman  of  America  (Ivory  Snow)  on  27 
CBC  Trans-Canada  stations,  Mon.  thru 
Fri.  3-3:15  p.m.,  Benton  &  Bowles,  N.  Y.; 
Ma  Perkins  (Oxydol)  on  27  CBC  Trans- 
Canada  stations,  Mon.  thru  Fri.  3:15- 
3:30  p.m.,  Dancer-Fitzgerald-Sample,  N. 
Y.;  Pepper  Young's  Family  (Camay, 
Chipso)  on  27  CBC  Trans-Canada  sta- 
tions, Mon.  thru  Fri.,  3:30-3:45  p.m., 
Pedlar  &  Ryan,  N.  Y. 


RCA  has  developed  a  new  method  for 
fusing  steel  and  glass  in  a  permanent 
airtight  seal  for  metal  electron  tubes 
to  permit  use  of  a  staple  metal  instead 
of  costly  and  scarce  alloys. 
JOHNNY  KELLEY,  former  technician 
with  WEEI  Boston  now  in  Navy  sub- 
marine service,  is  the  father  of  a  boy. 
BILLY  ROOF,  DEE  BOWERS,  and  Mc- 
KINNIE  HARTLEY  are  new  control  oper- 
ators with  WCOS  Columbia,  S.  C. 
CLAUDE  MARQUIS,  daytime  engineer 
with  WFEA  Manchester,  N.  H,  is  com- 
poser of  "Furlough  Waltz",  new  popular 
song  published  by  Broadcast  Music  Inc. 


International  Control 
Of  Radio  Is  Discussed 

A  VOLUME  ENTITLED  "The  In- 
ternational Control  of  Radiocom- 
munications"  by  John  D.  Tomlinson 
has  been  published  by  J.  W.  Ed- 
wards, Ann  Arbor,  Mich,  at  $2.50. 

The  book  is  based  on  a  disserta- 
tion originally  presented  at  the 
University  of  Geneva  in  Switzer- 
land in  1938.  It  traces  in  310  pages 
and  10  chapters,  with  an  extensive 
bibliography,  the  historic  develop- 
ments in  international  regulation 
of  radio  transmissions. 

The  book  emphasizes  that  inter- 
national regulations  are  of  two 
general  types:  Those  concerning 
traffic  and  operations  and  technical 
regulations  which  are  necessary  be- 
cause of  the  character  of  radio 
emissions.  The  latter  type  concerns 
Author  Tomlinson  in  his  study, 
which  covers  the  period  from  1903 
to  1938. 


GENERAL  FOODS  Co.,  New  York  (Pos- 
tum),  on  Oct.  5  renews  Aldrich  Family 
for  52  weeks  on  125  CBS  stations.  Agen- 
cy: Young  &  Rubicam,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Ivory  Soap),  effective  July  2  renewed 
Right  to  Happiness,  Mon.  10:30-10:45 
a.m.  on  137  NBC  stations.  Agency: 
Compton  Adv.,  N.  Y. 

TUCKETT  Ltd.,  Hamilton,  Ont.  (cig- 
arettes), on  Sept.  12  renews  Curtain 
Time  on  30  CBC  Dominion  network  sta- 
tions, Wed.  9:30-10  p.m.  Agency:  Mac- 
Laren  Adv.,  Toronto. 

STERLING  DRUG  Inc.,  Windsor,  Ont. 
(Bayer  Aspirin),  on  July  15  renews  Al- 
bum of  Familiar  Music  on  29  CBC 
Trans-Canada  stations,  Sun.  9:30-10 
p.m.  Agency:  Dancer-Fitzgerald-Sam- 
ple, N.  Y. 

Net  Changes 

SOCONY-VACUUM  OIL.  Co.  of  Canada, 
Toronto  (Mobiloil),  on  July  2  replaced 
Information  Please  with  Rise  Stevens' 
Show  on  26  CBC  Dominion  network 
stations  Mon.  9:30-10  p.m.  Agency: 
Cockfield  Brown  &  Co.,  Toronto. 
WANDER  Co.,  Chicago  (Ovaltine),  Sept 
24  shifts  Captain  Midnight  from  Ameri- 
can-Blue Mon.  thru  Fri.  5:45-6  p.m. 
(CWT)  to  Mutual,  Mon.  thru  Fri.  5:30- 
5:45  p.m.  (CWT).  Agency:  Hill  Blackett 
&  Co.,  Chicago. 

MILES  LABS.,  Elkhart,  Ind.  (vitamins), 
on  July  5  shifts  Lum  'n'  Abner  on  Blue 
stations  from  Mon.  thru  Thurs.  8:15- 
8:30  p.m.  (West  Coast  repeat  8:15-8:30 
PWT)  to  Mon.  thru  Thurs.  8-8:15  p.m. 
(West  Coast  repeat  8-8:15  p.m.  PWT). 
Agency:  Wade  Adv.,  Chicago. 


TOP  SONG  hit  of  the  year  from  July  1, 
1944,  to  July  1,  1945,  according  to  audi- 
ence coverage,  Index  Reports,  was  "Don't 
Fence  Me  In",  which  reached  a  total 
radio  audience  of  more  than  700  million 
listening  homes.  ACI  song  hit  survey 
pointed  out  that  no  "war"  songs  were 
listed  in  the  year's  top  10. 
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OURS  is  a  moderate-sized,  compact  or- 
ganization in  which  everyone  from  the 
chief  executives  to  the  kid  who  runs  the 
blue  print  machine  is  dedicated  to  just  one 
purpose.  That  purpose— to  design  and 
build  efficient,  dependable  Radio  Trans- 
mitting Equipment— our  exclusive  specialty. 

We  have  been  at  it  successfully  since  1922 
—  long  enough  to  gain  genuine,  practical 

GATES   RADIO   CO.  • 


know-how  in  every  phase  of  the  business. 
That  experience,  plus  engineering  ability 
and  precision  workmanship,  add  up  to  the 
kind  of  Equipment  which  appeals  to  Engi- 
neers and  Station  Managers  alike. 

Let  us  tell  you  more  about  GATES  Trans- 
mitting Equipment  — and  about  the  GATES 
Priority  System  for  Prompt  Post-War  De- 
livery! Write  today! 

QUINCY,  ILLINOIS 


GATES  ONE  KILOWATT 
BROADCAST  TRANSMITTE 

This  new  Transmitter,  utilizing  many  wartime  developments, 
will  meet  the  exacting  demands  of  peacetime  broadcasting. 
Its  proven  dependability  — plus  its  modern,  streamlined  ap- 
pearance—fit it  perfectly  into  tomorrow's  Radio  Station. 
Accurately  engineered,  with  ail  parts  conveniently  accessi- 
ble. The  pressure-type  cabinet  keeps  out  dust  and  helps 
assure  cool  operation.  High  fidelity  performance. 
Detailed  bulletin  on  the  GATES  1  KW  Transmitter  will  soon 
be  available. 


PROGRESS  REPORT 

Wartime  limitations  prohibit  the  sale  of  new  broadcasting  equip- 
ment without  priority.  Hence  the  above  equipment  is  presented 
only  to  familiarize  you  with  another  new  GATES  development. 


QUINCY,  ILLINOIS 


EXCLUSIVE   MANUFACTURERS    OF    RADIO    TRANSMITTING    EQUIPMENT   SINCE  1922 


FRED  A.  BOSIN,  formerly  with  Col- 
gate-Palmolive-Peet  Co.,  has  been 
appointed  research  and  promotion 
manager  of  WNBF  Binghamton,  N.  Y. 

BUELAH  STRAWWAY,  formerly  with 
radio  promotion  and  publicity  depart- 
ment of  J.  Walter 
Thompson  Co.,  New 
York,  has  been  ap- 
pointed merchandis- 
i  n  g  manager  o  f 
WJZ  New  York, 
succeeding  HOW- 
ARD ST.  JOHN  who 
has  been  assigned 
to  American  net 
sales  department  in 
charge  of  program 
sales,  promotion  and 
development.  Miss 
Strawway,  prior  to 
her  association  with 
J.  Walter  Thompson 
Co.,  was  director  of 
merchandising  and  research  of  WLW 
Cincinnati  for  five  years. 

MARY  ELLEN  RYAN,  traffic  manager 
of  KHJ  Hollywood  and  Don  Lee  Broad- 
casting System,  has  been  named  as- 
sistant to  HARRIETT  CROUSE,  recent- 
ly appointed  network  director  of  pub- 
licity and  promotion.  She  succeeds 
SHIRLEY  HORTON,  resigned.  JUDY 
SMITH,  formerly  with  KHJ  sales  de- 
partment, has  been  added  to  Don  Lee 
publicity  and  promotion  staff,  replac- 
ing DOROTHY  ROCHELEAU,  resigned. 


PRomonon 


Miss  Strawway 


LOUISE  LIVINGSTON,  member  of  pub- 
lic relations  department  of  Evansville 
on  the  Air  Inc.  (WGBP  WEOA  W45V), 
has  been  married  to  Pfc.  Robert  Hart- 
sel  Chapman  Jr.,  Fifth  Service  Com- 
mand radio  operator. 

LT.  JERRY  DANZIG,  USNR,  former 
publicity  director  of  WOR  New  York, 
is  in  New  York  on  30-day  leave  after 
serving  26  months  overseas.  Lt.  Danzig 
was  radio  officer  on  Admiral  King's 
staff,  handling  Navy  radio  in  the  United 
Kingdom  and  on  the  continent. 

RAYMOND  H.  RHODES,  district  board 
executive  of  OPA  for  24  Northern  Cali- 
fornia counties  and  district  informa- 
tion executive,  has  been  appointed  to 
promotion  department  of  McClatchy 
Broadcasting  Co.  and  Newspapers,  Sac- 
ramento. 

CARL  OSWALD,  formerly  with  press  de- 
partment of  American  network,  has 
joined  Mutual  publicity  and  press  de- 
partment as  special  field  representative 
for  Coca  Cola  account. 


THOMAS  PROUST,  with  NBC  guest  re- 
lations and  traffic  departments  before 
entering  the  Army  Air  Corps  in  1941, 
has  rejoined  the  network  as  tour  pro- 
motions assistant.  Holder  of  the  DPC 
and  the  Air  Medal  with  eight  Oak  Leaf 
Clusters,  Mr.  Proust  was  discharged 
June  6  with  the  rank  of  captain. 


Data  Handbook 

TIMEBUYERS  HANDBOOK  of  radio 
and  market  facts,  including  complete 
data  on  four  major  networks  servicing 
the  Pacific  Coast  market,  has  been  is- 
sued by  Don  Lee  Broadcasting  System, 
Hollywood.  The  16-page  booklet  covers 
rates,  discounts,  station  call  letters, 
frequencies,  with  network  and  station 
personnel.  Besides  sections  on  market 
as  whole,  by  counties,  urban  vs.  rural 
markets,  handbook  lists  station  repre- 
sentatives. Explanation  on  Don  Lee 
letter-head,  signed  by  Sidney  Gaynor, 
general  sales  manager,  is  attached. 


LOOK  AT  THIS  LISTENING  INDEX 


1  ;morning  index 

'  1  Monday  Thru  Friday 
'8:00_'A.M.-12:00  Noon 

KTOK 

STATION 
A 

STATION 
B 

STATION 
C 

44.9 

30.5 

12.3 

12.0 

AFTERNOON  INDEX 

Monday  Thru  Friday 
1 2:00  Noon-6:00  P.M. 

17.7 

53.9 

10.5 

15.5 

EVENING  INDEX 
Sunday  Thru  Saturday 
6:00  P.M-10:00  P.M. 

18.0 

48.1 

20.2 

13.6 

SUNDAY  AFTERNOON 
12:00  Noon-6:00  P.M. 

31.6 

37.7 



16.5 

13.4 

SATURDAY  DAYTIME 
S:00  A.M.-6:00  P.M. 

21.3 

29.8 

21.8 

23.0 

YOU  BET  .  .  .  THEY  LISTEN 

TO  KTOK  Just  consult  your 
"Listening  Index"  and  see  for  your- 
self where  KTOK  stands.  KTOK 
appeals  to  a  concentrated  audience  of 
895,801  people  ("44%  of  Oklahoma's 
population).  Over  876  million  dollars 
are  represented  in  this  effective  buying 
power.  KTOK  says  "good  morning" 
to  more  people  in  Oklahoma  City  than 
any  other  radio  station. 


AMERICAN  BROADCASTING  CO.,  INC.,  AFFILIATE 
KEY  STATION  OF  OKLAHOMA  NETWORK 
THE  MOST  PROGRESSIVE  STATION  IN  EXPANDING 
OKLAHOMA     •     1  4  0  0  ON  YOUR  DIAL 


Promotion  Contest 
WAR  BONDS  and  merchandising  awards 
are  prizes  in  local  promotion  contest 
for  American  Broadcasting  Co.  stations 
in  California  carrying  "Hawthorne 
House".  Arrangements  were  completed 
by  network's  promotion  and  publicity 
departments  in  cooperation  with  Gar- 
field &  Guild  Adv.,  San  Francisco.  Guit- 
tard  Chocolate  Co.,  San  Francisco, 
sponsors  weekly  half-hour  series. 

Juke  Box  Posters 
PLACARDS  promoting  the  Guy  Lom- 
bardo  show  heard  over  WROK  Rock- 
ford,  111.,  are  being  placed  by  the  sta- 
tion on  juke  boxes  in  the  area  through 
tie-up  with  local  music  machine  dis- 
tributor. Program  sponsor  is  also  men- 
tioned. 

Celebration 

PAIR  of  guest  tickets  to  Fourth  of  July 
celebration  directed  at  the  Greensboro, 
N.  C-,  fairgrounds  by  WBIG  accompany 
broadsides  publicizing  event  which  fea- 
tured "Old  Fiddler's  &  Hillbilly  Band 
Contest".  Out  of  town  guests  also  were 
invited  to  visit  station. 

WTAG  Comparison 

COMPARISON  of  local  ratings  to  na- 
tional ratings  for  first  15  network  pro- 
grams is  given  in  promotion  folder 
issued  by  WTAG  Worcester,  Mass.  By 
Hooper  ratings  WTAG  also  claims  28  of 
30  top  evening  network  shows. 

Industrial  Brochure 

BROCHURE,  "RCA  Sound  Systems", 
showing  varied  uses  of  electronic  sound 
systems  in  industry,  institutions  and 
commercial  organizations,  has  been 
issued  by  RCA  victor  Division. 

Commentator  Promotion 
PROMOTION  piece  describing  Frazier 
Hunt  as  "a  great  name,  a  great  com- 
mentator and  a  great  radio  program" 
has  been  published  by  Mutual  to  sell 
the  commentator  to  local  advertisers. 

Program  Booklet  Report 

WQXR  New  York  has  issued  a  circu- 
lation report  on  its  monthly  program 
booklet  which  now  has  a  circulation  of 
24,208  copies  monthly  within  100  mile 
area  of  New  York. 

UNCIO  Folder 

FACTS  and  figures  on  San  Francisco 
Conference  and  ".  .  .  how  western  lis- 
teners tuned  their  radios  to  the  historic 
opening  ceremonies",  are  presented  in 
single-fold  NBC  western  division  bro- 
chure. 

WWL  Comb 

A  COMB  attached  to  a  card  has  been 
sent  out  by  WWL  New  Orleans  to  con- 
vey the  idea  that  WWL  "combs  the 
deep  South  making  sales  for  its  adver- 
tisers". 

Swap  Booklet 
AT  LISTENERS  request,  KIRO  Seattle 
has  issued  an  eight-page  booklet  of  want 
ads  in  connection  with  "Swap  'n  Shop" 
program. 

Sports  Folder 

TWO  color  folder  has  been  distributed 
by  KOMA  Oklahoma  City  on  station's 
sports  programming  and  coverage. 


AMERICAN  Forces  Network,  through  its 
emphasis  on  jazz  music  and  musicians 
ia  France,  has  done  more  than  any 
other  medium  to  increase  interest  and 
respect  for  native  French  jazz  experts, 
according  to  an  editorial  in  the  latest 
monthly  bulletin  of  the  Hot  Club  de 
France.  Editorial  praises  GI  network  for 
recognizing  the  worth  of  French  musi- 
cians and  using  their  music  on  AFN 
broadcasts. 


630  KILOCYCLES  ,1 
5000  WATTS  Full  Time1 
BLUE  NETWORK 

Represented  Nationally  by  J 
;K       John  BLAIR  6  CO.  /' 
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DIRECT  ROUTE  TO 
SALES  IN 

Soutfan*  Hew  S«4t**d 

The  Travelers  Broadcasting  Service  Corporation 

Affiliated  with  NBC 
and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY, 
New  York,  Boston,  Chicago, 
Detroit,  San  Francisco  and  Hollywood 
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Phrase-Turner 

CHAIRMAN  PAUL  A. 
PORTER,  FCC,  will  have 
competition  as  a  phrase- 
turner  if  Bill  Wills,  ex-Ver- 
mont Governor,  is  confirmed 
to  the  Commission.  Wills 
specimen:  '  Government  is  a 
service,  with  nothing  to  sell 
but  service."  "I  won't  tear 
down  where  I  can't  build 
stronger."  ".  .  .  suffocating 
network  of  government  pa- 
ternalism." 


WKY'S  WAR  LOAN 
DRIVE  SUCCESSFUL 

"MR.  MONTAGUE'S  tour  has 
been  more  successful  than  my  wild- 
est dreams,"  wrote  George  H.  C. 
Green,  western  Oklahoma  regional 
executive  director  for  the  Okla- 
homa War  Finance  Committee,  to 
Edgar  T.  Bell,  WKY  Radiophone 
Co.  secretary-treasurer,  and  Gayle 
Grubb,  manager  of  WKY  Oklahoma 
City.  He  referred  to  a  War  Bond 
tour  of  25  western  Oklahoma  coun- 
ties sponsored  by  WKY  and  made 
by  Sydney  R.  Montague,  lecturer 
and  author  on  the  Arctic. 

"His  tour  was  the  greatest  single 
bond  promotion  we've  had  to  date 
and  we've  had  some  good  ones," 
Mr.  Green  said. 


We've  Sou  These 
Seed  Fer  18  Years! 

Local  radio  advertisers  certainly  know  what's  what! 
That's  why  we're  proud  that  Fargo's  Interstate  Seed 
&  Grain  Co.  has  been  a  steady,  312-time-per-year 
advertiser  on  WDAY — for  eighteen  years. 

A  radio  station  is  known  by  the  advertisers  it  keeps. 
WDAY  keeps  'em! 

WDAY,  inc 

~Z  


-  Q 


N.  B.  C 
FARGO,  N.  D. 

970  KILOCYCLES  .  .  .  SOOO  WATTS 
FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 
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HANDLING  of  wire  copy  is  ex- 
plained to  "interne"  Elmer  F.  Beth 
(1),  U.  of  Kansas,  by  Erie  Smith, 
KMBC  Kansas  City  news  editor. 


CKPG  Starts 

CKPG  goes  on  the  air  at  Prince 
George,  B.  C.,  as  soon  as  equip- 
ment is  available.  License  has  been 
issued  to  F.  H.  Elphicke,  manager 
CKWX  Vancouver,  and  C.  El- 
phicke, commercial  manager  CKOV 
Kelowna,  and  formerly  of  CFGP 
Grande  Praire,  Alta.  C.  Elphicke 
will  manage  CKPG.  Station  will 
operate  on  1230  kc,  250  w. 


AFN  Station  at  Reims 

ADDING  to  the  powerful  stations 
the  American  Forces  Network  has 
put  into  operation  for  the  troops  in 
Europe  [Broadcasting,  June  18], 
the  AFN  has  opened  another  at 
Reims.  The  transmitter  operates  on 
2,000  w  at  1231  kc.  Program  direc- 
tor is  S/Sgt.  Verner  Paulsen,  who 
was  program  director  of  AFN  Lon- 
don. 


RICHMOND 
LOCATED  MIDWAY 
BETWEEN  THE 
NORTH  AND  SOUTH 

Had  Bank  Clearings  for 
May   1945— $342,438,- 
000.  An  Increase  of  9% 
over  May  1944. 


Radio  Instructors 
Work  as  'Internes' 

Station  Newsrooms  Help  Train 

Many  College  Journalists 

A  NATIONWIDE  training  pro- 
gram in  radio  news  techniques  for 
college  radio  journalism  instructors 
is  being  conducted  under  the  aus- 
pices of  the  Council  on  Radio 
Journalism,  an  organization  creat- 
ed in  January  by  joint  action  of  the 
NAB  Radio  News  Committee  and 
the  American  Assn.  of  Schools  & 
Depts.  of  Journalism. 

Seven  teachers  thus  far  have  been 
selected  from  applicants  from 
schools  throughout  the  country. 
They  started  their  "interneship"  at 
the  beginning  of  the  summer  at 
various  stations,  each  of  which 
takes  only  one  interne  and  person- 
ally provides  an  all-expenses-paid 
scholarship. 

Work  in  Newsrooms 

The  three  month  interneships  are 
intended  to  equip  the  instructors 
with  working  background  for  their 
classroom  courses  which  in  turn 
will  provide  properly  trained  radio 
newsmen.  Their  studies  at  top-flight 
stations  include  practical  experi- 
ence at  every  job  in  a  newsroom. 
The  instructor-students  actually  do 
the  work  themselves  instead  of 
merely  watching  or  accompanying 
the  station  personnel.  Details  of  the 
plan  are  handled  by  the  Council 
committee  on  teachers  training  and 
interneship,  and  stations. 

Those  now  participating  are 
Everett  W.  Withers,  Washington  & 
Lee  U.,  WTIC  Hartford;  Archie  R. 
Harney,  U.  of  Idaho,  KFI  Los  An- 
geles; Frank  E.  Schooley,  U.  of 
Illinois,  WSYR  Syracuse;  Fred  M. 
Parris,  Kansas  State  College, 
WFAA  Dallas;  Robert  L.  Mosshold- 
er,  U.  of  Omaha,  WOW  Omaha; 
Olaf  J.  Bue,  Montana  State  U., 
KVOO  Tulsa;  Elmer  F.  Beth,  U.  of 
Kansas;  KMBC  Kansas  City. 

In  addition  WGAR  Cleveland  and 
KOIN  Portland  will  take  on  in- 
ternes shortly.  WMBD  Peoria, 
WSB  Atlanta  and  WGY  Schenec- 
tady also  have  set  funds  aside  for 
interneships. 


REPRESENTED  BY  JOHN  BUIK  I  CO. 


II  n  I  T  E  D 
PRESS 
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ANOTHER  PACKAGE  DEAL 

Here's  your  opportunity  to  get  radio's  hottest  trio  doing  78 
of  the  most  popular  tunes — many  with  the  sensational  Ida 
James  as  vocalist.  There  are  eight  sixteen-inch,  33  1/3 
rpm,  double-faced  transcriptions  in  this  album.  You  can 
NOW  get  these  discs  at  $75.00  for  the  whole  group. 

LEADING  TONtS-md^- ^  ^ 

KNOCK  »E  A  K.SS      •  soUD  POTATO  SAtAD 

MA«  TOO  LAUGH  ,  REAU.ZE  NOW 


Personal  Management 

CARLOS  GASTEL 


729  SOUTH  WESTERN  AVENUE  •  HOLLYWOOD  5,  CALIFORNIA 


Miller  Discharged 

CAPT.  HOWARD  IRVING  MIL- 
LER, supply  officer,  office  of 
Radio  Production  Headquarters, 
Army  Air  Forces,  Washington, 
has  received  his  discharge  on 
points  earned  in  the  Mediterranean 
theater.  He  left  CBS  New  York 
network  operations  department  in 
1942  to  become  an  aviation  cadet, 
and  served  with  the  15th  Air  Force 
in  North  Africa  and  Italy.  After 
flying  50  combat  missions,  he  re- 
ceived the  Air  Medal  with  four 
Oak  Leaf  Clusters  and  the  Presi- 
dential Unit  Citation  with  one  Oak 
Leaf  Cluster.  Capt.  Miller's  plans 
are  not  decided,  though  he  may  re- 
turn to  Columbia  later. 


S 


OUR  RETURNING  LISTENERS 

By  IRA  McKISSICK  ROGERS  Jr. 
Ensign,  USNR 


TARTING  now,  there  will  be 
an  increase  of  millions  in  the 
total  radio  audience  as  the 
war  with  Japan  progresses  to 
a   victorious   conclusion   and  our 
servicemen    are    returned    to  ci- 
vilian life. 

The  industry  must  not  overlook 
this  increased  listenership.  Consid- 
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Th  e  prosperous 
Dayton  and  Miami  Valley  market 
has  thousands  of  young  homemak- 
ers  ready  for  your  sales  message. 
You  can  reach  them  with  news  about 
your  products  and  services  through 
their  favorite  local  station  . . .  WHIO. 

Remember,  peacetime  products  of 
Dayton's  diversified  industries  will 
make  this  area  an  important  post- 
war market.  WHIO  also  offers  cover- 
age of  a  $100  Million  farm  market 
.  .  .  your  market,  if  you  build  solidly 
and  consistently  with  WHIO. 

NEWS: 

UP,  INS,  PA, 
Plus  CBS'  Best 


WHJ2 


BASIC  CBS 
5000  WATTS 


G.  P.  Holllngbery  Co.,  Representatives 
Harry  E.  Cummings,  Southeastern  Representative 


ered  in  the  aggregate  it  is  a  not 
inconsiderable  increase,  but  if  we 
assume  that  many  of  the  return- 
ing servicemen  will  rapidly  become 
community  leaders,  the  percentage 
may  be  magnified.  At  least,  it  is 
fair  to  state  that,  considered  as  a 
class,  ex-servicemen  will  be  the 
largest  and  most  important  mi- 
nority in  the  history  of  the  United 
States. 

The  broadcaster  must  consider 
methods  of  restoring  this  large 
group  to  their  regular  habits  of 
radio  listening.  Network  listening 
will  not  perhaps  be  largely  affected, 
for  most  of  the  men  overseas  have 
been  able,  at  least  occasionally,  to 
hear  the  more  popular  network 
programs.  They  have,  however, 
been  almost  totally  isolated  from 
their  local  radio  stations  and  there 
is  little  reason  to  believe  their 
tastes  have  not  been  changed  ap- 
preciably. 

They  may  like  a  different  kind 
of  music,  they  will  probably  be 
nauseated  by  the  average  current 
"war  hero"  dramatic  effort.  It  is 
my  personal  gamble  that  the  ex- 
serviceman  will  be  a  sucker  for 
sentiment.  These  are  the  things  the 
program  and  production  men  of 
the  nation  should  make  every  effort 


Your  MUTUAL  Friend 


£.  A.  AUURTY,  Gon,  Mgr. 


Memphis,  Tennessee 


Hurry!  Hurry! 

1  Minute 
Daily  Spot 


REPRESENTED  BY  RAMBEAU 
HOUYWOOP   ♦    CHICAGO   .    NEW  YORK 


Boston  Council 

IN  ELECTIONS  of  the  Radio 
Council  of  Greater  Boston,  Mrs. 
Benjamin  F.  Kraus  was  named 
president.  She  is  regional  director 
of  the  NAB  and  chairman  of  the 
George  Foster  Peabody  Awards  for 
the  area. 

to  ascertain,  for  the  fighting  Amer- 
ican has  every  right  to  expect  an 
industry  scrupulously  interested  in 
catering  to  his  preferences,  and 
cautious  to  avoid  offense. 

As  a  reward  for  his  pains,  the 
broadcaster  will  reap  a  larger, 
more  responsive  audience.  A  sol- 
dier or  sailor,  and  this  applies  to 
all,  regardless  of  rank,  who  has 
been  on  the  receiving  end  of  orders, 
99.9%  verbal,  daily,  for  years,  has 
certainly  developed  a  conditioning 
to  command.  He  has  been  taught 
to  carry  out  orders  without  discus- 
sion or  dispute.  When  the  command- 
ing voice  of  his  favorite  announcer 
tells  him  to  try  BLOW-MORE 
CIGARS,  his  first  reaction  will  be 
to  comply. 

Ductile  Audience 

This  readiness,  through  habit,  to 
do  what  he  is  urged  to  do  will  make 
of  these  millions  the  most  ductile 
radio  audience  the  industry  has 
ever  seen.  To  carry  the  idea  fur- 
ther, it  may  be  pointed  out  that 
the  general  daily  use  of  walkie- 
talkies,  sound-powered  phones  and 
other  communications  equipment 
for  the  passing  of  commands  more 
closely  simulates  the  broadcaster- 
listener  condition  than  any  other 
in  normal  life. 

Recognition  of  this  fact  should 
encourage  broadcasters  to  give 
thought  to  a  closer  scrutiny  of 
their  copy  and  the  products  adver- 
tised, as  the  more  willing  these 
solid  gold  Americans  are  to  take 
the  announcer's  word  for  it,  the 
more  serious  becomes  the  responsi- 
bility of  the  industry. 

Nothing  I  have  written  is  in- 
tended to  convey  the  notion  that 
returning  servicemen  will  be  gul- 
lible. Far  from  it,  brother!  But, 
they  will  be  willing  to  try  new  and 
unfamiliar  products  properly  and 
honestly  represented  on  the  air 
and  they  will  be  psychologically 
conditioned  for  exploitation. 


•  MORE  PEOPLE 

LISTEN 

•  MORE  PEOPLE 

BUY 

.WINNIPEG  -  CANADA 
N  THE  DOMINION  NETWORK* 
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PIONEER  MANUFACTIRER  OF  FM  HNMCttTM  LEADS  AGAIN ! ! 

REL  announces  it  is  prepared  to  furnish  to  the  FM  broadcast  stations  now  on 
the  air,  power  converting  devices  applicable  to  transmitters  of  any  manufacture, 
which  will  furnish  one  or  three  kilowatts  output  power  at  any  frequency  in  the 
new  band  (88-106  megacycles).  This  device  enables  the  station  to  transmit 
simultaneously,  in  addition  to  its  old  frequency,  the  new  frequency  during 
the  important  interim  period  of  operation. 

This  device  requires  no  additional  monitoring  of  the  audio  program  as  one 
monitor  controlling  point  takes  care  of  both  frequencies. 

This  device  furnishes  you  with  a  relatively  inexpensive  method  of  operation 
during  the  transition  period. 

Consult  us  immediately  for  prompt  delivery  of  your  order, 
pending  lifting  of  present  restrictions. 


Pioneer  Manufacturers  of  FM  Transmitters  Employing  Armstrong  Phase-Shift  Modulation 


RADIO  ENGINEERING  LABS.,  INC. 

-£rn^  /l&zm/  ,  N  .  Y. 
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OWI  PACKET,  WEEK  JULY  30 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  July  30.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  these  war  messages. 


STATION  ANNOUNCEMENTS 

NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE                   WORK  KW  OI  PLAN 

PLAN  Aff.        Ind.  Aff.        Ind.      Live  Trans. 

Home  Canning   X 

Hold  Prices  Down                 __  X  —  X 

Cadet  Nurses    X 

Paper  Salvage   X 

Crop  Corps    X          x  XX  __ 

Prepare  for  Winter   X          X  X  X 

Car  Conservation              X 

Careless  Talk   __          —  —           —  X 

See  OWI  Schedule  of  War  Message  171  for  names  and  times  of  programs  carrying 

war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Elementary, 
M\j  Dear  Watson/ 

If  you  make  any  product  for  the  average  American  family 
there's  no  better  place  to  test  it  than  in  the  home  of  the 
"Average  American  Family."* 

If  radio  is  part  of  your  program,  there's  no  better  place 
to  test  your  appeal  than  the  station  that's  listened  to  most  in 
the  home  of  the  "Average  American  Family." 

Have  you  seen  our  "Hooper"  lately?  It  would  make  us 
mighty  happy  to  send  you  a  copy. 


1000  WATTS  —  960  KC 
COLUMBIA  NETWORK 


PAUL  H.  RAYMER  CO. 
National  Representative! 


*  BASED  on  official  government  statistics,  the  "Average  American 
Family"  lives  in  Marshall  County,  Indiana  — in  the  WSBT  primary 
service  area.  Marshall  and  St.  Joseph  counties  present  the  perfect 
cross  section  of  the  nation  and  its  agricultural -industrial  structure. 
They  are  but  two  of  the  27  counties  served  by  WSBT, 


Mid-Commercials 

(Continued  from  page  22) 

ber  of  the  family  used  the  products 
whose  advertising  was  recalled, 
120  of  these  interviewed,  or  48% 
of  the  total,  reported  no  use  of  the 
advertised  product  in  the  family. 

Most  people,  if  we  may  judge  by 
the  results  of  this  study,  prefer 
news  and  commentary,  since  53% 
expressed  such  a  preference.  On 
the  other  hand  39%  preferred 
straight  news  and  the  remaining 
8%  were  indifferent. 

Several  interesting  implications 
are  to  be  found  in  the  tally  of  "fre- 
quency of  products  recalled.'.'  (The 
number  following  each  product  is 
the  number  of  times  it  was  cor- 
rectly recalled;  programs  were  cur- 
rent at  the  time  survey  was  made. ) 
Fitch  Shampoo,  37;  Chase  &  San- 
born, 35;  Lucky  Strike,  28;  Pure- 
Oil,  24;  Pabst  Beer,  20;  Atlas 
Prager  Beer,  14;  Chesterfields,  12; 
General  Electric,  11;  Postum,  11; 
Campbell  Soup,  10 ;  Alka-Seltzer,  9 ; 
Philco,  9;  Cities  Service,  8;  Kraft 
Cheese,  8;  Anacin,  7;  Wheaties,  7; 
Cheerie-Oats,  7 ;  6  each  for  Ameri- 
can Family  Soap,  Ironized  Yeast, 
Ralston,  Sanka  Coffee,  War  Bonds; 
5  each  for  Butternut  Bread,  Kel- 
logg's  Pep,  Meister  Brau,  Rinso, 
Rogers  Bros.  Silverware;  4  each  for 
Gruen  Watch,  Old  English  Wax, 
Ovaltine,  Philip  Morris,  Teel;  3 
each  for  Chicago  Motor  Club, 
Groves  Cold  Tablets,  Lava  Soap, 
Leaf  Gum,  Listerine,  Parker  Pens, 


ONE  MM  IS  A 
POOR  AUDIENCE 

Sentenced  to  jail,  Paganinj, 
great  violinist,  played  to  his  jailer 
— a  poor  audience  for  such  talent. 

Be  sure  your  program  has  a 
worthy  audience!  Use: 

mcBfn 

i^attimore  i    tjCiiteninq  *J4abit 


John  Elmer 
President 


George  H.  Roeder 
General  Manager 


Don't  Telephone 

BROADCASTERS  are  being 
asked  by  the  Radio  Branch, 
War  Dept.  Bureau  of  Public 
Relations  to  cooperate  with 
the  Office  of  the  Chief  of 
Transportation  in  reducing 
the  number  of  telephone  calls 
to  ports  of  embarkation  co- 
incident with  the  arrival  of 
troops.  The  Army  requests 
that  each  radio  news  story 
concerning  the  arrival  of 
troops  at  any  port  include  ad- 
vice to  the  public  not  to  tele- 
phone the  port,  and  not  to  go 
to  the  piers  or  staging  areas. 
After  announcement  of  the 
Queen  Mary's  arrival  over 
3000  calls  were  received  at 
the  New  York  port. 


Quaker  Oats,  Rameses,  Royal  Des- 
serts, Salerno,  Sinclair,  Woodbury, 
Wurlitzer;  2  each  for  Blue  Coal, 
Clark  Candy,  Dentine  Gum,  Dr. 
Lyon's  Tooth  Powder,  Firestone, 
Fleishman's  Yeast,  Ford  Motor 
Car,  General  Motors,  Helbros 
Watches,  Jello,  MacLaughlin  Cof- 
fee, Manor  House  Coffee,  Marvels, 
Pet  Milk,  Serutan,  Studebaker,  Su- 
per Suds,  Weatherbird  Shoes, 
Wrigley  Gum;  1  each  for  Beeman 
Gum,  Berghoff  Beer,  Bayer  As- 
pirin, Brach  Candy,  Bromo  Seltzer, 
DuPont,  Four  Way  Cold  Tablets, 
Fox  deLuxe  Beer,  Goldenrod  Ice 
Cream,  International  Sterling, 
Jay's  Potato  Chips,  Kolynos,  Lib- 
by's  Foods,  Lifebuoy,  Liberty  Mag- 
azine, Maxwell  House  Coffee,  Nox- 
ema,  Nutrex,  One-A-Day  Vitamins, 
Phillies  Cigars,  Roma  Wines, 
Sparkies,  Squibb,  Totsie  V-M, 
Union  Pacific  Railroad,  Walgreen 
Vitamins,  Western  Milk. 

Used  by  Some 

Products  recalled  which  were 
used  by  some  member  of  the  family 
were  reported  with  the  following 
frequency:  Lucky  Strike,  11;  Chase 
&  Sanborn,  9;  Pure-Oil,  7;  Fitch 
Shampoo,  4;  Alka  Seltzer,  3;  Philip 
Morris,  3;  Postum,  3;  Royal  Des- 
serts, 3;  2  each  for  American 
Family  Soap,  Anacin,  Atlas  Prag- 
er, Bayer  Aspirin,  Campbell's 
(Continued  on  page  68) 


FREE  &  PETERS,  INC. 
ixdwive  National  Representatives 


WLW 

700  ON  YOUR  DIAL 

THE  NATION'S 
MOST 
MERCHANDISE-ABLE 
STATION 
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SURE  .  .  .  your  customer  can  HEAR 
her  radio  ... 

BUT  does  she  LISTEN? 

She  can't  help  giving  her  full,  two-eared  atten- 
tion to  WSAI's  new,  completely  revamped 
afternoon  schedule.  WSAI's  week-day  matinee 
commands  listeners,  not  half-hearers. 

That's  why  the  availabilities  created  by  recent 
program  shuffling  mean  business  ...  for  you. 


for  details,  call  Paul  H.  Raymer  Company,  Inc.  or 


CMM/M79  2,  OH/0 

BASIC       AMERICAN       BROADCASTING  COMPANY 
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Now  Available 

Without 

Priority ! 

PROMPT  DELIVERY 

on     radiators  manufactured 
from  materials  on  hand 

Because  of  the  limited  anioimt 
of  materials  available,  orders 
will  be  filled  on  a  first-come, 
first-served  basis,  and  production 
will  have  to  be  concentrated  on 
radiators  not  exceeding  250  ft. 
in  height.  If  you  are  not  ready 
to  have  the  radiator  installed  at 
this  time,  we  can  arrange  to 
manufacture  and  deliver  it  to 
you  with  your  option  to  have  it 
installed  and  erected  by  us  when 
you  are  ready.  We  urge  you  to 
act  immediately  and  thus  be  as- 
sured of  having  your  Lingo 
radiator  when  you  want  it. 

Act  Now — Wire  or  Phone  Today 

Please  include  in  your  inquiries 
the  radiator  height  required  and  ap- 
proximate site,  so  that  complete 
quotation  can  be  made  immediately 
covering  the  radiator  itself  and  its 
subsequent  erection  when  so  desirea. 

JOHN  E.  LINGO  &  SON,  INC. 

EST.  1837  CAMDEN,  NEW  JERSEY 


LINGO 
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Mid-Commercials 

(Continued  from  page  66) 

Soup,  Chesterfields,  Groves  Cold 
Tablets,  Kellogg's  Products,  Kraft, 
Cheese,  Pabst  Beer,  Philco  Radio, 
Ralston,  Rinso,  Wheaties,  and 
Woodbury  Soap;  1  each  for  Berg- 
hoff  Beer,  Brach's  Candy,  Bromo 
Seltzer,  Cheerie  Oats,  Cities  Serv- 
ice, Dentine  Gum,  Gruen  Watch, 
Jay's  Potato  Chips,  Jello,  Leaf 
Gum,  Lifebuoy,  Lipton's  Tea,  Lis- 
terine,  MacLaughlin  Coffee,  Manor 
House  Coffee,  Maxwell  House  Cof- 
fee, Noxema,  Old  English  Wax, 
Ovaltine,  Parker  Pen,  Phillies 
Cigars,  Post  Toasties,  Quaker  Oats, 
Rit,  Rogers  Bros.  Silverware,  Sa- 
lerno, Sinclair,  Sparkies,  Super 
Suds,  War  Bonds,  and  Wrigley 
Gum. 

Not  All  Correct 

Not  all  of  the  products  adver- 
tised on  the  radio  during  the  time 
covered  by  this  study  were  cor- 
rectly recalled  even  though  27  of 
the  40  interviewers  had  no  mis- 
takes to  report.  Two  persons 
thought  they  had  heard  Listerine 
advertised,  but  they  hadn't;  and 
one  each  made  a  mistake  on  the 
following  products:  Anacin,  Atlas 
Prager,  Chase  &  Sanborn,  Chester- 
fields, Fitch  Shampoo,  Ford  Motor 
Cars,  General  Motors,  Jello,  La 
Palina,  Lucky  Strike,  Old  English 
Wax,  Pabst  Beer,  Philip  Morris, 
Post  Toasties,  Pure-Oil,  Snyder 
Foods,  Swing  Candy,  and  U.  S. 
Rubber  Co. 

Eighteen  interviewers  found  no 
one  who  felt  that  any  of  the  ad- 
vertising heard  on  the  radio  from 
5  p.m.  to  7:30  p.m.  was  distasteful. 
Four  objected  to  the  commercials 
of  Fitch  Shampoo;  4  disliked  the 
way  in  which  Lucky  Strikes  were 
advertised;  4  were  constitutional- 
ly opposed  to  all  commercials  that 
are  sung;  2  did  not  like  the  Pabst 
Blue  Ribbon  Beer  advertisements; 
and  1  each  objected  to  "spot"  com- 
mercials, commercials  in  the  mid- 
dle of  the  programs,  insurance  ad- 
vertising that  says  "one  out  of 
every  10  persons  will  be  in  the 
hospital  next  year,"  laxative  ads, 
all  liquor  and  beer  ads,  and  com- 
mercials for  American  Family 
Soap,  Anacin,  Atlas  Prager,  But- 
ternut Bread,  Edelweiss  Beer,  Fox 


RADIATORS 


]  /  THROUGHOUT  V^X 

y  THE /BEEP  StfUTH^J^^ 

\ 

Folks 

\ 

Turn  First  to— 

WWL 

NEW  ORLEANS 

A    DEPARTMENT    OF    IOTOU  UNIVERSITY 

50,000  Watts 
Clear  Channel 

CBS  Affilliate — Represented  Nationally 
by  The  Katz  Agency,  Inc. 

4  A  Batty  Yank' 

CHARLES  SHAW,  CBS  war 
correspondent,  now  home  on 
a  vacation,  tells  how  he 
scored  a  beat  on  the  news  of 
Denmark's  surrender  last 
May.  "I  just  sat  down  at  a 
mike  in  Copenhagen  and 
started  yelling,  'This  is 
Charles  Shaw  in  Copenhagen 
calling  CBS  in  New  York- 
calling  BBC  in  London — 
calling  Luxembourg — calling 
any  radio  station  anywhere 
in  the  world.  I'm  starting  to 
broadcast  12  minutes  after 
six.  Will  anyone  who  hears 
this  please  inform  CBS  in 
New  York  or  BBC  in  Lon- 
don.' "  Back  in  England, 
somebody  heard  Shaw's  ap- 
peal and  called  BBC  saying, 
"A  batty  Yank  is  screaming 
his  head  off  for  you  chaps  at 
Copenhagen."  BBC  picked  up 
the  broadcast  and  relayed  it 
to  New  York. 


deLuxe  Beer,  Old  English  Wax, 
Philco,  Ponds,  Salerno  Butter 
Cookies,  and  Snyder  Foods. 

H.  V.  Kaltenborn  is  the  favorite 
commentator  of  20.3%  of  the 
adults  interviewed  in  this  study; 
Gabriel  Heatter,  12.1%;  Clifton 
Utley,  7.9%;  Walter  Winchell, 
6.4%;  Raymond  Swing,  5.7%;  Up- 
ton Close,  4.0%  ;  Drew  Pearson, 
3.2%;  John  W.  Vandercook,  2.1%; 
1.7%  for  Cecil  Brown,  Fulton 
Lewis  jr.,  Robert  St.  John,  and 
William  Shirer;  1.4%  each  for 
Elmer  Davis,  Robert  F.  Hurleigh, 
and  Hub  Jackson;  1.0%  each  for 
Moulton  Kelsey  and  Cleve  Kirby; 
0.7%  each  for  Morgan  Beatty, 
Preston  Bradley,  Alex  Drier,  Maj. 
George  Fielding  Eliot;  Cedric  Fos- 
ter, Paul  Gibson,  Holbrook,  Arthur 
Merle,  and  Leland  Stowe;  and 
0.3%  each  for  Boake  Carter,  Mil- 
ton Crosse,  John  Harrington,  A. 
Linkletter,  Mowrer,  George  Stone, 
and  Lowell  Thomas;  and  16.0% 
were  non-committal. 

It  will  be  seen  from  this  list  that 
a  number  of  persons  who  are  not 
commentators  were  considered  to 
be  in  that  category  by  the  persons 
interviewed. 


OORIififi 


WTAR  dominates  the  NORFOLK 
Metropolitan  Market 
Nation's  No.  I.  TEST  MARKET 
More  listeners  than  all 
other  stations  combined 
with- listening  to  outside 
stations  practically  nil 

NBC  NETWORK 

5,000  WATTS 
DAY  AND  NIGHT 

Nat'l  Representatives: 
EDW.  PETRY  &  CO. 
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KANSAS  CITY 

OWNED      AND       OPERATED       BY      THE       KANSAS      CITY       STAR  COMPANY 


a  Real  Buy. 
ON  CINCINNATI'S 

UU  I  P  0 


C  E.  HOOPER  -  Aprif  #  May  - 1 945 
Za.rn.tcr6  p.m.,  SATURDAYS 

WCPO 

33.9% 

Station  T 

23.8% 

Station  % 

18.6% 

Station  % 

12.4% 

Station  T 

18.7% 

WCPO's  schedule  is 
pretty  crowded  during 
the  week — but — we  have 
good  Saturday  availabili- 
ties. Cash  in  on  our  high 
Saturday  Hooper  ratings. 
See  our  Branham  repre- 
sentative for  availabilities. 

• 

C.E.  HOOPER  TOTAL*  TIME  PERIODS 

WCPO 

1 5.5% 

Station  B' 

38.5% 

Station  C 

17.9% 

Station  D' 

14.4% 

Station  'E' 

13.5% 

•Every  rated  hour  giver 
this .  reason,  the  total 
arithmetic  average  of  tt 

Repreiented      f-  M 

by  The  [^|^=bb 
BRANHAM  j~Tl 

CO-  phi 

equal  weight.  For 
index  is  NQT  an 
e  day-part  indeies. 

(  AFFILIATED 
B        WITH  THE 
jj  CINCINNATI 
POST 

Marine  Coverage 
Planned  by  Hays 

CAPT.  LOYAL  B.  HAYS,  USMCR, 
field  coordinator  for  the  radio  sec- 
tion, Marine  Corps  Public  Rela- 
tions, has  returned  to  Washington 
from  the  Pacific  to  confer  with 
Public  Relations  men  on  radio  cov- 
erage of  future  Marine  Corps  oper- 
ations. 

Before  entering  the  service, 
Capt.  Hays  was  studio  manager  of 
KSRO  Sacramento.  His  radio  work 
with  the  Marines  has  included 
writing  and  directing  the  Halls  of 
Montezuma  program  and  recording 
the  Saipan  invasion.  Sgt.  Keene 
Hepburn,  now  headquarters  tech- 
nician, processing  all  Marine  Corps 
Battle  Broadcasts,  was  his  tech- 
nician at  Saipan  [Broadcasting, 
July  10,  1944]. 

Recent  battle  broadcasts  —  Ma- 
rine Corps  term  for  combat  record- 
ings— widely  circulated  on  local 
stations  and  networks  include 
Wounded  in  Action  [Broadcast- 
ing, June  11],  with  descriptions  by 
Sgt.  Roger  Roberts,  of  KSL  Oak- 
land, Cal. 

Sgt.  Eddie  Prendergast,  with  th«. 
6th  Marine  Division  on  Okinawa, 
did  a  battle  broadcast  describing 
the  assault  on  Shuri  Castle  heard 
on  Headline  Edition,  CBS.  Latest 
is  one  by  Sgt.  David  Wilburn, 
foi-merly  with  WLS  Chicago, 
WMBD  Peoria,  and  KYSM  Man- 
kato,  Minn.  A  member  of  the  First 
Marine  Air  Wing,  he  flew  as  rear 


ACTIVITIES  at  summer  radio  workshops  have  been  progressing  rapidly 
in  past  weeks.  At  top,  are  speakers  at  the  third  meeting  of  the  Cincinnati 
Radio  Council  held  in  the  studios  of  WCKY.  They  are  (1  to  r)  Byron 
Taggart,  WKRC;  Glenn  Clark  Miller,  WCPO;  Edna  Fee,  WSAI;  Barbara 
Ramsell,  WLW;  Kit  Fox,  WLW;  Osborne  P.  Stearns,  WCKY.  In  bottom 
photo,  speaking  to  students  of  fourth  annual  NBC  Northwestern  U. 
Summer  Radio  Institute  at  opening  banquet  in  Chicago  are  (1  to  r) 
Judith  Waller,  pub.  serv.  dir.  of  NBC  central  div.  and  Institute  co-dir.; 
John  F.  Royal,  NBC  v-p  in  charge  of  television  and  guest  speaker; 
Armand  Hunter,  radio  dept.  chairman,  School  of  Speech,  N.  U.  and 
Institute  dir.;  Harry  C.  Kopf,  v-p  and  gen.  mgr.,  NBC  Central  Div. 


gunner  on  a  dive  bombing  attack 
on  Davao,  taking  his  recorder 
along,  broadcasting  over  target. 
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A  MUTUAL  Station 


Presentation  of  Charter 
Given  Special  Coverage 

ALTHOUGH  the  White  House 
banned  direct  broadcasts  and  pic- 
tures last  Monday  when  President 
Truman  presented  the  United  Na- 
tions Charter  to  Congress,  three 
major  networks  and  a  local  outlet 
did  special  newscasts  immediately 
following  the  presentation  from 
the  Senate  Radio  Gallery's  new 
broadcast  booths. 

At  1  p.m.  Baukhage  and  David 
Wills  did  a  commentary  for  Amer- 
ican, while  William  Hillman  origi- 
nated one  for  Mutual  and  Dick 
McNamara  broadcast  on  WINX 
Washington.  Morgan  Beatty,  NBC 
commentator,  did  a  show  at  1:45 
p.m.  Work  on  new  gallery  studios 
is  not  completed,  although  booths 
have  been  installed  for  each  of  the 
major  networks  and  one  is  avail- 
able for  independent  stations. 


ASK  THE  WALKER  CO. 


They  Like 
Our  Style 

We  say,  with  apologies  to  none, 
that  we  sincerely  believe  WAIR 
to  be  one  of  the  best  sales-pro- 
ducing stations  in  the  entire  south. 
There  is  an  intensity  of  popularity 
in  the  large  area  we  cover. 

WA  I  R 

Winston  -  Salem,  North  Carolina 
Representative:  The  Walker  Company 


WCPO 

CINCINNATI'S  NEWS  STATION 
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1  OK  time 
?  station 


Seein' 


SPOTS 


K  station 
OK  time 
?  market 


OK  station  \ 

OK  time 
Wk?  spots 


before  your  eyes..? 


In  a  tight  spot  because  radio  spots  are  so  tight? 
And  the  network  shows  are  sold  solid? 
Mr.  —  we  can  get  you  out  of  that  dilemma! 
You'll  see  eye  to  eye  with  us  on  this  solution. 
Because  the  people  know  a  good  thing  when  they  see  one. 

The  show  of  shows  today  is  motion  pictures. 
Yes,  motion  picture  advertising  is  the  soundest  answer  to  your 
promotion  problem  right  now!  Just  think,  you 
can  buy  up  to  11,000  theaters. 
That's  tops  for  licking  the  scarcity  of  space 
that  currently  exists  in  other  media. 
It  all  happens  in  one  minute  —  but  it  opens  the  door  to  more 
new  business  than  you  ever  dreamed  of  seeing  in  one  spot. 

For  there's  nothing  quite  like  this  unique 
medium  to  reach  all  the  audience  and  deliver  all 
your  sales  message.  These  one  minute  films  dominate  the 
area  you  wish  to  cover  because  they  are  shown  in 
neighborhood  theaters  to  folks  in  their  very  own  community. 

So  how  can  you  miss  with  such  an  unusually 
powerful  advertising  program? 
Movies  are  so  easy  to  see,  so  easy  to  hear.  Always 
with  human  appeal,  these  films  soften  people's 
hearts,  open  their  purses.  No  other  medium  brings 
the  story  you  have  to  tell  closer  home. 
No  other  medium  sells  like  moving  pictures ! 
You'd  expect  an  advertising  effort  of  this  calibre  to  be  expensive! 
Not  on  your  life!  Actually  it  costs  less  than  ordinary  advertising. 

Motion  Picture  Advertising  Service  and  United  Film 
Service  handle  all  production,  distribution  and  billing. 
Get  full  facts  NOW  —  they'll  pay  you  big  dividends ! 


United  Film 

Motion  Picture  Advertising 

Service,  Inc. 

Service  Co.,  Inc. 

2449  Charlotte  St. 

70  E.  45th  St.,  New  York,  N.  Y. 

Kansas  City,  Mo. 

1 032  Carondelet  St.,  New  Orleans,  La. 

333  N.  Michigan  Ave.  i 

.    141  Walton  St.,  Atlanta,  Ga. 

Chicago,  Hi. 

82  Madison  Ave.,  Memphis,  Tenn. 

4736  17th  Ave.  So. 

418  Watts  Bldg.,  Birmingham,  Ala. 

Minneapolis,  Minn. 

923  15th  St.,  N.  W.,  Washington,  D.  C. 

1 1  McLean  Ave. 

3  Langdon  Sq.,  Cambridge,  Mass. 

Detroit,  Mich. 

2339  Bryn  Mawr  Ave.,  Philadelphia,  Pa. 
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KANSAS  CITY 


IS  A 


Y 


MARKET 

PORTER  BLDG.,  KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD  ELIZABETH  WHITEHEAD 
Cenertil  Manager  Station  Director 


Pioneer  FM  Station  in  the  Kansas  City  Area 


Ask  for  Rate  Card 


Coaxial  Expansion 
Is  Slated  by  AT&T 

Five-Year  Program  to  Provide 
Network  Facilities  for  TV 

AT&T,  which  last  year  announced 
a  five-year  program  of  6,000  to 
7,000  miles  of  coaxial  cable  con- 
struction, expects  to  have  2,000 
miles  manufactured  and  three- 
fourths  laid  by  year's  end. 

Work  has  been  spurred  on  by 
increased  need  for  telephone  cir- 
cuits between  war  centers  but  cable 
also  can  carry  extremely  broad 
bands  needed  for  television,  as  well 
as  phone  circuits.  The  coaxial  net- 
work will  therefore  form  the  back- 
bone of  coast-to-coast  video  net- 
works unless  radio  relays,  with 
which  the  company  is  experiment- 
ing, prove  more  economical. 

A  two-coaxial  system,  90  miles 
long,  has  been  in  service  between 
New  York  and  Philadelphia  since 
1936  and  a  four-cable  system,  200 
miles,  between  Stevens  Point,  Wis., 
and  Minneapolis,  since  1940.  Future 
prospects  follow: 

In  ground  but  not  equipped  Is  a  four- 
coaxial  cable,  Washington-Baltimore; 
six-coaxial  cable,  Philadelphia-Balti- 
more; six-coaxial  cable,  Terre  Haute- 
St.  Louis;  four-coaxial  cable,  Atlanta- 
Jacksonville. 

The  1945  program  calls  for  six-coaxial 
cable,  Atlanta-Meridian,  Miss.;  eight- 
coaxial  cable,  Shreveport-Dallas;  eight- 
coaxial  cable,  Washington-Charlotte; 
six-coaxial,  Meridian-Jackson  and  eight- 
coaxial,  Jackson-Shreveport. 

During  next  four  years  AT&T  plans 
four  interconnected  backbone  routes: 
Atlantic  Seaboard,  New  York  to  Miami, 
via  Atlanta;  Southern  Transcontinental, 
Atlanta  to  Los  Angeles;  Midwestern, 
East  Coast  to  Chicago,  via  Pittsburgh 
and  Cleveland;  North-South,  Chicago 
to  New  Orleans,  via  St.  Louis  and 
Memphis. 

Bendix  Contest 

FIFTY  postwar  Bendix  radio- 
phonograph  sets  are  being  offered 
as  prizes  in  a  war  bond  letter  writ- 
ing contest  for  GI's  in  the  Euro- 
pean theater,  Leonard  C.  Trues- 
dell,  general  sales  manager  of  ra- 
dio and  television,  Bendix  radio 
division,  announced  last  week. 
Sponsored  by  the  European  The- 
ater War  Bond  &  Insurance  Of- 
fice, the  contest  is  open  to  all  mili- 
tary personnel  who  have  purchased 
a  bond  since  May  1,  1945.  The  sub- 
ject of  the  letters  is  "My  Savings 
and  Postwar  Plans". 


WPB  Report 

(Continued  from  page  20) 

lescence  of  equipment  as  a  result 
of  battle  experience  more  vividly 
portrayed  than  in  radio  and  radar." 

Because  of  radar's  "highly  com- 
plex nature,"  the  report  points  out, 
orders  can  be  placed  only  with 
plants  having  extensive  engineer- 
ing facilities,  with  resultant  dis- 
proportionate share  of  orders  by  a 
few  companies. 

To  relieve  the  disparity  thus 
created,  Mr.  Krug  reveals,  WPB 
arranged  with  other  government 
agencies,  labor  and  management 
for  loans  and  transfer  of  labor 
from  company  to  company  and 
from  plant  to  plant,  thus  sub- 
stantially increasing  output  with- 
out a  proportionately  large  increase 
in  manpower. 

The  report  declares  that  for  the 
first  time  in  history,  fighting  forces 
are  provided,  through  radio,  in- 
stantaneous communication  be- 
tween troops  on  land,  ships  at  sea, 
and  planes  in  the  air.  It  is  still 
too  early  to  estimate  the  part  played 
by  such  equipment,  the  report  finds, 
"but  it  may  be  safely  said  that  both 
radio  and  radar  have  played  lead- 
ing and  dramatic  parts  in  the 
widening  theaters  of  war." 


WCHS  Hearing 

ORDER  was  adopted  by  the  FCC 
last  week  for  reopening  of  the 
record  in  the  hearing  heretofore 
held  on  license  renewal  of  WCHS 
Charleston,  W.  Va.  [Broadcasting, 
April  16],  and  application  is  de- 
signated for  further  hearing  July 
23  in  Washington.  Consistent  with 
"tightening-up  policy"  of  Commis- 
sion on  license  renewals,  hearing  is 
set  to  obtain  further  testimony  to 
close  proceedings.  Capt.  John  A. 
Kennedy,  WCHS  president,  has 
previously  testified  that  he  holds 
no  interest  in  WGKV  Charleston. 


WAR  Advertising  Council's  campaign 
guide  on  "The  Job  Ahead — Japan",  now 
being  distributed  to  advertisers,  urges 
sponsors  not  to  disturb  their  regular 
OWI  messages,  but  if  they  wish  to  give 
extra  cooperation  to  contact  the  OWI 
Domestic  Radio  Bureau  special  assign- 
ment chief,  280  Madison  Ave.,  New  York. 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia,  to  tell 
the  time. 

— • — 

Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping   Up  the   Old  Traditions! 

Traditions,    However,    Don't  Gel 
Much  Business. 

CHNS  DOES — Try  It. 


WSNY,  Schenectady,  N.  Y. 

...  our  entire  news  staff  joins 
me  in  congratulating  you  on  the 
splendid  job  you  are  doing. 

George  R.  Nelson, 
General  Manager. 


available  through 

PRESS  ASSOCIATION,  me 

SO  Rockefeller  Plata 
New  York.  N.  Y. 
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OUND  EQUIPMENT- prccisioniscrf  —  mechanically  and  electronically  —  for  finer  performance 


Fair  child  Lateral 
Dynamic  Pickup 


Jc(nt&e%6j£edtice&  'Dtet&tffoa  cutd  Second  Tif  e&t 


Jairchild  offers  an  unusually  mounted 
'floating'  design  for  low-pressure,  dynamic  pickup.  Designed  for  radio 
broadcast  and  other  exacting  transcription  requirements,  it  reproduces 
all  of  the  quality  and  natural  beauty  of  recorded  music  or  speech  with 
full  naturalness. 

All  microscopic  undulations  —  that  determine  the  quality  of  the 
transcription  —  are  picked  up  without  distortion  even  from  heavily 
modulated  grooves. 

How?  By  means  of  several  Fairchild  patented  design  features:  Let's 
start  with  the  3  ounce  cartridge  mounted  on  a  two-point  suspension 
in  the  pickup  head  casting.  It's  the  only  vertical  moving  mass  in  the 
Fairchild  assembly.  High  and  low  spots  in  the  record  disc  need  only 
displace  its  3  ounce  weight  instead  of  the  total  weight  of  the  entire 
mounting  arm.  This  unusual  mounting  method  affords  a  near- 


uniform  stylus  pressure  of  25  grams  —  even  under  unfavorable  playing 
conditions. 

Next,  the  pickup  head  is  mounted  in  the  famous  Fairchild  tone  arm 
with  cone  ball  bearings.  Lateral  drag  is  reduced.  And  still  another 
important  source  of  distortion  and  record  wear  is  eliminated. 

Finally,  there  is  no  overhang  of  the  tone  arm  with  consequent 
inertia  —  another  cause  of  difficulty  when  playing  warped  records  or 
on  uneven  turntables.  The  tone  arm  floats  at  any  required  adjustable 
height  above  the  disc. 

Descriptive  and  priority  data  on  the  newly  perfected  Fairchild 
Lateral  Dynamic  Pickup  and  Transcription  Turntable  are  now  avail- 
able. Address  New  York  Office:  475  -  10th  Avenue,  New  York  18; 
Plant:  88-06  Van  Wyck  Blvd.,  Jamaica  1,  N.  Y. 


CAMERA 


AND    INSTRUMENT  CORPORATION 


SOUND 
EQUIPMENT 


We're  Croiving 
About  Our  New 

Extra 
PLUS 


Merchandising 
Service 

Find  out  how  this  added 
WMAAN  feature  will  give 
you  one  of  America's 
Greatest  Direct  Response 
Audiences  Dealer  Co- 
operation. 

Write  us  or — ■ 

Ask  a  Blair  Man 

Columbia  Network 


f  RIUMONT,  W.Vfl, 


U.  S.  Programs  Are 
Popular  In  Britain 

Audience  Here  to  BBC  Shows 
Indicated  on  Increase 

THE  PERCENTAGE  of  British 
population  who  listen  regularly  to 
programs  produced  in  the  United 
States  and  rebroadcast  by  the  BBC 
is  considerably  higher  than  the  per- 
centage of  Americans  who  hear 
BBC  programs  over  U.  S.  stations 
and  networks,  according  to  surveys 
conducted  simultaneously  in  both 
countries. 

One  survey,  conducted  by  the  Na- 
tional Opinion  Research  Center 
under  the  supervision  of  Joe  Kenas, 
BBC's  research  manager,  showed 
that  during  the  last  week  of  April, 
1945,  more  than  15,500,000  adults 
in  the  United  States  heard  one  or 
more  BBC  programs.  Mr.  Kenas 
said  this  indicates  a  3,500,000  in- 
crease over  a  similar  survey  made 
in  September,  1944.  Survey  also 
revealed  that  approximately  40,- 
000,000  Americans  knew  of  at  least 
one  of  the  six  BBC  programs  re- 
broadcast  nationally. 

The  other  survey,  conducted  at 
the  same  time  by  Robert  Silvey, 
listener  research  director  of  BBC, 
showed  that  20,000,000  adults  in 
Britain  had  recently  listened  to  one 
or  more  of  the  seven  programs  pro- 
duced in  the  United  States  and  re- 
broadcast  in  Britain.  Percentage- 
wise, these  figures  indicate  that 


MAJ.  DONALD  G.  WEISS  (r), 
formerly  of  WRUF  Gainesville, 
Fla.,  is  congratulated  by  Brig. 
Gen.  L.  A.  Diller,  PRO  for  Gen- 
eral MacArthur,  for  "meritorious 
achievement"  as  assistant  radio 
officer  heading  communications  for 
war  correspondents. 

21%  of  United  States  adults  with 
radios  heard  BBC  programs  during 
the  week,  while  68%  of  the  adult 
British  listeners  had  recently  heard 
one  or  more  programs  from  Amer- 
ica. 

The  seven  American  programs 
and  the  percentage  of  British  adult 
listeners  hearing  each  are:  Charlie 
McCarthy,  30.7;  Jack  Benny,  28.7; 
Command  Performance,  27.5 ; 
Transatlantic  Call,  25.0;  Atlantic 
Spotlight,  23.1;  Mail  Call,  22.9; 
American  Commentary,  22.5.  Mc- 
Carthy and  Benny  are  heard  with- 
out commercials;  Command  Per- 
formance and  Mail  Call  are  pre- 
pared by  the  U.  S.  Army;  Trans- 
atlantic Call  and  Atlantic  Spotlight 
are  exchange  programs;  American 


5000  WATTS 

DAY  AND  NIGHT 


NATIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


Commentary  is  a  weekly  quarter- 
hour  review  of  news  from  the 
United  States.  The  survey  did  not 
include  a  number  of  special  pro- 
grams produced  by  BBC  in  New 
York  for  English  listening. 

British  programs  and  the  per- 
centage of  U.  S.  adult  listeners  to 
each  are:  Radio  Newsreel  (MBS), 
9.1;  Transatlantic  Quiz  (Amer- 
ican) 4.6;  Transatlantic  Call 
(CBS),  4.5;  London  Column  (tran- 
scription), 3.4;  Eagle  Club  (MBS), 
3.4;  Atlantic  Spotlight  (NBC),  1.1. 
*  *  .  *  ; 
Larger  on  Weekends 

WEEKEND  family  audience  is 
larger  per  radio  home  than  during 
the  week,  with  the  Kate  Smith 
Sunday  evening  hour  heading  the 
list  with  three  listeners  per  listen- 
ing family,  according  to  the  Spring 
1945  Audience  Composition  Report 
released  last  week  by  the  Cooper- 
ative Analysis  of  Broadcasting. 

Next  ranking  program  is  the 
Fitch  Bandwagon,  a  half-hour  with 
2.9  listeners  per  listening  family. 
Drew  Pearson  and  Walter  Win- 
chell,  each  with  2.6  listeners  per 
family,  are  the  leading  15-minute 
shows.  Drew  Pearson  and  Gabriel 
Heatter  draw  the  most  men  per 
set,  1.1.  Weekday  daytime  pro- 
grams most  popular  with  men  are 
Tom  Mix  and  Baukhage  Talking, 
each  with  0.4  men  listeners  per 
listening  home. 

Attracting  the  most  women  per 
set  are  the  Kate  Smith  Hour, 
Electric  Hour  with  Nelson  Eddy, 
Prudential  Family  Hour,  each  rat- 
ing 1.5  per  listening  family.  For 
children,  Terry  and  the  Pirates 
ranks  first  with  1.4  per  listening 
family.  Second  is  Lone  Ranger, 
1.1  children  per  listening  home. 
*      *  * 

Canadian  Ratings 

JUNE  daytime  national  rating  re- 
port of  Elliott-Haynes  Ltd.,  To- 
ronto, released  on  June  30,  places 
two  Canadian  daytime  programs 
at  top  rating,  with  Soldier's  Wife 
first  with  a  rating  of  17.3,  followed 
by  Happy  Gang,  and  American 
programs  Big  Sister,  Ma  Perkins, 
and  Road  of  Life.  French  language 
daytime  shows  for  June  are  head- 
ed by  Jeunesse  Doree  with  a  rating 
of  28.6,  followed  by  Quelles  Nou- 
velles,  La  Rue  Principale,  Joyeux 
Troubadours,  and  Grande  Soeur. 


".  .  .  but  Boss,  WFDF  Flint  says 
our  morale  is  important." 
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Enough  for  6  times  per  week  for  52  weeks;  or  3  times  per  week  for  2  years. 
From  $2  to  $6  per  program. 

Tell  us  time  of  day  or  night  you  would  broadcast  "Uncle  Ezra".  We  will  imme- 
diately quote  price  nearest  20%  of  your  rate  for  that  particular  5  minutes. 

In  this  series  of  Transcribed  five-minute  Broadcasts,  each  of  them  has  been 
planned  to  permit  one-minute-and-thirty-seconds  for  Live  Commercials. 

Cancellation  Privilege  without  short  term  penalty. 

EXCLUSIVE  TO  ONE  STATION  IN  EACH  CITY! 

WRITE — WIRE  or  Telephone  for  Audition  Transcription 

CO-OPERATIVE  BROADCASTING  SERVICE 

Thomas  Albert  Gannon,  Director 
BOARD  OF  TRADE  BUILDING  CHICAGO  4,  ILLINOIS  TELEPHONE  WABASH  6243 
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Argentine  Businessmen 
Buy  Video  Transmitter 

SYNDICATE  of  Argentine  busi- 
nessmen headed  by  Martin  Tow 
has  purchased  a  television  trans- 
mitter from  Allen  B.  DuMont 
Labs.,  for  an  overall  price  in  the 
neighborhood  of  $450,000.  Group 
will  attempt  to  obtain  priorities 
for  an  early  delivery  of  the  equip- 
ment, said  to  be  the  first  South 
American  video  station  set-up. 

Details  are  lacking,  but  the  orig- 
inal proposal  called  for  a  25  kw 
peak  video  transmitter,  a  12.5  kw 
peak  audio  transmitter,  full  field 
pickup  and  relay  equipment  and 
cameras  and  control  equipment  for 
three  studios.  Syndicate,  said  to 
hold  the  only  franchise  for  video 
operation  so  far  granted  in  Argen- 
tina, presumably  will  erect  the 
transmitter  in  or  near  Buenos 
Aires. 


Opening  of  Mcintosh  Offices 


DISCUSSING  RADIO'S  future  is  this  group  of  authorities  at  formal 
opening  of  Frank  H.  Mcintosh  consulting  engineering  offices  at  710 
Fourteenth  St.,  NW,  Washington.  (L  to  r)  :  Rosel  H.  Hyde,  FCC  general 
counsel;  Eliot  Lovett,  president,  Federal  Communications  Bar  Assn.; 
FCC  Commissioner  E.  K.  Jett;  John  Creutz,  chief,  Domestic  &  Foreign 
Branch,  Radio  &  Radar  Div.,  WPB;  Host  Mcintosh. 


1 


Charming  Virginia  Simms  has  distinguished  herself  as 
a  singer  and  personality  from  the  time  she  first  appeared  in 
the  West  Coast  nite  spots  to  her  current  standing  as  one  of 
radio's  outstanding  artists. 

Ginny  was  born  in  Texas  and  attended  school  in  Fresno, 
California.  She  expected  to  make  a  career  of  teaching  but 

chose  music  as  an  outlet  for  her  talents.  It  wasn't  long  before  Ginny  joined  Kay  Kayser 
and  eventually  turned  to  solo  work,  recording  and  pictures. 

Now,  as  star  of  her  own  NBC  radio  show,  she  is  doing  a  wonderful  job  of  helping 
talented  war  veterans  to  fresh  starts  in  show  business. 

YOU'RE  THE  MOMENT  OF  A  LIFETIME 
NICKEL  SERENADE 
MAY  I  NEVER  LOVE  AGAIN 
WALKIN'  BY  THE  RIVER 
A  STONE'S  THROW  FROM  HEAVEN 
I  KNOW  A  SECRET 
EASY  STREET 

THESE  THINGS  YOU  LEFT  ME 
FRENESI 


Please  refer  to  your  BMI  DISC  DATA  for 
the  complete  list  of  BMI-Licensed  titles 
recorded  by  Miss  Simms  and  many  other 
great  artists. 


Broadcast  Music,  Ijvc 

5  8  0  FIFTH  AVENUE  ■  NEW  YORK  1  9,  IM.Y. 


Clubs,  Parks  Summer 
Advertising  Underway 

AMUSEMENT  parks  and  night 
clubs  were  well  underway  on  their 
summer  radio  advertising  cam- 
paign in  New  York  last  week. 

Glen  Island  Operating  Co.,  fer  Glen 
Island  Casino,  is  using  spot  announce- 
ments on  WJZ  WOV  WHN  WNEW  and 
WOE,  on  13-week  contracts.  Casino  also 
has  arrangements  for  remote  dance 
band  pickups  by  CBS,  NBC  and  Mutual 
on  a  sustaining  basis  throughout  the 
summer.  Agency  is  Robert  Feldman 
Inc.,  New  York. 

Rockaway  Playland,  Long  Island,  fur 
its  amusement  park,  has  signed  eight- 
week  contracts  for  spot  announcements 
and  jingles  for  children  on  WJZ  WOR 
WNEW  WOV  and  WHN.  Business  was 
placed  through  Ehrlich  &  Neuwirth  Inc., 
New  York. 

Palisades  Amusement  Park  is  adver- 
tising on  WNEW  on  a  cooperative  basis 
— giving  the  station  use  of  the  park's 
lighted  sign  across  the  Hudson  for 
advertisement  of  WNEW.  WNEW,  in 
turn,  airs  one-minute  Palisades  an- 
nouncements. 

For  its  "Carnival  Room",  the  Capitol 
Hotel  has  13-week  spot  announcement 
contracts  with  WOR  WJZ  WHN  WMCA 
WAAT  and  WBYN.  Agency:  Aetna  Adv., 
New  York. 


Carol  Irwin  Promoted 

CAROL  IRWIN,  a  member  of 
American's  talent  and  program  de- 
velopment department,  has  been 
appointed  head  of  that  department. 
Miss  Irwin  joined  American  on 
March  1,  1945,  coming  from  Young 
&  Rubicam,  where  she  had  been  in 
charge  of  daytime  radio.  Prior  to 
her  affiliation  with  Young  &  Rubi- 
cam, she  was  associated  with  Ped- 
lar &  Ryan,  and  Lennen  &  Mitchell, 
and  had  served  as  program  director 
of  WCAU  Philadelphia. 


Acquire  KFJB 

TRANSFER  of  control  of  Marshall 
Electric  Co.,  licensee  of  KFJB 
Marshalltown,  la.,  from  Catherine 
R.  Peak,  administratrix  of  estate 
of  the  late  Earl  N.  Peak,  to  group 
of  Des  Moines  businessmen  is  re- 
quested in  application  filed  with 
FCC  last  week.  Consideration  for 
the  100%  interest  is  purchase  for 
approximately  $27,200  of  notes 
held  against  licensee.  Transferees 
also  compose  Independent  Broad- 
casting Co.,  applicant  for  new  sta- 
tion in  Des  Moines. 


Ohio's  Third  Market  at  less  cost^-affili- 
ate  of  the  American  Network. 

Ask  HEADLEY-REED 


WFMJ 

YOUNGSTOWN,  OHIO 
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RADIOS  TOP  WANTS 
OF  CAPITAL  HOMES 

RADIOS  and  radio  -  phonograph 
combinations  top  the  list  of  home 
Appliances  and  furnishings  to  be 
bought  within  a  year  after  the 
war  by  Washington,  D.  C,  families. 
Survey  conducted  by  the  Washing- 
ton Board  of  Trade  in  cooperation 
pvith  the  Committee  for  Economic 
Development  shows  that  19%  of 
phe  families  planning  to  stay  in  the 
Washington  area  plan  to  buy  radios 
br  combinations,  and  estimates  de- 
band  at  56,000. 

I  Next  on  the  list  are  washing  ma- 
shines  18%,  refrigerators  14%, 
i/acuum  cleaners  11%.  Revival  of 
advertising  and  merchandising  ac- 
tivities, along  with  time-payment 
plans  and  other  factors  are  ex- 
pected to  stimulate  demand,  the 
survey  states. 


CP  Granted  KFLW 

MODIFICATION  and  issuance  of 
construction  permit  originally 
granted  November  21,  1944,  for 
KFLW  Klamath  Falls,  Ore.,  new 
|ocal  on  1450  kc  owned  by  Herald 
Pub.  Co.,  was  granted  by  the  FCC 
ast  week.  The  memorandum  opin- 
ion and  order  authorizes  change  in 
intenna  and  changes  in  studio  and 
pransmitter  locations  on  condition 
that  the  applicant  will  satisfy  legit- 
imate complaints  of  blanketing 
within  250  mv/m  contour.  Approval 
for  the  station  had  been  delayed  by 
WPB  until  March. 



AMP  Contracts 

ASSOCIATED  Music  Publishers 
has  completed  new  licensing  agree- 
ment with  KFH  Wichita  and  has 
extended  agreements  with  KRKO 
Everett,  Wash.,  KSJB  Jamestown, 
N.  D.,  KYSM  Mankato,  Minn., 
WFIL  Philadelphia,  WSUN  St. 
Petersburg. 


John  Walsh 

JOHN  WALSH,  well-known  Chi- 
cago free  lance  radio  actor,  died 
Monday,  July  2.  Mr.  Walsh,  36, 
was  a  member  of  the  Gallon  Club 
Df  the  Red  Cross,  had  been  on 
First  Line,  Service  to  the  Front, 
|  and  America  in  the  Air  and  cur- 
rently was  on  several  soap  operas. 


PROGRESS  of  television  was  demonstrated  to  Washington  business  and 
civic  leaders  at  a  two  day  meeting  in  New  York  by  (first  row,  1  to  r) 
William  Neel,  WMAL  asst.  mgr.;  Eugene  S.  Thomas,  WOR  sales  mgr.; 
Lt.  Col.  William  A.  Roberts,  Tv  Broadcasters  Assn.  counsel;  Samuel  H. 
Cuff,  gen.  mgr.,  DuMont  video  station  WABD;  Ernest  V.  Loveman, 
Philco  Radio  &  Television  Corp.  v-p ;  Paul  Mowrey,  American  Tv  division ; 
and  (2nd  row,  1  to  r)  Harry  S.  Wender,  Bamberger  Washington  counsel; 
William  Baltin,  TBA  exec,  sec;  Reynold  Kraft,  NBC  Tv  Eastern  sales 
mgr.;  John  Dodge,  NBC  Tv;  Carleton  D.  Smith,  WRC  mgr.;  Robert 
Jamieson,  WABD  asst.  mgr. 


Wisconsin  Proposes  Plan 
For  Educational  Stations 

FUNDS  for  construction  of  a 
statewide  FM  broadcasting  system 
for  educational  purposes  are  pro- 
vided in  a  bill  (631A)  introduced 
in  the  Wisconsin  Assembly  and  re- 
ferred to  the  Committee  on  State 
Affairs.  The  project  would  become 
part  of  the  proposed  nationwide 
FM  educational  system  fostered  by 
Dr.  John  W.  Studebaker,  U.  S. 
Commission  of  Education. 

To  be  operated  under  direction 
of  the  U.  of  Wisconsin,  now  oper- 
ating WHA  Madison,  the  proposed 
station  would  be  given  $62,595  July 
1,  1945  and  $100,320  a  year  later 
for  construction  and  equipment.  A 
State  Radio  Council  would  be  cre- 
ated to  direct  operations.  It  would 
receive  $2,000  as  of  July  1,  $20,000 
a  year  later  for  operation,  $1,000 
in  1946  for  maintenance. 


JKFH 


IS  YOUR  PIPELINE... 


You  won't  be  "wild 
catting"  when  you 
address  your  sales 
message  to  Kansas' 
Richest  OIL  Market. 


TO  A  $125,000,000  OIL  MARKET 

Just  because  Wichita  has  become  the  great  midwest  aviation  center, 
don't  overlook  the  fact  that  Wichita  is  also  the  capital  of  one  of 
the  large  oil  producing  areas  in  America.  They  took  100,714,704 
barrels  of  liquid  gold  out  of  the  ground  in  Kansas,  in  1944— and 
turned  it  into  more  than  $125,000,000  of  hard  cash ...  a  large  part 
of  which  went  directly  into  payrolls  and  purchasing  power.  And 
your  sales  pipe-line  to  this  Wichita  Market  is  that  selling  station, 
KFH— the  sales  producer  of  a  great  oil  production  center. 


KFH 

WICHITA 

CBS  •  5000  WATTS  DAY  &  NIGHT 
CALL  ANY  PETRY  OFFICE 


THAT  SOUD 
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OWI  Stations  to  Carry  on  for  ABSIE 


two 


to 


one- 


nce  mokes 
i  «reterence 


WASHINGTON 


Radio's  Contribution 
In  War  Praised  by 
Davis,  Haley 

ELMER  DAVIS,  OWI  director, 
said  last  week  that  OWI  transmit- 
ters in  New  York,  Europe  and 
North  Africa  will  continue  to 
broadcast  the  American  story  in 
Europe  despite  the  closing  of 
ABSIE. 

Speaking  on  the  station's  fare- 
well program  on 
Indepe  n  d  e  n  c  e 
Day,  Mr.  Davis 
declared  : 
"ABSIE  has  done 
its  work;  but  the 
Voice  of  America 
will  still  be  heard 
in  Europe. 
ABSIE  was  a 
weapon  of  war,  - 
a  n  instrument  Mr-  Cohen 
that  assisted  in  the  Allied  cam- 
paign of  liberation — and  an  Allied 
instrument,  since  we  owe  its  estab- 
lishment and  operation  largely  to 
the  friendly  assistance  of  the  BBC. 

'Voice'  Goes  on 

"Now,  we  talk  to  a  continent  in 
reconstruction;  and  even  though 
this  powerful  channel  of  the  voice 
of  America  is  closing  down,  that 
voice  will  still  be  carried  by  other 
transmitters,  both  shortwave  and 
longwave,  to  the  peoples  of  the  lib- 
erated nations." 

Joining  Mr.  Davis  in  ABSIE's 


final  broadcast,  W.  J.  Haley,  di- 
rector general  of  BBC,  observed 
that  the  14  months  of  ABSIE's 
momentous  life  have  been  marked 
with  unfailing  British-American 
cooperation  in  the  field  of  radio  as 
in  every  other  field  of  endeavor 
against  the  enemy. 

"The  full  story  of  all  that  broad- 
casting has  achieved  in  this  war 
has  still  to  be  told,"  Mr.  Haley  de- 
clared. "It  has  been  a  most  power- 
ful and  perpetual  weapon.  By  its 
means  the  forces  of  truth  have 
been  sustained  in  places  where  and 
at  times  when  they  could  have 
been  kept  alive  in  no  other  way. 
Thanks  to  broadcasting  truth  has 
not  merely  survived;  truth  has 
prevailed." 

Brig.  Gen.  Robert  McClure,  chief 
of  the  Psychological  Warfare  Di- 
vision of  SHAEF,  emphasized  the 
important  role  played  by  ABSIE 
in  transmitting  messages  and  in- 
structions from  Gen.  Eisenhower 
to  the  people  of  occupied  Europe 
before  and  after  the  Allied  land- 
ings in  France. 

Later,  he  said,  ABSIE  played 
its  part  in  transmitting  Gen.  Eisen- 
hower's messages  to  the  German 
people  who  came  to  appreciate 
"the  full  significance"  of  his  words 
and  the  "inescapable  logic"  of  his 
instructions.  "The  result,"  said 
Gen.  McClure,  "was  measured  in 
the  saving  of  time  required  for 
final  victory  and  the  saving  of  Al- 
lied soldiers'  lives." 

John  G.  Winant,  American  Am- 
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bassador  to  England,  and  Robert 
Sherwood,  former  director  of  the 
OWI  Overseas  Branch,  who  was 
the  first  speaker  on  ABSIE  when 
it  began  operations  on  April  30, 
1944,  also  participated.  Portions 
were  broadcast  by  Mutual. 

Since  its  inauguration,  ABSIE 
has  broadcast  eight  hours  daily 
without  interruption  in  English, 
French,  German,  Flemish,  Danish, 
Norwegian,  and  Dutch  to  the  Euro- 
pean target  countries.  Using  pow- 
erful shortwave  and  longwave 
transmitters,  it  reached  audiences 
as  far  away  as  South  Africa,  Rus- 
sia, India,  Australia  and  New  Zea- 
land. 

80%  Heard  ABSIE 

OWI  estimates  that  at  one  time 
or  another  80%  of  the  people  of 
occupied  Europe  listened  to  ABSIE, 
the  Voice  of  America.  In  Aachen, 
Germany,  six  out  of  every  ten  peo- 
ple admitted  they  listened  to 
ABSIE.  But,  in  addition,  ABSIE's 
voice  reached  beyond  its  listening 
audience.  Until  normal  communi- 
cations were  restored  to  Europe  it 
was  one  of  the  main  sources  of 
news  to  the  press.  For  months  its 
studios  sent  newscasts  for  under- 
ground newspapers. 

Under  the  direction  of  Philip  H. 
Cohen,  former  chief  of  the  OWI 
Domestic  Radio  Bureau,  ABSIE 
operated  with  a  staff  of  250,  about 
half  of  whom  were  American  and 
half  locally  hired.  The  station  orig- 
inated about  682  programs  a  month 
which  were  supplemented  by  relay 
programs  from  OWI  studios  in 
New  York,  Washington,  San  Fran- 
cisco and  Honolulu. 

ABSIE'S  transmission  facilities 
were  part  of  the  BBC  home  serv- 
ice wavelengths  before  the  war  and 
will  now  revert  to  BBC.  The  Amer- 
ican story  will  be  broadcast  over 
the  200  kw  longwave  transmitter 
of  Radio  Luxembourg,  three  50  kw 
stations,  two  of  which  are  short- 
wave, in  Algiers,  medium  and 
shortwave  facilities  of  the  BBC 
overseas  service,  and  shortwave 
transmitters  of  26  OWI  stations  in 
eastern  United  States. 
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Agency  Crack-Down 

TO  ELIMINATE  so  called  "street 
brokers",  Southern  California 
Broadcasters  Assn.,  Los  Angeles, 
will  institute  more  stringent  agency 
recognition  requirements.  Robert 
O.  Reynolds,  president  of  the 
SCBA  and  general  manager  of 
KMPC  Hollywood,  has  appointed  a 
committee  headed  by  Calvin  J. 
Smith,  manager  of  KFAC  Los 
Angeles.  Crack-down  will  hit  al- 
leged agencies  which  collect  15% 
commission  and  in  some  instances 
"kick-back"  to  their  clients.  On 
committee  are  Lee  Wynne,  com- 
mercial manager  of  KGER  Long 
Beach;  William  Beaton,  manager 
of  KMTR  Hollywood;  Clyde  Scott, 
manager  of  KECA  Hollywood,  and 
Harry  Witt,  manager  of  KNX 
Hollywood. 
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Surplus 

(Continued  from  page  16) 

Electronic  stockpile  already  on  hand 
Continues  to  grow,  private  business 
firms  and  citizens  must  keep  in 
iiind  that  all  is  not  available  sur- 
dIus  that  is  released  by  the  mili- 
tary. 

Watching  Potential 

Many  eager  electronics  users  are 
seeping  a  peeled  eye  on  potential 
surplus.  Material  becomes  surplus 
n  this  way:  First,  the  military  or 
Federal  agency  decides  it  doesn't 
ivant  an  item,  due  to  obsolescence, 
^ack  of  need  or  other  reason.  Army 
and  Navy  circularize  other  mili- 
ary services  to  see  if  they  are  in- 
terested. 

Surplus   Property   Board  right 
now  is  drawing  up  a  regulation  to 
:over  States  and  subdivisions.  The 
i  decision  will  probably  set  a  prece- 
dent. As  it  looks  now  State,  edu- 
:ational  and  charitable  institutions 
[  will  pay  a  nominal  fee  to  obtain 
i  surplus.  This  fee  will  cover  cost  of 
l  repair,    overhead,    conversion  to 
special  needs,  and  transportation. 

At  that  point  enters  a  somewhat 
foggy  priority  situation  among 
private  users.  Regulations  are  not 
yet  written,  but  probably  will  work 
I  Dut  like  this:  First,  veterans;  sec- 
ond, small  businessmen  who  are 
seterans;  third,  other  small  busi- 
j  nessmen;  fourth,  other  business; 
fifth,  agriculture. 

After  all  those  groups  have 
passed  it  up,  the  public  gets  its 
chance. 

Second  source  of  surplus  comes 
from  cancellation  of  contracts.  If 
material  is  left  over  from  termi- 
nated contracts  and  not  necessary 
:  for  war  production  purposes,  it  goes 

I to  the  RFC  as  surplus. 
A  look  around  the  potential  sur- 
plus of  the  military  brings  this  re- 
action— why  the  delay? 

From   the    military   comes  the 
answer  that  they  must  de-classify 
j.  material  before  it  becomes  surplus. 
:i  And  the  military  is  inclined,  from 
!■  necessity,  to  play  safe.  It  has  sev- 
;  eral  classes  of  material:  Top  se- 
cret, secret,  confidential,  restricted. 
A  top  secret  item  must  go  through 
all  other  three  classifications  before 
becoming  eligible  for  surplus.  Often 
i  downgrading  is  quick,  due  to  rapid 
j  military  obsolescence.  After  that, 
WPB  priorities  are  applicable. 

Items  Move  Quickly 

Even  so,  electronics  items  are 
moving  quickly,  or  will  soon.  Maj. 
Gen.  H.  C.  Ingles,  Chief  Signal  Of- 
ficer, War  Dept.,  told  a  House  com- 
mittee that  Signal  Corps  redistri- 
bution and  surplus  amounted  to 
$54,482,000  cost  value.  All  this  was 
obsolete,  nonstandard  or  excess, 
including  tubes,  radio  sets  and 
components,  vehicles,  power  units, 
wire,  communications  equipment, 
photograph  film  and  equipment, 
signal  panels.  Signal  Corps  plans 
to  recover  $110,000,000  in  equip- 
ment now  in  Europe  and  transfer 
it  to  the  Pacific  in  1945,  with  an- 
other $113,000,000  in  1946.  Some 
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Wake  Up! 

"WAKE  UP  Club"  has  been 
formed  by  WCOS  Columbia, 
S.  C.  Listeners  who  join  are 
awakened  by  the  Wake  Up 
Club  m.c.  between  6  and  9 
a.m.  with  cheerful  guaran- 
tee that  they  will  stay  awake 
if  they  tune  in  WCOS. 


will  be  left  in  Europe  for  occupa- 
tional troops. 

On  the  theory  that  people  starve 
quickly  during  widespread  unem- 
ployment, RFC  is  working  with  a 
two-fold  objective:  1,  speed  transi- 
tion to  normal  peacetime  produc- 
tion ;  2,  make  maximum  use  of  Gov- 
ernment-owned surpluses.  To  do 
this  without  flooding  the  market 
will  require  careful  handling.  RFC 
is  prepared  to  do  that  ki*nd  of  a 
job.  It  is  highly  sensitive  to  its  re- 
sponsibilities. 

Sales  Outlets 

It  has  built  up  an  imposing  sys- 
tem of  sales  outlets,  or  agents  for 
electronics  surplus.  There  are  about 
200  agents  who  handle  items  of 
their  own  manufacture  and  15  of 
the  "central  agents"  who  handle 
any  electronic  item  no  matter  what 
the  label.  They  are  reimbursed  by 
RFC  for  all  reasonable  costs,  in- 
cluding cataloging,  appraisal,  re- 
pair, conversion,  advertising.  They 
get  10%  commission  for  sale  to 
non-governmental  buyers,  5%  to 
Government  buyers. 

Other  disposal  agencies  handle 
other  types  of  surplus — consumer 
goods  to  Dept.  of  Commerce  (Office 
of  Surplus  Property),  with  broad- 
cast receiving  sets  included;  ships 
and  maritime  property  to  Mari- 
time Commission;  food  to  War 
Food  Administration;  housing  to 
National  Housing  Agency;  real 
estate  to  Dept.  of  Agriculture, 
Dept.  of  Interior,  National  Hous- 
ing Agency  or  Federal  Works 
Agency;  airports,  not  specified. 

As  the  handler  of  capital  and 
producer's  goods,  RFC  on  July  1 
set  up  an  Electronics  &  Communi- 
cations Branch  in  its  office  of  Sur- 
plus Property.  This  section  suc- 
ceeded its  Defense  Supplies  Corp. 
The  change  is  mostly  administra- 
tive. 

Checking  around  the  manufac- 
turing and  distribution  segments 
of  the  electronic  industry,  opinion 
is  voiced  that  the  RFC's  disposal 
system  is  a  good  one.  However,  it 
hasn't  had  enough  desirable  sur- 
plus material  to  make  it  a  success- 
ful operation,  and  fear  is  heard 
that  the  system  may  break  up  if 
the  agents  can't  get  bigger  and 
better  inventories. 

Good  material  is  starting  to  flow 
to  the  RFC.  Soon  its  agents  will  be 
receiving  news  and  better  items — 
end  equipment  and  components. 
Then  will  come  the  big  test  of  the 
biggest  electronics  disposal  project 
since  Marconi  sent  his  first  mes- 
sage. 

/  Advertising 


GOING  TO  TOWN! 


With  new  ownership,  enhanced  staff  and  real  coop- 
eration policies,  KQV's  going  places  in  Pittsburgh! 
1410kc — lOOO  watts — Basic  Mutual  Network. 


ALL  EG  HE  NY   BRO  ADC  AS  TING   C  OR  P. 

National  Representatives:  WEED  &  CO. 
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CBS  Western  Clinic 

THREE-DAY  program  managers 
clinic  will  be  held  for  22  CBS  west- 
ern affiliates  at  KNX  Hollywood 
July  11,  12,  13.  Agenda,  prepared 
by  Edwin  Buckalew,  network  field 
manager  of  station  relations  for 
area,  includes  panels  on  program 
analysis,  daytime  programming, 
sound  effects,  news,  script  writing 
and  community  service  programs. 
Sessions  are  under  supervision  of 
Donald  W.  Thornburgh,  network 
Pacific  Coast  vice-president,  with 
Hal  Hudson,  CBS  Pacific  Coast 
program  director,  chairman. 


PROGRAM  celebrating  completion  of  12  years  on  the  air  of  American's 
Breakfast  Club  was  broadcast  from  WHBL  Sheboygan,  Wis.,  hometown 
of  M.C.  Don  McNeill  (1).  With  him  are  (1  to  r)  Matt  Werner,  treas.  of 
Sheboygan  Press  and  WHBL;  Charles  Broughton,  owner  and  publisher 
of  both ;  Merritt  R.  Schoenf eld,  asst.  gen.  mgr.  of  American  Central  Div. 


Again  Available 
to  Broadcasting  Stations 


Sound  Recording  Studios 
AA-5  Priority  or  Better) 


REK-O-KUT  RKD-16 

DUAL  SPEED  16-INCH  RECORDING 
MOTOR  ASSEMBLY  WITH  NEW  IMPROVEMENTS 

Here  is  the  news  you've  long  been  waiting  for.  The  famous  RKD-16,  the 
preferred  recording  motor  assembly  among  major  broadcasting  stations 
and  recording  studios,  is  again  being  made  available  to  essential  users. 
Unsurpassed  in  performance,  this  precision  instrument  is  ruggedly  con- 
structed and  painstakingly  assembled  for  efficient  and  prolonged  service. 
A  heavier  turntable,  closer  machining  tolerances  and  better  lubricatior 
materially  increase  the  life  and  performance  of  this  unit. 


3. 


8. 


The  turntable  attains  full 
speed  in  less  than  one  revo- 
lution. 

10  lb.  machined  and  ground 
mounting  base  of  Cast  Iron 
with  integral  lathe  bored 
and  lapped  turntable  bear- 
ing. 

This  single  unit  type  con- 
struction insures  positive  and 
easy  alignment  of  the  REK- 
O-KUT  oyerhead  mechanism 
with  the  turntable. 

Improved  lubrication  system 
eliminates  oiling  of  idlers 
more  than  once  in  three 
months. 


Lathe  turned,  25  lb.  cast  iron 
turntable,  balanced,  with 
disappearing  drive  pin  and 
rubber  turntable  pad. 
Turntable  fitted  with  one  inch 
diameter  polished  steel 
shaft,  with  special  oil 
grooves  for  force  feed  lubri- 
cation when  operating.  Ro- 
tates on  a  single  ball  bear- 
ing at  the  bottom  of  the 
turntable  well. 
1  /20  H.P.  General  Electric 
constant  speed  motor. 
4.  A  simple  and  smooth  shifting 
arrangement  guarantees  a 
positive  repeat  speed  change 
at  all  times. 

Since  our  monthly  output  is  subject  to  WPB  regulations,  we  suggest  that 
you  send  your  order  without  delay. 


gam"*?! 


We'll  soon  be  ready  to  announce  more  REK-O-KUT 
products  for  broadcasting  staiians  and  sound  re- 
cording studios.  Be  on  the  lookout  for  them. 


Holds  KSJB  60% 

CONSENT  was  granted  by  the 
FCC  last  week  to  acquisition  of 
control  of  KSJB  Jamestown,  N.  D., 
by  John  W.  Boler,  president  and 
general  manager  of  North  Central 
Broadcasting  System,  through  pur- 
chase of  72  shares  of  common  stock 
for  $7,200.  Already  holder  of  23 
shares,  Mr.  Boler  acquired  24 
shares  treasury  stock  and  48  shares 
new  issue  for  total  interest  of  60%. 
New  capital  is  needed  for  proposed 
expansions,  application  stated. 


RCA  Conference 

EXECUTIVES  and  district  serv- 
ice managers  of  the  RCA  Service 
Co.  start  a  10-day  conference  to- 
day [Monday]  at  the  Seaview 
Country  Club,  Absecon,  N.  J.  The 
group  will  be  addressed  by  J.  G. 
Wilson,  newly-appointed  operating 
vice-president  of  RCA-Victor  divi- 
sion, and  other  RCA  executives. 
Plans  for  future  activities  in  elec- 
tronic activities  and  maintenance 
will  be  discussed. 


Leaves  OWI 

MARION  SABATINI,  assistant 
chief  of  station  relations  and  direc- 
tor of  women's  activities  of  the 
OWI  Domestic  Radio  Bureau,  has 
resigned  effective  July  12  to  join 
Publicity  Associates  Inc.,  New 
York.  Her  functions  as  editor  of 
the  War  Guide  will  be  taken  over 
by  Marjorie  Treat  of  the  editorial 
and  production  staff. 

FOR  THE  ANSWER  TO  ALL  YOUR 

RECORDING 
PROBLEMS 


146  GRAND  STREET 

Export  Division.  458  Broadway.  New  York  City.  U  S.  A. 


NEW  YORK  13.  N.  Y. 

Cables:  MORHANEX 


1121  VERMONT  AVE.— WASH.  5,  D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 
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Made  the 
knob . . . 


That  opened 
the  door . . . 
That  led  to 
Microwaves 


Vew  Airport  Bill 
Still  Affects  Radio 

"AA  Administrator  to  Have 
inal  Say  in  Tower  Removal 

LTHOUGH  terms  of  a  new  air- 
»ort  bill  (HR  3615)  reported  out 
>y  the  House  Interstate  &  Foreign 
Commerce  Committee,  give  broad- 
asters  the  opportunity  to  object  to 
emoval  of  transmitter  towers  to 
nake  way  for  new  airports,  the 
bivil  Aeronautics  Administrator 
till  would  retain  final  authority  on 
l11  decisions. 

In  its  report  the  Committee  said 
t  considered  amendments  to  HR 
J170  [Broadcasting,  June  18]  and 
everal  other  pending  bills.  Broad- 
casters did  not  appear  at  hearings 
>n  the  original  measure,  introduced 
)y  Chairman  Clarence  F.  Lea  (D- 
bal.)  of  the  Committee.  Neither 
lid  the  FCC,  although  radio  inter- 
:sts  were  involved.  Commission  at- 
torneys were  studying  the  bill  last 
veek. 

Sec.  9(c)  provides  that  "any 
Dublic  agency,  persons,  association, 
irm,  or  corporation"  having  "sub- 
stantial interest"  in  any  applica- 
tion for  an  airport  may  file  with  the 
3AA  Administrator  a  memorandum 
supporting  or  opposing  a  proposed 
project,  and  a  public  hearing  shall 
oe  accorded.  The  power  of  "emi- 
nent domain"  is  invested  in  the 
.Administrator,  when  in  his  opinion, 
property  needed  for  airports  cannot 
□e  acquired  without  undue  delay. 

The  bill  does  not  define  how  much 
adjoining  area  may  be  acquired  to 
eliminate  "hazards".  Thus,  it  was 
pointed  out,  should  a  small  town 
decide  to  build  an  airport,  and  the 
project  sponsors  decided  that  a 
radius  of  10  miles  were  needed  for 
landing  and  taking  off  "airspace", 
the  community's  only  radio  station 
could  be  removed. 

Pending  before  the  Senate  is  the 
McCarran  Bill  (S-2),  already  re- 
ported (favorably.  That  measure 
does  not  conform  to  amendments  to 
the  House  Bill  which  were  intend- 
ed to  give  broadcasters  an  oppor- 
tunity to  protest. 


T/O  Ac  -  /  O  O  O  O  H 
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Block  That  Trumpet 

REQUESTS  for  more  and 
longer  commercials  are  not 
exactly  what  one  expects  so 
when  Martin  Block  began  re- 
ceiving them  from  listeners 
to  his  Moke-Believe  Ballroom 
record  pregrams  on  WNEW 
New  York  he  investigated. 
Requests  came  from  neigh- 
bors of  a  Brooklyn  student 
trumpet  player  who  practises 
by  accompanying  Block 
broadcasts,  pausing  for 
breath  during  commercials. 
He  also  pauses,  presumably 
in  admiration,  when  Harry 
James  records  are  played.  So 
Mr.  Block  is  also  being  asked 
to  broadcast  lots  of  James 
records  by  the  same  fans. 


Port  Stories  Factual 

BROADCASTERS  covering  return 
of  troops  at  New  York  port  of 
embarkation  have  been  asked  to  be 
especially  factual  and  specific  in  re- 
porting unit  arrivals  in  order  not 
to  give  the  impression  that  a  whole 
division  has  come  home,  when,  in 
actuality,  only  a  small  number  of 
soldiers  have  docked.  Lt.  Col. 
Robert  D.  Levitt,  chief  of  the  office 
of  technical  information  at  the 
port,  wrote  news  chiefs  of  radio 
stations  in  the  New  York  area  ask- 
ing, that  they  use  caution. 


Transcriptions 

{Continued  from  page  18) 

courteously  thank  the  singers  as 
though  the  artists  were  in  the 
studio. 

The  old  Federal  Radio  Commis- 
sion on  Nov.  26,  1928,  adopted  Gen- 
eral Order  No.  52  which  modified 
its  original  record-identification 
Order  16,  adopted  Aug.  9, 1927.  The 
original  specified  that  "phonograph 
records"  and  "mechanical  piano- 
player"  be  identified  as  such. 

By  1928  special  broadcast  tran- 
scriptions had  become  available  and 
the  FRC  modified  its  order  to  per- 
mit the  identification  of  transcrip- 
tions as  such  and  not  as  "phono- 
graph records".  But  the  new  phras- 
ing had  to  "accurately  describe" 
such  transcription  and  had  to  be 
phrased  in  such  a  nature  "as  not 
to  deceive  or  tend  to  deceive  the 
public  as  to  the  character  of  the 
reproduction  broadcast." 

Broadcasters,  in  1928,  were  re- 
quired to  keep  records  of  all  phrases 
used  in  identifying  transcriptions 
and  to  submit  them  to  the  FRC  "on 
request". 


L.  Edmund  Zacher 

L.  EDMUND  ZACHER,  67,  presi- 
dent of  Travelers  Insurance  Cos. 
of  Hartford,  which  own  WTIC, 
died  June  28  at  his  home  in  West 
Hartford.  He  had  been  president 
of  the  company  since  1929  and  had 
begun  with  Travelers  in  1904  as 
a  clerk. 


Only  in  AUDAX  pickups  does  one  find  the  exclusive 
"relayed-flux"  principle  so  largely  responsible  lor 
the  sharp,  clean-cut  facsimile  reproduction  ol  Micro- 
dyne.  Only  with  AUDAX  cutters  is  the  Distortion  Factor 
reduced  to  such  a  negligible  amount.  And  only  with 
the  AUDAX  jewel  point  is  the  reproduction  so  faithful 
so  true.  Small  wonder,  then,  that  AUDAX  equipment 
is  held  in  such  high  esteem  by  major  radio  stations 
and  recording  studios.  Specify  AUDAX  where  quality 
and  consistency  of  performance  are  essential.  The 
complete  line  is  in  stock  at  HARVEY,  distiibutor  ol  fide 
radio  and  electronic  equipment.  . 

HARVEY  RADIO  COMPANY 


103  WEST  43rd  STREET 


NEW  YORK  18.  N.  Y. 


Back  in  1936,  the  Western 
Electric  316A  Vacuum  Tube- 
delivering  6  watts  at  500  meg- 
acycles—was radical  in  design 
and  performance.  Itpioneered 
in  UHF  transmission,  which 
in  turn  led  to  Super  High 
Frequencies  employed  in 
many  of  this  war's  electronic 
marvels. 

The  work  currently  being 
done  with  microwaves  by 
Bell  Telephone  Laboratories 
and  Western  Electric  holds 
great  promise  for  the  future  of 
broadcasting  and  television. 
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A  home  run  boosts  the  score 
as  quickly  as  a  message 
over  WLAW  "ups"  your 
sales  record. 


WLAW 

LAWRENCE,  MASS. 

Serving  Industrial  New  England 

5000  WATTS    680  KC. 


Serving 
1,902,591  Residents 
in 

Industrial  New  England 


NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


Congress,  Treasury  Continue  to  Probe 
Elliott   Roosevelt    Station  Financing 


AFFAIRS  of  Elliott  Roosevelt  and 
his  ill-starred  Transcontinental 
Broadcasting  System  project  of  six 
years  ago  continued  under  both 
Treasury  and  Congressional  scrut- 
iny last  week,  to  the  accompani- 
ment of  a  newspaper  bombardment 
led  by  such  anti-New  Deal  journals 
as  the  Chicago  Tribune,  New  York 
News  and  the  Washington  Times- 
Herald. 

Elliott,  now  a  brigadier  general 
in  the  Army  Air  Forces,  has  main- 
tained silence  on  reports  that  he 
borrowed  money  which  appeared  to 
aggregate  in  excess  of  $800,000  for 
both  the  Texas  State  Network  and 
the  Transcontinental  Broadcasting 
System.  While  Texas  State  still 
functions,  with  control  reposing 
with  Elliott's  former  wife,  Ruth 
Googins  Roosevelt  Eidson,  and  their 
three  children,  Transcontinental 
did  not  even  get  started.  Elliott,  it 
is  understood,  still  holds  5%  of 
Texas  State. 

Other  Loans 

The  incident  erupted  last  month 
after  Westbrook  Pegler  had  pub- 
lished a  syndicated  column  report- 
ing that  Elliott  had  borrowed 
$200,000  from  John  Hartford,  pres- 
ident of  the  A  &  P  grocery  chain, 
in  1939.  The  loan,  it  was  alleged, 
was  settled  for  $4,000  by  Jesse 
Jones,  then  Secretary  of  Com- 
merce, and  Mr.  Hartford  sought  to 


Magnetic  Wire  limiriliii 


Wire  Recordings  from 
General  Electric 
Models  50,  50A9  51 
Rerecorded  to  Discs. 


L.  S.  T00G00D 

RECORDING  COMPANY 

2  21  N.  LA  SALLE  ST.    CHICAGO  1 


deduct  the  loss  in  his  1942  tax  re- 
turn, which  the  Treasury  subse- 
quently reported  was  denied. 

Other  published  reports  were  to 
the  effect  that  two  "Texas  oil  men" 
had  loaned  Elliott  $500,000  pre- 
sumably primarily  in  connection 
with  Texas  State.  One  loan  was 
said  to  have  been  for  $300,000  and 
the  other  for  $200,000.  S.  W.  Rich- 
ardson and  Charles  F.  Roeser,  Fort 
Worth  oil  men,  were  identified  with 
the  organization  of  Texas  State 
Network  and  the  acquisition  of 
WACO  Waco  and  KNOW  Austin 
by  the  Roosevelt  operation.  It  was 
reported  Treasury  experts  are  in 
Texas  checking  tbe  information. 

Stock  Valueless 

Reports  also  told  of  a  loan  of 
$50,000  by  Elliott  from  Maxwell 
N.  Bilofsky,  president  of  Industrial 
Electronics  Corp.  of  New  York, 
which  was  settled  in  1941  by  El- 
liott for  $20,800.  Mr.  Bilofsky  said 
the  loan  was  strictly  on  a  business 
basis  and  declared  he  had  not 
claimed  the  $29,200  loss  in  his  in- 
come tax  return.  He  said  the  money 
had  been  loaned  in  1939,  with  500 
shares  of  Texas  State  stock  as  col- 
lateral. He  described  the  stock  as 
having  proved  of  no  value. 

David  G.  Baird,  of  Montclair, 
N.  J.,  an  insurance  man,  was  said 
to  have  loaned  Gen.  Roosevelt 
$70,000  in  November  1939  and  to 
have  arranged  for  the  Bilofsky 
loan.  Mr.  Bilofsky  said  settlement 
of  the  loan  was  arranged  by  Mr. 
Baird.  Subsequently  it  was  report- 
ed that  the  Treasury  had  disal- 
lowed a  bad  debt  claim  of  $50,000 
filed  by  Mr.  Baird. 

Meanwhile,  the  House  Ways  & 
Means  Committee  and  the  Senate 
Finance  Committee  were  reported 
investigating  the  Elliott  Roosevelt 
radio  financial  dealings.  Requests 
for  information  from  the  Treasury 
made  by  these  committees  resulted 
in  the  special  investigations  both 
in  Texas  and  in  New  York.  The 
House  committee  is  confining  itself 
to  the  income  tax  aspects.  It  was 
doubted  whether  public  hearings 
would  be  held. 


NAB  President 

(Continued  from  page  17) 
for  the  presidency.  In  addition  to 
the  three  under  consideration  for 
the  topmost  post,  there  are  a  dozen 
names  in  the  hopper  for  the  execu- 
tive assistant's  assignment.  Comdr. 
Craven  insisted  it  was  premature 
to  discuss  individuals. 

Eric  Johnson,  president  of  the 
U.  S.  Chamber  of  Commerce  and  a 
West  Coast  manufacturer  by  pro- 
fession, had  been  considered  and  is 
understood  to  have  met  with  mem- 
bers of  the  committee.  His  tenta- 
tive proposal,  which  did  not  reach 
the  negotiation  stage,  was  one 
which  would  have  necessitated  a 
doubling  of  the  NAB's  income  of 
approximately  a  half-million  dol- 
lars, it  was  reliably  learned.  In  ad- 
dition to  a  six-figure  salary,  it  was 
reported  that  the  Chamber  of  Com- 
merce head  had  in  mind  a  staff  of 
public  relations  experts  who  would 
be  well  compensated. 

Justice  Miller  left  June  29  for 
his  home  in  California  and  was  not 
to  return  to  Washington  until  the 
fall  term  of  the  court.  Although  he 
has  had  no  practical  experience  in 
radio,  as  a  member  of  the  appellate 
bench  since  1937,  he  has  written 
opinions  in  a  number  of  cases  ap- 
pealed from  the  FCC.  The  appel- 
late court  is  the  direct  appeals 
body  over  the  FCC  and  other  ad- 
minstrative  agencies  of  the  Federal 
government. 

Should  the  committee  fail  to  de- 
cide upon  a  new  president,  it  will 
so  report  back  to  the  NAB  Board, 
likely  to  meet  in  early  August  if 
travel  conditions  permit.  The  com- 
mittee probably  would  ask  for  its 
discharge  and  recommend  the  re- 
tention of  an  interim  managing 
director  who  would  report  to  an 
executive  committee  of  three.  J. 
Harold  Ryan,  incumbent  president, 
has  agreed  to  remain  on  the  job 
through  July — a  month  beyond  his 
original  commitment.  It  is  logical- 
ly concluded  that  Mr.  Ryan  would 
preside  over  the  suggested  execu- 
tive committee,  representing  large 
stations.  Comdr.  Craven,  who  head- 
quarters in  Washington,  might  be 
designated  the  medium  station  di- 
rector, with  Clair  R.  McCollough, 
Mason  Dixon  Group,  as  the  prob- 
able local  station  selection. 
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decisions  .  .  . 

ADMINISTRATIVE  BOARD  ACTIONS 
JULY  2 

NEW-1400  kc  Harrisburg  Broadcasting 

o.,  Harrisburg,  Pa. — Granted  license  to 
'over  CP  new  standard  station  WHGB, 
50  w  unlimited;  conditions. 

Jackson  City  Board  of  Education, 
ackson,  O. — Placed  in  pending  file 
pplication  for  CP  new  noncommercial 
ducational  station. 

Eastern    States    Broadcasting  Corp., 

ridge  ton,  N.  J. — Placed  in  pending  file 
pplication  for  CP  new  PM  station. 

Unity  Corp.,  Lima,  O. — Same. 

KSTP  St.  Paul,  Minn. — Placed  in 
ending  file  application  for  CP  new 
ommercial  television  station. 

ACTIONS  BY  COMMISSION 
JULY  3 

KJBS  San  Francisco — Granted  license 
enewal  for  period  ending  5-1-48. 

KSTP  St.  Paul — Same  (and  aux.). 

WTOP  Washington — Same  (Comr. 
3urr  voted  for  further  inquiry). 

KVSF  Santa  Fe,  N.  M. — Granted  li- 
ence  renewal  for  period  ending  2-1-47. 

WALL  Middletown.  N.  Y.— Same. 

WFBG  Altoona,  Pa. — Same. 

KWJB  Globe,  Ariz. — Granted  license 
enewal  for  period  ending  8-1-46  (Comr. 
)ujr  voted  for  further  inquiry). 

WCBT  Roanoke  Rapids,  N.  C. — 
Jranted  license  renewal  for  period  end- 
ng  2-1-46. 

KSJB  Jamestown,  N.  D. — Granted  ac- 
luisition  of  control  by  John  W.  Boler 
hru  purchase  72  additional  shares  for 
7,200. 

i  Corinth  Broadcasting  Co.,  Corinth, 
tfiss. — Granted  call  letters  WCMA  for 
lew  station. 

KFLW  Klamath  Falls,  Ore.— Adopted 
nemorandum  opinion  and  order  grant- 
ng  mod.  CP  for  changes  in  antenna 
.nd  trans,  and  studio  sites;  conditions. 

WCHS  Charleston,  W.  Va. — Adopted 
>rder  ordering  that  record  in  hearing 
leretofore  held  re  license  renewal  be  re- 
opened; application  is  designated  for 
urther  hearing  7-23-45. 


De  Mille  Wichita  Speech 
Cs  Available  Transcribed 

SPEECH  delivered  by  Cecil  B. 
DeMille  in  Wichita  June  29,  under 
the  auspices  of  the  Town  Hall 
Committee,  has  been  transcribed 
'and  is  available  to  individual  sta- 
tions. Mr.  DeMille  spoke  before  an 
estimated  5,000  people  on  "Ma- 
jority Rights — and  Wrongs",  de- 
crying the  practices  of  some  labor 
leaders.  Among  stations  who  have 
requested  or  used  the  transcrip- 
tions are:  KFH  KANS  KSAL 
KTSW  KIUL  KVGB  WHB  WSUI 
WGAR  WJR  KMPC. 

Other  radio  programs  are  now 
under  discussion,  according  to  Wil- 
liam Larner,  Town  Hall  Commit- 
tee national  executive  secretary. 
Committee  is  a  non-partisan  or- 
ganization opposing  extension  of 
government  control. 


RCA  Purchases  Brenkert 

RCA  has  purchased  the  Brenkert 
Light  Projection  Co.,  Detroit  manu- 
facturer of  motion  picture  projec- 
tors, arc  lamps  and  accessories,  for 
which  RCA  Victor  has  been  ex- 
clusive distributor  since  1941.  Com- 
pany will  continue  to  operate  as  a 
seperate  firm  under  its  own  name, 
with  Karl  and  Wayne  Brenkert  re- 
maining active  in  its  management. 


Applications  .  .  . 

JULY  2 

Raytheon  Mfg.  Co.,  New  York — Li- 
cense to  cover  CP  new  developmental 
station  W2XRA. 

1490  kc  KBST  Big  Spring,  Tex. — CP 
increase  100  w  to  250  w. 

NEW-U.  of  Texas,  Houston — CP  new 
noncommercial  educational  station,  1 
kw,  special  emission. 

1230  kc  KFJB  Marshalltown,  la.— 
Transfer  control  from  Catherine  R. 
Peak,  administratrix  of  estate  of  Earl 
N.  Peak,  deceased,  to  Kenneth  Durham. 
Robert  Root,  Joseph  Rosenfield  and 
John  Ruan. 

NEW-49.3  mc  KSEI  Pocatello,  Ida.— 
CP  new  FM  station,  2,245  sq.  mi.,  $15,675 
estimated  cost. 

JULY  3 

Jansky  &  Bailey,  Washington — As- 
signment of  license  W3XO  to  WTNX 
Broadcasting  Co. 

1130  kc  WCAR  Pontiac,  Mich. — Special 
service  authorization  to  operate  7  a.m. 
EST  to  local  sunrise  with  250  w  for 
period  9-1-45  to  4-1-46. 

NEW-46.3  mc  Georgia-Alabama  Broad- 
casting Corp.,  Columbus,  Ga. — CP  new 
FM  station,  9,500  sq.  mi. 

NEW'-49.1  mc  John  P.  Norton,  Escan- 
aba,  Mich. — CP  new  FM  station,  1,481 
sq.  mi.,  $23,000  estimated  cost. 

JULY  5 

790  kc  WPIC  Sharon,  Pa. — Special 
service  authorization  with  100  w  or  250 
w  from  6  a.m.  EST  to  local  sunrise. 

NEW-1450  kc  Escambia  Broadcasting 
Co.,  Pensacola,  Fla. — Petition  for  con- 
sideration and  grant  under  FCC  Policy 
1-16-45  of  application  for  CP  new  sta- 
tion 250  w  unlimited. 


Marine  Corps  Starts 
New  Program  on  CBS 

U.  S.  MARINE  Corps  starts  a  new 
program  on  CBS  Saturday,  July 
21,  3-3:30  p.m.  titled  Your  Marine 
Corps  and  designed  to  tell  the  story 
of  Marines  as'  a  continuing  force 
in  American  life — in  war  and 
peace.  Announcer  for  the  series  is 
1st  Lt.  George  Putnam,  former 
NBC  news  announcer  and  liaison 
officer  for  Marine  Corps  operations 
within  Armed  Forces  Radio  Serv- 
ice. 

Series  will  be  produced  by  Roy 
Passman  of  CBS.  Writer  is  S/Sgt. 
Alvin  M.  Josephy,  Marine  Corps 
combat  correspondent  recently  re- 
turned from  the  Pacific,  where  he 
covered  the  Iwo  Jima  landings 
among  other  operations.  Sgt.  Jose- 
phy was  assistant  news  and  spe- 
cial events  director  of  WOR  New 
York,  and  just  before  joining  the 
service,  he  was  special  events  chief 
with  OWI's  Radio  Bureau. 

Format  is  built  around  pick-ups 
from  combat  areas,  Marine  vet- 
erans of  World  Wars  I  and  IT  de- 
scribing life  in  the  service,  and  the 
Marine  Band,  under  Capt.  William 
F.  Santleman.  Series  will  originate 
from  the  Marine  Barracks  in  Wash- 
ington. It  is  scheduled  to  move  to  a 
nighttime  spot  in  the  fall. 


WNEW  New  York  has  been  given  a  spe- 
cial plaque  by  the  Army  "as  a  token 
of  appreciation  for  outstanding  assist- 
ance to  the  Army  in  various  phases  of 
its  recruiting  activities".  Plaque  was 
reward  for  broadcast  of  WNEW  weekly 
program,  "GI  Campus",  as  well  as  for 
two  previous  war  program  series,  "Girl 
Behind  the  Gun"  and  "Young  Men  With 
Wings". 


Fulton  Lewis,  jr. 
"Hoopernted"  22.8 

in  a  special  survey  in 
typical  Non-Hooper  city! 

Mutual  Star  Scores  With 
68.4  °0  °f  radio  audience 


This  is  just  one  of  many  one- 
station  cities  -where  Fulton 
Lewis,  jr.  has  the  "Lion's 
Share"  of  the  audience.  Why 
not  "buy"  Fulton  Lewis,  jr. 
and  buy  a  ready-made  audi- 
ence at  the  same  time.  It 
costs  no  more  to  sponsor  this 
outstanding  radio  personality. 

WIRE  OR  PHONE 
FOR  SPOT  MARKET 
AVAILABILITIES 

Act  at  once.  Contact 
William  B.  Dolph,  Barr 
Building,  Wash.  6,  D-  C. 


Ml 


u 


0RGINATING  FROM  WO  L  WASHINGTON,  D.  C. 

Aimed  with  the  MUTUAL  BROADCASTING  SYSTEM 
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—Classified  Advertisement 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C. 


Situations  Wanted 


Help  Wanted 


Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661, 
BROADCASTING. 

5000  watt  CBS  station  in  thriving 
southern  market  has  opening  for  com- 
mercial man  with  selling  experience.  A 
good  paying  proposition  for  man  who 
can  sell.  Write  Box  768,  BROADCAST- 
ING. 

5  kw  western  network  station  needs 
combination  operator-announcer.  Box 
803,  BROADCASTING. 

Salesman — For  replacement  on  sales  staff 
of  independent  station  in  midwest  mar- 
ket of  three  million,  where  salesmen's 
commission  past  year  ranged  from 
$9,000  to  $16,000.  Applicant  must  prove 
ability  and  integrity  and  have  achieved 
a  record  volume  through  clean  cut 
aggressiveness  and  service  to  accounts. 
Box  808,  BROADCASTING. 

Announcer  wanted — Great  Lakes  area 
station  wants  experienced  staff  an- 
nouncer. Postwar  permanence  to  right 
man.  Working  conditions  ideal.  Good 
starting  salary.  Will  pay  expenses  for 
final  audition.  Write  giving  complete 
details.  Be  prepared  to  submit  voice 
transcription.  Box  818,  BROADCASTING. 

Wanted — Good  announcer  holding  first 
class  license.  Excellent  working  condi- 
tions in  western  network  station.  $65.00 
weekly.  Box  822,  BROADCASTING. 

Engineer.  Experienced,  5  kw  RCA 
equipped  midwestern  station.  Must  have 
car.  Permanent.  State  draft  status,  pre- 
vious experience,  age,  references  and 
salary  expected.  Box  823,  BROADCAST- 
ING. 

Control  operator.  Experienced,  metro- 
politan market  station.  No  license  re- 
quired. Give  full  details  about  your- 
self, and  salary  desired.  Box  824, 
BROADCASTING. 

Wanted  aggressive  salesman  to  take 
over  local  accounts  on  midwest  local. 
Write  or  wire  Box  830,  BROADCAST- 
ING. 

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  111. 

Announcer — 250  watt  NBC  affiliate  with 
pending  application  for  5000  watts  is 
expanding  staff  and  has  real  opportunity 
for  top  flight  announcer  with  successful 
experience  record.  The  man  we  seek 
wants  to  become  permanently  estab- 
lished in  the  delightful  community  life 
of  a  southern  seacoast  city.  He  should 
be  familiar  with  all  phases  of  program- 
ming— news,  sports,  special  events,  pro- 
duction shows,  and  control  room  oper- 
ation. If  you  can  fit  this  picture,  write 
and  tell  us  about  yourself,  including 
past  and  expected  earnings.  Good  basic 
salary  plus  talent  fees  offers  excellent 
opportunity  for  earnings  and  advance- 
ment to  right  man.  Box  834,  BROAD- 
CASTING  

Wanted — Announcer  with  or  without 
experience.  Send  complete  story  first 
letter.  Box  845,  BROADCASTING. 

Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  if  you  are  man  for  job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocatello,  Idaho. 

Don't  answer  this  ad  unless  you  are 
willing  to  live  in  a  small  town  and  work 
for  a  small  station.  KPFA,  250  watt 
NBC  affiliate  in  Helena,  Montana,  needs 
capable  announcer  who  can  also  write 
copy.  Restricted  permit  or  better  re- 
quired. The  chap  we  want  probably  has 
been  with  present  employer  year  or 
more,  will  investigate  us  quite  thor- 
oughly before  answering  this  ad  and 
will  feel  that  joining  us  is  a  real  ad- 
vancement. Salary  depends  upon  quali- 
fications. 

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duar<;  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 


Help  Wanted  (Cont'd) 

Leading  New  England  station  offers  top 
opportunity  to  qualified  announcers  ex- 
perienced on  remote.  Rush  transcription 
references  to  Winn  Bettinson,  WHEB, 
Portsmouth,  N.  H. 

Announcer  wanted — Experienced  staff 
man.  50  hours  weekly.  Starting  salary 
dependent  upon  your  qualifications. 
Minimum  $50.00  weekly!  Must  have  ex- 
perience on  tables  and  controls.  Send 
voice  audition  and  complete  details  to 
A.  R.  Cooper,  WPDP,  Flint,  Michigan. 

WSYB,  Rutland,  Vermont,  wants  man 
with  first  class  license.  Good  pay,  48 
hour  week.  Permanent.  Send  full  infor- 
mation and  picture.  Must  be  over  thirty 
or  released  serviceman. 

Wanted — One  control  operator  and  one 
transmitter  operator  with  first  class 
licenses.  Write  or  wire  giving  full  de- 
tails. Chief  Engineer,  WSPA,  Spartan- 
burg, S.  C. 

Announcer  wanted  at  once.  CBS  affiliate 
in  the  garden  spot  of  America,  ideal 
working  conditions  with  modern  plant 
equipment.  Salary  and  talent  fees. 
Send  information  and  audition  disk  to 
KGBS,  Harlingen,  Texas. 

Need  good,  sober,  experienced  announcer 
Permanent  job,  forty  hour  week,  excel- 
lent living  conditions.  Florida  Gulf 
coast  city.  Good  salary.  If  interested, 
send  recent  voice  transcription  plus 
complete,  not  partial,  record  past  exper- 
ience and  three  good  character  refer- 
ences to  Jack  Rathbun,  WCOA,  Pensa- 
cola,  Florida. 

Wanted — Experienced  and  competent 
program  director  by  a  western  NBC 
affiliate.  Man  chosen  must  have  ability 
to  write  and  produce  local  programs, 
must  be  thoroughly  familiar  with  use 
of  transcription  libraries  and  be  capa- 
ble of  general  supervision  of  station 
programming.  This  is  a  permanent  and 
pleasant  position  for  man  qualifying. 
Give  full  details  in  first  letter.  Box 
835,'  BROADCASTING. 

Ohio  network  station  has  opening  in 
engineering  department  for  first  class 
engineer.  Position  is  permanent.  No  re- 
placement. Especially  interested  in  re- 
turning war  veterans.  $46.00  per  week 
to  start.  Box  836,  BROADCASTING. 

Have  opening  for  trained  woman  con- 
tinuity writer,  permanent  position.  Give 
full  information.  Robert  E.  Bradham, 
Manager,  WTMA,  Charleston,  S.  C 

Wanted — Operator,  first  class  license 
immediately.  Send  complete  story  first 
letter.  Permanent.  Box  574,  BROAD- 
CASTING^  

Wanted — Transmitter  engineer,  imme- 
diate vacancy  for  first  or  second  class 
licensee.  NBC  outlet,  ideal  community. 
Send  complete  details  first  letter  to 
Chief  Engineer,  KTFI,  Twin  Falls, 
Idaho. 

Want  experienced  time  salesman  Steady 
employment  guaranteed.  Drawing  ac- 
counts and  commission.  Wire  or  write 
full  details  Frank  Kaull,  KLO,  Ogden, 
Utah.  

Wanted — Combination  first  class  engi- 
neer announcer,  44  hours,  $50.00,  free 
apartment.  J.  D.  McCoy,  WAIM,  Ander- 
son, S.  C 


Radio  engineers  and  tech- 
nicians wanted.  National 
network  in  New  York  City. 
Knowledge  of  television 
helpful.  Write  full  details. 

BOX  832,  BROADCASTING 


Engineer — Experience :  studios,  trans- 
mitters, recording,  net  stations.  Box 
709,  BROADCASTING. 

Chief  engineer — Six  years  pre-war  ex- 
perience. Available  August  1st.  Perma- 
nent basis  only.  Active  overseas  war 
record.  References.  Box  807,  BROAD- 
CASTING 

Announcer — 7  years  excellent  experi- 
ence. Now  employed  by  top  NBC  sta- 
tion. News  and  platter  shows.  Want 
permanent  position  in  a  big  market. 
Married,  25,  4F.  Box  831,  BROADCAST- 
ING. 

Engineer — 12  years  broadcast  experience, 
FM,  AM  to  50  kw,  studio  and  trans- 
mitter, maintenance,  construction  and 
operation.  College  education.  Now  with 
large  network  in  special  engineering 
work  Desire  responsible  position  in 
standard  broadcast  and/or  FM  station 
west  of  Rockies.  Draft  2AF.  Box  833, 
BROADCASTING. 

If  you  are  applying,  building  or  setting 
up  operational  procedures,  take  advan- 
tage of  experience  and  save  money.  Box 
847,  BROADCASTING. 

Salesman.  Married,  reliable,  deferred. 
Interested  position  radio  sales.  Two 
years  related  experience.  Excellent  rec- 
ord and  references.  Also,  good  voice  and 
delivery.  Will  consider  announcer- 
newscaster  offer.  Prefer  east.  Box  840, 
BROADCASTING. 

Announcer,  news  editor,  program  di- 
rector with  fifteen  years  experience, 
available  immediately.  Seeking  perma- 
nent position.  Qualified  for  small  sta- 
tion management.  What  have  you?  Ad- 
dress  Box   844,  BROADCASTING. 

Announcer — Now  employed  N.  Y.  C.  sta- 
tion. Wants  staff  or  free  lance  work, 
N.  Y.  C.  only.  Apt.  2C,  467  Avenue, 
N.  Y.  C. 

Engineer — First  class,  single,  38  years, 
23  years  in  radio.  Wants  position 
where  maintenance  ability  is  wanted. 
Remote  transmitter  operation  preferred 
and  if  possible  where  living  quarters  are 
available.  Will  consider  temporary  va- 
cation duty,  transportation  paid.  Wal- 
lace V.  Rockefeller,  Wood  River,  Ne- 
braska. 

Public  relations  and  program  director, 
capable  of  handling  any  and  all  types 
of  air  work.  Specialty-audience  partici- 
pating and  public  service  programs. 
Organist,  vocalist,  production  director. 
Available  immediately.  Wire  Box  838. 
BROADCASTING 

Experienced  station  engineer  seeks  po- 
sition of  responsibility.  Box  842, 
BROADCASTING. 


Wanted  to  Buy 


Broadcast  station  for  cash.  Give  rates, 
present  monthly  gross  and  price.  Box 
846,  BROADCASTING. 


For  Sale 


For  sale — High  quality  audio  trans- 
formers. Frequency  response  to  15  kc. 
Also,  micro-ammeters,  potentiometers, 
wire  wound  resistors,  paper  condensers. 
Prices  reasonable.  No  priority.  Write  for 
bulletin.  Box  829,  BROADCASTING. 


Miscellaneous 


Capital  and  services  to  invest  in  small 
local  station.  Radio  background  and  ex- 
perience. Box  827,  BROADCASTING. 


CAN  YOU 
WRITE? 

We  know  of  several  excep- 
tional opportunities  for  men 
of  great  skill  in  the  prepara- 
tion of  news  for  radio. 

Write 

BOX  839,  BROADCASTING 


TOP  NOTCH 
EXECUTIVE 
AVAILABLE 

If  your  organization  needs  a 
manager,  assistant  manager 
and/or  program  director, 
you'll  be  interested  in  this 
man's  story.  He's  presently 
managing — and  very  success- 
fully, too — a  western  regional 
but  has  good  reasons  for  de- 
siring change. 

A  PROGRAMMING  CONS- 
CIOUS EXECUTIVE  WITH 
SOUND,  PROVEN  IDEAS 
AND  THE  KNACK  OF  CAR- 
RYING THEM  THROUGH 
TO  A  SUCCESSFUL  CON- 
CLUSION. 

This  man  has  boosted  the 
gross  of  his  station  50%  in 
less  than  six  months. 

ONLY  A  RESPONSIBLE, 
PERMANENT  SPOT  WITH 
AN  ORGANIZATION  THAT 
WANTS  TO  PROGRESS 
WILL  BE  CONSIDERED. 
LOCATION  NO  OBJECT! 
SIZE  OF  STATION  IMMA- 
TERIAL! BIG  SALARY  NOT 
PRIMARY  OBJECTIVE! 

This  man  will  report  for  per- 
sonal interview  at  his  ex- 
pense. 

Box  848,  BROADCASTING 


ARE  YOU  LOOKING 
FOR  A  BETTER  JOB? 


FREE  PLACEMENT  BU- 
REAU FOR  ANNOUNCERS- 
WRITERS— ENGINEERS  AND 
OFFICE  WORKERS. 

SEND   COMPLETE  DETAILS 
IN  FIRST  LETTER.  NO  FEE. 
RADIO  STATIONS  PAY  THE 
CHARGE 

WRITE  TODAY! 

RADIO  PERSONNEL 
136  N.  DELAWARE  ST. 

(RADIO  CENTER) 
INDIANAPOLIS   4,  INDIANA 


%  SCHOOL  V 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO 

America's  Oldest  School  Devoted 
Exclusively  to  Radio  Broadcasting 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radi* 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 

For  Full  Details,  Requatt  ImIM  ft. 


NEW  YORK  20,  N.Y.:  RADIO  CITY,  R.K.0.  Bid.-. 
CHICAGO  4,  II'.:  223  S.  *V-r3st-  Avir." 
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ENGINEERS 

Prominent  midwestern  manufacturer 
of  radio  transmitting  equipment  is 
looking  for  two  graduate  engi- 
neers for  development  work  in 
AM  and  FM  transmitters.  Starting 
salary  good  and  future  for  ad- 
vancement excellent. 

BOX  763,  BROADCASTING 


We  Are  Looking  For  Men  To 
Operate  Our  A'ew  Branch  Offices 

We  are  an  old,  well-known  manufactur- 
er of  Radio  Transmitting  Equipment, 
about  to  open  branch  offices  in  New 
York  City  and  on  the  West  Coast.  We 
need  a  good  man  to  operate  each  of 
these  offices.  He  must  be  able  to  contact 
stations  intelligently,  know  broadcasting 
methods  and  problems,  and  discuss 
equipment  from  a  technical  standpoint. 

There's  a  wonderful  opportunity  for  the 
right  man.  Are  you  one  of  them?  Give 
full  details  of  experience,  age,  back- 
ground, salary  needs,  etc.,  in  first  letter. 

BOX  749,  BROADCASTING 


LUSTER  ^ 


CRYSTAL  CO 


QUARTZ  OSCILLATORS  SINCE  1927 


SERVICE  DIRECTORY 


"GEARED  TO   AM-FM  EXPANSION 

Commercial  Radio  Equip.  Co. 

Kamai  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 

U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  0.  C 
District  1640 

(Subj.  to  Gov't  Reg.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


SOUND  EFFECT  RECORDS 

DENNETT-SPEEDY Q 

Reduced  Bosic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  MICHELSON 

67  W.  44tb  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Cozutmetkm 
Supervision    and   Business  Services 

for  B  roadcast  Stations 
Munsey  Bids  Washington  4,  D.  C. 

District  2292 


BUY 
WAR  BONDS 


^AdmWMMVMT 

the  sparkling  new  transcribed  yU  hour  musical  series  starring 

PHIL  BRITO 

the  gc'den  voiced  song-sarion  of  radio 
For  costs  and  audition  records  write  or  tcire 
CHARLES  MiCHELSON        *  j 

67  West  44fc  Streef,  New  York  }8        MUroy  Hii!  2-3376  —  5168  ; 


PROFESSIONAL  DIRECTORY 


Jansky  ck  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Frew  Bldg.,  VuL,  D.  £ 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Blag,        01.  1205 

Washington,  D.  C. 


PAUL  600LEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 

Washington,  D.  C 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmircial  Batio  Equip.  Co. 


•  International  Boll  dint,  Washington,  D.  O. 

•  331  S.  Gregory  Boulevard,  Kane **  City,  lfo. 

•  Cross  Roads  at  the  World,  Hollywood,  CsJtt . 

-  I 


FREQUENCY  MEASURING 
SERVICE 


Exact  Measurements  »  of  any  time 


RCA  COMMUNICATIONS,  INC. 
64  Broad  Street      Mm  York  4,  N.  Y. 


RON  gl 

ngineers  3 


JOHN  BARR 

Consulting  Radio  E 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone   NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •     NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  14th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

q*to  IV.  Kay 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.WILSON 

and  associates 
Consulting  Radio  Engineers 
am   FM   television  Facsimile 

1018  Vermont  Ave.,  N.W.,  Washington  5,  O.C. 

NATIONAL  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4+00 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Manse?  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washinoton  3,  D.  C. 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Trans- 
mitters and  Industrial  Electronic 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      e      District  8215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
★     ★  ★ 

Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG. 
1  319  F  STREET  N.  W. 


WASH..  D.  C- 
DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  N.E. 
Atlanta,  Ga.       ATwooc'  3328 


People 


At  Deadline ... 


'FIBBER  &  MOLLY' 
TOP  COAST  RATING 

TOP  PROGRAM  with  Pacific  Coast  audiences 
in  June  was  Fibber  McGee  &  Molly,  accord- 
ing to  June  report  of  C.  E.  Hooper  Inc.,  which 
gives  the  program  a  rating  of  21.4.  The  Great 
Gildersleeve  was  second  with  a  rating  of  16.9; 
Screen  Guild  Players  third  with  14.9. 

Rest  of  the  Pacific  first  15,  in  descending 
order,  are:  Truth  or  Consequences,  14.5;  Al- 
drich  Family,  14.5;  Mr.  District  Attorney, 
14.2;  Take  It  or  Leave  It,  13.7;  Radio  Theater, 
13.6;  Walter  Winchell,  13.6;  Bob  Burns,  12.8; 
Bing  Crosby,  12.7;  Vox  Pop,  12.4;  Counter- 
spy, 12.3;  Kay  Kyser,  11.9;  Thanks  to  the 
Yanks,  11.9.  (Other  ratings  stories,  page  74) 

Average  evening  audience  rating  was  7.2, 
compared  with  8.6  in  May  and  7.9  in  June 
1944.  Average  evening  sets-in-use  was  28.3, 
compared  with  33.1  in  May  and  29.7  a  year 
ago.  Average  evening  available  audience  was 
74.0,  compared  with  76.7  in  May  and  74.4  in 
June  of  last  year.  Average  daytime  rating 
was  3.7,  compared  with  3.9  in  May,  3.7  a  year 
ago.  Average  daytime  sets-in-use  was  13.7, 
compared  with  15.7  in  May,  14.1  a  year  ago. 
Average  daytime  available  audience  was  66.0, 
compared  with  65.3  in  May,  65.4  a  year  ago. 

NABET  HEAD  WAITS  REPORT 

ALLEN  T.  POWLEY,  NABET  ^Ezident, 
awaits  report  from  Chicago  local  v-c*  ^gafusal 
to  let  July  3  Mackinac  Island  program  go  on 
American  Network.  B.  F.  Fredendall,  chair- 
man of  Chicago  local,  said  program  from 
Governor's  conference  was  cut  at  Chicago  stu- 
dios because  no  NABET  technician  was  at 
point  of  contact.  WXYZ  Detroit  handled  pick- 
up, said  E.  R.  Borroff,  American  v-p,  and  net 
didn't  think  it  necessary  to  send  engineer  from 
Chicago.  Program  went  on  dead  mike  30  min- 
utes before  Harry  Wismer,  American  an- 
nouncer, was  notified  of  cut. 

Closed  Circuit 

(Continued  from  page  A) 

vacancy  in  prospect.  Post  of  former  Justice 
Vinson,  now  War  Mobilization  Director,  has 
never  been  filled.  Associate  Justice  Justin 
Miller,  if  he  gets  together  with  NAB,  may 
resign  before  fall  (see  story  p.  17).  Names  of 
prominent  attorneys  heard  for  existing  two 
vacancies:  Former  Commissioner  Norman  S. 
Case,  Commisioner  C.  J.  Durr,  or  Commissioner 
Paul  A.  Walker — all  lawyers — who  could  get 
strong  endorsement.  Ex-FCC  Chairman  James 
Lawrence  Fly  had  been  mentioned  months  ago. 

WASHINGTON  broadcasters  are  kidding 
about  innovation  in  microphones — a  diplomatic 
kind  with  a  sort  of  striped  pants  base  and 
cutaway  face.  With  Walter  J.  Brown,  WSPA 
Spartanburg  head,  as  public  relations  aide  to 
new  Secretary  of  State  Byrnes,  radio  is  cer- 
tain to  be  more  in  evidence  in  international 
diplomacy.  If  Walter  has  his  way,  there'll  be 
a  mike  at  peace  table. 

LOOKS  as  though  CIO  white-collar  union 
moved  too  fast  into  net  clerical  workers.  At 
first  enthusiastic  about  naming  committees  to 
get  raises,  employes  are  now  wary  about  join- 
ing labor  union.  Probably  CIO  will  temporarily 
ease  organizing  pressure  and  concentrate  on 
forming  a  radio  publicists  guild  similar  to 
group  in  movie  industry. 


CONWAY  P.  COE  NAMED 
RCA  LABS.  PATENT  HEAD 

CONWAY  PEYTON  COE,  former  U.  S.  Com- 
missioner of  Patents,  was  elected  vice-president 
in  charge  of  patent  department  of  RCA  Labs, 
at  RCA  board  meetinng  Friday.  Born  in  Dun- 
kirk, Md.,  Mr.  Coe  served  in  the  Field  Artillery 
during  World  War  L  He  engaged  in  private 
law  practice  in  Akron  and  District  of  Colum- 
bia ten  years  before  his  appointment  as  Com- 
missioner of  Patents  in  1933.  He  resigned 
June  15,  1945. 

AUTO  WORKERS  UNION 
PROTESTS  WCKY  CANCELLATION 

REFUSAL  of  WCKY  Cincinnati  to  give  time 
for  two  labor  broadcasts  it  considered  "too 
controversial"  was  brought  to  attention  of 
FCC  Chairman  Paul  A.  Porter  by  United 
Auto  Workers  (CIO). 

Controversy  developed  from  plan  for  Cin- 
cinnati stations  to  broadcast  programs  from 
labor  conference  in  the  city  week  of  June  11. 
According  to  Ernest  Goodman,  special  coun- 
sel for  UAW  international  headquarters  in 
Detroit,  WCKY  agreed  to  give  union  three 
periods,  one  a  question-an-answer  program  on 
reconversion.  Objection  was  raised  to  script 
on  ground  of  controversy  and  revision  re- 
quested. This  the  union  refused.  Next  night 
(June  15)  George  Addes,  secretary-treasurer 
of  the  UAW,  was  to  speak  on  Wagner-Mur- 
ray-Dingell  bill  but  station  advised  union. 
Mr.  Goodman  said,  no  time  was  available. 

No  other  Cincinnati  stations  objected  to 
UAW  programs  equally  "controversial",  Mr. 
Goodman  said.  Union  asks  sustaining  time 
from  station  to  equal  the  two  cancelled  periods 
and  has  sent  copy  of  letter  to  Chairman  Porter. 

TWO-BAND  FM  SEEN 

PIONEER  FM  Radio  Mfgs.  met  Friday  in 
New  York  to  discuss  problems  arising  from 
new  allocations.  Group  said  it  was  feasible  to 
furnish  broadcasters  with  equipment  suitable 
for  transmission  on  both  present  42-50  and  new 
88-106  mc  FM  bands.  New  receivers  will  be 
designed  with  both  bands.  Arthur  Freed,  v-p 
of  Freed  Radio  Corp.,  is  chairman. 

GAROD  NET  PLAN 

GAROD  RADIO  CORP.,  Brooklyn,  plans  net- 
work program  as  soon  as  company  can  begin 
shipments  of  receiving  sets,  possibly  about 
Oct.  1.  Network,  time  and  program  format  are 
still  undecided,  according  to  Shappe-Wilkes, 
New  York,  agency  for  Garod. 


END  OF  A  WAR 

WAGA  Atlanta  brought  the  Civil  War 
to  a  close  July  4  by  promoting  and 
broadcasting  the  return  of  Dade  County, 
Georgia,  to  the  Union  after  85  years. 
The  county  had  seceded  from  both  the 
Union  and  the  State  of  Georgia  in  1860 
but  had  never  officially  healed  the  breach. 
Charles  Smithgall,  WAGA  general  man- 
ager, and  Channing  Cope,  farm  director, 
promoted  the  event.  The  60-foot  flagpole 
erected  for  the  occasion  will  be  dedicated 
to  WAGA.  President  Truman  sent  a 
telegram  welcoming  back  Dade  County. 
WAGA  and  American  broadcast  the  his- 
toric proceedings. 


ERWIN  F.  FAUSER,  executive  vice-president 
and  general  manager  of  William  R.  Warner  & 
Co.,  New  York  (pharmaceuticals)  named  pres- 
ident of  company.  He  succeeds  Dr.  Marvin  R. 
Thompson,  resigned. 

RUSS  HODGES,  Mutual-WOL  Washington 
sportscaster,  July  7  was  presented  special 
merit  award  plaque  by  the  American  Legion 
in  recognition  of  his  rehabilitation  service  in 
behalf  of  patients  of  Walter  Reed  Hospital. 

LINCOLN  DIAMANT,  previously  with  pro- 
gram departments  of  CBS  and  American,  has 
been  appointed  general  manager  of  Intercol- 
legiate Broadcasting  System,  New  York, 
succeeding  Louis  R.  Bloch,  who  continues  in 
charge  of  IBS  sales. 

WILLIAM  C.  MEYERS,  formerly  Common- 
wealth Edison  Co.,  Chicago,  appointed  sales 
promotion  manager  of  WGN  Chicago. 

RAYMOND  B.  ZELLO,  formerly  with  display 
department  of  Chicago  Herald-American,  ap- 
pointed account  executive  for  Sydney  S.  Lovitt 
Co.,  Chicago. 

MAJ.  JOHN  H.  CARON,  retired  after  3% 
years  in  the  Air  Forces,  named  advertising 
manager  of  .  Chrysler  Division  of  Chrysler 
Corp.  He  formerly  was  sales  promotion  director. 

HAL  WINTER,  formerly  media  director  of 
Raymond  Spector  Co.,  New  York,  and  once 
at  WHN  New  York,  joins  Grant  Adv.,  New 
York,  as  media  director. 

WOODROW  H.  SPORN,  discharged  from 
Marine  Corps  as  combat  correspondent  in 
Central  Pacific,  rejoins  Duane  Jones  Co.,  New 
York,  to  specialize  in  premium  techniques  for 
broadcasts. 

E.  W.  ZIEBARTH,  formerly  acting  director 
of  WLB,  U.  of  Minnesota  educational  station, 
appointed  educational  director  and  production 
manager  of  WCCO  Minnneapolis. 

EDWARD  C.  OBRIST,  WFIL  Philadelphia 
program  director,  joins  WPEN,  same  city,  in 
mid-August  as  assistant  general  manager 
under  Ben  Larson. 

PAUL  CLARK,  junior  control  room  supervisor 
of  NAB  central  division,  moves  July  16  to 
broadcast  equipment  division  of  RCA  Chicago. 
Successor  at  NBC  will  be  Alfred  Otto. 

G.  H.  KNOTT,  elected  vice-president,  Albert 
Frank-Gunther  Law,  Chicago. 

NBC  NEWS  EXPERIMENTS 

TO  EXPERIMENT  with  new  methods  of  news 
presentation,  NBC  cleared  11-11:15  p.m.  news 
period  on  WEAF  New  York,  Bond  Stores, 
clothiers,  relinquishing  the  spot.  New  policy 
becomes  effective  today  (July  9)  when  Lyle 
Van,  who  has  aired  late  evening  news  for  the 
last  year,  switches  assignments  with  Don  Hol- 
lenbeck,  who  has  handled  the  6-6:15  p.m.  news 
program.  Planters  Nut  &  Chocolate  Co.  and 
Peter  Paul  each  sponsor  6  o'clock  news  thrice- 
weekly,  placed  by  J.  Walter  Thompson  Co.  and 
Platte-Forbes,  respectively.  Mr.  Hollenbeck 
will  leave  shortly  for  Europe. 

WEAF  announced  four  52-week  news  re- 
newals: M.  J.  Merkin  Paint  Co.  for  Charles 
McCarthy,  Sat.,  8:30-8:45  a.m.,  through  Hum- 
bert &  Jones;  C.  F.  Mueller  &  Co.  and  Man- 
hattan Soap  Co.  for  Don  Goddard,  12-12:15 
p.m.,  each  three  days  weekly,  through  Duane 
Jones  Co.;  Beechnut  Packing  Co.  for  Richard 
Harkness,  Monday,  Wednesday,  Friday,  11:15- 
11:30  p.m.,  through  Newell-Emmett  Co. 
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"GOING  TO  TOWN 
WORLD'S  FINEST  WESTERN  MUSIC 


AN 


ARTHUR  B.  CHURCH 
PRODUCTION! 

They're  all  Sponsors! 


A  whole  town   full   of  nationally 
known  advertisers  who  on  topflight 
radio  stations  throughout  the  coun- 
try are  sponsoring  "The  Texas 
Rangers"  transcribed  library  of 
favorite  western  tunes.   Why  don't 
you  bring  them  to  your  town?  Write 
— better  yet,  wire  George  E.  HaJIev, 
Arthur  B.  Church  Productions,  Pick- 
wick Hotel,  Kansas  City  6,  Missouri, 
for   further  details  and  exclusive 
rights  to  your  town! 


*.  S.K. 


FOR  the  past  16  years,  the  hour  between 
8:00  and  9:00  each  Sunday  morning  has 
belonged  to  the  children  of  Oklahoma. 
This  has  been  Uncle  Ben's  Funny  Paper  Hour, 
during  the  first  three-quarters  of  which  the 
antics  and  adventures  of  Popeye,  Tarzan,  Ella 
Cinders,  Dick  Tracy,  the  Katzenjammer  Kids 
and  other  comic  characters  of  The  Sunday 
Oklahoman  funnies  are  dramatized.  In  between 


WKY 

Plays  Pal  to 
Oklahoma's 
Children 


WKY  Kid  Programs  Are  Institutions 
Of  Long  Standing  in  Oklahoma 


skits,  children  from  all  over  Oklahoma  appea 
to  sing,  dance,  recite  or  play. 

During  the  last  quarter-hour,  Uncle  Ben 
(above)  tells  a  story  of  youthful  ambition  and 
accomplishment. 

For  the  past  14  years,  the  children  of  Okla- 
homa have  been  thrilled  and  entertained  by 
"Uncle  Leo"  Blondin's  stories  of  wild  animals 
and  circus  life.  "Uncle  Leo",  left  below,  is 
Oklahoma  City's  zoo  keeper  and  for  25  years  a 
bigtime  circus  clown.  A  genuine  lover  of  chil- 
dren, "Uncle  Leo"  not  only  appears  every 
Saturday  morning  over  WKY,  but  makes 
countless  personal  appearances  before  chil- 
dren's groups  all  over  this  area. 


TO  WKY,  the  interests  and  activities  of  teen- 
agers have  been  of  deep  concern.  What  ado- 
lescents think  and  do  has  received  considerable 
attention  in  WKY's  program  structure.  The 
activities  of  organized  youth  groups,  the  Boy 
Scouts,  Girl  Scouts,  Campfire  Girls  and  others, 
all  are  given  opportunities  to  interpret  their 
activities  through  program  series  and  special 
events  coverage  (center  below,  Boy  Scout 
Camporee) . 

WKY  is  especially  proud  of  its  26-week  series 
of  youth  broadcasts  entitled,  "Tomorrow's 
Citizens",  an  experiment  which  will  be  further 
elaborated  this  fall  with  special  cooperation 
from  the  schools.  This  broadcast  brought  out- 


standing youths  before  the  WKY  microphone 
for  interviews  and  for  recognition.  A  further 
feature  was  a  weekly  digest  of  world  news  in 
language  which  gave  it  significance  and  mean- 
ing to  youths. 

In  WKY's  thinking,  children  are  people,  and 
deserving  of  consideration  in  its  programming 
structure.  They  are  tomorrow's  citizens,  tomor- 
row's buyers,  tomorrow's  public  opinion. 


WKY  •  OKLAHOMA  CITY 

OWNED  AND  OPERATED  BY  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times— the  Farmer-Stockman 
KVOR,  Colorado  Springs— KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED     NATIONALLY     BY     THE     KATZ  AGENCY. 


PRICE  \  5  CEN 


YEARS 


A  Record  of  Consistent  Performance 
Unequalled  in  the  Rocky  Mountain  West 

9  Five  times  in  the  past  four  years,  KLZ  has  been  one  of  the 
top  winners  in  Billboard's  nationwide  surveys  of  radio  station  promo- 
tion, exploitation  and  publicity.  KLZ's  record  is  unique  among 
stations  in  the  Rocky  Mountain  region. 

By  itself,  this  record  would  reflect  the  KLZ  philosophy  of  station 
operation,  but  there  are  still  others  of  equal  significance.  Already 
this  year,  KLZ  has  been  winner  or  finalist  in  four  other  national 
competitions.  All  together,  in  the  past  five  years,  KLZ  has  received 
recognition  15  times  in  the  fields  of  promotion,  merchandising  and 
program  production. 

KLZ's  leadership  in  the  Denver  region  today  is  no  sudden  accident. 


KLZ 


DENVER 

5000  WATTS  ON  560  KILOCYCLES 

Affiliated  in  Management  with  The  Oklahoma 
Publishing    Company    and    WKY,    Oklahoma  City 

REPRESENTED  BY  THE  KATZ  AGENCY 
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Jl/ST  ASK  JL4TZ  .  . 


PLACED 


On  the  course  a  "well  placed"  ball  lowers  your  score. 
On  the  air  a  "well  placed"  ad  raises  your  sales. 

Your  advertising  is  always  well  placed  when  it's  aired  over 
WSPD,  the  5,000  watt,  NBC  station  which  covers  the  rich 
Northwest  Ohio-Southern  Michigan  area  .  .  .  home  of  over 
a  million  and  a  half  listeners  who,  for  24  years,  have 
heeded  the  good  advice  of  the  Voice  of  Toledo. 


WSPD 

TOLEDO,  OHIO 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


ate*1 


NATURALLY  WERE  SPEAKING 
0F  THz  ALL-DAY  AVERAGE 

HOOPER  FOR  M/S/X 


Yes,  sir!  .  .  .  That  81.5%  increase  in  WSIX's  all- 
day  average  Hooperating  during  the  two  years 
ending  last  January  is  mighty  easy  on  the  eyes. 
And  here  are  some  more  facts  that  are  mighty 
pleasing  to  advertisers!  WSIX  has  the  highest 
daytime  Hooper  of  any  Nashville  station.  .  .  .  Top 


programs  of  both  the  AMERICAN  and  MUTUAL 
Networks  .  .  .  Excellent  coverage  at  a  very  low  unit 
cost  ...  A  booming  market  in  the  heart  of  in- 
dustrial, agricultural  Tennessee,  with  over  a  mil- 
lion people — all  potential  buyers  for  your  product 
— who  really  believe  in  spending. 


REPRESENTED  NATIONALLY 
BY  THE 
KATZ  AGENCY,  INC. 


AMERICAN  •  MUTUAL 
5000  980 

WATTS  KILOCYCLES 
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Closed  Circuit 


CAPT.  HARRY  C.  BUTCHER,  Naval  aide  to 
Gen.  Dwight  D.  Eisenhower  during  European 
campaign,  isn't  going  back.  Before  returning 
to  civil  life  (probably  in  radio  after  all),  he 
has  important  chore.  Postwar  plans  are  not 
known  though  he  could  return  to  CBS  where 
he  was  Washington  vice-president. 

ODT  TRAVEL  restrictions,  tightening  daily, 
may  doom  traveling  shows  and  name  bands  if 
rales  are  invoked  rigidly.  Coca-Cola  Spotlight 
Bands,  top-rated  on  GI  lists,  particularly  hit. 
Fate  of  program  format  depends  on  current 
talks. 

WHAT  happens  to  Treasury's  War  Finance 
Division  when  Mr.  Morgenthau  hands  over 
exchequer  keys  to  Mr.  Vinson?  One  radio  man, 
William  R.  Cline,  loaned  by  WLS  Chicago  to 
Radio  Section  for  6th  and  7th  drives,  may  re- 
main as  agricultural  specialist.  Last  week  he 
was  back  at  WLS. 

TWO  NAMES  most  heard  for  NAB's  second 
man  under  proposed  new  regime  are  Lt.  Col. 
Frank  E.  Pellegrin,  ex-NAB  staffer,  who  dis- 
tinguished himself  overseas,  and  A.  D.  (Jess) 
Willard,  general  manager  of  WBT  Charlotte. 
Some  doubt  whether  Mr.  Willard  will  stay  in 
Charlotte  under  projected  new  ownership  of 
WBT  by  Jefferson  Standard  Life  Insurance 
Co.  Col.  Pellegrin,  with  offers  from  stations, 
networks  and  NAB,  wants  to  stay  in  uniform 
until  that  last  Jap. 

RADIO  VERSION  of  all's  fair  in  love  and  poli- 
tics axiom  developed  last  Thursday.  Ex-Gov. 
William  H.  Wills,  of  Vermont,  confirmed  in 
record  time  by  Senate  for  FCC  commissioner- 
ship,  met  his  predecessor,  ex-Gov.  Norman  S. 
Case,  of  Rhode  Island,  at  FCC  offices.  Repub- 
lican Case  gave  Republican  Wills  a  few  point- 
ers on  FCC,  Washington,  et  al,  based  on  11 
years  at  FCC.  Commissioner-designate  Wills 
returns  July  23  to  be  sworn  in,  takes  over 
Aug.  15. 

INCIDENTALLY,  Gov.  Wills  plans  to  retain 
his  predecessor's  office  organization.  That 
seems  to  mean  Min  Sparks,  top  secretary,  will 
serve  her  fourth  ex-governor. 

SAUL  HAAS,  president  of  KIRO  Seattle  and 
Collector  of  Customs  at  port  of  Seattle,  is  set 
for  round-the-world  tour  as  war  correspondent 
for  KIRO  and  Portland  Oregonian.  On  leave 
without  pay  from  Treasury  post,  he  is  ex- 
pected first  to  go  to  ETO,  join  Washington- 
Oregon  troops  to  be  redeployed  to  Pacific, 
record  interviews  with  Northwest's  GI's.  Tour 
may  take  three  months.  It  marks  first  time 
station  owner  has  gone  over  as  war  cor- 
respondent. 

EFFORTS  of  American  Broadcasting  Co.  to 
land  Ford  Sunday  Evening  Hour,  featuring 
Detroit  Symphony  (9-10  p.m.  EWT)  may  jell 
this  week,  according  to  usually  reliable  Mid- 
west reports. 


u. 


comin 


July  17:  FMBI  Board  meeting  10  a.m.,  May- 
flower Hotel,  Washington,  to  decide  action 
on  proposed  FM  Rules  &  Regulations. 

July  23:  Hearing  before  FCC  en  banc  sale  of 
Crosley  Corp.,  including  WLW,  to  Aviation 
Corp. 

July  26:  Deadline  for  filing  briefs,  appear- 
ances, with  FCC  in  proposed  FM  Rules  & 
Regulations.  Hearing  10:30  a.m.,  July  30. 

Bulletins 

ALL  SIX  members  of  FCC,  plus  an  equal 
number  of  engineers,  headed  by  Chief  Engineer 
Adair  and  Assistant  Chief  Engineer  for  Broad- 
casting Willoughby,  fly  to  New  England  July 
27-28  for  Army  Air  Forces  communications  in- 
spection. Air  Forces  radiation  laboratories  at 
MIT  and  Radio  Research  Laboratories  at  Har- 
vard are  on  itinerary,  along  with  Bedford 
Army  Air  Base. 

WTRC  Elkhart,  Ind.,  250  w,  1340  kc,  on  Sept. 
1  will  join  NBC  as  a  supplementary  station. 
Station  has  been  affiliated  with  American. 

NBC  has  obtained  exclusive  broadcast  rights 
to  the  Army-Notre  Dame  football  game  Nov. 
10,  and  the  Army-Navy  game  Dec.  1.  Bill 
Stern,  NBC's  sports  director,  will  handle. 

LT.  ROBERT  PACE,  former  singer  on  WTOP, 
then  WJSV  Washington  and  CBS  before  his 
enlistment  in  the  Marine  Corps,  died  on  Guam 
June  2  as  a  result  of  burns  suffered  in  an 
explosion  on  Okinawa  May  25.  The  attending 
Chaplain  stated  Lt.  Pace  died  heroically. 


Business  Briefly 

TO  USE  RADIO  •  Blue  Star  Foods  Inc., 
through  Howard  H.  Monk  &  Assoc.,  Rockford, 
111.,  will  increase  advertising  and  include  radio 
when  cooking  fat  supply  eases.  Now  looking  at 
homemaking  programs  in  Illinois,  Indiana, 
Iowa. 


LEAR  PLACES  •  Lear  Radio,  Piqua  O.,  (air- 
craft radio  equipment)  sponsoring  Orson 
Welles  effective  Sept.  16,  on  American,  will  use 
the  Sunday  1:15-1:30  p.m.  spot  [Broadcast- 
ing, July  9] .  Agency  is  Arthur  Kudner  Inc., 
New  York. 

JACQUES  RENEWS  •  Jacques  Mfg.  Co., 
Chicago  (K.  C.  baking  powder)  Aug.  4  renews 
K.  C.  Jamboree  52  weeks,  Sat.  10:15-10:30 
a.m.  74  NBC  midwestern  stations.  Agency,  Leo 
Burnett  Co.,  Chicago. 


JACKSON  RELEASED 

LT.  COL.  HENRY  M.  (HANK)  JACKSON, 
officer-in-charge  Armed  Forces  Radio  Service 
Section,  Army  Service  Forces,  Washington, 
was  released  from  active  duty  last  week.  For- 
merly sales  manager  of  CBS  San  Francisco, 
Col.  Jackson  becomes  chief  of  West  Coast  radio 
for  J.  Walter  Thompson  Co.  in  San  Francisco. 


OWI  GETS  35  MILLION 

CONTINUED  operation  of  OWI  Domestic 
Radio  Bureau  was  assured  late  Friday  when 
Senate  passed  and  sent  to  White  House  War 
Agencies  Appropriation  Bill  for  1946  fiscal 
year,  giving  OWI  $35,000,000. 


FCC  Crosley  Hearing  Set  For  July  23 


IN  AN  UNUSUAL  procedure,  FCC  en  banc 
on  July  23  will  hold  hearing  on  proposed  sale 
of  $22,000,000  Crosley  Corp.  (including  WLW 
Cincinnati)  to  Aviation  Corp.  Asked  by  both 
parties  to  expedite  hearing,  previouslv  set  for 
Aug.  8,  Commission  Thursday  set  earlier  date. 

The  transaction,  largest  to  come  before  FCC 
because  of  the  inability  to  segregate  Crosley 
broadcasting  operations  from  manufacturing 
properties,  carried  July  16  deadline.  Because 
of  pendency  of  transfer  application,  however, 
it  was  clear  option  would  be  extended  until 
FCC  acts.  Last  Tuesday  FCC  first  set  transfer 
for  hearing  by  recorded  unanimous  vote.  It 
is  understood,  however,  that  at  least  two  of 
five  Commissioners  sitting  felt  the  exhaustive 
material  warranted  action  without  hearing. 

Commission  acted  on  motion  to  expedite 
hearing  last  Thursday,  day  of  filing.  Appli- 
cants had  proposed  July  19  but  FCC  chose 
July  23.  It  agreed  to  request  to  sit  en  banc 
and  without  reference  to  an  examiner,  as 
another  means  of  expediting.  Petition  was 
filed  by  Duke  M.  Patrick,  attorney  for  Crosley, 
and  R.  S.  Pruitt,  vice-president  and  general 
counsel  for  Aviation  Corp. 

At  its  Tuesday  meeting,  the  FCC  set  forth, 
in  addition  to  customary  data  as  to  qualifica- 
tion, citizenship,  alien  ownership  of  stock,  pub- 


lic interest  and  participation  of  other  inter- 
ested parties,  these  issues  for  consideration : 
What  portion  of  the  price  for  Crosley  Corp. 
is  attributable  to  WLW  and  other  Crosley  sub- 
sidiary stations;  what  portion  of  consideration 
is  attributable  to  Crosley's  contract  to  pur- 
chase WINS  New  York 'for  $1,700,000,  plus 
$400,000  in  time  trade,  now  awaiting  hearing; 
relationship  which  operation  of  WLW  would 
have  to  other  enterprises  of  Avco,  including 
information  as  to  extent  to  which  stations 
would  be  used  for  furtherance  of  other  Avco 
interests;  Avco  plans  on  FM  and  television; 
Avco's  plans  on  WLW  program  policies,  in- 
cluding network  broadcasting;  effect  of  con- 
tract provision  restraining  Powel  Crosley  Jr. 
from  engaging  in  operation  of  broadcasting 
or  teleyision  stations  for  five  years  upon  com- 
petition in  broadcasting  and  whether  such 
restraint  would  be  consistent  with  law  and  in 
public  interest;  full  information  on  Avco's 
plans  to  finance  acquisition  of  Crosley  stock. 
*       *  $ 

Hearst  Radio  and  Crosley  last  Friday  filed 
a  joint  motion  with  the  FCC  to  delete  from  the 
proposed  sales  contract  covering  WINS  the 
provision  which  would  give  Hearst  a  10-year 
option  to  repurchase  at  the  best  market  price, 
and,  if  elected,  to  resell. 
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the  book  of  the  month 
in  West  Virginia  


When  Howard  L.  ChernofT  went  to  Europe  last  year  as 
the  first  War  Correspondent  accredited  to  an  inde- 
pendent radio  organization  we  told  the  world  about  it. 
We  shouted  it  from  the  housetops  and  we  thought  we 
milked  it  of  the  last  bit  of  promotion.  We  didn't  think 
there  could  be  any  more  to  tell.  But  there  is! 

We  had  so  many  requests  for  copies  of  Chernoff's 
broadcasts  that  he  edited  them  and  put  them  out  in 
book  form  under  the  title  "Anybody  Here  From  West 
Virginia?"  The  book  was  to  sell  for  one  dollar  with  all 
proceeds  going  to  the  American  Red  Cross. 

Now  get  this!  The  printer  wanted  to  put  out  6,000 
copies  while  ChernofT  suggested  that  2,000  would  be 
plenty.  They  compromised  on  4,000,  and  .  .  .  the  book 
is  a  complete  sell-out!  Now  the  book  is  going  into  a 
second  printing  (with  all  the  proceeds  still  going  to  the 
American  Red  Cross). 

Proving  what?  We  don't  know  our  own  strength! 


JOHN  A.  KENNEDY,  President 
(on  leave  U.  S.  Navy) 


WCHS^  Charleston 
WBLK  -  Clarksburg 


WSAZ^  Huntington 
WPAR-Parkersburg 


For  finest  reports  of  World  Neivs 


For  exciting  coverage  of 

New  Orleans'  big  events  .  .  . 


Folks  turn 


first  to  — 


WWL 

NEW  ORLEANS 

A    DEPARTMENT   OF   LOYOLA  UNIVERSITY 


THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    *    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 
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WFIL 


and  Independence  Hall  are  synonymous.  Why?  Because  wherever  and 
whenever  thtere  is  an  event  of  public  interest  in  Philadelphia,  you  will  find  WFIL. 

Yes,  WFIL  microphones  are  forever  traveling  throughout  the  Birthplace  of  the 
Nation,  broadcasting  important  local  and  national  civic  events  to  the  people  of 
Penn's  Towne.  Like  the  re-opening  of  Philadelphia's  Northeast  Airport,  return  of 
Generals  Bradley  and  Spaatz,  War  Bond  Rallies,  Red  Cross  Drive,  Congressional 
Medal  Award  at  Independence  Hall,  WFIL  is  constantly  performing  a  public  service 
that  is  second  to  none.  That  is  what  wins  listeners  and  their  loyalty. 

And  that  is  also  why  smart  advertisers  are  buying  more  and  more  time  on 
"The  American  Network  Station  in  The  Birthplace  of  the  Nation."  They  know  that 
this  "public  service  personality"  makes  listeners  respond  more  quickly  and  eagerly 
to  their  sales  messages  to  sell  more  and  more  merchandise. 

Better  check  with  WFIL  or  The  Katz  Agency  today  for  greater  sales  tomorrow. 

<1 


WFIL 


560  KC 


ILADELPHIA 


Phillip?'  vR06ft%lO,if 


S0& 
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.  .  by  special  request 

Somewhere  on  the  Western  front,  the  retreating  Germans  left  behind 
their  strategic  telephone  communications  system — all  intact — except 
that  every  vacuum  tube  had  been  removed  from  the  repeaters. 

The  Signal  Corps  went  to  work  speedily  to  restore  this  valuable  sys- 
tem for  our  own  use.  An  engineer  who  had  worked  under  the  Germans 
supplied  some  general  notes  on  the  system  and  its  operation.  One 
tube  believed  to  be  of  the  missing  type  was  found.  Notes  and  tube  were 
rushed  to  the  U.  S.  by  air. 

At  Bell  Labs,  tests  and  X-rays  revealed  the  tube's  inner  construc- 
tion and  electrical  characteristics  and  proved  that  no  similar  tube  was 
available  in  this  country.  The  German  tube  differed  also  in  dimensions 
of  the  bulb  and  base  and  in  the  arrangement  of  the  pins.  Hurried  con- 
sultations and  calculations  indicated  that  a  suitable  tube  could  be  built 
from  existing  parts  of  American  tubes — except  for  a  grid  and  the  base. 

At  Western  Electric,  the  tube  shop  went  to  work  —  modified 
machines  to  wind  the  grid,  and  in  three  days  produced  eight  tubes  with 
hand-made  bases,  which  were  flown  to  Europe  for  trial  in  the  system. 
Meanwhile,  production  went  ahead  at  top  speed  and  just  17  days  after 
the  lone  German  tube  was  received  at  Bell  Labs,  1,015  duplicates  of 
it  had  been  completed.  Result:  the  Signal  Corps  soon  had  the  German 
telephone  system  in  operation  again. 

Bell  Labs  and  Western  ordinarily  wouldn't  be  happy  about  copy- 
ing anybody's  products.  We  developed  the  first  repeater  tubes — which 
later  led  to  trans-Atlantic  telephony  and  radio  broadcasting.  It  has  long 
been  our  tradition  to  create  our  own  superior  designs.  Working  to- 
gether, Bell  Labs  and  Western  have  solved  many  of  the  war's  toughest 
electronic  problems.  After  the  war,  count  on  this  team  for  continued 
leadership  in  communications  equipment. 

BELL    TELEPHONE  LABORATORIES 

Exploring  and  inventing,  devising  and  perfecting  for  our  Armed  Forces  at 
war,  and  for  continued  improvements  and  economies  in  communications. 

Western  Electric 

Manufacturing  team-mate  of  Bell  Labs,  and  the  country's  largest  producer 
of  communications  and  electronic  equipment  for  war. 


Ever  see  a  station  whose 
daytime  Hooper  "share  of 
audience"  averages 

49.0%! 

Perhaps  .  .  . 

.  .  .  but  how  about  a 
dty  where  the  daytime 
"sets-in-use"  averages 

• 

21.8*1 


nov  ;  . 

.  .  .then  look  at 
Lincoln  -  -  we  feel  it's  a 
rare  result  in  a  market  of 
over  100,000  population. 


in  Fad, 

K  F  O  R  has  80%  more 
daytime  audience  according 
to  Hooper  than  the  next 
highest  station. 


*  If  you're  interested  in 
ratings,  just  multiply  "sets- 
in -use"  by  "share  of 
audience." 


IN  PENNSYLVANIA  THE 

TRI-PENN 

MARKET 


Feature  of  the  Week 


Rtprtsented  by  Edward  Perry  Co.,  Inc. 


KFOR 


Nebraska's  LINCOLN 
Capital  City        j  Nebraska 
Station"  III 


Remarks  broadcast   by  Ed 
Baumann,      operating  Bau- 
mann's     Department  Store, 
West  Point,  Neb.,  upon  com- 
pletion of  12  years  broadcast- 
ing on  WJAG  Norfolk,  Neb.: 
"WITH  the  scarcity  of  merchan- 
dise as  it  is,  and  the  pubilc  on  the 
search  for  all  kinds  of  merchandise, 
it  might  not  be  necessary  to  have 
radio  programs  and  radio  adver- 
tising; but  it  certainly  is  a  means 
to  sell  merchandise  rapidly,  espe- 
cially where  we  have  a  large  lis- 
tening clientele  built  up  in  12  years 
of  broadcasting. 

"Our  broadcasting  is  not  only  an 
advertisement  for  our  store  and 
the  other  businessmen  whose  an- 
nouncements you  hear  regularly, 
but  it  is  also  a  service  as  we  have 
pointed  out  repeatedly.  As  in  the 
past  we  shall  always  be  glad  to 
have  the  folks  from  a  distance, 
who  are  going  through  West  Point, 
stop  in  and  get  acquainted.  You 
may  find  it  profitable  too. 

"So  today  we  start  our  13th  year 
of  broadcasting  and  we  are  fast 
nearing  the  end  of  73  years  of 
service  for  the  store.  We'll  do  our 
very  best  during  the  period  we 
have  ahead  of  us." 

Remarks    after    10  years, 
19  US: 

"IN  MAY,  1933,  when  we  first 
started  to  broadcast,  it  was  in  de- 
pression time.  Before  that  time  we 
had  published  a  store  paper.  It  was 
costly  to  send  those  papers  to  more 
distant  points.  And  it  seemed  to  us 


we  must  get  more  customers  from 
a  distance  to  continue  the  excel- 
lent service  we  had  been  giving 
and  continue  to  carry  a  large  stock 
of  merchandise. 

"We  tried  radio  announcements 
but  that  did  not  quite  fill  the  bill. 

"Finally  we  decided  to  try  out 
broadcasting  from  a  studio  in  the 
store  by  remote  control.  It  clicked 
from  the  start." 

Remarks   after  nine  years, 

1942: 

"IT  WAS  1933  that  we  had  our 
first  bi-oadcast.  Karl  Stefan  con- 
ducted the  Voice  of  the  Street  here 
in  West  Point.  Karl  is  now  Con- 
gressman (Rep.)  from  the  Third 
Nebraska  District.  WJAG  was  one 
of  the  first  stations  in  the  nation 
to  start  a  program  of  interviewing 
people  on  the  street.  We  do  not 
know  of  any  other  place  in  the  na- 
tion that  has  continued  broadcast- 
ing by  remote  control  from  a  town 
as  small  as  West  Point." 

Remarks  after  seven  years, 
1940: 

"THE  IDEA  in  establishing  this 
studio  was  to  increase  our  own 
business  and  we  know  the  invest- 
ment has  been  worth  while.  The 
Baumann  Co.  is  operating  the  stu- 
dio the  same  as  any  other  depart- 
ment of  the  store  and  time  is  sold 
to  other  merchants,  business  and 
professional  men.  Our  facilities 
have  been  available  to  our  com- 
petitors at  all  times  on  the  same 
terms  as  any  other  customer." 


Sellers  of  Sales 


Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

Blue  and  Mutual  Networks 


ELEANOR  LARSEN,  associ- 
ate radio  director  at  Geyer, 
Cornell  &  Newell,  New  York, 
is  not  a  timebuyer  in  the 
strict  sense  of  the  word  .  .  .  but 
she  does  handle  the  buying  of 
radio  time  for  a 
number  of  agency 
accounts. 

Eleanor  has  re- 
cently acquired  re- 
sponsibility for  the 
Nash  -  Kelvinator 
Sunday  afternoon 
program  on  Amer- 
ican which  now 
originates  in  New 
York  as  an  eight- 
week  summer  re- 
placement for  the 
Andrews  Sisters' 
West  Coast  program. 

Among  the  other 
radio  advertising 
projects  she  super- 
vises— -from  the  buy- 
ing of  time  to  selec- 
tion of  scripts  and 
talent — are  the  E.  R.  Squibb  &  Sons' 
quarter-hour  program  on  CBS, 
Jimmy  Carroll  Sings,  and  the  spot 
radio  campaign  for  Continental  Oil 
Co.,  for  which  she  selects  stations 
and  times  to  be  used. 

Starting  in  the  fall,  Eleanor  will 
also  handle  the  new  Berkshire  Knit- 


ELEANOR 


ting  Mills  program  on  Mutual 
which  will  feature  Ilka  Chase. 

A  native  of  New  York,  Eleanor 
attended  schools  in  New  Rochelle 
and  Aurora  and  then  took  a  secre- 
tarial course  at  the  Katherine  Gibbs 
school.  She  start- 
ed in  the  advertis- 
ing     business  as 
secretary  in  the 
Geyer     Co.,  which 
later  became  Geyer, 
Cornell    &  Newell. 
She  has  been  with 
the   firm    12  years 
this  month. 

"There  was  no  set 
up  radio  department 
here  when  I  started," 
Eleanor  said.  "When 
the  Kelvinator  Co. 
put  on  its  radio  pro- 
gram I  took  it  over 
and  the  job  just 
grew  from  there." 

In     private  life, 
Eleanor  is  Mrs.  Dan- 
iel E.  Provost,  wife 
of  the  national  advertising  manager 
of  the  New  York  Herald  Tribune. 

"The  household  combination  of 
radio  and  newspapers  is  a  gi'eat 
joke  among  our  friends,"  she  said, 
"but  we've  figured  it  out.  I  talk 
newspapers  to  his  friends.  He  talks 
radio  to  mine." 


produces  sales 
for  you 


•  The  Tri-Penn  primary  area 
is  a  rich  region  in  the  heart  of 
Pennsylvania  — which  is  not 
covered  by  any  other  station. 

Write  main  office — 8  West 
King  St.,  Lancaster,  Penna.,  or 

Sales  Representative 

RAYMER 
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OR,  IN  OTHER  WORDS 


DESTINATION:  TOKYO 


TATKOBINSOX, 


BOB  CONSlDINE-Co-author  of 
the  best-seller,  "Thirty  Seconds 
Over  Tokyo,"  author  of  "Mac- 
Arthur  The  Magnificent,"  and 
frequent  contributor  to  national 
magazines.  Considine  flew 
eastward  around  the  globe  and 
is  now  filing  from  China. 


CLARK  LEE -Author  of  "They 
Call  It  Pacific,"  He  covered  the 
Jap  thrust  into  China,  the  fall 
of  Bataan,  MacArthur's  return 
and  the  B-29  raids  over  Tokyo. 
His  new  assignment  is  to  cover 
the  U.  S.  air  force's  final  drive 
against  Japan. 


HOWARD  HANDLEMAN— His 
"Bridge  To  Victory"  was  a  stir- 
ring book  on  the  recapture  of 
Attu.  He  covered  Kiska,  Kwaja- 
lein,  Eriiwetofe,  Saipan,  Guam, 
Leyte  and  Luzon  invasions  and 
was  cited  by  Admiral  Kinkaid. 
New  destination:  Tokyo. 


PAT  ROBINSON— Author  of 

"The  Fight  For  New  Guinea." 
He  will  accompany  U.  S.  ground 
forees  to  Tokyo.  "You  have 
added  luster  to  the  difficult  and 
dangerous  profession  of  war 
correspondent,"  General  Mac- 
Arthur  recently  told  Robinson. 


T^HE  full  strength  of  our  armed  forces  is  being 
**■  hurled  into  the  battle  to  defeat  Japan  quickly 
and  decisively  .  .  .  fresh  troops  in  countless  num- 
bers are  streaming  westward  to  add  tremendously 
to  the  striking  power  of  the  Pacific  veterans  who 
themselves  have  done  a  remarkable  job. 

Similarly,  International  News  Service  is  ex- 
panding its  coverage  of  the  vast  Pacific  war  thea- 
ter. The  war-proven  INS  staff  in  the  Pacific  is 
receiving  reinforcements  befitting  the  big  task 
which  lies  ahead. 

Four  newly  assigned  INS  Pacific  war  corres- 


pondents are  authors  of  best-seller  books  on  the 
war  against  Japan.  They  are  distinguished  and 
battle-tested  observers,  writers,  reporters.  Their 
names— Bob  Considine,  Clark  Lee,  Howard  Han- 
dleman,  Pat  Robinson— are  hall-marks  of  authen- 
tic, intelligent,  forceful  coverage.  Their  dis- 
patches give  distinction  to  any  newscast. 

These  men  are  only  four  of  a  large  and  steadily 
increasing  INS  Pacific  staff,  but  what  a  combina- 
tion they  comprise  for  the  radio  station  which 
takes  real  pride  in  the  distinction  and  dramatic 
quality  of  its  newscasts. 


INTERNATIONAL  NEWS  SERVICE 
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World  Continuities 
Se„,  Subscribers  Weekly 

•n»   Six  30  Min.  P9"15' 
Musical  ReveiHe-b'X  o» 

tittle  Show-S.x  13  -s  M.m  pgms. 

A,|  Star  Dance  P°rade         l5  Min.  pgms. 
Jerry  Sears  P'eSf  ^^One  15  Min.  pgm. 
Frankie  Wasters 

Ray  Bloch  Presents    I         ^  ^  pgm$. 
TLree  Quarter  Time-m 

7,        One  15  Min.  P9"1- 
Sunny  Days-One  „  pgms. 

MiltHerth  no-Two 

Salute  to  the  H-ts  Tw 

jimmy  Dorsey  l5  Min.  pgms. 

Casa  toma  Time-l*  ^  ^  pgms. 

Charlie  5^^*  0  „  Min.  P«-»- 
Across  the  Foot.* *7 .„  pgm. 
YourAmeMcanMus,C3oMnpgm 

Pan  Americana  ^  ^  pgm5. 

Victory  Marehes-W  M;n  pgms. 

Moments  of  Devo.,on-T  J 

TheO.dCh.sho.m  T-         .n  pgms 

°r9an  RTm  l7dies-Three  15  Min.  P9"*- 
Ho,|ywood  Welod'"    Q  15  Min.  pgms. 
Do  You  Remember       ^  ^  ^ 
World  of  Song-™'  ^  pgms. 

South  of  the  Border-Th re  ^  ^  pgm. 

Echoes  of. he  OayN--0nei5Minpgm. 
Presenting  Harry  ^  ^  pgm. 

Hawaiian  Harm^0ne  30  Mm.  P9««- 

°°°  Sunday-One  30  Min.  P9- 
Music  for  Sunday  ^  pgms. 

Lean  Back  and  L.s»en  S-  pgms. 
Concert  in  Min'oture-Tw     .n  pgms 
Motical  Memo.rs-Two 


An  all-star  show 


HOW  would  you  like  to  broadcast  continuous  performances  of 
big-name  shows — right  around  the  clock?  No  program-building 
to  worry  about  .  .  .  it's  all  done  for  you! 

That's  what  happens  when  you  subscribe  to  the  World  Library. 
You  immediately  get  the  basic  World  Library  of  4000  selections.  You 
get  at  least  50  new  units  each  month,  including  latest  hits.  You  get 
some  of  radio's  most  famous  vocalists,  orchestras  and  novelty  groups, 
recorded  by  World's  famous  Wide-Range,  Vertical-Cut  process. 

But  the  important  thing  is  that  World's  Continuity  Service  presents 
this  top  talent  in  expertly  written  shows — 23  hours  of  the  finest  enter- 
tainment— ready  to  go  on  the  air.  You  get  shows  for  all  purposes  and 
for  all  periods  of  day  and  night.  You  get  shows  built  around  the  top 
talent  in  the  World  Library. 

World  provides  its  subscribers  with  84  separate  continuities  each 
week.  (See  Titles  at  left.)  Among  them  you'll  find  such  brilliant  talent 
and  shows  as:  CASA  LOMA  time  with  Glen  Gray,  jimmy  DORSEY 

AND  HIS  BAND,  CHARLIE  SPIVAK  SERENADE,  MILT  HERTH  TRIO, 
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that  runs  23  hours  • 


RAY  BLOCH  presents  and  others.  There  is  a  top-notch  World 
Program  to  fit  every  listener  mood  and  each  advertiser's  need.  Station 
KORE,  Eugene,  Ore.  writes:  "We,  at  the  present  time,  are  using  an 
average  of  240  World  scripts  a  month ...  all  of  them  just  as  they  are 
received  and  adding  only  commercials." 

Join  the  more  than  325  leading  stations  who  have  turned  to  World 
for  top-notch  entertainment,  brilliantly  presented.  Get  the  facts  now... 
-  you'll  be  surprised  to  find  how  easy  it  is  to  enjoy  World's  great 
program -building  service.  Write  to:  World  Broadcasting  System,  Inc., 
711  Fifth  Avenue,  New  York  22,  N.  Y. 

WORLD  LIBRARY 

WORLD  BROADCASTING  SYSTEM,  INC., 
A  subsidiary  of  Decca  Records,  Inc. 

NEW  YORK     •     CHICAGO  HOLLYWOOD     •  WASHINGTON 
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??Now  go  home,  Thistle  waite- 
F&P  can  do  the  rest!99 


$  Wonder  how  many  men  we've  saved  from  a  joyless  evening 
of  makeshift  supper  and  overtime! 

Taking  tough  jobs  off  the  shoulders  of  advertisers  and 
agency  staffs  is  one  of  our  best  tricks.  Of  course  that  means 
we  put  in  a  lot  of  overtime  ourselves,  but  it's  the  business 
we  chose  and  the  one  we  do  best,  so  we're  happy  in  it. 
Why  not  let  F&P  help  you  to  get  home  for  dinner?  Our 
telephone  numbers  are  listed  below! 

FREE  &  PETERS.  i»< 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAPIDS- 
KALAMAZOO 

EMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .     .   MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  C?TV 

KTUL    TULSA 

PACIFIC  COAST 

KOUV  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 
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Fall-Winter  Business  Prospects  Bright 

GoodsManufacture 
Will  Give  Plans 


Green  Light 

THE  business  of  broadcasting,  now 
at  its  highest  point,  will  soar  even 
higher  this  fall  and  winter. 

This  conclusion  is  based  on  a 
survey  of  key  United  States  and 
Canadian  markets  conducted  by 
Broadcasting  during  the  last  fort- 
night. 

It  takes  into  account  uncertain 
factors  centered  around  the  head- 
aches of  reconversion  and  the 
promised  easing  of  paper  shortages 
that  keep  advertisers  out  of  other 
media. 

Looking  around  the  country,  a 
uniform  feeling  of  optimism  is 
noted  among  those  who  buy  and 
sell  radio  time.  Only  hesitancy  is 
found  on  the  West  Coast,  where 
contract  cancellations  and  cutbacks 
are  causing  concern  in  the  booming 
Los  Angeles  market.  Even  there 
the  long-range  prospects  are  fa- 
vorable. 

Time  Shortage 

The  main  pz-oblem,  it  is  general- 
ly agreed,  is  how  to  get  new  adver- 
tisers and  keep  them  pleased  when 
two  major  networks  are  just  about 
sold  out  and  many  stations  are  un- 
able to  offer  desirable  time.  This 
is  coupled  with  the  anticipated  ef- 
fort of  competing  media  to  lure 
away  from  radio  some  of  the  busi- 
ness lost  during  the  wartime  pe- 
riod. 

Record    advei*tising    activity  is 
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imminent.  The  signs  are  every- 
where. Firms  engaged  for  years 
in  war  production  are  getting 
ready  to  resume  manufacture  of 
consumer  goods.  Any  advertising 
they  have  done  has  been  of  an  in- 
stitutional or  service  type.  With 
goods  to  peddle,  they  will  want  to 
tell  their  story  to  the  public.  Key 
cities  buzz  with  activity  and  some 
companies  already  are  starting 
"feeler"  campaigns  to  pave  the 
way  for  resumption  of  consumer 
selling. 

Heavy  Industry  Interest 

As  shortages  of  consumer  goods 

are  eased  and  already  the  trend 

is  developing — there  also  will  be 
increased  advertising  by  firms  that 
somewhat  curtailed  their  budgets 
when  they  had  less  to  sell. 

Everywhere  there  is  a  pent-up 
desire  to  re-sell  brand  names  to 
the  American  public. 

Two  encouraging  symptoms  are 
noted  in  scanning  the  summer  sit- 
uation. First,  heavy  industries, 
not  classed  as  radio's  best  cus- 
tomers, are  showing  an  interest  in 
the  medium.  Revere  Copper  & 
Brass  has  started  a  national  series 
and  U.  S.  Steel  has  one  coming  up. 

Second,  retailers  seem  fairly  well 
sold  on  radio.  Department  stores 
the  country  over  are  showing  more 
interest  and  many  are  making  ra- 
dio a  fixture  in  their  advertising 
budgets. 

Around  the  country  a  definite 
quickening  of  summer  placements 
is  apparent.  Fall  business,  once 
left  to  late  summer,  already  is  be- 
ing signed  up  in  quantity.  This 


apparently  is  due  to  a  desire  of 
sponsors  to  get  best  possible  time 
in  view  of  the  known  shortage  of 
availabilities  and  to  the  long-range 
planning  that  has  developed  with 
the  disjointed  war  production  and 
distribution  scheme. 

The  availability  situation  is  defi- 
nitely bad  in  many  cases.  NBC 
and  CBS  are  near  capacity,  and 
can  only  offer  a  good  period  when 
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an  occasional  sponsor  drops  out  or 
shifts  to  another  facility.  American 
and  Mutual  can  offer  desirable 
time  and  sponsors  are  taking  ad- 
vantage of  their  openings. 

Among  stations  some  relief  has 
appeared  as  used-car  advertising 
continues  to  dwindle.  Part  of  this 
business  came  from  fly-by-night 
corner  lots  and  was  not  especially 
desirable.  With  automotive  prod- 
ucts about  to  return  on  a  limited 
scale  the  openings  left  by  used-car 
dealers  will  be  quickly  grabbed. 

The  time  shortage  extends  into 
the  once  flexible  spot  field.  Where 
stations  could  offer  good  announce- 


ment time  most  anywhere  on  the 
schedule,  many  now  are  so  jammed 
that  advertisers  are  shifting  to 
5  and  15-minute  programs.  One 
company  is  experimenting  with  a 
spot  program  slanted  to  a  particu- 
lar community.  If  successful  it 
may  try  it  in  other  areas. 

Planners  Busy 

Among  consumer  lines  are  ex- 
citing  autumn  and  winter  pros- 
pects. Already  the  automotive, 
leaders  are  well  into  production 
planning,  and  easing  of  WPB  ba.ns 
will  be  followed  by  busy  assembly 
lines.  Having  been  confined  to  in- 
stitutional copy  for  several  years, 
motors  will  engage  in  good  old- 
fashioned  competitive  selling  when 
they  have  something  to  sell. 

Rubber  firms  have  maintained 
institutional  campaigns  but  are 
eager  for  the  day  when  they  can 
go  after  the  public's  tire  dollars. 
Food  sponsors  have  been  active  on 
the  air  in  recent  years,  bat  short- 
ages and  rationing  have  been 
handicaps.  Like  motors,  rubber, 
oil  and  other  lines,  they  crave  the 
chance  to  rebuild  faith  in  brand 
names. 

Many  of  the  watch  companies 
have  stayed  on  the  air  during  the 
war.  Some  want  to  buy  more  time,, 
others  are  anxious  to  come  back 
after  a  costly  absence.  Electric 
appliances  are  scarce  now  but  may 
be  among  the  first  to  resume  manu- 
facture. Radio  sets,  refrigerators, 
home  freezing  units  and  others 
will  be  good  radio  clients  when  the 

(Continued  on  page  74) 
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Justin  Miller  Seen  Slated  for  NAB  Helm 


Craven  Committee 
Set  to  Name 
New  Head 

LEADING  prospect  for  the  NAB 
presidency  is  Associate  Justice  Jus- 
tin Miller,  of  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- 
bia, it  was  apparent  last  week  as 
the  NAB  Presidential  Selection 
Committee  was  to  meet  in  Kansas 
City  for  its  final  session.  Justice 
Miller  was  to  be,  present  at  the 
meeting,  scheduled  for  July  14, 
with  five  of  the  six  committee  mem- 
bers planning  to  be  present. 

If  the  committee  decides  unani- 
mously on  the  jurist,  conversations 
immediately  will  be  undertaken  for 
his  retention  in  the  topmost  radio 
post.  Presumably  he  would  take 
over  the  radio  reins  in  September. 
He  would  have  to  resign  from  the 
appellate  bench  —  second  highest 
tribunal  in  the  land.  Now  on  va- 


cation in  his  native  Los  Angeles, 
Mr.  Miller  notified  Chairman  T.  A. 
M.  Craven  last  week  that  he  would 
be  in  Kansas  City  at  the  commit- 
tee's invitation. 

The  new  president  (assuming  it 
is  Justice  Miller)  will  take  over  the 
trade  association's  direction  from 
J.  Harold  Ryan,  who  has  served  as 
interim  chieftain  since  April  1944. 
Mr.  Ryan  assumed  office  when  the 
presidency  was  vacated  by  Neville 
Miller,  who  had  served  since  1938 
as  radio's  first  paid  fulltime  execu- 
tive. 

President  Ryan  was  to  attend 
the  Kansas  City  session.  G.  Richard 
Shafto,  WIS  Columbia,  S.  C,  was 
not  to  attend  the  meeting  but  pre- 
viously had  met  Justice  Miller  in 
Washington.  Members  present  were 
to  include  Chairman  Craven,  Wil- 
liam B.  Way,  KVOO  Tulsa;  John 
J.  Gillin  Jr.,  WOW  Omaha;  J. 
Leonard  Reinsch,  Cox  radia  sta- 
tions; Frank  Stanton,  CBS  N.  Y. 

Such  matters  as  salary,  length 
of  tenure,  staff  and  scope  of  activi- 


Who's  Who  on  Justice  Miller 


MILLER,  JUSTIN,  asso.  justice 
U.  S.  Court  of  Appeals,  Washing- 
ton, D.  C;  b.  Crescent  City,  Calif., 
Nov.  17,  1888;  s.  Robert  Willis  and 
Matilda  (Morrison)  M.;  A.B., 
Stanford,  1911,  J.D.,  1914;  LL.B., 
U.  of  Mont.,  1913,  LL.D.,  1941; 
D.C.L.,  Yale,  1934;  m.  May  Mer- 
rill, June  20,  1915;  children — Jean 
Marian  (Mrs.  Edwin  Ball  Abbott), 
Merrill  Justin.  Admitted  to  bar 
Mont.,  1911,  Calif.  1913,  Minn. 
1924,  N.  C.  1931,  Supreme  Court 
of  U.  S.,  1934.  Assistant  in  eco- 
nomics, 1910,  in  history,  1911, 
Stanford;  asst.  instr.  in  law,  U.  of 
Montana,  1912-13;  instr.  in  Eng- 
lish, Stanford,  1913-14;  elk.  law 
office  of  McCutcheon,  Olney  &  Wil- 
lard,  San  Francisco,  1914;  engaged 
in  general  practice  of  law  in  Han- 
ford,  Fresno  and  San  Francisco, 
Calif.,  1914-21;  district  atty.  Kings 
County,  Calif.,  1915-18;  mem.  Har- 
ris &  Harris,  Fresno,  1919;  atty. 
and  exec,  officer  Calif.  State  Commn. 
of  Immigration  and  Housing,  1919- 
21;  lecturer  U.  of  Calif.,  summer 
1921;  prof,  law,  U.  of  Ore.,  1921- 
23,  Univ.  of  Minn.,  1923-26;  sec. 
Minn.  Crime  Commn.,  1926;  mem. 
Calif.  Crime  Commn.,  1927-30;  edi- 
tor in  chief  Ore.  Law  Rev.,  1921- 
23;  asso.  editor  Minn.  Law  Rev., 
1923-26;  prof,  law  Stanford  U., 
summer,  1926;  prof,  law,  U.  of 
Calif.,  1926-27;  dean  of  the  Sch. 
of  Law,  U.  of  Southern  Calif., 
1927-30;  visiting  prof,  of  law,  Co- 
lumbia Univ.,  summer  1929;  dean 
Sch.  of  Law,  Duke  Univ.,  1930-35; 
spl.  asst.  to  atty.  gen.  U.  S.,  1934- 
36;  chmn.  atty.  gen.'s  Advisory 
Com.  on  Crime,  1935-37 ;  mem. 
U.  S.  Board  of  Tax  Appeals,  1937; 
asso.  justice  U.  S.  Court  of  Ap- 
peals, Washington,  D.  C,  since 
1937.  Pres.  Southern  Calif.  Acad. 
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Criminology,  1929;  pres.  Calif. 
Conf.  Social  Work,  1929-30;  pres. 
N.  C.  Conf.  of  Social  Service,  1933- 
34;  vice-chmn.  Govt.  Div.  of  Com- 
munity Chest,  Washington,  D.  C, 
1936-37;  mem.  bd.  dirs.  Nat.  Pro- 
bation Assn.,  1929-30,  v-p,  1930- 
36;  chmn.  com.  on  cooperation  with 
law  schs.  of  Nat.  Assn.  Legal  Aid 
Orgns.,  1930;  mem.  Human  Bet- 
terment Foundation  (v-p,  1930-32) ; 
hon.  mem.  Internat.  Assn.  of  Chiefs 
of  Police;  chmn.  com.  on  survey  of 
criminal  law  and  procedure,  Assn. 
of  Am.  Law  Schs.,  1925-33  (chmn. 
Round  Table  on  Remedies,  1925, 
26,  Round  Table  on  Wrongs,  1932). 
served  as  pvt.  Calif.  Nat.  Guard 
on  Mexican  border,  1916.  Mem. 
Am.  Bar  Assn.  (chmn.  sect,  on 
criminal  law,  1927-37;  chmn.  com. 
Pacific  coastal  fisheries,  1939,  Sect, 
of  Internat.  Law),  Am.  Law  Insti- 
tute (life;  chmn.  advisory  com.  on 
criminal  justice).  Am.  Judicature 
Soc.  (v-p,  1932),  Federal  Bar 
Assn.  (pres.  1935-37;  chmn.  war 
work  com.  since  1942),  California 
State  Soc.  of  Washington,  D.  C. 
(pres.  1939,  1940),  California 
State  Bar,  Los  Angeles  County 
Bar  Assn.  chmn.  com.  on  Juvenile 
Courts,  1929-30),  North  Carolina 
State  Bar  Assn.  (chmn.  com.  on 
uniform  state  laws,  1932-35),  Delta 
Sigma  Rho,  Delta  Chi,  Alpha  Pi 
Zeta,  Phi  Delta  Phi,  Order  of  the 
Coif,  Phi  Kappa  Phi,  Pi  Sigma 
Alpha,  Omicron  Delta  Kappa,  Phi 
Beta  Kappa  (chmn.  western  div. 
1929-30),  Pi  Gamma  Mu,  Sigma 
Nu  Phi.  Democrat.  Episcopalian. 
Author:  Miller  on  Criminal  Law, 
1934.  Contbr.  to  legal  and  other 
periodicals.  Home :  550  Paseo  Mira- 
mar,  Los  Angeles,  Calif.  Address: 
U.  S.  Court  of  Appeals,  Washing- 
ton, D.  C. 


ties  were  to  be  covered  in  conver- 
sations with  the  presidential  pros- 
pect following  an  accord  on  his  se- 
lection. The  NAB  committee  had 
been  given  plenary  powers  by  the 
board  to  make  the  selection  and 
commit  the  association.  A  report, 
however,  will  be  made  to  the  board, 
scheduled  to  meet  in  Washington 
Aug.  6-7. 

Executive  Assistant 

The  Committee  also  plans  to 
make  a  recommendation  to  the 
board  on  appointment  of  an  execu- 
tive assistant  to  the  new  president 
and  possibly  an  interim  managing 
director.  A  dozen  prospects  for  this 
post  are  understood  to  be  under 
consideration.  The  committee  is  not 
authorized  to  make  this  appoint- 
ment, which  departs  somewhat 
from  the  original  plan.  A  practical 
broadcaster,  one  conversant  with 
radio  problems  and  familiar  with 
management,  will  be  recommended. 
Several  broadcasters  now  in  Gov- 
ernment service  or  in  the  armed 
forces  are  said  to  be  under  consid- 
eration. 

Justice  Miller,  while  a  lifelong 
attorney,  jurist  and  criminologist, 
nevertheless  is  no  stranger  to  radio. 
As  a  member  of  the  appellate 
bench,  on  which  he  has  sat  since 
1937,  he  has  written  a  number  of 
opinions  on  appeals  from  FCC  de- 
cisions in  radio  cases.  His  tribunal 
is  the  appellate  body  sitting  over 
the  FCC  in  radio  cases. 

Justice  Miller  numbers  among  his 
friends  many  broadcasters  and  at- 
torneys in  the  radio  practice.  He 
is  well  acquainted  with  Neville  Mil- 
ler, having  served  as  a  visiting 
law  dean  at  Kentucky  colleges  while 
Mr.  Miller,  former  mayor  of  Louis- 
ville, was  dean  of  law  at  Louisville 
U.  An  able  jurist,  he  is  an  excel- 
lent speaker  and  has  testified  be- 
fore committees  of  Congress  in  con- 
nection with  jurisprudence. 

The  NAB  presidency  can  pay  in 
the  neighborhood  of  $40,000  to  $50,- 
000  per  year.  Neville  Miller  drew 


JUSTICE  MILLER 

a  salary  of  $35,000  when  his  tenure 
ended  last  year.  The  salary  for  the 
executive  assistant  or  managing 
director  has  not  been  pegged  and 
would  be  subject  to  full  board  au- 
thorization. 


Lee  Elected 

THOMAS  S.  LEE,  president  of 
Don  Lee  Broadcasting  System,  Hol- 
lywood, has  been  elected  president 
and  director  of  Pacific  Broadcast- 
ing Co.,  regional  network  of  22 
Pacific  Northwest  affiliates,  stock 
of  which  was  recently  purchased 
by  the  former  company  [Broad- 
casting, June  25].  Formal  stock 
transfer  and  resignation  of  former 
Pacific  Broadcasting  Co.  officers 
preceded  naming  of  new  executives. 
Lewis  Allen  Weiss  and  Willet  H. 
Brown,  vice-presidents  and  general 
manager  and  assistant  general 
manager,  respectively  of  Don  Lee 
have  been  named  vice-presidents 
and  directors  of  Pacific,  with  A.  M. 
(Tony)  Quinn,  secretary-treasurer. 


Drawn  for  Broadcasting  by  Sid  Hix 


and  Now  'Here's  Little  Mary  Jane  to  Tell  You  About  the  New 
Cereal  Delight,  Rice  Bubbles!" 
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Truman  Letter  Evokes  Enthusiastic  Praise 


Cox  Calls  It  Radio's  'Emancipation'; 
Ryan  Sees  ^Challenge'  to  Radio 

PRESIDENT  Truman's  letter  of  July  3  to  Broadcasting,  declaring  his 
position  on  radio,  last  week  evoked  enthusiastic  praise  from  all  segments 
of  radio. 

Typical  of  the  comments,  published  in  this  issue,  was  one  from  former 
Gov.  James  M.  Cox,  of  Ohio,  newspaper  publisher  and  station  owner, 
who  called  it  radio's  "emancipation  proclamation". 

NAB  President  J.  Harold  Ryan  cited  it  as  a  "challenge  to  every  broad- 
caster" and  predicted  the  art  will  rise  "to  every  test  to  which  they  may 
be  put".  Brig.  Gen.  David  Sarnoff,  RCA  president  and  NBC  chairman  of 
the  board,  saw  in  it  encouragement  to  pioneers  of  FM  and  television  to 
move  across  "new  frontiers  of  service  to  the  country".  Paul  W.  Kesten, 
CBS  executive  vice-president,  said  no  broadcaster  can  fail  to  respond  to 
the  "immediate  and  long-range  importance"  of  the  message. 

Frederic  R.  Gamble,  president  of  the  American  Assn.  of  Advertising 
Agencies,  urged  all  in  radio  to  go  forward  with  constructive  plans  now 
under  way  under  the  spur  of  the  President's  encouraging  comments. 
Lloyd  0.  Coulter,  McCann-Erickson  vice-president  in  charge  of  radio, 
expressed  gratification  over  the  President's  views,  asserting  whatever 
the  errors  and  excesses  of  free  enterprise,  they  have  proved  "less  stulti- 
fying than  'planned'  control".  It  places  renewed  and  timely  emphasis  on 
the  fact  that  advertising  is  the  life  blood  of  the  competitive  system  and 
in  order  to  remain  free,  radio  must  continue  to  receive  its  revenue  from 
that  source,"  wrote  Paul  West,  ANA  president. 

Official  comment  was  lacking  from  the  FCC.  The  President's  letter  was 
discussed  at  a  meeting  Monday— the  date  of  publication — at  which,  it  is 
understood,  members  agreed  they  should  not  and  would  not  comment. 


Mr.  Gamble  Mr.  Ryan  Mr.  Burbach         Gen.  Sarnoff 


J.  H.  RYAN 

President,  NAB 

THE  PRESIDENT'S  letter  of  July  3  amply  justifies  the  universal  ap- 
proval it  has  received  in  broadcasting  circles.  It  is  a  clear  and  concise 
statement  on  the  American  system  of  broadcasting  unhampered  save 
by  the  natural  laws  of  competition  and  such  Government  supervision  as 
the  scarcity  of  broadcasting  facilities  impose.  In  its  broad  vision  toward 
the  future,  it  is  a  challenge  to  every  broadcaster  to  serve  his  country 
and  its  interests  to  the  very  limit  of  his  ability  and  his  facilities. 

As  the  United  States  faces  its  many  difficult  problems  of  world  lead- 
ership, a  free  radio  and  a  free  press  unite  to  point  the  way  and  to  per- 
suade the  other  peoples  of  the  world  of  the  integrity  and  the  humane- 
ness of  our  intentions. 

I  have  the  utmost  confidence  in  the  broadcasters  of  this  country.  I 
am  sure  that  they  subscribe  to  every  word  the  President  has  written 
and  that  they  and  their  art  will  rise  to  every  test  to  which  they  may 
be  put  in  the  future  by  those  they  serve. 


JAMES  M.  COX 

WSB  Atlanta,  WIOD  Miami, 
WHIO  Dayton 
PRESIDENT  TRUMAN'S  state- 
pent  is  a  magnificent  job  of  clear- 
ing up  a  situation  of  doubt  and  con- 
tusion. It  is  a  reassurance  to  the 
public  that  radio  as  an  institution 
;can  now  develop  its  legitimate  func- 
jtion.  Treated  for  years  as  a  step- 
ichild,  it  should  now  be  inspired  by 
the  President's  emancipation  proc- 
lamation to  meet  the  manifold  tasks 
that  lie  ahead.  Radio,  however, 
should  realize  that  its  new  freedom 
jcarries  added  responsibility.  From 
the  most  remote  radio  station  to 
ithe  heads  of  our  network  system 
there  should  come  a  resolve  to 
respect  and  not  abuse  the  oppor- 
tunities of  the  new  order. 

*  *  * 

ROBERT  D.  SWEZEY 

\V  ice-President  and  General  Man- 
ager of  Mutual 
In  his  letter  to  the  editor  of 
Broadcasting  the  President  of  the 
United  States  has  paid  radio  a  fine 
tribute.  Mr.  Truman  said  that  the 
industry  is  'in  good  hands.'  It  is  up 
to  us  to  prove  ourselves  worthy  of 
his  confidence.  This  we  can  do  only 
I  by  continuing  to  improve  radio's 
service  to  the  American  people. 

*  ♦  Sfc 

PAUL  W.  KESTEN 

Executive  Vice  President,  CBS 
NO  BROADCASTER  can  fail  to  re- 
spond to  the  immediate  and  long 
range  importance  of  President  Tru- 
man's statement  on  broadcasting, 
marking  its  25th  year  as  a  vital 
part  of  American  life.  The  Presi- 
dent's recognition  of  our  steward- 
ship is  heartening.  His  grasp  of 
the  future  problems  and  opportuni- 
ties of  radio  is  inspiring.  His  words 
of  praise  for  broadcasters  as  "war- 
riers  for  our  common  purpose"  are 
both  generous  and  challenging.  And 
i  his  emphasis  on  the  basic  Ameri- 
can philosophy  of  freedom  from 
unnecessary  regulation  is  clear  and 
strong.  The  fact  that  this  state- 
ment of  the  President's  attitude 
toward  broadcasters  and  broadcast- 
ing was  contained  in  a  personal 
letter  to  you  as  publisher  of 
Broadcasting  is  a  high  honor  for 
you  personally  and  a  tribute  to  the 
industry  for  which  you  have  been 
so  central  a  spokesman  for  years. 

*  *  * 
By  PAUL  WEST 

President  ANA 
"PRESIDENT     Truman's  letter 
recognizing  the  important  service 


Mr.  Poppele        Mr.  Wooten 


which  the  broadcasting  industry 
and  radio  advertisers  have  per- 
formed in  the  war  and  his  assur- 
ance that  the  government's  policy 
will  be  to  encourage  free,  competi- 
tive radio,  is  indeed  gratifying.  It 
places  renewed  and  timely  empha- 
sis on  the  fact  that  advertising  is 
the  life  blood  of  the  competitive 
system  and  in  order  to  remain  free, 
radio  must  continue  to  receive  its 
revenue  from  that  source.  Most  of 
the  advertisers,  as  well  as  the  ma- 
jority of  the  broadcasting  indus- 
try, are  well  aware  that  the  free- 
dom of  the  air  waves,  which  the 
President  pledges,  confers  on  them 
an  obligation  to  continue  to  exer- 


cise this  freedom  in  a  responsible 
manner  by  presenting  worthwhile 
programs  and  by  utilizing  their 
commercial  time  in  a  way  which 
will  not  offend  the  listener." 

NILES  TRAMMELL 

President,  NBC 
THE  CHALLENGING  days  which 
President  Truman  foresees  for  our 
medium  will  be  more  easily  met 
now  that  the  chief  executive  has 
outlined  a  clear  cut  national  policy 
for  radio.  We  will  uphold  his  faith 
that  radio  is  in  'good  hands,'  and 
direct  our  energies,  as  he  suggests, 
toward  maintaining  it  as  free  as 
the  press. 


DAVID  SARNOFF 

President  RCA,  Chairman  of 
Board,  NBC 
PRESIDENT  TRUMAN'S  radio 
credo,  with  freedom  as  the  keynote, 
should  be  an  inspiration  to  all 
broadcasters  in  America  and 
throughout  the  world  wherever 
radio  is  to  serve  nations  and  peo- 
ples as  a  free  competitive  enter- 
prise. It  brings  encouragement  to 
the  pioneers  of  television  and  FM 
who,  after  total  victory  is  achieved, 
will  move  forward  across  new  fron- 
tiers of  service  to  the  public. 

$        $      .  4s 

CHESTER  J.  LaROCHE 

Vice-Chairman,  American 
"BROADCASTING"  has  per- 
formed a  real  service  to  American 
radio  by  disseminating  the  heart- 
ening views  of  President  Truman 
concerning  the  operation  of  our 
industry.  Radio  broadcasting  now 
has  a  vital  statement  of  govern- 
ment policy  that  will  give  confi- 
dence to  the  industry  and  the  pub- 
lic alike,  and  permit  an  even  more 
effective  service  to  our  listeners. 

The  President's  statement  that 
radio  "by  its  very  nature  must  be 

Other  statements  will  be  found  on 
pages  36,  38,  40,  68,  70,  71 

maintained  as  free  as  the  press" 
shows  an  understanding  of  our  me- 
dium that  is  particularly  gratifying 
at  a  time  when  a  free  access  of 
information  to  everyone  is  so  es- 
sential. 

President  Truman's  support  of 
radio  under  a  "free  competitive 
system"  rather  than  by  rigid  gov- 
ernment regulation  will  serve  as 
an  inspi-ration  to  all  who  believe 
in  the  American  system.  We  pledge 
ourselves  to  play  our  part  in  the 
tremendous  national  tasks  ahead. 

*  *  * 

LLOYD  O.  COULTER 

Vice-President  in  Charge  of  Radio 
McCann-Erickson  Inc.,  N.  Y.  C. 
IT  WAS  most  gratifying  to  read 
President  Truman's  letter  to 
Broadcasting  Magazine  in 
your  July  9  issue.  Whatever  the 
errors  and  excesses  of  free  enter- 
prise— including,  of  course,  free 
radio — they  have  proved  less  stulti- 
fying than  "planned"  control.  And, 
as  the  most  effective  sales  tool  at 
the  disposal  of  American  industry 
and  commerce,  radio  and  television 
have  an  even  more  important  role 
to  play  in  the  maintenance  of  a 
high  level  of  postwar  trade  and 
(Continued  on  page  36) 
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Three  Types  of  FM  Stations  Proposed 


Hearing  to  Be  Held 
July  30  on  Rule 

Changes 

By  BILL  BAILEY 

(Text  of  Proposed  Rules  page  30) 
THREE  CLASSES  of  FM  stations, 
each  with  identical  service  areas 
and  competitive  status  carefully 
prescribed,  are  proposed  in  suggest- 
ed Rules  &  Regulations  governing 
postwar  FM,  announced  last  week 
by  the  FCC. 

The  Commission  designated  the 
issues  for  public  hearing  at  10:30 
a.m.  July  30  and  fixed  July  26  as 
deadline  for  filing  briefs  and  ap- 
pearances. 

Hearing  originally  was  set  for 
July  23,  with  filing  deadline  as 
July  19,  but  on  petition  of  CBS  and 
other  members  of  industry  the  dates 
were  changed  on  Friday  to  July  26 
for  briefs  and  July  30  for  hearing. 
Highlights 

Some  of  the  proposed  regulations 
are  identical  to  those  now  in  force 
and  adopted  prior  to  the  war.  A 
few  contain  minor  changes.  High- 
lights of  the  new  proposals  are 
these : 

(1)  Breakdown  of  FM  stations 
into  three  categories — Community 
stations  (of  50  w  output),  to  be 
assigned  10  channels  between  92.1- 
93.9  mc;  Metropolitan  stations,  50 
channels,  94.1-103.9  mc;  Rural  sta- 
tions, 10  channels,  104.1-105.9  mc. 

(2)  No  licensee  shall  enter  into 
contract  or  lease  for  exclusive  use 
of  antenna  site;  licensees  shall  be 
required  to  make  the  use  of  their 
antenna  sites  available  to  other  FM 
licensees  upon  "payment  of  a  rea- 
sonable rental". 

(3)  Comment  invited  on  these 
proposals:  (a)  Should  FCC  adopt 
regulation  that  in  future  when  FM 
becomes  an  established  competitive 
service  with  AM,  no  person  or  per- 
sons under  common  control  will  be 
permitted  to  own,  operate  or  con- 
trol more  than  one  AM  or  FM  sta- 
tion serving  same  area?  (b)  use  of 
booster  stations;  (3)  regulations 
covering  20  channels  to  be  held  in 
reserve  for  future  comers. 

(4)  Network  regulations  shall 
apply  to  FM  as  well  as  AM. 

Walter  J.  Damm,  FMBI  presi- 
dent, called  a  Board  meeting  for 
10  a.m.,  July  17,  at  the  Mayflower 
Hotel,  Washington.  He  asked  Board 
members  to  remain  in  Washington 
until  after  the  hearings.  Simultan- 
eously he  addressed  letters  to  all 
FMBI  members,  urging  each  to  file 
a  brief  and  appearance.  The  FMBI 
Board  will  be  available  for  con- 
sultation with  members  in  Wash- 
ington at  the  Mayflower  on  Friday, 
July  20,  Mr.  Damm  said. 

The  FCC  is  understood  to  be  en- 
couraging individual  filings  and  ap- 
pearances, rather  than  those  of  or- 
ganizations on  the  grounds  that 
unified  action  represents  majority 
views,    whereas    the  Commission 


also  is  interested  in  minority  opin- 
ions. 

Community  stations,  under  the 
proposed  regulations,  will  be  de- 
signed to  give  service  to  small 
cities  or  communities  located  in 
metropolitan  districts  or  adjacent 
to  metropolitan  districts.  These  sta- 
tions will  be  limited  to  a  maximum 
radiated  power  of  50  w  and  a  maxi- 
mum antenna  height  of  250  feet 
over  the  average  height  of  the  1000 
microvolt-per-meter  contour.  Spe- 
cial authorizations  for  higher  an- 
tenna may  be  issued  upon  proper 
showing  but  the  Commission  may 
require  a  reduction  in  radiated 
power. 

Service  Areas 

The  1000  microvolt-per-meter 
contour  within  a  metropolitan  dis- 
trict shall  not  include  the  business 
district  of  the  principal  city.  A 
minimum  separation  of  50  miles 
will  be  provided  where  community 
stations  are  on  the  same  channel 
and  25  miles  on  adjacent  channels. 
Community  stations  will  be  allocat- 
ed on  the  basis  of  multiples  of 
these  distances,  insofar  as  possible, 
according  to  the  FCC  proposals. 
Main  studios  shall  be  located  in  the 
city  or  town  served  and  transmit- 
ters located  as  near  the  center  of 
the  city  as  possible. 

Metropolitan  stations  will  serve 
single  metropolitan  districts  or 
principal  cities  and  surrounding 
rural  areas,  with  main  studios  lo- 
cated in  the  principal  cities  served. 
Metropolitan  stations  must  place  a 


20  microvolt-per-meter  signal  on 
the  outer  boundary  of  the  service 
area  determined  for  the  district  in 
question. 

The  first  service  area  will  be  de- 
termined by  the  Commission  for 
the  first  station  licensee  in  each 
area  and  all  additional  stations 
must  serve  the  same  area  as  the 
first  station  unless  an  "adequate 
showing  is  made  that  a  different 
area  is  proper",  in  which  case  all 
stations  will  be  required  to  adjust 
their  service  areas  accordingly.  The 
FCC  will  consider  trade  areas,  ter- 
rain, population  distribution,  eco- 
nomics and  "other  pertinent  fac- 
tors" in  determining  service  areas. 

This  definition  was  interpreted 
by  broadcasters  as  following  along 
the  lines  of  the  single-market  plan 
proposed  during  allocations  hear- 
ings last  fall  by  Paul  W.  Kesten, 
CBS  executive  vice-president.  Mr. 
Kesten  proposed  that  FM  licensees 
be  limited,  by  Commission  policy, 
to  coverage  of  the  single-market 
area  within  which  they  are  broad- 
casting rather  than  covering  sev- 
eral separate  markets  by  placing 
a  high-powered  transmitter  some- 
where between  the  markets.  He 
said  the  single-market  idea  would 
permit  more  stations  on  the  same 
frequency,  would  abolish  the 
"prince-and-pauper  equation  be- 
tween big  and  little  stations  oper- 
ating in  the  same  area"  and  would 
put  a  licensee  on  an  equal  footing 
with  every  other  licensee.  It  also 

(Continued  on  page  77) 


Ted  Hill  Urges  Broadcasters  to  Support 
'Single  Market  Plan  for  FM  Stations 


A  PLEA  to  all  broadcast  station 
owners  and  to  all  applicants  for 
FM  stations  to  get  behind  the 
"single  market"  plan  of  horizontal 
competition  through  allocation  of 
identical  facilities  to  competitive 
stations  was  made  last  Thursday  by 
E.  E.  (Ted)  Hill,  managing  direc- 
tor of  WTAG  Worcester,  which  has 
operated  an  FM  adjunct  for  five 
years. 

Deprecating  those  who  foster 
adoption  of  the  present  system  of 
station  classification  providing  for 
high  power,  medium  and  low  power 
stations  for  FM,  Mr.  Hill  said  this 
plan  is  based  upon  an  "archaic 
system  of  allocation  rather  than 
upon  adequate  service  according  to 
population  requirements".  He  call- 
ed it  a  "first-come,  best-served 
weakness".  He  posed  the  question 
why  one  licensee  in  a  metropolitan 
market  should  enjoy  the  privilege 
of  wide  urban  and  rural  coverage, 
probably  reaching  into  other  metro- 
politan areas,  while  other  licensees 
are  restricted  to  more  limited  areas. 

The  "inequities  of  AM  broadcast- 
ing," Mr.  Hill  wrote,  "should  not 
be  brought  into  FM  or  television." 
The  single  market  plan,  he  said,  is 


based  on  the  engineering  fact  that 
one  frequency  is  just  about  as  good 
as  any  other  FM  frequency.  There 
is  "no  justification  for  creating  a 
'prince  and  pauper'  relationship  in 
FM  broadcasting". 

Hill  Behind  Plan 

Mr.  Hill  got  behind  the  CBS 
single  market  plan  on  the  ground 
that  it  would  hurt  no  one  but  the 
fellow  "who  wants  to  hog  his  own 
market  and  the  other  fellow's  mar- 
ket, too".  It  places  no  limit  on  the 
power  required  to  do  a  specific  job, 
he  said,  and  means  that  no  one  else 
can  come  into  a  given  market  and 
get  more  coverage  than  is  avail- 
able to  others. 

Urging  all  applicants  and  pros- 
pective applicants  to  write  the  FCC 
to  urge  adoption  of  the  single  mar- 
ket plan,  he  said  he  would  support 
such  a  plan  regardless  of  its  source 
and  because  it  "helps  to  insure  my 
being  in  the  broadcasting  business 
10  years  from  now,  regardless  of 
my  network  affiliation". 

Calling  attention  to  the  FCC's 
hearing  on  proposed  new  FM  li- 
censing policies  on  July  23,  he  urged 
broadcasters  to  act  with  all  pos- 
sible promptness. 


Interim  Operation 
Only  Stopgap, 
Says  FCC 

INTERIM  operation  of  FM  in  the 
42-44  mc  band,  as  proposed  by  the 
FCC  in  its  allocations  above  25  mc 
[Broadcasting,  May  21,  28,  July 
2],  is  expected  to  be  brief,  if  at  all 
necessary. 

In  a  public  notice  issued  Thurs- 
day, the  FCC  announced  that  until 
the  88-106  mc  band  is  occupied, 
temporary  FM  service  is  encour- 
aged in  both  the  present  and 
future  bands.  Until  a  television 
station  is  authorized  for  the  first 
new  TV  channel,  44-50  mc,  present 
FM  stations  now  in  that  region 
will  remain  there,  the  Commission 
said.  Indications  are  that  FM  will 
be  ready  to  move  upward  before  TV 
can  occupy  the  channel,  the  state- 
ment added. 

Despite  agreement  by  the  pio- 
neer FM  manufacturers  that  two- 
band  receivers  will  be  necessary 
because  of  the  interim  operations 
[Broadcasting,  July  9],  the  FCC 
said:  "Since  all  FM  stations  will 
be  required  to  operate  in  the  88- 
106  mc  band  as  soon  as  possible, 
no  new  receivers  need  be  made 
hereafter  for  the  42-50  mc  region." 

Engineers  Meet 

Meanwhile  some  70  industry  en- 
gineers met  Thursday  with  Com- 
mission engineers  to  discuss  pro- 
posed new  standards  for  FM 
broadcasting.  FCC  Chief  Engineer 
George  P.  Adair,  who  presided, 
asked  the  following  organizations 
to  name  representatives  to  a  joint 
industry-FCC  subcommittee  to  iron 
out  controversial  issues  in  stand- 
ards proposed  by  the  Commission: 
NAB,  FMBI,  RMA,  RTPB,  Con- 
sulting Engineers. 

In  the  proposed  standards  of 
good  engineering  practice  the 
Thursday  conference  agreed  on  the 
following  points: 

Field  intensity  considered  neces- 
sary for  service:  City  business  or 
factory  areas,  1,000  microvolts- 
per-median  field  intensity;,  rural 
areas,  20  microvolts-per-median 
field  intensity  (does  not  apply  to 
community  station). 

Interference  standards:  Objec- 
tionable interference  is  considered 
to  exist  when  ( 1 )  the  field  intensity 
of  an  undesired  co-channel  station 
exceeds  2  uv/m  at  the  20  uv/m 
contour  of  the  desired  station,  or 
(2)  the  field  intensity  of  an  unde- 
sired adjacent  channel  station  ex- 
ceeds 10  uv/m  at  the  20  uv/m 
contour  of  the  desired  station. 

Horizontal  polarization  shall  be 
standard. 

.Standard  power  ratings  and  op- 
erating power  range  of  FM  trans- 

(Continued  on  page  79) 
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Getting  the  range 


The  captain  of  a  gun  crew  on  a  U.S.  battleship  looks 
through  the  periscope  to  get  a  true  bearing  on  the  target. 

His  work  is  exact,  precise,  searching.  There's  none  of 
that  firing  from  the  hip  stuff. 

And  that's  the  way  radio  time  ought  to  be  bought. 

Searching  inquiry,  exact  figures  on  cost-per-listener — 
these  are  the  fundamental  ways  to  get  the  radio  range 
on  a  profitable  market. 

BROADCASTING    •    Broadcast  Advertising 


In  Baltimore  W-I-T-H  has  the  facts  to  prove  that 
this  successful  independent  station  produces  more 
listeners-per-dollar-spent  than  any  other  station  in  town. 

To  get  the  range  on  Baltimore,  the  sixth  largest  city, 
get  the  facts  on  W-I-T-H. 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President    '    Represented  Nationally  by  Headley-Reed 
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New  York  Expects  Record -Breaking  Year 


Spot   Buyers  Are 
Making  Early 
Commitments 

By  BRUCE  ROBERTSON 

BUSINESSWISE,  1945  is  going  to 
be  another  record-breaking  year  for 
radio,  according  to  executives  of 
networks,  stations,  station  repre- 
sentatives, advertisers  and  adver- 
tising agencies  surveyed  by  the 
New  York  bureau  of  Broadcasting. 
Volume  of  business  for  the  first 
half  of  1945  was  comfortably  ahead 
of  the  like  period  of  1944  and  the 
next  six  months  should  be  even 
better. 

Network  schedules  for  fall  are 
already  tight.  Spot  users  began  re- 
serving time  for  announcements 
and  programs  in  June,  six  to  eight 
weeks  earlier  than  usual.  Tran- 
scription companies  report  stations 
are  not  only  buying  lots  of  syndi- 
cated programs  but  ai-e  also  selling 
them  to  local  advertisers.  National 
transcription  advertisers  also  are 
active.  Keystone,  transcription  net- 
work, is  having  its  most  successful 
year. 

More  Civilian  Goods 

Most  old  advertisers  are  contin- 
uing on  the  air;  many  are  expand- 
ing their  use  of  radio.  New  radio 
accounts  and  a  number  of  pre-war 
clients  who  dropped  out  of  radio 
when  they  converted  to  exclusive 
military  production  are  making 
inquiries. 

Limited  manufacture  of  passen- 
ger automobiles  and  trucks,  radio 
transmitters,  receivers  and  parts, 
and  some  household  appliances  is 
now  permitted.  Easing  of  wartime 
controls  is  not  expected  to  provide 
any  immediate  abundance  of  autos, 
electric  irons  or  radio  sets  on  the 
market.  But  it  indicates  the  first 
steps  toward  return  to  a  civilian 
economy. 

Advertisers,  realizing  that  it  will 
take  time  to  reestablish  their  brand 
names  and  to  acquaint  the  public 
with  such  improvements  as  double- 
band  FM  receivers,  are  reconvert- 
ing their  advertising  along  with 
their  manufacturing.  Westing- 
house  has  shifted  Ted  Malone  from 
an  evening  to  a  daytime  spot  on 
American,  using  five  instead  of 
three  programs  a  week  and 
changing  the  commercials  from  in- 
stitutional to  product  advertising. 
Philco,  also  on  American,  has  cut 
its  Sunday  evening  institutional 
program,  Hall  of  Fame,  from  60 
to  30  minutes  and  has  bought  a 
quarter-hour  of  the  Breakfast  Club 
across  the  board  for  direct  selling. 

Other  advertisers  are  launching 
warmup  campaigns  in  preparation 
for  the  time  when  they'll  have 
something  to  sell.  Bendix  Aviation 
Corp.  in  June  started  Men  of  Vi- 
sion on  CBS,  saluting  leaders  in 
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the  aviation  industry.  Revere  Cop- 
per &  Brass  on  July  4  began  a 
year's  sponsorship  of  Human  Ad- 
venture, produced  by  the  U.  of  Chi- 
cago on  Mutual.  U.  S.  Steel  Corp. 
in  September  starts  a  60-minute 
Sunday  evening  series  of  Theatre 
Guild  dramas  on  American. 

Autos  Buzzing 

General  Motors  and  Chrysler, 
with  institutional  network  pro- 
grams throughout  the  war,  are 
shopping  for  additional  shows. 
Ford  is  planning  to  return  its  Sun- 
day Evening  Hour  to  the  air  this 
fall.  Chrysler's  Plymouth  division 
is  testing  a  half-hour  dramatic 
program  by  tran- 
scription in  five 
cities,  may  go  net- 
work in  the  fall. 

Waterman  pens 
and  pencils  will 
be  advertised  by 
Gangbusters  o  n 
American,  come 
autumn.  Omni- 
book  at  that  time 
will  assume  spon- 
sorship of  the  CBS  Saturday  after- 
noon Of  Men  and  Books.  Life  mag- 
azine has  auditioned  Burgess  Mere- 
dith for  a  network  program. 

Such  new  or  returning  radio  ac- 
counts, plus  many  more  now  ask- 
ing about  time  and  program  avail- 
abilities, lead  sales  executives  at 
American  and  Mutual  to  foresee 
an  extremely  rosy  future,  begin- 
ning now  and  extending  well  into 
the  postwar  period.  At  NBC  and 
CBS,  however,  optimism  is  tem- 
pered with  the  knowledge  that  gen- 
erally they  can  sell  time  to  a  new 
advertiser  only  if  a  current  client 
gives  it  up. 

Sees  Readjustment 

"Business  is  good,  but  not  nearly 
so  good  as  a  lot  of  people  think  it 
is,"  declared  William  C.  Gittinger, 
CBS  vice-president  in  charge  of 
sales.  He  believes  that  since  the  first 
of  the  year  we  have  gone  into  a 
period  of  readjustment  which  may 
last  for  12  or  18  months.  Shortages 
of  tobacco,  sugar,  fats,  he  said, 
are  squeezing  radio  advertisers, 
and  only  radio's  ability  to  sell 
goods  has  given  it  a  waiting  list 
of  clients.  When  General  Foods 
drops  a  half-hour  because  of  a  lack 
of  sugar  for  Jello,  he  said,  Bendix 
is  waiting  to  take  over. 

At  NBC,  which  has  little  time 
available,  Roy  Witmer,  vice-presi- 
dent in  charge  of  sales,  foresees 
little  change  in  the  picture,  either 
in  the  immediate  future  or  post- 
war. With  85%  of  radio's  business 
coming  from  foods,  drugs  and  toi- 
letries, cigarettes  and  soaps, 
"home-bought  and  home-consumed" 
products,  any  change  must  come  in 
the  other  15%,  he  said,  and  much 
of  that  is  taken  up  by  other  con- 
tinuing advertising  in  closely  kin- 


dred fields,  such  as  home  appli- 
ances, automobiles,  tires  and  gas, 
etc. 

Despite  the  general  increase  in 
spot,  with  clients  buying  5  and  15- 
minute  programs  because  of  the 
lack  of  sufficient  good  announce- 
ment time  and  with  fall  business 
being  placed  earlier  than  usual,  a 
number  of  station  representatives 
are  mildly  pessimistic. 

Cancellations  have  been  heavier 
than  before,  they  said,  though  new 
business  more  than  offsets  losses. 
Timebuyers  have  begun  to  ask 
about  availabilities  for  automobiles, 
household  appliances  and  other  war 
absentees,  but  many  advertisers 
have  been  loath  to  make  advance 
commitments  since  V-E  Day,  adopt- 
ing a  "let's  wait  and  see  what  hap- 
pens" attitude. 

Movies  Busier 

Majority  of  spot  is  still  in  the 
food  and  drug  class,  although  mo- 
tion picture  advertising  is  assum- 
ing major  proportions.  Forced  into 
radio  by  lack  of  newspaper  space, 
movie  producers  have  used  more 
and  more  time  to  advertise  new 
pictures,  seem  set  to  continue  af- 
ter the  war,  and  may  change  to 
year-round  budgets  to  take  advan- 
tage of  radio's  continuity,  adver- 
tising second-run  pictures  or  in- 
dividual stars  when  they  have  no 
new  pictures  to  announce. 

A  boon  in  spot,  particularlv  in 
programs  slanted  to  the  individual 
community,  was  predicted  by  a 
number  of  agency  executives.  Can- 
ada Dry,  for  example,  is  testing  in 
Wichita  a  late  Saturday  60-minute 
evening  program  of  recorded  music 
selected  in  accordance  with  juke- 
box popularity  in  the  area;  will 
expand  to  other  cities  if  it  works. 

A  number  of  agency  executives 
cited  the  rising  costs  of  network 
programs  as  a  major  cause  of  a 
swing  to  spot.  Criticizing  the  net- 
works for  their  failure  to  develop 
new  talent,  they  declared  that  with 
the  exception  of  a  few  dramatic 
programs  network  shows  are  cost- 
ing too  much  per  listener  to  make 
them  good  advertising  buys.  Net- 
works should  remember,  they  said, 
that  to  the  advertiser  a  radio  pro- 
gram is  advertising,  to  be  meas- 
ured in  terms  of  sales,  not  of  en- 
tertainment or  rating  points. 
New  Ideas  Needed 

Those  opinions  are  worth  not- 
ing because  they  came  most  fre- 
quently and  most  vigorously  from 
agencies  placing  top-ranking  eve- 
ning network  shows.  It  should  also 
be  noted,  however,  that  whatever 
their  future  portent,  these  com- 
plaints about  costs  have  not  as  yet 
had  any  discernible  effects  on  their 
purchases  of  network  programs  for 
their  clients. 

New  program  ideas  are  all  too 
few,  the  agency  men  said,  several 


of  them  citing  Mutual's  Queen  for 
a  Day  as  almost  the  only  good  new 
idea  in  the  last  five  years.  New 
types  of  programs  will  be  especially 
needed,  they  said,  following  V-J 
Day,  when  interest  in  news  and 
sponsorship  of  news  and  news  anal- 
ysis programs  may  be  expected  to 
drop  sharply.  Unless  radio  is  ready 
with  new  programs,  they  warned, 
sponsors  of  news  programs  may 
turn  to  newspapers  and  magazines. 

At  the  moment,  however,  news 
and  news  commentary  programs 
are  in  the  hot-cake  category.  Local 
and  regional  advertisers  have 
joined  national  accounts  in  spon- 
soring more  and  more  news,  chief- 
ly network  coop- 
erative programs 
available  locally 
at  nominal  cost. 

Everything  con- 
sidered, the  vol- 
ume of  advertis- 
ing on  the  air  is 
good  and  is  ap- 
parently going  to 
continue  that  way 
for  some  time 
to  come.  A  fifth  national  network, 
Associated  Broadcasting  Corp.,  is 
planning  to  start  operations  with 
some  30  outlets  in  mid-September 
and  is  optimistic  about  its  chances 
of  getting  enough  business  to  make 
the  venture  profitable. 

As  material  becomes  available, 
the  number  of  broadcasters  will  in- 
crease, starting  probably  this  fall 
when  indications  are  that  low- 
power  transmitters  will  be  obtain- 
able for  local  stations. 

By  fall  of  1946,  many  new  broad- 
casters, FM  as  well  as  AM,  should 
be  competing  for  business.  Televi- 
sion is  just  around  the  corner,  de- 
termined to  become  the  number  one 
postwar  industry  and  the  foremost 
entertainment  medium.  And,  with 
increased  paper  allotments,  news- 
papers and  magazines  will  become 
more  aggressive  competitors  for 
the  advertiser's  dollar.  For  the  rest 
of  this  year,  at  least,  the  outlook 
for  standard  broadcasting  is  bright. 


Mr.  Witmer 


Old  Goldie  Homers 

A  HOME  RUN  is  now  an 
"Old  Goldie"  at  Ebbetts  Field, 
home  grounds  of  the  Brooklyn 
Dodgers.  Every  time  a  home 
run  is  hit,  Red  Barber,  who 
broadcasts  the  Dodgers' 
games  on  WHN  New  York, 
rolls  a  carton  of  the  sponsors' 
Old  Golds  down  the  grand- 
stand screen.  The  batboy 
picks  the  carton  off  the 
screen  and  presents  it  to  the 
batter  as  he  crosses  home 
plate.  So  now,  when  the  score 
is  tight  and  the  bases  full, 
the  roar  of  the  crowd  is,  "Hit 
an  Old  Goldie!" 
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Chicago  Foresees  Good  Business  in  Fall 


Choice  Time  Now 
Difficult  to 
Obtain 

By  FRANK  A.  BROWNE 

CONSENSUS  in  Chicago  and  mid- 
western  radio  circles  is  that  fall 
business  will  be  good. 

A  few  agency  men,  however,  feel 
that  some  advertisers  now  using 
radio  have  not  been  properly  sold 
on  the  medium  and  will  drop  out 
when  paper  shortages  relax.  This 
trend  will  be  offset  by  new  products 
coming  on  the  market  and  the  up- 
surge in  direct  selling  as  soon  s 
consumer-  goods  are  available. 

From  the  agency  standpoint,  the 
problem  is  time  clearance.  Choice 
spots  are  hard  to  obtain  and  the 
stations  will  not  promise  too  much 
for  fall.  At  the  same  time  agency 
men  admit  that  station  managers 
and  representatives  are  co-opera- 
tive, realizing  the  day  is  approach- 
ing when  time  will  be  available 
and  goodwill  must  be  preserved. 

Most  sponsors  are  reluctant  to 
commit  themselves  at  the  present 
time,  preferring  to  wait  until  con- 
ditions are  more  favorable.  A  few, 
such  as  Mars  Candy  Co.,  handled 
by  Grant.  Adv.,  Chicago,  are  going 
ahead  with  new  network  programs, 
even  in  face  of  sugar  shoi-tages. 
Food  products,  more  especially 
Quaker  Oats,  are  also  going  ahead. 
Philco  Corp.,  has  already  signed 
for  the  Breakfast  Club  to  start 
this  fall  and  will  push  the  sale  of 
refrigerators. 

Overdone 

Some  want  to  drop  institutional 
commercials  as  soon  as  possible  be- 
lieving the  institutional  phase  of 
advertising  has  been  overdone.  At 
the  same  timo  it  is  acknowledged 
that  many  companies  used  instit- 
tional  messages  merely  to  preserve 
their  time  segments  and  will  con- 
tinue to  use  radio.  A  few  other 
accounts  have  spent  tax  money 
and  could  be  dropped  without  any 
real  harm  to  the  overall  picture. 

Station  representatives  look  for- 
ward to  an  upsurge  in  business  this 
fall,  but  feel  that  no  constructive 
sales  work  has  been  done  in  such 
a  long  time  that  radio  may  take  a 
loss  in  dollar  volume.  One  com- 
plaint is  that  when  choice  time  be- 
comes available,  timebuyers  are  so 
handcuffed  that  when  they  have 
cleared  through  all  channels  the 
availability  has  been  taken  by  a 
local  merchant. 

Network  time  is  at  a  premium 
on  CBS  and  NBC.  American  and 
Mutual  still  have  a  good  deal  open, 
but  from  all  indications  it  will  be 
taken  before  long.  There  again  is 
apparent  the  feeling  that  some  of 
the  companies  now  using  radio  will 
drop  out,  but  rather  than  worry 


Mr.  McGuineas 


about  it  the  network  men  feel  it 
is  a  healthy  situation  enabling  them 
to  offer  better  times  to  companies 
that  have  been  hanging  on  when 
availabilities  were  scarce. 

Products  comparatively  new, 
such  as  some  of  the  cigarettes,  will 
stay  with  radio  and  will  continue  to 
be  successful  so  long  as  they  main- 
tain quality.  Some 
expect  heavy  in- 
dustrials to  drop 
out,  but  on  the 
other  hand  Revere 
Copper  &  Brass 
has  just  begun 
sponsorship  of 
The  Human  Ad- 
venture on  115 
Mutual  stations. 
The  commercials 
are  of  an  institutional  nature  but 
with  governmental  relaxation  on 
brass  and  copper,  the  company 
plans  to  switch  to  direct  selling  and 
expand  its  network. 

Package  Difficulties 

In  relation  to  commercials,  a  sur- 
vey has  been  made  by  one  of  the 
Chicago  agencies  to  find  out  the 
public's  acceptance  of  mail  order 
against  publicity  commercials. 
Some  5,000  inquiries  were  sent  to 
homes  in  the  midwest,  with  only 
109c  in  Chicago.  The  results 
showed  that  two-thirds  of  the  people 
had  no  preference,  and  from  a 
-  return  of  3,000  there  were  700 
who  had  a  definite  preference  for 
mail  order  commercials. 

Packaging  difficulties  have  held 
many  midwestern  companies  back 
from  direct  sales  campaigns,  al- 
though there  are  a  few,  such  as 
breakfast  foods,  that  have  con- 
tinued. Meat  packers  are  all  plan- 
ning to  get  into  radio  in  some 
degree,  but-  there  again  the  present 
shortages  are  a  handicap.  Swift 
&  Co.,  Armour  &  Co.,  Illinois  Meat 
and  Wilson  all  want  to  get  down  to 
direct  sales,  but  under  present  con- 


ditions are  unable  to  make  any 
solid  plans. 

All  of  the  networks  are  looking 
to  the  automotive  industry  to  get 
back  into  the  picture  almost  im- 
mediately. An  example  is  the 
Ford  Sunday  Evening  Hour  sought 
by  American  and  Mutual.  Deal 
hasn't  been  signed  but  with  Ford 
back  in  production  of  civilian  cars 
chances  are  that  it  will  be  in  a 
short  time.  Mutual  has  just  opened 
an  office  in  Detroit  to  service  motor 
companies.  Without  divulging 
definite  accounts  Mutual  says  plans 
are  already  in  the  stage  of  negotia- 
tion with  several  firms.  However, 
reconversion  will  be  a  slow  process 
and  the  network  will  move  slowly. 

Product  Ads 

According  to  William  A.  Mc- 
Guineas, manager  of  WGN  Chi- 
cago, "Institutional  advertising  will 
largely  be  replaced  by  product  ad- 
vertising in  a  direct  ratio  to  the 
effective  new  programs  developed 
during  the  transition  period  that 
is  facing  business  in  general.  Re- 
tailers are  trying  to  analyze  radio 
as  they  never  have  before.  This 
is  demonstrated  by  the  sale  of  six 
hours  a  week  to  Goldblatt  Bros., 
Chicago  Department  Store,  with 
programs  specifically  designed  for 
the  retail  advertiser."  Mr.  Mc- 
Guineas feels  there  will  be  a 
greater  necessity  in  the  postwar 
period  for  individual  radio  sta- 
tions to  develop  talent,  writers  and 
programs  tailored  for  great  new 
classes  of  advertisers. 

Officials  of  American  Broadcast- 
ing Co.,  expect  increased  business 
this  fall,  with  a  possible  letdown 
after  the  war.  They  hope  new 
products  will  offset  this  loss.  They, 
too,  feel  that  institutional  commer- 
cials will  drop. 

The  American  has  held  its  in- 
come in  the  central  division  even 
with  the  same  period  of  1944  and 
expects  the  second  half  of  '45  to 
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surpass  last  year.  American  plans 
to  expand  its  sales  force  in  this 
area  within  a  short  time. 

Harry  C.  Kopf,  vice-president 
of  NBC  and  general  manager  of 
NBC  Central  Division  says,  "With 
the  return  of  consumer  goods  to 
the  stores,  radio  fully  expects  to 
surpass  its  tremendously  success- 

  ful   sales  record 

of  the  past  few 
years.  The  broad- 
casters have  done 
a  n  unparalleled 
job  of  moving 
consumer  goods 
under  the  worst 
possible  condi- 
tions of  supply. 
Availability  o  f 
new  receivers  on 
the  market  will  automatically  in- 
crease radio  circulation,  and  this 
in  turn,  can  be  a  great  factor  in 
moving  other  vital  goods  to  con- 
sumers. 

"Radio's  role  will  be  more  ap- 
parent when  refrigerators  and 
kindred  items  are  in  sufficient 
quantities  to  be  sold  from  store 
displays  rather  than  from  cus- 
tomer waiting  lists.  Meanwhile 
our  time  sales  record  to  mid-year 
indicates  1945  is  running  ahead  of 
the  preceding  year,  the  record 
1944." 

Better  Record  Seen 

According  to  Ernie  Shomo,  com- 
mercial manager  WBBM  Chicago, 
prospects  for  fall  and  winter  busi- 
ness are  very  good.  "The  WBBM 
fall  schedule  is  already  shaping  up 
and  business  in  general  is  unusually 
active  for  this  early  in  the  season," 
he  said. 

From  all  indications  it  would 
seem  that  radio  will  have  an  even 
better  record  in  the  months  to  come 
than  it  has  in  the  past,  especially 
if  consumer  goods  are  made  avail- 
able to  the  public  to  warrant  the 
expenditures  that  manufacturers 
have  ear-marked  for  advertising. 


NEGOTIATORS  of  contract  for  new  dramatic  series  Curtain  Time  are 
(1  to  r)  :  Harry  Holcombe,  radio  dir.,  Grant  Adv.,  Chicago;  Ralph  Ellis, 
Grant  acct.  exec;  Will  Grant,  agency  pres.;  E.  R.  Borroff,  v-p  in  charge 
of  American's  Central  Div. ;  Harold  Hoben,  asst.  gen.  mgr.  of  company 
sponsoring  the  series,  Mars  Candy  Co. 


Zenith's  Report  Shows 
Million   &  Half  Profit 

IN  A  REPORT  for  the  fiscal  year 
ended  April  30,  Zenith  Radio  Corp. 
and  its  wholly  owned  subsidiaries 
showed  a  net  profit  of  $1,559,604, 
equal  to  $3.16  a  share  on  the  capital 
stock.  Earnings  last  vear  were 
$1,788,314,  or  $3.63  a  share.  Op- 
erating profit  was  $6,574,902 
against  $6,629,882. 

E.  F.  McDonald,  president,  told 
stockholders  that  earnings  have 
not  been  renegotiated  for  the  period 
but  that  substantial  voluntary 
price  reductions  and  refunds  on 
war  contracts  have  been  made. 
He  added  that  a  line  of  radio  re- 
ceivers has  been  developed  and 
should  authorization  be  given  for 
the  manufacture  of  civilian  radios, 
the  corporation  is  now  ready. 
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Long-Range  Trend  Is  Favorable  on  Coast 


Secondary  Markets 
Draw  Attention 
of  Sponsors 

By  DAVID  GLICKMAN 

WEST  COAST  radio  advertising 
picture  veers  from  lush  prospects 
based  on  200  applicants  for  new 
factory  facilities  in  Los  Angeles 
alone,  to  the  more  sober  opinions 
of  agency,  network,  sponsor,  sta- 
tion and  representative  executives. 

Agency  executives  point  out  that 
in  view  of  increasing  war  contract 
cancellations,  coupled  with  cut- 
backs, the  overall  national  business 
activity  in  second  half  of  the  year 
will  show  a  down  trend.  This  will 
be  reflected  in  West  Coast  business. 
Civilian  production  will  expand  but 
not  sufficiently  to  offset  decline  in 
war  output.  Retail  sales  will  be 
curbed  by  shortages,  war  worker 
layoffs,  reduced  overtime  pay  and 
more  cautious  spending  during 
transition  period. 

Reconversion  a  Factor 

Shifting  of  emphasis  to  Japanese 
theater  of  war  tends  to  prolong 
status  of  Coast  as  a  military  zone. 
Many  types  of  civilian  goods,  how- 
ever, will  begin  to  reach  West 
Coast  distributors  by  the  fourth 
quarter. 

Pacific  Coast  manufacturers  plan 
no  immediate  cut  in  their  radio 
budgets,  though  some  foresee  lower 
volume  and  reconversion  costs  may 
cut  profits.  Lining  up  beside  these 
are  manufacturers  who  will  be  new 
to  radio  and  others  whose  facilities 
have  been  given  over  entirely  to 
war  production  and  who  will  re- 
turn to  the  air. 

Consensus  is  that  as  commodities 
become  available,  institutional  ad- 
vertisers will  move  into  direct  sell- 
ing. Some  already  are  injecting 
more  "sell"  into  their  copy.  Since 
the  war  has  caused  some  break- 
down in  brand  loyalty,  advertisers 
will  try  to  regain  that  following. 
Some  will  use  transcontinental 
radio,  supplementing  it  with  re- 
gional network  time,  plus  intensive 
spot  campaigns  in  secondary  mar- 
kets. 

As  wartime  restrictions  are 
knocked  down,  the  advertiser  will 
want  to  try  out  new  methods  and 
find  more  economical  means  of  con- 
veying his  message.  Advertising 
at  the  moment  is  going  full  speed 
but  there  is  going  on  a  quiet  re- 
appraisal of  the  advertising  dollar. 

Back  of  such  thinking  might  be 
a  watchful  attitude  for  income  tax 
and  other  Treasury  rulings.  Where 
advertisers  have  been  spending 
equivalent  of  a  5c  dollar,  they  may 
have  to  spend  a  75c  dollar.  Deeper 
than  this  is  the  concept  that  ad- 
vertising-wise thinking  is,  and 
always  will  be,  based  on  cost  of 


manufactured  item  per  case,  per 
bottle,  per  can  or  per  carton. 

In  the  overall  picture,  grocery 
items,  flour,  cereals,  enriched 
breads,  improved  margarines, 
wines,  cosmetics,  and  pharmaceu- 
ticals are  standing  pat  on  their 
schedules,  with  liquid  cleaners  and 
some  food  products  branching  out 
of  the  West  Coast  into  neighboring 
States  and  beyond. 

Oils  Active 

Oil  companies,  consistent  war- 
time users  of  radio,  are  devoting 
commercials  primarily  to  conserva- 
tion, service  and  "after  the  war" 
angle.  Standard  Oil  Co.,  San  Fran- 
cisco, budget  covers  Standard 
School  Broadcast  and  Standard 
Symphony  Hour  on  NBC  western 
stations  and  five-weekly  commen- 
tary on  Don  Lee  Pacific.  Signal 
Oil  Co.,  Los  Angeles,  augmented 
The  Whistler  on  CBS  with  base- 
ball on  KROW  Oakland  and  KRSC 
Seattle.  General  Petroleum  Corp., 
Los  Angeles,  merged  early  in  year 
with  Gilmore  Oil  Co.,  sponsors  half- 
hour  Hollytvood  Preview  on  12  CBS 
western  stations. 

Wilshire  Oil  Co.,  Los  Angeles, 
continues  quarter-hour  That's  a 
Good  Idea  on  5  CBS  California  sta- 
tions. Union  Oil  Co.,  Los  Angeles, 
maintains  its  radio  with  weekly 
Michael  Shayne  program  on  Don 
Lee  Pacific.  Richfield  Oil  Co.,  Los 
Angeles,  on  Aug.  5  renews  for  14th 
year  Richfield  Reporter  on  13  NBC 
western  stations. 

Sunset  Oil  Co.,  Los  Angeles,  has 


Revitalized  Programs, 
New  Names  Sought 
By  Net  Clients 

By  EDWARD  MURPHY 

SPONSORS,  network  affiliates 
and  independents  are  optimistic 
about  the  future  in  San  Francisco 
and  environs.  They  feel  that  the 
greatest  period  of  growth  is  still 
ahead  for  the  radio  industry. 
Actual  plans  are  rare,  though 
everyone  speaks  of  expansion  and 
development. 

In  San  Francisco  three  network 
affiliates  KPO-NBC,  KGOKAmeri- 
can  and  KFRC-MBS  speak  in 
terms  of  West  Coast  prosperity. 
Advertising  men  are  not  making 
much  noise  about  the  future  but 
it  is  expected  they  will  raise  their 
voices  as  soon  as  they  see  that 
there  is  a  chance  to  accomplish 
their  aim. 

When  the  Pacific  war  ends,  there 
will  be  a  change  in  network  shows. 
Sponsors  are  looking  for  new  names 
and  revitalized  formats.  Summer 
network  replacements  illustrate  a 


post-war  Coast  plans  through 
Brisacher,  Van  Norden  &  Staff. 
Another  big  account,  off  the  air 
since  March  1942,  is  ready  to  go 
in  California  and  Arizona  after 
V-J  day  and  may  include  North- 
west, Utah  and  Nevada  eventually. 

General  picture  on  grocery  items 
shows  distribution  as  chief  prob- 
lem. A  few  San  Francisco  food  ac- 
counts are  due  for  expansion  into 
eastern  markets,  with  non-delivery 
holding  them  back. 

Safeway  Stores,  Oakland,  Cal., 
for  Kitchen  Kraft  Flour,  sponsor- 
ing five-weekly  Aunt  Mary  on  25 
NBC  western  stations,  on  July  2 
through  J.  Walter  Thompson  Co., 
San  Francisco,  placed  transcribed 
versions  on  12  Midwest  stations. 
Others  will  be  added.  For  Edwards 
Coffee,  Safeway  sponsors  weekly 
Night  Editor  on  18  NBC  western 
stations,  through  Ruthrauff  & 
Ryan.  Firm  has  reserved  time  on 
9  NBC  Pacific  stations  for  pro- 
gram to  start  Aug.  13. 

Coldstream  Products 

Coldstream  Products  Corp. 
(Sunnybank  margarine),  Safeway 
subsidiary,  through  McCann-Erick- 
son  sponsors  weekly  Money  on  the 
Line  on  5  CBS  California  stations. 
Table  Products  Inc.  (Nu-Made 
mayonnaise),  subsidiary,  sponsors 
weekly  Something  New  on  9  NBC 
Pacific  stations.  Peralta  Wine  Co. 
(Monte  Cristo  wine%),  controlled 
by  Safeway,  sponsors  weekly  30- 
minute  Count  of  Monte  Cristo  on 
39  Don  Lee  Pacific  stations,  plus 


frantic  search  for  something  new 
in  radio  shows  as  a  relief  to  war- 
jaded  programming.  More  and 
more  sponsors  are  buying  their  own 
programs  and  talent  instead  of 
taking  agency  or  network  produc- 
tions and  have  changed  their  think- 
ing to  postwar,  planning  shows  to 
fit  harder  selling  requirements. 

What  Has  Helped 

The  war  has  helped  advertising 
— particularly  radio.  Coast  webs 
and  independents  have  made  good 
gains  each  year  since  1941  but 
affiliates  have  not  gained  propor- 
tionately, because  of  network  pre- 
emption of  time.  Local  indepen- 
dents have  made  sensational  gains. 

Except  for  advertisers  eliminated 
completely  by  the  war,  all  sponsors 
are  using  larger  schedules  realiz- 
ing the  value  of  keeping  names 
alive.  Even  in  cases  of  shortages, 
most  of  them  suggest,  "keep  trying 
in  case  your  dealer  is  out  at  the 
moment."  Few  sponsors  have  new 
products  ready.  Consequently, 
agencies  are  still  in  research  stages. 

In  Oakland,  according  to  Philip 
G.    Lasky,    general    manager  of 


spots,  through  Foote,  Cone  &  Beld- 
ing. 

Hunt  Bros.,  San  Francisco 
(canned  foods),  is  basing  schedules 
on  an  intensive  market  and  con- 
sumer research  survey  by  Young 
&  Rubicam.  Hunt  sponsors  I  Was 
There  on  12  CBS  western  stations. 

Scudder  Food  Products,  Monterey 
Park,  Cal.,  is  using  announce- 
ments on  seven  stations  in  Long 
Beach,  San  Diego  and  San  Bernar- 
dino. Frontier  Foods,  Phoenix 
(potato  chips),  may  use  Arizona 
net.  Rose  Peanut  Butter  and  Ritchie 
Peanuts  may  go  into  Northwest. 
Rosefield  Packing  Co.,  Alameda, 
Cal.  (Skippy  peanut  butter),  has 
half-hour  transcribed  series,  Skippy 
Hollywood  Radio  Theatre,  as  part 
of  campaign.  Firm  has  product  in 
more  than  a  score  of  western 
States,  recently  moved  into  the 
East. 

Consistent  User 

Planters  Nut  &  Chocolate  Co., 
San  Francisco,  is  consistent  user 
of  West  Coast  radio  with  thrice- 
weekly  commentator  on  6  CBS  sta- 
tions weekly  Adventures  of  Bill 
Lance  on  13  CBS  stations,  Elmer 
Peterson  news  four-weekly  on  8 
NBC  Pacific  stations,  spots  on 
secondary  stations.  With  account 
shifting  to  Raymond  R.  Morgan 
Co.,  Hollywood,  radio  budget  may 
be  increased. 

Southwest  Products  Co.,  Long 
Beach,  Cal.  (Dude  Ranch  waffle 
aid,  preserves),  is  adding  quarter- 
hour  program  in  Spokane  to  Seat- 
(Continued  on  page  62) 


KROW,  radio  advertising  during 
the  war  period  has  kept  pace  with 
the  rest  of  the  country.  While  ad- 
vertising billing  was  up,  copy 
themes  were  largely  institutional 
except  for  retail  service  establish- 
ments which  had  merchandise  and 
service  for  sale.  Now,  however, 
business  people  feel  there  will  be 
more  goods  available  for  distribu- 
tion by  the  end  of  the  year,  hence 
it  is  expected  the  fall  and  winter 
copy  will  take  a  more  definite  slant. 

The  West  Coast,  especially  San 
Francisco  and  Oakland — the  latter 
is  the  official  military  port  of  em- 
barkation— is  and  will  be  the  scene 
of  increased  war  activity  in  view 
of  the  stepped-up  pressure  against 
the  Japs.  Consequently  it  is  not 
expected  that  the  transition  to  post- 
war thinking  will  be  as  rapid  as  in 
other  parts  of  the  country. 

Shipyards  and  other  war  plants 
are  still  supplying  war  goods  and 
people  are  still  wai*-minded,  but 
the  national  news  that  automobiles 
may  go  into  production  and  that 
other  consumer  goods  will  soon  be 
made  has  encouraged  businessmen 
(Continued  on  page  23) 
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Heavy  Demand  for  Time  Is  Found  in  Canada 


Supply  Shortages 
Fail  to  Deter 
Advertisers 

By  JAMES  MONTAGNES 

NEARLY  six  years  of  wartime 
radio  finds  Canadian  stations  with 
less  and  less  time  available  for 
sponsorship.  Prospects  for  the 
[fall  and  winter  of  1945  look  good 
to  station  owners,  very  difficult  for 
agency  executives  and  advertisers 
who  want  choice  time  spots.  As 
one  Canadian  station  owner  pointed 
out:  "It's  still  a  seller's  market. 
Canadian  stations  are  having  too 
much  prosperity  for  their  own 
good." 

This  autumn  there  likely  will  be 
little  more  competitive  selling  in 
the  commercials  on  most  Canadian 
programs.  Shortages  still  exist,  ci- 
vilian production  has  not  yet  start- 
ed, and  rationing  is  tighter  in  many 
lines.  Food  advertisers,  as  an  ex- 
ample, will  continue  their  institu- 
tional type  of  commercials,  for 
labor  supply  is  still  tight  in  the 
canning  industry,  sugar  allotments 
have  been  cut  and  meat  rationing 
looms. 

Looking  for  Time 

;     This  does  not  mean  there  will 

\  not  be  some  expansion  of  Canadian 
commercial  radio  programs.  Many 
advertisers  are  looking  for  more 
time  on  the  air,  especially  where 
they  are  assured  of  sufficient  sup- 
plies to  meet  demands.  Advertisers 
who  have  been  on  the  air  regularly 
for  a  number  of  years  hope  to 
obtain  some  good  time  spots  on 
stations  throughout  Canada. 
Stations  in  the  larger  centers 

,  have  fewest  availabilities,  some 
having  no  time  for  sale.  Evening 
network  periods  on  regional  or  na- 
tional networks,  all  controlled  by 
the  Canadian  Broadcasting  Corp., 
are  most  difficult  to  obtain,  agency 
men  say.  Daytime  programs  on 
the  CBC  Trans-Canada  chain  fill 
most  of  the  desired   hours,  and 

I  advertisers  are  now  looking  to  day- 
time programs  on  the  CBC 
Dominion  network,  which  so  far  is 
still  an  evening  network  but  may 
carry  a  limited  number  of  daytime 
commercial  and  sustaining  shows 
this  fall  and  winter. 

Practically  every  advertiser  who 
has  used  radio  in  the  past  few 
years  will  continue.  Many  who 
have  had  to  curtail  or  eliminate 
their  radio  advertising  for  lack  of 
goods  to  sell  are  considering  re- 
turning to  radio  this  autumn.  And 
practically  every  agency  contacted 
for  this  survey  told  of  one  or  more 
new  advertisers  who  have  never 
before  used  radio  or  only  dabbled 
with  radio,  now  seriously  consider- 


ing broadcasting  for  the  forthcom- 
ing season's  advertising. 

Broadcasting  in  Canada  is  now 
a  recognized  advertising  medium, 
the  job  done  by  stations  during  the 
war  years  for  commercial  adver- 
tisers as  well  as  government 
agencies  on  paid  programs  having 
demonstrated  the  pulling  power  of 
radio. 

Inquiries  From  States 

Because  many  large  advertising 
accounts  on  Canadian  stations 
originate  in  the  United  States  at 
head  offices  of  industries  having 
branch  manufacturing  or  distribu- 
ting plants  in  Canada,  radio  sta- 
tions and  agencies  in  the  Dominion 
are  not  yet  certain  how  many  of 
the  big  pre-war  advertisers — auto- 
motive, refrigerator,  electrical  ap- 
pliance, etc. — will  use  Canadian 
stations  this  autumn.  Some  in- 
quiries have  been  received,  but 
nothing  definite  has  yet  been 
settled  for  such  pre-war  adver- 
tisers. 

New    advertisers    have  made 


and  they  are  looking  forward  to 
more  aggressive  selling  this  fall 
and  winter. 

Opinions  regarding  news  airings 
after  the  war  are  at  variance. 
John  W.  Elwood,  manager  of 
KPO-NBC,  declared: 

•'We  don't  share  the  view  that 
interest  in  news  broadcasts  will  die 
on  the  day  that  Japan  falls.  There 
will  be  a  natural  drop  in  news  pro- 
gram ratings  for  a  short  period 
after  the  victory  but  the  curve  will 
go  upward  again.  The  public  has 
become  more  selective  about  its 
news  and  commentary  listening  can 
be  expected  to  grow  more  selective 
as  the  Japanese  war  ends."  He 
believes  conversion  on  the  Coast 
will  be  gradual,  with  no  back-log  of 
merchandise  even  if  some  still 
exists  now. 

Commenting  on  post-war  news 
broadcasts  Emil  .Brisacher,  of 
Brisacher,  Van  Norden  &  Staff,  de- 
clared: 

"Sponsors  are  getting  jittery  on 
news  and  commentary  programs 
and  after  the  Japanese  war  is 
ended  many  newscasters  and  com- 
mentators will  nose-dive  into 
obscurity.  News  will  hold  the  place 
it  used  to  before  the  war,  but  news 
on  the  hour  and  half-hour  will  go." 

Mr.  Brisacher  believes  programs 
will  move  toward  straight  enter- 
tainment. Many  of  his  agency's 
clients,  he  said,  are  preparing  to 
shoot  their  advertising  of  all  kinds 
sharply  upwards.  Spot  announce- 
ments, he  said,  will  continue  but 
must  be  improved,  adding  that  the 
"nuisance  value"  type — the  kind 


many  inquiries  for  time  on  Ca- 
nadian stations,  but  in  few  cases 
would  agencies  mention  their  names. 
Some  Canadian  financial  and  in- 
surance companies,  it  is  learned, 
are  planning  on  going  on  the  air 
if  they  can  find  suitable  time  and 
adequate  programs  for  the  institu- 
tional types  of  programs  they  want 
to  air. 

Advertisers  who  have  been  using 
institutional  programs  featuring 
dramatic  episodes  in  the  life  of 
Canada's  armed  services,  are  now 
looking  for  new  programs.  These 
shows  were  in  most  cases  carried 
on  in  conjunction  with  recruiting 
campaigns.  The  advertisers  who 
used  this  type  of  network  cam- 
paign however,  will  go  on  the  air 
again  this  fall,  with  harder-hitting 
commercial  copy  since  civilian 
production  on  their  products  is 
expected  to  start  this  autumn. 

The  Canadian  government  has 
been  a  big  advertiser  on  radio  dur- 
ing the  war  years,  and  from  cur- 
rent expectations,  will  continue 
much  of  the  radio  fare  this  autumn 


whose  backers  boast  that  they  stay 
in  listeners'  memories  if  only  be- 
cause they  irritate  —  will  be 
definitely  out.  Singing  commer- 
cials, of  an  appealing  kind,  will 
stay,  he  believes. 

A  Selling  Job 

Selling  will  be  radio's  big  task, 
according  to  Jane  Sullivan,  time- 
buyer  for  Ruthrauff  &  Ryan. 

"For  instance,"  she  said,  "rail- 
roads will  go  back  to  selling  travel 
in  place  of  present  admonitions  not 
to  travel.  This  does  not  mean  more 
money  will  be  spent,  since  most 
such  clients  are  now  doing  institu- 
tional advertising  and  simply  will 
shift  emphasis  in  their  copy." 

Lowell  Mainland,  of  J.  Walter 
Thompson  Co.,  said  his  clients  will 
spend  about  as  much  as  they  have 
been  and  will  stick  to  about  the 
same  type  of  programs.  He  doesn't 
believe  the  public's  taste  will  change 
suddenly  with  peace.  Reconversion 
on  the  Coast,  he  predicted,  will  be 
slower,  hence  there  will  be  no 
splurge  or  "shoot  the  works"  by 
clients. 

Ray  Rogers,  of  Ruthrauff  & 
Ryan,  said: 

"If  networks  can  provide  time, 
sponsors  will  spend  still  more 
money  during  the  coming  winter 
and  autumn  months.  Advertisers 
on  radio  as  elsewhere  are  doing 
and  will  continue  to  do  a  war  job 
but  will  not  be  "do-gooders"  after 
Japan  is  defeated.  Some  public 
drives  will  be  carried  over,  but 
most  sponsors  will  go  back  to 
straight  selling." 


and  winter.  Thus  Victory  Loan 
drives  in  the  fall  and  spring  of 
1946  will  use  paid  radio  advertis- 
ing as  before.  The  Wartime 
Prices  &  Trade  Board  is  expected 
to  continue  its  daytime  serial 
Soldier's  Wife,  and  other  govern- 
ment departments  are  expected  to 
use  paid  radio  time  to  make  an- 
nouncements of  changes  in  war- 
time regulations,  elimination  of 
wartime  controls,  recruiting  farm 
labor,  announcing  new  social  leg- 
islation measures,  and  other  gov- 
ernment news,  just  as  they  have 
during  the  war  years.  There  is 
expected  little  slackening  in  the 
use  of  such  time.  All  these  cam- 
paigns are  placed  through  reg- 
ular advertising  agencies. 

More  Discs  Seen 

With  network  time  tight  on  both 
national  networks,  more  trans- 
criptions are  expected  to  be  used 
this  fall.  Advertisers  are  using 
live  shows  in  main  centers  and 
recording  these  musical  and  dra- 
matic shows  for  use  in  other  parts 
of  the  Dominion  at  the  most  suit- 
able times  available.  Importers  of 
American  transcribed  programs 
are  busier  than  usual,  they  report, 
auditioning  and  selling  shows  to 
advertisers  for  fall  use  on  spot 
campaigns.  More  American  trans- 
cribed programs  are  now  being  im- 
ported into  Canada  than  at  any 
time  in  the  past. 

While  Canadian  radio  advertis- 
ing will  reach  record  figures  this 
fall,  it  is  thought  in  advertising 
circles,  that  as  soon  as  government 
wartime  controls  are  lifted  on  the 
amount  of  advertising  that  may  be 
claimed  on  excess  profits  and  in- 
come taxation,  even  more  advertis- 
ing by  Canadian  companies  can  ba 
expected. 

Controls  which  limit  the  amount 
of  advertising  which  may  be 
claimed  under  taxation  measures, 
as  compared  to  pre-war  advertising 
expenditures,  still  deter  many  ad- 
vertisers from  using  greater  adver- 
tising appropriations.  Government 
taxation  relief  has  been  promised 
in  the  recent  federal  election,  and 
advertisers  look  to  some  relief  on 
advertising  appropriation  claims. 

Generally  speaking,  Canadian 
radio  expects  its  biggest  autumn 
advertising  billing,  and  amount 
being  spent  on  radio,  on  the  up- 
ward curve  for  the  past  seven 
years,  now  is  about  25%  of  Can- 
ada's advertising  appropriations. 
Canadian  stations  look  for  a  con- 
tinuation of  the  prosperity  graph 
during  the  coming  season. 


ALBERT  E.  STEPHAN,  former  clerk  of 
the  Senate  Interstate  Commerce  Com- 
mittee and  afterward  FCC  attorney,  has 
joined  the  law  firm  of  Grosscup.  Ambler 
&  Stephan  in  Seattle.  He  recently  re- 
turned from  Naval  service  and  special- 
ized in  practice  before  FCC  and  other 
Federal  and  state  administrative  agen- 
cies. 


San  Francisco 
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first  place 


Ad  execs  voting  in  BILLBOARD's  8th  Annual  Radio  Station  Promotion 
Survey  selected  WDNC,  Durham,  N.  C,  first  for  over-all  job  among 
all  local  channel  network  affiliates.  WOR,  WEEI,  WEAF  were  among 
winners  in  other  divisions. 


said:  "WDNC  won  first  place  with  one  of  best  stunts  yet  .  .  .  sent 
time-buyers  leaf  tobacco  .  .  .  popular  brand  cigarettes.  Locally,  station 
used  every  promotional  facility  available:  newspapers,  give-aways, 
car  card,  outdoor,  dealer  promotion." 

promotion  tab 

Credit  for  WDNC's  prize-winning  promotion  goes  to  station's  pro- 
grams and  market.  Pride  made  us  tell  our  listeners  about  them :  Top 
CBS  commercials,  home-flavored  local  shows,  UP  AP,  World  Wide  News. 


And  with  this  ready-made  markety  story,  we  just  had  to  tell  ad-world 
about  Durham:  3rd  largest  city  in  nation's  11th  largest  state.  (Durham 
city-county  pop.  100,000.)  2nd  city  in  N.  C.  retail  &  drug  sales.  Makes 
25%  nation's  cigarettes.  Educational  and  medical  center  of  the  South. 
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DURHAM  HERALD-SUN 
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FCC  Will  Restore 
Full  Power  Oct.  1 

WPB  Advises  Parts  Available; 

Order  107  is  Revoked 

EFFECTIVE  Oct.  1  all  stations 
will  revert  to  full  operating  pow- 
er, under  an  order  adopted  last 
week  by  FCC.  A  testing  period  be- 
ginning Sept.  1  was  authorized, 
that  transmitting  operations  may 
be  conducted  with  full  operating 
power  during  daytime  hours  only. 

On  Nov.  6,  1942,  at  the  request 
of  the  Board  of  War  Communica- 
tions, the  FCC  adopted  Order  107, 
suspending  provisions  of  Sec.  3.52 
of  the  Commission's  Rules  &  Reg- 
ulations and  requiring  the  decrease 
of  radiated  power  by  one  decibel 
by  all  standard  stations  to  prolong 
the  life  of  transmitting  equipment. 

War  Production  Board  has  ad- 
vised the  Commission,  however, 
that  repair  parts  for  transmitters 
are  now  generally  available  and 
that  no  difficulty  will  be  encoun- 
tered in  restoring  transmitters  to 
full  power  operation..  Under  Or- 
der 107  the  radiated  power  of  all 
stations  was  reduced  approximate- 
ly 20%.  Stations  of  250  w  have 
been  operating  with  198  w;  those 
of  1  kw  on  800  w  and  50  kw  with 
40  kw. 

Text  of  Order 

Following  is  text  of  Order  107-A, 

dated  July  10: 

At  a  session  of  the  FCC  held  at  its 
offices  in  Washington  on  the  10th  day 
of  July  1945; 

WHEREAS  the  Commission  on  Nov. 
6,  1942,  at  the  request  of  the  Board  of 
War  Communications  adopted  Order  No. 
107  suspending  the  provisions  of  Sec. 
3.52  of  the  Commission's  Rules  &  Reg- 
ulations and  requiring  the  readjust- 
ment of  standard  broadcast  transmit- 
ters by  decreasing  the  radiated  power 
by  one  decibel  in  order  to  prolong  the 
life  of  the  transmitting  equipment,  and 

IT  NOW  APPEARING  that  the  War 
Production  Board  has  advised  that  re- 
pair parts  for  transmitters  are  now 
generally  available  and  that  no  diffi- 
culty will  be  encountered  in  restoring 
transmitters  to  full  power  operation, 
and 

IT  FURTHER  APPEARING  that  the 
operation  of  standard  broadcast  sta- 
tions with  full  power  is  in  the  public 
interest,  and  that  an  opportunity 
should  be  afforded  for  making  the  nec- 
essary readjustments  and  tests  to  re- 
turn to  normal  operating  practices. 

NOW,  THEREFORE,  IT  IS  HEREBY 
ORDERED : 

That  on  and  after  Sept.  1,  1945,  at 
the  option  of  the  licensee,  transmit- 
ting operations  may  be  conducted  with 
full  operating  power  during  daytime 
hours  only,  and  that  on  and  after  Oct. 
1,  1945  Order  No.  107  shall  be  revoked, 
and  all  licensees  shall  be  required  to 
operate  in  accordance  with  the  provi- 
sions of  Sec.  3.52  of  the  Rules  &  Regu- 
lations. 


WFBL  Awards 

BEFORE  going  off  the  air  for  the 
summer,  Edwards  Juvenile  Hour 
on  WFBL  Syracuse  presented  an- 
nual awards.  A  silver  loving  cup 
for  the  most  talented  performer 
under  seven  years  went  to  F.  Paul 
Senise,  5,  tap  dancer.  Prize  of 
$100  music  scholarship  for  most 
talented  musician  was  awarded 
Sylvia  Biorn-Hansen,  16,  pianist. 
WFBL  loving  cup  for  best  radio 
singer  was  awarded  Phillip  Lamb- 
rinos,  15. 


Huh? 

WHEN  Murray  Fischer  went 
to  WCAE  Pittsburgh  from 
WCHS  Charleston,  W.  Va.,  he 
was  a  normal,  contented  man. 
But  now  .  .  .  !  First  the  sta- 
tion told  him  he  couldn't  use 
the  name  Fischer  because 
there  was  already  an  an- 
nouncer named  Fisher — 
Paul  Fisher— on  WCAE. 
OK,  said  Murray  Fischer, 
I'll  use  Murray.  Oh  no,  said 
WCAE,  that  would  confuse 
things  with  John  Murray. 
Fischer  suggested  Trent,  his 
wife's  maiden  name.  But  we 
have  a  guy  named  Trent, 
bantered  WCAE,  but  he  is 
really  John  Murray,  who 
changed  his  name  when  he 
arrived  because  there  was 
already  someone  at  WCAE 
named  Murray.  Understand 
it  all  now?  If  you  do,  you're 
one  up  on  us.  Incidentally, 
Murray  Fischer  is  now  Steve 
Saunders. 


Improved  CBS  Analyzer 
Handles  100  at  a  Time 

"BIG  ANNIE,"  a  new  program 
analyzer  made  by  CBS  Research 
Dept.  to  record  the  likes  and  dis- 
likes of  over  100  listeners  at  once, 
is  now  in  operation.  Although  it 
is  essentially  the  same  as  its 
predecessors  in  measuring  audience 
reaction  it  registers  the  opinion  of 
ten  times  more  people. 

The  analyzer  also  reports  total 
reactions  at  second-by-second  in- 
tervals during  a  broadcas't,  where- 
as others  recorded  individual 
opinion  from  which  the  group  re- 
actions could  later  be  computed. 
''Big  Annie'  will  supplement  the 
smaller  machines  in  future  CBS 
research.  It  also  will  be  used  in 
auditions  to  determine  prospective 
audience  reaction. 


Nielson  Co.  Expands 

A.  C.  NIELSON  CO.,  Chicago, 
market  research,  is  planning  na- 
tionwide operation.  Under  setup, 
for  which  priorities  for  equipment 
manufacture  have  been  received, 
the  company  would  be  able  to  pro- 
vide a  coast  'to  coast  sample,  with 
the  exception  of  the  New  England 
states.  Mr.  Nielson  is  going  to  the 
West  Coast  August  1  to  interest 
talent  in  the  Nielson  Radio  Index. 
The  company  has  acquired  three 
new  accounts,  Carnation  Milk, 
Readers'  Digest  and  Honig-Cooper. 


Navy  Contract  to  Detrola 

DETROLA  radio  division  of  In- 
ternational Detrola  Corp.  has  re- 
ceived a  Navy  contract  to  build 
40,000  small  receiving  sets.  The 
receiver  is  a  modification  of  a  five- 
tube  postwar  model  adapted  to 
tropical  conditions,  and  is  expected 
to  be  sold  at  cost,  for  recreational 
use,  through  navy  ship  and  shore 
stores. 
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BLANKETS 
BOSTON 
WITH  BLUE 
BALLYHOO! 


joined  the  Blue  network 
on  June  15  with  a  publicity  and 
advertising  campaign  that  Boston 
won't  soon  forget! 


750-line  ads  ran  in  all  Boston  metropolitan  papers  on  June  14,  15,  16,  and  17  to  tell  the 
world  that  WCOP  was  the  new  Blue  Network  Station  .  .  .  with  complete  listing  of  top 
network  and  local  programs. 

33  Suburban  Dailies  and  Weeklies  carried  the  same  message  to  every  corner  of 
Greater  Boston. 


Other  ads  were  run  on  June  4,  20,  21  and  will  continue. 


500  Car  Cards  on  subway  and  elevated  lines  of  the  Rapid  Transit  System 
Dashers  on  Surface  Cars  in  the  suburban  area  spread  the  news  .  .  .  with 
headline  programs.  Outdoor  painted  boards  throughout  the  area. 

Window  Cards  popped  into  5,000  windows. 

Window  displays  featured  Blue  Network  advertisers  in  drug  stores. 
Restaurant  Tent  Cards  appeared  in  Boston's  top  dining  spots. 


Hotel  Lobby  Displays  caught  more  eyes. 

Fliers  for  School  Kids  pictured  their  favorite  Blue  Network  programs 
distributed  throughout  the  Metropolitan  Boston  area. 


and  were 


Jumbo  Postals  went  to  1500  Grocers  and  Druggists 
Blue  Network  advertisers. 


to  merchandise  the  wares  of 


Press  parties  and  special  breakfasts  clinched  the  impact! 


Mail  pieces  to  advertisers  and  agencies  .  .  .  and  full  page  ads  in  the  eleven 
advertising  and  radio  journals  spread  the  news. 


WCOP's  New-Blue  affiliation  was  trumpeted  to  Boston  and  the  nation  by  special 
ace  broadcasts  and  top  stars: 

THE  PHILCO  HALL  OF  FAME  originated  its  network  broadcast  in  Boston  on  Sunday, 
June  17,  from  Symphony  Hall,  Tickets  were  offered  the  public  through  WCOP 
announcements.  A  four-page  program,  listing  Blue  Network  and  WCOP  shows,  was 
distributed  to  the  3,000  persons  who  jammed  the  hall. 

THE  SAME  NIGHT,  from  11:30  to  midnight,  WCOP  saluted  the  Blue  with  a  special 
half-hour  musical  program  featuring  its  own  talent. 

GUY  LOMBARDO  and  his  entire  organization  key-noted  the  welcome  of  WCOP  into 
the  Blue  on  June  15  with  an  exclusive  quarter-hour  show  direct  from  New  York. 

PAUL  WHITEMAN,  in  Boston  for  the  Philco  show,  participated  in  a  special  salute  to 
WCOP,  broadcast  from  the  Boston  Tub-Thumpers  Dinner  on  June  15.  The 
Tub  Thumpers  are  101  newspaper,  radio  and  theatrical  publicity  men,  who  joined  in 
this  special  greeting  to  WCOP's  new  Blue  affiliation. 

TOM  BRENEMAN  and  "BREAKFAST  IN  HOLLYWOOD"  celebrated  the  occasion 
with  the  selection  of  Boston's  Good  Neighbor.  Nominations  were  opened  over  WCOP 
on  May  27.  The  famous  Breneman  orchid  went  to  the  winner  —  and  a  wishing-ring 
to  her  nominator. 

HUM  AND  STRUM,  famous  duo  on  an  outstanding  WCOP  local  program,  offer  daily 
a  G.I.  Information  Booklet  — which  is  mailed  with  an  inserted  Listeners  Guide  for 
Blue  Network  and  WCOP  shows. 


SPECIAL  shows  beat  the  drum  to  break  the  news  of  WCOP's  new  Blue  affiliation 
GREAT  shows  beat  the  advertisers'  drum  in  Boston  every  day  over  WCOP 


YOU'RE  IN  GOOD  COMPANY 
in  this  line-up  of  Blue  Network 
and  WCOP  shows: 


Andrew  Sisters 

Jack  Armstrong 

Mary  Small 

Captain  Midnight 

Charlotte  Greenwood 

Bethlehem  News  Roundup 

Radio  Hall  of  Fame 

Raymond  Swing 

Drew  Pearson 

Coronet  Story  Teller 

Quiz  Kids 

Lone  Ranger 

Borden  Show 

Lum  and  Abner 

Walter  Winched 

Blind  Date 

Hollywood  Mystery  Time 

Major  North 

Jimmie  Fidler 

Death  Valley  Sheriff 

Hum  and  Strum 

Alan  Young  Show 

Breakfast  Club 

Guy  Lombardo 

Food  is  Fun 

Friendship  Ranch 

My  True  Story 

Ice  Box  Follies 

Hymns  Of  All  Churches 

America's  Town  Meeting 

Breakfast  In  Hollywood 

March  of  Time 

Glamour  Manor 

This  is  Your  FBI 

Girl  About  Town 

Famous  Jury  Trials 

Ladies  Be  Seated 

l.eland  Stowe 

Time  Views  The  News 

Meet  Your  Navy 

Ted  Malone 

Early  American  Dance  Music 

Terry  and  the  Pirates 

Boston  Pops 

Dick  Tracy 

Virginia  Dwyer  Interviews 

ItOADCASTING  COMPANY 


OWI  PACKET,  WEEK  AUG.  6 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Aug.  6.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  these  war  messages. 


WAR  MESSAGE 


NET- 
WORK 
PLAN  Aff 


STATION  ANNOUNCEMENTS 
Group  Group  NAT.  SPOT 


KW 


Ind. 


Aff. 


OI 


Ind. 


PLAN 
Live  Trans. 


tome  Canning  

Hold  Prices  Down   _ 

Cadet  Nurses   

Play  Square  With  Meat—  X 

Crop  Corps    — 

Merchant  Marine    X 

Car  Conservation   

Enemy   Japan    X 


X 
X 
X 


X 
X 
X 


See  OWI  Schedule  of  War  Message  172  for  names  and  times  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


PLEA  FOR  LENIENCY 
ON  WOKO  CASE  LATE 

RESOLUTION  urging  the  FCC  to 
reconsider  its  order  terminating 
the  license  of  WOKO  Albany,  N.  Y., 
adopted  by  the  Albany  Chamber  of 
Commerce  Board  of  Directors,  came 
too  late  for  consideration  by  the 
FCC.  Resolution  was  passed  June 
26  after  the  FCC  ruling  had  been 
appealed  to  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Columbia 
[Broadcasting,  May  7,  28]. 

Signed  by  Charles  H.  Touhey, 
president;  John  Boyd  Thacher  2d, 
first  vice-president,  and  15  other 
Board  members,  the  resolution 
asked  the  Commission  to  reconsider 
its  decision  '  in  the  light  of  the 
meritorious  public  service  ren- 
dered" by  WOKO  "over  a  long 
period  of  years  to  the  people  of 
Albany  and  the  Capital  district." 
The  Chamber  did  not  condone  the 
violation  of  FCC  regulations,  but 
called  for  a  "lesser  penalty  than 
a  complete  loss  of  business  by  the 
present  ownership". 

FCC  advised  the  Albany  busi- 
ness group  that  its  decision  was 
final  and  that  case  is  now  pending 
on  appeal.  With  the  Court  in  sum- 
mer recess,  briefs  are  to  be  filed  in 
September  after  which  hearing 
will  be  set.  Meantime  WOKO  is 
operating  under  special  temporary 
authorization,  pending  the  appeal. 
WOKO  originally  was  ordered  de- 
leted as  of  3  a.m.  May  31  when  the 
Commission  found  that  Sam  Pick- 
ard,  former  Commissioner  and  one- 
time CBS  vice-president  now  over- 
seas with  the  Red  Cross,  held  a  hid- 
den ownership  in  the  station. 


WOV  Increase 

FINANCIAL  report  of  WOV  New 
York  shows  an  increase  of  16% 
for  the  first  six  months  of  1945 
over  a  similar  period  of  1944,  ac- 
cording to  Ralph  W.  Weil,  general 
manager.  Financial  status  of  the 
station  for  June  1945  has  improved 
51%  over  June  1944,  making  the 
past  month  the  largest  in  the  his- 
tory of  the  station,  Mr.  Weil  re- 
vealed. Rise  is  attributed  to  the 
fact  that  Italian  sponsors  have 
recently  taken  over  English  pro- 
grams in  addition  to  Italian  broad- 
casts on  the  station. 


British  Elections 
Show  Radio  Power 

Medium  Far  Outweighs  Press 

As  Information  Source 

POTENCY  of  radio  as  a  political 
and  propaganda  instrument  was 
demonstrated  in  Britain  during 
the  national  election,  which  found 
radio  far  outweighing  the  press 
as  a  source  of  information. 

Radio's  part  in  the  election  also 
has  stirred  anew  demands  of  Brit- 
ish advertisers  for  commercial  ra- 
dio, particularly  as  a  means  to 
maintain  their  place  in  internation- 
al trade.  In  defense  of  the  present 
system,  it  is  felt  that  radio's  dem- 
onstrated power  in  the  election  jus- 
tifies a  non-partisan  controlling 
unit  such  as  the  BBC,  which  at- 
tempted to  allocate  time  for  politi- 
cal speeches  on  an  equal  basis. 
A  Political  Tool 

As  a  propaganda  tool  radio  has 
been  recognized  by  those  connected 
with  its  use  in  the  war,  but  as  a 
political  tool  it  was  demonstrated 
to  the  common  man  in  Britain  for 
the  first  time.  In  the  last  national 
election  of  a  decade  ago  radio  had 
not  reached  maturity. 

That  radio  is  the  most  potent 
propaganda  instrument  of  the  war 
in  confirmed  by  newspaper  sales, 
which  were  disappointing.  To 
meet  anticipated  election  demands, 
newspapers  were  given  a  10%  in- 
crease in  newsprint.  Despite  the 
cry  for  larger  and  more  newspa- 
pers during  the  acute  war  short- 
age, the  10%  incBease  was  not  ab- 
sorbed and  many  newspapers  went 
unsold. 

As  a  result,  many  papers  in- 
creased their  sport  sections  and 
managed  to  sell  at  the  expense  of 
their  electioneering  rivals.  News- 
papers themselves  have  admitted 
radio's  power.  The  Glasgow  Her- 
ald stated:  "This  is  the  first  Gen- 
eral Election  in  which  radio  has 
played  a  full  part  and  it  would 
seem  probable  that  the  public  has 
not  yet  realized  the  importance  of 
the  fact." 

Sponsors,  who  would  like  very 
much  to  get  programs  on  the  air, 
are  in  no  doubt  as  to  the  value  of 
radio.  Newspaper  publishers  re- 
gard this  latest  demonstration  as 
the  biggest  challenge  to  date. 


YESTERDAY'S  BRIDGE 
TO  TOMORROW 


•  •  • 


Infinite  as  time  itself . . .  yet  solid  as  the  founda- 
tions of  America  ...  is  Selievision  —  KSTP's 
boundless  concept  of  station  betterment.  Bom 
in  the  yesterdays  of  four  years  ago,  Selievi- 
sion constantly  has  looked  ahead  to  the  to- 
morrows of  the  future.  And  each  intervening 
today  along  "yesterday's  bridge  to  tomor- 
row" finds  KSTP  a  better  radio  station  .  .  . 
Continuous  state-wide  promotion  has  in- 
creased KSTP  listenership  steadily  ...  in 
rural  Minnesota  as  well  as  in  the  Metro- 
politan Twin  Cities  Market  Area.  And  the 
exclusive  merchandising  machinery  we 
call  Planalyzed  Promotion  keeps  adding 
to  the  effectiveness  of  KSTP  advertising 


i 


KSTP 
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PROPOSED  FM  RULES  &  REGULATIONS 
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|  BIG  NAMES— WITH  BIGGER  UNITS— MEAN  | 
BIGGER  RESULTS  WITH  ASSOCIATED!  j 


One  of  radio's  best  and  busiest  maestros... 
with  "time  off"  to  lead  his  33  ace  musiciansin 
36  selections  for  Associated.  More  comingl 


another  BIG 


reason  why  Associated  Program  Service  offers 
MOST  Hours  of  the  Best  RADIO  Music! 

TTOW  do  you  spell  B-I-G?  In  radio,  it's  spelled  with  names 
■*■  *  — and  numbers!  Elaborate,  network-calibre  production 
music,  like  that  of  Al  Goodman  and  his  33-piece  orchestra, 
make  the  big  difference  between  radio  entertainment  and 
any  other  kind...awd  between  Associated  and  any  other 
library!  The  incomparable  quality  of  APS  high  fidelity  vertical- 
cut  recording  and  pure  Vinylite  discs  makes  a  terrific  dif- 
ference too.  Write  for  more  facts  now.  Associated  Program 
Service,  25  West  45th  Street,  New  York  19. 

AsmttfeA  Plroqram  Service 

Aflus-brAIA.i.A  Must  ior  fM 

Represented  by  Loren  Watson,  1>00  Madison  Ave.,  New  York 


TEXT  of  the  FCC's  proposed  Rules 
&  Regulations  governing  FM,  on 
which  hearing  will  be  held  at  10:30 
a.m.  July  23,  follows: 

WHEREAS,  the  Commission  on  June 
27,  1945,  Issued  Its  final  report  allocating 
frequencies  for  FM  broadcasting; 

WHEREAS,  It  Is  desirable  that  rules 
and  regulations  and  standards  of  good 
engineering  practice  concerning  FM 
broadcasting  should  be  promulgated  as 
soon  as  possible;  and 

WHEREAS,  the  Commission  has  here- 
tofore called  an  informal  engineering 
conference  for  the  purpose  of  discuss- 
ing technical  matters  Involved  In  stand- 
ards of  good  engineering  practice  for  FM 
broadcasting. 

NOW,  therefore,  it  is  ordered,  This 
10th  day  of  July,  1945,  that  a  hearing 
be  held  before  the  Commission  en  banc 
beginning  at  10:30  a.  m.,  July  23,  1945, 
for  the  purpose  of  considering  the  pro- 
mulgation of  rules  and  regulations  and 
standards  of  good  engineering  practice 
concerning  FM  broadcasting.  Persons  de- 
siring to  appear  at  that  hearing  should 
file  an  appearance  with  the  Commission 
on  or  before  July  19  Indicating  the  name 
of  the  person  who  will  appear,  the  sub- 
ject matter  concerning  which  he  will 
testify,  and  the  length  of  time  desired. 
Any  person  desiring  to  file  a  brief  should 
file  25  copies  with  the  Commission  on 
or  before  July  19,  1945. 

Principal  Subjects 

In  order  to  give  scope  and  direction  to 
the  hearing,  set  forth  below  is  the  sub- 
stance of  suggested  rules  and  regula- 
tions concerning  the  principal  subjects 
to  be  considered  by  the  Commission. 
Persons  appearing  at  the  hearing  should 
address  themselves  to  these  suggested 
regulations  and  should  Indicate  with 
particularity  any  objection  they  have  to 
the  regulations  and  any  specific  sugges- 
tions they  have  for  any  change  in,  or 
alternative  to,  regulations. 

The  suggested  regulations  are  as  fol- 
lows: 

(1)  Minimum  Operating  Schedule — 
All  FM  stations  will  be  licensed  for  un- 
limited time  operation  and  initially  will 
be  required  to  operate  a  minimum  of  6 
hours  per  day. 

(2)  Program  Duplication — FM  stations 
shall  devote  a  minimum  of  one  hour 
each  day  during  the  period  8:00  a.  m. 
to  6:00  p.  m.  and  one  hour  each  day 
during  the  period  6  p.  m.  to  11:00  p.  m. 
to  programs  not  duplicated  simultane- 
ously In  the  same  area  by  any  standard 
broadcast  station  or  by  any  FM  station. 
During  these  two  one-hour  periods  a 
service  utilizing  the  full  fidelity  capa- 
bility of  the  FM  station  shall  be  ren- 
dered. 

(3)  Multiple  Ownership — (a)  No  per- 
son (Including  all  persons  under  com- 
mon control)1  shall,  directly  or  Indi- 
rectly, own,  operate,  or  control  more 
than  one  FM  broadcast  station  that 
would  serve  substantially  the  same  serv- 
ice area  as  another  FM  broadcast  station 
owned,  operated,  or  controlled  by  such 
person. 

(b)  No  person  (including  all  persons 
under  common  control)  shall,  directly 
or  Indirectly,  own,  operate,  or  control 
more  than  one  FM  broadcast  station, 
except  upon  a  showing  (1)  that  such 
ownership,  operation,  or  control  would 
foster  competition  among  FM  broadcast 
stations  or  provide  an  FM  broadcasting 
service  distinct  and  separate  from  exist- 
ing services,  and  (2)  that  such  owner- 
ship, operation,  or  control  would  not 
result  in  the  concentration  of  control  of 
FM  broadcasting  facilities  in  a  manner 
inconsistent  with  public  Interest,  con- 
venience, or  necessity;  provided,  how- 
ever, that  the  Commission  will  consider 
the  ownership,  operation,  or  control  of 
more  than  six  FM  broadcast  stations  to 
constitute  the  concentration  of  control 
of  FM  broadcasting  facilities  in  a  man- 
ner inconsistent  with  public  interest, 
convenience,  or  necessity. 

Common  Control 

(4)  Ownership  of  FM  Stations  by  Li- 
censees of  AM  Stations — Licensees  of  AM 
stations  on  appropriate  application  may 
be  permitted  to  operate  FM  stations. 
Comment  Is  invited  whether  the  Com- 
mission should  adopt  a  regulation  that 
in  the  future  when  FM  becomes  an 


1  The  word  "control"  as  used  herein  is 
not  limited  to  majority  stock  ownership, 
but  includes  actual  working  control  in 
whatever  manner  exercised. 


established  competitive  service  with 
AM,  no  person  or  persons  under  com- 
mon control  will  be  permitted  to  own, 
operate  or  control,  directly  or  indirectly, 
more  than  one  AM  or  FM  station  serv- 
ing substantially  the  same  service  area. 

(5)  Network  Regulations — Regulations 
3.101-3.108  which  are  presently  applica- 
ble to  standard  broadcast  stations  only 
shall  also  be  applicable  to  FM  stations. 

(6)  Use  of  Common  Antenna  Sites — 
Wherever  It  is  shown  that  the  antenna 
site  of  a  licensee  or  applicant  Is  pecu- 
liarly suitable  for  FM  broadcasting  In  a 
particular  area  and  that  there  Is  no 
other  comparable  site  available  In  the 
area,  such  licensee  or  applicant  as  a 
condition  of  being  Issued  a  license  or  re- 
newal of  license  shall  be  required  to 
make  the  use  of  his  antenna  site  avail- 
able to  other  FM  licensees  upon  the 
payment  of  a  reasonable  rental  and 
upon  a  showing  that  the  shared  use  of 
the  antenna  site  will  permit  satisfac- 
tory operation  of  all  stations  concerned. 

(7)  Booster  Stations — Comment  Is  re- 
quested concerning  the  extent  to  which 
the  Commission  should  authorize  or  re- 
quire the  use  of  booster  stations. 

(8)  Reservation  of  20  Channels — The 
Commission  Indicated  in  Its  report  of 
May  25,  1945,  that  20  FM  channels  may 
be  reserved  from  assignment  at  the 
present  time  to  be  licensed  in  the  future 
in  accordance  with  rules  and  regula- 
tions subsequently  to  be  promulgated. 
Comment  Is  Invited  concerning  the  rules 
and  regulations  which  should  be 
adopted  in  this  matter. 

(9)  Facsimile  Broadcasting  and  Multi- 
plex Transmission — Transmission  of  sim- 
plex facsimile  on  FM  channels  in  ac- 
cordance with  the  Commission's  Stand- 
ards of  Good  Engineering  Practice  on 
facsimile  may  be  permitted,  upon  appli- 
cation to  the  Commission,  during  hours 
not  required  to  be  devoted  to  FM  aural 
broadcasting.  The  Commission  may 
grant  experimental  authority  to  an  FM 
station  for  the  multiplex  transmission 
of  facsimile  and  aural  broadcast  pro- 
grams, provided  that  the  facsimile  trans- 
mission is  incidental  to  the  aural  broad- 
cast, does  not  reduce  the  quality  of  the 
aural  program,  and  that  a  filter  or  other 
additional  equipment  Is  not  required 
for  receivers  not  equipped  for  facsimile 
service. 

Division  of  Channels 

(10)  Allocation  Plan — The  70  channels 
available  for  FM  broadcasting  shall  be 
divided  as  follows: 

(a)  Community  Stations — A  commun- 
ity station  is  designed  to  render  service 
to  small  cities  or  to  communities  lo- 
cated in  a  metropolitan  district  or  adja- 
cent to  a  metropolitan  district.  Com- 
munity stations  will  be  limited  to  a 
maximum  radiated  power  of  50  w  and 
a  maximum  antenna  height  of  250  feet 
over  the  average  height  of  the  1000 
uv/m  contour.  Upon  a  proper  showing 
that  an  antenna  height  in  excess  of  250 
feet  is  necessary,  authorization1  will  be 
issued  for  such  higher  antenna  but  the 
Commission  may  in  such  cases  require 
a  reduction  In  radiated  power. 

The  1000  uv/m  contour  of  a  commun- 
ity station,  which  is  located  in  a  com- 
munity within  a  metropolitan  district, 
shall  not  include  the  business  district 
of  the  principal  city.  A  minimum  sep- 
aration of  50  miles  will  be  provided  in 
the  case  of  community  stations  on  the 
same  channel  and  a  minimum  of  25 
miles  on  adjacent  channels.  Insofar  as 
possible,  community  stations  will  be  al- 
located on  the  basis  of  multiples  of 
these  distances  with  the  maximum  sep- 
aration possible. 

The  main  studio  shall  be  located  in 
the  city  or  town  served  and  transmitters 
shall  be  located  as  near  the  center  of  the 
city  as  practicable.  The  following  10  fre- 
quencies will  be  allocated  for  these  com- 
munity stations  (megacycles) : 

92.1  93.1 

92.3  93.3 

92.5  93.5 

92.7  93.7 

92.9  93.9* 

(*This  frequency  will  not  be  assigned 
within  metropolitan  districts  or  within 
communities  near  a  principal  city.) 

(b)  Metropolitan  Stations — Metropoli- 
tan stations  are  designed  to  render  serv- 
ice to  a  single  metropolitan  district  or 
principal  city,  and  to  the  rural  area  sur- 
rounding such  metropolitan  district  or 
principal  city.  The  main  studio  of  met- 
ropolitan stations  shall  be  located  in 
the  principal  city  served.  Metropolitan 
stations  must  place  a  20  uv/m  signal  on 

(Continued  on  page  Si) 
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Sony,  Chester  ©owles,  WeVe  Guilty! 


Yes,  despite  the  shortage  of  pork, 
we  admit  that  $4,000  is  a  violation 
of  price  ceilings  (even  for  a  Nebraska 
pig).  You  get  the  "point",  Chester? 

You  see,  this  particular  Nebraska  pig  was 
actually  sold  for  $4,000  in  War  Bonds  during 
the  big  KFAB  sponsored  "Bushels  of  Bonds" 
auctions  on  May  19th.  The  above  scene  is 
typical  of  the  51  community  auctions  held 
simultaneously  throughout  the  KFAB  terri- 
tory to  "spark"  the  sale  of  Series  E  Bonds  for 
the  Seventh  War  Loan. 


Quarter-hour  community  interviews  over 
KFAB,  loyal  cooperation  of  the  local  news- 
papers, the  enthusiastic  support  of  leading 
merchants — all  of  these  were  knit  together  by 
KFAB  to  sell  more  than  2  million  dollars  of 
Series  "E"  Bonds. 

Yes — these  "Bushels  of  Bonds"  auctions 
penetrated  into  the  very  hearts  of  the  rural 
communities  that  make  up  KFAB's  listening 
audience.  If  you  are  interested  in  this  200 
county  coverage,  let  THE  BIG  FARMER 
STATION  carry  your  message  to  its  340,000 
listening  families. 


>J?ie  BIG  Fa^ft&t  otf 


OMAHA 


1110  KC-10, 000  WATTS  ^r~'-— h—j-J,.--     BASIC  COLUMBIA 
Represented  by  PAUL  H.  ft  AY  Ml  ft  COMPANY 
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WEAF  Signs  With 
Key  Station  to  Join 

WEAF  NEW  YORK,  key  station 
of  NBC,  last  week  became  a  sub- 
scriber to  Broadcast  Measurement 
Bureau,  industry  station  audience 
measurement  organization.  It  is 
the  first  NBC  owned  and  operated 
station  to  sign  with  BMB. 

William  S.  Hedges,  NBC  vice- 
president  in  charge  of  stations, 
said:  "We  have  signed  with  BMB 
for  the  key  station  of  our  network 
as  an  expression  of  our  desire  to 
cooperate  with  the  rest  of  the  in- 
dustry in  its  effort  to  establish  a 
standard  form  of  circulation  meas- 
urement." 

Previous  failure  of  NBC  to  join 
BMB  for  any  of  the  stations  owned 
by  the  network  had  occasioned  criti- 
cism that  NBC  was  holding  off 
through  discrimination  to  endorse 
a  method  of  circulation  measure- 
ment which  had  been  developed  by 


BMB  as  First  NBC 
Measurement  Plan 

CBS.  John  Churchill,  who  as  re- 
search director  of  CBS  had  guided 
the  conduct  of  several  surveys 
along  the  same  lines  as  those  pro- 
posed by  BMB,  is  now  director  of 
research  for  BMB. 

Other  Network  Subscribers 

CBS  owned  and  operated  stations 
v/hich  have  signed  with  BMB  are: 
WEEI  Boston,  WABC  New  York, 
WCCO  Minneapolis,  KMOX  St. 
Louis,  KNX  Los  Angeles.  WBBM 
Chicago  and  WTOP  Washington 
have  not  as  yet  signed,  nor  has 
WBT  Charlotte,  whose  sale  by  CBS 
to  Jefferson  Standard  Life  Insur- 
ance Co.  is  now  awaiting  FCC  ap- 
proval. KQW  San  Francisco,  which 
CBS  will  purchase  from  the  Brun- 
ton  brothers,  FCC  permitting,  has 
signed  up. 

All  four  stations  owned  bv  Amer- 


ican are  BMB  subscribers:  WJZ 
New  York,  WENR  Chicago,  KGO 
San  Francisco,  KECA  Los  Ange- 
les. Mutual  owns  no  stations,  but 
the  stockholder  stations  which  own 
the  network  include  the  following 
BMB  subscribers:  Yankee  Net- 
work's WICC  Bridgeport,  WHTD 
Hartford,  WNAC  Boston,  WAAB 
Worcester,  WEAN  Providence; 
United  Broadcasting  Co.'s  WHK 
Cleveland,  WHKC  Columbus  and 
WHKK  Akron;  Don  Lee  Broad- 
casting System's  KHJ  Los  Ange- 
les, KFRC  San  Francisco;  CKLW 
Windsor-Detroit;  WGN  Chicago; 
WIP  Philadelphia. 

BMB  station  roster  now  includes 
117  American  affiliates,  99  CBS, 
159  Mutual  and  92  NBC  outlets,  as 
well  as  74  non-affiliates. 


NATIONAL  INSTITUTE  for  Human  Re- 
lations has  awarded  CBS  star  Kate 
Smith  a  citation  "in  recognition  of  her 
tireless  work  in  fostering  better  under- 
standing between  people  of  the  world", 
and  for  her  qualities  as  a  leader  In 
spreading  the  American  ideals  of  toler- 
ance. 


•     -  • 


•  •  • 


OIL  in 


KFDM'S  area  means  mass 
employment  —  permanent  employment.  You 

can't  think  of  oil  refining,  synthetic  rubber,  oil  field  tool 

manufacturing  without  considering  the  steady  income  it 
creates.  OIL  is  only  one  of  many  industries 
contributing  to  KFDM'S  58  5  million 
dollar  effective  buying  income 
market. 


BLUE  NETWORK 
AMERICAN  BROADCASTING  CO.,  INC 


JFim 


m 


EAUMONT,      TEX  A  -S 


560  K  C.  1, 000 WATTS 


MEANS  BUSINESS 


-  SERVING  THE 
7  ••MAGNETIZED 
:  SABINE  AREA 


« •Magnetlieo'  . 
•  •  • 
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AFFILIATED  WITH 


Taylor  {-Iowe-Snowijen 


Local  Is  Granted 
State  College,  Pa. 

A  NEW  local  station  for  State 
College,  Pa.,  was  granted  condi- 
tionally by  the  FCC  last  week  and 
applications  of  two  aspirants  for 
local  outlets  in  Martinsburg,  W. 
Va.,  were  designated  for  consoli- 
dated hearing  on  three  issues.  Ap- 
plication of  WCNC  Elizabeth  City, 
N.  C,  to  move  to  Norfolk,  Va.,  was 
designated  for  hearing. 

Finding  that  State  College  is 
without  primary  service  day  or 
night,  the  Commission  granted  a 
construction  permit  to  Centre 
Broadcasters  Inc.,  contingent  upon 
clearance  by  War  Production  Board 
and  that  applicant  is  in  position  to 
complete  all  construction  necessary 
within  a  reasonable  period.  Facili- 
ties are  1450  kc  with  250  w  un- 
limited time. 

Officers  and  stockholders  of 
Centre  Broadcasters  are  Richard 
J.  Kennard,  president,  for  15  years 
a  partner  in  Aikens,  Kennard  & 
Mateer,  operators  of  the  State  Col- 
lege Hotel;  H.  Melvin  Himes,  vice- 
president,  manager  of  the  Nittany 
Printing  Co.,  publishers  of  the 
Centre  Times,  State  College  and 
Bellefonte,  and  William  K.  Ule- 
rich,  secretary-treasurer,  editor  of 
the  Times.  Each  holds  33  1/3%. 

Designated  for  consolidated  hear- 
ing Aug.  23  are  applications  of 
Richard  Field  Lewis  Jr.,  licensee 
of  WINC  Winchester,  Va.,  and 
Grant  Pollock,  WINC  commercial 
manager,  doing  business  as  Berke- 
ley Broadcasting  Co.,  and  C.  M. 
Zinn,  salesman-collector  for  Neu- 
man  Ice  Cream  Co.,  Winchester, 
and  C.  Leslie  Golliday,  formerly 
with  WORK  York,  Pa.  and  more 
recently  announcer  at  WINC,  do- 
ing business  as  Martinsburg  Broad- 
casting Co.  Each  applicant  seeks 
1340  kc  with  250  w  unlimited.  Mr. 
Lewis  also  is  50%  owner  of  WFVA 
Fredericksburg,  Va. 

Issues  are  (1)  to  determine 
qualifications  of  applicants;  (2)  to 
determine  areas  which  would  gain 
primary  service  through  new  sta- 
tion and  what  services  are  now 
available;  (3)  to  determine  type 
of  program  service  proposed  and 
whether  it  will  meet  requirements 
of  populations  proposed  to  be 
served. 


CARRYING  ALL  CBS  MAJOR  PROGRAMS 
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ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  first  of  a  series  of  advertise- 
ments which  will  show  that  RCA  en- 
gineers developed  the  basic  essentials  of 
the  electronic  television  system  —  in- 
cluding tubes  and  circuits. 

RCA  built  the  first  all-electronic  tele- 
vision transmitters  and  receivers — the 
first  commercial  television  station  — 
established  the  first  television  relay  sys- 
tem —  presented  the  first  electronic 
theatre  television  —  was  the  first  to 
televise  a  baseball  game,  and  a  Broad- 
way play;  and  was  first  to  televise  from 
an  airplane. 

RCA  is,  and- will  continue  to  be,  the 
leader  in  practical,  successful  commer- 
cial television.  You  may  expect  the  best 
all  kinds  of  television  transmitting 
and  receiving  equipment  from  RCA. 


Practical  television  began  when 
television  became  all-electronic. 
ALL-electronic  television  began  with 
the  RCA  Iconoscope. 

The  desirable  possibility  of  dis- 
placing mechanical  scanners  by  an 
all-electronic  system  was  recognized 
very  early.  However,  a  practical  elec- 
tronic television  pick-up  device  re- 
quired a  sensitivity  that  no  ordinary 
tube  possessed. 

The  Iconoscope,  developed  by  Dr. 


V.  K.  Zworykin,  Associate  Director 
of  RCA  Laboratories,  was  the  first 
electron  tube  to  answer  this  need. 
By  utilizing  the  now  famous  "stor- 
age principle."  in  which  energy  is 
stored  up  between  successive  scan- 
nings, the  Iconoscope  made  elec- 
tronic television  a  reality. 

Under  the  direction  of  Dr.  Zwory- 
kin, RCA  engineers  have  brought 
the  Iconoscope  to  its  present  high 
degree  of  perfection. 


The  Fountainhead  of  Modern  Tube  Development  Is  RCA 


BR 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  NEW  JERSEY 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


Rules 


(Continued  from  page  30) 
the  outer  boundary  of  the  service  area 
determined,  for  the  district  or  area  in 
question. 

The  first  service  area  will  be  deter- 
mined by  the  Commission  for  the  first 
station  licensee  in  the  area  in  question, 
and  all  additional  stations  must  serve 
the  same  area  as  the  first  station  unless 
an  adequate  showing  is  made  that  a 
different  area  is  proper,  in  which  case 
all  stations  will  be  required  to  adjust 
their  service  areas  accordingly.  In  de- 
termining service  areas,  the  Commission 
will  give  consideration  to  trade  areas,2 
terrain,  population  distribution,  eco- 
nomics and  other  pertinent  factors. 

In  addition  to  the  foregoing  service 
area  for  metropolitan  stations,  the  Com- 
mission will,  upon  appropriate  applica- 
tion, designate  extended  service  areas 


-  There  are  several  current  and  recog- 
nized authorities  on  retail  trading  areas 
or  consumer  trading  areas  from  which 
the  applicant  may  prepare  its  showing 
and  to  which  the  Commission  will  give 
consideration  in  making  its  determina- 
tion. Among  these  recognized  authorities 
are  the  following:  J.  Walter  Thompson 
(Retail  Shopping  Areas),  Hearst  Maga- 
zines Inc.  (Consumer  Trading  Areas), 
Band  McNally  Map  Co.  (Trading  Areas), 
and  Hagstrom  Map  Co.'s  Four  Color 
Retail  Trading  Area  Map. 


which  metropolitan  stations  may  be  au- 
thorized to  serve. 

In  determining  the  boundaries  of 
these  extended  service  areas  a  showing 
will  be  required  that  the  service  area 
added  does  not  contain  any  metropoli- 
tan district  or  principal  city  and  is  pre- 
dominantly rural  in  character;  that  no 
interference  will  be  caused  to  the  serv- 
ice area  of  existing  stations  or  that  if 
such  interference  will  result  the  need 
for  service  of  the  population  proposed 
to  be  served  outweighs  the  needs  of 
those  who  will  lose  service;  and  that 
competition  will  not  be  impaired  by  a 
grant  of  the  application. 

Other  licensees  of  metropolitan  sta- 
tions in  the  same  area  will  not  be  re- 
quired to  serve  this  extended  service 
area,  but  will  be  required  to  serve  the 
entire  extended  service  area  if  they  de- 
sire to  serve  any  part  of  it. 

The  frequencies  which  will  be  avail- 
able for  assignment  to  metropolitan 
stations  are  as  follows  (megacycles): 


94.1 

96.1 

98.1 

100.1 

102.1 

94.3 

96.3 

98.3 

100.3 

102.3 

94.5 

96.5 

98.5 

100.5 

102.5 

94.7 

96.7 

98.7 

100.7 

102.7 

94.9 

96.9 

98.9 

100.9 

102.9 

95.1 

97.1 

99.1 

101.1 

103.1 

95.3 

97.3 

99.3 

101.3 

103.3 

95.5 

97.5 

99.5 

101.5 

103.5 

95.7 

97.7 

99.7 

101.7 

103.7 

95.9 

97.9 

99.9 

101.9 

103.9 

metropolitan  station.  Rural  stations 
shall  not  be  permitted  to  render  a  sig- 
nal of  500  uv/m  or  better  in  any  metro- 
politan district  unless  a  proper  show- 
ing is  made  to  the  Commission  that 
due  to  considerations  of  terrain  it  will 
be  possible  by  permitting  a  signal  in  ex- 
cess of  500  uv/m  to  a  metropolitan  dis- 
trict to  render  more  extended  service 
to  unserved  rural  areas  than  would 
otherwise  be  possible.  In  such  situa- 
tions rural  stations  may  render  a  sig- 
nal not  in  excess  of  1,000  uv/m  to  a 
metropolitan  district.  In  no  case  will 
rural  stations  be  permitted  to  render  a 
signal  greater  than  500  uv/m  to  more 
than  one  metropolitan  district.  Direc- 
tional antennas  may  be  used  by  rural 
stations  to  increase  service  to  rural 
areas  and  to  reduce  service  in  metro- 
politan areas. 

The  frequencies  available  for  rural 
stations  are  as  follows  (megacycles) : 
104.1  105.1 
104.3  105.3 
104.5  105.5 
104.7  105.7 
104.9  105.9 


(c)  Rural  Stations — A  rural  station  is 
designed  to  render  service  to  wide  rural 
areas 3  which  cannot  be  served  by  a 


3  "Rural  area"  means  all  land  area  out- 
side incorporated  towns  or  cities  with 
population  greater  than  2,500  and  where 
the  density  of  population  is  less  than 
150  per  square  mile.  Incorporated  towns 
or  cities  with  population  from  2,500  to 
5,000  without  an  FM  broadcast  station 
and  not  adjacent  to  larger  cities  may 
be  considered  rural  areas. 


of  all  KFYR  advertisers  have  been  using  KFYR 
facilities  continuously  for  two  years  or  more! 

The  balance  consists  of  new  accounts 
and  seasonal  business. 

The  reasons  for  KFYR's  popularity  are  obvious. 
KFYR  reaches  into  more  Northwest  homes  than 
any  of  its  immediate  competitors!  KFYR  pro- 
grams are  keyed  to  the  Northwest  audience  .  .  . 
planned  and  produced  for  the  FARMER  .  .  . 
HOUSEWIFE  .  .  .  BUSINESSMAN  .  .  . 
and  WAGE  EARNER  ...  the  folks  who 
increase  your  sales. 

Let  us  introduce  you  to  our  oast 
Northwest  audience 


For  further  information 
WRITE  US  DIRECT . .  OR  ASK  ANY  JOHN  BLAIR  MAN 


Mr.  Hanley 


JAMES  H.  HANLEY,  64,  mem- 
ber of  the  Federal  Radio  Commis- 
sion 1933-35,  died  last  Monday  at 
his  home  in  Westchester  Apart- 
ments, Washing- 
ton. He  was  a 
special  attorney 
with  the  antitrust 
division  of  the 
Dept.  of  Justice. 

He  was  named 
to  the  FRC  by 
President  Roose- 
velt after  long 
servi  ce  to  the 
Democratic  party 
in  Nebraska. 
After  the  FCC  replaced  the  FRC 
in  1935  he  practiced  radio  law,  go- 
ing to  Justice  about  a  year  ago. 

A  graduate  of  Creighton  College 
of  Law  in  1910,  he  served  as  secre- 
tary to  the  late  Rep.  C.  0.  Loebeck, 
Nebraska  Democrat,  from  1911  to 
1919.  He  practiced  law  in  Omaha 
until  1922  and  was  State  prohibi- 
tion director  for  two  years.  In  1929 
and  1930  he  was  one  of  the  first  or- 
ganizers of  Roosevelt  clubs  in  the 
Midwest. 

Surviving  are  his  widow;  three 
sons,  James  and  Thomas  Hanley, 
both  members  of  the  Jesuit  Order, 
and  John  Hanley,  in  the  Navy. 


Noble  Heads  Burn 

WILLIAM  NOBLE,  for  the  past 
seven  years  vice-president  of 
Walter  P.  Burn  &  Associates  Inc., 
and  M.  Lawrence  Swars,  director 
of  sales  for  four  years,  have  ac- 
quired complete  control  of  the  com- 
pany from  Walter  P.  Burn.  Mr. 
Noble  becomes  president  and  Mr. 
Swars  vice-president  and  general 
manager  under  the  new  set-up.  Mr. 
Burns,  retiring  president,  is  mov- 
ing to  Middlebury,  Vt.,  but  he  will 
continue  as  a  specialist  in  economic 
studies  and  will  be  available  in  that 
capacity  to  clients  of  the  research 
organization.  Company's  headquar- 
ters will  remain  in  their  present 
location,  7  W.  44th  St.,  New  York. 


9ntAe  UTAH/^fe^ 


f  fie  POPULAR  Station 


SALT  lA«E  crrv 


*** 
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»» 


It' 


said 


Yes,  we  know;  Shakespe 
not  "program."  But  let's  not  quibble  about 
words.  The  program  is  the  thing. .  the  thing 
that  (granting  quality  transmission)  singly, 
solely,  alone,  and  all  by  itself  unaided  builds 
the  radio  audience.,  the  thing  that  deter- 
mines not  only  who  will  hear  your  sales-mes- 
sage, but  how  many. 

The  stations  of  Westinghouse  rate  unusually 
high  in  program-quality  and  listenership. 
The  cream  of  the  NBC  and  Blue  Network 
shows,  plus  local  programs  built  with  equal 
care,  assure  audiences  that  are  faithful,  which 
is  to  say  regular;  audiences  that  are  large  and 
diverse;  audiences  that  are  open-handed  when 
it  comes  to  spending  their  money  on  quality 
products  and  services. 

In  their  primary  areas  alone,  Westinghouse 
stations  have  a  potential  of  18,000,000  Ameri- 
cans in  major  markets  like  Pittsburgh^ 
Boston,  Philadelphia,   Springfield  (Mass.), 
Ft.  Wayne,  and  Portland    (Ore.).  Hitch 
your  saleswagon  to  these  star  programs  of 
Westinghouse.   See  our  representatives 
listed  below,  for  availabilities. 


_  WESTINGHOUSE 

<ta"  RADIO  STATIONS Inc 
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V  NEWSPAPERS 

A  minimum  of  30,000  lines  in  each  of  the  two 
Lexington  papers  for  1945  on  program  promo- 
tion. 

VSTPEET  POSTEPS 

Twenty  WLAP  posters  in  downtown  Lexington 
at  heavy  traffic  locations.  Changed  monthly. 

V LOBBY  PISPIAYS 

WLAP  has  lobby  easel  displays  in  Lexington's 
hotels  and  theatres,  "plugging"  WLAP  pro- 
grams. 

VBILLBOAPPS 

WLAP  has  secured  heavy  traffic  billboard  loca- 
tions in  Lexington  for  starting  date  in  October. 

VPIPECT  MAIL 

WLAP  makes  frequent  mailings  to  Bluegrass 
dealer  lists  as  "merchandising  support"  for 
advertisers'  WLAP  programs. 

SPLUS 

.  .  .  Direct  lines  to  theatres  and  clubs  for  news 
bulletins.  Newspaper  advertising  in  Bluegrass 
towns  on  special  programs.  This  means  "AUDI- 
ENCE PLUS"  for  WLAP  advertisers. 


Lexington, 
Kentucky 

J.  E.  Willis,  Manager 
•  NUNN  STATIONS: 

Page  36    •    July  16,  1945 


WLAP 


A    NUNN  STATION 


WLAP,  Lexington,  Ky.;  WBIR,  Knoxville,  Tenn.; 
WCMI,   Ashland,    Ky.;    KFDA,    Amarillo,  Tex. 


Statements 

{Continued  from  page  17) 

employment,  basic  ingredients  of 
the  American  way  of  life. 

Your  comments  were  exceptional- 
ly interesting,  and  I  believe  your 
publication  has  performed  a  defi- 
nite service  to  radio  in  publishing 
President  Truman's  letter.  Be  as- 
sured that  McCann-Erickson  and 
its  clients  will  do  everything  in 
their  power  to  help  maintain  the 
high  standards  which  American 
broadcasting  has  progressively 
achieved. 

*  *  * 

CAMPBELL  ARNOUX 

WTAR  Norfolk 
NAB  Director,  District  U 

CONSIDER  PRESIDENT  Tru- 
man's statement  of  policy  on  radio 
broadcasting  as  published  in 
Broadcasting  July  9  the  most 
heartening  and  reassuring  message 
affecting  radio  in  years. 

It's  forthright  plain  American 
talk  devoid  of  ambiguities  or  double 
talk  is  the  kind  I  like  to  hear.  Mr. 
Truman's  expression  of  confidence 
in  the  integrity  and  ability  of  those 
now  entrusted  with  the  operation  of 
our  country's  broadcasting  stations, 
his  championship  of  a  free  and 
competitive  radio  and  his  convic- 
tion that  it  must  be  maintained  free 
and  competitive  should  set  at  rest 
any  doubts  and  fears  for  the  future. 

It  guarantees  to  broadcasting 
one  of  the  four  great  freedoms  of 
the  Atlantic  Charter,  freedom  from 
fear. 

It  also  is  a  challenge  and  an  in- 
spiration to  all  who  have  a  part  in 
the  operation  and  direction  of  a 
broadcasting  station  to  keep  their 
standards  high  and  constantly  as- 
cending and  to  make  public  interest 
first  consideration  in  all  of  their 
operations. 

*  *  * 
GEORGE  M.  BURBACH 

KSD  St.  Louis 
PRESIDENT  TRUMAN'S  state- 
ment that  radio  "must  be  main- 
tained as  free  as  the  press"  is  rec- 
ognition of  radio  on  a  par  with 
newspapers.  This  recognition  by  the 
President  places  a  responsibility 
upon  radio  which  we  must  strive 


to  maintain  by  establishing  higher 
and  higher  standards  constantly  en-  j 
deavoring  to  refine  radio.  A  deter- 
mined courageous  effort  now  to 
improve  our  service  to  the  public 
will  win  even  greater  recognition 
and  safeguard  us  against  attacks 
by  organized  public  groups  and 
laws  of  restraint  such  as  other 
media  have  experienced.  Too  often 
we  are  inclined  to  let  financial  re- 
turn govern  our  decisions  without 
proper  consideration  of  the  value 
of  goodwill  and  prestige.  The  tre- 
mendous growth  of  radio  is  proof 
that  the  job  has  been  well  done  but 
let  us  not  rest  on  past  perform- 
ances. 

Broadcasting  has  again  made 
a  substantial  contribution  to  radio. 
Congratulations  and  thanks. 


MARTIN  CAMPBELL 

WFAA .  Dallas 
NAB  Director,  District  13 

PRESIDENT  TRUMAN'S  cour- 
ageous message  regarding  radio  is 
a  timely  one  indeed.  It  is  encourag- 
ing to  broadcasters  to  know  that 
the  new  President  has  confidence  in 
them,  as  expressed  in  his  statement 
that  "The  American  system  has 
worked."  He  may  be  sure  his  confi- 
dence in  free  American  way  will 
not  be  misplaced,  and  that  radio 
not  only  must  but  will  keep  work- 
ing. Broadcasters  will  meet  the 
challenge  with  unflinching  courage 
knowing  that  President  Truman 
expects  it  of  them. 

*    *  '# 

LOUIS  G.  CALDWELL 

Counsel,  Clear  Channel  Broadcast- 
ing Service 

PRESIDENT  TRUMAN'S  inter- 
pretation of  the  Communications 
Act  as  a  decree  by  Congress  that 
America  "should  have  a  free,  com- 
petitive system"  of  radio,  and  his 
concept  of  radio  as  "medium  that 
by  the  very  nature  must  be  main- 
tained as  free  as  the  press"  consti- 
tute an  inspiring  and  clear  sighted 
recognition  of  fundamental  princi- 
ples which  should  have  guided  fed- 
eral regulation  of  broadcasting 
from  the  outset. 

For  years  these  principles  have 
constantly   been   threatened  with 

{Continued  on  page  38) 


"Maybe  we  could  do  less  business 
if  we  didn't  advertise  over  WFDF 
Flint?" 
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PHIL  SPITALNY  AND  THE  "HOUR  OF  CHARM"  ALL-GIRL  ORCHESTRA 


In  EVERY  field  of  endeavor,  outstanding 
achievement  is  the  result  of  a  combination  that 
"clicks."  A  typical  example  is  the  combina- 
tion of  KSD-NBC-AP. 

KSD  is  the  NBC  basic  station  for  St.  Louis;  it 
is  225  miles  to  the  nearest  other  NBC  basic 
outlet.  KSD  is  the  only  broadcasting  station 
in  St.  Louis  wfth  the  full  service  of  the  Asso- 
ciated Press— the  AP  news  wires  plus  the  PA 
radio  wire.  KSD  is  recognized  throughout  its 
listening  area  for  its  high  standard  of  pro- 
gramming and  advertising  acceptance. 

To  sell  the  great  St.  Louis  market,  use  "The 
Combination  that  CLICKS." 


ST.    LOUIS  •  SSO 


Owned  and  Operated  by  the 

ST.   LOUIS    POST  -  DISPATCH 

National  Advertising  Representatives 

FREE    &    PETERS,  INC. 


BROADCASTING    •    Broadcast  Advertising 


July  16,  1945    •    Page  37 


Statements 

(Continued  from  page  36) 

erosion  and  nullification  by  a 
strange  process  of  reasoning  which 
has  led  the  Commission  to  consider 
that  the  statutory  standard  "pub- 
lic interest,  convenience  and  neces- 
sity" is  an  unlimited  delegation  of 
authority  to  it  to  regulate  broadcast 
programs  by  various  indirect  but 
very  effective  devices.  This  has 
been  in  the  very  face  of  the  con- 
stitutional guaranty  of  free  speech, 
the  unqualified  prohibition  against 
censorship  in  Sec.  326  of  the  Act, 
and  the  clearly  expressed  intent  of 
Congress  as  reflected  in  the  legis- 
lative history  of  the  Act.  It  is  to 
be  hoped  that  broadcasters  will 
follow  President  Truman's  call  to 
"direct  their  energies  in  the  future 
.  .  .  toward  the  liquidation  of  all 
resistance  to  the  principles  upon 
which  their  own  free  charter  is 
founded." 


T.  A.  M.  CRAVEN 

Cowles  Broadcasting  Co. 
NAB  Director  at  Large 

ALL  IN  RADIO  should  be  thank- 
ful that  President  Truman  is  dis- 
posed to  follow  constitutional  lines 
with  respect  to  radio  as  a  free 
American  institution.  A  free  radio 
in  the  constitutional  sense  of  a  free 
press  is  the  kind  democracy  requires. 

During  my  seven  years  as  a 
member  of  the  FCC,  I  witnessed 
at  first  hand  a  steady  whittling 
away  of  the  free  competition  con- 
cept which  I  felt  had  been  ordained 
by  Congress.  President  Truman's 
forthright  and  clean-cut  pronounce- 
ments should  put  all  concerned  back 
on  the  track. 

The  President's  comment  should 
be  a  source  of  inspiration  to  all 
those  in  radio.  His  sparkling,  sin- 
cere words  of  encouragement 
should  serve  as  guideposts  in  the 
postwar  reconstruction  days  ahead 
— after  radio  has  contributed  its 
mite  toward  full  victory. 


FREDERIC  R.  GAMBLE 

President,  American  Assn.  of 
Advertising  Agencies 
PRESIDENT  TRUMAN'S  state- 
ment of  policy  on  radio  published 
in  your  July  9  issue  is  splendid 
service  on  your  part  to  broadcast- 
ers, advertisers  and  agencies.  His 
recognition  of  "full  fledged  war 
service"  by  and  through  radio  is 
well  deserved.  As  Senator  and 
chairman  of  Truman  Committee, 
the  President  got  full  information 
on  what  advertising,  with  leader- 
ship of  War  Advertising  Council, 
is  doing  to  help  win  the  war  and 
from  a  specially  made  survey,  con- 
vincing evidence  of  its  overwhelm- 
ingly acceptable  character  with 
very  small  percentage  of  objec- 
tionable material.  This  knowledge 
undoubtedly  underlies  his  present 
fine  statement.  With  this  confirma- 
tion by  high  government  authority, 
let  all  of  us  in  radio  go  forward 
with  the  constructive  plans  we  are 
working  on,  bearing  in  mind  that 


the  needs  of  all  must  be  regarded 
if  we  are  to  attain  the  success 
which  the  President  envisions  for 
us. 

JOHN  E.  FETZER 

WKZO  Kalamazoo 
NAB  Director,  District  8 
Assistant  Director  of  Censorship 

for  Radio 
JUST  AS  THE  13th  century  Magna 
Carta  Enunciation  was  the  fore- 
runner of  new  found  liberties  for 
a  great  people  so  President  Tru- 
man's radio  statement  may  well 
prove  to  be  the  great  charter  of  a 
free  American  radio.  A  radio  "as- 
free  as  the  press"  will  continue  to 
keep  the  American  people  the  best 
informed  in  the  world.  By  keeping 
our  radio  free  we  can  continue  to 
present  the  voice  of  a  rabbi,  priest 
or  minister  and  many  other  voices 
which  make  America  a  fortress  of 
freedom  and  a  powerful  arsenal  of 
democracy  in  the  war  against  dic- 
tatorship and  all  for  which  it 
stands. 

The  President's  statement  should 
be  cause  for  great  rejoicing  in  the 
broadcasting  industry. 

*  *  * 

ELIOT  C.  LOVETT 

President,  FCC  Bar  Assn. 
PRESIDENT  TRUMAN'S  recog- 
nition of  the  fact  that  the  Ameri- 
can system  of  radio  has  "worked" 
is  particularly  propitious,  and  his 
assertion  that  it  must  keep  "work- 
ing" is  a  consoling  promise  for  the 
industry.  That  the  promise  will  be 
kept  may  not  be  questioned;  the 
free,  competitive  American  broad- 
casting system  has  been  given  a 
new  lease  on  life  both  in  fact  as 
well  as  in  theory. 

*  *  * 

CLAIR  R.  McCOLLOUGH 

Mason  Dixon  Radio  Group 
NAB  Director  at  Large 
PRESIDENT  TRUMAN'S  July  3 
letter  to  Publisher  Taishoff  should 
be  a  source  of  deep  gratification  to 
every  American  broadcaster.  It 
clearly  defines  several  extremely 
important  questions  and  explicitly 
places  radio  broadcasting  squarely 
on  its  own  feet. 

It  is  particularly  significant  that 
our  Chief  Executive  should  issue 
his  statement  as  he  is  about  to  face 
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FOR  THE  Si 


—  us  freight  rates  are  reduced! 


Keep  jour  eyes  and  your  plans  focused  on 
this  increasingly  industrialized  market.  And 
remember  to  let  *T.H.S.  assist  you  in  build- 


ing a  "sure-fire"  marketing  and  radio  pro- 
gram for  this  area.  *T.H.S.  is  an  authority 
on  markets  and  radio  in  the  Middle  West 
and  Southwest! 


Texas 

KFDM — Beaumont 
KFYO— Lubbock 
KGNC — Amarillo 
KRGV — Weslaco 
KTS.4 — San  Antonio 
THE  LONE  STAR  CHAIN 


Affiliates 

Louisiana 

KRMD — Slireveport 
Oklahoma 
KADA — Ada 
KBIX  — Muskogee 
KCRC — Enid 
KGFE — Shawnee 


lAYLDR-j-juWE-SNUWDEN 


ROME— Tulsa 

KTOK — Oklahoma  City, 

KVSO — Ardmore 

THE  OKLAHOMA  NETWORK 

l\ew  Mexico 

KGGM — Albuquerque 

KVSF  — Santa  Fe 


Sales  Offices 

New  York  Hollywood 
Chicago  San  Francisco 

Dallas  Portland 
General  Offices — Amarillo 
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REAP  YOUR  HARVEST 

KUOA  ( SOOO  WATTS) 
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THE  DOMINANT  VOICE  OF  THIS  GREAT  4-STATE  REGION 


Those  dollar-signs  on  the  map  of 
KUOA's  primary  and  secondary  cov- 
erage represent  over  $200,000,000  of 
buying  power  from  1,220,958  people 
in  this  area.  They  also  represent  a 
plus-market  for  YOUR  products. 

The  strong,  clear  voice  of  KUOA 
is  well-known  to  all  these  people,  for 


205.318  radio  families  are  within  easy 
reach  of  our  primary  and  secondary 
coverage.  Your  sales  messages  will  be 
heard  by  housewives,  business  men, 
poultry  and  dairy  farmers,  fruit  grow- 
ers, miners,  oil  field  and  factory  work- 
ers, and  students.  Your  market  is 
HERE  ...  let  KUOA  help  you  harvest 
a  "bumper"  crop  of  sales. 


KUOA 

Siloam  Springs,  Arkansas 

5000  Watts  — 1290  Kilocycles 


The  Voice  of '. . . 

KAMOLAND 


National  Representatives: 
The  Walker  Company 
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the  momentous  problem  of  the  Ber- 
lin conference.  Certainly  the  im- 
mense power  and  force  of  radio 
must  have  been  uppermost  in  his 
mind — a  force  that  has  constantly 
demonstrated  its  great  capacity  for 
accomplishment  through  the  war 
years  "as  well  as  before  and  is  now 
being  urged  on  toward  new  and 
greater  horizons. 

Much  of  the  haze  that  has  ob- 
scured the  industry's  vision  as  it 
struggled  to  look  into  the  postwar 
period  has  now  been  lifted.  The 
Chief  Executive  has  issued  an  in- 
vitation and  a  challenge  to  those 
genuinely  interested  in  all  phases 
of  broadcasting  to  move  ahead  un- 
der his  able  definition  of  the  Ameri- 
can system. 

Our  President  could  not  possibly 
have  given  American  broadcasters 
a  more  vital  and  deeply  appreci- 


ated .twenty  -  fifth  anniversary 
birthday  gift. 

LESLIE  C.  JOHNSON 

WHBF  Rock  Island,  111. 
NAB  Director,  District  9 
PRESIDENT'S  statement  is  a 
challenge  to  provide  radio  leader- 
ship able  and  willing  to  work  with 
him,  Congress  and  the  press  for 
continued  freedom  of  expression. 
Free  speech  cannot  endure  half 
slave  and  half  free.  Therefore, 
there  must  be  no  encroachment 
from  any  source  upon  the  freedom 
of  radio  or  press.  The  President 
enjoins  them  to  work  together,  us- 
ing their  facilities,  as  he  puts  it, 
"to  making  more  intimate  and 
workable  the  relationship  between 
the  people  and  the  Government". 
Our  leadership,  unselfish  and  un- 
afraid, should  step  forward.  Radio 
has  attained  manhood,  inheriting 
the  responsibilities  and  obligation^ 
that  go  with  adult  state.  No  indus- 
try   obligation    transcends  radio 


management's  responsibilities  to 
the  public  by  whose  direct  suffer- 
ance radio  lives.  This  public  trust 
demands  constant  effort,  with  the 
press,  to  preserve  freedom  of  en- 
terprise and  the  democratic  system, 
keystone  of  which  is  free  speech. 
Here  and  now  is  a  golden  oppor- 
tunity for  constructive  action. 

J.  R.  POPPELE 

President,  Television  Broadcasters 
Assn. 

THE  FOUNDATION  for  television 
broadcasting  in  the  United  States 
is  being  laid  upon  the  same  frame- 
work which  has  made  radio  one  of 
the  nation's  foremost  industries, 
namely,  free  and  competitive  en- 
terprise. 

President  Truman's  tribute  to 
radio  broadcasters  for  thejr  laud- 
able public  service,  and  his  far- 
sightedness in  recognizing  the  vast 
opportunities  for  even  greater 
service  inherent  in  television,  are 
indicative  of  his  awareness  of  the 


CKLW 
WINS  IT 
AGAIN! 


For  The  SECOND  STRAIGHT  Year  CKLW  Has  Won 

The  BILLBOARD  MAGAZINE 

Annual  Station  PROMOTION  AWARD 

Showmanship  counts! — and  "prime  promotion  on  both  sides  of  the 
border"  has  long  been  a  part  of  this  station's  wide-awake  policy. 
Both  program  and  station  publicity  has  and  always  will  be  care- 
fully planned  and  consistently  used  to  build  and  hold  our  audience, 
advertisers,  and  friends! 

J.  E.  CAMPEAU,  Managing  Director 


5,000  Watts 
at  800  kc. 
day  and  night 


In  The  Detroit  Area,  it's 


CKLW 


Mutual 
Broadcasting 
System 


ADAM  J.  YOUNG,  Jr.,  INC.,  Nat'l  Representative 


potentialities  of  these  great  com- 
munication services. 

Only  by  a  'free,  competitive 
system,  unfettered  by  artificial 
barriers  and  regulated  only  as  to 
the  laws  of  nature  and  the  limita- 
tion of  facilities"  can  television 
achieve  its  ultimate  and  inevitable 
greatness. 

P.  W.  MORENCY 

WTIC  Hartford 
NAB  Director,  District  1 

I  BELIEVE  the  statement  made 
by  the  country's  chief  executive  in 
his  letter  of  July  3,  1945,  to  be  of 
primary  importance  to  every  broad- 
caster in  the  eountry  and  to  the 
public  it  demonstrates  a  thorough 
understanding  of  the  problems  of 
the  radio  industry  and  points 
clearly  to  the  proper  paths  of  its 
future  development.  Broadcasters 
welcome  competition  knowing  that 
it  stimulates  progress  and  by  that 
progress  the  public  is  best  served. 
It  is  particularly  pleasing  to  hear 
from  your  President  that  radio  has 
done  a  good  job,  is  in  good  hands 
and  that  the  American  system 
which  has  brought  us  the  best  radio 
system  in  the  world  "has  worked 
and  must  keep  working."  The  radio 
industry  has  shown  the  maturity 
it  has  attained  in  the  war  effort 
and  the  President's  clear  statement 
of  facts  and  principles  should  stim- 
ulate us  all  to  continue  and  im- 
prove the  good  job  that  the  indus- 
try is  now  doing. 

G.  RICHARD  SHAFTO 

WIS  Columbia 
NAB  Director  at  Large 
THE  LETTER  from  President  Tru- 
man is  of  greater  significance  to 
broadcasters  than  any  statement 
from  high  government  sources  in 
the  last  decade.  In  it  the  President 
conveys  his  clear  recognition  of  a 
new  era  of  radio  broadcasting  in 
which  the  sheer  quantity  of  avail- 
able facilities,  and  the  ensuing  free 
competition,  must  outmode  restric- 
tive regulation  based  upon  the  con- 
cept that  broadcasting  is  the  enjoy- 
ment by  sufferance  of  a  quasi- 
monopoly. 

Nothing  so  enthuses  the  broad- 
(Continued  on  page  68) 
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5000  WATTS  DIRECTIONAL.  OVER ..NEW_YOR«J 
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Longfellow  had  chosen  Tench  Tilghman 


UJCBfTI 

MUTUAL  BROADCASTING  SYSTEM 


There  are  those  who  maintain  that  Paul  Revere 's 
ride  was  surpassed  by  the  difficult  and  dramatic 
feat  of  Col.  Tench  Tilghman.  On  the  23rd  of  October, 
1781,  Tilghman  arrived  in  Philadelphia  bringing 
Congress  the  news  of  Cornwallis'  surrender.  In 
four  days  he  had  journeyed  by  small  boat  and 
horseback,  almost  three  hundred  exhausting  miles. 

But  Henry  Wadsworth  Longfellow  chose  Paul 
Revere  as  the  subject  of  his  widely  known  poem, 
so  to  many  Americans,  the  Boston  Patriot  has 
become  the  more  familiar  historical  figure. 

Unfortunately,  achievement  itself,  is  not  followed 
by  recognition.  In  the  world  of  business  a  product 
becomes  well  known,  only  when  advertised  through 
a  popular  medium.  If  Baltimore  is  your  market, 
WCBM  is  your  medium. 


John  Elmer 

President 


Free  &  Peters,  inc. 

Exclusive  National  Representatives 


reorge  H.  Roeder 

General  Manager 
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KRAEMER  IS  NAMED 
BY  ASSOCIATED  NET 

GENE  KRAEMER  has  resigned 
from  sales  staff  of  Adam  J.  Young 
Jr.  Inc.,  effective  July  16  to  become 
New  York  manager  of  Associated 
Broadcast- 
ing Corp.,  which 
plans  to  begin 
operation  Sept. 
16  as  fifth  nation- 
wide network. 
New  York  offices 
are  being  opened 
in  the  Chanin 
Bldg. 

New  network 
plans  to  use 
Mr.  Kraemer  'ABC  Network" 
as  signature  despite  fact  some  pub- 
lications have  used  tag  to  identify 
American  Broadcasting  Co.  since 
that  organization  dropped  Blue 
Network  name.  ABC  appellation 
had  been  registered  by  Associated 
last  year  and  when  the  Blue  an- 


fTlnnncEiiienT 


CAPT.  JOHN  A.  KENNEDY,  president 
of  West  Virginia  Network  on  leave,  as- 
signed to  the  office  of  Vice  Adm.  F.  J. 
Home,  Vice  Chief  of  Naval  Operations, 
is  on  a  three-month  special  mission  in 
the  Pacific,  during  which  he  will  visit 
practically  every  Naval  base. 
FRANK  E.  MULLEN,  NBC  vice-president 
and  general  manager,  addressed  the 
New  York  Workshop  last  Thursday  on 
"Operating  Problems  of  a  Radio  Net- 
work". 


nounced  name-changing  plans,  As- 
sociated notified  the  Blue  of  prior 
claim  to  ABC,  which  the  Blue 
acknowledged. 

New  network  will  start  with 
about  30  outlets  as  a  "streamlined 
major  market  chain".  Organization 
is  virtually  complete  and  details 
soon  will  be  announced. 

Mr.  Kraemer  last  week  was  in- 
correctly reported  to  be  joining 
J.  P.  McKinney  &  Sons. 


C.  F.  MARDEN,  general  manager  of 
2UW  Sydney  and  of  the  Commonwealth 
Broadcasting  Corp.  in  Queensland,  as 
well  as  other  Australian  radio  opera- 
tions, is  in  the  U.  S.  on  his  first  visit 
to  become  acquainted  with  American 
radio  operations.  Former  president  of 
the  Australian  Federation  of  Commer- 
cial Broadcasting  Stations,  he  particu- 
larly Is  looking  into  FM  and  television. 

DONALD  W.  THORNBURGH,  CBS  Pa- 
cific vice-president,  and  SIDNEY  N. 
STROTZ,  NBC  western  division  vice- 
president,  have  been  elected  to  board 
of  directors  of  Hollywood  Veterans  Serv- 
ice Council,  returning  servicemen  reha- 
bilitation service.  LOUIS  ALLEN  WEISS, 
vice-president  and  general  manager  of 
Don  Lee  Broadcasting  System,  is  mem- 
ber of  council  excutive  committee. 

HARRY  MAIZLISH,  manager  of  KFWB 
Hollywood,  leaves  July  19  for  New  York 
and  Chicago. 

JACK  O.  GROSS,  owner  and  manager  of 
KFMB  San  Diego,  is  in  Chicago  to 
interview  assistant  manager  applicants 
and  to  contact  agencies  on  fall  plans 
of  clients. 

JAMES  D.  SHOUSE,  vice-president  of 
Crosley  Corp.  in  charge  of  broadcasting, 
is  still  confined  to  his  home  with  a 
bursitis  attack  suffered  several  weeks 
ago.  He  has  been  directing  activities  of 
WLW  Cincinnati,  however,  from  his 
bedside. 


Baltimore,  Pop.  988,000^ 
Pittsburgh,  Pop.  630,000* 
St.  Paul,  Pop.  .  ■  295,000* 

Total  1,913,000 
WOAI  Daytime  Primary  Area 

Pop.  1,916,500 


*Copr.  1945,  Sales  Management  Survey  of 
Buying  Power;  further  reproduction  not  licensed 


Included  in  the  big  loop  of  WOAI's  daytime 
primary  area  are  more  potential  customers 
than  the  combined  population  of  Baltimore, 
Pittsburgh  and  St.  Paul! 

In  this  populous  and  prosperous  Texas  market, 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TQN 


Ihe  50,000  watt,  clear  channel  voice  of  WOAI 
attracts  more  listeners  than  any  other  station. 

And  that's  why  WOAI  continues  to  sell  more 
merchandise  to  more  people  in  Central  and 
South  Texas  than  any  other  station — at  a 
lower  cost  per  sale! 


OAI 

Son  &2datu& 


Represented  Nationally  by 
EDWARD  PETRY  &  CO. 


MERWYN  McCABE  has  been  appointed 
general  sales  manager  of  KFRC  San 
Francisco,  replacing  DAN  DONNELLY 
who  has  joined  the  Los  Angeles  office 
of  BBDO.  RAY  RHODES,  account  exec- 
utive, becomes  head  of  local  sales  at 
KFRC. 

CAPT.  HAROLD  F.  WALKER,  formerly 
of  sales  department  of  WLW  and  WSAI 
Cincinnati,  who  served  in  India  with 
the  Intelligence  Service,  Tenth  Air 
Force,  is  on  temporary  duty  with  AAF 
Office  of  Radio  Production,  War  Dept., 
to  handle  equipment  and  supply  for 
overseas  combat  teams  assigned  to 
"Fighting  AAF"  program. 

LT.  REX  WEBSTER,  former  member  of 
the  KFYO  Lubbock,  Tex.,  sales  staff 
now  in  the  Navy,  is  the  father  of  a  boy. 

TOM  O.  McCULLOUGH,  commercial 
manager  of  WIOD  Miami,  has  been  ap- 
pointed chairman  of  program  commit- 
tee, Miami  Klwanis  Club,  for  second 
half  of  1945. 

CHARLOTTE  TUTHILL  is  new  traffic 
manager  of  WSAP  Portsmouth,  Va. 

JOHN  T.  BRADLEY,  office  manager  of 
Allied  Adv.  Agencies,  Los  Angeles,  has 
resigned  to  join  KECA  Hollywood  as 
account  executive.  His  former  duties 
have  been  taken  over  by  BILL  WELSH, 
agency  production  manager. 

RUTH  BARNARD,  formerly  of  Don  Lee 
Broadcasting  System,  Hollywood,  after 
serving  three  years  as  OWI  shortwave 
chief  of  program  service  section,  San 
Francisco,  has  returned  to  network  as 
traffic  manager  and  supervisor  of  script 
and  transcription  departments. 

GERRY  MARTIN,  NBC  account  execu. 
tive,  has  been  given  three  months'  leave 
to  serve  with  the  War  Advertising  Coun- 
cil in  New  York. 

BERNICE      NACHTMAN  McCARTER, 

after  nearly  a  year  absence,  has  returned 
to  WFOY  St.  Augustine,  Fla.,  as  traffic 
manager  and  local  news  reporter. 

McINTOSH  McDONALD,  released  from 
the  Army,  has  returned  to  CKNW  New 
Westminster,  B.  C,  as  salesman. 

T.  EUGENE  DUFFY,  released  from  the 
Army  and  former  display  advertising 
manager  of  White  Plains  (N.  Y.)  Re- 
porter Dispatch,  is  new  sales  director 
of  WFAS  White  Plains.  New  members 
of  the  sales  staff  are  JOHN  F.  SLOAN 
and  GEORGE  PLONER,  both  released 
from  service. 

JEREMY  MARCUS,  former  eastern  sales 
representative  of  Overseas  News  Agency, 
joins  WNAB  Bridgeport  July  16  as  local 
time  salesman. 

KATHERINE.  CONLIN  has  resigned  as 
traffic  manager  of  WIP  Philadelphia  to 
join  office  staff  of  Jefferson  Hospital. 

EDWARD  H.  BENEDICT,  former  media 
director  of  Grant  Adv.,  New  York,  has 
joined  Mutual  sales  department  as  ac- 
count executive. 

SHELTON  EARP,  account  executive, 
KECA  Hollywood,  has  shifted  to  Ameri- 
can Hollywood. 


»  IN  PHILADELPHIA 


The  Powerful  Advertising  Influence  of  the  Southwest 
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Philadelphia's 
Most  Powerful  Independent 
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Southern  Flavor 

"Mo  spice,  mo  pepper,  turns  de  light  down  low  .  .  , 
den  puts  my  soul  in  it !" 

Southern  preferences  in  entertainment  largely  follow 
this  same  recipe.  WAGA  has  made  more  progress  than 
any  other  Atlanta  station  in  the  past  two  years,  because 
its  programs  really  suit  Southern  tastes! 

With  popular  WAGA  on  your  list,  you  are  really 
"cooking  with  gas"  in  one  of  America's  most  responsive 
markets. 


WAGA 


ATLANTA 

•  American  Broadcasting  Company 


5000  watts  on  590  Kc.  • 

Represented  by  Headley-Reed 


HHHHBHI 
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FIRST  STARTERS 


ALABAMA 
Mobile,  WMOB 
Opelika,  WJHO 

CALIFORNIA 

San  Francisco,  KPO 

FLORIDA 

Jacksonville,  WMBR 
Tallahassee,  WTAL 

GEORGIA 
Albany,  WGPC 
Brunswick,  WMOG 
Columbus,  WRBL 
Savannah,  WTOC 
Waycross,  WAYX 


ILLINOIS 
Chicago,  WCFL 

INDIANA 

Fort  Wayne,  WGL 
MAINE 

Portland,  WCSH 

MARYLAND 
Baltimore,  WCBM 
Salisbury,  WBOC 

MISSOURI 
Joplin,  WMBH 

MONTANA 
Butte,  KGIR 
Kalispell,  KGEZ 


NEVADA 
Reno,  KOH 

NEW  JERSEY 
Jersey  City,  WHOM 

NEW  YORK 
Niagara  Falls,  WHLD 

NORTH  CAROLINA 
Roanoke  Rapids, 

WCBT 
Winston-Salem,  WSJS 

OHIO 

Akron,  WAKR 
Canton,  WHBC 
Steubenville,  WSTV 
Columbus,  WHKC 


Warren,  WRRN 
Youngstown,  WFMJ 

OREGON 
Bend,  KBND 
Corvallis,  KOAC 
Eugene,  KORE 
Pendleton,  KWRC 
Portland,  KWJJ 

PENNSYLVANIA 
Harrisburg,  WKBO 
New  Kensington, 

WKPA 
Sunbury,  WKOK 
Washington,  WJPA 

SOUTH  CAROLINA 
Spartanburg,  WSPA 


TENNESSEE 
Cookeville,  WHUB 
Knoxville,  WNOX 
Memphis,  WMPS 
Nashville,  WLAC 

TEXAS 

Corsicana,  KAND 
Dallas,  WFAA 
El  Paso,  KTSM 

UTAH 

Salt  Lake  City,  KSL 

WASHINGTON 
Everett,  KRKO 
Pullman,  KWSC 
Seattle,  KOL 


Walla  Walla,  KUJ 
Wenatchee,  KPQ 

WEST  VIRGINIA 
Charleston,  WGKV 
Wheeling,  WKWK 

WISCONSIN 
Milwaukee,  WISN 

CANADA 
Grand  Prairie, 

Alberta,  CFGP 
Halifax,  Nova  Scotia, 

CHNS 
Quebec  City,  Quebec, 

CHRC 
Winnipeg,  Manitoba, 

CKRC 


Dynamic,  authentic  life-dramas  of  the  foremost  figures  in 
the  news . . .  U.  P.'s  new  15-minute  transcribed  program. 


What  are  they  like,  the  men  who  are  big  news  the  world 
over — and  how  did  they  become  what  they  are? 

What  drew  or  drove  them  to  their  great  attainment? 

What  brought  the  breaks  through  which  they  rushed  toward 
eminence? 

What  was  the  great  crisis  of  their  lives,  how  did  they  meet  it, 
what  might  have  happened  if  they  had  met  it  otherwise? 

And  today,  what  kind  of  persons  are  they? 

Such  questions  as  these  "One  Man's  Destiny"  answers — and 
answers  in  dramatic  and  authentic  terms — in  a  15-minute, 
ready-to-air  recorded  program. 

This  new  show,  made  by  the  same  staff  as  made  U.P.'s 
"Soldiers  of  the  Press" — the  most  widely  broadcast  war 
show  in  the  world — presents  an  unmatched  combination  of 
excitement  and  enlightenment.  It  stirs  as  it  instructs,  instructs 
as  it  stirs. 

"One  Man's  Destiny",  running  fifteen  minutes — including 
45  seconds  at  start  and  end  for  station  or  commercial  an- 
nouncements— is  distributed  to  one  station  only  in  a  city. 
The  first  station  to  order  the  feature  will  receive  it. 

For  audition  samples,  for  terms,  ask  your  nearest  United 
Press  bureau. 


UNITED  PRESS 


! 


Getting  the  Jump 

BROADCASTERS,  doing  quite  well  these  last 
few  years,  may  not  be  in  the  best  strategic 
position  for  the  advertising  readjustment  ex- 
pected as  soon  as  serious  reconversion  gets  un- 
der way.  For  they  face  a  period  of  industrial 
and  commercial  change  with  sales  staffs  geared 
to  a  seller's  market. 

During  this  transition  period  many  adver- 
tisers will  drop  institutional  copy  designed  to 
protect  brand  names  and  shift  to  hard-hitting 
messages  designed  to  bring  quick  sales  results. 

In  a  nationwide  roundup  of  all  fall  and  winter 
business  prospects,  appearing  in  this  issue, 
Broadcasting  correspondents  find  a  feeling 
among  the  men  who  buy  radio  time  that  some 
old-fashioned  sales  effort  must  be  started,  and 
started  quickly.  In  plain  words,  they  state  that 
networks  and  stations  have  been  leading  a  rea- 
sonably soft  business  life  during  the  thriving 
war  period.  The  transition  to  normalcy  is  get- 
ting under  way. 

Competition  will  become  stiffer  as  periodi- 
cals get  more  paper,  autos  return  to  highways 
once  lined  with  billboards  and  other  media  get 
back  in  stride.  That  will  be  broadcasting's  cue 
to  resume  aggressive  selling,  supported  by 
adequate  market  distribution  and  coverage 
data.  After  all,  radio's  growth  can  be  traced 
in  considerable  measure  to  its  pioneer  efforts 
to  obtain  business  in  direct  competition. 

Important  changes  are  in  the  offing.  Alert 
broadcasters  will  be  ready  with  well-planned 
straight-from-the-shoulder  sales  campaigns. 
Seller's  markets  don't  last  forever. 


FM,  Stillborn? 

BROADCASTERS  learned  the  hard  way  last 
week  that  the  battle  over  FM  has  just  begun. 
When  the  FCC  placed  this  new  broadcast 
service  in  the  100  mc.  band,  after  a  long  and 
bitter  contest  with  those  who  have  pioneered 
the  art,  it  was  only  the  first  skirmish. 

The  FCC  has  issued  an  order  incorporating 
its  proposed  rules  and  regulations  to  cover 
FM.  True,  the  FCC  emphasizes  that  draft  is 
designed  only  to  give  "scope  and  direction" 
to  the  hearing,  now  called  for  July  30,  and 
that  it  is  simply  a  "suggested"  draft.  But 
these  proposed  rules  indicate  FFC  thinking. 

The  Commission  repeatedly  has  stated  that 
it  wants  to  encourage  present  AM  broadcasters 
to  enter  and  pioneer  the  FM  field.  By  posing 
the  question  whether  it  should  adopt  a  regu- 
lation barring  eventual  dual  ownership  of  AM 
and  FM  stations  in  the  same  market,  the  Com- 
mission frightens  away  AM  participation. 

Broadcasters  must  state  their  case  at  the 
hearing,  or  resign  themselves  to  a  kind  of 
regulation  of  FM  that  may  stifle  rather  than 
encourage  the  development  of  an  art  which 
could  infinitely  broaden  radio's  service.  The 
trouble  seems  to  be  that  the  FCC  regards  FM 
as  a  service  competitive  with  AM,  rather  than 
a  companion  service  in  the  aural  field  even- 
tually destined  to  replace  AM  in  metropolitan 
areas. 


Ryan,  On  The  Record 

J.  HAROLD  RYAN  is  about  to  complete  his 
tenure  as  interim  president  of  the  NAB.  He 
returns  soon  to  Toledo,  to  pick  up  where  he 
left  off  before  the  war  as  vice-president  and 
treasurer  of  the  Fort  Industry  Co.  For  three 
years  he  distinguished  himself  as  assistant 
director  of  censorship  in  charge  of  radio — with 
nary  a  mishap  in  handling  of  that  delicate 
task.  For  more  than  a  year  he  has  piloted  the 
NAB  ship  through  rough  waters. 

When  he  was  drafted  for  the  NAB  presi- 
dency in  April,  1944,  Mr.  Ryan  accepted  with 
misgivings.  He  wanted  then  to  return  to  his 
home  and  his  business.  He  set  aside  that  desire 
to  serve  the  art  in  which  he  had  been  a  leader 
for  more  than  a  decade. 

During  his  NAB  term,  he  has  led  that  asso- 
ciation in  accomplishing  these  objectives: 

(1)  Broadcast  Measurement  Bureau,  which 
was  evolved  originally  by  the  research  com- 
mittee of  which  he  was  chairman,  has  come 
into  fruition.  Most  broadcasters  pledged  their 
funds  to  this  enterprise  for  the  most  part  on 
faith  in  Harold  Ryan. 

(2)  On  April  1,  1944,  the  NAB  had  567  ac- 
tive members  and  21  associates.  As  he  is  about 
to  leave  office,  the  roster  shows  669  active  mem- 
bers and  39  associates. 

(3)  A  great  personal  victory  was  his  fight 
to  convince  the  War  Advertising  Council  that 
a  system  could  be  developed  to  measure  fairly 
the  relative  contributions  of  radio  and  printed 
media  toward  furthering  the  war  effort. 

(4)  Relationships  between  broadcasters  and 
advertisers  and  agencies  were  improved.  This 
stems  from  the  organizational  processes  which 
produced  the  BMB  structure. 

(5)  Financier  as  well  as  broadcaster,  Har- 
old Ryan  leaves  the  NAB  functioning  on  an 
absolute  cash  basis — paying  bills  as  they  are 
presented,  a  departure  from  the  former  accrual 
system  of  bookkeeping. 

Harold  Ryan  is  a  conservative  and  careful 
operator.  Those  who  enjoy  his  confidence  know 
that  he  did  not  undertake  the  NAB  presidency 
with  any  thought  of  sweeping  out  shop.  He  felt 
that,  as  interim  president,  his  task  was  to  keep 
the  association  on  even  keel.  This  he  has  done, 
at  great  personal  sacrifice. 

He  recognizes  as  clearly  as  does  any  broad- 
caster that  the  NAB  should  be  strong  and 
hard-hitting  enough  to  protect  the  art  against 
unfair  legislation  and  regulation,  ridiculous 
demands  of  the  likes  of  Petrillo,  against  all 
the  evils  that  beset  radio  and  threaten  its  free 
existence.  His  administration  has  not  been  a 
force  against  such  incursions.  That  was  by  de- 
sign. These  objectives  were  not  possible  in  an 
interim  tenure,  and  Harold  Ryan  was  sensible 
enough  to  know  it. 

Soon  Harold  Ryan  will  hand  to  his  succes- 
sor, yet  unnamed,  a  going  concern.  He,  along 
with  all  in  radio,  fervently  hope  that  the  presi- 
dential toga  will  fall  upon  the  shoulders  of  a 
strong,  virile,  intelligent  leader  who  with  dig- 
nity and  aggressiveness  can  channel  the  vast 
art  of  radio  toward  sounder  legislation  and 
regulation  and  broader  public  service. 

That  man  may  be  Associate  Justice  Justin 
Miller,  a  distinguished  jurist  and  an  imposing 
national  figure.  The  course  of  action  has  been 
prescribed  by  President  Truman.  The  task  is 
not  simple,  but  the  issue  is  clear-cut  and  the 
road  well  marked. 


WALTER  JOHNSON  BROWN 

THERE'LL  BE  a  broadcaster  in  Berlin 
when  the  Big  Three  get  together  almost 
any  day  now.  That  rare  personality  will 
be  Walter  Johnson  Brown,  special  as- 
sistant to  Secretary  of  State  James  F.  Byrnes. 
He  is  on  leave  from  Spartanburg,  where  he  is 
vice-president,  general  manager  and  part 
owner  of  WSPA. 

One  of  the  first  official  acts  of  Justice 
Byrnes,  upon  assuming  the  Cabinet  post,  was 
to  designate  his  friend,  confidant  and  advisor, 
Walter  Brown,  as  chief  assistant,  dealing  in 
public  relations.  So  far  as  the  records  show, 
Walter  also  is  radio's  first  contribution  to  in- 
ternational diplomacy.  After  the  conference, 
he  will  assume  a  new  official  status  at  the  De- 
partment, but  the  precise  title  isn't  yet  known. 

Eighteen  years  ago  Walter  swore  he  was 
through  with  politics  forever. 

That  was  when  his  father  was  defeated  for 
reelection  as  Georgia  Commissioner  of  Agri- 
culture. Walter  had  been  unofficial  aide  to  his 
father.  He  stuck  to  his  resolution  for  two 
years  while  the  University  of  Georgia  taught 
him  the  rudiments  of  journalism. 

Then  he  came  to  Washington.  Like  other 
Capital  correspondents  he  found  himself  writ- 
ing, eating  and  dreaming  politics.  For  a  decade 
his  political  activities  were  numerous,  intense 
and  unofficial.  They  centered  on  Carolina  poli- 
tics, particularly  South  Carolina  where  he 
played  a  background  role  in  most  of  the  cam- 
paigns. 

His  intimate  knowledge  of  government  oper- 
ations and  his  wide  acquaintance  led  in  April 
1943  to  his  appointment  as  special  assistant 
to  Justice  Byrnes,  Director  of  Economic  Stabil- 
ization. Two  months  later  Justice  Byrnes 
became  Director  of  War  Mobilization  and 
Walter  remained  with  him  until  last  April  1. 

Two  years  of  service  as  an  important  Fed- 
eral official  at  the  focal  point  of  war  opera- 
tions had  given  Walter  a  chance  to  serve  his 
country  faithfully  and  efficiently.  So  he  re- 
tired from  public  life  to  the  comparative  quiet 
WSPA  Spartanburg,  S.  C,  where  he  is  vice- 
president  and  general  manager,  and  to  the 
quiet  of  his  historic  farm,  Hickory  Hill,  Geor- 
gia. No  more  politics  for  Walter. 

On  April  12  he  was  in  his  library  reading 
a  book  by  Winston  Churchill  when  Justice 
Byrnes  called  from  Spartanburg  to  tell  him 
about  President  Roosevelt's  death.  Walter  went 
to  Spartanburg  and  they  flew  to  Washington 
to  attend  services  for  the  President. 

A  fortnight  ago  Walter  was  back  in  politics 
— only  this  time  at  the  Department  of  State. 

Walter  Brown's  Washington,  Carolina  and 

(Continued  on  page  48) 
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DR.  LYMAN  BRYSON,  CBS  DIRECTOR  OF  EDUCATION,  BECOMES 
THE  247th  MEMBER  OF  KOIN's  MILLION  DOLLAR  CLUB  DURING 
SPECIAL  BROADCAST  TO  NATION-WIDE  CBS  FROM  THE  KOIN 
INSTITUTE  FOR  THE  STUDY  OF  RADIO. 

A  7th  War  Loan  "Special"  this  124th  meeting  of  KOIN's  Variety  Award  winner 
featured  the  KOIX  Duncan  Singers,  Singing  Hostess  Margaret  Carroll  and  the 
KOIX  Orchestra.  Presentation  of  membership  to  Dr.  Bryson  was  made  by 
E.  C.  Sammons,  Chairman  Oregon  War  Finance  Committee.  Thus  he  joined 
246  other  members  each  credited  with  the  sale  of  more  than  one  million  dollars 
in  War  Bonds.  Congratulations  to  Bryson  came  in  a  glowing  tribute  from  Million 
Dollar  Club  member  Ted  R.  Gamble,  Director  War  Finance  Division  of  U.S. 
Treasury  Department,  in  a  special  pickup  direct  from  Washington,  D.C. 

★  *  *  * 

The  broadcast  was  but  one  of  several  KOIX  originations  highlighting  the  second 
annual  Institute  for  the  Study  of  Radio  ...  a  KOIX  "trail-blazing"  venture  in  the 
field  of  radio  and  education  .  .  .  held  in  cooperation  with  the  Oregon  State  System 
of  Higher  Education  and  the  Portland  Public  Schools.  Bryson  was  one  of  the 
institute  faculty  made  up  of  12  of  the  nation's  outstanding  radio  and  educational 
authorities.  Perhaps  its  impact  is  best  expressed  in  these  words  by  one  attending .  .  . 

"I've  been  a  teacher  for  33  years  and  this  is  the 
most  inspirational  tiling  that  ever  happened  to  me." 


PORTLAND,  OREGON 

FREE  &  PETERS,  Inc. 

NATIONAL  REPRESENTATIVES 


Represented  By 
HEADLEY  REED  COMPANY 


New  York 
Atlanta 


Chicago  :  Detroit 
:    San  Francisco 


Respects 

(Continued  from  page  U6) 

Georgia  career  centers  around  his 
close  friendship  with  Justice 
Byrnes.  The  beginning  of  that 
friendship  is  a  typical  report- 
er's story.  It  occurred  in  the  sum- 
mer of  1931,  when  WaLter  went 
around  to  see  for  the  first  time  the 
Senator  from  South  Carolina,  Mr. 
Byrnes. 

A  secretary  and  a  man  in  shirt 
sleeves  were  in  the  office.  As  Walter 
got  the  secretarial  runaround,  his 
reportorial  instincts  asserted  them- 
selves. Good  and  mad,  he  let  the 
secretary  have  a  few  choice  Geor- 
gia expletives.  Abashed,  the  secre- 
tary said,  "That's  Senator  Byrnes 
right  there." 

Interviewed  Senator 

Walter  interviewed  the  Senator 
about  the  Hoover  plan  for  a  mora- 
torium on  foreign  debts.  That 
was  the  start  of  a  dual  role. 
Through  a  decade-and-a-half  of 
the  most  exciting  era  in  world 
history  he  has  been  at  the  side  of 
Senator  Byrnes  in  political  cam- 
paigns, Congressional  activity  and 
wartime  service. 

Born  near  Athens,  Ga.,  July  25, 
1903,  Walter  attended  public  schools 
in  Bowman  and  Toccoa.  While  in 
Toccoa  grammar  school  he  got  his 
first  job,  delivering  the  Atlanta 
Journal.  He  worked  for  two  rea- 
sons— first,  he  wanted  to  work; 
second,  he  had  to. 


Toccoa  oldtimers  recall  the  lad 
who  waited  for  No.  30  to  come  into 
the  station  with  the  Journal  bundle. 
Sniffing  the  steaks  cooking  in  the 
diner,  he  would  say  to  them,  "Some 
day  I'm  going  to  ride  that  diner 
and  eat  steak."  Twelve  years  later 
he  rode  in  the  diner  of  No.  30,  and 
ate  steak. 

Walter's  dad  was  elected  Geor- 
gia Commissioner  of  Agriculture 
in  1916  and  the  family  moved  to 
Atlanta.  He  attended  Gibson-Mer- 
cer Academy  a  year,  then  went 
to  Tech  High  School.  At  Tech  he, 
got  his  first  taste  of  journalism — 
setting  type  for  the  multigraphed 
market  bulletin  edited  by  his  father, 
first  such  bulletin  in  the  U.  S. 

During  political  campaigns 
Walter  drove  his  dad  around  the 
state.  After  graduating  from  Tech, 
he  went  to  Georgia  Tech,  and  was 
the  first  student  in  the  new  cera- 
mics course  his  father  persuaded 
the  university  to  start.  In  his  sec- 
ond year  he  left  school  at  21  to 
marry  his  childhood  sweetheart, 
the  granddaughter  of  Senator  Tom 
Watson.  About  that  time  the  elder 
Brown  was  defeated  for  reelection 
and  Walter  took  his  solemn  oath 
to  stay  out  of  politics  forever. 

Studied  Journalism 

He  moved  to  Athens  for  the 
course  at  the  U.  of  Georgia  jour- 
nalism school.  In  1929  he  and 
Henry  McLemore  decided  to  crash 
the  big  time  and  drove  to  Wash- 
ington. Walter  stayed  but  Henry 


THIS  IS 
MRS.  SMITH... 


.  .  .  one  of  the  1,045,717  housewives  in  the  WGY 
COMMUNITY*  who  buy  17/8  billion  dollars  worth  of 
products  they  hear  about  over  WGY  in  the  97  thriving 
downtowns  scattered  network  fashion  over  eastern  and 
central  New  York  and  western  New  England  

And  WGY  is  the  ONLY  medium  which  combines  this 
valuable  market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  18  cities 
with  a  population  of  over  25,000,  39  cities  of  over  10,000 
population,  and  40  incorporated  towns  and  villages  of  over 
5000  population. 

WGY 

SCHENECTADY,  NEW  YORK 

50,000  watts — 23  years  of  service — NBC  Represented 
Nationally  by  NBC  Spot  Sales 

GENERAL  H  ELECTRIC 


went  to  New  York  and  United 
Press.  Walter  freelanced  for  a 
while,  with  slim  success,  but  finally 
got  the  first  of  his  newspaper 
string,  the  Winston-Salem  Journal- 
Sentinel. 

At  that  point  hard  work  and 
merit  began  to  bring  results.  Capi- 
tal newspapermen  have  always 
recognized  him  as  one  of  the  crack 
correspondents  of  his  day.  He  fed 
three  leased  wires  out  of  Washing- 
ton plus  miscellaneous  writing. 
Before  he  was  established,  though, 
he  sent  for  his  wife  and  boy.  They 
moved  into  a  home  in  Foxhall  Vil- 
lage, across  from  T.  A.  M.  Craven, 
then  at  the  FCC. 

Covered  Congress 

In  the  late  30s  Walter  covered 
Congress  for  Broadcasting,  along 
with  his  newspaper  work  and  free- 
lance writing.  In  that  role  he  got 
his  first  taste  of  radio.  He  became 
interested  in  broadcasting  about 
the  time  that  Senator  Byrnes  and 
three  Spartanburg  businessmen — 
A.  B.  Taylor,  Donald  Russell  and 
Walter  Jackson — decided  Spartan- 
burg needed  more  and  better  broad- 
casting. Mr.  Russell,  an  attorney, 
is  also  serving  with  Secretary 
Byrnes  as  special  assistant. 

In  1940  they  persuaded  Walter 
to  take  over  management  of  WSPA 
and  WORD.  He  was  instrumental 
in  establishing  WORD,  and  after- 
ward  the  group  purchased  WSPA. 
Among  his  early  achievements  were 
securing  a  CBS  affiliation  for  ! 
WSPA  and  Blue  for  WORD.  Re-  | 
cently  WORD  was  sold  under  the 
FCC  duel  ownership  rule. 

Walter's  legal  residence  is  Hick- 
ory Hill,  a  showplace  of  the  South. 
He  has  several  hundred  head  of 
cattle  on  the  4,000-acre  Georgia 
farm. 

The  first  Mrs.  Brown  died  nine 
years  ago.  The  present  Mrs.  Brown 
is  the  daughter  of  Mr.  Taylor, 
president  of  Spartanburg  Adv.  Co. 

Walter  is  a  Mason,  belongs  to 
the  Baptist  church,  Delta  Sigma 
Phi  fraternity,  National  Press 
Club,  Kenwood  Country  Club 
(Washington)  and  Spartanburg 
Country  Club.  Hobbies,  of  course, 
are  politics  and  farming. 


THE  ROAD 
AHEAD 

War's  end  will  see  another 
step  forward  in  the  Savannah 
Seaboard  market.  Here  are 
"PERMANENT  PLANTS  — 
PAYROLLS  —  PEOPLE".  The 
WSAV  market! 
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ROLLING  STONES 

gather  no  moss.  And  so  it  is  with  dynamic  programs  that  roll  right  along  with  the  dash  and  verve 
of  motivated  action  every  minute  of  the  time  they're  on  the  air.  WGN's  citation,  from  the  Ohio 
State  University  Sixteenth  Annual  Institute  for  Education  by  Radio,  is  an  example.  It  reads  in 
part:  "...  to  WGN  for  the  program  Republic  Steel  of  the  America  Unlimited  Series,  first  award 
for  a  hard  hitting,  smoothly  produced  program  .  .  .  emotional  appeal  blended  with  excellent 
showmanship."  Or  the  Human  Adventure  Series,  which  merited  the  Peabody  award  in  the  1945 
judging  of  outstanding  programs.  Successful  programs  stem  from  a  background  of  years  of 
showmanship  experience  in  producing  quality  shows.  One  of  many  reasons  why  WGN  leads  the 
field,  among  Chicago's  major  stations,  in  local  and  national  spot  advertising. 


A  Clear  Channel  Station 


Wf4 


CHICAGO  11 
ILLINOIS 

50,000  Watts 
720  Kilocycles 


MUTUAL    BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast:  Edward  S.  Townsend  Co.,  Russ  Building,  San  Francisco,  Calif. 
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PRODUCTIOn  J-Jf 


ARKANSAS 


r  E  X  A  S  '.  10UISIANA 


c 


s 


THE  SHREVEPORT  TIMES 
STATION 

Shreveport,  La. 


In  the  Ark-La-Tex 
Area,  KWKH, 
with  its 

50,000  Watts 

is  the  No.  1  Medium 
with  full  coverage 
and  SELLING 
POWER  in  this 
prosperous  market. 


The  Branham  £o 
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Mr.  Wilkey 


EDWARD  WADE  has  been  named  chief 
announcer  and  program  director  of 
WMOG  Brunswick,  Ga.  Sl/c  FRANK 
PIERCE,  USCGR,  has  returned  to  an- 
nouncing staff  and  SAM  MIDDLETON, 
new  to  radio,  is  added  as  announcer. 

GENE  WILKEY  has  been  appointed  pro- 
gram manager  and  E.  WILLIAM  ZIE- 
BARTH  is  new  edu- 
cational  director 
and  production 
manager  in  real- 
lignment  of  staff  at 
WCCO  Minneapolis 
following  resigna- 
tion of  AL  SHEE- 
HAN.  Mr.  Wilkey 
joined  WCCO  last 
year  from  WDOD 
Chattanooga.  Mr. 
Ziebarth  is  former 
manager  of  KUOM, 
V.  of  Minnesota 
station,  and  will 
continue  his  classes 
in  radio  speech  at 
the  university  while  in  charge '  of  all 
public  service  programs  originating  at 
WCCO. 

WING  RICHARDSON  has  returned  to 
announcing  staff  of  WPOY  St.  Augus- 
tine, Fla.,  after  service  in  the  Pacific 
with  Army  Signal  Corps. 
BUD  ROGERS,  WARREN  JOHNSTONE 
and  DAVID  HUGHES,  returned  service- 
men, have  joined  CKNW  New  West- 
minster, B.  C,  as  announcers.  AL 
REUSCH,  of  CJCA  Edminton,  is  now 
CKNW  production  manager. 
JIM  WESTOVER,  newscaster  for.  WGL 
Fort  Wayne,  Ind.,  has  been  promoted 
to  chief  announcer. 

MICHAEL  GULICK,  former  announcer 
with  WFBL  Syracuse,  joins  WCAU  Phil- 
adelphia. 

JOAN  SCHNEIDER  is  first  fulltime 
woman  announcer  at  WFAS  White 
Plains,  N.  Y. 

MARY  ANN  LOGAN,  copy  editor  of 
WFAS  White  Plains,  N.  Y.,  for  two 
years,  is  to  be  married  to  Lt.  William 
Leslie  Rogers  and  will  be  succeeded  at 
WFAS  by  GLORIA  SMITH,  from  CBS 
New  York. 

POLLY  DAFFRON,  director  of  women's 
activities  of  WRNL  Richmond,  will 
originate  her  "Daffron  Reports"  pro- 
gram from  New  York  July  18  while  cov- 
ering New  York  fashion  openings. 
BILL  HOFFMAN,  former  head  of  WOR 
New  York  sound  effects  department, 
has  returned  to  New  York  to  await  re- 
lease after  eight  months  driving  an 
ambulance  with  the  American  Field 
Service. 

JOHN  GIBBS,  former  production  man- 
ager of  WAJR  Morgantown,  W.  Va.,  is 
new  announcer  with  KQV  Pittsburgh. 
FRANK  WALDECKER,  formerly  with 
WBZ  Boston,  has  joined  announcing 
staff  of  WOR  New  York.  Mr.  Waldecker 
worked  in  motion  pictures  as  a  child 
star  and  later  was  manager  of  the 
"Dead  End"  kids.  He  entered  radio  in 
1942. 

FLORENCE  AHMAN,  continuity  chief 
of  WSAP  Portsmouth,  Va.,  has  resigned 
to  join  WLEE  Richmond.  She  is  re- 
placed by  EMILY  LEITNER.  VINCENT 
ESSIG  has  been  named  program  direc- 
tor of  WSAP. 

NOEL  E.  THOMPSON,  announcer  on 
leave  from  KFYO  Lubbock,  Tex.,  as  a 
Marine  captain,  is  the  father  of  a  girl. 
LT.  JACK  LAWRENCE,  former  an- 
nouncer with  WEEI  Boston,  is  now  in 
Manila  as  adjutant  in  the  Army  Gen- 
eral Radio  &  Cable  Section. 
TOM  HICKS,  formerly  in  the  radio  de- 
partment of  Foote,  Cone  &  Belding,  New 
York,  has  joined  American  as  copy- 
writer in  program  and  promotion  depart- 
ment. 

DUANE  JOHNSON,  service  veteran  with 
KOY  Phoenix  for  past  year,  has  been 
named  program  department  continuity 
editor. 

HARVEY  TWYMAN,  announcer  with 
KOIL  Omaha  before  entering  the  Coast 
Guard  two  years  ago,  has  been  awarded 
the  Purple  Heart  for  injuries  sustained 
D-Day  on  Iwo  Jima.  He  is  combat  ra- 
dio correspondent  using  portable  film 
recorder. 


ERNEST  TANNEN  has  been  promoted 
to  chief  announcer  of  WSAP  Ports- 
mouth, Va. 

LT.  ERNEST  W.  RICKENBACKER,  re- 
leased from  the  Army,  has  joined  an- 
nouncing staff  of  WORD  Spartanburg, 
S.  C.  ACE  RICKENBACKER,  his  brother, 
is  platter  turner  for  station.  RICHARD 
K.  ISLEY  shifts  from  engineering  staff 
to  announcing  staff. 

MAJ.  MEREDITH  WILLSON,  musical 
director  of  AFRS  Hollywood,  is  now  on 
inactive  duty  and  reportedly  is  to  join 
MGM.  He  is  former  NBC  western  divi- 
sion musical  director.  CAPT.  WALTER 
SHUMAN,  composer-conductor,  has 
taken  over  AFRS  assignment. 

ANTON  M.  LEADER,  free  lance  direc- 
tor, has  replaced  EARLE  McGILL  as  di- 
rector of  "Radio  Readers  Digest"  on 
CBS  for  Campbell  Soup  Co. 

ROY  WALEY,  released  from  AAF  and 
formerly  with  KRE  Berkeley  and  Dolan 
Agency,  Hollywood,  has  joined  KGO 
San  Francisco  as  announcer. 


VETERAN  of  many  Pacific  en- 
gagements, S/lc  David  Gaylor 
Cobb,  former  WSM  Nashville  an- 
nouncer, in  his  spare  time  enter- 
tains shipmates  as  m.c.  and  star 
jerformer  for  shows  presented 
aboard  his  cruiser. 

GEORGE  FENNEMAN,  announcer  of 
KGO  San  Francisco,  has  been  trans- 
ferred to  American  Hollywod  staff. 

GIL  THOMAS,  formerly  of  KQW  San 
Francisco,  has  joined  KFI  Los  Angeles 
as  producer. 

ROY  GRANDEY,  former  producer  of 
KGO  San  Francisco,  has  joined  pro- 
duction staff  of  KQW  San  Francisco. 

MARION  BOYLE,  new  to  radio,  has 
joined  production  staff  of  KFRC  San 
Francisco. 

ART  JONES,  new  to  radio,  has  joined 
the  San  Jose  studios  of  KQW  San  Fran- 
cisco as  announcer. 

CHARLES  (Chuck)  WARREN,  released 
from  the  Navy,  has  been  added  to  pro- 
duction staff  of  KFRC  San  Francisco. 
LLOYD  DOCTER,  former  freelance 
writer,  has  joined  NBC  Hollywood  con- 
tinuity staff.  ETHEL  BELL  has  been 
transferred  from  network's  San  Fran- 
cisco continuity  department  to  Holly- 
wood staff. 

BOB  KOONS,  formerly  with  KTBI  Ta- 
coma,  has  shifted  to  KMO  Tacoma  an- 
nouncing staff. 

PVT.  MICHAEL  SHORR,  former  an- 
nouncer of  WJBK  Detroit,  is  now  an- 
nouncer and  newscaster  at  KMO  Ta- 
coma, Wash.,  on  off-duty  hours. 
FRANK  (Salty)  MALLANTS,  boating 
and  fishing  writer  of  WlOD  Miami,  has 
received  honorary  life  membership  in 
the  Florida  Tackle  &  Gun  Club  for  his 
work  in  conservation  of  natural  re- 
sources. Mr.  Mallants  is  executive  sec- 
retary of  Florida  Wild  Life  Federation. 
WINSTON  WILLIAMS,  formerly  of 
WKBB  Dubuque,  has  joined  WMT  Cedar 
Rapids  announcing  staff. 
ARTHUR  J.  SCOTT  has  joined  WFCI 
Pawtucket,  R.  I.,  as  announcer.  He  for- 
merly was  with  WBTA  KGVO  WCOP. 

HERBERT  ELLIS,  free  lance,  has  joined 
KQW  San  Francisco  as  announcer. 


LOUISVILLE 

Home  of  the 
fcenfttcAy  Derby 


BROADCASTING  COMPANY 

Represented  by 
BROADCAST  SALES  COMPANY 

New  York  and  Chicago 

HOMER  GRIFFITH  COMPANY 

Hollywood  &  San  Francisco 


HARRY  McTIGUE 

General  Manager 
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1.  Port  of  staff  which  main- 
tained 24-hour  coverage 

2.  Colorful  interviews  wi/h  Con- 
ference Delegates 

3.  Interpretation  of  events  by 
Forum  Discussions 


p*>ok  360  HOURS 

OF  CONTINUOUS  COVERAGE 

to  put  62  unique  localized  programs 
on  KFI's  own  line  from  San  Francisco 

KFI  was  on  the  job  24  hours  a  day,  for  fifteen  days  at  the  United 
Nations  Conference . . .  preparing  interviews,  forums  and  programs  es- 
pecially slanted  to  interpret  the  broad  Conference  actions  in  terms  of 
their  effect  on  the  economic  future  of  Southern  California. 

Needless  to  say  such  a  localized  coverage  was  different . . .  difficult 
. . .  and  taxed  the  physical  resources  of  a  special  staff  of  analysts,  an- 
nouncers and  engineers. 

But  this  is  just  another  example  of  KFI's  conviction  that  radio  owes 
an  obligation  to  its  local  listeners  and  that  public  service  is  always  a 
privilege  and  an  opportunity  to  win  a  loyal  listenership. 


KFI 


NBCf 


or  LOS  ANGELES 


50,000  WATTS    •    C I  EAR  CHANNEL    •    640  KILOCYCLES 


EDWARD     PETRY     AND     COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 
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13  Years  Continuously 


WMBD... 


Mr.  Eugene  A.  Tetzlajf,  Pres.  and 
Gen.  Mgr.  of  Bergner  &  Company, 
illustration  shows  new  moderni- 
zation program  planned  for 
Bergner's. 


Helped  Produce  STEADY  GROWTH  for  Bergner's 

P.  A.  Bergner  &  Company  sponsored  their  first  program  over  WMBD  in 
1932.  Results  were  so  successful  they  have  continued  ever  since,  without 
interruption.  Today  P.  A.  Bergner  &  Company  is  one  of  Peoria's  leading 

department  stores  and  the  organization 
continues  to  expand.  Their  third  branch 
store  is  now  being  opened  in  a  nearby 
city. 


55.67- 


WMBD  Has  More  Listeners 
Than  All  Other 
Stations  Combined!* 


*Conlan  Metropolitan 
Peoria  Survey 
February,  1 945 
Results  shown  include  every 
18.5*  day  of  the  week,  all  hours. 


Mr.  Tetzlaff,  President  and  General  Man- 
ager, comments:  "WMBD  has  contrib- 
uted immeasurably  to  our  consistent 
growth.  This  popular  radio  station  cer- 
tainly reaches  the  people  and  builds 
sales." 


FREE  &  PETERS,  INC. 
National 
Representatives 


PEORIAREA 

Pop.614,200 


Allied  Arts 


JAMES  G.  BENNETT,  formerly  assistant 
advertising  manager  of  American,  has 
resigned  to  open  his  own  program  pro- 
duction organization,  specializing  In 
package  shows.  AXEL  GRUENBERG, 
radio,  stage  and  movie  producer  who 
most  recently  handled  "Road  Ahead" 
on  American,  will  head  production  de- 
partment. TOBY  DAVID,,  radio  actor, 
will  have  charge  of  talent  and  tran- 
scriptions. JAMES  LAWRENCE  FLY, 
former  FCC  Chairman  now  maintain- 
ing a  private  law  practice  in  New  York, 
will  be  associated  with  the  new  com- 
pany In  charge  of  legal  matters  and  In 
an  advisory  capacity. 

MABEL  GLEASON,  librarian  for  engi- 
neering division  of  Stromberg-Carlson 
Co.,  Rochester,  has  been  elected  pro- 
gram chairman  of  Western  New  York 
Chapter  of  Special  Libraries  Assn. 

ERNEST  ANDERSON,  formerly  of 
D'Arcy  Adv.  Co.,  New  York,  has  been 
named  public  relations  director  of  Ma- 
jestic Records  Inc.,  New  York,  wholly- 
owned  subsidiary  of  Majestic  Radio  & 
Television  Corp. 

STEWART-WARNER  Corp.,  Chicago, 
has  announced  appointment  of  Appli- 
ance Distributors,  Mt.  Vernon,  N.  Y.,  as 
distributor  for  postwar  radios  In  West- 
chester and  Rockland  counties. 

GALVIN  MFG.  Co.,  Chicago  (Motorola 
Radio),  has  appointed  Overseas  Indus- 
tries Inc.,  Chicago,  to  act  as  export  sales 
department  for  sets  In  all  parts  of  the 
world  outside  the  TJ.  S. 

CROSLEY  Corp.,  Cincinnati,  has  ap- 
pointed Cia.  Mexicana  Electro-Mercantll 
S.A.,  Mexio  City,  as  distributor  in  Fed- 
eral- District  of  Mexico  and  16  Mexican 
states. 

EDWARD  J.  RISING,  former  district 
manager  of  Pacific  Coast  operations  for 
RCA,  has  been  appointed  manager  of 
appliance  ind  radio  division  of  Cali- 
fornia Electric  Supply  Co.,  San  Fran- 
cisco, distributor  of  Crosley  receivers 
and  household  appliances  In  northern 
California. 

BESS  HARRISON,  former  timebuyer 
and  office  manager  of  Foote,  Cone  & 
Beldlng,  Hollywood,  has  joined  Edmund 
L.  Cashman  Productions,  newly  organ- 
ized radio  production  firm  with  head- 
quarters In  the  Plaza  Hotel,  Hollywood, 
as  office  manager. 

RUSSELL  CASE,  musician  and  ar- 
ranger, has  been  appointed  popular 
music  director  of  RCA  Victor  for  Vic- 
tor and  Bluebird  records.  Mr.  Case  has 
played  with  crchestras  of  Morton  Gould, 
Al  Goodman,  Raymond  Paige,  Harry 
Sosnick. 

JACK  KAPP,  president  of  Decca  Rec- 
ords, New  York,  Is  in  Hollywood  for 
several  weeks. 

MARGARET  KENT,  formerly  in  radio 
department  of  A  &  S  Lyon  Inc.,  Beverly 
Hills,  Cal.,  talent  service,  and  prior  to 
that  associated  with  NBC  Hollywood, 
has  joined  Samuel  Goldwyn  Inc.  as  di- 
rector of  radio  relations,  attached  to 
publicity  and  advertising  department 
headed  by  LYNN  FARNOL. 
C.  C.  CHAPELLE  Co.,  marketing  con- 
sultant, has  moved  Chicago  headquar- 
ters to  188  W  Randolph  St.  Phone: 
Central  8814.  firm's  New  York  address 
is  233  Broadway;  phone:  Rector  2-5640. 
MICHAEL  M.  SILLERMAN,  president. 
Keystone  Broadcasting  System,  left 
New  York  July  10  for  a  four-week  vaca- 
tion and  business  trip  to  North  Caro- 
lina. 


Webster  to  Collins 

GLENN  E.  WEBSTER,  engineer- 
ing supervisor  with  NBC  for  the 
past  14  years,  has  resigned  to  join 
the  engineering  staff  of  Collins 
Radio  Co.,  transmitter  manufac- 
turers, Cedar  Rapids,  Iowa.  Mr. 
Webster  is  in  charge  of  the  design 
and  development  of  speech  input 
and  audio  equipment  for  radio  sta- 
tions. He  has  been  in  radio  en- 
gineering since  1925  and  was  chief 
engineer  at  several  stations  before 
joining  NBC. 


\ 
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It 


YOU  MAY  BE  ABLE  TO  HURL 
A  17-INNING.  NO-HIT  GAME* 


BUT— YOU  CAN'T  PITCH  AN  "OUTSIDE"  BROAD 

CAST  INTO  WESTERN  MICHIGAN! 


Just  as  a  catcher's  mitt  stops  a  ball,  so  does  Western 
Michigan's  barrier  of  fading  smother  radio  broad- 
casts— even  those  from  super-powerful  stations  in 
Chicago  and  Detroit! 

So  if  you  think  folks  hereabouts  are  listening  to 
your  programs  from  those  points  —  this  is  to 
inform  you  they  aren't. 

Inside-the-wall  stations  are  the  only  ones  they  can 


get  with  any  dependability.  And  their  favorites  are 
the  new  combination — WKZO  in  Kalamazoo  plus 
WJEF  in  Grand  Rapids — which  offers  complete 
coverage  of  all  Western  Michigan,  with  non-fading 
signals,  with  CBS  audience-appeal,  with  skilled 
local  programming  for  the  separate  markets 
involved,  and  with  one  low  combination  rate  to 
pay.  We  would  be  happy  to  send  you  all  the  facts — 
or  just  ask  Free  &  Peters! 


Fred  Toney  did  it  in  his  first  season  in  organized  baseball,  Bluegrass  League,  1909. 


WKZO 


CM'tO*  GUMi*  ****** 


BOTH  OWNED  AND  OPERATED  BY  FETZER  BROADCASTING  COMPANY 

FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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KTSA 
FEATURE 


Procrrids  < 


Starting  JULY  16" 

PARTICIPATING  SPOTS  UP  TO  1 
MINUTE  AVAILABLE  MONDAY 
THROUGH  FRIDAY  4:30  TO  5  P.  M. 

Another  "Top  Name"  is  added  to  the  long  list  of  KTSA 
program  features.  This  time  it's  RUSH  HUGHES  and  his 
nationally  famous  "SONG  &  DANCE  PARADE"  which  will 
be  aired  daily,  Monday  through  Friday,  4:30  to  5  p.m. 
(via  transcription)  with  participating  spots  up  to  1  minute 
available.  If  you  want  to  sell  the  KTSArea,  here's  your 
spot,  your  time  and  your  station. 


TWICE-DAILY  six-weekly  participa- 
tion variety  program  has  been 
started  on  WPBL  Syracuse,  spon- 
sored by  merchants  and  businessmen  of 
Eastwood,  suburban  Syracuse  com- 
munity. Titled  "Eastwood  on  Parade", 
new  program  features  an  orchestra, 
three  soloists  and  transcriptions.  Be- 
cause of  the  large  number  of  advertis- 
ers it  was  necessary  to  schedule  both  a 
morning  and  afternoon  program. 

Mutual  Drama  Series 

MUTUAL  on  July  31  starts  half -hour 
weekly  dramatic  program  titled  "Return 
to  Duty",  telling  true  story  of  two 
American  soldiers,  their  overseas  ex- 
periences and  changes  made  in  them 
by  the  war.  The  two  soldiers  whose 
war  stories  are  used  were  selected  after 
months  of  interviews  with  servicemen 
in  military  hospitals  throughout  the 
country.  Program  replaces  "Wings  for 
Tomorrow". 

ARC  Records 

NBC  Radio  Recording  division  is  pre- 
paring quarter-hour  dramatized  series 
of  32  recordings  for  the  American  Red 
Cross,  titled  "You  Were  There",  to  be 
ready  for  broadcast  Sept.  23.  Twenty- 
four  five-minute  talks  on  Red  Cross 
services,  featuring  name  talent,  will  be 
offered  as  bonus  records  to  stations 
which  carry  "You  Were  There".  Entire 
series  will  be  distributed  nationally  by 
ARC. 

Handy  Man 

HANDY  man  around  the  house  with 
ideas  for  running  a  home  is  format  of 
"The  Handy  Man",  heard  9:35-9:45 
a.m.  five-weekly  on  WNEW  New,  York 
starting  July  16.  Program  uses  com- 
ments and  humor  from  "The  Handy 
Household  Manual",  written  by  Jack  B. 
Creamer  and  to  be  published  by  Ziff- 
Davis  Co.  Aug.  1. 

Foreign  Relations 

CANADA'S  RELATIONS  with  foreign 
countries  and  other  nations  of  the 
British  Commonwealth  are  to  be  re- 
viewed in  a  new  weekly  program  series 
"The  World  and  Ourselves"  on  the  CBC 
Trans-Canadian  network.  Program  will 
deal  with  functions  of  Canadian  Dept. 
of  External  Affairs. 

On  Japan's  Leaders 

CBS  on  July  14  started  new  ten-week 
series  of  programs,  "Ten  From  Tokyo", 
documentary  dramatization  of  biog- 
raphies of  Japan's  leaders  designed  to 
give  a  broader  concept  of  the  enemy 
in  the  Pacific.  Program  replaces  "Build- 
ers of  Victory"  now  in  3:45-4  p.m.  spot 
on  full  network. 

Fashion  Luncheon 

FEATURE  program  started  by  WGBS 
Miami,  "Wednesday  at  the  Roney",  com- 
bines styles  featured  at  the  Wednesday 
fashion  show  of  The  Roney  Plaza  Ho- 
tel, Miami  Beach,  with  luncheon  inter- 
views of  guests  and  models.  Half -hour 
program  is  transcribed  and  broadcast 
9-9:30  p.m. 

Visits  to  Listeners 

TWICE  weekly  Betti  Allen  of  WWDC 
Washington  takes  her  listeners  into  the 
homes  of  Capital  housewives,  broad- 
casting interviews  from  parlor,  bed- 
room, dining  room  or  kitchen.  New 
program,  "Betti  Goes  Visiting",  is  heard 
Tuesday  and  Wednesday  10:15-10:30  a.m. 

Service  News 

ENTERTAINMENT  and  recreational  fa- 
cilities available  to  service  men  and 
women  in  New  York  are  described  in 
"Weekend  Pass",  broadcast  Saturday 
5:30-6  p.m.  on  WNYC  New  York  in  co- 
operation with  local  Defense  Recrea- 
tion Committee. 

Police  Coverage 

COVERAGE  of  local  police  department 
with  emphasis  on  safety  promotion  is 
new  department  of  twice-daily  news- 
casts by  Dick  Campbell  on  KOME  Tulsa, 
Okla. 


WAAT  Youth  Forum 
PRESENTED  in  cooperation  with  North 
Jersey  schools,  "Junior  Town  Meeting 
of  the  Air"  starting  about  Oct.  1  will  be 
sponsored  for  52  weeks  on  WAAT  New- 
ark by  Kresge-Newark  Dept.  Store. 
Private,  parochial  and  public  school 
students  will  have  opportunity  for  self- 
expression  on  subjects  of  current  inter- 
est to  youth  today.  Program  will  be 
under  direction  of  Robert  B.  Mac- 
Dougali,  WAAT  educational  director. 
Contract  placed  direct. 


TRANSCRIPTIONS  of  broadcast 
of  the  launching  of  cruiser  "Oregon  i 
City"  are  presented  by  J.  B.  Con- 
ley  (r),  gen.  mgr.  KEX  Portland, 
to  officials  of  namesake  city,  Mor- 
ris Holman  (1),  ship's  committee 
chairman,  and  Mayor  W.  G.  Krue- 
ger.  Program  was  recreation  from 
on-the-scene  recordings  made  by 
WBZ  Boston  as  a  public  service. 

Theater  Interviews 

INTERVIEWS  with  stars  backstage  and 
audience  at  Montclair  (N.  J.)  Theater 
compose  "The  Romance  of  Summer 
Stock",  new  weekly  half-hour  feature 
of  WPAT  Paterson,  N.  J. 

Near  Hits 

NBC  has  started  "Port  of  Missing  Hits" 
in  the  8-8:30  p.m.  Saturday  evening 
period  for  summer.  Program  presents 
hit  tunes  and  others  which  missed  suc- 
cess, attempting  to  explain  reasons. 

Local  Civil  Service 

CIVIL  Service  topics  as  pertaining  to 
county  and  municipal  employes  are 
presented  on  new  weekly  quarter-hour 
program  on  WFAS  White  Plains,  N.  Y. 

Farm  Journal 

FARM  program  titled  "Farm  and  Ranch 
Journal  of  the  Air"  5:30-6:45  a.m.  Mon- 
day thru  Saturday,  has  started  on 
KTUL  Tulsa. 


Interim  'Salutes' 

TREASURY  War  Finance  Divi- 
sion Treasury  Salute  quarter-hour 
discs  have  been  ordered  by  approx- 
imately 600  stations  for  use  during 
the  interim  period  before  the 
Eighth  War  Loan.  Individualized 
publicity  material  for  the  pro- 
grams is  being  prepared  and  re- 
leased weekly  for  use  by  stations 
in  local  papers. 


B.  N.  Eppelbaum 

BER  NOCHEM  EPPELBAUM,  56, 
news  commentator  of  WDAS  Phila- 
delphia and  author  of  several  books, 
died  July  1  in  University  Hospital, 
Philadelphia,  after  being  stricken 
by  the  heat  the  previous  day.  He 
presented  news  commentaries  on  the 
station's  Jewish  programs. 
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truth. 

FROM  BILLBOARD  (JUNE  2,  1945) 

I 


****  *JJD  th 
Public  Sefn  ■  '   he  c°ncentr*K 

^^CeSho^  ever       011  h*s  been 
uSflt  the  t^4.-         ver  sinee>  7\/r  n  on 

*-*  of  «  M  l^f"**  field 

<">  Pubic  seZ^  S'-«o0  tte 


and  consequence 


J 


^-We  believe  in  programming  on 
the  new  WJJD.  We  believe  showmanship 
can  make  public  service  programs  vital . . . 
entertaining  .  .  .  dial-appealing. 

This  is  the  policy  of  the  new  WJJD— the 
pitch  behind  its  20,000  watts  of  potent 
SELLING  POWER  .  .  .  delivered  into  the 
largest  coverage  area  offered  by  any  Chi- 
cago station  .  .  .  regardless  of  power. 


20,000  WATTS  OF  SeUi+UZ  POWER 


U60  ON  YOU  ft  OiAl 


CHICAGO 


A    TfavMtUl  'pUld   STATION    REPRESENTED    NATIONALLY    BY    PAUL    H.  RAYMER 
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WE  DON'T 
EVEN 

PEEP 
ATWJNPJ 

CORNER 

^^^^^^^^^  me,  there 
Judging  fromef^cinati»gs^hlS 
^btbe.8:  Kentucky  metropo- 
in  that  tiny  ^e™WAVE  doe9tt 
S,b«*60meb°Jt  Maybe  ^Ve 
Sm  W^-^J  maybe  ^ 
growing  old,  fj  ^th  the  n<* 
•  Lrtv  contented  "»  f  tfce 
ri^ned  ch^.°  ^hat 

^rm9'/°  trv  more  wealth, 
industry,  9t  ot 

Corner.  = 


Represented  by  RAMBEAU 

?- .MOltYWOOD    «    CHICAGO    ♦   N6W  1 

■  -  .  ■      '  ;.' 
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flGEnCIES 


Comdr.  Faust 


RALPH  M.  SPANGLER,  formerly  public 
relations  officer  for  War  Shipping 
Adm.,  Pacific  area,  has  established  his 
own  Los  Angeles  advertising  agency 
under  firm  name  of  Advertisers  Produc- 
tion Agency,  810  W.  6th  St.  Accounts 
include  Eagle  Oil  &  Refining  Co.;  Ban- 
son  Products  Co.,  and  Morman  Island 
Boat  Works. 

LT.   COMDR.   PAUL  HOLMAN  FAUST, 
vice-president  and  director  of  Mitchell- 
Faust     Adv.,  Chi- 
cago, now  on  inac- 
tive duty,  has  been 
commended  by 
Fleet  Adm.  Chester 
W.  Nimitz  for  meri- 
torious conduct  in 
performance  of 
duties    as  welfare 
and  recreation  offi- 
cer    with  Service 
Squadron,  South 
Pacific  Forces. 
CARROLL  O'MERA, 
account  contact  and 
assistant    to  '  WIL- 
LIAM BLEES,  Hol- 
lywood vice-presi- 
dent of  Young  &  Rubicam,  is  the  father 
of  a  boy  born  in  Los  Angeles  on  July  6. 
GALE  MITCHELL  has  joined  Glasser- 
Gailey   Co.,   Los  Angeles,   as  assistant 
time-buyer. 

FRANK  O'CONNOR,  formerly  of  J. 
Walter  Thompson  Co.  and  now  hi  the 
Army,  is  producing  "GI  Journal"  for 
AFRS. 

WARREN  DEAN  BLACK,  former  head 
of  his  own  agency  in  Los  Angeles  and 
AAF  lieutenant,  has  joined  Henry  J. 
Kaufman  &  Assoc.,  Washington,  as 
production  manager. 


IRENE  KUHN,  veteran  newspaperwoman 
and  reported  first  woman  news  com- 
mentator in  the  Orient,  leaves  shortly 
for  Chungking  to  broadcast  for  NBC  for 
several  months.  Mrs.  Kuhn,  whose  auto- 
biography, "Assigned  to  Adventure" 
made  best-seller  lists,  lived  in  the  Far 
East  before  the  war  and  handled  news 
broadcasts  on  local  stations  in  China. 

JULIAN  ANTHONY,  formerly  with 
American  newsroom  in  New  York,  has 
joined  KGO  San  Francisco  as  monitor 
for  network's  listening  post. 

WILLIAM  F.  MITTEN,  former  Camden, 
N.  J.,  and  Boston  newscaster,  has  been 
named  news  editor  of  WFEA  Manches- 
ter, N.  H. 

EDWARD  H.  DICKSON,  formerly  of  the 
Sacramento  (Cal.)  Bee,  has  been  ap- 
pointed a  Washington,  D.  C,  staff 
writer  of  the  McClatchy  newspaper  and 
radio  organization. 

HAROLD  WADSWORTH,  engineer-war 
correspondent  of  CBC,  has  returned 
from  overseas  to  CNO  Ottawa. 


Army  Hospitals  Trying 
'Hushatone'  Receivers 

USING  individual  "hushatone"  re- 
ceivers tied  into  a  four-channel  ra- 
dio and  PA  system,  Percy  Jones 
General  Hospital,  Battle  Creek, 
Mich.,  has  become  the  first  of  the 
Army  general  hospitals  to  be  so 
equipped.  Similar  installations 
are  planned  in  33  others. 

Network  programs  are  picked  up 
on  two  of  the  channels  and  live 
shows  from  a  nearby  radio  station 
are  fed  on  the  other  two.  The  re- 
ceivers are  turned  on  by  pulling  a 
string  hanging  from  a  rotary 
switch  above  the  head  of  the  bed. 


PAUL  TERRY,  radio  director  of  Dana 
Jones  Co.,  Los  Angeles  agency,  has 
shifted  to  Advertising  Counselors  of 
Arizona,  Phoenix,  in  similar  capacity, 
with  added  duties  of  copy"  chief. 
MICHAEL  DAVENPORT,  released  from 
AAF,  and  formerly  in  program  traffic 
and  production  division  of  Oklahoma 
Network,  has  Joined  research  and  copy 
department  of  Hixson-O'Donnell  Adv., 
Los  Angeles.  TYLER  McDONALD,  re- 
leased from  Marines,  has  also  joined 
agency  as  copywriter  and  account  con- 
tact. 

KAY  ALBERT,  former  production  man- 
ager of  Garfield  &  Guild,  San  Francisco, 
has  been  named  fashion  account  execu- 
tive. 

HELEN  JOBE,  formerly  of  Will  Grant 
Adv.,  Los  Angeles,  has  joined  Brisacher, 
Van  Norden  &  Staff,  Los  Angeles,  as 
production  manager  succeeding  ELIZA- 
BETH LIGHTBOURN,  to  Milton  Wein- 
berg Adv.  Co.,  Los  Angeles,  In  similar 
capacity. 


Techiiical^ 


ANDREW  MERCIER,  for  ten  years  with 
CBS  engineering  department,  has  been 
named  assistant  supervisor  of  the  tele- 
vision studio  technical  operations  of 
WCBW  New  York. 

DAVID  J.  FINN,  former  Chicago  re- 
gional sales  manager  for  RCA  Victor, 
has  been  named 
manager  of  the 
RCA  tube  division 
renewal  s  ales  de- 
partment. Creation 
of  new  position  is 
first  step.  RCA  offi- 
cials said,  in  pro- 
gram designed  to 
give  more  effective 
and  efficient  service 
to  tube  and  parts 
distributors  and 
their  customers, 
service  men  and 
new  retail  outlets. 
Mr.  Finn  has  been  with  RCA  since 
1930. 

GARRARD  MOUNTJOY,  in  charge  of 
research  and  development  work  in  the 
radio  division  of  Lear  Inc.,  New  York, 
is  now  head  of  all  research  and  de- 
velopment work  in  New  York  labora- 
tories. He  replaces  RICHARD  A.  MAR- 
SEN,  who  has  resigned  to  become  a  full- 
time  patent  attorney.  Mr.  Marsen  will 
act  as  patent  counsel  for  Lear. 
CAPT.  WALTER  M.  SCHWARTZ  Jr., 
president  of  the  Proctor  Electric  Co., 
Philadelphia,  returned  to  the  •  U.  S. 
after  42  months  overseas  and  18  months 
in  a  German  prison  camp  just  in  time 
to  witness  presentation  of  Army-Navy 
"E"  award  to  firm's  employes  and  man- 
agement. Proctor  Co.,  peacetime  manu- 
facturer of  household  electric  appli- 
ances, is  a  division  of  Proctor  & 
Schwartz  Inc.,  Philadelphia. 
Sl/c  HARL  HOCKEBORN,  former  con- 
trol room  engineer  of  WFBL  Syracuse, 
has  completed  primary  Navy  training 
at  Del  Monte,  Cal.,  and  is  now  at  Cor- 
pus Chfisti,  Tex. 

J.  J.  CLUNE,  with  National  Union  Ra- 
dio Corp.  since  1930,  has  been  appointed 
sales  manager  of  the  distributor  divi- 
sion and  will  combine  his  new  duties 
with  those  as  head  of  National  Union 
war  service  department  which  he  has 
directed  since  outbreak  of  the  war. 

CORP.  FRANK  BARTOL,  former  con- 
trol room  engineer  with  WEEI  Boston, 
is  now  with  the  Army  Signal  Corps 
on  Guam  and  is  repairing  radio  sets  and 
movie  machines.  SGT.  WALTER  LAN- 
NON,  also  former  control  engineer,  is 
in  the  Marianas  with  the  Army  as  chief 
engineer  of  WXLD,  Mosqueto  Network 
station. 

DEL  WAKEMAN,  former  vice-president 
and  manager  of  Keeling  &  Co.,  India- 
napolis agency,  is  new  advertising  man- 
ager of  Magnavox  Co.,  with  headquar- 
ters at  Fort  Wayne,  Ind.,  plant. 


Mr.  Finn 


It  brings 

RESULTS! 

The  proper  setting  does 
wonders  for  a  proposai.  For 
product  acceptance,  to  turn 
"no"  into  "yes",  WLAW 
can  help  you  win  over  New 
England's  3rd  Largest  Con- 
centrated Audience. 

WLAW 

LAWRENCE,  MASS. 

Serving  Industrial  New  England 

5000  WATTS    680  KC. 


Daytime  Coverage 

1,902,591 
Nighttime  Coverage 
1,569,794 


NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


SAHNEGO 


We  Can  Sell 
It  For  You 

90%  of  the  entire  county 
population  (373,500  civil- 
ian people)  is  concentrated 
in  Metropolitan  San  Diego 
.  .  .  in  an  area  within 
15  miles  of  our  antenna 
.  .  .  They  must  depend  on 
KFMB  alone  for  primary, 
easy-to- listen-to  service 
from  our  network.  To 
cover  them  properly  .  .  . 
they  must  be  covered  from 
within!!  KFMB  can  do  the 
job  for  you,  too!! 
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^^^^t^^phrW  alter  B  Haase,  Station  Mgr.; 


yjew   

George  B.  Armstead,  WDRC's  News  Interpreter 

t  Covers  San  Francisco  for  Connecticut  * 


George  B.  Armstead  was 
one  of  the  few  accredited 
correspondents,  from  an  in- 
dependent  radio  station,  to 
cover  the  World  Security 
Conference. 

Connecticut  listeners  had 
his  first-hand  daily  reports 
over  WDRG  from  San  Fran- 
cisco, and  he  served  both 
the  Conference  and  Con- 
necticut with  his  capable, 
temperate  and  objective  re- 
porting. 

People  here  rely  upon 
George  B.  Armstead  for  his 


interpretation  of  the  news. 
He  is  heard  exclusively  on 
WDRC,  Monday  through 
Friday,  at  6:30  p.m.  He  has 
an  excellent  Hooper  rating, 
and  is  available  for  sponsor- 
ship. 

Write  William  F.  Malo, 
Commercial  Manager, 
WDRC,  Hartford  4,  Con- 
necticut, for  full  details. 


First  Place  In 
Hartf ord-l n 
Billboard's  Annual 
Publicity  Poll 

Our  thanks  to  Bill- 
board, and  the  news- 
paper radio  editors 
whose  ballots  brought 
WDRC  this  award. 


IS  "to  D  K  c 
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WJW  RETAIL  ADVERTISI/JG 


"Come  upstairs  and  I'll  show  you  the  rest  of  the  WJW  chart" 


Going  up!  You  have  to  look  up  to  follow  the  rapid  rise  of  WJW 
in  Cleveland.  In  the  nation's  7th  largest,  5th  richest,  3rd  most 
densely  populated  area  .  .  .  WJW  retail  advertising  is  now 
42%  greater  than  that  of  any  other  Cleveland  station. 


CIEVELAND.  O 


REPRESENTED  NA7IO 


• 


BEAUMONT  Co.,  St.  Louis,  Will  start 
its  fall-winter  radio  campaign  for 
Four  Way  cold  tablets  September  1 
with  three  to  five  weekly  announce- 
ments for  18  to  23  weeks  on  42  stations 
in  major  markets.  Month  later  company 
will  launch  a  thrice-weekly  five-minute 
noontime  show  on  Mutual  featuring 
Cliff  Edwards,  and  same  time  will  start 
five-minute  Sunday  afternoon  news- 
cast on  American.  Account  is  placed 
thru  Donahue  &  Coe,  New  York. 

SOUTH  CAROLINA  Peach  Growers 
Assn.,  Spartanburg,  will  start  two-week 
spot  announcement  campaign  July  18 
on  approximately  50  stations.  Agency 
is  Paris  &  Peart,  New  York. 

HAMILTON  RADIO  Corp.,  New  York, 
is  planning  fall  spot  announcement 
campaign  for  Olympic  Radio  line  to 
start  as  soon  as  production  of  civilian 
sets  begins.  Agency  Is  Sherman  K.  Ellis 
Inc.,  New  York. 

BROADWAY  DEPT.  Store,  Los  Angeles, 
adding  to  heavy  schedule  on  southern 
California  stations  on  July  10  started 
weekly  quarter-hour  "Fashion  Forum 
and  Sewing  School"  on  KMPC  Holly- 
wood. Contract  Is  for  52  weeks.  Agency 
Is  Lee  Ringer  Adv.,  Los  Angeles. 

BERRY  MOTORS,  Los  Angeles  (used 
cars),  new  to  radio,  on  July  16  starts 
dally  quarter-hour  newscast  on  KFAC 
Los  Angeles.  Contract  Is  for  52  weeks. 
Other  local  stations  will  be  added.  The 
Tullls  Co.,  Los  Angeles,  has  account. 

PLANTERS  NUT  &  CHOCOLATE  Co., 
San  Francisco  (peanuts,  peanut  oil), 
has  appointed  Raymond  R.  Morgan  Co., 
Hollywood,  to  handle  advertising  effec- 
tive Oct.  1.  Honig-Cooper  Co.,  San 
Francisco,  currently  services  account. 
Radio  will  continue  to  be  used. 

SOUTHERN  CALIFORNIA  TELEPHONE 

Co.,  Los  Angeles,  to  discourage  long  dis- 
tance calls,  on  July  13  started  varied 
schedule  of  spot  announcements  on  19 
southern  California  stations.  List  In- 
cludes: KFI  KECA  KNX  KMTR  KFVD 
KFWB  KMPC  KRKD  KGFJ  KFAC 
KPAS  KIEV  KWKW  KPRO  KVOE  KXO 
KGB  KFSD  KFMB.  Contracts  are  for 
13  weeks,  with  possible  expansion  of 
campaign  thru  December.  The  Mayers 
Co.,  Los  Angeles,  has  account. 

SEARS  ROEBUCK  &  Co.,  Los  Angeles, 
In  four-week  fur  coat  sale  campaign 
during  August,  will  use  total  of  347 
transcribed  spot  announcements  on  11 
Los  Angeles  area  stations.  List  Includes 
KFI  KNX  KHJ  KMPC  KECA  KFWB 
KFVD  KIEV  KPAS  KRKD  KFAC. 
Agency  Is  The  Mayers  Co.,  Los  Angeles. 
AIRPLANE  CHARTER  LINES,  Los  An- 
geles, to  promote  service  of  chartered 
planes  without  priorities,  has  started  a 
schedule  of  spot  announcements  on 
KFAC  KMPC  KMTR.  Agency  Is  Smith, 
Bull  &  McCreery  Adv.,  Hollywood. 

PLYMOUTH  SHOPS,  New  York,  July  18 
starts  weekly  half-hour  broadcast  on 
WJZ  New  York  featuring  Broadway 
gossip  by  Lee  Mortimer,  New  York  Mir- 
ror columnist.  Contract  for  52  weeks 
placed  by  Sterling  Adv.,  New  York. 

P.  J.  NEE  FURNITURE  Co.,  Washing- 
ton, heavy  local  radio  advertiser,  July 
21  begins  half-hour  music  and  dra- 
matic show  "Way  Back  When"  on  WRC 
Washington,  Saturday  7:30-8  p.m.  Con- 
tract for  52  weeks  placed  thru  Har- 
wood  Martin  Adv.,  Washington. 

MAIER  BREWING  Co.,  Los  Angeles,  on 
July  11  started  weekly  half-hour  "Jobs 
for  G.I.'s"  on  KECA  Hollywood,  pre- 
sented In  cooperation  with  Hollywood 
Veterans  division  of  U.  S.  Employment 
Service.  Contract  is  for  52  weeks.  Firm 
also  sponsors  daily  horse  race  results  on 
KWKW  Pasadena.  Agency  is  Milton 
Weinberg  Adv.  Co.,  Los  Angeles. 

YOUNG'S  Merchandising  Corp.,  New 
York  chain  of  retail  men's  hat  stores, 
July  10  started  52-week  sponsorship  of 
the  Tuesday,  Thursday  and  Saturday 
broadcasts  of  "News  with  Don  God- 
dard",  7:30-7:45  a.m.,  on  WEAF  New 
York.  Agency  is  Hirshon-Garfield,  New 
York. 

QUINCY  LABS.,  Chicago,  has  appointed 
Jim  Ward  &  Co.,  Chicago,  as  agency. 


SAN  MARCO  MOTORS,  St.  Augustine, 
Fla.,  has  signed  52-week  contract  for 
sponsorship  of  "Pat  Calhoun's  Sports 
Parade"  dally  on  WFOY  St.  Augustine. 
Station  now  has  three  auto  dealers 
sponsoring  regular  programs. 
KARL  D.  FRANKE,  sales  and  advertis- 
ing manager  of  Hydrox  Corp.,  Chappell 
Ice  Cream  Inc.  and  Thompson  Ice 
Cream  Co.,  operating  Ice  cream  com- 
panies of  National  Dairies  Products 
Corp.  In  metropolitan  Chicago,  north- 
ern Illinois  and  northwest  Indiana,  has 
been  elected  president  of  Chicago  Sales 
Executives  Club  for  1945-46.  He  suc- 
ceeds RALPH  KELLER,  Chicago  repre- 
sentative, George  A.  Hormel  &  Co. 
GOLDEN  WEST  BREWING  Co.,  Oak- 
land, Cal.,  has  started  twice-weekly 
quarter-hour  Acapella  choir  program  on 
KGO  San  Francisco.  Knollln  Adv.,  San 
Francisco,  has  account. 

MARKET  LAUNDRY,  Oakland,  Cal., 
has  started  weekly  half-hour  recorded 
"Masters  of  Rhythm"  on  KROW  Oak- 
land thru  George  A.  Cummlngs  Agen- 
cy, Oakland. 

DAVIDSON  &  LICHT  Jewelry  Co.,  Oak- 
land, Cal.,  with  lifting  of  wartime  re- 
strictions has  resumed  sponsorship  of 
man-on-the-street  program  five-weekly 
on  KROW  Oakland.  Contract  is  for  52 
weeks. 

GOLDEN  RULE  FURNITURE  Co.,  Oak- 
land, Cal.,  placing  direct,  has  started 
thrice-weekly  quarter-hour  "On  the 
Record"  on  KROW  Oakland. 
HOLLYWOOD  FUR  SHOPPE,  Oakland. 
Cal.,  placing  direct,  has  started  thrice- 
weekly  early  morning  quarter-hour 
"Wake  Up  and  Live"  on  KROW  Oak- 
land. 

R.  M.  HOLLINGSHEAD  Corp.,  Camden. 
N.  J.  (Whiz  polish),  on  Aug.  15  starts 
weekly  quarter-hour  participation  In 
"Meet  the  Missus"  on  10  CBS  western 
stations.  Agency  Is  Aitken-Kynett  Co., 
Philadelphia.  I.  GINSBERG  &  Bros., 
New  York  (Queen  Make  dresses),  on 
Aug.  20  starts  similar  schedule  in  that 
program  with  placement  through  Ab- 
bott Kimball  Co.,  New  York.  Current 
list  of  additional  sponsors  Includes 
MJB  Co.,  San  Francisco  (rice,  tea); 
L.  B.  Labs.  Inc.,  Los  Angeles  (hair  oil); 
Edison  Bros.  Stores,  Los  Angeles  (shoes); 
P.  Duff  &  Sons,  Pittsburgh  (Ready-to- 
Bake  mixes);  Colonial  Dames  Inc.,  Los 
Angeles  (cosmetics). 

NEIMAN  FURNITURE  Co.,  Chicago,  has 
appointed  Goldman  &  Gross  Adv.,  Chi- 
cago, to  handle  account. 

TOM  SKINNER,  for  three  years  vice- 
president  and  general  manager  of  the 
D-N-X  Engine  Corp.,  has  returned  to 
Ford  Motor  Co.  as  assistant  director  of 
sales  and  advertising. 

NATIONAL  BOARD  of  Fire  Underwrit- 
ers, New  York,  will  begin  sponsorship 
of  Earl  Godwin,  Washington  commen- 
tator, 8:15-30  p.m.  (EWT)  Thursday,  on 
American  effective  July  19.  Contract 
for  52  weeks  placed  thru  MacFarland, 
Aveyard  &  Co.,  New  York. 

M.  A.  HANNA  Co.  and  Hanna  Coal 
dealers  in  New  England  now  sponsor 
half -hour  transcribed  "Boston  Blackie" 
on  stations  In  New  York,  Pennsylvania, 
Maryland  and  New  England  states. 

HOPE  Inc.,  New  York,  has  appointed 
Grant  Adv.,  New  York,  to  handle  radio 
advertising  of  Quickdent  Tablets. 

ANDREW  JERGENS  Co.,  Cincinnati, 
for  Woodbury  dry  skin  cream,  has 
started  participations  in  a  number  of 
women's  programs  on  KFRC  WTIC 
WTOP  WGN  KRNT  WBAL  WTAM 
WCAU  KTRH.  Campaign,  is  for  26 
weeks.  Agency  is  Lennen  &  Mitchell, 
New  York. 

NEW  HAVEN  Savings  Bank,  New  Haven. 
Conn.,  has  apointed  Albert  Woodley 
Co.,  New  York,  to  handle  advertising. 
Firm  is  now  using  spot  campaign  on 
WELI  WNHC  New  Haven,  with  possible 
campaign  Increase  In  fall. 

BEAUNIT     MILLS     Inc.,     New  York 

(Beaunlt  fabrics),  expects  to  start  a 
radio  campaign  latter  part  of  fall.  Agen- 
cy is  Norman  D.  Waters  <Si  Assoc.,  New 
York. 

(Continued  on  page  60) 
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Colloquially  speaking,  we  of  Amperex  have  "broken  our  necks"  to  provide 
dependable  service  to  our  customers  during  these  war  years.  This  statement, 
we  feel  sure,  will  be  supported  by  those  who  have  made  us  their  source  of 
tube  supply.  Important  to  note  is  that  the  "Amperextra"  of  dependable 
service  has  been  matched  by  the  "Amperextra"  of  dependable  quality.  In 
commercial  broadcasting  —  AM,  FM,  Television  —  in  electro-medical  appa- 
ratus, in  communications  systems,  in  industrial  applications,  Amperex  tubes 
have  delivered  and  still  are  delivering  high  efficiency  over  a  longer  period 
of  time.  The  Amperex  Application  Engineering  Department,  another 
"Amperextra",  will  be  glad  to  work  with  you  on  present  or  postwar  prob- 
lems. This  is  Service. 

Many  of  our  standard  tube  types  are  now 
available  through  leading  radio  equipment 
distributors. 


nmPEREX  ELECTRONIC  CORPORRTIOn  , 

25  Washington  St.,  Brooklyn  1,  N.  Y.,  Export  Division:  13  E.  40th  St.,  New  York  16,  N.  Y.,  Cables:  "Arlab" 
Canadian  Distributor:  Rogers  Electronic  Tubes,  Limited      •     622  Fleet  Street  West,  Toronto 

WASTEPAPER      IS     VITAL     WAR      EQUIPMENT.  ..SAVE     EVERY  SCRAP 

I 
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(Continued  from  page  58) 

J.  WALTER  THOMPSON  Co.,  Santiago, 
Chile,  has  been  appointed  to  handle 
advertising  for  the  following  accounts: 
Cia.  de  Seguros  La  Chilena  (insurance), 
Corp.  Chilena  de  Broadcasting,  Assoc. 
Norte-Americana  de  Cooperacion  en 
Chile  (Co-ordinator  of  Inter-American 
Affairs).  Kodak  Chilena  Ltd.  (Kodak 
Film  Co.). 

PACIFIC  GAS  &  ELECTRIC  Co.,  San 
Francisco,  has  appointed  BBDO  San 
Francisco  to  handle  national  advertis- 
ing. 

CALIFORNIA  Processors  &  Growers 
Inc.,  Oakland  (cooperative),  in  help 
wanted  campaign  during  canning  sea- 
son is  using  spot  announcement  sched- 
ules on  northern  California  stations. 
Agency  is  Foote,  Cone  &  Belding,  San 
Francisco. 

LIQUA-ZONE  Co.,  San  Jose,  Cal.  (soap 
manufacturer),  has  appointed  Cosby 
&  Cooper  Adv.,  San  Francisco,  to  serv- 
ice account. 


SAN  FERNANDO  VALLEY  Home  News, 
North  Hollywood,  Cal.  (institutional), 
to  announce  start  of  publication  and 
policy,  is  sponsoring  weekly  quarter- 
hour  recorded  musical  program  on 
KMPC  Hollywood.  Contract  for  13  weeks 
started  June  30.  Agency  is  Walter  R. 
Carle  Adv.,  Hollywood. 

EASTERN  WINE  Corp.,  New  York 
(Chateau  Martin  wines),  has  appointed 
Robert  Feldman  Radio  Adv.,  New  York, 
to  handle  advertising.  Company  is 
scheduled  to  launch  spot  campaign  in 
fall. 

MAURELLA  PRODUCTS,  New  York 
(Nutri-Cola  and  Flower  Petals),  has 
appointed  Robert  Feldman  Radio  Adv., 
New  York,  to  handle  account.  Radio  is 
considered  for  fall  campaign. 

BU-TAY  PRODUCTS  Inc.,  Los  Angeles 
(Rain  Drops,  detergent),  with  adding 
of  new  markets  and  schedule  revision, 
in  early  July  started  participation  in 
"Happy  Kitchen"  on  KMBC;  "Ladies 
Only"  on  KABC;  "Dawn  Busters"  on 
WWL;  "Top  O'  the  Morning"  and 
"Grenadiers"  on  WTMJ;  "Hospitality 
House"  on  KWJJ;  "Ted  Nabors"  on 
KTRH.  Bu-Tay  also  sponsors  weekly 
participation  in  "Meet  the  Missus"  on 
eight  CBS  Pacific  stations  and  uses 
daily  spots  on  KFVD  and  KGKO.  Agen- 
cy is  Glasser-Gailey  &  Co.,  Los  Angeles. 


Personnel 

RITA  HURWICK,  formerly  of  script 
writing  and  publicity  staff  of  WHP 
Harrisburg,  has  been  named  publicity 
director  of  WOV  New  York,  replacing 
LOLA  WOURSELL  who  is  taking  two 
month's  rest. 

BOB  BREEN,  WMT  Cedar  Rapids  mer- 
chandising manager,  on  June  23  mar- 
ried Emma  M.  Peterson. 

ROBERT  P.  CIALONI  has  resigned  as 
assistant  promotion  and  publicity  di- 
rector of  WIP  Philadelphia. 

EDWARD  L.  SCHOEN,  picture  editor  of 
WGN  Chicago,  resigns  July  21  to  join 
the  publicity  and  exploitation  depart- 
ment of  Warner  Bros. 


JOE  SEIFERTH,  audience  promotion 
manager  of  WJZ  New  York  and  direc- 
tor of  station's  Bond-selling  Victory 
Troupe,  is  in  New  York  Polyclinic  Hos- 
pital with  serious  knee  injuries  suf- 
fered during  rehearsal  July  8  for  a  per- 
formance at  Pine  Lake,  N.  Y.  Despite 
dislocated  knee  and  torn  cartilage,  Mr. 
Seiferth  continued  with  the  show 
which  sold  $200,000  worth  of  War  Bonds. 


Honorably  discharged  from  the  U.  S.  Army,  Wayne  King 
is  back  on  the  bandstand  in  the  Jack  Benny  Spot  on  NBC 
which  he  has  taken  over  for  the  summer  months. 

Wayne  reached  the  top  the  hard  way  .  .  .  held  all  sorts 
of  odd  jobs  while  learning  to  play  the  saxophone  .  .  .  got 
his  first  orchestra  job  in  a  Chicago  theater  .  .  .  started  his 
own  band  shortly  afterwards,  and  his  dreamy  waltz  music 
clicked  from  the  start  .  .  .  countless  imitators  of  the  "Waltz 
King's"  style  are  a  tribute  to  his  great  popularity. 


REMEMBER  WHEN 


Recorded  on 
Victor  20-1673 


THESE  THINGS  YOU  LEFT  ME 
WE  COULD  MAKE  SUCH 
BEAUTIFUL  MUSIC 

DAWN 

'TILL  REVEILLE 
MISIRLOU 

TIME  CHANGES  EVERY  TIME 
AMOR 

GINGER  FLOWER 
JUMPIN'  JUPITER 


Vic.  27358 

Vic.  27511 

Vic.  27694 

Vic.  27797 

Vic.  27575 


For    complete    listings    of  BMI-Licensed 
titles   recorded   by    the    nation's  favorite 
$  artists,  consult  your  BMI  DISC  DATA  or 
write  for  this  special  service. 


Broadcast  Music,  Inc 

5  8  0  FIFTH  AVENUE  '  NEW  YORK  19,  INLY. 
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V-E  Coverage 

IN  A  16-page  picture  booklet,  NBC  re- 
views highlights  of  its  video  coverage 
of  V-E  Day,  when  its  television  station 
WNBT  presented  an  uninterrupted  14- 
hour  program,  longest  video  show  to 
date.  Titled  "May  8,  1945",  book's  front 
cover  pictures  video  camera  on  roof  of 
the  Astor  Hotel,  New  York,  with  mill- 
ing throngs  massed  below  in  Times 
Square. 

WELI  Paper 

EIGHT  page  illustrated  newspaper  of 
radio  news  and  programs  is  now  pub- 
lished by  WELI  New  Haven,  Conn.,  and 
distributed  to  50,000  homes  in  the  area. 
Issued  monthly,  house  organ  was  ven- 
tured because  local  newspapers  refuse 
to  sell  display  ads  or  to  give  program 
listings,  although  carrying  listings  of 
New  York  stations. 

Music  Store  Tie-Ups 

PLUGGING  "Radio's  Song  of  the  Week", 
51  New  England  stations  have  secured 
the  cooperation  of  more  than  500  music 
dealers  to  display  copies  of  the  song 
and  records  in  show  windows  while  sta- 
tions are  broadcasting  selection.  Selec- 
tion committee  is  headed  by  Walter 
Haase,  general  manager  of  WDRC  Hart- 
ford and  originator  of  the  plan. 

Tele  Station  Model 

ALLEN  B.  DuMONT  Labs.,  New  York, 
is  building  a  5  x  6  foot  miniature  model 
of  a  representative  postwar  television 
station  to  go  into  the  "Toledo  of  To- 
morrow" display  now  showing  in  To- 
ledo's Zoological  Gardens.  Model  will 
show  a  simple,  workable  and  economi- 
cally sound  television  station  designed 
for  a  medium-sized  operation. 

RCA  Brochure 

1945  EDITION  of  "RCA— What  It  Is, 
What  It  Does",  has  been  published  by 
the  company.  Profusely  illustrated,  the 
48-page  brochure  in  question  and  an- 
swer form  presents  basic  information 
about  RCA  broadcasting,  research,  tele- 
vision, manufacturing  and  communica- 
tions activities. 

Ziv  Brochure 

MULTI-COLORED  promotion  booklet 
has  been  prepared  by  Frederic  W.  Ziv 
Co.,  Cincinnati  radio  production  firm, 
on  "Your  Pleasure  Parade",  transcribed 
musical  program.  Piece  is  illustrated 
with  participating  talent.  Samples  of 
newspaper  promotion  stories  and  ads 
for  program  are  included. 

Tulsa  Booklet 

EXTENSIVE  data  on  Tulsa,  Okla.,  is 
contained  in  "Measuring  Tulsa  Indus- 
trially", brochure  prepared  by  Watts, 
Payne  Adv.,  Tulsa,  for  local  Chamber 
of  Commerce.  Available  from  the  cham- 
ber on  request,  illustrated  booklet  em- 
phasizes city's  strategic  location,  estab- 
lished industries  and  financial  status. 

Baby  Contest 

B.  MEIER  &  SONS,  New  York,  maker 
of  Golden  Center  Wheat  Germ  and  a 
sponsor  of  WOR  New  York  program 
"Uncle  Don",  is  staging  a  contest  for 
the  healthiest  child  at  Palisades  Park. 
N.  J.,  July  28.  Contest  will  be  broad- 
cast. 

Local  Sports 

INSTEAD  of  usual  sustained  airing  of 
local  sports  events,  KGV  Pittsburgh  is 
presenting  weekly  hour  program  of 
wrestling  and  boxing  from  Hickory 
Park,  which  has  contracted  for  time  to 
promote  advantages  of  the  park  and 
sports  features. 
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Federal 

COMPLETE 

FM  TRANSMITTERS 

m 1-3-10-50  KW 


ALL  NEW  —  incorporating  new  tech- 
niques, new  circuits,  new  tubes. 

NEW  TRANSMITTERS  .  .  .  with  impres- 
sive high  fidelity,  low  harmonic  distor- 
tion, low  hum  level  .  .  .  with  outputs  of 
1,  3,  10  and  50  kilowatts  .  .  .  plus  ample 
operating  safeguards. 

The  basic  unit  is  the  exciter,  generating 
250  watts  of  RF  power.  Its  design  per- 
mits adding  power  units  as  desired  .  .  . 
at  any  time  ...  in  selected  steps  that 
make  possible  the  different  outputs. 


NEW  ANTENNAS ...  of  two  or  more 
loops  with  two  or  more  half-wave  ele- 
ments, are  factory  tuned  for  easy 
installation.  Standard  coaxial  lines  feed 
them. 

NEW  POWER  TUBES  . . .  highly  efficient, 
incorporate  notable  Federal  achieve- 
ments in  design  and  production.  They 
assure  long,  dependable  performance  in 
FM  broadcasting. 

Look  to  Federal  for  the  finest  in  FM 
equipment. 


Federal  Telephone  and  Radio  Corporation 


BUFFALO'S  GREATEST 
REGIONAL  COVERAGE 


NETWORK 
STATION 


1 

1  5000  WATTS  BY 

A  1000  WATTS  I 
ik  NIGHT 


BUFFALO 
BROADCASTING 
CORPORATION 

RAND  BUILDING,  BUFFALO,  NEW  YORK 
National  Representative:  FREE  &  PETERS, INC. 
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Los  Angeles 

(Continued  from  page  22) 

tie  and  Portland  coverage.  Haas 
Bros.,  San  Francisco  (Trupak  fine 
foods),  has  started  in  Northern 
California. 

Among  coffee  accounts,  J.  A. 
Folger  &  Co.,  San  Francisco,  re- 
newing for  52  weeks  in  August 
thrice-weekly  news  on  40  Don  Lee 
Pacific  stations.  MJB  Co.,  San 
Francisco,  continues  participation 
in  Meet  the  Missus  on  10  CBS  west- 
ern stations.  Huggins- Young  Co., 
Los  Angeles,  tested  Cedric  Foster 
commentary  on  KHJ,  and  is  pon- 
dering regional  campaign  through 
Glasser-Gailey  &  Co. 

From  east  of  Rockies,  Milano 
Food  Products,  Chicago  (1890 
French  dressing),  through  Gar- 
field &  Guild,  has  spot  campaign 
in  Northern  California  to  augment 
Los  Angeles  and  San  Diego  cover- 
age. Armour  &  Co.,  Chicago 
(meats,  dairy  products),  has  re- 
newed CBS  Hedda  Hopper's  Holly- 
wood for  52  weeks. 

Among  bread  and  bakery  ac- 
counts, Barbara  Ann  Baking  Co., 
Los  Angeles,  increased  its  South- 
ern California  schedule  in  June. 
Interstate  Bakeries  Corp.,  Los  An- 


Age  Calculator 

FOND  but  puzzled  parent 
asked  WGN  Chicago  for  the 
date  back  in  1940,  probably 
a  Friday  in  April,  on  which 
it  gave  free  tickets  to  all  the 
Smiths  for  a  program  called 
Whispering  Smith.  On  that 
day  a  child  was  born  to 
the  parent  but  there  is  no 
record  and  a  birth  certificate 
was  desired  for  the  offspring. 
Scanning  its  records  WGN 
found  it  broadcast  a  premier 
of  Whispering  Smith  Friday, 
Feb.  28,  1941  so  the  parent 
has  a  child  4  years  4  months 
old,  a  year  younger  than  the 
age  estimated. 


geles,  adds  to  California  news  and 
renews  thrice-weekly  Lone  Ranger 
on  Don  Lee  California  stations. 
Fisher  Flouring  Mills  Co.,  Seattle 
(cereals),  added  twice-weekly  par- 
ticipation in  What's  Doing,  La- 
dies? on  American  West  Coast  sta- 
tions to  Bob  Nichols'  Radio  Parade. 
Concern  also  sponsors  James  Abbe 
Observes  on  27  American  western 
stations  five-weekly  through  Pacific 
National  Adv.  Agency. 


IX0W-10W*.* 

in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


EVENING  LEADER 

Of  the  120  NIGHT-TIME 
quarter  hours  between  6  pm 
and  12  midnight,  Monday 
through  Friday,  WWNC  has  top 
rating  for  703  periods  ...  a 
higher  rating  than  all  other  sta- 
tions combined  for  41  of  these 
quarter  hours. 

More  Western  North  Caro- 
lina listeners  are  yours  at  less 
cost  per  thousand  on  WWNC. 


WNCl 


570  m 


till  J  lit  Serving  Western 
North  Carolina  from  asheville 


Albers  Milling  Co.,  Seattle  (ce-J 
reals)  has  five- weekly  Albert! 
Homemakers'  Hour  on  8  NBC 
Pacific  stations,  while  Sperry  Flour  j 
Co.,  San  Francisco  (waffle  flour) ,f 
sponsors  Sam  Hayes  news,  and! 
This  Woman's  Secret  on  NBC 
Pacific. 

Petri  Wine  Co.,  San  Francisco, 
has  renewed  Sherlock  Holmes  on" 
Mutual-Don  Lee  effective  Sept.  3] 
to  fall  of  1948.  Sante  Fe  Vintage 
Co.,  Los  Angeles,  out  of  radio  three ' 
years,  in  late  June  started  four- 
weekly  spots  on  KECA,  with  spots 
in  California's  major  markets. 

Tivoli  Brewing  Co.,  Los  Angeles,) 
started  spots  on  several  Los  Ange- 
les stations.  Rainier  Brewing  Co.,, 
San    Francisco,    renewed  weekly 
American  Network  series,  Murdei , 
Will  Out.  Peralta  Wine  Co.  is  ac-l 
tive  (see  Safeway  Stores).  Pacific 
Brewing  &  Malting  Co.,  San  Fran-t 
cisco,  is  using  local  radio.  Beverage 
accounts  such  as  Nehi  Corp.  (Par-, 
T-Pak)     have    become  all-year-, 
around  users  of  spot  radio.  Royal  t 
Crown  Cola  also  carries  heavy  spot; 
schedule. 

Cosmetics  Expanding 

Cosmetic  accounts  have  been  ac- 
tive recently  with  expansion  de- 
pendent upon  materials  and  man- 
power. Colonial  Dames  Inc.,  Los=i 
Angeles,  may  add  spot  campaign 
and  transcribed  five-minute  discs  I 
to  exploit  cooperation  with  local 
dealers  and  clean  up  weak  spots  in-p 
sales  area.  Sales  Builders  Inc. 
(Max  Factor),  has  not  announced 
fall  plans.  Vonett  Sales  Co.,  Los 
Angeles,  potential  national  user  ot 
radio,  is  testing  with  women's 
program  on  KECA.  Avon  Products, 
Los  Angeles,  has  postwar  expan- 
sion plans. 

42  Products  Inc.,  Los  Angeles 
(hair  oil,  shampoo),  heavy  regional 
net  and  spot  user,  in  mid-July  ex- 
pands CBS  This  Is  My  Story  to 
inter-mountain  area  as  well  as  tof 
two  Hawaiian  stations.  Smile  Time 
on  Don  Lee  is  being  expanded. 

Hassenstein  Co.,  Hollywood 
(Movie  Wave),  has  turned  Los  An- 
geles spot  schedule  into  national 
campaign.  Studio  Girl  Shampoo, 
Los  Angeles,  using  spots,  is  reach- 
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for  eastern  markets  through 
pert  F.  Dennis  Inc. 
gleaners  have  held  up  well  dur- 
the  war.  BuTay  Products  Inc., 
i  Angeles  (Raindrops),  is  mov- 
into  markets  spotted  across  the 
ntry,  retaining  participation  in 
et  the  Missus  on  8  CBS  western 
tions.  H.  R.  Davis  Co.,  Oakland 
iracle  Foam)  uses  spots  on  10 
tions.  Turco  Products  Inc.,  Los 
»eles,    (cleanser),    has  named 
sacher,  Van  Norden   &  Staff, 
Angeles,  for  consumer  package 
ds. 

Newscast  Budget 

Soil-Off  Mfg.  Co.,  Glendale,  Cal., 
oted  most  of  budget  to  news- 
ts.  Shift  to  Ruthrauff  &  Ryan 
y  bring  policy  change.  Soil-Off 
nsors  Truman  Bradley  news 
ice-weekly  on  13  CBS  western 
f  tions,  heavy  schedule  of  news- 
its  on  others.  Firm  is  expanding 
b  new  territory. 

uos  Angeles  Soap  Co.,  (Scotch 
anser),   renews   for    52  weeks 
ice-weekly  news  on  40  Don  Lee 
bific  stations,  also  sponsors  five- 
ekly  news  on  19  NBC  Pacific 
tions.  Purex  Corp.,  Los  Angeles 
leaching     solution),  continues 
ekly   quarter-hour  commentary 
j  Don  Lee,  increasing  list  from 
t!to  40.  As  new  markets  open, 
il-ex  will  use  more  stations  with 
jpts  and  participations, 
iphemicals   Inc.,    Oakland,  Cal., 
Jano)  continues  Evelyn  Bigsby's 


Imprisoned 

AN  UNINTENTIONAL 
method  of  keeping  announc- 
ers on  the  job  was  found  re- 
cently by  WWNC  Asheville, 
N.  C,  even  though  it  was  the 
hottest  day  of  the  year  and 
the  air-conditioning  equip- 
ment failed.  The  throw-bolt 
on  the  studio  door  acciden- 
tally snapped,  imprisoning 
three  announcers  in  the  stu- 
dio. It  was  an  hour  and  a 
half  until  building  engineers 
could  break  away  a  portion 
of  the  wall  and  free  them. 
Broadcasting  fortunately  was 
not  interrupted  since  all  copy 
and  schedules  were  locked  in 
the  studio  with  them.  Listen- 
ers remained  completely  un- 
aware of  the  difficulty. 


Hollyivood  Chatter  on  12  American 
western  stations.  Transcribed  ver- 
sions are  placed  in  eastern  mar- 
kets as  distribution  is  established. 
Kenu  Products  Co.,  Los  Angeles 
(cleanser),  has  post-war  expansion 
plans.  In  addition  to  news  on  11 
CBS  western  stations,  firm  con- 
tinues newscasts  on  KOY  Phoenix 
and  KECA  Hollywood.  Agency  is 
Little  &  Co.,  Los  Angeles. 

One  reason  other  radio-minded 
clients  are  sitting  on  their  budgets 


is  lack  of  availabilities.  Majority 
will  admit  there  is  some  slight  let- 
up at  this  moment  due  to  decrease 
in  used-car  advertising  as  well  as 
reshuffling  of  programs.  Situation, 
however,  is  not  due  to  remain  open 
long.  Tightest  schedules  are  in  im- 
mediate Los  Angeles  area. 

Criticism  was  voiced  in  many 
quarters  that  stations  have  pro- 
grammed up  and  down  to  hours 
never  before  sold  at  standard  rates. 
Station  account  executives,  fat  with 
business,  have  slipped  in  service, 
agency  executives  unanimously 
charge.  Radio,  they  declare,  must 
buck  up  its  sales  staffs  to  meet 
competition  when  paper  shortage 
is  over.  More  creative,  down-to- 
earth  selling  must  be  done,  opine 
at  least  90%  of  them.  Sales  staffs 
must  be  armed  with  pertinent  facts 
on  their  stations,  and  should  learn 
more  about  broadcasters'  sales  and 
merchandising  problems.  Old  adver- 
tisers want  more  or  better  station 
time.  New  advertisers  are  crying 
"discrimination",  examining  other 
media. 

Bekins  Van  &  Storage  Co.,  Los 
Angeles,  in  addition  to  sponsoring 
the  Sunday  noon  Remember  Hour 
on  eight  American  Pacific  stations, 
has  thrice-weekly  news  on  six  CBS 
Pacific  stations.  Lyon  Van  &  Stor- 
age Co.,  Los  Angeles,  sponsors  the 
thrice-weekly  Korn  Kobblers  on 
Don   Lee  Pacific   and  daily  spot 


(Continued  on  page  6i) 


COLUMBIA 
NETWORK 


Directs  Group  Sales 

Syracuse,  N.  Y.,  July  16.  H.  C.  Wilder  &  Associ- 
ates, owners  and  operators  of  radio  stations  WSYR 
Syracuse,  WTRY  Albany  -  Troy  -  Schenectady, 
WKNE  Keene  (N.H.-Vt.),  and  WELI  New 
Haven,  announce  the  appointment  of  Beverly  M. 
Middleton  as  Assistant  to  The  President. 

Mr.  Middleton  was  recently  discharged  from  the 
U.  S.  Army  and,  before  that,  was  Sales  Manager  of 
WABC,  New  York. 

After  graduating  from  the  University  of  Virginia, 
where  he  majored  in  Science  and  English,  Mr. 
Middleton  took  post-graduate  courses  at  the  Uni- 
versity of  Paris.  He  also  had  two  years  pre-university 
study  at  both  Oxford  and  Cambridge. 

While  young  in  years — he  is  38 — his  entire  business 
career  has  been  spent  in  radio.  From  1933  to  1938, 
when  he  joined  the  Columbia  Broadcasting  System, 
he  served  in  a  management  capacity  with  four  widely 
scattered  stations:  namely,  WEHC,  WSVA,  KBIX, 
and  WFAS.  He  came  from  KNX  Hollywood,  Cal., 
to  Syracuse  with  Mrs.  Middleton. 

He  joined  CBS  in  1938  and  in  1940  was  promoted  to 
account  executive  of  Radio  Sales,  representing  the 
Pacific  and  New  England  networks.  Before  joining 
the  Army  in  1942,  he  was  Assistant  Manager  of 
WABC. 

After  two  years  of  service  in  the  Army,  with  a  wealth 
of  practical  experience  and  a  seasoned  viewpoint,  he 
continues  his  chosen  career — radio  sales. 
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Los  Angeles 

(Continued  from  page  63) 

schedule  on  nine  stations. 

Seaboard  Finance  Co.,  Los  Ange- 
les (small  loans),  heavy  user  of 
spots,  is  on  50  stations  nationally, 
making  local  tie-in  with  its  48 
offices.  Others  will  be  added  through 
Smith,  Bull  &  McCreery  Adv.,  Hol- 
lywood. 

Packard-Bell  Co.,  Los  Angeles 
(radios,  PhonOcords),  former  spot 
user,  through  Lockwood-Shackel- 
ford  Adv.,  started  participation 
show,  PhonOcord  Family  Party  on 
KFI  in  a  13-week  test,  with  NBC 
Pacific  Coast  expansion  planned. 

Interest  in  Spots 

Sponsors  show  interest  in  spot 
announcements,  live  and  tran- 
scribed; time  signals;  transcribed 
shows;  audience  partioipation. 
Man-on-street  broadcasts,  with  re- 
strictions removed,  are  coming  into 
their  own. 

R.  Schiffman  Co.,  Los  Angeles 
(Asthmador  powder,  pipe  mixture) , 
new  to  radio,  through  Philip  J. 
Meany  Co.,  has  signed  for  thrice- 
weekly  spots  on  75  Keystone  Net- 
work stations. 

Western  Stove  Co.,  Culver  City, 
a  war  industry,  sponsors  five- 
weekly  transcribed  Mystery  Chef 
on  KHJ  and  KFRC  in  addition  to 
spots  on  California  stations.  Agency 
is  Mays  &  Bennett  Adv.,  Los  Ange- 
les. 

R.    L.    Chacon    Chemical  Co., 


Southgate,  Cal.  (Re-Nu  Lawn), 
new  to  radio,  is  testing  on  KFI 
Los  Angeles,  has  post-war  radio 
plans  through  Allied  Adv.  Agen- 
cies, Los  Angeles. 

Nylon-Ize,  Hollywood,  new  to 
radio,  through  Rocklin  Irving 
Assoc.,  Chicago,  started  recorded 
musicals  in  selected  markets.  Par- 
amount Pest  Control  Co.,  Oakland, 
started  locally  and  extended  to 
other  California  markets,  with 
schedule  to  include  Pacific  North- 
west and  Inter-mountain  area 
through  Ad  Fried  Adv.,  Oakland. 

Counter-balancing  criticism  is 
fact  that  many  local  advertisers, 
using  radio  first  time,  have  been 
more  than  pleased  with  results. 
Chief  among  these  are  department 
stores.  Though  doing  a  local  job 
they  have  utilized  both  institutional 
and  direct  selling.  They  now  look 
on  radio  as  part  of  their  advertis- 
ing scheme  and  will  continue  to 
earmark  appropriations  accord- 
ingly. 

With  scarcity  of  new  and  used 
cars,  dealers  have  curtailed  radio 
in  last  few  months,  opening  sta- 
tion time  to  other  advertisers. 
Heaviest  users  in  the  Southern  Cal- 
ifornia area  are  Kelly  Kar  Co. 
and  Marshall  &  Clampett. 

Summer  Slump 

Major  networks  have  experienced 
a  larger  than  normal  summer 
slump,  many  advertisers  cancel- 
ling for  season  rather  than  hold 
time.  Agency  executives  agree  a 


reinspection  of  the  advertising  dol- 
lar and  reshuffling  of  programs  i| 
under   way,   with   newscasts  andl 
commentaries  losing  ground.  Som< 
predict  interest  in  news  will  fal]| 
off  about  40 'U  with  end  of  Pacific 
war,  but  old  timers  such  as  Alka- 
Seltzer  Newspaper  of  the  Air  or 
Don  Lee  Pacific,  will  remain.  Trend 
however,  is  away  from  newscastt 
and   commentaries.  At  least  om 
network  is  talking  down  such  pro- 
grams and  substituting  low-budget  j 
one  and  two-man  shows.  Approach- , 
ing   saturation    point   are  home- 
maker  and  feminine  participatior 
shows. 

Look  to  East 

With  many  transmitter  sites  ac- 
quired, station  owners  are  not  idle 
about  post-war  plans  for  FM  ant 
television.  Advertisers,  however 
are  looking  to  the  East  where  de-: 
velopments  are  underway  and  fa-| 
cilities  actually  in  use.  Only  one 
West  Coast  account  is  talking  prac- 
tical television.  Firms  manufac- 
turing 16  mm.  film  have  mush- 
roomed. There  is  also  activity  ii 
the  production,  talent  and  engineer- 
ing  fields,  but  the  advertiser  is 
sail  chary  about  stieking  his  big 
toe  into  the  icy  waters. 

Among  West  Coast  agencies  there 
is  a  trend  towards  more  intensive 
research.  As  example,  Hillman- 
Shane-Breyer,  Los  Angeles,  has 
expanded  its  research  staff.  With 
fewer  radio  availabilities,  plans 
for  the  coming  six  months  are 
based  on  this  intensified  research. 

Another  agency  trend  is  decen- 
tralization. Branch  offices  are  be- 1 
ing  set  up  in  major  West  Coast 
cities  to  offer  more  specialized  at- 
tention to  regional  industries. 
Smith,  Bull  &  McCreery  Adv.,  Hol- 
lywood, has  opened  New  York  and 
San  Francisco  branches,  plans  one 
in  Seattle.  Erwin,  Wasey  &  Co., 
as  of  July  1  established  its  own 
Seattle  office.  Expansion  by  other 
agencies  is  under  way.  Leon  Liv- 
ingston Adv.,  San  Francisco,  has 
opened  New  York  offices  to  service 
Nestle  Milk  Products  account, 
with  Ward  Wheelock  Co.,  Phila- 
delphia, reviving  West  Coast  offices 
in  Hollywood. 

Preponderance  of  new  business 
will  come  from  both  old  and  new- 
advertisers. 
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JJvl  JobaccD  ThJtwojJc,  9nc* 

Eastern  North  Carolina's  Six  Popular  Mutual  Stations 


WFIC    WGBR    WGTC    WHIT    WRAL  WGTM 

Fayetteville  Goldsboro  Greenville  New  Bern  Raleigh  Wilson 

From  8:00  a.m.  to  6:00  p.m.  the  overall  average  per 
eentage  of  the  audience  of  these  six  stations  in  the 
above  markets  is  JE—«wii«i —  mium— m 

Only  one  other  station  has  more  than  6.8  per 
cent  of  the  audience  in  any  of  the  six  Tobacco 
Network  cities. 

PRIMARY  RADIO  HOMES  102,910 

SECONDARY  RADIO  HOMES      ....  35,920 

•Midsummer    survey    1944  (new 

TOTAL   RADIO    HOMES       .      .      ■      .      .      .      138,830  survey  being  made  this  summer). 

TOTAL  POPULATION  IN  Sources 

PRIMARY  AND  SECONDARY      .    .    .    958,300  Sales  Management  1944 

TOTAL  RETAIL  SALES      ....    $250,813,000     1944  County  Radio  Ownership  CBS 


M  Package.  WUU  a  Punch" 

—  PLUS  — 

Me^UcuiAuUi^  and  P carnation 

JJvl  Johacco  TUdwoJtL,  Site. 

806  Odd  Fellows  Building 

(laleiaU,  MosUh  Qa/ioiina 

"/n  Unity  There  Is  Strength  .  .  .  Six  in  One" 


REPRESENTED  BY  THE  WALKER  COMPANY 
New  York  ****  Chicago  —         Kansas  City  —  Los  Angeles 


HadteVia£ 


5000  WATTS 

DAY  AND  NIGHT 


NATIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


WlOD  produces  24  local  programs  in  the  Sunday 
through  Saturday  time  periods  covered  by  the  Miami- 
C.  E.  Hooper  surveys,  Dec.  '44  through  April  '45.  TEN 
OF  THE  WlOD  LOCAL  PROGRAMS  RATED  NO.  1  IN 
THEIR  RESPECTIVE  PERIODS;  ELEVEN  WlOD  PROGRAMS 
RATED  NO.  2;  THREE  WlOD  PROGRAMS  RATED  NO.  3 
.  .  .  competitive  programs  on  the  other  three 
Miami  stations  included  network  shows. 
Top  local  shows  PLUS  NBC  make 
WlOD  THE  STATION  MOST 
PEOPLE  LISTEN  TO  MOST 
THE  YEAR  'ROUND! 


National  Representatives 
GEORGE  P.  HOLLINGBERY  CO. 
Southeost  Representative 
HARRY  E  CUMMINGS 
JAMES  M.  leGATE.  General  Manage 


INITIAL  CBS  CLINIC 
CONDUCTED  IN  N.  Y. 

FIRST  of  a  series  of  three-day 
program  clinics  to  be  conducted  by 
CBS  for  the  program  personnel  of 
its  affiliated  stations  got  under  way 
Wednesday  morning  at  the  net- 
work's New  York  headquarters 
when  Douglas  Coulter,  vice-presi- 
dent in  charge  of  programs,  wel- 
comed 31  station  men. 

Second  clinic  will  be  held  July 
11-13,  third  July  25-27.  A  similar 
clinic  for  stations  in  the  far  west 
was  held  in  Los  Angeles  concur- 
rently with  the  one  in  New  York. 
Attending  the  New  York  meetings 
were : 

William  S.  Adams,  WHEC;  Dave  Bay- 
lor, WGAR;  A.  J.  Brissette,  WTAG; 
Stan  Lee  Broza,  WCAU;  Richard  E. 
Burris,  KSO;  Charles  Crutchfleld,  WBT: 
Rod  Cupp,  KMBC;  Jim  de  Line,  WFBL; 
John  Fulton,  WGST;  Roy  George, 
KRLD;  Ray  Girardin,  WEEI;  Douglas 
Grant,  WMT;  Walter  Haase,  WDRC;  E. 
E.  Hill,  WTAG;  J.  J.  Hergert,  WCHS; 
Ed  Hoerner,  WWL;  Karl  Hoffman, 
WKBW;  Fred  Lounsberry,  WKBW; 
Wayne  Mack,  WGAR;  Ralph  Mathews, 
KWKH;  L.  A.  Miller,  KFAB;  Harvey 
Olson,  WDRC;  Geer  Parkinson,  WBNS: 
H.  J.  Pierson,  WFBM;  Walter  J.  Pres- 
ton, WBBM;  Gordon  A.  Scheming. 
WCAO;  Jack  Sexton,  KMOX;  Joel 
Stovall,  WKRC;  Robt.  Striol,  WKBW;  G. 
Trace.  WKBN;  W.  P.  Williamson,  WKBN. 


RCA  SCHOLARSHIP 
PLAN  IS  ADOPTED 

RCA  has  adopted  a  scholarship 
plan  whereby  as  many  as  ten  scien- 
tific students  during  the  academic 
year  1945-1946,  30  during  1946- 
1947,  50  during  1947-1948  and  60 
each  year  thereafter  will  receive 
cash  awards  of  $600  each.  All  stu- 
dents enrolled  at  universities  to  be 
selected  by  the  RCA  education 
committee  will  be  eligible,  with  the 
winners  selected  on  recommenda- 
tion of  the  dean  of  the  school  and 
the  approval  of  the  committee. 

In  announcing  the  scholarship 
plan,  Brig.  Gen.  David  Sarnoff, 
RCA  president,  remarked  that  the 
young  potential  scientists  repre- 
sent one  of  the  greatest  hopes  for 
the  safe  and  prosperous  future  of 
America  and  must  be  encouraged. 


5,000  WATTS 


Nelson  to  Norway 

HOWARD  NELSON,  of 
WDAY  Fargo,  N.  D.,  left  last 
week  for  Norway  where  he 
will  stay  several  weeks  as  a 
correspondent  accredited  by 
the  Royal  Norwegian  govern- 
ment. He  will  transcribe  a 
series  of  programs  to  be  used 
on  Meet  Your  Neighbor  and 
will  transmit  news  stories  for 
use  on  regular  WDAY  news- 
casts. Part  of  the  feature 
material  will  be  interviews 
with  people  in  Norway  who 
have  relatives  living  in  the 
Fargo  vicinity.  Mr.  Nelson  is 
WDAY's  first  overseas  corre- 
spondent although  he  made  a 
trip  to  Norway  once  before 
in  1935. 


ECLIPSE  CLOSEUP 

WMPS  Broadcasts  Event 
 From  Airliner  


Bob  Neal,  WMPS  promotion  diree 
tor,  and  Doris  Rogers,  stewardesi 
during  broadcast  of  eclipse. 

WHAT  is  believed  to  be  the  firs 
broadcast  of  a  solar  eclipse  from  ; 
passenger  plane  in  flight  was  mad 
last  Monday  morning  by  WMP! 
Memphis,  which  gave  America] 
network  listeners  an  eyewitnes 
description  of  the  spectacle  fron 
a  height  of  more  than  12,000  feet 

With  a  group  of  scientist 
aboard  the  21-passenger  Chicag 
&  Southern  airliner,  Bob  Nea 
WMPS  promotion  director,  wa 
able  to  describe  the  eclipse  as  i 
reached  maximum  totality  durin, 
the  plane  ascension.  Observatioj 
was  extremely  good  due  to  unlir 
ited  ceiling. 

Radio  equipment  used  w 
standard  passenger  airline,  coi 
sisting  of  50  w  mobile  Bend 
transmitter  operating  on  3492.5  i 
and  using  call  letters  KXII 
Standard  shortwave  equipment  o 
the  ground  picked  up  the  broac 
cast,  which  was  relayed  by  shor 
wave  receiver  to  telephone  line 
A  standard  band  receiver  insid 
the  plane  was  used  to  pick  up  tb 
starting  cue. 

WMPS  reported  transmissio 
excellent  and  reception  "extreme] 
good."  Contributing  scientific  sidl 
lights  were  Prof.  Robert  Artie; 
head  of  mathematics  at  Soutl 
western  U.,  Clifford  D.  Hal 
Weather  Bureau  meteorologis 
and  eight  astronomy  students.  AL 
aboard  were  newspaper  reporte: 
and  photographers  and  the  plane 
stewardess,  Doris  Rogers. 


for  24  HOUR  SERVICE 


ON  DIRECT 
CUT  COPIES 
12     OF  YOUR 
RECORDINGS 


Today  it  is 

KOZY  in  Kansas  City 

Tomorrow  (92-106  Megacycle  Band) 
It  will  be  all  the 

MORE 

KOZY  in  Kansas  City 

We  plan  simultaneous  operation  in  Old  and  New  FM  Bands 
as  soon  as  equipment  can  be  obtained. 

Everett  L.  Dillard  Elizabeth  Whitehead 

General  Manager  Station  Director 
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SELL 

MANY  PRODUCTS  FOR 
MANY  ADVERTISERS 


WAKR,  Akron 

WADC,  Akron 

WHKK,  Akron 

WLOK,  Lima 

WIZE,  Springfield, 


Burkhordt's 
Beer  and 
Mug  Ale 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO 
CAN  ARTHUR  B.  CHURCH  PRODUCTION 


Statements 

(Continued  from  page  4-0) 

caster  to  greater  effort  in  the  de- 
velopment of  varied  programs  of 
public  service  than  does  the  full 
realization  that  his  highest  respon- 
sibility is  to  the  citizens  of  his 
community. 

It  is  refreshing  that  the  Presi- 
dent finds  merit  in  the  experienced 
industry  leadership  from  whom 
have  come  the  inspiration  and 
guidance  to  interpret  the  trust  of 
public  interest  into  the  competitive 
programs  of  daily  operation. 

Every  word  was  a  wholesome  re- 
assurance to  the  conscientious 
broadcaster  and  a  challenge  to  di- 
rect his  facilities  toward  ever 
greater  public  usefulness. 

*    *  * 

KOLIN  HAGER 

WGY  Schenectady 
NAB  Director,  District  2 

RADIO  BROADCASTERS  must 
feel  deeply  grateful  to  President 
Truman  for  his  recent  statement  of 
policy  on  radio  and  its  future  pros- 
pects. The  Chief  Executive  has 
given  greater  strength  and  signifi- 
cance to  the  entire  structure  of 
broadcasting  and  reassured  many 
who  have  become  concerned  over 
the  status  of  free  enterprise  in  an 
industry  that  has  such  a  far-reach- 
ing influence  on  all  Americans. 
Under  such  leadership  radio  should 
march  on  to  far  greater  achieve- 
ments. 


Magnetic  Wire  Recording 


Wire  Recordings  from 
General  Electric 
Models  50,  SOA3  51 
Rerecorded  to  Discs, 


L.  S.  T00G00D 

RECORDING  COMPANY 

2  21  N.  LA  SALLE  ST.    CHICAGO  1 


F.  M.  RUSSELL 

NBC  Washington,  D.  C. 

NAB  Network  Director 
YOU  ARE  to  be  congratulated  on 
securing  from  President  Truman 
a  declaration  of  his  clear  and  force- 
ful policy  on  radio  broadcasting. 
It  is  the  most  encouraging  state- 
ment ever  to  emanate  from  the 
Federal  Government.  To  have  it 
come  from  the  head  of  our  Govern- 
ment can  only  mean  that  he  will 
oppose,  and  effectively  so,  any  at- 
tack upon  the  basic  structure  of 
American  broadcasting.  Particu- 
larly it  will  have  a  salutary  effect 
on  legislative  consideration,  be- 
cause of  the  close  cooperation  which 
the  President  has  established  with 
Congress. 

*  *  * 
HUGH  TERRY 

KLZ  Denver 
NAB  Director,  District  li 
THE  PRESIDENT'S  statement 
appears  to  place  the  future  of 
broadcasting  squarely  where  that 
responsibility  belongs — in  the  lap  of 
the  radio  industry  itself.  This  wel- 
come official  expression  of  confi- 
dence in  the  American  system  of 
free  radio,  regulated  by  the  nat- 
ural forces  of  competition,  should 
give  broadcasters  renewed  inspira- 
tion and  encouragement.  It  should 
do  much  to  remove  the  threat  of 
government  regulation  which  could 
so  easily  retard  the  development  of 
radio.  President  Truman  has  given 
radio  the  much  needed  handshake 
of  appreciation  and  understanding. 

*  *  * 

WILLIAM  B.  WAY 

KVOO  Tulsa 
NAB  Director,  District  12 

PRESIDENT  TRUMAN'S  state- 
ment is  one  from  which  all  broad- 
casters should  take  heart.  Here  we 
have  a  great  opportunity  to  take  a 
fresh  hold  and  a  deep  breath  and 
move  forward  to  new  accomplish- 
ments in  the  public  interest.  He 
aptly  puts  his  finger  on  the  ulti- 
mate solution  of  most  of  our  prob- 
lems when  he  visualizes  the  fact 
that  the  new  competition  will  make 
for  greater  effort  in  better  pro- 
gramming. Radio  will  remain  free 
as  long  as  the  broadcaster  conducts 
his  business  in  such  a  manner  that 
it  justifies  that  freedom. 


LEWIS  ALLEN  WEISS 

KHJ  Hollywood 
Vice-President  &  General  Manager, 
Don  Lee 

I  CONSIDER  THE  statement  of 
policy  on  radio  broadcasting  in  the 
United  States  by  President  Truman 
which  appeared  in  the  current  is 
sue  of  Broadcasting,  to  be  the 
most  reassuring  endorsement  an< 
encouragement  of  the  American 
principle  of  broadcasting  that  we 
in  the  industry  have  heard  in 
twelve  years.  It  is  earnestly  hope< 
that  the  Federal  Communications 
Commission  will  take  earnest  cog< 
nizance  of  this  statement  of  policy 
enunciated  by  President  Truman 
and  will  as  soon  as  practicable  ef 
fectuate  that  policy  with  an  inv 
mediate  discontinuance  of  its  recen 
tendency  to  interfere  with  and  in 
fluence  the  content  of  radio  broad 
casting  and  requiring  ever  increas- 
ing data  and  statistics  which  are 
clearly  outside  of  the  purview  of  the 
policy  expressed  by  the  President. 
In  my  judgment,  President  Tru- 
man has  not  only  reiterated  but  has 
given  new  meaning  and  emphasis  tc 
the  conception  of  American  radic 
broadcasting  as  it  was  understood 
by  the  Government  and  the  indus^ 
try  twelve  years  ago,  and  it  i| 
heartening  indeed  to  anticipate  I 
quick  return  to  the  American  am 
fundamental  principles  set  forth  i: 
the  President's  statement. 


HOYT  B.  WOOTEN 

WREC  Memphis 
NAB  Director,  District  6 

SPEAKING  PERSONALLY,  afte! 
twenty-three  years  of  broadcasting 
President  Truman's  letter  to  yoi 
of  July  3  impressed  me  as  beinj 
the  most  needed  encouragemen 
broadcasters  have  yet  received  fron 
the  Government. 

I  have  never  been  able  to  under 
stand  why  the  Government,  in  i1 
past  and  present  history,  woulj  | 
subsidize  the  stage  coaches,  steamy 
ship  routes  and  railroads,  and  fur^l" 
nish    highways   for    busses  arjJK 
trucks,  and  airports  and  mail  con?!y 
tracts  for  airlines,  yet  would  re 
fuse  to  do  even  so  much  as  to  en 
courage  broadcasters. 

Also,  I  cannot  understand  whj 
when  this  great  country  of  our 
(Continued  on  page  70) 


HOW'D  YOU  LIKE  TO  SELL  AN 

SOQjmjDOO  MARKET? 


Omaha's  MUTUAL  station  offers  you 

$800,000,000  .  .  .  the  buying  in- 
come of  KBON's  17-county  area  in 
the  heart  of  the  rich  central  Mis- 
souri Valley  Market. 
$800,000,000  .  .  .  equal  to  two- 
thirds  of  the  buying  power  of  the 
entire  state  of  Nebraska,  in  an 
area  equal  to  only  half  the  popula- 
tion of  the  state. 
An  $800,000,000  market  available 
to  you  on  KBON  .  .  .  the  station 
that  SELLS! 


General  Manager,  PAUL  R.  FRY 
National  Repr.,  SPOT  SALES.  INC. 
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MUTUAL  BROADCASTING  SYSTEM 

"The  Midwest's  Greatest  Market"  * 
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STOCKTON -Km 
FRtSNO  •  KMJ 
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•  On  their  backs,  never  to  rise  again,  are  two  drones.  This  purge  came 
about  because  drones  never  do  a  lick  of  work.  Rather  than  feed  them 
for  the  winter,  worker  bees  eliminate  the  drones  for  the  good  of  the  colony. 

•  Bees  live  in  colonies  for  a  very  good  reason.  They  get  more  work  done 
more  efficiently,  do  jobs  they  could  never  do  alone. 

•  Likewise  the  ^CCfottC,  working  on  the  group  principle,  represents  one 
of  the  most  efficient  coverage  units  in  radio  broadcasting.  The  ^CcttttC 
with  its  41  primary  counties  is  the  only  combination  of  stations  that  can 
properly  cover  the  Central  California  Valleys  plus  Western  Nevada. 

what  the  'Seeiitte  IS  .  . .  Not  a  regional  network  but  a  group 

of  long-established  key  stations,  each  the  favorite  in  its  community  .  .  .  com- 
bined for  regional  spot  business.  See  McClatchy ^CctutC  rate  listing  first 
under  California  in  Standard  Rate  and  Data. 


PAUL  H.  RAYMER  CO. 

- 

McClatchy  Broadcasting  Company 

National  Representative 

SACRAMENTO,  CALIFORNIA 

'   —  -  ■  -   -  -  
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For  Harco  Radio 

MASTS  &  TOWERS 


Revocation  of  Order  M-126 
permits  manufacturing  from 
turpi"*  inventories.  We  have 
adequate  surplus  stocks  to 
make... 

IMMEDIATE 
SHIPMENTS 


HARCO 

CO.  INC. 

ELIZABETH  4,  NEW  JERSEY 


Catalog  mailed  on  request 


Statements 

(Continued  from  page  68) 
was  new  and  needed  developing, 
squatters  rights  were  recognized 
and  welcomed  by  the  Government. 
Yet,  we  old  time  broadcasters  who 
spent  many  years  developing  this 
great  free  service  to  the  public, 
long  before  commercial  returns 
were  even  thought  of,  are  at  times 
pictured  as  a  group  of  undesirable 
citizens  scheming  to  beat  the  public 
out  of  its  natural  rights. 

It  occurs  to  me  that  the  fair 
judgment  and  unbiased  opinion  of 
some  900  station  owners,  who  de- 
pend upon  the  reaction  of  millions 
of  listeners,  would  offer  a  radio 
with  far  greater  freedom  of  speech 
and  diversity  of  entertainment  than 
that  regulated  by  a  seven  man  com- 
mission. 

This  entire  statement  is  made, 
regardless  of  my  high  esteem  and 
respect  for  each  member  of  the 
present  commission. 

*      *  * 
WILLIAM  B.  SMULLIN 
KIEM  Eureka,  Cal. 
NAB  Director,  District  15 

PRESIDENT  TRUMAN'S  state- 
ment because  of  the  fact  it  was 
made,  and  by  its  very  terseness 
seems  to  indicate  that  American 
broadcasting  will  be  freer  of  gov- 
ernmental control  instead  of  sub- 
ject to  greater  regulation  by  gov- 
ernmental few.  It  seems  to  suggest 
that  there  will  be  as  many  stations 
as  the  radio  spectrum  will  provide 
with  survival  for  the  fittest  theory 


WARTIME  CULTIVATION 
for    PEACETIME  SALES 


Coverage  of  stable  markets  for 
present  and  post  war  sales  is  a 
wise  sales  promotion  investment. 

The  rich  markets  of  Richmond  and 
Virginia,  covered  by  Station  WRNL 
are  stable  markets. 

The  facts  on  the  right  are  proof  of 
results. 


WRNL  •  RICHMOND  •  VA. 


5000WATTS 
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•  70.8%  OF  THE  NA- 
TIONAL ADVERTISERS 
ON  THIS  STATION 
ARE  RENEWALS. 

•  88%  OF  THE  LOCAL 
ADVERTISERS  ON  THIS 
STATION  ARE  RE- 
NEWALS. 

Advertisers  don't 
renew  contracts 
unless  the  medium 
they  use  pays  off 
in  results. 


•••EDWARD  PETRY  Gc.  CO.,  INC.  NATIONAL  REPRESENT/? 
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applicable  to  licensees.  If  such  be 
the  case  then  American  broadcast- 
ing even  though  25  years  of  age  yet 
remains  an  infant.  Perhaps  the 
American  microphone  will  attain 
real  and  not  synthetic  freedom. 

*  *  * 
DUANE  JONES 

President,  Duane  Jones  Co. 

IN  OUR  own  small  way  we  have 
always  tried  to  speak  up  for  the 
advertiser  in  matters  relating  to 
radio.  This  is  because  we  feel  that 
the  advertiser  is  usually  the  "for- 
gotten man"  when  new  regulations 
and  legislation  are  about  to  be 
pulled  out  of  the  bag.  I  never 
heard  of  a  radio  advertiser,  or  even 
his  representative,  being  asked  what 
he  thought  of  proposed  rules  and 
regulations  or  how  they  might  af- 
fect his  welfare.  In  the  past,  in 
fact,  the  advertiser  has  generally 
been  regarded  as  the  culprit  in  the 
case,  and  has  been  subjected  to 
crusades  that  were  either  emotion- 
ally inspired,  often  putting  him  be- 
hind the  eight  ball  financially — all 
in  spite  of  the  fact  that  the  adver- 
tiser's millions  make  possible  the 
superior  kind  of  radio  this  Nation 
now  enjoys. 

So,  in  view  of  all  this,  it  was  with 
great  satisfaction  that  I  read  Pres- 
ident Truman's  potent  letter,  pub- 
lished exclusively  in  the  last  issue 
of  Broadcasting.  In  his  character- 
istically forthright  manner,  Mr. 
Truman  made  it  plain  that  radio 
should  be  as  free  and  unfettered 
as  the  press. 

As  a  matter  of  fact,  I  think  every 
critic,  whether  amateur  or  profes- 
sional, should  paste  in  his  hat  the 
next  to  the  last  paragraph  of  the 
President's  letter,  just  to  keep  it 
handy  for  ready  reference. 

*  *  * 

By  PAUL  D.  P.  SPEARMAN 
Counsel,  Regional  Broadcasters 
Committee 
PRESIDENT   TRUMAN'S  forth- 
right statement  that  ''.  .  .  America, 
.  .  .,  should  have  a  free,  competi- 
tive (radio)  system,  unfettered  by 
artificial   barriers   and  regulated 
only  as  to  the  laws  of  nature  and 
the  limitation  of  facilities,  is  the 
most  heartening  and  should  be  the 
most  appreciated  support  of  an  un- 
trammelled  radio   system  coming 
from  any  comparable  source  dur- 


Put  in  Record 

REP.  WIGGLESWORTH 
(R-Mass.)  inserted  in  the 
Congressional  Record,  last 
week  the  letter  of  President 
Truman  to  Broadcasting  to- 
gether with  the  editorial  ac- 
companying it  in  last  week's 
edition,  as  an  extension  of 
his  remarks  on  the  bill  he 
introduced  [Broadcasting, 
July  9]  to  protect  freedom  of 
speech  over  radio. 


ing  the  whole  history  of  broadcast 
ing.  If  anything  could  be  added  n 
what  the  President  said  he  did  s 
by  his  further  statement  tha 
"Regulation  by  natural  forces  a 
competition  .  .  .,  is  to  be  preferrei 
over  rigid  Governmental  regula 
tion  of  a  medium  that  by  its  ver 
nature  should  be  maintained  a 
free  as  the  press". 

The  President's  statement  leave 
nothing  to  chance  or  strained  in 
terpretation.  He  has  announced  i: 
no  uncertain  terms  that  as  Presi  ' 
dent  he  believes  in  the  fundamen 
tal  American  principle  of  fre 
speech,  and  in  effect  warns  thos 
who  might  favor  censorship  in  an. 
form  or  in  tinkering  with  freedor 
for  radio  that  their  interferenc 
with  this  traditional  Americ 
right  will  not  be  countenanced  q 
tolerated.  Those  who  have  followe 
his  public  career  were  not  suj 
prised  at  his  forthrightness  in  mai 
ing  his  position  clear  and  unequh 
ocal  on  such  an  important  princi 
pie,  and  none  of  them  doubt  tha 
he  will  demand  and  get  complet 
adherence  to  his  unassailable  pos 
tion. 

For  his  timely  statement  and  th 

complete  recognition  that  he  wi 

demand  strict  adherence  to  it,  th 

radio  world  should  and  I  believ 

will  be  most  grateful  to  Presideu 

Truman.  He  has  evidenced  his  gres 

faith  in  broadcasters  and  it  is  u 

to  them  to  prove,  as  I  believe  the 

will,  that  they  are  worthy  of  hi 

high  confidence. 

*      *  * 

COMDR.  GEORGE  B.  STORER, 1 

USNR,  President,  Fort 
Industry  Co. 
THE  REASSURANCES  given  ft 
the  President  are  indeed  welcom 


RELIGIOUS  TRANSCRIPTION  LIBRARY 


100 
NUMBERS 
IN 

LIBRARY  "A" 


WIRE  FOR 
AUDITION 
DISC 

Instrumental,  Vocal,  All  Types 
Nationally  Known 
Radio  Aiiisfs 


10 
NEW 
NUMBERS 
EACH  MONTH 


CAMPUS  CHRISTIANS 
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I  feel  the-  broadcasters  are 
t  grateful  to  receive  them, 
however,  the  necessity  of  legis- 
Dn  guaranteeing  to  broadcast 
^isees  f reedom  from  ever  chang- 
Government  interpretations  of 
r  responsibilities  still  remains. 

hope  that  with  the  clearly 
bed  attitude  expressed  by  the 
Bf  Executive  that  appropriate 
slation  can  be  promulgated 
ch  will  remove  a  substantial 
i'ion  of  the  uncertainties  which 
e  existed  in  the  past.  Very  great 
jgTess  in  this  direction  has  been 

.|ie,  but  the  area  of  doubt  as  to 

|ctly    how    broadcast  stations 

'31  be  operated  in  the  public  in- 
ist  still  remains  large, 
'resident  Truman's  response  to 
lisher  Taishoff's  query  is  most 
etructive  and  should  serve  as  a 

As  for  harmonious  joint  action 
ween  Government  representa- 
>s  and  broadcasters  in  an  en- 
ltened  and  unselfish  effort  to 
•rove  the  quality  of  all  types 
oroadcast  services. 

ff'-t     *      *  ■ 
MATTHEW  BONEBRAKE 

I    KOCY  Oklahoma  City 

I    NAB  Director  at  Large 
ESIDENT  TRUMAN  has  gone 

]  to  secure  the  thanks  and  con- 
nce  of  broadcasters  in  his  state- 

}at  of  policy  on  free  competitive 
io.  His  expression  of  faith  in 
future  development  of  the  in- 

'ftry  is  a  source  of  encourage- 

%t  to  every  broadcaster. 
*     *  * 

HAROLD  HOUGH 

WBAP  Ft.  Worth 

Chairman,  Newspaper-Radio 

Committee 
.  E  NEXT  TO  the  last  paragraph 
\  the   President's   statement  to 
dadcasting     Magazine  should 
ome  the  bible  of  radio.  A  book 
Id  be  written  and  not  cover  the 
[  ject  as  well.  The  President  says 
American  system  has  worked 
'i  must  keep  working.  That  it 
|j  worked  is  strikingly  evident 
,2n  compared  to  all  other  systems, 
must  keep   working,   and  the 
^j.erican  public  will  see  to  that, 
julation  by  natural  forces  is  just 
i  |  positive  as  the  law  of  supply 
{  demand,  and  to  tinker  is  dan- 
Jous.   Radio  is  now  and  must 
tinue  to  be  deserving  of  its  sup- 
t.  This  support  can  only  come 
m  two  places — the  people  or  the 
eminent  —  and  history  proves 
tt  a  government  subsidized  press 
never  been  free,  and  always 
al.  The  President's  statement  is 
soundest   document   to  greet 
io  since  its  arrival  a  quarter 
i  century  ago. 


JOHN  J.  GILLIN  JR. 

WOW  Omaha 
NAB  Director,  District  10 

ME  THE  President's  state- 
it  shows  that  he  has  a  keen 
erstanding  and  appreciation  of 
at  a  free  radio  has  done,  and  is 
ig  in  these  troublesome  times, 
"tee  statement  undoubtedly  is  a 
at  compliment.  Everybody  in 
io  has  a  right  to  feel  proud  and 


AFTER  presenting  five-year  serv- 
ice buttons  to  25  employes,  Lee  B. 
Wailes  (1),  gen.  mgr.  Westing- 
house  Radio  Stations,  receives  his 
own  from  D.  C.  Lee,  Westinghouse 
Radio  Div.  industrial  relations  mgr. 

happy  that  our  President  appreci- 
ates what  we  have  done  and  says 
so  publicly.  At  the  same  time  the 
President's  statement  is  a  challenge 
to  all  of  us  to  carry  on  and  do  a 
bigger  and  better  job  in  the  future 
in  the  public  interest. 

*  *  * 

WALTER  J.  DAMM 

President,  FM  Broadcasters  Inc. 

WTMJ-WMFM  Milwaukee 
IT  IS  gratifying  to  note  that  Pres- 
ident Truman  has  given  full  recog- 
nition to  the  important  part  which 
he  expects  frequency  modulation 
to  play  in  the  establishment  of  a 
freer  competition  for  postwar 
broadcasting.  It  is  through  the  FM 
system  and  its  utilization  of  the 
higher  frequencies  that  the  "many 
hundreds  of  new  stations"  neces- 
sary to  such  a  competition  have 
been  made  possible,  removing  al- 
most entirely  the  technical  limita- 
tions which  have  bound  the  art  in 
the  past. 

The  unselfish  manner  in  which 
broadcasters  have  contributed  to 
the  development  of  this  better  sys- 
tem and  the  eagerness  with  which 
they  approach  its  fruition  consti- 
tute proof  that  American  radio, 
truly,  is  in  good  hands. 

*  *  * 

PHILIP  G.  LOUCKS 

Counsel  FM  Broadcasters  Inc. 
THE  PRESIDENT'S  letter  is  the 
most  significant  statement  on  the 
subject  of  freedom  of  expression 
since  Milton's  Areopagitica.  It 
gives  .hope  to  all  that  with  expan- 
sion of  the  technical  foundation 
upon  which  all  broadcasting  rests, 
that  "free  competition  of  the 
present  will  become  even  freer." 
But  new  legislation  will  be  required 
if  broadcasting  is  to  "be  maintained 
as  free  as  the  press." 

*  *  * 

F.  W.  BORTON 
WQAM  Miami 
NAB  Director,  District  5 
OUR  PRESIDENT  has  inspired 
the  bi-oadcasters  to  develop  a  bet- 
ter appreciation  and  understanding 
of  the  merits  of  our  profession. 
Broadcasters  are  in  a  position  to 
employ  the  force  of  their  facilities 
to  preserve  freedom  of  speech,  free- 
dom of  enterprise  and  the  Amer- 
ican way  of  life.  We  have  weather- 
ed the  storm  of  wartime  broadcast- 
ing and  with  the  aid  of  our 
President  and  Government,  radio 
will  become  a  dominant  factor  in 
leading  the  world  to  peace. 


Denial  of  Calumet 
Proposed  by  FCC 

Evasive  Answers,  Failure  to 
Disclose  Truth  Charged 

PROPOSED  decision  denying  ap- 
plication of  Calumet  Broadcasting 
Corp.  for  CP  to  operate  with  5  kw 
on  1520  kc  at  Hammond,  Ind.,  was 
issued  July  12  by  the  FCC.  Evasive 
answers  and  failure  to  disclose 
facts,  said  the  FCC,  led  to  the  ad- 
verse ruling. 

Principals  of  the  applicant  firm 
are  Dr.  George  F.  Courrier,  Meth- 
odist minister,  and  Doris  Keane 
(Mrs.  William  Irvin),  who  orig- 
inally operated  WWAE  Ham- 
mond, as  Hammond-C  a  1  u  m  e  t 
Broadcasting  Corp.  In  1936  they 
were  granted  a  CP  to  operate  a 
new  station  in  Hammond,  WHIP. 
They  sold  WWAE  June  25,  1940 
to  O.  E.  Richardson  and  Fred  L. 
Adair  to  satisfy  claims.  In  1942 
they  sold  their  interests  in  Ham- 
mond-Calumet and  WHIP  to  Mar- 
shall Field,  publisher,  who  later 
transferred  control  to  John  W. 
Clarke.  Mr.  Clarke  entered  the 
Army  and  surrendered  his  license, 
with  Dr.  Courrier  and  Miss  Keane 
buying  equipment  at  a  public  sale. 

Truth  Fundamental 

The  application  which  FCC  pro- 
poses to  deny  seeks  to  use  the 
WHIP  call  letters  and  the  1520  kc 
frequency.  The  firm  was  incor- 
porated in  Indiana  Sept.  15,  1943, 
Hearings  were  held  in  May  and 
June,  1944,  with  further  hearings 
in  January  and  February  this  year. 

In  its  conclusions  the  FCC 
points  out  that  true,  accurate  and 
complete  answers  by  applicants 
are  fundamental  in  reaching  de- 
cisions and  that  licenses  should  be 
issued  only  those  whose  statements 
are  trustworthy. 

Study  of  the  record,  says  the 
FCC,  shows  "numerous  instances 
where  applicant's  principal  stock- 
holders have  been  reluctant,  eva- 
sive and  guilty  of  a  lack  of  candor 
in  making  prompt,  fair  and  full 
disclosure  of  information  relating 
to  stock  ownership  and  financial 
qualifications  in  response  to  ques- 
tions in  the  application  and  at  the 
hearings  thereon.  This  course  of 
conduct  was  pursued  not  only  with 
respect  to  the  Commission,  but 
also  admittedly  with  their  own 
counsel." 

Examples  cited  by  the  FCC  in- 
clude "misrepresentation  and  con- 
cealment of  facts  and  false  testi- 
mony" relating  to  ownership  and 
voting  of  Paul  Saliner,  named  as 
holder  of  30  shares  of  common 
stock.  Saliner  testified,  says  the 
FCC,  that  he  did  not  own  stock 
credited  to  him  in  the  application 
and  testimony.  It  was  further 
found,  according  to  the  FCC's  con- 
clusions, that  a  claimed  stockhold- 
ers meeting  in  which  839  shares 
were  said  to  have  been  voted,  in- 
cluding Mr.  Saliner's  stock,  ac- 
tually had  never  been  held. 

Financial  statements  of  the  ap- 
plicant, the  FCC  continues,  "did 
not  reflect  material  and  significant 


HAROLD  H.  WEBBER 
JOINS  C.  E.  HOOPER 

HAROLD  H.  WEBBER,  formerly 
vice-president  and  director  of  re- 
search of  Foote,  Cone  &  Belding, 
today  (July  16)  joins  C.  E.  Hooper 
Inc.  as  vice-presi- 
dent and  director 
of  research.  He 
will  also  serve 
on  the  research 
firm's  develop- 
ment committee 
with  C.  E.  Hooper 
and  Edythe  F. 
Bull. 

Already  repre- 
s  e  n  t  e  d  in  the 
Hooper  atings 
service  by  the  quarterly  Chartbook 
which  is  patterned  largely  after  a 
trend  book  he  originated,  Mr.  Web- 
ber will  be  immediately  concerned 
with  six  projects  ready  for  com- 
mercial application: 

1.  Radio  program  "effectiveness". 
2.  Social  and  economic  analysis  of 
radio  audiences.  3.  Internal  listen- 
ing and  buying  comparison  for  ma- 
jor cities.  4.  "Outside"  area  listen- 
ership  reports  for  individual  sta- 
tions. 5.  Radio  station  public  opin- 
ion polls.  6.  Hooperatings  in  small 
towns  and  rural  areas  and  in  non- 
telephone  homes. 


Mr.  Webber 


Mair  Replaces  Wing 

LESTER  A.  MAIR,  local  telephone 
company  manager,  has  been  elected 
manager  of  KROC  Rochester, 
Minn.,  replacing  Gerald  H.  Wing, 
resigned  effective  August  1  to  ac- 
cept a  position  with  WOMT  Mani- 
towoc, Wis.  Mr.  Mair  also  was  elect- 
ed vice-president  and  director  of 
the  Southern  Minnesota  Broadcast- 
ing Co.,  posts  formerly  held  by  Mr. 
Wing  who  had  been  with  the  station 
since  it  was  founded  10  years  ago. 


Amend  Statute 

THE  WISCONSIN  statute  relat- 
ing to  fraudulent  advertising  was 
amended  last  week  to  make  unlaw- 
ful "untrue,  deceptive  or  mislead- 
ing" representations  over  radio  or 
television  stations  as  well  as  other 
media. 
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Sub  for  'Truth' 

NBC  on  July  14  for  eight  weeks 
returns  the  mystery  series,  Lights 
Out,  as  a  vacation  sustainer  re- 
placing Truth  or  Consequences, 
8:30-9  p.m.,  sponsored  by  Proc- 
ter &  Gamble  Co.,  Cincinnati. 

facts  existing  at  the  time,  and 
were  false.  By  their  nature,  these 
omissions  concern  the  very  heart 
of  applicant's  financial  vitality." 

Funds  of  the  applicant  firm 
were  xised  by  the  two  principals 
to  pay  their  own  personal  obliga- 
tions, says  the  FCC,  without  the 
applicant  firm  receiving  considera- 
tion. 

For  these  reasons  the  FCC  says 
"it  cannot  proceed  with  assurance 
to  entrust  the  applicant  with  the 
duties  and  obligations  incumbent 
upon  licensees." 
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Spot  Authorization  Directions  to  Build 
Transmitters,  Receivers  Issued  by  WPB 


ANNOUNCING  directions  for  re- 
questing authorization  to  produce 
transmitters  and  receivers  under 
its  spot  authorization  procedure, 
the  WPB  Radio  &  Radar  Division 
last  Friday  asked  that  all  applica- 
tions for  1945  production  be  filed 
by  July  31  with  WPB  field  offices. 

Firms  seeking  authorization  must 
file  WPB  Form  4000  governing 
general  spot  production  and  must 
list  quantity  required  and  expected 
source  of  supply  of  the  following 
components :  tubes,  transformers, 
reactors,  capacitors,  resistors,  loud 
speakers,  switches  and  sockets. 
Manufacturers  having  materials  on 
hand  which  are  restricted  by  Pri- 
ority Regulation  13  must  obtain 
permission  to  use  such  materials 
for  civilian  end  equipment. 

John  Creutz,  chief  of  the  divi- 
sion's Foreign  &  Domestic  Branch, 


said  he  expects  at  least  several 
hundred  applications  for  spot  au- 
thorization but  would  not  be  sur- 
prised if  the  figure  runs  into  the 
thousands.  One  of  the  big  questions, 
he  explained,  is  how  many  distribu- 
tors will  want  to  go  into  the  manu- 
facturing or  assembling  end  of 
radio. 

Principal  factor  in  receiver  pro- 
duction is  the  availability  of  tubes. 
Mr.  Creutz  reported  definite  im- 
provement in  the  tube  situation, 
with  a  good  chance  that  output 
will  reach  4,000,000  this  month. 
When  production  reaches  about 
5,000,000,  leaving  a  margin  over 
and  above  replacement  needs,  he 
indicated,  receivers  can  begin  to 
come  off  the  assembly  lines. 


KMOX  St.  Louis,  after  four  years  of  no 
remote  music  broadcasts  from  St.  Louis 
night  spots,  has  started  programs  from 
Park  Plaza  Hotel. 


GAVEL  plus  a  horseshoe  floral 
piece  are  received  by  Hugh  Terry 
(1),  manager  of  KLZ  Denver,  as 
he  takes  over  as  president  of  the 
local  Rotary  Club  from  Roger 
Knight,  retiring  head. 

CBS  Hires  Vets 

IN  RECOGNITION  of  the  GI 
Bill  of  Rights,  CBS  Western  divi- 
sion is  making  a  special  effort  to 
give  returning  veterans  first  chance 
at  position  openings  in  the  Holly- 
wood studios. 


Are  You  Really  Penetrating  Amarillo's  397  Million  Dollar 

\A  >    >  Market? 


INCOME  FROM  CATTLE 
$41,600,000 


INCOME  FROM  OIL  AND  GAS 

$194,097,850 

INCOME  FROM  WHEAT 
$75,000,000 


LARGEST  CARBON  BLACK 
PRODUCTION  IN  THE  WORLD 


FACTS  AT  A  GLANCE 

•  KGNC's  376,650  population 
has  over  397  million  dollars  ef- 
fective buying  income. 

•  $3,420.00  per  family. 

•  $900.00  per  capita  income. 

•  The  station  which  has  influence 
with  this  wealth  is  KGNC. 


AYLOR-Howt  ONOWDEN 


LONE  STAR  CHAIN 
NATIONAL  BROADCASTING  CO. 


AMARILIO 
TEXAS 


CRC  and  Engineers 
Continue  Deadlock 

Company  Says  Demands  Stil) 
Are  'Out  of  This  World' 

RECORD  cutters  and  studio  engi 
neers  in  three  major  offices  of  CB{ 
subsidiary,  Columbia  Recording 
Corp.,  were  on  walkout  strike  al 
last  week,  with  salary  and  contrae 
negotiations  deadlocked. 

There  were  indications,  however 
that  the  strike  Would  be  settled  bj 
compromise  in  the  near  future. 

First  to  leave  their  jobs  on  mid 
night  July  7  were  engineers  in  tM 
New  York  office  of  CRC.  Represen 
tatives  of  Local  1212,  IBEW,  ac 
cording  to  CRC,  "made  veiled  indi 
cations  of  unfavorable  union  ac 
tion,  but  refused  to  make  any  forth 
right  statement  about  plans  t 
strike." 


Missed  Schedules 

New  York  CRC  engineers  did  no 
meet  operating  schedules  startinj 
at  midnight  July  7.  They  wer 
joined  by  IBEW  engineers  in  CRC 
Hollywood  and  Chicago  offices. 

Charles  A.  Calame,  business  man 
ager  of  IBEW  Local  1212,  sai 
members  would  "stay  out  until  th 
company  meets  our  terms."  Striker 
are  paid  full  salaries  by  the  unioi 
Mr.  Calame  said  there  had  beei 
no  increase  in  scale  pay  in  tvs 
years  and  the  union  was  not  satis 
fied  with  the  system  of  advance 
ment. 

Kenneth  E.  Raine,  general  coui 
sel  for  CRC,  said  the  union  starte 
its  strike  with  a  demand  for  "dou 
bled  salaries".  At  the  weekend  h 
said  demands  had  been  reduced  bu 
still  were  "out  of  this  world".  Bot 
Mr.  Calame  and  Mr.  Raine  indi 
cated  they  were  willing  to  comprc 
mise.  One  of  the  first  strike  result 
was  a  27-minute  period  of  dead  ai 
July  8  during  the  early  morniii 
broadcast  schedule  of  WABC,  CB| 
key  station  in  New  York.  WABl 
engineers  refused  to  air  CRC  plat 
ters.  A  general  national  ban  o 
CRC  discs  was  feared,  with  26 
IBEW  stations  falling  in  line,  bu 
the  ban  was  lifted  by  the  union  i 
the  mid-week  because  there  was  n 
precise  way  to  determine  which  r< 
cordings  had  been  cut  by  IBET 
members. 


American  Variety  Sho1 
Is  Considered  by  'Lift 

LIFE  MAGAZINE,  New  York,  : 
definitely  considering  a  light,  hal: 
hour  variety  program  to  go  on  tl 
American  network,  probably  wit 
Burgess  Meredith,  actor,  as  m.  ( 
officials  of  the  Time-Life-Fortur 
organization  have  announced.  Pr< 
gram,  like  its  sister-show,  tl 
March  of  Time,  would  be  based  c 
material  prepared  by  magazii 
staff  members  but  specially  slant( 
for  the  program  to  a  lighter  vei 
March  of  Time,  the  Time  Mag; 
zine  dramatized  program,  takes 
hiatus  from  American  for  four 
six  weeks  starting  July  26.  Agen< 
is  Young  &  Rubicam,  New  York. 
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"Hearing  Myself  As  Others  Hear  Me 

Is  Mighty 
Important" 


"...and  a  PRESTO  Recorder  Helps  Me  Do  It!" 


"Yes,  Sir,  I  frequently  run  off  a  recording  of  my  voice 
on  a  PRESTO  recorder,"  says  Jerry  Lawrence,  popular 
announcer  and  director  of  the  AIR  THEATRE  pro- 
gram at  WMCA.  "Then,  by  playing  it  back,  I  am  able 
to  keep  tab  on  my  technique — to  find  out  if  any  change 
in  delivery  might  improve  it.  Accurate  reproduction  is 
of  course  essential,  and  that's  why  I  prefer  a  PRESTO 
recorder  ...  it  always  produces  cuts  of  good  fidelity 
and  clarity." 

Many  of  America's  major  broadcasting  companies 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 


AND  DISCS 


rely  on  PRESTO  sound  recording  and  transcription 
equipment  to  keep  their  stations  operating  at  peak 
efficiency.  In  schools  and  colleges,  and  in  the  training 
of  sales,  industrial  and  military  personnel,  you'll  find 
PRESTO  equipment  widely  used  to  give  dramatic 
significance  to  sound,  and  increase  the  effectiveness  of 
the  spoken  word.  PRESTO  equipment  is  rugged,  de- 
pendable and  easily  operated,  because  every  unit  is 
made  in  strict  accordance  with  PRESTO'S  high  stand- 
ards. Write  for  complete  information. 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 
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WSLB 

(Mutual) 
Ogdenaburg,  JV.  Y. 

/5  Typical 

YOKEL 
250  Watts 

AND  ALL  THAT 
But  no 

CORN  POPPER 

RCA — All    the  way 
Full    UP   wire    (5  years) 
Ministers'   Assoc.    (5  years) 
Rural  Reporter   ( 5  years ) 

( 67  women  correspondents ) 
Local    Editor    ( newspaper    refugee ) 

WSLB 


COUNTRY — BUT  GOOD 

(The  Walker  Co.  Representatives) 


Where  ninety-nfne  percent  of  retail 
sales  are  made:  KOY,  Phoenix; 
KTUC  Tucson;  KSUN,  Sisbee- 
Uowell-Douglas.  Affiliated  In  man. 
agemsnt  with  WIS,  In  Chicago. 


JOHN  BLAIR  &  COMPANY 


***** 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
of  Canada 
should  make  sure  that  his 
schedule  includes 

CH  N  S 

Halifax,  Nova  Scotia 


JOS.  WEED  &.  CO. 
350  Madison  Avenue,  New  York 
Representatives 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


Business 

{Continued  from  page  15) 

bans  are  lifted.  Meat  packers,  de- 
spite many  rationing  and  supply 
troubles,  are  looking  ahead  to  nor- 
mal days  and  will  be  busy  buyers 
of  time. 

Program  and  availability  prob- 
lems loom  as  broadcasters  and 
agencies  scan  the  network  and  sta- 
tion schedules.  Most  established 
program  types  will  be  unaffected 
by  business  trends. 

In  the  news  and  commentary 
field  some  fear  audience  appeal 
will  drop  and  that  the  run  of  the 
news  will  not  support  the  number 
of  broadcasts  now  heard  from 
morning  to  signoff.  Since  the  early 
days  of  the  Hitler  drive  to  con- 
quer the  world  there  has  been  a 
growing  demand  for  newscasts. 
This  demand  has  held  up  well  since 
V-E  day. 

Newscasts  and  commentaries  are 
close  to  their  peak.  As  long  as  the 
calibre  of  news  holds  up,  they  will 
retain  their  appeal.  But  should 
V-J  day  come  sooner  than  pre- 
dicted, with  a  natural  letdown  in 
the  excitement  factor,  then  some 
observers  fear  sponsors  will  turn 
to  other  types  of  programs.  It  is 
pointed  out,  though,  that  sponsors 
of  news  have  actually  enjoyed  a 
bonus  circulation  in  recent  years 
and  that  a  falling  off  in  audience 
would  merely  affect  some  of  this 
bonus. 

New  Programs 

Broadcasters  should  be  thinking 
seriously  about  new  programs  and 
new  people,  according  to  agency 
buyers.  They  feel  that  the  public 
tires  of  program  types  and  wants 
something  new  from  time  to  time. 
A  good  source  of  new  programing 
and  voices  is  found  in  the  replace- 
ment programs  heard  during  the 
summer  season. 

This  year  summer  business  has 
been  good,  but  several  established 
accounts  have  dropped  off  alto- 
gether, relinquishing  choice  net- 
work spots  rather  than  pay  for 
warm-weather  time  filled  with  un- 
certain talent. 

Among  agencies  there  is  a  feel- 
ing that  broadcasters  must  be  pre- 
pared to  slug  it  out  with  other 
media  in  the  competition  for  busi- 
ness. Salesmanship  has  been  neg- 
lected, a  natural  occurrence  when 
manpower  is  scarce  and  media  cus- 
tomers are  buying  everything  in 
sight. 

The  easy  days  will  be  over  soon, 
timebuyers  infer,  and  they  suggest 
broadcasters  augment  their  sales 
efforts  with  adequate  market,  dis- 
tribution and  coverage  material. 
Segments  of  the  industry  have 
been  weak  in  their  research,  they 
believe,  calling  for  well-planned 
presentations. 

This  line  of  thought  conforms  to 
a  West  Coast  trend  toward  in- 
creased research  activity  by  agen- 
cies themselves.  One  factor  be- 
hind this  development  is  the  ex- 
pansion of  marketing  areas  by 
western    sponsors.      Many  firms 


APPROPRIATE  sponsor  has  signed  Don  Goddard,  WEAF  New  Yor 
news  commentator,  who  always  wears  a  hat  while  broadcasting.  In  th 
process  of  fitting  him  for  a  new  one  are  (1  to  r)  announcer  Ray  Bai 
rett,  M.  L.  Young,  v-p  and  treas.  Young's  Hat  Stores;  Goddard;  J.  i 
Brody,  pres.  of  sponsoring  company. 


that  heretofore  have  sold  in  Pa- 
cific Coast  markets  are  reaching 
eastward  and  opening  new  fields. 

An  interesting  result  of  wartime 
production  has  been  the  develop- 
ment of  buying  power  in  secondary 
markets.  With  this  growth  has 
come  better  business  for  stations 
in  these  areas,  along  with  an  ap- 
preciation by  sponsors  and  agen- 
cies of  secondary  markets  as  an 
outlet  for  their  goods. 

Autumn  Prospects 

Taking  the  country  by  key  cities, 
the  autumn  prospects  line  up  like 
this: 

In  New  York  a  record-breaking 
year  is  foreseen.  Network  time  is 
tight,  with  many  sponsors  turning 
to  transcriptions.  Most  old  spon- 
sors are  staying;  many  are  buying 
more  time.  Automotive  activity  is 
brisk.  American  and  Mutual  net- 
works are  optimistic;  NBC  and 
CBS  see  little  to  get  excited  about. 
Fall  business  is  being  placed  ear- 
lier than  usual.  Food  and  drug 
lines  are  dominant,  with  movies 
buying  more  time.  As  net  costs 
increase,  a  swing  to  spot  develops. 
Sales,  not  rating  points  or  enter- 
tainment, are  the  index  of  radio's 
value. 

Chicago  expects  a  fine  autumn 
though  some  sponsors  may  shift  to 
printed  media  when  paper  eases. 
Some  food  firms  are  jumping  the 
gun  despite  shortages  and  putting 
on  air  programs.  Copy  shifting 
from  institutional  to  selling.  Rep- 
resentatives look  for  an  upsurge, 
but  say  no  constructive  sales  work 
has  been  done  in  a  long  time.  Meat 


packers  are  easrer  to  buy  radio,  bi 
are  held  up  by  shortages.  Auti 
motive  buying  is  expected  sooi 
New  radio  receivers  will  expan 
radio's  circulation. 

Los  Angeles  fears  a  downwar 
business  trend,  with  drop  in  reta 
sales  as  layoffs  follow  cutbacks  an 
cancellations.  West  Coast  spor 
sors  are  reappraising  media,  an 
wondering  how  tax  regulations  wi 
affect  them.  Department  ston 
are  now  sold  on  radio.  Newscasi 
and  commentators  are  losin 
ground.  Secondary  markets  g( 
more  business  as  war  increase 
standard  of  living. 

San  Francisco  looks  for  a  boon 
notes  a  demand  for  new  nam! 
and  programs.  Interest  in  news  : 
expected  to  hold  up,  except  for 
possible  temporary  decline.  Rc 
conversion  on  Coast  will  be  slowe 
than  in  Midwest  or  East. 

Canadian  stations  are  doin 
splendidly.  Some  wonder  if  the 
are  doing  too  well  for  their  ow 
good.  Many  new  advertisers  ai 
expected  this  fall.  CBC's  Domit 
ion  network,  strictly  an  evenin 
hookup,  may  sell  day  time.  Financ 
and  insurance  compa'nies  showin 
interest  in  radio.  Government  : 
a  big  buyer  of  time,  and  will  coi 
tinue.  Radio  now  does  one-fourt 
of  all  the  advertising  business  i 
Canada. 


Hoover  on  CBS 

FORMER  President  Herbert  B.oo^ 
er  will  discuss  the  United  Natior 
Charter  in  an  exclusive  broadca! 
on    CBS    Julv    18.    7-7:15  p.n 


Dominion  Square 
Building— 
a  hive  of 
business  activity. 


IN  BUSY  MONTREAL 

Business  in  Quebec  Province  is 
good,  and  radio  advertising  can 
get  you  your  share,  if  you  will  key 
your  program  to  the  likes  and  dis- 
likes of  Quebec  listeners.  Adapt- 
ing a  program,  even  though  it  has 
been  successful  elsewhere  in 
Canada,  rarely  produces  results. 
Quebec  wants  its  own  programs, 
appealing  to  its  own  psychology 
and  sense  of  humor.  Our  business 
is  that  of  producing  programs — 
in  either  French  or  English — 
which  do  produce  results.  Let 
us  serve  YOU. 


R  A  0 1 0  ■  **  R  G  GRAMME  PRODUCERS 

/: ■  MONTREAL ' ■ .  :  CANADA 
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IT'S  NEVER 


OF  LUCK- 


^SYLVANIA! 


IT  can  never  be  a  hit  or  miss 
proposition  when  it  comes  to 
radio  tubes  manufactured  by 
Sylvania  Electric. 

Beginning  with  the  raw  materials 
that  go  to  make  Sylvania  tubes, 
you'll  find  Sylvania  chemical  and 
metallurgical  laboratories  testing 
every  part — experimenting  to  discover 
new  and  better  materials — new 
alloys,  new  compounds  for  further 
improving  Sylvania  Radio  Tubes. 

With  highly  sensitive  apparatus, 
measurements  are  made  to  determine 
power  output,  distortion,  amplifica- 
tion, fidelity.  Better,  more  fakhful 
reproduction  of  your  broadcasting 
programs  is  assured,  when  receivers 
are  equipped  with  Sylvania  tubes! 
SYLVANIA  ELECTRIC  PROD- 
UCTS  INC.,  Emporium,  Pa. 


ELECTRIC 

MAKERS  OF  RADIO  TUBES;  CATHODE  RAY  TUBES;  ELECTRONIC  DEVICES;  FLUORESCENT  LAMPS,  FIXTURES.  ACCESSORIES;  ELECTRIC  LIGHT  BULBS 
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You  can  cover  Ohio's  Third  Market  at 
less    cost.    American    Network  affiliate. 

Ask  HEADLEY-REED 


WFMJ 

YOUNGSTOWN,  OHIO 


A.  OS  ANCfcVtS 


WOLF,  Syracuse,  New  York 

The  excellence  of  the  PA  hourly 
five-minute  summaries  alone  is  of 
sufficient  worth  to  justify  the  entire 
cost  of  PA  service. 

T.  S.  Marshall 
Owner. 


available  through 

PRESS  ASSOCIATION, .nc 

50  Rockefeller  Pibxa 
New  York;  H.  Y. 


•NEJFTIE  GREAT STAT,0NS 

OF  THE  NATION 


PORTLAND,  OREGON 


*(ri(SCNT(»  NATIONAllf 

*t  fowAie  .  it«r  &  co.  me 


N.  Y.  Strike  Ups 
Station  Time  Sales 

Newspaper  Famine  Boosts 
Local    Business  25% 

APPROXIMATELY  25%  increase 
in  local  business  has  been  picked 
up  by  New  York  stations  since  the 
strike  of  newspaper  delivery  trucks 
and  mailers  started  at  midnight, 
June  30.  One  station,  WNEW,  re- 
ported a  35  to  40%  rise  in  business 
due  to  the  strike.  Station  operators 
generally  said  they  were  turning 
business  away  because  all  time  was 
sold  or  because  they  didn't  want  to 
overload  with  commercials. 

Movie  theaters  were  most  fre- 
quent users  of  spot  announcements 
on  all  stations.  Legitimate  theaters, 
nightspots  and  department  stores 
increased  their  time  wherever  pos- 
sible, with  newspapers  adding  spots 
to  their  regular  schedules. 

Publishers  Voice  Views 

Newspaper  publishers  turned  to 
radio  to  represent  their  side  of  the 
strike.  Last  Monday,  Edwin  S. 
Friendly,  general  manager  of  the 
New  York  Sun,  spoke  on  WOR  and 
Brig.  Gen.  Julius  Ochs  Adler, 
U.  S.  A.  (retired),  vice-president 
and  general  manager  of  the  New 
York  Times,  presented  the  pub- 
lishers' position  on  WJZ.  Lewis 
Waldman,  attorney  for  the  union, 
on  Tuesday  discussed  the  issues 
with  Mr.  Friendly  on  WABC.  Mr. 
Friendly  also  spoke  on  WQXR 
WMCA  WINS. 

Indicating  how  completely  the 
New  York  public  accepted  radio  as 
its  major  source  of  news,  broad- 
casters reported  they  were  receiv- 
ing many  inquiries  on  the  progress 
of  the  war,  baseball  scores  and 
other  events  about  which  calls 
would  normally  be  made  to  news- 
papers. WOV,  as  well  as  WHOM 
[Broadcasting,  July  9],  distributed 
a  daily  news  bulletin  to  hotels  and 
restaurants.  Bulletins  plugged  news 
commentators  on  stations. 


CITATION  AWARDED 
TO  ARMANDO  ZEGRI 

ARMANDO  ZEGRI,  special  war 
correspondent  for  the  NBC  Inter- 
national Division,  has  been  com- 
mended for  bravery  by  Maj.  Gen. 
J.  M.  Swing.  Citation  reads: 

For  displaying  courage  and  disregard 
for  danger  during  the  11th  Airborne 
Division  parachute  operation  at  Aparri, 
Luzon,  June  23,  1945,  Armando  Zegri, 
of  NBC,  is  highly  commended.  Despite 
the  fact  that  heavy  Japanese  ground 
fire  was  anticipated,  this  correspondent 
willingly  accompanied  the  11th  Air- 
borne Division  personnel  during  the 
long  flight  from  Lipa,  in  order  that 
by  his  first-hand  report  the  American 
public  would  obtain  a  more  accurate 
and  detailed  account  of  the  war  in 
the  Pacific. 


Col.  Hobby  Resigns 

COL.  OVETA  CULP  HOBBY  re- 
signed last  Thursday  as  director 
of  the  Women's  Army  Corps.  Mrs. 
Hobby,  wife  of  W.  C.  Hobby,  for- 
mer Texas  governor,  and  owner  of 
KPRC  Houston  and  the  Houston 
Post,  planned  to  return  soon  to 
Texas. 


AFA  Names  Elon  Borton  Firs 
Paid  President;  Expands  Staf 


AT  ITS  41ST  annual  meeting  last 
week  in  New  York,  the  Advertising 
Federation  of  America  voted  to 
enlarge  and  expand  its  headquar- 
ters staff,  hiring,  for  the  first  time 
in  its  history,  a  full-time  president 
and  general  manager. 

Named  as  the  Federation's  orig- 
inal paid  chief  executive  was  Elon 
G.  Borton,  advertising  director  of 
LaSalle  Extension  University,  Chi- 
cago, who  assumes  the  office  Aug. 
15.  He  will  devote  much  of  his 
time  to  field  work  and  will  repre- 
sent the  Federation  in  matters  in- 
volving legislation,  promotion  and 
relations  with  other  organizations. 

Mr.  Borton  will  assume  the  exec- 
utive position  now  held  on  an  elec- 
tive unpaid  basis  by  Joe  M.  Daw- 
son, chairman  of  the  executive 
committee  of  Geyer,  Cornell  & 
Newell,  New  York.  Mr.  Daw- 
son now  becomes  chairman  of  the 
Federation  board  and  also  will 
serve  as  president  and  general  man- 
ager of  the  newly-created  Federa- 
tion executive  committee  which  is 
to  function  regularly  between 
scheduled  board  meetings. 

Pearson  Renamed 

Besides  Mr.  Dawson,  this  com- 
mittee will  be  made  up  of  the  fol- 
lowing Federation  board  members: 
Mr.  Borton,  treasurer;  Robert 
Peare,  vice-president  of  General 
Electric  Co.,  Schenectady;  Paul 
Garrett,  vice-president  of  General 
Motors  Corp.,  New  York,  and 
Allan  T.  Preyer,  chairman  of 
Morse  International  Inc.,  New 
York. 

Renamed  to  their  present  posts 
were  Earle  Pearson,  Federation 
headquarters  administrative  secre- 
tary; Alfred  T.  Falk,  director  of 
research  and  education ;  and 
Charles  E.  Murphy,  general  coun- 
sel. 

Also  elected  for  one-year  terms  on  the 
board  were:  W.  H.  Carey,  advertising 
director,  Fortune  Magazine,  Mr.  Gar- 
rett and  Henry  Obermeyer,  assistant 
vice-president,  Consolidated  Edison  Co., 
all  of  New  York;  Edward  C.  Donnelly, 
Jr.,  president,  John  Donnelly  &  Sons, 
Boston;  Karen  Fladoes,  home  economics 
director,  Nash-Kelvinator  Corp.,  Detroit; 
Grover  C.  Kinney,  president,  Advertisers 


Distributing  Service,  Denver;  and  Job. 


H.    Piatt,    advertising    director,  Kra 
Cheese  Co.,  Chicago. 

Selected  for  2-year  board  membe 
ships,  besides  Messrs.  Burton  ar 
Preyer  were:  Franklin  J.  Cornwell,  at 
vertising  manager,  Brown  Shoe  Co.,  S 
Louis;  Willard  D.  Egolf,  public  relatloi 
director,  NAB,  Washington;  Lester  Hafr 
meister,  advertising  manager,  Weyet 
berg  Shoe  Mfg.  Co.,  Milwaukee;  W.  J 
Laughlin,  Wilhelm-Laughlin-Wilson 
Assoc.,  Houston;  Forbes  McKay,  associa- 
advertising  manager,  the  "Progressii  | : 
Farmer,"  Birmingham;  J.  Penfield  Seil 
erllng,  president,  Selberling  Rubber  O 
Akron,  and  Paul  N.  Swaffield,  advertlt  t 
ing  manager,  Hood  Rubber  Co.,  Wate: 
town,  Mass. 

i: 

Other  Officers 

Mr.  Peare,  who  was  named  to  tr  ■ 
executive  committee,  was  also  re-electi 
federation  treasurer.   Helen  Cornelit 
assistant  director,  Bureau  of  Broadca 
Advertising,    NAB,    Washington,  wiJp 
elected  secretary  of  the  organization. 

Other  officers  elected  were:  Gordc 
T.  Gardner,  of  the  "Columbus  Dlspatcl  j 
and    president,    Advertising    Club  >  J 
Columbus,  O.,  Chamber  of  Commer 
chairman  of  the  council  on  advertisii  . 
clubs;  Robert  N.  Fuller,  G.  &  C.  Me 
riam  Co.,  Springfield,  Mass.,  and  chai 
man  of  the  war  advertising  committ  :( 
of  the  Springfield  Advertising  Club, 
Rex    Huguley,    Oklahoma    Paper    O  - 
Oklahoma  City  and  president  of  tt  -f 
local  advertising  club,  both  vice-chai 
man   of   the   club    council;  Pruden 
Allured,  publisher  of  the  "Manufactuj; 
ing  Confectioner,"  Chicago,  chairman 
the   council    on   women's  advertisii 
clubs.    All  four  automatically  becoija 
federation  vice-presidents. 

The  business  meeting  and  ele  \ 
tion  of  officers  followed  a  lunchet 
at  the  Hotel  Commodore  at  whi(j[ 
the  principal  speaker  was  Secretai  i. 
of  Agriculture  Anderson. 


Maj.  Maurice  M.  Boyc3 

MAJ.  MAURICE  M.  BOYD,  fo 
mer  manager  of  NBC  central  dh 
sion  spot  sales,  on  leave  with  tl 
AAF,  was  killed  July  2  in  a  plai 
accident,  his  family  has  been  no 
fied.  Surviving  are  his  wife  a 
13-month-old  son. 


Oldsmobile  on  NBC 

OLDSMOBILE  DIVISION  of  Ge 
eral  Motors  Corp.,  Lansing,  Mic1 
July  21  starts  weekly  quarter-ho' 
commentary  on  the  full  NBC  n( 
work  with  John  W.  Vandercoc 
Contract  for  25  weeks  was  plac 
by  D.  P.  Brother  &  Co.,  Detroit. 


WFPG 

ATLANTIC  CITY,  NJ. 
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EDDIE  KOHN,  genial  manager  of 
WFPG,  New  Jersey's  ONLY  Blue  Network  Outlet  will 
be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  further  details  on  WFPG— write  EDDIE  KOHN.  ATLANTIC  CITY.  N.  J. 

For  further  details  on  other  Friendly  Group  Stations,  write 

JOHN  LAUX,  Managing  Director 
"THE  FRIENDLY  GROUP",  STEUBENVILLE,  OHIO 

r.wsT  v  wfp3I w 1  paw  In y 

it  .  .  ...  .    '      .  .    '  .       .  .•  . 

STEUBENVILU.  O,  ATLANTIC  CITY.  N.  J,  WASHINGTON.  PA,  KINGSTON,  N. 
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Hearing  Set 

{Continued  from  page  18) 

[id  "throw  emphasis  for  leader- 
}  on  program  competition", 
he  Commission,  however,  pro- 
3S  to  designate  extended  service 
is  which  Metropolitan  stations 
jr  be  authorized  to  serve,  "upon 
ropriate  application".  In  deter- 
ing  the  boundaries  of  these  ex- 
ied  service  areas  a  showing  will 
required  that  the  service  area 
ed  does  not  contain  any  Metro- 
tan  district  or  principal  city 
is  predominantly  rural  in  char- 
;r;  that  no  interference  will  be 
sed  to  the  service  area  of  exist- 
1  stations  or  that  if  such  inter- 
jnce  will  result  the  need  for 
vice  of  the  population  proposed 
be  served  outweighs  the  needs 
;hose  who  will  lose  service;  and 
lit  competition  will  not  be  im- 
red  by  a  grant  of  the  application. 
•Other  licensees  of  the  same  Met- 
olitan  area  will  not  be  required 
jserve  this  extended  area,  but  will 
Required  to  serve  the  entire  ex- 
uded service  area  if  they  desire  to 
ve  any  part  of  it. 
tural  stations  are  designed  to 
ve  wide  rural  areas  which  can- 
i  be  served  by  Metropolitan  sta- 
sis. A  rural  area  is  defined  by 
:  Commission  as  "all  land  area 
•side  incorporated  towns  or  cities 
h  population  greater  than  2,500 
I  where  the  density  of  popula- 
nji  is  less  than  150  per  square 
fje.M  Incorporated  towns  or  cities 
3  h  population  from  2,500  to  5,000 
hout  an  FM  station  and  not 
acent  to  larger  cities  also  may 
U considered  rural  areas,  accord- 
l\  to  the  FCC. 


j?ignals  of  greater  than  500  mi- 
!  volts-per-meter  in  any  Metropol- 
is district  will  not  be  permitted 
j  rural  stations  unless  because 
j  terrain  considerations  it  will 
~»vide  more  extended  service  to 

served  rural  areas  than  would 

erwise  be  possible. 

Exclusive  Leases 


n  such  cases,  however,  rural 
jtions  are  confined  to  a  maxi- 
'  m  signal  of  1,000  microvolts-per- 
ter  to  a  Metropolitan  district, 
:  in  no  case  will  a  rural  station 

permitted  to  provide  a  signal 
;ater  than  500  microvolts-per- 
"ter  to  more  than  one  Metropoli- 
i  district.  Directional  antennas 
y  be  used  by  rural  stations  to 
rease  service  to  rural  areas  and 

reduce  service  in  Metropolitan 
pas. 

rhe  Commission's  proposal  to 
ibid  exclusive  bases  by  FM  li- 
lsees  of  antenna  sites  recalled 
timony  of  Nov.  16,  1943,  before 
!  Senate  Interstate  Commerce 
mmittee  on  the  White-Wheeler 
1  (S-814)  to  revise  the  Commu- 
ations  .  Act.  J.  Frank  Burke, 
or  operator  of  KPAS  and  KFVD, 
oearing,  according  to  statement 
Sen.  Burton  K.  Wheeler  (D- 
'nt.),  Committee  chairman,  at 
:  suggestion  of  former  FCC 
airman  James  Lawrence  Fly, 
tified  that  the  FCC  should  pre- 
it  any  licensee  from  signing  an 


exclusive  lease  for  an  antenna  site. 

Mr.  Burke  told  the  Committee  he 
attempted  to  get  a  site  atop  Mount 
Wilson  but  that  another  FM  appli- 
cant had  beaten  him  to  it  and  had 
an  exclusive  contract.  He  told  the 
Committee  that  the  FCC  should 
have  the  power  to  "protect  the  pub- 
lic interest"  by  refusing  to  grant 
a  license  to  anyone  who  held  an 
exclusive  lease  on  a  potential  FM 
site. 

Chairman  Wheeler  declared  that 
in  his  judgment  the  Commission 
"has  no  right  under  the  law  to  go 
that  far,"  then  added:  "Certainly 
the  FCC  has  not  any  such  power 
and  authority  under  the  law,  and  it 
was  never  the  intention  to  give 
them  any  such  authority.  I  would 
be  one  of  the  last  ones  to  say  they 
should  have  such  power.  There  are 
other  locations  that  a  station  could 
buy."  Sens.  White  (R-Me.)  and 
McFarland  (D-Ariz.)  joined  Sen. 
Wheeler  in  denouncing  Mr.  Burke's 
proposal,  Sen.  McFarland  comment- 
ing: "You  are  giving  an  awful  lot 
of  power  to  the  FCC.  You  are  al- 
most giving  them  the  power  to  take 
property  without  due  process  of 
law.  In  the  licensing  law  you  would 
give  them  the  right  of  condemna- 
tion, for  which  under  certain  cir- 
cumstances one  has  to  go  into 
court." 

Proposed  Rule 

However,  regulation  proposed  by 
the  Commission,  despite  Congres- 
sional pronouncements,  follows: 

Whenever  it  is  shown  that  the  an- 
tenna site  of  a  licensee  or  applicant  is 
peculiarly  suitable  for  FM  broadcasting 
in  a  particular  area  and  that  there  is 
no  other  comparable  site  available  in 
the  area,  such  licensee  or  applicant  as 
a  condition  of  being  issued  a  license 
or  renewal  of  license  shall  be  required 
to  make  the  use  of  his  antenna  site 
available  to  other  FM  licensees  upon 
the  payment  of  a  reasonable  rental  and 
upon  a  showing  that  the  shared  use 
of  the  antenna  site  will  permit  satis- 
factory operation  of  all  stations  con- 
cerned. 

Among  the  proposed  regulations 
which  resemble  existing  ones  are 
those  governing  minimum  operat- 
ing schedules,  program  duplication, 
multiple  ownership  and  facsimile 
and  multiplex  transmission. 

Under  the  suggested  rules  all  FM 
stations  will  be  licensed  for  unlim- 
ited time  and  initially  will  be  re- 
quired to  operate  a  minimum  of 
6  hours  daily.  (Present  regulation 
specifies  3  hours  from  6  a.m.  to  6 
p.m.  and  3  hours  from  6  p.m.  to 
midnight. 

On  program  duplication  the  rule 
is  the  same  except  that  the  time 
for  each  unduplicated  program  is 
changed  to  one  hour  between  8  a.m. 
and  6  p.m.  and  one  hour  between  6 
p.m.  and  11  p.m.  (Present  rule 
ranges  from  6  a.m.  to  midnight.) 

As  for  multiple  ownership,  the 
only  change  is  in  the  words  "high- 
frequency  station",  now  reading, 
"FM  broadcast  station".  Only  one 
station  to  an  owner  is  permitted  in 
a  single  service  area  and  a  limit 
of  six  FM  stations  overall  is  placed. 

The  section  on  facsimile  and  mul- 
tiplex transmission  has  been  re- 
written, although  essentially  it  re- 
mains the  same,  with  the  added  pro- 
viso that  a  filter  or  other  additional 
equipment  is  not  required  for  re- 
ceivers not  equipped  for  facsimile. 


Wills  Nomination  to  the  FCC 
Quickly  Confirmed  by  Senate 


By  J.  FRANK  BEATTY 

WILLIAM  H.  WILLS,  newest 
member  of  the  FCC,  will  take  the 
oath  of  office  the  week  of  July  23 
and  assume  active  duties  Aug.  15. 
Nomination  of  the  former  Republi- 
can Governor  of  Vermont  was  con- 
firmed Thursday  by  the  Senate  a 
few  hours  after  the  Interstate  Com- 
merce Committee  had  questioned 
him  briefly  and  unanimously  ap- 
proved the  appointment. 

Senator  Austin  (R-Vt.),  sponsor 
of  Gov.  Wills,  presented  his  name 
to  the  Senate.  There  was  no  ob- 
jection or  discussion. 

Following  the  Committee  hear- 
ing Gov.  Wills  had  lunch  with 
Chairman  Porter  of  the  FCC  and 
during  the  afternoon  met  Commis- 
sioners and  staff  members.  He  left 
Thursday  night  for  his  home  in 
Bennington,  Vt. 

Only  a  few  questions  were  asked 
at  the  Committee  meeting,  at  which 
Chairman  Wheeler  (D-Mont.)  pre- 
sided. Present  besides  Senators 
Wheeler  and  Austin  were  Moore 
(R-Okla.);  Johnston  (D-S.  C.) ; 
McFarland  (D-Ariz.).  Senator 
White  (R-Me.),  who  had  advocated 
reappointment  of  Gov.  Norman  S. 
Case,  did  not  attend  and  left  no 
proxy. 

Gov.  Wills  has  no  preconceived 
ideas  of  what  the  FCC  should  do, 
he  said,  and  lacks  technical  experi- 
ence. He  accepts  the  appointment, 
he  explained,  with  the  expectation 
that  the  FCC  technical  and  legal 
staffs  will  assist  him  in  carrying 
out  his  duties. 

Rural  Coverage 

Only  specific  reference  to  regu- 
latory matters  was  his  statement 
that  he  would  do  everything  possi- 
ble to  see  that  rural  areas  get  as 
good  service  as  possible. 

Gov.  Wills  was  clear  and  em- 
phatic in  stating  that  "the  strong- 
est force  we  have  in  the  country  is 
freedom  of  radio.  I've  used  radio 
when  there  was  no  other  way  to 
reach  the  people." 

When  Chairman  Wheeler  ex- 
plained his  well-known  position  on 
the  importance  of  providing  a  hear- 
ing for  both  sides  of  basic  ques- 
tions, Gov.  Wills  said,  "That  line 
of  thinking  is  mine."  The  chair- 
man pointed  to  his  recent  trip  to 
the  European  theatre  in  emphasiz- 
ing his  position.  "My  travels  con- 
vinced me",  he  said,  "that  no  dic- 
tator in  any  country  could  main- 
tain himself  in  power  if  both  sides 
of  questions  could  be  discussed. 
The  only  way  they  kept  in  power 
was  to  put  their  own  particular 
views  to  the  people  and  allow  no 
others  to  be  heard." 

The  chairman  reminded  Gov. 
Wills  that  when  he  gets  on  the 
Commission  he  must  feel  there  is  a 
job  to  do  and  not  let  somebody  else 
do  the  work.  "You  appreciate,  I 
hope,  that  a  Commision  like  the 
FCC  is  an  arm  of  Congress.  We 
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GOV.  WILLS 

delegate  powers  because  Congress 
can't  possibly  carry  out  all  the 
duties.  Some  Commissions  and  De- 
partments pay  little  attention  to 
the  will  of  Congress.  I  hope  when 
you  get  on  the  Commission  you  will 
try  to  carry  out  the  will  of  Con- 
gress rather  than  whoever  is  at  the 
end  of  the  Capital." 

"We  Vermonters  believe  in  gov- 
ernment by  law;  that  has  been  my 
policy,"  Gov.  Wills  said. 

'Will  Follow  the  Law' 
Sen.  Johnston  (D-S.  C),  former 
Governor  of  South  Carolina,  said 
he  had  attended  several  Governor's 
conferences  with  Gov.  Wills  and 
had  been  on  committees  with  him. 
"He  will  work  and  will  follow  the 
laws,"  the  Senator  assured  the 
Committee. 

Asked  by  Sen.  Wheeler  if  he  ever 
had  held  public  office,  Gov.  Wills 
said,  "All  my  life."  He  recited  his 
career  as  member  of  Vermont 
House  of  Representatives,  one 
term;  State  Senate,  two  terms; 
Lieutenant  Governor,  two  terms; 
Governor,  two  terms  (1941-1945) ; 
and  miscellaneous  civic  and  local 
offices. 

During  the  questioning  Gov. 
Wills  handled  himself  well,  in  the 
opinion  of  Committee  members.  He 
appeared  at  ease,  and  impressed 
the  Committee  with  his  sincerity 
and  alert  answers  to  questions. 

After  the  hearing  Gov.  Wills  told 
Broadcasting  he  had  been  making 
a  study  of  the  Communications  Act 
in  preparation  for  the  office  he  will 
assume  about  Aug.  1  if  his  nomi- 
nation is  confirmed  by  the  Senate. 
During  his  four-year  gubernatorial 
service  he  spoke  over  a  five-station 
hookup  nearly  every  week. 

He  believes  government  should 
be  turned  back  to  the  people — to 
the  town  pump,  as  he  puts  it.  As 
a  Republican  he  has  been  inde- 
pendent in  thought  and  actions 
[Broadcasting,  June  18],  and 
stands  for  initiative  and  the  Ameri- 
can scheme  of  competitive  busi- 
ness.   

EVERSHARP  Inc.,  Chicago,  has  signed 
a  contract  with  Phil  Baker  insuring  his 
continuance  as  "Take  It  or  Leave  It" 
m.c.  through  1950.  Program  is  broadcast 
Sunday,  10-10:30  p.m.,  CBS.  Agency  is 
Biow  Co.,  New  York. 
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WHN  REACHES  2  NEW  YORKS! 

(The  population  of  WHN's  pri- 
mary coverage  area  is  15,398,40], 
more  than  TWICE  the  number  of 
people  in  New  York  City  proper.) 
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5000  Watts  Full  Time 
Represented   by  John   BLAIR   &  CO. 
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JULY  7  TO  JULY  13  INCLUSIVE 


Decisions  .  .  . 


ACTIONS  ON  MOTIONS 
JULY  11 

The  Teche  Broadcasting  Co.,  New 
Iberia,  La. — Granted  motion  to  dismiss 
without  prejudice  application  for  CP 
new  standard  station. 

KHQ  KGA  Spokane — Granted  petition 
for  continuance  of  hearing  on  applica- 
tions for  license  renewal  and  continued 
hearing  to  8-20-45. 

ADMINISTRATIVE  BOARD  ACTIONS 
JULY  9 

WOMT  Manitowoc,  Wis. — Granted  li- 
cense to  cover  CP  increase  power. 

KOTA  Rapid  City,  S.  D. — Granted  li- 
cense to  cover  CP  as  mod.  change  fre- 
quency, increase  power,  install  new 
trans.,  DA-N. 

Henderson  •  Radio  Corp.,  Henderson, 
N.  C. — Granted  license  to  cover  CP  as 
mod.  for  new  standard  station  (WHNC). 

Jansky  &  Bailey,  Washington— Grant- 
ed license  to  cover  CP  change  trans, 
site  and  class  station  of  W3XO  from 
Temp.  Class  2  Exp.  station  to  develop- 
mental broadcast  station;  conditions. 

Twentieth-Century-Fox  Film  Corp., 
New  York — Placed  in  pending  file  ap- 
plication for  CP  new  commercial  TV 
station. 

ACTIONS  BY  COMMISSION 
JULY  10 

WSGN  Birmingham — Granted  invol. 
transfer  control  from  Victor  H.  Hanson, 
deceased,  to  Ruth  Lawson  Hanson, 
executrix,  and  C.  B.  Hanson  Jr.  and 
Henry  P.  Johnston,  executors. 

WCNC  Elizabeth  City,  N.  C— Desig- 
nated for  hearing  application  for  CP 
move  station  to  Norfolk,  Va. 

Centre  Broadcasters  Inc.,  State  Col- 
lege, Pa. — Adopted  memorandum  opin- 
ion and  order  granting  application  for 
CP  new  station  1450  kc  250  w  unlimited. 

Berkeley  Broadcasting  Co.,  Martins- 
burg,  W.  Va. — Designated  for  hearing 
application  for  CP  new  station. 

WLW  Cincinnati — Designated  for  hear- 
ing application  for  transfer  of  control  of 
The  Crosley  Corp.,  licensee  of  WLW  and 
21  stations  other  than  broadcast,  from 
Powel  Crosley  Jr.  et  al  to  The  Aviation 
Corp. 

KWIL  Albany,  Ore.— Denied  petition 
for  waiver  Commission  Rules  to  permit 
identification  of  KWIL  with  Albany  and 
Cornwallis,  Ore. 

WENT  Gloversville,  N.  Y. — Granted 
request  for  waiver  Commission  rules  to 
permit  identification  of  WENT  with 
Gloversville  and  Johnstown,  N.  Y. 

KLS  Oakland,  Cal. — Granted  request 
to  change  call  to  KWBR. 

KWOS  Jefferson  City,  Mo.— Granted 
license  renewal  for  period  ending  8-1-46*. 

KFMB  San  Diego — Granted  license  re- 
newal for  period  ending  2-1-48*. 

WMBO  Auburn,  N.  Y.— Granted  li- 
cense renewal  for  period  ending  2-1-47. 

KAND  Corsicana,  Tex. — Same*. 

WGAA  Cedartown,  Ga.— Same*. 

Martinsburg  Broadcasting  Co.,  Mar- 
tinsburg,  W.  Va. — Designated  for  hear- 
ing application  for  CP  new  standard 
station. 

WOAI  San  Antonio — Granted  license 
renewal  for  main  and  aux.  stations  for 
period  ending  5-1-48*  (action  taken 
July  3). 

Tentative  Calendar  .  .  . 

JULY  16 
Consolidated  Hearing 
KOMO  Seattle — License  renewal. 
KJR  Seattle — License  renewal. 


Applications  . 


JULY  9 

NEW-1490  kc  Pottsville  Radio  Co., 
Pottsville,  Pa. — CP  new  standard  sta- 
tion 250  w  unlimited. 

66-72  mc  WNBT  New  York— Mod.  li- 
cense to  change  from  50-56  mc  to  66-72 
mc. 

600  kc  WSJS  Winston-Salem,  N.  C— 

Relinquishment  control  by  preferred 
stockholders  to  Gordon  Gray. 

NEW-1340  kc  Kenneth  Edward  Renne- 
kamp,  Oil  City,  Pa. — Petition  filed  for 


*Comr.  Durr  voted  for  further  in- 
quiry. 


consideration  and  grant  of  application 
for  CP  new  standard  station  250  w  un- 
limited. 

JULY  12 

NEW-54-60  mc  Raytheon  Mfg.  Co., 
Waltham,  Mass. — CP  new  commercial 
TV  station,  amended  to  request  54-60 
mc. 

NEW-44.9  mc  WIBM  Jackson,  Mich.— 
CP  new  FM  station,  amended  to  re- 
quest 44.9  mc,  3,980  sq.  mi.  coverage, 
specify  trans,  equipment,  antenna  and 
trans,  site. 

1400  kc  WJLD  Bessemer,  Ala.— Assgn. 
license  from  George  Johnston  to  John- 
ston Broadcasting  Co. 

NEW-47.1  mc  WCOA  Pensacola,  Fla.— 
CP  new  FM  station,  2,179.60  sq.  mi., 
$24,900  estimated  cost. 

NEW-KMBC  Kansas  City — CP  new  ex- 
perimental TV  station,  60-66  mc,  210- 
216  mc,  480-492  mc,  1  kw  aural,  1  kw 
visual,  A5  and/or  special  emission. 

NEW-Raytheon  Mfg.  Co.,  Chicago- 
CP  new  FM  station,  amended  to  request 
such  channel  in  new  92-106  mc  band  as 
FCC  may  assign. 

740  kc  KQW  San  Jose,  Cal.— Transfer 
control  from  Sherwood  B.  Brunton, 
Mott  Q.  Brunton  and  Ralph  R.  Brun- 
ton as  individuals  and  trustees,  and  C. 
L.  McCarthy  to  Columbia  Broadcasting 
System. 

66-72  mc  KUTA  Salt  Lake  City— CP 
new  commercial  TV  station,  amended 
to  request  66-72  mc. 

NEW-100  mc  Unity  Corp.,  Springfield, 
O.— CP  new  FM  station,  5,777  sq.  mi. 
(incomplete). 

NEW-Hughes  Productions,  Division  of 
Hughes  Tool  Co.,  Los  Angeles — CP  new 
FM  station,  frequency  to  be  assigned  by 
FCC,  7,315  sq.  mi.  (incomplete). 

NEW-Hughes  Productions,  Division  of 
Hughes  Tool  Co.,  Los  Angeles — CP  new 
FM  station,  frequency  to  be  assigned 
by  FCC,  10,790  sq.  mi. 


Billies  in  Philly 

SIX  months  ago  staid  Phila- 
delphia was  a  city  without 
hillbillies  and  thought  it  got 
along  very  nicely  too,  thank 
you.  Then  WFIL,  through  the 
American  Broadcasting  Co., 
started  broadcasting  the 
half-hour  Hayloft  Hoedown. 
It  took  a  half  year  but  finally 
the  Quaker  City  began  to 
feel  its  oats.  Starting  August 
4,  WFIL  has  arranged  for  a 
30-minute  local  addition  to  the 
program  sponsored  by  Wild- 
root  Co.,  Buffalo,  N.  Y. 


CENSORSHIP  DANGE 
CITED    BY  WALKE 

AMERICA  should  guard  again' 
all  censorship  whether  it  be  ec! 
nomic,  political  or  social  if  tota 
tarianism  of  the  German  sort  is  1 
be    avoided,    FCC  Commission 
Paul  A.  Walker  said  July  11 
addressing  the  First  Education 
FM-Station    Workshop    at  Oh 
State  U.,  Columbus,  0. 

With  allocation  of  20  FM  ban 
to  schools,  Mr.  Walker  pointed  o 
that  educators  now  have  their  se 
ond  chance  in  the  broadcasts 
field.  He  suggested  that  educatio 
al  stations  can  compete  succes 
fully  with  commercial  broadcasts 
by  putting  on  programs  of  wit 
appeal.  Such  programs,  he  sai ' 
"may  very  well  compete  with  son 
present  commercial  broadcast 
which  are  frequently  interrupt* 
by  spot  announcements  advertisii 
deodorants,  cosmetics,  beer,  brea 
fast  foods  and  cigarettes." 

Dr.  John  W.  Studebaker,  U. 
Commissioner  of  Education,  spea 
ing  in  Schenectady  May  26,  sa 
educational  FM  would  not  be  coi , 
petitive  to  commercial  broadca; 
ing;  rather  he  saw  it  as  a  help 
that  educational  stations  would  , 
programmed    with  education 
mind  [Broadcasting,  June  4]. 


WPAR  Anniversary 

CELEBRATING  its  10th  annive 
sary  last  week,  WPAR  Parkei 
burg,  W.  Va.,  aired  three  speci 
programs,  an  interview  with  Pr 
gram  Director  Carl  Loose  who  fa] 
been  with  the  station  from  its  stai 
remarks  from  Mayor  Golden  U 
derwood  and  George  H.  Clinto 
station  manager,  and  informal  i 
terviews  with  the  staff. 


a 


Video  Comics 

EXPERIMENTING  with  con- 
strips,  Klaus  Landsberg,  telet 
sion  director  of  W6XYZ,  video  st 
tion  owned  and  operated  by  Tel 
vision  Productions  Inc.,  subsidia: 
of  Paramount  Pictures  Inc.,  h 
closed  exclusive  deal  with  Newsp 
per  Enterprises  Assn.  to  televL, 
NEA  funnies  in  Los  Angeles  are 
Series  include  "Boots",  "Freckles 
"Captain  Easy"  and  "Our  Boardii, 
House".  Both  character  voices  ai 
"balloons"  are  used. 


FOR GOOD  DELIVERY 

CENTRAL  OHIO'S  OMLY  CBS  OUTLET 

ASK  ANY  BLAIR  MAM  OR  US/ 
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Interim 

(ontimied  from  page  18) 

lers  shall  be  in  accordance  with 
Swing  table: 


anum  Power 
j  Rating 
250  w 
1  kw 
3  kw 
10  kw 
25  kw 
50  kw 
100  kw 


Operating  Power 
Range 
250  w  or  less 
250  w-1  kw 
1-    3  kw 
3-  10  kw 
10-  25  kw 
10-  50  kw 
50-100  kw 


ransmitters  may  be  authorized 
a  power  rating  different  from 
;|e,  provided  full  data  is  sup- 
jd  in  application  concerning  ba- 
"employed  in  establishing  rating 

need  therefor.  Operating  range 
inch  transmitters  shall  be  from 

to  maximum  power  rating. 


Transmitting  System 


ransmitting  system  (excluding 
rophone  but  including  micro- 
be amplifiers,  main  studio 
ipment,  and  studio-transmitter 
pits)  shall  be  capable  of  trans- 
ling  a  band  of  frequencies  from 
L 5,000  cycles  within  2  decibels 
~phe  level  at  1,000  cycles,  before 
-emphasis  (lower  30-cycle  fig- 
may  be  changed  later).  In  addi- 
i,  pre-emphasis  shall  be  em- 
zed  in  accordance  with  imped- 
e  frequency  characteristic  of  a 
Les  of  inductance-resistance  net- 
™k  having  a  time  constant  of  75 
roseconds. 

Controversial  issues  to  be  settled 
':ude  method  of  field  intensity 
,isurements,  separation  of  chan- 
M  assigned  in  same  area  (FCC 
"  posing  800  kc  separation  in  some 
Ranees  and  400  kc  in  others  but 
.ustry  generally  agreed  it  should 
400  kc  separation,  with  Commis- 
si using  its  own  judgment  in  in- 
idual  cases)  ;  location  of  an- 
jnas;  boosters;  centralization  of 
ponsibility  for  painting  and 
[iting  towers  if  two  licensees  use 
3he  tower  or  share  ownership  of 
er. 

^ext  of  the  FCC  public  notice  on 


4,955,144 
spindles 
spinning 
VICTORY 

...daily  producing  cotton 
cloth  to  wrap  around  the 
world.  Produced  from  "picker 
to  bolt"  in  the  16-county 
WSPA  Primary  Area. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 

5000  watts  Day,  1000  watti  Night 
950  kilocycles.  Rep.  by  Hollingbery 


WAR  Correspondent  Kathyrn  Crav- 
ens, overseas  for  WOL,  Cowles 
Washington  outlet,  gets  a  real  as- 
signment interviewing  Marshal 
Zhukov  and  Gen.  Eisenhower  on 
their  meeting  in  Berlin. 


interim  operation  of  FM  follows: 

In  previous  reports  of  the  Federal 
Communications  Commission  dealing 
with  frequency  allocations  above  25,000 
kc,  provision  was  made  for  the  tem- 
porary aperation  of  existing  FM  stations 
in  the  42-50  mc  band  until  such  time 
as  receivers  for  88-106  mc  are  available 
in  the  area  to  be  served.  Until  such 
time,  temporary  operation  in  both 
bands  is  encouraged.  Accordingly,  any 
licensee  desiring  to  operate  in  the  new 
band  may  informally  apply  to  the  Com- 
mission for  the  temporary  assignment 
of  a  frequency  in  the  88-106  mc  region 
until  such  time  as  rules,  regulations 
and  standards  for  FM  are  finally 
adopted.  Since  the  FM  rules  and 
standards  are  currently  under  discus- 
sion and  may  be  subject  to  change  or 
modification  prior  to  regular  operation 
in  this  band,  a  temporary  authorization 
to  operate  in  the  88-106  mc  region 
will  not  be  a  determination  of  the 
coverage,  power,  or  other  factors  relat- 
ing to  the  assignment  that  existing 
stations  will  eventually  be  given  in  the 
new  band. 

Requests  for  temporary  operation  in 
the  new  band  should  include  a  de- 
scription of  the  proposed  transmitting 
equipment,  output  power,  antenna 
system,  and  monitoring  equipment  or 
methods.  Special  authorizations  will  be 
issued  for  90-day  periods  for  such  op- 
eration by  the  Chief  Engineer,  and  as- 
signments will  be  subject  to  change. 

Interim  operation  in  the  42-50  mc 
range  is  for  the  temporary  use  of  exist- 
ing stations  only  and  no  additional  con- 
struction permits  will  be  issued  for  new 
FM  stations  in  this  band.  As  soon  as 
FM  receivers  covering  88-106  mc  are 
generally  available  in  the  areas  now 
receiving  FM  service,  the  42-50  m.c. 
band  will  be  closed  to  FM  broadcast 
operation.  It  is  of  course  not  possible 
to  predict  at  this  time  the  date  that 
full  conversion  to  the  new  band  will 
be  required.  However,  since  all  FM  sta- 
tions will  be  required  to  operate  in 
the  88-106  mc  band,  as  soon  as  possible 
no  new  receivers  need  be  made  here- 
after for  the  42-50  m.c.  region. 

Until  such  time  as  a  television  sta- 
tion is  authorized  to  operate  in  the 
44-50  mc  band  (Channel  No.  1)  in  the 
region  served  by  an  existing  FM  licen- 
see, it  will  not  be  necessary  for  an  FM 
station  to  move  to  the  42-44  mc  band 
suggested  in  the  Commission's  final  al- 
location report.  Since  the  construction 
and  operation  of  new  television  stations 
will  take  considerable  time  following 
the  removal  of  War  Production  Board 
restrictions,  it  is  likely  that  in  most 
cases  FM  stations  will  move  from  their 
present  assignments  directly  to  the  88- 
106  mc  band  when  new  receivers  are 
available. 


Kaner  on  WNEW 

CPL.  WALTER  KANER,  on  leave 
as  director  of  publicity  and  spe- 
cial features  of  WLIB  New  York, 
discussed  "Entertainment  Over- 
seas" on  WNEW's  Fellow  on  a 
Furlough  3-3:15  p.m.  Sunday,  July 
15.  Cpl.  Kaner,  who  returned  to  the 
States  two  weeks  ago,  handled  en- 
tertainment and  public  relations 
overseas  while  serving  with  the 
97th  Infantry  Division  in  Germany, 
France,  Czechoslovakia,  Holland 
and  Belgium. 


Radio  Plants  Can 
Reconvert  Quickly 

Only  Few  Months  Required, 
Says  Commerce  Dept. 

A  PERIOD  of  from  two  to  three 
months  will  be  required  to  recon- 
vert the  radio  industry,  according 
to  a  pamphlet,  "Reconversion  Prob- 
lems in  the  New  York  Region", 
published  by  the  U.  S.  Dept.  of 
Commerce  Field  Service. 

"In  the  radio  industry,"  the  re- 
port states,  "a  period  of  two  to 
three  months  may  be  required  to 
bring  out  the  1942  models  with 
improvements.  In  the  automobile 
field  it  is  estimated  it  will  take 
about  four  to  six  months  to  clear 
the  decks  and  start  production  of 
cars  that  will  resemble  closely 
those  produced  in  1942." 

The  report  foresees  no  unemploy- 
ment problem  as  long  as  the  Pa- 
cific war  continues.  "The  increase 
in  civilian  production,"  it  says, 
"will  generally  provide  sufficient 
employment  opportunities  to  make 
up  for  the  loss  resulting  from  cut- 
backs, cancellations  and  cessation 
of  war  orders." 

Broadening  of  Lines 

New  York  manufacturers  gener- 
ally "plan  to  produce  their  prewar 
products  in  the  early  stages  of 
reconversion,"  the  pamphlet  con- 
tinues. "A  considerable  number, 
however,  already  have  designs  or 
models  of  new  products  ready  which 
they  plan  to  introduce  as  soon  as 
they  can  retool  and  are  able  to 
obtain  the  necessary  materials  and 
manpower. 

"A  number  of  radio  manufac- 
turers plan  to  broaden  their  lines 
to  include  television  and  frequency 
modulation  receivers.  Some  are  also 
considering  manufacturing  the  high 
frequency  heating  appliances  for 
industry.  Others  expect  to  produce 
equipment  for  the  home,  such  as 
rapid  cookers  and  physical  therapy 
appliances." 

Practically  all  companies  plan  to 
expand  their  sales  forces,  it  was 
found.  Prewar  channels  of  distri- 
bution will  be  established,  the  re- 
port states,  by  almost  all  compa- 
nies, who  are  now  making  distrib- 
utor and  dealer  contacts  to  replace 
wartime  losses.  This  is  especially 
true  in  highly  competitive  indus- 
tries, such  as  the  radio  set  field, 
where  "there  are  indications  that 
over  50  new  manufacturers  will 
enter  the  field,  most  of  them  ap- 
parently well-financed  and  skilled 
in  merchandising." 


KLS  Now  KWBR 

REQUEST  of  Warner  Bros.,  li- 
censee of  KLS  Oakland,  Cal.,  to 
change  station  call  letters  to  KWBR 
was  granted  last  week  by  the  FCC. 
Petition  of  WENT  Gloversville, 
N.  Y.,  for  waiver  of  Commission's 
rules  to  permit  identification  as 
"WENT  Gloversville-Johnstown," 
was  granted,  but  petition  of  KWIL 
Albany,  Ore.,  to  be  identified  as 
"KWIL  Albany-Corvallis"  was  de- 
nied. 


f?rvv0  " 


Not.  Reps. 
Geo.  P.  Hollingbery 


KTSM 


EL  PASO,  TEXAS 


WMUR,  Manchester,  N.  H. 

.  .  .  may  I  compliment  you  again 
on  the  high  quality  of  the  selling 
presentations  on  Telescript  features 
you  are  forwarding  to  us. 

Hervey  Carter 
Manager. 
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—Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  wily— MMbm  |im 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Coont  3  words  tar 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  repHos 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C 


Help  Wanted 


Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661, 
BROADCASTING. 

Announcer  wanted — Great  Lakes  area 
station  wants  experienced  staff  an- 
nouncer. Postwar  permanence  to  right 
man.  Working  conditions  ideal.  Good 
starting  salary.  Will  pay  expenses  for 
final  audition.  Write  giving  complete 
details.  Be  prepared"  to  submit  voice 
transcription.  Box  818,  BROADCASTING. 

Wanted — Good  announcer  holding  first 
class  license.  Excellent  working  condi- 
tions in  western  network  station.  $65.00 
weekly.  Box  822,  BROADCASTING. 

Salesman  wanted — Somewhere  in  these 
United  States  there's  a  high  calibered, 
experienced,  dependable  radio  time 
salesman  who  can  handle  a  60  days  pro- 
motion for  an  aggressive  southern  sta- 
tion in  its  expansion  program.  An  op- 
portunity to  make  3  G.  or  more  in  quick 
time.  Must  furnish  best  references — 
chance  to  locate  permanently.  Give  full 
details  and  personal  history  first  letter. 
Box  849,  BROADCASTING. 

Help  Wanted — Program  director,  mid- 
west 250  watt  network  station  in  good 
market  wants  man  capable  of  doing 
topnotch  job.  Opportunity  for  right 
man.  State  all.  Box  856,  BROADCAST- 
ING  

Southern  250  watt  station  has  good 
steady  position  for  operator  with  first 
license.  Also,  3rd  restricted  who  can 
announce.  Box  870,  BROADCASTING. 
Wanted — Experienced  program  man  to 
write,  produce  and  announce  special 
shows  on  live-wire  network  station  in 
New  York  state.  Box  874,  BROADCAST- 
ING^  

News-conscious  Washington,  D.  C.  sta- 
tion has  immediate  opening  for  first 
class  newscaster.  $97.50  for  48  hour 
week.  Send  transcription  care  Box  877, 

BROADCASTING.  

News  staff  opening  on  Washington,  D. 
C.  station.  Male  or  female,  but  must 
have  radio  news  desk  experience.  $58.75 
plus  overtime.  Box  878,  BROADCAST  - 
ING.   

Combination  third  class  engineer-an- 
nouncer. Send  voice  transcription, 
character  references  to  Manager,  WDLP, 
Panama  City,  Fla. 

We  have  openings  for  engineers,  an- 
nouncers and  salesmen  in  a  growing 
station  located  in  a  southern  state. 
Those  selected  must  be  interested  in 
permanent  connections.  Reply  stating 
experience  to  WMSL,  Decatur,  Alabama. 
First  class  engineer  wanted.  Permanent 
position  for  competent  man.  Starting 
salary  $52.00  for  48  hours.  Write  or  wire 
Manager,  WKBZ,  Muskegon,  Mich. 

Wanted — Two  versatile  announcers  for 
5000  watt  Mutual  station.  Additional 
opportunities  to  develop  personal  ideas 
in  production,  programming,  special 
shows  or  special  events.  Veterans  given 
preference.  Write  or  wire  station  man- 

ager,  KLO,  Ogden,  Utah.  

Wanted — Announcer-operator,  second  or 
third  class  license.  Starting  salary 
$30.00    per    week.    If    interested  wire 

WLDS,  Jacksonville,  Illinois.  

Need  experienced,  permanent  staff  an- 
nouncer from  midwest  to  join  seven- 
man  staff  KSOO-KELO.  Starts  $175-$200. 
Rush  along  a  voice  transcription  and 
letter  to  KSOO-KELO,  Sioux  Falls,  S.  D. 
Transmitter  engineer  wanted.  1st  or  2nd 
class.  250  watt  station  in  small  college 
town.  State  salary,  particulars.  Write 
Norman  Knight,  Gen.  Mgr.,  WAJR,  Mor- 
gantown,  W.  Va. 

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  HI. 

Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  if  you  are  man  for  job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Poctello,  Idaho. 
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Help  Wanted  (Cont'd) 

Don't  answer  this  ad  unless  you  are 
willing  to  live  in  a  small  town  and  work 
for  a  small  station.  KPFA,  250  watt 
NBC  affiliate  in  Helena,  Montana,  needs 
capable  announcer  who  can  also  write 
copy.  Restricted  permit  or  better  re- 
quired. The  chap  we  want  probably  has 
been  with  present  employer  year  or 
more,  will  investigate  us  quite  thor- 
oughly before  answering  this  ad  and 
will  feel  that  joining  us  is  a  real  ad- 
vancement. Salary  depends  upon  quali- 
fications. 

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 

Announcer  wanted — Experienced  staff 
man.  50  hours  weekly.  Starting  salary 
dependent  upon  your  qualifications. 
Minimum  $50.00  weekly!  Must  have  ex- 
perience on  tables  and  controls.  Send 
voice  audition  and  complete  details  to 
A.  R.  Cooper,  WFDF,  Flint,  Mich. 

Wanted — Transmitter  engineer,  imme- 
diate vacancy  for  first  or  second  class 
licensee.  NBC  outlet,  ideal  community. 
Send  complete  details  first  letter  to 
Chief  Engineer.  KTFI,  Twin  Falls. 
Idaho. 

Want  experienced  time  salesman.  Steady 
employment  guaranteed.  Drawing  ac- 
counts and  commission.  Wire  or  write 
full  details  Frank  Kaull,  KLO,  Ogden, 
Utah. 

Wanted — Combination  first  class  engi- 
neer announcer,  44  hours,  $50.00,  free 
apartment.  J.  D.  McCoy,  WAIM,  Ander- 
son, S.  C. 

Announcer  for  general  staff  work.  Im- 
portant  opening.  Metropolitan  network 
station  in  Philadelphia.  Personal  inter- 
view and  audition  required  before 
placement.  Reply  Box  885,  BROADCAST- 
ING ~ 

Engineer  wanted — 1st  class  ticket  pre- 
ferred. Midwest  network  affiliate  sta- 
tion. Give  full  particulars  in  1st  letter. 

Box  888,  BROADCASTING.  

Salesman  for  1  kw  net  affiliate.  Send 
full    details,    salary    first    letter,  M. 

Rosene,  Huntington,  W.  Va.  

Announcers    for    regular    staff  work. 

WCHS,  Charleston,  W.  Va.  

Wanted — Experienced  announcer  speak- 
ing Spanish.  Unusually  good  pay,  pleas- 
ant surroundings,  transportation  ad- 
vanced if  necessary.  Give  experience  and 
reference.  Box  889,  BROADCASTING. 
Copywriter!  Large  Washington,  D.  C, 
advertising  agency  specializing  in  retail 
radio  accounts  has  position  open  for 
capable  copywriter  with  advertising 
background.  Good  salary.  Box  890, 
BROADCASTING. 

Experienced  announcers,  copy  writers, 
salesmen,  wanted  for  new  Mutual  Sta- 
tion KALL,  248  South  Main  Street,  Salt 
Lake  City.  Must  have  certificate  of 
availability.  Send  all  details  with  appli- 
cation. 

Situations  Wanted 

Engineer — Experience,  studios,  trans- 
mitters,  recording,    net   stations.  Box 

709,  BROADCASTING.  

Chief  engineer — Six  years  pre-war  ex- 
perience. Available  August  1st.  Perma- 
nent basis  only.  Active  overseas  war 
record.  References.  Box  807,  BROAD- 
CASTING^  

Executive — Family  man,  40,  capable  as- 
suming complete  charge  local  or  regional 
station  for  absentee  owner  or  licensee 
with  other  interest.  15  years'  manage- 
ment and  personnel  supervision.  At 
present  commercial  manager  1  kw  re- 
gional. Complete  background  FCC  mat- 
ters, construction,  and  all  phases  oper- 
ation. Desire  permanent  position  Paci- 
fic Coast.  Highest  references.  Available 
90  days.  Replies  strictly  confidential. 

Box  850,  BROADCASTING.  

Television  FM  50  kw  experience,  grad- 
uate engineer  desires  position  chief  or. 
supervisor  progressive  southern  Cali- 
fornia station.  Box  853,  BROADCAST- 
ING. 


Situations  Wanted  (Cont'd) 

Manager — Available  September  1.  14 
years  radio.  Thoroughly  experienced 
sales,  production,  writing.  Present  po- 
sition: production -manager  and  conti- 
nuity-editor for  major  network.  Box 

854,  BROADCASTING.  

Engineer — There  must  be  some  station 
with  post  war  television  plans  that 
could  use  an  engineer  with  twenty  years 
of  licensed  experience,  twelve  of  them 
in  one  of  the  largest  television  devel- 
opment groups  in  the  United  States. 
Complete  engineering  from  license  to 
operation  with  years  of  development, 
experimental  operation,  technical  direc- 
tion, motion  picture  work,  and  patents. 
Engineering  degree,  teaching  experience. 
Army-Navy  top  secret  development 
work.  Only  one  requirement  and  that 
Is  that  the  location  must  be  in  a  re- 
gion where  hay-fever  and  asthma  wfH 
not  be  prevalent.  Preferably  Rocky 
Mountain,  north  or  northwest.  Canada 
acceptable.  At  present  employed  in 
broadcasting  but  can  secure  release. 
Reply  Box  855,  BROADCASTING. 
Young  lady  (20),  Bent  on  radio  careerT 
Third  class  license,  some  all-around 
experience,  apt  and  determined,  college 
graduate.  Box  857,  BROADCASTING. 
Program  manager — Veteran,  now  em- 
ployed. Network  and  individual  station 
experience.  It's  my  desire  to  work  for 
a  progressive  station  that  needs  an 
accredited  man  who  will  deliver  intelli- 
gent programming.  For  myself  and  fam- 
ily I  seek  permanence  and  security. 
Your  reply  held  confidential.  Box  859, 

BROADCASTING.  

Engineer — 11  years  broadcast,  1st  phone, 
2nd  telegraph,  7  years  chief  engineer. 

2AF.  Box  860,  BROADCASTING.  

Writer.  Experience  in  programming, 
production,  acting,  publicity.  Girl  Fri- 
day, 25,  enthusiasm,  initiative.  Box  861. 

BBROADCASTING.  

Publicity  director  for  an  agency  desires 
to  make  a  change.  Thorough  newspaper 
experience  plus  fine  contacts  through- 
out radio  industry.  Box  862,  BROAD- 
CASTING^  

Executive,  manager  or  sales  manager,  a 
real  producer  with  sound  and  practical 
ideas  available  immediately.  Under- 
stands all  phases  of  operation  of  net- 
work affiliates,  250  or  1000  watt.  Box 

864,  BROADCASTING.  

Girl,  college  grad,  radio,  English.  Ideas, 
ability.  Wants  connection  progressive 
station  for  all-around  production,  con- 
tlnulty  work.  Box  865,  BROADCASTING. 
Chief  engineer— Available  immediately. 
Information    on    request.  Permanent. 

Box  866,  BROADCASTING.  

Section  manager  with  more  than  ten 
years'  experience  available  soon.  Out- 
standing sales  record.  Good  agency  con- 
tacts. Thoroughly  familiar  with  all 
phases  of  radio  station  operation  in- 
cluding construction  AM  and  FM.  Best 
of  references.   Can  arrange  interview. 

Box  867,  BROADCASTING.  

Program  director — production  manager 
experienced  with  N.  Y.  10,000  watt 
indie-newsroom,  continuity  background. 
Looking  for  live  wire  station.  Veteran. 

Box  868,  BROADCASTING.  

Thoroughly  experienced  station  manag- 
er with  excellent  executive  ability  and 
thorough  knowledge  of  programming 
and  production,  plus  real  selling  ability, 
is  looking  for  position  with  station  that 
appreciates  and  will  pay  for  this  type  of 
man  for  permanent  position.  Your 
move.  Box  869,  BROADCASTING. 
Chief  announcer  seeks  position  combi- 
nation program  director-announcer-op- 
erator.   First    class    license.    Box  871. 

BROADCASTING.  

Manager,  commercial  manager,  program 
director.  Brilliant  record  of  increased 
sales  and  Hooper  rating  as  commercial 
manager  and  program  director  with  250 
watter.  Box  873,  BROADCASTING. 
Station  manager-commercial  manager. 
Ten  years'  experience  in  the  advertising 
field.  Five  years  as  station  manager  of 
midwestern  radio  station.  Age  29,  mar- 
ried. Will  only  accept  position  with 
station    in    good    market.    Box  875, 

BROADCASTING.  

Announcer — Girl,  but  good;  can  act: 
can  write;   emcee  programs.  Box  876, 

BROADCASTING.  

Successful  executive — radio  experience. 
Veteran,  married.  Wishes  to  invest  serv- 
ice and  capital  in  local  station.  Box 

883.  BROADCASTING.  

Producer,  writer,  announcer,  creative, 
experience  college  workshop,  37  years, 
married,  draft  exempt.  Disc  available, 
make  offer.  Jack  Alan  Permisohn,  2326 
Carmona  Ave.,  Los  Angeles,  Calif. 


Situations  Wanted  (Cont'd) 


Experienced  sports  announcer — Pre-ws 

vintage,  7  years  radio  experience.  Pla: 
by  play  football,  basketball,  basebal 
boxing,  track  and  field.  Ad  lib  inter 
views,  straight  sportscast.  Married,  41 
29.  Please  state  salary  first  letter.  Bor 
884,  BROADCASTING. 

Decided  flair  for  the  unusual  in  radio- 
Ex-serviceman  with  excitable  new  ides 
in  radio  writing  and  publicity  desire 
to  step  right  Into  middle  of  challengin 
radio  job.  Southern  California  preferrec 
Box  886,  BROADCASTING. 

Announcer — 24,  married,  family  mar 
Four  years  radio.  News,  ad  lib,  ma 
shows,  emcee.  Discharged  vet.  Box  88' 
BROADCASTING. 

Experienced  operator,  with  telephon 
first,  2  years  broadcast.  Transmittej 
combination,  technician,  15  years  Han 
Married,  now  farmer,  becomes  available 
right  job.  Like  on  engineer  statior 
long  hours,  long  pay,  living  quarten 
East  or  central,  explain  fully.  Don 
telegraph.  W.  S.  Crooks,  R2,  Centervilli 
Pa. 


Operator — First  class,  wants  transmitte 
job.  Box  891,  BROADCASTING. 


Announcer — Young,  draft  def.  N.  Y.  C 
and  small  station  experience.  Excellen 
news  experience.  Pref.  west  or  soutl 
Box  892,  BROADCASTING. 


Announcer — Now  employed  N.  Y.  C.  sta 
tion.  Wants  staff  or  free  lance  wort* 
N.  Y.  C.  only.  Apt.  2C,  467  4th  Avenui 
N  Y.  C. 


Will  do  publicity  and  special  events  fc 
solidly  established  station  not  necessar 
ily  large.  Plenty  of  writing  experience 
2V2  years  metropolitan  announcing.  Nc 
24,  agency  writer,  college  backgrounc 
Competent  ad  libber,  will  do  one  per 
sonality  wax  show  daily.  Minimum  sal 
ary  $275  monthly.  Box  893,  BROAE 
CASTING. 


Wanted  to  Buy 


Wanted — Complete  equipment  for  25 
watt  station.  Box  858,  BROADCASTING 


Radio  station.  250  or  1000  watt  statio: 
in  good  market.  Will  pay  cash  or  an 
way  agreeable.  Your  reply  will  be  i 
strict  confidence.  Box  872,  BROAD 
CASTING. 


Equipment  wanted — Portable  recorde: 
Advise  type,  age,  condition  and  prici 
Phone  9  to  5,  Circle  7-8394  or  writ 
Purchasing  Department,  America: 
Broadcasting  Co.,  Inc.,  30  Rockefelle 
Plaza,  New  York  20,  N.  Y. 


For  Sale 


Several  new  Cannon  plugs.  Box 
BROADCASTING. 


2  used  dual  Presto  6-N  recorders  wit 
automatic  equalizers,  1-C  cutting  headi 
86-C  control  panel,  and  floor  cabine 
$1300  each.  Box  879,  BROADCASTINC 


2  used  Presto  85-A  amplifiers.  $200  eacl 
Box  880,  BROADCASTING. 


1  used  Presto  85-E  amplifier.  $250.  Bo 
881,  BROADCASTING. 


1  used  Allied  16-inch  recording  turr 
table  with  Audak  cutting  head.  $30 
Box  882,  BROADCASTING. 


Presto  recorders  for  sale.  Two  complet 
outfits  like  new,  with  300  sixteen  inci 
records.  $900  for  all.  H.  Grissette,  Harr 
ilton  Hotel,  Laredo,  Texas. 


1 


For  sale — 4  G.  E.  204A  tubes  in  ur 
opened  cartons,  $75.00  each;  R.  C. \I 
TMV-75    Field   Meter,    $350.00.  WTAI',fc 
Qulncy,  Hlinois. 


74e  SCHOOL  4 
RADIO  TECHNIQUI 


NEW  YORK  •  CHICAGO 

America's  Oldest  School  Devoted 
Exclusively  to  Radio  Broadcasting  \- 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 

For  Full  Details,  Request  Boeats*  B. 


NEW  YORK  20,  N.Y.:  RADIO  CITY,  R.K.0.  Bide 
CHICAGO  4,  111/:  228  S.  Kubosh  ken-1 


BROADCASTING    •    Broadcast  Advertisit 


nffalo  Agency  Expands 

!rERETT  L.  THOMPSON  of 
COP  Boston,  has  been  named  ra- 
\  director  of  Baldwin,  Bowers  & 
rachen,  Buffalo  advertising  agen- 
i  He  has  had  eight  years  of  radio 
perience  in  New  York,  Pennsyl- 
nia  and  Ohio.  Serving  with  Mr. 
ompson  on  the  recently  increased 
io  staff  will  be  James  E.  Cor- 
t,  former  program  director  of 
EN  Buffalo;  Marianne  Holder, 
io  writer;  and  Kay  Burkhardt, 
j-program  director  of  WEBR 
!  jffalo. 


Mrs.  Maizlish 

MRS.  SOPHIE  MAIZLISH,  73, 
mother  of  Harry  Maizlish,  mana- 
ger of  KFWB  Hollywood,  died  in 
Cedars  of  Lebanon  Hospital,  Los 
Angeles,  after  a  long  illness  on 
July  6.  She  also  is  survived  by 
three  other  sons,  Samuel,  Herbert 
and  Dr.  I.  Maizlish. 


Grant  Names  Wilson 


■!HN  WILSON,  formerly  with 
jtCann-Erickson,  New  York,  has 
n  named  head  of  the  new  radio 
ibartment  of  Grant  Adv.,  New 
frk.  Mr.  Wilson  will  supervise 
pduction  of  all  agency  radio  pro- 
rams.  Grant  plans  to  expand  its 
aio  depar-tment. 


CAN  YOUR  STATION  USE  THIS 
MAN?  SPORTS,  NEWS,  AND  SPE- 
CIAL    EVENTS  COMMENTATOR. 

Eight  years  experience,  ad  lib  ex- 
pert, play-by-play  all  sports  with 
major  league  baseball  back- 
ground, and  network  performances. 
Proven  reputation  through  excel- 
lent Hoopers.  Now  employed, 
anxious  to  make  permanent  con- 
nection with  sports  minded  station 
starting  with  football  season  or 
sooner. 

Box  852,  BROADCASTING 


Can  offer  the  benefits  of  over 
three  years  of  sound  experi- 
ence as  a  dramatic  script 
and  commercial  copy  writer. 
Have  written  network  scripts. 
Desire  to  write  public  inter- 
est, documentary  and  dra- 
matic scripts.  Creative  ideas, 
industrious.  4F.  Larger  cities 
in  east  and  middlewest  pre- 
ferred. 

Box  851,  BROADCASTING 


We  Are  Looking  For  Men  To 
Operate  Our  /Veic  Branch  Offices 

We  are  an  old,  well-known  manufactur- 
er of  Radio  Transmitting  Equipment, 
about  to  open  branch  offices  in  New 
York  City  and  on  the  West  Coast.  We 
need  a  good  man  to  operate  each  of 
these  offices.  He  must  be  able  to  contact 
stations  intelligently,  know  broadcasting 
methods  and  problems,  and  discuss 
equipment  from  a  technical  standpoint. 

There's  a  wonderful  opportunity  for  the 
right  man.  Are  you  one  of  them?  Give 
full  details  of  experience,  age,  back- 
ground, salary  needs,  etc.,  in  first  letter. 

BOX  749,  BROADCASTING 


SERVICE  DIRECTORY 


SEARED  TO  AM-FM  EXPANSION' 
Kadi*   Engineering  ConmnltMMtm 

'Commercial  Radio  Equip.  Co. 

Kansai  City,  Mo. 
'ashington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 
(Subj.  to  Gov't  Ren.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

reeland  &  Aschner  Products,  Inc. 

1 1  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

iigh  Power  Tube  Specialists  Exclusively 
t  


f  SOUND  EFFECT  RECORDS 

GENNETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  MICHELSON 

67  W.  44th  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organisation 
Technical  Maintenance,  Constraetion 
Supervision   and  Business  Services 

for  Broadcast  Stations 
Munsey  Bldg.        Washington  4,  D.  C. 
  District  2292 


BUY 
WAR  BONDS 


ACME  PAINT 

TAKING  30  STATIONS  TO  START 

wires  BILL  JONES,  HENRI,  HURST  and  MacDONALD 

THE  SHADOW 

Available  locally  on  transcription — see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL  DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Watt.,  D.  C 


PAUL  G00LEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.N.J. 

MO  2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


FREQUENCY  MEASURING 
SERVICE 

Exact  Measurements  '  at  any  time 

RCA  COMMUNICATIONS,  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


JOHN 

BARRON 

Consulting 

Radio  Engineers 

Specializing 

in  Broadcast  and 

Allocation  Engineering 

Earle  Building, 

Washington  4>  D.  C. 

Telephone 

NAtional  7757 

JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  M 

clntosh 

Consulting  Radio 

Engineers 

710  I4th  St.  N.W. 

ME.  4477 

^y'ashington, 

D.  C. 

Tel.  Bridgeport  7-2465 

fa*  IV.  Katf 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.WILSON 

and  associates 
Consulting  Radio  Engineers 
AM   fm   television  Facsimile 

1018  Vermont  Ave.,  n.w.,  Washington  5,  D.C 

NATIONAL  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.        Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  International  Building,  Washington,  D.  O. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World,  Hollywood,  Calif. 

-  ' 


RING  &  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  3,  D.  C. 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Trans- 
mitters and  Industrial  Electronic 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
★     ★  ★ 

Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL.  BLDG. 
1319  F  STREET  N.  W. 


WASH.,  D.  C- 
DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PL,  N.E. 
Atlanta,  Ga.       ATwrW  3328 


At  Deadline ... 


FCC  FAVORS  EQUAL 
TELEVISION  MARKETS 

EQUAL  service  areas  for  television  as  well  as 
FM  are  favored  by  FCC,  George  P.  Adair, 
Commission  chief  engineer,  told  60  industry 
engineers  Friday  at  a  conference  on  proposed 
TV  standards  (see  FM  story,  page  18).  He 
also  disclosed  that  Channel  No.  1  (44-50  mc) 
will  be  assigned  to  low-powered  stations  in 
smaller  communities. 

An  industry  committee  of  five,  to  be  chosen 
by  Television  Broadcasters  Assn.,  will  meet 
July  25  in  Washington  with  an  FCC  engineer- 
ing committee  to  pass  on  final  standards.  At 
Friday's  session,  several  controversial  issues 
were  referred  to  the  joint  committee  for  recom- 
mendations. Mr.  Adair  invited  all  industry 
engineers  to  submit  any  suggestions  for  stand- 
ards before  July  25  meeting. 

ZONING  BOARD  REJECTS 
BAMBERGER  TV  SITE 

BOARD  of  Zoning  Appeals,  Washington,  D.  C, 
late  Friday  heeded  protests  of  citizens  in  Reno 
Park,  residential  area,  and  refused  to  rezone 
a  two-acre  tract  on  highest  ground  in  District 
for  television  transmitter.  Bamberger  Broad- 
casting Service  proposed  to  use  site  for  300- 
foot  tower  on  ground  390  feet  above  sea  level. 
Board  voted  2-1,  explaining  decision  could  not 
be  considered  a  test.  National  Capital  Park 
and  Planning  Commission  previously  had  ap- 
proved site.  Hearing  was  held  last  Wednesday 
with  Harry  S.  Wender  as  attorney  for  Bam- 
berger. 

WSGN  STRIKE  SERVICE 

WSGN  Birmingham  has  cancelled  all  commer- 
cial newscasts  as  a  result  of  a  printers'  strike 
on  all  three  newspapers  in  Birmingham  and 
is  carrying  11  broadcasts  daily  on  a  sustain- 
ing basis  as  a  public  service.  The  papers  are 
pooling  all  local  and  State  news  gathered  by 
their  staffs  and  turning  it  over  to  the  station. 
Sports  editors  of  each  paper  are  giving 
nightly  sportscasts  and  on  Sunday,  when  fewer 
news  broadcasts  are  given,  a  half-hour  of  social 
news  is  being  aired. 

WARNER  OUT  OF  DECCA 

WARNER  BROS,  has  withdrawn  from  Decca 
Records  Inc.,  selling  to  the  recording  company 
the  minority  interest,  reportedly  25%  of 
outstanding  stock,  which  it  has  held  since 
Brunswick  Recording  Corp.,  which  it  formerly 
owned,  was  merged  with  Decca.  World  Broad- 
casting System,  pioneer  transcription  com- 
pany, was  acquired  by  Decca  about  two  years 
ago. 

COLEMAN  STARTS  COMPANY 

HARRY  M.  COLEMAN,  v-p  of  the  public 
relations  division  of  MacFarland,  Aveyard  Co., 
Chicago,  has  purchased  the  division,  and  will 
become  president.  Firm  will  be  titled  Harry 
Coleman  &  Co.  Ted  Grange  is  v-p,  J.  Renouf 
is  secretary.  Address  is  333  N.  Michigan  Ave., 
Chicago. 

WINCHELL  TOPS  HOOPER 

TOPS  in  evening  network  programs  in  the 
July  15  Hooper  report  is  Jergens  Journal  With 
Walter  Winchell  which  has  a  Hooper  rating 
of  15.5.  Hooper  figures  show  Screen  Guild 
Players  second  and  Telephone  Hour  third  in 
night  programs. 


STEINMANS  APPLY 
FOR  WRAW  CONTROL 

TRANSFER  of  control  of  WRAW  Reading 
to  radio  organization  headed  by  Col.  J.  Hale 
Steinman  and  John  F.  Steinman,  is  proposed 
in  application  filed  last  Friday  with  the  FCC. 
The  Steinmans  personally  already  hold  three- 
sevenths  interest  in  WRAW.  The  remaining 
four-sevenths  would  be  acquired  for  $100,000 
by  stations  in  which  Steinmans  hold  stock. 

WGAL  Lancaster  acquires  two-sevenths  in- 
terest of  Raymond  A.  Gaul,  president  and  man- 
ager of  WRAW,  for  $50,000.  Keystone  Broad- 
casting Corp.,  operating  WKBO  Harrisburg, 
acquires  two-seventh  interest  of  Harold  O. 
Landis,  secretary-treasurer  of  WRAW,  for 
like  amount.  Mr.  Gaul  remains  as  manager. 

Messrs.  Steinman  last  summer  purchased 
their  three-sevenths  interest  in  WRAW  from 
Clifford  M.  Chafey  for  $62,500,  after  selling 
WILM  Wilmington  under  duopoly  rules. 
Application  for  the  transfer  of  WRAW  control 
was  filed  by  Clair  R.  McCullough,  managing 
director,  Mason-Dixon  Group,  and  Mr.  Gaul. 

FREE  NEWS  PASSAGE  URGED 

UNIFIED  American  communications  system 
is  urged  by  Senator  McFarland  (D-Ariz.)  to 
permit  free  passage  of  news  throughout  world. 
Right  to  send  and  gather  news  everywhere 
without  artificial  restraint  would  be  one  of 
greatest  deterrents  to  war,  he  said.  The  Sena- 
tor was  a  member  of  recent  Congressional 
inspection  tour  of  communications.  American 
equipment  is  best  in  world,  he  explained,  but 
nation  needs  integrated  communications  sys- 
tem to  compete  with  other  countries. 

ASCAP  RULING  UPHELD 

NEBRASKA  Supreme  Court  on  Friday  upheld 
Judge  James  Fitzgerald  in  dismissing  triple 
damage  suit  of  WOW  Omaha  and  Joseph 
Malec  against  ASCAP.  Court  held  money  paid 
to  ASCAP  was  within  business  compulsion  and 
so  could  not  be  recovered  in  actions  brought 
in  Nebraska  suit. 

PRAISE  FROM  MacLEISH 

RADIO  coverage  of  the  San  Francisco  Con- 
ference was  praised  by  Archibald  MacLeish, 
Assistant  Secretary  of  State,  last  week  speak- 
ing before  Theta  Sigma  Phi  meeting  in  Wash- 
ington. Radio  and  press  did  their  part  in  mak- 
ing the  completed  charter  "a  whale  of  a  good 
one,"  he  said. 


Situation  Wanted 

STATION  or  network  with  an  opening 
may  be  interested  in  the  following  classi- 
fied item  in  the  July  9  PM: 

LAZY  overseas  veteran  desires  easy  job 
with  big  pay;  preferably  sitting  down; 
especially  interested  in  radio.  S.  Rich- 
ard Collier,  1975  Sedgwick  Ave.,  Bronx 
53,  PO  5-7102. 

Collier  is  a  comedian.  He  had  several 
agency  auditions,  accepted  night  club 
job,  may  get  on  Fred  Waring  NBC  pro- 
gram this  week. 


People 

LT.  DEAN  MORGAN  SCHMITTER,  formerly.) 
assistant  program  director  and  announcer  of  J 
KWKH   Shreveport,   for  various   Naval  air, 
actions  in  the  Pacific  received  the  Distinguished 
Flying  Cross,  Navy  Air  Medal  and  Gold  Star 
Award  last  month. 

GEORGE  P.  HERRO,  assistant  public  relations 
director  of  American  Hospital  Assn.,  Chicago, 
joins  MBS  Chicago  office  July  16  as  publicity 
director. 

BURRIDGE  D.  BUTLER,  president  of  WLS 
Chicago,  leaves  for  Arizona  July  19  on  his 
annual  trip  to  look  over  western  interests. 

JACK  VAN  VOLKENBURG,  manager  of 
WBBM  Chicago,  and  Everett  Holies,  news  edi- 
tor, leave  Aug.  1  for  Pacific  theater  with  wir« 
recorder. 

CARL  PRESS,  Sunday  editor  of  WKRC  Cin- 
cinnati newsroom  for  2%  years,  appointee 
director  of  publicity  and  advertising. 

D.  E.  NOBLE,  research  director  of  Galvin  Mfg 
Corp.,  Chicago,  given  added  duties  as  head  oi 
Communications  &  Electronics  Division  o) 
Motorola  Radio,  subsidiary.  He  has  been  activt 
in  FM  development  and  chairman  of  RTPE 
Panel  13.  ' 

ROBERT  D.  CARMAN,  of  NBC  central  di 
vision  continuity  staff,  named  assistant  con '. 
tinuity  editor.  Succeeds  Myron  Golden,  whtj 
joined  Grant  Adv.,  Chicago. 


DICK  CARLSON,  since  July  1943  personne 
director  of  FCC,  on  Aug.  1  joins  staff  of  Roge 
&  Slade,  New  York,  management  consultants 
but  continues  as  consultant  to  Commission. 

MAX  CARL,  former  district  OPA  informatioi 
executive    for    the    Twin    Cities,  appointe* 
director  of  public  service  programs  of  WTO  1 
Minneapolis-St.  Paul. 

LT.  COL.  JACK  HARDING  returns  on  inactiv  j 
duty  to  Indianapolis  where  he  formerly  heade 
his  own  agency  to  become  vice-president  o'l 
Charles  J.  Pettinger  Co.,  sales  and  advertisin;  j 
counsel. 

A.  V.  DUKE  appointed  assistant  vice-presiden 
in  charge  of  household  radio  for  Zenith  Radi 
Corp.,  Chicago. 

HUDSON   F.   MYER,  account  executive  o 
Caples  Co.,  New  York,  elected  vice-presider  : 
in  charge  of  office. 

CRC  STRIKE  SETTLED 

ENGINEERS  at  Columbia  Recording  Cor; 
studios  in  New  York,  Chicago  and  Hollywoo 
were  to  return  to  work  July  16  under  an  agre< 
ment  reached  Friday  evening  between  CRC  an 
IBEW  in  New  York.  Men  are  to  receive  wag 
increases  and  three-way  job  classification  hj 
been  dropped. 

ASK  POTTSVILLE  CP 

NEW  LOCAL  on  1490  kc  with  250  w  ur 
at  Pottsville,  Pa.,  is  sought  by  Pottsville  Rad 
Co.  Firm  is  composed  of  local  businessmen  ar 
P.  J.  McCall  (16.6%)  and  Lou  Poller  (33.3% 
who  hold  total  75%  interest  in  Barron  Broai 
casting  Co.,  applicant  for  local  facilities  ; 
Wilkes-Barre.  Mr.  Poller  is  also  49.6%  owni 
of  WARM  Scranton. 
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BROADCASTING    •    Broadcast  Advertish 


•  ADVERTISING   MUST  PACE  PROGRESS 


and  Revolutionized 
FOOD  MERCHANDISING! 


Back  in  1932,  Irene  Wicker,  The  Singing 
Lady  started  advertising  cereal  to  children, 
who  do  not  buy  cereals — but  eat  them.  An- 
other trail  was  blazed  .  .  .  and  along  that 
trail  scores  of  children's  radio  programs  have 
traveled,  to  create  vastly  expanded  markets 
for  a  large  category  of  food  products. 


in  the  'Dtefaci&citiott  'Decade, 

Advertising  must  again   BLAZE  NEW  TRAILS! 


^A^LONG  the  highroad  of  America's  industrial 
progress,  many  of  the  main  milestones 
have  been  advertisements  and  advertising  ideas 
that  opened  up  whole  new  concepts  of  mer- 
chandising the  products  of  industry. 

Post-war  .  .  .  because  expanded  production  and 
abundant  manpower  and  capital  will  demand  at 
least  40%  consumption  increase  over  pre-war 
levels  .  .  .  the  distribution  of  merchandise  to 
consumers  will  be  the  key  factor  in  achieving 
national  prosperity.  Again — advertising  must 
pace  progress.  As  never  before,  advertising 
men  face  a  responsibility  and  an  opportunity 


to  raise  the  world's  highest  standard  of  living 
to  a  new  pre-eminence. 

Your  clients  will  look  to  you,  in  the  Distribu- 
tion Decade  after  V-Day,  for  accomplishments 
surpassing  everything  advertising  has  ever 
done.  Alert  advertising  men  are  looking  ahead 
.  .  .  planning  and  preparing  for  that  responsi- 
bility and  that  opportunity. 

So  is  the  Nation's  Station.  When  the  time 
comes,  we  will  be  ready  to  help  you  do  a  bet- 
ter post-war  job  for  your  clients  in  the  vast 
four-State  market  that  is  WLW-land. 


WLW 

DIVISION  OF  THE  CROSLEY  CORPORATION 


THE  NATION'S   MOST   M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


Super-FM ,  made  exclusively  by  RCA  Victor,  "soundproofs  the  air".  .  .  eliminates  static  and  other  interferences. 


RCA  Super-FM.. .storms  can  be  seen  but  not  heard 


With  RCA  Super-FM  radio,  a  thunderstorm  be- 
comes a  "polite  little  shower."  It  can  be  seen,  but 
never  interrupts  broadcast  reception. 

The  first  time  you  hear  Super-FM  ( Frequency 
Modulation)  you'll  hardly  believe  your  ears.  For 
all  static,  interference  and  other  extraneous 
noises  are  miraculously  eliminated. 

During  a  thunderstorm  you  can  listen  to  a 
delicate  violin  sonata  — and  think  you're  right  in 
the  broadcasting  studio!  Voices  have  a  natural 
"in  the  same  room  with  you"  quality.  You  will 
agree  that  never  before  have  your  favorite  sym- 
phonies, operas  and  popular  tunes  sounded  so 


colorful,  so  pure,  so  full-ranged  and  so  distinct 
on  the  radio  .  . .  never  before  been  so  thrilling. 

Super-FM  is  another  RCA  "modern  miracle." 
You'll  owe  it  to  yourself  after  the  war,  to  hear 
RCA  Super-FM  before  you  buy. 

The  same  kind  of  "let's  do  it  better"  research 
that  perfected  Super-FM  goes  into  all  RCA  ra- 
dio products.  And  when  you  buy  an  RCA  Super- 
FM  radio,  or  television  set,  or  Victrola— made 
exclusively  by  RCA  Victor— or  even  a  radio 
tube,  you  will  enjoy  a  unique  pride  of  ownership 
in  knowing  that  you  possess  one  of  the  finest  in- 
struments of  its  kind  that  science  has  achieved. 


George  L.  Beers,  Assistant  Director  cl 
Engineering  for  the  RCA  Victor  Divij- 
sion,  is  shown  here  listening  to  thB 
RCA  Super-FM  that  he  developecH 
Super-FM  provides  greater  ease  in  tur.  1 
ing  and  higher  selectivity  as  well  a  I 
freedom  from  noise  and  interference^ 


RAD tO  CORPORATION  of  AMERICA 


RCA    BUILDING,    RADIO    CITY,    NEW    YORK  20 
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why  is  this  one  of  the  strangest  words  in  the  world? 


WOR  is  not  a  complicated  word.  It  is  one  of  the 
simplest  arrangements  of  letters  in  the  English  alpha- 
bet. And  yet,  WOR  is  one  of  the  strangest  words  in 
the  world. 

The  reason  for  this  is,  that  though  WOR  is  a 
simple  thing  to  write  and  say,  its  meanings  are  as 
numerous  as  the  desires  and  hopes  and  thoughts  of 
the  millions  of  listeners  who  hear  it  and  the  hundreds 
of  advertisers  who  use  it  from  day  to  day. 

WOR  is  the  intimate,  informative  voice  that  strips 
the  edge  off  the  night's  loneliness  for  a  wondering 
Navy  wife  in  Camden. 

WOR  is  the  power-full  station  that  will  prompt 
thousands  of  people  to  buy,  and  keep  on  buying,  the 
postwar  product  of  two  brighteyed  young  Marine 
veterans  who  have  built  a  small  plant  out  in  Lancaster. 


WOR  is  the  great  reminder  to  hundreds  of  thou- 
sands of  listeners  on  the  Eastern  Seaboard  that  some 
of  America's  greatest  corporations  are  coming  back 
with  products  better  than  any  they  have  ever  owned, 
at  prices  as  low  as  any  they  have  ever  paid. 

WOR  is  the  comforting  plea  for  a  little  dog  lost; 
the  flash  bulletin  of  a  hurricane  rolling  north,  the  loved 
voices  of  such  loyally-listened-to  personalities  as  John 
Gambling,  Bessie  Beatty,  Martha  Deane,  Alfred 
McCann,  Uncle  Don  and  many,  many  others. 

WOR  is  these  and  thousands  of  other  things  to 
millions  of  people  in  seven  great  states. 

Small  wonder  then  that  WOR  need  only  ask  to 
have  its  listeners  perform  near-miracles  for  WOR 
sponsors  day  in  and  day  out,  year  after  year. 
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16,053 

CUSTOMERS 
Can  Be  Yours 

PROVED  ADVERTISING  MEDIUM  DRAWS  QUICK  RESPONSE  FROM  FOUR-STATE  MARKET 


Your  selling  story  can  be  told  to  responsive  Midwest 
American  families  just  as  WLS  told  them  (and  sold 
them)  16,053  Ration  Book  Holders  in  one  week.  (We 
offered  this  service  once  a  day  at  7:45  a.m.  Listener- 
confidence  brought  these  replies,  each  with  a  three-cent 
stamp.) 

This  same  quick  acceptance  is  related  in  237  factual 
reports  of  proved  advertising  results  for  users  of  WLS. 
Year  after  year,  for  two  decades,  similar  reports  prove 
continued  confidence.  A  cereal  company  drew  16,256 
box-tops  and  dimes  back  in  1939.  In  1931  a  candy 
advertiser  received  53,355  proof -of -purchase  entries  in 
1  3  weeks. 


"^"(This  photograph  was  taken  at  a 
WLS  event  and  is  one  of  many 
crowds  drawn  by  WLS  promotion.) 


These  consistent  advertising  results  (237  reports  on 
file)  occur  because  WLS  uses  its  50,000  watts  of  power 
to  SERVE  Midwest  America;  because  many  of  our 
people  have  been  with  this  station  and  its  listeners  from 
10  to  21  years.  WLS  voices  are  Old  Friends,  accepted 
with  confidence  in  city,  town  and  farm  homes. 
If  you  have  a  selling  problem  among  the  14,406,550 
people  in  easy  listening  distance  of  WLS,  call  the  nearest 
John  Blair  office.  Ask  to  see  some  of  the  237  proved 
advertising  result  stories  covering  all  times  of  day  and 
most  types  of  advertiser.  Ask  how  WLS  will  sell  your- 
product  just  as  16,053  Ration  Book  Holders  were  sol 
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MfPEN  in  Philadelphia 

s  now  owned  and  operated  by 
rhe  EVENING  BULLETIN,  which  has 
he  greatest  circulation  of  any  evening 
newspaper  in  the  United  States, 
n  a  $2,149,036,000*  annual  market, 
the  EVENING  BULLETIN  has  won  the 

ij 

oyalty  of  nearly  four  out  of  every 
five  Philadelphia  families. 

MfPEN  intends  to  serve  the  interests 

>f  its  listeners  in  the  Philadelphia 
area  as  faithfully  as  The  EVENING 
BULLETIN  has  served  its  readers. 


*U.  S.  Census  of  Distribution. 


Ilished  every  Monday,  53rd  issue  (Year  Book  Number)    published  in  February  by   Broadcasting   Publications,  Inc.,  870   National   Press   Building,  Washington   4,   D.  G. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


BROADCAST!  NG  at  deadline 


Business  Briefly 
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Closed  Circuit 


NBC  now  working  on  plan  to  provide  Wash- 
ington news  service  for  affiliates,  with  big-shot 
interviews  and  special  assignments  handled 
by  Capital  news  staff.  Idea  would  amount  to 
radio  news  feature  service  available  to  all  affi- 
liates along  with  local  and  regional  material 
and  special  programs  desired  by  individual 
stations.  Would  enlarge  on  idea  used  by  WLW, 
West  Virginia  Network,  WOV  and  others.  Cost, 
formula  and  operating  details  loom  serious 
now  but  will  be  ironed  out.  Affiliates  deeply 
interested. 

EXPECT  presentation  of  salary  increase  de- 
mands early  this  week  by  CBS-CIO  white  col- 
lar salary  committee  in  New  York.  On  the  prob- 
able side*  in  list  of  labor  happenings  due  this 
week  is  announcement  of  formation  of  Radio 
Publicists  Guild,  organization  along  lines  of 
Screen  Publicists  Guild  (CIO). 

DISCUSSIONS  underway  by  Army  to  make 
some  of  its  top  network  sustainers  available 
for  sponsorship.  Navy  has  announced  availabili- 
ty of  its  net  series.  AAF's  America  in  the  Air 
and  ASF's  Service  to  the  Front  are  both  spon- 
sored by  Wrigley,  with  material  and  talent 
supplied  by  the  services.  Shows  are  written 
and  produced  by  sponsor. 

WHEN  CONGRESS  reconvenes  following  its 
summer  recess  next  October,  there's  likely  to 
be  activity  in  radio  legislative  line  on  House 
side.  Chairman  Clarence  F.  Lea  of  Interstate 
&  Foreign  Commerce  Committee,  is  close  friend 
and  admirer  of  NAB's  new  president,  Judge 
Justin  Miller.  Both  are  native  Califoimians 
who  have  worked  together  closely  on  Wash- 
ington's California  State  Society,  of  which 
Judge  Miller  was  prime  mover. 

ALTHOUGH  FCC  is  voting  unanimously  on 
almost  everything  these  days,  things  aren't 
as  rosy  as  they  seem.  Chairman  Paul  A.  Por- 
ter, who  likes  peace  and  harmony  but  doesn't 
back  away  from  a  fight,  is  finding  it  increas- 
ingly difficult  to  get  his  colleagues  to  vote 
together.  So,  far,  Commissioner  E.  K.  Jett, 
ex-chief  ■  engineer  who  has  carried  brunt  of 
heavy  television  and  FM  allocation  load,  is 
finding  going  roughest,  being  overridden  reg- 
larly  on  his  right-of-center  views. 

THERE'S  some  unrest,  too,  at  FCC  oyer  hush- 
hush  incursion  of  efficiency  experts  ostensibly 
to  survey  personnel  reorganization.  But  there's 
feeling  that  two  high-salaried  outsiders  and 
two  assistants  are  on  FCC  inside  to  see  what 
can  be  done  to  tighten  up  FCC  license  renewal 
procedure  on.  commercials  versus  sustainings. 
That's  pet  project  of  Commissioner  C.  J.  Durr, 
and  efficiency  survey  is  understood  to  be  his 
idea. 

THOUGH  IT  isn't  official  yet,  trip  of  broad- 
cast executives  to  ETO  being  evolved  under 
aegis  of  NAB  with  Army  PRO  may  work  out 
within  month  or  so.  Unofficially,  trip  has  been 
cleared  by  Eisenhower  Headquarters  and  it's 
(Continued  on  page  82)' 
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July  24:  FMBI  Board  meeting,  10  a.m.,  May- 
flower Hotel,  Washington,  on  proposed 
FM  Rules  &  Regulations. 

July  25:  Oral  argument  before  FCC,  proposed 
denial  transfer  of  control  of  WOV  New 
York  by  Arde  Bulova  and  Maj.  Harry  D. 
Henshel  to  Murray  and  Meyer  Mester. 

July  26:  Deadline  for  filing  with  FCC  briefs 
and  appearances,  proposed  FM  Rules  & 
Regulations.  Hearing  10:30  a.m.,  July  30. 
Conference  Room  B,  Interdepartmental 
Auditorium,  Washington. 

July  31:  NAB  Code  Committee,  Washington. 

Bulletins 

WOL  Washington  will  begin  Sept.  3  two  daily 
15-minute  newscasts,  presented  by  an  anony- 
mous personality  to  be  known  only  as  "the 
Voice  of  Washington",  under  sponsorship  of 
General  Electric  Co.  Broadcasts  will  be  at 
8:15  a.m.  and  11  p.m.  daily,  Monday  through 
Saturdays.  Merle  Jones,  general  manager  of 
the  Washington  outlet,  has  announced  a  large 
staff  of  writers  and  reporters  will  be  assembled 
to  prepare  newscasts.  Individual  to  broadcast 
them,  as  yet  unselected,  will  be  chosen  for  his 
ability  to  read  news  without  "coloring,  inflec- 
tions or  dramatic  effects."  News  will  be  devoid 
of  opinion.  Contract  52  weeks.  Agency:  BBDO. 

RADIO  carried  to  Japan  Saturday  night  an 
ultimatum  from  the  U.  S.  to  surrender  uncon- 
ditionally and  receive  "attendant  benefits  as 
laid  down  by  the  Atlantic  Charter"  or  face 
virtual  destruction  followed  by  a  dictated 
peace.  The  ultimatum  was  delivered  by  Capt. 
E.  M.  Zacharias,  USN,  official  government 
spokesman,  over  powerful  OWI  shortwave 
transmitters  in  California  and  Hawaii  and  re- 
layed over  a  medium  wave  transmitter  on  Sai- 
pan.  Capt.  Zacharias  has  delivered  12  talks  to 
the  Japanese  in  their  native  language. 

MACKAY  Radio  &  Telegraph  Co.  has  opened 
new  direct  circuit  between  New  York  and 
Berlin.  Formerly  assigned  to  9th  Air  Force, 
furnishing  shortwave  programs  and  press  mes- 
sages to  U.  S.,  circuit  was  staffed  by  Mackay. 

CBS  Television  and  Encyclopaedia  Britannica 
Films  plan  series  of  four  experimental  tele- 
casts to  show  educational  possibilities  of  the 
combined  media.  First  program  Aug.  7,  8:15- 
8:45  p.m.  EWT  on  WCBW,  New  York  CBS 
station,  will  present  leading  figures  from  Gov- 
ernment, agriculture  and  science. 

RCA  APPOINTS  JWT 

RADIO  CORP.  of  America,  Camden,  (tube 
division,  engineering  products  division  and 
educational  and  sound  departments)  has  ap- 
pointed J.  Walter  Thompson  Co.,  New  York,  to 
handle  its  advertising  effective  Jan.  1.  Kenyon 
&  Eckhardt,  N.  Y.,  has  resigned  account. 


KORAL  SPOTS  •  Koral  Labs.,  Mt.  Vernon, 
N.  Y.  (toothpowder)  planning  big  spot  series. 
Already  has  bought  six-weekly  spots  on  Fitz- 
Geralds  on  WJZ  New  York  and  three-weekly 
on  Arthur  Godfrey  on  WABC  New  York.  Agen- 
cy, Raymond  Spector  Co.,  N.  Y. 

BILL  DOWNS  of  CBS  and  Guthrie  Janssen, 
NBC,  due  to  leave  in  few  days  on  flying  trip 
across  Europe  and  Asia  to  the  Pacific  Theater. 
The  two  took  AAF  instruction  course  in  Or- 
lando, Fla.,  will  go  from  New  York  to  Lon- 
don, Berlin,  Moscow  and  thence  to  Pacific. 

CAMCO  CAMPAIGN  •  Cameo  Products  Inc., 
New  York,  is  scheduled  to  start  an  extensive 
advertising  campaign  which  will  include  radio 
for  firm's  portable  Cloverleaf  table  range  (hot 
plate)  as  soon  as  distribution  is  complete. 
Agency  is  Hill  Adv.,  New  York. 

ABSORBINE  EXPANDS  •  W.  F.  Young  Inc., 
Springfield,  Mass  (Absorbine  Jr.  liniment)  is 
expanding  spot  announcement  campaign.  Agen- 
cy, J.  Walter  Thompson,  New  York. 

STERLING  RENEWALS  •  Sterling  Drug 
renews  CBS  Amanda  Mon.-Fri.  11-11:15  a.m., 
52  weeks  for  Philips  Dentifrices  and  CBS  Sec- 
ond Husband  Mon.-Fri.  11:15-30  a.m.  for  Dr 
Lyon's  toothpowder  and  Bayer  aspirin.  Agency, 
Dancer-Fitzgerald-Sample. 

AUTRY  FOR  WRIGLEY  •  P.  K.  Wrigley  Co., 
Chicago,  in  early  fall  replaces  America  in  the. 
Air  on  CBS  with  Gene  Autry,  recently  dis- 
charged from  Army  and  now  on  hospital  tour 
overseas."  Agency,  Ruthrauff  &  Ryan. 

TEEN  MISS  ON  AIR  •  Kuttner  &  Kuttnerl 
Chicago,  who  moved  to  larger  quarters  at  540 
N.  Michigan  Ave.,  soon  starts  national  camr 
pnign  for  Teen  Miss  cosmetics,  made  by  Meri 
Carole,  Chicago.  Plans  include  radio. 

VOGT  NAMES  WARD  •  Vogt  Wines  ha! 
appointed  Jim  Ward  &  Co.,  Chicago,  to  handle 
advertising.  Media  includes  radio. 

KC  TIME  CUT  •  Jaques  Mfg.  Co.,  Chicago 
(KC  Baking  Powder)  on  Aug.  4  reduces  K( 
Jamboree,  NBC,  from  10-10:30  a.m.  to  quartej 
hour,  10:15-10:30.  Agency,  Leo  Burnett  Co. 

RADIO  CREDITED 
WITH  MET  EXPANSION 

METROPOLITAN  Opera  Assji.  has  acquirtj 
national  stature  and  support  through  radi 
said  Edward  Johnson,  general  manager,  in  h 
annual  report.  Advent  of  the  broadcasts  shov 
that  opera  cannot  only  exist  but  also  can  flou 
ish  within  a  democratic  framework,  he  adde 
Mr.  Johnson  estimated  that  up  to  13,000,01 
listen  to  the  Saturday  broadcasts  from  the  M. 
and  added  that  voluntary  contributions  were  i 
ceived  from  over  150,000  radio  listeners.  M 
broadcasts  were  sponsored  last  season  by  t 
Texas  Co.,  New  York. 
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ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  second  of  a  series  of  adver- 
tisements showing  that  RCA  engineers 
developed  the  basic  essentials  of  the 
electronic  television  system — including 
tubes  and  circuits. 

RCA  built  the  first  all- electronic  tele- 
vision transmitters  and  receivers  —  the 
first  commercial  television  station  — 
established  the  first  television  relay  sys- 
tem —  presented  the  first  electronic 
theatre  television  —  was  the  first  to 
televise  a  baseball  game,  and  a  Broad- 
way play;  and  was  first  to  televise  from 
an  airplane. 

RCA  is,  and  will  continue  to  be,  the 
leader  in  practical,  successful  commer- 
cial television.  You  may  expect  the  best 
of  all  kinds  of  television  transmitting 
and  receiving  equipment  from  RCA. 


BUY  WAR  BONDS 


THE  KINESCOPE 


THE  Iconoscope  gave  electronic 
television  its  primary  essential — 
an  electron  tube  that  produces 
electrical  impulses  corresponding, 
with  high  fidelity,  to  the  light  energy 
in  the  various  areas  of  the  scene 
being  scanned. 

To  reproduce  the  scene  in  a  truly 
electronic  receiver,  it  was  necessary 
to  create  an  electron  tube  in  which 
the  energies  of  an  electron  beam 


directed  against  a  luminous  screen 
would  be  modified  by  the  incoming 
carrier  wave  with  such  fidelity  as  to 
reproduce  an  accurate  image  of  the 
scene  telecast.  An  image  built  up 
dot  for  dot,  line  for  line,  by  elec- 
tronic scanning  exactly  synchronized 
with  the  television  camera. 

This  is  the  Kinescope,  developed 
by  Dr.  V.  K.  Zworykin,  Associate 
Director  of  RCA  Laboratories. 


The  Fountainhead  of  Modern  Tube  Development  is  RCA 


RCA  VICTOR  DIVISION  ©  CAMDEN,  NEW  JERSEY 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


mm 


resented  by  Edward  Petry  Co.,  Inc 


GORDON  6  R  A  Y, 
6enerol  Manager 
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LONGINES-WITTNAUER 


Longines-Wittnauer  Watch  Co.,  makers 
of  the  world's  most  honored  watch,  must 
have  complete  coverage  in  America's 
fourth  largest  market.  So  in  May,  1943, 
the  sponsors  of  Longines,  winner  of  38 
highest  awards  at  World's  Fairs,  bought 
five  half-hours  on  WAAT.  After  two  years, 
Longines-Wittnauer  Watch  Co.  has  moved 
its  program  into  Class  "A"  time  to  in- 
crease its  already  great  audience,  because 
they  know: 


WAAT  delivers 
more  listeners  per  dollar 
in  America's  4th  Largest  Market  * 
than  any  other  station— 
including  all  50,000  watters! 


*  Do  you  realize  this  market 
contains  over  3H  million 
people;  more  than  these  T4 
cities  combined :  Kansas 
City,  Indianapolis,  Roches' 
ler,  Denver,  Atlanta,  Toledo, 
Omaha,  Syracuse,  Rich- 
mond, Hart  ford,  Des  Moines, 
Spokane,  Fort  Wayne. 


^^^^ 
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The  case  of  the 


unhappy  transcription . . . 


and  how  WTOP  put  him  hack  in  the  groove 


Terence  transcription  found  it  very 
depressing  to  sit  on  the  third  shelf  of  the 
record  library,  thinking  of  the  great  future 
all  those  people  had  predicted  for  him. 
Everyone  from  the  agency  office  boy  to  the 
sponsor's  mother-in-law  knew  that  Terence 
was  a  good  ET,  that  he  packed  more  appeal 
than  a  matinee  idol. 

But  Terence,  alas,  was  a  victim  of  circum- 
stances. Just  because  he  was  able  to  do  his 
own  talking,  most  stations  gave  him  a  whirl 
and  let  it  go  at  that.  Sometimes  he  managed 
to  get  a  word  in  between  programs;  some- 
times he  appeared  without  much  enthusiasm 
as  a  participating  announcement.  The  only 
people  who  ever  listened  to  Terence  before 
he  went  on  the  air  were  the  studio  engineers, 
and  all  they  were  interested  in  were  his  cues. 

It  was  an  awful  state  of  affairs  and  it 
made  Terence  most  dejected.  Then  along 
came  WTOP  with  Stump  Us,  a  sparkling 
half-hour  of  musical  quiz  (5:00-5:30  EM., 
Monday-thru-Friday).  A  top  listening  spot 
in  Washington,  it  shows  off  the  talents  of 
elephant-memoried  Johnny  Salb  and  six 
unstarved  musicians  known  as  the  "Stump 
U s  Symphony!'  Glibly  paced  by  Lee  Vickers 
(who,  in  his  more  serious  moments,  is  CBS 
Presidential  announcer),  this  musical  spree 


gives  cash  awards  to  listeners  who  ask  for 
tunes  the  "experts"  aren't  able  to  play 
extemporaneously  and  lickety-split. 

What  makes  Terence  and  other  trans- 
criptions so  happy  is  that  on  Stump  Us  they 
actually  become  part  of  the  show.  They're 
woven  solidly  and  convincingly  into  the 
script  — a  twist  that  keeps  WTOP's  writing 
staff  working  far  into  the  night,  thinking  up 
clever  entrances  and  ways  that  will  make 
participating  ET's  as  listenable  and  wel- 
come as  Stump  Us  itself. 

If  you  know  a  struggling  transcription 
with  a  personality,  we  could  make  room  for 
him  to  bloom  to  his  fullest  on  Stump  Us. 
For  an  audition,  you  just  come  see  us  or 
the  nearest  office  of  Radio  Sales. 


itasii  f;m  %tmu 
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Feature  of  the  Week 


Three  years  ago  the  local 
Pepsi-Cola  distributor  added 
a  complete  schedule  of  Pepsi  - 
Cola  jingles  over  D.  C.  radio 
to  his  already  large  radio 
budget. 

Sugar  and  bottle  shortages 
have  caused  occasional  cur- 
tailments of  the  total  budget, 
but  the  Pepsi-WWDC  jingles 
have  gone  on  and  on  and 
Pepsi  sales  have  increased 
consistently. 

Have  you  something  to  sell 
to  the  Washington  market? 

WWDC  is  your  sales-pro- 
ducing buy. 

WWDC 

the  big  soles  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 
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THIS  is  probably  the  only  story  of 
its  kind  in  broadcasting. 

A  control  operator  at  WSYR 
Syracuse  flipped  the  switch  which 
brought  in  the  C.  M.  H.  program 
from  NBC  at  8  o'clock  on  Monday 
night,  July  9.  For  nearly  half  an 
hour  he  sat  in  the  control  room, 
listening  to  the  dramatic  story  of 
his  own  heroism  in  the  skies  over 
Europe,  that  won  him  the  Con- 
gressional Medal  of  Honor.  Then, 
near  the  end  of  the  program,  Con- 
trol Operator  Forrest  B.  Vosler 
left  his  board,  went  into  the  studio 
and  became,  over  a  nation-wide 
network,  Hero  Forrest  B.  Vosler. 

It's  an  unusual  story,  but  Forrest 
Vosler  is  an  unusual  operator.  He 
is  twenty-one,  wears  the  Purple 
Heart  for  wpunds  in  his  legs,  his 
chest  and  shoulders  and  face.  He 
has  lost  one  eye  and  has  about  ten 
per  cent  vision  in  the  other.  He 
received  his  Congressional  Medal 
from  the  hands  of  President  Roose- 
velt and  was  discharged  from  the 
Army  Air  Forces.  Now  he  is  a 
student  at  Syracuse  U.  and  an 
operator  at  WSYR. 

Vosler  was  a  sergeant  gunner 
and  radio  operator  in  the  Eighth 
Air  Force  in  England,  when  his 
Fortress  was  shot  up  in  a  raid  on 
Bremen.  He  was  hit  in  the  legs  and 
was  virtually  paralyzed  from  the 
waist  down.  At  the  same  time,  his 
radio  was  shot  out.  The  tail  gun- 
ner was  hit,  so  Vosler  crawled  back 
to  the  tail  turret  and  fired  that  gun 
until  he  was  hit  again.  This  time 
he  got  it  in  the  shoulders  and  face 
and  was  blinded.  He  crawled  back 
to  the  radio  compartment  and  be- 
gan trying  to  repair  the  radio.  The 
pilot  needed  an  SOS  because  the 
ship  was  losing  altitude  rapidly.  By 


FORREST  VOSLER,  C.  M.  H.,  at 
his  control  board  in  the  studios  of 
WSYR,  Syracuse. 

the  sense  of  touch  alone,  Vosler 
repaired  the  radio  and  began  send- 
ing the  SOS. 

The  pilot  ordered  everything 
pitched  overboard  to  lighten  the 
sluggish  ship  as  he  tried  to  reach 
the  English  channel.  When  every- 
thing had  been  thrown  out  and  it 
looked  as  though  the  plane  still 
couldn't  make  it,  Vosler  made  the 
appeal — now  famous  in  the  Air 
Corps —  that  his  comrades  throw 
him  out.  They  refused.  When  the 
ship  fell  into  the  Channel,  the 
blinded  Vosler,  hearing  a  crewmate 
floundering  in  the  water,  slipped 
off  the  wing,  felt  around  for  him, 
pulled  him  back  to  the  wing  and 
held  him  there  until  they  were 
picked  up. 

When  NBC  was  hunting  for  Vos- 
ler, to  make  him  the  second  hero  in 
the  C.  M.  H.  series,  they  found  him 
in  the  control  room  of  WSYR,  an 
NBC  station.  He  was  on  duty  on 
the  night  his  story  was  dramatized. 


Sellers  of  Sales 


NINETTE  JOSEPH,  timebuyer 
of  J.  D.  Tarcher  &  Co.,  New 
York,  takes  an  active  inter- 
est in  the  Radio  Executives 
Club — and  with  good  reason.  She 
really  hit  the  jackpot 
through  her  mem- 
bership in  the  club. 

First  time  she  at- 
tended a  meeting, 
Ninette  won  the 
drawing  which  used 
to  be  a  regular  fea- 
ture of  Club  lun- 
cheons and  collected 
the  money. 

She  also  collected 
an  admirer,  Al  Tar- 
anto,  who  later  be- 
came her  husband. 
Al,  formerly  time- 
buyer  at  William 
Esty  and  Ted  Bates 
agencies,  is  now  an 
orientation  officer  in 
the  Army. 

A    native  New 
Yorker,  Ninette  was  educated  in 
England  at  Harbourne  College,  Bir- 
mingham. She  began  work  in  New 


NINETTE 


York  first  as  a  model,  then  salesgirl,* 
finally   clerical   worker    in  Wall 
Street. 

In  her  first  agency  job,  she  was 
secretary  to  Ned  Midgeley,  then 
radio  department 
business  manager  at 
BBDO,  New  York. 
She  later  became  a 
BBDO  timebuyer. 

In  August,  1943, 
Ninette  joined  the 
Tarcher  agency.  She 
now  buys  time  for 
three  accounts  ac- 
tive in  spot  radio 
advertising:  McKes- 
son &  Robbins  for 
Calox,  Bexel  and 
Bax  vitamin  cap- 
sules and  Yodora ; 
Smith  Bros,  for 
cough  drops,  and 
Seeman  Bros,  for 
White  Rose  products. 

A      resident  of 
Parkchester,  the 
Bronx,  Ninette  has  two  hobbies, 
her  2%-year-old  daughter  and  her 
daily  letter  to  Al. 


Wilmington 
Delaware 


Basic  Station  j 


NBC 


5000  WATTS 

DAYandNIGHl 

Represented  by 

RAYMEF 
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first  I  thought  AP  was  simply 
trying  to  impress  a  new  subscriber,  but 
now  I  can  see  that  you  do  the  regional 
news  job  that  you  claimed  to  be  one  of 
the  advantages  of  AP.  Its  importance 
has  already  been  evidenced  by  favorable 
listener  comment!" 

Arch  Shawd 

Vice  President  &  General  Manager 
Radio  Station  WTOL,  Toledo 


WF  &  P  will  do  anything  for  you 
Mr.  Illu nk  —  even  your  pacing  !** 


For  once,  Thistlewaite's  right!  When  an  agency  man  or 
advertiser  comes  to  us  for  service,  service  is  what  he  gets! 
It  might  take  the  form  of  a  report  on  cereal  sales  in  Seattle 
or  source  preferences  in  Buffalo;  it  might  be  an  analysis  of 
the  6  a.m.  radio  audience  in  Iowa;  it  might  be  a  suggestion 
about  a  prejudice  existing  against  some  specific  type  of  mer- 
chandise or  program  material  in  one  particular  section 
of  the  country.  Such  service  requires  work,  and  we've 
had  a  great  deal  of  practice  at  it! 

Through  long  experience  and  constant  research,  F&P  rep- 
resentatives are  qualified  to  help  you  get  maximum  results 
in  spot  advertising.  They're  not  mere  salesmen  out  for  all 
the  business  they  can  reap.  With  them,  the  advertiser's 
interest  always  comes  first.  And  that  makes  the  interest  last! 


FREE  &  PETERS.  i>< 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WD  AY  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAPTDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN   .    .  MINNEAPOLIS -ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  .....  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL    TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KTRO  SEATTLE 

and  WRIGHT- SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 

NEW  YORK:  444  Madison  Ave. 

SAN  FRANCISCO:  ru  Sutter 

HOLLYWOOD:  63 3 1  Hollywood 

ATLANTA:  322  Palmer  Bldg 

Frankiin  6373 

Plaza  5-4130 

Sutter  4353 

Hollywood  2151 

Main  5667 
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jreen  Light  Given  Conditional  Licensees 


reeze  Relaxation 
At  Early  Date 
Foreseen 

ARLY  RELAXATION  of  con- 
ruction  freezes  was  presaged  last 
eek  when  the  FCC  gave  the  green 
?ht  to  licensees  holding  out- 
anding  conditional  grants.  By  its 
;tion  the  Commission  virtually 
=sured  the  addition  of  several 
ore  50  kw  stations  by  authoriz- 
ig  the  go-ahead  for  increased 
jwer. 

Given  30  Days 

In  line  with  rapidly  moving  de- 
;lopments  which  may  see  the  War 
roduction  Board  lift  construction 
kns  in  early  fall,  the  Commission 
uesday  issued  a  supplement  to  its 
ratement  of  Policy  of  Jan.  16, 
?45,  concerning  applications  to 
ake  changes  in  existing  radio 
icilities. 

Each  licensee  holding  a  condi- 
onal  grant  was  given  30  days 
1  file  "appropriate  application 
>r  the  necessary  improvements 
•ecified  in  the  license".  WPB  has 
stifled  the  Commission  that 
naterial  and  equipment  are  pres- 


ently available  or  will  shortly  be- 
come available"  for  construction 
contemplated  by  the  conditional 
grants.  Only  two  exceptions  were 
made:  (1)  where  frequency  moni- 
tor or  modulation  monitor  is  re- 
quired, and  (2)  where  two  stations 
are  operating  with  a  common 
antenna  or  from  a  joint  studio  as 

FCC  last  week  took  another  step 
forward  to  clear  its  decks  in  antici- 
pation of  construction  freeze  thaw 
at  early  date.  All  licensees  holding 
conditional  grants  were  given  30 
days  from  July  17  to  file  "appro- 
priate applications".  Manufacturers 
with  unfinished  transmitters  on 
hand  will  complete  jobs.  It  means 
several  more  50  kw  outlets,  power 
boosts  for  some,  antennas  others. 


a  result  of  Sec.  3.35,  banning  mul- 
tiple ownership. 

Several  stations  sold  under  the 
duopoly  regulations  still  are  operat- 
ing jointly  with  stations  of  the 
original  owners,  inasmuch  as  the 
multiple  ownership  rule  was  adopt- 
ed while  construction  freezes  were 
in  force,  thereby  precluding  new 
construction. 


Last  week's  order,  which  followed 
by  a  week  announcement  that  Com- 
mission would  on  Oct.  1  restore  all 
stations  to  full  power,  [Broadcast- 
ing, July  16],  was  interpreted  as 
giving  the  go-ahead  to  these  proj- 
ects, among  others: 

WINS  New  York,  increase  power 
from  10  kw  to  50  kw. 

WGAR  Cleveland,  increase  power 
from  5  kw  to  probably  50  kw. 

KTHS  Hot  Springs,  Ark.,  in- 
crease power  from  10  to  50  kw. 

KSJB  Jamestown,  N.  D.,  increase 
power  from  250  w  days,  100  w 
nights,  to  5  kw. 

WJLS  Beckley,  W.  Va.,  increase 
power  from  250  w  days,  100  w 
nights,  to  1,000  w  days,  500  w 
nights. 

KTBC  Austin,  Tex.,  increase 
power  from  1,000  w  days,  250  w 
nights,  to  1,000  w  day  and  night, 
install  directional  antenna. 

WABI  Bangor,  Me.,  increase 
power  from  1,000  w  to  5  kw. 

KEVR  Seattle,  increase  power 
from  250  w  to  5  kw. 

Although  no  official  word  was 
forthcoming  at  either  the  FCC  or 
WPB  as  to  when  construction 
freezes  would  be  relaxed,  it  was  evi- 
dent that  the  Commission,  follow- 


ing conferences  with  WPB  officials, 
is  determined  to  rush  all  pending 
business  to  completion  at  the 
earliest  possible  date.  The  Commis- 
sion will  not  consider  applications 
for  new  facilities  until  after  con- 
ditions of  all  outstanding  grants 
have  been  met  and  stations  needing 
replacements  to  return  to  normal 
power  Oct.  1  have  obtained  the 
necessary  equipment. 

Only  One  Pending 

The  WINS  case  is  the  only  one 
pending  in  which  a  construction 
permit  for  50  kw  was  granted, 
the  transmitter  completed  and 
then  not  used  by  the  station.  WINS 
turned  its  transmitter  over  to  the 
Office  of  War  Information  with 
the  proviso  that  the  first  trans- 
mitter available  would  be  provided 
the  Hearst  station. 

Meantime,  hearing  on  the  pro- 
posed sale  of  WINS  by  Hearst 
Radio  to  the  Crosley  Corp.  is  now 
scheduled  before  the  FCC  on  Aug. 
20.  That  hearing  is  contingent  upon 
the  outcome  of  the  application, 
scheduled  to  be  heard  July  23,  on 
the  proposed  transfer  of  control  of 
the  Crosley  Corp.  (including  WLW 

(Continued  on  page  70) 


tadio  Puts  Luckies  Ahead  Despite  Lower  Budget 


By  JACK  LEVY 

I  ISN'T  how  much  money  that  is 
ent  for  advertising  but  in  what 
edia  it  is  spent  that  determines 
nether  sales  go  up  or  down. 
Lucky  Strike  cigarettes  (Ameri- 
n  Tobacco  Co.)  spent  consider- 
ly  less  money  for  advertising  than 
ther  Camel  (W.  J.  Reynolds  To- 
.cco  Co.)  or  Chesterfield  (Liggett 
Myers  Tobacco  Co.)  in  each  of 
e  10  years  from  1934  to  1944  but 
voted  a  greater  portion  of  its  ex- 
nditures  to  radio.  Lucky  Strike 
les  now  exceed  its  biggest  com- 
ititors  by  substantial  margins, 
ley  have  doubled  in  the  10-year 
■riod! 

Radio  Big  Factor 

That  radio  has  been  a  big  factor 
the  rising  trend  of  cigarette 
^les  and  of  Luckies  in  particular 
strikingly  demonstrated  in  a 
ost  revealing  promotion  brochure 
stributed  to  advertising  agencies 
st  week  by  the  Curtis  Publishing 
3.  Based  on  a  10-year  study  of 


cigarette  advertising  and  sales, 
made  by  Curtis  last  spring,  the  pre- 
sentation shows: 

1.  Lucky  Strike  spends  less  with 
newspapers  but  concentrates  more 
of  its  advertising  dollar  in  radio 
than  either  of  its  competitors. 

2.  Luckies,  Chesterfield  and 
Camel  have  had  their  biggest  gains 
in  sales  since  they  have  been  de- 
voting more  of  their  expenditures 
to  radio  although  not  increasing 
their  total  advertising. 

3.  Chesterfields  reduced  their 
total  advertising  from  1941  to  1942 
by  more  than  $2,200,000  but  in- 


creased the  proportion  of  its  ex- 
penditures devoted  to  radio  from 
40%  to  60%.  Sales  still  gained  ap- 
proximately 8%. 

4.  Camels  have  made  their  big- 
gest gains  in  sales  since  expendi- 
tures have  been  shifted  from  news- 
papers to  radio. 

5.  All  three  brands  have  been 
generally  increasing  the  percentage 
of  their  advertising  dollar  spent 
for  radio,  decreasing  the  percentage 
for  newspapers.  Luckies  have  been 
reducing  the  percentage  devoted  to 
magazines  since  1940  while  Camel 
and  Chesterfield  have  been  some- 
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EXPENDITURES  IN  RADIO  TIME  1934  TO 

1944* 

IN  THOUSANDS 

OF  DOLLARS 

LUCKY 

1934 

1935     1936  1937 

1938     1939  1940 

1941 

1942 

1943 

STRIKE 

317 

534    1,508  3,214 

2,224    1,837  2,068 

2,755 

2,802 

2,966 

CAMEL 

687 

772      954  790 

1,000    1,695  1,982 

2,110 

2,487 

2,999 

CHESTER- 

FIELD 

1,140 

729    1,095  1,322 

947    1,265  3,265 

3,335 

3,699 

4,021 

*  The  year  1944  was  not  covered  in  the  Curtis  data  because  the  cigarette 
shortage  prevented  purchasers  from  specifying  preferred  brands. 
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DIVERTING  much  of  its  news- 
paper expenditures  to  radio  and 
concentrating  on  fewer  magazines, 
Lucky  Strike  cigarettes  have  push- 
ed well  out  in  front  in  sales  al- 
though its  total  advertising  outlay 
has  been  considerably  reduced. 

what  increasing  the  percentage 
given  to  this  media. 

Perhaps  the  outstanding  conclu- 
sion to  be  reached  from  the  Curtis 
data  is  that  dollar  expenditures  for 
cigarette  advertising  are  not  the 
determining  factor  in  sales.  Lucky 
Strike  spent  $8,120,000  in  all  three 
media  in  1934.  With  some  fluctua- 
tions, expenditures  were  gradually 
decreased  until  they  reached  only 
about  half  this  figure  in  1942  al- 
though sales  gained  almost  stead- 
ily during  this  period.  The  same 
trends  were  true  in  the  case  of 
Camel  and  Chesterfield  except  that 
their   expenditures   were  not  re- 

(Continued  on  page  73) 
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Associated  Launches  Major  Network 


Mr.  Versluis 


Operations   Will  Begin 
Sept.   16  in  Over 
25  Markets 

A  NEW  major-market  network, 
offering  time  at  a  base  evening 
hour  rate  of  $4200  and  programmed 
for  16  hours  a  day,  will  be  launched 
Sept.  16  by  Asso- 

r~~WU  ciated  Broadcast- 
9  ing  Corp.  [Broad- 
''****ji/jjKKk  casting,  June  4]. 
Associated,  with 
headquarters  in 
Grand  Rapids, 
Mich.,  will  begin 
operations  with 
affiliates  in  over 
25  markets,  it  has 
been  announced 
by  Leonard  A. 
Versluis,  president,  who  also  is 
owner  of  WLAV   Grand  Rapids. 

Mr.  Verslius  said  last  week  that 
standard  network  contracts  will  be 
signed  in  22  metropolitan  markets. 
In  three  major  markets,  basic  sta- 
tions of  the  network  will  be  desig- 
nated as  "cooperating  outlets"  and 
in  two  of  these  areas,  alternate  sta- 
tions will  be  named,  providing  two 
sources  for  program  originations. 

The  cities  comprising  the  basic 
pattern  for  the  fifth  network,  it  is 
expected,  will  include:  Boston,  New 
York,  Brooklyn,  Washington,  Balti- 
more, Philadelphia,  Pittsburgh, 
Buffalo,  Cincinnati,  Toledo,  Chi- 
cago, Grand  Rapids,  Kansas  City, 
Denver,  Minneapolis,  E.  St.  Louis, 
Salt  Lake  City,  San  Francisco,  Oak- 
land, Takoma,  Portland  and  Los 
Angeles. 

Mr.  Versluis  said  that  the  net- 
work also  would  have  affiliates  in 
the  f  ollowing  cities,  where  negotia- 
tions have  not  yet  been  completed : 
Philadelphia,  Baltimore,  Minneap- 
olis,   Kansas    City,    Denver,  Los 


Angeles  and  Tacoma. 

The  network  will  not  extend  into 
the  South  or  Southwest  at  this  time 
due  to  lack  of  "leg"  transmission 
facilities  during  the  war,  he  said. 
Associated  will  be  programmed 
predominantly  with  music  and 
news,  with  programs  originated  by 
affiliates  on  an  interexchange  basis. 
One  operations  departure  finds  pop- 
ular bands,  picked  up  on  remotes, 
being  guaranteed  full  network  cov- 
erage for  each  feed.  Richard  F. 
Connor,  former  West  Coast  radio 
figure,  once  chief  of  the  Radio  Bu- 
reau, OWI,  and  more  recently  sta- 
tion relations  director  of  MBS,  is 
vice  president  of  Associated  in 
charge  of  operations. 

Service  Emphasis 

Affiliates  are  being  signed  by 
W.  G.  Henderson,  Detroit  adver- 
tising executive  and  vice  president 
of  Associated  in  charge  of- station 
relations. 

Mr.  Connor,  acting  as  direct  as- 
sistant to  Mr.  Versluis,  will  con- 
centrate on  programming  the  net- 


work. He  will  hold  a  program 
meeting  with  representatives  from 
Chicago,  Hollywood  and  New  York 
in  the  later  city  this  week. 

Mr.  Versluis,  commenting  on  the 
network's  program  plans,  said: 
"The  program  format  of  ABC  will 
lay  stress  on  public  service  features 
with  programs  definitely  in  the 
category  of  'public  interest,  conven- 
ience and  necessity',  together  with 
a  tabloid  of  successful  independent 
station  operation,  such  as  news  on 
the  hour,  nationally  known  com- 
mentators, sectional  and  intersec- 
tional  sports  events,  education, 
civic  affairs,  name  bands  and  will, 
in  addition,  provide  a  new  avenue 
of  expression  for  undiscovered  tal- 
ent." 

George  Funke,  for  11  years  su- 
pervisor of  engineering  at  CKLW 
Windsor,  and  more  recently  in 
charge  of  a  contingent  of  46  en- 
gineers building  transmitters  for 
the  armed  forces  overseas  has  been 
named  chief  engineer  and  traffic 


Fifth  transcontinental  network, 
Associated  Broadcasting  Corp., 
will  be  launched  Sept.  16.  Expect 
affiliates  in  25  basic  major  markets. 
Programming,  16  hours  daily,  will 
feature  news  and  music,  with  affili- 
ates originating. 


supervisor. 

The  network  has   opened  Nevi 
York  offices  in  Suite  1721,  Chanin 
Bldg.,  with  Eugene  Kreamer,  for- 
merly  of  NBC,  Adam  Young  and 
the  Joseph  Hershey  McGillyra  Co., 
in  charge.  Overall  sales  activities ! 
will  be  supervised  by  Roy  C.  Kelley, 
president  of  the  Wolverine  Net-' 
work,  who  will  be  executive  vice1 
president   of   Associated.  Claytor1 
W.  Kuning  of  Grand  Rapids  is  vice 
president  and  general  manager 

Other  offices  are  located  at  23C 
N.  Michigan  Ave.,  Chicago,  anc 
3055  Wilshire  Blvd.,  Los  Angeles 
with  headquarters  in  the  Keelei 
Bldg.,  Grand  Rapids.  Van  New 
kirk,  vice  president  in  charge  o: 
West  Coast  operations,  formerly 
was  program  director  of  the  Doi 
{Continued  on  page  66) 


Crosley- A  vco  Transfer  Hearing  Begin 


A  REVISED  contract  between 
Crosley  Corp.  and  American  Avia- 
tion Corp.,  whereby  Powel  Crosley 
Jr.,  president,  would  not  be  pre- 
vented from  entering  broadcasting 
for  five  years,  was  to  be  introduced 
today  (July  23)  at  a  hearing  be- 
fore the  FCC  en  banc  on  the  pro- 
posed transfer  of  control  of  the 
Crosley  Corp.,  including  WLW 
Cincinnati,  to  Avco  for  $22,000,- 
000. 

One  of  the  issues  set  for  hearing 
by  the  Commission  was  the  effect  of 
the  contract  provision  restraining 
Mr.    Crosley    from    engaging  in 


Drawn  for  Broadcasting  by  Sid  Hix 
"This  is  your  Uncle  Joe  at  Dingling  Brothers,  Kiddies,  and  I  want  to 
say  rifht  now,  the  circus  still  thrills  me!" 
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broadcasting  or  television  for  five 
years  [Broadcasting,  July  16].  The 
revised  contract  strikes  out  that 
portion  of  the  contract  but  leaves 
a  portion  restraining  him  from 
entering  for  five  years  any  of  the 
manufacturing  fields  which  he  pro- 
poses to  sell. 

WINS  Hearing  Postponed 

The  Commission  last  week  post- 
poned hearing  in  the  proposed  vol- 
untary assignment  of  license  of 
WINS  New  York  by  Hearst  Radio 
Inc.  to  Crosley  for  $1,700,000  plus 
$400,000  in  time  commitments,  un- 
til Aug.  20.  Should  the  Commis- 
sion fail  to  reach  a  decision  in  the 
Crosley-Avco  transfer  by  that 
date,  the  WINS  hearings  will  be 
continued.  The  WINS  sale  also  is 
one  of  the  hearing  issues. 

Recognized  as  one  of  the  most 
important  transfers  to  come  before 
the  Commission,  the  Crosley-Avco 
hearing  is  expected  to  require  at 
least  two  days.  A  score  or  more  of 
witnesses,  including  top  executives 
of  both  firms,  are  expected  to  testi- 
fy. 

Although  three  Commissioners 
were  on  vacation  last  week,  a  full 
seven-man  Commission  was  ex- 
pected to  hear  the  case.  Former 
Gov.  William  H.  Wills  of  Vermont, 
who  succeeds  Gov.  Norman  S.  Case 
on  the  FCC  and  who  was  to  be 
sworn  in  at  10  a.m.  Monday, 
planned  to  sit  with  his  colleagues. 
Commissioners  Charles  R.  Denny 
Jr.,  E.  K.  Jett  and  Ray  C.  Wake- 
field, on  vacation  last  week,  were 
expected  to  be  at  the  hearing  along 
with  Chairman  Paul  A.  Porter  and 
Commissioners  C.  J.  Durr  and  Paul 
A.  Walker. 

Rosel  H.  Hyde,  FCC  general 
counsel,  and  Leonard  H.  Marks, 


his  crack  assistant,  were  to  appea 
for  the  Commission,  although  Mi 
Marks  has  been  designated  to  han 
die  the  case.  He  will  represent  th< 
FCC  in  the  WINS  sale  hearing 
Clure  H.  Owen,  assistant  chief 
broadcast  division,  FCC  Engineer 
ing  Dept.,  and  William  J.  Noi 
fleet,  chief  accountant,  also  wer 
to  appear  at  the  Monday  hearing. 

Witnesses  were  to  include  Mi 
Crosley  and  Victor  Emanuel,  Ave 
board  chairman.  It  appeared  ur 
likely  as  Broadcasting  went  t 
press  that  James  D.  Shouse,  Cros 
ley    vice-president    in    charge  c 


MOST  significant  transfer  of  coi 
trol  hearing  to  be  conducted  b 
FCC  is  scheduled  to  get  under  wa 
July  23  before  Commission  en  bar 
in  proposed  $22,000,000  sale  < 
Crosley  Corp.,  Cincinnati,  (inclucj 
ing  WLW  international  shortwav  r. 
stations  and  contract  to  buy  WIN 
New  York  for  $1,700,000  plus  $400 
000  in  time  commitments).  Wi 
nesses  to  include  Victor  Emanut 
Avco  board  chairman,  and  Pow 
Crosley  Jr.,  Crosley  president.  N 
gotiators  erased  one  issue  by  stri 
ing  from  contract  clause  precludir 
Crosley  from  entering  broadcasts 
for  5  years. 


broadcasting,  would   appear.  M 
Shouse  last  week  was  confined 
a  Cincinnati  hospital  following  i 
illness  of  several  days  that  ke 
him  at  home. 

Other  witnesses  were  to  be:  F 
Crosley — Robert  E.  Dunville,  vie 
president  and  general  manager 
WLW;  R.  J.  Rockwell,  chief  enj 
neer;  Ed  Ellig,  assistant  secretar 
(Continued  on  page  68) 
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\AB  Seeks  Broadcaster  as  Aide  to  Miller 


3oard  to  Consider 
Plan  at  Meeting 
Here  Aug.  6 

PERATION  OF  THE  NAB  under 
dual  structure,  with  the  new 
resident,  Associate  Justice  Justin 
[iller,  to  direct  policy  geared  to- 
'ard  achieving  a  "free  radio"  and 
;'ith  an  executive  director  or  vice- 
resident  to  handle  normal  trade 
.mctions,  is  the  likely  reorganiza- 
on  format  of  the  trade  associa- 
on  this  fall. 

Selection    of    Judge    Miller  by 
nanimous  vote  of  the  NAB  Presi- 
ential    Selection    Committee  at 
lansas  City  on  July  14  [Broad- 
asting,  July  16]  has  paved  the 
hay  for  adoption  by  the  full  NAB 
,;oard   of   such   a  reorganization 
,lan.  The  Board  meets  in  Wash- 
ington Aug.  6-7  and  will  receive 
fie  Committee's  proposals,  corner- 
tone  of  which  is  selection  of  a 
ractical  broadcaster  to  assume  thf 
second  man's  post"  and  perhaps 
p  serve  as  interim  head  until  Judge 
jt'Iiller  takes  over  Oct.  1. 

Appointment  Well  Received 

Judge  Miller's  appointment  for 
five-year  term  was  well  received 
i  all  broadcast  quarters  last  week, 
i  distinguished  jurist  who  has  sat 
n  the  U.  S.  Court  of  Appeals  in 
Vashington — the    nation's  second 
ighest  tribunal — since  1937,  Judge 
J  iller  desires  to  complete  certain 
,  ases  which  he  heard  on  the  Court 
i  efore  he  resigns.  In  the  interim 
|l|  e  is  acquainting  himself  with  NAB 
if  airs  while  vacationing  at  his 
-.ome  in  Pacific  Palisades  near  Los 
-Angeles,  during  the  Court's  recess- 
IJt  is  understood  his  salary  will  be 
■50,000  annually. 
J.  Harold  Ryan,  on  leave  as  vice- 
president  and  treasurer  of  the  Ft. 
4  ndustry  Co.,  has  agreed  to  remain 
t  <a  NAB  pi-esident  until  the  August 
'  >oard  meeting.   If   the  executive 
fli'Sirector  is  selected  at  that  session, 
i  ictive  direction  of  the  Association 
ifvill  be  left  with  him  until  fall, 
^rhe  board  also  will  consider  the 
^•ecommendation  of  the  Presiden- 
[j  ial  Committee  that  an  executive 
Committee  of  three  board  members 
¥toe  named  to  direct  overall  policy 
'  i util  such  time  as  the  new  presi- 
i|'ient  takes  over. 

111    Despite  his  lifelong  background 
is  an  attorney  and  jurist,  Judge 
^Miller  is  said  by  his  friends  and 
associates  to  have  a  "very  fine  or- 
ganization sense."  Possessed  of  a 
oleasing  personality,  the  63-/ear- 
T  rid  Californian  is  regarded  as  an 
j  excellent  speaker  and  an  avid  stu- 
Jjtient  of  anything  he  undertakes.  He 
ias  testified  on  numerous  occasions 
before  committees  of  Congress  in 
connection  with  jurisprudence  aid 
l  las  a  wide  circle  of  friends  arid 
J  acquaintances  in  Congress  and  ii 
:  public  life. 
As 


JUSTIN  MILLER 

Court,  he  has  handled  numerous 
radio  cases,  since  the  Court  sits 
just  above  the  FCC  on  radio  ap- 
peals. His  associates  on  the  Couit 
say  he  has  always  had  a  deep  in- 
terest in  radio  and  has  kept  abreast 
of  developments  in  the  art  for  a 
half  dozen  years. 

It  is  unlikely  that  Judge  Miller 


will  attend  the  Aug.  6-7  board  meet- 
ing. He  advised  Chairman  T.  A.  M. 
Craven  of  the  selection  committee 
as  well  as  President  Ryan  that  he 
would  be  content  to  have  the  board 
name  its  own  executive  director 
and  that  he  was  confident  that  he 
would  get  along  with  any  individ- 
ual chosen.  The  committee,  at  its 
Kansas  City  meeting,  discussed 
several  prospective  appointees  for 
the  post  and  will  have  definite  rec- 
ommendations for  the  board,  it  was 
thought.  The  committee,  while  au- 
thorized to  name  a  president,  was 
not  given  the  power  to  select  the 
second  man,  a  move  that  was 
evolved  afterwards. 

The  second  man  should  be  one 
well  versed  in  broadcast  operations, 
the  committee  agreed.  With  the 
new  president  devoting  his  ener- 
gies and  talents  to  policy,  legisla- 
tion and  public  relations,  it  would 
be  the  duty  of  the  executive  direc- 
tor (or  vice-president)  to  concern 
himself  with  normal  trade  associa- 
tion functions,  such  as  economics, 
labor,  sales,  engineering,  legal  and 
other  phases  of  activity.  He  also 
would  attend  district  meetings,  and 
otherwise  occupy  himself  with  those 
matters  not  directly  performed  by 
the  president. 

Judge  Miller,  upon  accepting  the 


Competitive,  Unfettered  Radio 
Must  Remain,  Declares  Miller 


a  member  of  the  Appellate 
.BROADCASTING    •    Broadest  Advertising 


By  DAVID  GLICKMAN 
DECLARING  THAT  all  radio 
must  work  together  for  a  common 
good  and  accepting  the  challenge 
to  weld  radio  into  a  stronger,  more 
unified  position,  Justice  Justin 
Miller,  newly  named  NAB  presi- 
dent, said  last  Wednesday  in  an  in- 
terview with  Broadcasting  that 
radio  must  remain  free,  competi- 
tive, and  unfettered  to  continue  its 
public  service  leadership. 

Judge  Miller  revealed  that  he 
will  resign  from  the  Federal  bench 
when  he  takes  over  the  NAB  pres- 
idency Oct.  1.  He  is  expected  in 
Washington  about  mid-September. 
Lauding  the  broadcasting  industry 
for  past  achievements  and  adding 
that  radio  must  lead  the  way  in 
promoting  a  closer  relationship 
between  the  people  and  the  Gov- 
ernment, Judge  Miller  stated  that 
much  remains  to  be  accomplished. 

Conflicts 

He  reiterated  that  one  of  his  in- 
tentions is  to  assist  in  "reconcilia- 
tion of  conflicts  between  public 
interest,  governmental,  regulatory 
agencies  and  the  operating  radio 
industry."  He  said  he  hoped  to 
secure  more  effective  organization 
of  the  Association,  better  operating 
policies,  sounder  regulatory  legisla- 
tion and  more  harmonious  integra- 
tion of  all  the  constituent  factors 
in  the  broadcasting  field." 

"There  are  challenging  days 
ahead   for   radio,"   he  cautioned. 


Having  been  "exposed"  to  broad- 
casting during  his  years  on  the 
Federal  bench,  Judge  Miller  said  he 
was  naturally  attracted  to  radio 
by  its  great  potentialities.  Drawing 
upon  an  intimate  acquaintance  with 
the  medium's  many  problems,  he 
will  strive  for  simple  legislation 
to  make  radio  as  free  as  the  press. 

To  expedite  operations,  he  has 
already  requested  that  a  policy 
committee  be  set  up  within  the  NAB 
Board  of  Directors  to  work  in  close 
cooperation  with  his  office. 

"Importance  of  the  West  Coast 
too  in  the  radio  spectrum  makes  it 
advisable  that  an  NAB  branch 
office  be  established  in  that  area", 
he  pointed  out. 

Judge  Miller  concurred  in  sub- 
stance with  President  Truman's 
radio  credo  [Broadcasting,  July  9]. 
Paralleling  those  thoughts  he 
urged  broadcasters  to  continue 
radio's  vital  war  role  until  final 
victory  is  achieved.  "The  American 
system  of  radio  has  adapted  itself 
admirably  to  changing  circum- 
stances both  before  and  after  Pearl 
Harbor.  But  there  are  many  prob- 
lems to  overcome.  With  hundreds 
of  new  stations  to  be  established 
because  of  new  developments,  it 
is  imperative  that  radio  continue 
free  and  competitive  to  maintain 
its  lusty  growth  as  a  public  service 
medium.  In  this  way  only  can  the 
broadcasting  industry  fully  as- 
sume its  responsibilities  in  terms 
of  leadership." 


presidency,  made  this  statement: 

"I  accept  a  challenge  to  render  a 
public  service.  I  see  in  broadcast- 
ing, with  its  promising  develop- 
ments for  postwar  expansion  into 
fiequency  modulation,  television 
and  facsimile,  a  vital  agency  for 
carrying  forward  our  traditional 

DUAL  STRUCTURE  for  NAB 
seems  likely  with  an  executive  di- 
rector selected  from  the  industry  as 
"second  man"  to  the  new  president, 
Associate  Justice  Justin  Miller. 
Judge  Miller's  appointment  for  a 
five-year  term  has  been  well  re- 
ceived by  the  industry.  The  new 
executive  director  may  serve  as  in- 
terim head  until  Judge  Miller  takes 
over  on  Oct.  1.  Format  for  the  new 
plan  will  be  presented  by  the  Presi- 
dential Selection  Committee  at  the 
NAB  Board  meeting  Aug.  6-7. 

American  policy  of  free  speech  and 
for  protecting  and  strengthening 
our  system  of  free  enterprise.  The 
opportunity  is  thus  presented  to 
demonstrate  to  the  world  the  vital- 
ity and  validity  of  these  fundamen- 
tal American  concepts. 

"To  have  a  part  in  the  develop- 
ment of  the  industry,  to  help  in  se- 
curing for  it  a  sounder  foundation 
in  law  and  operating  policy,  in  rec- 
onciling and  integrating  the  vari- 
ous interests — public,  governmental 
and  industrial — is  an  assignment  so 
challenging  to  me,  as  to  make  my 
decision  a  matter  of  course." 

It  is  doubted  whether  any 
changes  in  NAB  organization  will 
be  affected  by  the  new  president 
until  after  he  has  had  an  oppor- 
tunity to  survey  the  organization's 
operation.  His  present  secretary  is 
Helen  Ann  Fruth,  who  has  served 
him  since  November.  For  sev- 
eral years  she  had  been  attached 
to  the  clerk's  office  of  the  Court. 

Judge  Miller  becomes  the  second 
paid  president  of  the  NAB  selected 
from  outside  radio.  The  first  paid 
president  was  Neville  Miller,  for- 
mer mayor  of  Louisville,  who 
served  from  1938  until  Feb.  1944. 
Mr.  Ryan  was  drafted  by  the  NAB 
Board  to  serve  until  a  permanent 
successor  had  been,  selected. 


NAB  Board  Meet 

TO  PAVE  the  way  for  reorganiza- 
tion of  the  NAB  under  its  new 
president,  Judge  Justin  Miller,  the 
NAB  Board  of  Directors  meets  in 
Washington  Aug.  6-7  at  the  Stat- 
ler  Hotel.  Among  topics  are  con- 
sideration of  proposed  revisions  of 
the  NAB  Voluntary  Code,  expan- 
sion of  labor  relations  activities 
and  matters  pertaining  to  business. 
The  Code  Committee,  headed  by 
Lee  B.  Wailes,  Westinghouse,  Phil- 
adelphia, meets  July  31  and  Aug.  1 
to  formulate  recommendations, 
provoked  largely  by  the  celebrated 
WHKC-CIO  incident  and  the 
FCC's  recent  ruling  criticizing 
Code  provisions  barring  sale  of 
time  for  controversial  issues. 
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Proposed  FM  Rules  Are  Inadequate 


Satisfactory    Service  Is 
Not   Obtainable  in 
88-108  mc  Band 

By  PAUL  A.  DE  MARS 
Lieutenant  Commander,  USNR 

IN  AN  ORDER  issued  July  10 
by  the  FCC,  proposed  rules  and 
regulations  were  presented  for  FM 
broadcasting.  The  date  of  July  30 
has  been  set  for  a  hearing  before 
the  Commission  en  banc.  They  em- 
brace among  other  matters  an  allo- 
cation plan  for  FM  broadcasting 
facilities. 

The  allocation  plan  that  will  be 
promulgated  subsequent  to  this 
hearing  will  determine  the  FM 
broadcasting  structure  for  the  fu- 
ture. This  plan  needs  critical 
scrutiny.  It  is  vitally  important 
the  best  possible  plan  be  adopted 
now.  The  people  of  the  United 
States  must  have  the  best  possible 
FM  service  provided  as  quickly  as 
the  progress  of  the  war  will  per- 
mit the  release  of  critical  materials 
and  productive  capacity  to  civilian 
needs. 

The  pioneers  who  built  FM  sta- 
tions at  Alpine,  N.  J.;  Meriden, 
Conn.;  Paxton,  Mass.,  and  Mt. 
Washington,  N.  H.,  demonstrated 
that  this  new  system  could  provide 
a  high  quality  broadcasting  serv- 
ice to  all  urban  and  most  rural 
areas.  It  was  their  concept  that 
under  a  technically  and  economi- 
cally sound  allocation  plan  an  FM 
broadcasting  structure  could  be 
developed  that  would  furnish  a 
service  superior  to  the  standard 
AM  system  and  supplant  it  in  most 
cities  and  rural  areas.  This  con- 
cept was  premised  on  regulations 
and  allocation  to  establish  FM  un- 
der the  "American  system  of  free 
enterprise  and  competition  unfet- 
tered by  artificial  barriers  and 
regulated  only  as  to  the  laws  of 
nature  and  the  limitations  of  fa- 
cilities." 

Statutory  Duty 

The  Commission  is  keenly  aware 
of  its  statutory  duty  to  make  avail- 
able to  all  the  people  an  efficient 
nationwide  radio  service  and  that 
its  duty  is  not  fulfilled  if  its  pro- 
vision for  FM  service  is  such  as 
to  make  it  impossible  for  rural 
areas  to  enjoy  satisfactory  FM 
service. 

The  importance  of  the  proposed 
FM  allocation  focuses  the  atten- 
tion of  the  broadcasting  art  on 
this  subject.  It  appears  appropri- 
ate and  timely  to  comment  on  this 
important  matter. 

It  is  my  opinion  that  the  pro- 
posed plan  falls  short  of  being  the 
best  that  can  be  formulated.  It 
is  apparent  to  anyone  familiar 
with  FM  and  propagation  in  the 
88  to  108  mc  band  that  under  the 
plan  and  the  engineering  standards 
proposed  a  satisfactory  rural  serv- 
ice will  not  be  obtained. 

Allocation  in  the  FM  band  is  a 
much  more  complex  problem  than 


appears  on  the  surface.  Many 
factors  must  be  taken  into  con- 
sideration to  formulate  a  plan  that 
will  meet  the  needs  of  different 
sections  of  the  country.  Each  sec- 
tion has  its  peculiar  combination 
of  topography,  population  distri- 
bution and  economic  factors.  Even 
the  weather  cycle  which  reflects 
conditions  affecting  FM  propaga- 
tion cannot  be  ignored. 

It  is  my  belief  that  the  plan  was 
conceived  from  data  that  repre- 
sents an  oversimplification  of  the 
technical  problems.  To  illustrate, 
the  engineer  who  has  studied  FM 
service  by  the  practical  method  of 
riding  thousands  of  miles  over  all 
kinds  of  terrain  is  keenly  aware 
of  the  discrepancy  between  cir- 
cles on  the  blackboard  represent- 
ing calculated  signals  and  what  is 
actually  available  to  the  listener. 
Further  on  the  economic  side,  detri- 
ment to  the  best  solution  of  the  al- 
location problem  results  from  the 
restrictions  imposed  for  the  pur- 
pose of  regulating  the  economy  of 
FM  broadcasting  with  respect  to 
competition  betwen  stations.  These 
are  only  two  examples  of  the  fail- 
ure to  recognize  matters  of  funda- 
mental importance. 

Three  classes  of  stations  are 
proposed  (a)  Community,  (b)  Met- 
ropolitan, and  (c)  Rural.  Within 
these  classifications  provision  is 
intended  for  satisfactory  service 
to  the  small  community,  the  large 


city  or  metropolitan  area  and  rural 
areas.  It  is  principally  with  re- 
spect to  the  conception  of  satis- 
factory rural  service  and  the  man- 
ner in  which  it  is  supposed  to  re- 
sult from  this  plan  that  this  writer 
finds  the  Commission's  proposed 
allocation  structure  unsatisfactory. 
Since  rural  coverage  with  FM  was 
made  the  principle  reason  of  chang- 
ing the  FM  band  from  42-50  to  88- 
100  mc,  it  is  to  be  expected  that 
the  proposed  allocation  plan  would 
insure  satisfactory  rural  FM  serv- 
ice.   Does  it! 

Rural  Coverage 

How  is  this  to  be  accomplished? 
Rural  coverage  is  expected  to  re- 
sult from  service  beyond  the  metro- 
politan area  from  the  stations  pri- 
marily serving  the  metropolitan 
district.  This  service  is  expected  to 
cover  substantial  rural  areas  by 
providing  protection  to  the  20  uv/m 
signal.  The  Commission  has  been 
misinformed  if  it  believes  that  sat- 
isfactory rural  coverage  can  be 
achieved  by  protecting  the  20  uv/m 
signal  from  metropolitan  stations. 
The  effects  of  terrain  and  tropo- 
sphere have  been  ignored  in  assum- 
ing a  satisfactory  rural  service  to 
anywhere  near  the  distance  where 
20  uv/m  would  exist  under  the 
ideal  conditions  of  level  terrain 
and  no  tropospheric  reflection  and 
refraction. 

Additional  rural  coverage  is  an- 


Comdr.  deMars 


SLATED  to  be  released  from  actives- 
Navy  duty  next  month,  Lt.  Comdr. 
Paul  A.  deMars  is  one  of  radio's!) 
early  propagation  experts  and  FM;jj 
pioneers.  As  vice- J 
president  and:; 
chief  engineer  of; 
the  Yankee  Net-jj 
work  he  designed:)] 
and  built  the  50- J 
kw  Paxton,  Mass.  j1 
transmitter,! 
which  figured  fl 
prominently  in| 
FCC  propagation  | 
tabulations,  andjl 
the  FM  station  I 
atop  Mt.  Washington,  N.  H.  Former  i 
professor  of  electrical  engineering|i 
at  Tufts  College,  his  radio  career  j, 
began  in  1921;  he  has  been  in  FM*| 
since  1936.  Comdr.  deMars  is  all 
member  of  the  industry-FCC  sub-(.j 
committee  now  compiling  FM  engi-R 
neering  standards.  He  is  associated! 
with  Raymond  M.  Wilmotte  as  af] 
consulting  engineer,  with  offices  in  j> 
Washington. 


ticipated  from  rural  stations.  Un- 
der the  proposed  plan  this  class  ol 
station  shall  not  be  permitted  t( 
render  a  signal  of  500  uv/m  oi 
better  in  any  metropolitan  area 
In  no  case  will  rural  stations  be 
permitted  to  render  a  signal  greate: 
than  500  uv/m  to  more  than  on< 
metropolitan  area.  Substantial  rura 
coverage  requires  high  power  an< 
the  most  efficient  radiating  system? 
possible.  The  Commission  is  naivj  I 
(Continued  on  page  76) 


U.  S.  Aid  in  Converting  FM  is  Proposed 


Two-Band  Sets  Planned 
Despite  Opposition 
Of  Commission 

A  PROPOSAL  that  the  Govern- 
ment give  financial  aid  in  the  con- 
version of  FM  transmitters  from 
the  present  band  (42-50  mc)  to  the 
new  frequencies  (88-106  mc)  was 
submitted  to  the  FCC  last  week 
by  Lee  McCanne,  vice-president 
and  general  manager  of  Stromberg- 
Carlson  Co.,  Rochester,  N.  Y.  He 
also  proposed  that  set  manufac- 
turers might  contribute  to  conver- 
sion costs. 

At  the  same  time  it  was  learned 
that  some  manufacturers  plan  to 
turn  out  two-band  receivers,  one 
to  cover  the  present  stations  and 
the  other  for  future  operations, 
despite  the  FCC  announcement  of 
July  12  that  there  is  no  need  for 
two-band  sets  [Broadcasting,  July 
16]. 

Subcommittees 

Mr.  McCanne  wrote  the  Commis- 
sion protesting  the  manufacture  of 
two-band  sets,  while  Zenith  Radio 
Corp.  and  General  Electric  were 
understood  to  be  making  plans  for 
them  following  a  meeting  early  this 
month  of  FM  pioneer  manufactur- 
ers in  New  York  [Broadcasting, 
July  9]. 

Meanwhile  the  Commission  last 
week  announced  that  subcommit- 


tees on  standards  for  FM,  televi- 
sion and  facsimile  had  been  set  up 
and  that  informal  engineering  con- 
ferences will  be  held  Aug.  1  for 
FM  and  facsimile  and  Aug.  2  for 
television  in  Conference  Room 
B,  Interdepartmental  Auditorium, 
Washington.  The  television  stan- 
dards subcommittee  met  last  Wed- 

U.  S.  FINANCIAL  aid  to  pioneer 
FM  broadcasters  in  conversion  to 
higher  frequencies  urged  by  Lee 
McCanne,  vice-president,  general 
manager,  Stromberg-Carlson  Co. 
Manufacturers  still  going  ahead 
with  plans  for  two-band  receivers. 
Another  informal  engineering  con- 
ference on  standards  (two  days) 
slated  Aug.  1-2. 

nesday  and  an  industry  committee 
headed  by  J.  E.  Brown  of  Zenith 
met  in  New  York  Friday  to  con- 
sider television  equipment  stan- 
dards. The  FM  standards  subcom- 
mittee was  scheduled  to  meet  July 
23  at  Commission  headquarters. 

"It  seems  to  me  that  the  FCC  has 
an  unusual  obligation  to  these  pio- 
neer FM  stations  who,  having  been 
assured  that  FM  was  commercially 
satisfactory  in  1941,  have  invested 
in  equipment  which  now  they  must 
change  through  no  fault  of  their 
own,"  Mr.  McCanne  wrote  FCC 
Chairman  Paul  A.  Porter.  He  sug- 


gested that  school  FM  system 
would  obtain  federal  aid  in  finanCj 
ing  reconversion  and  that  the  "5 
pioneer  FM  broadcasters  are  equal 
ly  deserving  of  federal  aid". 

He  suggested,  too,  that  the  Com 
mission  permit  temporary  low 
power  operation  in  the  new  banc 
using  only  driver  stages  of  trans 
mitters  "until  the  high-power  tube 
and  amplifiers  can  be  developed' 
Manufacturers  say  that  until  high 
powered  equipment  can  be  devel 
oped  for  the  88-106  mc  band  powe 
of  new  FM  stations  will  be  cut. 

Maj.  E.  H.  Armstrong,  FM  in 
ventor,  has  expressed  the  belie 
that  broadcasters  will  be  able  t 
get  10  kw  output  "within  a  reasor 
able  time"  but  that  it  would  b 
some  time  before  anything  like  5 
kw  can  be  developed  because  eng: 
neers  still  are  tied  up  with  wa 
work. 

Hearing  July  30 

With  the  hearing  on  propose  1 
FM  Rules  &  Regulations  postpone  1 
from  July  23  to  July  30  and  thl 
filing  date  for  appearances  an  I 
briefs  moved  up  to  July  26,  thl 
FNBI  board  meeting,  scheduled  fc  j 
July  17  in  Washington,  was  posi| 
poned  to  July  24. 

Two  FM  members  last  week  ha 
fled  letters  with  the  Commissio 
»n  the  proposed  Rules  &  Reguh 

(Continued  on  page  75) 


Page  18 


July  23,  1945 


BROADCASTING    •    Broadcast  Advertisin  \ 


Tragedy 


1  . 

a  That  empty  life  boat,  a  plaything  of  the  elements, 
■x  tells  a  story  of  tragedy  that  only  the  sea  can  tell. 

2  In  selling  by  radio  there  is  also  tragedy  .  .  .  when  a 
;  good  sales  argument  fails  to  get  a  hearing. 

If  you've  got  a  fundamental  sales  appeal  and  you 
:c  want  more  people  to  listen  to  it  .  .  .  there's  one  radio 

iq  - 

N  station  that  will  give  it  a  sound  test. 

The  station  is  W-I-T-H  in  Baltimore. 

This  successful  independent  produces  more  listeners- 

. BROADCASTING    •    Broadcast  Advertising 


per-dollar-spent  than  any  other  station  in  town. 

Facts  prove  it  .  .  .  glad  to  let  you  look  them  over. 
And  don't  forget  Baltimore  is  the  6th  largest  city  in 
the  country. 


k  WITH 


BALTIMORE,  MD. 

Tom  Tinsley,  President     *      Represented  Nationally  by  Headley-Reed 
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Farm  Program  Survey  Stirs  Stations 


550,000  Questionnaires 
Mailed  by  Agriculture 
Department 

By  BILL  BAILEY 

ARMED  with  questions  inquiring 
of  station  programming,  a  corps  of 
Agriculture  Dept.  enumerators  is 
winding  up  a  survey  of  2,600  farm 
and  small-town  families  for  the 
FCC  in  connection  with  the  forth- 
coming clear  channel  hearings, 
now  set  to  begin  Sept.  5.  A  second 
mail  census  on  clear  channel  sta- 
tion coverage,  handled  by  the  Bu- 
reau of  the  Census,  is  being  tabu- 
lated. 

Although  the  original  surveys 
started  out  under  the  aegis  of  a 
joint  industry-FCC  committee  head- 
ed by  Dallas  W.  Smythe,  FCC 
chief  economist,  industry  members 
withdrew  financial  support  from 
the  survey  conducted  by  the  Divi- 
sion of  Programs,  Bureau  of  Ag- 
ricultural Economics,  when  it  be- 
came apparent  that  the  Govern- 
ment economists  were  more  inter- 
ested in  programs  than  in  station 
coverage. 

The  Census  Bureau  survey,  en- 
tailing 550,000  mailed  question- 
naires, is  confined  to  questions  in- 
volving station  coverage  and  has 
won  the  endorsement  of  industry. 
Results  of  both  surveys  will  not  be 
disclosed,  according  to  Commission 
sources,  until  the  clear  channel 
hearings  get  under  way. 

No  Information 

Industry  members  of  the  agri- 
cultural survey  committee  were  vir- 
tually sworn  to  secrecy  and  told 
not  to  discuss  proceedings  outside 
their  own  inner  circles.  Attempts 
to  get  information  about  it  were 
met  at  both  the  FCC  and  Dept.  of 
Agriculture  with  statements  that 
nothing  could  be  disclosed  until  the 
hearings  got  under  way. 

It  was  understood  that  the  FCC 
feared  if  the  questions  to  be  asked 
were  given  wide  publicity,  certain 
stations  might  tell  listeners  that 
when  the  census  taker  comes 
around,  "be  sure  you  tell  him  you 
listen  to  this  station". 

Industry  members  of  the  commit- 
tee had  a  different  story,  however. 
They  offered  cooperation  on  a 
broad  basis  and  felt  that  such  a 
survey,  properly  conducted,  would 
be  beneficial  to  all  concerned.  The 
general  feeling  was,  however,  that 
the  Commission  and  Dept.  of  Ag- 
riculture were  bent  on  inquiring 
into  programs,  particularly  farm 
fare,  and  that  the  Agriculture 
Dept.  was  making  every  effort  to 
prove  that  the  people  wanted  such 
Government  programs  as  the  Na- 
tional Farm  &  Home  Hour,  which 
was  reduced  by  the  American  net- 
work over  a  year  ago  from  a  daily 
program  to  once  weekly  and  time 
changed. 

Members  of  Congress  were  un- 
derstood to  be  looking  into  the  Ag- 
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riculture  Dept.  questionnaire  and 
weighing  it  against  Sec.  326  of  the 
Communications  Act,  which  for- 
bids FCC  censorship  over  pro- 
grams. A  Congressional  inquiry 
was  hinted  as  to  why  the  FCC  pur- 
chased stamps  for  the  Census  Bu- 
reau mail  survey  when  penalty 
mail  could  have  been  used  to  a 
great  saving. 

Of  79  questions  being  asked  in 
the  main  agricultural  question- 
naire, 26  are  devoted  to  farm  pro- 
grams. 

Enumerators  are  instructed  to 
interview  two  persons  in  each 
household.  Questions  are  contained 
in  three  schedules,  as  follows:  (1) 
for  those  having  working  radios; 

(2)  radio  failed  in  last  two  months; 

(3)  those  who  never  owned  radios. 

Questions 

"We're  interested  in  finding  out 
about  the  radio  service  people  are 
getting,"  is  the  opening  statement 
the  Agriculture  Dept.  enumerators 
are  told  to  ask.  Following  are 
some  of  the  questions: 

1.  Do  you  listen  to  your  radio  much? 

2.  About  how  many  hours  on  Sunday 
would  you  say  you  listen  ordinarily? 

3.  How  about  the  rest  of  the  week? 


About  how  many  hours  a  day  would 
you  say  you  listen  ordinarily? 

4.  Do  you  ever  have  the  radio  turned 
off  at  times  when  you're  not  busy  and 
could  be  listening  to  it?  ("not  busy" 
and  "could  be  listening  to  it"  under- 
scored). 3.  (IP  YES)  How  does  it  happen 
that  you  don't  listen  during  that  time? 
6.  Do  you  ever  have  the  radio  turned 
off  because  you  aren't  interested  in 
the  programs  that  are  on? 

Questions,  approved  by  the  FCC 
but  protested  by  broadcasters  as 
irrelevant  to  the  clear  channel  is- 
sues, include  such  as  the  following : 
"What  kind  of  a  program  would 
you  miss  most  if  your  radio  gave 
out?"  Enumerators  are  cautioned 
not  to  accept  "specific  programs" 
but  type". 

"Suppose  you  have  your  way 
about  the  programs  that  are  on 
the  radio,  are  there  any  kinds  of 
programs  that  you  would  like  to 
hear  more  of  than  you  do  now?" 
.  .  .  Are  there  any  times  during 
the  daytime  when  you'd  like  to  lis- 
ten to  the  radio  but  the  kind  of 
program  you'd  like  to  hear  just 
isn't- on?"  Same  question  is  asked 
about  programs  after  dark.  The  in- 
terviewee is  asked  what  time  of  day 
he'd  like  to  hear  his  particular  kind 
of  program.  A  list  of  various  types 
of  programs  is  shown  and  the  re- 


Hedges  Appointed  to  New  NBC 
Planning  &  Development  Post 

Becomes  Third  Man  in  Charge;  Easton  Wooley 
Takes  Over  as  Stations  Dept.  Director 


NEW  Planning  &  Development 
Dept.  was  announced  Friday  by 
NBC  following  two-day  meeting  of 
Network  Stations  Planning  Advis- 
ory Committee,  with  William  S. 
Hedges  in  charge. 

Mr.  Hedges,  transferred  from 
vice-president  in  charge  of  stations 
to  new  post  as  vice-president  in 
charge  of  Plan- 
ning &  Develop- 
ment Dept.,  be- 
comes third  man 
at  NBC. 

Easton  Wooley, 
assistant  to  vice- 
president  of  Sta- 
^y&>  .  «8f  "  tions  Dept.,  be- 
I  ^^^ptair   '   1  comes  director  of 

HAi-A,  ;    the  Stations  Dept. 

Mr.  Woolley  Personnel  of 
Mr.  Hedges'  de- 
partment will  make  necessary  stud- 
ies and  develop  plans  for  future 
operations,  including  all  new  serv- 
ices in  prospect  for  postwar  period. 

All  executives  of  other  depart- 
ments will  coordinate  operations 
with  the  new  agency  where  plan- 
ning and  future  operations  are  in- 
volved, according  to  Niles  Tram- 
mell,  NBC  president.  Mr.  Hedges 
continues  to  report  to  the  vice- 
president  and  general  manager  and 
continues  as  vice-president  in 
charge  of  company  operations  in 
absence  of  both  president  and  the 
vice-president  and  general  man- 
ager. 


WILLIAM  S.  HEDGES 

Staff  of  new  department  will  be 
announced  shortly.  Sheldon  Hickox 
continues  as  manager  of  Station 
Relations  Dept.  and  Harry  Wood- 
man continues  as  Traffic  Dept. 
manager,  both  reporting  to  Mr. 
Woolley. 


WOWO  Ft.  Wayne,  Ind.,  revamped  news 
periods  recently  to  insert  more  local 
news  when  publication  of  papers  was 
suspended  because  of  failure  to  nego- 
tiate contracts  with  composing  room 
employes.  Editorial  staff  of  one  of  af- 
fected papers  gave  assistance. 


BROADCASTERS  withdrew  finan- 
cial support  for  a  survey  involving 
the  clear  channel  question  when  it 
became  apparent  Dept.  of  Agricul- 
ture and  FCC  insisted  on  inquiring 
not  about  coverage  but  about  pro- 
grams, with  emphasis  on  farm  fare. 
Questions  being  asked  by  Agricul- 
ture Dept.  enumerators  have  to  do, 
mainly,  with  programming  gener- 
ally and  farm  programs  in  particu- 
lar. Both  FCC  and  Agriculture 
Dept.  were  silent  on  the  survey. 


spondents  are  asked  to  tell  the  enu- 
merators the  five  they  like  best.) 
These  programs  are  listed  as  fol-j 
lows: 

News  Broadcasts;    Talks  &  Dis- 
cussions; Sermons  &  Religious  Mu-  I 
sic;    Old-time  Fiddlers,   Singers  &  \ 
String  Bands;  Classical  Music,  like  i 
Symphonies;    Semi-classical  Music 
&  Popular  Music  other  than  Dance 
Music;  Dance  Music;  Brass  Bands. 

Farm  Market  Reports;  Talks  on 
Farming  &  Farm  Problems;  Enter- 
tainment Programs  &  Skits  with 
Comedians  &  Popular  Singers; 
Quiz  Programs;  Complete  Dramatic 
Plays;  Daytime  Serial  Stories; 
Sports  Events  &  Scores. 

Enumerators  are  cautioned  not; 
to  help  respondents  by  "giving  ex- 
amples of  kinds  of  programs". 
After  the  first  28  questions  dealing 
in  programs  generally,  the  enumer- 
ators are  told  to  say:  "Now  I'd: 
like  to  talk  with  you  especially! 
about  farm  programs,  as  we're  par -i 
ticularly  interested  in  knowing 
what  you  think  about  them."  Herd 
are  the  questions  about  farm  pro-j 
grams : 

29.  Do  you  ever  listen  to  farm  pro-, 
grams  which  give  weather  reports,  marn 
ket  reports,  or  talks  about  farming?] 
(If  answer  is  NO  skip  to  question  54) 

30.  How  many  times  a  week  do  yo 
listen  to  weather  reports? 

31.  What  time  of  day  to  you  hea 
these  reports? 

32.  Would  there  be  any  better  tiim 
of  day  for  you  to  listen  to  the  weathe 
reports? 

33.  (IF  YES)  What  time  would  b 
better  for  you?  34.  Why? 

35.  Would  you  say  these  weather  re 
ports  are  any  help  to  you?  36.  (IF  YES 
In  what  ways  are  they  a  help? 

37.  How  many  times  a  week  do  yo 
listen  to  market  reports? 

38.  What  time  of  day  do  you  hea 
these  reports? 

39.  Would  there,  be  any  better  tim4 
of  -  day  for  you  to  listen  to  the  markej 
reports?  40.  (IF  YES)  What  time  would 
be  better  for  you? 

42.  Would  you  say  these  market  rel 
ports  are  any  help  to  you?  43.  (IF  YES 
In  what  ways  are  they  a  help?  I 

44  Is  there  any  way  in  which  thel 
could  be  more  Helpful?  45.  (IF  YES 
In  what  way? 

46.  How  many  times  a  week  do  yo* 
listen  to  talks  or  discussions  abouj 
farming?  47.  What  kind  do  you  listed 
to? 

48.  What  lime  of  day  do  you  hea] 
these  programs? 

49.  Would  there  be  any  better  tim 
of  day  for  you  to  hear  programs  abo 
farming?  50.  (IF  YES)  What  time 
day  would  be  better  for  you?  50-a.  Why 

51  Would  you  say  these  program 
are  any  help  to  you?  52.  (IF  YES)  I 
what  ways  are  they  a  help?  J 

53.  Are  there  any  changes  you'd  lik 
to  see  made  in  these  programs? 

At;  that  point  the  enumerator  i; 
instructed  to  say:  "We've  bee 
talking  about  what  you  get  ovej 
the  /radio,  and  now  I'd  like  to  as] 
you  how  well  you  get  stations  ovej 
yoi/r  radio." 

Respondent  is  asked  whether  hij 
trouble  (if  he  replies  in  the  affirms 
tive  to  a  question  as  to  daytim 
interference)  is  caused  by  fading 
interference,  too  weak,  static,  othe 
(Continued  on  page  7k) 


ri  ' 
: 


B  R  O  A  D  C  AS  TING    •    Broadcast  Adverttsin 


L 


combination 


BOTH  have  excellent 

BOTH  stations  have  dominant  coverage  of 


their  prosperous 


markets. 


BOTH  "have  approximately  haK  rural,  halt  ^  ^  CBS  AffiUate, 
urban  listening  ^  complete  Merchandising  Serv.ce. 


-b-  listening  „    complete  Merchandising  Service. 


kglo 


market  data 


MASON  CITY,  IOWA 
1300  K.C.     5,000  Watts 


COVERAGE  —  57  counties  in  the  "Heartland"  area 
of  Iowa  and  Minnesota  are  served  by  KGLO.  Urban 
communities  include  Mason  City  and  Charles  City, 
Iowa;  Austin  and  Albert  Lea,  Minnesota. 
POPULATION  —  1,321,853,  1940  U.  S.  Census. 
293,080  Radio  Homes. 

RETAIL  SALES  —  $634,828,000  in  1944  (Sales 
Management  estimate). 

FARMING  —  More  hogs  were  raised  in  this  station's 
Primary  Area  than  in  any  other  whole  state  during 
1944.  These  millions  of  hogs  have  sent  farmers'  cash 
incomes  up  to  an  all-time  record.  Farmers  here  are 
continuing  to  work  and  spend  toward  greater  produc- 
tion in  1945. 

INDUSTRY  —  Six  big  modern  meat  packing  plants, 
hemp  mills,  corn  processing,  soybean  and  sugar  beet 
factories  keep  industrial  payrolls  high. 

F.  C.  EIGHMEY,  General  Manager 

NATIONAL  REPRESENTATIVES  —  Weed  &  Company, 
New  York,  Chicago,  Detroit,  Son  Francisco,  ^ 
Boston,  Hollywood.: 

B,„11|,.l      J_±_        OUINCY,  ILLINOIS 

marKet  aaia   930  k.c.   1.000  wom 

COVERAGE  —  40  Mississippi  Valley  counties  in  the 
primary  and  secondary  areas,  including  Quincy,  Illi- 
nois; Hannibal,  Missouri  and  Keokuk,  Iowa. 
POPULATION  —  772,431,  1940  U.S.  Census.  186,060 
Radio  Homes. 

RETAIL  SALES  —  $262,780,000  in  1944  (Sales 
Management  estimate). 

FARMING  —  This  is  the  core  of  the  productive  Illi- 
nois-Iowa-Missouri  agricultural  region  where  corn, 
wheat,  oats,  barley,  rye  and  soybeans  are  grown  in 
quantity.  The  WTAD  market  is  also  one  of  the  lead- 
ing hog-producing  areas  in  the  U.  S. 
INDUSTRY  —  Highly  productive  and  stable  indus- 
tries include  metal  working  plants,  chemical  plants, 
paper  mills,  stock  feed  and  feeding  equipment  manu- 
facturers. 

WALTER  J.  ROTHSCHILD,  General  Manager 

NATIONAL  REPRESENTATIVES  —  The  Katz  Agency. 
New  York,  Chicago,  Detroit,  Kansas  City, 
Atlanta,  Dallas,  Son  Francisco. 


Farm  Day  Starts  Later  Than  Believed 


Jural  Listening  Found 
High  in  P.M.  Also, 
Katz  Discovers 

By  EUGENE  KATZ 

Secretary,  The  Katz  Agency 

VERY  TIMEBUYER  knows  that 
iral  and  urban  listening  habits 
ffer,  but  the  question  is:  Precise- 
how  do  they  differ?  A  survey  of 
predominantly  rural  area  which 
e  have  just  completed  may,  be- 
tuse  of  the  dearth  of  recent  in- 
n-mation  about  rural  listening  in 
artime,  fill  in  some  of  the  detail. 
The  "predominantly  rural  area" 
irveyed  was  an  80  county  seg- 
jent  of  the  WNAX  listening  area 
icated  in  South  Dakota  and  bor- 
»ring  States,  in  which  there  are 
i)3,140  radio  homes  and  7  cities 
f  more  than  10,000  population, 
illy  two  of  which — Sioux  Falls, 
i  D.  and  Sioux  City,  Iowa — would 
:  considered  urban  by  anyone  but 
census  enumerator.  The  survey 
as  conducted  during  the  week  of 
larch  19-25,  1945. 
If  this  study  constitutes  reliable 
idence,  and  we  believe  it  does, 
e  man  on  the  farm  doesn't  tuck 
mself  under  his  patchwork  quilt 

9  p.m.  and  doesn't  get  up  any 
rlier  than  city  folk. 
Fewer  sets  were  in  use  from  6:15 

7:15  a.m.  in  the  WNAX  rural 
ea  than  in  a  midwestern  metro- 
ilitan  territory  which  we  also  sur- 
yed  during  the  same  week.  From 
15  a.m.  to  8:15  a.m.  WNAX  area 
j.dio  homes  did  markedly  more 
itening  than  the  midwestern 
•ban  area.  From  8:15  a.m.  until 
•on,  WNAX  area  listening  con- 
pued  to  lead  the  urban  area, 
ough  by  a  smaller  margin.  The 
lall  early  morning  rural  audience 
•dicated  by  this  survey  may  be  a 
artime  phenomenon.  The  farmer's 
te  is  influenced  more  by  the  sun 
an  by  the  clock.  The  way  the 
rmer  figures,  6:15  in  the  morning 

really  5:15.  When  the  clock  is 
t  back  an  hour  to  sun  time,  farm 
ts  in  use  during  early  morning 
iriods  may  increase. 

During  the  noon  hour  one  out  of 
•ery  two  sets  were  in  use  in  the 

NAX  area,  compared  with  one 
it  of  four  in  the  urban  area,  in- 
cating  the  continuation  of  this 
sll-known  rural  noontime  custom. 

NAX  listening  continued  ahead 
J  the  urban  area  until  2  p.m., 
hen  rural  sets-in-use  fell  behind 


WNAX 

SETS  -  IN  -  USE 


UGENE  KATZ  is  secretary  of  the 
atz  Agency,  with  a  rich  experi- 
ice  in  audience  study.  For  two 
^ars  he  was  with  OWI  Overseas 
ranch  determining  enemy  a"nd 
;utral  countries'  response  to  psy- 
lological  warfare.  He  then  went 
OPA  as  Public  Opinion  Consult- 
kt,  returning  later  to  OWI  as 
nief  of  Operations  Intelligence  in 
ondon  with  ABSIE. 
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WNAX 

AUDIENCE  COMPOSITION 
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the  urban  area  and  stayed  behind 
until  6:15  p.m. 

Evening  Listening  Up 

Listening  levels  during  the  mid- 
evening  hours  were  10%  higher  in 
the  rural  WNAX  area.  The  sur- 
prise, to  us  at  least,  came  at  10 
p.m.  when  fatigue  is  supposed  to 
overtake  the  farmer  and  he  is  no 
longer  expected  to  be  awake.  But 
he  was — 50.9%  of  WNAX  area 
sets  were  in  use  at  10  p.m.,  more 
than  at  any  daytime  period  except 
12:30  to  12:45  p.m.,  and  more  than 
the  39.7%  whose  sets  were  in  use 
at  10  p.m.  in  the  urban  area  sur- 
veyed during  the  same  week. 

Even  in  the  10:15  to  10:30  p.m. 
period,  WNAX  area  listening  was 
17%  heavier  than  in  the  urban 
■area.  From  10  to  12  p.m.,  WNAX 
area  sets  in  use  averaged  16.3% 
against  12.8%  for  the  urban  area — 
exploding  the  notion  that  the  rural 
audience  is  not  available  after  10 
p.m.  The  accompanying  chart  tells 
the  story  by  quarter-hour  periods. 
One  thing  stands  out:  for  wartime 
listening  you  can't  count  on  the 


farmer's  being  early  to  bed  and 
early  to  rise. 

Advertisers  have  frequently  been 
compelled  to  guess  about  the  com- 
position of  the  rural  radio  audi- 
ence— the  number  of  men,  women, 
adolescents  and  children  listening 
at  various  times  of  day. 

The  WNAX  survey  produces 
some  interesting  evidence  for  ac- 
counts whose  major  appeal  is  aimed 
at  specific  sex  or  age  groups  with- 
in the  listening  population.  It  re- 
emphasizes  the  predominance  of 
the  female  in  today's  rural  listen- 
ing audience. 

The  average  number  of  persons 
listening  per  100  radio  sets  for 
the  entire  radio  day  (6  a.m.  to  12 
midnight)  in  the  WNAX  area  in 
March  was  194,  consisting  of  108 
women,  55  men,  20  adolescents  (12- 
18  years  of  age)  and  11  children 
(5-11  years  of  age).  More  people 
listened  per  100  radio  families  from 
6  to  9  a.m.  and  from  6:30  p.m.  to 
10  p.m.  than  during  other  periods. 
The  low  period  for  the  day  in  num- 
ber of  listeners  per  100  families 
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The  Audience  Research  Dept.  of 
The  Katz  Agency,  station  repre- 
sentatives, has  just  completed  sur- 
veys of  the  audience  of  several  of 
its  stations.  These  studies  employ 
the  Listener  Diary  technique,  a 
method  which  records  all  the  listen- 
ing of  a  representative  sample  of 
families  for  an  entire  week.  Be- 
cause the  material  revealed  by  one 
of  these  studies — for  WNAX  Yank- 
ton, S.  D. — constitutes  the  latest 
authentic  data  available  about  two 
basic  aspects  of  rural  radio:  sets- 
in-use  and  audience  composition, 
BROADCASTING  presents  this 
summary  of  survey  findings. 

was  9  to  12  noon  with  142  persons. 

The  composition  of  the  audience, 
of  course,  alters  radically  at  dif- 
ferent times  of  day  and  is  only 
crudely  illustrated  by  all-day  aver- 
ages. The  number  of  men  in  the 
rural  radio  audience  more  nearly 
equals  the  number  of  women  be- 
fore 7:15  a.m.,  from  12  noon  to  1 
p.m.,  and  from  6:30  p.m.  to  10 
p.m.  But  even  during  these  peak 
male  listening  hours,  the  men  are 
out-numbered  by  women.  Periods 
with  long-established  male-appeal 
programs,  such  as  market  prices 
and  farm  service  broadcasts,  have 
more  women  than  men  in  their  au- 
dience. There  seems  to  be  no  "for 
men  only"  in  rural  radio. 

Remains  Constant 

The  number  of  women  per  hun- 
dred listening  families  remains  al- 
most constant  throughout  the  day, 
varying  little  from  the  all-day 
average  of  108.  The  number  of 
men  in  the  rural  radio  audience 
decreases  sharply  from  8:45  a.m. 
to  11:30  a.m.  (22  per  hundred  lis- 
tening families),  and  from  1:45 
p.m.  to  4:45  p.m. 

Teen-agers,  as  you  would  expect, 
are  not  available  from  9  a.m.  to 
12  noon  and  from  1  to  4  p.m.  Peak 
listening  hours  for  the  12  to  18 
year  old  rural  area  group  are  7  to 
8:30  a.m.,  at  noon  and  5  to  10  p.m. 

In  every  100  listening  families 
there  were  13  children  (5  to  11 
years  old)  in  the  audience  before 
9  a.m.,  less  than  half  that  number 
during  the  day  until  3  p.m.  From 
3  to  6  p.m.  there  were  15  children, 
and  from  6:30  to  10  p.m.,  19  per 
100  listening  families. 

Chart  No.  2  shows  the  audience 
composition  in  the  WNAX  area  by 
quarter-hours  for  the  entire  broad- 
casting day. 

All  sets-in-use  and  audience  com- 
position figures  used  here  are 
based  on  Monday-Friday  or  Mon- 
day-Saturday averages  for  the 
week  of  March  19-25,  1945.  It 
should  be  borne  in  mind  that  the 
Diary  technique  produces  higher 
sets-in-use  figures  than  the  coinci- 
dental telephone  method.  Higher 
Diary  sets-in-use  figures  are  at- 
tributable to  these  factors:  The 
Diary  includes  small  town  and  ru- 
ral listening  tvhich  is  in  greater 
volume  than  urban  listening;  the 
Diary  includes  non-telephone  as 
well  as  telephone  homes. 
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OP  THE 
WORLD'S 
BETTER 
RADIO 
STATIONS 

REPRESENTED  BY  JOHN  BLAIR  &  CD. 


Radio  Proves  Economic  Force 
Aiding  Puerto  Rican  Standards 


YOU  CAN  BANK  DN  US/ 


By  LARRY  CHRISTOPHER 

RADIO  in  Puerto  Rico — buyer  of 

more  U.  S.  goods  than  any  market 

south  of  the  Rio  Grande,  leading 

Central  and  South  America  and  the 

West     Indies — is 

proving  not  only 

an  effective  sales 

media  but  also  a 

progressive     eco-       |    ^  ^.  | 

nomic  and  social 

force. 

That's  the  opin- 
ion expressed  to 
Broadcasting  by 
Harwood  Hull, 
NBC  Caribbean 
correspondent  and 
representative  for  the  Office  of 
Supply,  War  Food  Administration, 
in  the  U.  S.  to  arrange  the  third 
anniversary  broadcast  of  the  Puer- 
to Rican  WFA  Actualidad  Agricola 
program. 

Heavily  Populated 


Nearly  2,000,000  persons  inhabit 
the  95x35  mile  island,  making  it 
one  of  the  most  densely  populated 
areas  in  the  world.  Purchasing 
power  of  the  strategically  located 
U.  S.  possession  is  based  primarily 
on  the  sugar  industry,  substantial- 
ly supported  by  fine  needlework  in- 
dustries, fertilizers  and  liquors. 
Rum,  by  the  way,  is  radio's  biggest 
local  account. 

Within  the  past  decade  radio  has 
become  an  important  factor  in  in- 
fluencing the  buying  habits  of  the 
island,  Mr.  Hull  said.  Imports  cover 
an  increasing  variety  of  manufac- 
tured goods  and  commodities  as 
well  as  foodstuffs.  Purchase  of  lat- 
ter totals  more  than  all  other  Latin 
countries  combined. 

Puerto  Ricans,  in  country  and 
city  alike,  are  radio  listeners.  The 
islanders  as  a  whole  are  supris- 
ingly  well  informed  although  the 
illiteracy  rate  is  still  relatively 
high  (about  30%).  This  is  evidence 
that  radio  is  doing  more  than  en- 
tertaining, Mr.  Hull  believes. 

Puerto  Rico  is  70%  rural,  al- 
though it  boasts  several  modern 
cities.  Radio  is  important  to  these 
folks,  he  said,  because  of  the 
physical  characteristics  of  the  land 
and  because  there  is  no  RFD  postal 
system.  Instead,  radio  is  used  to  de- 
scribe events,  announce  local  farm 
meetings  and  provide  more  personal 
information. 

Even  the  most  humble  of  farm 
homes,  tucked  away  on  a  mountain 
hillside  where  rural  electrification 
has  yet  to  reach,  will  have  a  bat- 
tery radio — and  such  air-advertised 
products  as  Alka-Seltzer,  Cashmere 
Bouquet  soap  and  a  variety  of 
Sterling  Drug  items.  Sterling  is  a 
major  advertiser  along  with  Gen- 
eral Motors,  Colgate-Palmolive- 
Peet  and  Coca-Cola. 

The  publicos,  popular  station- 
wagon  buses,  run  back  and  forth 
over  the  steep  mountain  roads, 
their  radios  often  serenading  the 
countryside  with  the  Spanish  ver- 


sion of  a  well  known  jingle  ... 1 
"Pepsi-Cola  es  mejor  .  .  .". 

Representative  of  the  service  ra-| 
dio  is  offering  in  Puerto  Rico  andj 
the  first  successful  network  venture,  j 
Mr.  Hull  said,  is  the  WFA  Actuali- 
dad Agricola  program.  Under  Mr. 
Hull's  supervision,  the  radio  farm 
service  is  broadcast  Monday 
through  Friday  5:45-6  p.m.  over 
WPRA  Mayaguez,  WPAB,  WPRP 
Ponce,  WKAQ  and  WNEL  Sar|j 
Juan  and  has  full  island  coverage 

WIAC  San  Juan  was  one  of  the] 
original  members  of  the  networ 
but  the  station  is  now  programmin 
AFRS  shows  for  the  many  U.  S. 
troops  in  the  area.  WKVM  Arecibo, 
under  construction,  may  join  the 
usual  hookup,  part  of  which  is  ac- 
complished by  regular  lines  anc 
part  by  rebroadcast. 

Farmers  returning  from  thf 
fields  in  the  afternoon  gather  al 
the  innumerable  country  crossroai 
stores  to  buy  their  rice  and  bean: 
and  listen  to  Actualidad  Agricola 
Program  on  one  day  may  explaii 
why  pink  beans  are  being  shippe 
to  the  island  instead  of  the  pre 
f erred  red  variety,  or  present  trar 
scribed  messages  from  local  boy 
in  service  or  from  farmers 
other  regions. 

Other  government  agencies  sue 
as  OPA,  and  many  local  interest 
use  the  program  to  inform  the  pe< 
pie  of  new  trends  and  events,  M|j 
Hull  said. 

News  Transcriptions 

Now  being  developed  are  trai 
scribed  newscasts  from  WFA  i 
Washington.  Discs  will  be  flown  1 
Puerto  Rico  and  be  on  the  a 
within  36  hours  of  cutting.  A 
rangements  are  being  worked  o 
whereby  exchange  students  in  t 
U.  S.  will  be  able  to  appear  on  t 
program. 

Advertisers  are  quickly  learni 
it's  easy  to  do  business  with  Puer! 
Rico,  as  easy  as  with  any  of  t 
states.  There  are  no  tariff  barrie 
banking  is  the  same,  credit  ratin 
are  easily  obtained.  Most  bui 
nessmen  speak  English. 

In  the  postwar  era  Mr.  Hull  f  oflj 
sees  an  even  greater  opportuniB 
for  radio  to  introduce  and  si 
American  goods  and  the  AmericJl 
way  of  life,  besides  promoting  il 
derstanding  between  the  2,000,1)0 
U.  S.  citizens  living  in  Puerto  Rl 
and  their  neighbors  in  the  StatB 

Mr.  Hull  was'  born  in.  Puefl 
Rico  in  iyl4.  He  was  gradual 
irom  the  U .  of  Puerto  Rico  in  It  j 
with  an  avid  interest  in  radio  al 
the  same  year  he  joined  the  islal 
Dept.  of  Agriculture  as  radio  I 
fo'rmation  man.  From  1937  to  IS  I 
he  was  farm  editor  and  public  J 
director  for  WAPI  Birminghs 
In  1942  he  went  to  Washington  i 
der  WFA  appointment  and  \ 
then  sent  to  Puerto  Rico  to  hi 
the  overall  information  program^ 
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Represented  by  the  Katx  Agency 
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No. 

STATE 


North  Carolina  is  the  South's  top  state  in  both  farming 
and  manufacturing.  According  to  Sales  Management's 
1945  estimates,  North  Carolina  leads  the  next-ranking 
Southern  state  by  more  than  250  million  dollars  in  gross 
farm  receipts.  The  figure  is  more  than  double  the  aver- 
age for  the  nine  other  Southern  states. 


and 


WPTF  ^  IS 

RALEIGH/  NORTH 

CAROLINA'S 


No.l 


SALESMAN! 


With  50,000  Watts,  at  680  k.c. — and  NBC — Station 
WPTF  is  by  long  odds  the  No.  1  radio  salesman  in  North 
Carolina.  Let  us  send  you  the  complete  facts  and  avail- 
abilities. Or  just  ask  Free  &  Peters! 

50,000  WATTS  — NBC 
RALEIGH.  N.  C. 

Free  &  Peters,  Inc.,  National  Representatives 
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REPRESENTATIVES  of  11  CBS  Pacific  coast  stations  getting  fresh 
ideas  on  plans,  procedures  and  techniques  of  programming  at  three-day 
clinic  in  Hollywood  are  Hal  Hudson  (at  table),  CBS  Coast  prog,  dir.; 
(front  row,  1  to  r)  Peter  D.  Smythe,  KLZ  prog,  dir.;  Jack  Williams, 
KOY  prog,  dir.;  Fred  Ruegg,  KQW  prog,  dir.;  Paul  H.  Appleby,  KIRO 
v-p;  (2nd  row)  Everett  Tomlinson,  CBS  Pacific  asst.  prog.  dir.  in  charge 
of  writing;  Richard  Brothers,  KERN  sales  mgr.;  Wayne  Sanders, 
KTUC  prog,  dir.;  Arch  Madsen,  KSUB;  John  Garrick,  KARM  prog,  dir.; 
(3rd  row)  Vyvian  Rinker,  KERN  office  mgr.;  Edith  Smith,  KGDM  mgr.; 
Charles  E.  Morin,  CBS  Pacific  sales  mgr.;  Dick  Asher,  KSL  newscaster; 
E.  M.  Halliday,  KSL  prog,  mgr.;  Lynn  McKinley,  KSL  pub.  serv.; 
(back  row)  Ted.  W.  Cooke,  KOIN  prod,  mgr.;  Tom  Papich,  CBS  sales 
prom,  dept.;  Loren  B.  Stone,  KIRO  mgr.;  George  Allen,  CBS  Pacific 
prog,  dir.;  Lee  Little,  KTUC  mgr. 


Letter  to  the  Editor 

EDITOR,  Broadcasting: 

In  a  recent  issue  of  Broadcast- 
ing you  have  a  photograph  sub- 
mitted evidently  by  WHAS  in  re- 
gard to  "the  first  broadcast  of  it's 
type",  another  "first  in  broadcast- 
ing history".  (Story  described 
broadcast  from  the  back  of  a  race- 
horse at  Churchill  Downs.) 

I  don't  like  to  stir  a  controversy 
but  several  years  ago,  about  1938 
or  1939  while  employed  by  WDEL, 
in  Wilmington,  Delaware,  such  a 
broadcast  was  originated  from  Del- 
aware Park.  The  broadcast  was  suc- 
cessful and  was  carried  by  the  NBC 
network  (Red)  at  5  p.m.  on  a  Fri- 
day. The  occasion  was  the  preview- 
ing of  a  scheduled  Saturday  after- 
noon handicap.  During  the  Friday 
broadcast  a  jockey  equipped  with 
pack  transmitter  rode  the  course 
and  told  of  the  feeling.  Nelson  Case 
was  the  announcer  assigned  to  the 
show  at  the  time,  I  cannot  at  the 
moment  recall  the  name  of  the 
jockey. 

At  the  time  Abe  Schecter  was 
Director  of  Special  Events  and  if 
my  memory  serves  correctly  Art 
Feldman  was  directing  that  special 
show.  A  check  will  reveal  the  truth 
of  this,  for  I  am  sure  that  NBC 
has  a  record  of  it.  In  fact  WRC  en- 
gineers supervised  the  pickup, 
Keith  Williams  and  a  fellow  named 
Godwin  now  in  the  Navy. 

I  hate  to  challenge  the  "first" 
claim  by  WHAS  but  these  are  the 
facts. 

LONNY  STARR, 
WJNO  West  Palm  Beach. 
July  3,  1945. 


Two  Masters 

TWO  sponsors  are  usually 
better  than  one,  but  some- 
times— well,  take  the  case  of 
Jack  Bailey  who  is  emceeing 
the  new  County  Fair  series 
for  Borden  in  addition  to  his 
Darts  for  Dough  stint  for  Dr. 
Pepper,  both  on  American. 
Making  publicity  pictures  for 
County  Fair,  photographer 
posed  Bailey  and  two  other 
members  of  the  cast  with 
straws  in  the  same  bottle  of 
Coca  Cola,  the  name  coming 
out  beautifully  in  the  finished 
prints.  Now  all  Bailey  has  to 
do  is  to  explain  to  Dr.  Pepper. 


Eclip 


DESCRIPTION  of  eclipse  of  th< 
sun  was  broadcast  over  WPEN 
Philadelphia  and  WWDC  Washing 
ton  direct  from  the  scene  of  ar 
expedition  to  Wolseley,  Saskatche 
wan,  Canada,  point  directly  in  the 
path  of  the  totality  of  the  eclipse. 
Expedition,  under  joint  auspices  of 
Philadelphia  Evening  Bulletin 
Franklin  Institute  and  U.  of  Penn 
sylvania,  was  headed  by  Dr.  Roy 
K.  Marshall,  director  of  Fels  Plane- 
tarium and  associate  director  a 
Franklin  Institute,  who  describee 
the  phenomenon. 


Students'  Choice 

NBC's  Dr.  I.  Q.  was  voted  the 
"most  helpful  and  most  entertain- 
ing" radio  program  by  200  students 
in  the  Vanceburg,  Ky.,  high  school, 
according  to  a  letter  from  a  teacher 
to  WLW  Cincinnati.  All  the 
students  also  knew  the  product 
advertised  on  the  program. 


AFRS  Aids  School 

McCLATCHY  BROADCASTIN( 
Co.,  licensee  of  KFKB  Sacramento 
in  its  Summer  Radio  School  fo 
public  school  teachers,  has  arranget 
for  three  top-ranking  Armed  Force 
Radio  Service  officers  to  give 
series  of  lectures.  All  three  ap 
peared  before  100  teachers  at  ai 
early  session  to  describe  variou 
operations  of  AFRS.  They  are  Co 
Thomas  H.  A.  Lewis,  commandant 
AFRS;  Lt.  Col.  True  E.  Boardmar 
chief,  Troop  Planning  Informatio 
Section ;  Capt.  Fordyce  Cowing,  as 
sistant  executive  officer.  All  are  o 
leave  from  civilian  radio  jobs. 
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You  see  97  spots — to  be  exact — each  one  of  them  proof  of  WSAI's  honor  in  its 
own  home  town  ... 

.  .  .  for  top-notch  Greater  Cincinnati  advertisers  account  for  no  fewer  than  97 
program-periods  on  WSAI's  weekly  program  schedule — not  to  mention  their 
share  in  WSAI's  almost-filled  schedule  of  in-between-program  sales  messages. 

Four  leading  Cincinnati  department  stores  (who  use  300%  more  time  on  WSAI 
than  on  all  four  other  Cincinnati  stations  combined)  . .  .  "class"  retailers  of 
shoes,  furniture,  services,  beverages — what  better  guides  to  your  best  radio  buy 
for  reaching  the  Greater  Cincinnati  market? 

So  if  you  see  spots  before  your  eyes  when  you're  selecting  a  Cincinnati  radio 
station,  don't  call  your  doctor  .  .  .  call  the  Paul  H.  Raymer  Company.  They'll 
show  you  how  you  can  follow  in  the  success-steps  of  on-the-spot  advertisers  in 
Cincinnati— on  WSAI! 


C/M/V/V4T/ 2,  0/t/O 


BASIC    AMERICAN    BROADCASTING  COMPANY 


N.  Y.  Stations  Normal 
As    Strike    Is  Settled 

NEW  YORK  stations  returned  to 
normal  news  periods  and  local  bus- 
iness schedules  last  Wednesday 
when  the  newspaper  mailers  and 
delivery  men's  17-day  strike,  which 
prevented  the  city  from  obtaining 
newspapers,  was  settled.  [Broad- 
casting, July  16]. 

Most  contracts  with  movie,  de- 
partment stores  and  newspapers 
were  on  a  strike-duration  basis. 
The  Journal- American  cancelled 
its  quarter-hour  show  on  WOV  but 
started  24  spot  announcements 
weekly  on  a  direct  till-forbid  con- 
tract. World-Telegram  cancelled  its 
additional  time  on  WMC'A.  Station 
also  returned  to  3-minute  news 
period  on  the  hour  instead  of  the 
increased  period  of  time  due  to 
the  strike. 

New  York  Post  cancelled  its  time 
on  WLIB  and  both  the  Journal- 
American  and  Mirror  cancelled 
on  WINS. 


RTPB  Agreement  Is  Remote 
If  Space  Requirements  Are  Cut 


INCREASINGLY  noticed  on  the 
lapels  of  station  personnel  now- 
adays is  this  insigne,  indicating 
honorable  discharge  from  the 
armed  forces. 


ANNUAL  baseball  game  between  Radio 
Press  and  NBC  press  department  was 
played  last  Saturday  at  Polo  Grounds. 
New  York. 


PANEL  2  (allocations),  Radio 
Technical  Planning  Board,  prob- 
ably could  not  agree  on  any  alloca- 
tion plan  seriously  curtailing  esti- 
mated frequency  space  needs  of  the 
principal  services  involved,  Dr.  C. 
B.  Jolliffe,  RCA  vice-president  in 
charge  of  RCA  Labs.,  Panel  2 
chairman,  informed  FCC  Chairman 
Paul  A.  Porter  last  week. 

Dr.  Jolliffe  sent  Chairman  Porter 
a  proposed  report  of  Panel  2  from 
10-30,000  kc.  which  had  been  sub- 
mitted to  members.  No  opposition 
was  expected  from  members,  since 
those  interested  had  participated 
in  the  panel's  work,  he  told  Chair- 
man Porter. 

The  proposed  report  explains 
that  since  allowance  must  be  made 
for  Government  services,  estimated 
requirements    of    which    are  not 


WTAG's  High  Hoopers  are  proof 
conclusive  of  the  advantages  of 
covering  Central  New  England 
from  the  INSIDE." 


PAUL    H.    RAYMER    CO.    National    Sales  Representatives/ 


WORCESTER 


OWNED    AND    OPERATED    BY    THE   WORCESTER  TELEGRAM-GAZETTE 
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known,  "it  is  apparent  that  sub- 
stantial reductions  in  the  estimated 
requirements  of  the  various  serv- 
ices must  be  made  in  order  to 
arrive  at  an  acceptable  world  allo- 
cation plan." 

Dr.  Jolliffe  explained  that  there 
is  not  time  to  carry  on  lengthy 
panel  discussions  if  results  are  to 
be  of  practical  use  to  the  FCC,  now 
considering  its  final  report  of  alio 
cations  below  22  mc. 

Panel  8  last  June  18  reported  to 
Panel  2  on  point-to-point,  marine 
and  international  broadcasting 
services,  saying  estimated  require- 
ments total  23  mc.  in  range  from 
10-24  mc.  Requirements  of  many 
individual  1-mc.  bands  in  this  range 
exceed  available  space  because  of 
distribution  of  frequencies,  Panel 
8  informed  Panel  2. 

Panel  11  advised  that  frequency 
needs  originally  drawn  for  aero- 
nautical services,  presented  last  fall 
at  FCC  hearings,  will  in  effect 
serve  as  an  international  alloca- 
tion for  this  service. 

Final  allocation  below  25  mc.  is 
expected  before  the  clear  channel 
hearings  get  underway  in  the  fall 


P&G  Shows 

PROCTER  &  GAMBLE  CO.,  Cin 
cinnati  (Oxydol),  has  bought  tw< 
shows  which  are  expected  to  shar* 
the  CBS  network  in  the  7:15-31 
p.  m.  period  5  times  weekly  start 
ing  Aug.  21.  Programs  are  Vit 
and  Sade  and  a  musical  shov 
featuring  Jack  Smith  and  Ear 
Sheldon's  Orchestra.  Dancer-Fitz 
gerald-Sample  is  the  agency.  Com 
paay  will  also  sponsor  the  7-7:11 
p.  m.  period  on  CBS  with  the  Jacl 
Kirkwood  show  for  Ivory  Soa 
through  Compton  Adv.,  New  Yorl 


Bryan  in  Paris 

SGT.  WARREN  BRYAN,  forme 
New  York  freelance,  has  beei 
named  production  manager  of  th 
Paris  station  of  American  force 
network,  which  now  includes  5 
stations  ranging  from  50  to  100 
000  w  with  41  transmitters. 


"You  better  come  with  us- 
WFDF  Flint  just  announced  tl 
new  ration  points." 
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FIRST  in  DENVER 
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Represenfed  by  NBC  SPOT  SALES 

1945-RADIO'S  25th  ANNIVERSARY 
'  -PLEDGED  TO  VICTORY 


KOAs  FIRST! 


First  in  POWER -the  only  50,000  waiter  for 
500  miles  in  any  direction.  Hence  •  .  . 

First  in  COVERAGE -Day  or  Night 
First  in  LISTENER  LOYALTY- NBC  sur- 

veyed  1077  cities  to  prove  it 

First  in  PROGRAMS -both  listener  and 
advertiser  loyalty  proves  that 

And  finally,  for  all  these  reasons  .  .  . 

FIRST  IN  DEALER  PREFERENCE 

(Just  ask  Ross-Federal) 
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wins  top  honors 


Again,  a  G-E  AM  transmit- 
ter wins  the  NBC  network 
award  for  the  most  perfect 
operating  record. 

OFF  the  air  but  52  seconds  in  6947  hours  of  pro- 
gram time  during  1944,  General  Electric's 
50,000-watt  AM  transmitter  wins  for  WGY  in 
Schenectady  the  NBC  network  award  for  greatest 
broadcast  service  in  terms  of  solid  hours  of  program 
delivery — the  second  time  since  1936! 

With  a  record  of  more  than  94,000  hours  of  opera- 
tion to  its  credit  during  thirteen  years  of  daily  ser- 
vice, this  transmitter  is  typical  of  all  G-E  AM  broad- 
cast transmitters — transmitters  that  are  famous  for 
lower  equipment  cost  per  hour  of  broadcast  service. 
This  is  the  kind  of  performance  that  has  built  ad- 
vertiser confidence.  And  this  is  the  kind  of  reliability 
you  can  count  on  getting  in  your  new  G-E  broadcast 
equipment — whether  it  is  AM,  Television,  or  FM. 
General  Electric  AM  transmitters 
are  built  on  a  rich  background  of 
research  and  development,  both 
in  radio  and  in  every  line  of  elec- 
trical equipment.  For  more  than 
thirty  years,  G.  E.  has  been  de- 
signing and  making  the  most  ad- 
vanced and  reliable  broadcast  ap- 
paratus in  the  world.  During  this 


time,  General  Electric  manufactured  many  of  the 
first  high-power  AM  transmitters  and  all  of  Amer- 
ica's 100-kw  international  transmitters.  Today,  G.E. 
operates  its  own  AM  broadcast  proving-ground  in 
Schenectady  where  seven  big  AM,  FM,  television, 
and  international  stations  are  on  the  air. 

Whether  your  AM  requirements  are  for  standard 
band  or  international  service,  General  Electric  will 
supply  everything  for  your  needs — AM  transmitters 
ranging  in  power  from  250  watts  to  1 ,000  kilowatts, 
complete  studio  equipment,  auxiliary  electrical  com- 
ponents, entire  antenna  systems.  G-E  equipment  will 
include  all  the  refinements  of  modern  AM  trans- 
mitter design — with  new  basic  improvements  in 
modulation  quality,  frequency  response,  and  low 
noise  level.  G-E  AM  equipment  will  be  simplified, 
easy  to  control  and  to  maintain,  economical  to  op- 
erate. For  further  information  on  General  Electric's 
AM  broadcast  equipment,  see  your  G-E  sales  repre- 
sentative, or  write:  Electronics  Department,  General 
Electric,  Schenectady  5,  N.  Y. 

Establish  a  priority  on  delivery  of  your  AM  equip- 
ment. Write  for  your  copy  of  the  "G-E  Equipment 
Reservation  Plan"  which  explains 
General  Electric's  plan  to  help 
you  obtain  early  delivery  of  AM 
transmitters  and  associated 
equipment. 

Use  G-E  Electronic  Tubes  in  your  sta- 
tion for  maximum  dependability  and 
finer  performance. 


ANTENNAS  «  ELECTRONIC  TUBES  •  HOME  RECEIVERS 

—    .  


FM- TELEVISION* AM 


TV  HIGH  FREQUENCY 
TEST  SET  IIS  N.  Y. 

FIRST  FIELD  tests  in  New  York 
Metropolitan  area  of  television  in 
higher  frequencies  will  be  started 
when  installation  of  equipment 
atop  Empire  State  Bldg.  is  com- 
pleted, according  to  Dr.  C.  B.  Jol- 
liffe,  vice-president  in  charge  of 
RCA  Labs. 

Cooperating  with  NBC,  RCA  will 
use  a  transmitter  developing  5  kw. 
at  288  mc,  a  higher  frequency 
than  that  allocated  to  television 
by  the  FCC.  Some  experimenting 
has  been  done  in  this  band  at  the 
RCA  Princeton  labs. 

According  to  0.  B.  Hanson,  NBC 
vice-president  a«d  chief  engineer, 
"Our  intention  in  erecting  this 
transmitter  is  to  ascertain  the  serv- 
ice area  of,  and  to  make  other 
observations  regarding,  a  trans- 
mitter operating  in  these  higher 
frequencies  and  to  make  a  record 
of  our  findings." 


FORMERLY  civilian  radio  and  advertising  men, 
graduates  of  the  fourth  class  of  Los  Angeles  AFRS 
school  now  awaiting  overseas  assignments  are  (back 
row,  1  to  r)  Richard  E.  Provensen,  Glendale,  Cal., 
announcer-actor;  R.  G.  McGarry,  Frazee,  Minn.,  per- 
sonnel dir.;  Donald  R.  Hendricks,  Milwaukee,  an- 
nouncer-operator; Henry  G.  Quillen,  WKPT  Kings- 
port,  Tenn.,  transmitter  operator;  John  T.  Van  Santy, 


YOU  CAN'T  AFFORD  TO  MISS! 


Allentown,  Pa.,  announcer;  Weldon  Riddick,  Alamo, 
Tenn.,  adv.;  T.  E.  Burkland,  Chicago,  prog,  dir.-an- 
nouncer;  C.  Derrick  Dyatt,  Catasauqua,  Penna., 
announcer-actor;  (3rd  row)  Morton  F.  Wells,  Omaha, 
musician;  Bill  Edwards,  KMTR  Hollywood;  K.  L. 
Corless,  Berkeley,  Mich.,  studio  operator;  R.  G.  Fal- 
lert,  Pittsburgh,  announcer;  S.  H.  Taber,  New  Haven, 
technician;  M.  Schwartz,  Hollywood,  announcer-actor, 
producer;  William  0.  Harrington, 
Indianapolis,  piano;  H.  R.  Steel- 
man,  Woodbury,  N.  J.;  (2nd  row) 
Gil  Somner,  Los  Angeles,  instruc- 
tor, producer,  writer,  actor;  Carl 
E.  McDaniel,  Shawnee,  Okla.,  prog, 
dir.;  Paul  F.  Davidson,  Ecors, 
Mich.;  E.  Lyons,  Tulsa,  news  edi- 
tor; J.  Lawrence,  KUTA  Salt  Lake 
City,  announcer-dir. ;  Jerry  Geller, 
New  York,  writer;  William  Ludes, 
Narbaerth,  Pa.,  operator;  (1st 
row)  Maj.  C.  Frink,  Officer  ill 
Charge;  K.  H.  Wilson,  WHDH  Bos- 
ton, music  dir.;  E.  Reimers,  WBEN 
Buffalo,  dir.,  newscaster;  Tommj 
Thompson,  San  Francisco,  writer 
producer,  announcer;  W.  B.  Mo 
ran,  Chicago,  announcer-actor;  R 
A.  Mitchell,  CBS  announcer-actor:! 
J.  McManus,  WMOB  Mobile,  Ala. 
announcer- writer. 


Greensboro's  "Magic  Circle"  offers  a  market  you  won't 
want  to  miss . . .  the  South's  Number  One  Market  that  is 
BIG  in  POPULATION ...  BIG  in  INDUSTRY  and  BIG 
in  WEALTH. 

WBIG  is  the  BIG  FACTOR  you  won't  want  to  miss 
for  effective  and  positive  RESULTS. 


EDNEY   RIDGE.  DIRECTOR 


WBIG 


\4-  GREENSBORO,    N.  C. 
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SOOO  WATTS  DAY  AND  NIGHT 


Bell  Commended 

DON  BELL,  Mutual  correspondent 
in  the  Pacific,  has  been  commendec 
by  the  Army  for  "displaying  cour-j 
age  and  disregard  for  danger  durj 
ing   the    11th   Airborne  Division- 
parachute    operation    at  Appari 
Luzon,  23  June,  1945".  He  volunij 
teered  to  go  for  the  mission,  thi[[ 
Army  citation  said,  though  heav; 
.fire  was  expected. 


WTAR  dominates  the  NORFOLK 
Metropolitan  Market 
Nation's  No.  I  TEST  MARKET 
More  listeners  than  all 
other  stations  combined 
with- listening  to  outside 
stations  practically  nil 


NBC  NETWORK 

5,000  WATTS 
DAY  AND  NISHT 

Nat'l  Representatives: 
EDW.  PETRY  &  CO. 
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FOR  LISTENERS  AND  SPONSORS  ALIKE  ....  HERE'S  ONE 
SWELL  WAY  TO  START  THE  DAY  .  . . 


E 


VERY  weekday  morning,  from  7:00  to  8:30  a.m.,  the  cheerful  voice  of  Peggy 
Lloyd  helps  thousands  of  New  Yorkers  off  to  a  good  start  for  the  day. 
"Wake  Up  New  York"  is  a  fast  moving  program  that  gives  listeners  what  they  like, 
with  plenty  of  music,  news,  time  signals,  weather  reports  and  other  diversified 
features.  As  a  result,  "Wake  Up- New  York",  enjoys  one  of  the  highest  ratings  of 
any  early  -morning  program  on  a  New  York  Independent  station,  delivers  this 
audience  at  an  exceptionally  low  cost  per  listener  and  is  doing  a  great  selling  job  for 
participating  sponsors. 

Ralph  N.  Weil,  General  Manager    •    John  E.  Pearson  Co.,  Nat'l  Rep. 


ACA  Awards 

JACK  COOKE,  president  of  CKEY 
Toronto,  has  been  appointed  to  rep- 
resent the  Canadian  Assn.  of 
Broadcasters  on  the  8-man  awards 
jury  of  Assn.  of  Canadian  Adver- 
tisers for  best  1945  advertising. 
Lee  Trenholm,  director  of  public 
relations,  Underwood  Ltd.,  Toron- 
to, is  chairman  of  committee. 
Awards  are  to  be  announced  at  an- 
nual ACA  dinner  at  Toronto  Nov. 
9  and  consist  of  gold  medal  for 
most  distinguished  contribution  to 
Canadian  advertising  and  silver 
medals  for  outstanding  contribu- 
tions by  member  of  an  advertising 
department,  by  agency  staff  mem- 
ber and  by  media  representative. 


WTBO  Shift 

SHIFT  from  corporate  form  to 
partnership  is •  requested  in  appli- 
cation filed  with  the  FCC  last  week 
by  WTBO   Cumberland,   Md.  No 


DIRECT  appointment  as  second 
lieutenant  for  Vic  Campbella,  for- 
merly of  WGY  Schenectady,  is  con- 
firmed as  Brig.  Gen.  L.  A.  Diller, 
PRO  in  the  Pacific,  pins  on  the  bar. 
Lt.  Campbella  handles  network 
liaison  and  press  traffic  control  in 
the  Philippines. 

money  is  involved.  Station  is  owned 
by  Aurelia  S.  Becker,  general  man- 
ager, and  Charles  Z.  Heskett. 


Adjournment  Kills 
Legislation  Until 

ALL  prospects  of  legislative  action 
regarding  broadcasting  were  killed 
until  autumn  when  the  House  ad- 
journed last  week  until  Oct.  8. 

Principally  affected  by  the  recess 
is  the  Vandenberg  bill  (S-63)  to 
prevent  interference  with  cultural 
programs  which  passed  the  Senate 
early  in  the  session  and  its  House 
counterpart  (HR-1648)  which  is 
still  before  the  Committee  on  In- 
terstate &  Foreign  Commerce. 

Chairman  Lea  (D-Cal.)  had  ex- 
pected the  Committee  to  report  out 
a  measure  several  weeks  ago  which 
would  cover  various  Petrillo  de- 
mands against  networks  and  sta- 
tions [Broadcasting,  May  28]  but 
it  is  understood  that  difficulties 
were  encountered  in  attempting  to 
draft  a  bill  which  would  draw  the 
line  from  general  labor  legislation. 
Mr.  Lea  told  Broadcasting  Wednes- 


ffW! 


NATURALLY  WERE  SPEAKING 
OF  THE  ALL-DAY  AVERAGE 

HOOPER  FOR  WS/K 


Yes,  sir!  .  .  .  That  81.5%  increase  in  WSIX's  all-day  average  Hooperating  during  the  two 
years  ending  last  January  is  mighty  easy  on  the  eyes.  And  here  are  some  more  facts  that 
are  mighty  pleasing  to  advertisers!  WSIX  has  the  highest  daytime  Hooper  of  any  Nashville 
station  ...  Top  programs  of  both  the  AMERICAN  and  MUTUAL  Networks  .  .  .  Excellent 
coverage  at  a  very  low  unit  cost  ...  A  booming  market  in  the  heart  of  industrial, 
agricultural  Tennessee,  with  over  a  million  people — all  potential  buyers  for  your  product 
— who  really  believe  in  spending. 


REPRESENTED  NATIONALLY  BY 
THE  KATZ  AGENCY,  INC. 


AMERICAN   -  MUTUAL 


5000  WATTS  -  980  K.C 
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Prospects  of  Radio 
October  Session 

day  that  a  substitute  bill  would  be 
offered  Congress  shortly  after  re- 
convening in  October. 

Among  the  practices  which  the 
Committee  is  believed  to  be  consid- 
ering for  inclusion  in  proposed  leg- 
islation are  quota  requirements, 
employment  of  standbys,  "make- 
work"  jobs,  restrictions  on  appear- 
ance of  musicians  in  television 
broadcasts,  payment  of  fees  on  rec- 
ords and  transcriptions,  and  re- 
strictions of  service  band  perform- 
ances on  the  air.  The  Committee 
had  heard  testimony  on  these  prac- 
tices in  hearings  last  February 
and  May  [Broadcasting,  Feb.  26, 
May  14]. 

Another  measure  of  interest  to 
broadcasters,  the  Bailey  bill 
(S-754)  to  outlaw  payment  of  roy- 
alties to  unions,  may  still  be  taken 
up  this  Session.  Sen.  Eastland 
(D-Miss.),  chairman  of  a  subcom- 
mittee of  the  Senate  Judiciary  Com- 
mittee, intends  to  begin  hearings 
as  soon  as  Sen.  Bailey  (D-N.  C.) 
is  able  to  testify  on  the  bill. 

Sen.  Bailey's  bill,  if  enacted, 
would  invalidate  the  fee  system  now 
prevailing  between  the  AFM  and 
the  recording  and  transcription  in- 
dustry [Broadcasting,  March  26]. 

A  similar  bill  (HR-2819)  has 
been  introduced  in  the  House  by 
Rep.  Miller  (R-Neb.)  but  has  been 
lying  dormant  in  the  House  Labor 
Committee. 

Another  House  measure  affected 
by  adjournment  is  the  Monroney 
bill  (HR-2121)  to  amend  the  Anti- 
Trust  Act  to  cover  labor  as  well 
as  business  monopolies. 

Also  before  the  House  is  thf 
Reece  bill  (HR-2390)  which  would 
define  more  clearly  the  power  o) 
the  Federal  Trade  Commissioi 
over  false  advertising  and  limr 
requirements  regarding  the  use  o: 
warnings  in  radio  commercials 
Of  broader  interest  to  broad 
casters  is  the  Ball-Burton-Hatcl 
bill  (S-1171)  which  would  creat 
a  Federal  Labor  Relations  Boan 
to  handle  labor  disputes. 


CHEYENNE 
WYOMING 

HOME  OF 
FRONTIER  DAYS 

"THE  DADDY 
OF  'EM  ALL" 
BLUE  NETWORK 


REPRESENTED  BY  RAMBEAU 


BROADCASTING    •    Broadcast  Advertisiil 


Cleveland's  Man  with  a  Mike 
and  Seven  League  Boots 


When  a  big-time  sports  announcer  like 
Earl  Harper,  with  a  record  of  more  than 
15,000  broadcasts,  signs  as  Director  of 
Sports  and  Special  Events  on  a  local  station 
— that's  national  news. 

Radio  advertisers  know  that  wherever  hun- 
dreds go  to  see,  countless  thousands  listen 
free.  At  fight,  fire,  sport  or  spectacle,  Earl 
Harper  is  Cleveland's  man  with  a  mike  and 


seven  league  boots.  His  tremendous  audi- 
ence thinks  of  him  as  the  man  who  goes 
everywhere,  sees  everything  and  re-creates 
a  vivid  picture. 

Harper's  sharp  but  non-hysterical  descrip- 
tions, frequently  fed  to  the  network,  make 
him  a  newsman's  newsman  as  the  clippings 
below  will  show. 


Harper  clicked  in  Cleveland — from  the  word  Go! 


fight  *!r~blow  j  "8  n'celv  ™-™enrv 


BMB  Gets  First 
Assessment  Money 

BROADCAST  measurement  bu- 
reau has  received  $143,015,  from 
199  stations  as  their  first  assess- 
ment, Hugh  Feltis,  BMB  president, 
declared  Wednesday  after  a  meet- 
ing of  the  finance  committee.  Bill- 
ing is  proceeding  on  schedule,  he 
said. 

Financial  operations  of  the 
bureau  were  reviewed  by  the  com- 
mittee, along  with  plans  for  alloca- 
tion of  funds  to  operate  the  in- 
dustry project.  Definite  ;  recom- 
mendations will  be  considered  by 
the  executive  committee  at  its  next 
monthly  meeting  Aug.  6  and 
presented  to  the  board  Sept.  11. 

Chairman  Roger  Clipp,  WFIL 
Philadelphia,  Leonard  Bush,  Comp- 
ton  Adv.,  and  Lowry  Crites,  Gen- 
eral Mills,  praised  the  BMB  man- 
agement for  its  operation  and  ap- 
proved the  budget  for  the  July- 
September  quarter. 

•  i'-  ■'    -  '  it  m  •-.  i   > 


DAILY  bulletin  board  staff  newspaper,  an  innovation  at  KSL  Salt  Lake 
City,  is  inspected  by  Ivor  Sharp,  station  mgr.  and  Secretary  Iris  Petersen. 
Carbon  copy  is  sent  to  the  transmitter  as  a  much-needed  link  with  the  sta- 
tion. Staff  members  act  as  reporters  under  promotion  dept.  editing. 


Mr.  Clipp  announced  stations 
had  chosen  payment  methods  as 
follows.  Total  two-year  subscrip- 
tion payable  now,  5  per  cent,  an- 
nual payments  1945  now  and  1946 
next  year  at  this  time,  55%,  first 
half  of  1945  now  and  quarterly 
payments  thereafter,  20%,  first 
half  of  1945  now  and  monthly  pay- 
ments thereafter  20%. 


Ask  Third  CP 

UNITY  Corp.,  applicant  for  new 
FM  stations  in  Toledo  and  Lima, 
O.,  has  filed  application  for  FM  fa- 
cilities on  100  mc  with  5,777  sq.  mi. 
coverage  in  Springfield,  O.  Esti- 
mated cost  is  $27,800.  Firm  is 
owned  by  Edward  Lamb  and 
Stenhen  A.  Mack,  attorneys. 


Coverage 


...in  Philadelphia 


Pattern  broadcasting 


OVER 


covers  the  Philadelphia 
market  at  lowest  cost 

WDAS  covers  the  largest 
cross-section  of  the  buying  public  in  the 
Philadelphia  area  ...  at  lowest  cost. 
Ask  Philadelphia's  Outstanding 
Full-Time  Independent  Station 
about  a  package  of  spots 
that  will  cover 
your  market. 


WDAS 


With  "Coverage"  like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


Poll  Honors  FDR 
Four -Day  Tribute 

OUTSTANDING  musical  event  of 
the  year  was  the  four-day  musical 
tribute  to  Franklin  Delano  Roose- 
velt at  the  time  of  his  death  in 
the  opinion  of  readers  of  Musical 
America,  which  announced  Satur- 
day the  results  of  its  second  annual 
radio  poll. 

The  poll  names  the  Philharmonic 
Symphony  (CBS)  as  favorite  or- 
chestra, Arturo  Toscanini  (NBC) 
favorite  symphony  conductor,  Jas- 
cha  Heifetz  favorite  instrumental 
soloist  with  orchestra  and  Gateways 
to  Music  (CBS)  best  educational 
musical  program. 

Readers  of  the  magazine  agreed 
with  music  critics  and  editors  in 
ten  first-place  winners,  disagreed 
in  eight  cases. 

Complete  list  of  winners  follows: 

Outstanding  Musical  event  of  the 
year:  four  days  of  music  in  tribute  to 
Franklin  D.  Roosevelt  (all  networks). 

Best  Performance  by  Metropolitan 
Opera  Company:  "Die  Meistersinger"; 
"Tristan  and  Isolde";  "Mignon"  and 
"Pelleas  et  Melisande"  tied. 

Symphony  Orchestra :  Philharmonic- 
Symphony  (CBS);  Boston  Symphony 
(American);  NBC  Symphony. 

Program  of  Operatic  Character: 
"Metropolitan  Opera"  (American); 
"Metropolitan  Opera  Presents"  (Amer- 
ican); "Great  Moments  in  Music" 
(CBS). 

Symphony  Conductor:  Arturo  Tosca- 
nini (NBC);  Serge  Koussevitzky  (Amer- 
ican); Artur  Rodzinski  (CBS). 

Opera  Conductor  (American) :  Bruno 
Walter;  George  Szell;  Erich  jjeinsdorf. 

Program  Conductor:  Donald  Voorhees 
(NBC);  Prank  Black  (NBC);  Howard 
Barlow  (NBC). 

Orchestra  with  Featured  Soloists: 
"Telephone  Hour"  (NBC);  "Family 
Hour"  (CBS);  "Voice  of  Firestone" 
(NBC). 

Musical  Variety:  "Texaco  Star  Theatre" 
(CBS);  "Electric  Hour"  (CBS);  "Con- 
tented Hour"  (NBC). 

Woman  Singer  (regularly  featured): 
Patrice  Munsel  (CBS);  Gladys  Swarth- 
out  (NBC);  Licia  Albanese  (MBS). 

Woman  Singer  (occasionally  featured) : 
Rise  Stevens;  Bidu  Sayao;  Marian  An- 
derson. 

Man  Singer  (regularly  featured):  Nel- 
son Eddy  (CBS);  Richard  Crooks  (NBC); 
Jan  Peerce  (CBS). 

Man  Singer  (occasionally  featured) : 
Ezio  Pinza;  Lauritz  Melchior;  Igor  Gorin. 

Small  Ensemble:  "Stradivari  Orches- 
tra" (CBS);  "Hour  of  Charm"  (NBC); 
Sinfonietta"  (MBS). 

Instrumental  Soloist  with  Orchestra: 
Jascha  Heifetz;  Robert  Casadesus;  Fritz 
Kreisler. 

Instrumentalist  (regularly  featured):! 
Alec    Templeton    (CBS);    First  Piano 
Quartet  (NBC);  E.  Power  Biggs  (CBS).  I 

Program    of    Educational  Character:! 
"Gateway  to  Music"  (CBS);  "Symphon- 
ies for  Youth"  (MBS);  "Music  of  the 
New  World"  (NBC). 

Announcer,  Commentator :  Milton 
Cross  (American);  Ben  Grauer  (NBC); 
Frank  Graham  (CBS). 


TIP  FROM 
NEIGHBOR 


it  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring market.  We'll  gladly  pre- 
sent facts  as  well  asfigureson  how 
American  advertisers  can  profit- 
ably use  our  network. 


RADIO  PROGRAMAS  DE  MEXICO 

P    O    8GX  i 32 -:     MEXICO.  D  F 
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COVERAGE  may  not  be  the  most  important  consideration  in 
selecting  a  radio  station — but  certainly  you  have  to  expose 
yourself  to  business  if  you  want  to  get  it!  And,  over  W  I B  C, 
you  do  expose  your  message  to  more  people  than  you  would 
over  any  other  Indianapolis  Station.  This  is  because  W I  B  C  '  s 
frequency,  1070  Kilocycles,  is  the  lowest  of  any  station  in  the  city. 
Mail  response  proves  W I  B  C  the  best  radio  buy  in  Indiana. 

JOHN  BLAIR  &  COMPANY    •     NATIONAL  REPRESENTATIVES 


MUTUAL'S    OUTLET    IN  INDIANAPOLIS 


Under  'The  Hat' 

NEW  YORK'S  Mayor  La- 
Guardia,  in  his  usual  man- 
ner, scooped  newspapers  last 
week  by  announcing  appoint- 
ment of  three  city  magistrates 
on  his  regular  Sunday  after- 
noon broadcast  over  WNYC, 
New  York  municipal  station. 
The  Mayor  then  went  into 
his  comic-strip  routine,  read- 
ing "Little  Orphan  Annie". 


Broker  on  WOR 

MERRILL,  LYNCH,  PIERCE, 
FENNER  &  BEANE,  New  York 
investment  firm,  on  July  16  starts 
Paul  Schubert  in  Mon.-Fri.  news 
commentary  6-6:15  p.m.  on  WOR 
New  York.  Program  will  include 
three-minute  discussion  of  stock 
market  trends.  Agency,  Albert 
Frank-Guenther  Law,  New  York. 


CIVIC  EDUCATION 
BY  STATIONS  URGED 

LOCAL  radio  stations  can  play  an 
important  part  in  the  civic  educa- 
tion of  their  communities  and  can 
aid  in  the  election  of  better  local 
public  officials  by  giving  as  well  as 
selling  time  for  political  broad- 
casts, Morris  Novick,  director, 
WNYC  New  York,  said  at  a  radio 
session  of  the  New  York  State  In- 
stitute of  Community  Service,  held 
at  Syracuse  U.  July  2-14. 

Pointing  out  that  the  practice  of 
selling  time  for  pre-election  broad- 
casts by  political  parties  has  re- 
sulted in  most  such  broadcasts  be- 
ing made  by  the  parties'  national 
candidates,  Mr.  Novik  urged  that 
each  station  put  on  as  a  sustaining 
public  service  feature  a  pre-elec- 
tion series  for  local  candidates. 

The  role  of  radio  in  the  com- 
munity was  discussed  at  a  round- 
table  session  led  by  Michael  R. 
Hanna,  manager,  WHCU  Ithaca. 


W.  W.  CHAPLIN,  NBC  war  cor- 
respondent, takes  office  as  president 
of  Overseas  Press  Club  at  a  lun- 
cheon in  his  honor.  Mr.  Chaplin 
managed  not  to  miss  his  1:45  p.m. 
commentary  by  giving  it  from  the 
speakers'  table. 


TW/ce*s 


AS  M*NV 
AS  WHAT* 


I  "%  OTHER 
STATION,  , 
ANY  WHERE- 


GRAND  HAPIDS 


THE  NO.  I  STATION 

5000  WATTS 

WITH  THE  NO.  I  NETWORK 

N.  B.  C. 

IN  THE  NO.  \  MARKET 
IN  OUTSTATE  MICHIGAN 

PAUL  H.  RAYMER  CO.,  Sales  Representatives 


3  NEW  PROGRAMS 
ON  HOOPER  FIRST  15 

HIGHEST  sponsor  identification  in 
the  July  15  Hooper  report  [Broad- 
casting, July  16]  was  attained  by 
Take  It  or  Leave  It  with  an  index 
of  86.1.  Highest  in  listeners  per 
listening  set  was  Blondie  with  3.05. 

Three  new  programs  appeared  on 
the  first  15  evening  programs, 
Buelah  Show,  Phil  Harris  and  Rise 
Stevens.  Average  evening  audience 
rating  of  5.4  was  0.9  below  the  last 
report  two  weeks  ago  and  0.2  below 
a  year  ago.  Average  evening  sets- 
in-use  was  18.5,  2.0  below  last 
report  and  0.7  below  a  year  ago. 

The  American  Melody  Hour  had 
largest  number  of  women  listeners 
per  listening  set,  1.70;  Drew  Pear- 
son most  men,  1.14;  Lone  Ranger 
most  children,  0.91. 

First  15  evening  programs  were: 
Walter  Winchell,  Screen  Guild 
Players,  Telephone  Hour,  We,  the 
People  at  War,  Take  It  or  Leave 
It,  Music  Hall,  Vox  Pop,  Rise 
Stevens,  Mr.  District  Attorney, 
Man  Called  X,  Your  Hit  Parade, 
Contented  Program,  Jack  Haley 
Show,  Truth  or  Consequences, 
Beulah  Show,  Phil  Harris. 


Canadian  Ratings 
WITH  SETS  IN  USE  down  to 
25.7  for  the  most  popular  pro- 
grams, the  July  national  evening 
ratings  reports  on  Canadian  pro- 
grams issued  by  Elliott  Haynes 
Ltd.,  Toronto,  on  July  14,  shows 
top  ranking  program  Victor  Borge 
replacing  Fibber  McGee  and  Molly 
for  the  summer,  with  a  rating  of 
15.2,  followed  by  Frances  Langford 
and  Bing  Crosby  Music  Hall, 
both  with  a  rating  of  12.6.  Others 
of  the  leading  ten  most  popular 
Canadian  programs  in  order  are 
Album  of  Familiar  Music,  Waltz 
Time,  Reader's  Digest,  Green  Hor- 
net (Canadian  origination),  Ellery 
Queen,  Big  Town,  Alan  Young  and 
John  and  Judy  (Canadian  origina- 
tion) . 


DESIGNATED  as  "the  most  original 
themed  radio  show  to  come  to  the  net- 
works since  the  war  began,"  "The 
Fighting  AAP"  program  on  American 
is  slated  to  receive  a  plaque  from  This 
Month  magazine. 


NBC 

Station  For 

WINSTON-SALEM 
GREENSBORO 
&  HIGH  POINT 
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first 


in  War! 


KGW's  initial  broadcast,  more  than  23 
years  ago,  featured  grand  opera  stars 
and  other  musical  features,  outstanding 
in  their  day.  Since  then,  KGW  has  con- 
sistently maintained  its  "FIRST"  position 
in  music.  Backbone  of  the  "620  Time" 
War  Bond  show,  broadcast  each  Sunday 
from  the  stage  of  a  leading  downtown 
theater,  is  this  fine  orchestra  directed  by 
KGW's  Abe  Bercovitz. 


first 


in  Peace! 


KGW  was  the  FIRST  Portland  station  to  broadcast  o 
concert  by  a  full-fledged  symphony  orchestra.  This  pho- 
tograph shows  station  technicians  going  over  plans  for 
feeding  the  Portland  Symphony  orchestra  to  the  network 
back  in  November  1932. 


first 


in  Audience  Influence 

listener  loyalty  to  a  radio  station  is  a  prize  which  must 

be  won  every  day  by  progressive  public  service.  For  23 

years  KGW  has  preferred  solid,  sensible,  day-by-day 

public  service  to  flash-in-the-pan  stunts.  The  soundness 

of  this  policy  is  proved  over  and  over  again  in  the  gratify- 
/ 

ing  results  achieved  by  KGW  advertisers. 


bfiEOfiieMSTftiiiPMiW 


KGW 

PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
I Y    EDWARD    f  E  T  R  Y   &   CO.  INC 
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ON  THE  WAR  FRONT 


THEY'RE  all 

CONTENTS*  NOW/ 

Milk-coolers,  electric  churns,  sausage  grinders  ...  if  you're 
"just  a  city  man"  it's  hard  to  realize  how  many  costly  gadgets 
farmers  need— in  addition  to  all  the  things  you  office  fellers 
want! 

In  Iowa,  now,  conditions  permit  the  purchase  of  many  kinds 
of  merchandise  needed  for  farm  production,  and  all  other  kinds 
as  rapidly  as  they  appear.  Years  of  equipment-shortages 
coupled  with  steadily-mounting  farm  receipts  have  built  up  a 
ready-and-waiting  rural  market  that  won't  know  contentment 
until  it  can  "bust  loose"  and  spend! 

Iowa  farmers  have  hit  the  jack-pot!  As  long  ago  as  1943  their 
average  income  was  $7,672,  last  year  20%  more.  And  the 
figure's  still  rising! 

There  have  been  many  changes  in  Iowa — but  not  in  the  people 
and  their  tastes.  Blaring  swing-bands,  Times  Square  wisecracks 
and  Oxford  accents  still  don't  register  out  here.  Farmers  are 
different!  That's  why  (with  network  facilities  available)  KMA 
devotes  hours  daily  to  local  service  such  as  farm  information 
and  market  reports.  Do  our  listeners  approve?  The  question 
is  best  answered  by  the  letters  they  send  us:  More  than  twice 
as  many  as  any  other  station  in  this  area  receives! 

You'll  be  interested  in  KMA's  story.  Let  us  tell  it  to  you! 
Or  call  Free  &  Peters. 


KMA 


AMERICAN  BROADCASTING  CO. 


The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 


152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


Free  &  Peters,  ii. 

Exclusive  Notional  Representatives 


Radio  Courses  for  GIs  Begun 
In  England  and  France  by  ASF 


WHEN  GIV  return  from  overseas 
many  thousands  will  have  received 
the  finest  training  available  in 
radio  repair  and  maintenance 
through  training  centers  in  Eng- 
land and  the  Continent,  Maj.  Gen. 
Frederick  Osborn,  head  of  the  In- 
formation &  Education  Division, 
Army  Service  Forces,  revealed 
in  a  news  conference. 

Technical  radio,  electrical  engi- 
neering, industrial  electronics,  and 
allied  courses  are  also  offered  in 
university  study  centers  in  Eng- 
land and  France  for  Army  officers 
and  enlisted  personnel,  taught  by 
professors  recruited  from  Car- 
negie Tech,  and  Texas  A.  &  M. 
among  others.  The  greatest  per- 
centage of  radio  traning  however, 
will  be  in  repair  and  maintenance. 

ASF  also  proposes  a  course  in 
advertising  to  be  given  in  Italy. 
It  is  understood  that  radio  script 
writing  will  be  included  in  the  cur- 
riculum of  one  college. 

Much  of  the  technical  training 
is  given  at  service  facilities,  such 
as  Signal  Corps  depots,  where 
both  instructors  and  equipment 
are  available.  The  centralized  vo- 
cational training  school  for  the 
ETO  is  at  Warton,  England,  with 
three  years'  apprentice  or  jour- 
neyman training  a  prerequisite. 
This  center  opens  about  Sept.  3. 
Some  of  the  other  schools  are  al- 
ready in  operation.  Men  who  have 
had  practical  experience  both  in 
the  industry  and  in  teaching  are 
being  sent  to  the  schools  as  in- 
structors. 

#       *  * 

AAF  Series 
AAF  Office  of  Radio  Production 
starts  its  tenth  series  on  the  net- 
works on  Tuesday,  July  31,  10:30- 
11  p.m.  (EWT)  with  Return  to 
Duty  on  Mutual.  For  the  first  time 
on  the  air,  the  story  of  one  man  in 
the  Air  Forces  will  be  told,  from 
the  time  he  joined  his  outfit, 
through  52  missions,  his  redeploy- 
ment, rehabilitation,  up  to  his  re- 
placing a  man  in  a  Stateside  job. 
Man  selected  is  T/Sgt.  Charles 
(Chuck)  Jackson,  engineer  and  top 
turret  gunner  with  the  15th  Air 
Force  in  Italy. 

jJ;  .  . 

AFRS  Expands  in  L.A. 

TO  MEET  expanding  operations 
of  Armed  Forces  Radio  Service, 
two-story  building  has  been  con- 
structed at  5950  Santa  Monica 
Blvd.,  Los  Angeles,  across  from 
AFRS  headquarters.  Annex  houses 
the  broadcast  service  section  which 
distributes  approximately  80,000 
sixteen-inch  transcriptions  over- 
seas monthly;  technical  production 
section,  in  charge  of  recording, 
pressing  and  inspection  of  tran- 
scriptions; shortwave,  which  di- 
rects broadcasting  of  4,650  hours 
per  month  from  shortwave  trans- 
mitters in  New  York  and  San 
Francisco. 


Col.  Sherdeman  Returns 

LT.  COL.  TED  SHERDEMAN, 
after  19  months  as  Armed  Forces 
Radio  Service  advisor  on  Gen.  Mac- 
Arthur's  staff,  has  been  assigned  as 
assistant  chief  of  program  section 
for  AFRS  Los  Angeles.  He  was 
formerly  writer-producer  of  Young 
&  Rubicam,  Hollywood.  He  organ- 
ized and  planned  operation  of  the 
Jungle  Network,  now  known  as  Far 
Eastern  Network. 

Col.  Warner  to  Europe 
COL.  ALBERT  L.  WARNER,  chief 
of  the  Army's  War  Intelligence  Di- 
vision, left  last  Monday  for  a  Euro- 
pean assignment.  The  former  head 
of  CBS  Washington  news  depart- 
ment is  reputedly  in  Frankfort,  on 
temporary  duty  for  about  a  month. 
His  discharge  is  expected  in  Sep- 
tember, when  he  will  become  excu- 
tive  news  head  of  WOL  Washington. 

*  *  * 

Capt.  Bolton  Retired 
CAPT.  ALFRED  J.  BOLTON, 
USN,  public  relations  director  for 
Western  Sea  Frontier  and  liaison 
for  radio  and  motion  picture  indus- 
tries, will  be  retired  Aug.  10.  He 
will  join  Music  Corp.  of  America, 
national  talent  service,  Hollywood 
office,  in  an  executive  capacity. 
Capt.  Bolton  will  shift  organization 
headquarters  from  downtown  Los 
Angeles  to  1655  N.  Cherokee  St. 

about  Aug.  1. 

*  #  * 

Maj.  McAndrews  Promoted 
MAJ.  ROBERT  J.  McANDREWS, 
liaison  officer  for  the  AAF  Office 
of  Radio  Production  and  former 
sales  promotion  manager  of  NBC 
western  division,  has  been  promot- 
ed to  that  rank. 

*  *  * 

Col.  Lewis  Is  Father 
COL.  THOMAS  H.  A.  LEWIS,  Com- 
mandant, Armed  Forces  Radio 
Service,  is  the  father  of  a  boy  born 
July  15.  Mrs.  Lewis  is  film  actress 
Loretta  Young. 
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You  needn't  look  further  than  World  Features 
for  proven  hits.  Each  World  Feature  is  a  big- 
time  production  with  top-flight  talent,  writers, 
directors  and  producers.  Priced  to  fit  even  the 
most  modest  budgets. 

If  you  are  an  advertiser,  have  your  local  station 
audition  these  shows  for  you,  or  write  direct  to 
World  Broadcasting  System,  Inc.,  711  Fifth 
Avenue,  New  York  22,  N.  Y. 

WORLD  FEATURES 

WORLD  BROADCASTING  SYSTEM,  INC. 
A  subsidiary  of  Decca  Records,  Inc. 


NEW  YORK  •  CHICAGO 
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Miller— The  Job  Ahead 

ORGANIZED  radio  puts  its  best  foot  forward 
with  the  selection  of  a  man  of  the  calibre  of 
Justice  Justin  Miller  as  the  NAB  President. 
He  is  neither  that  "outstanding  figure"  of 
czarist  proportions  nor  that  practical  broad- 
caster. He  is  a  strong  personality,  highly  re- 
spected both  in  the  judiciary  and  in  Washing- 
ton's official  circles,  who  has  more  than  a  cur- 
sory understanding  of  radio  because  he  has 
dealt  with  its  legal  aspects  for  nearly  a  decade. 

There  may  be  those  disposed  to  question 
selection  of  a  judge  for  radio's  topmost  post 
when  the  talk  has  centered  around  a  Will  Hays 
or  possibly  an  important  radio  executive.  The 
NAB  Presidential  Selection  Committee  set  out 
to  get  an  individual  who  could  command  the 
respect  of  public  and  art  alike,  possessed  of 
organization  ability  and  with  a  sense  of  public 
relations. 

In  Judge  Miller,  the  Committee  appears  to 
have  achieved  its  objective.  His  first  public 
statements  as  NAB  President-designate  dem- 
onstrate that  he  has  a  clear  understanding  of 
his  assignment.  He  calls  for  a  "free  radio".  He 
wants  to  effect  a  "reconcilation  of  conflicts" 
between  public  interests,  Government  regula- 
tory agencies  and  the  operating  industry.  He 
calls  for  a  more  effective  organization  of  the 
NAB,  better  operating  policies,  and — most  im- 
portant— "sounder  regulatory  legislation". 

Such  is  the  platform  of  the  man  whose 
destiny  it  is  to  lead  radio  these  next  five  criti- 
cal years.  It  is  a  simple,  sound  platform.  It 
dovetails  with  President  Truman's  Radio  Credo 
[Broadcasting,  July  9]  which  Judge  Miller 
admittedly  employs  as  his  theme. 

Judge  Miller  cannot  achieve  these  goals 
alone.  He  must  have  the  united  support  of  all 
those  in  radio.  He  must  have  an  organization 
capable  of  carrying  to  fruition  those  precepts 
which  he  and  all  interested  in  radio  must 
champion. 


'Farmerica' 

A  SURVEY  of  rural  listening,  conducted  by 
the  research  department  of  The  Katz  Agency, 
is  printed  on  Page  23  of  this  issue.  It  plows 
under  a  few  old  theories  about  the  farmer's 
listening  habits. 

The  survey,  made  during  March  in  the  cov- 
erage area  of  WNAX  Yankton,  reveals  the 
relatively  startling  fact  that  our  agrarian  fam- 
ilies do  not  necessarily  "go  to  bed  with  the 
chickens".  At  10  p.m.,  for  example,  the  study 
shows  that  50.9%  of  the  area's  sets  were  in 
use — 11%  more  than  in  a  midwestern  city. 

Contrariwise,  fewer  farm  than  city  families 
were  listening  from  6:15  to  7:15  a.m.  The 
interesting  point  is  made  that  the  farmer's  life, 
and  consequently  his  listening  habit,  is  more 
influenced  by  the  sun  than  by  the  clock. 

If  this  survey's  results  are  representative, 
broadcasters  might  find  it  desirable  to  revise 
some  of  their  time-schedules. 

The  reliance  that  the  farmer  places  on  radio 
is  emphasized  by  the  high  listening-indices 
recorded  throughout  the  broadcast  day — and 
night. 
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Where  the  FCC  Fits 

LAST  WEEK  the  FCC  announced  what  in 
effect  is  the  first  modification  of  the  rigid 
"freeze"  policy  on  station  construction  which 
was  promulgated  shortly  after  Pearl  Harbor. 
While  there  have  been  alterations  in  the  lan- 
guage of  the  freeze  orders,  the  action  of  last 
week,  resulting  from  WPB  advices  that  cer- 
tain broadcast  equipment  is  or  soon  will  be 
available,  actually  constitutes  the  first  "thaw" 
in  the  solid  freeze,  even  though  it  applies  only 
to  grants  for  standard  stations  which  previ- 
ously had  been  authorized  conditionally. 

Thus,  this  action  must  be  accepted  as  a 
harbinger  of  events  directly  ahead.  Both  the 
FCC  and  the  WPB  deprecate  undue  optimism 
while  the  war  is  still  on.  But  it  is  obvious 
that  things  are  loosening  up,  even  ever  so 
lightly,  and  that  the  pace  to  reconversion  is 
quickening  daily. 

The  FCC  is  doing  everything  possible,  with 
its  limited  staff,  to  prepare  for  the  deluge  of 
activity  which  will  accompany  elimination  of 
war-time  restrictions.  It  is  seeking  to  clear 
its  docket  of  pending  cases  and  to  complete 
the  drafting  of  rules  to  cover  final  procedures 
on  FM  and  television  allocations  as  well  as 
related  services. 

Today  there  are  pending  upwards  of  700 
applications  for  new  stations — some  450  of 
them  for  FM  outlets,  another  120  for  tele- 
vision and  about  175  for  new  standard  broad- 
cast stations.  To  process  these  applications 
alone  would  indicate  about  100  weeks  of  work 
for  the  present  depleted  staff  of  engineers, 
lawyers  and  accountants.  These  do  not  in- 
clude applications  for  modification  of  stand- 
ard stations. 

Additionally,  there  are  several  hundred  ap- 
plications for  all  kinds  of  broadcast  facilities 
in  the  hands  of  Washington  attorneys  and 
engineers,  awaiting  only  the  lifting  of  the 
freeze  restrictions.  If  submitted  now,  they 
would  go  in  the  pending  file.  Thus,  it's  rea- 
sonably safe  speculation  that  at  least  1,000 
applications  for  new  station  facilities  will 
constitute  the  backlog  awaiting  processing. 

Congress,  or  certain  elements  of  it,  may 
look  with  misgivings  at  the  FCC,  and  the 
trend  is  toward  further  economies  in  opera- 
tion of  independent  Government  agencies.  In 
the  spheres  of  allocation  and  licensing,  how- 
ever, there's  no  question  about  the  validity  of 
the  FCC's  right  to  adequate  personnel  to  per- 
form its  assigned  functions. 

The  quicker  applications  are  processed  and 
facilities  authorized,  the  speedier  the  em- 
ployment of  returning  veterans,  not  only  in 
the  broadcasting  pursuits  per  se,  but  in  the 
related  manufacturing,  production,  manage- 
ment and  talent  fields.  The  stations  must  be 
there  first  to  start  the  sequence. 


WE  HEAR  from  the  Army  that  rela- 
tively few  stations  are  taking  advan- 
tage of  the  invitation  to  send  war  cor- 
respondents to  the  Pacific  Theater.  Such 
correspondents  are  permitted  60  to  90 
days  in  the  Theater  in  which  to  inter- 
view fighting  men  from  their  own  lis- 
tening areas  and  otherwise  cover  the 
war.  The  Army  assists  in  arranging  the 
interviews  and  handles  the  transpor- 
tation. No  better  means  exists  for  bring- 
ing home  to  the  people  the  impact  of  the 
Pacific  War. 


WILLIAM  BISSETT  WAY 

WILL  WAY  struck  oil  at  an  Interna- 
tional Petroleum  Exposition,  when,  as 
manager,  he  sunk  an  exhibition  drill. 
When  he  was  managing  the  Exposi- 
tion again  in  1932  he  struck  oil  again.  This 
time  it  was  in  the  form  of  an  offer  from  W. 
G.  Skelly,  president  of  the  Skelly  Oil  Co.,  and 
owner  of  KVOO  Tulsa,  telling  him  to  "Go 
down  to  KVOO  in  the  morning  and  see  what 
you  can  do  with  it." 

Now,  when  Will  Way  sees  a  tall  steel  tower, 
he  thinks  in  terms  of  kilowatts  instead  of  oil. 
KVOO  was  a  parttime  5,000  watter  when  he 
took  over  as  manager.  It  used  to  stop  broad- 
casting about  3  p.m.  "because  nobody  listened 
in  the  afternoon  anyway."  KVOO  is  now  on 
50,000  w,  fulltime,  and  doing  very  well  under 
the  management  and  vice-presidency  of  the 
ex-oil  man. 

He  was  a  member  of  the  NAB  presidential  ! 
selection  committee  which  named  Justice  Justin 
Miller. 

He  was  born  July  18,  1885  on  a  small  farm 
outside  New  Brunswick,  N.  J.  According  to 
Will,  he's  come  "a  long  Way",  as  his  ances- 
tors on  both  sides  of  his  family  came  to  Amer- 
ica in  the  1600's.  When  Will  was  five,  the 
family  moved  to  Allegheny,  Pa.  He  sold  papers 
and  saw  the  Pittsburgh  ball  games  through  a 
knot  hole  of  the  Pirates  ball  park  across  the 
street  from  his  home. 

He  sold  papers  all  through  grammar  and 
high  school,  also  worked  in  a  drug  store.  Then 
he  sold  tea,  and  became  a  salesman  for  a 
wholesale   grocery   concern.   That   was  the 
toughest  winter  he  ever  spent,  he  recalls,  driv- 1 
ing  a  team  through  snow  banks  six  and  eight] 
feet  high.  After  a  time  in  a  steel  foundry,  he  j 
joined  the  Ludlow  Valve  Mfg.  Co.  of  Troy, 
N.  Y.,  as  salesman  for  waterworks  equipment 
and  oil  well  supplies.  That  lasted  for  15  years, 
from  1905  to  1920,  starting  with  $75  a  month 
and  ending  up  with  his  salary  doubled.  He 
was  turned  down  for  service  in  the  last  World 
War  because  of  a  heart  murmur. 

In  1920,  through  acquaintances  made  &i 
salesman,  he  was  elected  secretary-treasure] 
of  the  Natural  Gas  Assn.  of  America,  serving 
until  1928  when  it  was  amalgamated  witl| 
the  American  Gas  Assn.  In  1929  he  was  callec ! 
to  Tulsa  to  manage  the  International  Petroleun  j 
Exposition — the  largest  industrial  show  ii\ 
America.  In  1932  when  he  was  again  manage:  j 
of  the  Exposition,  Mr.  Skelly  approached  hinj 
with  the  offer  to  come  to  KVOO.  Until  then' 
he  had  never  even  seen  a  radio  station. 

He  had  been  on  the  air,  though,  in  192 
when   KDKA   Pittsburgh   was   just  gettin; 
(Continued  on  page  46) 
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WESTON  HO! 


IN  ONE  WEEK,  March  1  to  March  7, 
Jane  Weston,  director  of  the  WO  WO  "Home  Forum," 
received  5170  letters.  .  from  361  towns!  There 
was  no  special  offer,  mind  you .  .  no  induce- 
ment to  write,  except  for  the  usual  leaflet 
containing  each  day's  recipes.  Just  the 
typical  response  to  the  smoothly  clicking  Forum, 
in  a  typical  week. 

It's  no  accident  that  Jane  Weston  should 
receive,  in  one  week,  more  than  5000 
letters.  It  is  an  accurate  measure 
of  her  personal  popularity .  .  and  that 
of  her  helpful,  entertaining,  instructive 
program.  Incidentally,  the  WOWO 
Modern  Home  Forum  recently 
celebrated  its  eighth  anniversary. 

This  resultful  participation  program  is 
on  the  air,  on  WOWO,  every  day, 
Monday  through  Friday,  at 
1  P.  M.  Get  convincing  facts 
and  attractive  figures  on 
the  WOWO  "Home  Forum" 
from  NBC  Spot  Sales. 


FORI  WAYNE 

.  jm&arcai  nxa  fxxa&^ml  Motion 


— WESTINGHOUSE  RADIO  STATIONS  Znc — 

WBZ    •     WBZA     •     KEX     •     KYW     •     KDKA     •  WOWO 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES— EXCEPT  KEX 
KEX   REPRESENTED    NATIONALLY   BY  PAUL  H.  RAYMER  CO. 


Respects 


The 


jr^/CBS  Station 
WithinVa  110  mi.  radius 
of  Cedar  Rapids 

WMT  only  .  .  .  ana  only  WMT  brings  those  good, 
good  CBS  programs  Uo  the  1,131,782*  folks  inside  our 
2.5  mv.  line!  This  is  Ykhe  largest  population  reached  by 
any  station  in  Iowa.  TOiey  get  the  best  network  shows 
at  Iowa's   best  frequency  —  600   KC   with   5000  watts! 


'"'(1 940  census  —  imagine  wnat  it  is  now!) 


Represented  by 
KATZ  AGENCY 


(Continued  from  page  UU) 

started.  Will  had  been  in  a  play 
given  by  the  Fellows  Club  and 
KDKA  picked  up  the  show  from 
the  stage.  He  says  that  was  the 
first  stage  play  ever  presented  on 
the  air.  In  that  group  were  some 
of  the  later-known  names  of  radio 
— Freddie  Rogers,  later  program 
director  of  KDKA;  Jim  Thompson, 
who  appeared  on  KDKA  for  many 
years;  OUie  Riehl,  subsequently 
program  director  of  NBC  Chicago; 
and  Chauncey  Parsons,  who  sang 
on  the  nets  for  a  long  while,  later  at 
KVOO,  and  who  is  now  a  lieutenant 
colonel  in  Europe. 

Civic  interest  is  one  of  the  main 
features  of  KVOO  under  William 
Way's  management.  Or,  as  he  puts 
it  in  one  of  a  series  of  KVOO  in- 
stitutional ads,  ".  .  .  the  best  pos- 
sible law  is  already  within  the 
reach  of  every  broadcaster  through 
better  programming  ...  a  coopera- 
tive civic  spirit  and  an  earnest 
willingness  to  exceed  the  require- 
ments of  license  obligations."  He 
puts  that  thought  into  action 
throughout  the  program  schedule 
of  the  station. 

Not  only  does  he  believe  in  public 
service,  but  he  becomes  a  part  of 
it  through  membership  in  myriad 
civic  clubs  throughout  the  state, 
and  he  encourages  and  aids  every 
member  of  the  KVOO  staff  to  do 
the  same  thing. 

He  is  president  of  the  Tulsa 
Safety  Council,  member  of  the 
board  of  directors  of  the  National 
Safety  Council,  past  president  of 
the  Tulsa  Club,  member  of  the 
board  of  directors  of  the  Tulsa 
Chamber  of  Commerce,  secretary- 
treasurer  of  the  Tulsa  State  Fair 
Board,  member  of  the  board  of  di- 
rectors of  the  NAB,  general  man- 
ager of  the  International  Petroleum 
Exposition,  and  president  of  the 
American  Indian  Exposition.  He  is 
vitally  interested  in  farming  and 
4-H  Club  activities. 

He  and  his  wife,  Gertrude,  own 
a  ranch,  where  they  go  in  for  stock 
raising  and  farming.  Bob  Wills,  a 
well-known  Texas  entertainer,  now 
on  the  screen,  a  few  years  ago  pre- 
sented him  with  a  blooded  Palo- 
mino horse,  that  is  one  of  his 
proudest  possessions.  Wills  got  his 
start  on  KVOO  through  Will  Way. 

As  a  manager,  his  staff  considers 
him  tops.  "He  has  a  wonderful 
faculty,"  an  ex-KVOOer  says,  "for 
laying  a  problem  on  the  table.  He 
clarifies  all  the  complications,  then 
lets  the  others  take  over  from 
there.  And  the  staff  really  works  as 
a  unit  under  his  direction." 

But  if  you  should  look  up  Will 
Way  at  his  station,  don't  expect  to 
find  him  behind  his  desk.  More 
than  likely  he'll  be  in  his  usual 
spot  in  the  control  room,  puffing 
on  a  big  black  cigar,  taking  in 
every  minute  of  the  KVOO  pro- 
gram on  the  air. 


COMDR.  TOWNSEND 
ON  INACTIVE  DUTY 

COMDR.  S.  W.  TOWNSEND, 
USNR,  who  for  the  past  two  years 
has  served  as  communications  and 
special  devices  officer  for  the  Naval 
Training  and  Experimental  Com- 
mand, was  returned  to  inactive 
status  July  14.  He  expects  to  re- 
sume executive  positions  on  WKST 
New  Castle,  Pa.,  which  he  owns 
outright,  and  on  WARC,  a  new 
station  in  Roches- 
ter, N.  Y.,  of 
which  he  is  both 
president  and 
treasurer. 

Comdr.  Town- 
send  who  has  been 
in  radio  since 
1925,  has  round- 
ed out  20  years  in 

,  the    Naval  Re- 
Comdr.  Townsend  serye    amJ  hag 

served  as  a  Naval  Reserve  com- 
manding officer  for  over  12  years. 
He  was  in  charge  of  shore  communi- 
cations of  the  trial  flights  of  the 
Akron,  the  Macon,  the  TC-13  and 
of  the  Akron,  Ohio,  flight  of  the 
Graf  Zeppelin.  From  1930  to 
1941  he  was  officer  in  charge  of 
training  of  communication  reserv- 
ists at  the  Naval  Radio  Station  in 
Akron. 

He  reported  for  active  duty  on 
May  15,  1941,  as  Fourth  Naval 
District  Communications  Officer  of 
the  Philadelphia  Navy  Yard.  Early 
in  1943  he  went  to  sea  as  Force 
Communication  Officer  in  the  North 
Atlantic.  On  May  12  of  that  year 
he  reported  to  Lakehurst  to  assist 
in  the  organization  of  NATEC. 


SELL 

MANY  PRODUCTS  FOR 
MANY  ADVERTISERS 


KLR  A 

Little  Rock 
Jackson  Cookie  Co. 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  «,  MO. 
[AN  ARTHUR  »  CHURCH  PRODUCTION 
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Racing's  2-million-dollar  betting  days  of  a  year  ago  are  now 
past  3  million  and  driving  toward  4  .  .  .  Major  league  base- 
ball's pickup  teams  are  drawing  record  crowds.  Minor  league 
baseball  is  set  to  start  up  again  next  year,  add  a  dozen  or 
more  new  leagues  as  soon  as  the  Japs  strike  out.  Pro  footba 
is  expanding.  Many  college  elevens  will  resume  play  this  fall 
. . .  Two,  maybe  3,  new  hockey  leagues  are  about  to  face  off 
. . .  More  fights  are  scheduled  for  this  summer  than  ever  before. 
Mike  Jacobs  looks  for  a  $7-million  take  when  Louis  meets 
Conn  .  .  .  The  A.A.U.  is  preparing  for  its  greatest  track  era, 
is  planning  for  the  Olympics  .  .  .  Ten  million  more  bowlers,  as 
many  golfers,  18  million  billiard  players,  30  million  hunters 
and  fishermen  will  be  in  action  after  the  fighting  stops  .  .  . 

A  blockbusting  sports  boom,  the  biggest  the  world  has  ever 
seen,  is  exploding. 

United  Press  saw  it  coming,  didn't  wait  for  it  to  hit,  but  went 
right  into  action  to  cope  with  its  coverage. 

As  long  ago  as  September,  1944,  U.  P.  set  up  a  special 
wire  to  carry  news  of  sports— and  sports  only — the  first  circuit 
of  its  kind  in  news  history. 

This  special  speedway  for  sports  news,  a  transmission  track 
clear  of  all  other  news,  is  now  in  operation  14  hours  a  day. 

News  executives  throughout  thetountry  already  have  made 
U.P.'s  pioneer  sports-only  wire  part  of  their  news  service,  and 
more  every  week,  as  the  sports  boom  roars  louder,  are  adding 
it — because  it  brings  more  sports  news  and  faster  sports  news 
than  any  other  circuit  can. 


UNITED  PRESS 


LOUISVILLE 

Home  of  the 
Kentucky  Derby 

n 
i  ■ 


BROADCASTING  COMPANY 

Represented  by 
BROADCAST  SALES  COMPANY 

New  York  and  Chicago 

HOMER  GRIFFITH  COMPANY 

Hollywood  &'  Satt  Francisco 


HARRY  McTIGUE 
General  Manager 


¥ 


HENRY  P.  JOHNSTON,  executive  vice- 
president  and  managing  director  of 
WSGN  Birmingham,  has  been  elected 
f  rst  vice-president  of  Birmingham  Aero 
Club.  EVELYN  HICKS,  assistant  man- 
ager of  station,  has  been  re-elected  to 
board  of  directors  of  National  Infantile 
Paralysis  Foundation. 
CAPT.  E.  M.  WEBSTER,  communica- 
tions chief  of  U.  S. 
Coast  Guard,  on 
leave  as  assistant 
chief  engineer  of 
FCC,  last  week  was 
nominated  by  Presi- 
dent Truman  for 
promotion  to  com- 
modore. 

CHARLES  L.  HAR- 
RIS, general  man- 
ager of  WGRC 
Louisville,  is  in  New 
York  visiting  Mu- 
tual station  rela- 
Capt.  Webster       tions  executives. 

BOB  HALL  is  new  manager  of  KFFA 
Helena:  Ark.,  succeeding  J.  C.  WARREN, 
resigned,  also  former  chief  engineer. 

W.  R.  PETERSON,  office  manager  of  the 
American  Broadcasting  Co.  central  di- 
vision, has  resigned  effective  Aug.  1. 
His  duties  for  a  time  will  be  split  be- 
tween FRANK  J.  COVENEY  and  FRED 
DICKENSON. 


New  Station  Granted 
For  Jacksonville,  N.  C. 

NEW  local  standard  station  at 
Jacksonville,  N.  C,  on  1240  kc  with 
250  w  unlimited  time,  was  granted 
by  the  FCC  last  week  to  Jackson- 
ville Broadcasting  Co.,  equal  part- 
nership composed  of  Louis  H.  How- 
ard and  Ellis  H.  Howard,  local  re- 
tail clothing  merchants  and  minor 
interest  holders  in  WHIT  New 
Bern,  N.  C. 

Commission  memorandum  opinion 
and  order  finds  the  Onslow  County 
Seat  has  increased  in  population 
from  873  to  more  than  7,500  per- 
sons in  past  five  years  and  receives 
no  primary  service  from  any  exist- 
ing station.  Near  Jacksonville  is 
Marine  Corps  training  base,  Camp 
Lejeune.  Retail  sales  for  county, 
largely  agricultural,  totaled  $55,- 
000,000  in  1943. 

Applicant  proposes  local  service 
to  community  as  well  as  network 
service,  FCC  finds,  and  has  on  hand 
most  of  necessary  equipment.  Sta- 
tion would  render  primary  night- 
time service  to  4,333  persons  and 
daytime  service  to  1,821,  exclusive 
of  personnel  stationed  at  camp. 

Conditional  grant  is  in  accord 
with  procedural  requirements  of 
FCC  Jan.  26,  1944,  and  Jan.  16, 
1945,  policies. 


Joins  Law  Firm 

CHARLES  V.  SHANNON  has  re- 
signed as  general  counsel  of  the 
Federal  Power  Commission  to  be- 
come a  member  of  the  Washington 
law  firm,  Wheat  &  May,  communi- 
cations attorneys.  Firm,  also  with 
offices  in  San  Francisco,  will  be 
known  as  Wheat,  May  &  Shannon. 


LT.  (jg)  HELEN  CHAMBERS,  TJSNWR. 
former  editorial  assistant  in  the  Chi- 
cago office  of  BROADCASTING,  was 
married  June  30  in  Los  Angeles  to  Mas- 
ter Sgt.  Francis  Rice,  USMC. 


JOHN  W.  NEW,  commercial  manager  of 
WTAR  Norfolk,  Va.,  has  been  elected  a 
vice-president  of  Norfolk  Lions  Club. 
ON  VACATION:  ED  BORROFF,  vice- 
president,  American  central  division,  left 
July  16  for  three  week  vacation  in  up- 
per Michigan. 

J.  HOWARD  WORRALL,  president  of 
KGMB  Honolulu  and  KHBC  Hilo  is  in 
the  United  States  in  connection  with 
overall  station  activities — his  first  visit 
in  four  years.  He  plans  to  return  in 
early  Sept. 

Z.  C.  BARNES,  Mutual  vice-president  in 
charge  of  sales,  is  due  back  in  New 
York  today  (July  23)  from  Detroit. 


PAUL  A.  PORTER  (r)  FCC  Chairman,  Is 
interviewed  on  postwar  future  of  radio 
by  Barnet  Nover,  Washington  Post  col- 
umnist, on  his  F.  W.  Ziv  Co.  program 
"Washington  Views  and  Interviews." 


LEWIS  ALLEN  WEISS,  vice-president 
and  general  manager  of  Don  Lee  Broad- 
casting System,  Hollywood,  has  been 
appointed  to  general  publicity,  special 
events  and  program  committee  for  Los 
Angeles  area  War  Chest  drive. 
DONALD  BEELAR,  resident  partner  in 
the  Washington  law  firm  of  Klrkland. 
Fleming,  Green,  Martin  &  Ellis,  has 
been  promoted  to  a  full  colonel  in  Army 
Air  Forces.  In  uniform  for  nearly  three 
years,  Col.  Beelar  is  stationed  at  Boiling 
Field,  Washington. 


ConffllERCIRL 


E.  WESLEY  GEERER,  formerly  of  the 
sales  staff  of  the  Jersey  Journal,  has 
been  named  sales  development  manager 
in  American  spot  sales  department. 
New  York.  He  replaces  Julian  Boone 
who  has  joined  CBS.  STUART  Mac- 
HARRIE  has  resigned  from  the  spot 
sales  staff  of  American  and  is  replaced 
by  ROY  HALL,  released  from  AAF.  Be- 
fore entering  the  service  in  1942  Mr. 
Hall  was  Blue  sales  service  manager. 
FRANK  KIZIS  effective  Aug.  1  joins  na- 
tional sales  staff  of  Mutual  headquar- 
ters in  New  York.  He  had  been  with 
CBS  12  years  as  salesman,  last  three 
years  as  international  network  service 
manager. 

JULIA  GWIN  of  the  copy  staff  of  WCHV 
Charlottesville,  Va.,  has  been  named 
traffic  manager. 

BILL  OGDEN,  formerly  with  NBC  New 
York,  has  joined  North  Central  Broad- 
casting System  to  handle  spot  sales 
from  New  York  office.  NCBS  has  opened 
new  offices  in  New  York  in  Empire  State 
Bldg. 

GEORGE  W.  CLARK,  former  assistant 
manager  of  the  New  York  sales  office  of 
WLW  Cincinnati,  Aug.  1  joins  Chicago 
sales  staff  of  Mutual. 

LEO  TYSON,  former  American  western 
division  director  of  program  operations 
and  more  recently  in  sales  research  de- 
partment, has  resigned  to  establish  his 
own  talent  management  agency. 
ARCH  MORTON,  sales  manager  of  KNX 
Hollywood,  is  currently  in  Chicago  and 
returns  to  Hollywood  via  Pacific  North- 
west. 

REG  BEACH,  commercial  manager  of 
CJGX  Yorkton,  Sask.,  and  SHIRLEY 
CHIVERS  of  commercial  department  of 
CKY  Winnipeg  have  been  married. 
REN  GRAHAM  of  the  sales  department 
of  CKRM  Regina  is  the  father  of  a  boy. 


You  cannot  cover  the 
tremendous  New  York 
market- without  using 
VYBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish    speaking  person* 

1,523,000  Italian    speaking  persons 

1,235,000  German  speaking  persons 

660,000  Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 


5000  WATTS  DIRECTIONAL  OVER  NEW  YOR  | 
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THESE 

20 
WSM 
YEARS 


WSM'S  BASIC  ENGLISH 


NAS  HVILLE 


A  visitor  from  afar  supplied  us  with  the  words  that  seem  to 
sum  up  most  aptly  the  reason  WSM  is  such  a  power  in  an 
area  occupied  by  five  million  intensely  human  beings: 
"Simple"  .  .  .  "Genuine"  .  .  .  "Friendly"  .  .  .  "Wholesome" 
.  .  .  "Guileless  sentiment"  .  .  .  "Heart  interest".  We  thank  the 
distinguished  Justice  for  isolating  them  for  us. 


THE  STATION  THAT  CAPITALIZES  THE  SIMPLE  EMOTIONS 


FOR  THE  BENEFIT  OF  A  COMPLEX  WORLD 


HARRY  STONE.  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  ISatl.  Reps. 


50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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WILLIAM  O.  ALDRIDGE,  program  direc- 
tor of  WSAZ  Huntington,  W.  Va.,  for 
two  years,  joins  WHAS  Louisville  as 
writer  and  producer.  Successor  at 
WSAZ  Is  BERTON  SONIS,  for  two  years 
production  manager  at  WCHS  Charles- 
ton, W.  Va. 

TOM  HELM,  formerly  with  WDLP  Pan- 
ama City,  Fla.,  is  new  member  of  an- 
nouncing staff  of  WSGN  Birmingham. 
VICTOR  BATSON,  former  announcer 
with  WJRD  Tuscaloosa,  joins  WSGN 
after  IV2  years  in  Army. 

RALPH  LANGLEY  has  joined  KECA 
Hollywood  as  summer  relief  announcer. 

FRANK  RITTENBERG,  sound  techni- 
cian of  KNX  Hollywood,  Is  the  father 
of  7  lb.  twin  girls  born  July  6. 

FLORENCE  SMITH,  traffic  supervisor 
of  WFIL  Philadelphia,  has  been  pro- 
moted to  assistant  to  program  director. 
HELEN  FLETT,  formerly  of  KYW  Phil- 
adelphia, takes  over  traffic  post.  MARY 
JANE  SWART  has  resigned  from  pro- 
gram department. 


SGT.  CLIF  HOWELL,  former  CBS  Holly- 
wood producer  now  with  AAF,  currently 
is  assigned  to  "Hello  Mom",  "Wings 
Over  the  Nation",  "Twentieth  Air  Force 
Time"  on  MBS  stations. 

GILBERT  THOMAS,  writer-producer  of 
KQW  San  Francisco,  has  shifted  to  KFI 
Los  Angeles. 

MARION  KAROL,  CBS  western  division 
commercial  editor,  after  six-week  leave 
of  absence,  has  returned  to  her  net- 
work- duties  and  revealed  recent  mar- 
riage to  Abner  Schultz. 
NORMAN  ROGERS,  writer-producer- 
commentator  of  Smith,  Bull  &  Mc- 
Creery  Adv.,  Hollywood,  has  been  ap- 
pointed program  director  of  KPAS  Pas- 
adena. 

RUBY  GLENN  and  BUSS  BONASSO. 
new  to  radio,  have  been  added  to  an- 
nouncing staff  of  WBLK  Clarksburg,  W. 
Va. 

BOB  PETERS,  announcer  at  WFAS 
White  Plains,  is  the  father  of  a  boy 
born  July  14. 


DON  McNAMARA,  program  manager  of 
WFI  Los  Angeles,  is  the  father  of  a  boy 
born  July  16. 

MERRILL  MAEL,  former  announcer  of 
KOMO  and  KJR  Seattle,  has  Joined 
KSFO  San  Francisco. 

BILL  DAVIDSON,  chief  producer  of 
KECA  Hollywood,  has  been  named  pro- 
gram manager.  ROLLO  HUNTER,  writ- 
er-producer, has  assumed  Mr.  David- 
son's former  duties. 

DICK  SWIFT,  program  director  of 
WABC,  CBS  New  York  station,  Is  the 
father  of  a  boy  born  July  17. 

DOROTHY  MATHEWS  and  HOWARD 
CORDEREY  have  joined  the  television 
department  of  NBC.  Miss  Mathews,  wife 
of  scenario  writer  Donald  Davis,  is  script 
reader  and  Mr.  Corderey,  who  formerly 
directed  his  own  summer  stock  shows 
in  Maine,  is  production  assistant. 

LEONA  KNIGHT  is  new  member  of 
continuity  staff  of  WSPD  Toledo. 

MILLIE  JONES,  executive  secretary  to 
FRANK  V.  WEBB,  general  manager  of 
WGL  Ft.  Wayne,  Ind.,  is  now  with  con- 
tinuity staff.  MARY  ANN  HERBER  is 
also  new  addition  to  that  staff. 

FRED  KILIAN,  former  member  of  CBS 
Chicago  production  staff,  shifts  to  Amer- 
ican Broadcasting  Co.  central  division 
production  staff.  ROBERT  M.  SAVAGE, 
former  editorial  writer  with  Movie  Ra- 
dio Guide  and  lately  with  WMBD  Peoria, 
111.,  has  joined  American  central  divi- 
sion continuity  staff. 


Reprint  from 
DALLAS  TIMES  HERALD 


Another  Reason  Why  KRGV  Can  Offer  You  a 
$165,000,000  Market  .  .  . 


AFFILIATED  WITH  N.B.C. 
MEMBER  OF  LONE  STAR  CHAIN 
VOICE  OF  ONE  OF  THE  RICHEST 
PERMANENT  MARKETS  IN  AMERICA 


1290  ON  THE  DIAL 
WESLACO  ^  TEXAS 

THE  MAGIC  EMPIRE  /,^S5i0F  THE  RIO  GRAND 


It's  the  kind  of  income  that 
puts  cash  in  circulation  down 
in  the  Lower  Rio  Grande  Val- 
ley. The  income  per  capita  is 
over  $650.00,  totalling  165  mil- 
lion dollars  effective  buying 
income  in  KRGV's  primary 
area.  And  this  is  a  PERMA- 
NENT MARKET— a  KRGV 
dominated  market. 


SERVING  THE  "CITTc     WITH   A   MAIN  STREET  65   MILES  LONG 


GEORGE  LEE  MARKS  (1),  new  prod, 
mgr.  of  KTSA  San  Antonio,  has  first 
conference  with  George  Johnson  (r), 
gen.  mgr.,  and  Rex  Pries,  comm.  mgr. 


BROOKS  READ,  formerly  with  WJBO 
Baton  Rouge,  La.,  is  now  announcing 
for  WMPS  Memphis.  EARL  BRADSHER 
Jr.  joins  WMPS  staff  as  junior  an- 
nouncer. 

DANIEL  FERRIS,  announcer,  from 
WHKC  Columbus,  O.,  to  KYW  Phila- 
delphia. 

JOE  PENBERTHY,  announcer  of  WJR 
Detroit,  on  July  7  married  Dorothy 
Oehmke,  soprano,  formerly  with  Cin- 
cinnati Civic  Opera. 
ERVIN  VICTOR,  former  announcer  at 
WJJD  Chicago  and  for  three  years 
freelance  announcer  on  the  West  Coast, 
has  returned  to  WJJD  to  conduct  daily 
4-7  a.m.  "Breakfast  Frolic." 
LT.  WILLIAM  ERWIN,  former  script 
writer  for  the  Edgar  Bergen  show,  has 
been  assigned  to  Washington  headquar- 
ters of  the  AAF  Office  of  Radio  Pro- 
duction. 

ELSIE    LOUISE    SMITH    of    Don  Lee 

Broadcasting  System,  Hollywood,  station 
relations  department,  has  resigned  and 
was  married  to  Lt.  Merton  K.  Matthew- 
son  in  Los  Angeles  July  14.  SYLVIA 
TOWNRICH  of  network's  program  de- 
partment, has  taken  over  Mrs.  Mat- 
thewson's  former  duties. 
HARVEY  TWYMAN,  USCGR  radio  cor- 
respondent and  formerly  with  KOWH 
and  KOIL  Omaha,  has  been  awarded 
the  Purple  Heart  for  wounds  received 
at  Iwo  Jima. 

MARTIE  HUBBELL  has  been  placed  in 
charge  of  American  Hollywood  music 
rights  department,  replacing  MARJORIE 
SCOTT,  resigned. 

PIERRE  ANDRE,  American  Chicago  an- 
nouncer, shifts  to  network's  Hollywood 
studios  Aug.  15. 

JANICE  SWAN,  writer,  shifts  from  KPO 
San  Francisco  to  KIRO  Seattle. 
MARSHALL  SMALL,  released  from  AAF 
as  lieutenant,  has  returned  to  KUTA 
Salt  Lake  City  as  announcer.  He  served 
as  B-24  pilot  in  ETO  and  awards  in- 
clude Distinguished  Flying  Cross  and 
Air  Medal. 

ED  VIEHMAN,  announcer  at  WCCO  Min- 
neapolis, is  the  father  of  a  boy. 
TRAVERS  BAYLEY,  formerly  with 
WEAU  Eau  Claire,  Wis.,  and  JACK 
STANLEY,  have  joined  announcing  staff 
of  WCCO  Minneapolis. 
ENS.  KEVIN  SWEENEY,  USNR,  former 
assistant  to  American  western  division 
vice-president  as  well  as  sales  promo- 
tion manager,  currently  writes  and  pro- 
duces "Wings  of  the  Navy"  on  KBIZ 
Ottumwa,  la. 


WHO 


is  "Listened -To 

Most"  in 
79  of  Iowa's  99 
Counties! 
(in  80  counties,  nighttime) 

50,000  Walls  •  Des  Moines 

Free  &  Peters,  Representatives 
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K.  Kent  Hanson 


BESSE  HOWARD  interprets 
World  Affairs  with  the  authority 
.  .  .  and  the  listenable  personal 
angle  .  .  .  gleaned  in  her  life- 
time of  world  travel. 


-(Qnotket 

uiinu 

SALESUCCESS 

3on 


Besse  Howard's  "World  Panorama"  is  broadcast 
9:45-10  A.M.  Monday  through  Friday,  opposite  a  popular  network 
show.  Proof  again  that  in  Philadelphia  it's  WCAU  for  listener  response. 

COVERAGE  +  PROGRAM  =  SALES 


WCAU 


50,000  WATTS 


CBS  AFFILIATE 


PHILADELPHIA'S  LEADING  RADIO  INSTITUTION 


KANSAS  CITY 


IS  A 


Y 


MARKET 

PORTER  BLDG.,  KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD  ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 


Pioneer  FM  Station  in  the  Kansas  City  Area 

Ash  for  Hate  Lard 


EDWARD  TOMLINSON,  author,  com- 
mentator and  associate  editor  of  Col- 
lier's magazine,  returns  to  NBC  staff 
July  25  as  inter-American  advisor  and 
commentator.  Shortly  after  assuming 
new  NBC  post,  he  leaves  for  a  16,000- 
mile  plane  trip  through  Latin  America 
with  WILLIAM  F.  BROOKS,  NBC  di- 
rector of  news  and  special  events. 
Though  he  will  be  traveling  extensively 
through  the  southern  republics,  Mr. 
Tomlinson  will  maintain  headquarters 
in  Washington. 

ABE  SCHECHTER,  news  and  special 
events  director  of  Mutual,  flew  to  San 
Francisco  last  week  to  plan  for  strength- 
ening of  South  Pacific  news  coverage. 
At  San  Francisco  he  studied  availability 
of  new  equipment  for  Mutual  reporters 
in  that  area. 

MAJ.  DAVE  McNUTT,  formerly  of  the 
KPO-NBC  San  .Francisco  press  staff,  is 
in  Manila  as  radio  director  for  the  Far 
Eastern  Air  Forces  under  General  Kenny. 
GUTHRIE  JANSSEN,  NBC  war  corre- 
spondent, has  left  for  Guam  on  a  trip 
to  study  new  bombing  techniques  at 
fields  in  China,  England,  Germany  and 
the  U.  S. 

WILLIAM  WINTER  has  joined  WOL 
Washington  as  foreign  correspondent 
and  plans  to  leave  immediately  for  CBI. 
PAT  FLAHERTY,  NBC  war  correspondent 
in  Pacific  theater,  currently  is  in  San 
Francisco  after  18  months  in  Philip- 
pine sector.  He  has  been  made  honor- 
ary member  of  38th  Division  for  cover- 
ing operations  of  Army  unit  on  Luzon. 
ARMANDO  ZEGRI,  network  special 
correspondent,  has  been  awarded  cita- 
tion for  bravery  by  Maj.  Gen.  J.  M. 
Swing  for  his  part  in  parachute  troop 
landing  operations  on  Aparri,  Luzon. 
HARLAND  FREDERICKS,  formerly  of 
KMTR  Los  Angeles,  has  joined  KSFO 
San  Francisco  as  news  commentator. 


Miss  Hildred  Saunders 
Mitchell-Faust 
Chicago,  Illinois 
Dear  Hildy: 

What  do  you  know  that's  new?  Nothing 
new  around  here!  Just  the  old  steady 
normal  pace.  Of  course,  the  audito- 
rium down- 
stairs is  filled 
with  t  e  e  n- 
agers  every 
night,  business 
is  plenty  good, 
Summer  has 
steadied  down 
to  a  soft  sizzle 
.  .  .  but  there's 
nothing  really 
new  —  except 
the  kitty.  A 
little  bundle  of 
fleas  and  fur 
wandered  into 
the  studio  last 
week  and  oh, 
the  fuss  every- 

0  n  e  made 
about  her. 
Everyone  vies 
for  top  atten- 
tion .  .  .  Dave 
Fulton's  run- 
ning a  contest 
on  his  morn- 
ing show  to 
find  a  name 
for  her.  (A 
bond  to  the 
winner) ,  but 
between  you 
and  me,  Hildy, 

1  think  she 
likes  me  best. 
Nights  when 

I'm  sweeping  around,  she  rubs  against 
my  leg  and  purrs  even  louder  than  she 
does  into  a  mike  for  Dave.  Otherwise, 
as  I  say,  nothing  new.  What's  new  in 
the  windy  city? 

Yrs., 
Algy 

W  C  H  S 

Charleston,  W.  Va. 


MAJ.  KNOX  MANNING,  on  Inactive 
duty  after  three  years  service  with  AAF. 
has  returned  to  CBS  Hollywood  as  news- 
caster. 

TOM  O'CONNOR,  formerly  of  PM,  New 
York,  has  joined  WCBW  New  York, 
video  station,  as  newscaster  and  writer. 
He  is  to  televise  a  newscast  every  Thurs- 
day. 

AMERICAN  network's  London  office  has 
set  up  election  coverage  headquarters 
in  the  Reuters  Bldg.,  Fleet  St. 
MARIE  WATHEN,  fomerly  with  AP  and 
UP,  is  in  charge  of  the  now  fulltime 
newsroom  of  WMPS  Memphis. 


Blued  Arts  ]% 


MARK  GOODSON,  former  radio  direc- 
tor of  the  New  York  War  Finance  Com- 
mittee, has  joined  Mildred  Fenton  Pro- 
ductions, New  York,  as  program  super- 
visor. 

JOHN  GIESEN,  associate  director  of 
advertising  for  Boston  Record  American, 
has  been  appointed  director  of  new 
retail  division  of  Bureau  of  Advertis- 
ing, American  Newspaper  Publishers 
Assn.,  effective  Aug.  6.  Executive  divi- 
sion of  ANPA  now  includes  GORDON 
GRANT,  research  director,  and  MARY 
ELIZABETH  LASHER,  publicity  director. 
STEW  ART -WARNER  Corp.,  Chicago,  has 
appointed  Southern  Minnesota  Supply 
Co.,  Mankato,  Minn.,  as  distributor  for 
postwar  radios.  Territory  includes  Man- 
kato and  Rochester,  Minn.,  and  Eau 
Claire,  Wis. 

WEEKLY  publication,  "Radio  -  Tele 
News",  for  actors,  producers,  agencies, 
etc.,  made  its  appearance  July  17.  Pub- 
lisher is  Peter  Strand,  formerly  on  the 
production  staff  of  WNEW  New  York 
and  previously  editor  of  "Radio  Cues". 
Publication  office  is  301  W.  57  St.,  New 
York. 

VICTOR  QUAN,  former  production  man- 
ager of  C.  P.  MacGregor  Co.,  Hollywood 
transcription  producer  and  now  at- 
tached to  AFRS,  has  been  promoted  to 
major. 


Renews  Tele 

FIRESTONE  TIRE  &  RUBBER 
Co.,  Akron,  has  renewed  weekly 
quarter-hour  Voice  of  Firestone 
Televues  on  WNBT,  NBC  New 
York  television  station,  for  another 
52  weeks.  Firestone  started  series 
on  NBC  in  Sept.  1943.  Firestone 
agency  is  Sweeney  &  James  Co., 
Cleveland. 


In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 


DIRECT  ROUTE  TO 


AMERICA'S  NO.  1  MARKET 


The  Traveler!  Broadcasting  Service  Corporation 
•  /Member  of  SBC  and  New  England  Reg/cno/ 
Network  •  Represented  by  WEED  &  COM- 
PANY, New  York,  Bo»-on,  Chicago,  Detroit, 
d  Hollywood 
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YyAJwUv  reporter 

MW  1,108  I"  Gotham  pubUc 

SeSet 1S  *•  ^-scenes  Ho.»y-od 

life.  Buoyant  and  v.  {abulous  mam  stem 

understating  of  New  magnetic  per 

cinema  capitol,  w.th  ram  w«h 

<      have  proved  it's  smart  to  se  e  the 
Sales  fact  have  p  ot  0nW  P    f ^  ^ 

a  "name  star  .  »  tff  a  fresh,  authe  lts. 

pulling  power  of  ^       hour,  designed  to  bn  g 
ing  and  well  paced  quarte  v,a 
u-    nlus-appeal  program  t>ea  million 
Picture  th.s  plus  app  and  a  na 

WHKs  50,000  w   -  -  Coverage) 

button's  No.  I-  Market. 


WHO 
SAYS 


AH  day  long 

W-I-N-D 

delivers 

79% 

MORE  AUDIENCE 
PER  DOLLAR 

now 

IN 

1945 

than  in  1943 


Based  on  C.  E.  Hooper  continuing 
Measurement  of  Radio  Listening, 
February-April,  1943  and  1945. 


W-I-N-D 

Chicago 

5000  WATTS  •  560  KC 

24  HOUR  NEWS  SERVICE 
AP-INS-UP 


flGEIlCIES 


ROBERT  TEMPLE,  account  executive, 
has  been  named  vice-president  of  Ray- 
mond R.  Morgan  Co.,  Hollywood  agency. 
R.  E.  (JOE)  MESSER  is  general  man- 
ager. 

ART  DALY,  Hollywood  representative  of 
H.  W.  Kaster  &  Sons  Adv.  Agency  serv- 
icing NBC  "Rudy  Vallee  Show",  has 
resigned  to  freelance  as  writer  and 
director. 

THELMA  BERESIN,  formerly  with  pub- 
lications department  of  the  RCA-Vic- 
tor  division,  Camden,  N.  J.,  has  joined 
Gray  &  Rogers,  Philadelphia,  as  head 
of  public  relations  department.  ROB- 
ERT W.  GRAHAM,  member  of  agency 
board  of  directors,  has  bean  named 
associate  copy  director. 
JOHN  BARNARD,  South  African  com- 
mercial economist  and  marketing  spe- 
cialist to  the  South  African  Morning 
Newspaper  Group,  is  visiting  this  coun- 
try on  goodwill  mission  to  advertising 
agencies  and  export  clients.  He  plans 
to  remain  until  September. 
EVERETT  C.  BRADLEY,  former  account 
executive  of  Pedlar  &  Ryan  and  Comp- 
ton  Adv.,  has  been  named  account  ex- 
ecutive of  Dancer-Fitzgerald-Sample, 
Chicago,  to  handle  one  of  Procter  & 
Gamble  products. 

CORP.  ALBERT  E.  LEWIN,  former  script 
writer  for  J.  Walter  Thompson  Co., 
Hollywood,  is  now  writer-producer  for 
the  Paris  station  of  the  American 
Forces  Network.  He  was  with  the  63d 
Infantry  Division  before  Joining  AFN 
'  and  holds  the  Bronze  Star  Medal. 
C.  R.  LASH,  former  president  of  Illinois 
Assn.  of  Vocational  Agriculture  Teach- 
ers, has  joined  Needham,  Louis  & 
Borby,  Chicago,  as  adviser  on  agricul- 
tural accounts. 

ARTHUR  A.  KOHN,  one-time  head  of 
his  own  agency  and  former  account  ex- 
ecutive of  Stack-Goble,  has  joined 
Goldman  &  Gross,  Chicago,  as  radio 
director  and  account  executive. 

HARRY  ACKERMAN,  vice-president  in 
charge  of  radio  of  Young  &  Rubicam, 
New  York,  has  adopted  a  3  ^-month-old 
baby  girl.  i 
F.  K.  BEIRN,  formerly  with  Grant  Adv. 
in  charge  of  operations  in  New  York 
and  Detroit,  has  rejoined  Dancer-Fitz- 
gerald-Sample, New  York,  as  account 
executive. 

RAYMOND  C.  BAKER,  executive  vice- 
president  of  Mutual  Fire  Insurance 
Assn.,  Boston,  has  joined  N.  W.  Ayer 
&  Son  public  relations  department  in 
New  York. 

LYNN  B.  CLARK,  formerly  of  the  Ca- 
ples  Co.,  has  been  appointed  to  executive 
staff  of  Atherton  &  Currier,  New  York. 
JACK  T.  McCABE,  civilian  advisory  en- 
'  gineer  to  Navy,  has  Joined  Ross  Roy 
Inc.,  Detroit,  as  technical  writer. 
E.  M.  BRESETT,  formerly  with  Russel 
M.  Seeds  Co.,  New  York,  has  joined 
Duane  Jones  Co.,  New  York,  as  account 
executive. 

HOLDER,  MORROW,  COLLIER  Inc., 
Chicago,  has  been  elected  to  member- 
ship in  the  Advertising  Federation  of 
America. 


CHARLES  W.  KUCKER,  formerly  of 
Lorenzen  &  Thompson  advertising 
agency,  is  now  a  vice-president  of  Cri- 
terion Adv.  Co.,  associated  with  sales 
staff  of  Chicago  office. 
RALPH  L.  POWER  Adv.,  Los  Angeles, 
shifts  to  new  quarters  in  I.  N.  Van 
Nuys  Bldg.,  effective  Aug.  1.  New  tele- 
phone will  be  Madison  4221. 
FLT.  LT.  CHARLIE  HUTCHINGS,  for- 
merly of  Cockfield  Brown  &  Co.,  To- 
ronto, is  now  in  Canada  from  overseas 
and  is  to  be  radio  liaison  officer  with 
RCAF  in  Pacific  operations. 
FLT.  LT.  WARREN  H.  WILKES,  for- 
merly of  Tandy  Adv.,  Toronto,  is  RCAF 
radio  liaison  officer  in  continental 
Europe,  covering  from  Italy  to  Den- 
mark. . 


TECHnicnir^ 


M.  C.  McKENNEY,  formerly  with  KOTN 
Pine  Bluff,  is  new  chief  engineer  of 
KFFA  Helena,  Ark. 

HARRY  PRUE  has  returned  to  technical 
staff  of  WSPD  Toledo  following  release 
from  the  Navy. 

JIM  SINNING  is  new  member  of  engi- 
neering staff  of  WMRN  Marion,  O. 

SGT.  ABE  ROBYN,  one-time  CBS  Hol- 
lywood engineer,  is  now  with  AAF  staff, 
Los  Angeles,  having  returned  from 
European  theater. 

ARNARLD  SARTAIN,  formerly  with  Ra- 
dio Intelligence  Division  of  FCC,  is 
new  member  of  engineering  staff  of 
WSGN  Birmingham. 

BERNARD  S.  SPECTOR,  released  from 
service,  has  joined  engineering  staff  of 
WFIL  Philadelphia. 

F.  F.  SYLVESTER,  former  technical  di- 
rector and  general  sales  manager  of 
Lewyt  Corp.,  has  joined  Reeves-Ely 
Labs,  (crystals,  radar,  transformers  etc.) 
as  technical  director  in  charge  of  re- 
search and  engineering. 

BILL  HINDE,  formerly  of  KSOO  Sipux 
Falls,  to  technical  staff  of  KOTA  Rapid 
City,  S.  D. 

SIDNEY  E.  JOHNSON,  Atlanta,  has  been 

named  southern  regional  manager  in 
sales  department  of  manufacturing  di- 
vision of  Crosley  Corp.,  succeeding  SYD 
D.  CAMPER,  now  distributor  for  Crosley 
in  Jackson,  Miss. 

FRED  SWINEHART,  formerly  of  AAF, 
is  new  control  engineer  at  KYW  Phila- 
delphia succeeding  PAUL  DOUGHERTY, 
also  formerly  of  AAF,  who  resigns  to 
enter  U.  of  Pennsylvania  under  GI  Bill 
of  Rights. 

RAY  SCHAUB,  formerly  of  WXYZ  De- 
troit and  for  two  years  flight  test  radio 
operation  of  B-24's  at  Ford  Willow  Run 
plant,  is  now  on  engineering  staff  of 
WJR  Detroit. 


TRYING  out  antique  equipment  preserved  from  early  days  of  broadcast- 
ing as  they  prepare  for  WWJ  Detroit's  25th  birthday  Aug.  20  are  (1  to 
r) :  engineer  Ed  Boyes,  chief  engineer  Herbert  Tank  and  asst.  chief 
engineer  and  shortwave  editor  of  the  Detroit  News,  A.  B.  Allen 


WITH  A  WOMAN'S 
PROGRAM  THAT  HAS 
GENERAL  APPEAL, 


Good  cook  or  sportswoman  .  . 
young  mother  or  spinster  . 
Nancy's  daily  program  holds  ^ 
them  all.  And  even  men! 

Ill) 


BUT,  THIS  1$  THE  l/Si/AL 
STORY  WRWRC 

Misr  coKimiiousm 

SINCE  1923  


it 


WRC 

REPRESENTED  IT  NIC  SfflT  SUES 


Washington' 
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KABC  in  San  Antonio 
is  Going 

50,000  Watts -on  680! 


n  the  near  future  KABC,  in  San 
ntonio,  will  take  its  place 
mong  the  most  powerful  radio 

stations  in  the  United  States! 

4  giant  transmitter  is  nearing 
Completion  which  will  give  KABC 
m  strength  of  50,000  watts,  day- 
ime,  and  10,000  watts,  night — 
n  680  kilocycles.  This  increased 


Represented  Nationally  by 
WEED  &  COMPANY 


power  is  being  achieved  without 
drawing  on  any  critical  wartime 
materials. 

More  than  70  counties  in  South 
Texas  —  with  a  population  in 
excess  of  2,000,000  —  will  be 


included  in  KABC's  new  daytime 
primary  coverage  area. 

Ask  Weed  &  Company  about 
the  attractive  rates  at  which 
orders  are  now  being  booked  to 
enable  advertisers  to  tap  this 
big  and  prosperous  market,  once 
KABC  goes  on  the  air  with 
50,000  watts. 


SAN  ANTONIO 

The  fmerican  Broadcasting;  Co. 


■The  Fastest  Growing  Radio  Station 
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Texas < 

in  San  Antonio 
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THE  ORGAN 


.  .  .  loud  enough  for  the 
Roman  Circus 

Traceable  directly  to  the  pipes  of 
Pan,  the  first  real  organ  was  built  by 
an  Alexandrian  engineer  in  the  third 
century  B.C.  The  pipes  of  this  early 
organ  were  supplied  with  air  by  a 
crude  piston-type  compressor  driven 
by  water.  The  Romans  became  very 
fond  of  the  instrument  when  it  was 
discovered  that  its  volume  overcame 
the  clamor  of  the  circus,  much  the 
same  as  the  calliope  does  today. 

Pippin's  plumbing 

Byzantium  became  the  organ  build- 
ing capital  of  the  early  Middle  Ages. 
It  was  here  that  the  first  wholly 
pneumatic  organ  was  constructed. 
The  first  known  organ  made  with 
lead  pipes  was  sent  from  this  organ 
center  to  King  Pippin  the  Short  of 
England,  in  757  A.D. 

In  812,  Charlemagne  received  an 
organ  as  a  gift,  and  his  workmen, 
watching  the  Greek  experts  sent  to 
erect  the  organ,  themselves  learned 
the  art  of  organ  building,  thus  bring- 
ing it  to  the  West. 

All  stops  are  out 

In  the  13th  century,  finger  levers 
were  first  used  to  play  the  organ, 
and  100  years  later  the  pedal  key- 
board was  invented.  By  the  17th 
century  stops  were  added  to  produce 
the  effect  of  various  wind  instru- 
ments, and  multiple  keyboards  were 
being  used. 

The  development  of  the  pneumatic 
lever  organ  in  1832  started  compe- 
tition for  the  world's  largest  organ 
—a  title  currently  held  by  an  Amer- 
ican instrument  constructed  in  1932, 
using  32,882  pipes,  1,233  stops  and 
seven  manual  keyboards! 


The  modern  pipe  organ,  combining 
the  voices  of  many  instruments, 
offers  a  difficult  transcription  prob- 
lem. This  problem  has  best  been 
solved  by: 

VERTICAL  CUT  RECORDINGS! 

Electrical  Research  Products 
Division 

OF 

Western  Electric  Company 

INCORPORATED  *  * 

233  BROADWAY,  NEW  YORK  7,  N.  Y. 
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GALLO  WINE  Co.,  Modesto,  Cal.,  has 
appointed  Advertising  &  Sales  Council, 
Los  Angeles,  to  handle  advertising  and 
in  September  starts  extensive  radio  cam- 
paign in  29  key  markets  using  programs, 
participations  and  spot  announcements. 
LA  FLOREAL  PERFUME  Co.,  Los  Ange- 
les, new  to  radio,  has  appointed  Adver- 
tising &  Sales  Council,  Los  Angeles,  to 
handle  advertising  and  currently  is  us- 
ing station  break  announcement  sched- 
ule on  WFIL  Philadelphia.  Other  sta- 
tions will  be  added. 

BEECH-NUT  PACKING  Co.,  Canojaharie, 
N.  Y.  (gum),  on  July  3  started  twice- 
weekly  station  breaks  on  KNX  Holly- 
wood. Contract  is  for  26  weeks.  Agency 
is  Newell-Emmett  Co.,  New  York. 
CANADA  DRY  GINGER  ALE  Inc.,  New 
York,  has  started  five-weekly  quarter- 
hour  newscasts  with  Tony  Morse  on 
KGO  San  Francisco.  Agency  is  J.  M. 
Mathes  Inc.,  New  York. 
BONNE  BELL  COSMETICS  Inc.,  Cleve- 
land, to  introduce  Plus  Thirty  Cream 
In  Philadelphia,  is  sponsoring  two  par- 
ticipations weekly  on  Anice  Ives'  pro- 
gram on  WFIL  Philadelphia,  placing 
for  13  weeks  thru  Abbott  Kimball  Co.. 
New  York. 

BURNS  &  Co.,  Regina  (meat  packers), 
has  started  twice  weekly  "Modern  Ro- 
mances" transcribed  program  on  CFPA 
Port  Arthur,  Ont.  Account  was  placed 
direct. 


PURPLE  BLADE  Corp.,  San  Francisco 
(razor  blades),  Sept.  1  starts  Fresno 
wrestling  match  sportscast  stories  on 
KTKC  Visalia,  Cal.  Garfield  &  Guild 
Adv.,  San  Francisco,  has  account. 

NORTHRUP  KING  &  Co.,  Berkeley,  Cal. 
(farm  seeds),  increasing  California  cov- 
erage, has  started  schedule  of  newscasts 
and  participation  programs  on  KCRA 
Sacramento,  KGDM  Stockton,  KTKC 
Visalia,  KXO  El  Centre  Agency  is  Gar- 
field &  Guild  Adv.,  San  Francisco. 
GRAVEM-INGLIS  BAKING  Co.,  Stock- 
ton, Cal.,  has  started  local  cut-ins  on 
American  series  "Charlie  Chan"  on 
KWG  Stockton,  five  weekly.  Placement 
is  thru  Garfield  &  Guild  Adv.,  San 
Francisco. 

CHEVROLET  DEALERS  of  Northern 
California,  San  Francisco,  on  July  16 
started  for  26  weeks  "Arthur  Prinn  and 
the  News"  on  nine  northern  California 
Don  Lee  stations,  Monday  thru  Friday, 
2-2:15  p.m.  (PWT).  Agency  is  Campbeli- 
Ewald  Co.,  San  Francisco. 
PEP  BOYS  of  California,  Los  Angeles 
(auto  accessories),  adding  to  southern 
California  schedule  on  July  16  started 
for  52  weeks  daily  early  morning  re- 
corded "Platter  Party"  on  KFI  Los  An- 
geles. Concern  also  uses  heavy  schedule 
of  day  and  night  quarter-hour  news- 
casts on  KFI  KECA  KFXM  KFOX. 
Agency  is  Milton  Weinberg  Adv.,  Los 
Angeles. 


ON  STAGE  following  premiere  of  American  coast-to-coast  show  "Sunday  on  the 
N-K  Ranch"  are  stars  and  sponsors  (1  to  r)  Curt  Massey,  singer;  H.  C.  Doss,  Nash 
Motors  v-p  in  charge  of  sales;  Harry  Sosnik.  orchestra  leader;  Carol  Bruce,  singer; 
Henry  Hempstead,  Geyer,  Cornell  &  Newell  v-p;  Norman  F.  Lawler,  Nash  adv.  mgr.; 
Charles  Coward,  Kelvinator  adv.  mgr.;  B.  B.  Geyer,  agency  pres.;  Robert  Tuttle, 
agency  v-p.  Program  is  broadcast  on  American  network  in  Sunday  4:30-5  p.m.  spot. 


MYSTIC  FOAM  Co.,  Los  Angeles  (up- 
holstery cleaner),  on  July  21  started 
quarter-hour  Saturday  night  newscast 
by  Bob  Anderson  on  KNX  Hollywood. 
Contract  is  for  52  weeks.  Other  radio  is 
contemplated.  Agency  is  Glasser-Gailey 
&  Co.,  Los  Angeles. 

MARITIME  MILLING  Co.,  Buffalo,  N. 
Y.  (Hunt  Club  Dog  Food),  has  placed 
five  announcements  weekly  for  13  weeks 
on  WFIL  Philadelphia  thru  Bowers  & 
Strachan,  Buffalo. 

MARLIN  FIREARMS  Co.,  New  Haven 
(razor  blades),  July  3  started  twice- 
weekly  participation  in  "Sunrise  Sa- 
lute" on  KNX  Hollywood.  Contract  for 
26  weeks  placed  thru  Craven  &  Hedrick, 
New  York. 

BALALAIKA,  San  Francisco  (Russian 
restaurant),  has  started  weekly  quarter- 
hour  musical  program  on  KGO  San 
Francisco. 

AMERICAN  Kitchen  Products,  Ozone 
Park,  N.  Y.  (Noxon  Polish),  is  sponsor- 
ing three  participations  weekly  in  Ruth 
Welles  program  on  KYW  Philadelphia. 
Contract  for  26  weeks  placed  by  Duane 
Jones  Co.,  New  York. 

FOREST  LAWN  LIFE  INSURANCE  Co., 

Glendale,  Cal.,  has  started  "Easy  Aces" 
transcribed  Sunday  thru  Wednesday  on 
KGO  San  Francisco.  Account  placed  by 
Dan  B.  Miller  Agency,  Los  Angeles. 
M.  LOUIS  PRODUCTS  Co.,  New  York 
(Eggnog  Shampoo),  has  started  "Casa 
Cugat"  transcribed  thrice-weekly  on 
KGO  San  Francisco.  Agency  is  Hirshon 
Garfield  Inc.,  New  York. 
EAGLE  OIL  &  REFINERY  Co.,  Los  An- 
geles (Golden  Eagle  gasoline),  out  of 
radio  for  past  few  years,  July  21  started 
weekly  quarter-hour  newscast  on  KFI 
Los  Angeles.  Contract  is  for  52  weeks. 
Fall  radio  campaign  is  contemplated. 
Advertisers  Production  Agency,  Los 
Angeles,  has  account. 


BULLOCK'S,  Los  Angeles  (department 
store),  to  promote  cosmetics  on  July  25 
starts  weekly  quarter-hour  transcribed 
musical  program  on  KFI  Los  Angeles. 
Contract  is  for  26  weeks.  Dana  Jor.es 
Co.,  Los  Angeles,  has  account. 

CRACKER  JACK  Co.,  Chicago,  on  Aug. 
2  starts  weekly  quarter-hour  newscast 
on  KFI  Los  Angeles.  Contract  for  52 
weeks  placed  thru  Rogers  &  Smith  Adv., 
Chicago. 

LONGINES-WITTNAUER    WATCH  Co.. 

New  York  (watches),  on  Sept.  10  starts 
thrice-weekly  half-hour  program  of 
transcribed  classical  music  on  KNX 
Hollywood.  Contract  is  for  39  weeks. 
Agency  is  Arthur  Rosenberg  Inc.,  New 
York. 

TRIANGLE  PUBLICATIONS,  New  York, 
publisher  of  Racing  Form  and  the 
Morning  Telegraph,  July  17  started  Don 
Dunphy's  quarter-hour  racing  commen- 
taries six  weekly  on  WHN  New  York. 

KAY  PREPARATIONS,  New  York,  July 
22  starts  Musical  Beauty  Box  on  WOR 
New  York,  Sun.  11:15-11:30  a.m.  to  pro- 
mote Formula  301.  Agency  is  Irving 
Rosen  Adv.,  New  York. 
HIGGINS  INDUSTRIES,  New  Orleans, 
has  appointed  McCann-Erickson,  New 
York,  to  handle  advertising.  Account 
will  be  serviced  jointly  with  Bauerlein 
Adv.,  New  Orleans. 

E.  R.  SQUIBB  &  Sons,  New  York,  has 
named  Grant  Adv.,  New  York,  as  agency. 

MALCOLM  D.  HAVEN,  recently  a  major 
in  the  Army,  has  been  appointed  man- 
ager of  the  newly  formed  Preserve  In- 
dustry Council,  to  handle  advertising 
and  promotion  campaign  for  commercial 
jams,  jellies  and  other  forms  of  pre- 
serves. Campaign  is  expected  to  extend 
over  two  years  and  cost  half-million 
dollars.  Plans  include  the  use  of  all 
(Continued  on  page  58) 
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For  very  high  frequency  work  .  .  . 

Hallicrafters  S-37  stands  over  and  above  all.  Pro- 
viding both  AM  and  FM  reception  on  all  frequen- 
cies from  130  to  210  Mc,  it  covers  a  higher  range 
than  is  available  in  any  other  commercially  built 
receiver.  The  development  is  typical  of  the  inge- 
nuity and  resourcefulness  that  Hallicrafters  bring 
to  the  ever-new  problems  in  electronics  and  com- 
munications. Forward  looking  technicians  in  these 
fields  must  look  to  Hallicrafters  for  instruments, 
that  will  chart  the  new  directions. 


Buy  a  War 


Bond  Today! 


COPYRIGHT   1945  THE   HALLICRAFTERS  CO. 


Model  S-37  ...  The  high- 
est frequency  range  of 
any  continuous  tuning 
commercial  type  receiver. 


hallicrafters  radio 


THE  HALLICRAFTERS  CO.,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT   •    CHICAGO  16,  U.  S.  A. 


Sponsors  ^ 


(Continued  from  page  56) 
media.  Chairman  of  promotion  group 
for  industry  is  Richard  Glaser,  presi- 
dent of  Glaser-Crandell  Co.,  Chicago. 
BEN  CONE  UNIFORMS,  New  York  (Army 
nurses  uniforms),  has  named  Seidel 
Adv.,  New  York,  to  handle  account. 
DR.  J.  O.  LAMBERT  Ltd.,  Montreal 
(proprietary)  starts  in  October  another 
Sunday  series  of  "Memoirs  of  Dr.  Lam- 
bert" on  number  of  Canadian  stations. 
Agency  is  J.  E.  Huot  Ltd.,  Montreal. 
PEOPLE'S  CREDIT  CLOTHIERS  Ltd.. 
Toronto  (chain  stores),  has  started  spot 
announcements  six  weekly  on  number 
of  Canadian  stations.  Account  was 
placed  by  MacLaren  Adv.  Co.,  Toronto. 
PROCTER  &  GAMBLE  Co.,  Toronto 
(Ivory  Flakes),  has  started  thrice  weekly 
quarter-hour  musical  programs  on 
CKEY  Toronto.  Agency  is  Compton 
Adv.,  New  York. 

COMMERCIAL  ALCOHOLS  Ltd.,  To- 
ronto (anti-freeze),  starts  early  in  Oc- 
tober series  of  five-minute  transcrip- 
tions five-weekly  on  number  of  Ca- 
nadian stations.  Agency  is  McConnell 
Eastman  &  Co.,  Toronto. 


KENU  PRODUCTS  Co.,  Los  Angeles 
(Kenu,  household  washing  &  cleaning 
powder),  adding  to  western  campaign 
on  Aug.  2  starts  twice-weekly,  five- 
minute  Buddy  Twiss,  personality  chat- 
ter series,  on  15  Pacific  Coast  and  Ari- 
zona American  stations.  Firm  on  Aug. 
7  starts  daily  one-minute  spots  on  KXL 
Portland.  Current  schedule  also  includes 
weekly  commentary  with  Dr.  Wallace 
Sterling  on  CBS  Pacific  Coast  stations; 
twice-weekly  Ed  Jorgenson — Commenta- 
tor, on  KECA  Hollywood;  thrice-weekly 
five-minute  newscasts  on  Arizona  net- 
work. Little  &  Co.,  Los  Angeles,  has 
account. 

BROOKS  Inc.,  Los  Angeles  (chain 
clothiers),  Increasing  southern  Califor- 
nia radio,  has  started  thrice-weekly 
local  cut-in  on  NBC  "Kaltenborn  Edits 
the  News"  on  KFI  Los  Angeles.  Con- 
tract for  35  weeks  placed  thru  Hillman- 
Shane-Breyer,  Los  Angeles. 

ANDREW  JERGENS  Co.,  Cincinnati 
(Woodbury's  soap),  on  July  4  started 
thrice-weekly  quarter-hour  participa- 
tion in  "Al  Jarvis'  Make  Believe  Ball- 
room" on  KFWB  Hollywood.  Contract  is 
for  26  weeks.  Agency  is  Lennen  & 
Mitchell,  New  York. 

DIBBLE  COAL  Co.,  Toronto,  has  started 
thrice-weekly  transcribed  quarter-hour 
on  CJBC  Toronto.  Agency  is  Frontenac 
Broadcasting,  Toronto. 


Morris  Replaces 

SERIES  of  William  and  Mary 
sketches  with  Barry  Wood  as  m.  c. 
is  slated  to  replace  NBC  Ginny 
Simms  Show,  NBC  Tuesday  8-8:30 
p.m.  sponsored  by  Philip  Morris 
Co.,  New  York,  (Philip  Morris 
cigarettes)  early  in  September. 
Sketches  will  feature  Cornelia  Otis 
Skinner  and  Roland  Young,  with 
Ray  Block  orchestra.  Agency  is 
Biow  Co.,  New  York. 

THE  KNOX  Co.,  Hollywood  (Cystex),  on 
July  15  started  sponsoring  weekly  quar- 
ter-hour "Time  for  Crime"  on  Mutual- 
Don  Lee  stations,  Sunday,  4:30-4:45  p.m. 
(EWT).  Raymond  R.  Morgan  Co.,  Holly- 
wood, services  account. 
GRANVILLE'S,  San  Francisco  (jewelers), 
has  started  half-hour  "Happy  Valley 
Barn  Dance"  three-weekly  on  KFRC 
San  Francisco.  Contract  is  for  52  weeks. 
Agency  is  Kelso  Norman  Adv.,  San 
Francisco. 

ALBERT  S.  SAMUELS  Co.,  San  Fran- 
cisco (jewelers),  July  21  started  weekly 
"What  Do  You  Think?"  on  KGO  San 
Francisco,  8-8:45  p.m.  (PWT).  Frederick 
Seid,  San  Francisco,  is  agency. 


ARTIS 


SHAH 


ELECTRIC  AUTO-LITE  Co.,  Toronto 
(batteries),  has  expanded  network  show 
"Everything  for  the  Boys"  to  prairie 
regions,  adding  10  CBC  Dominion  net- 
work stations.  Agency  is  Ruthrauff  & 
Ryan,  Toronto. 

KELLOGG  Co.  of  Canada,  London,  Ont. 
(Kellogg's  All-Wheat),  has  started  new 
five-weekly  French  program  on  CKAC 
Montreal,  featuring  stories  of  strange 
lands,  peoples  and  adventures.  Agency  is 
J.  Walter  Thompson  Co.,  Toronto. 
UNIVERSAL  ENTERPRISES,  Los  Ange- 
les (Standard  Brands  paint),  adding  to 
local  station  schedule,  on  July  17  starts 
weekly  five-minute  recorded  "Musical 
Roundup"  on  KFI  Los  Angeles.  Con- 
tract for  27  weeks  placed  thru  Adolphe 
Wenland  Adv.,  Los  Angeles. 
HERMAN  BASCH  Co.,  New  York  (Ham- 
mer brand  Persian  Lamb),  on  July  30 
starts  sponsorship  of  quarter-hour  tran- 
scribed "Two  In  Love",  featuring  two 
opera  stars,  Thomas  Hayward  and  Doris 
Daree,  on  20  stations  in  metropolitan 
area.  Contract  for  13  weeks  placed  thru 
Kelley-Nason,  New  York. 
NELSON  Bros.,  Chicago,  is  sponsoring 
on  WBBM  Chicago,  "Welcome  Home", 
Sunday  10:45-11  p.m.  progr?m  of  inter- 
views with  servicemen  as  they  leave 
separation  center  at  Ft.  Sheridan,  HI. 
Agency  is  George  H.  Hartman  Co.,  Chi- 
cago. Gibson  Greeting  Card  Co.,  thru 
Christianson  Adv.,  Chicago,  has  signed 
for  26  weeks  Monday  thru  Saturday 
participation  on  "Sunrise  Salute"  and 
"Housewives  Protective  League",  effec- 
tive Aug.  6.  G.  Barr  &  Co.  (Balm  Barn, 
starting  Aug.  27  for  13  weeks  will  spon- 
sor Two-Ton  Baker  song  and  music  pro- 
gram Monday  thru  Friday.  Agency  is 
Arthur  Meyerhoff  &  Co.,  Chicago. 


His  return  to  the  band  world,  after  serving  in  the  Navy 
as  chief  petty  officer  and  providing  music  in  the  battle- 
torn  areas  of  the  South  Pacific,  is  indeed  a  welcome 
event.  Shaw's  career  began  when  he  was  13  with  five 
free  lessons  that  came  with  the  purchase  of  a  sax.  Later, 
hailed  as  a  celebrated  soloist  with  leading  orchestras, 
Shaw  reached  the  heights  with  his  own  band. 
A  master  of  the  clarinet  and  an  outstanding  arranger 
and  conductor,  Artie  holds  a  distinguished  place  in 
American  Music.  His  new  band  promises  to  exceed 
every  previous  success. 


ARTIE  SHAW 
Vic.  26542 


FRENESI 

ADIOS  MARQUITA  LINDA 

JUMPIN'  ON  THE  MERRY  GO  ROUND  Vic.  20-1612 
THE  GRABTOWN  GRAPPLE 
THE  SAD  SACK 
LITTLE  JAZZ 
BEDFORD  DRIVE 
TABU 


Vic.  20-1647 
Vic.  20-1668 
Vic.  20-1696 


(A  partial  list  of  BMI-Licensed  titles  recorded  by  Shaw) 


■ 


Broadcast  Music,  Inc.,  is  proud  to  announce  that  it  has  acquired  the  exclusive 
performing  rights  to  the  music  of  Winfield  Musk,  Inc.,  representing  the 
original  compositions  and  arrangements  of  Artie  Shaw's  orchestra.  This 
cafafogue  of  Shaw  music  contains  many  of  his  outstanding  recordings. 


Broadcast  Music,  Inc 

5  8  0  FIFTH  AVENUE  ■  NEW  YORK  19,  N.Y. 


Anchor  Hocking  Shift 

ANCHOR  HOCKING  GLASS 
Corp.,  Lancaster,  0.,  Aug.  30  drops 
the  Corliss  Archer  program,  Thurs- 
day 9:30-10  p.m.  on  CBS,  to  use 
same  time  for  Hobby  Lobby,  with 
m.c.  to  he  selected.  Anchor  Hocking 
plans  to  promote  glass  beer  bottle? 
and  since  Corliss  Archer  is  juvenile 
show,  decided  to  make  change 
Agency  is  William  Weintraub  & 
Co.,  New  York. 

Knox  Replaces 

KNOX  Co.,  Los  Angeles  (Cystex) 
started  sponsorship  July  15  of  new 
mystery  series  Crime  Is  My  Pas 
time,  Sunday  4:30-45  p.m.  on  Mu 
tual,  replacing  "What's  the  Namt 
of  That  Song?"  now  switched  tc 
Sunday  10:30-11  p.m.  as  sustainer 
Crime  series  originates  from  Holly 
wood.  Agency  is  Raymond  R.  Mor 
gan  Co.,  Hollywood. 


New  Ward  Net  Series 

WARD  BAKING  CO.,  New  York,  i 
expected  to  start  Sept.  3  a  five 
weekly  quarter-hour  children's  sho\ 
Tennessee  Jed,  5:45-6  p.m.,  oi 
American.  Agency,  J.  Walte 
Thompson  Co.,  New  York. 


5000  WATTS  1330  KC 


ENGLISH  •  JEWISH  •  ITALIA* 

National  Advertisers  consider  WEVl 
a  "must"  to  cover  the  great  Metre 
poiiton  New  York  Market. 

Sena*  for  WHO'S  WHO  on  WCVD 
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There  are  no  finer  recordings  than  those  transcribed  on 


clucLlotcLiscs 


AUDIO  DEVICES  INC.  •  444  MADISON  AVE.,  N.  Y. 


cuidiodlscs 
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You  may  never  be  home-sick  for  Ft.  Dodge.  ... 

But  throughout  every  nook  and  cranny  of  the  country 
there  are  thousands  of  men  and  women  who  pine  for 
Ft.  Dodge  and  the  good,  rich  land  of  Iowa.  .  .  . 

So,  now  you  can  well  imagine  how  hearts  were  gladdened 
on  the  night  of  February  28,  1945,  when  Fulton  Lewis,  jr., 
broadcasting  over  Mutual  from  FVFD,  Ft.  Dodge,  Iowa, 
told  his  millions  of  listeners  about  progressive  Ft.  Dodge 
.  .  .  the  rich  farm  land  .  .  .  the  wide  streets  ...  fine 
schools  .  .  .  the  hard  working  people.  .  .  . 

Harold  Schill's  aunt  heard  it  in  Pomona,  Calif.  .  .  .  Mrs. 
Dan  Townsend  heard  it  on  a  graveyard  shift  and  wondered 
if  Danny  could  hear  it  somewhere  at  sea.  .  .  .  Bob  Sher- 
wood, now  88,  and  last  of  the  Barnum  circus  clowns, 
listened  in  N.  Y.  and  wrote  a  letter  to  Mayor  Poole  about 
his  youthful  days  in  Ft.  Dodge.  .  .  .  P.  S.  Barnes  of 
Weathersfield,  Conn.,  heard  Lewis  and  wrote  his  sister 
back  home.  .  .  .  Bob  Hoyer  tuned  in  at  Jacksonville  and 
wrote  KVFD.  .  .  .  Mrs.  Jim  Black  wrote  son  Irving  from 
Pasadena  ...  in  Florida  the  folks  next  door  came  in 
to  tell  Carl  Aabye  about  it  .  .  .  WPB  heard  it  in  Wash- 
ington and  threw  an  orchid  to  KVFD  for  its  scrap  drive 
successes.  .  .  . 

Which  all  goes  to  prove  that  people  listen  to  and  believe 
in  Fulton  Lewis,  jr.*.  .  .  tagged  by  many  "the  greatest 
reporter  alive  today." 


*Th/s 
is  he 


Still  available  for  sponsorship 
in  a  few  key  territories. 
For  immediate  details — 
Phone,  write  or  wire: 


Cooperative  Program  Department 
MUTUAL  BROADCASTING  SYSTEM 

1440  Broadway,  New  York  18,  N.  Y. 

Originating  from  WOL,  Washington,  D.  C. 
Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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KGO  Newswriters  Under 
New  Guild  Shop  Contract 

WITH  contract  negotiations  con- 
cluded in  early  July  between  Radio 
Writers  Guild  and  American  Broad- 
casting Co.  executives,  newswriters 
of  KGO  San  Francisco  are  now 
under  guild  shop  contract.  Prin- 
cipal provisions  call  for  monthly 
minimum  wage  of  $265,  represent- 
ing increases  from  16%  to  31%  for 
majority  of  staff;  five-day  forty- 
hour  week;  three-week  vacation 
with  pay;  minimum  rest  period  be- 
tween days  of  12  hours  with  a  cash 
overtime  payment  in  case  of  ex- 
ceptions and  other  standard  RWG 
contract  clauses. 

Contract  is  before  War  Labor 
Board  for  approval.  Guild  is  ne- 
gotiating contract  for  NBC  San 
Francisco  newswriters  and  re-ne- 
gotiating contract  for  KNX  Holly- 
wood newsriters. 


ARCHIVES  PRESERVE 
HIGHLIGHTS  OF  (AAF> 


CBC  Move 

ORIGINATION  STUDIOS  of  the 
Canadian  Broadcasting  Trans- 
Canada  and  Dominion  networks 
and  of  CBL  and  CJBC  Toronto 
have  been  moved  from  Davenport 
Road  where  the  CBC  studios  were 
housed  since  1933  to  new  CBC  head- 
quarters at  354  Jarvis  St.  Seven 
studios  in  all  were  moved  at  night 
without  interruption  of  local  and 
network  programs.  Master  control 
panel  was  moved  in  sections  over 
two-month  period. 


«e  FARM ;»ACHINE»y^p& 


More  than  $74  MILLION  an- 
nually are  spent  in  Tri-Cities'  re- 
tail stores.  And  a  major  portion 
(52V2%)  of  the  Tri-Cities'  sales 
originates  on  the  Illinois  side,  in 
the  Moline-Rock  Island  zone. 
WHBF,  the  home  station,  is  their 
favorite  by  far — as  your  local 
dealer  will  tell  you.  In  all,  WHBF's 
"push  button"  area  reaches  800,- 
000  people  ...  in  the  very  heart 
of  the  Corn  Belt. 

*  Includes    Rock    Island,  Moline, 
East   Moline   and   six   other  con- 
tiguous   cities   and  towns. 

.WHBF. 


ROCK  ISLAND  MOLINE,  ILL.  DAVENPORT,  IA. 
1270  KC    5000  WATTS 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Sgt.  Alma  Bliss  and  Lt.  Gordon 
Fitzgerald,  ex-WBAP-KGPO  Fort 
Worth  producer,  with  the  Eisen- 
hower wire-recording. 

TO  BE  PRESERVED  as  moving 
documents  of  World  War  II,  two 
complete  programs  and  eight  spots 
recorded  from  The  Fighting  AAF 
show  have  been  sent  to  the  Na- 
tional Archives.  The  productions 
are  reputedly  the  first  armed  serv- 
ice-produced programs  to  be  placed 
in  the  Archives. 

The  programs  are  those  of  April 
7  and  June  16.  The  April  7  show 
includes  the  first  in-the-air  record- 
ing of  the  bombing  of  Tokyo,  made 
in  a  B-29  over  the  target  area. 
June  16  show  featured  a  broad- 
cast by  Gen.  H.  H.  Arnold  describ- 
ing the  past  and  future  operations 
of  B-29's  over  Japan,  shortwaved 
from  Guam;  an  interview  with 
Gen.  Dwight  D.  Eisenhower  as  he 
embarked  for  the  U.  S. ;  and  the 
first  recording  made  in  a  jet-pro- 
pelled plane  in  motion. 

Spots  from  other  programs  in 
the  series  include  an  air-se'a  rescue 
over  the  North  Sea;  paratroopers 
jumping  from  a  plane  over  Ger- 
many; description  from  the  plane 
of  the  first  use  of  fighter  planes 
against  the  Japs  in  the  Okinawa 
area;  description  of  bomb  damage 
over  Tokyo  and  Yokohama,  made  in 
a  photo  reconnaissance  plane. 

BBC  transcribed  and  sent  to  the  trade 
a  15-minute  recording  explaining  the 
origin  of  BBC's  famous  underground 
voice,  Col.  Britton,  who  was  revealed 
only  a  few  weeks  ago  as  Douglas  E. 
Ritchie,  director  of  BBC's  European 
News.  Included  in  the  transcription  was 
Col.  Britton's  last  broadcast  to  the 
underground  armies  as  the  voice  of  Gen. 
Eisenhower. 
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W  D  R  C  —  F  M 


1st  Am°n9 
48  States  .  • 


state' 


all  48 


v/drc  •  • 

HARTFORD- 


Howard  H.  Wilton  Co.,  Nat'l  Representatives 
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Federal 


TO 


From  slender  filament  to  anode  block  . .  .  all  tube  construction  details,  however  small,  are 
important  to  Federal.  That  is  why  this  experienced  and  longtime  manufacturer  uses  the 
illustrated  high-magnification  metallagraph  as  part  of  its  test  equipment  for  checking 
raw  material  quality. 

An  example  is  the  micro-photo  inset.  Here  is  shown  oxide-free,  high  conductivity  copper 
used  for  copper-to-glass  seals  .  .  .  after  the  material  has  been  reduced  to  a  fine  grain,  non- 
porous  structure  through  Federal's  special  metal-processing  methods. 

But  whether  copper,  platinum  or  tungsten  .  .  .  they  all  are  subjected  to  the  same  exclu- 
sive treatment  and  put  through  the  same  searching  scrutiny  .  .  .  assurance  that  only  the 
finest  materials  go  to  make  up  Federal  tubes. 

This  exacting  test  is  another  good  reason  why  Federal  tubes  are  better  tubes.  Trans- 
mitting, rectifier,  industrial  power  .  .  .  they  have  a  reputation  that  is  deserved  because 
they  are  built  to  stay. 

Federal  always  has  made  better  tubes. 


Federal  Telephone  and  Radio  Corporation 

.  Newark  1,  N.  J. 


Now  Available 

Without 

Priority ! 

PROMPT  DELIVERY 

on    radiators  manufactured 
from  materials  on  hand 

Because  of  the  limited  amount 
of  materials  available,  orders 
will  be  filled  on  a  first-eome, 
first-served  basis,  and  production 
will  have  to  be  concentrated  on 
radiators  not  exceeding  250  ft. 
in  height.  If  you  are  not  ready 
to  have  the  radiator  installed  at 
this  time,  we  can  arrange  to 
manufacture  and  deliver  it  to 
you  with  your  option  to  have  it 
installed  and  erected  by  us  when 
you  are  ready.  We  urge  you  to 
act  immediately  and  thus  be  as- 
sured of  having  your  Lingo 
radiator  when  you  want  it. 

Act  Now — Wire  or  Phone  Today 

Please  include  in  your  inquiries 
the  radiator  height  required  and  ap- 
proximate site,  so  that  complete 
quotation  can  be  made  immediately 
covering  the  radiator  itself  and  its 
subsequent  erection  when  so  desired. 

JOHN  E.  LINGO  &  SON,  INC. 

EST.  1897  CAMDEN,  NEW  JERSEY 


LINGO 
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VERTICAL 


RADIATORS 


OWI  PACKET,  WEEK  AUG.  13 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Aug.  13.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  these  war  messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN       All.        Ind.        All.        Ind.      Live  Trans. 

Planned  Saving   —  —  —  —  —  XX 

Carless  Talk   —  X  —  X 

WAVES   X  —  —  __  —  __  _ 

Paper  Salvage     X  X  X  X  __   

Prepare  for  Winter   X             

Car  Conservation      X  X  X  X   

Dangerous  Pennies   X             

See  OWI  Schedule  of  War  Message  173  for  names  and  times  of  programs  carrying 
war  messages  under  National  Spot  and  l*etwork  Allocation  Plans. 


Bush  Proposes  National 
Science  Research  Group 

A  NATIONAL  Research  Founda- 
tion to  be  established  by  Congress 
was  proposed  last  week  by  Dr.  Van- 
nevar  Bush,  director  of  the  Office 
of  Scientific  Research  and  Devel- 
opment, in  a  report  submitted  to 
the  White  House.  Titled  Science — 
The  Endless  Frontier,  the  report 
was  prepared  at  the  request  of 
President  Roosevelt. 

Dr.  Bush  recommends  that  "the 
Foundation  be  formed  to  develop 
scientific  research,  financially  sup- 
port basic  research  in  non-profit 
organizations,  encourage  scientific 
talent  in  American  youth  by  offer- 
ing scholarships  and  fellowships 
and  promote  long-range  research  on 
military  matters." 


It  brings 

RESULTS! 

Fighting  it  out  is  one  way  to 
get  what  you  want.  But 
WLAW  wins  sales  results  the 
friendly  way  —  with  pro- 
grams the  nearly  two  mil- 
lion listeners  want  to  hear. 


WLAW 

LAWRENCE,  MASS. 

Serving  Industrial  New  England 

5000  WATTS    680  KC. 


Annual  Retail  Sales 
Approximate  $650,000,000 
within  the 
WlAW  5  mv/m  Contour 


NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


VIDEO  IN  HOTELS 
ASKED  BY  GUESTS 

POSTWAR  travellers  would  like 
television  receiving  sets  in  their 
hotel  rooms,  according  to  a  survey 
conducted  by  the  New  Yorker  Ho- 
tel. Out  of  17,160  replies  to  a  ques- 
tionnaire sent  to  its  list  of  credit 
card  holders  to  determine  what  the 
postwar  guest  expects  from  his  ho- 
tel, 71.2%  answered  affirmatively 
to  the  question:  "We  are  consider- 
ing the  installation  of  television 
receiving  sets  in  every  room.  Would 
you  like  to  have  them?"  About  60% 
favored  a  central  system  and  40  % 
preferred  individual  unit  services. 

The  returns  from  the  New  York- 
er survey  came  from  all  parts  of 
the  country  and  represent  a  cross  J 
section  of  the  American  travelling 
public,  according  to  Frank  L.  An- 
drews, president.  He  said  the  re- 
plies definitely  indicate  the  kind 
of  service  hotel  guests  would  like 
to  have  and  will  expect  in  the  post- 
war period. 


Series  on  America 

TOWN  HALL  Committee,  Wichi-4- 
ta,  has  available  a  13-week  tran- 
scribed series,  A  Republic  Is  Born, 
dealing  with  the  Constitutional 
Convention  of  1787.  Also  designed 
for  local  stations  is  a  transcribed 
talk  by  Upton  Close  to  be  deliv- 
ered July  27.  DeMille  Transcrip- 
tions [Broadcasting,  July  9]  have 
been  carried  by  21  stations. 


BUY 

What 

Jacksonville's 

Homes 

Prefer! 

IT'S  MUTUAL,  NOWl 


Represented  by 
JOHN  H.  PERRY  ASSOCIATES 
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WOW,  due  to  its  nearly  ideal  frequency  of 
590  kilocycles,  used  with  5,000  watts, 
CAN  be  HEARD  clearly  within  a  one 
hundred  mile  radius*  of  its  transmitter. 
WOW  is  LISTENED  to  because  it  is  a 
basic  NBC  station,  furnishing  the  top  ra- 
dio entertainment  of  the  day,  supported 
by  first-class  local  features  and  NEWS. 
These  are  reasons  why  WOW  gives  you 
the  BIGGEST  AUDIENCE  an  advertis- 
ing dollar  will  buy  in  the  Omaha  trade 
territory. 


RADIO  STATION 


/rs    TAcr, . . . 

The  chart  above,  based  on  computations  by  compe- 
tent radio  engineers,  shows  how  much  MORE  power 
•  is  needed  to  lay  down  a  2Y2*  millivolt  signal  100 
miles  at  frequencies  higher  than  590  kilocycles.  The 
frequencies  shown  are  approximately  those  of  other 
full-time  stations  in  the  Omaha  area. 

*WOW's  ^-millivolt  contour  actually  reaches  out  nearly  200  miles! 


OMAHA,  NEBRASKA 

590  KC    •    NBC    •   5000  WATTS 

Owner  and  Operator  of 

KODY  *  NBC  IN  NORTH  PLATTE 


f 
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DETROIT'S  LEADING 
INDEPENDENT 
STATION 


BIG  TIME 

the     listing     of     national  adver- 
tisers   below,    who    use  WJBK's 
facilities,    tells  the  story 
Carter's  Little  Liver  Pills 
Super  Suds 
Del  Monte  Coffee 
Ex  Lax 
Lifebuoy 
Rinso 
Tintex 

Wild  Root  Cream  Oil 
Wurlitzer 
Kresge 

Sunshine  Biscuit 
Pillsbury  Flour 
Oxydol 

Ward  Baking  Co.  • 
Adam  Hats 
Bond  Bread 
Chelsea  Cigarettes 

WJBK 
GETS  RESULTS 

* 

ANOTHER  REASON 
WHY 

STATION  WJBK 

Carries  more  national  ad- 
vertising .  .  .  does  a  larger 
dollar  volume  .  .  .  than  any 
^  other  250  watt  station  in 
f  the  country 

7/1  \ 

/  JAMES 


WJBK 

AMES  F.  HOPKINS,  INC 
CURTIS  BUILDING 
fROIT  2,  MICH. 


Resumption  of  TV  Series  of  Sponsorable  Discs  Offered 
Urged   in   Britain  By  Solid  Fuels  Administration  for  War 


Hankey  Report  Looks  Towards 
High  Definition  Video 

RECOMMENDATION  that  tele- 
vision broadcasting  in  Britain  be 
resumed  as  soon  as  possible  on  the 
prewar  standard  of  405-line  defini- 
tion is  made  by  the  television  com- 
mittee appointed  by  Parliament  in 
1943,  in  a  report  to  the  Government 
which  will  probably  be  introduced 
for  action  when  Parliament  recon- 
venes in  the  fall. 

Committee,  headed  by  Lord  Han- 
key, proposes  that  the  BBC  be 
given  operating  control  over  tele- 
vision as  it  has  over  sound  broad- 
casting in  the  United  Kingdom.  In 
addition  to  resuming  service  from 
London,  the  report  also  calls  for 
the  erection  of  video  stations  in 
"possibly  six  of  the  most  populous 
provincial  centres"  which  would  re- 
ceive program  service  from  London. 

Report  urges  that  "vigorous  re- 
search" begin  immediately  with  the 
goal  of  evolving  an  "improved  tele- 
vision system  having  a  standard  of 
definition  approaching  that  of  the 
cinema."  Committee  suggests,  how- 
ever, that  "the  adopted  system 
should  not  embody  any  patented  de- 
vices which  might  be  prejudicial  to 
the  general  interests  of  British 
manufacturers." 


ADOPTING  techniques  of  radio 
advertisers,  with  some  tricks  of  its 
own  sprinkled  in,  the  Solid  Fuels 
Administration  for  War  last  week 
released  a  series  of  72  recorded 
spots,  designed  for  sponsorship  to 
carry  home  the  Government's  "Pre- 
pare for  Winter"  campaign. 

Dramatized  "to  attract  the  ut- 
most attention  in  these  days  of 
multitudinous  wartime  messages", 
an  SFAW  announcement  declared, 
the  series  is  probably  the  largest 
ever  produced  by  a  Government 
agency.  The  appeals  average  30 
seconds,  with  time  provided  for 
live  commercials,  and  are  contained 
on  nine  sides  of  five  16-inch  discs. 
The  tenth  side,  devoted  to  a  15- 
minute  program  of  miners'  ballads, 
is  not  for  sponsorship. 

Novel  Effects 

The  gamut  of  "corn",  audible 
cheesecake,  suspense,  melodrama, 
mystery,  horror,  gangster  jargon, 
soft  baby  talk,  the  serious  and  the 
absurd  are  traversed  in  the  SFAW 
series.  Howling  winds,  Arabic 
chants,  bird  chirps,  sotto  voce 
asides,  and  a  variety  of  other 
sound  devices  are  employed  to  in- 
duce listeners  to  conserve  fuel. 

There  is,  for  example,  the 
vamp  pressing  the  banker  for  "a 


WEBR 

TAKES 

FIRST  PLACE 


.  .  in  Billboard's  Eighth 
Annual  Radio  Station  Promotion 
Survey  ...  for  Local  Channel 
Network  Affiliates  in  the  7th 
War  Loan  Promotion. 


Note:  Our  congratulations  to  our  Buffalo  neighbor  WGR,  winner  in  the 
Regional  Channel  Classification. 


V 


WEBR 


BUFFALO 

(Tourter-EXPRESS 

STATION 


Nationally  Represented  by  WEED  <&•  CO. 


teeny,  itsy-witsy  loan"  to  install 
storm  windows  in  her  home,  which 
provides  the  occasion  for  advising 
that  bankers  don't  have  to  be 
vamped  to  get  loans  for  winteriz- 
ing. There  is  the  Swami  peering 
into  his  crystal  ball  to  warn  of 
winter  winds. 

Another  spot  dramatizes  a  hys- 
terical patient  pleading  "I  gotta 
have  it  ...  I  can't  live  without  it!" 
and  the  doctor  comforting  "steady, 
son,  steady".  It  turns  out  the  pa- 
tient suffers  from  lack  of  heat 
which  prompts  the  doctor  to  recom- 
mend insulation  for  his  home.  The 
sound  of  an  Eskimo  noisily  wolfing 
blubber  greets  the  listener  in  an- 
other spot  and  a  voice  informs  that 
"eating  blubber  is  one  way  to  keep 
warm"  but  insulating  the  home  is 
a  lot  easier. 

And  then  there  is  Nero  with  a 
squeaking  fiddle,  urging,  as  a  for- 
mer emperor,  that  citizens  take 
their  government's  advice;  "Ellery 
Celery",  the  detective,  proving  a 
housewife  shot  her  husband  because 
he  neglected  to  winterize;  the  stern 
father  rejecting  the  suitor  for  his 
daughter's  hand  after  learning  he 
has  failed  to  winterize  his  house; 
and  "Dumbcluck",  the  village  idiot, 
who  stuffs  his  ears  with  cotton  in-j 
stead  of  applying  caulking  com- 
pound to  his  house. 

More  prosaic  messages  are  de- 
livered by  Secretary  Ickes  and  Dep- 
uty Solid  Fuels  Administrator 
Potter  warning  of  the  seriousness 
of  the  fuel  shortage. 

Wide  Use  Urged 

The  spots  were  written  by  'Louis 
J.  Hazam  of  the  Interior  Dept. 
Radio  &  Television.'. Sections  arid 
produced  by  Shannoh  Allen,'  section 
chief. 

Letters  urging  the  widest  possi- 
ble use  of  the  spots  have  been  sent 
by  Deputy  Potter  to  staticin  man- 
agers in  the  eastern  ShaTf  of  the 
country  and  other  critical  fuel 
shortage  areas.  State  conservation 
directors  have  been  asked  to  notify 
business  groups  of  the  availability 
of  the  platters  which  will  be  ob- 
tainable this  week  through  OWI 
regional   station   relations  offices. 


IftYTNIGHT 
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MAKING  TRANSCRIPTION  HISTORY! 


THE     NEW     KENNY     BAKER  SHOW 


Tl7 


AMERICA'S     FAVORITE  TENOR! 


WITH 


*DONNA  DAE 

Famous  Fred  Waring 
Vocalist 


*  JIMMY 
WALLINGTON 

★  BUDDY  COLE 

And  His  Men  of  Music 


★A  great  new  transcribed  show . . .  planned  for  quarter-hour 
frequency,  day  or  night.  Currently  produced  in  Holly- 
wood on  a  5-per-week  basis.  Enjoy  the  lilting  rhythms  of 
Little  Miss  Rhythm  herself,  lovely  Donna  Dae . . .  the  color- 
ful emceeing  of  Jimmy  Wallington  . . .  the  smart  music  of 
Buddy  Cole  and  his  men  . . .  and  the  glorious  voice  of  our 
singing  star,  Kenny  Baker.  Setting  a  new  high  in  talent 
and  production  for  local  and  regional  sponsors. 


WRITE,  WIRE  OR  PHONE 


FREDERIC  W. 


zrv 


COMPANY 


2436  READING  ROAD     •     CINCINNATI,  OHIO 
NEW  YORK     •  HOLLYWOOD 


OTHER  CURRENT  ZIV  SHOWS:  BOSTON  BLACKIE  •  EASY  ACES  •  PLEASURE  PARADE 
•    THE    KORN    KOBBLERS    •    CALLING    ALL    GIRLS    •    SONGS    OF    GOOD    CHEER    •  MANHUNT 
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Radio  Writers,  Directors 
To    Tour    the  Pacific 

A  GROUP  of  radio  writers  and  di- 
rectors are  scheduled  for  a  Pacific 
trip,  probably  the  first  part  of 
August.  Tour  of  about  30  days  will 
be  taken  under  the  auspices  of  the 
Army  Service  Forces,  and  will  be 
under  direct  supervision  of  Capt. 
Peter  J.  McGovern,  officer  in 
charge,  ASF  radio  production  unit 
in  New  York.  Tentative  list  in- 
cludes: Milton  Wayne,  who  writes 
Cavalcade  of  America  for  BBDO; 
Lindsay  MacHarrie,  writer  of  We, 
the  People  for  Young  &  Rubicam; 
Nate  Tufts,  Ruthrauff  &  Ryan; 
Earl  McGill,  Radio  Directors  Guild ; 
Ed  Dunham,  NBC;  Joe  Ainley, 
WBBM  Chicago;  Burr  Lee,  CBS; 
Les  Mitchell,  Stars  Over  Holly- 
wood writer ;  Hobart  Donavan,  Life 
of  Riley  writer. 

EFFECTIVE  July  2,  Trade  Development 
Corp.,  Chicago,  became  agency  for  Car- 
son, Pirie,  Scott  &  Co.  "Wishing  Well" 
program,  Monday  thru  Friday,  8:45-9 
a.m.  over  WGN  Chicago. 


NOW  in  public  relations  at  an  ad- 
vanced Coast  Guard  base  in  the 
Philippines,  Y  2/c  Arnold  Pilcher, 
formerly  with  KFAC  and  KGFJ  in 
Los  Angeles,  his  home  town,  ex- 
perienced the  invasions  of  Leyte 
and  Luzon. 


WROK,  WGAC  WIN 
CHELSEA  CONTEST 

WROK  Rockford,  111.  and  WGAC 
Augusta,  Ga.,  tied  for  first  place 
in  the  promotion  contest  sponsored 
by  Larus  &  Brother  Co.,  Richmond, 
for  Chelsea  cigarettes.  Each  sta- 
tion was  given  a  $500  war  bond 
first  prize.  Contest  was  for  stations 
plugging  the  Guy  Lombardo  and 
his  Royal  Canadians  show,  Tues- 
day, 9-9:30  p.m.  on  American. 

Second  place  was  automatically 
eliminated  by  the  tie.  Third  place 
and  a  $100  war  bond  was  given  to 
KTOK  Oklahoma  City.  Contest  was 
judged  by  New  York  radio  trade- 
paper  editors  at  a  luncheon  at  the 
Waldorf-Astoria  last  Thursday. 

Twenty-five  stations  received  $25 
war  bonds  each  as  runner-ups. 
Agency  is  Warwick  &  Legler,  N.  Y. 


FIRST  performance  of  Morton  Gould's 
"Concerto  for  Viola  and  Orchestra"  will 
be  given  July  29  on  "General  Motors 
Symphony  of  the  Air,"  NBC,  5-6  p.m. 
Dr.  Frank  Black  will  direct. 


WGAC  PROGRAMMING 


C.  E.  Hooper  shows  WGAC  to 
have  overwhelming  listener 
preference  in  the  Augusta 
area.  What's  more,  our  locally- 
produced  programs  rank  right 
up  at  the  top.  Obviously,  our 
program  people  have  plenty 
of  "know-how". 


THAT  SUPER-HOOPER 
STATION  IN 
AUGUSTA,  GEORGIA 

WGAC 


PLUS 

WGAC  PROMOTION 

Typical  of  WGAC  promotion 
plaudits  —  these  words  from 
Richard  M.  Compton  of  Quaker 
Oats:  "It  gives  me  great  pleas- 
ure to  inform  you  that  the  pro- 
motion work  submitted  by  your 
station  in  connection  with  the 
recent  'Terry  Jingle  Contest' 
has  been  judged  a  winner  in 
its  class." 

EQUALS 

SALES  RESULTS 

182  National  Spot,  Regional 
and  Local  advertisers  (network 
clients  not  included),  89%  of 
which  are  renewals,  are  reap- 
ing the  benefits  of  their  use  of 
this  super-Hooper  "know-how" 
station.  In  fact,  more  adver- 
tisers spend  more  money  on 
WGAC  than  any  other  250- 
watt  station  in  the  Southeast. 


American  Broadcasting  Company  Affiliate 
REPRESENTED  BY  HEADLEY-REED  COMPANY 


Associated 

(Continued  from  page  16) 
Lee  Broadcasting  System. 

Associated  will  employ  about  60 
people  at  the  outset,  it  was  under- 
stood. It  will  offer  time  discounts 
running  as  high  as  40%.  All  lines 
employed  by  the  network,  accord- 
ing to  Mr.  Henderson,  will  be 
Class  A,  instantaneously  reversible 

The  new  network  structure  grew 
out  of  Associated's  activity  in  the 
religious  programming  field.  Major 
stockholders  in  the  corporation  are 
Mr.  Versluis  and  Mr.  Kelly. 

Contract  form  of  the  new  firm 
carries  the  caption,  'Associated 
Broadcasting  Corporation,  ABC 
Network,"  indicating  that  the  label 
"ABC"  will  be  employed  for  iden- 
tity. At  the  time  the  Blue  Network 
first  proposed  to  revise  its  name 
to  the  American  Broadcasting  Co., 
Mr.  Versluis  importuned  publica- 
tions in  a  letter  not  to  use  "ABC" 
in  referring  to  American.  He  said 
Associated  had  prior  right  to  the 
three-letter  designation. 

Contract,  standard  in  all  respects 
provides  that  affiliates  will  waive 
10  commercial  unit  hours  out  oi 
each  28-day  accounting  period  as 
compensation  to  Associated  for  affi 
liation  and  sustaining  progran 
service. 


Finch  Sees  Facsimile  foi 
Publicity,  Police  Wort 

BESIDES  its  manifold  values  tt 
advertisers  in  serving  their  aud 
iences,  facsimile  will  offer  to  broad 
casters  "a  self-sufficient  publicit 
service  for  new  shows"  as  well  a 
daily  programs  and  will  provid 
police  with  a  scientific  weapon  gfr 
ing  sure  and  instant  identificatio: 
and  data,  according  to  Finch  Tele 
communications  Inc.,  Passaic,  N.  2 
As  for  circulation,  declares  a 
announcement  by  Finch,  "the  tim 
will  come  when  'space'  salesme 
will  be  quoting  readership  in  term 
of  'rolls  of  paper'.  For  in  the  coi 
sumption  of  rolls  of  facsimile  pape 
lies  an  accurate  estimate  of  tl 
number  of  facsimile  machines  i 
active  use."  Facsimile  receivin 
equipment  is  within  the  modera 
income  buying  range  and  sende 
and  cost  of  preparing  facsimi 
copy  require  little  outlay  by  tl 
broadcaster.  j 

9n  the  UTAH#m&* 


SALT  LAKE  CITY 


ICHN  BLA'R  *  rr  1i 
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Any  way  you  look  at  it » 


THE  AUSTIN  MARKET  IS  WAY  ABOVE  AVERAGE 


Consider  These  Figures* 

The  average  per  family  income  for  the  U.S.  is  $4,061 

The  average  per  family  income  for  the  WSC  States**  is_  $3,134 

The  average  per  family  income  for  Texas  is  $3,428 

THE  AVERAGE  PER  FAMILY  INCOME  FOR  AUSTIN'S 
TRAVIS  CO.  IS  

What  More  Need  You  Know  Except  this: 


$4,850 


That  Station  KNOW  is  Austin's  oldest,  best  established  radio  sta- 
tion. Hooper  ratings  show  that  it  leads  Austin's  other  station  by  a  wide 
margin  at  every  period,  day  or  night. 


*From  May,  1945,  Sales  Management  Survey 

** Includes  Texas,  Oklahoma,  Louisiana  &  Arkansas 


SELL  WHERE  THE  MONEY  IS! 

SELL  THE  AUSTIN  MARKET  THROUGH... 

AMERICAN -MUTUAL  ANU  TEXAS  STATE  NETWORKQSTATION 

•    WEED  &  COMPANY,  Representatives 

AUSTIN,  TEXAS 

NEW  YORK,   BOSTON,   CHICAGO,   DETROIT,    HOLLYWOOD,   SAN  FRANCISCO 
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NOT  THE  FIRST  Mr.  District  Attor- 
ney in  Lee  Bristol's  life  was  Jay  Jostyn 
who  is  doing  such  a  grand  job  for  the 
Bristol-Myers  Company  today.  Accord- 
ing to  Printers'  Ink,  some  folks  used  to 
get  in  Mr.  Bristol's  hair  by  substituting 
phoney  preparations  in  Vitalis  barber 
counter-dispensing  bottles. 
Customers  were  beginning  to 
lose  faith  in  the  product  un- 
til a  real  "D.A.",  the  Sealtube 
one-application  package  and  an  edu- 
cational advertising  program  took  hold. 


FACT-FINDING  Miss  Miller,  Secre- 
tary to  "Mr.  District  Attorney"  on  the 
air  and  lovely  Vicki  Vola  in  private 
life,  could  tell  her  boss  that  American 
consumers  and  advertisers  don't  like 
substitution  practices.  With  Printers' 
Ink  as  her  source  she  could  also  give 
him  the  important  details  on  trade- 
marks, copyrights,  patents,  food  and 
drug  bills,  fraudulent  advertising,  fair 
trade  acts  and  all  other  legislation  that 
affects  advertising  and  marketing. 


HARD-WORKING  Harrington,  Broad- 
way's Len  Doyle1,  could  fill-in  his  Chief 
on  how  some  advertisers  didn't  seem 
to  know  right  from  wrong;  how 
these  characters  would  drag  ad- 
vertising's good  name  down  by 
giving  the  public  a  raw  deal 
and  how  he  was  watching  for 
any  "breaks".  He  might  be  sur- 
prised to  hear  that  Printers' 
Ink  has  been  on  the  trail  of 
bad  advertising  practices  since 
1911  when  it  sponsored  the 
P.  I.  Model  Statute,  that  43 
states  and  the  District  of 
Columbia  have  endorsed  it  by 
passing  legislation  to  protect 
the  legitimate  advertiser  and 
the  consumer  (26  states  and  the  District  of  Columbia  made  P.  I.'s 
Model  Statute  law  substantially  as  it  was  written)  and  that 
P.  I.'s  newly  revised  Model  Statute  is  already  law  in  Illinois. 


Twelve  weekly  copies  of  Printers'  Ink  go  to  the  folks 
who  prepare  Vitalis  advertising.  Nine  of  these  to  Doherty, 
Clifford  and  Shenfield  and  three  to  Bristol-Myers, 
with  one  of  the  latter  going  directly  to  Mr.  Lee  Bristol. 


"Champion  of  the  People  —  De- 
fender of  Truth — Guardian  of  our 
Fundamental  Rights",  the  D.A.'s 
oath  of  office  might  be  a  P.  I. 
pledge,  it  certainly  describes  a 
P.  I.  practice.  By  helping  to  elimi- 
nate misrepresentation,  P.  I.  stim- 
ulates productive  advertising  and 
producing  advertisers.  In  this  way, 
Printers'  Ink  creates  advertising 
prospects  and  media  sales.  This 
is  one  of  the  reasons  why  most 
media  men  call  P.  I.,  "The  con- 
stant stimulator  for  advertising". 


Printers' Ink 

/  III.  II  KKM.  I  V  iff  lit  \  K  HI' 

mi  I  Hi  I  si  VG...I/.1  \  IB*  VKS  I   IV  s  It  I  ' 


?05  East  42nd  Street,  New  York  1 7,  N  Y 


Crosley 

{Continued  from  page  16) 

treasurer;  R.  C.  Cosgrove,  vice- 
president  and  general  manager  of 
manufacturing. 

For  Avco — Irving  B.  Babcock, 
president;  Raymond  S.  Pruitt,  vice- 
president,  secretary  and  general 
counsel;  William  F.  Wise,  execu- 
tive vice-president  who  becomes 
executive  vice-president  and  direc- 
tor of  the  Crosley  Corp.  under  the 
sale;  W.  A.  Mogensen  vice-presi- 
dent and  treasurer  who  becomes 
Crosley  treasurer;  C.  Coburn  Darl- 
ing; George  E.  Allen,  L.  I.  Hart- 
meyer,  Arthur  Herrington,  Carle- 
ton  M.  Higbie,  Benjamin  H.  Namm, 
T.  A.  O'Hara,  H.  D.  Wilson,  direc- 
tors. 

Duke  M.  Patrick  of  the  Wash- 
ington law  firm,  Hogan  &  Hart- 
son,  will  appear  for  Crosley-WLW. 
H.  Preston  Coursen,  of  the  New 
York  law  firm  of  Pruit,  Hale  & 
Coursen,  is  to  appear  for  Avco. 

Among  issues  designated  by  the 
Commission  are:  What  portion  of 
the  $22,000,000  purchase  price  is 
attributable  to  WLW  and  other 
Crosley  stations;  what  portion  is 
attributable  to  the  WINS  purchase; 
relationship  of  WLW  operation  to 
other  Avco  interests  and  to  what 
extent  stations  will  be  used  for 
furtherance  of  other  Avco  inter- 
ests; Avco  plans  on  television  and 
FM;  Avco's  plans  on  WLW  pro- 
gram policies,  including  network 
broadcasting;  full  information  on 
Avco's  plans  to  finance  acquisi- 
tion of  Crosley  stock. 


ftM/fo  kappy  tool 

WHBQ 


W.H.BEECUE 


2nd 


All  Over  Promotion 

(LOCAL  CHANNEL) 

8th  ANNUAL  BILLBOARD 

RADIO  STATION  PROMOTION  SURVEY 


See 

BILLBOARD 
of  June  30th 
for 

further  details 

your  MUTUAL  friend 

WHBQ 

BOB  ALBURTY,  General  Manager 

Represented  by  Rambeau 

HOLLYWOOD — CHICAGO — NEW  YORK 


Educators  to  Use 
Few  Surplus  Units 

SURPLUS  property  will  not  be 
the  basis  for  the  proposed  postwar 
educational  network  of  800  FM 
stations  [Broadcasting,  June  25 
July  2],  Dr.  R.  R.  Loudermilk 
radio  director  of  the  Office  of  Edu- 
cation, stated  last  week  after  a  two 
day  meeting  of  educators  at  the 
FCC  to  discuss  possible  utilization 
of  surplus. 

A  special  committee  of  educa 
tors  met  with  Surplus  Property 
Board,  Reconstruction  Finance 
Corp.  and  FCC  representatives  to 
establish  groups  for  preliminary 
investigation  of  excess  electronics 
equipment.  The  committee  endorsed 
the  suggestion  that  schools  be  pre- 
vented from  reselling  equipment  in 
competition  with  new  products. 

Committees  were  organized  tc 
investigate  the  demand  for  and 
availability  of  three  classes  oi 
equipment:  (1)  for  use  in  labora- 
tories; (2)  for  reception  in  school; 
such  as  intercommunications  sys- 
tems and  record  players;  (3)  sta- 
tion components. 

Dr.  Lowdermilk  said  school: 
mainly  will  use  surplus  equipmen 
of  the  first  two  categories  but  il 
doesn't  seem  that  suitable  statioi 
components  will  be  available.  Thi  '< 
educators  will  not  pay  more  thai 
40%  of  the  price  of  new  equipmen 
for  surplus  commodities  since  in 
cost  of  conversion  and  maintenano 
on  the  non-standard  military  equip 
ment  would  make  a  higher  pric 
economically  unsound.  The  Arm' 
will  release  little  FM  equipmem 
he  stated,  and  what  transmitter 
are  secured  probably  will  be  use 
for  laboratory  purposes.  The  edi 
cational  net  will  purchase  moj 
equipment  from  manufacturers. 


WJHP  Radio  Course 

A  13-WEEK  course  in  radio  trail 
ing  for  high  school  students  an 
others  from  15  to  19,  will  sta: 
soon  after  the  new  school  ten 
under  the  direction  of  WJHP  Jacl 
sonville,  Fla.  Andre  Bialolenl< 
news  analyst  and  college  professo 
will  teach  operation,  productio: 
Peggy  Hudgings  of  WJHP's  scri; 
department  will  instruct  in  writin 
with  Ted  Capeau,  station  managf 
teaching  acting.  Course  will  be  frt 


Folks 
Turn  First  to— 


WWt 

NEW  ORLEANS 


50,000  Watts 
Clear  Channel 

CIS  AffillioU — Rapr*M«»*d  Nationally 
by  Th»  Kotz  AoMcy,  Inc. 


WE'RE  JUST  A 
BUNCH  OF 
HAMS  AT 
HEART! 


■  rankly,  the  magic  of  Radio  is  still  a  lot  of  fun  to 
us!  We  here  at  GATES  — every  one  of  us,  right  up 
to  the  top  man  — put  the  enthusiastic  imagination 
of  the  youngest  amateur  into  our  products. 

That  enthusiasm,  supported  by  a  background  of 
continuous  experience  since  1922— and  backed  up 
by  engineering  ability  and  real  precision  work- 
manship—is what  gives  GATES  Products  their  de- 
pendable quality. 

For  good  Transmitting  Equipment  —  reasonably 
priced— for  your  needs  today,  tomorrow,  or  when- 
ever-call  on  GATES!  The  GATES  RADIO  CO., 
Quincy,  III.,  U.S.A. 

Write  for  Details  About  the  GATES  Prior- 
ity System  for  Prompt  Post-War  Delivery 


eO1 


QUINCY,  ILLINOIS 


GATES  ONE  KILOWATT 
BROADCAST  TRANSMITTER 

This  GATES  Transmitter  embodies  the  latest  in  en- 
gineering developments  —  modernized  and  stream- 
lined to  bring  efficiency  plus  good  looks  to  the 
Post-War  Broadcasting  Station. 

All  parts  are  conveniently,  accessibly  located  for 
simple  operation;  and  the  pressure-type  cabinet 
assures  dustless,  cool  performance.  A  Transmitter  of 
extremely  high  fidelity. 

Detailed  Bulletin  on  the  New  GATES  1 
KW  Transmitter  Will  Soon  Be  Available 

PROGRESS  REPORT 

Wartime  limitations  prohibit  the  sale  of  new  broad- 
casting equipment  without  priority.  Hence  the  above 
equipment  is  presented  only  to  familiarize  you  with 
another  new  GATES  development. 


EXCLUSIVE   MANUFACTURERS    OF    RADIO    TRANSMITTING    EQUIPMENT   SINCE  1922 


SIOUX  FALLS.  SO.  DAKOTA 


1140  K  C     —    5000  WATTS 
National     Representatives  5JjjC>$ 
HOWARD   H.   WILSON   CO.       >  ^ 


In  the  Ark-La-Tex  area,  KWKH 
— with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  *  5  0,0  0  0  WATTS 

SHREVEPORT,  LOUISIANA 

Represented  by  The  Bunham  Co. 


Green  Light 

(Continued  from  page  15) 

Cincinnati)  to  American  Aviation 
Corp. 

A  spokesman  for  the  Hearst  or- 
ganization said  WINS  is  ready  to 
go  ahead  with  its  50  kw  operations 
the  moment  a  transmitter  is  avail- 
able. 

Although  last  week's  order,  in 
effect,  gave  WINS  the  go-ahead  as 
well  as  others,  the  Hearst  station 
gave  up  its  transmitter  on  condi- 
tion that  it  could  have  the  first  one 
available.  Thus  it  could  install  a 
50-kw  transmitter  without  the 
order. 

It  was  learned  that  several  man- 
ufacturers who  have  on  hand 
some  unfinished  transmitters  will 
be  permitted  to  complete  the  work 
and  place  the  transmitters  in  the 
hands  of  broadcasters  holding  con- 
ditional grants. 

When  WGAR  was  granted  a 
license  in  June  1944  to  move  its 
transmitter  site,  it  was  on  condi- 
tion that  the  station  "take  what- 
ever steps  are  necessary  to  improve 
the  signal  of  WGAR  over  the  busi- 
ness district  of  Cleveland".  A  sta- 
tion spokesman  said  WGAR  likely 
will  apply  for  50  kw  to  fulfill  the 
condition. 

Pending  before  the  FCC  is  an 
application  filed  by  KTHS  to  in- 
crease power  to  50  kw.  and  move 
to  the  Memphis  area. 

KSJB  Grant 

When  KSJB  was  granted  a  li- 
cense to  change  frequency  from 
1440  kc.  to  600  kc,  one  of  the  con- 
ditions was  that  when  materials 
become  available  the  station  would 
make  "full  use  of  the  frequency  in 
accordance  with  the  Rules  &  Reg- 
ulations of  the  Commission."  The 
grant  of  local  power  on  a  regional 
frequency  was  the  first  in  Com- 
mission annals. 

KSJB  is  owned  principally  by 
John  W.  Boler,  head  of  the  North 
Central  Broadcasting  System. 
WMT  protested  when  application 
was  filed,  but  the  FCC  held  that 
while  KSJB  on  600  kc.  would  cause 
some  interference  to  WMT,  which 
also  operates  on  600  kc,  the  KSJB 
service  would  be  greatly  improved. 
KSJB  is  required  to  install  a  direc- 
tional antenna  to  protect  WMT 
when  it  goes  to  5  kw. 

Other  grants  affected  by  Tues- 
day's order  follow: 

KFQD  Anchorage,  Alaska,  move 
transmitter. 

KIUL  Garden  Citv,  Kans.; 
KOVC  Valley  City,  N.  D.;  KRNR 
Roseburg,  Ore.;  KXO  El  Centro, 
Cal.;  KVOS  Bellingham,  Wash.; 
WJAG  Norfolk,  Neb.,  new  antennas. 
WLEE  and  WBBL  Richmond,  Va., 
complete  new  construction. 

KCMO  Kansas  City,  move  trans- 
mitter. 

KVOO  Tulsa,  protect  WWVA 
Wheeling. 

Following  is  text  of  the  FCC 
supplemental  Statement  of  Policy, 
dated  July  17: 

Since  the  outbreak  of  war,  due  to  the 
unavailability  of  materials  and  equip- 
ment, the  Commission  in  licensing 
standard  broadcast  stations  has  found 
it  necessary  in  some  cases  to  permit 


Finger  Work 

FINGER  POWER  was  re- 
cently used  at  the  Toronto 
studios  of  CBC  to  make  a 
news  recording  work  at  the 
proper  speed  for  broadcast- 
ing. The  recording  was  made 
on  battery-operated  equip- 
ment in  Europe  and  was  run- 
ning too  slowly.  When  played 
in  the  Toronto  studios  it  made 
CBC  Commentator  Matthew 
Halton  sound  like  Donald 
Duck.  Sound  effects  operator 
Harold  Symes  put  the  faulty 
disc  on  a  turntable  to  make 
a  new  recording,  put  the  pick- 
up on  it  and  spun  the  table 
with  his  finger  at  the  right 
speed.  It  worked. 


operation  with  facilities  that  were  not 
in  full  accordance  with  the  Standards 
of  Good  Engineering  Practice.  In  such 
instances  a  conditional  clause  was  in- 
serted in  the  license  requiring  the 
licensee,  when  equipment  and  mate- 
rials become  available,  to  apply  for  a 
change  in  facilities  such  as  moving  to 
a  new  site,  installing  frequency  and 
modulation  monitors,  increasing  its 
power  or  Installing  a  new  antenna. 

The  Commission  is  now  in  receipt 
of   advice   from   the  War  Production 
Board  that  material  and  equipment  are 
presently  available  or  will  shortly  be- 
come  available,   for  the  construction 
contemplated     by     these  conditional 
clauses.    Accordingly,   the  Commission 
will  direct  each  licensee  in  this  cate-  > 
gory  to  make  appropriate  application . 
for  the  necessary  improvements  sped- 1 
fled  in  the  license  within  30  days  oi^ 
this  date,  except: 

(1)  Where  frequency  monitor  or  mod- 
ulation monitor  is  required, 

(2)  Where  two  stations  are  operating' 
with  a  common  antenna  or  from  a  join 
studio. 


you 
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REPRESENTING  LEADING  RADIO  STATIC 
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before  your  eyes..? 

In  a  tight  spot  because  radio  spots  are  so  tight? 
And  the  network  shows  are  sold  solid? 
Mr.  —  we  can  get  you  out  of  that  dilemma! 
You'll  see  eye  to  eye  with  us  on  this  solution. 
Because  the  people  know  a  good  thing  when  they  see  one. 

The  show  of  shows  today  is  motion  pictures, 
v  Yes,  motion  picture  advertising  is  the  soundest  answer  to  your 
promotion  problem  right  now!  Just  think,  you 
can  buy  up  to  11,000  theaters. 
That's  tops  for  licking  the  scarcity  of  space 
that  currently  exists  in  other  media. 
It  all  happens  in  one  minute  —  but  it  opens  the  door  to  more 
new  business  than  you  ever  dreamed  of  seeing  in  one  spot. 

For  there's  nothing  quite  like  this  unique 
#  medium  to  reach  all  the  audience  and  deliver  all 

your  sales  message.  These  one  minute  films  dominate  the 
area  you  wish  to  cover  because  they  are  shown  in 
neighborhood  theaters  to  folks  in  their  very  own  community. 

So  how  can  you  miss  with  such  an  unusually 
powerful  advertising  program? 
Movies  are  so  easy  to  see,  so  easy  to  hear.  Always 
with  human  appeal,  these  films  soften  people's 
hearts,  open  their  purses.  No  other  medium  brings 
the  story  you  have  to  tell  closer  home. 
No  other  medium  sells  like  moving  pictures ! 
You'd  expect  an  advertising  effort  of  this  calibre  to  be  expensive ! 
Not  on  your  life !  Actually  it  costs  less  than  ordinary  advertising. 

Motion  Picture  Advertising  Service  and  United  Film 
Service  handle  all  production,  distribution  and  billing. 
Get  full  facts  NOW  —  they'll  pay  you  big  dividends ! 


United  Film 

Motion  Picture  Advertising 

Service, Inc. 

Service  Co.,  Inc. 

2449  Charlotte  St. 

70  E.  45th  St.,  New  York,  N.  Y. 

Kansas  City,  Mo. 

1032  Carondelet  St.,  New  Orleans,  La. 

333  N.  Michigan  Ave.  ^ 

r    141  Walton  St.,  Atlanta,  Ga. 

Chicago,  III. 

82  Madison  Ave.,  Memphis,  Tenn. 

4736  17th  Ave.  So. 

418  Watts  Bldg.,  Birmingham,  Ala. 

Minneapolis,  Minn. 

923  15th  St.,  N.  W.,  Washington,  D.  C. 

1 1  McLean  Ave. 

3  Langdon  Sq.,  Cambridge,  Mass. 

Detroit,  Mich. 

2339  Bryn  Mawr  Ave.,  Philadelphia,  Pa. 
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It  solved    :  PM"wion  frfr 


a  tough 
problem ... . 


Western 
Electric 

2A  Phase  Monitor 
gives  the  right 
answer  quickly! 


Before  Western  Electric  intro- 
duced the  2A  Phase  Monitor,  ad- 
justment of  directional  antenna 
arrays  gave  engineers  many  a 
headache.  With  this  precision  in- 
strument it  became  possible  to 
make  initial  adjustments  quickly 
and  accurately — and  to  maintain 
alignment  through  periodical 
check  readings. 

The  2A  is  but  one  of  many 
innovations  showing  advanced 
thinking  by  Bell  Labs  and  West- 
ern. That  kind  of  thinking  is  your 
assurance  of  the  finest  broad- 
casting equipment  after  the  war. 


LARRY  BELL,  recently  of  Kenyon  & 
Eckhardt,  has  joined  the  Mutual  pub- 
licity department  as  news-publicity 
liaison. 

FLORENCE  HUDAK  of  WJZ  New  York 
press  department  has  resigned  to  join 
the  MBS  press  department. 

RICHARD  BLAKE,  who  joined  NBC  in 
May  1944  as  copy  writer,  has  been  named 
copy  director  of  NBC  advertising  and 
promotion  department. 

FLAY  McPHERSON  has  resigned  as  pub- 
licity manager  of  WSGN  Birmingham 
She  was  recently  married  to  Lt.  (jg)  Bill 
Piecke.  WSGN  post  is  taken  by  MARY 
F.  CHILDERS,  secretary  to  HENRY  P. 
JOHNSTON,  managing  director. 

JO-ANN  COX,  formerly  of  Paul  Frailey 
Productions,  has  joined  public  relations 
department  of  WFIL  Philadelphia. 

R.  G.  CARSON,  released  from  Roval 
Canadian  Army,  has  joined  CKRM  Re- 
gma  as  promotion  manager. 

JAMES  M.  GAINES,  assistant  director 
of  NBC  advertising  department,  will 
supervise  the  research  division  pending 
appointment  of  a  director  to  succeed 
BARRY  RUMPLE,  who  resigned  to  io'in 
BMB. 

JOEL  MURCOTT,  trade  press  contact  of 
American,  Hollywood,  is  the  father  of  a 
boy  born  in  Los  Angeles  July  8. 

HELEN  MURRAY  HALL,  sales  promo- 
tion director  of  KPO  San  Francisco,  has 
shifted  to  Hollywood  as  assistant  to 
FRANK  FORD,  NBC  western  division 
sales  promotion  manager. 

ROBERT  Z.  HALL  of  American  Holly- 
wood publicity  department  is  the  father 
of  a  boy  born  July  12. 

WMAQ  Folder 

ACCORDION  fold  two-color  mail  piece 
has  been  prepared  by  WMAQ  Chicago 
listing  "Prominent  Chicago  Retailers" 
on  the  "WMAQ  dotted  line". 


MAKING  public  for  reported  first  time 
cases  that  have  been  brought  before 
the  Cook  County  Grand  Jury, 
"Grand  Jury"  began  on  WBBM  Chicago 
July  16  in  Monday  through  Friday  10- 
10:15  p.m.  spot.  Format  calls  for  a  jury, 
each  juror  receiving  $5.00  fee.  After  evi- 
dence is  presented  jury  is  asked  to  re- 
turn either  a  "true"  or  "no"  bill  deter- 
mining whether  case  is  carried  on  into 
trial. 

Man-on-Street  Set-up 
TO  ACCOMMODATE  daily  man-on-the- 
street  quarter-hour  program  in  down- 
town Los  Angeles,  KGER  Long  Beach. 
Cal.,  lowers  a  200  foot  microphone  cord 
from  sixth  floor  studios  in  the  Knicker- 
bocker Bldg.  to  Jim  Hadley,  sidewalk 
reporter,  and  Jeff  York,  program  pro- 
ducer. Unusually  long  cord  permits  pair 
to  quiz  passers-by  in  front  of  retail 
establishments,  some  of  which  are  co- 
sponsors.  Sign-on  cue  is  white  flag 
waved  from  window. 

Medical  Forum 
WEEKLY  forum  titled  "The  Doctor  Dis- 
covers", 9:15-30  p.m.  Tuesday,  on  WINS 
New  York,  features  outstanding  phy- 
sicians, medical  educators  and  scientists, 
analyzing  and  reviewing  data  on  med- 
ical research  and  scientific  discoveries. 
Program  has  cooperation  of  Essex  Med- 
ical Foundation,  non-profit  medical 
education  and  research  organization. 


Correspondence  Stamp 
HERALDING  broadcasting's  25th  anni- 
versary, special  four  color  stamps  are 
affixed    to    correspondence    of  KDKA, 
Westlnghouse  outlet  in  Pittsburgh. 

Ad  Reprint 

MBS  has  distributed  a  reprint  of  its 
f3ur-page  advertisement  for  mystery 
thrillers. 


Buy  War  Bonds— andholdthem! 


5000  WATTS 

DAY  AND  NIGHT 


■mmIIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


Jobs  for  Veterans 
INTERVIEWS  with  returning  service- 
men and  women,  the  type  of  work  the 
would  like  to  enter,  compose  "Jobs  fo 
Joe",  new  Friday  evening  program  o 
WSIX  Nashville. 


Heads  Theater  Project 

NEWLY  appointed  to  program  depart 
ment  by  McClatchy  Broadcasting  Co 
Frances  Frate 
heads  the  group  o 
radio  theaters  bein 
set  up  in  conjunc 
tion  with  each  i 
the  five  McClatcI 
stations  in  Califo 
nia  and  Nevada  i_ 
train  and  develo; 
local  volunteer  taj 
ent  for  presentatio 
of  radio  plays  afte , 
the  war.  With  ex  J 
tensive  experienc 
in  the  professioni 
theater  and  radi 
fields.  Miss  Frat< 
will  also  be  i 
charge  of  voice  and  diction  instructio 
for  all  announcers  at  the  McClatcr. 
outlets —  KFBK  Sacramento,  KMJ  Fre: 
no,  KWG  Stockton,  KERN  Bakersfle) 
and  KOH  Reno. 


Miss  Frater 


Boston  Interviews 
SERIES  of  weekly  interviews  with  con  1 
mercial  and  industry  leaders,  "YankH 
Minuteman",  started  on  WNAC  Bostc, 
July  17,  7:45-8  p.m.,  to  promote  Bostc' 
as  a  sea  and  air  port. 

War  Brides 

BBC  and  Mutual  have  completed  neg> 
tiations  for  a  weekly  program  tentative 
titled  "Here  Comes  the  Brides"  to  sta 
sometime  in  mid-August.  Servicemi 
and  their  English  brides  are  introduo 
in  England  by  an  m.c.  from  BBC 
their  parents-in-law  in  the  U.  S.  with 
Mutual  m.c.  taking  over  in  Americ 


Safety  Series  p: 

TRAFFIC  problems  and  general  pub:  ■ 
safety  are  discussed  in  twice-weei 
five-minute  programs  started  on  WTC . 
Miami  and  featuring  the  former  "Sin 
ing  Cop"  of  WIOD,  Lt.  John  Webber 
the  Traffic  Division  of  Miami  Poll 
Dept. 


Previews  Spots 

CARRY-OVER    announcements  befc* 
each  program  to  hold  listeners  are  t 
ing  used  by  WOAI  San  Antonio.  Sche. 
uled  before  the  spot  announcement  a  {■>- 
the  chain  break  carry-overs  are  10  j,L 
15  word  thumbnail  preview  of  progK; 
to  follow. 

ibre 

 m 


CHNS 

Halifax 
Nova  Scotia 
The  Busiest 
Commercial 
Radio  Station 
of  the  Maritimes 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 
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Luckies 

(Continued  from  page  15) 

ed  as  much  as  Luckies  nor  were 
ir  sales  increases  as  great, 
ccompanying  this  trend  toward 
hex  overall  advertising  expendi- 
fes  were  conspicuous  changes  in 
idia  emphasis.  In  1934  Luckies 
voted  less  than  4%  of  their  ad- 
ttising  dollar  to  radio  and  ap- 
pximately   87%   to  newspapers. 

1941  only  about  4%  was  being 
mt  in  newspapers  and  56%  in 
iio.  In  the  following  years  em- 
asis  on  magazine  advertising  was 
luced  to  bring  the  newspaper 
ure  to  16%  while  radio  remained 
changed. 

In  the  case  of  Chesterfields  a 
nilar  although  less  abrupt  re- 
ction  in  emphasis  on  newspaper 
vertising  has  taken  place,  the 
jrtion  of  expenditures  devoted  to 
Is  media  dropping  steadily  from 
\%  in  1934  to  less  than  14%  in 

42,  but  rising  again  to  22%  in 

43.  In  the  same  period,  expendi- 
jres  devoted  to  radio  rose  from 
■  out  12%  in  1934  (falling  to 
out  8%  in  1935)  to  60%  in  1942, 
opping  to  53%   in  1943. 

Of  the  three  brands,  Camel 
owed  the  least  change  in  media 
,iphasis  although  the  percentage 
;  the  advertising  dollar  for  news- 
j.pers  has  been  steadily  falling 
ice  1937  while  that  for  radio  has 
en  steadily  rising.  In  1934  Camel 
is  spending  two-thirds  of  its  ad- 
rtising  dollar  with  newspapers. 
1943  the  figure  was  38%.  Camel 
|ve  less  than  7%  of  its  advertis- 
g  to  radio  in  1934  and  about 
t%  in  1943. 

While  these  changes  in  emphasis 
ve  been  occurring  in  radio  and 
wspaper    advertising,  expendi- 
res  for  magazine  space  have  re- 
tained relatively  constant.  Camel 
"penditures   in  this  media  have 
actuated  between  22%  and  28% 
'id  Chesterfields  between  7%  and 
%.  Lucky  Strikes,  however,  have 
sen  from  9%  in  1934  to  66%  in 
t40,  declining  steadily  since  that 
]ar  to  27%  in  1943. 
Just   as   Luckies   have  devoted 
fere  of  their  advertising  dollar  in 
dio  so  have  they  concentrated 
ore  of  their  magazine  outlay  in 
.lected  publications.   The  Curtis 


i      The  city  is 

EL  PASO 

The  key  to  its  vast  and 
important  southwestern 
market    is    CBS  station 

KROD 

600  kc  -  1000  watts 

Howard   H.  Wilson  Co. 
Representatives 


KLZ  Denver  for  second  time  won 
the  Denver  Adv.  Club  annual 
award  for  the  ad  of  the  year  in 
radio  outstanding  in  advertising 
production.  Charley  Roberts  (1), 
producer,  and  Pete  Smythe  (r), 
prog,  dir.,  receive  scroll  from  Steve 
Russell,  club  pres. 

study  shows  that  in  1943  Luckies 
used  only  10  magazines  while  Camel 
used  29  and  Chesterfield  used  40. 
However,  Lucky  Strike  spent  an 
average  per  magazine  of  three 
times  the  amount  spent  by  Ches- 
terfield and  twice  that  spent  by 
Camel,  which  was  accounted  for 
by  more  ads  per  magazine. 

Over  the  10-year  period,  accord- 
ing to  the  Curtis  study,  Lucky 
Strike  spent  $19,225,000  for  radio, 
or  34.6%  of  total  advertising  ex- 
penditures in  the  three  principal 
media.  Chesterfield  spent  approxi- 
mately $21,000,000  or  about  25% 
of  its  total  and  Camel  spent  about 
$15,500,000  or  approximately  18% 
of  its  overall  expenditures. 

Advertising  expenditures  in  all 
three  media  during  the  10-year  pe- 
riod totaled  $225,591,000  of  which 
Luckies  spent  $55,547,000,  Chester- 
field $84,157,000  and  Camel  $85,- 
887,000. 


Gain  of  17  Affiliates 
Shown  by  Mutual 

EXPANSION  of  Mutual  network 
operations  in  the  second  quarter 
shows  addition  of  27  affiliates  and 
dropping  of  10,  according  to  a  re- 
view of  the  period  by  Edgar  Kobak, 
Mutual  president. 

Following  up  his  report  of  last 
March,  Mr.  Kobak  recited  network 
activity  by  departments,  pointing 
out  .that  though  much  has  been 
achieved 'he  is  "far  from  satisfied 
with  our  progress  to  date — in  fact 
we  have  the  highest  standard  of 
dissatisfaction  of  any  network  .  .  . 
and  we  plan  to  maintain  it." 

In  expanding  program  opera- 
tions, he  said,  the  network  day  has 
been  rescheduled  to  start  at  9  a.m. 
(EWT)  instead  of  10.  Among  pro- 
grams added  were:  Queen  for  a 
Day,  Arch  Oboler's  Plays,  Calling 
All  Detectives,  heave  It  to  the 
Girls,  Dave  Elman's  Radio  Auction 
Gallery.  In  all,  more  than  a  score 
of  sustaining  programs  have  been 
added,  over  17  hours  a  week. 

Hooperatings  reflect  Mutual  pro- 
gram efforts,  according  to  Mr.  Ko- 
bak, with  evening  programming 
19%  more  popular  than  the  same 
period  of  1944. 

Expansion  of  program  and  sales 
personnel  have  strengthened  those 
departments,  he  said.  To  accom- 
modate new  program  needs  Mutual 
has  started  construction  of  three 
large  studios  at  1440  Broadway 
and  has  converted  a  floor  above 
Longacre  Theater  into  office  space. 


(THE  VOICE  OF  MISSISSIPPI 


CHOICE 


CHATTANOOGA 


CBS 

5,000  WATTS  DAY  AND  NIGHT 


first 


PAU L  H .  RAYM ER  CO . 

NAT  I  O  NAL    R E  PRE  SENTATI VES 


IN  (I)  AUDIENCE,  (2)  PUBLIC  SERVICE,  i'3)  RESULTS 


N.  B.  C 


What's 
GROWING 

in 

Mississippi? 


To  put  it  mildly — EVERYTHING! 
Cotton  is  growing,  corn  is  grow- 
ing, livestock  is  growing — indus- 
try — —  oil  production  —  tomatoes, 
peaches,  watermelons,  the  birth 
rate — everything  is  growing  bigger 
and  better  than  ever.  And  business 
conditions  are  up  10  per  cent 
over  May,  1944.* 

WJDX — the  DOMINANT  "Voice 
of  Mississippi"  effectively,  efficient- 
ly, covers  this  growing,  improving 
market. 


Mississippi  Business  Review 


Owned  »nd  Operated  by 

LAMAR 
LIFE  INSURANCE 
COMPANY 

JACKSON.  MISSISSIPPI 


Snow  in  September., 


down  South... 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled -pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


\VSI>\ 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 

5000  watts  Day.,  1000  watts  Night 
950  kilocycles/  Rep.  by  Hollingbery 
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Charter  Granted 

A  CHARTER  has  been  granted  in 
California  to  FM  Radio  &  Tele- 
vision Corp.,  Riverside,  incorpo- 
rated with  a  capital  of  $100,000  by 
W.  L.  Gleeson,  president  and  gen- 
eral manager  of  KPRO  Riverside; 
James  L.  McDowell,  formerly  with 
the  FCC  and  now  with  KPRO ;  and 
Hayden  L.  Hews,  local  attorney. 
Operation  of  two  FM  and  two  tele- 
vision stations  are  planned  by  the 
corporation  as  the  key  outlets  of  a 
proposed  western  network,  accord- 
ing to  Mr.  Gleeson.  Seven  or  more 
radio  set  stores  also  will  be  op- 
erated in  the  Valley  of  Paradise 
and  Imperial  county. 


WWJ  ANNIVERSARY 

I  Prepares  15-Minute  Program 

I  On  Radio's  Development — 

AMONG  25th  anniversary  plans  of 
WWJ  Detroit  is  a  15-minute  tran- 
scription which  has  been  prepared 
showing  the  history  and  develop- 
ment of  radio  from  its  birth  to 
date.  The  discs  are  being  shipped 
to  about  300  stations  throughout 
the  country  for  sustaining  use  as 
part  of  the  industry's  commemora- 
tion program. 

WWJ  is  also  taking  extensive 
space  in  newspaper  and  trade  pa- 
pers nationally  and  will  do  a  one- 
hour  broadcast  from  8-9  p.m.  on 
August  20. 


Survey 


WAIT.  MASTHY!  MOMEFOLKS 

wont  buy  watered  Milk!* 

Neighbors  always  have  the  real  dope  on  a  man! 
If  he  stands  high  with  them,  he's  usually  O.K. 

It's  the  same  with  radio  stations,  too  —  hence 
WDAY's  proudest  boast  is  its  long  list  of  outstand- 
ing local  accounts. 

For  instance,  the  Fairmont  Creamery.  During  four- 
teen years  we  have  broadcast  its  3^-hour  programs 
52-weeks-a-year !  Seventeen  other  "locals"  have  been 
with  us,  steadily,  from  10  to  23  years! 

Wouldn't  you  say  that  WDAY  must  deliver  the  goods? 


WDAY,inc 

"Z— 


N.  B.  C 
FARGO,  N.  D. 

970  KILOCYCLES  .  .  .  SOOO  WATTS 
FREE  &  PETERS,  INC,  NATIONAL  REPRESENTATIVES 
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causes,  trouble  with  own  radio  such 
as  battery,  tubes,  etc.  The  same 
questions  are  asked  about  night- 
time and  respondent  is  queried  as 
to  whether  the  trouble  keeps  him 
from  hearing  programs  he  wants 
to  hear. 

A  few  questions  as  to  which  sta- 
tions respondent  hears,  how  well  he 
hears  them  days  and  nights  and 
whether  there  are  any  other  sta- 
tions he  can  get  after  dark  also  are 
included. 

Respondent  is  asked  if  he  has 
ever  lived  in  a  place  where  he  could 
hear  radio  stations  better  than  his 
present  residence,  what  time  his 
radio  is  turned  on  in  the  morning 
and  what  time  it  is  turned  off  at 
night.  Also  whether  respondent  has 
radios  outside  the  house  in  the 
barn,  the  car  or  other  places. 
Enumerators  are  told  to  observe 
whether  the  radio  was  on  when 
they  made  each  call. 

Aside  from  radio,  the  Dept.  of 
Agriculture  also  is  inquiring  into 
other  affairs  of  respondents,  such 
as  whether  they  have  telephones 
in  working  order  and  what  news- 
papers and  magazines  they  take. 

Important  in  the  clear  channel 
survey  apparently  are  questions 
relating  to  farm  ownership  and  in- 
come. These  include  tenure  status, 
whether  full  owner-operator,  part 
owner-operator,  manager,  renter  or 
sharecropper;  total  income;  from 


BALTIMORE'S 


c 


RCA  Souvenir 

AN  ELECTRON  tube  con- 
tainer sent  by  the  Harrison, 
N.  J.,  plant  of  RCA  to  a  mem- 
ber of  a  B-25  crew  whose 
father  is  employed  at  the 
plant,  has  come  home  "dis- 
charged" after  having  seen 
service  in  Salerno,  Corsica, 
Bizerte,  and  other  Mediter- 
ranean areas.  Sgt.  Melvin 
Mathewson  said  that  when 
the  container  was  brought  to 
his  squadron  in  the  heat  of 
the  Italian  campaign,  it  was 
"just  like  a  personal  note 
from  home".  The  souvenir 
now  bears  signatures  of  the 
B-25  crew  and  a  record  of 
the  battles  it  fought. 


what  products  most  of  the  income  ■ 
comes;  occupation  of  head  of  the. 
household  if  not  a  farmer;  weekly" 
income,  and  estimated  age  of  house 
hold  heads. 

On  the  B  schedule,  being  asked 
of  people   who  have  had   radios  u 
within  the  last  five  years  but  whose  j 
radios  have  not  been  in  working 
order  within  the  last  two  months,  1 
the    enumerators     inquire  whati+i 
caused  the  radio  to  give  out,  what-- 
kind  of  programs  respondents  miss 
most,  what  kind  of  programs  they 


didn't  care  anything  about,  whether 
being  without  a  radio  has  made  it 
hard,  whether  respondent  listens  to 
farm  programs  and  whether  any  V 
difficulty  was  experienced  in  getting  e 
stations. 

For  those  who  have  never  had 
radios,  the  enumerators  ask  what 
kinds  of  programs  would  they  like  f 
to  hear  if  they  had  radios,  and 
what    kinds    of    programs  they^ 
wouldn't  care  to  hear, 


Ask  Virginia  CP 

BLANFOX  Radio  Co.,  licensee  of 
WHLN  Harlan,  Ky.,  last  week  filed!: 
application  with  the  FCC  for  new.li: 
standard  local  station  at  Norton,:;:* 
Va.  Facilities  requested  are  250  w 
unlimited  time  on  1450  kc.  WHLN 
operates  with  250  w  on  1230  kc. 


for  TAILOR  MADE  SPOTS 
and  PROGRAMS 

WW 


TO... 


MUTUAL  BROADCASTING  SYSTEM 


JOHN  ELMER  GEORGE  H.  ROEDER 

President  General  Manager 

FREE  &  PETERS,  Inc. 

exclusive  National  Representatives 


1121  VERMONT  AVE.-WASH.  5,D.  C. 


WHITE-WIRE  OR  CALL  FOR  DETAILS 
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alifax  Stations 
over  Explosions 

jiree  Outlets  Continue  on  Air 
^spite  Damaged  Equipment 

pL  THREE  radio  stations  in  the 
plosion-rocked  Canadian  seaport 
Halifax,  Nova  Scotia,  went  on 
lergency  schedules  after  the  first 
ist  shortly  after  6:30  p.m.  July 
Despite  shattered  windows  and 
imaged  transmission  equipment, 
le  stations  stayed  on  the  air  all 
iednesday  night,  giving  instruc- 
tns  to  rescue  crews  and  a  stream 
bulletins  on  progress  of  the  un- 
ntrollable  fire  which  followed  the 
^sts. 

George  Young,  regional  repre- 
ntative  of  Canadian  Broadcast- 
g  Corp.,  in  Halifax,  said  CHNS 
-pis  hardest  hit  of  the  three  out- 
fs  and  was  off  the  air  briefly  for 
pairs.  CHNS,  a  1,000  w  station 
ensed  to  the  Maritime  Broad- 
sting  Co.,  is  a  Dominion  network 
filiate. 

"We  were  all  off  the  air  for  a 
ort  time  when  the  city's  power 
died  about  4  o'clock  this  morning," 
jr.   Young   said   Thursday.  Mr. 
■:>ung  is  general  manager  of  the 
jalifax  CBC  Trans-Canada  outlet, 
jBH,  a  100  w  station.  The  third 
alifax  station,  CJCH,  is  licensed 
|  Chronicle  Co.,  with  1,000  w. 
^  Thursday  afternoon,  CBH  put  on 
special  commentary  reviewing  the 
alifax  situation  through  CKLW 
stroit  and  Mutual.  The  four-min- 
e  news  spot  went  in  the  Royal 
tch  Gunnison  program  on  MBS, 
1 10-1: 14  p.m. 
American   Network  recorded  a 
>ecial   interview  by   Mr.  Young 
ho  talked  with  an  eye-witness  of 
e  fire  and  explosions.  The  inter- 
ew  was  broadcast  on  American's 
gular  Headline  Edition  Thursday, 
p.m. 

"We  did  not  attempt  to  broad- 
est any  on-the-scene  descriptions," 
!r.  Young  said  Thursday.  "The 
fling  is  still  going  on.  We  are  not 
ire  what  will  happen  next." 


)UR  new  stations  have  joined  Keystone 
•oadcasting  System,  bringing  total  affi- 
xes to  205.  Stations  are:  WKLA  Lud- 
Igton,  Mich.;  WRLD  West  Point: 
IDNP  Port  Angeles,  Wash.;  WHNC 
ijnderson,  N.  C. 


 Serving  a  market 

of  two  million  Minneso- 
tans  who  demand,  de- 
serve and  get  the  best  in 
radio ! 

65  DIFFERENT 
PROGRAMS  DAILY! 


U.  S.  Aid 

(Continued  from  page  18) 

tions.  Walter  A.  Callahan,  general 
manager  of  WSAI  Cincinnati,  rec- 
ommended that  a  committee  of  AM 
broadcasters  be  named  by  the  FCC 
to  submit  amendments  to  the  Com- 
mission's proposals. 

"Broadcasters  laboring  under 
AM  regulations  far  outnumber 
those  in  their  ranks  favored  by 
the  same  regulations,"  wrote  Mr. 
Callahan.  "These  broadcasters  have 
much  to  contribute  and  because 
their  problems  are  identical  with 
applicants  for  FM  who  have  no 
practical  experience,  these  latter 
would  defer  to  and  have  confidence 
in  the  opinions  and  recommenda- 
tions from  a  committee  of  actual 
broadcasters.  .  .  .  This  approach 
seems  more  constructive  than  for 
actual  or  potential  FM  operators, 
singly  or  in  a  body,  contesting  each 
and  every  point  in  the  FCC  pro- 
posed plan." 

Frank  Lyman  Jr.,  president  of 
Harvey  Radio  Labs.,  Waltham, 
Mass.,  in  a  letter  to  the  Commis- 
sion, favored  proposed  Rule  6, 
which  would  preclude  any  licensee 
from  making  an  exclusive  lease  for 
an  FM  antenna  site.  He  fears 
"monopoly  control  could  be  seri- 
ous". Mr.  Lyman  also  urged  the 
Commission  to  liberalize  the  rule 
affecting  metropolitan  stations,  by 
permitting  the  broadcaster  to  choose 
his  site,  and  by  not  adhering  rig- 
idly to  the  service  areas  as  outlined. 

Among  other  things  the  NAB, 


SAW 


SPRINGBOARD 
TO  TOKYO!! 

That's  metropolitan  San  Diego 
.  .  .  where  a  great  exclusive 
audience  of  373,500  civilians 
reside  in  an  area  within  15 
miles  of  our  antenna.  And 
.  .  .  they  must  be  covered 
from  within  to  be  cover- 
ed right!  KFMB  is  doing 
the   real   job   in  San 
Diego  .  .  .  we  can  do 
it  for  you! 


ijNNlAPOus  »  ST.  PAoCMmuf^ri  \  lfL^WfmmP 
\J^J     |_|  \J\  j  I 


AMERICAN 
Broadcasting  Co. 
FREE  &  PETERS 

Natl.  Reps. 


'  JACKO.GROSS'Pres.vGen.Mqr. 
Represented  bu,  the  BRANHAM  CO. 
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in  its  brief,  plans  to  protest  adop- 
tion of  the  proposed  Rule  6  ban- 
ning exclusive  contracts  for  an- 
tenna sites,  pointing  to  expressions 
of  Congress  as  contrary  to  such  a 
regulation. 

The  following  industry-FCC  sub- 
committee on  proposed  Standards 
of  Good  Engineering  Practice  con- 
cerning television  was  announced 
last  week  by  George  P.  Adair, 
Commission  chief  engineer:  Virgil 
R.  Simpson,  assistant  to  the  chief 
engineer,  chairman;  Kenneth  A 
Norton,  Office  of  the  Chief  Signal 
Officer;  Charles  E.  Singer,  WOR 
New  York;  F.  J.  Bingley,  Philco; 
Thomas  J.  Carroll,  Office  of  the 
Chief  Signal  Officer;  James  T. 
Veatch,  RCA;  W.  S.  Duttera,  NBC; 


H.  S.  Cowperthwait  and  W.  H. 
Bauer,  FCC. 

The  industry-FCC  subcommittee 
on  FM  is  composed  of:  Cyril  M. 
Braum,  chief,  Non-Standard  Broad- 
casting Application  Section,  FCC 
Engineering  Dept.,  chairman;  Dr. 
G.  R.  Towne,  Stromberg-Carlson 
Co.;  R.  H.  Williamson,  General 
Electric  Co.;  Stuart  L.  Bailey, 
Washington  consulting  engineer; 
Lt.  Comdr.  Paul  DeMars,  USNR; 
James  McNary,  Washington  con- 
sulting engineer;  Mr.  Simpson; 
Curtis  Plummer,  assistant  to  Mr. 
Braum;  Ralph  Renton,  chief,  Equip- 
ment &  Projects  Section,  FCC  En- 
gineering Dept.;  Edgar  F.  Van- 
divere,  technical  information  direc- 
tor, FCC  Engineering  Dept. 
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When  you're  staying 
at  The  Roosevelt !  All 
the  best  of  Manhat- 
tan is  within  com- 
fortable walking 
distance  of  this  mid- 
town  hotel,  known 
for  Hilton  hospital- 
ity. Rooms  with  Bath 
from  $4.50. 


HOTEL 
OOSEV 


Dean   Carpenter,   Gen.  Mgr. 
MADISON  AVE.  AT  45TH  ST. 
NEW  YORK 

Other  Hilton   Hotels  include 
Chicago:   The  Stevens 
Dayton: 
The  Dayton-Biltmore 
Los  Angeles: 
The  Town  House 


Direct  Entrance  to  Grand  Central  Terminal 


FM  Rules 

(Continued  from  page  18) 

indeed  if  it  expects  substantial  rural 
service  from  stations  of  this  class. 
This  is  for  the  simple  reason  that 
except  in  rare  cases,  artificial  re- 
striction of  coverage  makes  their 
operation  economically  unsound. 

The  low  power  permitted  for 
community  stations  prevents  this 
class  of  station  from  serving  sub- 
stantial rural  areas.  They  should, 
however,  become  a  very  important 
part  of  the  FM  service  in  permit- 
ting potentially  thousands  of  sta- 
tions devoted  to  the  radio  needs 
of  the  smaller  population  centers. 
Even  for  this  purpose  the  power 
limit  is  too  low. 

The  answer  to  the  perplexing 
problem  of  allocation  for  FM  broad- 
casting can  be  found.  It  is  implicit 
in  a  correct  understanding  of  all 
the  technical  and  economic  con- 
siderations affecting  service  in  the 
88-108  mc  band  including  FM  re- 
ceiver characteristics.  To  a  greater 
extent  than  in  the  standard  AM 
band  the  receiver  is  a  determining 
factor  in  FM  allocation. 

The  Commission  has  requested 
assistance  in  formulating  the  allo- 
cation structure  for  FM  broadcast- 
ing service.  It  is  the  obligation  of 
those  skilled  in  this  art  to  appear 
before  it  and  present  the  facts  that 
are  required  as  a  basis  for  sound 
allocation.  Possessed  with  facts  and 
not  oversimplified  assumptions  and 
p-eneralizations  the  Commission  will 
be  able  to  establish  an  allocation 


Reunion  in  Berlin 

IT  WAS  a  long-delayed  re- 
union for  Katharine  L.  Clark, 
women's  news  commentator 
of  WCAU  Philadelphia,  and 
her  husband,  Sgt.  Edgar  L. 
Clark,  Stars  &  Stripes  cor- 
respondent. Five  years  ago  he 
volunteered  for  the  British 
Army,  transferred  to  U.  S. 
Army  when  America  entered 
the  war,  and  hadn't  been 
home  during  that  time.  Last 
month  Mrs.  Clark  went  over- 
seas as  WCAU's  foreign  cor- 
respondent. They  met  in  Ber- 
lin, Sgt.  Clark  cutting  yards 
of  red  tape  to  get  there.  Mrs. 
Clark  is  the  daughter  of  Maj. 
Gen.  Sanderf  ord  J  a  r  m  a  n, 
credited  with  developing  anti- 
aircraft. 


structure  for  FM  that  will  serve 
the  people  of  the  United  States  with 
a  satisfactory  service  both  urban 
and  rural. 


Morris  Guilden 

MORRIS  GUILDEN,  46,  chairman 
of  the  board  and  treasurer  of  the 
Longines-Wittnauer  Watch  Co. 
died  suddenly  on  Friday,  July  13, 
of  a  heart  attack  in  his  office  in 
New  York.  He  is  survived  by  a 
brother,  Ira,  president  of  the  Wal- 
tham  Watch  Co. 


The 
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That  RESULTS  Built 


Kansas  City  Retailers 
Choose  KCMO 

(Following  is  a  partial  list  of  Leading 
Kansas  City  Stores  using  KCMO) 

SEARS,  ROEBUCK  &  COMPANY 
D  I  AM  ANT'S 
ROTHSCHILD  &  SONS,  INC. 
EMERY- BIRD -THAYER 
UNION  CLOTHING  COMPANY 
JONES  STORE  COMPANY 
CROWN  DRUG  COMPANY 
PALACE  CLOTHING  COMPANY 
ROBERT  KEITH  &  COMPANY 
THE  MISSOURI  STORE 
GEO.  B.  PECK'S,  INC. 


TRAFFIC!  Store  traffic  that  flows 
from  KCMO  advertising  to  cash 
registers  in  retail  stores  is  the 
proof  of  results.  These  are  results 
that  can  be  measured  day  by  day 
IN  SALES!  If  you  want  results  that 
will  build  sales  for  your  product, 
follow  in  the  footsteps  of  leading 
Kansas  City  retailers.-  They  use 
KCMO  for  their  major  radio  pro- 
grams because  they  know  it  pays. 
Get  on  the  proven  pathway 
to  increased  sales  through  KCMO 
advertising   by  contacting  your 
nearest  Pearson'  office  or  KCMO. 


5000 
WATTS 


FCC  QUERIES  WCLS  i 
TIME  COMMITMENT 

TRANSFER  of  control  of  WCLS,!) 
Joliet,  111.,  by  Walter  Ashe  to  Wil- 
lard  H.  Erwin  Jr.,  Arthur  C.  Lit- 
ton,  Calvin  F.  Wilson,  Gerald  G. 
Smith,  Norman  S.  Fitzhugh  Jr.  and?'- 
Robert  L.  Bowles  was  granted  last 
week  by  the  FCC  but  an  applica- 
tion for  license  renewal  will  be 
investigated.     Transfer  involved 
51%  of  outstanding  capital  stock 
for    $8,670,    transferees    already  • 
owning  49  shares. 

Filed  with   application  for  re- 
newal was  letter  dated  June  21. 
1932,  to  A.  J.  Felman,  operator  of  ,t 
Boston   Store,  Joliet,  agreeing  to  . 
reserve  45  minutes  daily  on  WCLS 
for    Felman    advertising  without-* 
charge.     Former    station  owners 
agreed  to  pay   Felman  interests 
$5,000,  making  time  pact  binding  r 
on  future  owners.  "In  connection  :\ 
with  the  renewal  application  the  ;l 
Commission  will  give  consideration  n 
to  such  plan  as  applicant  may  pre-  — 
sent  for  reconciling  with  require- 
ments of  the  Communications  Act! 
existing  contractual  arrangements  : 
purporting  to  reserve  use  of  sta- 
tion facilities  to  A.  J.   Felman,"  r 
said  FCC  grant. 


New  Duties  for  Kintner 

AMERICAN  network  has  set  up  a 
new  department  of  public  relations 
under  the  supervision  of  Robert  E. 
Kintner,  network  vice-president, 
who  continues  in  charge  of  news 
and  special  events  as  well  as  Wash- 
ington operations.  Another  depart- 
ment is  to  coordinate  all  network 
information  activities  including 
publicity,  public  service  and  audi- 
ence mail.  Publicity  is  headed  by ! 
Earl  Mullin,  public  service  by  Har- 
rison B.  Summers,  and  audience 
mail  by  Doris  Hastings.  Charles 
Barry  will  be  in  charge  of  the 
Washington  office. 


4Queen'  Tie-In 

NEAT  local  tie-in  was  managed 
by  WBRK  Pittsfield,  Mass.,  and 
Mutual's  Queen  for  a  Day  pro-' 
gram.  One  "Queen"  on  New  York 
broadcast  was  a  Pittsfield  mother 
of  nine  children.  So  after  a  recent 
Qneen  for  a  Day  program,  WBRK 
invited  listeners  to  stay  tuned  in 
for  another  half  hour  to  hear  re- 
cordings of  the  net  broadcast  or 
which  she  was  featured,  and  then 
to  hear  her  in  person.  As  a  follow 
up,  she  was  named  Queen  for  st 
Day  in  Pittsfield,  with  all  tha 
honors. 


Basic 

W AMERICAN  STATION 
MkmmB^JKkma^^^^^JU^J^^^^^JKr  of  the  American 
J  KANSAS    CITY,   MISSOURI   J  Broadcasting  Company 

Represented  by  JOHN  E.  PEARSON  COMPANY-Chicago,  New  York,  Kansas  City 
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Col.  Collins  Appointed 

COL.  KENNETH  COLLINS,  com- 
manding   officer    of   the  Eastern] 
district,     Air    Technical  Servic 
Command,  New  York,  former  vice 
pres:dent  in  charge  of  merchandis 
ins;  of  Arthur  Kudner   Inc.,  ha 
been   appointed   general  manager 
end  publisher  of  the  European  edi- 
tion of  the  New  York  Herald  Trib- 
une.   His  release  from  the  Army  if 
being  effected  so  that  he  may  takt 
over  his  new  post  in  August. 

STING    •    Broadcast  Advertising 


venth  Loan  Radio  Support 
ops  23  Million  Dollar  Mark 


OADCASTING— stations,  net- 
'ks,  and  advertisers — contributed 
,513,742  in  time  and  facilities  to 
Mighty  Seventh  War  Loan, 
"igure  is  total  compilation  of 
ual  NAB  "Telling  the  World" 
orts  which  stations  have  filed 
I  ?kly  on  their  activities  in  behalf 
'the  Treasury  campaign  to  help 
I  a  record  of  $26,313,000,000  in 
Jnds.  Period  covered  is  May  1- 
*pe  30. 

Amounting  almost  to  the  total 
:tribution    of     all  advertising 


OADCASTERS  again  lead  the 
y  in  all-out  support  of  the  Sev- 
Ih  War  Loan— over  $23,000,000 
rth.  NAB  official  report  shows 
lble  of  previous  effort.  Treasury 
release  overall  data. 


dia  in  the  Sixth  War  Loan,  the 
renth  Loan  offering  of  radio  is 
re  than  double  its  own  previous 

jirre.  Also  nearly  matching  sup- 
rt  of  all  other  media  combined 
the  last  campaign,  radio  this 
le   is    expected   to   more  than 

[d  its  high  position  in  this  re- 
jct.  Treasury  War  Finance  Divi- 
ri  is   scheduled  to  release  the 

•!jrall  report  before  end  of  the 
•nth. 

Initial  breakdown  of  NAB  figure 
3ws  $16,743,572  in  time  value  of 
ition  originations.  Talent,  pro- 
ction  and  other  costs  are  not  in- 
ided.  On  the  network  side,  cover- 
E  network  originations  and 
tional  spot  coverage,  figure  is 

,,770,170.   Talent  and  time  are 

..'luded. 

Support  Continued 

i 

Despite  June  30  windup  of  the 
ive,  stations  in  all  parts  of  the 
.intry  continued  their  support  at 
easury  request.  Nature  and 
^lue  of  this  support  is  unknown 
[t  an  estimate,  not  included  above, 
set  at  same  figure  as  the  $1,577,- 
■9  computation  for  the  warm-up 
iriod  (May  1-12)  which  is  in- 
ided. 

jThe  compilation  includes  all  War 


Bond  coverage  as  reported  by  the 
stations  and  networks.  This  in- 
cludes OWI'  and  Treasury  material 
as  well  as  all  reported  individual 
activity.  OWI  and  Treasury  mate- 
rial computation  is  based  on  broad- 
cast use,  not  on  request  or  supply. 

Excluding  network  and  national 
spot  coverage,  local  Seventh  Loan 
originations  May  1-June  30  break 
down  as  follows: 

Treasury  prepared  transcribed  pro- 
grams— five-min.  "Sing  for  the  Sev- 
enth", 25,677;  quarter-hour  "Treasury 
Salutes",  26,573;  quarter-hour  "Music 
for  Millions",  21,325;  five-min.  "Song 
for  Today",  422;  three-min.  "Buy,  Buy 
Bonds",  1,875,  four-min.  version,  52, 
five-min.  version,  10. 

Spots  and  announcements  —  regular 
live  and  transcribed,  641,710;  two-min., 
14,264;  three-min.,  4,955;  four-min.,  333. 

Programs — 8,664  five-min.;  51  six-min.; 
136  seven-min.;  3,317  10-min.;  11,784 
quarter-hour;  183  20-min.;  240  25-min.; 
3,226  half-hour;  seven  35-min.;  10  40- 
min.;  31  50-min.;  348  one-hour;  85  Hi- 
hour;  121  l^-hour;  68  two-hour;  three 
214-hour;  two  2V2-hour;  five  234-hour: 
25  three-hour;  10  3V2-hour;  one  4-hour; 
two  each  of  5  and  51, '2-hour,  one  each 
of  6  and  61'4-hour,  two  7-hour,  one 
each  of  11,  15,  15 y4  and  17-hour. 


NBC  STATION  GROUP 
HOLDS  N.  Y.  MEETING 

TWO-DAY  meeting  of  the  NBC 
stations  planning  and  advisory 
committee  was  held  last  week  at 
network  headquarters  in  New  York. 
The  committee  discussed  individual 
station  problems  and  their  relation 
to  the  network.  Niles  Trammell, 
NBC  president,  and  other  network 
officials  met  with  the  committee. 
Among  problems  discussed  were 
network  FM  and  sales  policies. 

The  committee  attended  the  Fred 
Waring  broadcast  Thursday  morn- 
ing and  members  later  discussed 
the  status  of  this  sustaining  pro- 
gram and  its  sales  possibilities. 

Present  were:  G.  Richard  Shaf- 
to,  WIS  Columbia,  S.  C,  chair- 
man; Arden  X.  Pangborn,  KGW 
Portland,  Ore.;  Nathan  Lord, 
WAVE  Louisville;  Harold  Wheela- 
han,  WSMB  New  Orleans;  Richard 
Lewis,  KTAR  Phoenix.  Edgar  Bell, 
WKY  Oklahoma  City  and  Stanley 
Hubbard  KSTP  St.  Paul  were  not 
present  at  the  meeting. 


5000  WATTS 


ROUNDS 
UARANTEE 


First  on  Plane  Coverage 
Of  Eclipse,  KDKA  Claims 

REVERBERATIONS  were  heard 
at  Broadcasting  last  week  from 
KDKA,  Westinghouse  Pittsburgh 
station,  protesting  that  WMPS 
Memphis  did  not  have  the  first 
airplane  coverage  of  an  eclipse 
[Broadcasting,  July  16].  Accord- 
ing to  KDKA's  publicity  manager, 
W.  B.  McGill,  KDKA  broadcast  an 
eclipse  in  1940  from  a  PCA  plane. 

The  KDKA  log  reads  in  part: 
"April  7,  1940,  4:35-5  p.  m.  strat- 
osphere view,  Eclipse  of  Sun.  Buhl 
Planetarium  and  PCA  plane.  An- 
nouncers Robert  Shield  and  David 
Garroway,  Engineers  W.  Dice  and 


Two  Return  to  NBC 

HOWARD  KEEGAN,  manager  of 
WCFL  Chicago,  returns  to  NBC 
as  a  production  director  according 
to  Wynn  Wright,  national  produc- 
tion manager.  Jack  Hill,  producer 
of  the  CBS  Jack  Kirkwood  Show 
on  the  West  Coast,  also  returns  to 
the  division.  Mr.  Keegan  was  with 
NBC  in  1935-37.  Ira  Avery,  NBC 
production  director,  has  resigned  to 
join  BBDO,  New  York. 

T.  C.  Kenney.  Rebroadcast  by 
WEMC  relay  transmitter."  John 
Paulis,  special  events  director,  was 
also  aboard  the  plane,  which  rose 
to  18,500  feet. 


ROCHESTER,  N.  Y. 


50,000  WATT 
CLEAR  CHANNEL 
1180  ON  DIAL 


RO ADCASTING 


Broadcast  Advertising 


Affiliated  with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative 
GEORGE  P.  HOLLINGBERY  CO. 


yy<7Ae  £ho*Hl>e>Uf,  Caption  Station' 
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KOIN 

Our  Thought,  Effort 
and  Facilities... 

Pledged  to  Victory! 
PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  inc.,  Nat'l  Rep. 


FOUR  TOP 
MARKETS! 

Central  Kentucky 

|  WLAP^eY,'"g,o,,»  K-y- 

Amarillo 

|  KFDA  Amarillo,  Tex. 

The  Tri-State 

■■Vlwll  Huntineton.  W.  V 


|  nWIWI  Huntington,  W.  Va. 

Knoxville 

|  jjjj  B  I  R  Knoxvllle,  Teitri. 

All  four  stations  owned  and  operated  by 
Gilmore  .V.  Xunn  and  J.  Lindsay  ,\unn 
Represented  hy  The  John  E.  Pearson  Co. 


In  The 
Groove 

It  didn't  just  happen.  We  spent 
time  and  money  learning  what 
they  wanted — -and  that's  what  we 
give  them.  Most  people  in  our 
area  prefer  WAIR,  a  fact  that  a 
trial  should  prove. 

WAIR 

Winston  •  Salem,  North  Carolina 
Representative!  The  Walker  Company 


MONEY  TO  BURN 

Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 
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flcnons  OF  THE  FCC 


JULY  12  TO  JULY  20  INCLUSIVE 


Decisions 


ACTIONS  ON  MOTIONS 
JULY  12 

KOMO  KJR  Seattle— Granted  motion 
to  continue  hearing  on  license  renewal 
applications  to  9-17-45. 

JULY  13 

WCHS  Charleston,  W.  Va.— Granted 
petition  for  continuance  of  hearing  on 
license  renewal  application  to  9-10-45. 

JULY  14 

WGBF  Evansville,  Ind. — Adopted  or- 
der continuing  hearing  on  license  re- 
newal application;  set  7-23-45. 

JULY  18 

WINS  New  York— Granted  joint  mo- 
tion for  leave  to  amend  application  for 
vol.  assgn.  of  license  and  CP  to  Crosley 
Corp.  by  filing  exhibit  supplement.  Con- 
tinued hearing  8-20-45. 

KJR  Seattle— Granted  petition  to  con- 
tinue hearing  on  vol.  assgn.  license  to 

8-  24-45. 

Fred  0<  Grimwood,  Bloomington,  Ind. 

—Granted  motion  to  continue  hearing 
of  application  for  CP  new  station  to 

9-  10-45. 

ADMINISTRATIVE  BOARD  ACTIONS 
JULY  16 

Fall  River  Broadcasting  Co.,  Fall 
River,  Mass. — Placed  in  pending  file  ap- 
plication for  CP  new  FM  station. 

Middle  Georgia  Broadcasting  Co.,  Ma- 
con, Ga.- — Same. 

Don  Lee  Broadcasting  System,  San 
Francisco— Same. 

Radio  Service  Corp.,  Pocatello,  Ida. — 
Same. 

ACTIONS  BY  COMMISSION 

WCLS  Joliet,  111. — Granted  vol.  trans- 
fer control  from  Walter  Ashe  to  Willard 
H.  Erwin  Jr.,  Arthur  C.  Litton,  Clint 
Litton,  Calvin  F.  Wilson,  Gerald  G. 
Smith,  Norman  S.  Fitzhugh  and  Robert 
L.  Bowles  by  transfer  51%  outstanding 
stock  for  $8,670;  conditions. 

WNAX  Yankton,  S.  D.— Granted  vol. 
transfer  control  from  South  Dakota 
Broadcasting  Corp.  to  Cowles  Broad- 
casting Co.  by  transfer  52%  captital 
stock  for  $13,000. 

NEW-1240  kc  Jacksonville  Broadcast- 
ing Co.,  Jacksonville,  N.  C. — Adopted 
memorandum  opinion  and  order  condi- 
tionally granting  application  for  CP 
new  standard  station  250  w  unlimited. 

WJPF  Herrin,  111. — Granted  license  re- 
newal for  period  ending  2-1-47. 

KVOL  Lafayette,  La.— Same. 

WRVA  Richmond,  Va.— Granted  li- 
cense renewal  for  period  ending  5-1-48. 

KOCY  Oklahoma  City— Granted  ex- 
tension of  license  on  temp,  basis  for  ad- 
ditional 60  days. 

Emerson  Radio  &  Phonograph  Corp., 
New  York — Granted  CP  new  develop- 
mental station  on  frequencies  to  be 
assigned  by  FCC;  AO,  A3  and  special 
emission  for  FM;  conditions. 

Joseph  F.  Novy,  Riverside,  HI. — 
Granted  CP  new  developmental  station 
on  frequencies  to  be  assigned  by  FCC, 
AO,  A4  and  special  emission  for  FM: 
conditions. 

Tentative  Calendar  .  .  . 

JULY  23 

WGBF  Evansville,  Ind. — License  re- 
newal (To  be  heard  in  Evansville). 

The  Crosley  Corp.,  Cincinnati — Trans- 
fer control  to  The  Aviation  Corp. 

JULY  25 
Oral  Argument 
WOV  New  York — Transfer  control  to 
Murray  and  Meyer  Mester. 

Applications  .  .  . 

JULY  13 

NEW-100  mc  Unity  Corp.,  Springfield, 

O. — CP  new  FM  station,  5,777  sq.  mi., 
$27,800  estimated  cost  (resubmitted). 

JULY  17 

WTBO  Cumberland,  Md. — Vol.  assgn. 
license  and  CP  from  Associated  Broad- 
casting Corp.  to  Cumberland  Broadcast- 
ing Co. 

1550  kc  WSOC  Charlotte,  N.  C— CP 
change  1240  kc  to  1550  kc,  increase  250 
w  to  10  kw,  amended  to  increase  pro- 
posed power  to  50  kw. 


NEW-WMRC  Greenville,  S.  C— CP  new 

FM  station  on  frequency  between  92- 
106  mc,  18,300  sq.  mi.,  $58,800  estimated 
cost. 

JULY  18 

NEW-Raytheon  Mfg.  Co.,  Waltham, 
Mass. — CP  new  FC  station  amended  to 
request  such  channel  as  FCC  may  assign 
in  92-106  mc  band. 

WBNS  Columbus,  O. — Mod.  license  to 
change  corporate  name  to  Radi-Ohio 
Inc. 

JULY  19 

NEW-WFAS  White  Plains,  N.  Y.— CP 
new  FM  station  amended  to  change  fre- 
quency to  channel  to  be  selected  by 
FCC,  5,845  sq.  mi. 

NEW-1450  kc  Blanfox  Radio  Co.,  Nor- 
ton, Va. — CP  new  standard  station  250 
w  unlimited. 

NEW-1420  kc  Radio  Station  WKEU, 
Thomaston,  Ga. — CP  new  standard  sta- 
tion 250  w  unlimited  amended  to 
change  name  of  applicant  to  Thomaston 
Broadcasting  Co. 


CRC  Work  Resumed 

IBEW  engineers  last  Monday  re- 
turned to  work  at  Columbia  Re- 
cording Corp.  plants  in  New  York, 
Chicago  and  Hollywood  bringing  to 
an  end  the  strike  for  additional 
wages  and  elimination  of  the  three- 
way  job  classification.  All  engineers 
are  now  called  recording  technicians 
under  the  agreement,  retroactive 
to  Feb.  1,  1945.  Wage  scale  rises  ■ 
from  $60  to  $90  over  a  three-year 
period,  and  foremen  are  increased 
to  $103. 


RADIO  PRODUCTION 
IS  SEEN  IN  30  DAYS 

PREDICTION  that  the  radio  manu- 
facturing industry  would  receive 
WPB  clearance  for  civilian  produc 
tion  in  about  30  days,  was  made  bj 
Benjamin  Abrams,  president  of  th 
Emerson  Radio   and   Phonograph  ' 
Co.,  at  a  dealers  meeting  held  ir  ■ 
Chicago  July  17.  Four  new  model  : 
receivers  also  were  shown  to  the  ; 
group  and  production  plans  were  \ 
explained. 

Emerson  expects  to  turn  out 
300,000  radio  sets  in  the  last  quar- 
ter of  this  year,  equal  to  its  pre-wai 
manufacturing  rate,  but  will  utilize 
only  one-third  of  its  war  expandec  :: 
facilities.  New  models  will  have 
three  times  the  power  of  pre-wai 
sets  and  will  feature  more  efficienl 
tube  and  speaker  arrangements. 

While  immediate  production  wil 
be  concentrated  on  the  four  set;  I 
shown  at  the  meeting,  the  com 
pany  also  plans  to  introduce  i\ 
hearing  aid  in  the  final  quarter  o>; 
this  year. 


'Satevepost'  Sports 

CURTIS  Publishing  Co.,  Philadel 
phia,  for  the  Saturday  Evening 
Post,  will  sponsor  NBC  broadcast 
of  the  two  major  football  gamete 
this  fall,  Army-Notre  Dame,  Novj_ 
10,  and  Army-Navy,  Dec.  1.  Thi 
will  be  the  magazine's  first  ventun 
into  sponsorship  of  sports  events 
according  to  MacFarland,  Aveyan 
&  Co.,  New  York,  agency. 


KCMC 

TEXARK ANA 
USA- 


•AMERICAN 
•  MUTUAL 


0.5MV/M 

Population   ,  239,330 

Families   ,  61,103 

Radio  Homes  ,  34,385 

Retail  Sales  $36,835,000 

No.  of  Retail  Stores  2,302 

(1940  Market  Data) 


Texarkana's  only  radio 
outlet,  delivering  a  pri- 
mary signal  to  239,330 
people  in  the  Four 
States  Area.  For  detail- 
ed information,  write 
KCMC,  Inc.,  Frank  O. 
Myers,  Manager. 
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•ecautions  Urged 
Child  Programs 


Is 


■  lei 


oidance  of  Stereotypes 
gested  to  Writers 

MINATION  of  stereotype  char- 
ierizations  in  children's  radio 
[grams  to  avoid  giving  young 
leners  distorted  attitudes  is  sug- 
rted  in  an  article  in  the  summer 
e  of  Child  Study,  quarterly  of 
Child  Study  Assn.  of  America. 
.The  writer,  Josette  Frank,  re- 
Brts  on  a  conference  held  to  dis- 
ss questions  of  the  effect  of  juve- 
k  serials  on  their  audience,  raised 
the  producers  of  three  kid  serial 
ws '  Hop  Harrigan,  Superman 
it  House  of  Mystery.  At  their 
:uest,  the  Association  conducted 
leeting,  attended  by  the  writers 
i|  producers  of  the  three  pro- 
ims,  representatives  of  agencies 
1  networks,  intercultural  and  re- 
ous  groups,  educators,  psychol- 
sts  and  anthropologists. 
\.mong  suggestions  to  writers 
1  producers  were: 

'  stereotypes  of  minority  groups  are 
d,  include  in  the  script  other  char- 
ters from  the  same  group,  showing  the 
at  variety  of  people  that  really  exists 
hin  each  group. 

se  characters  with  foreign  sounding 
:nes  as  typical  Americans  in  many 

I  

\ 
1 


Cue  Robot 

CUEING  device  to  pre-set 
verticle  and  lateral  trans- 
scriptions  has  been  designed 
and  built  by  Louis  Rudove, 
engineer  of  WFAS  White 
Plains,  and  Frank  A.  Seitz, 
managing  director.  Since 
turntables  are  in  studio  and 
operated  by  announcers,  cue- 
ing robot  performs  the  fol- 
lowing by  the  push  of  a  but- 
ton: switches  pick-ups  from 
console  to  cueing  amplifier; 
prevents  woof  of  cueing  from 
getting  on  air  if  gains  are 
inadvertently  left  open;  si- 
lences itself  if  mike  is  open; 
reveals  any  error  in  setting 
of  lateral- verticle  switch ; 
prevents  "wows"  on  air,  and 
prevents  prostration  of  an- 
nouncers in  cueing  on  soft 
passages.  And  it's  all  done 
with  relays,  not  mirrors. 


situations,  indicating  their  normal  place 
in  our  American  scene. 

Employ  radio  writers  who  have  good 
social  understanding  and  background 
so  they  will  naturally  write  with  a  demo- 
cratic slant. 

Avoid  classifying  whole  peoples  as 
bad. 


m 


V0t 


...Ihis  little  station 
gives  your  message 

M  THIS  IMPORTANT  BUYING  LAKE  AREA! 

To  more  than  500,000  listeners  in  Northeastern  Wisconsin  and 
Upper  Michigan,  WMAM  is  the  only  station  clearly  audible  at 
all  times  —  a  singular  situation  for  which  we  thank  ground 
mineralization.  Located  at  570  on  the  dial,  WMAM  delivers 
virtually  5000  watt  coverage  at  250  watt  rates!  A  complete 
report  with  Hooper  Surveys  will  give  you  further  information 
on  the  "little  station  with  the  big  wal- 
lop." Send  for  it  and  complete  information. 


WMAM 


Marinette,  Wis. 


BRANCH  STUDIOS:  Iron  Mt.,  Mich.  •  Sturgeon  Bay,  Wis. 
JOSEPH  MACKINt  General  Manager 

National  Representatives :  Howard  A.  Wilson  Co. 
Chicago  •  New  York  •  San  Francisco  •  Hollywood 


CBS  PROGRAM  HEADS 
HOLD  SECOND  CLINIC 

CBS  STATION  program  directors 
met  in  New  York  last  week  in  the 
second  of  a  series  of  three  CBS 
program  clinics.  The  next  three-day 
"clinic"  will  be  held  this  week  in 
New  York. 

Agenda  of  the  second  session 
followed  routine  established  during 
the  original  meeting.  Program  di- 
rectors watched  rehearsals,  saw 
backstage  operations  of  network 
programs  and  heard  speeches  by  a 
number  of  CBS  executives.  Among 
those  who  addressed  the  group 
were:  William  H.  Fineshriber,  as- 
sistant broadcast  director;  Charles 
H.  Smith,  market  research  coun- 
sel; Jan  Sehimek,  director  of  edit- 
ing and  copyright;  Walter  R.  Pier- 
son,  sound  effects  division  mana- 
ger; Dr.  Peter  C.  Goldmark, 
director  of  engineering  research 
and  development ;  Robert  J.  Landry, 
director  of  program  writing;  Ly- 
man Bryson,  education  FCC  direc- 
tor; Paul  White,  news  chief;  Rob- 
ert Lewis  Shayon,  director  and 
producer;  Oscar  Katz,  assistant 
research  director;  Howard  S. 
Meighan,  eastern  sales  manager  of 
radio  sales.  Douglas  Coulter,  CBS 
vice-president  in  charge  of  pro- 
grams, presided  over  the  meetings 
and  spoke  briefly  at  several  ses- 
sions. 

On  Thursday,  the  CBS  program 
directors  met  at  a  Waldorf  hotel 
luncheon  for  talks  with  the  follow- 
ing agency  representatives :  Linnea 
Nelson,  J.  Waiter  Thompson;  Oliver 
Presbrey,  BBDO;  Carlos  Franco, 
Young  &  Rubicam,  and  Arthur  J. 
Kemp,  McCann-Erickson. 


First  on  New  York's  Dial... 570. 


Dissolve  Holding  Co. 

DISSOLUTION  of  South  Dakota 
Broadcasting  Corp.,  holding  com- 
pany of  Cowles  Broadcasting  Co., 
was  effected  last  week  when  the 
FCC  granted  consent  to  voluntary 
transfer  of  control  of  WNAX 
Broadcasting  Co.,  licensee  of 
WNAX  Yankton,  S.  D.,  to  the 
Cowles  parent  organization.  Trans- 
action involved  transfer  of  130 
shares  (52%)  of  capital  stock  for 
$13,000,  transferee  already  owning 
remaining  stock. 


'Opinion'  on  Vacation 

AFTER  3%  years  of  uninterrupted 
broadcasting,  WJR's  roundtable 
program  In  Our  Opinion  is  taking 
its  first  vacation.  George  Cushing, 
news  editor  of  the  Detroit  station 
and  moderator  of  the  forum,  has 
not  missed  a  single  one  of  the  182 
programs.  Two-way  discussions 
with  points  overseas  and  origina- 
tions from  Washington  and  Macki- 
nac Island  have  highlighted  history 
of  the  public  service  feature.  Great- 
est audience  reaction  was  on  sub- 
jects of  labor-management.  Pro- 
gram may  break  its  summer  silence 
for  discussion  of  new  Burton-Ball- 
Hatch  labor  bill  if  challenge  made 
by  Donald  Richberg  to  labor  lead- 
ers to  debate  on  the  measure  in 
special  In  Our  Opinion  session  is 
accepted. 


(America's  Leading  Independent  Station 


•  MORE  PEOPLE 

LISTEN 

•  MORE  PEOPLE 

BUY 

Cf(RC 

.WINNIPEG  -  CANADA 
THE  DOMINION  NETWORK* 


GO  AHEAD  SIGNAL 
FOR  IDAHO  SALES 


KSEI 

PCCATELLO  !DAHQ 


tj^A  Rtprtstntcd  JbtiMiUf  by 

John  BLAIR  &  CO. 
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—Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,   870  National  Press  Bldg.,  Washington  4,  D.  C. 


Situations  Wanted  (Cont'd)  RADIO  OPPORTUNITY 


Help  Wanted 


Wanted — Veteran  first  class  license  hold- 
er for  transmitter  an/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.     Box  661, 

BROADCASTING.  

Announcer  wanted  —  Great  Lakes  area 
station  wants  experienced  staff  an- 
nouncer. Postwar  permanence  to  right 
man.  Working  conditions  ideal.  Good 
starting  salary.  Will  pay  expenses  for 
final  audition.  Write  giving  complete 
details.  Be  prepared  to  submit  voice 
transcription.  Box  818,  BROADCASTING. 
Wanted — Good  announcer  holding  first 
class  license.  Excellent  working  condi- 
tions in  western  network  station.  $65.00 
weekly.  Box  822,  BROADCASTING. 
Southern  250  watt  station  has  good 
steady  position  for  operator  with  first 
license.  Also,  3rd  restricted  who  can 
announce.  Box  870,  BROADCASTING. 
Wanted — Experienced  program  man  to 
write,  produce  and  announce  special 
shows  on  live-wire  network  station  in 
New  York  state.  Box  874,  BROADCAST- 
ING.  

Wanted — Experienced  announcer  speak- 
ing Spanish.  Unusually  good  pay,  pleas- 
ant surroundings,  transportation  ad- 
vanced if  necessary.  Give  experience  and 
reference.  Box  889,  BROADCASTING. 
October  15th — Two  salesmen,  two  oper- 
ator-announcers, one  announcer,  men 
or  women.  New  southern  local.  Moder- 
ate salary  with  excellent  advancement 
opportunity.  Box  898,  BROADCASTING. 
Assistant  program  director.  Man  or  wom- 
an. Newscasting  or  musical  background 
be  helpful.  Good  pay,  south,  permanent. 

Box  908,  BROADCASTING.  

Can  you  sell?  Good  opening  commercial 
dept.  for  man  or  woman.  Must  have  A-l 
references,  ability  and  capable  of  ac- 
cepting responsibilities  that  lead  to  ad- 
vancement.  Box  909,  BROADCASTING. 
Hammond  organist  who  can  assist  in 
program  work.  Man  or  woman.  Good  op- 
portunity for  advancement.  Permanent. 

Box  910,  BROADCASTING.  

Northeast  Texas  Blue-Mutual  250  watter 
needs  combination  first  class  engineer- 
announcer.  Pleasant  working  conditions. 
Permanent  position.  Floaters  please  do 
not  reply.  Write  complete  history  and 
salary  requirements  first  letter.  Box  911, 

BROADCASTING.  

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  111. 
Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  if  you  are  man  for  job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocatello,  Idaho. 

Don't  answer  this  ad  unless  you  are 
willing  to  live  in  a  small  town  and  work 
for  a  small  station.  KPFA,  250  watt 
NBC  affiliate  in  Helena,  Montana,  needs 
capable  announcer  who  can  also  write 
copy.  Restricted  permit  or  better  re- 
quired. The  chap  we  want  probably  has 
been  with  present  employer  year  or 
more,  will  investigate  us  quite  thor- 
oughly before  answering  this  ad  and 
will  feel  that  joining  us  is  a  real  ad- 
vancement. Salary  depends  upon  quali- 
fications. 

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts. 
General  Manager,  KHAS,  Hastings,  Nebr. 

Experienced  announcers,  copy  writers, 
salesmen,  wanted  for  new  Mutual  Sta- 
tion KALL,  248  South  Main  Street,  Salt 
Lake  City.  Must  have  certificate  of 
availability.  Send  all  details  with  appli- 
cation. 

First  class  engineer  wanted.  Permanent 
position  for  competent  man.  Starting 
salary  $52.00  for  48  hours.  Write  or  wire 
Manager,  WKBZ,  Muskegon,  Mich. 

Wanted — Two  versatile  announcers  for 
5000  watt  Mutual  station.  Additional 
opportunities  to  develop  personal  ideas 
in  production,  programming,  special 
shows  or  special  events.  Veterans  given 
preference.  Write  or  wire  station  man- 
ager, KLO,  Ogden,  Utah. 


Help  Wanted  (Cont'd) 

Announcer  wanted  —  Experienced  staff 
man.  50  hours  weekly.  Starting  salary 
dependent  upon  your  qualifications. 
Minimum  $50.00  weekly.  Must  have  ex- 
perience on  tables  and  controls.  Send 
voice  audition  and  complete  details  to 
A.  R.  Cooper,  WFDF,  Flint,  Mich. 
Wanted — Transmitter  engineer,  imme- 
diate vacancy  for  first  or  second  class 
licensee.  NBC  outlet,  ideal  community. 
Send  complete  details  first  letter  to 
Chief  Engineer.  KTFI,  Twin  Falls, 
Idaho. 

Want  experienced  time  salesman.  Steady 
employment  guaranteed.  Drawing  ac- 
counts and  commission.  Wire  or  write 
full  details  Frank  Kaull,  KLO,  Ogden, 

Utah.  

Need  experienced,  permanent  staff  an- 
nouncer from  midwest  to  join  seven- 
man  staff  KSOO-KELO.  Starts  $175-200. 
Rush  along  a  voice  transcription  and 
letter  to  KSOO-KELO,  Sioux  Falls,  S.  D. 

Announcer  wanted — Local  Michigan 
(NBC  station).  Good  working  conditions, 
starting  salary  and  opportunity  for  ad- 
vancement. Permanent.  Give  complete 
details  first  letter.  Box  912,  BROAD- 
CASTING.  

Engineer — Wanted.  Chief  engineer  to 
take  charge  of  good  250  watt  station 
transmitter.  Can  also  use  second  engi- 
neer. Must  be  able  to  start  not  later 
than  August  1st.  Wire  or  call  collect, 
Station  WOLS,  Florence,  S.  C. 
Radio  engineering,  holder  of  first  class 
license  needed  for  maintenance  and 
control  board  work,  $40.00  per  week, 
New  England  Blue  outlet,  excellent  op- 
portunity.  Box  913,  BROADCASTING. 
Salesman  wanted — Station  WCOP,  Bos- 
ton's American  Network  affiliate,  has 
an  opening  on  its  sales  staff  for  a  radio 
advertising  salesman  who  has  had  ex- 
perience in  selling  and  developing  re- 
tail accounts.  Best  man  for  job  should 
believe  in  radio  as  a  medium  for  re- 
tailers, should  know  how  to  use  It  and 
how  not  to  use  it,  and  be  able  to  trans- 
late his  convictions  into  constructive 
selling.  For  such  a  man  there's  true 
opportunity  at  this  growing  Cowles  sta- 
tion. Drawing  account  and  commission. 

Write  commercial  manager.  

Wanted — 1st  class  chief  engineer;  extra 
earning  possibilities  up  to  100  a  week 
for  developing  FM  and  pre-installation. 
Excellent  working  conditions,  good  sal- 
ary, bonus.  Permanent.  Box  914,  BROAD- 
CASTING.  

Situations  Wanted 

Program  manager — Veteran,  now  em- 
ployed. Network  and  individual  station 
experience.  It's  my  desire  to  work  for 
a  progressive  station  that  needs  an  ac- 
credited man  who  will  deliver  intelli- 
gent programming.  For  myself  and 
family  I  seek  permanence  and  security. 
Your  reply  held  confidential.  Box  859, 

BROADCASTING.  

Chief  engineer  —  Available  immediately. 
Information    on    request.  Permanent. 

Box  866,  BROADCASTING.  

Section  manager  with  more  than  ten 
years'  experience  available  soon.  Out- 
standing sales  record.  Good  agency  con- 
tacts. Thoroughly  familiar  with  all 
phases  of  radio  station  operation  in- 
cluding construction  AM  and  FM.  Best 
of  references.    Can  arrange  interview. 

Box  867,  BROADCASTING.  

Chief  announcer  seeks  position  combi- 
nation program  director-announcer-op- 
erator.    First  class  license.     Box  871, 

BROADCASTING.  

Successful  executive — radio  experience. 
Veteran,  married.  Wishes  to  invest  serv- 
ice and  capital   in  local  station.  Box 

883,  BROADCASTING.  

Discharged  veteran,  2  years  experience 
announcing  desires  position  with  small 
station  offering  me  post  war  future. 
Good  record  emcee,  also  announcer  for 
hillbilly  shows,  operate  board.  Box  894. 

BROADCASTING.  

Two  announcers,  now  employed,  seeking 
better  positions  with  progressive  radio 
station.  In  return  for  reasonable  salary, 
plus  talent  fees,  we  offer  versatility  and 
dependability,  plus  a  keen  interest  in 
radio.  Experienced  in  special  events,  re- 
motes and  sports  play  by  play.  We  work 
as  a  team.  Control  work  not  considered. 
Box  895,  BROADCASTING. 


Newscaster,  musician,  European  and 
American  experience  concert  and  radio, 
program  building,  script  writing,  for- 
eign languages,  wants  permanent  posi- 
tion, east  or  west  coast,  preferably  news- 
paper owned  station.  John  Heath,  930 
16th  St.,  N.  W„  Washington  6,  D.  C. 
Engineer  and  studio  technician  with 
transmitter  and  recording  experience  is 
looking  for  position  as  chief  in  small 
station.  4F,  married  and  have  one  small 
child.  Must  be  permanent.  All  details 
first  letter.  Available  after  two  weeks 

notice.  Box  896,  BROADCASTING.  

Operator  with  twelve  years  experience 
at  one  50  kw.  station  in  N.  Y.  state 
desires  permanent  position  in  southern 
California.  Age  35.  Present  salary  $70.00 
for  40  hours.  Box  915,  BROADCASTING. 
Six  months  experience  writing  radio 
spots  now  on  air.  History  major-amateur 
broadcasting.  Seeking  continuity  or 
combination  announcer-copy  writer  lob. 
Call  daytime.  Jackson  two-six-six-four. 

Mollye.  

Announcer,  Yes,  M.C.?  Si  Si.  Ad  lib,  A 
quicke.  Newscasts?  Check,  and  sports- 
casts.  Remotes?  Also.  Why  idle?  ABC 
250  watter,  ran  out  of  pay  and  training 
($25  start,  $63  finish.  2  years).  Moral? 
Need  a  salesman-showman?    Box  916. 

BROADCASTING.  

Chief  engineer  desires  permanent  posi- 
tion. Available  August  1.  Experienced. 
Other  positions  acceptable.    Box  917. 

BROADCASTING.  

Position  wanted  with  small  progressive 
station.  Young  woman  with  experience 
in  spot  copy  and  continuity  writing, 
day  book,  programming.  Also,  traffic 
manager.  Writing  and  producing  daily 
woman's  show  now.  Endorsed  Restricted 
ticket.  Box  918,  BROADCASTING. 
University  graduate,  radio  arts  degree, 
seeks  position,  commercial  or  educa- 
tional station.  Experience  as  assistant 
program  director,  continuity  writer. 
University  programs.  Start  $45.00.  Box 

901,  BROADCASTING.   

Engineer  desires  to  locate  permanently 
in  Michigan.  Interested  in  development 
engineer  position  in  radio  manufactur- 
ing concern;  or  chief  engineer  in  small 
broadcast  station.  Six  years  radio  ex- 
perience including  broadcasting  and 
manufacturing.  Licensed,  2B(F),  mar- 
ried. Consider  only  permanent  job  with 
square  dealer  Box  905.  BROADCASTING. 
Young  man,  19,  wishes  to  enter  radio 
announcing  field.  Some  dramatic  experi- 
ence. Typist,  general  office  work.  Answer 
Box  906.  BROADCASTING. 


Wanted  to  Buy 


250  Watt  FCC  approved  transmitter.  Give 
full  particulars.  Box  897,  BROADCAST- 
ING^  

Wanted— Field  Strength  Meter.  Give 
make,   condition   and   price.   Box  900, 

BROADCASTING.  ■ 

Need  modulation  monitor,  frequency 
meter,  Weston  volume  indicator.  New 
station.  Box  904,  BROADCASTING. 
Wanted  to  buy— 1000  and  5000  watt 
transmitting  equipment  for  cash.  Box 
919,  BROADCASTING.   


For  Sale 


For  sale — Three  220B  Western  Electric 
Tubes  never  used  reguar  price  $290.00 
each.    Make    me    an    offer.    Box  903, 

BROADCASTING.  

For  sale — Western  Electric  353  E-l  lkw 
broadcast  transmitter  with  two  sets  of 
new  tubes,  spare  oscillator,  miscellaneous 
spare  transformers,  retards  and  con- 
densers. Also,  Western  Electric  110A 
volume  limiting  amplifier,  Washington 
Institute  of  Technology  Phasemeter, 
various  parts  for  phasing  equipment  in- 
cluding   9    RF    ammeters.    Box  907, 

BROADCASTING.  

Complete  portable  Presto  Recorder,  2 
turntables.  2  cutters,  amplifier,  auto- 
matic equalizer,  pre-amp,  R.C.A.  In- 
ducter  Microphone,  2-12"  speakers.  8" 
speaker.  Daveron  Studios,  499  No. 
Columbus  Ave.,  Mt.  Vernon,  N.  Y. 
One  Radiotone  model  RA-16  -  16",  dual 
speed  recorder,  with  overhead  outside 
in  or  inside  out  lathe  feed  screw  and 
built-in  radio  tuner,  amplifier  and 
speaker  in  portable  case.  Two  Presto 
model  K  portable  12",  dual  speed  re- 
corders, complete  with  amplifier  and 
speaker.  All  in  new  condition.  E.  E. 
Glenn,  220  West  39th  St.,  Kansas  City. 
Mo.  

Miscellaneous 

Consulting  radio  engineer  desires  part- 
ner to  invest  $5,000  in  constructing  new 
local  station.  Exchange  references.  Dun 
&  Bradstreet  ratings.  Box  899,  BROAD- 
CASTING. 


IN  EUROPE  IS  TOLD 

RADIO  has  a  tremendous  oppor- 
tunity to  aid  in  the  rebuilding  ot 
Europe  by  depicting  actual  condivj 
tions  to  listeners  and  in  the  reedu-  ', 
cation  of  Germany,  Stephen  Frytji 
program  operations  manager  foi  \ 
BBC  in  New  York,  said  on  his  re-  1 
turn  from  England,  France  and 
Germany. 

Lauding  the  job  done  by  PWX 
under  the  direction  of  Col.  William  '-, 
S.  Paley,  CBS  president,  in  usinajj 
radio  to  tell  the  German  peoph '' 
what  their  political  and  economic 
position  is  and  why,  as  well  as  giv- 
ing them  world  news,  Mr.  Fry  quot-  I 
ed  Col.  Paley  to  the  effect  that  the 
Germans  must  be  taught  by  radio  y 
press,  movies  and  all  other  means  t: 
including  personal  example,  wha 
freedom  is. 

The  job  must  be  done  under  the 
strictest  control  by  the  Allies,  Col u 
Paley  was  quoted  as  saying,  anc 
can  succeed  only  if  the  German; 
themselves  can  be  taught  to  wan' 
democracy  and  to  work  for  it,  ; 
task  that  may  well  take  a  hundrec 
years.  How  the  Allies  occupying  ; 
Germany  will  use  radio  following 
the  dissolution  of  SHAEF  had  no  " 
been  worked  out  while  he  was  there  ■ 
Mr.  Fry  said. 


We  Are  Looking  For  Men  To 
Operate  Our  Neu  Branch  Offices 

We  are  an  old,  well-known  manufactur- 
er of  Radio  Transmitting  Equipment, 
obout  to  open  branch  offices  in  New 
York  City  and  on  the  West  Coast.  We 
need  a  good  man  to  operate  each  of 
these  offices.  He  must  be  able  to  contact 
stations  intelligently,  know  broadcasting 
methods  and  problems,  and  discuss 
equipment  from  a  technical  standpoint. 

There's  a  wonderful  opportunity  for  the 
right  man.  Are  you  one  of  them?  Give 
full  details  of  experience,  age,  back- 
ground, salary  needs,  etc.,  in  first  letter. 

BOX  749,  BROADCASTING 


El 


ANNOUNCER 

Important  southwest  CBS  af- 
filiate wants  experienced 
announcer  who  desires  a 
connection  with  expanding 
organization  placing  empha- 
sis on  programming.  Con- 
genial staff.  This  is  not  a 
duration  job.  If  you  want  to 
keep  out  of  a  rut,  let's  hear 
from  you. 
Box  902,  BROADCASTING 


7<£e  SCHOOL  <4 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO  4i 

America's  Oldest  School  Devoted 
Exclusively  to  Radio  Broadcasting  {'J 

Comprehensive  Day  and  Evening  < 

Courses  in  all  phases  of  Radio  ( 
Broadcasting  taught  by  Network 

Professionals.  Moderate  rates.  < 

For  Full  Details,  Request  Booklet  ft.  1 


NEW  YORK  20,  N.Y.:  RADIO  CITY,  R.K.0.  Bide 
CHICAGO  4,  ILL.:  228  S.  rVsbash  Aver.i' 
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New  Business 

ETHERN  ELECTRIC  Co.,  Montreal 
i|s  and  appliances),  Oct.  8  starts  pro- 

pi  on  20  CBC  Dominion  network 
lions,  Mon.  8-8:30  p.m.  Agency  is 
:iry  E.  Foster  Agencies,  Toronto. 

DREW  JERGENS  Co..  Cincinnati 
nd  lotion),  on  July  24  starts  Nero 
pe  on  Mutual-Don  Lee  stations, 
,s.  6:30-7  p.m.  Agency:  Lennen  & 
rhell,  N.  Y. 

^EBAL    MOTORS    Corp.,  Lansing. 

It.  (Oldsmobile  Division),  July  21 
52  weeks  on  full  NBC  started  John 
Vandercook.  Sat.  5:30-5:45.  Agency: 

P.  Brother  &  Co.,  Detroit. 

Renewal  Accounts 

1TEHALL  PHARMACAL  Co.,  Toronto, 
acin),  Sept.  12  renews  EUery  Queen 
30  CBC  Dominion  network  stations, 
ncy:  Young  &  Rubicam,  Toronto. 

3IN  HOOD  FLOUR  MILLS.,  Toronto 
■eals  and  flour),  Sept.  3  renews  They 
[  Me  on  26  CBC  Trans-Canada  sta- 
is,  Mon.-Wed.-Fri.,  1:45-2  p.m. 
ncy:  Young  &  Rubicam,  Toronto. 

jLARD  &  BALLARD,  Louisville,  Ky. 
telisk  Flour),  Aug.  1  for  52  weeks 
ews  Renfro  Valley  Folks  on  20  CBS 
ions,  Sunday  9:15-9:45  a.m.  Agency: 
Ti.  Hurst  &  McDonald.  N.  Y. 

Net  Changes 

S 

PRODUCTS  Inc.,  Los  Angeles  (hair 
shampo).  July  16  adds  KLO  KFXM 
3L  to  Smile  Time  on  38  Don  Lee 
:fic  stations  Mon.  thru  Fri.  7:15- 
l  a.m.  (PWT).  Firm  on  July  14  added 
western  and  2  Hawaiian  stations  to 
s  Is  My  Story  on  CBS  Pacific  sta- 
-is,  Sat.  9-9:30  p.m.  (PWT).  Agency: 
jnan-Shane-Breyer,  Los  Angeles. 

-TN  &  FINK  PRODUCTS,  New  York 
nds  lotion),  Aug.  17  shifts  Blind 
e  from  Mon.  8:30-9  p.m.  to  Fri.  8- 
l  p.m.  on  179  American  stations, 
ncy:  Wm.  Esty  &  Co.,  N.  Y. 


Illinois  Radio  Libel  Bill 
Is  Signed  by  Governor 

GOV.  GREEN  of  Illinois  signed 
the  radio  libel  bill  July  16.  The  bill 
passed  the  general  assembly  sev- 
eral weeks  ago.  Law  provides  pen- 
alties of  up  to  a  year  in  jail  or 
§500  fine  for  persons  participating 
in  defamation  over  the  radio. 

Supporters  hope  it  will  serve  as 
a  model  for  other  states  in  treat- 
ment of  radio  libel.  WGN  Chicago 
and  16  downstate  stations  were  the 
chief  supportors  of  the  legislation. 
All  other  Chicago  stations,  the 
Illinois  CIO  and  the  Chicago  Fed- 
eration of  Labor,  in  opposition,  con- 
tended that  the  law  would  lead  to 
censorship  of  broadcast  speeches 
by  stations. 


Bar  Barbecue 

UPWARDS  OF  200  representa- 
tives of  Washington's  radio  official- 
dom, attorneys  and  others  identified 
with  radio  and  allied  arts,  attended 
the  annual  barbecue  of  the  Federal 
Communications  Bar  Association 
July  14  at  Twin  Oaks,  Vienna,  Va., 
farm  of  Horace  L.  Lohnes,  Wash- 
ington radio  attorney  and  FCBA 
past  president  of  the  Association. 
For  the  first  time  in  a  half  dozen 
years,  the  event  was  marred  by 
rain.  Paul  A.  Poi-ter,  Chairman, 
Paul  A.  Walker  and  Clifford  J. 
Durr,  were  present  for  the  FCC, 
along  with  Rosel  Hyde,  general 
counsel,  George  P.  Adair,  chief  en- 
gineer and  other  members  of  the 
FCC's  staff. 


'GEARED  TO  AM-FM  EXPANSION* 
Kmdim  Enfin—rimf  OiUBltaa* 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Vashington,  D.  C  Hollywood,  CaJ. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 
(Subj.  to  Gov't  Res.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F&O  TRANSMITTING  TUBES 

reeland  &  Olschner  Products,  Inc. 

11  Baronne  St.,  New  Orleans  13,  La. 

Raymond  4756 
igh  Power  Tube  Specialists  Exclusively 


r  SOUND  EFFECT  RECORDS  ^ 

GENNETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  mCHELSOX 

67  W.  44th  St.         New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Mafnt+nanre,  Coastrection 
|  Supervision   and  Business  Services 

for  Broadcast  Stations 
I  Mansey  >idg-        Washington  4,  D.  C. 
District  2292 


BUY 
WAR  BONDS 


ALL  TRANSCRIBED!! 


"A  DATE  WITH  MUSIC" 

>%  Now  available  for  local  station  sale 
%'  '  Audition  Samples  Free  of  Charge   <#  ^ 

(write  or  wire  CHARLES  MICHELSON  67  we 


U  FEATURING 
PHIL  BR1T0  nel-orl  .ingmg  liar 
SAMMY  LINER  pianill  Koitelanefi  orch. 
DOC  WHIPPLE  orgc.n.,1  compeer 
ALLYN   EDWARDS  nCwork  ™no«c, 

WILLIAM  ST0ESS  f«™r-  dir.wiw 


ST  44ih  STREET.  N  Y.  18.  MU  2-3376 — 5166 


PROFESSIONAL  DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OP  BROADCASTING 

National  Frees  Bid*-'  Waah-,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7839   


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C 


FMQVeMCr  MEASURING 

sen  vice 


Exact  Measurements  *  of  any  time 


RCA  COMMUNICATIONS,  INC. 
64  Braid  Street      New  Ysrt  4,  H.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.     •     NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  14th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

q*t<>  iv.  n*y 

Consulting  Radio  Engineer 
Hi/flop  Drive  Stratford,  Cooa. 


HERBERT  L.  WILSON 

and  associates 
Consulting  Radio  Engineers 
am  fm  television  facsimile 

1018  vcbmont  Ave.,  N.W.;  Washington  5,0. C. 

NATIONAL  7161 


ANDREW  CO. 

Consult ing  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.       Dl.  12*5 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Rsdio  Engineering,  Consultants 
Frequency  Monitoring 

CtBiucial  Ratio  Equip,  Ce. 

e  International  Baflitlnt,  Wuhtrnton.  D.  C 
e  321  E.  Gregory  Boulevard,  Kanaai  City,  lie. 
e  Cross  Roads  of  the  World,  Hollywood,  Oattt 

-  I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Manser  Bldg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  3,  D,  C 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Trans- 
mitters and  Industrial  Electronic 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8S35 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  Bldg.  Wash.  4,  D.  C 
District  7362      •      Glebe  S8»0 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL.  BLDG.  WASH..  D.  C- 
1319  F  STREET  N.  W.        DISTRICT  4127 


HOLEY  &  H1LLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PL,  N.E. 
Atlanta,  Ga,      ATwooc1  3328 


People 


At  Deadline ... 


NEWSPAPER  GROUP 
WOULD  CONTROL  KSAL 

APPLICATION  was  filed  with  FCC  last  week 
for  relinquishment  of  control  of  KSAL  Salina, 
Kan.,  by  R.  J.  Laubengayer,  president  and  51% 
owner  (204  shares),  through  sale  of  150 
shares  for  $130,000  to  Hutchinson  Pub.  Co., 
publisher  of  Hutehinson  (Kans.)  News-Herald. 
Newspaper  firm  is  principally  owned  by  John 
and  Sidney  Harris,  half-owners  of  the  Salina 
Journal  which  owns  48.5%  of  KSAL.  Harris 
brothers,  in  addition  to  other  newspaper  in- 
terests, also  are  20%  owners  of  KBUR  Burling- 
ton, la.,  and  minor  interest  holders  in  KTOP 
Inc.,  applicant  for  new  station  in  Topeka. 
Under  contract,  Mr.  Laubengayer  would  be  re- 
tained for  seven  years  as  manager. 

WAB  MEET  ON 

WITH  LESS  than  50  delegates  scheduled  to 
attend,  the  Western  Assn.  of  Broadcasters 
(Canadian)  convention,  called  for  Aug.  6-7  at 
Palliser  Hotel,  Calgary,  will  be  held,  G.  R.  A. 
Price  of  CFRN  Edmonton,  president,  disclosed. 
Government  ruling  banning  all  meetings  in- 
volving travel  of  more  than  50  will  not  apply. 
WAB  convention  will  consider  rate  classifica- 
tion, sales  promotion,  Bureau  of  Broadcast 
Measurement,  engineering  and  general  busi- 
ness. 

GE  DIVIDENDS  UP 

GE  DIVIDENDS  for  the  first  half  of  1945 
were  $24,793,533  or  86  cents  per  share  of  com- 
mon stock,  representing  an  increase  of  19% 
over  the  $20,770,700  or  72  cents  per  share 
earned  during  the  corresponding  period  of  last 
year,  Charles  E.  Wilson,  president,  announced 
Friday.  The  company's  total  income  was  14% 
less  than  in  the  first  half  of  1944  mainly  due 
to  lower  prices  on  war  products  and  reduction 
in  income  sources  other  than  sales,  but  this 
was  more  than  offset  by  a  22%  reduction  in 
the  amount  set  aside  for  Federal  income  taxes 
and  postwar  adjustments. 

Closed  Circuit 

(Continued  from  page  A) 
just  question  of  NAB-Army  follow-up  on  who, 
when  and  how. 

ONE  OF  radio's  best  known  Gal  Fridays, 
Gladys  Hall  of  CBS  Washington,  has  been 
loaned  to  Capt.  Harry  C.  Butcher  USNR,  for 
nearly  three  years  aide  to  Gen.  Ike  Eisen- 
hower. For  10  years  Gladys  was  secretary  to 
Capt.  Butcher  during  his  service  as  CBS 
Washington  vice-president.  She  continued  with 
his  successor,  Earl  C.  Gammons,  CBS  Wash- 
ington director.  With  offices  in  Pentagon,  Capt. 
Butcher  and  his  new  assistant  have  writing 
project  ahead,  nature  of  which  soon  will  be 
announced.  Then  Capt.  Butcher  goes  on  in- 
active status,  but  hasn't  decided  future  plans. 

UPCOMING  military  detachments:  Capt. 
E.  P.  H.  James,  former  NBC-Blue  promotion 
chief,  after  three  years  with  Army  Air  Forces, 
to  leave  this  fall.  Plans  indefinite,  but  prob- 
ably with  an  eye  to  television  in  which  he  had 
specialized  on  commercial  development.  Lt. 
Col.  Ralph  Walker,  executive  officer  Joint 
Army-Navy  Communications  Board,  on  leave 
as  principal  broadcast  attorney  of  FCC,  May 
decide  to  enter  private  law  practice. 

LOOK  FOR  a  lifting  of  restrictions  on  Radar 
by  both  Army  and  Navy  on  August  15. 


OPA  TO  DETERMINE 
SET  PRICES  SHORTLY 

PRICES  on  1945  radio  receivers  probably  will 
be  determined  within  a  month,  it  was  learned 
Friday  with  the  issuance  by  OPA  of  industry- 
wide pricing  policies  governing  manufacturing 
reconversion.  OPA  is  now  completing  a  survey 
to  ascertain  differences  in  prewar  and  present 
costs  of  producing  tubes  and  will  send  out 
questionnaires  this  week  to  obtain  similar  in- 
formation on  other  components. 

An  increased  cost  factor  of  18%  has  been 
adopted  on  wood  cabinets  but  no  adjustments 
have  yet  been  made  on  plastic.  No  requests 
have  been  received  for  changes  in  transmitter 
prices,  an  OPA  official  said.  New  program  per- 
mits manufacturers  operating  under  1942  ceil- 
ings to  begin  production  without  consulting 
OPA  but  provides  machinery  through  OPA 
district  offices  for  individual  adjustments  re- 
quired to  promote  reconversion. 

AAF  DAY  ON  AIR 

"AIR  FORCE  DAY"  will  be  observed  on  coast- 
to-coast  programs  Aug.  1,  date  set  for  celebra- 
tion by  Gen.  H.  H.  Arnold.  AAF  will  be  saluted 
on  several  network  programs  including  the 
nine  net  shows  of  the  AAF  Office  of  Radio  Pro- 
duction. Also  scheduled  for  broadcast  is  Offi- 
cial Air  Power  League  banquet  in  New  York 
Aug.  1,  with  speeches  by  Gens.  Eisenhower 
and  MacArthur  picked  up  from  overseas. 

3-WAY  MERGER 

PROPOSAL  to  merge  Utah  Radio  Products 
Co.  and  Universal  Cooler  Corp.  into  Interna- 
tional Detrola  Corp.  has  been  approved  by  the 
boards  of  directors,  of  all  three  companies. 
Acceptance  of  the  plan  awaits  voting  by  stock- 
holders which  will  be  held  soon,  C.  Russell 
Feldmann,  Detrola  president  and  chairman, 
announced. 

DAYTIME  LEADERS 

TEN  TOP  daytime  network  programs  in  the 
July  23  Hooper  report  are  When  a  Girl  Mar- 
ries with  a  6.4  rating;  Portia  Faces  Life,  6.3 
rating;  Young  Widow  Brown  6.2;  Stella  Dal- 
las 6.2;  Ma  Perkins,  CBS,  6.1;  Today's  Children 
5.9;  Life  Can  Be  Beautiful  5.9;  Breakfast  in 
Hollywood,  11:15  a.m.,  5.9;  Pepper  Young's 
Family  5.8.  Tied  for  10th  place  are  Romance 
of  Helen  Trent  and  Our  Gal  Sunday,  each  5.7. 
Top  two  Saturday  daytime  network  programs 
in  the  report  are  Stars  Over  Hollywood  with 
6.2  rating  and  Theater  of  Today,  5.7. 


Announcer-Rescuer 

DOUBLING  in  the  evenings  as  an  ambu- 
lance driver  for  a  funeral  home,  Bill 
Blankenship,  associate  of  Harvey  Hudson 
on  the  WRVA  Richmond  early  morning 
program  Wake  Up  Time,  was  able  to 
give  listeners  a  graphic  story  of  a  Grey- 
hound bus  accident  last  week.  The  ve- 
hicle had  plunged  into  a  rain-swollen 
creek  near  Richmond  and  Bill,  summon- 
ed with  his  ambulance,  was  the  second 
person  at  the  scene.  After  taking  13  pas- 
sengers to  a  hospital  he  reported  to  werk 
at  the  studios,  muddy  and  still  hastily 
attired,  to  give  Richmonders  their  first 
account  of  the  tragedy. 


RALPH  LINDLEY,  formerly  with  Beaumon 
&  Hohman,  San  Francisco,  appointed  manage 
of  new  Los  Angeles  office  of  Headley-Reed  Co  i 
at  210  W.  7th  St.  Phone:  Vandike  1725. 

HAROLD  HIGGINS,  former  sales  manage 
WING  Dayton  and  WIZE  Springfield,  O.,  t> 
Spot  Sales,  Chicago,  as  district  manager. 

HARRY  HEINRICH,  for  31  years  with  tto 
sales  department  of  the  Baltimore  Sunpapers 
joins  WITH  Baltimore  as  account  executiv 
and  special  merchandising  expert. 

EDGAR  H.  TWAMLEY,  former  director  a 
WBEN  Buffalo,  and  recently  in  the  Office  o 
Strategic  Services,  succeeds  Marvin  Bergei 
the  station's  secretary  serving  as  acting  gen 
eral  manager. 

MITCHELL  KING,  formerly  of  CBS,  has  join 
ed  announcing  staff  of  WNEW  New  York. 

PETER  A.  CAVALLO  Jr.,  formerly  witl 
NBC  Chicago,  to  J.  Walter  Thompson  Co.,  Chi 
cago,  to  supervise  local  production  of  agencj 
including  programs  sponsored  by  Bowma 
Dairy  Co.  and  Northern  Trust  Co. 

RODGER  HERNDON  has  left  the  sales  stal 
of  WQAM  Miami  to  open  his  own  office. 

STEPHEN  CZUFIN,  in  charge  of  Luck; 
Strike  printed  advertising  at  Foote,  Cone  I 
Belding,  named  account  executive  on  Ameri 
can  Tobaceo  Co.  account. 

SIDNEY  MOSELEY,  commentator  and  an 
thor,  starts  news  series  July  24  10:15-10:3 
p.m.  on  WOR  New  York. 

CHARLES  H.  SMALL,  of  Jacksonville  Jour 
nal,  named  publicity  director  of  WJHP,  Fla. 

MARY  LOUISE  JONES,  formerly  of  Bio\ 
Co.,  New  York,  now  with  Adam  J.  Young  Jr. 
N.  Y. 

MARTIN.  STARR,  United  Artists  radio  an< 
exploitation  manager,  resigns  July  27  to  pre 
pare  several  programs  for  radio  audition. 

BILL  WILLIAMS,  WNEW  New  York  an 
nouncer,  is  taking  a  screen  test  at  20th  Cen 
tury  Fox. 

LT.  GEORGE  L.  YOUNG,  USNR,  former  a; 
sistant  to  J.  Harold  Ryan,  vice-president  of  th 
Fort  Industry  Co.  and  interim  NAB  presidenl 
now  is  production  chief,  radio  unit,  Welfar 
Activity  Navy  Bureau  of  Personnel.  He  pre 
duces  the  Navy  Reporter. 

NORMAN  MacKAY,  advertising,  prograr 
and  promotion  director  of  WQAM  Miami,  las 
week  announced  his  resignation  after  16  years 
He  has  not  announced  future  plans. 

CEDRIC  FOSTER,  Mutual  news  commentato 
who  has  been  covering  the  war  in  the  Pacifi 
for  two  months,  has  returned  to  the  States. 

LT.  COL.  LEONARD  M.  MASIUS  of  Masiu 
&  Ferguson,  London,  is  now  in  New  York  o 
terminal  leave  from  the  Army.  He  is  makin 
his  headquarters  at  Foote,  Cone  &  Beldin;  ' 
New  York,  while  here. 

MALCOLM  NEILL,  assistant  station  relation  ;  , 
supervisor  of  Canadian  Broadcasting  Corp  | 
resigns  at  the  end  of  August  to  become  mar  ! 
ager  of  CFNB  Fredericton,  N.  B.,  owned  b 
his  father,  J.  S.  Neill. 

LT.  RALPH  SNELGROVE,  recently  dischan 
ed  from  the  Royal  Canadian  Navy,  has  r( 
turned  to  CFOS  Owen  Sound,  Ont,  as  manage:  , 
Bill  Hawkins,  acting  manager  since  Snelgrov 
left,  becomes  assistant  manager. 

JOSEPH  A.  HARDY,  for  the  past  14  yeaii  j 
director  of  national  sales  at  CHRC  Quebec,  hs  11 
opened  his  own  representative  firm. 
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NATIONAL 
BROADCASTING  COMPANY 

for  pioneering  American  broadcasting 
with  programs  of  national  scope 


On  September  14, 1926,  a  gen- 
eral statement  was  issued  to 
the  public  press,  signed  by 
Owen  D.  Young  and  General 
James  G.Harbord,  formally  an- 
nouncing the  formation  of  the 
National  Broadcasting  Com- 
pany. The  statement  remains  today  an 
admirable  expression  of  the  plans  and 
purposes  of  America's  senior  network. 

The  inaugural  NBC  program  was 
broadcast  from  8  p.  m.  until  midnight 
November  15, 1926  from  the  Grand  Ball- 
room of  the  Waldorf-Astoria.  Traditional 
now  are  the  names  of  those  who  par- 
ticipated. 

Down  through  the  years  of  broadcast- 
ing's first  quarter-century  the  program 
itself  has  been  the  thing.  In  the  pro- 
grams produced  by  the  network  or  by  the 
individual  station  lies  the  true  strength 
of  American  broadcasting.  That  is  why 
KMBC,  since  its  inception,  has  put  the 
emphasis  on  doing  a  programming  job 
in  its  own  service  area.  The  success  of 
these  efforts  can  best  be  shown  by 
KMBC's  reputation  of  being  the  station 
with  a  network  operation. 

An  interesting  aftermath  of  the  first 
NBC  program  was  a  news  item  in  a  New 
York  newspaper  for  November  17th.  It 
stated  that  NBC's  christening  party  had 
cost  $50,000 — one-half  of  which  went  to 
the  artists  who  appeared  on  the  pro- 
gram. "In  revealing  these  figures  yes- 
terday to  the  Associated  Press,"  the 
report  continued,  "an  official  of  the  com- 
pany said  it  was  expected  to  make  ad- 
vertising ultimately  pay  the  entire  ex- 
pense of  elaborate  programs  to  come." 

KMBC 

OF 

KANSAS  CITY 

FREE  &  PETERS/  INC. 


Of  course— KMBC-FM,  An  Extra  Service  at  No  Extra  Cost 

SINCE  1928  ★  BASIC  CBS  STATION  FOR  MISSOURI  AND  KANSAS 
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JULIE  BENNELL,  cen- 
ter, writer,  producer 
and  director  of  "Wom- 
en Commandos",  inter- 
views Oklahoma's  Gov- 
ernor Robert  S.  Kerr, 
and  Maj.  Gen.  Richard 
Donovan,  8th  Service 
Command.  This  pro- 
gram won  the  PUAA 
award  for  public  serv- 
ice for  the  second 
straight  year. 


WKY 

Serves  Oklahoma  Women  with  Programs 
Packed  with  Ideas,  Information,  Inspiration 


J^S  WOMEN'S  interests  have  expanded  a 
hundred-fold  in  the  past  decade  and  a 
half,  WKY  has  been  with  them  in  action, 
ahead  of  them  in  thought. 

Today,  WKY  is  serving  the  diverse  inter- 
ests of  Oklahoma  women  in  many  ways; 
serving  their  interest  in  their  homes,  their 
families  and  themselves. 

Since  the  beginning  of  the  war,  the  part 
of  Oklahoma  women  on  the  home  front  has 
been  guided,  directed  and  recognized  by  a 
program,  "Women  Commandos",  written, 
produced  and  directed  by  Julie  Bennell  and 
which  for  the  second  straight  year  has  re- 
ceived top  national  recognition  in  the  field 
of  public  service  by  the  Public  Utilities 
Advertising  Association. 

"Women  Commandos",  besides  being  the 
official  information  program  of  the  Red 
Cross,  OPA  and  WAC  recruiting,  informa- 
tion outlet  for  War  Bond,  Cancer  Control, 
USO,  and  dozens  of  other  war-related  organ- 
izations, has  honored  more  than  2,000  Okla- 
homa heroes  and  interviewed  their  wives 
or  mothers,  honored  outstanding  women  for 
war  work,  conducted  piograms  from  nearby 


military  and  naval  hospitals,  collected  more 
than  11,000  fountain  pens  for  service  men, 
and  performed  innumerable  other  services. 

But  this  was  only  one  five-a-week  program 
on  WKY  and  only  one  phase  of  this  station's 
service  to  women. 

Oklahoma  women  listen  to  Helen  Barr 
six  times  a  week  for  information  and  ideas 
on  home  decoration,  gardening,  cooking, 
beauty  and  dressmaking;  and  to  Mrs.  Edyth 
Wallace  each  Saturday  for  advice  on  child 
and  home  problems;  and  to  the  Farm 
Reporter  program  for  ideas  and  suggestions 
of  special  interest  to  farm  women. 

WKY,  by  sensing  its  obligation  to  serve 
all  segments  of  its  audience,  has  made  itself 
a  source  of  practical  helpfulness  to  all 
women  all  over  Oklahoma. 


WKY*0KLAH0MA  CITY 

OWNED  AND  OPERATED  BY  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklaheman  and  Times— the  Farmer-Stockman 
KVOR,  Colorado  Springs— KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED    NATIONALLY    BY    THE    KATZ  AGENCY. 


HELEN  BARR  is  WKY's  Home  Service  Director,  covers  mail 
phases  of  women's  interests  in  their  homes,  their  gardens  an 
their  personal  appearance. 


FARM  WOMEN  are  attentive  listeners,  to  WKY's  Farm  Report*'] 
program.  Above,  Edd  Lemons,  director,  interviews  home  demor] 
stration  agent  and  farm  woman  on  cheese  making. 


MRS.  EDYTH  THOMAS  WALLACE,  nationally  known  autjhj 
and  lecturer  on  parent  and  child  problems,  dramatizes  fami 
problems  through  the  Smith  and  Brown  families,  right  ai' 
wrong. 

JULIE  BENNELL  interviews  a  blinded  G.I.  in  an  occupatior 
therapy  ward  of  a  nearby  military  hospital  as  a  monthly  fejj 
ture  of  her  "Women  Commandos"  program. 
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From  The  Housetops 


Wise  counsel  has  it:  "If  it's  worth  shout- 
ing about,  shout  it  from  the  housetops." 
It  is  because  the  job  being  done  by  267 
Fort  Industry  Company  radio  people  in 
the  public  interest,  convenience  and  nec- 
essity is  recognized  by  listeners  and  adver- 
tisers as  "Broadcasting  at  Its  Best"  that 
we  shout  it  from  the  housetops.  Better 
still  —  we're  doing  a  housetop-shouting 
job  in  seven  important  markets  for  a  heap 
of  advertisers  who  will  not  be  satisfied 
with  less  than  the  best  ! 

THE  FORT  INDUSTRY 
COMPANY 

//  It's  a  Fort  Industry  Station  .  .  . 
You  Can  Bank  On  It. 


WSPD,  Toledo— WWVA,  Wheeling — WAGA,  Atlanta— WGBS,  Miami— WMMN,  Fairmont— WLOK,  Lima— WHIZ,  Zanesville 


\J  (-?  Kj  I.J  *J  \f 


(This  photograph  was  taken  at  a 
WLS  event  and  is  one  of  many 
crowds  drawn  by  WLS.prpmotdan^    u)  / y 


consistently 

RESPONSIVE 
AUDIENCE 

Listener-Confidence  Always 
Produces  RESULTS 

17,448  LISTENERS  WRITE  FOR -A  SAMPLE  OF  A  PRODUCT  THAT  HELPS  MAKE  ICE  CREAM  AT  HOME! 


They  write  as  readily  for  Mother's  Day  poem*;  for  a 
sample  of  a  hand  lotion* ;  for  information  on  brooders*. 
Listeners  have  written  WLS  15  million  letters  in  1 5 
years.  Our  files  bulge  with  237  proved  advertising  re- 
sult stories. 

These  consistent  results  come  from  listener-confidence. 
For  21  years,  WLS  has  emphasized  service  to  its  four 
Midwest  states  (including  Metropolitan  Chicago).  WLS 
voices  are  welcomed  as  Old  Friends.  50,000  watts  of 
power  on  890  kilocycles  is  dedicated  to  helping  3,551,- 


541  radio  families!  Listener-confidence— friendly  accept- 
ance—consistent response  to  advertising  on  WLS.  If  you 
have  a  selling  problem  in  Midwest  America,  call  the 
nearest  John  Blair  office.  Ask  how  a  WLS  program  can 
get  results  for  your  product,  as  it  did  for  an  ice  cream 
preparation— a  poem— a  hand  lotion— a  pamphlet  on 
brooders— and  hundreds  of  other  quality  products  adver- 
tised on  WLS. 

*This  poem,  announced  twice,  drew  2,827  requests;  7.399  listeners  wrote  for  a 
hand  lotion  sample  offered  just  twice;  a  pamphlet  on  brooders,  mentioned  on  nine 
programs,  brought  1 1 ,297  listener -letters. 


890  KILOCYCLES 
50,000  WATTS 
AMERICAN  AFFILIATE 


represented  by 
John  Blair  &  Company 


CHICAGO  7 


FARMER 
STATI O  N 


Burridge  D.  Butler 
President 


Glenn  Snyder 
Manager 


MANAGEMENT  AFFIUATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


CEDRIC  FOSTER 


Now  Yankee-Mutual  War  Correspondent 


from  The  Billboard  June  2,  1945 


heard  daily  2:00-2: 1 5  P.M.  and  on  Sunday  at  6:30  P.M. 
on  Yankee  and  Mutual. 


THE  YANKEE  NETWORK,  inc. 

Member  of  the  Mutual  Broadcasting  System 


21  BROOKLINE  AVENUE,  BOSTON  15,  MASS. 


Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC. 


Published  every  Monday,  53rd  issue   (Year  Book  Number)    published  in  February  by   Broadcasting   Publications,  Inc.,  870  National  Press   Building,  Washington   4,   D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Closed  Circuit 


Business  Briefly 


WITH  FCC  APPROVAL  of  transfer  of 
WBYN  Brooklyn  to  Newurk  Evening  News, 
(story  this  issue)  there  will  be  appointment  of 
new  manager  any  time.  Directing  Newark 
News  radio  is  Edward  A.  Foote,  Washington 
attorney  and  son-in-law  of  newspaper  pub- 
lisher. Recent  talk  linked  Arthur  Simon,  man- 
ager of  WPEN  Philadelphia,  under  former 
Bulova  ownership  and  more  recently  aide  to 
Ralph  Atlass,  owner  of  WIND  Chicago  as 
likely  choice,  but  it  isn't  certain  now. 

IF  AND  WHEN  Cowles  Broadcasting  Co. 
disposes  of  WHOM  Jersey  City,  Craig  Law- 
rence, seasoned  Cowles  vice-president,  will 
trek  back  to  Midwest,  probably  Des  Moines, 
to  head  radio  sales  operations.  Several  offers 
for  WHOM  under  consideration. 

FATE  of  BBC  charter,  now  before  Parlia- 
ment committee,  will  not  be  seriously  influ- 
enced either  way  by  British  election,  Labor 
party  platform  calling  for  nationalization  of 
mines  and  possibly  other  industries.  Second 
10-year  BBC  charter  expires  at  end  of  1945. 
BBC  went  on  peacetime  schedule  July  29,  with 
two  main  programs,  Home  Service  and  Light 
Programme.  Regionals  will  be  enlarged. 

WHAT  IS  CLAIMED  to  be  first  jeep  (Willys 
Overland)  sold  for  civilian  use  is  about  to  be 
delivered  to  J.  Harold  Ryan,  NAB  president, 
at  his  Toledo  home.  C'omdr.  George  G.  Storer, 
Ft.  Industry  Co.  president  and  Mr.  Ryan's 
brother-in-law,  ordered  it  for  Storer,  Ryan, 
Reinsch  in  Estes  Park,  Col. 

OWI  has  no  intention  of  giving  up  Radio  Lux- 
embourg for  some  time.  Powerful  signal  is 
best  possible  means  of  reaching  all  Europe. 
With  SHAEF  and  ABSIE  gone,  it's  only 
American  chance  to  put  over  democratic  point 
of  view.  This  spikes  rumor  printed  in  London 
Daily  Mail  that  Col.  William  S.  Paley,  on 
leave  as  CBS  president,  had  offered  million 
pounds  per  year  for  rights  to  Luxembourg. 
Mail  ran  complete  denial  after  Col.  Paley,  in 
charge  of  radio  psychological  warfare,  threat- 
ened suit.  Col.  Paley  expected  to  return  in 
early  September  [Closed  Circuit,  July  9]. 

THOUGH  NOTHING'S  being  said  about  it, 
FCC  Chairman  Paul  A.  Porter  and  Commis- 
sioner E.  K.  Jett,  one  of  the  world's  foremost 
allocation  experts,  tentatively  contemplate  a 
trip  to  Canada  about  Aug.  10-13  to  confer 
informally  with  Canadian  Broadcasting  Corp. 
on  overall  allocations.  Mutual  interest  in  use 
of  identical  channels  for  radio  services,  in- 
cluding broadcast,  and  need  of  coordinating 
FM  and  television  bands  if  same  receivers 
are  to  be  used,  should  lead  to  conversations. 
Commission,  a  fortnight  ago,  sent  James  Sher- 
idan of  its  Economic  Dept.  to  Toronto  to  study 
CBC  station  relations  department  and  regula- 
tions. At  CKEY  Toronto  he  observed  blocked 
program  setup. 

AMERICAN  BROADCASTING  Co.,  formerly 
Blue  network,  put  chip  on  shoulder  late  last 
(Continue  1  on  page  86) 


Up  comma 

Aug.  1-2:  Informal  engineering  conferences, 
FM,  TV,  facsimile  standards,  10  a.m.,  Con- 
ference Room  B,  Interdept.  Aud.,  Wash- 
ington. 

Aug.  2:  FCC  Oral  argument,  transfer  Crosley 
Corp.  (WLW)  to  Aviation  Corp. 

Aug.  6-7:  NAB  Board,  Hotel  Statler,  Wash- 
ington. 

Sept.  10-11:  MBS  Board,  Hotel  Ambassador, 
New  York. 

Bulletins 

U.  S.  CIRCUIT  COURT  of  Appeals  in  the 
Second  District,  New  York,  on  Friday  handed 
down  a  decision  in  favor  of  the  National  Labor 
Relations  Board,  which  had  asked  for  a  decree 
compelling  networks  to  recognize  the  Board's 
certification  of  NABET  as  the  bargaining 
agent  for  platter  turners.  Court  turned  down 
the  request  of  the  American  Federation  of 
Musicians  (AFL)  that  the  Board  be  asked  to 
reconsider  the  case  on  basis  of  new  evidence. 

COOPERATIVE  presentation  of  five-minute 
hourly  newscasts  by  WAAT  Newark  and  the 
Newark  Evening  News  ends  Aug.  2  after  3% 
years,  according  to  Irving  R.  Rosenhaus,  gen- 
eral manager  and  executive  vice-president  of 
WAAT.  He  said  more  extensive  news  coverage 
by  WAAT  news  staff  is  planned  in  line  with 
proposed  FM  and  TV  activities  which  will  re- 
quire on-the-spot  coverage  of  local  events. 
WAAT  is  considering  a  five-minute  hourly 
newscast  available  to  selected  sponsors  for 
institutional  advertising. 

VOLUNTARY  radio  promotion  is  moving  rec- 
ord peach  crops  through  regular  trade  chan- 
nels, says  Dept.  of  Agriculture,  which  had  wor- 
ried about  danger  of  market  glut  and  need  of 
extensive  U.  S.  purchase. 

KORAL  LABS.,  Mt.  Vernon,  New  York  (Koral 
toothpowder)  has  appointed  Raymond  Spec- 
tor  Co.  to  handle  advertising.  Extensive  radio 
planned.  Two  participation  programs  bought, 
Fitzgeralds,  on  WJZ  New  York  six  weekly 
52  weeks,  and  Arthur  Godfrey  thrice  weekly 
52  weeks  on  WABC  New  York.  Will  expand 
in  September. 

COL.  HAYES  GETS  AWARD 

LT.  COL.  JOHN  S.  HAYES,  chief  of  Ameri- 
can Forces  Netwoi'k,  has  been  awarded  the 
Croix  de  Guerre  for  "exceptional  services  dur- 
ing the  liberation  of  France"  and  his  untiring 
efforts  in  bringing  American  radio  to  troops 
in  the  ETO.  Presentation  was  made  by  Gen. 
Rodd  of  the  French  army.  It  is  the  second  such 
honor  for  Col.  Hayes,  who  was  given  the 
bronze  star  for  "meritorious  achievement"  by 
Gen.  Dwight  D.  Eisenhower  for  his  radio  work 
in  United  Kingdom,  France  and  Germany.  Be- 
fore the  war  Col.  Hayes  was  assistant  program 
director  of  WOR  New  York. 


PERFUME  RENEWAL  •  Parfume  Weil 
Paris,  New  York,  on  Sept.  4  renews  sponsor- 
ship for  third  consecutive  year  Lisa  Sergio's 
Columns  of  the  Air  on  WQXR  New  York. 
Agency,  Kelley,  Nason,  Inc.,  New  York. 

ANGOSTURA  ON  WOR  •  Angostura-Wup- 
permann  Corp.,  New  York,  for  Angostura 
Bitters,  on  Aug.  4  starts  a  Saturday  quarter- 
hour  on  WOR  New  York,  featuring  Lanny 
and  Ginger,  singing  team,  and  guest  stars. 
Agency,  Donahue  &  Coe.,  N.  Y. 

NAMED  FOR  CANADA  •  American  Home 
Products  Corp.,  New  York,  names  Young  & 
Rubicam,  Toronto,  for  Clapp's  baby  food  and 
cereals  in  Canada.  Agency  plans  Canadian 
advertising  of  other  products  of  American 
Home,  such  as  Kolynos  toothpaste,  Anacin, 
Freezone  and  Bisodol. 

FOOD  FIRM'S  SPOTS  •  Banana-Rette  Corp., 
New  York  (breakfast  food),  has  appointed 
Alvin  Gardner  Co.,  New  York,  to  handle  ad- 
vertising. Spot  campaign  is  scheduled. 

LIPSTICK  DEBUT  •  Elizabeth  Kent  Co. 
New  York  (lipsticks),  starts  radio  first  time 
Sept.  17  with  thrice-weekly  sponsorship  oi 
Dick  Gilbert  on  WHN  New  York,  9-9:15  p.m. 
Agency,  A.  W.  Lewin  Co.,  New  York. 

LeGEAR  PICKING  •  Fall  schedule  for  Dr. 
LeGear  Medicine  Co.,  is  being  made  up  bj 
Simmonds  &  Simmonds,  Chicago.  Station  list 
not  complete. 

GENERAL  MILLS  BUYS  •  General  Mills 
Minneapolis,  has  bought  9:25-9:30  a.m.  (CWT) 
period  five  mornings  weekly  on  full  Americar 
network  effective  Sept.  17.  Show  and  prbduc 
not  specified,  though  It  Really  Happened  if  J 
considered  for  position.  Contract,  52  weeks 
through  Dancer-Fitzgerald-Sample. 

OIL  FIRMS  RENEW  •  Pan  American  Pe 
troleum  Corp.,  New  Orleans,  and  Americai 
Oil  Co.,  Baltimore,  have  renewed  Edward  R I 
Murrow  on  CBS  Sundays,  1:45-2  p.m.  (EWT! 
for  52  weeks.  American  Oil  on  Aug.  16  als'tl 
renews  CBS  World  News,  Thursday,  6-6:1  | 
p.m.    (EWT)   for  52  weeks.  Agencies,  Fitzj 
gerald  Adv.,  New  Orleans,  for  Pan  American  I 
Joseph  Katz,  Baltimore,  for  American  Oil.  : 

AIR  FORCE  DAY  PICKUP 

AMERICAN  and  Mutual  networks  will  can- 
banquet  celebrating  Air  Force  Day,  Aug.  . 
event  to  be  staged  at  Waldorf-Astoria,  Ne1 
York,  by  Air  Power  League  and  Wings  Cluli 
with  pickup  10:30-11  p.m.  (EWT). 

AFRS  CITED 

ARMED  FORCES  RADIO  SERVICE,  Lc 
Angeles,  has  been  awarded  meritorious  servk 
unit  star  by  Mai.  Gen.  F.  H.  Osborn,  dire' 
tor  of  Information  and  Education  Divisio: 
ASF.  Presented  for  "superior  performance  ( 
duty  and  maintenance  of  discipline",  unit  stz 
was  bestowed  in  lieu  of  a  second  service  awai 
of  merit. 


Page  4    •    July  30,  1945 


BROADCASTING    •    Broadcast  Adrertisir, 


Left-hand  control  .  .  .  rhythmic  pivot  .  .  .  concentra- 
tion ...  all  mark  par-crackers.  Tis  far  more  too  .  .  .  the 
fine  points  of  a  windward  "push  shot"  and  "fading"  from 
a  hanging  lie  .  .  .  knowing  which  shot  under  which  cir- 
cumstance. 

nd  in  radio  ..... 

It  may  not  be  the  straight  left  arm  .  .  .  but  strong  local 
programming.  May  not  be  the  rhythmic  pivot  .  .  .  but  alert 
newscasting.  'Tis  far  more  in  radio  too  .  .  .  the  experi- 
enced management  for  example  that  knows  what  to  do 
with  any  advertiser's  problems. 


REPRESENTED  NATIONALLY  BY 


:    ★  ★ 


fi  PETRY 


•1 


1 


1 
J. 


★    ★  * 


NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 
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SPOT 

RADIO  LIST 

TV  3D 

Atlanta 

NBC 

WRAI 

VV  DM  L 

Baltimore 

NBC 

Boston 

MBS 

Bridgeport 

MBS 

WRFM 

VV  DLM 

Buffalo 

NBC 

VV  \Jr\X\ 

Cleveland 

CBS 

WPA  A 

Dallas 

NBC 

WRAP 

Fort  Worth 

NBC 

Ft.  Worth,  Dallas 

BLU 

Y  A  DAA 

Fresno 

CBS 

W  IP 
VV  J  ft 

Detroit 

CBS 

Hartford,  Conn. 

BLU 

Y  PPf 

Houston 

NBC 

VY  \Jf\v 

Kansas  City 

NBC 

If  POP 

Lincoln 

BLU 

Y  ApIC 

Little  Rock 

NBC 

If  PI 
Nrl 

Los  Angeles 

NBC 

VA/U  A  C 

w  n  ao 

Louisville 

CBS 

Wl  1  H 
W  LLn 

Lowell-Lawrence 

MBS 

\A7TAA  1 
W  1  /WJ 

Milwaukee 

NBC 

Y  CTD 
l\o  1  r 

Mpls.-St.  Paul 

NBC 

WSM 

Nashville 

NBC 

WSMB 

New  Orleans 

NBC 

WTAR 

Norfolk 

NBC 

KOIL 

Omaha 

CBS 

KGW 

Portland,  Ore. 

NBC 

WEAN 

Providence 

MBS 

WRNL 

Richmond 

BLU 

KSL 

Salt  Lake  City 

CBS 

WOAI 

San  Antonio 

NBC 

KQW 

San  Francisco 

CBS 

KOMO 

Seattle 

NBC 

KTBS 

Shreveport 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

BLU 

WMAS 

Springfield 

CBS 

WAGE 

Syracuse 

BLU 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

WAAB 

Worcester 

MBS 
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The  Weekly     J  y       Newsmagazine  of  Radio 


For  finest  reports  of  World  Neivs  .  .  . 


For  exciting  coverage  of 

New  Orleans'  big  events  . 


Folks  turn 
first  to  — 


WWL 

NEW  ORLEANS 

A   DEPARTMENT   OF   LOYOLA  UNIVERSITY 


THE  GREATEST  SELLING   POWER   IN  THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    *    Clear  Channel    *    CBS  Affiliate 
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WSIX  makes  the  perfect  teammate  for  your  ad- 
vertising dollar,  and  here  is  why  you  will  get  a 
sure  return:  (1)  An  81.5%  increase  in  WSIX's 
all-day  average  Hooper  during  the  two  years 
ending  in  January.  (2)  The  best  daytime  Hooper 
rating  of  any  Nashville  station.  (3)  Outstanding 


shows  of  both  the  AMERICAN  and  MUTUAL  Net- 
works. (4)  WSIX  is  in  the  heart  of  the  rich  middle 
Tennessee  area— a  million  manpower  market  that 
will  continue  to  boom  after  the  war.  AND  all 
of  these  potential  buyers  are  waiting — first  to 
hear  about  your  product — second,  to  buy  it. 


REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 
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MUTUAL 


5000 
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THE  BIGGEST  SHOW  IN  TOW 

and  we're  still  talking  about  it... 


...  so  is  Des  Moines.  Back  in  the  middle  of  May,  using  every  avail- 
able medium,  we  began  telling  everybody  within  our  reach  (and 
that's  pretty  far)  that  "The  Biggest  Show  In  Town"  would  move  to 
KSO  on  June  15th. 

"The  Biggest  Show  In  Town"  moved  on  schedule.  Here's  how  it 
was  done  . . . 

Newspaper  ads  (3752  agate  lines)  talked  about  "The  Biggest 
Show  In  Town"  moving  to  KSO. 

30  24-sheet  billboards  strategically  placed  in  downtown  Des 
Moines  pointed  out  KSO's  new  programs  to  passers-by. 

Telephone  calls  ( 3100 )  pleasantly  told  Des  Moines  civic  leaders 
of  the  CBS  move  to  KSO. 

Streetcar  cards  ( 2000 )  pointedly  reminded  Des  Moines' 4,250,000 
monthly  riders  of  "The  Biggest  Show  In  Town"  now  on  KSO. 


Book  matches  (2,000,000  packs)  reminded  smokers  to  tune  to 
"The  Biggest  Show  In  Town". 

Correspondence  stickers  on  every  piece  of  outgoing  mail  made 
correspondents  aware  of  KSO's  CBS  network  affiliation. 


10VED  TO  KSO  JUNE  I5TH 


Whom 


BSHM 

8HH 


2000  half-sheet  posters  flooded  Des  Moines  telling  of  CBS  stars 
moving  to  KSO. 

4800  weekly  program  schedules  were  mailed  to  KSO  customers. 

1000  Victory  in  Europe  books  and  1000  Listen  books  were  sent 
to  Des  Moines  merchants  and  listeners. 

Beginning  June  15th,  every  baby  born  in  Des  Moines  receives  a 
gift,  plus  a  congratulatory  note  to  the  parents  from  KSO. 

A  large  announcement-dinner  party  was  held  for  the  agency  men 
of  Des  Moines,  to  tell  them  that  "The  Biggest  Show  In  Town" 
was  moving  to  KSO. 

A  heavy  schedule  of  courtesy  announcements,  CBS  Star  Record- 
ings and  CBS  Guest-Critic  Recordings  informed  listeners  that 
"The  Biggest  Show  In  Town"  was  now  on  KSO. 

Add  to  all  this,  movie  trailers  in  12  large  Des  Moines  theatres 
...  and  what  do  you  have? 

e  whole  town  ( and  those  195,810  radio  homes  in  our  28-county 
*ular-listening  area)  talking  about  "The  Biggest  Show  In  Town" 
tu>  on  KSO. 

DES  MOINES,  IOWA 
5,000  watts  •  1460  kilocycles 
Kingsley  H.  Murphy,  Owner 
George  J.  Higgins,  General  Manager 
^■gr       Represented  by  Headley-Reed  Co. 
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Lver  see  a  sialion  whose 
daytime  Hooper  "share  oi 
audience"  averages 

49.0%  V 

Perhaps  ... 

...  but  how  about  a 
city  where  the  day  time 
"sets-in-use"  averages 

21.8*1 

NO?  ... 

.  .  .  then  look  at 
Lincoln  -  -  we  feel  it's  a 
rare  result  in  a  market  of 
over  100,000  population. 

In  Fact, 

KFOR  has  80%  more 
daytime  audience  according 
to  Hooper  than  the  next 
highest  station. 

*  if  you're  interested  in 
ratings,  just  multiply  "sets- 
in -use"  by  "share  of 
audience." 


Feature  of  the  Week 


Represented  by  Edward  Pefry  Co.,  Inc. 


0.  HENRY  could  have  done  a  beau- 
tiful piece  on  Harold  W.  Arlin  and 
his  radio  career  at  KDKA.  He  was 
voted  the  world's  most  popular  an- 
nouncer back  in  the  20's,  yet  took 
that  announcing  job  just  to  earn 
enough  money  to  get  a  very  special 
Christmas  gift  for  his  bride.  And 
when  he  reached  the  peak  in  his 
profession,  he  retired — 20  years 
ago. 

Harold  Arlin  arrived  at  his  brief 
career  by  logical  yet  unusual  steps 
for  an  announcer.  Graduated  from 
the  U.  of  Kansas  in  1917  with  a 
B.S.  in  electrical  engineering,  he 
enrolled  in  the  graduate  student 
training  course  of  Westinghouse 
Electric  Corp. 

The  young  Arlin  was  doing  some 
time-study  work  when  Westing- 
house  founded  KDKA  and  located 
the  transmitting  room  on  top  one 
of  the  manufacturing  buildings  at 
East  Pittsburgh.  Mr  Arlin  was  curi- 
ous, the  building  was  near,  so  he 
went  to  have  a  look. 

During  the  "sight-seeing"  tour 
he  was  auditioned,  and  shortly  af- 
ter offered  the  job  of  announcer. 
"I'm  sure,"  he  says,  "the  novelty 
of  the  enterprise  was  less  attrac- 
tive than  the  opportunity  to  earn  a 
few  extra  dollars  for  a  very  special 
Christmas  present  for  Mrs.  Arlin." 

At  first  the  job  took  only  about 
an  hour  of  his  time,  two  or  three 
evenings  a  week.  Then  it  grew  and 
grew  until  he  became  chief  an- 
nouncer of  the  staff  of  four. 

Harold  Arlin's  voice  announced 
most  of  the  "firsts"  of  radio — 
church  service,  play-by-play  base- 
ball and  football,  the  World  Series, 
market  report,  barn  dance,  and  end- 
less others.  He  introduced  to  the 
air  such  celebrities  as  William  Jen- 


KDKA's  original  announcer  returns 
to  the  mike 

nings  Bryan,  Marshal  Foch,  David 
Lloyd  George. 

His  voice  reached  all  parts  of 
the  world  in  those  five  years.  Peo- 
ple in  England  sat  up  all  night  to 
hear  him.  Australian  fans,  13,000 
miles  from  Pittsburgh,  heard  him 
on  KDKA's  early  experimental 
shortwave  programs. 

Then  in  1924— at  the  height  of 
his  popularity  as  "the  world's  most 
popular  announcer" — he  retired.  He 
went  back  to  the  career  that  had 
been  in  the  back  of  his  mind  all 
along — industrial  relations.  He  be- 
came personnel  manager  of  the 
Westinghouse  Mansfield  Works. 
Now  manager  of  industrial  rela- 
tions for  Westinghouse  Electric  Ap- 
pliance Division,  he  is  returning 
briefly  to  the  mike  in  honor  of 
radio's  25th  anniversary,  because 
he  was  in  on  the  beginning  of  the 
show. 


Sellers  of  Sales 


TAILOR-MADE  transcriptions 
for  local  clients  are  the  spe- 
cialty of  Robert  J.  Enders, 
radio  director  of  Kal,  Ehrlich 
&  Merrick  Advertising,  Washing- 
ton. 

Instead  of  the 
fanfare  discs,  throb- 
bing with  heart- 
rending appeals  to 
buy  a  package  today 
from  your  nearest 
grocer,  Bob  Enders 
prefers  to  study  the 
client's  needs  and 
then  prepare  a  ser- 
ies of  discs  and  an- 
nouncements aimed 
at  the  job  ahead. 

For  instance,  the 
Washington  Evening 
Star,  which  owns 
WMAL,  wanted  to 
promote  prestige 
among  capital  new- 
comers without  in- 
creasing circulation  (paper  short- 
age, you  know).  So  Bob  prepai-ed 
a  campaign  embracing  all  the  sta- 
tions in  Washington,  basing  it  on 
the  now  familiar  message,  "If  you 


BOB 


read  it  in  the  Star,  it's  true." 

Kal's  disc  clients  include  retail 
stores,  utilities  and  consumer  prod- 
ucts— and  all  are  devotees  of  the 
tailor-made  transcription  technique. 

Bob  Enders  was 
born  March  29,  1919, 
in  Atlantic  City.  He 
played  basketball  at 
Temple  U.,  and  later 
went  to  Wisconsin 
U.  First  job  was  at 
W  B  A  B  Atlantic 
City. 

In  1941  he  joined 
Kal,  Ehrlich  &  Mer- 
rick (then  Kal  Ad- 
vertising) as  copy 
writer  and  later  as 
radio  director. 

Before  the  U.  S. 
entered  the  war  Bob 
was  drafted  but  was 
given  a  medical  dis- 
charge before  Pearl 
Harbor.  He  married 
his  childhood  sweetheart,  Estelle 
Gellard,  of  Philadelphia.  They  have 
one  child,  a  daughter  Robin,  aged 
1%.  Bob's  hobbies  are  writing  and 
gin  rummy. 
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WILMINGTON 
DELAWARE  || 

5000  day&  night 


NBC 


BASIC 
STATION 


Represented  by 

RAYMER 


KFOR 


Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

^.  Blue  and  Mutual  Networks 
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BUY  WAX  BONDS 


ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  third  of  a  series  of  adver- 
tisements showing  that  RCA  engineers 
developed  the  basic  essentials  of  the 
electronic  television  system — including 
tubes  and  circuits. 

RCA  built  the  first  all-electronic  tele- 
vision transmitters  and  receivers  —  the 
first  commercial  television  station  — 
established  the  first  television  relay  sys- 
tem —  presented  the  first  electronic 
theatre  television  —  was  the  first  to 
televise  a  baseball  game,  and  a  Broad- 
way play;  and  was  first  to  televise  from 
an  airplane. 

RCA  is,  and  will  continue  to  be,  the 
leader  in  practical,  successful  commer- 
cial television.  You  may  expect  the  best 
of  all  kinds  of  television  transmitting 
and  receiving  equipment  from  RCA.  - 


THE  ORTHICON 


IN  a  paper  presented  before  the 
New  York  Section  of  the  I.R.E., 
June  7,  1939,  Albert  Rose  and  Harley 
lams,  of  the  RCA  Research  Labora- 
tories, announced  the  Orthicon,  a 
new  television  pick-up  tube.  In  its 
issue  of  the  following  month  this 
tube  was  characterized  by  "Elec- 
tronics^ as  "...  one  of  the  most 
significant  advances  in  television 
electronics  since  the  advent  of  the 
Iconoscope  itself...  A  new  and 
greatly  improved  form  of  the  Icon- 
oscope, using  low-velocity  electrons 
for  scanning,  thereby  avoids  spurious 


signals,  obtains  storage  efficiency 
ten  to  twenty  times  that  of  the 
Iconoscope,  and  produces  an  output 
current  linearly  related  to  the 
light  input." 

With  this  tube,  storage  efficiency 
was  stepped  up  to  almost  100  per 
cent,  compared  to  5  to  10  per  cent 
previously  obtained,  and  overall 
sensitivity  increased  20  times.  The 
practical  effect  of  this  tube  was  to 
free  television  from  the  limitations 
of  the  studio  and  its  artificial  light- 
ing, and  make  the  whole  world  of 
living  events  a  stage  for  television. 


The  Fountainhead  of  Modern  Tube  Development  is  RCA 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  NEW  JERSEY 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


Educators  were  introduced  to  the  faculty  on  the  opening  day 
of  the  Institute  with  Or.  Charles  F.  Church,  KMBC  director  of 
education,  presiding. 


Among  several  broadcasts  viewed  by  edu- 
cators was  the  international  origination  of 
"Transatlantic  "Call"  —  telling  the  life 
story  of  President  Harry  S.  Truman  by  in- 
terviews  with    Independence  associates. 


They  came  and  they 


L 
iL 


and  were  they  conquered; 


The  first  KMBC  "Radio  Institute  for  Teachers"  is  now  a  thing  of 
the  past,  but  words  of  appreciation  linger  on.  Three  hundred 
educators  from  throughout  the  Heart  of  America  met  in  Kansas 
City  for  three  weeks  study  of  all  phases  of  American  broadcasting. 
With  their  great  influence  upon  future  generations  they  return  to 
their  students  in  the  Fall  better  qualified  to  utilize  the  limitless 
possibilities  of  radio  in  the  classroom.  Thus,  the  long  cherished 
dream  of  Arthur  B.  Church  as  president  and  founder  of  KMBC 
becomes  a  reality. 


that 
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Mr.  artaur  B.  Charon.  Pre 
Sadie  Station  KMBC 
Causes  Citj  6,  Kiaacurl, 


Hbc  ScbealX^ishici  ^^af  Kansas  £ttv.  ?Rxl 


July  S,  IMS 

I>eer  Mr.  Cfcureh: 

With  tht  eospletlon  of  KMBC '  •  Sunper  Radio  Institute  I 

—  .       in  evaluation   i    appreciation.     Proa  mhj  Kansas  City, 

Missouri,  public  school  teachers  privileged  to  participate  In 
to*  Institute  I  nave  received  letter!  expressing  gratitude  for 
tae  opportunity  Lbat  nae  been  theirs  and  testifying  to  Che  value 
of  tie  three-week  progran.     Hist*  letters  are  an  Indication  of 
the  high  regara  In  which  the  Institute  has  been  bald  and  sapple- 
■ant  area  sore  naaerous  oral  expressions  of  appreciation.    It  la 
avide-nt  tbat  tha  experience  afforded  oeabera  of  our  staff  and 
other  participants  baa  bean  aost  aorta  valla. 

tna  fulfllaent  of  a  project  conteapltted  acre  then  a  year 
ago,  KsBC'a  Summer  Radio  Institute,  baa  In  ny  opinion  bean  an 
outstanding  soceeae.     Thle  la  due  to  Ban;  factors  -  careful 
planning  over  a  period  of  necy  sontna;  the  aettlng  up  of  a  repre- 
sentative Adviaorj  Council;  tna  selection  of  a  veil-qua 11 fled 
aad  capable  faculty;  provision  during  the  Institute  for  Taried 
end  interesting  preaentatlona  Including  addresses  by  eelnent 
authorities  in  tne  radio  field  and  tne  origination  of  local, 
national  and  interna tic eel  broadcasts;  promotion  of  an  awareness 
to  the  full  appreciation  of  radio  In  all  of  ite  various  phases 
permitting  an  acquaintance  vith  radio  techniques  and  the  Inherent 
possibilities  of  radio  as  an  educational  cadluc.     is  a  najor  ltea 
contributing  to  the  auccesa  of  the  Institute,  hovever,  I  would 
list  the  aplendid  cooperative  spirit  tbat  was  engendered  froa 
lta  very  Inception  by  the  Interest,  enthusiasm  participation 
of  the  BBC  ataff  and  personnel.     7b*  cociblnation  or  all  of  these 
factors  assured  the  success  of  the  undertaking. 

the  progressive  vision  of  the  Benaganent  of  Ea3C  in  initi- 
ating aad  carrying  through  to  such  successful  co Delusion  thle 
Radio  institute  and  the  generoaity  which  it  repreaenta  are  grate- 
fully atJcnoviedged.     tne  experience  has  been  s  happy  and  aatls- 
fyiag  one  for  all  of  ua  and  its  beaerita  aill  be  found,  I  aa 
certain,  in  aa  avaxeoed  conaciousnaaa  and  reallaation  of  radio 
and  its  contribution  to  education  and  our  aaerlcen  say  of  life. 


Sincerely  yours 


Of  course-KMBC-FM, 
an  extra  service  at 
no  extra  cost. 


NATIONALLY  KNOWN 
PARTICIPANTS! 

•  Kenneth  G.  Bartlett 

•  Lyman  Bryson 

•  Dean  Douglass 

•  Bill  Downs 

•  Capt.  W.  C.  (Bill)  Eddy 

•  Maud  Ellsworth 

•  Marguerite  Fleming 

•  Mortimer  Frankel 

•  Edgar  B.  Gordon 

•  Ola  B.  Hilier 

•  C.  E.  Hooper 

•  George  Jennings 

•  John  J.  Karol 

•  Sherman  Lawton 

•  Elizabeth  Goudy  Noel 

•  Dr.  F.  P.  OBrien 

•  Margaret  Snyder  Perko* 

•  Gerald  Leslie  Taylor 


July  15,  l?*o 


Dr.  Charles  P.  Church 

Eotel  Fiekwiek 
Eanees  City,  Missouri 

Deer  Dr.  Church: 

I  eant  to  commend  you  and  your  ataff  for  th» 
splendid  SHBC  Radio  Institute  for  Teachers  which  has 
juet  been  completed.     Those  who  attended  the  meeting! 
•ere  enthuolestlc  In  their  praise  and  we  wish  to 
express  our  appreciation  for  your  efforts  In  making 
this  excellent  course  available. 

Through  the  well  organized  plans,  outstanding 
Instructional  staff  and  the  actual  demonstrations 
given  at  the  Institute,   the  teachers  have  obtained  a 
broader  understanding  of  the  use  of  radio  as  a  supple- 
nental  aid  for  classroom  teaching.     They  have  learned 
fundaaiental  techniques  of  program  planning,   the  use  of 
radio  in  the  classrooo,  and  have  a  greater  appreciation 
of  the  role  of  radio  in  our  democratic  way  of  life. 

The  oanageoent  of  KMBC  is  to  be  complimented 
for  its  forward  looking  policy  In  bringing  thla 
instruction  to  the  teachers  in  this  area,  and  for  its 
cooperation  with  our  Board  of  Education. 

With  best  wishes  for  your  continued  auccese, 
1  resaln 

Yours  very  truly. 


KMBC 

OF  KANSAS  CITY 

Free  &  Peters,  Inc. 


SINCE    1928  -  BASIC    CBS  STATION 
FOR    MISSOURI    AND  KANSAS 


"You  don't  need  to  tell  me  who 
that  was,  Mr.  Thistlewaite !" 


Q   Thanks,  Miss  Love !  Telephone  calls  from  Free  &  Peters 
aren't  always  good  news,  but  we  certainly  try  our  best! 

After  all,  as  a  pioneer  in  station-representation,  we  do 
know  our  way  around  in  the  field  of  spot  broadcasting, 
and  we  do  represent  the  most  alert  and  cooperative 
stations  in  the  nation.  So  what  with  one  thing  and  an- 
other, we're  apt  to  get  the  results  we — and  you — seek. 

How  about  giving  us  a  chance  to  demonstrate? 

FREE  &  PETERS,  inc 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKI  CINCINNATI 

KDAL    .    .    .  DULUTH 

WDAY  FARGO  I 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND    RAPID  S- 

KALAMAZOO  • 
KMBC  ......  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .     .   MINNEAFOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS  ■ 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA  | 

WPTF  RALEIGH  i 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE  i 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHBISTI  t 

KXYZ  HOUSTON  I 

KOMA  OKLAHOMA  CITY 

KTUL    TULSA 

PACIFIC  COAST 
KOIN      ......  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  I»c 


CHICAGO:  180  N.  Michigan   NEW  YORH:  444  Madison  Ave.  DETROIT:  645  Giiswold St.  SAN  FRANCISCO:  11 1  Sutter  HOLLYWOOD:  6 %yi  Hollyivood  ATLANTA:  ^^Pa/mer  Bldg. 
Franklin  6373  Plaza  5-4130  Cadillac  1880  Sutter  4353  Hollywood  2  I  5  I  Main  5667 
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Should  Manufacturer  Be  Broadcaster? 


That's  Issue  Seen 
By  FCC  in  Sale 
Of  WLW 

THE  FCC  may  establish  within  a 
fortnight,  in  considering  the  pro- 
oosed  sale  of  the  Crosley  Corp. 
(WLW)  to  the  Aviation  Corp., 
whether : 

(1)  Public  interest  would  be 
served  in  ownership  of  a  station 
by  a  licensee  whose  major  in- 
terest is  manufacturing. 

(2)  It  has  jurisdiction  over 
the  price  placed  on  outlets. 

(3)  It  should  oppose  absen- 
!   tee  ownership  of  outlets. 

These  major  considerations,  af- 
fecting overall  regulation,  faced 
the  Commission  as  it  closed  a  two- 
Iday  hearing  Tuesday  in  which  a 
parade  of  Crosley  and  Avco  in- 
dustrialists gave  their  views  on 
the  proposed  sale,  and  their  at- 
titudes toward  American  free 
radio. 

There  was  no  decision  on  the 
'proposed  sale.  Chairman  Paul  A. 
Porter  of  the  FCC  announced  that 
oral  arguments  on  principal  ques- 
tions growing  out  of  the  hearing 
would  be  heard  from  counsel  at 
10:30  a.m.  Thursday  (Aug.  2). 

Decision  by  Aug.  16 

Chairman  Porter  said  that  a 
decision  would  be  made  in  time  to 
meet  an  Aug.  16  deadline  on  the 
transaction  established  by  the 
parties  to  it.  The  deal  involves  sale 
of  Crosley  Corp.  to  Avco  for  about 
$21,000,000  ($39  a  share)  with  no 


Issues  in  the  Crosley-Avco  Transaction 

(See  Editorial,  Page  46) 

FCC,  by  calling  oral  arguments  on  salient  features  in  unique  sale 
of  Crosley  broadcasting  properties  to  Avco,  is  showing  interest  in: 

Whether  a  corporation  with  other  interests  should  own  broad- 
casting stations.  (Of  special  interest  to  numerous  insurance  com- 
panies, newspapers,  magazine  publishers,  labor  unions,  equipment 
manufacturers  who  now  own  and  operate  outlets.) 

Whether  FCC  should  regulate  prices  at  which  stations  are  sold. 
(Chairman  Porter  indicated  concern  over  this  point  during  hear- 
ing last  week.  Commissioner  Durr  has  stated  in  a  letter  to  Congress 
in  July  of  1944  that  he  believes  such  consideration  is  within  power 
of  FCC.  James  Lawrence  Fly  at  that  time  said  majority  of  Com- 
mission disagreed  with  Mr.  Durr.  Sen.  Burton  K.  Wheeler  (D- 
Mont.),  chairman  of  the  Interstate  Commerce  Committee,  and 
Rep.  Clarence  F.  Lea  (D-Cal.)  said  it  was  a  matter  for  overall 
consideration  of  Congress.) 

Whether  FCC  should  regulate  against  absentee  ownership  of 
stations.  (Of  interest  to  many  licensees,  especially  multiple-station 
owners  who  would  find  it  impossible  to  reside  in  all  of  the  cities 
where  they  own  broadcasting  properties.) 


specific  price  placed  on  WLW  or 
other  Crosley  subsidiary  broad- 
casting interests. 

Sharp  Interest 

The  Commission,  sitting  en  banc, 
evidenced  sharp  interest  during  the 
hearing  on  this  point.  FCC  Counsel 
Leonard  Marks  attempted  to  draw 
from  Powel  Crosley  Jr.,  and  other 
witnesses,  some  estimate  of  WLW's 
value.  Mr.  Crosley  said  he  consid- 
ered it  an  element  of  the  corporate 
entity  to  be  sold  as  part  of  the 
package.  He  admitted  that  it  could 
be  sold  separately.  He  said  his 
major  interest  was  in  manufactur- 
ing the  small  automobile  which 
bears  his  name.  He  acknowledged 
that,  by  terms  of  an  amendment  to 
the  sales  contract,  he  could  go  into 
the  broadcasting  business  after 
consummation  of  the  sale,  but  in- 


dicated he  had  no  intention  of 
doing  so. 

Asked  about  the  original  July  16 
deadline  set  on  closing  the  sale, 
Mr.  Crosley  admitted  that  he  had 
not  thought,  nor  had  other  princi- 
pals, that  approval  of  the  FCC  was 
required.  The  frank  statement,  fol- 
lowing the  witness'  review  of  a  20- 
year  history  in  the  broadcasting 
business,  drew  smiles  from  specta- 
tors and  the  Commission. 

WINS  Purchase 

In  proposing  to  purchase  WINS 
New  York  (for  $1,700,000,  plus 
time)  Mr.  Crosley  said  he  had  no 
aspirations  toward  building  a  net- 
work. He  wanted  a  New  York  sta- 
tion principally  to  bring  his  broad- 
cast operations  closer  to  the  nation's 
largest  talent  supply.  He  proposed, 
he  said,  to  exchange  programs  be- 


tween New  York  and  Cincinnati. 
This  sentiment  was  echoed  later  by 
Victor  Emanuel,  Avco  board  chair- 
man. He  wanted  no  network,  he 
said.  He  said  he  contemplated  no 
change  from  the  present  WLW 
affiliation  with  NBC. 

He  said  Avco  proposed  to  pursue 
Crosley  applications  for  four  FM 
and  three  television  stations.  He 
said  firm's  decision  to  remain  in 
international  broadcasting  field 
(Crosley  operates  seven  transmit- 
ters) depends  upon  postwar  policy 
affecting  this  medium.  All  short- 
wave facilities  currently  are  leased 
to  the  Government. 

Avco's  president,  Irving  B.  Bab- 
cock,  told  the  Commissioners  that 
his  firm  had  not  originally  planned 
to  purchase  the  Crosley  broadcast- 
ing properties,  but  learned  after 
initial  negotiations  that  they  had 
to  "for  tax  reasons".  Questioned 
closely  about  public  interest  phases 
of  broadcasting  by  Mr.  Marks  and 
Commissioner  Clifford  J.  Durr,  Mr. 
Babcock  stated  his  opinion  that 
public  service  programs  need  not 
necessarily  be  sustaining. 

Intimate  Concern 

This  issue,  of  intimate  concern 
at  least  to  Mr.  Durr,  brought  ready 
comment  from  the  Avco  president. 
He  said  that  generally  commercial 
programs  had  the  highest  audience 
ratings  and  that  consequently  he 
assumed  them  to  be  of  public  serv- 
ice. 

Mr.  Babcock  said  that  Avco 
officials  now  view  the  prospect  of 
entering  the  broadcasting  field  with 
enthusiasm.  He  said  he  considered 

{Continued  on  page  7 A) 


POWEL  CROSLEY  JR.,  founder  of 
Crosley  Corp.  and  of  WLW  as  he 
testified  before  FCC  on  $21,000,000 
transaction  which  would  sell  com- 
pany to  Aviation  Corp. 


AVCO  EXECUTIVES  at  Crosley  transfer  hearings  included  (1  to  r): 
Walter  A.  Mogensen,  director;  Tom  A.  O'Hara,  director;  Irving  B.  Bab- 
cock, president  of  Avco  and  president-delegate  of  Crosley  (assuming  sale 
approval)  and  Victor  Emanuel,  Avco  board  chairman,  who  would  become 
chairman  of  the  board  of  Crosley  Corp. 
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LISTENING  to  proceedings  are 
R.  C.  Cosgrove  (1),  vice-presi- 
dent and  manager  of  Crosley  man- 
ufacturing division  and  president 
of  Radio  Mfrs.  Assn.,  and  Maj. 
Benjamin  H.  Namm,  director  of 
Avco  and  head  of  the  Namm  De- 
partment Store,  Brooklyn. 

July  30,  1945    •    Page  15 


BBC  Expert  Probes  Procedure  for  FCC 


Charles  Siepmann 
Is  Specialist  in 
Programs 

By  ROBERT  K.  RICHARDS 
IS  THERE  a  move  afoot  to  BBC- 
ize  American  broadcasting? 

An  efficiency  expert  who  for- 
merly was  director  of  program 
planning  for  the  government-oper- 
ated British  Broadcasting  Corp.  is 
conducting  a  behind-the-scenes  ex- 
amination of  the  FCC  license  re- 
newal procedure. 

He  is  Charles  I.  Siepmann. 

He  has  been  hired  by  the  Com- 
mission at  $8,000  per  year  plus  $6 
per  diem  expenses  for  a  "temporary 
internal  assignment".  Everyone  at 
the  FCC  is  mum  about  his  activi- 
ties. It  is  understood,  however,  that 
he  is  assigned  specifically  to  the 
law  department  to  devise  some 
means  for  "expediting"  license- 
renewal  methods. 

On  such  an  assignment,  probably 
he  would  take  an  avid  interest  in 
programs.  This  is  indicated  both  by 
his  background  and  his  public  writ- 
ings, as  well  as  by  the  fact  that  his 
presence  in  the  Commission  was 
said  to  have  been  inspired  by  Com- 
missioner Clifford  J.  Durr. 

Commissioner  Durr,  who  lists  to 
portside  in  his  social  philosophies, 
believes  there  is  too  much  commer- 
cialism in  American  radio.  He 
thinks  station  program  policies 
should  have  closer  FCC  scrutiny 
in  licensing  proceedings.  He  has 
avowed  that  the  commercial-sus- 
taining aspect  should  be  weighed 
carefully  in  determining  whether  a 
program  is  a  "public  service". 

Mr.  Seipmann  is  being  assisted 
in  his  present  task  by  Eleanor 
Bontecue,  former  employe  of  Jus- 
tice Hugo  Black  and  more  recently 
a  $5,600-a-year  specialist  in  the 
Dept.  of  Justice.  (Commissioner 
Durr  is  Justice  Black's  brother-in- 
law)  . 


Mr.  Siepmann  came  to  the  United 
States  in  1939  as  a  visiting  instruc- 
tor at  Harvard  University.  He  left 
that  position  in  1941  to  join  the 
Office  of  Facts  and  Figures  in 
Washington.  When  that  agency  be- 
came the  Office  of  War  Informa- 
tion, he  was  assigned  to  the  Over- 
seas Division.  He  became  chief  of 
the  OWI  broadcast  section  in  San 
Francisco,  was  promoted  to  an 
assistant  policy  directorship — at  a 
reported  $7,000  a  year.  He  resigned 
from  this  position. 

OWI  spokesmen  told  Broadcast- 
ing last  week  that  Mr.  Siepmann 
could  be  reached  by  calling  Execu- 
tive 3620  (the  FCC  number)  "and 
asking  for  Commissioner  Durr's 
office". 

Mr.  Siepmann  was  reached  but 
he  was  not  communicative.  He  said 
his  home  was  in  Newfane,  Vt.  He 
said  he  had  been  at  the  FCC  for 
three  weeks,  that  he  was  on  a  "tem- 
porary internal  assignment"  and 
that  his  biography — for  which  he 
was  asked — had  no  bearing  on  his 
present  assignment. 

Some  of  his  philosophy  on  broad- 
casting is  revealed  in  an  article 
entitled    "Radio's    Big  Chance", 


which  he  wrote  for  The  New  Repub- 
lic (Issue  of  Jan.  12,  1942). 

The  article,  published  at  the  out- 
set of  America's  entry  into  the  war, 
voiced  a  challenge  to  broadcasters 
and  to  the  NAB.  It  reviewed  briefly 
the  various  problems  facing  the 
broadcasting  art  in  this  country  at 
that  time,  and  stated: 

"But  they  remind  us  of  issues 
unresolved  and  of  the  basic  paradox 
with  which  radio  stands  uncomfort- 
ably saddled — how  far  can  a  sys- 
tem built  entirely  on  private  profits 
function  adequately  in  the  public 
interest,  to  which  it  is  also  theo- 
retically committed?" 

Mr.  Siepmann  did  not  attempt  to 
answer  this  question,  but  he  pre- 
sented some  clues  as  to  his  own 
disposition  in  the  matter.  He  wrote: 

"Sponsors  are  back  again — the 
same  voices,  the  same  blurbs,  the 
same  high-pitched  tones  of  bluster- 
ing persuasion  or  of  intimate  ap- 
peal. At  best  they  are  incongruous; 
at  worst  an  affront  to  listeners. 
Sponsorship  we  recognize,  but  not 
crude  assaults  on  quickened  sensi- 
bilities." 

And  elsewhere  in  the  article,  "We 
prefer  bulletins  and  news  commen- 


tators without  sponsorship.  We 
plead  that  in  any  case  sponsors 
shall  be  brief." 

To  the  commentators  he  ad- 
dressed this  plea:  "Your  person- 
alities we  welcome.  .  .  .  Spare  us, 
however,  your  prejudices;  and 
spare  us  prophecy." 

And  to  sponsors  he  gave  this  quo- 
tation :  "  'Radio  is  the  preferred  me- 
dium of  the  most  suggestible'.  That 
is  a  social  fact.  For  radio  it  has 
been  a  source  of  profit,  and  an 
unrecognized  responsibility." 

He  reminded  the  NAB:  "You 
have  a  code  manual  of  decent  prac- 
tice in  broadcasting.  Enforce  it!" 

Seeing  the  war  as  a  possible 
turning  point  in  American  broad- 
casting's programming  for  public 
service,  Mr.  Siepmann  wrote:  "The 
prerequisites  of  public  service  are 
there.  All  that  is  lacking  is  a  pol- 
icy, a  strategy  of  action  that  en- 
visages a  future  different  from  the 
past — in  the  problems  it  sets,  the 
demands  it  makes  on  us  and  on  the 
qualities  of  mind  and  spirit  that 
are  going  to  be  paramount.  Radio's 
continued  independence  is  at  stake. 
Will  it  anticipate  in  time  the 
(Continued  on  page  79) 


Associated  Lines  Up  17  Key  Markets 

Alternate     Stations  to 
Provide  New  York, 
Chicago  Outlets 


LIST  of  stations  already  signed  as 
outlets  for  programs  of  Associated 
Broadcasting  Corp.,  which  plans  to 
get  under  way  Sept.  16  as  the  fifth 
cross-country  network,  was  an- 
nounced last  weekend  by  Leonard 
A.  Verslius,  president  [Broad- 
casting, June  4,  July  23]. 

In  New  York  and  Chicago  the 
new  network  has  made  special  ar- 
rangements rather  than  straight 
affiliation  contracts,  having  a  coop- 
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erating  station  and  an  alternate 
outlet  in  each.  WMCA  is  cooperat- 
ing station  in  New  York,  WOV  the 
alternate.  In  Chicago  the  cooper- 
ating station  is  WJJD,  with  WIND 
as  alternate. 

Mr.  Versluis  denied  reports  that 
Marshall  Field  has  any  interest  in 
the  network,  financial  or  otherwise. 
"The  only  connection,"  he  said,  "is 
that  WJJD,  the  Field  station  in 
Chicago,  has  a  contractual  relation- 
ship with  the  network  to  broadcast 
our  programs  in  that  area." 

List  of  Affiliates 

Other  outlets  of  the  new  network 
are:  WMEX  Boston,  WITH  Balti- 
more, WWDC  Washington,  WLEE 
Richmond,  WWSW  Pittsburgh, 
WBNY  Buffalo,  WTMV  St.  Louis- 
E.  St.  Louis,  WMIN  Minneapolis- 
St.  Paul,  KNAK  Salt  Lake  City, 
WFOX  Long  Beach-Los  Angeles, 
KLS  Oakland  (changing  call  Sept. 
10  to  KWBR),  KSAN  San  Fran- 
cisco, KWJJ  Portland,  KRSC  Se- 
attle, KMYR  Denver. 

In  Cincinnati,  WCKY  has  agreed 
to  provide  facilities  to  Associated 
upon  request  for  availibilities,  al- 
though the  station  is  not  a  regular 
affiliate  of  the  network.  Negotia- 
tions are  still  to  be  completed  in 
Philadelphia,  Detroit,  and  Holly- 
wood, Mr.  Versluis  said,  and  are 
under  way  in  other  cities  with  a 
goal  of  35  key  markets. 

Mr.  Versluis,  with  Richard  Con- 
nor and  William  Henderson,  vice- 
presidents  of  his  network,  went  to 
New  York  last  week  to  confer  with 
Gene    Kraemer,    who    will  have 


charge  of  New  York  sales  activ- 
ities and  to  assist  in  organization 
of  New  York  headquarters.  They 
conferred  with  Charles  Stark,  pro- 
gram manager  of  WMCA  New 
York,  and  with  Ben  Strouse,  gen-  \ 
eral  manager  of  WWDC  Washing-  1 
ton,  and  Ira  Walsh,  program  di-  I 
rector  of  that  station,  regarding  i 
public  service  programs. 

WWDC    will   cover  the   White  I 
House,  Congress  and  other  Capitol 
highspots    for    Associated.  Mark 
Austad,  WWDC  newsman,  will  do 
a  thrice-weekly  Washington  news 
roundup.    Ian    Ross    MacFarlane,  1 
commentator  of  WITH  Baltimore, 
will  also  be  heard,  Mr.  Connor  said. 
Negotiations   are  under  way,  hen 
stated,  with  Walter  Compton,  Dr. 
Frank  Kingdon,  Leo  Cherne,  John 
B.  Hughes,  Sammy  Baiter,  Dr.  J. 
Raymond    Walsh,    Edgar  Ansel 
Mowrer  and  other  news  analysts 
for  the  network. 

Overseas  pickups  are  under  dis- 
cussion, Mr.  Connor  said.  Also  in 
the  public  service  field,  he  added, 
the  network  is  offering  time  to  ma- 
jor educational  institutions  and  1 
quarter-hour  weekly  periods  will  be  | 
made  available  to  both  the  AFL 
and  CIO  for  a  labor  series  which 
Associated  will  offer  affiliates. 

Plans  are  developing  for  an  ex- 
tensive sport  schedule,  Mr.  Connor 
reported.  An  evening  schedule  of 
name  dance  bands  will  top  off  the 
network's  16-hour  daily  program 
service,  he  said.  Associated  will  be 
on  the  air  from  10  a.m.  to  2  a.m. 
New  York  time  and  on  the  Pacific 
Coast  from  8  a.m.  to  midnight. 
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licensees  Will  Fight  for  FM  Rights 


if  er  United  Front 
Before  Hearing 
At  the  FCC 

By  BILL  BAILEY 

OADCASTERS  today  (July  30) 
ke  to  present  a  united  front  be- 
e  the  FCC  in  opposition  to  any 
posed  regulation  that  would  bar 
|  licensees  from  the  FM  field 
r  or  at  any  future  time, 
"hey  also  were  to  vigorously  op- 
e  the   reservation   of  20  FM 
nnels  for  future  assignment,  as 
posed  by  the  Commission,  as 
rings  on  the  FCC's  proposed 
rulations  for  FM  [Broadcast- 
,  July  16]  were  to  get  under 
k  probably  to  run  two  days, 
.'roposed  division  of  FM  stations 
>  three  classifications — Commu- 
.\  Rural,  Metropolitan — and  sug- 
,ted  rules  governing  each  met 
h  general  opposition  in  advance 
•  ifs  filed  last  Thursday.  Several 
j  .adcasters  offered  revised  regu- 
,  fobs.   Three   stations    and  one 
j  /spaper  aspirant  supported  the 
■cation  plan  with  minor  reserva- 
Sts. 

Free  Policy  Demanded 

briefs    on   file   at  deadline, 
adcasters,  spearheaded  by  the 
B,  were  unanimous  in  demands 
'  t  the  FCC  immediately  announce 
|  »oliey  safeguarding  the  invest- 
i  pts  of  AM  licensees   in  FM. 
fticism  resulted  from  the  Com- 
mon's invitation  for  comment  as 
whether  a  regulation  should  be 
Ypted  "that  in  the  future  when 
j  ^  becomes  an  established  compet- 
|j|e  service  with  AM,  no  person 
persons  under  common  control 
i  |  be  permitted  to  own,  operate  or 
!  Itrol.  directly  or  indirectly,  more 
jWn  one  AM  or  FM  station  serv- 
i  substantially  the  same  service 

WM  Broadcasters  Inc.  filed  no 
:  fcf;  nor  will  a  representative  ap- 
\m.  Walter  J.  Damm,  president, 
;  jnned  to  testify  as  an  individual 
not  in  his  official  capacity  as 
:  ^-president  and  general  manager 

broadcast  operations  of  the  Jour- 
!|  Co.,  Milwaukee,  nor  as  head 

•  MBI. 

Efforts  to  hold  an  FMBI  board 
.  .;ting  in  Washington  last  Tues- 
f ailed  for  lack  of  a  quorum. 
Jivel  restrictions  prevented  sev- 
.1  members  from  reaching  the 
|  Hital.    Consequently,  President 
.mm  wired  all  members,  urging 
;h  to  file  a  separate  brief  and 
liearance.   The   FCC  indicated 
uments  arriving  after  deadline 
jld  be  considered. 
\me  NAB  brief,  filed  by  John 
j  ;rgan  Davis,  general  counsel,  was 
;  most  exhaustive  of  any  pre- 
|  ted.  It  dealt  in  detail  with  each 
iflthe  10  proposed  regulations. 
'  BS  filed  no  brief  but  appear- 
I  «s  were  on  record  for  Paul  W. 
'  ;ten,    executive  vice-president; 
Frank  Stanton,  vice-president 


and  general  manager,  and  William 
B.  Lodge,  director  of  general  engi- 
neering. CBS  filed  a  lengthy  illus- 
trated document  titled  "Questions 
and  Answers  Describing  the  Single 
Market  Plan  for  FM  Radio"  and 
nearly  a  dozen  letters  were  received 
at  the  FCC  from  broadcasters,  urg- 
ing adoption  of  the  CBS  Single 
Market  Plan. 

NBC  filed  no  brief,  but  President 
Niles  Trammell  was  scheduled  to 
appear.  Mutual  likewise  had  filed 
nothing  at  deadline. 

American  Broadcasting  Co.  ob- 
jected to  four  of  the  proposed  reg- 
ulations :  governing  program  dupli- 
cation, AM-FM  ownership  ban  pro- 
posal, application  of  network  reg- 
ulations to  FM  and  reservation  of 
20  channels. 

NAB  Brief 

Only  one  respondent  favored 
banning  AM  operators  from  the 
FM  field  after  FM  becomes  estab- 
lished. H.  Irving  Jenks,  treasurer 
of  the  Recorder  Publishing  Co., 
Greenfield,  Mass.,  who  said  his 
company  is  a  potential  FM  oper- 
ator, proposed  that  after  FM  is 
established  the  Commission  with- 
hold the  "privilege"  of  entering  the 
FM  field  from  AM  owners. 

The  NAB  voiced  objections  to 
these  proposed  rules :  Minimum  op- 
erating period;  two  specified  hours 
daily  of  unduplicated  programs; 
any  proposal  to  deny  AM  operators 
the  right  to  own  FM  stations  at 
any  time;  application  of  network 
regulations  to  FM;  use  of  common 
antenna  sites  [NAB  quoted  White- 
Wheeler  Bill  hearings  in  November 
1943  when  Senators  Wheeler  (D- 
Mont.),  White  (R-Me.)  and  Mc- 
Farland   (D-Ariz.)    declared  Con- 


gress gave  no  such  authority  to  the 
FCC] ;  reservation  of  20  channels 
for  future  assignment;  allocation 
plan  (three  classifications  of  sta- 
tions) as  proposed. 

Multiple  ownership  regulation 
should  be  clarified,  said  NAB,  add- 
ing the  FCC  should  not  arbitrarily 
limit  the  number  of  stations  to  be 


owned  by  one  licensee  to  six  but 
should  judge  each  application  on 
its  merits. 

Use  of  booster  or  satellite  sta- 
tions should  be  encouraged,  the  fac- 
simile and  multiplex  transmission 
rule  appears  to  be  well-drafted  and 
should  be  helpful  in  developing  fac- 
simile, NAB  concluded. 


FCC  HEARING  LINEUP 


HERE'S  the  way  broadcasters  lined 
up  on  the  proposed  Rules  &  Reg- 
ulations : 

MINIMUM  OPERATING  SCHEDULE 
(6  hours  daily):  For— WQXQ  New  York; 
Recorder  Publishing  Co.,  Greenfield. 
Mass. ;  Scranton-Wilkes-Barre-Pittston 
Broadcasting  Co.  Against — NAB,  West- 
inghouse  Radio  Stations,  Elias  I. 
Godofsky,  former  president  and  general 
manager  of  WLIB  Brooklyn,  now  appli- 
cant for  New  York  FM  station;  WIP-FM 
Philadelphia. 

PROGRAM  DUPLICATION  (requiring 
two  hours  daily  of  programs  undupli- 
cated by  AM  stations  in  service  area): 
For — WQXQ,  Recorder  Pub.  Co.,  Mr. 
Godofsky.  Against — NAB,  American, 
Westinghouse,  WJTN  Jamestown,  N. 
Y.;  KFI  Los  Angeles;  WJR  Detroit: 
WGAR  Cleveland;  WTIC  Hartford: 
WDAF  Kansas  City;  WFBR  Baltimore. 

MULTIPLE  OWNERSHIP  (limiting 
single  owner  to  six  stations):  For — Mr. 
Godofsky.  Against — NAB,  Westinghouse. 
WQXQ  (with  comment  that  rule  should 
be  clarified);  Recorder  Pub.  Co.;  KFI 
(suggested  amendment);  WTIC  WDAF 
WFBR. 

OWNERSHIP  OF  FM  STATIONS  BY 
LICENSEES  OF  AM  STATIONS  (pro- 
posal to  ban  AM  owners  from  FM  op- 
erations after  FM  is  established) :  For — ■ 
Recorder  Pub.  Co.  Against — NAB. 
American,  Westinghouse,  Mr.  Godofsky, 
WQXQ,  WHBF  Rock  Island,  111.;  WMCA 
New  York,  WIP-FM,  WJTN  KFI  WJR 
WGN  WGAR  WTIC  WDAF  WFBR. 

NETWORK  REGULATIONS  (applica- 
ble to  FM):  For— Westinghouse,  WQXQ. 
WHBF,    Mr.    Godofsky.    Against— NAB, 

USE  OF  COMMON  ANTENNA  SITES: 
For — WQXQ,  American,  Mr.  Godofsky, 
WGAC  Augusta,  Ga.  (also  would  include 
tops   of   buildings  as   common  sites). 


Against — NAB,  Westinghouse,  Recorder 
Pub.  Co.,  WJTN. 

BOOSTER  STATIONS:  For— NAB. 
Westinghouse,  American,  WQXQ  WMCA 
WIP-FM  WJTN  WGN  (with  comment 
that  boosters  should  be  used  only  where 
need  is  proven).  Against — Recorder  Pub. 
Co.,  WGAC. 

RESERVATION  OF  20  CHANNELS  (for 
future  assignment ) :  For — None.  Against 
—NAB,  Westinghouse,  WQXQ,  Ameri- 
can, Mr.  Godofsky. 

FACSIMILE  BROADCASTING  &  MUL- 
TIPLEX TRANSMISSION :  For— NAB. 
Westinghouse,  WQXQ,  Recorder  Pub.  Co. 
Against — None. 

ALLOCATION  PLAN  (setting  up  three 
classifications  of  stations,  limiting  serv- 
ice areas  and  designating  definite  fre- 
quencies for  each  classification):  For — 
Recorder  Pub.  Co.  (opposes  extension  of 
Metropolitan  service  areas);  WHBF,  Mr. 
Godofsky  (offers  amendments),  WGAC 
(would  bar  networks  from  high-pow- 
ered stations).  Against — NAB,  Westing- 
house, WQXQ  WIP-FM  WJTN  KFI  WJR 
WGN  WGAR  WTIC  WDAF  WFBR. 

SUPPORTING  CBS  SINGLE  MARKET 
PLAN:  WJOB  Hammond,  Ind.;  WOLS 
Florence,  S.  C;  WOPI  Bristol,  Tenn.: 
WMRF  Lewistown,  Pa.;  WJLB  Detroit; 
WSPB  Sarasota,  Fla.;  WISE  Asheville, 
N.  C;  KROY  Sacramento,  Cal.;  Newark 
(Ohio)  Advocate;  Rep.  Raymond  S. 
Springer  (R-Ind.). 

APPEARANCES  FILED:  Louis  G. 
Caldwell  or  Reed  T.  Rollo  for  WGAR 
WJR  KFI  WGN  WDAF  WFBR.  Paul  W. 
Morency,  WTIC;  Everett  L.  Dillard. 
KOZY  Kansas  City;  Frank  A.  Seitz  and 
Grant  R.  Wrathall,  WFAS  White  Plains. 
N.  Y.;  George  Davis,  WOR  New  York. 

Paul  W.  Kesten  on  Programs  &  Own- 
ership, Dr.  Frank  Stanton  on  Alloca- 
tions, William  B.  Lodge  on  Engineering 
for  CBS. 

Niles  Trammell  for  NBC. 

Walter  J.  Damm  as  individual. 


Broadcasters  to  Study  Radio  in  ETO 


PLANS  WERE  completed  last 
week  for  a  three-week  inspection 
tour  of  the  European  Theater  of 
Operations  by  10  "top  level"  broad- 
casters headed  by  Justice  Justin 
Miller,  newly  designated  president 
of  the  NAB.  The  tour  was  arranged 
upon  NAB  request  and  with  the 
approval  of  Gen.  Eisenhower. 

A  joint  announcement  by  the  War 
Department  and  the  NAB,  said  that 
the  three-week  tour  would  get 
under  way  on  or  before  Aug.  15. 
Col.  E.  M.  Kirby,  Chief,  Radio 
Branch,  Army  Public  Relations, 
has  been  designated  escorting  offi- 
cer. Three  trade  press  representa- 
tives also  will  make  the  trip. 

Roster 

The  roster  includes,  in  addition 
to  _  Judge  Miller;  J.  Leonard 
Reinsch,  managing  director  of 
the  Cox  Radio  Stations  and  ra- 
dio adviser  to  President  Truman, 
who  will  go  as  the  White  House 
representative;  Mark  Woods,  pres- 
ident of  American  Broadcasting 
Co.;  William  S.  Hedges,  vice-pres- 
ident of  NBC  in  charge  of  planning 


and  development;  Joseph  H.  Ream, 
senior  vice  president  of  CBS;  R.  D. 
Swezey,  vice-president  and  general 
manager  of  Mutual;  John  E. 
Fetzer,  WKZO  Kalamazoo,  assist- 
ant director  of  Censorship  for 
radio;  Clair  R.  McCollough,  man- 
aging director  Mason  Dixon  Group ; 
Col.  Harry  S.  Wilder,  WSYR  Syra- 
cuse, Martin  Campbell,  WFAA  Dal- 
las and  Morris  Novik,  manager  of 

ACCREDITED  as  war  correspond- 
ents, group  of  leading  broadcast- 
ers leaves  in  mid-August  for  inspec- 
tion tour  of  European  theater. 
Leading  expedition  will  be  Justice 
Justin  Miller,  new  NAB  president. 
Later  trip  to  Pacific  theater  is 
planned,  likely  in  mid-September. 
Col.  E.  M.  Kirby  is  escorting  officer 
for  European  trip. 

WNYC,  New  York  municipally 
owned  non-commercial  station  and 
part  owner  of  WKNY  Kingston, 
New  York.  With  two  or  three  ex- 
ceptions, all  of  the  broadcasters  se- 
lected are  veterans  of  World  War  I. 
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News  representatives  scheduled 
for  the  trip  are  Abel  Green,  editor 
of  Variety;  Jack  Alicoate,  publish- 
er of  Film  Daily  and  Radio  Daily, 
and  Sol  Taishoff,  editor  and  pub- 
lisher of  Broadcasting. 

The  entire  group  will  be  ac- 
credited as  war  correspondents  and 
will  make  the  three-week  trip  in 
uniform. 

Direct  Liaison 

Following  completion  of  the  ETO 
trip,  a  companion  group  of  broad- 
casters of  the  same  level  already 
has  been  invited  to  the  Pacific  War 
Theater  by  Gen.  Douglas  Mac- 
Arthur.  This  trip  tentatively  is 
scheduled  for  mid-September  with 
details  remaining  to  be  worked  out. 
Gen.  MacArthur  wants  broadcast 
executives  to  see  for  themselves 
how  the  vast  communications  and 
radio  operations  of  the  Pacific  area 
are  handled,  so  that  the  story  can 
be  told  to  the  people  back  home. 

Unlike  other  pilgrimages  to  the 
war  theatre,  the  European  trip  is 
designed  to  establish  direct  liaison 
(Continued  on  page  77) 
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WPB  Revokes  Freeze  on  Components 


Priorities   on  Purchase 
Of  Equipment  Are 
Eliminated 

CARRYING  OUT  the  first  major 
step  of  its  reconversion  program 
for  the  electronics  industry,  the 
WPB  Radio  &  Radar  Division  last 
week  removed  all  restrictions  on 
the  production  and  sale  of  compo- 
nents required  for  manufacture  and 
repair  of  transmitters  and  receiv- 
ers. 

The  WPB  action,  John  Creutz, 
chief  of  the  Domestic  &  Foreign 
Branch,  explained,  means  the  elim- 
ination of  priorities  to  purchase 
equipment  but  continues  restric- 
tions on  production  of  transmitters, 
receivers,  juke  boxes,  phonographs, 
turntables,  public  address  systems 
and  other  end  equipment.  Restric- 
tions still  remain  on  construction 
over  $1,000,  he  pointed  out. 

Complete  Thaw  in  October? 

The  final  step  in  the  reconversion 
program — revocation  of  Limitation 
Order  L-265 — may  be  taken  in  the 
fourth  quarter  of  this  year,  possibly 
in  October,  depending  on  the  extent 
of  cutbacks  in  military  electronic 
requirements. 

Mr.  Creutz  disclosed  that  the  Di- 
vision expects  to  release  the  first 
spot  authorizations  for  receiver  pro- 
duction within  the  next  two  weeks. 
This  action,  he  said,  should  make 
available  a  small  number  of  radios 
by  Christmas  but  the  supply  will 
hardly  permit  more  than  "produc- 
tion for  display"  by  dealers.  He 
added  that  civilian  tube  production 
is  still  too  low  to  provide  substan- 
tial supplies  for  new  sets. 

Some  authorizations  probably 
will  be  issued  in  August  for  trans- 
mitter production,  he  said.  The 
Division  is  now  processing  applica- 
tions for  such  authorization.  No  re- 
strictions will  apply  on  the  sale  of 
equipment  produced  under  "spot". 

Should  File  Soon 

WPB  said  that  applications  for 
authorization  to  produce  end  equip- 
ment in  the  third  and  fourth  quar- 
ters of  1945  may  be  filed  under  the 
provisions  of  Priorities  Regulation 
25.  Instructions  for  filing  applica- 
tions are  now  included  in  the  order 
itself  and  Direction  2  has  been 
revoked. 

Application  Form  WPB-4000, 
which  requires  a  listing  of  major 
components  to  be  used,  WPB  said, 
should  be  filed  as  soon  as  possible. 
Relays  have  been  added  to  the  orig- 
inal list  which  includes  tubes, 
transformers  and  reactors  (exclud- 
ing radio  frequency  and  interme- 
diate frequency  coils),  capacitors, 
resistors,  loud  speakers,  switches 
and  sockets. 

Removal  of  restrictions  on  com- 
ponents was  embodied  in  an  amend- 
ment to  L-265  which  permits  pro- 
ducers to  make  restricted  electronic 
equipment  to  fill  (1)  actual  orders 
for   military  and   other  specified 
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Government  agencies;  (2)  actual 
orders  bearing  preference  ratings; 
(3)  an  authorized  production  sched- 
ule as  defined  in  CMP  Reg.  1. 

As  a  result  of  the  amendment, 
WPB  pointed  out,  consumer  and 
supplier  certifications  are  no  longer 
required  when  selling  components. 
However,  a  new  certification  which 
is  included  may  be  used,  although 
not  required,  in  buying  parts  from 
a  manufacturer. 

Equitable  Distribution 

"If  any  distributor,  dealer  or 
person  purchasing  repair  parts 
from  a  producer  certifies  that  he 
will  use  or  resell  them  for  repair 
only,"  WPB  said,  "the  order  will 
be  treated  as  though  having  an 
AA-3  rating,  except  that  manu- 
facturers need  not  make  delivery 
on  such  orders  in  the  same  sequence 
in  which  they  are  received.  A  man- 
ufacturer must  distribute  his  avail- 
able supply  of  repair  parts  to  his 
various  customers  so  as  to  obtain 
a  wide  and  equitable  distribution." 

WPB  added  that  under  the 
amendment  it  is  no  longer  neces- 
sary to  limit  sales  of  home  receiv- 
ers or  other  electronic  equipment, 
including  public  address  and  inter- 
communication systems,  test  equip- 
ment, etc.,  to  rated  orders  if  pro- 
duction was  authorized  by  WPB. 


Rated  orders  must  be  filed  before 
unrated  orders. 

The  amendment  prohibits  the  use 
of  M-R  (maintenance  and  repair) 
tubes  in  the  production  of  new  elec- 
tronic equipment. 


84  STATIONS  PLACED 
ON  TEMPORARY  LIST 

EIGHTY-FOUR  stations  were 
placed  on  temporary  license  until 
Oct.  1  Iby  the  FCC  last  week  and 
52  others,  on  temporary  for  periods 
dating  back  a  year,  were  continued 
on  the  same  basis  until  Oct.  1  (For 
list  see  FCC  Actions,  page  82.) 

Of  the  84  placed  on  temporary, 
30  licenses  were  due  to  expire  Aug. 
1.  The  bulk  of  those  were  routine 
delays  because  of  failure  of  Com- 
mission staff  to  process  applica- 
tions. Whether  any  of  the  80  were 
designated  for  temporary  under 
the  FCC  commercial-vs-sustaining 
program  scrutiny  policy  could  not 
be  learned. 

Of  the  52  continued  on  temporary 
status,  one  station  has  been  on 
temporary  since  June  1,  1944,  one 
since  Aug.  1,  1944,  another  since 
Oct.  1,  1944,  another  since  Dec.  1, 
1944,  and  the  remainder  since  early 
this  year,  dating  from  Feb.  1  to 
June  1. 


Howard  Lane  Named  General  Manager 
Of  Field  Enterprises  Radio  Division 


HOWARD  LANE,  for  two  years 
CBS  director  of  station  relations, 
joins  Field  Enterprises  Inc.  Oct.  1 
as  general  manager  of  the  radio 
division,  headquartering  in  Chi- 
cago, according  to  Clem  J.  Ran- 
dau,  vice-president  of  Field  En- 
terprises. Organization  owns  and 
operates  two  radio  stations,  WJJD 
Chicago  and  WSAI  Cincinnati, 
publishes  the  Chicago  Sun  and 
owns  two  book  publishing  com- 
panies, Simon  &  Schuster  and 
Pocket  Books  Inc.  PM,  New  York 
newspaper,  also  is  a  Field  enter- 
prise. 

Mr.  Lane  has  been  with  CBS 
three  years,  spending  a  year  in 
charge  of  station  relations  for  the 
network's  Central  Division,  with 
offices  in  Chicago,  before  going  to 
New  York.  Prior  to  joining  CBS 
in  1942  he  had  been  business  man- 
ager of  McClatchy  Broadcasting 
Co.,  operating  five  stations  in  Cali- 
fornia and  Nevada.  During  his 
eight  years  with  McClatchy,  Mr. 
Lane  served  two  terms  on  the 
NAB  board  as  representative  of  the 
15th  District. 

At  CBS,  Mr.  Lane  worked  under 
Herbert  V.  Akerberg,  vice-presi- 
dent in  charge  of  station  relations, 
who  hopes  to  name  a  successor 
shortly. 

Mr.  Randau  said:  "We  hope  to 
expand  our  activities  in  the  broad- 
casting field,  in  AM,  FM,  facsimile 
and  television,  and  it  was  our  de- 


sire to  put  our  radio  operations 
and  development  program  under 
the  direction  of  an  experienced  top- 
flight broadcaster." 

Mr.  Randau  said  Mr.  Lane  will 
become  a  director  of  WJJD  Inc., 
and  Buckeye  Broadcasting  Co., 
which  operates  WSAI.  Presumably, 
he  will  take  over  other  executive 
functions  as  Field  radio  enterprises 
are  expanded.  FM  service  is  con- 
templated in  New  York,  Chicago 
and  Cincinnati,  with  expansion  of 
AM  operations  also  in  prospect. 


Mr.  Lane 


MINUTES  AFTER  this  swearin 
in  scene  last  Monday  morning,  tr 
FCC's  newest  member,  Commii 
sioner  William  H.  Wills,  was  sittin 
in  on  his  first  official  proceeding- 
the  Crosley-Aviation  Corp.  tran 
fer.  Miss  Betty  Ferro,  reviewer  < 
the  FCC  Commercial  License  Se 
tion,  administered  the  oath. 

WILLS  TAKES  OATh 
SEES  RADIO  S  FORC 

WILLIAM  HENRY  WILLS 
Bennington,  Vt.,  former  Govern 
of  his  State,  was  sworn  in  as  Fe 
eral  Communications  Commission 
last  Monday  morning  succeedii 
Norman  S.  Case,  and  within  : 
hour  was  formally  sitting  with  t 
Commission  in  the  proposed  trar 
fer  of  control  of  the  Crosley  Cor 
Cincinnati,  including  WLW,  to  t 
Aviation  Corp. 

In  the  presence  of  the  other  £ 
Commissioners,  heads  of  various  c 
partments  and  a  group  of  V< 
monters,  headed  by  Col.  Joe  Fa 
banks  and  William  D.  Hassett,  p 
Wills  subscribed  to  the  oath,  : 
ministered  by  Betty  Ferro,  revie 
er  of  the  FCC  Commercial  Licei 
Section.  Mr.  Hassett,  senior  Wh 
House  secretary,  is  a  native 
Northfield,  Vt.,  and  long-ti 
friend  of  the  new  commissione 
Commissioner  Wills  left  Wa: 
ington  after  the  Crosley-Avco  he; 
ing  and  plans  to  return  about  A 
15,  after  winding  up  his  perso 
affairs  in  Bennington. 

In  radio  he  sees  a  potent  forci 
one  which  can  be  used  effectiv 
to  "build  a  nation  or  tear  it  dow 
He  recalled  a  broadcast  he  did  ab 
10  p.m.  one  night  in  January  l! 
in  behalf  of  the  late  Wendell 
Willkie,    1940    GOP  presiden 
candidate.  He  had  hardly  left 
microphone  before  the  first  t 
phone  call  came.  It  was  from  M 
tana.  For  the  next  four  hours 
phone  was  busy  with  callers 
many  states.  More  than  1,200 
ters  came  in,  too. 

Mr.  Wills  has  some  ideas  ab 
broadcasting,  but  until  he  get 
chance  to  get  his  feet  on  the  grot  | 
study  the  Communications  Act  I 
review  the  FCC  Rules  &  RegiJ 
tions,  he  won't  have  much  to  1 1 
He  does  feel,  however,  that  a  :| 
radio  can  be  a  great  asset  in  1 
postwar  period,  he  said. 

Gov.  Wills  was  nominated  I 
President  Truman  to  succeed  <i 
Case  on  June  13  and  was  confir  I 
by  the  Senate  on  July  12  [BR<| 
casting,  June  18,  July  16]. 
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DANGER 

00 N'T  LIGHT 
MATCHES 
IN  THIS 


fiqkts  farm  fires! 


Usually  it's  futile  to  combat  a  rural  home  or  barn 
fire  after  it's  well  started.  Sufficient  water  and 
mechanized  equipment  are  seldom  available. 
Sometimes  sympathetic  neighbors  form  bucket 
brigades,  of  course,  but  .  .  . 

WHO  believes  the  only  answer  is  prevention 
through  education  and  elimination  of  danger 
points.  To  that  end  we  annually  conduct  a  program 
aimed  at  inducing  rural  youngsters  to  find  and 
remove  fire  hazards.  Prizes  are  offered  to  the 
schools  doing  the  best  work,  and  pupils  of  the 
top  ten  schools  are  feted  at  a  special  broadcast 
and  banquet.  The  campaign  is  run  in  cooperation 


with  Iowa  State  College  and  the  Iowa  Fire  Preven- 
tion Committee. 

Has  it  worked?  Well,  Iowa's  farm  losses  in  1944 
were  $700,000  less  than  in  1943.  During  this 
year's  first  quarter  they  ran  half  a  million  under 
the  same  period  in  '44.  Says  State  Fire  Marshal 
John  Strohm:  "WHO's  campaign  for  Farm  Fire 
Prevention  was  a  major  factor  in  bringing  about 
this  reduction." 

The  Fire  Prevention  Campaign  is  just  another 
example  of  how  we  serve  the  people  of  Iowa  .  .  . 
and  of  why,  in  return,  Iowa  prefers  WHO! 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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Heavy  Agenda  for  NAB  Board  Meeting 


Naming  Assistant  to  New 
President  Will  Be 
Considered 

J.  HAROLD  RYAN,  NAB  interim 
president,  will  preside  at  his  last 
full  board  meeting  when  the  NAB 
Board  convenes  in  Washington  next 
Monday  and  Tuesday  to  clean  up  a 
heavy  agenda  before  handing  over 
the  NAB  helm  to  Justice  Justin 
Miller. 

Mr.  Ryan  plans  to  return  in  the 
fall  to  his  post  as  vice-president 
and  operating  head  of  Ft.  Industry 
Co.  but  will  be  available  for  NAB 
consultation.  Judge  Miller  will  not 
take  over  at  the  NAB  until  Oct.  1, 
and  probably  will  not  resign  from 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  until  mid-Sep- 
tember, shortly  after  he  returns 
from  the  ETO  inspection  tour  to  be 
made  by  top-level  broadcasters  (see 
story  on  page  17). 

Committee  Reports 

With  the  NAB  Convention  aban- 
doned due  to  travel  regulations,  the 
Board  will  establish  a  schedule  of 
NAB  work  for  the  rest  of  the  year. 

First  on  the  Board  agenda  will 
be  the  report  of  the  presidential 
selection  committee,  headed  by  T. 
A.  M.  Craven,  vice-president  of 
Cowles  Broadcasting  Co.,  which 
named  Judge  Miller.  The  committee 
also  has  recommended  that  an  ex- 
ecutive director  or  chief  assistant 
be  named  promptly  by  the  Board, 
and  a  number  of  names  will  be 
considered.  Final  action  at  this 
meeting  was  considered  unlikely 
The  committee  has  recommended 
appointment  of  an  executive  com- 
mittee to  function  until  Judge 
Miller  takes  over,  probably  to  in- 
clude Mr.  Ryan  and  two  other 
broadcasters. 

Other  Board  subjects  include: 

Recommendations  of  Labor  Rela- 
tions Executive  Committee  for 
broadening  of  the  NAB-labor  man- 
agement functions  with  an  addi- 
tional $50,000-a-year  appropriation, 
to  be  presented  by  Harry  Le  Poid- 
evin,  WRJN  Racine,  Wis.,  com- 
mittee chairman,  and  John  Morgan 
Davis,  labor  relations  counsel. 

Progress  report  on  Broadcast 
Measurement  Bureau  by  Hugh  Fel- 
tis,  BMB  president. 

Report  by  Col.  Ed  M.  Kirby,  for- 
mer NAB  public  relations  director 
and  now  chief,  Radio  Branch, 
Army  Public  Relations  on  Army 
radio  activities  and  interim  report 
to  NAB  Board  after  five  years  of 
active  Army  service. 

Report  of  Code  Committee  by 
Lee  H.  Wailes,  Westinghouse  radio 
manager,  especially  discussing  con- 
troversial issues. 

Possible  appearances  of  Rev.  Sam 
Morris  and  attorney  Henry  M. 
Johnson  of  Louisville,  representing 
National  Temperance  &  Prohibi- 
tion Council,  which  has  protested 
to  FCC  on  beer  advertising  on 
Texas  stations  and  refusal  of  sta- 
tions to  sell  prohibition  group  equal 
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time.  Most  recent  development  was 
decision  of  WFAA  Dallas  to  elim- 
inate alcoholic  beverage  advertis- 
ing and  to  provide  sustaining  time 
to  wet  and  dry  interests. 

Report  of  public  relations  com- 
mittee including  Lee-Losh  proposal 
for  National  Academy  of  Radio 
Arts  &  Sciences  which  would  en- 
tail a  quarter  million  dollar  fund; 
studies  on  listener  activities  and 
plan  for  furtherance  of  newspaper 
publicity  through  mat  service. 


Presentation  of  reports  by  sales 
managers  executive  committee 
through  Lew  Avery,  NAB  director 
of  broadcast  advertising,  on:  Joske 
radio  retail  advertising  clinic  in 
San  Antonio;  NAB-4A  standard 
rate  card  study;  procedure  on  dis- 
closure of  audience  measurement 
information;  agency  recognition; 
cooperation  with  advertisers  and 
agencies  on  improvement  of  adver- 
tising copy.  All  of  the  latter  sub- 
jects were  studied  by  special  com- 
mittees. 


YOUR  sweltering  editors  are  delighted 
to  publish  this  picture  of  Jeanette  Har- 
per who  studies  radio  at  the  College  of 
Mines  and  serves  KTSM  El  Paso  as  spare 
time  announcer.  She  is  the  niece  of  Karl 
0.  Wyler,  manager  of  KTSM. 


Ford  Music  to  K&E 

KENYON  &  ECKHARDT,  New 
York,  will  handle  the  hour  sym- 
phony program  starting  Sept.  30 
on  American.  Entire  account  had 
been  handled  by  J.  Walter  Thomp- 
son Co:,  which  retains  the  Ford 
Sunday  afternoon  program  on 
NBC.  Night  symphony,  an  insti- 
tutional program,  involves  about 
$1,250,000  in  billings  for  K&E. 


President  to  Report 

PRESIDENT  Truman  will  make  a 
nationwide  radio  report  to  the 
American  people  on  the  Big  Three 
Conference  at  Potsdam,  Germany, 
according  to  an  Associated  Press 
story  last  Thursday.  The  President 
will  broadcast  from  Washington 
when  he  returns  after  the  sessions 
have  ended.  No  indication  was  given 
as  to  time  of  broadcast. 


Research  Meeting 
Planned  by  BMB 

Progress  of  Work  and  Plan 
On  Agenda;  6  New  Members 

BMB's  Technical  Research  Com 
mittee  will  hold  its  first  joint  meet 
ing  with  the  Research  Committer 
of  the  Board  Wednesday  afternooi 
at  the  organization's  New  Yorl 
headquarters.  John  Churchill,  direc 
tor  of  research,  will  preside,  witl 
Hugh  Feltis,  president,  and  Pan 
Peter,  executive  secretary,  in  at 
tendance. 

Morning  session  will  be  devote' 
largely  to  a  dovetailed  presentatio: 
of  the  technical  phases  of  th 
Bureau's  operation  for  review  b 
the  committee,  with  the  afternoo 
session  given  over  to  planning  step 
in  the  Bureau's  measurement  pre 
cedure. 

Named  to  Committees 

Members  of  the  BMB  Board's  R< 
search  Committee  are:  D.  E.  Rol 
inson,  Sherman  K.  Ellis  Inc.,  chaii 
man;  R.  Elder,  Lever  Bros.;  Frar 
Stanton,  CBS. 

Technical  Research  Commits 
comprises:  For  advertisers — A.  1 
Halverstadt,  Procter  &  Gamble  Co 
F.  G.  Berner,  G.  Washington  Coff< 
Refining  Co.;  R.  F.  Elrick,  Quak« 
Oats  Co.;  for  advertising  agencie 
F.  B.  Manchee,  BBDO;  William  1 
Farrell,  Benton  &  Bowles;  W. 
Main,  Ruthrauff  &  Ryan.  F< 
broadcasters,  Edward  F.  Evan 
American;  Barry  Rumple,  NAI 
third  to  be  announced. 

Six  new  contracts  were  ai 
nounced  by  BMB  President  Felti 
bringing  the  total  number  of  st; 
tion  subscribers  to  524.  New  su' 
scribers  are  WENT,  WNLC  WMF 
WTRC  WAIR  WHDL. 


NAB  1945-46  Committees  Are  Namet 


CREATION  of  three  new  commit- 
tees was  announced  last  week  by 
J.  Harold  Ryan,  retiring  president 
of  the  NAB,  who  appointed  stand- 
ing committees  for  1945-46.  The 
committees  will  serve  until  the  1946 
membership  meeting.  In  event  there 
is  no  convention,  they  will  serve 
until  terminated  by  the  Board  of 
Directors. 

In  announcing  the  committees, 
Mr.  Ryan  said  he  had  agreed  to 
remain  as  head  of  the  NAB  only 
until  the  Board  meeting  Aug.  6-7 
in  Washington.  He  pointed  out, 
however,  that  most  of  the  NAB's 
work  is  done  in  committee  and  it 
was  most  important  that  these  va- 
rious groups  function  at  all  times. 
The  new  committees  are  Copyright, 
Music  and  Farm  Program  Direc- 
tors. 

Following  are  the  appointments: 
CODE — Herbert  Hollister,  KANS,  chair- 
man; Edgar  L.  Bill,  WMBD;  Arthur  B. 
Church,  KMBC;  Henry  Johnston,  WSGN: 
Merle  S.  Jones,  WOL;  Lee  B.  Wailes. 
KYW;  Fd  Yocum,  KGHL;  Wm.  S. 
Hedges,  NBC;  Jan  Schimek,  CBS. 
COPYRIGHT— James  P.  Begley,  KYW. 


chairman;  Warren  P.  Williamson, 
WKBN;  Richard  O.  Lewis,  KTAR: 
Thomas  H.  Belviso,  NBC;  William  Fine- 
shriber,  CBS. 

ENGINEERING  EXECUTIVE— G.  Por- 
ter Houston,  WCBM,  chairman;  O.  B. 
Hanson,  NBC;  Karl  B.  Hoffman,  WGR; 
William  B.  Lodge,  CBS;  J.  B.  Fuqua, 
WGAC. 

FARM  PROGRAM  DIRECTORS— Larry 
Haeg,  WCCO,  chairman;  John  Merri- 
field,  WHAS;  Layne  Beaty,  WBAP;  Bill 
Moshier,  KJR;  Arthur  C.  Page,  WLS; 
Herb  Plambeck,  WHO;  William  Drips, 
NBC. 

LABOR  EXECUTIVE — Calvin  J.  Smith. 
KFAC,  chairman;  Kenneth  Berkeley, 
WMAL;  William  Fay,  WHAM;  Edward 
E.  Hill,  WTAG;  Harry  LePoidevin. 
WRJN;  John  H.  MacDonald,  NBC:  Frank 
K.  White,  CBS. 

LEGISLATIVE— Don  S.  Elias,  WWNC. 
chairman;  Clair  R.  McCollough,  WGAL; 
Joseph  H.  Ream,  CBS;  J.  Leonard 
Reinsch,  WSB;  Frank  M.  Russell,  NBC: 
J.  Harold  Ryan,  WSPD;  G.  Richard 
Shafto,  WIS;  James  D.  Shouse,  WLW: 
Harry  R.  Spence,  KXRO;  O.  L.  Taylor, 
KGNC. 

MUSIC — Clarence  Leich,  WGBF,  chair- 
man; G.  Mallory  Freeman,  WRNL;  David 
H.  Harris,  WOL;  Elliott  Sanger,  WQXR; 
Frank  R.  Smith  Jr.,  WWSW. 

OFFICE  FORMS  AND  PRACTICES— 
John  B.  Conley,  KEX,  chairman;  Gene 
L.  Cagle,  KFJZ;  Ken  Church,  WCKY;  S. 
R.  Dean,  CBS;  Harry  F.  McKeon,  NBC: 
Lloyd  C.  Thomas,  KGFW;  Earl  W. 
Winger,  WDOD. 

PROGRAM  MANAGERS  EXECUTIVE 
— Irvin  Abeloff,  WRVA,  chairman;  Eu- 


gene Carr,  WHBC;  Howard  R.  Chambe 
lain,  WLW;  Harold  Fair,  WHO;  Ral] 
W.  Hardy,  KSL;  H.  W.  Slavick,  WM 
Elliott  Stewart,  WIBX;  Clarence  L.  Me 
ser,  NBC;  Douglas  Coulter,  CBS. 

INSURANC  E — William  I.  Moo 
WBNX,  chairman;  S.  R.  Dean,  CB 
R.  J.  Teichner,  NBC. 

RADIO  NEWS — E.  R.  Vadeboncoei 
WSYR,  chairman;  William  Brooks,  NB 
A.  A.  Fahy,  KABR;  Arthur  Kirkha 
KOIN;  Karl  Koerper,  KMBC;  CI 
Thomas,  KXOK;  Paul  White,  CBS. 

PUBLIC  RELATIONS  EXECUTIVE 
Leslie  W.  Joy,  KYW,  chairman;  Mich; 
R.  Hanna,  WHCU;  Phil  Hoffman,  KRN 
Richard  H.  Mason,  WPTF;  James 
Moore,  WSLS;  John  F.  Patt,  WGA 
W.  Walter  Tison,  WFLA;  Lewis  All 
Weiss,  KHJ;  Harry  Kopf,  NBC;  Geoi 
Crandall. 

RESEARCH— J.  C.  Tully,  WJAC,  cha 
man;   Roger  Clipp,   WFIL;  Charles 
Couch,  KALE;  W.  Lee  Coulson,  WBJ 
Dietrich  Dirks,  KTRI;  Edward  F.  Eva 
WJZ;    Dale    Taylor,    WENY;  Elmo 
Roper,  CBS;  one  vacancy. 

SALES  MANAGERS  EXECUTIVE 
James  V.  McConnell,  NBC,  chairm; 
C  K.  Beaver,  WOAI;  Lincoln  Dell 
KXOA;  Arthur  Hull  Hayes,  CBS;  StE 
ton  P.  Kettler,  WMMN;  Beverly  Midd 
ton,  WSYR;  John  M.  Outler  Jr.,  WE 
Odin  S.  Ramsland,  KDAL;  Frank 
Webb,  WGL. 

SMALL  MARKET  STATIONS— M 
shall  Pengra,  KRNR,  chairman;  Was 
W.  Cribb,  KHMO;  James  R.  Cur 
KFRO;  Monroe  B.  England,  WBRK;  V 
liam  C.  Grove,  KFBC;  Robert  T.  Mas 
WMRN;  Glenn  W.  Marshall,  WFOY. 
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The  president 

of  a  radio  station 
seeks  capable  assistants 


£  We  are  opening  a  new  station  in 
Richmond,  Virginia.  We  have  good 
jobs  for  good  people  who  will  help  run  a 
successful  station. 

We  need  engineers  .  .  .  control  room 
operators  and  announcers. 

If  you'd  like  to  be  associated  with  an 
aggressive  group,  this  may  be  for  you. 

If  you're  an  engineer  or  control  room 
operator,  please  write  about  your  ex- 
perience. Tell  your  story  completely.  A 


photograph  of  yourself  will  interest 
us  too. 

If  you're  an  announcer,  send  along  a 
record  of  your  voice.  You  can  cut  a 
disc  from  one  of  your  present  shows 
...  or  make  a  special  audition  record. 
You,  too,  will  be  expected  to  write  a 
complete   story   of  your  experience. 

With  our  present  knowledge  of  the 
business  of  putting  on  good  entertain- 
ment and  practical  experience  in  selling 
time  .  .  .  with  good  people  like  yourself 
on  the  staff  .  .  .  your  future  is  assured. 


Tom  Tinsley  •  WLEE  •  President 

BROAD-GRACE   ARCADE  BUILDING      '      RICHMOND  19,  VA. 


MERITORIOUS    *  telf?7$lini  ST  GrT?i 

INeed  01  Broadcasting  in  U.  S. 

Rotating  Board  of  Governors  Could  Work  Withlji 
Government,  Bulova-Lafount  Executive  Says 


SERVICE 


Carl  Zimmerman,  formerly  chief  an- 
nouncer of  WEMP,  is  awarded  the  Bronze 
Star  Medal  for  meritorious  service  in  the 
field  of  battle.  We  are  proud  of  Captain 
Zimmerman,  and  pledge  continuance  of 
meritorious  radio  service  in  Milwaukee. 

WEMP  MiUaak 

AMERICAN  BROADCASTING  COMPANY 

C.  J.  Lanphier  Howard  H.  Wilson  &  Co., 

General  Manager  National  Representatives 


By  HAROLD 

Executive  Bulova 

HOW  SHALL  we  harness  for  con- 
structive peacetime  use  the  almost 
unfathomable  power  generated  in 
America  by  total  war?  As  we  move 
on  from  VE-Day 
to  VJ-Day  this 
question  is  being1 
asked  everywhere, 
but  nowhere  more 
anxiously  than  in 
the  broadcasting- 
industry. 

lH^k~^<BF  War  has 

jjfck    pH|     brought  to  radio 
a     fabulous  in- 
Mr.  Lafount      crease  in  what 
was  already  fab- 
ulous power.   Can  that  power  be 
made  to  serve  our  peace  aims  as 
well  as  it  has  served  our  war  aims? 

Men  and  women  who  listen  in- 
tensely to  their  radio  several  hours 
a  day  when  news  is  breaking  need 
no  reminder  of  its  influence.  War 
has  made  radio  an  indispensable 
source  of  information.  Millions  also 
look  to  raHio  for  guidance  in  their 
thinking  about  current  events.  To- 
day it  is  probably  our  chief  source 
of  enlightenment  as  well  as  enter- 
tainment. Tomorrow  it  will  wield 
still  greater  power  with  FM  and 
television  added  to  standard  broad- 
casting and  many  new  stations 
licensed. 

The  war  and  prewar  years  have 
also  shown  us  how  radio  can  be 
used  to  deceive  the  people  and  de- 
stroy liberty.  In  Germany,  Italy 
and  Japan,  men's  minds  were  en- 
slaved. Radio  became  an  essential 
part  of  the  most  evil  system  that 
mankind  has  known. 

In  this  experience  is  ample  warn- 
ing of  what  the  destructive  use  of 
broadcasting  might  mean  in  this 
country.  One  man,  with  the  help 
of  radio,  a  good  voice  and  the  art 
of  showmanship  can  change  the 
thinking  of  millions. 

Radio  must  not  be  permitted  to 
fall  into  the  hands  of  potential  dic- 
tators. Radio  belongs  to  the  people. 
It  must  remain  a  handmaiden  of 
the  public  interest.  But  it  is  easier 
to  state  that  objective  than  to  at- 
tain it. 

The  law  instructs  the  FCC  to 
b'cense  stations  which  operate  in 
the  public  interest,  convenience 
and  necessity.  It  gives  the  FCC  a 
sort  of  veto  over  broadcasting,  for 
the  Commission  inevitably  consid- 
ers the  tvpe  of  programs  that  a 
broadcaster  has  provided  when  his 
license  comes  up  for  renewal.  Some- 
times the  Commission  uses  its  power 
negatively,  as  in  its  recent  ruling 
that  stations  must  sell  radio  time 
for  discussion  of  controversial  is- 
sues. The  effect  is  to  break  down 
restraints  against  the  abuse  of  ra- 
dio instead  of  directing  its  use  into 


A.  LAFOUNT 
■Lafount  Stations 

the  most  constructive  channels. 

A  man  with  an  evil  purpose,  or 
with  a  particular  hatred  or  blind 
spot,  may,  if  this  ruling  is  upheld, 
broadcast  intellectual  poison. 

Shall  we  accept  this  risk  in  the 
name  of  free  speech?  Shall  we 
leave  the  question  of  who  is  to  go 
on  the  air  to  chance,  to  the  power 
of  money  or  the  persistence  of  the 
agency  or  individual. 

Some  say  these  decisions  should 
be  made  by  each  broadcaster  for 
himself,  just  as  an  editor  decides 
what  shall  appear  in  his  newspa- 
per or  magazine.  But  this  compari- 
son is  not  wholly  valid.  The  editor 
controls  only  one  segment. 

There  is  no  limit  to  the  number 
of  newspapers  that  may  be  pub- 
lished— that  is  to  say,  no  limit  ex- 
cept public  demand.   Anyone  in- 

FORMER  member  of  the  Federal 
Radio  Commission  (1927-34)  and 
practical  broadcaster  for  more  than 
a  decade,  Harold  A.  Lafount  here- 
with discusses  radio's  vital  peace- 
time role.  Executive  of  the  Arde  Bu- 
lova-Lafount stations  and  head  of 
the  former  Atlantic  Coast  Network, 
Mr.  Lafount  warns  against  too 
much  Government  regulation;  calls 
for  a  radio  as  free  from  domination 
as  the  press  and  movies  and  urges 
broadcasters  to  set  up  their  own 
self-disciplinary  board. 

terested  in  seeing  his  views  in 
print  can  publish  a  pamphlet  if  he 
is  denied  space  in  the  established 
press.  To  this  extent  the  press  is 
within  reach  of  everyone. 

Radio  is  different.  It  is  licensed 
by  the  Government.  The  number  of 
stations  is  limited.  It  follows  that 
the  right  of  free  speech  is  not  the 
right  to  broadcast  one's  views  on 
a  national  hook-up.  Speaking  on 
the  radio  becomes  a  special  privi- 


Radio  and  the  pre§s  differ  in 
other  respects.  No  newspaper  chain 
reaches  an  audience  comparable  to 
that  commanded  by  a  great  radio 
network. 

Radio  penetrates  to  the  inner 
recesses  of  the  home.  Programs 
boom  out  in  millions  of  living 
rooms,  factories,  ships  and  auto- 
mobiles— free  of  charge.  You  can 
listen  while  you  work  or  drive. 
Great  networks  reaching  through- 
out the  nation  may  carry  slanted 
news  or  sugar-coated  propaganda 
to  the  very  center  of  our  workshop 
and  family  circles.  A  power  of  this 
sort  is  obviously  subject  to  greater 
abuse  than  is  the  power  of  the 
press  or  that  of  the  motion  picture 
industry. 

Such  a  medium  of  mass  com- 
(Continued  on  page  62) 
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N  August  9,  WKY's  Farm  Service  depart- 
ment will  celebrate  its  first  birthday. 

At  one  year  of  age,  it  has  reached 
healthy  adulthood.  WKY's  Farm  Service 
department,  in  fact,  was  never  an  infant, 
never  toddled.  It  was  born  an  adult; 
began  walking  at  once,  then  running, 
d  has  been  going  places  fast. 
.WKY's    Farm    Service    department  knew 
pere  it  wanted  to  go,  where  it  had  to  go  to 
of  greatest  service  to  Oklahoma  agriculture, 
nder  the  direction  of  Edd  Lemons,  WKY's 
arm  Reporter,  and  Otis  Parker,  Associate 
^porter,  it  has  become  not  only  a  central 
formation  exchange  and  coordinator  of  all 
ate  agricultural  interests,  but  has  taken  the 
ad  in  farm  betterment  by  embarking  on  and 


sponsoring  several  important  farm  betterment 
projects. 

WKY's  cattle  grub  control  project  has  re- 
ceived citations  from  both  Variety  and  The 
Billboard.  Two  other  long-term  projects,  hog 
improvement  and  soil  conservation,  are  under 
way. 

In  touching  every  phase  of  farming,  WKY's 
Farm  Reporter  has  broadcast  from  101  spots 
outside  Oklahoma  City  and  from  48  of  the 
state's  counties;  from  fairs,  farm  youth  gather- 
ings, demonstrations  and  clinics.  He  has 
broadcast  the  intriguing  story  of  Oklahoma's 
"Flying  Farmers",  of  "Hereford  Heaven"  and 
scores  of  others. 

Just  a  glimpse  of  WKY's  contribution  to 
agriculture  can  be  extracted  from  the  July 


11th  letter  of  the  state  supervisor  of  the 
Emergency  Farm  Labor  Program:  "A  real 
service  was  rendered  the  farm  people  of  this 
state  .  .  .  your  cooperation  in  disseminating 
harvest  information  made  it  possible  to  harvest 
Oklahoma's  wheat  crop  this  year  in  near  record 
time." 

This  is  the  kind  "of  service  WKY  started 
out  to  give  Oklahoma  farmers,  and  the  kind 
of  service  it  will  continue  to  give  in  increasing 
measure. 


fit  5  fists 


OWNED  AND  OPERATED  BY  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times— the  Farmer-Stockman 
KVOR,  Colorado  Springs— KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED    NATIONALLY     BY     THE     KATZ  AGENCY. 


Sues  Philip  Morris 

CHARGING  his  program  idea  was 
used  without  consent  on  weekly 
NBC  Johnny  Presents  Ginny 
Simms,  new  suit  for  $100,000  has 
been  filed  in  Los  Angeles  Federal 
Court  by  Crai?  Reynolds,  actor, 
against  NBC,  The  Biow  Co.,  and 
Philip  Morris  Co.,  sponsoring 
weekly  broadcast.  Using  his  true 
name  of  Haro'.d  H.  Enfield,  plain- 
tiff said  he  and  another  writer 
worked  up  the  "Veterans'  Canteen" 
idea  used  ir.  the  network  show. 
Similar  suit  was  dismissed  last 
month  in  Los  Angeles  Superior 
Court  on  grounds  that  an  idea  for 
a  radio  show  is  not  patentable. 


Benjamin  Seutter 

BENJAMIN  SEUTTER,  51,  Press 
Wireless  night  traffic  superintend- 
ent, died  July  19  in  the  Queens  Gen- 
eral Hospital,  New  York.  Mr.  Seut- 
ter was  a  holder  of  world's  records 
for  rapid  radio  reception. 


CANADIAN  STATIONS 
DISCUSS  PROBLEMS 

Sales,  engineering,  programs 
and  the  Bureau  of  Broadcast  Meas- 
urement are  featured  in  the  agenda 
of  the  annual  meeting  of  the  West- 
ern Association  of  Broadcasters 
(Canada)  meeting  at  Calgary  at 
the  Hotel  Palliser  August  6  and  7. 

Following  the  report  of  President 
G.  R.  A.  Rice,  CFRN  Edmonton,  the 
opening  morning  s.ession  will  Include: 
financial  report;  discussion  by  Gerry 
Gaetz,  CKRC  Winnipeg,  and  WAB  di- 
rector for  Manitoba,  on  annual  meet- 
ings; messages  from  Jack  Radford,  sta- 
tion relation  supervisor  of  Canadian 
Broadcasting  Corp.,  and  Michael  Bark- 
way,  Canadian  representative  of  the 
British  Broadcasting  Corp.;  discussions 
on  programming  and  engineering.  En- 
gineering problems  will  be  the  topic  at 
a  closed  afternoon  session  under  Henry 
S.  Dawson,  engineer  of  the  Canadian 
Association  of  Broadcasters.  A  sales 
discussion  led  by  Gordon  Henry,  CJCA 
Edmonton,  will  be  followed  at  the 
closed  meeting  by  a  report  from  Glen 
Bannerman,  president  and  general  man- 
ager of  the  CAB. 

The  Tuesday  morning  session  will  be 
for  members  only,  and  will  include: 
Election  of  officers,  report  on  the  BBM, 


Safeway  Adds 

SAFEWAY  Stores,  grocery  chain, 
has  expanded  network  time  on 
NBC  western  division  and  Pacific 
stations  to  half-hour  daily,  five 
days  weekly,  effective  Aug.  13. 
Now  sponsoring  quarter-hour 
drama  Aunt  Mary  in  3:45-4  p.m. 
period,  chain  will  place  new  series 
Dr.  Paul  in  that  spot,  moving  pres- 
ent show  ahead  3:30-3:45  p.m. 
Transcriptions  will  be  spotted  in 
cities  not  covered  by  live  programs. 


by  Horace  Stovin  of  H.  N.  Stovin  &  Co., 
Toronto;  report  on  the  cooperative 
radio  bureau,  Ottawa,  by  Jack  Slatter 
of  Radio  Representives  Ltd.,  Toronto, 
and  discussion  on  the  CAB  music  com- 
mittee. 

Tuesday  afternoon's  open  meeting  in- 
cludes report  by  Bert  Cairns,  CFAC 
Calgary,  on  rate  classification;  talk  on 
Wartime  Information  Board  Radio 
Service  by  Mrs.  John  G.  Edison,  WIB 
Ottawa. 

Annual  dinner  on  Monday  evening 
will  hear  Captain  Harper  Prowse,  armed 
services  representative  in  the  Alberta 
Legislature. 


MIDGET  SENTINEL 


AN  INNOVATION  in  radio  sj 
convenience  and  utility,  is  the  ne 
vest  pocket  receiver  developed  1 
the  Sentinel  Radio  Corp.,  Evan 
ton,  111.  The  new  model  can  be  ca 
ried  in  vest  or  shirt  pocket,  handbs 
or  concealed  about  the  person,  ar 
will  be  several  times  smaller  tha ; 
the  smallest  camera  or  person; 
type  set  manufactured  prior  to  tl 
war. 

The  "speaker"  will  be  an  ea  j 
piece,  of  the  approved  hearing-a 
type,  the  aerial  will  be  the  wiif 
leading  to  the  ear-piece  and  tl 
batteries  will  be  self-contained.  Tl 
complete  unit,  including  batteri' 
and  tubes,  will  be  little  larger  ihz 
a  cigarette  case. 

Sentinel  is  still  engaged  in  wj 
production  and  cannot  state  specil 
cally  when  the  new  set  will  go  c 
the  market,  but  the  set  has  passe 
preliminary  tests  successfully  ar 
it  is  hoped  production  can  begin  i 
soon  as  restrictions  are  lifted. 


O'Henry  Increases 

WILLIAMSON  CANDY  Co.,  Ch 
cago  (O'Henry  candy  bars),  begir 
sponsorship  of  Famous  Jury  Triw 
Friday  9-9:30  p.m.,  on  full  netwoi 
of  the  American  Broadcasting  C 
Contract  effective  August  10  place 
through  Aubrey,  Moore  &  Wallac 
Chicago,  increases  stations  use 
from  126  to  total  of  183. 


Rothrock  Back 

HAROLD  B.  ROTHROCK,  of  Ma 
Bond  &  Rothrock,  Washington  co: 
suiting  engineers,  will  be  back  ; 
an  active  member  of  the  firm  Au; 
ust  1.  For  several  years  he  has  bee 
doing  critical  war  developmei 
work  at  Bell  Laboratories,  Whi 
pany,  N.  J.  Clyde  Bond  is  in  Chir 
with  the  AAF. 


Campana  on  CBS 

CAMPANA  SALES  Co.,  Batavi 
111.,  will  sponsor  Grand  Hotel  c 
CBS  Saturday  1:30-2  p.m.  (EW1 
effective  Oct.  6.  Show  will  origina 
in  Chicago.  Agency  is  Wallac 
Ferry-Hanley  Co.,  Chicago. 


SHIPPING  has  long  been  one  of  Beaumont's 

important  industries.  So  it's  only  natural  that 

this  port  is  one  of  America's  foremost  ship-building  centers. 

When  the  flush  of  war  production  is  over  Beaumont's  shipping^ 
will  remain  a  vital  permanent  industry. 

Now  and  later  KFDM'S  5  8  5  million 
dollar  effective  income  market 
means  top  crust  money  for  you! 


-  SERVING  THE 
••MAGNETIZED 
SABINE  AREA 


*s»inj  pwplc  and  Industrie*  fr»m  *(h«r  tKtleu! 
•  •  •  • 


AFFILIATED  WITH 


XvyLO^j-joWE-SNOWDEN 
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A  radio  station  is  known 
by  the  Companies  it  keeps 


ATLAS  PR  ACER'S 
"Got  it... Get  it" 

SELLS  BEER 

on  the  New 

WJJD 


*k  Chicago's  Atlas  Brewing  Company  makes  it 
their  business  to  know  the  Chicago  market.  Smart  buyers, 
that  they  are,  they  pick  the  New  WJJD  to  carry  their 
"Got  it...  Get  It"  sales  story  to  Chicagoland's  thousands 
of  avid  White  Sox  fans.  Their  "Musical  Scoreboard"  follows 
Jack  Brickhouse's  play-by-play  description  of  all  Sox 
ballgames-a  New  WJJD  EXCLUSIVE!  And  how  the  fans 
listen!  Ask  any  Paul  H.  Raymer  man  for  the  evidence— 
a  special  Hooper  report  which  skyrockets  the  New  WJJD 
into  a  top  "best  buy"  position!  The  New  WJJD  gets  the 
.   audience  . . .  and  sells  them  . . .  with  20,000  watts  of  SELLING 
4   POWER . . .  delivered  into  the  largest  coverage  area 
of  any  Chicago  station . . .  regardless  of  power. 

A  7%a*44a£t  *?ie(d  STATION  represented 


20,000  WATTS  OF 


Sdim$ 


POWER 


THE  NEW 


CHICAGO 

NATIONALLY    BY    PAUL    H.  RAYM 


- 


Why  Western  Electric 
equipment  leads  the  way! 


1.  "Western  Electric  products  are  de- 
signed by  Bell  Telephone  Laboratories 
—world's  largest  organization  devoted 
exclusively  to  research  and  develop- 
ment in  all  phases  of  electrical  com- 
munication. 

2.  Since  1869,  "Western  Electric  has 
been  the  leading  maker  of  communi- 
cations apparatus.  Today  this  company 
is  the  nation's  largest  producer  of  elec- 
tronic and  communications  equipment. 

3.  The  outstanding  quality  of  "Western 
Electric  equipment  is  being  proved 
daily  on  land,  at  sea,  in  the  air,  under 
every  extreme  of  climate.  No  other  com- 
pany has  supplied  so  much  equipment 
of  so  many  different  kinds  for  military 
communications* 


Western  Electric 

Global  war  has  spotlighted  and  proved  to  all  the  world  the 
tremendous  value  of  instantaneous  communication  by  mobih 
radio  telephone.  In  the  air,  on  land  and  at  sea,  it  has  helped  te 
get  the  job  done  faster  and  to  save  countless  lives. 

Men  at  work  or  men  at  play,  in  the  years  ahead,  will  find 
mobile  radio  telephone  an  equally  efficient  means  of  keeping 


Western  Electric  has  specialize* 


equipment  leads  the  way  ! 

in  quick,  easy  contact  with  business  headquarters  or  with  home. 

For  more  than  a  quarter  of  a  century,  Bell  Telephone 
Laboratories  and  Western  Electric  have  pioneered  in  the  field 
of  mobile  radio.  When  manpower  and  materials  become  avail- 
able, count  on  Western  Electric  for  the  finest  equipment  for 
mobile  communications  services. 


Buy  all  the  War  Bonds  you  can 
.  .  .  and  keep  all  you  buy! 


Ultra  -  High  Frequency 
Band   to   Be  Explored 

EXPLORATION  of  the  ultra-high 
frequency  band  from  480-920  mc, 
region  allocated  for  television  ex- 
periments, got  under  way  when 
the  FCC  granted  application  of 
Allen  B.  DuMont  Labs.,  Passaic, 
N.  J.,  for  a  construction  permit  for 
a  portable-mobile  experimental  tele- 
vision relay  station. 

Development  of  relay  operations 
is  the  primary  object,  although  Du- 
Mont will  explore  all  phases  of  tele- 
vision broadcasting  in  the  UHF,  ac- 
cording to  W.  A.  Roberts,  Washing- 
ton counsel  for  the  firm.  Data  gath- 
ered will  guide  DuMont  in  building 
future  television  transmitters. 

Station  will  be  located  for  some 
time  at  DuMont  laboratories  and 
later  will  be  moved.  Skywave  ex- 
periments will  be  conducted  in  con- 
junction with  FCC  Engineering 
Dept.  Station  will  use  A3,  Special 
and  Special  for  FM  emissions  with 
peak  visual,  aural  power  of  1  kw. 


Versatile  Ranges 

A  HARDWARE  store  spon- 
sor on  KUOA  Siloam 
Springs,  Ark.,  asked  the  sta- 
tion to  include  an  announce- 
ment in  its  regular  program 
of  the  arrival  of  a  shipment 
of  gas  ranges.  The  sales- 
man phoned  the  scripter  and 
this  is  what  confronted  the 
announcer:  "A  must  for 
every  farmer,  garageman, 
well,  just  every  man,  is  a 
Magic  Chef  and  Tappan 
wrench.  ...  It  fits  in  just 
right  for  those  little  fixit 
jobs.  Maybe  the  wife  will  be 
trying  it  out  for  various  emer- 
gencies around  the  house. 
It  might  pay  to  buy  two,  so 
you'll  know  where  at  least 
one  is  when  you  need  it  in  a 
hurry".  P.  S.  There  was 
no  middle  commercial  on  the 
sponsors'  program  that  day. 


McClatchy  Starts  Drive 
Against  Blaring  Radios 

LOUD  RADIO  Abatement  Cam- 
paign aimed  at  blaring  radios  by 
the  five  McClatchy  Broadcasting 
Co.  stations  on  the  West  Coast  is 
under  way.  This  is  the  second 
summer  of  such  a  campaign,  which 
consists  of  spot  announcements  on 
KFBK  KMJ  KWG  KERN  KOH. 

Summer  is  the  worst  season  for 
offenders,  as  windows  are  open  con- 
stantly permitting  the  sound  to 
blare  out.  Company  feels  loud 
radios  are  annoying,  especially  to 
swing-shift  workers  who  must 
sleep. 

Warblers  Return 

AMERICAN  BIRD  PRODUCTS, 
Chicago,  starting  in  September  re- 
sumes American  Radio  Warblers, 
Sunday  1-1:15  p.m.  (CWT)  on 
same  list  of  Mutual  stations  used 
last  year.  This  marks  eighth  year 
on  air.  Contract  for  35  weeks  placed 
by  Weston  Barnett  Inc.,  Chicago. 


SEEKING  ideas  for  The  Saint  are 
(1  to  r)  Leslie  Charteris,  author 
of  the  novel  series  and  radio  show; 
Peter  D.  Smyth,  KLZ  Denver  pro- 
gram director;  William  Robson, 
producer  for  Ward  Wheelock  Co., 
agency  servicing  Campbell  Soup 
Co.,  sponsors  of  the  CBS  series. 


Campbell  Show 

WITH  clinkers  in  deal  worked  out, 
Campbell  Soup  Co.  starts  sponsor- 
ship of  Request  Performance  on 
CBS  stations  in  late  September. 
Okay  on  Masquers  Club  package 
show  came  after  the  Hollywood 
organization  agreed  to  furnish  let- 
ter assuring  American  Federation 
of  Radio  Artists  that  standard  rate 
of  pay  will  be  adhered  to  and  no 
pressure  exerted  to  get  program 
star-name  talent.  Requests  for 
stars  to  appear  on  show  will  come 
from  home  front  rather  than 
servicemen  as  originally  planned. 
Show  will  have  talent  cost  of  about 
$8,500  weekly.  Ward  Wheelock 
Co.,  Philadelphia,  services  account. 


Radio  Teaching 

BASED  on  material  gathered 
through  experience  in  the  class- 
room use  of  radio  and  as  directing 
supervisor  of  WBOE  Cleveland, 
Board  of  Education  station,  William 
B.  Levenson,  has  written  a  book, 
Teaching  Through  Radio  (Farrar 
&  Rhinehart,  $3).  Book  presents 
techniques  and  basic  information 
needed  by  teachers  and  school  ad- 
ministrators in  various  situations. 
A  foreword  by  I.  Keith  Taylor, 
director  of  radio  education,  Ohio 
State  U.,  and  president,  Assn.  for 
Education  by  Radio,  states  "The 
progress  of  radio  in  the  schools 
should  be  vigorously  stimulated  by 
Dr.  Levenson's  contribution." 


CAB  Meet  Advanced 

THE  1946  annual  meeting  of  the 
Canadian  Assn.  of  Broadcasters 
has  been  moved  forward  to  May 
27-30  instead  of  previously  an- 
nounced Feb.  11-13,  it  was  decided 
at  the  recent  CAB  directors  meet- 
ing at  Toronto.  Move  was  made 
in  view  of  transportation  difficul- 
ties during  the  winter  months. 
Chateau  Frontenac,  Quebec,  will 
be  the  1946  headquarters. 


CKEX  Assigned 

CKEX  is  new  call  letter  assigned 
to  50  kw  shortwave  transmitter  of 
Canadian  Broadcasting  Corp., 
Sackville,  N.  B.,  on  11.9  mc.  This 
brings  to  12  the  number  of  fre- 
quencies used  by  the  CBC  short- 
wave station  at  Sackville. 


This  is  an  increasingly  industrialized  market,  a  market  that 
justifies  a  top  portion  on  your  schedules.  When  preparing 
your  schedules,  let  *T.H.S.  assist  you.  With  our  on-the-spot 
knowledge  of  each  individual  market  in  this  rich  territory, 
we  can  he  of  real  help  to  you. 


Affiliates 

Texas 

KFDM — Beaumont 
KFYO — Lubbock 
KGNC — Amarillo 
KRGV— Wcslaco 
KTSA — San  Antonio 
THE  LONE  STAR  CHAIN 
Louisiana  . 
KRMD — Shrevepert 

Sales  Offices 

New  York 

Chicago 

Dallas 


Oklahoma 

KADA— -Ada 

KBIX  — Muskogee 

KCRC— Enid 

KGFF — Shawnee 

KOME— Tuba 

KTOK — Oklahoma  City 

KVSO — Ardmore 

THE  OKLAHOMA  NETWORK 

New  Mexico 

KGGM — Albuquerque 

KVSF  —Santa  Fe 

Hollywood  V 
San  Francisco 
Portland 

General  Offices — Amarillo 
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Nashville  has  $200.00  more  per 
capita  income  than  the  aver- 
age of  ten  leading  Southern 


cities 


LOUISVILLE   $1,579 

,262 
,520 
,259 
,576 
,352 
,231 
,411 
,553 
,358 


MEMPHIS  

MIAMI  

MOBILE  

NORFOLK  

ATLANTA  

BIRMINGHAM  _ 

DALLAS  

SHREVEPORT  __ 
NEW  ORLEANS 


Average  per  capita  income  $1,410 

NASHVILLE'S  per  capita 
INCOME  IS  $1,611 

Copyright  1945,  Sales  Management  Survey  of 
Buying  Power;  further  reproduction  not  licensed. 


"extra"  income 
that  means 
extra  sales... 


CBS 


This  $200  a  year  is  "plus"  money  .  .  .  extra  buying  power 
above  the  necessities  of  life.  Multiply  this  by  hundreds  of 
thousands  of  industrious  homes  and  you  see  why  the  grow- 
ing Nashville  market  area  is  a  fertile  field  for  aggressive 
selling  .  .  .  and  why  advertising  over  WLAC  is  reaching  a 
purchase-minded  audience. 


■ 

A 


WLAC 

NASHVILLE 


Last  year's  retail  sales  volume  of  $128,625,000  placed  Nashville 
64th  among  American  cities.  This  was  a  gain  of  10.4%  over  1945, 
or  well  ahead  of  the  Nation's  gain  of  8.9%. 


50,000  WATTS 

Represented  by  the 
Paul  H.  Raymer  Co. 


'GATEWAY  TO  THE   RICH  TENNESSEE  VALLEY" 


i 
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Pulse  Shows  Small  Loss  in  July 
Listening  inNew York  Met.  Area 


JULY  radio  audience  in  the  New 
York  metropolitan  area  was  8% 
below  the  June  level  this  year  in 
contrast  to  a  20%  drop  in  1944. 
according  to  the  Pulse  Inc.,  audi- 
ence measurement  research  organi- 
zation. Small  loss  in  1945  is  attrib- 
uted to  two  factors:  the  abnor- 
mally high  level  in  June  of  1944 
because  of  D-Day,  June  6,  and  the 
New  York  newspaper  strike  in 
July  1945  which  probably  increased 
listening  this  month. 

Walter  Winchell  was  the  top 
evening  program  in  July,  accord- 
ing to  the  Pulse,  which  rated  it 
18.7  as  against  a  June  rating  of 
23.3.  Second  was  Mr.  District 
Attorney,  rated  13.3  in  July,  18.0 
in  June. 


Remainder  of  the  top  ten,  listed 
with  July  ratings,  were  not  among 
the  leaders  in  June,  when  most  of 
the  winter  favorites  were  still  on 
the  air:  Suspense,  13.3;  Sealtest 
Village,  13.0;  Can  You  Top  This, 
11.3;  Truth  or  Consequences,  11.0; 
Hollywood  Mystery  Time,  10.3; 
Your  Hit  Parade,  10.3;  William 
Lang  (replacing  Gabriel  Heatter, 
Tues.,  Sun.),  10.0;  Mystery  in  the 
Air,  10.0;  Big  Town,  10.0;  Screen 
Guild,  10.0. 

Daytime  toppers,  with  July  rat- 
ings, were:  Kate  Smith  Speaks, 
7.3;  Bachelor's  Children,  7.3;  Aunt 
Jenny's  Stories,  7.0;  Bright  Hori- 
zon, 6.9;  Our  Gal  Sunday,  6.8; 
Helen  Trent,  6.7;  Breakfast  in  Hol- 
lywood, 6.7;  Big  Sister,  6.7;  Second 


Husband,  6.4;  Life  Can  Be  Beau- 
tiful, 6.3. 

*  *  * 
Nielson  Expands  Coverage 
A.  C.  NIELSON  Radio  Index  has 
acquired  30%  more  audimeters, 
which  they  say  will  double  cover- 
age and  extend  the  coverage 
from  coast-to-coast.  NRI,  as  oper- 
ated in  the  last  2%  years,  has  rep- 
resented approximately  27%  of  the 
radio  homes  in  cities,  farms,  rural 
non-farms  and  non-telephone  as 
well  as  telephone  homes. 

Under  expansion  program  60% 
of  the  radio  homes  are  to  be  repre- 
sented, according  to  Nielson.  The 
expansion  geographically  brings  a 
123%  increase  in  radio  home  cov- 
erage, the  index  firm  states,  and  an 
increase  of  287%  in  square  miles 
represented. 

By  the  end  of  1945  NRI  will  be 
based  on  a  40%  larger  home  sam- 
ple, achieved  through  the  use  of 
the    increased    number    of  audi- 


WKBB's  comprehensive  publicity  campaign  one  promotion  media  for  WKBB  programs, 

assures  alert  time-buyers  a  growing  audi-  Take  advantage  of  this  leading  radio  sta- 

ence  in  the  important  Dubuque  area.  Every  tion  to  reach  the  Dubuque  marketing  area 

available    advertising    media    is    used    by  and  be  sure  of  a  receptive-minded,  loyal 


WKBB  to  remind  its  listeners  of  the  top 
ranking  American  network  programs  on 
Dubuque's  leading  station.  Attractive  trail- 
ers are  periodically  shown  in  all  Dubuque 
theaters   to  thousands   of  movie  goers  as 


audience  for  your  program.  A  recent  sur- 
vey, made  by  Robert  S.  Conlan  and  Asso- 
ciates, revealed  that  WKBB  holds  top  place 
with  Dubuque  radio  listeners,  morning, 
noon,  and  night! 


James  D.  Carpenter — Executive  Vice  President 
Represented  by  Howard  H.  Wilson  Company 


WKBB 


DUBUQUE 

IOWA 


AFFILIATED  WITH  AMERICAN  BROADCASTING  COMPANY 


Radar  Doodlers 

TO  PROVIDE  visual  aids 
needed  for  various  operations 
for  turning  out  radar  equip- 
ment, Philco  has  established 
a  Production  Illustration 
Group  of  Industrial  Engineer- 
ing staffed  by  professional 
artists,  according  to  an  an- 
nouncement by  Joseph  H. 
Gillies,  vice  president  in 
charge  of  radio  production. 
"All  art  processes — from  a 
rough  doodle  of  an  idea  to 
the  finished  product",  says 
Philco,  are  made  by  the  Group 
which  was  organized  by  C.  F. 
Woll  and  directed  by  Morris 
Blackburn,  well-known  artist 
and  art  instructor. 


meters.  Explanation  for  this  figur> 
lies  in  the  fact  that  the  index  i 
not  confined  to  listening  to  on 
receiving  set  per  home.  In  25%  o 
the  homes,  families  listen  to  tw 
sets. 

NRI  is  now  operating  on  a  calen 
dar  month  rather  than  on  the  four 
week  basis.  All  areas  except  th 
Pacific  Coast  will  be  represented  i: 
audimeter  coverage  by  Oct.  1.  Pa 
cifie  Coast  will  be  included  b. 
Jan.  1. 

Perkins  Highest  Sponsor 
LATEST  HOOPER  which  place 
When  a  Girl  Marries  on  top  of  th 
Top  Ten  weekday  July  daytime  pre 
grams  [Broadcasting,  July  23 
also  reveals  that  Ma  Perkin 
(NBC)  has  the  highest  sponso 
identification,  76.7.  Ted  Malone  ha 
the  highest  number  of  women  lis 
teners  per  listening  set,  1.45;  an 
also  the  largest  number  of  me 
per  listening  set,  0.76.  Largest  chii 
dren's  audience  goes  to  Terry  &  th 
Pirates  with  a  1.27  score. 
'  Average  daytime  sets-in-use  i 
13.3,  or  1.1  less  than  the  previou 
report,  and  0.2  more  than  a ,  yea 
ago.  Average  rating  is  3.7,  dow 
0.4  from  last  report,  and  down  0. 
from  a  year  ago. 


Subs  For  Kennedy 

FIVE  magazine  editors  and  thre 
press  association  newsmen  will  sul 
stitute  for  John  B.  Kennedy,  Amei 
ican  commentator,  who  will  be  o 
vacation  Aug.  6-17.  They  are 
Barry  Faris,  INS  editor-in-chiei 
Edward  Maher,  editor  of  Libert 
magazine;  DeWitt  McKenzie,  A 
war  analyst;  William  Birnie,  editc 
of  Woman's  Home  Companwi 
Ralph  H.  Heinzen,  former  UP  bi 
reau  manager  in  Paris;  Lawrem 
Spivak,  American  Mercury  edito: 
William  L.  Nichols,  editor  of  Th 
Week  magazine;  Daniel  D.  Mic' 
executive  editor  of  Look  magazin 


WOMT  Fulltime  MBS 

WOMT    Manitowoc,    Wis.,  wi1 
250  w  on  1240  kc,  joins  Mutual  £ 
a  fulltime   affiliate  on   Aug.  1 
Addition  brings  total  number 
Mutual  affiliates  to  273. 
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Here  are  five  outstanding  programs,  available  for  sponsorship 
in  Hartford,  on  WDRC.  Two  are  newscasts.  Four  are  originated 
locally.  All  are  excellent  buys,  for  national  or  regional  adver- 
tisers who  want  to  CONNECT  IN  CONNECTICUT! 


NAME 


TIME 


DESCRIPTION  OF  PROGRAM 


BREAKFAST  TIME 


6  to  7  a.m. 
Monday  through  Saturday 


Station  opens  morning  schedule  with  fifteen  minutes 
of  AP  news,  followed  by  music,  weather  reports,  and 
Breakfast  Time  entertainment.  Available  in  blocs  of 
time. 


CBS  WORLDWIDE  NEWS 


9  to  9:15  a.m. 
Monday  through  Saturday 


Network  program  available  for  local  sponsorship  in 
Hartford.  Fifteen  minutes  of  CBS  Worldwide  News 
Summary  with  Harry  Clark  and  CBS  correspondents. 
Can  be  sponsored  one  or  more  days  per  week. 


MUSIC-OFF-THE-RECORD 


3  to  4  p.m. 
Monday  through  Friday 


WDRC's  popular  all-request  record  show  with  Larry 
Colton.  Setting  new  high  for  mail  pull.  First  on  the 
air  with  new  record  releases.  Available  in  blocks 
of  time. 


GEORGE  B.  ARMSTEAD 


6:30  to  6:45  p.m. 
Monday  through  Friday 


Former  Managing  Editor  of  The  Hartford  Courant, 
George  B.  Armstead  interprets  the  news  on  WDRC. 
His  Hooper  rating  is  better  than  most  national  com- 
mentators. Available  across  the  board  or  three  days 
a  week. 


STRICTLY  SWING 


2  to  3  p.m. 
Saturday  afternoons 


1 5,000  swing  devotees  have  written  in  for  member- 
ship cards  in  WDRC's  Strictly  Swing  Club.  That  gives 
you  an  idea  of  the  popularity  of  this  jam  session. 
Available  once-a-week. 


FREE  LITERATURE  with  complete  information 
is  available  on  most  of  these  shows.  Ask  also  for 
WDRC's  new  Market  Study  of  Hartford,  the  city 
with  $7,607.00  per  family  in  Effective  Buying 
Income.  Write  William  F.  Malo,  Commercial 
Manager,  WDRC,  Hartford  4,  Connecticut. 


WDRC 


HARTFORD  4  CONNECTICUT 


D  R  C 


r  m 


CONNECTICUT'S  PIONEER  BROADCASTERS  SINCE   1922    •    BASIC  CBS  HARTFORD 


IROAD 
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ae  Pitt**" 


WBC  Bos/c  Network 
Associate  FM  Station  WEN  A 
Television  CP.  Pending 


WW  J 


America's  Pioneer  Broadcasting  Station— First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYCLES  — 5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

Notional  Representatives 


;    To  GivejL-     lBVlWd * 

i  «V0lCCS  ^re.»H.>**eH  BOOTH 

^ZrTnVan^"  County  pn-\W»w 
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'Post-Dispatch'  Sees  Miller's  Selection 
Vindication  of  Its  'Plug-Ugly'  Campaign 


'Kudner  Affiliation 

ARTHUR  KUDNER  Inc.,  New 
York,  has  acquired  a  minority  stock 
interest  in  Hoist  &  Edwards  Ltd., 
Honolulu  agency,  it  was  announced 
by  James  H.  S.  Ellis,  Kudner  pres- 
ident, and  will  utilize  its  services 
in  handling  the  Hawaiian  adver- 
tising of  Matson  Navigation  Co. 
and  other  clients.  No "  change  in 
Kudner  officers  is  involved. 

Milton  0.  Hoist  is  president  of 
Hoist  &  Edwards  Ltd.,  and  Web- 
ley  Edwards,  currently  assigned  to 
Admiral  Nimitz'  headquarters  in 
the  Pacific  area  as  CBS  corre- 
spondent, is  first  vice-president  and 
director.  Lloyd  B.  Myers,  manager 
of  Kudner's  San  Francisco  office, 
has  been  elected  a  member  of  the 
board  of  directors  of  Hoist  & 
Edwards,  and  David  W.  Cummings, 
vice-president  and  director. 

Accounts  handled  by  Hoist  & 
Edwards  include  R.  A.  Howe  & 
Co.;  Hawaiian  Sugar  Planter's  As- 
sociation; Castle  &  Cooke,  Ltd., 
Bank  of  Hawaii  and  others. 


THE  ST.  LOUIS  Post-Dispatch, 
which  in  the  spring  of  this  year 
editorialized  against  middle  com- 
mercials in  newscasts,  has  now 
blessed  the  appointment  of  Justice 
Justin  Miller  to  the  NAB  presi- 
dency, citing  the  jurist's  comment 
on  the  Post-Dispatch  campaign. 

In  its  July  20  issue  appears  an 
editorial  captioned,  "Wise  Move  by 
Broadcasters".  It  notes  that  a  let- 
ter from  Justice  Miller  was  pub- 
lished in  the  Post-Dispatch  "Let- 
ters From  the  People"  column  April 
30.  Justice  Miller  said: 

"There  is  no  more  reason  why  a 
newscast  should  be  interrupted  for 
a  plug-ugly  than  that  such  ads 
should  be  inserted  in  the  newspa- 
per; especially  when  the  interrup- 
tion— deliberately  or  unconsciously, 
whichever  it  may  be — is  in  nauseat- 
ing contrast  to  the  subject  under 
discussion  by  the  commentator." 

The   Pulitzer  paper   views  his 


sentiment  in  this  light:  "The  NAB 
deserves  thanks  from  lovers  of  free 
speech  for  entering  this  seeming 
commitment  to  rid  radio  of  evils 
which  could  only  provoke  'legisla- 
tive intemperance'  in  the  end.  May 
the  broadcasters'  progress  to  that 
end  now  be  at  good  pace." 

After  observing  that  he  wanted 
to  add  his  support  to  the  Post-Dis- 
patch campaign,  Justice  Miller  in 
his  April  30  letter  continued: 

"It  is  particularly  encouraging 
that  this  insistence  upon  higher 
professional  standards  should  come 
from  a  newspaper — a  representa- 
tive of  the  profession  which  has 
most  intelligently  through  the 
years  defended  the  guarantees  of 
the  first  amendment.  Only  by  in- 
telligent anticipation  of  public  re- 
action and  by  equally  intelligent 
self-discipline  can  we  prevent  leg- 
islative intemperance." 


Declare  Separation 
Would  Be  Harmful 

FCC  Hearing  in  Evansville 
Takes  Testimony  of  Citizens 

SEPARATION  of  WGBF  and 
WE  OA  Evansville,  Ind.,  operated 
by  Evansville  on  the  Air  Inc., 
would  be  detrimental  rather  than 
beneficial,  19  leading  citizens  tes- 
tified last  Monday  at  a  license  re- 
newal hearing  for  WGBF,  held  in 
Evansville  by  the  FCC.  Engineer- 
ing hearings  will  be  conducted  in 
Washington  later,  but  a  decision  is 
not  expected  for  three  or  four 
months. 

Duopoly  Case 

One  of  the  few  remaining  duop- 
oly cases,  WGBF  and  WEOA  pre- 
sents an  unusual  phase  in  that 
stock  in  Evansville  on  the  Air  is  | 
held  mostly  by  citizens.  Clarence 
Leich,  general  manager  of  the  sta- 
tions who  spent  most  of  the  day  on 
the  stand,  testified,  as  did  the 
Evansville  citizens,  that  continued 
joint  operation  of  the  stations 
would  be  in  the  best  interests  of 
the  community. 

Among  witnesses  opposing  sep- 
aration were  the  superintendent  of 
schools,  secretary  of  the  YMCA, 
president  of  the  Evansville  Mfrs. 
Assn.,  representatives  of  the  CIO, 
AFL  and  of  various  civic  and  re- 
ligious organizations. 

Mr.  Leich  detailed  the  services 
WGBF  and  WEOA  provide  and 
pointed  out  that  the  city's  two 
newspapers,  the  Press  and  Courier, 
are  under  the  same  ownership, 
thereby  enjoying  a  monopoly. 
Scripps-Howard  owns  the  two  pub- 
lications. 

J.  Fred  Johnson  of  the  FCC  Law 
Dept.  sat  as  examiner,  with  Sam 
Miller,  also  of  the  FCC  legal  staff, 
representing  the  Commission.  Ap- 
pearing for  the  licensee  was  Henry 
B.  Walker  Sr.,  Evansville  attorney. 


KOIL  Campaign  Plans 

PROMOTIONAL  campaign  to  an- 
nounce KOIL  Omaha  affiliation 
with  American  Nov.  1  was  planned 
last  week  by  Gordon  Gray,  gen- 
eral manager  of  KOIL  and  KFOF. 
Lincoln,  and  Keith  Kiggins,  vice- 
president  in  charge  of  stations  of 
American.  Campaign  will  include 
newspaper  and  trade  paper  ads 
car  cards,  cab  signs  and  spot  an-i 
nouncements.  FM  applications  have  j 
been  made  with  FCC  for  both  cities 
and  transmitter  sites  selected 
Plans  for  the  construction  of  news 
studios  for  KOIL  were  also  re- 
vealed by  Mr.  Gray. 


Howard  Wilson 

HOWARD  H.  WILSON,  45,  in  ra  j 
dio  and  advertising  for  many  years 
died  Tuesday,  July  24  in  the  Pres- 
byterian Hospital,  Chicago,  afteij 
an  illness  of  five  months.  He  hacl 
conducted  his  own  representativ(  j 
business  since  1930.  He  is  survived 
by  his  widow,  Louise,  a  son,  Ens  ' 
George  L.  Wilson,  USNR,  and  i 
brother,  Walter. 


A  PERMANENT 
MARKET  WITH  A 
147  MILLION 
DOLLAR  BUYING 
INCOME! 

All  this  is  yours — without 
points.  Dairying,  grain, 
wide  retail  distribution, 
oil  production,  poultry 
raising,  and  cotton  com- 
bine their  vast  revenue- 
gaining  power  to  com- 
plete the  picture  of  the 
147  million  dollar  effec- 
tive buying  income  await- 
ing you  in  Lubbock.  To 
reach  this  rich  market, 
use  the  station  that  has  a 
corner  on  this  market — 
KFYO — the  only  station 
dominating  this  area  with 
a  consistent  clear  signal. 


The  Voice  of  the  South  Plains  of  Texas 
1340  ON  THE  DIAL 


Affiliated  With 

AMERICAN  BROADCASTING  CO. 
LONE  STAR  CHAIN 
AND 


VOICE  OF  THE  SOUTH 
PLAINS  OF  TEXAS 


LUBBOCK,  TEXAS 
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FOR  WANT  OF  A  KEY,  THE  MARKET  IS  LOST 


In  1799,  near  Rosetta,  Egypt,  one  of 
Napoleon's  officers  found  a  stone  bearing 
curious  markings.  Twenty  years  later,  Jean 
Francois  Champollion,  the  French  scientist 
used  the  Rosetta  Stone  as  a  key  to  unlock 
the  secrets  of  many  Egyptian  inscriptions. 
These  had  remained  unread  for  centuries 
and  were  as  mysterious  as  the  Sphynx. 


A  radio  program  that  lacks  an  audience  is 
like  these  unread  inscriptions.  It  just  can't 
get  its  message  across.  If  Baltimore  is  your 
market,  WCBM.  is  the  key  that  opens  it. 
WCBM  can  assure  you  of  a  large  listening 
audience — for  listening  to  WCBM  is  a 
habit  in  Baltimore. 


ujcb(ti 

MUTUAL  BROADCASTING  SYSTEM 


John  Elmer 

President 


Free  &  Peters,  Inc. 

fxc/vs/ve  National  Representatives 


Assumption  Wrong 

SPEAKING  at  a  dinner  for  radio 
manufacturers  in  Chicago,  Joseph 
Gerl,  president  of  Senora  Radio  and 
Television  Corp.,  said  July  17,  that, 
"the  basic  assumption  that  the  con- 
sumer will  buy  almost  any  kind  of 
a  radio  during  the  first  two  years 
of  civilian  production,  is  wrong." 
He  said  there  is  little  doubt  that 
unless  the  newcomers  are  willing 
to  treat  the  consumer  as  a  person 
who  is  primarily  interested  in  qual- 
ity and  performance,  these  new 
manufacturers  will  not  last  long. 


Signs  Mutual 

SOY  FOOD  PEODUCTS,  Chicago, 
(ready-mixed  flour),  will  try  first 
network  radio  Sept.  3  with  weekly 
quarter-hour  "Let's  Get  Acquaint- 
ed" on  Mutual.  Time  is  not  yet  set, 
but  will  be  afternoon.  Agency  is 
Jim  Duffy  Co.,  Chicago. 


MARKING  the  start  of  the  12th  consecutive  year  of  broadcast  by  WTOP 
Washington,  Labor  News  Review,  representatives  of  labor  groups  were 
presented  silver  cups.  Participants  included  (1  to  r)  Frank  S.  Lerch,  sec. 
treas.  Union  Label  League;  Albert  N.  Dennis,  WTOP  labor  analyst;  John 
Locher,  pres.,  Central  Labor  Union  of  Washington;  Fred  S.  Walker, 
editor,  Th-e  Trades  Unionist,  and  Carl  Burkland,  manager  WTOP. 
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Industrial  surveys  have  placed  Knox- 
ville,  Tennessee,  as  one  of  the  South's 
top  markets.  Sales  increases  have  been 
phenomenal.  Truly,  a  market  "in  the 
money". 

REMEMBER — WBIR  "SELLS"  TO  75%  OF 
THE  PEOPLE  IN  9  COUNTIES  WHO  REP- 
RESENT 90%  OF  THE  BUYING  POWER. 


WBIR 


A   NUNN  STATION 


NUNN  STATIONS 

WBIR,  Knoxville,  Tenn. 

WCM-I,  Ashland,  Ky. 
Hun'ington,  W.  Va. 

WLAP,  Lexington,  Ky. 

KFDA,  Amarillo,  Tex. 
Owned  and  operated 
by  Gilmore  N.  Nunn 
and  J.  Lindsay  Nunn. 


John  P.  Hart 

MANAGER 

•  •  • 

AMERICAN 

BROADCASTING 
COMPANY 

•  •  • 


REPRESENTED   NATIONALLY  BY  JOHN  E .  PEARSON  CO. 


Letter  to  the  Editor 

EDITOR  Broadcasting: 

With  everyone  else  having  their 
say  as  to  the  types  of  programs 
that  should  be  broadcast  it  seems 
that  the  poor  technician  who  is 
forced  to  listen  to  all  programs  at 
the  transmitter  should  have  his 
say  too.  In  his  lonesome  spot  in 
the  woods  he  has  the  time  to  think 
of  them  not  only  in  terms  of  modu- 
lation percentage  but  also  in  terms 
of  entertainment,  education,  etc. 
He  should  only  judge  his  own  net- 
work as  he  is  either  sleeping  or 
working  when  that  other  favorite 
program  is  on.  Why  doesn't 
Broadcasting  try  this  idea. 

The  engineer  at  the  transmitter 
never  sees  the  personalities  in- 
volved. He  only  knows  that  Miss 
La  Verne  sounds  pretty  sorry  on 
that  late  dance  pickup  and  never 
can  be  biased  by  the  fact  that  La 
Verne  is  a  pretty  cute  doll.  The 
studio  men  see  and  hear.  We  only 
hear,  like  the  public,  till  the  day 
of  television.  .  .  . 

The  only  thing  lacking  would  be 
the  woman's  angle.  For  that,  if 
married,  he  can  ask  his  wife.  If 
most  wives  are  like  mine  she  thinks 
more  about  radio  just  because  that 
is  the  way  hubby  earns  his  living. 

I  would  like  to  see  Broadcast- 
ing try  a  questionnaire  along  these 
lines. 

JOHN  NAGY 
WMAL  Transmitter 
Greentree  Road 
Bethesda,  Md. 


Consumer  Time  Pickup 

PICKUP  of  the  Pan  American 
Conference  on  Agriculture  at 
Caracas,  Venezuela,  which  started 
July  24,  was  scheduled  as  a  part  of 
the  Department  of  Agriculture 
program  Consumer  Time  Saturday 
on  NBC.  Arrangements  for  the 
broadcast,  which  includes  a  talk 
on  postwar  food  planning  by  Un- 
dersecretary of  Agriculture  Hut- 
son,  were  made  by  Christine  Kemp- 
ton,  script  writer  for  the  Depart- 
ment, who  is  attending  the  confer- 
ence. Miss  Kempton  was  formerly 
with  NBC  Washington  and  Henry 
J.  Kaufman,  Capital  agency. 


RKO  Record  Budget 

REPUBLIC     PICTURES  Corp., 
New  York,  has  record  promotion 
budget  of  three  million  dollars  set  | 
to   advertise  its  top  pictures  of 
1945-46  season.  Total  of  20  million 
dollars  has  been    set  aside   for  i 
season's    production    of    64  full-; 
length  pictures  and  four  serials.  \ 
Advertising  budget  will  be  used  J 
for  spot  radio  announcements  and  I 
five-minute  programs  as  well  as 
other  media.  Agency  is  Donahue 
&  Coe,  New  York. 


Name  Change 

LICENSEE  of  WBNS  Columbus, 
O.,  has  filed  application  with  FCC 
to  change  corporate  name  from 
WBNS  Inc.  to  RadiOhio  Inc. 
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WCAU  takes  pride  in  Announcing 


The  CAREER  FORUM 

An  Opportunity  for  Youth  v 

THE  PURPOSE:  To  be  of  service  by  helping  to  guide 
toward  a  successful  future,  the  30,000  boys  and  girls  who  will  be 
graduated  next  year  from  High  Schools  in  Philadelphia  and  the  sur- 
rounding area  of  Eastern  Pennsylvania,  New  Jersey  and  Delaware. 

THE  PROJECT:  A  series  of  26  Seminars  in  the  WCAU 
Auditorium,  October  4  through  April  25,  attended  by  Senior  students 
from  150  participating  High  Schools.  Each  session  devoted  to  one  of 
the  26  professions  and  occupations  chosen  by  the  22  Educators  of 
The  Career  Forum's  Administrative  Board  and  Advisory  Committee. 

THE  PROCEDURE:  Outstanding  leaders  in  each  field 
will  be  Guest  Speakers.  Students  will  ask  questions  via  roving  micro- 
phones. Proceedings  broadcast  5  to  5 :30  P.  M.,  so  thousands 
of  their  classmates  can  receive  the  same  information  and  counsel. 


Dr.  Edwin  W.  Adams,  Assoc.  Supt. 

Philadelphia  Public  Schools 
Mr.  Albert  M.  Bean,  Superintendent 

Camden  County,  N.  J.,  Schools 
Rt.  Rev.  Msgr.  John  J.  Bonner,  Supt. 

Philadelphia  Catholic  Schools 


Dr.  Robert  C.  Disque,  Acting  President 

Drexel  Institute 
Rev.  Francis  J.  Rurey,  President 

Immaculata  College 
Dr.  Thomas  S.  Gates,  Chairman 

University  of  Pennsylvania 
Col.  Frank  K.  Hyatt,  President 

Pennsylvania  Military  College 
Brother  Emilian  James,  President 

La  Salle  College 


ADMINISTRATIVE  BOARD 

Miss  Gertrude  A.  Golden,  Chairman 
Radio  Comm.,  Phila.  Public  Schools 

Dr.  W.  H.  Lemmel,  Superintendent 
Wilmington,  Del.,  Public  Schools 

Mr.  Paul  Loser,  Superintendent 
Trenton,  N.  J.,  Public  Schools 

ADVISORY  COMMITTEE 

Dr.  Robert  L.  Johnson,  President 

Temple  University 
Dr.  Raymon  Kistler,  President 

Beaver  College 
Sister  Maria  Kostka,  President 

Chestnut  Hill  College 
Rev.  John  J.  Long,  S.J.,  President 

St.  Joseph's  College 
Dr.  Harry  V.  Masters,  President 

Albright  College 


Dr.  Alexander  J.  Stoddard,  Supt. 
Philadelphia  Public  Schools 

Miss  Allegra  Woodworth,  President 

Private  School  Teachers'  Association 
of  Philadelphia  and  Vicinity 


Dr.  Norman  E.  McClure,  President 

Ursinus  College 
Dr.  Philip  M.  Palmer,  Chairman 

Administrative  Committee 

Lehigh  University 
Dr.  Charles  S.  Swope,  President 

West  Chester  State  Teachers'  Collegt 
Dr.  Levering  Tyson,  President 

Muhlenberg  College 


CO-OPERATING 

THE  CHAMBER  OF  COMMERCE  and  BOARD  OF  TRADE  of  PHILADELPHIA 
PHILADELPHIA  COMMITTEE  for  ECONOMIC  DEVELOPMENT 

ANOTHER  PUBLIC  SERVICE  OF 

WCAU 

50,000  WATTS    •    CBS  AFFILIATE 


PHILADELPHIA'S  LEADING  RADIO  INSTITUTION 


* 


YOU  CAN'T  IGNORE  THE  OUTSIDE  AUDIENCE 


on  the  Pacific  Coast,  either! 


THE  OUTSIDE  MARKET  represents 
approximately  half  of  the  eight  billion 
two  hundred  forty  million  eight  hundred 
eighty  two  thousand  dollars  in  retail 
sales  on  the  Pacific  Coast. 

You  can't  ignore  a  figure  like  that!  And  you 
can't  ignore  the  fact  that  Don  Lee  is  the  only  net' 
work  giving  complete  coverage  of  both  prosperous 
markets — "outside"  and  "inside" — of  California, 
Oregon,  and  Washington. 

How  come?  Most  markets  on  the  Pacific  Coast 
are  surrounded  by  mountains  5,000  to  15,000  feet 
high — and  the  long-range  broadcasting  of  other 
networks  doesn't  reach  them.  Don  Lee  is  different! 
With  39  stations  (compared  to  the  7, 12  and  8  sta' 
tions  of  the  other  three  networks),  Don  Lee  has  a 


station  strategically  located  within  every  one  of 
these  mountain'Surrounded  markets. 

To  learn  how  the  "outside"  half  listens,  take  a 
look  at  the  special  C.  E.  Hooper  coincidental  tele 
phone  survey  of  276,019  calls  (largest  ever  made 
on  the  Pacific  Coast).  This  survey  showed  60% 
to  100%  of  the  listeners  in  the  "outside"  market 
tuned  to  Don  Lee  stations. 

As  for  "inside"  market  listening:  Regular  C.E. 
Hooper  reports  reveal  all  of  the  shows  that  have 
switched  from  any  of  the  other  3  networks  to  Don 
Lee  during  the  past  year  received  higher  Hooper 
ratings  within  13  weeks ! 

Make  sure  you  include  the  "outside  audience" 
in  your  coverage.  Buy  Don  Lee,  the  only  network 
that  covers  the  Pacific  Coast  completely,  inside  and 
out. .  .the  only  network  that  has  more  than  9  out 
of  every  10  radio  families  living  within  25  miles 
of  one  of  its  stations! 


The  Nation's  Greatest  Regional  JVetwor 


- 


Half  the  retail  sales  on  the  Pacific  Coast  are 
made  OUTSIDE  of  the  counties  in  which  Los 
Angeles,  San  Francisco,  San  Diego,  Oakland, 
Portland,  Seattle  and  Spokane  are  located. 


1  ■< 


30NLEE 


THOMAS  S.  LEE,  President 
lewis  allen  weiss,  Vice-Prcs.  &  Qen.  Mgr. 
SYDNEY  GAY  nor,  Qeneral  Sales  Manager 
5515  MELROSE  AVE.,  HOLLYWOOD  38,  CAL. 
Represented  Nationally  by  John  Blair  &  Company 
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1  BIG  NAMES -WITH  BIGGER  UMTS- MEAN  | 
§     BIGGER  RESULTS  WITH  ASSOCIATED!  | 
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There's  brilliant  showman-musicianship  in 
the  27  selections  he  and  his  great  3i-piece 
orchestra  have  already  made  for  Associated. 


*ou  Shall.  »«  another  BIG 

reason  why  Associated  Program  Service  offers 
MOST  Hours  of  the  Best  RADIO  Music! 

Big-time  programming  means  what  it  says:  big, 
elaborate  units  like  Associated's  network  star  Roy- 
Shield  and  his  34-piece  orchestra.  Compare  this  with 
the  ordinary  small  groups  so  abundant  in  other  libra- 
ries. And  compare  quality  with  APS  high  fidelity 
vertical-cut  recording.  The  answer's  as  clear  as  our 
Vinylite  discs:  there's  no  better  buy  in  libraries! 
Investigate  .  .  .  Associated  Program  Service,  25  W. 
45th  St.,  New  York  19. 

Associated  Profam  Service* 

AflushrAfA...A  Must -for  fM 

Represented  by  Loren  Watson,  UOO  Madison  Ave.,  New  York 


UTILITY  is  the  keynote  of  the  new  radio  and  television  receivers  to  bd 
placed  on  the  market  just  as  soon  as  materials  are  available.  Television 
cabinets  which  also  serve  as  side  tables  will  grace  the  living  room.  Foi 
Junior,  a  tabletop  set  requiring  a  minimum  of  space  on  his  work  bencn 
will  aid  him  in  his  school  work.  The  sketches  were  made  for  the  Radid 
Manufacturers  Assn.  and  represent  composites  of  authentic  styles  whicH 
will  be  produced  by  various  companies  in  the  near  future. 


WCAU  Offers  Guidance 
To  High  School  Grads 

TO  AID  in  vocational  guidance  of 
30,000  graduating  high  school 
students  in  the  Philadelphia  area, 
WCAU  Philadelphia  has  instituted 
The  Career  Forum,  a  broadcast 
public  service  project.  Effort  is  re- 
ceiving exceptional  cooperation  and 
support,  according  to  WCAU,  from 
the  Chamber  of  Commerce,  Board 
of  Trade,  Committee  for  Economic 
Development,  college  and  school 
representatives  and  national  busi- 
ness and  professional  leaders. 

Project  consists  of  26  seminars 
to  be  held  in  the  WCAU  auditor- 
ium, one  each  Thursday  Oct.  4 
through  April  25,  to  be  attended 
by  senior  students  of  150  partici- 
pating high  schools.  Each  meeting 
will  consider  one  of  26  professions 
and  occupations  elected  by  educa- 
tors composing  the  project  admin- 
istrative board  and  advisory  com- 
mittee. 

Prominent  representatives  from 
each  field  will  lecture  at  seminars 
with  students  posing  questions. 
Proceedings  will  be  broadcast  5- 
5:30  p.m. 

Each  session  will  be  preceded  by 
a  press  conference. 
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KOB  Also  Mutual 

KOB  Albuquerque,  50,000  w  day 
time  25,000  w  night  on  770  kc,  ha: 
signed  an  affiliation  contract  witl 
Mutual  and  will  be  served  witl 
many  MBS  commercial  and  sus 
taining  programs  following  com 
pletion  of  the  permanent  Mutua 
line,  expected  about  Sept.  1.  Tern 
porary  line  has  been  installed  an* 
KOB  is  now  prepared  to  accep 
Mutual  programs.  Station  wil 
continue  its  present  NBC  affiliatior 

Sponsors  Symphony 

ROBERT  SIMPSON  CO.,  Toront 
(national  department  store  chain) 
plans  to  start  Oct.  26  one-hour  pre 
gram  of  Toronto  Symphony  Oi 
chestra  on  full  CBC  Trans-Canad 
network.  Full  plans  have  not  ye 
been  worked  out  due  to  time  zon 
difficulties.  Harry  E.  Foster  Ager 
cies,  Toronto,  has  account. 

Governors  Forum 

FORUM  of  six  southern  governor 
and  Gov.  Robert  S.  Kerr  of  Okls 
homa  at  Southern  Governors  Cor 
ference  in  Mobile,  was  originate 
by  KOMA  Oklahoma  City  in  Mobil 
for  CBS  July  21.  KOMA  rebroac 
cast  program  for  local  listeners. 

Broadcast  Advertisin  - 


"Dr.  Herbert  Graf  did  a  terrif  job  merging  still  pic, 
a  choir  under  the  direction  of  Bob  Shatv  and  narra- 
tion of  the  story  .  .  .  He  built  a  half-hour  Holy  Week 
session  which  took  every  beholder  right  to  church  . . ." 

BILLBOARD 

"Fred  Coe  again  did  a  swell  job  for  the  juves  in  a  quiz 
which  NBC  called  Fizz  Quizz  .  .  »  billboard 

"If  anyone  ever  asks  us  where  to  go  to  learn  how  to 
present  a  video  show,  we're  going  to  suggest  that  he 
consult  NBC's  producer,  Edward  Sobol,  and  Director 
Ronald  Oxford  .  . ."  billboard 


It  makes  a  television  station  practically  whistle  at  its 
work,  to  read  the  kind  of  reviews  WNBT  gets  from  the  critics. 

If  there  is  any  one  reason  why  NBC  gets  kudos  like  these, 
it  is  probably  that  fifteen  years  of  pioneering  in  the  devel- 
opment of  television  have  concentrated  a  mighty  high  per- 
centage of  television  "know-how"  in  the  NBC  studios. 

That  is  why  people  expect  NBC  to  produce  the  finest 
television  shows.  That  is  why  you  can  count  on  NBC  to 
meet  every  opportunity  television  presents,  and  to  solve 
every  problem  you  might  put  in  our  hands. 


•The  WNBT  Presentation  of  Robert  Sherwood's  "AM  LINCOLN  IN  ILLINOIS" 
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NBC  TELEVISION 


WNBT 


NEW  YORK 


NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  RADIO  CORPORATION  OF  AMERICA 
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KANSAS  CITY 


IS  A 


MARKET 

PORTER  BLDG.,  KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD  ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 


Pioneer  FM  Station  in  the  Kansas  City  Area 


Ask  fitr  Utile  Card 


OWI  PACKET,  WEEK  AUG.  20 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Aug.  20.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  lor  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  lor  these  war  messages. 


WAR  MESSAGE 


NET- 
WORK 
PLAN  AH 


STATION  ANNOUNCEMENTS 
Group  Group  NAT.  SPOT 


KW 


Ind. 


Aff. 


OI 


Ind. 


PLAN 
Live  Trans, 


Don't  Travel — Labor  Day_.  X 

Home  Canning  

Crop  Corps   X 

Merchant   Marine   — 

Prepare  for  Winter    

Car  Conservation   

Stop  Accidents   X 

Hold  Prices  Down  


X 
X 


X 
X 


X 
X 


See  OWI  Schedule  of  War  Message  174  for  names  and  times  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


KALL  Plans  Opening 
Broadcast  in  September 

KALL  Salt  Lake  City,  owned  by 
Hinckley-Hatch  group  and  assigned 
facilities  of  1,000  w  fulltime  on 
910  kc,  plans  to  begin  broadcasting 
in  September  according  to  station 
announcement.  KALL  is  a  Mutual 
affiliate  and  key  outlet  for  Inter- 
mountain  Network. 

Lynn  L.  Meyer,  Intermountain 
sales  manager,  has  moved  head- 
quarters from  Ogden  to  Salt  Lake, 
David  Keith  Bldg.,  using  same 
quarters  as  KALL  local  sales  force 
headed  by  Thomas  Anderson.  Mr. 
Meyer  will  direct  national  and 
regional  Intermountain  sales. 

Accounts  for  KALL  include 
heavy  spot  schedule  for  cosmetics 
of  Ex-Cel-Cis  Products  Co.,  Salt 
Lake.  Contract  covers  10  spots  daily 
for  more  than  100  days.  Gillham 
Adv.,  Salt  Lake,  Ex-Cel-Cis  agency, 
has  placed  similar  schedules  on 
other  Intermountain  outlets,  KLO 
Ogden,  KOVO  Provo,  KOAL  Price, 
KVNU  Logan,  Utah,  and  KID 
Idaho  Falls. 

Intermountain  and  KALL  are 
represented  nationally  by  Adam  J. 
Young,  Jr.,  Inc. 

Cloyd  W.  Anderton,  formerly 
with  KTFI  Twin  Falls,  Ida.,  joins 
KALL  as  chief  operator. 

Robert  H.  Hinckley,  director  of 
the  Office  of  Contract  Settlement 
and  former  Assistant  Secretary  of 
Commerce,  his  wife  Abrelia,  George 
C.  Hatch,  former  KLO  manager, 
and  his  wife  Wilda  Gene  are 
owners  of  KALL. 


WKNE  ENGINEER 
IS  ELECTROCUTED 

FRANK  J.  SAMMER,  37,  trans- 
mitter engineer  at  WKNE  Keene, 
N.  H.,  was  electrocuted  at  the 
transmitter  last  Tuesday  morning. 
It  is  believed  one  phase  of  the  mag- 
netic switch  failed  to  operate,  re- 
taining a  partial  contact  which 
created  a  plate  voltage  of  about 
3,000  volts. 

There  was  no  evidence  of  neglect; 
of  safety  precautions,  nor  of  careJ 
lessness.  Mr.  Sammer  had  been  em- 
ployed at  WKNE  about  three 
months,  coming  from  New  York, 
where  he  did  engineering  work.  He 
is  survived  by  his  mother,  three 
brothers  and  three  sisters.  Burial 
was  in  New  York. 


WPAT  Flood  Flashes 

WPAT  Paterson,  N.  J.,  when  flash 
floods  threatened  to  isolate  Pater- 
son last  week,  broadcast  police,  fire 
department  and  rescue  squad  in- 
structions, besides  keeping  up 
steady  news  bulletins  on  the  flood's 
progress.  In  cooperation  with  WOR 
New  York,  WPAT  put  on  a  special 
8-minute  broadcast  Monday  after- 
noon. Paul  Killiam,  WOR  news  and 
special  events,  used  WPAT  facil- 
ities to  describe  the  flood  area  and 
damage  done,  appealed  for  row- 
boats  to  aid  in  rescue  work. 


TV  Sets  Will  Undergo 
Many  Postwar  Changes' 

TELEVISION  sets  bought  in  early 
postwar  years  will  become  obsolete 
in  a  short  time,  Comdr.  E.  F. 
McDonald,  Jr.,  Zenith  Radio  Corp. 
president,  warned  stockholders  at 
their  annual  meeting  held  in 
Chicago  last  week. 

Postwar  receivers  will  be  en- 
tirely different  from  former  models, 
he  said,  explaining  that  15,243 
dealers  have  placed  $57,000,000  in 
orders  for  delivery  90  days  after 
reconversion.  This  demand  exceeds 
capacity,  he  said,  adding  that  en- 
gineering developments  would  be 
withheld  until  standard  sets  are 
in  volume  production. 

Comdr.  McDonald  attacked  allo- 
cation of  FM  in  the  higher  band, 
with  television  around  50  mc.  | 
claiming  the  TV  band  isn't  largt 
enough  and  must  be  moved  in  a 
few  years.  FM  set  manufacturing 
costs  are  increased  by  the  alloca- 
tion. Zenith  has  $73,000,000  in  un- 
filled war  orders,  he  said. 


YMCA  National  Council  has  sent  a  16- 
lnch  recording  to  all  stations  on  behalf 
of  its  war  prisoners  aid  and  the  Na- 
tional War  Fund.  Recording  includes 
six  one-minute  spot  announcements  by 
famous  artists. 
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Adlam  to  Music  Post 

BASIL  (Buzz)   ADLAM,  musical 
arranger,  composer  and  conductor  j 
will  become  musical  director  foi 
American  Broadcasting  Co.  in  Holi 
lywood  September  15.  He  succeed: 
Ernest  Gill,  whose  resignation  be 
comes  effective  that  date.  Mr.  Ad 
lam  is  currently  handling  the  mu  j 
sical  assignment  on  Reunion,  USA  ' 
American's  series  on  rehabilitatiei ) 
of  servicemen. 
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My,  how  youW 


ONE  YEAR  ON  WEAF,  Maggi  McNellis  ...  and  look 
at  you  now!  You've  sprouted  almost  as  much  in  that  time 
as  you  have  since  you  posed  for  the  portrait  above. 

For,  today,  your  charm,  your  pace,  your  showman- 
ship have  made  you  one  of  the  most  popular  women 
commentators  who  ever  stepped  up  to  a  mike. 

And  it  doesn't  take  any  crystal-gazing  to  predict  that 
your  second  year  on  WEAF  will  be  even  more  of  a  hit 
than  your  first .  . .  bring  even  more  listeners  (both  M  and 
F)  from  the  WEAF  audience  for  your  12:15—12:30  pro- 
gram .  .  .  and,  natch  (as  you  might  put  it),  make  more 
sponsors  clamor  to  be  included  on  your  program! 

*  All  of  which  goes  to  show  what  a  teriif  job  can  be  done 
. .  .  with  a  head-shritiker  program  like  yours .  . .  on  a  super- 
station/like  ours.  & 


NBC's  Key  Station  •  New  York 


1945  — RADIO'S  25th  ANNIVERSARY— PLEDGED  TO  VICTORY! 


50,008  watts  •  660  kc. 

Represented  by  NBC  SPOT  SALES 
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MM 


*3S 


mm 


Fastest  Growing  Big  City  in  the 
East 


Industrial  Center 


V  Diversification  Insures  Progress 
ff«  Great  Shipbuilding  Center 


A  Great  Port  with  a  Great  Future 
*  Intelligent  Post  War  Planning 

NATIONALLY  REPRESENTED  tY  EDWARD  PETRY  A  CO.,  Inc. 


L. 

What's  Wrong  with  Bee?    Qu%  /Qeitattcts  f0  _ 

HAVING  SELECTED  its  new  president,  the  / 


Crosley  to  Avco  via  FCC 

RADIO'S  biggest  sale— transfer  of  the  $21,- 
000,000  Crosley  Corp.  to  Aviation  Corp. — 
awaits  FCC  action.  The  transaction  is  unique. 
The  FCC's  interest  extends  only  to  WLW  and 
associated  broadcast  operations  licensed  to 
Crosley.  But  much  more  is  involved  since 
Avco,  looking  toward  reconversion  of  its  far- 
flung  production  operations,  has  contracted  to 
acquire  control  of  Crosley 's  manufacturing 
operations  as  well. 

Because  purchase  of  control  of  Crosley  also 
entails  acquisition  of  WLW,  no  price  was 
fixed  for  the  broadcast  properties.  The  FCC, 
evidently  feeling  that  some  sort  of  precedent 
would  be  involved,  held  an  en  banc  hearing. 
It  now  has  scheduled  oral  arguments  for  Aug. 
2 — two  weeks  prior  to  expiration  of  the  pur- 
chase option. 

The  FCC  heard  a  willing  seller,  Powel  Cros- 
ley, Jr.,  explain  why  he  proposed  to  dispose  of 
the  properties  he  had  founded.  The  Commis- 
sion also  heard  Victor  Emanuel  and  Irving 
Babcock,  top  Avco  executives,  as  willing  buyers, 
pledge  themselves  to  operation  of  Crosley's 
licensed  properties  in  the  way  that  best  serves 
the  public  and  under  its  existing  proven  man- 
agement. 

Despite  the  unusual  aspects,  the  FCC  has 
ample  precedent  to  guide  it.  Indeed,  if  it  didn't 
approve  the  transfer,  it  would  deviate  from 
precedent.  The  very  questions  posed  by  the 
FCC  for  the  upcoming  oral  arguments  indicate 
a  new  concept  which  is  at  odds  with  the  law. 
Most  significant  is  that  pertaining  to  the 
"public  interest"  of  having  a  company  whose 
chief  interest  is  manufacturing  engage  in 
broadcast  service.  That  resurrects  the  old 
newspaper-ownership  issue  in  disguise.  What 
about  RCA  and  Westinghouse  and  General 
Electric  and  Philco  (television)  ?  Their  primary 
revenues  or  chief  interests  are  not  in  broad- 
casting per  se.  How  about  department  stores 
and  insurance  companies  and  theaters,  and 
labor  unions? 

Thus,  the  issue  is  far  more  important  than 
the  transfer  of  Crosley  control  to  another. 
Beyond  the  question  of  class  distinction,  ad- 
verse action  would  mean  that  the  FCC  in 
effect  :would  say  to  Crosley  and  to  all  other 
licensees  that  they  cannot  dispose  of  their 
properties  except  in  the  manner  that  the  FCC 
shall  prescribe,  even  though  all  requirements 
specified  by  Congress  are  met. 

The  FCC  has  numerous  transfer  cases  pend- 
ing. The  FCC  itself  has  changed  complexion, 
with  a  turnover  of  four  of  its  seven  members 
in  little  more  than  a  year.  We  think  the  Com- 
mission performed  a  wholly  proper  function 
in  conducting  an  en  banc  public  hearing  to 
spread  all  the  facts  on  the  record.  Certainly 
the  frank  and  forthright  testimony  of  the 
principals  on  both  sides  was  clear  and  en- 
lightening. 

Unless  Congress  decrees  otherwise  through 
a  change  in  the  law,  we  fail  to  see  how  the 
Commission  can  do  other  than  to  give  the 
transfer  its  full  blessing.  It  fulfills  its  obliga- 
tion when  it  ascertains  that  all  legal  require- 
ments have  been  met. 


HAVING  SELECTED  its  new  president,  the 
NAB  is  searching  for  a  "second  man"  as  execu- 
tive director  under  president-designate  Justin 
Miller.  Many  names  have  been  advanced  in 
the  "practical  broadcaster"  sphere.  May  we 
suggest  that  the  Board,  instead  of  using  binocu- 
lars to  scan  the  distant  horizons,  look  in  its 
own  back  yard?  C.  E.  (Bee)  Arney  Jr.,  secre- 
tary-treasurer since  1940  is  now  that  second 
man.  He  has  a  practical  background.  He  has 
developed  admirably  during  these  years  in 
Washington.  He  knows  radio  and  radio  people. 
What's  wrong  with  Bee? 


How  to  Make  Friends 

AMERICAN  NEWSPAPER  Publishers  Asso- 
ciation has  a  new  formula  for  making  friends 
and  influencing  people. 

During  the  recent  newspaper-delivery  strike 
in  New  York,  metropolitan  stations  pitched  in 
wholeheartedly,  revising  crowded  schedules  to 
help  the  dailies  get  their  usual  budget  of  news 
and  features  to  the  people. 

Here  is  how  the  ANPA  responded  to  this 
cooperative  effort  by  the  broadcasters.  It  com- 
missioned a  New  York  research  firm  to  ask 
New  Yorkers  a  series  of  questions — evidently 
carefully  tailored  to  under-rate  as  sharply  as 
possible  the  effectiveness  of  radio  as  a  news 
medium. 

Question  No.  1.  asked  of  516  respondents: 
"You're  probably  getting  most  of  your  news 
from  the  radio.  Is  radio  completely  fulfilling 
your  need  for  news?" 

Question  No.  2:  "In  comparison  with  the 
national  war  news  you  usually  get,  do  you 
think  you  are  missing — most  of  it,  an  impor- 
tant part  or  very  little  of  it?" 

Question  No.  3  duplicated  No.  2  on  the  sub- 
ject of  local  news. 

From  the  statistics  gathered,  showing  over 
70%  of  the  respondents  sorely  missing  their 
daily  papers,  the  ANPA  concludes :  "The 
answers  to  the  survey  serve  to  emphasize  anew 
the  indispensability  of  the  newspaper,  the 
inadequacy  of  radio  news  service  as  a  substi- 
tute, in  the  minds  of  most  people  .  .  ." 

On  July  11  and  12,  the  same  research  firm 
undertook  a  second  survey,  patterned  after  the 
earlier  one.  Results  of  this  study,  as  reported, 
approximate  those  obtained  July  3-5.  The  tally 
now  will  be  compiled  in  booklet  form. 

Of  course,  it  is  easy  to  overlook  the  bad 
sportsmanship  of  ANPA  in  this  case.  One 
can't  help  but  view  with  some  alarm  those 
questions,  which  so  obviously  are  loaded. 

Most  interesting,  however,  is  the  implication 
in- the  ANPA's  conclusions  that  radio  is  trying 
to  displace  the  newspaper.  Radio  has  never 
undertaken  such  a  task.  Intelligent  broadcast- 
ers do  not  believe  that  ^newspapers  can  be 
replaced  by  radio.  Do  publishers  believe  that 
newspapers  can  replace  radio? 

ANPA,  being  survey-minded,  might  find 
profit  in  the  suggestion  that  they  design  a 
survey  which  will  point  the  direction  of  improv- 
ing the  present-day  newspapers  in  the  light  of 
radio's  ability  to  disseminate  the  news  first. 

This  suggestion  is  offered  in  no  competitive 
spirit,  but  merely  in  the  hope  that  newspapers 
may  find  a  formula  for  holding  circulation 
which  does  not  expose  them  to  groundless  fears 
about  the  destiny  of  broadcasting  in  the  world 
of  news. 


JACK  KENT  COOKE 

JACK  COOKE,  owner  and  manager  of 
CKEY  Toronto,  is  an  unorthodox  man. 
And  it  pays  him  dividends. 

By  producing  all  his  own  radio  pro- 
grams he  has  shushed  the  sponsors  and  made 
them  like  it.  They  pay  for  the  time  but  Cooke 
runs  the  show,  and  .  .  .  the  balance  sheet  shows 
a  comfortable  profit.  In  four  months  he  ad- 
vanced CKEY  from  the  lowest  to  the  highest 
daytime  ratings  in  the  city.  He  works  fifteen 
hours  a  day. 

He  normally  eats  lightly  as  he  claims  one 
thinks  faster  and  clearer  when  a  little  hungry. 
On  the  other  hand,  he  has  astounded  waitresses 
by  ordering  four  desserts  in  a  single  meal, 
and  he  holds  an  all-time  record  in  one  Mon- 
treal restaurant  for  seven  consecutively.  Yet 
he  has  never  been  sick  in  a  day  in  his  life. 

At  32,  Jack  Cooke  has  a  sort  of  Golden 
Touch  that  makes  projects  pay.  Ever  since  he 
left  school  in  Fifth-Year  High  in  Malvern  Col- 
legiate, Toronto,  where  he  spent  his  boyhooc 
his  experiences  have  paid  off. 

He  spent  more  time  on  the  school  orchesxra 
than  on  studies,  playing  the  clarinet,  saxophone 
and  piano. 

At  eighteen  he  left  school  with  the  ambi- 
tion "to  make  a  lot  of  money"  and  started  his 
career  as  a  salesman.  He  made  money  fast 
selling  encyclopedias  and  in  a  short  time  had 
eleven  men  working  under  him  from  coast  to 
coast.  Deciding  there  was  no  future  here,  he 
went  with  the  Frontenac  Broadcasting  Co., 
Toronto. 

He  was  lured  away  by  visions  of  big  money 
in  the  brokerage  business.  Chalking  up  those 
weeks  to  experience,  he  resigned,  eloped  with 
Barbara  Jean  Carnegie,  and  went  back  into 
the  book  business,  until  he  was  again  beset 
with  the  feeling  that  he4d  never  get  anywhere 
in  it.  He  tried  selling  soap  after  that,  and  still 
was  not  satisfied.  - 

On  one  of  his  business  trips  a  coincident 
brought  him  into  radio  again,  and  Cooke  says 
then  he  knew  he  had  found  the  work  he 
was  really  cut  out  for.  Promotion  came  rap- 
idly, and  soon  he  was  manager  of  three  sta- 
tion's in  Northern  Ontario,  with  profits  rolling 
in.  In  1941  he  bought  a  station  at  Rouyen, 
Quebec,  which  he  sold  a  year  and  a  half  later 
for  $105,000 — five  times  as  much  as  he  paid 
for  it. 

His  next  ambition  was  Toronto.  The  only 
station  he  had  any  chance  of  procuring  was 
CKCL.  So  last  summer  he  went  after  it.  Cooke 
believes  that  "if  you  wish  for  a  thing  enough 
— if  you  really  want  it  more  than  anything 
{Continued  on  page  48) 
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SILENCE 


helps  an  afternoon  siesta  ...  no  doubt  about  it  .  .  .  but  there's  no  sleeping  going  on  at  WGN. 
Last  Hooperatings  in  the  6  to  7  PM  period  for  local  commercial  programs,  Monday  thru  Friday, 
show  WGN  leading  off  with  a  9.8  rating  .  .  .  with  5  out  of  the  first  7  ratings. 

And,  from  6  to  10  PM  on  weekdays  WGN  leads  with  an  11.5  rating  and  takes  5  out  of  the  first 
10  places. 

But  wait ...  we're  not  done  .  . .  Sunday's  daytime  programming  gives  WGN  7  out  of  the  top 
8  local  shows  in  Hooperatings.  We  just  don't  want  to  keep  silent  about  this  concrete  evidence  of 
station  leadership.  Remember,  in  the  middle  west  it's  WGN,  Chicago's  top  station  in  local  and 


national  spot  advertising. 


A  Clear  Channel  Station 


CHICAGO  11 
ILLINOIS 

50,000  Watts 
720  Kilocycles 


MUTUAL    BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast:  Edward  S.  Townsend  Co.,  Russ  Building,  San  Francisco,  Calif. 
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Respects 


(oov  *|&t 


No  need  to  get  "all  hot  and 
bothered"  when  buying 
Radio  Time  in  Philadelphia! 
Use  the  Station  that  hun- 
dreds of  local  and  national 
advertisers  have  found 
profit-producing  year  after 
year  .  .  .  practically  100% 
renewals  in  1945! 

Philadelphia's 
MUTUAL 
Affiliate 


5000  WATTS 
610  K.  C 


Represented  Nationally  by  Geo.  P.  Hollingbery  Co. 


(Continued  from  page  46) 

else  in  the  world,  and  you're  will- 
ing to  put  out  some  effort  for  it 
.  .  .  you  get  it."  He  had  $100,000 
to  spend,  and  was  taken  aback 
when  Henry  Gooderham,  the  owner, 
insisted  on  three  quarters  of  a  mil- 
lion. After  five  weeks  of  negotia- 
tion Cooke  had  induced  Gooderham 
to  sell  for  half  a  million  with  a 
30-day  option. 

Jack  Cooke  was  just  $400,000 
short.  Two  weeks  later,  no  nearer 
his  objective,  his  lawyer  introduced 
him  to  one  of  the  city's  magnates. 
Salesmanship  did  the  work.  Within 
the  next  fortnight  he  added  suffi- 
cient names  to  his  list  to  surprise 
Mr.  Gooderham  by  having  the 
money  ready  on  the  appointed  day. 
He  still  had  to  gain  the  approval 
of  the  CBC  Board  of  Governors, 
which  entailed  a  trip  to  Ottawa  for 
Cooke.  He  returned  with  the  license 
in  his  hand,  and  the  controlling  in- 
terest in  an  enterprise  of  which  he 
had  long  dreamed. 

Last  September  he  commenced 
broadcasting  with  the  call  letters 
CKEY.  It  was  rated  in  the  Elliott- 
Haynes  Surveys  as  the  least  popu- 
lar radio  station  in  the  city.  To- 
day it  is  rated  above  all  other  To- 
ronto stations  during  day-time  lis- 
tening hours.  "It's  really  fantastic," 
Cooke  exclaims,  having  just  been 
presented  with  Variety's  annual 
bronze  placque  for  "the  station 
above  all  other  stations  on  the 
North  American  Continent  show- 
ing the  greatest  initiative." 

He  goes  to  his  office  each  week 
day  at  9  a.m.  and  he  doesn't  lay 
off  until  midnight.  He  reasons  like 
this:  "If  I  work  twice  as  long  as 
anyone  else  in  the  business,  and 
twice  as  hard  as  anyone  else,  it 
just  adds  up  that  I'll  get  twice  as 
far  as  anyone  else." 

Other  features  he  has  introduced 
into  CKEY  include  musical  pro- 
grams of  from  one  to  two  hours 
in  length,  and  minimum  of  adver- 
tising interruptions.  The  station 
operates  24  hours  a  day,  seven 
days  a  week.  There  is  an  all-night 
program  from  midnight  to  6  a.m. 
of  unannounced,  uninterrupted 
music,  chiefly  request.  There  are 
no  serial  dramas,  but  there  is  news 
every  hour,  on  the  hour. 

The  American-Blue  has  asked 
CKEY  to  affiliate  with  it  for  eve- 
ning programs,  and  if,  and  when, 
the  CBC  Board  of  Governors  ap- 
prove, it  will  bring  CKEY  evening 
listening  response  to  the  level 
Cooke  dreams  of. 

Some  of  his  staff  of  fifty-six 
have  been  with  him  for  eight  or 
nine  years.  He  can  go  into  any  de- 
partment and  his  staff  knows  that 
he  knows  what  he  is  talking  about. 
He  personally  supervises  every  as- 
pect of  the  operation.  Practically 
all  available  time  is  sold. 

Cooke  admits  that  he  has  a  very 
co-operative  wife,  and  "a  very 
beautiful  one,  too,"  he  adds  proud- 
ly. He  has  two  boys,  seven  and 
three.  Although  Mrs.  Cooke  does 
protest  at  times  over  her  hus- 
band's long  hours,  he  appeases  her 


Disaster  Restraint 

MIAMI  stations  will  sit  tight 
on  news  of  fires,  disaster  and 
local  emergencies  until  dan- 
ger of  crowd  congestion  has 
passed.  Idea  was  advanced  by 
James  M.  LeGate,  WIOD  gen- 
eral manager,  after  station 
bulletins  on  a  refinery  fire 
brought  out  thousands,  hin- 
dering firemen  and  police  and 
exposing  witnesses  to  danger. 
WQAM  and  WGBS  joined 
WIOD,  and  WKAT  was  ex- 
pected to  follow  suit.  In  fu- 
ture stations  will  get  simul- 
taneous releases  from  fire,  po- 
lice and  safety  officials.  Hur- 
ricane and  storm  warnings 
will  continue  as  usual. 


by  promising  that  "it  won't  last 
forever."  He  may  begin  letting  up 
soon  so  they  can  play  some  golf. 

He  somehow  manages  to  read 
several  books  a  week,  giving  an 
anonymous  review  of  some  current 
publication  each  Sunday  night 
over  CKEY.  During  the  greater 
part  of  Sundays  he  relaxes  and  is 
"all  ready  to  go  again  on  Mon- 
day." Although  he  has  membership 
in  several  clubs,  he  confesses  he 
is  not  a  "joiner." 

Now,  Jack  Cooke  has  two  defi- 
nite ambitions.  The  first  is  to  make 
CKEY,  without  question,  Canada's 
perfect  station.  The  second  is  to 
have  a  network  of  his  own.  "And  I 
will,"  he  smiles  confidently.  There 
isn't  any  doubt  about  it  ...  he 
will. 


Spencer  on  CAB  Board 

A.  K.  SPENCER,  of  the  J.  Walter 
Thompson  Co.,  has  been  elected  to 
the  Board  of  Governors  of  the  Co- 
operative Analysis  of  Broadcasting 
Inc.,  A.  W.  Lehman,  CAB  presi- 
dent announced  following  the 
Board's  monthly  meeting.  Mr. 
Spencer's  election  fills  the  vacancy 
created  by  a  recent  revision  in  the 
organization's  by-laws  which  now 
provides  for  four  agency  and  four 
advertiser  members,  instead  of 
three  each,  as  formerly.  He  has 
been  in  J.  Walter  Thompson's  ra- 
dio department  for  15  years  and 
has  been  for  the  past  three  years 
chairman  of  the  committee  on  radio 
broadcasting  of  the  American  Assn. 
of  Advertising  Agencies. 


Rensie  on  MBS 

RENSIE  WATCH  CO.,  New  York, 
will  start  network  radio  in  Septem- 
ber with  sponsorship  of  Dave  El- 
man's  Auction  Gallery  on  Mutual. 
To  be  broadcast  Monday  10-10:30 
p.m.  from  the  Waldorf-Astoria, 
program  was  Tuesday  sustainer  on 
Mutual  May  22  to  July  3,  when 
dropped  for  American  Safety  Razor 
Co.  series.  Show  will  be  broadcast 
sustaining  in  Monday  evening  spot 
a  mfcnth  before  going  commercial. 
Company  name  is  that  of  its  head, 
spelled  backwards.  Agency  is  Weiss 
&  Geller,  New  York. 
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WHAT  ARE  THEY  SAYING  ABOUT 


WNEW 


Programs? 


Here's  what  Ohio  State  University  Institute  for  Education  by  Radio  had  to  say  about  some  of  the  more  recent  regular  programs 
over  WNEW.  Most  of  these  shows  have  gone  on  the  air  since  VARIETY  headlined  "HEP  INDIE  DOES  TOP  PROGRAMMING  JOB"! 


"THESE  ARE  YOUR  BOYS"  "WOMEN  OF  THE  WORLD"  "COMBAT  CORRESPONDENT" 


'Program  punch"  .  .  .  "Good  continuity"  .  .  . 
'Series  should  have  wide,  enthusiastic,  appreci' 
ttive  audience"  . . .  "Station  is  to  be  commended 
:or  giving  of  its  time  and  talent  to  the  necessary 
planning." 

"Definitely  a  contribution  to  women's  radio"  . . . 
"should  be  of  value  in  establishing  better  inter- 
national understanding"  .  .  .  "Well  organized 
material,  comprehensible,  graphic." 

"The  honest  but  dramatic  approach  of  this  series 
to  the  realities  of  war  in  the  Pacific  is  the  sober- 
ing influence  the  American  people  need  in  these 
times"  .  .  .  "Entire  production  sensitive  and 
unified." 

"INTERNATIONAL  QUIZ 
CONFERENCE" 

"A  unique,  thoroughly  engrossing  quiz  show. 
Objective  of  the  series  is  challenging,  and  the 
station  is  to  be  highly  commended  for  the  vision 
and  idealism  of  planning." 

"PULPIT  IN  A  FOXHOLE" 

"This  program  has  an  inspirational  quality 
which  is  seldom  attained  in  religious  broad- 
casts." . . .  "If  this  program  is  a  documentary,  let's 
have  more  of  them!"  .  .  .  "Script  beautifully 
written." 

"NEWS  PARADE" 

"Script  Beautiful" . .."Moods  are  intricately  built 
and  sustained."  .  .  .  "This  is  a  supremely  effec- 
tive program.  There  is  not  a  single  discordant 
element.  Every  feature  makes  for  unity  of  effect." 

! 

"RED  ROBIN  PLAYHOUSE" 

"Very  superior  series"  .  .  .  "aimed  at  a  very  spe- 
cialized listener-group— those  children  of  pre- 
school age  and  first  and  second  grades"  . .  .  "The 
Stories  represent  excellent  choices,  and  music  is 
very  attractive." 

"BEHIND  THE  CURTAIN" 

"An  extremely  novel  and  refreshing  music  pro- 
gram?' .  .  .  "There  is  an  element  of  suspense  in 
the  show  entirely  lacking  in  most  musical  pro- 
grams" . . .  "Good  production  and  engineering." 



"AROUND  THE  WORLD  IN 
THIRTY  MINUTES" 

"Authoritative"  .  .  .  "Extremely  well  planned" 
.  .  .  "Production  excellent"  .  .  .  "Program  is 
important,  simple,  vital." 

•  ! 
Those  are  kind  words.  Especially  to  the  program,  script  and  production  people  who 

have  made  these  shows  possible.  Yet  it's  all  in  a  day's  work,  for  a  station  is  only  as 
good  as  the  program  it  offers.  The  many  new  programs  now  in  preparation  will  adhere 
to  the  same  high  standards  .  .  .  for  we  are  determined  to  enhance  our  reputation  as— 

"The  station  listened  to  by  more  people  than 
any  other  non-network  outlet  in  the  country." 


TEN      THOUSAND      WATTS    -    ON      THE      AIR      TWENTY.  FOUR 

REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  AND  COMPANY 
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Milady's  whim  packs  a  wham ! 

HOW  A  NEW  MUTUAL  DAYTIME  PROGRAM  CAN  WHAM  YOUR  SALES 


All  sorts  of  things  come  to  pass  when  this 
network  brings  the  Cinderella  legend  to  life, 
five  days  a  week.  Feminine  whims  get  filled  to 
the  brim.  And  unusual  advertising  opportuni- 
ties arise. 

Every  weekday  afternoon,  between  2:30  and 
3 :00,  we  ease  a  lady's  foot  into  a  figurative  glass 
slipper,  crown  her  "Queen  for  a  Day"  and 
devote  the  next  24  hours  to  granting  practically 
every  wish  she  wishes.  Jewels,  a  hair-do,  a  new 
hat,  dates  with  celebrities,  aisle  seats  at  hit 
shows,  ringside  tables  behind  the  velvet  rope  — 
these  and  more  are  hers  to  command  (and 
report  on,  during  the  next  day's  broadcast). 

We're  all  aware  of  the  wham  that  a  lady's 
whim  usually  packs  (Time  calls  this  program 
"The  roseate  daydream  .  .  .  actually  material- 
ized!'). Transport  that  whim  to  various  network 
origination  points,  with  localized  dealer  and 
press  tie-ins,  and  the  advertising  potentials 


become  even  clearer  (Variety  credits  the  show 
with  "...strong  commercial  possibilities!'). 
Review  the  sponsor-identification  assets  of  audi- 
ence-participation-quiz shows,  and  apply  these 
above  average  results -per -dollar  to  your  own 
needs  (New  York  Daily  News:  '"Queen  for  a 
Day'  has  a  good  chance  of  finding  a  sponsor 
whose  foot  will  fit  the  glass  slipper"). 

Press  notices,  mail  response,  waiting  lines 
for  studio  tickets— all  these  confirm  our  belief 
that  "Queen  for  a  Day"  means  showmanship 
that  sells.  Yes,  even  our  wives  like  it.  Why 
not  ask  your  women-at-home  friends  about 
this  program?  We'll  bet  they  like  it— and  say 
"Sponsor  it!' 

MORE  MUTUAL  PROGRAMS  TO  MAKE  SALESMANAGERS  HAPPY 

Now  It  Can  Be  Told  . .  5-a-week  documentary  drama 
Adventures  of  Father  Brown  .  .  Chesterton's  sleuth 
Leave  It  to  the  Girls  ....  the  weaker  sex  speaks  up 
Calling  All  Detectives  .  .  a  Hawkshaw  in  every  home 


Mutual  Broadcasting  System 

WHERE  SHOWMANSHIP  MEANS  BUSINESS 


Son  of  WIBX  President 
Is    Killed   in  Accident 

LT.  ROGER  C.  BOWEN,  21,  son  of 
the  late  Scott  Howe  Bowen  and 
Mrs.  Margaret  P.  Bowen,  presi- 
dent, treasurer  and  general  man- 
ager of  WIBX 
Utica,  was  killed 
in  an  automobile 
accident  July  21 
near  Utica.  He 
was  home  on 
leave  from  Dyers- 
burg  Air  Base  in 
Tennessee. 

He  entered  the 
Army  Air  Forces 
in  May  1943  while 
a  sophomore  at 
Hamilton  College,  Clinton,  N.  Y. 
He  received  his  pilot's  wings  and 
commission  in  September  1944.  A 
brother,  Aviation  Cadet  Frederick 
C.  Bowen,  has  finished  basic  train- 


Lt.  Bowen 


Face  Isn't  Familiar 

MARINES  certainly  must 
have  changed  Sgt.  Ernie  Har- 
well, ex-WSB  Atlanta  an- 
nouncer and  sportswriter, 
now  in  the  Pacific.  When  he 
and  an  old  friend,  Pvt. 
Harry  Hughes,  met  recently, 
Hughes  failed  to  recognize 
him,  but  Harwell  didn't  real- 
ize it.  When  the  conversation 
drifted  to  Atlanta,  Hughes 
asked  seriously,  "What  ever 
happened  to  Ernie  Harwell?" 
It  took  an  identification  card 
to  convince  the  "old  friend". 


ing  at  Waco,  Tex.,  and  another 
brother,  Scott  Howe  Bowen  Jr.,  is 
in  Manila  with  a  communications 
unit.  Lt.  Bowen's  funeral  was  held 
on  Wednesday  at  Newport,  N.  Y. 


SEARS  FOUNDATION 
GIVES  KSAC  FUNDS 

HALF  the  $52,700  required  to 
modei-nize  KSAC  Manhattan,  Kan., 
Kansas  State  College,  has  been 
donated  by  the  Sears-Roebuck 
Foundation,  according  to  Milton  S. 
Eisenhower,  college  president. 

Though  present  equipment  is  15 
years  old  and  only  1  kw  can  be 
used  on  the  580  kc  channel,  KSAC 
is  tuned-in  regularly  by  over  100,- 
000  Kansas  families,  he  added.  New 
5  kw  transmitter  and  higher 
antenna  are  planned.  KSAC  took 
the  air  in  1924  and  broadcasts  three 
times  a  day. 

In  presenting  a  check  for  $26,350, 
Gen.  Robert  E.  Wood,  Sears-Roe- 
buck president,  and  Foundation 
chairman,  said  enlargement  of 
KSAC  facilities  "will  do  much  to 
broaden  and  extend  its  scope  of 
helpful  service." 


KATE  SMITH 

Kathryn  Elizabeth  Smith,  our  "first  lady  of  radio,"  never 
had  a  singing  lesson  in  her  life. 

Born  on  May  Day  in  the  Nation's  Capital,  Kate  sang  for  the 
soldiers  of  World  War  I  when  she  was  eight.  Her  father 
wanted  her  to  be  a  typist  and  earn  as  much  as  $25  a  week. 
Kate  gave  it  a  whirl  but  decided  she'd  rather  sing. 
The  Smith  voice  was  discovered  quite  by  accident  one  night 
in  a  Washington  theater  where  Ted  Collins  caught  a  per- 
formance. With  Collins  as  her  manager,  Kate  was  brought 
to  New  York,  introduced  over  CBS,  and  the  rest  is  history. 


mnnflGEihEnT 


LT.  COL.   HARRY  D.  HENSHEL,  part-  j] 
owner  and  former   managing  director  ■ 
of  WOV  New  York,  is  on  terminal  leave  T| 
after  22  months  overseas  on  staff  of  \ 
Gen.  Omar  N.  Bradley,  in  charge  of  I 
air  supply  and  evacuation  of  casualties  I 
and  prisoners  of  war.  He  will  be  re-  I 
tired   Sept.    16.    Col.    Henshel   also   is  \ 
vice-president  of  Bulova  Watch  Co.  J 
J.   ROBERT  MYERS,   NBC   budget  of-  H 
ficer,  has  been  appointed  assistant  to  1 
the  vice-president  in   charge  of  NBC  I 
finance,    JOHN    H.    MacDONALD.  Mr. 
Myers   first   joined  NBC   in   1936  and  | 
became  budget  officer  in  1942. 
WILLIAM     F.    HUFFMAN,    owner  of 
WFHR  Wisconsin  Rapids  and  president 
of  Wisconsin  Network,  has  been  con- 
fined to  the  hospital  from  injuries  sus- 
tained when  struck  and  knocked  down 
by  a  frightened  horse. 

FRANK  H.  McINTOSH,  Washington  con- 
sulting radio  engineer,  has  been  made 
president  of  the  Audio  Electronics  Co. 
which  maintains  headquarters  In  the 
Carew  Tower,  Cincinnati. 

CHARLES  W.  HAMP,  general  manager 
of  XERB  Rosarito  Beach,  Mexico,  cur- 
rently is  making  series  of  transcribed 
programs  for  Continental  Productions 
Inc.,  Hollywood.  Mr.  Hamp  continues 
in  station  executive  capacity  and  will 
make  frequent  trips  to  XERB. 

ON  VACATION:  HENRY  P.  JOHNSON, 

executive  vice-president  and  managing 
director  of  WSGN  Birmingham,  at 
Ponte  Vedra,  Fla.,  for  two  weeks. 
HARRY  W.  WITT,  KNX  Hollywood  as- 
sistant manager,  until  Aug.  13  at  La 
Jolla,  Cal. 


CommERCiRL  H 


HENRY  M.  (Hank)  ALLEN,  former  radio 
director  of  BBDO  Los  Angeles,  joins 
KECA  Hollywood  as  account  executive 
effective  Aug.  1.  He  replaces  GEORGE 
IRWIN  who  resigned  to  join  Robert  F. 
Dennis  Inc.,  Los  Angeles  agency. 

CY  NEWMAN,  assistant  manager  and 
program  director  of  WSSV  Petersburg, 
Va.,  has  been  named  commercial  man- 
ager. 

ROBERT  W.  MILLER,  formerly  with 
Henri,  Hurst  &  McDonald,  Chicago, 
joins  central  division  sales  staff  of 
American,  Chicago. 

JAMES  O.  PARSONS,  head  of  sales  pro- 
motion of  Edward  Petry  &  Co.,  New 
York,  is  father  of  a  boy  born  July  19. 
JOHN  TREGALE  of  the  Toronto  office 
of  All-Canada  Radio  Facilities,  station 
representative  and  transcription  firm, 
is  touring  all  western  stations  between 
Toronto  and  Vancouver. 
JANET  FOSTER  BROWN,  traffic  assist- 
ant in  sales  department  of  WEEI  Bos- 
ton, has  resigned  to  Join  her  husband 
stationed  with  armed  forces  in  Cuba. 
JOHN  A.  NELSON,  for  15  years  execu- 
tive of  McCann-Erickson,  San  Francis- 
co, and  more  recently  on  Hollywood 
staff  of  The  Blow  Co.,  has  Joined  Walker 
&  Mlnton,  Pacific  Coast  publisher  and 
station  representative.  He  is  headquar- 
tered in  Los  Angeles. 
DORIS  ZIETZKE  has  been  added  to 
sales  staff  of  KTYW  Yakima,  Wash. 
LT.  JEROME  B.  HARRISON,  released 
from  the  Navy,  was  returned  to  the 
sales  staff  of  WABC  New  York. 
BOB  EVANS,  advertising  manager  of 
WELO  Tupelo,  Miss.,  is  the  father  of  a 
boy. 

JOSEPH    HERSHEY    McGILLVRA  Inc. 

has  been  appointed  national  representa- 
tlre  for  KMAC  San  Aatonlo. 


CHARLES  E.  HIRES  Co.,  Philadelphia 
(root  beer),  July  29  changed  format  of  I 
"Hires  Ice-Box  Follies",  on  178  American 
stations,  6:30-7  pjn.  Sunday,  to  light 
musical  program  featuring  vocalists, 
Donald  Dane  and  Louis  Carlyle,  plus 
Phil  Davis  and  orchestra.  Agency  is 
N.  W.  Ayer  &  Son,  New  York. 
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FROM  NB'S  booth  at  Belmont  Park 
Race  Track,  Clem  McCarthy  will  broad-  | 
cast  the  Travers  Stakes,  Saratoga  Handi- 
cap, Saratoga  Cup  and  the  Merchants 
and  Citizens  Handicap,  at  4:15-4:30 
p.m.  (EWT)  Aug.  11,  18,  25  and  Sept.  1. 
respectively. 
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1.  HUGO  TEMPLETON  SPECK, 
news  editor,  supervising  the 
preparation  and  presentation 
of  dally  news  broadcasts. 
Speck,  well-known  former 
foreign  correspondent,  spent 
12  years  in  France,  Germany, 
Italy  and  Turkey  with  the  In- 
ternational  News  Service  and 
United  Press  before  and  during  World  Wor 
2.  Upon  returning  from  Europe  in  1942,  he 
covered  the  White  House  and  State  Depart- 
ment for  INS  prior  to  joining  our  newt 
department. 

2.  DR.  FRED  D.  GEALY.  associate  news  edi- 
tor, presents  his  views  on  Far  Eastern  of- 
fairs  twice  weekly.  Dr.  Gealy  spent  many 
years  as  teacher  in  Aoyama  Gakuin  Univer- 
sity, Tokyo,  teaching  in  the  Japanese  lan- 
guage. He  has  traveled  in  Europe,  Japan, 
China,  Manchuria  and  Korea. 

3.  T.  M.  HOTT,  morning  news  editor,  former 
desk  and  rewrite  man  with  INS,  then  mto 
radio  news  writing  and  reporting.  His  exten- 
sive experience  in  editing  news  has  been  a 
boon  to  our  listeners,  especially  during  war- 
time. 

4.  MRS.  V.  Y.  REJE6IAN,  noted  lecturer  and 
book  reviewer,  presents  a  regular  series  of 
authoritative  and  colorful  commentaries  on 
current  events  and  stories  of  national  and 
international  significance  each  week.  Mrs. 
Reiebian  is  of  Armenian  parentage  and  birth, 
coming  to  the  United  States  in  1921.  Her  in- 
teresting highlights  give  emphasis  to  the  ver- 
satility of  our  staff. 

5.  HARRY  C.  WITHERS,  managing  editor  of 
the  Dallas  Morning  News,  is  heard  each  Sun- 
day morning  over  WFAA  in  a  quarter-hour  of 
explanatory  comment  on  current  and  recent 
news  events  emanating  from  all  points.  Mr. 
Withers  also  is  widely  known  as  a  speaker 
and  editorial  writer. 

6.  MRS.  JACK  RUTLEDGE  is  evening  new 
editor.  She  has  a  background  of  experience 
including  editorial  work  on  four  newspapers, 
also  continuity,  news  and  broadcasting  ex- 
perience prior  to  joining  the  staff  of  WFAA. 
She  is  a  member  of  the  Pan-American  Pub- 
lic Relations  group. 
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REPORTING  OF 

TLuuMooJilJuj,  £vsniiL. 

In  our  fledgling  days,  news  broadcasting  was  but  a  * 
sideline  over  WFAA.  It  has  now  grown  into  a  MUST 
for  our  hundreds  of  thousands  of  listeners.  They  look  ] 
forward  to  it  and  depend  upon  it. 

Our  staff  is  alert  and  versatile.  Its  broad  background 
of  experience  in  the  general  field  of  news  dissemination 
enables  it  not  only  to  present  news  accurately,  but  also 
to  spice  up  the  programs  with  interpretative  comment. 

We  are  proud  of  a  news  personnel  that  has  such  recog- 
nition and  prestige. 

WFAA  T>*tUd$ 

Martin  Campbell,  General  Manager  Ralph  Nimmons  and  Ray  Collins,  Asst.  Mgrs. 
NBC    and    TEXAS    QUALITY    NETWORK  AFFILIATES 

820  KC  . . .  50.000  WATTS  A  NATIONALLY  CLEARED  CHANNEL  STATION 

Owned  and  Operaied  by  The  Dallas  Morning  News 
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is  the  verdict  of  radio 
engineers  who  have 
specified  Blaw-Knox 
Vertical  Radiators  and 
Antennas  for  an  imposing 
number  of  important 
stations  employing 
AM,  FM  and  VHF. 


A1 


J.SO,  Blaw-Knox  has  sup- 
plied Towers  for  Direc- 
tional Radio  Beacons  to  guide 
all  air  transport  service  in 
the  United  States,  as  well  as 
military  electronic  develop- 
ments still  on  the  restricted 
lists  .  .  .  For  strict  adherence 
to  your  specifications  plus 
wide  experience  in  structural 
design  and  fabrication,  you 
can  count  on  Blaw-Knox  to 
complete  a  contract  which 
will  prove  "more  than 
satisfactory." 

BLAW-KNOX  DIVISION 

of  Blaw-Knox  Company 
2038  FARMERS  BANK  BLDG. 

PITTSBURGH  PENNA. 


PAT  KEHOE  has  returned  to  WMAM 
Marinette,  Wis.,  as  acting  program  man- 
ager after  year  on  announcing  staff 
WIBA  Madison,  Wis. 

JIMMY  THOMAS,  former  production 
manager  of  WJBO  Baton  Rouge,  La., 
is  new  writer-producer  with  Don  Lee 
Broadcasting  System,  Hollywood,  fol- 
lowing release  from  Army  Signal  Corps 
as  sergeant. 

CHUCK  FOSTER,  released  from  AAF, 
has  joined  KTYW  Yakima.  Wash.,  as 
announcer.  DAVE  MIDDLETON,  new  to 
radio,  has  also  joined  staff. 

ALLAN  STONE,  formerly  of  WTTM 
Trenton,  N.  Y.,  is  new  addition  to  an- 
nouncing staff  of  WIP  Philadelphia. 

LOUIS  A.  SPOSA,  program  service  man- 
ager of  WABD  New  York,  DuMont  video 
station,  will  conduct  a  fall  course  at 
Columbia  U.  New  York,  on  television 
production  and  direction. 


CONGRATULATIONS  on  her  recent 
election  as  president  of  the  Association 
of  Women  Directors  are  offered  to  Alma 
Kitchell.  WJZ  New  York  commentator, 
by  Chester  LaRoche,  vice-chairman  of 
the  board  of  American  Broadcasting  Co. 


CPL.  JOE  QUILLAN,  former  writer  on 
NBC  "Time  to  Smile",  is  assigned  to 
AAF  series  on  American  station,  "Flight 
to  the  Pacific". 

JOY  STORM,  NBC  Hollywood  announc- 
er-commentator, has  changed  his  first 
name  to  John. 

WALTER  GERING,  former  newswriter 
of  CBS  Hollywood,  has  joined  KECA 
Hollywood  as  writer-producer. 
WALLY  KING,  announcer  ,  of  KSFO  San 
Francisco  and  m.c.  at  local 'Stage  Door 
Canteen,  has  been  awarded  special  two- 
year  pin  in  recognition  of  1,000  hours 
of  work  at  the  servicemen's  recrea- 
tional center. 

TECH.  SGT.  HAL  GIBNEY,  former  Hol- 
lywood announcer,  is  now  program  di- 
rector of  AAF  radio  unit,  Los  Angeles, 
and  also  assigned  announcer  on  three 
AAF  network  programs. 
MRS.  PETER  KING,  formerly  of  Gor- 
don Smith  Adv.,  has  joined  KTYW 
Yakima,  Wash.,  as  continuity  writer. 
SALLY  IVY,  new  to  radio,  also  has 
joined  that  department. 
JAMES  S.  MURPHY,  released  from 
AAF  as  lieutenant  after  two  years  serv- 
ice, has  rejoined  CBS  Hollywood  as 
sound  effects  engineer. 
AL  SCHWARTZ,  writer  on  NBC  "Bob 
Hope  Show,"  is  father  of  a  boy  born 
July  16. 

JOEL  SUGGS,  16-year-old  student  at 
U.  of  Tex.,  is  new  announcer  at  KTBC 
Austin.  Radio  name  is  Michael  Cam- 
eron. 

BOB  MOODY  and  THAD  GIBBS,  both 
new  to  radio,  to  WSSV  Petersburg,  Va., 
as  announcers. 

HOMER  FICKETT,  freelance,  has  been 
assigned  to  direct  "Theater  Guild  on 
the  Air"  which  starts  on  American 
Sept.  9,  Sun.,  10-10:30  p.m.,  with  U.  S. 
Steel  Corp.  as  sponsor. 
TROY  MALLORY  has  resigned  from 
announcing  staff  of  WIP  Philadelphia  to 
join  Mutual  in  New  York 
ALBERT  P.  STRONG,  former  an- 
nouncer with  WFBL  Syracuse,  is  now 
crew  member  of  a  seaplane  tender  in 
the  Pacific. 


BOB  KAMINS,  from  WKAR  East  Lan- 
sing, Mich.,  to  announcing  staff  of 
WKZO  Kalamazoo.  BARBARA  DONA- 
HUE is  new  WKZO  continuity  writer. 
ROBERT  J.  DELANEY,  former  an- 
nouncer at  WFBL  Syracuse,  has  been 
promoted  to  sergeant  in  censorship  sec- 
tion of  Army  Island  Command  on  New 
Caledonia. 

BOB  TWEEDIE,  new  to  radio,  has 
joined  the  announcing  staff  of  CJOR 
Vancouver. 

JACK  TREGALLAS,  formerly  of  CJVI 
Victoria,  has  joined  the  announcing 
staff  of  CKWX  Vancouver. 
LT.  RAY  GOULDING,  Army  Medical 
Administrative  Corps,  former  WEEI  Bos- 
ton announcer,  has  married  Mary  Eliza- 
beth Leader  at  Ft.  Knox,  Ky. 
CAPT.  STUART  NOVLNS,  former  WEEI 
Boston  announcer,  is  reported  to  be 
one  of  three  former  CBS  announcers 
operating  "Radio  Thunderbird",  voice 
of  an  Army  division  in  Munich,  Ger- 
many. 

LEON  FREMAULT,  formerly  with 
WMEX  Boston,  has  joined  announcing 
staff  of  WEEI  Boston,  using  radio  name 
of  Bob  Williams. 

CY  SMITH,  released  from  the  Army 
after  two  years  service,  has  joined  KGW 
Portland,  Ore.,  as  announcer. 

FRANKLIN  EVANS,  formerly  of  KYW 
Philadelphia,  has  joined  KPO-NBC  San 
Francisco  as  announcer. 

CAPT.  JOHN  W.  WYATT,  former  an- 
nouncer with  WSAV  Savannah,  Ga., 
has  been  awarded  the  Bronze  Star  Medal 
for  "meritorious  achievement"  in  con- 
nection with  operations  in  North  Africa 
and  Italy.  At  present  he  is  ofncer-in- 
charge  of  the  American  Expeditionary 
station  at  Leghorn. 

DON  FAIRBAIRN,  former  CBC  farm 
broadcast  commentator  now  pilot  officer 
with  RCAF  public  relations  section,  has 
been  awarded  British  Empire  Medal  in 
recognition  of  excellence  and  accuracy 
in  reporting  RCAF  activities.  He  is 
reported  first  Canadian  broadcaster  to 
receive  decoration  for  broadcasting  ac- 
tivities. 

BASIL  ADLAM,  currently  musical  di- 
rector of  "Reunion  USA"  on  American 
stations  and  former  arranger  for  Horace 
Heidt's  band,  has  been  made  American 
western  division  musical  director  effec- 
tive Sept.  15  succeeding  ERNEST  GILL, 
resigned. 

AL  GORDON,  former  news  'editor-an- 
nouncer of  WRR  Dallas,  has  been  ap- 
pointed assistant  to  BILL  RAY,  KFWB 
Hollywood  program  manager,  in  charge 
of  night  operations. 

JEMMY  McKlBBEN,  freelance  writer, 
has  been  assigned  to  five-weekly  quar- 
ter-hour "Hollywood  Fan  Magazine"  on 
KFI  Los  Angeles. 

DON  CARNEY,  veteran  children's  pro- 
gram  m.c.   on   WOR  New  York,  has 
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"Maybe  WFDF  Flint  could  bring 
home  the  bacon?" 
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menu's  answer  to  Women 

who  want  to  be  well  informed... 

Women   look   to — listen   to — WCAU's  Katharine 
Clark  for  "what's  going  on  and  what  it  means." 
Right  now  she  is  in  Europe,  reporting  what  women 
want  to  know  about  people  in  the  liberated 
countries.   What  they  are  eating,  wearing, 
thinking.    How  they  are  reacting  to  the  Allied 
Victory.    She  is  telling  the  homefolks  how 
their  sons  and  the  boys  next  door  are 
adjusting  themselves  to  new  surroundings,  new 
languages,  new  customs. 

This  is  an  example  of  the  lengths  (in 
this  case,  across  the  Atlantic)  to  which 
WCAU  goes  to  fulfill  its  function  as  Phila- 
delphia's Leading  Radio  Institution. 


XT'*  -  ^ 


COVERAGE  +  PROGRAM  =  SALES 


50,000  WATTS   •   CBS  AFFILIATE 


PHILADELPHIA'S  LEADING  RADIO  INSTITUTION 


PROOUCTIOnJ-Jf 


Figure 
It  Out! 

Put  WMMN  on  your 
Fall  schedule  and  in 
turn  be  assured  one 
of  America's  Greatest 
Direct  Response  Audi- 
ences PLUS  sound 
merchandising  dealer 
support.  Any  way  you 
figure,  such  a  combi- 
nation gives  the  same 
answer — success! 
Make  WMMN  a  must 
and  you'll  be  figuring 
correctly. 

Ask  a  Blair  Man 

Columbia  Network 


f  RIHMDNT,  W.  VR 
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formed  the  Uncle  Don  Institute  of 
Child  Guidance  &  Recreation,  a  non- 
profit organiaztion  to  help  solve  child 
delinquency  and  recreational  problems. 
Headquarters  will  be  in  Suite  1504,  1440 
Broadway,  New  York.  Mr.  Carney  al- 
ready has  started  to  establish  free  li- 
braries and  recreation  facilities  in  sec- 
tions where  they  do  not  exist  at 
present. 

ED  MASON,  for  more  than  six  years 
program  executive  of  WLW  Cincinnati. 

has  been  named 
program  director  of 
WIBC  Indianalopis. 
He  will  supervise 
staff  of  33  musi- 
cians, vocalists,  an- 
nouncers, newscas- 
ters and  writers  and 
will  be  responsible 
for  planning  and 
scheduling  station's 
weekly  81  hours  of 
local  originations. 
General  Manager 
GEORGE  C.  BIG- 
GAR  and  Mr.  Mason 
Mr.  Mason  were   associated  at 

WLW,  Mr.  Biggar 
resigning  early  in 
July  to  head  WIBC  [BROADCASTING. 
July  9].  Mr.  Mason  (in  private  life 
Wallace  Mosier)  has  been  with  WSUI 
Iowa  City  and  KFRU  Columbia,  Mo., 
as  farm  and  program  director. 

BOB  THIELE,  record  m.c.  on  WHN 
New  York,  and  MONICA  LEWIS,  NBC 
singer,  were  to  be  married  July  27. 

IRWIN  KAUFMAN,  formerly  with  the 
OWI  at  KKHO  Honolulu,  has  joined 
KGO  San  Francisco  as  producer. 

HARRY  CURTIS  has  been  appointed 
night  supervisor  of  CKRM  Regina,  suc- 
ceeding GORDON  BABTNEAU,  resigned. 

MARK  STARBIRD  has  joined  the  an- 
nouncing staff  of  CKBI  Prince  Albert. 
Sask. 

R.  S.  LAMBERT,  supervisor  of  education 
broadcasts  of  CBC  Toronto,  is  conduct- 
ing classes  in  radio  production  and 
script  writing  at  the  Summer  Radio 
Institute  of  Queen's  U.,  Kingston,  Ont. 

MARILYN  LAMBORN  has  joined  the 
continuity  department  of  CKRM  Re- 
gina. 

GEOFFREY  HOGWOOD,  new  to  radio, 
has  joined  announcing  staff  of  CKY 
Winnipeg.  He  produced  radio  shows 
while  in  RCAF. 


Allied  Arts  \% 


MAJESTIC  RECORD  Co.,  New  York, 
subsidiary  of  Majestic  Radio  &  Tele- 
vision Corp.,  will  erect  a  West  Coast 
recording  plant  in  Hollywood,  JAMES 
J.  WALKER,  president  and  former 
mayor  of  New  York,  stated  upon  ar- 
rival in  southern  California.  HAL 
ROACH,  film  producer,  and  his  asso- 
ciate, H.  L.  DRIVER,  have  been  ap- 
pointed Majestic  radio  and  record  dis- 
tributors for  Southern  California. 

SCOTT  KECK,  sales  representative  of 
NBC  radio  recording  division  in  New 
York,  has  been  transferred  to  the  cen- 
tral radio  recording  division  in  Chi- 
cago. 

JEAN  KING,  formerly  in  charge  of  pub- 
licity of  C.  E.  Hooper  Inc.,  has  joined 
Broadcast  Measurement  Bureau  as  as- 
sistant to  the  executive  secretary. 

PAUL  A.  RYAN,  founder  and  first  editor 
of  The  Crosley  Corp.  News  &  Views, 
employe  publication,  has  been  elected 
first  vice-president  of  American  Assn. 
of  Industrial  Editors. 

KEITH  BROWN,  former  American  Hol- 
lywood producer,  has  joined  Berg,  Allen- 
berg  &  Co.,  Beverly  Hills,  Cal.,  talent 
service. 

CHARLES  MICHELSON  Radio  Tran- 
scriptions, New  York,  has  completed 
production  of  "A  Date  With  Music," 
transcribed  series  of  130  quarter-hour 
programs  with  Phil  Brito  and  network 
artists. 


WLW  Newscasts 

CARRYING  out  its  avowed  policy 
of  providing  complete  news  cover- 
age and  analysis,  WLW  Cincin- 
nati during  the  first  six  months  of 
1945  broadcast  more  than  3,800 
news  program,  ranging  from  spot 
announcements  to  two  hours  de- 
voted to  President  Roosevelt's 
death.  Approximately  667  hours  of 
air  time  were  used.  WLW's  own 
programs  totaled  3,330,  network 
news  accounting  for  more  than  500 
programs  and  occupying  118  hours. 
V-E  Day  made  May  the  most  im- 
portant month  during  the  period. 


CBC  Shortwave  Increase 

CANADIAN  BROADCASTING 
Corp.'s  shortwave  service,  started 
early  this  year,  was  increased'  on 
July  15  to  a  12  hour  daily  service 
from  7  a.m.  to  7  p.m.  EDT,  with 
programs  being  beamed  to  Cana- 
dian troops  in  Europe  and  Great 
Britain,  to  people  of  Great  Britain, 
France,  Czechoslovakia,  Holland 
and  Germany.  The  broadcasts  are 
aired  over  CHTA  and  CHOL. 


Cameo  Names  Hill 

CAMCO  PRODUCTS  Inc.,  New 
York  (Cameo  Portable  Cloverleaf 
Table  Range),  has  appointed  Hill 
Adv.,  New  York,  to  handle  adver- 
tising. Radio  will  be  used  in  about 
26  markets  in  the  fall. 


Ileus  ■p&l 


JACK  SHELLEY,  manager  of  news  bu- 
reau of  WHO  Des  Moines  and  accred- 
ited Navy  war  correspondent,  is  now 
operating  from  Adm.  Nimitz  headquar- 
ters at  Guam,  reporting  by  shortwave 
and  cable. 

CEDRIC  FOSTER,  Mutual  war  corre- 
spondent and  commentator  just  re- 
turned from  three- 
month  34,000  mile 
tour  of  Pacific  the- 
ater [BROADCAST- 
ING, July  23],  pre- 
dicts the  war  with 
Japan  will  con- 
tinue from  Hi  to  2 
years  longer  unless 
they  break  undev 
the  bombing  at- 
tacks. Mr.  Fos.ter  is 
now  back  in  civvies 
at  WNAC,  Boston 
key  for  Yankee  Net- 
Mr.  Foster        work  and  Mutual. 

SYDNEY  MOSELEY,  WOR  New  York 
commentator,  has  written  his  31st  book. 
"Battle  for  America",  to  be  published 
in  the  late  fall  by  Longmans,  Green 
&  Co.,  New  York. 

ALAN  MILLER,  former  Montreal  free- 
lance newscaster  and  assistant  editor 
of  daily  Montreal  Gazette,  has  joined 
news  staff  of  CKEY  Toronto,  replacing 
JOHN  B.  STINSON,  now  freelance. 
JEAN  MARY  PENNY  of  news  room  of 
CBC  Toronto,  recently  was  married  to 
JOHN  CROSBIE,  production  manager 
of  Ray  Purdy  Productions,  Toronto, 
and  formerly  with  CBC  at  Halifax  and 
Toronto. 

DAVID  ANDERSON,  NBC  news  report- 
er, after  six  years  covering  the  Euro- 
pean war  fronts,  has  been  shifted  to 
Hollywood  for  daily  quarter-hour  news- 
cast. 

HARRY  W.  FLANNERY,  CBS  Hollywood 
commentator  now  touring  Pacific  thea- 
ter as  correspondent,  is  author  of  "The 
Enemy  Behind  San  Francisco"  in  cur- 
rent issue  of  Free  World  Magazine. 
GLEN  STADLER,  former  CBS  foreign 
correspondent,  has  joined  WGBF  Evans- 
ville,  Ind.,  as  commentator  and  analyst. 
BERNARD  KAMENSKE,  formerly  with 
AP  in  Boston,  has  joined  WCOP  Boston 
as  rewrite  man. 


LOUISVILLE 
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If  you  w 


t  ACTION 


in 


India 


The  manufacturer  or  merchant  who  wants  to  introduce  a 
new  product,  or  to  accelerate  the  movement  of  merchandise  already 
established,  in  Indiana,  will  discover  a  spirit  of  cooperation  at  WIBC, 
which  gets  results. 

Added  to  this  station's  wide  radius  and  clarity,  gained  through  its  low 
frequency  (1070  kilocycles),  on  a  clear  channel,  and  5000  watts  power, 
is  a  program  of  intensive  merchandising  of  sponsored  products  in  news- 
papers, on  bill  boards,  in  public  conveyances  and  by  mail.  Prompt  and 
sustained  action  is  assured. 

Complete  information  will  be  furnished,  on  request. 

JOHN  BLAIR  &  COMPANY    •    NATIONAL  REPRESENTATIVES 


MUTUAL' S    OUTLET    IN  INDIANAPOLIS 


TECHniCRL^ 


THIS  IS 
MRS.  SMITH... 


.  .  .  one  of  the  1,045,717  housewives  in  the  WGY 
COMMUNITY*  who  buy  17/8  billion  dollars  worth  of 
products  they  hear  about  over  WGY  in  the  97  thriving 
downtowns  scattered  network  fashion  over  eastern  and 
central  New  York  and  western  New  England  

And  WGY  is  the  ONLY  medium  which  combines  this 
valuable  market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  18  cities 
with  a  population  of  over  25,000,  39  cities  of  over  10,000 
population,  and  40  incorporated  towns  and  villages  of  over 
5000  population. 

WGY 

SCHENECTADY,  NEW  YORK 

50,000  watts — 23  years  of  service — NBC  Represented 
Nationally  by  NBC  Spot  Sales 

GENERAL  11  ELECTRIC 


Mr.  Elliott 


BELLUM  MILLER  has  been  named 
transmitter  supervisor  at  WOL  Wash- 
ington and  TED  BELOTTE  becomes 
field  supervisor.  Both  are  new  positions. 
HAROLD  REED  continues  in  charge  of 
studio  operations. 

JOSEPH  B.  ELLIOTT,  in  radio-phono- 
graph field  for  17  years,  has  been  ap- 
pointed general 
manager  of  RCA- 
Victor  home  instru- 
ments division.  He 
will  direct  all  activ- 
ities in  design,  engi- 
neering, production, 
distribution  and  sale 
of  RCA-Victor  ra- 
dios, television  .re- 
ceivers and  phono- 
graphs. Former 
vie  e-president  In 
charge  of  sales  and 
advertising  for 
Schick,  Inc.,  Mr. 
Elliott  previously 
had  been  with  RCA. 
MA  J.  SUMMERS  T.  CARTER,  Who 
joined  AAF  in  1942,  has  returned  to 
his  former  master  control  post  at  KYW 
Philadelphia.  RAYMOND  WILKE  is  new 
KYW  engineer. 

FRANK  B.  RIDGEWAY,  former  chief 
engineer  of  WTOL  Toledo  now  In  AAF 
assigned  to  the  office  of  assistant  chief 
of  air  staff,  has  been  promoted  to  ma- 
jor. He  has  been  In  service  since  April 
1943. 

HENRY  S.  DAWSON,  engineer  of  the 
Canadian  Assn.  of  Broadcasters,  will 
attend  international  radio  conference 
at  Rio  de  Janeiro  In  September,  as 
observer  for  privately  owned  broadcast- 
ing stations  of  Canada. 
E.  O.  WILSCHKE,  former  plant  manager 
of  Altec  Lansing  Corp.,  Hollywood,  has 
been  named  assistant  to  vice-president, 
Altec  Service  Corp.,  New  York.  A.  K. 
DAVIS,  previous  assistant  director  of 
Los  Angeles  electronics  division,  is  pro- 
moted to  director.  E.  F.  GRIGSBY, 
field  representative  for .  Gilfillan  Bros., 
Los  Angeles,  has  been  named  special 
representative  of  Altec  Lansing. 
RONALD  CARPENTER,  control  room 
engineer  of  WEEI  Boston,  has  entered 
the  armed  services. 

LAWRENCE  M.  BRAUN  has  been  ap- 
pointed vice-president  in  charge  of 
newly  formed  export  division  of  Elec- 
tronic Corp.  of  America,  to  be  known 
as  E.  C.  A.  International  Corp. 
JOHN  B.  HAUSLER,  formerly  with  WAIT 
Chicago,  has  transferred  from  ABSIE 
London  to  OWI  transmitter  in  Algiers. 
J.  ALFRED  PEARCE,  former  assistant 
chief  engineer  of  WWSW  Pittsburgh, 
and  KENNETH  W.  GRINDE,  chief  engi- 
neer of  KXRO  Aberdeen,  Wash.,  have 
joined  American  Hollywood  staff  as 
studio-field  engineers.  RAYMOND  H. 
BAIRD,  former  chief  engineer  of  KFSD 
San  Diego,  has  joined  network's  Holly- 
wood technical  division  as  relief  engi- 
neer. 

JACK  BERMAN,  FREDDIE  ROSS  and 
JOSEPH  KAUFFMAN  are  new  members 
of  WSSV  Petersburg,  Va.,  transmitter 
staff. 


SINCE  the  ODT  decisions  are  keeping 
the  World  Series  in  a  state  of  uncer- 
tainty, Connie  Desmond,  WHN  sports- 
caster  of  the  Dodgers  games,  has  sug- 
gested that  the  diamond  classics  be 
played  in  Berlin  this  year  before  an  all- 
GI  audience  and  broadcast  via  short- 
wave to  fans  here. 


SHERMAN  &  MARQUETTE,  New  York, 
has  appointed  David  E.  Green  Assoc. 
to  handle  publicity  for  "Terry  and  the 
Pirates"  sponsored  by  Quaker  Oats. 
"Judy  Canova",  "Theater  of  Romance" 
and  the  Bill  Stern  show,  sponsored  by 
Colgate-Palmolive-Peet,  New  York. 


OPERATING  costs  of  Intra-Tel  System 
are  analyzed  in  16-page  bulletin  by 
Transmitter  Division  of  General  Electric 
Co.  Uses  for  Intra-Tel  television  system 
are  explained  by  James  D.  McLean, 
division  sales  manager. 


WIP  Philadelphia  in  arrangement  with 
BBC  London  July  26  scheduled  four 
programs  giving  results  of  British  elec- 
tions. 


EUGENE  F.  HAINES,  with  RCA  Victor 
and  predecessor  companies  for  44  years, 
has  been  elected  assistant  treasurer 
of  RCA  and  manager  of  the  RCA  Vic- 
tor treasury  department.  He  joined 
Victor  Talking  Machine  Co.  in  1901 
as  office  boy. 

ALBERT  BEYER  and  FRANCIS  HEI- 
DENREICH,  both  released  from  service, 
are  receiving  technical  training  at 
WFHR  Wisconsin  Rapids  under  plan 
established  by  station  in  conjunction 
with  Veterans  Adm. 

L.  R.  BROWNE  has  been  named  direc- 
tor of  new  industrial  service  depart- 
ment of  Concord  Radio  Corp.,  Chicago. 
MARTIN  LUND,  chief  engineer  of 
WMAM  Marinette,  Wis.,  hat.  been  In- 
ducted into  the  Army.  LEO  STEWART 
has  been  named  acting  chief  in  ab- 
sence of  Mr.  Lund.  Additions  to  WMAM 
control  staff  are  HOWARD  CAYLOR  and 
JERRY  BOTTS,  both  new  to  radio. 
WALTER  HOWE,  chief  engineer  of 
KTYW  Yakima,  Wash.,  is  the  father 
of  a  boy. 

W.  S.  WINSFIELD,  for  eight  years  with 
Colonial  Radio,  has  been  appointed 
chief  engineer  of  the  home  radio  di- 
vision, Westinghouse  Electric  Corp. 
Pittsburgh.  In  1942-1943  he  served  as 
consulting  engineer  to  the  ordinance 
division  of  Bell  Aircraft,  specializing 
in  electronic  devices. 


WALTER  S.  LEMMON,  International 
Business  Machines  executive  (1)  and 
James  D.  McLean,  General  Electric  Co.. 
transmitter  division  sales  manager,  in- 
spect relay  tower  model  for  proposed 
experimental  radio  relay  network  be- 
tween Los  Angeles  and  San  Francisco. 


HENRY  GROSSMAN,  CBS  director  of 
technical  operations,  arrived  in  Loa 
Angeles  last  week  to  begin  a  montlx 
inspection  tour  of  CBS  West  Coast 
technical  facilities. 

JACK  STAUFFER,  released  from  Cana- 
dian Army,  has  returned  to  control  room 
staff  of  CJCS  Stratford,  Ont.  He  has 
been  overseas  since  December  1939. 
THREE  executives  of  Reeves-Ely  Labs., 
New  York,  have  been  assigned  new 
duties.  E.  L.  WAYMAN,  Jr.,  vice-presi- 
dent in  charge  of  sales,  now  assumes 
duties  of  general  administrative  head 
of  the  sound  apparatus  division.  P.  E. 
BOWEN,  vice-president,  will  also  act 
as  sales  manager  for  Hudson  American 
Corp.,  subsidiary.  C.  B.  DEWEY  will 
retain  his  duties  as  sales  manager  for 
Reeves  sound  labs  and  crystal  and  ap- 
paratus divisions,  dropping  Hudson 
.American  duties. 

E.  A.  CUNNINGHAM,  formerly  with 
American  Airlines,  has  joined  NBC  cen- 
tral division  as  studio  engineer. 
BEVERLY  F.  FRENDENDALL,  NBC  cen- 
tral division  engineer,  resigns  effective 
Sept.  1  to  join  Frederick  Hart  &  Co., 
Poughkeepsie,  N.  Y. 

JAMES  A.  PEACH  and  JOHN  R.  WDL- 
LIAMSON  have  joined  the  transmitter 
staff  of  CBA  Sackville,  N.  B. 
M.  L.  POOLE,  formerly  of  CKLW  Wind- 
sor-Detroit, has  been  appointed  proj- 
ects engineer  of  CBC  at  Montreal  en- 
gineering headquarters. 
HOWARD  HILLIARD  and  MAX  GIL- 
BERT  have  been  put  in  charge  of  two 
engineering  divisions  of  CBC  in  On- 
tario, Mr.  Hilliard  with  headquarters 
at  Toronto  and  Mr.  Gilbert  at  Ottawa. 
MAJ.  JIM  HILL  SPECK,  released  from 
service,  has  returned  to  technical  staff 
of  KGKO  Dallas. 
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LONE  STAR  CHAIN 


COFFEE  SALES 


For  Coffee  Roasters  in  the  Southwest 

CbwttwL  ofr  TTlam^  LONE  STAR  CHAIN  Swcccaa,  Sltru&A, 

"Our  company  has  enjoyed  an  outstanding  sales  volume  since  its  beginning  in 
1918;  however,  it  was  not  until  after  our  affiliation  with  the  Lone  Star  Chain  that 
ADMIRATION  coffee  took  its  place  as  the  leader  in  sales  throughout  the  State 
of  Texas,  to  truly  make  ADMIRATION  the  choice  of  the  Southwest  and  Texas' 
Largest  Seller."— H.  M.  Duncan,  President,  Duncan  Coffee  Company. 

Results  like  this  speak  for  L.S.C.  If  you  want  to  penetrate  TEXAS, 
you,  too,  need  the  effective  coverage  of  L.S.C. 


"DUNCAN  COFFEE  GRINDERS"  heard  over  L.S.C.  5  times  weekly 

*  LONE  STAR  CHAIN 


TaY  LO  R-jjo  W  E  -S  NOWD  E  N 


805-6  TOWER  PETROLEUM  BLDG.,  DALLAS,  TEXAS 

TELEPHONE  RIVERSIDE  5663 
CLYDE  MELVILLE,  MANAGING  DIRECTOR 
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OTHER  PRODUCTS  AIRED 
OVER  LONE  STAR  CHAIN 

Bewley  Flour 
Crustene  Shortening 

Interstate  Circuit 

Theaters 
Grand  Prize  Beer 
Hylo  Soap  Products 
Justin  Boots 
Resistol  Hats 
Texaco  Products 
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10W-312  TRANSCRIBED  PROGRAMS: 

Enough  for  6  times  per  week  for  52  weeks;  or 
3  times  per  week  for  2  years.  From  $2  to  $6 
per  program  net. 

Tell  us  time  of  day  or  night  you  would  broad- 
cast "Uncle  Ezra".  We  will  immediately  quote 
price  nearest  20%  of  your  rate  for  that  par- 
ticular 5  minutes. 

:m  this  series  of  Transcribed  five-minute  Broad- 
casts, each  of  them  has  been  planned  to  per- 
mit one-minute-and-thirty-seconds  for  Live 
Commercials. 

Cancellation    Privilege    without    short  term 
penalty. 

EXCLUSIVE  TO  ONE  STATION  IN  EACH  CITY! 

WRITE — WIRE  or  Telephone  for  Audition  Transcription 

CO-OPERATIVE  BROADCASTING  SERVICE 

Thomas  Albert  Gannon,  Director 


Board  of  Trade  Bldg.    -    Chicago  4,  III.    -    Tele.  Wabash  6243 
;J>age  ^0         July  30,  1945 


THREE  Fuller  Sz  Smith  &  Ross  account 
executives  have  been  elected  vice-presi- 
dents of  the  agency.  They  are  OLIVE 
P.  GATELY,  FRANK  OTTE  and  ED- 
WARD J.  MARTIN,  all  of  Cleveland  of- 
fice. ROBERT  ALLEN  has  been  ap- 
pointed to  new  post  of  manager  of 
client  service  in  New  York. 
HENRY  R.  WEBEL,  manager  of  export 
division  of  G.  M.  Basford  Co.,  has  been 
elected  president  of  Assn.  of  Export 
Advertising  Agencies. 

HARRY  S.  PEARSON,  released  from 
armed  forces,  has  returned  to  active  as- 
sociation with  Harry  S.  Pearson  Adv., 
Seattle  agency. 

RUSSELL    P.    OSTRANDER    Adv..  Los 

Angeles,  has  moved  to  new  offices  at 
2024  W.  Sixth  St. 

ARTHUR  M.  ARLETT  and  GARDNER 
YOUNG  have  joined  West-Marquis,  San 
Francisco  office,  as  account  executives. 
Mr.  Arlett,  recently  released  from  Army 
service,  was  formerly  with  A.  E.  Nelson 
&  Assoc.,  San  Francisco.  Mr.  Young 
is  formerly  of  Foote,  Cone  &  Belding. 
DAVE  McMDLLAN,  director  and  vice- 
president  of  Erwin,  Wasey  of  Canada, 
Toronto,  has  resigned  effective  as  of 
July  31.  Successor  is  RALPH  L.  LAW- 
SON,  secretary  of  Canadian  branch 
office. 

STEWART-LOVICK,  Toronto,  has  moved 
to  permanent  quarters  at  610  Concourse 
Bldg.,  100  Adelaide  St.  West. 
JOHN  WILSON,  former  production  man- 
ager with  McCann-Erickson,  has  Joined 
radio  department  of  Grant  Adv.,  New 
York. 

GEORGE  DURAM,  media  director  of 
H.  W.  Kastor  &  Sons,  Chicago,  has 
shifted  to  account  executive  on  Procter 
&  Gamble.  His  former  duties  have  been 
divided.  WALTER  KNIFFEN  heading 
space  media  and  SANGSTON  HETT- 
LER,  radio. 

ARTHUR  F.  SACHTLEBEN,  formerly 
with  Buchanan  &  Co.,  New  York,  has 
joined  Kelley-Mason,  New  York,  as  ac- 
count executive. 

JANE  WARING  KALMUS,  formerly  with 
Tom  Flzdale  Inc.,  New  York,  has  joined 
Hutchins  Adv.,  New  York,  to  handle 
publicity  on  Philco  account. 

WILLIAM  B.  TAYLOR,  released  from 
the  Army  as  captain,  has  been  ap- 
pointed vice-president  and  account  ex- 
ecutive of  William  Esty  &  Co.,  New 
York. 

ARTHUR  KUDNER  Inc.,  New  York,  has 
purchased  a  minor  stock  Interest  in 
Hoist  &  Edwards,  Honolulu. 
SAMUEL  W.  MEEK,  vice-president  of 
J  Walter  Thompson  Co.,  has  returned 
from  a  trip  to  England,  France  and 
Germany  on  special  duty  for  Army. 

HELEN  LEE,  copy  chief  of  radio  de- 
partment of  Newell-Emmett  Co..  New 
York,  has  been  married  to  Frederick 
Van  Wicklen  Jr.,  newspaper  man. 

W.  R.  PETERSON,  who  resigns  Aug.  1 
as  business  manager  of  American 
Broadcasting  Co.  central  division 
[BROADCASTING,  July  23],  joins 
Schwimmer  &  Scott,  Chicago,  as  busi- 
ness manager. 

HAROLD  W.  GARTHE,  for  eight  years 
with  Sears  Roebuck  &  Co.  and  the  Phil 
Gordon  Agency,  has  been  made  a  vice- 
president  of  Merchandising  Advertisers. 
Chicago,  agency. 

HARVEY  N.  VOLKMAR,  account  execu- 
tive of  Lloyd,  Chester  &  Dillingham. 
New  York,  has  been  elected  vice- 
president. 

PHILLIP  DOELKER,  former  director  on 
production  staff  of  CBS,  has  joined 
McCann-Erickson,  New  York,  to  assist 
in  production  of  Westinghouse  Ted 
Malone  program  five-weekly  on  Ameri- 
can. 

CATHERINE  COOKE,  recently  in  Tehe- 
ran, Iran,  for  State  Dept.,  has  joined 
McCann-Erickson  foreign  department. 

FREDERICK  P.  ELWES,  formerly  with 
Lehman  Bros,  and  for  10  years  with 
Wall  Street  Journal,  has  joined  Albert 
Frank-Guenther  Law,  New  York. 

FRANK  TYSON  of  the  copy  staff  of 
Burton  Browne  Adv.,  Chicago,  has  been 
appointed  copy  director. 


COAST  WESTERN  Adv.,  Los  Angeles, 
is  headquartered  at  672  S.  Lafayette 
Park  Place.  Telephone  is  Drexel  3138. 
W.  P.  (Tip)  RODMAN  has  joined  agency 
as  account  executive,  with  TERRY 
RUSK,  copywriter,  and  ELAINE  MOTT, 
traffic  manager. 

LT.  JOHN  CHRIST,  Los  Angeles  Navy 
public  relations  office,  radio  division, 
and  Jeannette  Hoyt  were  married  in 
Los  Angeles  July  21.  Lt.  Christ  is  for- 
mer producer  of  J.  Walter  Thompson 
Co.,  Hollywood. 

DAVE  TITUS,  producer  of  BBDO  Holly- 
wood Aug.  1  shifts  to  Young  &  Rubi- 
cam,  Hollywood. 

ROBERT  OSWALD,  formerly  with  Roger 
McDonald  Newspapers,  Chicago,  and 
STEVE  SCHAFFER,  former  NBC  San 
Francisco  sales  promotion  director,  have 
joined  Western  Adv.,  Los  Angeles,  as 
account  executives.  ESTHER  VANDE- 
BURG,  formerly  with  Los  Angeles  All 
Year  Club,  has  been  added  as  copy- 
writer. 

BEN  CONERY  has  been  appointed  as- 
sistant production  manager  of  BBDO 
Los  Angeles.  He  is  former  production 
manager  of  Peck  Adv.,  New  York.  TOM 
DILLON,  copy  chief  of  BBDO  San 
Francisco,  has  shifted  to  agency's  Los 
Angeles  office. 

FRANK  OXARART,  account  executive 
of  The  Blow  Co.,  Hollywood,  has  re- 
signed to  establish  his  own  advertising 
agency. 

MARVIN  GOODSON,  freelance  writer- 
producer,  has  been  appointed  radio  di- 
rector and  account  executive  of  Harry 
J.  Wendland  Adv.,  Los  Angeles. 
MAURINE  SISSON,  with  J.  Walter 
Thompson  Co.,  Los  Angeles,  for  12  years 
as  office  manager  and  timebuyer,  has 
resigned  effective  Aug.  15  to  Join  Cosby 
Cooper  Adv.,  San  Francisco,  as  account 
executive. 


Ice  Campaign 

NATIONAL  Ice  Public  Relations 
Inc.,  Washington,  through  Leo  J. 
Paulin  &  Assoc.,  Washington 
production  firm,  is  preparing  series 
of  six  quarter-hour  programs  for 
placement  in  early  August  by  af- 
filiate firms  on  local  stations.  To 
stress  importance  of  ice  as  a 
weapon  of  war  and  in  the  home, 
series  may  be  expanded  later.  Firms 
in  35  markets  have  requested  series. 
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years  of 
profitable 
peach  fuzz 

Each  year  over  2  million  bushels 
10%  of  all  the  peaches  produced  in 
the  whole  South ...  picked  in  Spar- 
tanburg County  alone! 


WSPA 


I  SPARTANBURG, 
| SOUTH  CAROLIh 

Home  of  Camp  CroP 

5000  wam  Day,  1000  watts  Night 
950  kilocycles.  Rep.  by  Hollingbery 
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Associated  Broadcasting  Corporation 


FULL  TIME  COAST-TO-COAST  OPERATIONS 

SEPTEMBER  16 


NEW  YORK 

CHICAGO 

HOLLYWOOD 

Chanin  Building 

Carbon-Carbide  Building 

Wilshire  Center  Building 

122  East  42nd  Street 

230  N.  Michigan  Avenue 

3055  Wilshire  Boulevard 

Murray  Hill  53227 

State  5466 

Exposition  1339 

EXECUTIVE  OFFICES: 

KEELER  BUILDING  • 

GRAND  RAPIDS  •  MICHIGAN 

tosh/mobs 

Air  Express 


IN  A  RUSH  to  get  something  somewhere  fast?  Specify 
Air  Express.  More  planes  are  back  in  service  —  more  space 
available  these  days  for  all  kinds  of  important  traffic. 

YOUR  SHIPMENT  gets  special  pick-up  and  special 
delivery  in  major  U.  S.  towns  and  cities  —  and  between 
airports  it  travels  at  a  speed  of  three  miles  a  minute. 

THAT'S  WHY  same-day  delivery  is  possible  in  many 
cases.  If  your  shipment  is  going  to  an  off-airline  point, 
rapid  air-rail  schedules  serve  23,000  such  points  in  the  U.  S. 
Direct  schedules  serve  scores  of  foreign  countries. 


COST?  When  you  consider 
the  importance  of  your  shipment 
in  terms  of  money  made  or  saved 
or  customers  served,  you  will 
find  that  Air  Express  "earns  its 
weight  in  gold." 


AIR 
MILES 

2  lbs. 

5  lbs. 

10  lbs. 

25  lbs. 

2S0 

$1.04 

$1.25 

$1.57 

$2.63 

500 

$1.11 

$1.52 

$2.19 

$4.38 

1000 

$1.26 

$2.19 

$3.74 

$8.75 

2500 

$1.68 

$4.20 

$8.40 

$21.00 

WRITE  TODAY  for  interesting  "Map  of  Postwar 
Town"  picturing  advantages  of  Air  Express  to  community, 
business  and  industry.  Air  Express  Division,  Railway 
Express  Agency,  230  Park  Avenue,  New  York  17.  Or  ask 
for  it  at  any  Airline  or  Express  office. 


Phone  AIR  EXPRESS  DIVISION,  RAILWAY  EXPRESS  AGENCY 
Representing  the  AIRLINES  of  the  United  States 


Lafount 

{Continued  from  page  22) 

munication  can  become  a  construc- 
tive influence  in  our  civilization  only 
if  the  industry  operating  it  is 
highly  disciplined.  At  present  regu- 
lation is  "spotty"  and  uncertain. 
Our  900  broadcasters  are  consci- 
entious. But  in  peacetime  they  have 
neither  supervision  nor  guidance  in 
moving  toward  that  objective. 

The  press  and  motion  pictures 
long  ago  devised  effective  self-reg- 
ulation. The  movies  have  their 
'czar" — the  Hays  Office. 

The  editor  serves  as  his  own 
disciplinarian.  If  an  editor  becomes 
careless  or  biased  in  this  process  of 
self -discipline,  the  public  is  likely 
to  impose  its  own  discipline. 

The  Government  does  not  tie  the 
hands  of  the  publisher  or  motion 
picture  producer  working  to  keep 
his  product  on  a  high  plane.  Neith- 
er is  required  to  accept  objection- 
able advertising  from  any  source. 
The  right  of  both  to  deny  space  to 
propaganda  is  absolute. 

But  the  radio  industry,  which 
has  a  far  more  intimate  contact 
with  the  public,  is  deprived  of  this 
safeguard  by  the  recent  action  of 
the  FCC.  In  at  least  one  vital  re- 
spect the  Commission  has  thwarted 
the  efforts  of  radio  to  discipline 
itself  through  the  only  feasible 
means  at  its  command — the  volun- 
tary code  of  the  National  Assn.  of 
Broadcasters. 

In  Nation's  Interest 

The  question  we  must  face,  as  I 
see  it,  is:  who  should  use  this  enor- 
mous power  of  radio  communica- 
tion which  so  intimately  affects 
our  trends  of  thinking  and  living? 

The  question  of  whether  some 
agency  other  than  the  individual 
broadcaster  should  be  given  a  hand 
in  directing  radio  programs  into 
constructive  channels  is  acute.  The 
Government  has  already  assumed 
a  definite  responsibility  as  to  com- 
mercial standards.  Advertising  by 
radio  is  checked  by  the  Federal 
Trade  Commission  to  prevent  mis- 
representation. Uncle  Sam  is  look- 
ing out  for  the  pocketbook  interests 
of  listeners. 

I  cannot  repress  the  belief  that 
the  character  of  the  programs 
which  keep  us  informed,  stimulate 
thought  and  emotion,  influence  our 
way  of  life  and  thus  bear  heavily 
on  the  problem  of  maintaining  our 
democracy  and  achieving  world 
peace  is  of  far  greater  importance 
than  the  accuracy  of  advertising. 

What  I  am  suggesting  is  not 
Federal  control  over  programs,  al- 
though I  think  there  is  much  to  be 
said  for  the  FCC's  decision  to  study 
program  content.  Nor  do  I  urge 
that  the  Government  crack  down 
on  any  individuals  now  broadcast- 
ing or  seeking  the  privilege  of  do- 
ing so.  The  important  thing,  it 
seems  to  me,  is  to  keep  radio  func- 
tioning in  the  national  interest. 

During  the  war  the  broadcast- 
ing industry  has  been  united  in  a 
single  major  aim — achievement  of 
victory.  In  carrying  out  this  pur- 
pose we  have  had  intelligent  and 


consistent  guidance  from  the  Offic 
of  War  Information.  The  partner 
ship  between  OWI  and  radio  ha: 
been  a  big  factor  in  the  Unite< 
States'  wartime  achievements 
Now  we  need  a  similar  cooperatioi 
to  promote  peace  and  prosperity. 

Our  900  broadcasters  want  t 
cooperate.  I  think  the  FCC  is  eage 
to  have  them  do  so.  The  U.  S.  Offic 
of  Education  is  laying  plans  fo 
some  800  educational  stations  afte 
the  war.  The  problem  is  one  of  cc 
ordinating  these  efforts  without  re 
sorting  to  censorship  or  suppress 
ing  free  speech. 

Precisely  what  the  means  of  di 
ciplining  the  broadcasting  industr 
should  be  I  do  not  know.  But  onl 
certainty  stands  out.  If  we  are  t 
take  full  advantage  of  radio,  w 
shall  need  national,  not  loca 
guidelines.  Such  aid  and  directio 
might  continue  to  be  given  by  th 
OWI.  That  policy,  however,  woul 
involve  risks  of  governmental  don 
ination.  Particularly  at  electio 
time  there  would  be  danger  c 
using  OWI  influence  for  politic; 
purposes. 

More  Self-Discipline 

For  that  reason  broadcastin 
should  be  encouraged  to  extend  i 
self-discipline,  not  to  curtail  it. 

The  task  might  be  undertake 
by  a  rotating  board  of  broadcas 
ers,  with  an  intelligent  and  ene 
getic  chairman  or  executive  dire 
tor.  Such  a  move  would  need  tl 
sanction  of  the  Government.  Tl 
beard  could  meet  with  the  FC1 
the  FTC,  the  OWI,  the  Office 
Education,  members  of  Congre 
and  others  for  suggestions  as 
how  the  public  service  aspects 
radio  can  be  improved.  It  cou 
gradually  set  up  standards  to  guic 
the  industry — standards  more  cot 
prehensive  and  authoritative  tin 
the  existing  NAB  code. 

Our  entertainment  is  the  best 
the  world.  Radio  news  has  reach' 
a  high  point  of  accuracy,  fairne 
and  speed.  In  numerous  other  wa; 
the  broadcasting  industry  has  ma 
remarkable  progress.  Yet  there  a 
many  respects  in  which  its  servi&K 
can  be  greatly  improved.  Witho 
attempting  to  produce  a  Utopia,  ^ 
can  make  radio  a  device  of  the  v. 
most  value  in  promoting  pea 
through  collective  security,  in  t 
advancement  of  full  employmei 
in  the  development  of  industi 
agriculture,  commerce  and  all  t 
constructive  activities  that  combi 
to  make  up  our  American  way 
life. 

There  must  be  no  rigid  and  u 
democratic  censorship  of  radio, 
would  not  attempt  to  elimina 
every  crackpot  and  every  pote 
tial  poison  spreader.  By  means 
a  self-disciplining  agency,  howev< 
broadcasting  can  minimize  these  c 
structive  influences. 

Without  censorship  or  any  el 
croachment  upon  free  speech,  til 
power  that  reaches  into  millions 
homes  can  be  systematically  used 
educate  the  people  on  public  issu 
convey  truth,  teach  loyalty  and  ci 
tivate  a  better  understanding 
democratic  principles. 
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OPEN  END  AND  THE  NEW  "AUDI  -  FLEX " 

see  following  pages 


EACH  ONE... 
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WANDRAKETHI  MAGICIAN 
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Want  shows  that  will  go  to  town  with  new  sales  and 
higher  ratings?  Then  hop  aboard  the  World  Band- 
wagon. Each  of  the  great  new  World  Features  is  made 
with  a  sure-fire  recipe.  The  ingredients?  The  foremost 
talent,  the  most  distinguished  writers,  producers  and 
directors  plus  World's  accumulated  experience  in 
making  radio  shows  that  click. 

Every  World  Feature  has  the  big-time  touch . . .  that 
extra  bit  of  imagination ...  that  trick  of  timing... 
that  certain  smoothness  that  creates  steady  listeners. 
World  Features  are  big  time. . .  in  everything  but  cost. 


Each  is  priced  to  fit  well  within  the  modest  budget. 

World  Features  are  available,  vertical  and  lateral, 
in  two  types— open  end  and  a  new  and  exclusive  flex- 
ible form— "Audi-Flex,"  a  combination  of  top-rank- 
ing scripts  with  music  in  bands. 

If  you  are  an  advertiser,  let  your  local  station  audi- 
tion the  shows  for  you.  Their  unusually  moderate 
prices  will  amaze  you.  If  your  local  station  does 
not  have  World  Features,  write  us  direct.  Address: 
World  Broadcasting  System,  Inc.,  711  Fifth  Avenue, 
New  York  22,  N.  Y. 


FEATURES 


WORLD  BROADCASTING  SYSTEM,  INC.,  a  subsidiary  of  Decca  Records,  inc. 

NEW  YORK  •  CHICAGO  /Y$#S^  HOLLYWOOD  •  WASHINGTON 


The  kind  of  readership 
that  gets  results — 

Maybe  it  isn't  important  that  a  recent  single  inser- 
tion in  ADVERTISING  AGE  produced  228  in- 
quiries from  advertisers — or  maybe  it  is!  One  thing 
it  does  prove  is  that  important  advertisers  read 
ADVERTISING  AGE  regularly  every  week — and 
carefully! 

Because  of  its  news  content — fresh  and  right  off 
the  bat — it  is  the  outstanding  publication  in  the 
field  of  general  advertising.  Advertisers  and  their 
agencies  read  it  promptly  on  Monday — for  its 
editorial  content  is  as  of  noon  on  the  preceding 
Friday. 

It  gets  action  for  others — it  will  get  action  for 
you!  Write  for  surveys  proving  this  claim. 

Advertising  Age 

The  National  Newspaper  of  Marketing 

100  E.  Ohio  St..  Chicago  11  •  330  W.  42nd  St.,  New  York  18 


Spoiisors  ^ 


B HARRIS  Co.,  Los  Angeles,  to  pro- 
.  mote  Toujenais'  Congo  and  Brace- 
let perfume,  July  30  starts  weekly 
half-hour  transcribed  "Playhouse  of  Fa- 
vorites" on  KQW  San  Francisco  and 
KNX  Hollywood.  Contracts  are  for  52 
weeks.  With  time  availability,  account 
will  expand  on  spot  basis  using  that 
program  and  other  transcribed  shows 
on  stations  in  selected  markets.  For 
Derma  Regis  Hair  Tonic,  firm  currently 
sponsors  weekly  half-hour  transcribed 
"Boston  Blackie"  on  KHJ  Hollywood  and 
KFRC  San  Francisco,  and  in  early  Sep- 
tember expands  to  40  Don  Lee  Pacific 
stations.  Spot  time  also  will  be  used 
in  Chicago,  New  York  and  other  major 
markets.  Coast  Western  Adv.,  Los  An- 
geles, has  account. 

FIRST  National  Bank  of  Dallas,  Tex., 
has  started  quarter-hour  UP  "One  Man's 
Destiny"  on  WFAA-WBAP  Dallas-Ft. 
Worth,  Friday  9:45  p.m.  Contract  for 
13  weeks  placed  thru  Rogers  &  Smith. 
Dallas.  Grove  Labs.,  St.  Louis,  for  34 
weeks  thru  Russel  M.  Seeds  Co.,  Chicago, 
sponsors  two  quarter-hour  newscasts 
weekly  on  WFAA-WBAP. 
RIT  PRODUCTS  Corp.,  Chicago  (dyes), 
July  2  started  schedule  of  eight  tran- 
scribed announcements  per  week  on 
KHJ  Hollywood.  Contract  for  26  weeks 
placed  thru  Earle  Ludgin  &  Co.,  Chicago. 
PAUL  R.  TRENT,  former  vice-president 
and  general  sales  manager  of  Schutter 
Candy  Co.,  has  been  named  director  of 
sales  and  advertising  of  Leaf  Gum  Co., 
Chicago. 

BEECH-NUT  PACKING  Co.,  Canajo- 
harie,  New  York  (gum),  Sept.  30  starts 
weekly  schedule  of  station  break  an- 
nouncements on  KFI  Los  Angeles.  Con- 
tract is  for  52  weeks.  Newell-Emmett 
Co.,  New  York,  has  account. 

PLANTATION  TRAILER  SALES,  Los  An- 
geles (auto  trailers),  has  started  weekly 
quarter-hour  "Every  Man  a  King"  on 
KMPC  Hollywood.  Contract  is  for  13 
weeks.  Charlie  Davis  Adv.,  Los  Angeles, 
has  account. 

CURTIS  PUBLISHING  Co.,  Philadelphia 
(Satevepost),  in  addition  to  spot  sched- 
ule has  started  thrice-weekly  participa- 
tion in  combined  "Sunrise  Salute"  and 
"Housewives  Protective  League"  on 
KNX  Hollywood.  Contracts  are  for  52 
weeks.  Agency  is  MacFarland,  Aveyard 
&  Co.,  Chicago. 

OLD  MISSION  WINERIES,  Los  Angeles 
(Old  Mission  wines),  has  appointed 
Milton  Weinberg  Adv.  Co.,  to  handle 
advertising  and  is  planning  southern 
California  transcribed  spot  campaign 
for  immediate  future. 

THRIFTY  DRUG  Co.,  Los  Angeles 
(southern  California  chain),  adding  to 
heavy  radio  schedule  on  Aug.  4  starts 
half-hour  all-request  "bobby-socks"  re- 
corded series  "Symposium  of  Swoon" 
on  KECA  Hollywood.  Contract  is  for  52 
weeks.  Hillman-Shane-Breyer,  Los  An- 
geles, has  account. 

SCENIC  STAGES  Co.,  New  Westminster, 
B.  C,  is  sponsoring  weekly  quarter- 
hour  period  weekly  on  CKNW  New  West- 
minster. P.  D.  Haddock  Lumber  Co., 
New  Westminster,  is  sponsoring  week- 
ly quarter-hour  life  of  Winston  Church- 
ill. Both  placed  direct. 

J.  J.  KREIG  Co.,  Oakland,  Cal.  (cloth- 
iers), has  signed  for  spots  before  and 
after  Pacific  Coast  League  baseball 
broadcasts  on  KROW  Oakland,  Cal., 
for  balance  of  season. 

NEW  business  on  WMAQ  Chicago  in- 
cludes a  contract  for  52  weeks  signed 
by  Longines  Wittnauer  Watch  Co.,  New 
York,  for  half  hour  Sunday  transcribed 
"World's  Most  Honored  Music".  Agency 
is  Arthur  Rosenburg  Co.  Schutter  Candy 
Co.,  Chicago  (Old  Nick  Candy  Bar),  will 
use  two  transcribed  spots  weekly  for  52 
weeks,  placed  thru  Schwimmer  &  Scott, 
Chicago. 

NATIONAL  ALUMINUM  Mfg.  Co.,  Peoria, 
111.  (cast  cooking  utensils),  has  ap- 
pointed Reincke,  Ellis,  Younggreen  & 
Finn,  Chicago,  as  agency.  Radio  is  con- 
templated. 

ARMOUR  &  Co.,  Chicago,  Sept.  10 
switches  "Hedda  Hopper's  Hollywood" 
from  CBS,  Monday  7:15-7:30  p.m.  (re- 
peat 11:15-11:30  p.m.)  to  American, 
Monday  8:15-8:30  p.m.  Agency  is  Foote, 
Cone  &  Belding,  Chicago. 


EVANS  FUR  Co.,  Chicago,  has  started 
on  WJJD  Chicago  new  quiz  show  "Lucky 
Money",  Monday  thru  Friday  6:45-7:00 
p.m.  Listeners  submit  musical  ques- 
tions, answer  to  which  is  a  song  that 
must  be  played  by  pianist  on  the  pro- 
gram. Agency  is  States  Adv.  Agency, 
Chicago.  Contract  is  for  52  weeks. 

F.  H.  PETERS  has  been  appointed  ad- 
vertising manager,  Frigidare  division. 
General  Motors  Corp.,  Dayton,  replacing 
JAMES  F.  PEDDER,  to  G-M  employe 
cooperation  staff. 


SHOVELFULLS  of  boxtops  are  gath- 
ered for  wastepaper  by  Whitehall 
Pharmacal  Co.  executives  Dick  Rettig, 
(1)  adv.  mgr.;  Lloyd  Bernegger,  (c) 
sales  mgr.;  Chet  Willard,  merch.  mgr. 
Box  tops  came  In  after  a  pin  was 
offered  for  two  weeks  on  two  Kolynos 
sponsored  shows,  "Just  Plain  Bill"  on 
NBC  5  times  weekly,  and  "Helen  Trent" 
CBS  5  times  weekly. 


HAYSMA  Co.,  Chicago  (hay  fever  rem- 
edy), will  begin  sponsorship  August  12 
of  approximately  12  spots  weekly  on 
WAIT  WCFL  WIL  CKLW  WKRC.  Con- 
tract for  four  weeks  placed  by  O'Neil, 
Larson  &  McMahon,  Chicago. 

Foley  &  Co.,  Chicago  (Honey  and  Tar 
Cough  Syrup),  is  placing  spot  schedules 
in  selected  markets  for  fall.  Agency  is 
Lauesen  &  Salomon,  Chicago. 

WILLARD  TABLET  Co.,  Chicago,  Sept. 
17  begins  five  and  fifteen-minute 
shows,  three  to  five  times  weekly  on 
station  list  now  being  formulated. 
Agency  is  First  United  Broadcasters, 
Chicago. 

BERKSHIRE  Knitting  Mills,  Reading, 
Pa.,  has  signed  for  quarter-hour  Sun- 
day morning  commentaries  on  Don  Lee 

(Continued  on  page  68) 
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WELD 


FM  STATION  WELD 

Ohio's  First  FM  Station 

Input  to  Final  Amplifier:  10  KW 
Antenna  Output:  5  KW 
Total  hours  operation  to  date:  Over  1 8,000 

Station  WELD  has  been  in  operation  since  1940. 
The  above  record  is  one  more  tribute  to  the  ever- 
growing leadership  of  the  Armstrong  Phase  Shift 
Method  of  Frequency  Modulation  .  .  .  the  method 
employed  in  REL  transmitters  of  all  power  ratings. 


SPECIALIZATION  IS  THE  ANSWER! 

FM  is  not  our  sideline  ...  it  consumes  all  our  thinking! 
It  is  this  specialization  that  accounted  for  our  pre-war 
leadership  .  .  .  and  it  is  this  specialization,  coupled  with 
Buy  the  unique  knowledge  and  thorough  experience  of  our 

More  Bonds  S|aff  Qf  engineers  that  will,  when  Victory  is  ours,  continue 
to  lead  the  way  for  even  greater  leadership  in  FM 
Expansion! 


Sales  Representatives 


MICHIGAN 
M.  N.  Duffy  &  Co.,  Inc. 

2040  Grand  River  Ave.,  W. 
Detroit,  Mich. 


MIDWEST 
REL  Equipment  Sales,  Inc. 

612  N.  Michigan  Blvd. 
Chicago*  III. 


PACIFIC  COAST 
N.  B.  Neely  Enterprises 

7422  Melrose  Ave. 
Hollywood  46,  Cal. 


Pioneer  Manufacturers  of  FM  Transmitters  Employing  Armstrong  Phase-Shift  Modulation 


RADIO  ENGINEERING  LABS.,  INC. 

-£r>t^  Ax&l+u/  ,  N  .  Y. 


SponsoRS  ^ 


AREA  OF  DISTRIBUTION 

The  new  amazing  Altec  Lansing  multi-cellular 
Duplex  Speaker  provides  up  to  1200%  in- 
creased area  of  quality  sound  distribution  in 
the  horizontal  plane.  Horizontally  the  Duplex 
delivers  a  sixty  degree  angle  of  distribution,  or 
twelve  times  the  area  distribution  at  high  fre- 
quencies as  compared  to  single  unit  speakers 
of  comparable  size.  Another  reason  why  the 
DUPLEX  is  the  SPEAKER  that  REVOLUTION- 
IZES the  methods  of  sound  REPRODUCTION. 

SEND  FOR  BULLETINS 


ITJEC 


1210  TAFT  BUILDING* HOLLYWOOD  28,  CALIFORNIA 
,250  WEST  57  STREET  •  NEW  YORK   1  9,  N.  Y. 
IN  CANADA:  NORTHERN  ELECTRIC  COMPANY 
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Broadcasting  System  with  novelist  Ilka 
Chase,  effective  Sept.  9.  The  Knox  Co., 
Rutland,  Vt.,  Sept.  9  starts  half-hour 
program  weekly  on  Don  Lee.  Raymond 
R.  Morgan  Co.  is  agency. 
SHANE  JEWELERS,  Oakland,  Cal.,  has 
started  twice-weekly  quarter-hour  com- 
mentaries by  James  E.  Sidney  Wales 
on  KROW  Oakland  thru  Theodore  H. 
Segall  Agency,  San  Francisco. 
PROCTER  &  GAMBLE  Co.  of  Canada, 
Toronto  (Crisco),  has  started  Joan 
Baird  in  a  Mon.  thru  Fri.  quarter-hour 
afternoon  commentary  on  CFRB  Toron- 
to. Account  was  placed  by  Compton 
Adv.,  New  York. 

IMPERIAL  OIL  Ltd.,  Toronto,  has  ex- 
panded broadcasts  of  Toronto  Maple 
Leaf  Baseball  games  on  CKEY  Toronto 
from  play-by-play  reports  of  home 
games  to  condensed  reports  on  all  games 
of  Toronto  team.  Account  placed  by 
MacLaren  Adv.,  Toronto. 
RAYTHEON  Mfg.  Co.,  Newton,  Mass., 
now  sponsors  Chet  Gaylord  show  on 
WCOP  Boston,  Tuesday  and  Thursday 
6:15-6:30  p.m. 

DRUG  TRADING  Co.,  Toronto  (chain 
stores),  Sept.  3  starts  thrice- weekly 
quarter-hour  transcribed  musical  pro- 
grams on  CKEY  Toronto.  Account 
placed  by  J.  J.  Gibbons  Ltd.,  Toronto. 
KELLOGG  Co.  of  Canada,  London,  Ont. 
(Pep),  Aug.  6  started  ten  weekly  tran- 
scribed spots  on  a  number  of  Canadian 
stations.  Agency  is  J.  Walter  Thomp- 
son Co.,  Toronto. 

MALTBY  Bros.,  Toronto  (Tarnoff),  has 
started  spot  announcements  five  week- 
ly on  CKEY  Toronto.  Account  placed 
by  Harry  E.  Foster  Agencies,  Toronto. 
ZONITE  PRODUCTS  Corp.,  St.  Therese, 
Que.  (Forhan's  toothpaste),  Sept.  3 
starts  five  weekly  quarter-hour  tran- 
scribed musical  programs  on  CKEY 
Toronto.  Agency  is  Cockfield  Brown  & 
Co.,  Montreal. 

UNITED  FRUIT  Co.,  San  Francisco, 
Aug.  15  starts  daily  spots  five  days  week- 
ly on  Canadian  stations.  Account  placed 
by  BBDO  San  Francisco. 


LOOK  WHAT 
THE  CAT 
BROUGHT  IN: 
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Mousie  *°  ^tlp  covering  *e 
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Letter  to  the  Editor 

Editor,  Broadcasting: 

I  think  it  would  be  very  usefi 
to  broadcasters  using  the  standai 
AM  spectrum  if  receiving  set  mai 
ufacturers  could  be  induced  1 
adopt  a  standard  convention  f( 
marking  this  band  on  their  dial 

At  present  artistry  and  novelt 
seem  to  be  the  guiding  standan. 
used  in  calibrating  a  dial.  Thus 
frequency  of  900  kcs  may  be  repr< 
sented  as  9.  or  9.0  or  .9  and  pai 
of  the  dial  may  be  marked  in  20  I 
divisions  with  numbered  divisior 
every  200  kcs  and  another  part  i 
10  kc  divisions  with  numbered  div 
sions  every  100  kcs.  Between  nun 
bered  divisions  one  may  find  en 
phasized  divisions  of  50  kcs  c 
100  kcs. 

It  was  a  great  advantage  wh€ 
we  got  away  from  a  dial  simp! 
marked  from  1  to  100  which  tr 
listener  had  to  translate  into  a  coc 
or  log  kept  by  the  set.  In  tho; 
days  listening  was  an  art  for  tl 
few.  When  headphones  and  tr 
early  rf  receivers  went  out  < 
vogue  we  acquired  a  dial  grad 
ated  in  frequencies,  and  that  di 
of  ten  years  ago  was  far  bettt 
than  today's  as  far  as  the  standai 
band  is  concerned.  It  delineate 
the  spectrum  in  10  kc  divisioi 
numbered  every  100  kcs  across  tl 
band  and  1500  kcs  was  represents 
as  1500,  not  as  so  many  megacych 
or  hundreds  of  kilocycles  or  oth< 
departure  .  .  . 

Manufacturers  will  protest  th; 
the  short-wave  bands  must  1 
marked  in  mcs.  That  is  quite  re 
sonable  but  it  is  no  argument  f( 
confusing  the  standard  band  listei 
ers  who  constitute  the  great  ma 
of  the  radio  public  .  .  . 

The  average  listener  with  a  di 
marked  9.  then  a  few  graduatioi 
then  11,  has  to  find  a  station  a 
vertised  as  920  kcs  by  the  "hum 
system.  Can't  we  get  away  fro 
this  confusion? 

/s/  CAPT.  B.  H.  BEDFORD, 
(CKNX  Wingham,  Ontaric 
Canadian  Army  Overse: 

July  12. 


Don  Milton 

DON  MILTON,  featured  on  Ame 
ican's  Chicago  Varieties  and  tl 
Don  Milton  Program  of  Song 
died  July  18  in  Detroit.  He  ma< 
his  radio  debut  some  years  ago 
Dan  Reid  in  the  Lone  Ranger  ori 
inating  from  Detroit. 


™  GREAT™ 

OF  THE  NATIO 


PORTLAND,  OREGON 
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"Hearing  Myself  As  Others  Hear  Me 

Is  Mighty 
Important'7 


"...and  a  PRESTO  Recorder  Helps  Me  Do  It!" 


"Yes,  Sir,  I  frequently  run  off  a  recording  of  my  voice 
on  a  PRESTO  recorder,"  says  Jerry  Lawrence,  popular 
announcer  and  director  of  the  AIR  THEATRE  pro- 
gram at  WMCA.  "Then,  by  playing  it  back,  I  am  able 
to  keep  tab  on  my  technique — to  find  out  if  any  change 
in  delivery  might  improve  it.  Accurate  reproduction  is 
of  course  essential,  and  that's  why  I  prefer  a  PRESTO 
recorder  ...  it  always  produces  cuts  of  good  fidelity 
and  clarity." 

Many  of  America's  major  broadcasting  companies 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 


AND  DISCS 


rely  on  PRESTO  sound  recording  and  transcription 
equipment  to  keep  their  stations  operating  at  peak 
efficiency.  In  schools  and  colleges,  and  in  the  training 
of  sales,  industrial  and  military  personnel,  you'll  find 
PRESTO  equipment  widely  used  to  give  dramatic 
significance  to  sound,  and  increase  the  effectiveness  of 
the  spoken  word.  PRESTO  equipment  is  rugged,  de- 
pendable and  easily  operated,  because  every  unit  is 
made  in  strict  accordance  with  PRESTO'S  high  stand- 
ards. Write  for  complete  information. 

PRESTO 

RECOUPING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 


THE  WORLD'S  OUTSTANDING  COOKING  EXPERT! 
"A  FEATURE  WITH  THESE  FEATURES" 

PUBLIC  SERVICE! 

Today's  biggest  problem  is  FOOD,  which  THE  MYSTERY  CHEF 
helps  to  solve  with  recipes  that  require  few  points  and  in- 
gredients readily  available.  Recipes  are  given  in  so  simple  a 
manner  that  even  a  child  of  12  can  cook  like  an  expert. 

MERCHANDISING! 

At  very  low  cost  sponsor  can  offer  MYSTERY  CHEF  Recipes. 
1000  people  a  day  calling  for  recipes  at  the  John  Shillito 
Co.,  Cincinnati's  largest  Department  Store.  4500  a  day  at 
retail  outlets  of  Van  de  Kamp's  Holland  Dutch  Bakers,  Seattle. 

SUCCESS! 

15  years  on  the  Networks. 

POPULARITY! 

7  million  American  homes  use  MYSTERY  CHEF  recipes  by  their 
personal  requests. 

ONE  OF  RADIO'S  BEST  SALESMEN-THE 
MYSTERY  CHEF  CAN  DO  A  LONG  WEAR- 
ING JOB  FOR  JUST  ABOUT  ANY  PRODUCT 
USED  IN  THE  HOME-3  to  5  transcribed 
quarter  hours  per  week  now  available. 
Write  or  wire 


FOUR  stations  of  Loulsiville,  WAVE 
WHAS  WGRC  WINN,  cooperatively 
have  been  chief  promoters  and  orig- 
inators of  an  eight  week  educational 
campaign  "Louisville  and  the  United 
Nations",  to  acquaint  local  people  with 
their  Allies.  Under  direction  of  Natalie 
Potter,  WAVE  announcer  and  women's 
commentator,  project  embraced  the 
press,  schools,  stores,  civic  and  women's 
clubs,  churches,  public  libraries,  art 
galleries,  the  U.  of  Louisville  and  Bow- 
man Field  Army  Air  Base.  Stations  ar- 
ranged special  programming. 

BBC  Revision 

NOW  that  the  war  in  Europe  is  fin- 
ished BBC  has  revised  its  broadcasts 
beamed  to  Germany  and  is  sending 
programs  designed  to  bring  German 
listeners  up  to  date  on  news  events 
missed  during  their  long  news  black- 
out. Included  are  reports  of  cultural 
and  scientific  developments  which  have 
taken  place  outside  Germany  during 
the  war  years. 

Free  Tickets 

QUARTER-hour  MBS  program  "Post- 
card Serenade",  Sun.,  6:45-7  p.m.,  fea- 
turing Judy  Lang,  pianist  and  singer, 
invites  listeners  to  send  in  postcards 
telling  in  20  words  or  less  who  is  their 
favorite  movie  star.  Best  postcards  win 
free  movie  tickets. 

Industry  Part 

STORY  of  private  business  is  being 
told  French-Canadian  listeners  in  week- 
ly "Workers  of  Industry"  on  CKAC  Mon- 
treal. Series  depicts  Montreal's  growth, 
part  played  by  private  industry  and  post- 
war future  of  industry  in  Canada's 
largest  city. 

Law  Discussed 

CONSIDERING  such  problems  as  di- 
vorce, alimony,  custody  of  children, 
adoption,  etc.,  "The  Lawyer  Speaks" 
has  started  on  WINX  Washington  as 
Sunday  half-hour  series  with  District 
practitioners  participating  in  round 
table  discussions. 

War  Trials 

STORY  of  the  trials  of  war  criminals 
in  Europe  will  be  told  in  a  series  of 
dramatic  enactments  on  "The  War 
Crime  Trials"   on   WNEW  New  York, 


Retuiork  Rccouiits 


New  Business 

RENSIE  WATCH  Co.,  New  York,  Sept. 
17  starts  Dave  Elman's  Auction  Gallery 
on  69  MBS  stations,  Mon.  10-10:30  p.m. 
Agency:  Weiss  &  Geller,  N.  Y. 

CAMPANA  SALES  Co.,  Batavia,  111.. 
Oct.  6  starts  Grand  Hotel  on  127  CBS 
stations  Sat.  1:30-2  p.m.  Agency:  Wal- 
lace-Ferry-Hanley  Co.,  Chicago. 

Renewal  Accounts 

EMERSON  DRUG  Co.,  Baltimore  (Bro- 
mo-Seltzer),  July  30  renews  for  52  weeks 
Vox  Pop  on  127  CBS  stations  Mon. 
8-8:30  p.m.  Agency:  McCann-Erickson. 
N.  Y. 

INTERNATIONAL  SILVER  Co.  of  Can- 
ada, Hamilton,  Ont.  (1847  silverware) 
renews  Sept.  2  Ozzie  and  Harriett  on 
26  CBC  Trans-Canada  stations,  Sun. 
6-6:30  p.  m.  Agency:  Young  &  Rubicam, 
Toronto. 

TUCKETT  Ltd.,  Hamilton,  Ont.  (Buck- 
ingham cigarettes),  Sept.  12  renews 
Curtain  Time  on  29  CBC  Trans-Canada 
stations.  Wed.  9:30-10  p.m.  Agency: 
MacLaren  Adv.,  Toronto. 

YORK  KNITTING  MILLS,  Toronto,  re- 
news Nov.  4  Singing  Stars  of  Tomorrow 
on  25  CBC  Trans-Canada  stations,  Sun. 
5:30-6  p.  m.  Agency:  Cockfield  Brown 
£z  Co.,  Toronto. 


Sunday  2:45-3  p.m.  Series  will  give  ac- 
counts of  the  trials  of  such  persons  as 
Lord  Haw-Haw,  Rudolph  Hess,  Herman 
Goering,  etc. 

Old  Records 
PHONOGRAPH  RECORDS  made  by 
noted  vaudeville  performers  form  the 
basis  of  a  new  Sunday  series,  "Vaude- 
ville Isn't  Dead",  on  WNEW  New  York. 
Joe  Franklin,  m.c,  gives  data  on  the 
lives  and  times  of  the  stars. 

Preview  Showcase 
PREVIEWING  low-budgeted  programs 
for  sponsor  consideration,  American  has 
started  a  daily  morning  quarter-hour 
series  "The  American  Showcase"  on  Pa- 
cific Coast  stations. 

Chamber  on  WDRC 
SPECIAL  events  department  of  WDRC 
Hartford,  Conn.,  has  arranged  with  the 
Hartford  Chamber  of  Commerce  for 
presentation  of  six  weekly  programs  to 
outline  problems  facing  city. 

Navy  Interviews 
NAVY  program  of  interviews  and  music 
from  Treasure    Island,   San  Francisco 
Bay  Navy  base,  has  started  on  KGO 
San  Francisco  ship  store  employes. 

GI  Poetry 
USING  poetry  composed  by  men  and 
Women  in  service,  Cpl.  Charles  Woods 
conducts    new    program    "A  Soldier 
Dreams"  on  WWSW  Pittsburgh. 

WMRN  Drama  Group 
AMATEUR  dramatic  group  organized  by 
WMRN  Marion,  O.,  is  preparing  a  series 
of  half-hour  plays  for  air  presentation. 


It  brings 

RESULTS! 

A  cold  wind  may  increase 
the  sale  of  fur  coats,  but 
WLAW  increases  sales  rec- 
ords for  hundreds  of  prod- 
ucts all  year  round. 

WLAW 

LAWRENCE,  MASS. 

Serving  Industrial  New  England 

5000  WATTS    680  KC. 


Covering  New  England's 

t,  LARGEST 
rfl  CONCENTRATED 
AUDIENCE 


NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


19  EAST  53rd  STREET  at  Madison  Avenue. .  .NEW  YORK  CITY 


Page  70    •    July  30,  1945 


BROADCA 


STING    •    Broadcast  Advertising 


f 


FRED  ALLEN* <^/,    ^ ^ffSZxf 


"I 


And  right  up  your  alley,  you'll  agree,  if  you  are  thrilled  with  the 
prospect  of  having  a  master  salesman  stage  a  million  parlor  demon- 
strations of  your  product  or  service  simultaneously! 

Tomorrow's  marketing  potentials,  skyrocketed  by  the  prospect 
of  television  time,  promise  to  outsoar  all  prewar  forecasts.  Station 
WABD  has  pioneered  the  commercial  pattern  of  this  mighty  me- 
dium . . .  now  shares  its  experience  with  hundreds  of  advertisers,  pre- 
testing ideas,  types  of  programs  and  commercial  techniques  for  peacetime  suitability  and  effectiveness. 

Gain  "telesales"  skill  while  costs  are  penny  ante.  Consult  your  advertising  agency.  Visit  Station 
WABD. . .write  our  Sales  Manager  for  appointment. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND 
PLANT,  2  MAIN  AVENUE,  PASSAIC,  NEW  JERSEY.  TELEVISION  STUDIOS 
AND  STATION  WABD,  515  MADISON  AVENUE,  NEW  YORK  22,  N.  Y. 


•Star  of  United  Artists'  Release  "It's  in  the  Bag." 
Copyright  1945,  Allen  B.  DuMont  Laboratories,  Inc. 
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IN  Cleveland... based  on  actual  audience  figures  for  the  entire 
week,  Monday  thru  Sunday,  WJW  delivers  more  daytime 
listeners  per  dollar,  more  selling  impacts  for  every  dollar  in- 
vested ...  2 3%  to  37%  more . . .  than  any  other  Cleveland  station. 


CLEVELAND.  O 


REPRESENTED  NATION 


DAY  AND  NIGHT 


DIE*     SEED  CO/ 


MUTUAL,  American  Safety  Razor  Co. 
and  RKO  Radio  Pictures  are  co- 
operating in  a  joint  plan  to  pro- 
mote the  "Adventures  of  the  Falcon", 
sponsored  by  the  razor  company  on 
Mutual,  and  the  forthcoming  RKO  pic- 
ture "The  Falcon  in  San  Francisco". 
MBS  affiliate  stations  and  RKO  exhib- 
itors will  be  urged  to  work  together 
in  promoting  the  radio  series  and  pic- 
ture with  $500  War  Bonds  awarded  sta- 
tion and  theater  doing  best  job.  Trade 
paper  editors  have  been  asked  to  judge 
contest,  which  concludes  Dec.  31. 

Bakery  Posters 
DUGAN  Bakery,  New  York,  participat- 
ing sponsor  of  "Living  Should  Be  Fun" 
six-weekly,  1:45-2:10  p.m.  on  WHN  New 
York,  is  distributing  a  poster  announc- 
ing free  nutrition  classes  to  more  than 
5,000  stores  in  the  metropolitan  area. 
Classes  are  conducted  and  broadcast 
from  the  Sun  Room  of  the  Hotel  Edison 
for  the  summer. 

American  Release 
AMERICAN  BROADCASTING  Co.  co- 
operative program  department  is  mail- 
ing out  weekly  bulletins  on  the  pro- 
gram "Headline  Edition",  broadcast 
five-weekly,  7  p.m.  Single-page  release 
lists  famous  persons  heard  on  "Head- 
line Edition"  during  preceding  week 
and  gives  advance  program  informa- 
tion. 

Tele  Refresher 
BOOKLET  descriptive  of  "Camera  Tech- 
niques" and  "Floor  Manager's  Signals", 
has  been  devised  by  Worthington  Minor, 
manager  of  CBS  television,  as  a  techni- 
cal refresher  for  WCBW  New  York  staff 
personnel.  Use  of  studio  cameras  Is 
described.  Illustrations  show  correct  tel- 
evision cues. 

Dealer  Reminder 

MORE  than  1,250  jewelry  establishments 
in  the  WHN  New  York  area  received  a 
letter  from  the  Waltham  Watch  Co.. 
New  York,  reminding  jewelers  Waltham 
is  sponsoring  time  signals  on  WHN  to 
help  maintain  the  Waltham  name  dur- 
ing the  war. 

WSSV  Promotion 

POSTCARDS  picturing  station  building 
and  carrying  "wish  you  were  here"  type 
of  message  are  being  distributed  by 
WSSV  Petersburg,  Va.  Station  also  on 
afternoon  "Request  Club"  is  offering 
membership  cards  and  giving  away 
young  bird  dog  to  writer  of  best  letter. 

Program  Placards 

PLACARDS  with  enlarged  photograph 
of  serviceman's  honorable  discharge 
button,  coupled  with  announcement  of 
new  returning  veterans  program  on 
KARM  Fresno,  Cal.,  are  currently  dis- 
played in  store  windows  in  that  city. 

Farm  Promotion 

FARM  department  of  WMT  Cedar  Rap- 
ids, la.,  is  promoted  in  a  booklet  sent  to 
agencies  telling  the  story  of  the  depart- 
ment, its  dairy  heifer  contest,  "Sunrise 
Hour"  program  and  Andy  Wollfris'  work 
as  farm  service  director. 

NBC  Texts 

NBC  has  distributed  to  editors  and 
educators  texts  of  its  Saturday  even- 
ing "University  of  the  Air"  broadcasts 
made  in-  cooperation  with  the  State 
Dept.  preceding  and  during  the  San 
Francisco  Conference. 

G-E  Postcards 

STAMPED  POSTAL  cards  which  pro- 
mote "G.E.  House  Party"  on  CBS  sta- 
tions, are  distributed  to  studio  audi- 
ence of  400  persons  daily  for  mailing 
to  out-of-town  friends. 

Griffith  Tabloid 

HOMER  GRIFFITH  Co.,  Hollywood,  sta- 
tion representative,  has  started  issuing 
a  monthly  four-page  tabloid,  The  West- 
ern Eleven,  which  contains  information 
and  news  on  firm's  list  of  stations. 

Music  Competition 

WITH  PHOTOGRAPHS  and  biographical 
data,  CKCK  Regina,  Sask.,  has  issued 
a   folder  telling  about  the  45  young 


Saskatchewan  people  who  competed  for 
six  cash  scholarships  in  CKCK's  first 
annual  scholarship  broadcast  series. 
Conceived  as  a  practical  means  of  local 
talent  discovery,  project  was  widely 
supported.  Contestants  were  heard  in 
series  of  16  half-hour  broadcasts. 

Prospects 

WOL  Washington  has  prepared  re- 
print of  articles  by  Frank  Waldrop, 
columnist,  on  postwar  prospects  for  the 
Nation's  Capital.  Folder  Is  accompanied 
by  brochure  on  recent  appointments  to 
the  staff  of  the  Cowles  Washington 
outlet. 

FM  Report 

PROGRESS  report  of  WELD  Columbus. 
O.,  on  five  years  of  pioneer  FM  broad- 
casting in  Ohio  has  been  prepared  by 
the  affiliate  station  of  WBNS  Columbus. 
Commentary  on  operations  and  history 
with  Illustrations  of  facilities  and  ac- 
tivities is  presented  in  magazine  form. 

WISN  Tie -Up 

WALL  POSTERS  promoting  WISN  Mil- 
waukee program  are  being  displayed  by 
Independent  Packing  House  Super  Mar- 
kets and  program  schedules  of  all  WISN 
programs  are  offered  to  store  customers 
in  tie-up  plan  of  station  and  grocery 
chain. 

Philco  Reprint 

REPRINT  of  article  in  Electronic  In- 
dustries, June  issue,  on  television  relay 
network  of  Philco  Corp..  Philadelphia, 
has  been  issued  by  the  firm.  Details  of 
Washington-Philadelphia  net  are  pre- 
sented. 

On  Mutual  Series 

MUTUAL  Network's  veteran  rehabilita- 
tion series,  "Return  to  Duty",  is  to  be 
featured  in  a  14-page  picture  and  copy 
layout  in  Aug.  12  issue  of  "This  Week", 
national  syndicated  Sunday  newspaper 
supplement. 

Sales  Pointers 

BROCHURE  giving  pointers  on  store 
layout  and  merchandising  for  the  elec- 
trical appliance  dealer,  has  been  pre- 
pared by  The  Crosley  Sales  Promotion 
Institute,  service  of  the  Crosley  Corp. 

WCAU  News 

TO  PROVE  that  "there's  no  slackening 
of  the  news  as  far  as  WCAU"  Philadel- 
phia is  concerned,  station  has  issued 
mailing  piece  highlighting  newsroom 
operations. 


Promotion  Personnel 
CORTLAND  J.  LANGLEY,  formerly  gen- 
eral manager  of  B.  H.  Grant,  national 
research  organization,  has  been  named 
manager  of  research  of  WOR  New  York 
succeeding  RAY  LYON.  Mr.  Langely 
also  was  associated  with  the  late 
Charles  M.  Schwab  as  confidential 
agent. 

ON  VACATION:  CHARLES  E.  (NED) 
MIDGLEY  Jr.,  CBS  sales  service  man- 
ager, on  Lake  George,  N.  Y.,  to  Aug.  20. 
OSCAR  KATZ,  assistant  director  of  CBS 
research  department,  has  been  pro- 
moted to  associate  director. 
LT.  WALTER  BISHOP,  WRVA  Rich- 
mond, Va.,  public  relations  director  on 
leave  with  the  Navy,  is  father  of  a  boy. 
WILLIAM  GEARY,  formerly  of  Franklin 
Industrial  Adv.,  has  joined  American 
Hollywood  sales  promotion  staff  as  re- 
search assistant  to  JACK  O'MARA,  west- 
ern division  sales  promotion  manager. 
He  replaces  LEO  TYSON  who  recently 
resigned  to  form  his  own  talent-man- 
agement agency. 


WJJD  Doll 

BLUE-EYED  baby  doll  upon 
whose  diaper  are  listed  facts 
about  WJJD  Chicago  is  being 
distributed  by  station.  In  shuffle 
of  the  day  should  the  baby  lose 
the  diaper,  that's  all  right  too, 
for  across  its  bottom  is  printed 
"For  full  coverage  use  the  new 
WJJD". 


STATION 

iiVJ 

Basic  mutual  outlet  for  Wilmington,  Del. 

\         »l  \ 

JOSEPH  HERSHEY IMILLVRA,  * 


New  York,  17 
366  Madison  Avenue 
MUrray  Hill  2-87S5 

Chicago,  1 
35  East  Wocker  Drive 
State  5282 


San  Francisco,  4 
68  Post  Street 
Sutter  6706 

Los  Angeles,  14 
403  West  Eighth  Street 
Vandyke  9348 
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Combinations  Georgia 


Only  A  Combination  of  Stations  Can  Cover 
Georgia's  Three  Major  Markets 


WGST  ATLANTA 


5000 W*    920  Kc 


WMAZ 


5000W    940 Kc 


MACON 


WTOC 


5000W  1290Kc 


AVAILABLE  AT  COMBINATION  RATES 


SAVANNAH 


All  CBS 


J 
1 


*  1000W 
AT  NIGHT 


NO  SINGLE  STATION,  regardless  of  power,  has  a  strong 
enough  signal  to  deliver  primary  coverage  of  Georgia's 
three  major  radio  markets. 

But  the  GEORGIA  MAJOR  MARKET  TRIO,  consisting 
of  the  three  C  B  S  stations  in  these  three  markets 
does  the  job 

—AT  ONE  tOW  COST 


Georgia 


MAJOR 
MARKET 


Trio 


Represented  by  THE  KATZ  AGENCY,  Inc. 


ARKANSAS 


LOUISIANA 


c 


THE  SH REVEPORT  TIMES 
STATION 

Shreveoort.  La. 


In  the  Ark-La-Tex 
Area,  KWKH, 
with  its 

50,000  Watts 

is  the  No.  1  Medium 
with  full  coverage 
and  SELLING 
POWER  in  this 
prosperous  market. 


The  Branham  Co 


THE  CROSLEY  CORP.  SEGREGATION  OF  OPERATING  RESULTS  BETWEEN  MANUFACTURING  AND 
BROADCASTING— THREE  YEARS  ENDED  DEC.  31,  1944,  COMPILED  BY  CROSLEY  CORP. 


YEAR  1944 


YEAR  1943 


YEAR  1942 


Total 


Mfg. 


Brdcstg. 


Total 


Mfg. 


Brdcstg. 


Total 


Mfg. 


Brdcstg  jN 


Net  Sales   4,219,604    4,042,035   

Fees  from  General  Services    224,463    153,961   

H.    Total  Net  Sales   98,168,438    93,724,371  4,444,067  80,447,763    76,251,767  4,195,996  41,499,777    37,852,687  3,647,06 

Cost,  expenses,  etc   82,954,166    80,116,988  2,837,178  68,317,041    65,850,989  2,466,052  35,983,515    33,724,576  2.258.9S 

Net  Profit  before  taxes 

and  contingencies   15,214,272    13,607,383  1,606,889  12,130,722    10,400,778  1,729,944  5,516,262     4,128,111  1,388,1c 

Federal  Income  and 

excess  profits  taxes   10,914,730      9,761,948  1,152,782  8,436,562      7,233,473  1,203,089  3,710,800     2,776,980  933,82 

Net  Profit  before 

contingencies   4,299,542      3,845,435  454,107  3,694,160      3,167,305  526,855  1,805,462      1,351,131       454, 3£ 


Provision  for  Contingencies     1 , 000 , 000      1 , 000,000 


1,000,000  1,000,000 


Net  Profit   3,299,542      2,845,435       454,107       2,694,160      2,167,305       526,855       1,805,462      1,351,131  454,31 


Crosley 


(Continued  from  page  15) 

the  proposed  transfer  of  WINS  to 
Crosley  as  he  would  "any  other 
commitment  on  the  books." 

Mr..  Emanuel  said  that  it  was 
his  conception  of  public  interest 
that  a  job  should  be  done  which 
would  best  serve  every  man,  woman 
and  child  in  America.  Asked  by 
Commissioner  Denny  if  he  thought 
one  of  the  primary  functions  of 
broadcasting  was  the  sale  of 
products,  he  responded:  "If  good 
programs  are  sponsored,  certainly 
radio  can  sell  products. 

"I  spent  a  lot  of  time  in  Eng- 
land," he  added.  "Nobody  listened 
to  the  BBC.  They  listened  to  Radio 
Luxembourg  or  to  French  com- 
mercial stations." 

He  joined  Mr.  Babcock  in  saying 


that  it  was  Avco's  intention  to 
retain  James  D.  Shouse,  vice  presi- 
dent in  charge  of  the  broadcasting 
division,  and  Robert  E.  Dunville, 
vice  president  and  general  manager 
of  WLW,  as  operating  heads  of  the 
broadcasting  properties  and  to  con- 
tinue their  policies  and  personnel. 
Earlier  Mr.  Crosley  had  testified 
that  he  had  left  increasing  opera- 
tional details  to  these  two  execu- 
tives, stressing  their  capabilities. 

Mr.  Dunville,  appearing  in  the 
absence  of  Mr.  Shouse  who  is  ill, 
explained  WLW  programming  pol- 
icies. In  response  to  a  question  by 
Mr.  Durr,  he  said  that  there  was 
no  "best  time"  for  airing  local 
programs,  that  the  station  had 
listeners  at  all  hours. 

Avco  proposes,  Mr.  Babcock 
said,  to  have  a  nine-member  Board 
governing  the  Crosley  Corp. — six 


\ 


5000  WATTS 

DAY  AND  NIGHT 


N>\iluNALLY  RfcrRfcSfcNTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


Broadcast  Revenues,  Broadcast  Eb 
penses,  and  Broadcast  Income  f( 
Station  WLW,  Cincinnati,  1941-194 
Compiled  by  FCC  from  Financi 
Statements  on  File. 

Broadcast  Broadcast  Broadcasi 
Year  Revenues  Expenses  Income 
1944  $3,887,967  $2,587,627  $1,300,340 
1943  3,671,477  2,202,300  1,469,177 
1942  3,338,157  1,996,102  1,342,055 
1941     3,139,100     1,605,545  1,533,555 

members  from  Avco,  three  froi 
Crosley.  The  latter  would  be  Pow<  .f 
Crosley,  Jr.,  R.  C.  Cosgrove,  via  i 
president  in  charge  of  manuf  actuif  j| 
ing,  and  Mr.  Shouse.  Lewis  Crosle' 
would  become  a  vice-president,  sul 
rendering  the  executive  vice-pre: 
idency  to  Avco's  William  E.  Wis 
He  acknowledged  that  he  wout 
head  up  merchandising  and  broa< 
casting  activities  for  Avco.  Cros 
examined  closely  by  Commissionei 
Porter,  Denny  and  Durr,  he  sa: 
he  believed  that  programs  base 
on   education,    religion    and  coi 
troversial  issues  should  be  sustaii 
ing.  He,  and  Mr.  Emanuel,  sa 
they  intended  to  examine  close 
the    Communications    Act,  FC 
Rules  &  Regulations  and  the  NA 
Code. 

Others  from  Avco  who  testifh 
were:  Raymond  S.  Pruitt,  vie 
president,  secretary,  general  cou 
sel  and  director;  Walter  A.  M 
gensen,  Maj.  Benjamin  H.  Man 
George  E.  Allen,  H.  D.  Wilso 
Floyd  B.  Dean,  Mr.  Wise,  Carlet< 
E.  Higbie,  Thomas  A.  O'Hara,  C<^ 
Arthur  W.  Herrington,  Chester 
Darling  and  L.  Irwin  Hartmeydjfl 

Testifying  for  Crosley  Corp. 
addition  to  Powel  Crosley  and  M 
Dunville,  were:  E.  J.  Ellig,  assi. 
tant  secretary  and  assistant  tres^ 
urer;  R.  J.  Rockwell,  director  ; 
(Continued  on  page  76) 
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WSLB 

(Mutual) 
Ogdensburg,  Pi,  Y* 

Is  Typical 

' YOKEL 
250  Watts 

AND  ALL  THAT 
But  no 

CORN  POPPER 

RCA — All   the  way 
Full  UP  wire   (5  years) 
Ministers*  Assoc.  (5  years) 
Rural  Reporter  (5  years) 

(67  women  correspondents) 
Local    Editor    (newspaper  refugee) 

WSLB 

IS 

COUNTRY— BUT  GOOD 

(The  Walker  Co.  Representatives) 


Page  74    •    July  30,  1945 


BROADCASTING    •    Broadcast  Advertisi 


I 


REPRINT 


FROM  THE  JULY  20,  1945 
EDITORIAL  PAGE  OF 
THE  ST.  LOUIS  POST-DISPATCH 


Wise  Move  by  Broadcasters 

Radio  listeners  who  have  suffered  annoy- 
ance from  plug-uglies  in  newscasts  may  now 
take  new  hope  from  the  announcement  that 
Justin  Miller  has  been  appointed  president 
(  of  the  National  Association  of  Broadcasters. 
'  For  Justiee  Miller,  who  is  resigning  from  the 
District  of  Columbia  Court  of  Appeals  to  take 
*  this  job,  is  in  open  sympathy  with  the  Post- 
fa  Dispatch's   campaign   against    the  plug-ugly 
I  nuisance.    In  a  letter  printed  on  this  page 
li  April  20,  he  said : 

There  is  no  more  reason  why  a  news- 
cast should  be  interrupted  for  a  plug-ugly 
than  that  such  ads  should  be  inserted  in 
the  middle  of  news  stories  or  editorials  in 
a  newspaper;  especially  when  the  inter- 
ruption— deliberately  or  unconsciously, 
whichever  it  may  be — is  in  nauseating 
contrast  to  the  subject  under  discussion 
by  the  commentator. 
"I  see  in  broadcasting,"  says  Justice  Miller 
in  his  acceptance,      .  .  .  a  vital  organ  for  carry- 
ing forward  our  traditional  American  policy  of 
J  free  speech  and  for  protecting  and  strengthen- 
ing our  system  of  free  enterprise."    In  that 
jjsame  vein,  too,  ended  his  letter  to  the  Post- 
| Dispatch:  "Only  by  intelligent  anticipation  of 
^  public  reaction  and  by  equally  intelligent  self- 
discipline  can  we  prevent  legislative  intemper- 
-ance."   Appointing  a  man  of  such  beliefs  to 
such  a  position  implies  that  radio  station  opera- 
tors are  resolved  to  remove  the  abuses  that 
have  got  into  radio. 

The  NAB  deserves  thanks  from  lovers  of 
ree  speech  for  entering  this  seeming  commit- 
ment to  rid  radio  of  evils,  which  could  only 
provoke  "legislative  intemperance"  in  the  end. 
May  the  broadcasters'  progress  to  that  end 
now  be  at  a  good  pace.  Let  us  hope,  too,  that 
the  lesson  will  not  be  lost  on  the  big  networks, 
which  still  lag  far  behind  many  of  their  mem- 
ber stations  in  matters  of  good  taste  and  good 

^  sense. 
0* 
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LETTERS  FROMthe  people 

*V"-'-£o,U>fe  Views  Radio 

I  have  in  f  ost-DlsPatch: 

frint  of  S&3StaS» °0fTstine  a  r- 

*fre  Interest  of  RariT'  •   ?  .ApriI  10'  "In 
V01^  to  that  of  other*     t  me  add 
^nded  you  for  the  1",^°  hav*  ™m- 
nave  taken.  Position  which  you 

caJth7hUldnbeTt;rr;uaDSt0n,Why  a  n^ 
"ffly  than  that    !'k    ?ted  for  a  pW 
§erted  in  the  mffi  oTjh°Uld  b*  £ 
editorials    in    a    "     of  news  stories  or 
-hen  the  SternSES, 
unconsciously,  whicheveT  > !lberately  or 
«n  nauseating-  contr»»f  ♦      may  be-is 
under  discussion  by  thP  ,  °  the  subJect 

11  ^  Particular^  mmentator' 
this  insistence SjSf  iSS?****  that 
standards  should  comffrn  professi°nal 
Per-a  representative^  of  a  new*Pa- 
^hich  has  most  intJS SL?\JTOiessi™ 
years  defended  the  zu»r  Y  ^r°U8h 

f'^t  amendment.  OnlvT  3  °f  the 
anticipation  of  faub£  y  by  ,nteIIiffent 

equally  intelligent  ^ S  d^tJ.°n  and  ^ 
p-vent  legislate  gJJWhn.  can  ^ 

U^ted  States  Cou 
Washington.  APPeals, 


This  reprint  on  the  subject  of  Radio's 
"Plug-Uglies"  is  presented  herewith  for 
the  attention  of  all  who  may  be  inter- 
ested in  the  subject  of  news  broad- 
casting and  the  refinement  of  radio. 
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Repreteirted  by  RAMBkAU 

HOLLYWOOD   ,    CMICA&O    .    NtW  YORK  . 


Crosley 

(Continued  from  page  7U) 

engineering,  broadcasting  division, 
and  Mr.  Cosgrove. 

Appearing  as  witnesses  for  the 
FCC  were  Clure  H.  Owen,  assistant 
chief,  broadcast  section,  Engineer- 
ing Dept.  and  James  0.  Weldon  of 
OWI,  who  testified  regarding  Cros- 
ley's  shortwave  properties. 

Attorney  for  Crosley  Corp.  was 
Duke  M.  Patrick  of  Hogan  &  Hart- 
son,  Washington;  for  Avco:  H. 
Preston  Coursen  of  Pruitt,  Hale  & 
Coursen,  New  York. 

FCC  was  represented  by  Mr. 
Marks,  General  Counsel  Rosel  H. 
Hyde  and  Assistant  General  Coun- 
sel Vernon  L.  Wilkinson. 

Crosley  Profits 

Net  profit  from  broadcasting 
division  of  Crosley,  as  disclosed 
by  company  exhibit:  In  1944— 
$454,107;  1943— $526,855;  1942— 
$454,331.  Total  net  sales  were:  1944 
—  $4,444,067;  1943  —  $4,195',996; 
1942  — $3,647,090.  FCC  figures, 
based  on  financial  statements  filed 
by  WLW  and  affecting  only  WLW 
showed  broadcast  revenue  as  fol- 
lows: 1944— $3,887,967;  1943— $3,- 
671,477;  1942— $3,338,157 ;  1941— 
$3,139,100. 

Physical  assets  of  Crosley  broad- 
cast division  (including  interna- 
tional shortwave,  television  and 
WLW)  estimated  at  $1,242,663 
present  value;  replacement  value, 
$2,023,748. 

Crosley  Corp.  plans  to  spend 
$1,300,000  for  television  stations  in 
Cincinnati,  Columbus  and  Dayton 


IT'S  THE 
LITTLE 
THINGS  THAT 
COUNT! 


•  Do  business  with  a  station  <j-~..: 
that  offers  local  services  as  H 
well  as  the  best  in  entertainment! 
WJHP  is  first  in  the  hearts  of  Jaxons  because 


it's 


THE  FRIENDLIEST  SPOT... 

•  When  there's  a  big  fire,  a  hurricane,  when  there's  a 
child  lost ...  a  dog  strayed,  WJHP  goes  out  of  its  way  to 
help.  Is  it  any  wonder  merchants  and  timebuyers  look  to 
WjHP  for  the  best  coverage  and  friendliest  listening 
public?  It  IS  the  little  things  that  count! 


MUTUAL 
AFFILIATE 


WJHP 


JOHN  H.  PERRY 
ASSOCIATE 


EXHIBIT  A  in  the  Crosley-Avco 
proceedings — WLW's  coverage  con- 
tour— is  being  examined  by  Robert 
E.  Dunville  (1),  Crosley  vice-presi- 
dent and  WLW  general  manager, 
and  R.  J.  Rockwell,  director  of  en- 
gineering, broadcast  division. 


and  $835,000  for  new  FM  outlets 
in  Washington  as  well  as  the  three 
Ohio  cities.  (Avco  will  carry  out 
Crosley  plans  in  this  direction). 

The  500-kw  transmitter  of  WLW 
(believed  to  have  been  in  psycho- 
logical warfare  operations  over- 
seas) still  lies  idle  at  the  Mason, 
O.,  transmitter  site,  with  a  current 
estimated  value  of  $200,000  and  a 
replacement  value  estimated  at 
$500,000.  (OWI  more  than  two 
years  ago  reported  the  500-kw 
transmitter  had  been  requisitioned 
and  was  being  used  in  psychologi- 
cal warfare  against  the  Nazis.) 


Ex  -  Servicemen  Named 
By  Don  Lee  in  Expansion 

DON  LEE  Broadcasting  System, 
Hollywood,  has  appointed  Ted 
Olewine,  former  Marine  Corps 
lieutenant,  as  liaison  officer  co- 
ordinating sales  with  transcrip- 
tion and  production  activities. 
Jimmy  Thomas,  former  production 
manager  of  WJBO  Baton  Rouge, 
La.,  following  Army  discharge,  has 
joined  network's  writer-producer 
staff  and  is  assigned  to  handle  con- 
tact production  on  Michael  Shayne 
series. 

Blanche  Foreman,  formerly  of 
KPAS  Pasadena,  Cal.,  and  Faye 
Oliviera,  of  Don  Lee  script  depart- 
ment, have  been  named  network 
traffic  assistants.  Sylvia  Townrich 
becomes  secretary  to  Walter  John- 
son, program  director,  with  Gloria 
Zilz  taking  over  her  former  duties 
as  production  secretary. 


FCC  Is  Challenge!  j 
On  WOV  Finding 

CHALLENGING  the  FCC's  intexj 
pretation  of  the  Communication' I 
Act,  Philip  J.  Hennessey  Jr.,  o' 
Segal,  Smith  &  Hennessey,  counsc 
for  Murray  and  Meyer  Mestei 
called  upon  the  Commission  t 
vacate  its  proposed  denial  of  th 
transfer  of  control  of  WOV  Ne^ 
York  by  Arde  Bulova  and  Lt.  Co 
Harry  D.  Henshel  to  the  Meste 
brothers. 

Mr.  Hennessey  called  the  Con- 
mission's  proposed  findings  a  "thai,  J 
oughly  improper  proceeding"  an.  ' 
charged  that  bits  of  testimony  wer 
"torn  from  their  context"  in  al 
tempt  to  show  that  Murray  Meste 
testified  falsely  with  reference  t 
difficulties  with  the  Federal  Trad 
Commission.  The  Commissioi 
counsel  alleged,  "ignored  the  1 
preceding  pages  of  testimony  i 
which  Murray  Mester  told  of  fiv 
separate  cases". 

Contentions  Denied 

Categorically,  he  denied  th 
Commissions  contentions  and  cha^ 
lenged  its  conclusions  that  th 
Mester  brothers  "lack  even  tha 
sense  of  responsibility  toward  th; ; 
public  expected  in  ordinary  bus*  i 
ness  dealings". 

Charles  B.  McGroddy  Jr.,  court 
sel  for  Richard  E.  O'Dea,  minorit 
stockholder  of  WOV  and  interveno: 
supported  the  Commission's  pre 
posed  findings,  asserting  "a  ver 
valuable  instrument  such  as  broac 
casting  should  not  be  placed  in  th 
hands  of  these  people."  Mr.  M< 
Groddy  charged  that  Mr.  O'Deifr 
holds  an  option  to  buy  WOV. 
suit  by  Mr.  O'Dea  is  pending  i  j 
New  York  court. 

Sanford  H.  Cohen,  appearing  fc 
Messrs.  Bulova  and  Henshel,  waive 
oral  argument.  Rosel  H.  Hyde,  FC1 
general  counsel,  appeared  for  th 
Commission. 

The  FCC  immediately  went  int 
executive  session  to  consider  th 
case,  but  it  was  reported  a  decisio 
will  not  be  handed  down  immed 
ately.  Present  were  Chairman  Pav 
A.  Porter  and  Commissioners  C.  I| 
Durr,  Paul  A.  Walker,  E.  K.  Jel 
and  Ray  C.  Wakefield. 

Under  the  duopoly  regulation  Mi 
Bulova  must  divest  himself  of  cor 
trol  of  WOV  or  WNEW  New  Yorl 
of  which  he  is  principal  owner.  JT 


European 

(Continued  from  page  17) 

pd  conference  between  leaders  of 
raerican  broadcasting  and  key 
gures  in  the  European  area.  Con- 
frences  are  being  arranged  be- 
brehand. 

At  first  hand,  the  group  will  see 
w  radio  is  being  employed  in  the 
jhabilitation  of  the  German  peo- 
|e;  in  morale  and  education  of 
anerican  troops;  in  handling  the 
loblems  incident  to  military  gov- 
.nment  and  social  and  economic 
ehabilitation. 

Postwar   communications  prob- 
,'sms   and  international   radio  as 
J5'ell  as  exchange  of  programs  be- 
Veen  European  countries  and  the 
jTnited  States  will  be  covered.  The 
t=ntative  itinerary  also  calls  for 
rbservation  of  the  work  of  USO 
!  hits,  including  top-rated  Ameri- 
ran  performers  now  in  the  theater, 
uch  groups  as  Information  Please, 
tob  Hope,  Amos  and  Andy,  Jack 
lenny  and  Ed   Gardner  will  be 
curing  the  theater. 

To  Study  BBC 

*  Studies  of  the  operations  of 
f  BC  as  well  as  the  wartime  sys- 
i^ms  in  the  occupied  countries  also 

re  being  arranged. 
I  Picking  up  the  group  in  England 

-ill  be  Maj.  Robert  Pollock,  Chief 

-  f  the  Radio  Branch  of  U.  S. 
I'orces,  European  theater  (succes- 
far  to  SHAEF)  ;  Maj.  Ted  Steele, 
i ormer  vice-president  of  Benton  and 
o'  owles  in  charge  of  west  coast 
3'adio;  Lt.  Col.  Howard  Nusbaum, 
formerly  of  NBC  and  Lt.  Col.  Bar- 
iley  Oldfield,  formerly  identified 
''ith  Omaha  radio.  The  latter  two 
i  re  now  in  Berlin. 

Tentatively,  the  itinerary  pro- 
vides for  departure  from  Washing- 

-  on  any  time  between  Aug.  11  and 
.ug.  15  with  the  return  Sept.  1 
y  Sept.  7.  Five  days  will'be  spent 

ifi  London.  The  group  will  then 
;ly  over  the  invasion  coast  and 
Across  to  Paris,  remaining  in  the 
f'rench  capital  for  another  five 
§  ays.     Redeployment  operations 

utside  of  Paris,  where  the  gigan- 
m  c  task  of  moving  American  troops 

}  the  Pacific  theater  is  carried  on, 

-re  to  be  inspected. 
"-'  Then  the  group  will  visit  Luxem- 

ourg,   and   its   powerful  station 


President's  Letter  to  'Broadcasting' 
To  Be  Keynote  of  Jaycee  Radio  Week 


PRESIDENT  Truman's  letter  to 
Broadcasting  [July  9  issue]  will 
provide  the  theme  for  observance 
of  Radio  Week  Aug.  26-Sept.  1  by 
Junior  Chamber  of  Commerce  in 
the  United  States.  Event  will  mark 
the  25th  year  of  Jaycee  and  broad- 
casting, according  to  Henry  Kearns, 
Jaycee  president,  announcing  joint 
"silver  anniversary  of  two  great 
and  vital  forces  in  the  community". 

Junior  Chambers  will  invite  net- 
work and  station  spokesmen  to  par- 
ticipate in  local  programs  during 
Jaycee  Radio  Week.  Where  Jaycee 
local  groups  operate  in  towns  with- 
out radio  stations  the  observance 


now  operated  by  Lt.  Col.  Samuel 
R.  Rosenbaum,  formerly  president 
of  WFIL,  Eisenhower  headquar- 
ters at  Frankfort,  Berchtesgaden 
and  finally  Berlin. 

Side  trips  to  Vienna  and  Rome 
also  may  be  made,  with  Moscow 
and  certain  Scandinavian  points 
not  definitely  precluded.  If  these 
latter  arrangements  are  consumat- 
ed,  the  trip  may  take  another  week. 

President  Truman,  it  is  under- 
stood, felt  the  trip  desirable  from 
the  broadcasters'  standpoint  and 
suggested  that  Mr.  Reinsch  go  as 
the  White  House  representative. 


AFRA  Contract  Signed 
By  Six  Chicago  Stations 

NEW  CONTRACT  between  AFRA 
and  6  Chicago  independent  stations 
has  been  signed,  with  contract 
dated  as  of  July  20.  Stations  in- 
volved were  WIND  WJJD  WAIT 
WAAF  WGES  WSBC.  Settlement 
was  amicable,  with  new  agreement 
calling  for  a  base  rate  of  pay  for 
staff  announcers  of  $63.50  per 
week. 

There  now  is  a  form  pending  be- 
fore the  regional  War  Labor  Board 
calling  for  a  10%  increase  in  talent 
fees  and  the  new  contract  allows 
an  additional  5%.  The  new  contract 
will  also  have  to  be  submitted  to 
WLB  on  form  10,  which  is  a  joint 
petition  for  acceptance.  If  allowed, 
contract  will  be  retroactive  to 
April  1,  1945. 


WFPG 


EDDIE  KOHN,  qe  nia!  manager  of 
WFPG.  New  Jersey's  ONLY  Blue  Network  Outlet  will 
be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  further  details  on  WFPG— write  EDDIE  KOHN,  ATLANTIC  CITY.  N.  J. 

For  further  details  on  other  Friendly  Group  Stations,  write 

JOHN  LAUX,  Managing  Director 
"THE  FRIENDLY  GROUP".  STEUBENVILLE,  OHIO 

WSTV  W  F  P G  W  J  P  A  W  K  N  y 

CTEUIENVILLE,  O,  ATLANTIC  CITY.  N.  J.  WASHINGTON.  PA,  KINGSTON.  N. 
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will  be  based  on  the  listener  angle. 

Winfield  Weitzell,  Jaycee  vice- 
president  in  charge  of  public  rela- 
tions, and  Willard  Egolf,  NAB  di- 
rector of  public  relations,  are  co- 
operating in  the  anniversary. 

Recommendation  is  made  by 
Jaycee  to  locals  that  President  Tru- 
man's portrait  be  featured  at  all 
celebrations.  Under  the  portrait  it 
is  proposed  that  this  statement  ap- 
pear: Radio — "Must  Be  Maintained 
as  Free  as  the  Press." 

A  special  issue  of  the  NAB  bul- 
letin was  sent  to  members  last 
week,  with  full  information  on  the 
joint  anniversary. 

In  referring  to  the  project  J.  Har- 
old Ryan,  interim  NAB  president, 
said,  "Broadcasters  will  report  on 
their  guardianship  of  this  vital 
guarantee  of  the  Constitution  (free- 
dom of  speech)  and  make  plans 
with  the  young  men  of  America 
for  the  preservation  of  our  heritage 
as  free  people." 


Nielsen  Talks  in  L.A. 

A.  C.  NIELSEN,  head  of  A.  C. 
Nielsen  Co.,  Chicago  market  re- 
searchers, will  discuss  "New  Facts 
About  Radio",  before  the  Los  An- 
geles Advertising  Club  luncheon 
meeting  on  July  31.  Tracy  Moore, 
West  Coast  sales  manager  of 
WLW  Cincinnati,  is  to  preside  as 
chairman  of  the  day. 


CONCRETE 
AND  STEEL 

Perman-nt    stuff    .    .    .  'hat's 
whaf    we're    built    of    in  San 
Diego   .    .   .    that    great,  busy 
exclusive    market    of  373,500 
civilians    who    make    up  our 
metropolitan  area  .  .  .  within 
15    miles    of    our  antenna. 
They're  easy  to  reach  .  .  . 
ONLY  if  you  approach  them 
from  within!  KFMB  can  do 
it  for  you! 


si* 


r  JACK  0. GROSS:  Prcs.it  Gen.  Mqr. 
Represented  bi(  the  BRAN  HAM  CO. 


Mect 


DIRECTOR  OF 
PUBLIC  SERVICE 
PROGRAMS 

Max  Karl,  who  is  recognized 
as  one  of  the  midwest's  best  quali- 
fied and  able  radio  men,  is  a  veteran  of 
over  ten  years  of  experience  in  all  phases  of 
broadcasting.    He  is  a  graduate  of  Macalester 
College  in  St.  Paul  and  of  Presbyterian  Theological 
Seminary  in  Chicago.  He  has  served  as  district  informa- 
tion executive  for  the  Office  of  Price  Administration 

and  brings  to  his  new  post  a  wide  knowledge  of 
the  interests  of  John  Q.  Public. 
Now  WTCN  offers  its  audience  a  new  high  in 
social  and  educational  programs  of  vital  significance 
under  the  personal  supervision  of  Max  Karl. 
Another  PLUS  feature  in  the  long  list  of  public  ser- 
vices WTCN  presents  in  65  different  programs  daily! 

The  Great  Minnesota  (and  Wisconsin)  audience 
demands,  deserves  and  GETS  the  best  in  radio! 

MINNEAPOLIS  *  ST.  PAUL,  MINNESOTA 

U  J  □  OLM 

AMERICAN 
Broadcasting  Company 

FREE    &    PETERS    NATIONAL  REPRESENTATIVES 
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Miss  'Muriel  Wageman 
Sorenson  Company 
New  York,  N.  Y. 
Dear  Muriel: 

You  knoiv  that's  one  of  the  things  I 
like  about  this  outfit!  .  .  .  The  West 
Virginia  Network  I  mean!  .  .  .  WCHS 
here  in  Charles- 
ton, WSAZ  in 
Huntington, 
W  PAR  in 
Parker  sbvrg, 
and  WBLK  in 
Clarksbur  g . 
It's  a  friendly 
sort  of  outfit. 
We  all  grow 
along  together, 
and  if  we*ve 
got  the  stuff, 
we  grow  up! 
Now  you  take 
me,  for  ex- 
ample .  .  .  I'm 
a  pretty  old 
duck,  and  may- 
be you  think  I 
ought  to  have 
a  bigger  job, 
but  I've  got  a 
pretty  big  job! 
Takes  about  40 
people  to  run 
this  WCHS 
outfit  all  day 
long,  but  at 
night — there's 
just  me!  So 
the  boss  knows 
I  don't  want 
a  different  job 
.  .  .  but  those 
other  folks  .  . . 
well,  today  for 
example  Bert 
Sonis  went  to  WSAZ  as  Program  Direc- 
tor. Bert  started  here  as  an  announcer 
two  years  ago.  See  what  I  mean?  We've 
got  an  outfit  that  goes  places,  and  the 
employes  do,  too. 

Yrs., 
Algy 

WCHS 

Charleston,  W.  Va. 


RADIO  SCORES  BEAT 
ON   BRITISH  VOTE 

BY  PICKING  up  London  direct 
through  shortwave,  radio  appar- 
ently scored  a  newsbeat  on  Ameri- 
can press  associations  on  the  Brit- 
ish election  story  last  week. 

Both  CBS  and  NBC  were  on  the 
air  at  8  a.m.  July  26  with  latest 
vote  tabulations.  CBS  claims  to 
have  broadcast  the  conclusive  fig- 
ures almost  30  minutes  ahead  of 
their  transmission  by  the  wire  serv- 
ices. New  York  newspapers,  CBS 
said,  called  the  "Listening  Post" 
for  last  minute  totals  which  had 
not  then  come  over  the  wires. 

All  networks  used  a  number  of 
shortwave  broadcasts  direct  from 
London,  giving  news  bulletins  and 
British  reaction  to  the  Churchill 
government's  defeat.  The  pickups 
continued  at  intervals  throughout 
the  broadcasting  day. 


Wanamaker  News 

JOHN  WANAMAKER,  New  York, 
(department  store)  on  July  30 
starts  sponsorship  of  two  five-min- 
ute newscasts,  8-8:05  a.m.,  and  12- 
12:05  noon,  five  days  a  week,  and 
one  quarter-hour  news  show  World- 
News  Review,  9-9:15  p.m.,  five 
times  weekly  on  WQXR  New  York. 
Contract  for  52  weeks  was  placed 
direct.  Department  store  was  the 
first  sponsor  on  the  station  ten 
years  ago  with  an  hour-long  re- 
corded symphony  program  when  the 
call  letters  were  W-2XR. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


N  /     %  V 

#  |  |  wfbg\  •*mwo  I 

Ebensburg  B     a         •  GolliUln  ^ALTQONA 


I  I 

I  1 


•  Cretton 


jj 


Hollldoytburg  • 


^  Roaring  Spring 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


Capt.  Butcher  Resigns  Post 
At  CBS  to  Write  War  Book 


WITH  FORMAL  announcement  last 
week  of  resignation  of  Capt.  Harry 
C.  Butcher  as  vice-president  of  CBS, 
disclosure  was  made  of  his  release 
from  active  Naval  duty  and  his  plan 
to  write  a  two-volume  diary  tenta- 
tively titled  Three  Years  With 
Eisenhower.  The  book  will  be  pub- 
lished about  Christmas  and  will  be 
based  on  Capt.  Butcher's  diary  as 
Naval  Aide  to   Gen.  Eisenhower 

Westinghouse  Expansion 
Is  to  Exceed  11  Million 

WESTINGHOUSE  has  completed 
plans  for  an  $11,500,000  expansion 
program  that  will  increase  pi-e- 
war  production  of  electric  appli- 
ances and  manufacture  of  new 
products  by  over  50%.  Program 
will  go  into  operation  at  Mansfield, 
O.,  and  East  Springfield,  Mass. 
Sales  are  expected  to  be  increased 
more  than  $100,000,000  yearly. 

A.  W.  Robertson,  chairman,  pre- 
dicted last  week  that  the  strides 
made  in  wartime  manufacturing, 
especially  in  adapting  materials  in 
a  more  economical  way,  will  offset 
the  higher  costs  of  materials  and 
labor  expected.  Mr.  Robertson  ad- 
ded that  the  program  would  mean 
an  increase  in  employes  at  both 
plants. 


KFI-UCLA  Workshop 

VITALLY  interested  in  every 
phase  of  radio,  some  27  persons 
have  banded  together  as  a  Radio 
Workshop,  and  under  joint  spon- 
sorship of  KFI  Los  Angeles  and 
U.  of  California  at  Los  Angeles, 
meet  twice  weekly  to  discuss  story 
and  production  ideas  which  are 
integrated  into  a  full  quarter-hour 
program  on  that  station  every  six 
weeks.  Nucleus  of  the  group  con- 
sists of  former  NBC-UCLA  Radio 
Institute  members  who  feel  that 
there  should  be  an  advanced  "insti- 
tute" to  go  on  where  the  network- 
university  project  left  off.  Don 
McNamara  and  Bob  Purcell,  KFI 
program  manager  and  special 
events  director,  respectively,  super- 
vise the  project. 


Soap  Time  Switch 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  maker  of  Super 
Suds,-  is  switching  its  Sunday 
broadcast  on  CBS  from  8-8:30  p.m. 
to  7:30-8  p.m.  on  the  same  141 
CBS  stations.  Move,  effective  Aug. 
5,  will  change  the  CBS  sustainer, 
That's  My  Pop,  to  the  8-8:30  spot. 
Agency  is  William  Esty  &  Co., 
N.  Y.  ' 


Chilton  Leaves  WCAU 

RUTH  CHILTON,  WCAU  Phila- 
delphia commentator  and  former 
president  of  the  Assn.  of  Women' 
Directors  of  the  NAB,  is  leaving  the 
station  Aug.  31.  Her  plans  are  un- 
decided. Miss  Chilton  was  at  WSYR 
Syracuse  before  going  to  WCAU. 


[Closed  Circuit,  July  23]. 

Paul  W.  Kesten,  CBS  executive 
vice-president,  said  Capt.  Butchei 
will  act  as  consultant  to  CBS  or 
public  relations  under  an  interirr 
arrangement.  The  resignation  wa? 
prompted,  CBS  announced,  by  Capt 
Butcher's  commitment  to  write  thf 
book. 

Capt.  Butcher  told  Broadcastinc 
he  had  not  decided  on  his  plans  f  ol 
lowing  completion  of  the  book.  Nov 
on  terminal  leave,  he  said  he  migh 
return  to  active  duty  for  a  shor 
period. 

Washington  Vice-President 

Capt.  Butcher  joined  CBS  in  193(  : 
as  director  of  WJSV  (now  WTOP) 
In  1934  he  was  elected  Washingtoi 
vice-president.  He  went  on  leav< 
June  1,  1942  to  join  the  Navy  anc  I 
became  assistant  to  Rear  Adm.  Jo:  E 
seph  Redman,  Director  of  Nava  j 
Communications.  Within  a  montl 
he  was  assigned  by  Adm.  Ernest  J  jj 
King  as  naval  aide  to  Gen.  Eisen 
hower,  whom  he  had  known  21,- 
years.  He  remained  with  the  Su 
preme  Commander  until  the  Ger 
man  surrender.  He  represented  th> 
Supreme  Command  at  the  surren 
der  of  the  Italian  Fleet  in  1943  an( 
was  present  at  Reims  when  thi 
German   High   Command  surren 
dered. 

Diary  on  which  the  book  is  basec 
comprises  over  a  million  words,  al 
reproduced  on  microfilm.  Capt 
Butcher  said  the  book  "should  carry 
the  reader  with  me  as  I  saw  Gen 
Eisenhower  with  his  great  Alliecf 
teams,  develop  from  a  relatively 
unknown  American  staff  officer  int< 
one  of  the  world's  greatest  figures.' 
To  be  written  in  the  first  person 
the  book  will  tell  behind-the-scene: 
activities,  including  the  Big  Three 
meetings.  In  book  circles,  it  wa; 
thought  the  volume  would  be  a  besi 
seller. 

Capt.    Butcher    has  borrowed 
Gladys  Hall,  his  secretary  for  1(;  i; 
years,  to  assist  in  preparation  off 
the  book.  Miss  Hall  was  secretary 
to  Earl  C.  Gammons,  CBS  Wash 
ington  director  who  succeeded  Capt 
Butcher. 


DOING  A 

DOUBLE 

JOB  g^J 
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'IRST  station  man  to  be  awarded 
Nieman  Fellowship  for  working 
I  Durnalists  at  Harvard  is  Richard 
,  tockwell  (right),  associate  news 
Editor  of  WCCO  Minneapolis.  A.  C. 
r.oscelyn,  WCCO  general  manager, 
longratulates  him.  Leigh  White, 
wBS,  was  a  former  Nieman  choice, 
ulr.  Stockwell  will  study  economics 
it  Harvard.  He  recently  was 
,!  warded  an  M.  A.  in  economics 
•:rom  Minnesota  U. 

:  

BMB 

J      (Continued  from  page  16) 

changed  needs  and  unarticulated 
Aspirations  of  a  new  society  and 
Lis  own  responsibilities? 

"Commercial  radio  will  survive 
^.nly  if  the  natural  and  necessary 
;  icentive  of  profit  is  subordinated 

)  the  public  interest  as  a  criterion 
a  policy." 

In  a  concluding  remark,  "Radio 
tas  done  splendid  things,  but  more 
jji  the  manner  of  a  high-spirited, 
_esourceful  playboy  than   of  a 
j  esponsible  adult." 

,  What  effect  Mr.  Siepmann's 
Lndings  may  have  on  the  growing 
LCC  inclination  to  toy  with  station 
program  matters  is  unpredictable. 
I  bviously,  Mr.  Siepmann  is  an  alert, 

ble  and  persuasive  man.  He  is 
.  emembered  by  former  BBC  asso- 
ciates as  a  brilliant  writer  and 
Executive.  He  seems  to  like  Ameri- 
1  an  programs.  But  he  appears  to 
_  =el  that  he  would  like  them  better 

/ithout  sponsors. 
Apparently,   this  is   Mr.  Siep- 


KSLM,  Salem,  Oregon 

"...  I  want  to  congratulate 
PA  for  a  fine  radio  news  job, 
which  is  getting  better  all  the  time. 
We  particularly  like  your  Oregon 
regional  service." 

Glenn  McCormick 
General  Manager 


available  through 

RESS  ASSOCIATION,  inc. 

sO  Rockefeller  Plaxo 
New  York.  N.  Y. 


War  Ad  Council  Assigned  Ten 
Officers  to  Push  Army  Themes 


AN  EXPANDED  sponsorship  pro- 
gram designed  to  enlist  maximum 
advertising  support  for  urgent 
home  front  information  campaigns 
for  the  duration  of  the  war  was 
announced  last  week  by  the  War 
Advertising  Council,  following  a 
three-day  meeting  with  the  War 
Dept.  and  the  OWI.  Ten  Army  of- 
ficers will  be  assigned  to  the  Coun- 
cil, to  work  with  its  regional  spon- 
sorship chairmen  in  key  cities 
throughout  the  country. 

Helped  WAC  Recruiting 

The  Army  officers  will  concern 
themselves  primarily  with  the  nine 
Army  campaigns  currently  on  the 
Council's  docket:  The  Job  Ahead- 
Japan;  Security  of  War  Informa- 
tion; U.  S.  Infantry;  V-Mail; 
Christmas  Packages  for  Men  Over- 
seas; WAC  Recruitment;  Honor- 
able Discharge  Emblem;  Veterans' 
Readjustment;  Veterans'  Assets. 
In  addition  to  the  officers,  the 
Council's  sponsorship  staff  has  been 
augmented  by  three  full-time  me- 
dia men  whose  services  are  donated 
by  their  organizations:  Gerry 
Martin  of  NBC,  F.  M.  Legler  of 
Macfadden  Publications,  J.  A. 
Smith  of  the  New  Yorker. 

Program  of  Army-Council  co- 
operation grew  out  of  the  plan 
developed  a  year  ago  when  the 
War   Dept.   created   a  Sponsored 


mann's  first  job  experience  in  con- 
nection with  commercial  radio.  His 
record  reveals  only  that  he  has  been 
employed  by  government-subsidized 
forms  of  the  art — the  BBC  and 
America's  wartime  international 
broadcasting. 


B  FOR  BATH-HOUSE 

Arden  Is  Ardent  Devotee 
 Of  BMB  Facilities  


THE  B(roadcast)  M(anagers') 
B(ath-house)  operated  by  Hugh 
Feltis  in  the  Marguery  black  won  a 
new  devotee  last  week  in  Arden  X. 
Pangborn,  general  manager  of 
KGW  Portland. 

Mr.  Pangborn  was  being  escorted 
through  New  York  offices  of  BMB 
(betimes  known  as  Broadcast 
Measurement  Bureau)  by  Mr.  Fel- 
tis and,  as  others  before  him,  was 
impressed  by  the  fact  that  nearly 
every  office  had  an  adjoining  pri- 
vate bath.  (The  research  rendez- 
vous was  once  an  apartment.) 

In  the  course  of  the  tour  Mr. 
Pangborn  disappeared.  Awaken- 
ing to  this  fact  some  20  minutes 
later,  Mr.  Feltis  organized  a  posse. 
The  fugitive  was  found  in  one  of 
the  elaborate  tiled  enclosures — 
taking  a  bath. 


WHTB  Talladega,  Ala.,  recently  com- 
pleted station  operating  with  250  w 
on  1230  kc,  has  joined  Mutual  as  that 
network's  272nd  station. 


Advertising  Section  to  enlist  sup- 
port of  the  WAC  recruitment  cam- 
paign, with  officers  assigned  to  co- 
operate with  the  Council's  spon- 
sorship committees.  The  joint  effort 
produced  more  than  $13,000,000 
worth  of  advertising  for  the  WAC 
during  the  past  11  months,  a  total 
second  only  to  the  contribution  in 
support  of  War  Bond  drives. 

In  approving  the  new  setup  the 
War  Dept.  said:  "The  War  Ad- 
vertising Council  has  long  been  an 
active,  strong  and  dependable  ally 
of  the  War  Dept.  The  saving  in 
time,  personnel  and  money  due  to 
the  cooperation  of  this  splendid 
organization  can  never  be  truly 
measured.  .  .  . 

"Last  year,  American  business 
contributed  more  than  $300,000,000 
in  sponsored  advertising  to  62 
homefront  campaigns.  Approxi- 
mately 25%  of  those  were  Army 
programs.  Currently  34%  are 
Army  programs,  eleven  in  number. 
The  tremendous  scope  of  this  spon- 
sorship activity  is  obvious  from 
these  facts  alone.  .  .  . 

"We  wish  to  assure  the  Council 
of  our  appreciation  of  their  past 
assistance,  and  express  our  confi- 
dence in  the  success  of  our  future 
joint  activities." 


SELL 

MANY  PRODUCTS  fOR^ 
MANY  ADVERTISERS 

WOL 

Washington 
(Participating  sponsors) 


/fx* 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO. 
AN  ARTHUR  B.  CHURCH  PRODUCTION 


;  HQ1 


Audience/ not  power 

People  Don't  Listen  to  power 

PEOPLE  LISTEN  TO       ' " 


Programs 


THE  HOOPER 
SURVEY ;:  gives    f  ft 
an  Overall  of         v  ^ 


of  the 
AUDIENCE 
O  1        to  Carolina's 

Regional  Network 


The  Tobacco 
Network,  inc. 

"A  PACKAGE  WITH  A  PUNCH"! 

*  ONE  CLEARANCE     *  ONE  BILL      *  ONE  SCRIPT      ★  ONE  CONTACT 


THE  TOBACCO  NETWORK.  INC. 
Eugene  P.  Weil,  Commercial  Manager 
Box  1988  Raleigh.  N.  C. 


Represented  by 
THE  WALKER  Company 
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TO  MAKE  SURE  of  get- 
ing  the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 


JOS.  WEED  Si  CO. 
350  Madison  Avenue,  New  York 
Representatives 


Horace  N.Stovin 


AND  COMPANY 


RADIO 
STATION 
REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 


f  EMPIRE  STATE 
BUILDING 

■Sri      &"f  ir 

WHN  REACHES  2  NEW  YORKS! 

(The  population  of  WHN's  pri- 
mary coverage  area  is  15,398,401, 
more  than  TWICE  the  number  of 
people  in  New  York  City  proper.) 

WHN 

Dial  1050       50,000  watts 

Metro-Gold  wyn-Mayer— 
Loew's  Affiliate 


Sen.  Wheeler's  Son  Becomes 
Broadcaster  With  KFPY  Sale 


JOHN  L.  WHEELER,  Los  Angeles 
attorney  and  son  of  Chairman  Bur- 
ton K.  Wheeler  (D-Mont.),  of  the 
Senate  Interstate  Commerce  Com- 
mittee, became  a  practical  broad- 
caster when  the  FCC  last  week 
granted  consent  to  voluntary  trans- 
fer of  control  of  Symons  Broad- 
casting Co.,  licensee  of  KFPY 
Spokane,  to  Mr.  Wheeler,  E.  B. 
Craney  and  the  Queen  City  Broad- 
casting Co.,  licensee  of  KIRO  Seat- 
tle. Consideration  was  $348,497  for 
99.8%  of  the  outstanding  capital 
stock. 

In  other  actions  M.  S.  Wilder 
acquired  control  of  WKNE  Keane, 
N.  H.;  the  Evening  News  Publish- 
ing Co.,  Brooklyn,  was  granted 
control  of  WBYN  Brooklyn,  and 
Gordon  Gray  was  restored  to  con- 
trol of  WSJS  Winston-Salem,  N.  C, 
following  his  Army  discharge. 

KID  Assignment 

Application  for  consent  to  volun- 
tary assignment  of  license  of  KID 
Idaho  Falls,  from  KID  Broadcast- 
ing Corp.  to  Idaho  Radio  Corp.  was 
designated  for  hearing.  Involuntary 
assignment  of  license  of  WDGY 
Minneapolis  from  Dr.  George  W. 
Young,  deceased,  to  his  widow,  Mae 
C.  Young,  executrix  of  the  estate, 
was  granted. 

In  the  KFPY  Spokane  transfer 
Mrs.  Frances  R.  Symons,  widow 
of  Thomas  W.  Symons  Jr.,  for- 
mer partner  of  Mr.  Craney,  sold 
166  1/6  shares  to  Mr.  Craney; 
trustees  of  the  estate,  including 
Mrs.  Symons,  Mr.  Craney  and  the 
Spokane  &  Western  Branch,  Seat- 
tle First  National  Bank,  sold  a 
like  amount  to  Mr.  Wheeler,  and 
Arthur  L.  Bright,  former  vice- 
president  and  general  manager  of 
KFPY,  transferred  his  166  2/3 
shares  to  the  Queen  City  Broad- 
casting Co.,  headed  by  Saul  Haas, 
prominent  broadcaster,  Democratic 
leader  and  Collector  of  Customs 
of  the  Port  of  Seattle. 

Mrs.  Symons  is  half-owner  of 
KXL  Portland,    Ore.,  with  Mr. 

Press  Wireless  Loses 

PRESS  WIRELESS,  New  York, 
was  denied  a  petition  for  dismissal 
of  an  FCC  order  that  the  communi- 
cations company  show  cause  why 
its  rates  should  not  be  lowered. 
The  company  will  be  permitted  to 
file  a  motion  for  an  extension  of 
time  to  answer  the  order.  Petition 
for  dismissal,  according  to  Press 
Wireless,  was  based  on  three  main 
arguments:  (1)  the  order  did 
not  give  Press  Wireless  the  required 
30-day  reply  period,  (2)  order  was 
not  clear  enough  to  permit  Press 
Wireless  to  prepare  a  reply,  and, 
(3)  the  order  was  inopportune. 
Simultaneous  with  announcement 
of  the  filing  of  the  dismissal  motion, 
Press  Wireless  announced  rate  re- 
ductions in  radiotelegraph  service 
between  New  York  and  Bern, 
Switzerland,  effective  Aug.  1. 


Craney,  who  also  owns  half  inter- 
est. Mr.  Craney  operates  KGIR 
Butte  and  the  Z-Bar  Network.  He 
served  as  technical  adviser  to  Sen. 
Wheeler  during  a  30-day  Senator- 
ial inspection  of  communications 
in  Europe  in  May  and  June  and 
frequently  has  advised  him  on  ra- 
dio legislation. 

In  the  WKNE  transaction,  Mr. 
Wilder,  father  of  Col.  Harry  S. 
Wilder,  principal  owner  of  WSYR 
Syracuse,  surrendered  205  shares 
of  preferred  stock  and  received 
190  shares  of  unissued  voting  com- 
mon stock,  paying  $2,525  to  WKNE 
Corp.,  transferor. 

Transfer  of  71.25%  of  the  out- 
standing common  stock  and  52.6% 
of  the  outstanding  preferred  stock 
from  Rae  Kronenberg,  executrix  of 
the  estate  of  Aaron  Kronenberg; 
Salvatore  D'Angelo,  Peter  Testan 
and  Millie  Testan,  to  the  Evening 
News  Publishing  Co.  in  the  WBYN 
case  was  for  $204,647. 

The  Winston-Salem  transaction 
involved  relinquishment  of  control 
of  Piedmont  Publishing  Co.,  li- 
censee of  WSJS,  by  surrender  by 
preferred  stockholders  of  each  share 
of  present  5%  cumulative  preferred 
stock  in  exchange  for  one  of  the 
new  5%  cumulative  preferred 
stock,  five  shares  of  the  new  3% 
noncumulative  second  preferred 
stock  and  $6.66  2/3  per  share  in 
cash  ($60,300)  which  is  a  dividend 
on  the  old  preferred  stock.  Mr. 
Gray  owns  99.8%  of  the  outstand- 
ing common  stock. 


NBC-Columbia  Add  Five 
Courses  to  Curriculum 

FIVE  NEW  radio  courses  have 
been  added  to  the  1945-46  schedule 
of  courses  offered  by  Columbia  U. 
in  cooperation  with  NBC.  Full 
credit  will  be  counted  toward  col- 
lege degrees. 

Courses  are:  news  broadcasting, 
taught  by  Adolph  Schneider,  NBC 
news  editor  and  acting  manager  of 
operations  for  news  and  special 
events ;  theory  and  practice  of  news 
and  special  events,  given  by  William 
F.  Brooks,  director  of  news  and 
special  events,  NBC;  home  econom- 
ics broadcasting,  taught  by  Jane 
Tiffany  Wagner,  NBC's  director 
of  home  economics;  radio  publicity 
and.  promotion,  conducted  by  Syd- 
ney H.  Eiges,  manager  of  the  NBC 
press  department,  and  Charles  P. 
Hammond,  director  of  NBC  adver- 
tising and  promotion;  techniques 
and  special  problems  of  acting  in 
radio,  which  will  be  taught  by  an 
instructor  as  vet  unnamed. 


Network  Scooter 

MOTOR  SCOOTER  for  traffic  be- 
tween scattered  American  network 
departments  in  and  around  Holly- 
wood radio  row,  has  solved  prob- 
lem of  inter-office  communication. 
Scooter  carries  signs  exploiting 
American  network  shows. 


ENGINEERS  INSPECJ 
CAPITOL  FOR  RADIt^ 

TO  PROVIDE  Congress  with  estj 
mates  on  the  cost  of  installing  fJ| 
cilities  to  permit  broadcasting  dj| 
debates  and  hearings,  as  propose !; 
in  the  Pepper-Coffee  bill  (SJ  Re 
55,  HJ  Res-89),  a  group  of  eng 
neers  representing  the  four  majc 
networks  inspected  the  Senate  ar 
House  chambers  and  various  con 
mittee  rooms  last  week. 

Dr.   George  B.  Galloway,  sta. 
director  of  the  Joint  Committee  t 
the    Reorganization   of  Congres-  | 
who  arranged  the  tour  and  escortt  - 
the  group  through  the  Capitol,  to" 
Broadcasting  the  engineers  expe< 
to  have  estimates  ready  in  a  fe 
weeks  which  he  will  present  whe 
Congress  reconvenes  in  the  fall  a  ; 
ter  its  summer  recess.  In  the  meai  ■; 
time,  improved  acoustics  will  1  s: 
provided  as  part  of  the  remodellir  ; 
of  the  Congressional  chambers. 


Some  Interested 


Dr.  Galloway  explained  that  son 
members  of  the  Committee  are  ii 
terested  in  exploring  the  possibil 
ties  of  broadcasting  legislative  a 
tivities  in  connection  with  effor 
to  improve  public  understand^' 
and  appreciation  of  Congres 
These  members  point  out  that  tl 
executive  departments  of  the  Go' 
ernment  maintain  publicity  bureai: 
to  inform  the  public  of  their  ope 
ations  while  the  legislative  branc 
is  without  comparable  facilities. 

He  =aid  that  considerable  inte 
est  in  the  proposal  has  been  show  ,' 
by  the  AFL,  CIO,  the  Union  f<* 
Democratic   Action   and  farmer 
organizations.  Recommendations  ( 
the  Committee  will  doubtless  1 
given  great  weight  when  the  Pe]  -. 
per-Coffee  proposal  is  considered. 

Members  of  the  group  we: 
Chester  A.  Rackey,  Audio  ar 
Video  Facilities  Engineer,  ar 
Robert  Terrell,  Engineering  Dep 
NBC;  John  D.  Colvin,  Enginee 
ing  Dept.,  American  Broadcastir 
Co.;  Howard  A.  Chinn,  Chi< 
Audio  Engineer,  CBS;  Henry  I 
Lyon,  Chief  Engineer,  WOL  Was'f 
ington;  and  Clyde  Hufnt,  Chh 
Engineer,  and  Harold  Reed,  A 
sistant  Chief  Engineer,  WTO 
Washington. 
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ON  THE  WAR  FRONT 


C-B-I  Now  Getting  Programs 
From  AFN's  London  Studios 


BECAUSE  reception  from  Europe 
is  superior  to  that  from  the  U.  S., 
the  China-Burma-India  region  is 
:now  being  serviced  with  programs 
<  of  the  American  Forces  Network 
:  London   studios.   These  programs 
supplement    those     provided  by 
t  Armed  Forces  Radio  Service,  short- 
pi  waved   from   San   Francisco  and 
sent  by  transcription  to  the  CBI 
p  stations.  Bombay  has  reported  that 

-  news  originating  from  there  has 
W  circled  the  globe  and  returned  via 
»  AFN  in  less  than  two  hours.  Among 
'  announcers  in  ETO  whose  voices 
i  are  beamed  to  the  Far  East  are 

-  Sgt.  Ford  Kennedy,  of  WCCO  Min- 
neapolis, and  Pfc.  Sloan  Finley,  of 
WMC  Memphis. 

If  4s        ♦  % 

W     AFRS  Sportscaster  Awarded 
|iN   RECOGNITION   of  achieve- 


ment in  world-wide  broadcasts  of 
^  sports  events  to  servicemen  over- 
I  seas,  Helms  Athletic  Foundation, 
I  Los  Angeles,  presented  awards  to 
I  Sgt.  William  W.  Brundige,  and 
r  Armed  Forces  Radio  Service,  Los 
I,  Angeles,  on  July  19.  Sgt.  Brundige 
f  currently  is  sportscaster  for  AFRS 
Ij  shortwave  transmitters,  San  Fran- 
'  cisco,  and  prior  to  entering  servke 

was  similarly  assigned  at  KWID 
"JWDOD  WAVE  KQW.  Col.  Thomas 
,H.  A.  Lewis,  Commandant  of 
|  AFRS,  received  plaque  on  behalf 
"of  that  group. 

*      *  * 

Simmons  at  Crowder 
rrPVT.  DAVID  N.  SIMMONS,  for- 
_'mex  KPO  San  Francisco  salesman 
and  radio  writer,  producer  and  an- 
nouncer, has  been  assigned  to  simi- 
lar work  at  Camp  Crowder,  Mo., 
Jjwith  the  Information  &  Education 
Division,  Army  Service  Forces. 


Erwin  Promoted 


„;CAPT.  WILLIAM  ERWIN,  recent- 
j  ly  assigned  to  AAF  Office  of  Radio 
'.  Production,  Washington  headquar- 
ters, and  ex-writer  for  the  NBC 

Chase  &  Sanborn  Show,  has  been 

promoted  to  that  rank. 


THE  NO.  1  FARM  STATION 
IN  THE  NO.  1  FARM  MARKET ! 
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Free  &  Peters,  l\c. 

Ejduinf  National  Representatives 


COMBAT  missions  with  wire  re- 
corder brought  Air  Medal  to  T/Sgt. 
Hal  Brown,  overseas  announcer  for 
Gen.  H.  H.  Arnold's  Fighting  AAF 
on  American,  Sun.,  8:30-9  p.m.  Sgt. 
Brown,  former  announcer  of  KERN 
Bakersfield,  Cal.,  describes  flights 
in  B-29's,  with  stories  flown  or 
short-waved  for  program. 

Bombardment  Described 

NORMAN  PAIGE,  American  net 
correspondent,  stood  on  the  flag- 
bridge  of  one  of  the  ships  in  Adm. 
Halsey's  Third  Fleet  when  it  bom- 
barded Tokyo,  and  described  the 
action  over  the  American  net  July 
17.  A  few  seconds  before  the  broad- 
cast was  over,  concussion  knocked 
the  ship's  transmitter  off  the  air. 
Lt.  Comdr.  Don  Thompson,  radio 
public  relations  officer  at  Guam, 
said  that  the  broadcast  was  on  the 
air  a  few  minutes  after  the  first 
shot.  It  is  the  first  time  the  Navy 
has  lifted  radio  silence  in  such  a 
way  during  actual  operations. 

Fishell  Joins  AFRS 
CAPT.  RICHARD  FISHELL, 
USMCR,  recreational  officer  of  2nd 
Marine  Air  Wing  on  Peleliu,  has 
reported  to  Armed  Forces  Radio 
Service,  Los  Angeles,  shortwave 
section.  Before  service  he  was  spe- 
cial events  director  of  WMCA  and 
WHN  sportscaster,  New  York. 
*      *  * 

Dunstedter  Retired 
LT.  COL.  EDDIE  DUNSTEDTER, 
nationally  known  orchestra  leader, 
who  has  been  with  the  AAF  for  37 
months,  has  been  retired  from  ac- 
tive duty. 

sfc         %  ■  -  sis 

Menken  in  N.  Y. 
PVT.  LARRY  MENKEN,  former 
CBS  producer-director-writer,  is 
now  attached  to  the  Army  Service 
Forces  Radio  Production  Unit, 
N.  Y. 

Air  Force  Day 
"AIR  FORCE  Day"  will  be  cele- 
brated on  coast-to-coast  radio  pro- 
grams   Aug.    1.   This  38th  anni- 


Mr.  Pratt 


Pratt  Is  Elected 
Chairman  of  RTPB 

HARADEN  PRATT,  vice-presi- 
dent and  chief  engineer  of  Ameri- 
can Cable  &  Radio  Corp.,  associate 
of  IT&T,  last  Thursday  was  elected 
chairman  of  Ra- 
dio Technical 
Planning  Board, 
created  in  1943 
to  chart  techni- 
cally the  future 
of  radio  and  re- 
lated communica- 
tions services.  He 
succeeds  Dr.  W. 
R.  G.  Baker,  vice- 
president,  Gen- 
eral Electric  Co., 
chairman  since  RTPB's  creation. 

Howard  Frazier,  director  of  en- 
gineering of  NAB  and  chairman  of 
the  standard  broadcasting  panel, 
was  elected  vice-president. 

Will  Baltin,  of  Television  Broad- 
casters Assn.,  was  elected  secretary, 
replacing  Bond  Geddes,  executive 
vice-president  of  the  Radio  Manu- 
facturers Assn. 

Election  of  Mr.  Pratt,  who  had 
served  as  senior  vice-chairman,  was 
no  surprise  since  he  was  runner- 
up  in  the  original  election.  RTPB 
is  expected  to  concentrate  on  fre- 
quency planning  for  the  spectrum 
below  25,000  kc,  covering  interna- 
tional broadcasting  as  well  as  the 
standard  broadcast  band. 

The  FCC  has  not  yet  evolved  its 
final  allocations  in  this  range.  Ex- 
tension of  the  standard  broadcast 
band  to  include  an  additional  fre- 
quency of  540  kc  is  proposed  by  the 
FCC,  whereas  an  RTPB  committee 
originally  had  recommended  the 
addition  also  of  the  530  and  520  kc 
frequencies. 

Mr.  Pratt,  past  president  of  the 
Institute  of  Radio  Engineers  and 
1944  winner  of  the  IRE  medal  of 
honor,  is  one  of  the  country's  best 
known  radio  engineers.  In  addition 
to  his  American  Cable  post,  he  is 
vice-president  and  chief  engineer 
of  Federal  Telephone  &  Radio 
Corp.,  Mackay,  and  Commercial 
Cable,  all  associates  of  IT&T. 
RTPB  is  a  non-profit  group,  spon- 
sored by  IRE,  RMA,  NAB,  and  a 
number  of  trade  organizations  and 
groups  in  allied  fields.  . 


GE  Plans  for  U.  S. 

GENERAL  ELECTRICS  presi- 
dent, Charles  E.  Wilson,  announced 
last  week  a  plan  for  electrifying 
farms  and  industry  throughout 
the  U.  S.  Close  cooperation  between 
electric  power  companies,  ma- 
chinery manufacturers  and  elec- 
trical equipment  manufacturers  is 
essential,  he  said.  Outline  of  the 
plan  and  findings  of  GE  research 
programs  have  been  presented  to 
business  leaders. 

versary  will  be  saluted  on  several 
net  shows,  including  the  nine  net 
programs  of  the  AAF  Office  of 
Radio  Production.  Arrangements 
are  also  being  made  for  broadcast 
of  the  official  Air  Power  League 
banquet  in  New  York. 
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RcTions  OF  THE  FCC 


JULY  20  TO  JULY   27  INCLUSIVE 


Decisions  .  .  . 

ACTIONS  BY  COMMISSION 
JULY  24 

KID  Idaho  Falls,  Ida.— Designated  for 
hearing  application  for  vol.  assgn.  license 
from  KID  Broadcasting  Co.  to  Idaho 
Radio  Corp. 

WKNE  Keene,  N.  H. — Granted  acquisi- 
tion control  by  M.  S.  Wilder  by  issuance 
190  sh  voting  stock  to  transferee  and 
payment  of  $2,525  cash  for  surrender 
to  licensee  of  205  sh  preferred  stock  by 

KFPY  Spokane,  Wash.— Granted  vol. 
transfer  control  from  Frances  R.  Sy- 
mons,  Arthur  L.  Bright,  and  Frances  R. 
Symons,  E.  B.  Craney  and  Spokane  & 
Eastern  Branch  of  Seattle  First  National 
Bank,  trustees  under  will  of  Thomas 
W.  Symons  Jr.,  to  E.  B.  Craney,  Queen 
City  Broadcasting  Co.  and  John  L. 
Wheeler  by  transfer  99.8%  outstanding 
capital  stock  for  $348,497. 

WDGY  Minneapolis — Granted  invol- 
untary assgn.  license  from  Dr.  George 
W.  Young,  deceased,  to  Mae  C.  Young, 
executrix  of  estate. 

WBYN  Brooklyn — Granted  acquisi- 
tion of  control  by  transfer  71.25%  out- 
standing common  stock  and  52.6%  out- 
standing preferred  stock  from  Rae 
Kronenberg,  individually  as  well  as  ex- 
ecutrix under  will  of  Aaron  Kronenberg, 
deceased,  Salvatore  D'Angelo,  Peter  Tes- 
tan  and  Millie  Testan  to  The  Evening 
News  Pub.  Co.  for  $204,647. 

WSJS  Winston-Salem,  N.  C— Granted 
relinquishment  control  by  surrender  by 
preferred  stockholders  of  each  share 
present  5%  cumulative  preferred  stock 
in  exchange  for  one  of  new  5%  cumula- 
tive preferred  stock,  five  shares  of  new 
3%  cumulative  preferred  stock  and 
$6.66-2/3  per  share  cash  ($60,300;  divi- 
dend upon  old  preferred  stock).  Action 
restores  control  to  Gordon  Gray  who 
owns   99.8%    of    outstanding  common 

NEW-1230  kc  The  Voice  of  Marion, 
Marion,  Ind. — Adopted  order  designat- 
ing for  hearing  application  for  CP  new 
standard  station  250  w  unl. 

LICENSES  of  following  stations  ex- 
tended on  temp,  basis  only  pending 
receipt  and/or  determination  license  re- 
newal applications,  in  no  event  later 
than  10-1-45:  KELD  KENO  KFPW 
KFRTJ  KFVS  KGFL  KGKL  KIUM  KIUP 
KLUF  KOKO  KONO  KORN  KRE  KRKO 
KRLC  KTEM  KTNM  KTOK  KTSW 
KTTS  KTUC  KVFD  KVGB  KVRS 
KWLK  KWON  KWYO  WABY  WAGF 
WARM  WATL  WATW  WBLK  WBNY 
WBTH  WBTM  WCBM  WCNC  WCOS 
WDAS  (and  aux.)  WDEF  WDWS  WELL 
WELO  WEOA  WEST  WFOR  WGBR 
WGIL  WGRC  WHBQ  WKDP  WHLB 
WHOT  WHUB  WHYN  WINC  WJAC 
WJXN  WJZM  WKMO  WKPT  WKWK 
WLLH  WMBR  WMFD  WMGA  WMIN 
WMSL  WORD  WPAY  WRAK  WRDO 
WRJN  WRLD  WRRN  WSAM  WSAU 
WSLB  WSRR  WTCM  WJHO  WJLB 
WJLD. 

LICENSES  for  following  stations  fur- 
ther extended  on  temp,  basis  only  pend- 
ing determination  license  renewal  ap- 
plications, In  no  event  later  than  10-1- 
45:  KDAL  KELO  KFJB  KFYO  KGFW 
KHMO  KHUB  KMYR  KOCA  KOME 
KPDN  KPFA  KRMD  KWFC  WAIR 
WBIR  WBRW  WCBI  WCLS  WDAK 
WEBR  (and  aux.)  WFIG  WGATJ  WGH 
WGRM  WHAT  WIBG  WINK  WINN 
WIZE  WJBC  WJBY  WJMC  WJPR  WKEY 
WLAK  WLAV  WLBJ  WMFF  WNBH 
WNEW  (and  aux.)  WOLS  WOV  (and 
aux.)  WPAT  WROX  WSAY  WSBC 
WSTV  WTAL  WTEL  WTOL  WWPG. 

WAML  Laurel,  Miss. — Granted  license 
renewal  for  period  ending  2-1-47. 

WOWO  Ft.  Wayne,  Ind. — Granted 
liecense  renewal  for  period  ending  5-1- 
48. 

LICENSES  for  following  hf  stations 
further  extended  on  temp,  basis  only 
pending  determination  license  renewal 
application,  in  no  event  later  than  10-1- 
45,  subject  to  changes  which  may  result 
from  proceedings  in  Docket  6651:  WABC- 
FM  WBBM-FM  WGFM  WDLM  WPEN- 
FM  WCAU-FM  WBZA-FM  WBZ-FM 
KDKA-FM. 

KFSD  San  Diego,  Cal.— Adopted  mem- 
orandum opinion  and  order  granting 
conditionally  application  for  CP  install 
new  transmitter. 

ACTIONS   ON  MOTIONS 
JULY  25 

New    Iberia   Broadcasting    Co.,  New 
Iberia,   La. — Granted   motion   to  con- 


tinue hearing  on  application  for  CP 
new  station;  hearing  continued  to 
8-30-45. 

Calumet  Broadcasting  Corp.,  Ham- 
mond, Ind. — Granted  motion  for  addi- 
tional time  to  file  exceptions  to  proposed 
report  re  application  for  CP  new  sta- 
tion; time  extended  to  8-15-45. 

ADMINISTRATIVE  BOARD  ACTIONS 
JULY  23 

Georgia-Alabama  Broadcasting  Corp., 
Columbus,  Ga. — Placed  in  pending  file 
application  for  CP  new  FM  station. 

Pensacola  Broadcasting  Co.,  Pensacola. 
Fla. — Same. 

Unity  Corp.,  Springfield,  O. — Same. 

WIBM  Jackson,  Mich. — Same. 

Raytheon  Mfg.  Co.,  Chicago — Same. 

Utah  Broadcasting  Co.,  Salt  Lake  City 
— Placed  in  pending  file  application  for 
CP  new  commercial  TV  station. 

Tentative  Calendar  .  .  . 

AUGUST  2 
The   Crosley   Corp.,   Cincinnati — Oral 
argument  before  Commission  re  trans- 
fer control  to  The  Aviation  Corp. 


Applications  .  .  . 

JULY  20 

NEW-44.3  mc  Johnston  Broadcasting 
Co.,  Birmingham,  Ala. — CP  new  FM  sta- 
tion, 18,500  sq.  mi.,  $58,500  estimated 
cost. 

1150  kc  KSAL  Salina,  Kan.— Relin- 
quishment control  by  R.  J.  Laubengayer 
thru  sale  150  sh  (37.5%)  common  stock 
to  Hutchinson  Pub.  Co. 

JULY  24 

NEW-66-72  mc  National  Broadcasting 
Co.,  Washington — CP  new  commercial 
TV  station,  amended  to  request  Chan- 
nel 4. 

NEW-82-88  mc  Blue  Network  Co.,  New 
York — CP  new  commercial  TV  station 
amended  to  change  name  of  applicant 
to  American  Broadcasting  Co.  and  re- 
quest Channel  6. 

1340  kc  WRAW  Reading,  Pa— Transfer 
control  from  Raymond  A.  Gaul  and 
Harold  O.  Landis  to  WGAL  Inc.  and 
Keystone  Broadcasting  Corp. 

NEW-66-72  mc  National  Broadcasting 
Co.,  Cleveland — CP  new  commercial  TV 
station  amended  to  request  Channel  4. 

NEW-76-82  mc  WERE  Wilkes-Barre. 
Pa. — CP  new  commercial  TV  station. 
Channel  5,  ESR  706. 

590  kc  KTBC  Austin,  Tex. — CP  in- 
crease 250  w  N  1  kw  D  to  1  kw  N  5  kw 
D,  install  new  trans.  DA-N,  move  trans. 

NEW-66-72  mc  National  Broadcasting 
Co.,  Chicago — CP  new  commercial  TV 
station  amended  to  request  Channel  4. 

NEW-82-88  mc  Blue  Network  Co., 
Chicago — CP  new  commercial  TV  sta- 
tion amended  to  change  name  of  ap- 
plicant to  American  Broadcasting  Co. 
and  to  request  Channel  6. 

NEW-66-72  mc  National  Broadcasting 
Co.,  Los  Angeles — CP  new  commercial 
TV  station  amended  to  request  Chan- 
nel 4. 

NEW-82-88  mc  Blue  Network  Co.,  Los 
Angeles — CP  new  commercial  TV  station 
amended  to  change  name  of  applicant 
to  American  Broadcasting  Co.  and  to 
request  Channel  6. 

JULY  26 

NEW-47.1  mc  KYSM  Mankato,  Minn. 
— CP  new  FM  station,  9,660  sq.  mi.. 
$50,360  estimated  cost. 

NEW-44.9  mc  KFXM  San  Bernadino, 
Cal.— CP  new  FM  station,  13,000  sq.  mi., 
$17,500  estimated  cost. 


Music  Corp.  Depts. 

MUSIC  CORPORATION  of  Amer- 
ica has  created  two  new  depart- 
ments :  television  and  transcription, 
Herb  Rosenthal,  radio  director  an- 
nounced. Television  department 
will  be  headed  by  Roger  Carlin, 
formerly  with  the  OWL  Transcrip- 
tion department  which  will  package 
commercials  and  jingles,  will  be  di- 
rected by  Ted  Greene,  formerly 
freelance  producer. 


; : 


WLB  Holds  State  i 
Law    Subordinate  \ 

DECISION  of  its  Atlanta  regional  r( 
board  directing  continuation  of  a  J 
closed  shop  agreement  between 
WFTL  Miami  (now  WGBS)  and 
the  IBEW  was  upheld  last  week  by 
the  National  War  Labor  Board  de- 
spite adoption  of  an  amendment  to 
the  Florida  constitution  guarantee- 
ing the  "right  to  work". 

Denying  petitions  filed  by  the 
Fort  Industry  Co.,  owner  of  the  : 
station,  and  the  Attorney  General 
of  Florida  for  review  of  the  re 
gional  board's  directive  in  view  of  R 
the  amendment,  NWLB  held  that  J 
under  the  Constitution  U.  S.  laws  -■ 
are  supreme  to  state  laws. 


Signed  by  Old  Owner 

In  the  WFTL  case,  Ralph  A. 
Horton,  while  awaiting  FCC  ap- 
proval of  his  sale  of  the  station  to 
the  present  owners,  voluntarily 
signed  a  closed  shop  agreement 
with  IBEW  in  November  1943 
which  the  new  owner  refused  to 
recognize.  The  dispute  was  certi- 
fied to  the  regional  board  which 
held  in  an  interim  order  of  Oct.  11, 
1944  that  the  Horton  contract  was 
not  binding  and  directed  further, 
negotiations. 

Agreement  was  reached  on  alia 
issues  except  union  security  and  on 
March  13  last  the  regional  board  di- 
rected continuation  of  the  closed 
shop    agreement   as   a   fair   and  t 
equitable  settlement  after  a  public  i 
hearing  in  which  the  Florida  At-*: 
torney  General  as  well  as  the  im 
mediate  parties  were  heard.  "It  isr 
a  policy  of  the  WLB,"  the  Board 
explained,  "not  to  weaken  the  form 
of  union  security  which  a  union 
has  been  able  to  obtain  voluntarily.'' 

The  hearing  panel,  headed  bj  fc 
Judge  Fabisinki,  found  that  the'; 
new  owners  had  no  objection,  ir 
principle,  to  the  closed  shop  bu1 
that  it  withdrew  its  acquiescence  - 
because   of   the   passage   of  th« 
"right  to  work"  amendment,  fear 
ing  it  might  be  violating  the  statcp 
constitution.  Judge  Fabisinki,  ir 
his  report,  said  that  as  a  Florid*  t 
public  official  he  would  not  be  : 
party  to  a  violation  of  its  constitu 
tion  and  that  he  did  not  conside  i  a 
the  Board  thought  itself  immune  :: 
"It  is  simply,"  he  declared,  "tha^c 
the  prosecution  of  the  war  come 
first,  and  even  if  the  effect  on  th 
war  effort   of  a  particular  uni| 
of    industry   is    remote    and  i 
direct,  having   assumed  jurisdi 
tion,   the   WLB    must  inevitabl 
apply  its  policies,  rather  than  sta 
laws,  to  the  solution  of  labor  pro 
lems." 

The  amendment  to  the  Florid 
constitution,  passed  last  Novembe 
provides  that  "the  right  of  persor 
to  work  shall  not  be  denied  c 
abridged  on  account  of  membei 
ship  or  non-membership  in  any  h 
bor  union  or  labor  organizatior 
provided,  that  this  clause  shall  n<. 
be  construed  to  deny  or  abridg 
the  right  of  employees  by  an 
through  a  labor  organization  ( 
labor  union  to  bargain  collective]  , 
with  their  employer." 
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[Radio  Men  Prepare  for  Rio  Conference 


Delegates    to  Consider 
Extending  Havana 
Convention 

By  JACK  LEVY 


THE  EXODUS  to  Rio  de  Janeiro 
for  the  Third  Inter-American  Ra- 
iio  Conference  to  begin  Sept.  3  will 
3fet  under  way  this  week,  it  was 
earned  Friday. 

J  While  the  list  of  official  dele- 
gates for  the  U.  S.  Government 
.vill  not  be  released  by  the  State 
;Dept.  until  next  week,  it  is  under- 
stood the  following  are  certain  to 
attend : 

Commissioner  Ewell  K.  Jett,  FCC. 
Rosel    H.    Hyde,    general  counsel, 
FCC. 

Marion  H.  Woodward,  chief,  Inter- 
national Division,  FCC. 

Harvey  B.  Otterman,  assistant  chief, 
i  Telecommunications  Division,  State 
Dept. 

ijt.  Col.  A.  G.  Simson,  War  Dept. 

Col.  Theodore  L.  Bartlett,  War  Dept. 

Comdr.  P.  D.  Miles,  Navy  Dept. 

Capt.  Charles  H.  Horn,  Navy  Dept. 

Commodore  E.  M.  Webster,  Navy 
Dept.  (Coast  Guard),  chairman,  In- 
-  terdepartmental  Radio  Advisory  Com- 
mittee. 

L.  H.  Simson,  Civil  Aeronautics  Adm. 

Dr.  Loring  B.  Andrews,  assistant 
1  director,  Radio  Division,  Office  of 
Inter  American  Affairs. 

Dr.  J.  H.  Dellinger,  chief,  Radio 
I  Section,  Bureau  of  Standards. 

i  Several  members  of  the  delega- 
■  ion  who  will  attend  the  Conference 
:.s  observers  but  who  will  be  per- 
il: tiitted  to  voice  their  views  through 
:  he  official  delegates  will  leave  this 
:>~eek  for  Rio  by  boat,  but  the  ma- 
jority will  leave  in  about  a  month 
with  the  official  delegation  by  spe- 
cial transport  planes. 

Delegates  Empowered 

While  the  Conference  will  be  con- 
cerned mostly  with   drawing  up 
j-ecommendations    which  Western 
yjemisphere  nations  can  present  at 
j:  world  conference  to  be  held  in 
946,  probably  in  London,  it  is  ex- 
ected   that   agreements   may  be 
xplored  on  several  matters  affect- 
ig   broadcasting   in    North  and 
outh  America.  These  include  air- 
craft frequencies,  determination  f 
3  emisphere  FM  and  television  allo- 
i  itions ;  standardization  of  receiver 
Manufacture;  possibly  questions  re- 
garding  limitation   of   power  of 
a  randard  broadcast  stations. 


KOIN 


Our  Thought,  Effort 
and  Facilities... 

Pledged  to  Victory! 
PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Natl  Rep. 


The  existing  50,000  w  limit  for 
clear-channel  stations  in  the  United 
States  generally  is  being  observed 
throughout  this  hemisphere,  but 
plans  for  the  construction  of  a 
1,000.000  w  station  in  Mexico  City 
by  Emilio  Azcarraga,  owner  of 
XEW  and  XEQ,  has  provoked  the 
question  of  hemispheric  interfer- 
ence. Canada,  it  is  understood,  has 
suggested  that  some  limitation  be 
placed  on  power. 

The  question  of  North  American 
broadcast  allocations,  while  not  on 
the  official  agenda,  nevertheless 
may  be  discussed  informally  by  del- 
egates from  Canada,  Mexico,  Cuba 
and  the  Central  American  repub- 
lics with  U.  S.  delegates.  The  so- 
called  Havana  Treaty,  which  be- 
came effective  in  1941,  has  been  ex- 
tended until  March  29,  1946.  A  pro- 
posal has  been  made  that  it  be 
extended  another  year  without 
change.  With  the  delegates  from 
the  signatory  nations  present,  it 
logically  is  thought  that  the  topic 
will  be  raised  even  though  no  action 
is  possible. 

The  official  delegations  of  the 
various  countries  will  be  given  am- 
ple power  to  act  for  their  respec- 
tive governments.  The  State  Dept. 
has  designated  as  delegates  "per- 
sons officially  appointed  by  various 
governments  with  sufficient  power 
to  act  in  their  behalf." 

However,  it  is  likely  that  the 
principal  activities  of  concern  to 
broadcasters  will  be  carried  on 
through  informal  arrangements 
between  the  Latin  American  coun- 
tries and  representatives  of  U.  S. 
broadcasters,  radio  equipment  com- 
panies, and  communication  services. 
Domestic  receiver  manufacturers, 
for  example,  will  be  anxious  to 
market  FM  sets  in  South  America 
but  will  be  able  to  do  so  only  if 
the  neighbor  countries  adopt  the 
same  frequencies  allocated  to  this 
service  here.  The  same  applies  to 
television  receivers.  Neither  of 
these  services  has  yet  been  given 
spectrum  assignments  in  most  of 
the  Latin  countries. 

Exchange  Programs 

Developments  looking  toward  ex- 
change programs  between  neighbor 
nations  and  the  U.  S.  may  also  be 
expected  through  siesta  conversa- 
tions between  industry  representa- 
tives at  Rio.  It  is  understood  that 
serious  consideration  is  being  given 
to  broadcasting  of  major  Latin  pro- 
grams through  land  lines  rather 
than  shortwave,  with  sponsorship 
by  large  companies  or  associations. 
Plans  for  sending  shortwave  pro- 
grams from  the  U.  S.,  if  and  when 
facilities  are  returned  to  commer- 
cial operation,  will  also  be  dis- 
cussed. Postwar  expansion  in  trade 
within  the  hemisphere  will  likely 
be  tied  in  with  increased  program- 
ming to  and  from  the  U.  S. 

Delegates  and  observers  to  the 
Conference  will  have  the  opportu- 
nity to  appraise  the  contribution 
to  Latin  American  radio  of  the 
Office  of  Inter- American  Affairs  as 


part  of  its  program  to  further  the 
Good  Neighbor  policy.  They  will 
find  surprising  familiarity  with 
American  programming  on  the  part 
of  the  Latins  who  have  been  lis- 
tening religiously  to  OIAA  short- 
wave and  to  locally  produced  OIAA 
programs  and  who  have  come  to 
understand  the  U.  S.  better.  The 
vast  potentialities  for  equipment 
sales  will  become  apparent  with  the 
observation  that  the  audience  has 
been  developed  but  that  scarcely 
more  than  4,100,000  sets  are  in 
circulation,  or  about  one-fifteenth 
the  per  capita  ownership  of  the 
U.  S. 

Many  Stations 

They  will  learn  that  a  surpris- 
ingly large  number  of  stations, 
mostly  of  -low  power,  are  concen- 
trated in  small  areas,  with  some 
cities  having  as  many  as  40  sta- 
tions. They  will  find  the  ratio  of 
stations  to  sets  much  greater  than 
in  the  U.  S.,  Latin  America  hav- 
ing more  than  700  stations  or  an 
average  of  one  station  to  every 
6,000  sets.  The  possibilities  for  high 
power  transmitters  will  be  obvious. 

The  immediate  purpose  of  the 


Conference  is  to  extend  the  Inter- 
American  Radio  Communications 
Convention  adopted  in  Havana 
Dec.  13,  1937,  and  revised  at  the 
Conference  in  Santiago,  Chile,  in 
January  1940.  In  the  revision  of 
the  Agreement  signed  at  these  con- 
ferences, the  Conference  will  en- 
deavor "to  establish  the  general 
principles  to  be  observed  in  the  dis- 
tribution and  utilization  of  radio 
frequencies,  as  well  as  the  stand- 
ards of  good  engineering  practice, 
especially  with  reference  to  the  sta- 
bility of  frequencies  and  width  of 
wave  bands." 

From  the  long-range  standpoint, 
the  Conference  will  attempt  to  har- 
monize the  points  of  view  of  the 
various  American  countries  and  to 
draft  proposals  on  matters  wrhich 
will  come  before  the  next  world 
conference.  According  to  testimony 
last  February  before  the  House 
Committee  on  Appropriations  on 
the  State  Dept.  budget,  an  interna- 
tional telecommunications  confer- 
ence is  contemplated  in  London  as 
a  result  of  meetings  of  the  Big 
Three.  This  conference,  the  Com- 
mittee was  told,  will  be  held  to  dis- 
cuss wave  length  allocations  and 
other  communication  problems 
which  require  international  agree- 
(Continued  on  page  85) 


KNOW-HOW^  * 

in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


msA 


SUNDAY  SUPERIORITY 

The  leader  in  weekday  rat- 
ings, WWNC  also  is  out  in  front 
all  day  SUNDAY.  Of  the  64 
quarter-hour  Sunday  periods 
between  8  am  and  12  midnight, 
WWNC  leads  in  every  one;  has 
a  rating  at  least  double  that  of 
the  second-rating  station  in  54 
periods;  has  a  rating  higher 
than  all  other  stations  combined 
for  42  quarter  hours. 


1 570  lit  Serving  Western 

I  North  Carolina  from  asheville 


Don  S.  Elias,  Executive  Director     1        Represented  by  the  Kati  Agency 
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to  Broadcasting  Magazine,   870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661, 
BROADCASTING.  

Southern  250  watt  station  has  good 
steady  position  for  operator  with  first 
license.  Also,  3rd  restricted  who  can 
announce.  Box  870,  BROADCASTING. 

Wanted — Experienced  announcer  speak- 
ing Spanish.  Unusually  good  pay,  pleas- 
ant surroundings,  transportation  ad- 
vanced if  necessary.  Give  experience  and 
reference.  Box  889,  BROADCASTING. 
Northeast  Texas  Blue-Mutual  250  watter 
needs  combination  first  class  engineer- 
announcer.  Pleasant  working  conditions. 
Permanent  position.  Floaters  please  do 
not  reply.  Write  complete  history  and 
salary  requirements  first  letter.  Box  911, 

BROADCASTING.  

Announcer  Wanted — Local  Michigan 
(NBC  station).  Good  working  conditions, 
starting  salary  and  opportunity  for  ad- 
vancement. Permanent.  Give  complete 
details  first  letter.  Box  912,  BROAD- 
CASTING;  

Radio  engineering,  holder  of  first  class 
license  needed  for  maintenance  and 
control  board  work,  $40.00  per  week, 
New  England  Blue  outlet,  excellent  op- 
portunity.  Box  913,  BROADCASTING. 
Wanted — 1st  class  chief  engineer;  extra 
earning  possibilities  up  to  100  a  week 
for  developing  FM  and  pre-installation. 
Excellent  working  conditions,  good  sal- 
ary,    bonus.     Permanent.     Box  914, 

BROADCASTING.  

Exceptional  opportunity  for  experienced 
man  to  write  and  conduct  high  rated 
musical  clock  type  program.  A  position 
with  a  future.  Salary  commensurate 
with  experience.  Give  complete  details 
as  to  background  and  salary  desired. 
Because  important  to  find  right  man 
starting  date  can  be  anytime  between 
now  and  November.  Box  921,  BROAD- 

CASTING.  

Chief  engineer — 250  watt  network  sta- 
tion in  midwest  market  of  100,000. 
Position  permanent  and  offers  excel- 
lent future  for  man  capable  handling 
program  of  expansion.  State  education 
and  experience,  past  and  expected  earn- 

ings.  Box  922,  BROADCASTING.  

Announcer  wanted  by  southern  50  kw 
station.  Salary  and  talent.  Excellent 
opportunity  for  good  man.  Box  925, 
BROADCASTING.  

Wanted — Ex-serviceman  for  position  as 
chief  engineer  for  growing  southern 
CBS  station.  Must  have  experience, 
must  know  radio  transmission,  have 
first  class  ticket.  Must  have  initiative 
and  be  willing  to  assume  responsibility 
and  work  men.  Excellent  opportunity 
for  right  man.  Box  928,  BROADCAST- 
ING^  

First  class  sports  man  for  5000  watt 
midwest  CBS  station.  Box  929,  BROAD- 
CASTING.  

Experienced  salesman  to  invest  $5,000 
and  manage  southern  local.  Box  939, 
BROADCASTING.  

Wanted — Partner  with  advertising  ex- 
perience for  new  station  in  prosperous 
southern  city.  Box  940,  BROADCAST- 
ING^  

Wanted  at  once — Hammond  organist 
and  musical  director.  Must  transpose 
and  accompany.  Not  to  exceed  40  hours 
per  week,  salary  including  extras, 
$70.00  per  week,  can  clear  with  union. 
Write  full  particulars  and  references 
first  letter.  Bob  Enoch,  KTOK,  Okla- 
homa  City,  Okla.  

Interested  in  future?  Two  permanent 
positions  open.  First  class  transmitter 
engineer,  minimum  announcing.  Also, 
need  announcer  who  can  meet  public. 
Contact  KGFW,  Kearney,  Nebr.,  im- 
mediately.  

Transmitter  operator  with  first  class 
license  needed  immediately.  Permanent 
position,  WPAG,  Ann  Arbor,  Michigan. 

Centre  Broadcasters  are  looking  for  a 
program  director  for  their  proposed  new 
station  at  State  College,  Pa.  Write  P. 
O.  Box  191,  State  College,  Pa.  

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  H  .stings.  Nebr. 


Help  Wanted  (Cont'd) 

Salesman  wanted — Station  WCOP,  Bos- 
ton's American  Network  affiliate,  has 
an  opening  on  its  sales  staff  for  a  radio 
advertising  salesman  who  has  had  ex- 
perience in  selling  and  developing  re- 
tail accounts.  Best  man  for  job  should 
believe  in  radio  as  a  medium  for  re- 
tailers, should  know  how  to  use  it  and 
how  not  to  use  it,  and  be  able  to  trans- 
late his  convictions  into  constructive 
selling.  For  such  a  man  there's  true 
opportunity  at  this  growing  Cowles  sta- 
tion. Drawing  account  and  commission. 

Write  commercial  manager.  

Experienced  announcers,  copy  writers, 
salesmen,  wanted  for  new  Mutual  Sta- 
tion KALL,  248  South  Main  Street,  Salt 
Lake  City.  Must  have  certificate  of 
availability.  Send  all  details  with  appli- 

cation.  

Wanted — Two  versatile  announcers  for 
5000  watt  Mutual  station..  Additional 
opportunities  to  develop  personal  ideas 
in  production,  programming,  special 
shows  or  special  events.  Veterans  given 
preference.  Write  or  wire  station  man- 

ager,  KLO,  Ogden,  Utah.  ' 

Wanted — Transmitter  engineer,  imme- 
diate vacancy  for  first  or  second  class 
licensee.  NBC  outlet,  ideal  community. 
Send  complete  details  first  letter  to 
Chief    Engineer.    KTFI,    Twin  Falls, 

Idaho.  

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  111. 
Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  if  you  are  man  for  job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocatello,  Idaho.  . 
Copywriter  wanted — Man  capable  of 
producing  selling  spots  and  continuity. 
Starting  salary  $40.00,  advancement, 
permanent  position.  1  kw  CBS  affiliate 
New  England.  Full  details  to  Box  950, 

BROADCASTING.  

Announcer  wanted — Experienced  and 
capable.  Staff  job.  40  hour  week.  Send 
transcription.  Write  Bloyce  Wright, 
WKY,  Oklahoma  City,  Oklahoma. 
Transmitter  engineer — First  class  license 
wanted.  Permanent  position.  Salary 
$50.00.  Excellent  working  and  living 
conditions.  1  kw  outlet  CBS  affiliate. 
Send  details  Chief  Engineer,  WCAX, 
Burlington,  Vermont. 

 Situations  Wanted  

Manager — Thoroughly  experienced,  now 
employed.  Excellent  eighteen  year  com- 
mendable record.  Complete  practical 
knowledge  and  contacts  all  phases  sta- 
tion operation.  College  graduate,  family 
man,  age  40.  Desire  permanent  posi- 
tion affording  opportunity  for  com- 
munity activity  and  normal  home  life. 
Your   reply    strictly   confidential.  Box 

859,  BROADCASTING.  

Station  manager  with  more  than  ten 
years'  experience  available  soon.  Out- 
standing sales  record.  Good  agency  con- 
tacts. Thoroughly  familiar  with  all 
phases  of  radio  station  operation  in- 
cluding construction  AM  and  FM.  Best 
of  references.  Can  arrange  interview. 
Box  867,  BROADCASTING.  

Six  months  experience  writing  radio 
spots  now  on  air.  History  major-ama- 
teur broadcasting.  Seeking  continuity 
or  combination  announcer-copy  writer 
job.  Call  daytime.  Jackson  two-six-six- 
four.  Mollye.  

Chief  engineer  desires  permanent  posi- 
tion. Available  August  1.  Experienced. 
Other  positions  acceptable.  Box  917, 
BROADCASTING.  

Announcer — Six  years  experience,  uni- 
versity graduate,  single.  Newscasting  a 
specialty.  Box  920,  BROADCASTING. 

Engineer — Five  years  in  broadcasting: 
studio,  recording,  transmitter;  fifty  kilo- 
watt network  experience.  Just  returned 
from  eighteen  months  in  Europe  on 
Government  assignment.  First  class 
phone  license,  4F,  married.  Seeks 
permanent  position.  Box  930,  BROAD- 
CASTING.  

Engineer — Experienced  studios,  trans- 
mitters, recording,  net  stations.  Box 
932,  BROADCASTING. 


Situations  Wanted  (Cont'd) 
Experienced  commercial  and  news  an- 
nouncer desires  work  in  central  or 
western  states.  Army  discharge.  Refer- 
ences.  Box  931,  BROADCASTING. 
Advertising  salesman,  38,  now  employed 
with  salary  over  $500;  15  years  experi- 
ence; hard  worker,  reliable;  excellent 
record;     available     soon.     Box  934, 

BROADCASTING.  

Salesman  —  sales  promotion — merchan- 
dising man  available.  Five  years  experi- 
ence with  large  network  station  in  east. 
Excellent  references.  Address  Box  936, 

BROADCASTING.  

Announcer  currently  with  major  net- 
work desires  permanent,  well-paying 
position.  8  years  news,  disc  jockey,  com- 
mercials, writing  and  production.  Mar- 
ried, 4F.  Southwest  preferred.  Box  937, 

BROADCASTING.  

Available  at  once — Announcer  special- 
izing news,  4  years  experience.  Excellent 
references.    Permanent    position.  Box 

942,  BROADCASTING.  

Capable  woman — Experienced  woman's 
commentator,  continuity  editor,  pro- 
gramming, staff  announcing  in  network 
station.  Third  class  license.  Technical 
background.  No  location  preference.  Box 

943,  BROADCASTING.  

Program  gal,  25,  with  experience  in 
writing,  production,  acting,  publicity 
wants  job  with  future.  Box  944,  BROAD- 

CASTING.  

Public  relations,  promotion  and  pro- 
gram experience;  6  years  with  CBS;  17 
in  all.  Available  Sept.  15.  Prefer  west 
coast.  Box  945,  BROADCASTING. 
Position  wanted — Chief  engineer — 13% 
years  experience;  4%  as  chief  of  broad- 
casting, 3y2  years  as  chief  of  ultra- 
high police  radio,  AM  &  FM  experi- 
ence. Low  power  preferred.  Now  em- 
ployed,   but    desire   change.    Box  946, 

BROADCASTING.  

Salesman.  Ten  years  experience  large 
and  small  markets.  Now  employed.  Rec- 
ord and  references  worth  investigating. 

Box  947,  BROADCASTING.  

Commercial  manager.  Wide  experience 
local  and  national  sales  direction.  Pres- 
ently employed  seeking  improved  op- 
portunity. Investigate  this  man's  rec- 

ord.  Box  948,  BROADCASTING.  

Station  manager.  Ten  years  experience 
all  phases  station  operation  backing 
outstanding  record  worth  investigating. 

Box  949,  BROADCASTING.  

Announcer.  (25).  College  graduate. 
Speech  major.  Small  station  experi- 
ence. Trained  in  announcing,  produc- 
tion, control  operation.  Prefer  Cali- 
fornia. Consider  others.  637  N.  Wilcox, 

Room  340,  Hollywood  4,  Calif.  

Announcer  -  newscaster,  commercial, 
news  copywriter,  turntable,  live  shows, 
fast  ad  lib.  Graduate  NBC  announcing 
school,  year  full  time  announcer  com- 
mercial college  station.  A.B.,  graduate 
work.  Single,  25,  4F,  O.K.  referral.  Im- 
mediately available.  Max  Ross,  General 

Delivery,  New  York  City.  

Capable  announcer  available  imme- 
diately. One  year  experience,  all-round 
man.     Restricted     permit.     Box  951, 

BROADCASTING.  

Gal  with  television  on  the  brain  desires 
production  position.  College  grad. 
drama,  music,  television,  radio  techni- 
cal experience.  Box  952,  BROADCAST- 
ING.   

Chief  engineer,  now  employed,  experi- 
enced in  construction,  installation, 
maintenance  and  operation  of  250,  1000 
and  5000  watt  stations.  Will  furnish 
references.  Desires  change.  Box  953. 
BROADCASTING.  

Wanted  to  Buy  

250  Watt  FCC  approved  transmitter. 
Give  full  particulars.  Box  897,  BROAD- 

CASTING.  

Wanted — Field  Strength  Meter.  Give 
make,  condition   and   price.   Box  900, 

BROADCASTING.  

Wanted  to  buy — 1000  and  5000  watt 
transmitting  equipment  for  cash.  Box 

919,  BROADCASTING.  

1  kw  broadcast  transmitter  or  amplifier. 

Box  923,  BROADCASTING.   

Wanted  to  buy,  250  watt  station  or 
control.  Write  all  particulars.  Box  924, 

BROADCASTING.  

Radio  station — Large  corporation  with 
plenty  of  money  behind  it  wants  to  buy 
all  or  controlling  interest  in  radio  sta- 
tion. Station  must  be  in  major  market 
with  at  least  1  kw  power.  All  replies 
in  confidence.  Box  938,  BROADCAST- 
ING^  

Wanted — Field  strength  set.  State  make, 
condition  and  price.  Box  941,  BROAD- 
COASTING.  

Wanted  to  buy — 250  watt  transmitter. 
Box  954,  BROADCASTING. 


For  Sale 


For  sale— 20  Daven  T-322F  Variable  At- 
tenuators with  dial  plates  and  knobs. 
1  RCA  type  85B1  pre-amplifier.  2  Weston 
Mod.  862  4"  sq.  V.U.  Meters.  1  RCA  72C  , 
recording  attachment.  1  set  RCA  hi-  '4r 
fidelity  headphones.  1  RCA  MI4900A  line 
transformer.  Box  955,  BROADCASTING,  it'8 
For  sale— Western  Electric  353  E-l  lkw 
broadcast  transmitter  with  two  sets  of 
new  tubes,  spare  oscillator,  miscellan- 
eous spare  transformers,  retards  and 
condensers.  Also,  Western  Electric  110A 
volume  limiting  amplifier,  Washington 
Institute  of  Technology  Phasemeter. 
various  parts  for  phasing  equipment  in- 
cluding   9    RF    ammeters.    Box  907, 

BROADCASTING.  

New  broadcast  transmitter.  Meets  FCC 
approval.  Several  spare  tubes  included. 
Price  $2,500.  Box  927,  BROADCASTING. 
For  sale — 250  watt  composite  transmit- 
ter complete  with  tubes.  Can  be  made  j  e 
to  meet  with  FCC  requirements.  1  RCA 
Mi  4856-A  lateral  pickup  head.  2  RCA 
AZ  4217-2  vertical  pickup  heads.  Heads 
are  equipped  with  arms  and  complete 
filters.  Box  933,  BROADCASTING. 
For  sale — RCA  5"  current  model  oscil- 
loscope $150,  BC46T  holders  with  crys- 
tals $50.00,  GR  726-A  VTVM  $125.00, 
833-A  $40.00,  RCA  field  Intensity  meter 
bureau  standards  calibration  $800.00. 
Box  935,  BROADCASTING. 


Truscon  Triangular  base  215  foot  self- 
supporting  tower  with  base  insulators 
and  lighting  equipment.  Twin  ob- 
struction light  on  top  but  beacon  may 
be  installed  or  top  section  can  be  left 
off  to  bright  height  under  200  feet. 
Dismantled  ready  to  move.  Now  in 
New  England.  Strongest  best  tower 
made.  $1500  cash.  J.  B.  Fuqua,  Radio 

Station  WGAC,  Augusta,  Ga.  

For  sale — Composite  transmitter,  2 
Presto  Model  N  recorders,  remotes. 
Turner  U9s  mikes,  Turner  101B  mikes, 
modulation  monitor,  Brush  PL  20  pick- 
ups,  WE    92A    amp.    20    watts.  Sam 

Collins,  Brooksville,  Penna.  

For  sale — New  1000  watt  composite 
broadcast  transmitter  high  level  modu- 
lated 833's.  Guaranteed  to  meet  all  FCC 
Standards.  F.  R.  Gibson,  Louisiana 
Layne  Company,  Lake  Charles,  Loui- 
siana.  

Miscellaneous 


Wanted — Radio  scripts  for  production 
if  acceptable.  15-30  minutes.  No  fees. 
Scripts  returned.  Radio  Show  Guild, 
Box  956,  BROADCASTING. 


i 


We  Are  Looking  For  Men  To 
Operate  Our  A'ew  Branch  Officea 

We  are  an  old,  well-known  manufactur- 
er of  Radio  Transmitting  Equipment, 
about  to  open  branch  offices  in  New 
York  City  and  on  the  West  Coast.  We 
need  a  good  man  to  operate  each  of 
these  offices.  He  must  be  able  to  contact 
stations  intelligently,  know  broadcasting 
methods  and  problems,  and  discuss 
equipment  from  a  technical  standpoint. 

There's  a  wonderful  opportunity  for  the 
right  man.  Are  you  one  of  them?  Give 
full  details  of  experience,  age,  back- 
ground, salary  needs,  etc.,  in  first  letter. 

BOX  749,  BROADCASTING 


NEWS  EDITOR 


— who  can  also  handle 
several  newscasts  daily 
for  NBC  regional 
southwestern  outlet. 

Wire  or  Write. 


Box  926,  BROADCASTING 
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Rio  Meet 

(Continued  from  page  S3) 

?nts  because  of  changed  situations 
|ising  out  of  the  war. 
T?he  Conference,  which  will  bring 
aether  about  250  delegates  and 
^servers  from  the  various  coun- 
es,  may  last  up  to  six  weeks. 
ie  U.  S.  representation,  including 
cretaries  accompanying  the  dele- 
tes, will  number  about  50.  The 
oup  will  leave  about  Aug.  25  by 
c  facilities  arranged  by  the  State 
;pt.  and  will  stay  at  the  Hotel 
rrador.    Certification  arrange- 
.ints  for  commercial  representa- 
res  desiring  to  attend  are  being 
^ndled  by  Francis  C.  de  Wolf, 
•  ief ,  Telecommunications  Division, 
late  Dept.,  Washington,  D.  C. 

Observers  Certified. 

^Observers  certified  for  attend- 
ee, as  of  last  Friday,  were: 

Philip  F.  Siling,  RCA,  New  York, 
f.  H.  Mitchell,  vice-president  and  gen- 
ial manager,  J.  H.  Muller,  Thos.  H. 

iderson,  all  of  RCA  Communications 

c,  New  York. 

;pVllliam  F.  Brooks,  director  of  news 
d  international  relations,  NBC,  Wash- 
feton,  D.  C. 

6.   F.   Leydorf,  research  consultant. 

osley  Corp.,  Cincinnati. 

|k.  L.  Gleeson,  Broadcasting  Corp.  of 

jierica   (KPRO),  Riverside,  Cal.  . 

jt.  Comdr.  Arthur  L.  Budlong,  Amer- 

|n  Radio  Relay  League,  West  Hart- 

'd,  Conn. 

|L  E.  Whittemore  and  R.  D.  Camp- 
U,   American  Tel.  &  Tel.   Co,  New 

j'rk. 

I  L.  Carroll,  Raytheon  Mfg.  Co.,  Bos- 


Communications  Co.,  Inc.,  Coral  Gables, 
Fla 

Haraden  Pratt,  vice-president  and 
chief  engineer,  and  F.  C.  Alexander, 
assistant  to  the  vice-president,  Mackay 
Radio  &  Telegraph  Co.,  New  York. 

Joseph  L.  Egan,  vice-president,  and 
John  R.  Hyland,  Western  Union  Tele- 
graph Co.,  New  York. 

A.  M.  Stevens,  engineer,  International 
Tel.  &  Tel.,  New  York. 

W.  A.  Roberts,  counsel  for  TBA  and 
Allen  B.  DuMont  Laboratories,  Washing- 
ton, D.  C. 

Victor  J.  Andrew,  Andrew  Co.,  Chi- 
cago. 


Sloan  Transcriptions 

ALFRED  P.  SLOAN  foundation, 
New  York,  is  financing  the  prepara- 
tion of  a  series  of  quarter-hour 
transcribed  programs,  "Meet  the 
Wiggleworths,"  designed  to  explain 
complicated  economic  problems  to 
the  general  public.  Series  has  been 
developed  by  new  tools  for  learn- 
ing, an  educational  organization 
supported  by  four  projects  financed 
by  the  Sloan  foundation.  Details 
are  to  be  announced  Monday  after- 
noon in  New  York's  Rainbow  Club. 


Warren   Norton,   president,  Press 
reless  Inc,  New  York. 
Harry  R.  Flory,  director  of  commu- 
tations,   United    Press  Associations, 
ijw  York. 

Senneth  E.  Benson,   sales  engineer, 


Wright  to  Hollywood 

JAMES  WRIGHT,  vice-president 
in  charge  of  radio  for  H.  W.  Kas- 
tor  &  Sons  Adv.,  Chicago,  in  a 
realignment  of  responsibility, 
shifts  to  the  West  Coast  as  man- 
ager of  the  agency's  Hollywood 
office  effective  Aug.  15.  Replacing 
Arthur  Day,  resigned  [Broadcast- 
ing, July  23],  Mr.  Wright  will 
supervise  NBC  Rudy  Vallee  Show, 
as  well  as  continue  to  direct  the 
agency's  overall  radio  activities 
via  remote  control.  John  Urice,  his 
assistant,  will  continue  to  be  head- 
quartered in  Chicago. 


"GEARED  TO  AM-FM  EXPANSION' 

Radi*    Engineering  Consultant* 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Vashington,  0.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 

U.  S.  RECORDING  CO. 

112  1  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 
iSubj.  to  Gov't  Reg.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F&O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

511  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


f  SOUND  EFFECT  RECORDS  > 

GENNETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  MICHELSON 

67  W.  44tb  St.         New  York,  N.  Y. 
<  * 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Construction 
Supervision   and   Business  Services 

for  Broadcast  Stations 
Munsey  Bldg.        Washington  4,  D.  C 
District  2292 


BUY 
WAR  BONDS 


"MAKE  CONTRACT  52  WEEKS" 

says  BARRON  HOWARD — WRVA  * 

THE  SHADOW 

Mailable  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St..  N.Y.C- 


PROFESSIONAL  DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OP  BROADCASTING 

National  Press  Bldg,  Wash*,  D.  C. 


PAUL  600LEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859   . 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


FREQUENCY  MEASURING 
SERVICE 

Exact  Measurements  »  at  any  rime 

RCA  COMMUNICATIONS,  INC. 
64  Broad  Street      Now  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      e      NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  I4th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

g*to  IV. 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.WILSON 

and  associates 
Consulting  radio  Engineers 
am  fm  television  Facsimile 
1018  Vermont  Ave.,  n.w.,  Washington  5, 0.C. 

NATIONAL  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.       Dl.  12U 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultant* 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


e  International  Building.  Washington,  D.  O. 
e  321  E.  Gregory  Boulevard.  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World.  Hollywood,  Call' 

I 


RING  dC  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  3,  D.  C 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Trans- 
mitters and  Industrial  Electronic 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


WORTH  I N  GTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C- 
DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  N.E. 
Atlanta,  Ga.       ATwooc1  3328 


People 


At  Deadline ... 


LAST-MINUTE  BRIEFS 
FILED  FOR  FM  RULES 

BRIEFS,  appearances  and  letters  in  proposed 
FM  Rules  &  Regulations  (earlier  story  page 
17)  arriving  at  FCC  Docket  Section  include: 

Opposing  rule  to  bar  AM  broadcasters  from 
FM  field — Broadcasters  Oregon  Ltd.,  Port- 
land; WLAP  Lexington;  KTTS  Springfield, 
Mo.;  KFDA  Amarillo;  WBIR  Knoxville; 
WCMI  Ashland,  Ky.,  KIRO  Seattle.  For  single 
market  plan— WCAX  Burlington,  Vt.;  KROS 
Clinton,  la.;  WTAG-WM  Worcester,  Mass.; 
KVOX  Moorehead,  Minn.;  KPAB  Laredo,  Tex.; 
WLAP  KTTS  KFDA  WBIR.  Opposed  to  res- 
ervation of  20  channels— WLAP  KFDA  WBIR 
WCMI.  In  favor — Broadcasters  Oregon.  For 
common  antenna  site — Harvey  Radio  Labs., 
Cambridge,  Mass.,  KIRO  Seattle. 

Appearances — Guilford  Jameson,  WIBM 
Saginaw,  Mich.;  E.  E.  (Ted)  Hill,  WTAG 
WTAG-FM;  WHCU  Ithaca,  N.  Y.;  Lt.  Comdr. 
Paul  A.  deMars. 

WSNCHELL  HEADS  EVENING 
PROGRAMS  IN  HOOPER  REPORT 

WALTER  WINCHELL  heads  list  of  evening 
programs,  according  to  July  30  report  of  C.  E. 
Hooper  Inc.,  which  gives  his  Sunday  broadcast 
a  rating  of  16.1.  Remainder  of  first  15  with  rat- 
ings follows:  Mr.  District  Attorney  14.1,  Take 
It  or  Leave  It  13.4;  We  the  People  at  War  11.3, 
Phil  Harris  11.2,  Beulah  11.1,  Drew  Pearson 
10.6,  H.  V.  Kaltenborn  10.4,  Man  Called  X 
10.3,  Screen  Guild  Players  10.2,  Victor  Borga 
10.2,  Vox  Pop  10.0,  Crime  Doctor  9.3,  Lowell 
Thomas  8.8,  Band  Wagon  Mysteries  8.8,  Blon- 
die  8.8. 

Average  rating  for  the  second  July  report 
was  5.8  compared  with  5.4  in  the  past  previous 
report.  There  is  no  comparable  figure  for  a 
year  ago,  when  the  Democratic  National  Con- 
vention was  in  progress.  Average  sets-in-use 
was  19.1  compared  to  18.5  in  last  report  and 
21.2  a  year  ago.  Average  available  audience 
was  71.4  compared  with  70.3  in  last  report. 

NO  REBATES 

Dear  Mr.  Editor:  I  think  the  listening  public 
takes  radio  too  damn  much  for  granted. 

Therefore,  I  suggest  that  the  industry  call 
for  a  24-hour  blackout  with  every  broadcast 
station  in  the  U.S.  signing  off  simultaneously 
for  a  24-hour  period. 

Seriously, 

Charley  Stookey, 
Farm  Editor  KXOK  St.  Louis. 
July  25,  1945 

Closed  Circuit 

(Continued  from  page  4) 

week  by  ordering  chain  breaks  announced  as 
follows:  "This  is  ABC,  the  American  Broad- 
casting Co."  Associated  Broadcasting  Corp., 
planning  fifth  network,  has  claimed  prior 
rights  to  "ABC"  designation. 

SOMETIME  this  fall,  ex-NAB  president  Ne- 
ville Miller  will  finish  his  second  tour  of  war 
service  since  leaving  radio  helm  last  Febru- 
ary. He  completes  special  organization  assign- 
ment for  Army-Navy  Liquidation  Commission. 
Then,  after  short  vacation,  he'll  hang  out  his 
shingle  as  attorney  specializing  in  administra- 
tive practice,  with  headquarters  in  Washing- 
ton and  emphasis  on  radio. 
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MISSISSIPPI  VALLEY  NET 
STARTS  OPERATION  AUG.  15 

NEW  regional  network  for  the  "bread  basket" 
area,  Mississippi  Valley  Network,  starts  first 
program  Aug.  15,  6-7  a.m.  (CWT)  on  76  sta- 
tions in  12  middle  and  northwest  States.  John 
Boler,  St.  Paul,  president  of  parent  organiza- 
tion, North  Central  Broadcasting  System,  said 
MVN  plans  additional  programs  by  Oct.  1. 

Initial  MVN  program,  "Mississippi  Valley 
Farm  Time",  will  be  live  show  with  15-piece 
staff  orchestra  and  farm  commentator,  Mr. 
Boler  said.  Program  is  to  be  sold  on  network 
basis  by  the  quarter  or  half-hour.  North  Cen- 
tral now  carries  3  to  4  hours  of  daily  program- 
ming on  31  affiliates,  Mr.  Boler  said,  which 
will  go  to  the  entire  Mississippi  Valley  Net- 
work. 

About  Sept.  15  MVN  plans  Saturday  night 
musical  variety  hour  from  different  points. 
By  Oct.  1  MVN  expects  to  broadcast  at  least 
one  and  possibly  two  daytime  programs  aimed 
at  farm  housewives,  Mr.  Boler  said. 

Mr.  Boler,  owner  of  KSJB  Jamestown,  N.  D., 
organized  North  Central  in  1937  with  10  sta- 
tions in  Minnesota,  North  and  South  Dakota. 
Chain  spread  into  Wisconsin,  now  includes  31 
stations.  As  soon  as  MVN  gets  into  opera- 
tion network  will  include  76  outlets,  Mr.  Boler 
said. 

CBS  GROUP  FAVORS  CIO 

CBS  salary  committee  at  weekend  issued  seven- 
page  pamphlet  to  all  CBS  white  collar  workers 
recommending  affiliation  with  United  Office  & 
Professional  Workers  of  America  (CIO).  Book- 
let says  representatives  of  the  salary  commit- 
tee approached  management  last  week  with 
suggested  salary  revisions.  Management,  they 
say,  refused  to  deal  with  salary  committee  on 
the  basis  that  it  is  not  a  union  and  not  recog- 
nized by  the  W LB  as  official  bargaining  agent. 

FARNSWORTH  RECORD  NET 

FARNSWORTH  TELEVISION  &  RADIO 
Corp.,  Fort  Wayne,  Ind.,  at  end  of  fiscal  year 
April  30,  reported  record  net  profit — $953,- 
385,  or  67  cents  per  share.  Profit  in  1945,  was 
$784,113,  or  55  cents  per  share.  E.  A.  Nicholas, 
president,  said. 

JEWELRY  FIRM  BUYS 

MORRIS  Square  Deal  Jewelers,  Wilkes-Barre 
(retail  jewelry  chain  in  Pennsylvania  and 
Delaware)  is  using  a  heavy  schedule  of  sing- 
ing commercials  for  diamond  "Rings  O'  Devo- 
tion" on  WBRE  WGBI  WEST  WKBO  WAZL 
WDEL.  Company  to  increase  schedule.  Agency, 
Lew  Kashuk  Adv.  Co.,  N.  Y. 


Suspended 

AT  8:26.15  Thursday  night,  right  as  the 
denouement  of  the  CBS  Suspense  thriller 
was  unfolding,  a  fuse  blew  at  the  trans- 
mitter of  WTOP  Washington,  fusing 
into  the  fuse  box  and  confusing  the  audi- 
ence. Maurice  Mitchell,  WTOP  promo- 
tion director,  was  listening  off  the  line 
in  his  office  and  wrote  a  quickie  for  the 
harrassed  night  PBX  operator,  who  han- 
dled 267  calls.  He  phoned  the  solution  to 
the  Washington  Post,  owner  of  WINX. 
The  newspaper  carried  it  in  city  editions. 
WTOP  was  off  the  air  a  half-hour. 


JAMES    LAWRENCE    FLY,    former  FCJ 
Chairman,  and  Dr.  V.  C.  Arnspiger,  vice-prt  l 
ident  and  director  of  research  of  Britannic; 
Film  Co.,  will  participate  in  five-minute  tel  f 
cast  on  WCBW  New  York,  8:10-8:15  p.m.,  Au; 
7,  to  explain  CBS-Britannica  video  series  whic 
starts  that  evening,  8:15-8:45  p.m.  [Broa 
casting,  July  23]. 

BERTRAM  LEBHAR,  sales  manager  of  WH  1 
New  York,  will  compete  in  the  19th  annu; 
National  &  World  Championship  bridge  too 
nament  at  St.  George  Hotel,  Brooklyn,  fin 
sessions,  Aug.  3-5. 

WILLIAM  E.  SNODGRASS,  executive  vie 
president,  Dictograph  Products  Co.,  joint 
Western  Electric  Co.  as  general  manager  ( 
hearing  aid  division. 

LEONORE  BUEHLER,  former  publicity  dire 
tor  of  Richard  Hudnut.  New  York,  appoint* 
advertising  manager  of  Prince  Matchabel 
New  York,  sponsoring  Stradivari  Orchest 
Sunday  on  CBS. 

DAVID  HARDISON,  formerly  WAIM  Ande 
son,  S.  C,  named  chief  engineer  by  WHIT  Nt 
Bern,  N.  C,  succeeding  Glen  Neuville.  Thorn. 
O.  McCaffrey,  out  of  Army,  joins  WHIT  sal 
staff. 

GIL  FAUST,  assistant  program  director 
WBBM  Chicago,  resigns  Aug.  6  to  join  Crosb 
Fogle,  Hollywood  production  agency.  He  w 
handle  strip  Aunt  Mary  to  be  placed  on  Paci: 
Coast  network  for  Safeway  Stores.  Al  More; 
WBBM  director,  named  assistant  to  Walt 
Preston,  production  and  program  head. 

CHARLES  M.  HIGGINS,  formerly  of  Mutu 
sales  staff,  joins  William  H.  Weintraub  &  C 
New  York,  as  account  executives  and  assista: 
to  the  vice-president  in  charge  of  client  r 
lations. 

HAROLD  C.  VANCE,  in  charge  of  RCA 
rebuilt  tube  activities,  appointed  manager 
the  direct  sales  department  of  the  RCA  Tu 
Division,  supervising  sales  of  all  types  to  coi 
mercial  broadcasters,  air  lines,  police,  schoe 
and  industrial  organizations. 

FRED  WILLSON,  former  WIND  progra 
director,  now  with  sales  staff  of  WJJD  Chicag 

COMDR.  CURTIS  D.  PECK,  USNR,  retur: 
Aug.  1  to  post  of  chief  engineer  of  KP< 
NBC  San  Francisco.  George  Greaves,  who  h 
been  acting  chief  engineer  during  Come 
Peck's  absence,  becomes  assistant  general  ma 
ager  of  KPO. 

NBC  PROGRAM  MANUAL 

1945  EDITION  of  "NBC  Program  Polici 
and  Working  Manual,"  embodying  additio  i 
and  revisions  adopted  by  NBC  during  the  la 
year,  being  distributed  by  network. 

TWO  REJOIN  RCA  VICTOR 

ELI  OBERSTEIN,  who  resigned  from  M 
jestic  Records  Inc.,  subsidiary  of  Majest 
Radio  &  Television  Corp.,  after  acquisition 
his  Hit  and  Classic  recording  companies  1 
Majestic,  has  rejoined  RCA  Victor  Recordii 
Division  in  New  York  in  charge  of  populi 
artists  relations  and  repertoire.  Steven  1 
Sholes  returns  to  RCA  Victor  following  di 
charge  from  Army.  He  will  have  charge  < 
specialty,  custom  and  Army-Navy  service  r 
cordings  and  supervise  RCA  Victor's  stud 
operations  in  New  York. 

BROADCASTING    •    Broadcast  Advertisir, 


•  ADVERTISING    MUST   PACE  PROGRESS 


•  •  * 


Started  A  National 
Health  Habit! 

Jn  1916,  the  California  Fruit  Growers  Ex- 
change began  advocating  what  since  has 
become  a  national  health  habit — drinking 
the  fresh  juice  of  ripe  oranges.  Today,  over 
75%  of  the  consumption  is  in  juice  form  and 
a  seasonal  market  has  been  extended 
throughout  the  year. 

More  significantly,  the  Sunkist  campaign 
which  began  in  1  907  showed  that  national 
advertising  of  a  farm  product  could  greatly 
benefit  thousands  of  farmers. 

Oranges  in  those  days  were  not  "ac- 
cepted" as  a  nutritious  food.  Out  of  the 
acceptance  developed  by  this  advertising 
grew  mass  distribution,  and  the  citrus  industry. 


TBe   SITVKDAY  EVENING  POST 

Drink  an  Orande 


Orange  Juice  »  v.  /  ■  .  . 

>c(s  the  ill  effect  r,f  .k    l  at  coun'«- 


^^S^N^>  Oranges 


Sunkist  Orange 
Juice  Extractor 
lOt-from  Your  Ctoct 
BT  Fniil  Dealej 

■med  to  (Sw'i/iit 
*'l'o3»u  well  uihe 
«m«irer  nzr,  of  othn  Sun- 


in  the  DISTRIBUTION  DECADE 

ADVERTISING  must  start  many  new  habits! 


X  HE  big  job  after  Victory  is  going  to  be  distribution — 
moving  the  products  of  industry  into  the  hands  of  the 
consumer  quickly,  efficiently,  economically.  And  that  is  a 
job  for  Advertising! 

For  producing  will  present  no  problems.  The  manpower, 
money,  manufacturing  facilities  and  materials  will  be  on 
hand  in  profusion.  But  to  put  these  to  work  in  adequate 
quantities,  we,  as  a  nation,  will  have  to  consume  40%  more 
than  in  pre-war  years! 


That's  a  large  order,  even  for  the  Advertising  that  has 
worked  such  'miracles'  in  the  past.  New  national  habits 
and  desires  will  have  to  be  instituted;  new  uses  invented 
for  established  merchandise;  new  products  devised. 

Agency  men  with  an  eye  to  the  future  are  already  per- 
fecting their  plans  for  the  Distribution  Decade.  So  are 
we.  Here  at  the  Nation's  Station,  we're  uncovering  many 
facts  that  will  interest  you  about  the  great  4-State  Market 
that  is  WLW-landl 


WLW 

OlVISION  OF  THE  CROSIEV  COBPORATIOM 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D I S  E- A  B  L  E  STATION 


r  I  REMENDOUS  demands  for  tubes  by  the  armed  forces  and 
essential  industry  have  made  it  possible  for  RCA  to  pass 
along  to  you  important  savings  on  tubes  in  several  categories. 

In  spite  of  rising  costs  all  along  the  line,  improved  manufac- 
turing methods  at  RCA  have  caused  prices  to  tumble  from 
9  to  41  per  cent. 

Deliveries,  of  course,  are  still  governed  by  preference  ratings. 

LOOK  AT  THESE  SAVIN 


But  price  reductions  mean  important  savings  to  broadcasters — 
and  may  have  important  bearing  on  decisions  affecting  the  selec- 
tion and  use  of  broadcast  equipment  you  may  be  purchasing 
after  the  war. 

You  ll  find,  too.  that  while  RCA  tube  prices  continue  to  go 
down,  RCA  quality  remains  tops.  RADIO  CORPORATION  OF 
AMERICA.  Tube  Division,  Harrison,  New  Jersey. 

ON  OTHER  RCA  TUBES 


POWER  TUBES 


TYPE 

FORMER  PRICE 

PRESENT  PRICE 

you  SAVE 

9C21 

$1000.00 

$725.00 

27% 

891 

285.00 

170.00 

40% 

891  Rebuilt 

242.25 

144.50 

41% 

891 -R 

410.00* 

345.00* 

9% 

891 -R  Rebuilt 

348.50* 

293.25* 

16% 

892 

190.00 

170.00 

11% 

892  Rebuilt 

161.50 

144.50 

11% 

892-R 

410.00* 

345.00* 

9% 

892-R  Rebuilt 

348.50* 

293.25* 

16% 

826 

19.00 

12.00 

37% 

829-B 

19.50 

17.00 

13% 

836 

1  1.50 

7.00 

40% 

860 

25.00 

18.75 

25% 

8014-A 

80.00 

67.50 

16% 

8025 

14.50 

1 1.00 

25% 

807 

2.25 

1.95 

14% 

813 

20.00 

18.00 

10% 

*These  prices  are  subject  to  a  reduction  from  the 
above  values  when  a  similar  old  tube,  radiator,  and 
crate  in  good  condition,  are  returned  prepaid  to  the 
address  on  the  Return  Authorization  at  the  time  of  the 
purchase  of  a  new  renewal  tube. 

THE  FOUNTAIN  HE  AD   OF  MODERN  TUBE 
DEVELOPMENT  IS  RCA 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  N.  J. 
LEADS  THE  WAY  .  .  In  Radio  .  .  Television  . .  Tubes 
Phonographs  .  .  Records  .  .  Electronics- 
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Newsmagazine  oi 


venisingr 


As  we  were  sayin 


•  •  • 


perhaps  you'll  recall  the  numerous  program  ads  that  WOR  has  been  running. 
Month  after  month  they've  —  ahem!  —  told  you  what  very  smart  people  we  are  when 
it  comes  to  the  creation  and  production  of  all  kinds  of  local  shows. 

If  proof  were  lacking,  and  we're  not  convinced  that  it  was, 
proof  galore  has  just  fluttered  to  pur  desk  in  the  form  of  a  small, 
white  memo  issued  by  our  audience  analysts. 

Say  they:  According  to  our  interpretation  of  the  April-May 
"Crossley  Continuing  Study  of  Radio  Listening  in  Greater-New  York", 
10  of  the  13  most  highly -rated  local  New  York  programs  — 
?xcluding  news  —  are  on  WOR. 

Nicest  thing  about  the  report,  is  that  these  ten  great 
WOR  programs  are  as  varied  as  the  color  pattern  of  one  of  our  ace 
producer's  shirts.  They  run  the  gamut  of  everything 
from  a  tip-top  woman's  program  to  a  spine-tingling  drama, 
comedy,  children's  show  and  an  educational  quiz. 

If  you're  an  agencyman  or  a  sponsor  with  a  show  problem 
on  your  mind,  why  not  call  WOR  today?  It  would  seem  to  us  that  a 
station  that  can  create  and  produce  1 0  of  the  1 3  most  popular  shows  in 
the  most  competitive  radio  territor}'  in  America, 
can  whip  up  a  show  for  you  that  will  make  your  advertising 
more  productive,  and  thus  reduce  a  low  first  cost. 


that  power-full  station 


WOR 


MUTUAL 


at  1440  Broadway,  New  York 


vyCIB  685957 


Ou  tdoors 


I  ndoors 


PEOPLE 


ARE  YOUR 

MARKET  — 


Wherever  They  Go  .  .  . 


--WLS 


ENTERTAINERS 

DRAW  PEOPLE 


Packed  Them  In  at  the  Following  Places: 


ILLINOIS 

Chicago 
Hinckley 
Harvey 

Galesburg 
Elgin 
Stewart 

Shabbona 

Sycamore 

Dixon 
Sublette 

Polo 
Amboy 
Kirkland 

Somonauk 
DeKalb 
Genoa 
Aurora 

St.  Charles 
Piano 

Hampshire 
Elburn 

Woodstock 

Maywood 
Macomb 
Joliet 
Moline 

Wellington 
Morton 

Waukegan 
Streator 


Kewanee 
Pontiac 
Paris 

Mattoon 
Peoria 

INDIANA 

Rensselaer 
Monticellp 
Crawfordsville 
Frankfort 
Kendallville 
Winamac 
Medaryville 
Kokomo 
Lowell 
Evansville 
Lafayette 
Valparaiso 
South  Bend 
Wabash 
Vincennes 
Peru 
Gary 
Logansport 

MICHIGAN 

Oshtemo 
Galien 
Coldwafer 
Jackson 


WISCONSIN 

Oconomowoc 
Elkhorn 
Oshkosh 
Manitowoc 
Green  Bay 

Racine 
Milwaukee 
Madison 

OTHER  STATES 

OHIO 

Akron 
Cincinnati 
Columbus 
Dayton 
Youngstown 

OKLAHOMA 

Muskogee 
Norman 
Oklahoma  City 
Tulsa 

TEXAS 

Dallas 

MISSOURI 

Hannibal 

PENNSYLVANIA 

Newcastle 


PLAY  TO  QUARTER-MILLION,  FIRST  HALF  OF  1945 

PEOPLE  are  your  market.  People,  crowds  of  them,  come  out  whenever 
WLS  entertainers  appear.  In  town,  village  and  city  theater,  it's  the  same. 
From  Galien,  Michigan  to  Wabash,  Indiana;  from  downtown  Chicago  to 
Green  Bay,  Wisconsin;  from  Milwaukee  to  Kokomo— WLS  listeners  respond 
to  personal  appearances,  just  as  they  respond  to  WLS  broadcasts  with  a 
million  letters  a  year.  (237,225  people  paid  to  attend  WLS  personal  appear- 
ance shows,  January  through  June,  1945.  This  does  not  include  thousands 
at  bond  rallies,  studio  shows,  and  special  events.) 

People  coming  to  WLS  appearances  is  another  solid  item  of  evidence  to  | 
add  to  our  237  proved  advertising  result  stories;  to  our  15  million  letters  in 
15  years;  evidence  that  WLS  has  built  listener-confidence  on  a  large  scale  in i 
a  big  market;  evidence  WLS  will  help  your  product  gain  dealer-  and  consumer- 
acceptance  among  the  14  million  people  in  our  area.  For  more  facts  about 
the  market,  the  people  and  WLS,  call  a  John  Blair  man  today. 

*  Photographs  of 
crowds     at  WLS 
Broadcasts 


890  KILOCYCLES 
50,000  WAITS 
ERICAN  AFFILIATE 


represented  by 
John  Blair  &  Company 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  *  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS  | 


Osnaburg  can  grow  leaves,  change  to  rock,  become 
part  of  a  building,  a  sandy  beach  ...  or  disappear 
entirely. 

Osnaburg  is  the  tough,  durable  cotton  cloth  used 
by  our  Army  and  Navy  for  camouflage.  And  it  is  made 
in  the  16-county  WSPA  Primary  Area.  Made  in  those 
same  cotton  textile  plants  that  are  turning  out  2%  bil- 
lion yards  of  cotton  cloth  a  year... 21%  per  cent  of 
all  the  cotton  cloth  produced  in  the  United  States. 

But  cotton  textiles  are  only  part  of  the  economy  of 


the  prosperous  WSPA  Piedmont.  Textile  machinery, 
wood  industries,  plastics  and  affluent  agriculture  give 
an  almost-Midas  touch  to  this  16-county  paradise. 

A  paradise  that  is  "one  of  the  best-balanced  sections 
in  the  entire  country" ! 

And  WSPA  swings  the  balance  your  way. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 
5000  waMs  Day,  1000  watts  Night,  950  Kc. 
Represented  by  Geo.  P.  Ho/lingbery 
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Closed  Circuit 


JESS  WILLARD,  general  manager,  WBT 
Charlotte,  and  former  nlanager  WJSV  (now 
WTOP)  Washington,  will  occupy  new  post  at 
NAB  as  executive  assistant  to  President- 
designate  Justin  Miller.  That's  the  best  bet 
this  week. 

WHAT  ABOUT  that  freeze  thaw?  If  VVPB 
figures  the  lid  will  be  off  on  new  transmitter 
and  tube  manufacture  by,  say,  Oct.  15,  then 
FCG  may  start  processing  applications  about 
Aug.  15 — 60  days  ahead — in  compliance  with 
its  commitment  of  last  January  to  give  two- 
month  breathing  spell  so  applicants  can  toe 
the  mark.  Don't  take  aforementioned  dates  too 
lightly.  It  might  be  just  that,  and  probably 
no  longer  than  a  month  later,  the  way  Pa- 
cific war  is  going. 

WHEN  REP.  Clifton  A.  Woodrum  (D-Va.) 
resigns  from  the  House  about  Sept.  1,  his 
duties  as  chairman  of  Independent  Offices  Ap- 
propriations Subcommittee  doubtless  will  go 
to  Rep.  Joe  Hendricks  (D-Fla.),  next  in  line. 
Subcommittee  handles  FCC  appropriations. 
Rep.  Woodrum,  a  conservative  Democrat,  be- 
comes president  of  American  Plant  Food  Coun- 
cil after  23  years  of  distinguished  service. 
Rep.  Hendricks  has  served  in  House  since 
1936  and  is  adherent  of  Woodrum  school. 

BEFORE  LONG,  Myles  L.  Loucks,  managing 
director  of  FM  Broadcasters  Inc.  and  younger 
brother  of  the  redoubtable  Phil,  Washington 
radio  attorney,  will  leave  his  FM  post.  An 
offer  to  return  to  York,  Pa.,  his  home  town, 

(Continued  on  page  84) 


comin 


Aug.  6-7:  NAB  Board,  Hotel  Statler,  Wash- 
ington. 

Sept.  3:  Rio  Conference,  Rio  de  Janeiro. 

Oct.  2-3:  Clear  Channel  Hearings,  FCC  Wash- 
ington. 

Bulletins 

FOR  the  second  time  the  FCC  clear  channel 
hearing  has  been  postponed  [Closed  Circuit, 
June  11].  Date  now  is  Oct.  23  on  order  of 
Commission  issued  Friday.  Postponement  was 
occasioned  hy  Third  Inter-American  Radio 
Conference  in  Rio  de  Janeiro,  scheduled  for 
Sept.  5.  Hearing  originally  was  set  in  February 
for  May  9,  then  postponed  to  Sept.  5  when 
neither  industry  nor  FCC  engineers  could 
prepare. 

FIRST  color  news  picture  ever  transmitted 
by  radio  for  publication — a  photograph  of  the 
Big  Three  at  Potsdam — was  released  by  the 
War  Dept.  late  Friday.  Picture  was  trans- 
mitted from  Paris  to  Washington  by  Radio 
Telephoto.  New  process  was  developed  by  Sig- 
nal Corps.,  Army  Pictorial  Service. 

JOHN  J.  TORMEY,  formerly  of  William  Esty 
&  Co.,  New  York,  is  now  account  executive 
at  Grant  Adv.,  New  York,  handling  the  Bendix 
Aviation  Corp.  account.  He  was  for  21  years 
with  Lord  &  Thomas  (now  Foote,  Cone  & 
Belding)  as  account  executive  on  Lucky  Strike, 
Schenley  and  RCA. 


Business  Briefly 

MATHES  PROMOTES  TWO  •  William  Theo- 
dore Okie,  vice-president  of  J.  M.  Mathes  Inc., 
New  York,  has  been  elected  a  director  of  the 
corporation  and  Douglas  R.  Hathaway,  for  the 
past  nine  years  in  charge  of  the  media  depart- 
ment, a  vice-president. 

LUX  THEATER  RENEWED  •  Lever  Bros. 
Co.  (Lux  soap),  for  11th  consecutive  year  on 
Aug.  27  resumes  weekly  Lux  Radio  Theater  on 
143  CBS  and  21  CBC  stations,  Monday,  9-10 
p.m.  (EWT).  Initial  broadcast  of  fall  season 
will  co-star  Claudette  Colbert  and  Ray  Milland 
in  the  comedy-drama,  "Practically  Yours". 
Fred  MacKaye  continues  as  director  for  J. 
Walter  Thompson  Co.,  agency  placing,  and 
Sanford  Barnett  and  Sam  Carter  writing  and 
Louis  Silver  continuing  as  musical  director. 

DRAX  SPOT  TEST  •  S.  C.  Johnson  &  Son, 
Racine  (Drax),  effective  Aug.  20  will  begin 
sponsorship  of  a  13-week  test  using  5  spots 
weekly  on  WDRC  Hartford  and  10  spots  weekly 
on  KROS  Clinton.  Agency,  Needham,  Louis  & 
Br  or  by,  Chicago. 

TEENTIMERS  ON  NBC  •  Princess  Jr.,  Newj 
York  (Teentimers  dresses),  on  Aug.  25  starts) 
a  Saturday  morning  half -hour  program  on| 
NBC  titled,  Teentimers  Canteen.  Program. ; 
featuring  music  and  youthful  fashion  advice,) 
will  have  juvenile  guests  chosen  by  local  con-j 
tests.  Agency,  Sterling  Adv.,  New  York. 

STERLING  BUYS  TIME  •  Sterling  Furni- 
ture Co.,  New  York,  starts  sponsorship  Sept 
10  of  a  quarter-hour  show,  6  times  weekly 
a  ten-minute  show,  6  times  weekly,  and  3C 
spot  announcements  weekly  on  WMCA  New 
York.  On  WNEW  New  York  firm  sponsor.- 

(Continued  on  page  8i) 


FCC  Extends  Control  Over  Business 


FCC  has  tightened  still  further  its  control 
over  business  affairs  of  broadcasting  and  has 
given  notice  it  is  considering  expansion  of  its 
annual  financial  report  with  respect  to  opera- 
tion of  individual  stations.  [Broadcasting, 
March  6,  1944,  April  23,  May  28.] 

New  provisions  require  filing  of  1945  annual 
ownership  reports,  as  of  June  30,  on  form  323 
by  Nov.  1 ;  thereafter  annual  ownership  reports 
to  be  filed  by  April  1,  each  year.  Interim  re- 
ports affecting  change  "in  policy  making  per- 
sonnel" such  as  managers,  program  directors, 
etc.,  must  be  filed  within  30  days  after  such 
changes.  Annual  reports  require  complete  in- 
formation about  all  "policy  making  personnel". 

Information  on  all  stockholders  of  licensee 
corporation,  except  those  holding  1%  or  less, 
must  be  given. 

Repealing  two  sections  of  its  Rules  of  Prac- 
tice and  Procedure,  FCC  Friday  adopted  four 
new  regulations  and  amended  another. 

Broadcasters  who  bitterly  opposed  making 
their  financial  affairs  an  open  book  won  a 
partial  victory  when  the  Commission  ruled 
that  ownership  data  of  licensees  must  be- 
come a  public  record,  but  network  and  tran- 
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scription  contracts,  "as  well  as  financial  data 
of  licensees"  will  not  be  open. 

"In  this  connection,"  said  FCC  news  re- 
lease, "the  Commission  announced  that  it  is 
giving  consideration  to  expanding  its  annual 
statistical  report  so  that  the  report  wall  con- 
tain certain  financial  data  with  respect  to 
the  operation  of  individual  stations." 

Comr.  C.  J.  Durr,  viewing  action  as  a  "move 
in  the  right  direction",  nevertheless  issued  a 
dissenting  memoranda. 

He  thinks  the  rules  "stopped  far  short  of 
making  available  to  the  public  information 
to  which  it  is  properly  entitled".  He  makes 
it  plain  that  he  thinks  balance  sheets  and  in- 
come statements  of  individual  broadcasters 
should  be  spread  on  the  public  record  so  the 
public  will  know  the  ratio  between  station 
income  and  its  expenditures  for  programs. 

Mr.  Durr  believes  if  radio  is  a  private  busi- 
ness "hinged  only  with  such  public  interests 
as  may  flow  as  an  incidental  byproduct  of 
profit-making  operation",  then  FCC  has  no 
right  to  demand  information  required  by  Sees. 
1.301  and  1.302.  If  it  is  "public  business",  then 
the  Commission  is  entitled  to  "full  informa- 


tion" and  the  public  likewise  should  be  giver 
that  data. 

Mr.  Durr  thinks  the  public  has  a  "very  defi 
nite  interest  in  seeing  to  it  that  radio  is  usee 
as  something  more  than  an  advertising  me 
dium."  The  public,  he  says,  should  know  hov 
much  money  a  station  takes  in  so  it  can  "in 
sist"  upon  time  being  made  available  for  pro 
grams  of  "civic  and  public  nature." 

"Moreover,  if  the  public  is  to  demand  bette 
programs  and  less  advertising  interruption  i 
should  know  what  the  licensee  is  spending  oi 
program  service  and  what  it  should  reasonabl; 
be  expected  to  spend  in  the  light  of  its  earn 
ings." 

Network  contracts  should  be  open  to  th 
public,  he  contends,  because  the  public  shouL 
be  fully  apprised  of  "contractual  relationshi 
between  licensees  and  the  network  organiza 
tion  which  produces  a  large  percentage  of  pre 
grams  that  they  hear." 

Its  "wholly  unrealistic,"  he  thinks,  to  cor 
tend  that  "secrecy  of  network  contracts  is  re 
quired  to  maintain  a  competitive  position"  i 
broadcasting. 

BROADCASTING    •    Broadcast  Advertisings 


BOY  SCOUTS 

IN 

MEW  ORLEANS 


l-H  CLUB  MEMBERS 


IN 


MISSISSIPPI 


Folks  turn  first  to 


NEW  ORLEANS 

A    DEPARTMENT   OF   LOYOLA  UNIVERSITY 


THE  GREATEST  SELLING   POWER   IN  THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    *    CBS  Affiliate 

Represented  Nationally  by  The  Kab  Agency,  Inc. 
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resented  by  Edward  Petty  Co.,  Inc 


GORDON  GRAY, 
General  Manager 
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(Durham)  First  Place  in  overall  promotion  among 
local  channel  stations. 

(Denver)  Second  Place  for  overall  promotion  among 
regional  channel  stations. 

(Des  Moines)  Third  Place  for  overall  promotion  among 
regional  channel  stations. 

(Richmond)  Third  Place  for  overall  promotion  among 
clear  channel  stations. 

(Worcester)  First  Place  for  a  single  promotion  among 
regional  channel  stations. 

(Tulsa)  Third  Place  for  a  single  promotion  among 
regional  channel  stations. 

(Utica)  Second  Place  for  promotion  of  the  7th  War 

Loan  among  local  channel  stations. 

(Tulsa)  Second  Place  for  promotion  of  the  7th  War 

Loan  among  regional  channel  stations. 

(Columbus)  Third  Place  for  promotion  of  the  7th  War 

Loan  among  regional  channel  stations. 

(Lincoln)  Third  Place  for  promotion  of  the  7 tlx  War 

Loan  among  clear  channel  stations. 

*A  CBS  affiliate  when  considered  for  award. 


9 


THE  WINNING  CBS 


OWNED  STATIONS 


WEEI  (Boston)  First  Place  for  overall  promotion 
among  regional  channel  stations. 

WCCO  (St.  Paul-Minneapolis)  Second  Place  for  a 
single  promotion  among  clear  channel 
stations. 

WABC  (New  York)  Third. Place  for  a  single  pro- 
motion among  clear  channel  stations. 

WEEI  (Boston)  First  Place  for  overall  promotion 
among  all-network  owned  and  operated 
stations. 

WCCO  (St.  Paul-Minneapolis)  First  Place  for  a 
single  promotion  among  all-network  owned 
and  operated  stations. 
WABC  (New  York)  Third  Place  for  a  single  pro- 
motion among  all-network  owned  and  oper- 
ated stations. 


LEADERSHIP!" 


A  few  weeks  ago  several  hundred  executives  of  America's  leading  advertisers  and  adver- 
tising agencies  passed  expert,  critical  and  detached  judgment  on  112  promotional  exhibits 
submitted  by  U.S.  and  Canadian  radio  stations  to  The  Billboard's  Eighth  Annual  Station 
Promotion  Competition. 

Then  they  cast  their  ballots. 

They  gave  16  awards  to  12  stations  of  the  Columbia  Broadcasting  System. 
They  gave  10  awards  to  6  stations  of  Network  B. 
They  gave  7  awards  to  7  stations  of  Network  C. 
They  gave  6  awards  to  4  stations  of  Network  D. 
They  gave  4  awards  to  4  non-network  stations. 

They  gave  2  awards  to  2  stations  of  the  Canadian  Broadcasting  Company. 
This  is  the  7th  station  competition  since  the  beginning  of  1945  in  which  stations  of  the 
CBS  network  have  given  unassailable  evidence  of  striking  leadership. 
The  score  speaks  for  itself. 

It  confirms  the  faith  which  these  same  advertisers  and  agencies  have  consistently  main- 
tained in  the  energy  and  enterprise  of  this  network. 

And  it  demonstrates  once  more  that  leadership  is  not  an  accident. 

To  both  its  affiliated  and  its  owned  member  stations,  Columbia  offers  its  heartfelt 
congratulations  for  achieving  this  conspicuous  recognition  of  their  promotional  efforts. 

To  The  Billboard  and  its  competent  and  comprehensive  jury  goes  our  deep  appreci- 
ation for  their  discerning  judgment. 

This  is  CBS . . . 

The  Columbia  Broadcasting  System 


Feature  of  the  Week 


The 
Pony  Bxprass 
Had  a  Punch 

but  its  relayed  services 
were  limited  to  "spot"  stops 
at  small,  widely-separated 
towns  with  meager  popu- 
lations. 

Radio  Station 


serving  tke  Tampa - 
St.  Petersburg  area, 

contacts  scores  of  prosper- 
ous Florida  communities 
whose  populations  and  pur- 
chasing power  are  con- 
stantly increasing.  , 

Top-ranking  NBC  programs, 
plus  live  local  showman- 
ship, attract  the  largest 
audience  in  this  area — they 
make  .  WFLA  the  most-lis- 
tened-to  station  in  this  rich 
market. 

For  effective,  thorough  cov- 
erage of  this  "bigger  slice 
of  Florida" — with  the  great- 
est buying  power  in  its 
history — use  radio  station 
WFLA. 

5000  WATTS 
DAY  AND  NIGHT 

UIFLR 


Excerpts  from  Don  Pry  or' 8  de- 
scription of  a  CBS  broadcast  from 
a  Superfortress  over  Tokyo. 
THE  TRANSMITTER  at  Guam 
giving  us  the  cue  failed  at  ten' 
minutes  before  air  time,  so  I  ad- 
vised I  would  have  to  go  on  the 
air  blind.  I  gave  them  a  time 
check  from  my  wristwatch,  the 
only  available  time-piece. 

I  had  a  mike  in  one  hand,  my 
wristwatch  and  binoculars  in  the 
other,  cans  on  my  head,  a  pile  of 
notes  beside  me  on  the  pilot's 
instrument  panel,  and  a  censor 
standing  behind  me.  I  was  half 
sitting  and  half  standing,  mostly 
falling  over  the  nose-gunner  in 
order  to  see  out  and  down. 

Gave  Cans  to  Censor 

When  I  got  on  the  air,  I  gave 
the  cans  to  the  censor.  From  there 
on,  there  was  no  problem  except 
that  the  censor  nearly  bashed  in 
my  back  when  I  began  to  mention 
the  altitude.  I  had  forgotten  I  had 
promised  to  use  no  precise  simile. 
In  fact,  the  simile  of  25  or  30 
Chrysler  Buildings  piled  on  top  of 
each  other  turned  out  to  be  in- 
accurate because  I  thought  we  were 
20  to  25  thousand  feet  up,  when 
actually  we  were  only  17  thousand 
feet  up. 

The  interference  during  the 
broadcast  that  I  originally  thought 
was  "jamming,"  turned  out  to  be 
the  Navy  PRO  station  at  Okinawa 
tuning  up  and  calling  Guam.  They 
had  received  no  word  to  stay  off 
my  frequency. 


I  studied  Tokyo  so  thoroughly 
I  could  extemporize  a  detailed  de- 
scription over  any  mashed  potato 
for  an  hour  or  more.  On  the  flight 
north,  I  wrote  reams  of  copy  cov- 
ering everything  I  might  possibly 
want  to  use.  The  censor  cleared 
this  and  my  hand-written  notes 
covered  a  score  of  pages.  The 
actual  broadcast,  technically,  was 
ad  libbed,  but  all  material  was 
covered  by  censored  matter,  plus 
the  color  description,  which  had 
been  previously  okayed.  The  system 
worked  perfectly. 

The  entire  crew  took  an  in- 
tense personal  interest  and  were 
greatly  disappointed  when  they 
learned  they  couldn't  listen  in  on 
the  inter-com.  When  I  finally 
heard  from  Guam  that  the  signal 
had  gotten  through  and  that  Paul 
White  was  happy,  everybody  shook 
hands  with  everybody  else  like 
rooters  for  a  winning  team. 

Other  Missions 

The  plane  had  other  missions  but 
had  been  instructed  to  subordinate 
everything  else  to  the  broadcast. 
On  the  return  from  the  flight,  the 
officers  of  the  plane  and  I  re- 
paired to  the  photo  reconn  squad- 
ron club  for  a  bottle  of  beer.  Each 
officer  was  met  by  a  joshing  crowd, 
the  other  officers  singing  "Hail  to 
the  Hero"  and  the  Air  Corps  Song. 

The  whole  squadron  had  picked 
up  the  broadcast  from  the  Navy 
station  and  other  planes  over  va- 
rious parts  of  the  theatre  and 
Japan  also  listened  in. 


Sellers  of  Sales 


NATIONAL  REPRESENTATIVE 

JOHN  BLAIR  &  CO 


MORE  time  buyers  should  get 
out  of  their  offices  and  visit 
radio  stations  around  the 
country,  according  to  Lester 
Malitz,  whose  experience  in  radio 
has  taught  him  personal  contact 
with  station  execu- 
tives gets  results. 

The  six-foot-two 
vice  -  president  and 
media  director  of 
Warwick  &  Legler 
Inc.,  New  York,  be- 
lieves too  many  time 
buyers  and  media 
experts  stick  behind 
their  desks.  Sitting 
in  your  own  office, 
he  says,  time-buying 
can  present  lots  of 
difficult  and  trying 
problems,  which  you 
can't  answer  your- 
self. 

Lester,  who  looks 
like  a  football  quar- 
terback, went  into 
in  1921,  as  an  office  boy  in  Ruth- 
rauff  &  Ryan,  New  York.  Dur- 
ing the  next  few  years,  he  worked  in 
the  production  and  media  depart- 
ments at  R&R,  and  later  became 
the  agency's  media  director.  Lester 


LESTER 

advertising  (Tangee). 


remained  with  Ruthrauff  &  Ryan 
for  15  years,  leaving  in  1936  to 
join  Cecil,  Warwick  &  Cecil  as 
media  director. 

In  1938,  he  was  elected  a  vice- 
president    and    director    of  the 
newly-formed  agen- 
cy, Warwick  &  Leg- 
ler. 

He  now  directs 
time  and  space  buy- 
ing for  all  agency 
accounts.  Among 
them  are :  Pabst 
Sales  Co.,  Chicago; 
Larus  &  Bro.  Co., 
Richmond  (Chelsea 
Cigarettes)  ;  Sher- 
win  -  Williams  Co., 
Cleveland  (radio 
only);  Equitable 
Life  Assurance  So- 
ciety of  the  U.  S., 
New  York,  and  the 
George  W.  Luft  Co., 
Long    Island,  City 


U-BOAT 

505  arrives 

and  the 
WWDC  mike 
was  there! 


Lester  is  married  and  has  two 
children.  A  native  New  Yorker,  he 
now  lives  in  Rockville  Centre,  Long 
Island.  Advertising,  he  says,  is  not 
only  his  business  but  it  has  also 
become  his  hobby. 


When  the  U.  S.  Navy  brought 
the  captured  German  submarine 
U-505  to  Washington  and  turned 
it  over  to  the  Treasury  Department, 
the  D.  C.  War  Finance  Commission 
asked  WWDC  to  work  with  them. 

Opening  day  we  did  a  specially- 
written,  specially-produced  half- 
hour  SPAR's  program  from  the  sub, 
followed  by  a  dramatic  15-minute 
broadcast,  daily  for  a  week. 

Writes  Al  Harlof,  Chairman  of 
the  D.  C.  War  Finance  Radio 
Division : 

"Bond  sales  Sunday  at  the  sub 
alone  were  $26,000,  mostly  in 
$25  units — a  majority  of  visitors 
mentioned  WWDC  broadcast. 
Total  sales  credited  to  the  sub- 
marine promotion— over  $600, 000 
in  one  week." 

That's  showmanship  that  pro- 
duces listeners  .  .  .  and  develops 
sales.  There's  help  for  your  sales 
via  WWDC  too! 

WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  it  COMPANY 
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BALANCE  HOLDS  THE  AUDIENCE 


SHARKEY,  the  world  famous  seal,  holds  his  audience  spellbound  with 
amazing  balancing  feats.  And  we  balance  radio  programs  to  win  and  hold 
the  two  great  metropolitan  New  York  markets  that  listen  to  WOV.  As  the 
result  of  giving  listeners  tbe  kind  of  programs  they  want  to  hear,  WOV  enjoys 
a  continuous  around-the-clock  audience,  night  and  day.  In  the  daytime  WOV 
overwhelmingly  dominates  metropolitan  New  York's  Italian-speaking  market 
of  520,000  radio  homes.  And  in  the  evening,  between  the  Hooper  Hours  of 
7:30  and  10:00  p.m.,  WOV  delivers  the  largest  average  metropolitan  audience 
of  any  New  York  independent  station  ...  at  less  than  half  the  cost  of  the 
next  ranking  station. 

RALPH  N.  WEIL,  General  Manager 


[6W, 


"I  like  to  know 
how  Tin  doing 

. . .  and  a  Presto  recording 
tells  me  frankly  I " 

"A  Presto  recording  is  my  severest  critic," 
says  Hildegarde,  radio's  fabulous  singing 
star.  "I  have  each  of  my  Raleigh  Cigarette 
programs  transcribed  so  that  after  the 
show  I  can  check  my  voice  and  delivery. 
When  you  use  Presto  equipment — with 
its  accurate  reproduction  and  fidelity  to 
musical  tones — you  know  you're  getting 
the  truth!" 

Major  broadcasting  stations  all  over  the 
country  have  found  that  Presto  produces 
high  quality  work — consistently.  What's 
more,  busy  recording  studios  know  that 
Presto  equipment  can  take  it,  year  in  and 
year  out,  and  still  remain  in  perfect  operat- 
ing condition  over  long  periods  without 
adjustment.  For  every  Presto  unit  is  a  pre- 
cision instrument  embodying  fine  materials 
and  workmanship  and  the  highest  operat- 
ing skill.  Write  for  complete  information. 


PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  19,  N.  Y. 

Walter  P.  Downs,  Ltd.,  in  Canada 


WORLD'S  LARGEST  MANUFACTURER  OF  INSTANTANEOUS  SOUND  RECORDING  EQUIPMENT  AND  DISCS 
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is  just  "around  the  comer" 


The  inclusion  of  the  Nunn  Stations  in  your  fall-win- 
ter campaigns  will  produce  sales  results  at  low  cost. 

These  stations  aggressively  serve  the  populous  sec- 
tions of  their  respective  markets. 

Each  station  uses  year-round  audience-building  pro- 
motion campaigns. 


WLAP,  WBIR  and  KFDA  are  affiliates  of  the 
American  Broadcasting  Company.  WCMI  is  a 
CBS  affiliate  and  maintains  studios  in  Huntington, 
West  Virginia  in  addition  to  the  home  offices  in 
Ashland,  Kentucky. 


REPRESENTED  NATIONALLY  BY  THE  JOHN  E.  PEARSON  CO. 


OWNED    AND    OPERATED    BY    GILMORE    N.    NUNN    AND    J.    LINDSAY  NUNN 
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"It's  Mr.  F&P's.  The  Boss  bet  a  hat  he 
could  name  something  f  spots'  can't  sell!" 


Well,  there  are  locomotives,  steamships,  municipal  power 
plants — spot  broadcasting  might  fail  to  dispose  of  them. 

But  for  the  ordinary  things  that  people  buy,  no  other  form 
of  salesmanship  can  equal  it  in  efficiency  and  economy.  And 
why  not?  As  truly  now  as  before  type  was  invented,  the 
spoken  word  is  still  the  most  powerful  sales-tool  known. 
With  spot-broadcasting  alone,  you  can  engage  the  most 
eloquent,  persuasive  voice  in  any  community — can  have 
that  voice  carry  your  message  into  almost  every  worth-while 
home,  as  often  as  you  wish. 

With  the  spoken  word,  we  believe  we  can  convince  you  that 
spot  broadcasting  is  your  one  best  bet  in  advertising.  When 
may  we  try? 


FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WOE-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO     .     .     GRANT)  RAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  ........  LOUISVILLE 

WTCN   .    .  MTNNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 
WCBM    ......  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  ......  BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  .   HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL    TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan  NEW  YORK:  444  Madison  Ave.  DETROIT:  645  GriswoldSt.  SAN  FRANCISCO:  in  Sutter  HOLLYWOOD:  6331  Hollywood  ATLANTA:  32?  Palmer  Bldg. 
Franklin  6373   .  Plaza  5-4130  Cadillac  1880  -      Sutter  4353  Hollywood  2 1 5 1  Main  5667 
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Airborne  Relays  Seen  for  Television 

Plan  Will  be  Told 
By  Martin  And 
Westinghouse 


By  SOL  TAISHOFF 
A  FABULOUS  plan  wherein  radio 
and  aviation  would  join  hands  to 
saturate  the  nation  with  primary 
radio  service  via  a  system  of  very 
high  frequency  relays  (from  plane 
to  plane) ,  which  would  carry  tele- 
vision, FM,  facsimile  and  even 
business  radio  transmissions,  is 
about  to  be  unfolded. 

Westinghouse,  pioneer  in  radio, 
and  Glenn  L.  Martin  Co.,  in  the 
forefront  of  aeronautics  manufac- 
turing and  research,  are  the  joint 
inventors  and  developers.  Although 
the  development  is  being  closely 
guarded,  announcement  can  be  ex- 
pected. A  news  conference  may 
be  held  in  New  York  soon.  Mr.  Mar- 
tin, himself,  Walter  Evans,  West- 
inghouse vice-president  in  charge 
of  all  radio  operations  and  a  well- 
known  engineer,  are  expected  to 
tell  the  story. 

Despite  the  secrecy,  this  much 
seems  to  be  claimed  for  the  pro- 
jected service,  a  sort  of  radio-avia- 
tion fantasia  which  could  solve  all 


Mr.  Martin 

of  .the  problems  of  networking  of 
television  and  FM  without  wires: 
The  country  would  be  staked  off 
into  perhaps  a  score  of  geographi- 
cal segments.  Planes  "anchored"  to 
a  prescribed  course  and  equipped 
with  appropriate  television,  FM 
and  other  transmitters  and  relavs 


Mr.  Evans 

would  "circle"  the  course  transmit- 
ting and  relaying.  They  would  fly 
at  30,000  feet.  Each  plane  might 
cover  a  radius  of  about  300  miles, 
with  the  coverage  "interlaced"  with 
the  adjacent  areas. 

Preliminary  claim  is  that  a  one 
millivolt  signal  (primary  service) 


would  be  laid  down  everywhere  in 
the  country  for  visual  as  well  as 
aural  service.  In  very  high  fre- 
quency or  microwave  transmission, 
altitude  is  all-important.  The  "an- 
tenna height"  would  be  the  altitude 
of  the  plane  itself.  The  signal 
"gain"  would  be  produced  by  the 
height,  so  that  perhaps  a  1,000  w 
transmitter  would  produce  a  re- 
ceived signal  equivalent  to  that  of 
a  conventional  500,000  w  station. 

Two  planes  would  go  aloft  simul- 
taneously in  each  geographical 
area,  constantly  circling  the  course. 
They  would  be  identically  equipped. 
One  would  be  the  standby,  to  pick 
up  if  the  other  developed  trouble. 
Each  "pair"  of  planes  would  fly  the 
anchored  course  for  eight  hours, 
to  be  relieved  by  one  pair  from  the 
ground.  There  would  be  three 
teams  to  provide  24-hour  service. 

Program  relays  from  the  ground 
(or  other  traffic)  also  would  be  by 
very  high  frequency  (VHF)  cir- 
cuits, as  would  the  relays  from 
plane  to  plane  across  and  up  and 
down  the  country.  Operations  bases 
would  be  at  special  airports,  prob- 
ably located  in  the  centers  of  the 
300-mile  ranges. 

Unlimited  frequencies  appear  to 
{Continued  on  page  77) 


FCC  Approves  Crosley  Sale  By  4-3  Vote 

Split  Will  Result  In 
Proposals  for 
Congress 


APPROVAL  last  week  of  sale  of 
the  $21,000,000  Crosley  Corp., 
which  includes  WLW  Cincinnati  to 
Aviation  Corp.,  provoked  a  split  on 
the  FCC  that  will  result  in  legis- 
lative recommendations  to  Con- 
gress next  fall,  looking  toward 
clarification  of  the  jurisdiction  in 
matters  pertaining  to  station  own- 
ership. 

In  approving  the  biggest  single 
transaction  ever  to  come  before  it", 
the  FCC  split  4-3.  But  the  Commis- 
sion said  it  was  unanimous  in  its 
views  that  some  of  the  problems 
presented  require  "legislative  de- 
termination" and  stated  that  spe- 
cific recommendations  for  new  leg- 
islation would  be  made  to  Congress. 
Based  on  the  line  of  questioning  at 
the  hearing  and  on  past  FCC  com- 
ments, it  was  thought  the  Commis- 
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sion  might  be  disposed  to  recom- 
mend to  Congress  that  all  stations 
be  separate  corporate  entities,  di- 
vorced from  parent  operations. 

Few  Hours  After  Arguments 

The  FCC's  action  came  a  few 
hours  after  hearing  of  final  oral 
arguments  on  the  Crosley-Avco 
transaction.  Chairman  Paul  A. 
Porter  was  joined  by  Commission- 
ers E.  K.  Jett,  Charles  Denny  and 
William  H.  Wills  in  favor  of  grant- 
ing the  transfer.  Commissioners 
Paul  Walker,  Ray  C.  Wakefield 
and  Clifford  J.  Durr  voted  to  deny. 
Separate  opinions  setting  forth  the 
views  of  the  majority  and  of  the 
minority  will  be  issued  shortly. 

Several  members  of  the  Commis- 
sion plan  to  leave  Washington 
promptly,  with  Commissioner 
Walker  expected  to  leave  for 
Hawaii  to  conduct  common  carrier 
hearings.  Mr.  Durr  plans  a  vaca- 
tion and  Mr.  Wills  is  returning  to 
his  Vermont  home  before  moving 
permanently  to  Washington. 

Transfer  of  the  Crosley  opera- 


tions, which  embrace  not  only  WLW 
and  shortwave  and  related  trans- 
mitters, but  also  the  vast  Crosley 
manufacturing  operations  (radios, 
refrigerators,  home  appliances, 
etc.),  may  be  effected  this  week,  it 
was  thought.  The  original  pur- 
chase option  would  have  expired 
July  16,  but  this  was  extended  one 
month  to  Aug.  16  because  of  the 
pendency  of  the  WLW  transfer  be- 
fore the  FCC  [Broadcasting,  July 
30].  The  contract  called  for  de- 
livery of  the  Crosley  stock  to  Avco 
within  five  days  of  FCC  approval. 

Three  Main  Issues 

H.  Preston  Coursen,  Avco  coun- 
sel, and  Duke  M.  Patrick,  Crosley 
counsel,  addressed  themselves  to 
three  main  issues  at  the  oral  argu- 
ments last  Thursday — questions 
propounded  by  the  FCC  itself  fol- 
lowing the  full-dress  two-day  hear- 
ing held  on  the  transfer  July  23-24. 
These  related  to  the  propriety  of  a 
corporation  with  other  interests 
owning  a  station;  the  fact  that  no 
price  had  been  placed  on  WLW  per 


se,  and  the  question  of  absentee 
ownership.  It  is  presumed  that  all 
three  of  these  issues  will  be  cov- 
ered in  the  forthcoming  opinions, 
as  well  as  in  the  recommendations 
to  Congress  for  specific  legislative 
authority. 

Questioning  from  the  bench  last 
Thursday  was  directed  not  only  to 
the  factors  involved  in  the  trans- 
fer of  WLW  but  also  to  the  con- 
tracted acquisition  of  WINS  New 
York  by  Crosley  from  Hearst  Ra- 
dio for  $1,700,000,  plus  $400,000  in 
time  exchange.  Whether  approval 
of  the  transfer  might  be  regarded 
as  automatic  approval  of  the 
Hearst-Crosley  transaction  ap- 
peared implicit  in  the  questioning 
from  the  bench,  but  counsel  for 
both  sides  argued  that  the  WINS 
transfer  was  an  entirely  separate 
proceeding  which  they  presumed 
the  FCC  would  handle  in  time. 

Both  attorneys  challenged  the 
Commission's  power  to  do  other 
than  approve  the  transfer  if  Avco 

(Continued  on  page  79) 
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Broadcast  Leaders  See  FM  Replacing  AM 


Few  Clear-Channel 
Stations  to  Cover 
Rural  Areas 

By  BILL  BAILEY 

STANDARD  broadcasting,  which 
this  year  celebrates  its  25th  anni- 
versary, will  be  replaced  entirely 
by  FM  except  for  scattered  clear- 
channel  stations  covering  remote 
rural  areas.  That's  the  consensus  of 
leading  broadcasters,  who  were 
among  some  25  witnesses  appear- 
ing before  the  FCC  last  week  with 
the  unanimous  plea  that  the  pro- 
posed Rules  &  Regulations  for  FM 
give  widest  possible  latitude  to  this 
new  service. 

With  military  cutbacks  mount- 
ing and   some  manufacturers  al- 


HEARING  on  proposed  FM  Rules 
&  Regulations  developed  unani- 
mous- opposition  to  any  move  ban- 
ning AM  operators  from  FM  field; 
pointed  up  scarcity  of  FM  channels 
in  light  of  peculiar  New  England 
problem;  brought  from  network 
heads  predictions  that  FM  even- 
tually will  replace  AM,  except  high- 
powered  clear  channel  stations  cov- 
ering rural  areas;  opposition  to 
Commission's  allocation  plan  as  de- 
feating its  purpose  to  serve  wider 
rural  territory.  FCC  showed  un- 
usual interest  in  rates,  programs. 


ready  in  production  on  receivers, 
the  Commission  is  expected  to  hand 
down  its  final  Rules  &  Regulations 
within  a  few  weeks.  Meanwhile  in- 
formal engineering  conferences  be- 
tween industry  and  Commission 
engineers  were  held  Wednesday 
and  Thursday  (see  this  page). 

Witnesses  for  the  major  net- 
works for  the  first  time  admitted 
that  FM,  if  given  the  chance,  would 


become  the  dominant  if  not  the  only 
broadcast  service.  They  implored 
the  FCC  not  to  shackle  FM  with 
regulatory  restraints. 

Disclosure  during  testimony  that 
the  70  channels  set  aside  for  com- 
mercial FM  would  not  be  adequate 
to  provide  four-station  competitive 
service  in  such  congested  areas  as 
are  found  in  New  England,  preci- 
pitated a  new  problem  for  the  FCC. 
The  "unlimited  competition"  theory 
in  such  areas  probably  would  not 
hold,  it  was  developed.  The  sug- 
gestion that  television  channel  No. 
6  (82-88  mc.)  might  be  diverted 
for  FM  to  provide  another  30  FM 
channels  is  being  considered  by  the 
Commission.  This  is  expected  to 
provoke  a  bitter  fight  with  video. 

Indications  that  James  C.  Petrillo 


Standards  for  Video,  FM 
Go  to  Commission 
For  Action 

TELEVISION  stations  will  be  di- 
vided into  four  classes  under  pro- 
posed standards  adopted  last  week 
by  a  joint  FCC-industry  engineer- 
ing conference  and  submitted  to 
the  Commission  for  formal  ap- 
proval. Frequencies  for  various 
parts  of  the  country  also  were  ten- 
tatively assigned. 

Proposed  standards  for  FM  were 
approved  by  another  joint  group 
and  sent  to  the  FCC  for  final  ac- 
tion. Receiver  standards  setting  a 
high  mark  in  reception  and  selec- 
tivity highlighted  FM  considera- 
tion Wednesday.  TV  action  was 
Thursday.  A  subcommittee  will 
work  on  facsimile  standards. 

The  TV  plan  provides  for  as- 
signment of  channels  for  400  tele- 


and  his  American  Federation  of 
Musicians  might  be  moving  into 
FM  were  seen  when  FCC  Chairman 
Paul  A.  Porter  questioned  G. 
Richard  Shafto,  representing  the 
NBC  Stations  Planning  &  Advisory 
Committee,  about  Petrillo's  in- 
terests. Mr.  Shafto  said  the  AFM 
head  had  been  a  "factor"  in  the 
decision  to  duplicate  AM  programs 
on  FM. 

Virtually  all  the  witnesses 
thought  the  proposed  regulations 
[Broadcasting,  July  16]  would 
throttle  FM,  notably  the  indecision 
as  to  whether  present  AM  owners 
could  continue  to  own  FM  outlets. 

While  the  FCC  evinced  keen  in- 
terest in  programs  and  rates  dur- 
ing the  three  days  of  hearing,  ques- 
tioning from  the  bench  indicated 


vision  stations  in  Class  A,  B  and  C 
to  125  of  the  140  metropolitan  dis- 
tricts of  the  U.  S.  Several  hundred 
Class  D  stations  will  be  available 
to  serve  the  remaining  15  metro- 
politan districts  and  other  areas. 

13  Channels  for  Cities 

Each  of  the  13  TV  channels  is 
designated,  under  the  plan,  for  cer- 
tain metropolitan  districts  except 
Channel  No.  1  (44-50  mc) ,  which 
will  be  reserved  for  low-powered 
stations  serving  small  communi- 
ties. 

Class  A  stations,  which  may  use 
Channels  2-13  inclusive,  will  be  as- 
signed to  metropolitan  districts 
having  large  populations  with 
limited  geographical  separations, 
in  the  northeastern  part  of  the 
country.  Class  B  stations  may  be 
assigned  throughout  the  U.  S.  to 
cities  having  smaller  population 
than  those  served  by  either  Class 
A  or  Class  C  outlets. 

Class  C  stations  also  shall  be  as- 
signed throughout  the  U.  S.,  with 
minimum  separation  of  170  miles 
on  co-channel  basis  and  85  miles 
on  adjacent  channel  from  Class  A 
or  other  C  stations.  Channels  2-13 
also  may  be  assigned  to  Class  C 
outlets.  Class  D  stations  shall  serve 
cities  not  having  adequate  service 
from  other  classes  of  outlets.  Serv- 
ice advantages  and  disadvantages 
of  all  stations  in  any  one  class  shall 
be  similar. 

Under  the  proposed  allocation 
New  York  and  Chicago  each  will 
get  seven  channels — 2,4,5,7,9,11,13 
for  Class  A  stations.  Los  Angeles 
will  be  assigned  the  same  channels 
for  seven  Class  C  stations.  Chan- 
nels 3,6,8  and  10  will  be  assigned 
to  Philadelphia  for  Class  A  sta- 
tions and  Detroit  will  get  the  same 
channels  plus  Channel  12,  also  for 
Class  A  stations.  San  Francisco- 
Oakland  area  will  use  Channels 
2,4,5,7,9,11  for  Class  C  stations. 

On  FM  engineers  agreed  on  a 
ratio  of  desired  to  undesired  sig- 
nals of  10  to  1  for  stations  operat- 
ing on  the  same  channel  and  2  to  1 


a  swing  toward  the  single-market 
plan  of  horizontal  competition  in 
FM,  with  rural  or  remote  coverage 
restricted  if  not  foreclosed.  Al- 
though CBS  and  certain  others 
vigorously  supported  the  single- 
market  proposal,  the  preponder- 
ance of  those  who  appeared,  in- 
cluding former  FCC  Chairman 
James  Lawrence  Fly,  opposed  such 
an  allocation  plan  as  one  failing  to 
utilize  the  maximum  FM  capacities. 

At  the  outset  Chairman  Porter, 
acknowleding  the  unanimity  of 
broadcasters  against  discrimina- 
tion in  AM-FM  ownership,  assured 
them  the  Commission  felt  that  the 
question  of  "ultimate  policy"  on 
ownership  of  both  AM  and  FM 

(Continued  on  page  17) 


for  stations  in  adjacent  channels, 
200  kc  removed.  The  formula  was 
offered  by  George  P.  Adair,  FCC 
chief  engineer,  who  presided  at 
both  sessions. 

Proposed  standards  governing 
allocations,  topographical  data, 
transmitter  location,  antenna  sys- 
tems, operating  power,  and  other 
matters  pertinent  to  FM  service, 
drafted  by  an  engineering  commit- 
tee which  met  July  23,  were  ap- 
proved with  minor  changes. 

On  the  interference,  the  pro- 
posals declare:  "Objectionable  in- 
terference is  not  considered  to  exist 
when  the  channel  separation  is  400 
kc   or  greater.    Accordingly,  FM 


FOUR  classes  of  television  stations 
are  proposed  in  tentative  alloca- 
tions adopted  by  FCC-industry 
joint  engineering  committee  and 
submitted  to  Commission  for  for- 
mal approval.  Channel  1  reserved 
for  small  communities;  Channels 
2-13  available  for  all  station  classes. 
FM  standards  adopted  by  engineers 
also  submitted  to  FCC;  subcom- 
mittee on  fax  standards  named. 


stations  in  the  same  city  or  same 
area  may  be  assigned  channels  400 
kc  apart.  In  the  assignment  of  FM 
facilities  the  Commission  will  en- 
deavor to  provide  the  optimum  use 
of  the  channels  in  the  band,  and 
accordingly  may  assign  a  channel 
different  than  that  requested  in  an 
application." 

Question  of  horizontal  polariza- 
tion as  standard  for  FM  antennas 
was  left  to  the  FCC  for  decision 
following  some  disagreement  among 
engineers  present.  Mi\  Adair- 
named  the  following  subcommittee 
to  formulate  proposed  standards 
for  facsimile: 

Curtis  Plummer,  FCC,  chair- 
man; William  Bauer,  Hart  S.  Cow- 
perthwaite,  Virgil  R.  Simpson, 
FCC;  John  V.  L.  Hogan,  WQXR- 
WQXQ;  Stuart  L.  Bailey,  Jansky 
&  Bailey;  T.  A.  M.  Craven,  Cowles 

(Continued  on  page  69) 


Drawn  for  Broadcasting  by  Sid  Hix 
"Young  Bosworth  really  gets  into  his  part!" 


Four  Classes  of  TV  Stations  Proposed 
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HEARD  AND  SEEN  at  final  arguments  before  FCC  on  rules  and  regu- 
lations to  determine  regulatory  fate  of  FM  (1  to  r)  Niles  Trammell,  NBC 
president  and  first  witness;  T.  A.  M.  Craven,  former  member  of  FCC  and 
now  vice-president  of  Cowles  Broadcasting  Co.;  E.  E.  (Ted)  Hill,  WTAG 
Worcester,  and  exponent  of  single  market  plan;  Lt.  Comdr.  Paul  A. 
leMars,  USNR,  former  chief  engineer  of  Yankee  Network,  which  pioneered 


high  power  FM;  Don  S.  Elias,  WWNC  Asheville,  and  chairman  of  NAB 
Legislative  Committee;  Mark  Woods,  president,  American  Broadcasting 
Co.  and  (smirking  in  background)  Keith  Kiggins,  American  station  rela- 
tions vice-president;  Paul  W.  Kesten,  executive  vice-president  of  CBS, 
who  led  the  presentation  of  that  network's  case. 


FM  Hearing 

(Continued  from  page  16) 
stations  is  "at  least  a  number  of 
.  ears  hence." 

He  made  it  plain  that  the  FCC 
jelieves  FM  eventually  will  replace 
\M,  except  possibly  for  clear- 
hannel  stations  (perhaps  with 
ligh-power)  serving  remote  rural 
ireas.  He  implied  that  the  FCC 
ilans  to  recapture  AM  frequencies 
vhen  FM  reaches  the  saturation 
>oint,  reallocating  those  AM  chan- 
lels  to  clear-channel  stations  and 
other  services." 

FCC  General  Counsel  Rosel  H. 
lyde  questioned  every  network  ex- 
cutive  and  several  independent 
>roadcasters  closely  regarding 
ates  to  be  charged  for  FM.  Al- 
hough  Mr.  Hyde  put  the  questions 
s  to  rates,  the  Commissioners 
vinced  interest  in  both  questions 
md  answers,  giving  rise  to  the 
peculation  that  the  general,  coun- 
el  was  carrying  out  a  Commission 
landate  in  following  that  line  of 
iterrogation. 

The  20  "mystery"  channels  re- 
srved  by  the  FCC  for  FM  "new- 
omers"  will  be  used  by  returning 
arvicemen  seeking  licenses,  it  was 
?vealed  by  Chairman  Porter.  (See 
iitorial,  Broadcasting,  March 
3).  Broadcasters  had  thought  the 
rea  of  the  spectrum  might  have 
sen  earmarked  for  proposed  sub- 
:ription  radio. 


Under  normal  procedure  the 
hearings  would  have  lasted  at  least 
four  days,  but  Chairman  Porter 
prodded  the  witnesses,  restricting 
cross-examination  and  in  some  in- 
stances asking  that  prepared  state- 
ments be  filed  rather  than  read. 

Lt.  Comdr.  Paul  A.  deMars, 
widely-known  FM  engineer  who 
attempted  to  challenge  the  Com- 
mission's proposals,  was  halted 
abruptly  Tuesday  afternoon  and 
told  to  present  his  argument  at  an 
ensuing  engineering  conference  on 
Wednesday.  He  attempted  to  show 
the  alleged  fallacy  of  the  FCC's 
allocation  plan. 

Porter  Admits  Error 

At  the  closing  session  Wednes- 
day, Chairman  Porter  said  "the 
chairman  was  premature  in  shut- 
ting off  Comdr.  deMars"  and  re- 
quested the  engineer  to  extend  his 
remarks  in  the  record.  Mr.  Porter 
announced  the  record  would  re- 
main open  until  after  Comdr.  de- 
Mars'  full  statement  is  incor- 
porated. 

The  hearings  developed  these 
highlights : 

1.  Major  networks  do  not 
plan  to  charge  for  service  to 
FM  stations  until  this  new 
form  of  broadcasting  is  prop- 
erly established. 

2.  Opposition  to  the  Commis- 
sion's proposed  requirement  of 
two  hours  daily  of  unduplicated 


programs  was  almost  unani- 
mous. 

3.  Commission's  proposal  to 
create  three  classes  of  stations 
and  define  the  service  area  of 
each  might  look  good  on  paper 
but  in  actual  practice  it  won't 
work,  broadcasters  generally 
contended.  New  England  looms 
as  "problem  child"  under  pro- 
posed allocation  plan  due  to 
terrain  and  adjacency  of  prin- 
cipal cities. 

4.  Former  FCC  Chairman 
Fly  and  former  Commissioner 
T.  A.  M.  Craven  lashed  out  at 
Commission's  proposed  regula- 
tions as  failing  to  serve  public 
interest  and  detrimental  to  de- 
velopment of  FM.  In  substance 
they  agreed  on  counter-pro- 
posals. (Messrs.  Fly  and  Craven 
seldom  agreed  on  policy  when 
they  served  together  on  the 
Commission). 

5.  All  networks  were  asked 
to  submit  to  FCC  schedules  of 
programs  capable  of  high- 
fidelity  transmission  and  recep- 
tion. 

Following  is  a  resume  of  testi- 
mony by  witnesses  in  the  order  of 
their  appearances: 

Monday 

HART  COWPERTHWAIT, 
Broadcast  Division,  FCC  Engineer- 
ing Dept.:  Presented  six  maps 
showing  potential  coverage  in  cer- 


tain areas  of  FM  under  FCC's  pro- 
posed rules,  compared  to  present 
FM  station  coverage.  Mr.  Fly  ob- 
jected to  exhibits. 

Trammell  Sees  an  Era  of 

Revolutionary  Advancement 

NILES  TRAMMELL,  president, 
NBC:  Radio  faces  new  and  revolu- 
tionary era  of  technical  advance 
that  will  demand  greatest  utiliza- 
tion of  resources,  skills,  operating 
experience  and  new  pioneering 
courage.  FM  will  permit  advance- 
ment on  three  major  fronts:  (1) 
Sound  broadcasting  will  improve 
with  high-fidelity  service  free  from 
noise  and  static;  (2)  Thousands  of 
new  stations  and  more  networks; 
(3)  Creation  of  local  and  network 
television,  combining  new  service 
of  sight  with  FM  sound  broadcast- 
ing. 

Wise  regulation  will  ensure  con- 
tinuity of  service  to  the  radio  audi- 
ence, rapid  improvement  in  the  art, 
establishment  of  new  services,  in- 
flux of  new  capital,  greater  em- 
ployment opportunities  in  the  in- 
dustry, and  maintenance  of  a  sound 
economic  structure  for  broadcast- 
ing. 

NBC  favors  minimum  operating- 
schedule  of  six  hours  daily;  be- 
lieves all  AM-FM  licensees  should 
be  permitted  to  broadcast  entire 
schedule  over  FM  facilities  as 
(Continued  on  page  36) 


X  OTHER  SIDE  of  fence,  figuratively  as  well  as  legally,  was  (1) 
lmes  Lawrence  Fly,  former  FCC  chairman,  making  his  maiden  appear- 
ice  before  agency  which  he  used  to  direct.  Group  representing  FMBI 
to  r)  Philip  G.  Loucks,  Washington  radio  attorney  and  FMBI  general 
•unsel;  Walter  J.  Damm,  WTMJ-WMFM  Milwaukee  and  FMBI  presi- 
snt;  Paul  Loyet  (rear),  chief  engineer,  WHO  Des  Moines,  and  Maj.  E. 
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H.  Armstrong,  daddy  of  FM.  Presenting  "single  market  plan"  was  Dr. 
Frank  Stanton,  CBS  vice-president  and  general  manager.  The  man  from 
Mt.  Asnebumskit,  John  Shepard  3d,  (r)  chairman  of  Yankee  Network, 
who  gambled  the  first  quarter-million  dollars  on  FM  nearly  a  decade  ago; 
Commissioner  Ray  C.  Wakefield  (background)  watching  examination. 


Radio  Needs  War  Ingenuity,  Says  Ryan 


NAB  Issues  Report 
On  Gains  Made 
In  Past  Year 

THE  RESOURCEFULNESS  of 
broadcasters  in  covering  war  news 
must  be  applied  to  peacetime  radio 
news  reporting  if  this  newly-tapped 
audience  is  to  be  retained,  J.  Harold 
Ryan,  retiring  President  of  the 
NAB,  tells  the  membership  in  his 
annual  report  for  1944-45. 

The  report,  conveyed  to  the  mem- 
bership by  mail  (through  NAB 
Reports),  in  the  absence  of  con- 
vention, was  released  today. 

Stressing  the  development  of  the 
art  news-wise,  Mr.  Ryan  observes: 
".  .  .  broadcasters  (after  victory) 
will  have  their  greatest  problem  to 
face  in  the  broadcasting  of  every 
day  news  in  such  a  way  as  to  re- 
tain the  interest  of  the  listener." 
"Forward-looking  stations,"  he 
says,  "will  increase  and  better 
their  news  personnel." 

The  Annul  Report  of  the  Presi- 
dent, accompanied  by  individual  re- 
ports from  12  committees  and  cor- 
porations supplemental  to  NAB, 
notes  that  the  industry  contributed 
$45,763,742  to  the  5th,  6th  and  7th 
War  Loan  Drives  in  time  and  talent 
alone;  it  reviews  the  membership 
growth  of  the  Association  during 
Mr.  Ryan's  15-month  incumbency 


— from  588  to  708  members;  it  re- 
veals that  the  current  resources  of 
the  Association  now  total  $261,- 
002.26.  On  April  1,  1944,  when  Mr. 
Ryan  assumed  the  presidency,  the 
figure  was  $92,320.91. 

Defends  Attitude 

Defending  his  attitude  on  the 
"business  of  broadcasting" — a  sub- 
ject he  covered  in  a  speech  deliv- 
ered in  Omaha  in  May,  1945 — Mr. 
Ryan  says:  "In  order  to  keep  the 
high  level  of  broadcasting  in  this 
country  broadcasters  have  to  think 
of  contracts,  sales,  cash  in  bank 
and — yes,    even    balance  sheets. 

NAB's  retiring  President,  J.  Har- 
old Ryan,  lauds  news  job  done  by 
broadcasters  in  war,  sees  need  to 
improve  news  organizations  to  hold 
audience;  points  to  BMB,  bond  sell- 
ing, broadcast  advertising  activi- 
ties as  year's  highlights  in  annual 
report  mailed  to  membership. 

They  are  necessary  accompaniment 
to  the  service  that  broadcasters  are 
striving  to  accomplish  for  the  pub- 
lic good.  I  have  no  apology  for  my 
support  of  the  system  of  competi- 
tive free  enterprise." 

The  retiring  President  pursues 
this  point  further  in  his  report,  re- 
viewing the  NAB  policy  toward 
FM  which  finds  the  Association 
soliciting  an  FCC  program  which 
would  permit  development  of  the 


new  audio  system  unfettered  by 
needless  regulation. 

Mr.  Ryan,  commenting  on  the 
fact  that  the  convention  was  aban- 
doned at  the  request  of  the  Office 
of  Defense  Transportation,  states 
his  belief  that  more  was  accom- 
plished through  small  regional 
meetings  than  would  have  been 
possible  at  a  national  parley.  "The 
more  intimate  atmosphere  was  pro- 
ductive of  more  really  valuable 
discussion,"  in  his  opinion. 

His  report  covers  briefly  the  de- 
velopment of  the  Broadcast  Meas- 
urement Bureau,  the  NAB's  activity 
in  labor  relations  (with  special 
comment,  on  his  own  appearance 
before  the  House  Committee  on 
Foreign  and  Interstate  Commerce 
with  relation  to  the  Petrillo  fight) , 
and  the  Association's  cooperative 
effort  with  the  Government  in  pro- 
moting the  war  effort. 

Mr.  Ryan  says  that  Broadcast 
Music  Inc.  is  progressing  rapidly, 
but  requires  "more  hit  tunes". 
Tunes  can  be  made  hits,  he  ob- 
serves, by  more  frequent  perform- 
ance on  stations — and  he  points  out 
that  station  licensees  are  stockhold- 
ers, in  most  cases,  in  BMI. 

Bright  Future 

He  forsees  a  bright  future  for 
broadcasting  after  the  war,  and 
emphasizes  the  need  for  rapid  de- 
velopment of  FM  and  television. 
He  salutes  Justice  Justin  Miller, 
President-designate  of  the  Associa- 


tion, as  a  man  who  "will  safely  di- 
rect our  ship  no  matter  how  rough 
may  be  the  waters". 

In  concluding  his  report,  Mr. 
Ryan  thanks  the  membership  and 
Board  of  the  NAB,  and  the  work- 
ing committees,  for  their  support. 
He  announces  his  intention  of 
"withdrawing  from  the  bright  cir- 
cle of  light  that  beats  on  the  Pres- 
ident of  the  NAB  and  going  back 
to  my  own  interests".  He  is  execu- 
tive vice-president,  general  mana- 
ger of  Fort  Industry  Co.,  Toledo. 

Departmental  reports  include: 

Research 

Included  among  activities  is  the 
Broadcast    Measurement  Bureau, 
started  10  months  ago,  and  since 
incorporated    by    the    NAB,  the 
American   Assn.    of  Advertising 
Agencies,  and  the  Assn.  of  Na 
tional  Advertisers.  The  Research 
Committee  of  NAB  has  expresse 
desire  to  work  as  closely  as  possibl 
with  BMB  in  compiling  radio  own 
ership  data.  NAB  Research  is  also 
active  in  the  Audience  Measure 
ment  Project,  proposed  to  be  thi 
major  activity  of  the  committee  fo 
the  year;  war  effort  broadcasting 
preparing  annual  estimate  of  radii 
ownership ;      determining  exces: 
profits  tax;  working  with  advisorj 
committee  on  government  question 
naires;  office  forms  and  practice 
committee;  and  miscellaneous. 

Department  functions  on  behal 
(  Continued  on  page  81) 


Industry  Watches  for  Petrillo's  Move 

Court  Decision  Is 
Victory  for 
NABET 


By  BRUCE  ROBERTSON 

WHAT  will  Jimmy  Petrillo  do 
now? 

That  was  the  $64  question  last 
week,  as  attorneys  for  NBC  and 
American,  the  National  Assn.  of 
Broadcast  Engineers  and  Tech- 
nicians and  the  American  Federa- 
tion of  Musicians  studied  the  deci- 
sion of  the  U.  S.  Circuit  Court  of 
Appeals  upholding  the  ruling  of 
the  National  Labor  Relations 
Board  in  the  platter-turner  case 
[Broadcasting,  July  30]. 

Networks  Bound 

In  essence,  networks  are  ordered 
to  continue  their  previous  practice 
of  having  engineers  operate  the 
turntables  in  their  owned  and  man- 
aged stations,  with  the  exception  of 
Chicago  where  musicians  are  en- 
gaged. This  is  a  victory  for 
NABET,  independent  technicians 
union,  and  a  defeat  for  the  AFM, 
which  has  maintained  that  mu- 
sicians should  be  employed  through- 
out the  systems. 

Networks  are  now  bound  to  ne- 
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gotiate  platter-turner  contracts 
with  NABET,  unless  the  Circuit 
Court  stays  its  order  pending  pos- 
sible proceedings  before  the  Su- 
preme Court.  A  period  of  90  days 
is  allowed  for  the  filing  of  a  peti- 
tion for  review  by  the  Supreme 
Court,  but  unless  AFM  acts  prompt- 
ly in  obtaining  a  stay  it  is  probable 
that  network  contracts  with 
NABET  will  have  been  completed. 
Negotiations  between  NABET  and 
the  networks  will  begin  as  soon  as 
the  NLRB  enforcement  order  is 
signed  by  the  court. 

One  phase  of  the  decision  is  dis- 
turbing to  the  networks.  They  had 
alleged  that  Mr.  Petrillo,  AFM 
president,  had  threatened  them  with 
a  series  of  wildcat  strikes  against 
their  major  commercial  musical 
shows  if  they  signed  a  contract 
with  NABET  for  platter-turners. 
Their  briefs  had  requested  the 
court  to  make  its  decision  binding 
upon  the  AFM  as  well  as  on  them. 
This  the  court  did  not  do,  stating 
in  the  decision  written  by  Judge 
Thomas  W.  Swan,  "we  are  not, 
however,  convinced  of  the  necessity 
of  expressly  restraining  AFM". 

"We  shall  not  assume  that  AFM 
will  not  respect  our  decision,"  said 
the  court.  "If  an  attempt  to  pre- 
vent the  companies  from  comply- 


ing with  our  order  should  be  made 
it  would  seem  that  ordinary  con- 
tempt procedures  available  against 
a  person  with  knowledge  of  the  de- 
cree although  not  named  in  it 
would  enable  the  court  to  protect 
its  order.  Accordingly  the  enforce- 
ment order  will  issue  in  the  custo- 
mary form  against  the  respondent 
companies  only." 

Decision  dismisses  AFM's  con- 
tention that  NABET  is  a  company 
dominated  union  and  the  AFM  re- 
quest for  permission  to  present  ad- 
ditional evidence  to  that  effect, 
stating  that  "the  record  shows  in- 
excusable delay  on  the  part  of 
AFM  in  initiating  such  a  proceed- 
ing." Decision  states  further: 
"There  is  nothing  in  the  motion 
papers  to  indicate  that  a  remand 
for  additional  evidence  would  pro- 
duce anything  new  or  additional  to 
what  the  Board  has  already  investi- 
gated." 

Appeal  Basis 

Judge  Harrie  B.  Chase  concurred 
in  the  majority  decision  but  a  dis- 
senting opinion  was  recorded  by 
Judge  Charles  E.  Clark. 

Commenting  on  the  decision, 
Mark  Woods,  president  of  Ameri- 
can, said:  "We  at  American  are 
happy  to  have  a  Federal  court  de- 


cision   determining    the  jurisdic 
tional  dispute  which  has  been  ii 
progress  for  some  time  between  th< 
musicians'    union    and   the  engi 
neers'  union  over  the  so-called  plat 
ter-turners   in   broadcasting.  Thi 
recent  decision  of  the  Circuit  Cour 
of  Appeals  upholds  the  determina 
tion  made  by  the  NLRB  approvini  I 
the  employment  pattern  which  wa  | 
followed  by  us  for  many  years.  Ou: 
practice  was  to  contract  with  thj 
musicians  as  to  platter-turners  ii 
Chicago  and  with  NABET  as  t< 
engineers  who  perform  the  platter  [ 
turning  function  at  our  other  oper ! 
ation  points.  The  opinion  of  th; 
court  explicitly  and  correctly  state 
that  we  employers  did  not  have  an;t 
quarrel  with  the  NLRB  ruling  but1 
that  we  did  want  the  ruling  to  b 
approved  and  enforced  by  a  cour 
order  binding  upon  all  concerned,  f 
Niles    Trammell,    president  o| 
NBC',  said:  "The  NBC  welcome^ 
adjudication  by  the  United  State 
Circuit  Court  of  Appeals,  Secon 
Circuit,  of  the  issues  between  thi 
company,   the  National  Assn.  c 
Broadcast  Engineers  and  Techn 
cians  and  the  American  Federatio 
of  Musicians  with  respect  to,  pla' 
ter-turners;  NBC  will,  of  cours. 
comply  with  the  final  judgment  c  \ 
the  court." 
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Out  of  the  Dark 


f 

ri  You  can  travel  through  the  darkness  in  this  Mt. 
Shasta  tunnel  for  miles  .  .  .  and  when  you  burst  out 
into  the  open  your  eyes  blink  shut  in  the  western  sun. 

It  works  just  the  opposite  when  time  buyers  who've 
been  pounding  along  in  the  rut-cavern  of  old-time 
buying  standards  . . .  learn  about  a  station  like  W-I-T-H. 


W-I-T-H  is  an  independent  station  in  the  five-station 
c1big  town  of  Baltimore. 


And  when  buyers  get  the  proof  that  W-I-T-H  pro- 
duces the  greatest  number  of  listeners-per-dollar-spent 
.  .  .  their  eyes  blink  open  with  delight! 

Facts  to  prove  the  W-I-T-H  story  are  available. 


Tom  Tinsley,  President 


WITH 

BALTIMORE,  MD. 

Represented  Nationally  by  Headley-Reed 


NG 


Broadcast  Advertising 


August  6,  1945    •    Page  19 


ROCK  FORD 

I  LLI  N  O  I  S 


1944  RETAIL  SALES 
$85,975,000 

METliOPOUTAIS 
POPULATION 
1114)00 

 WROK  — 

NATL.  REP.:  HEADLEY-REED  CO.  , 

AMERICAN  NETW  ORK 


Siepmann  Finds  Flaws  in  U.  S.  Radio 


His    Writings  Indicate 
Ex-BBC  Executive  Is 
Program  Critic 

By  ROBERT  K.  RICHARDS 

CHARLES  ARTHUR  SIEPMANN 
finds  room  for  improvement  in  the 
American  system  of  broadcasting. 

At  least,  such  is  indicated  by  the 
public  writings  of  the  former 
British  Broadcasting  Corp.  execu- 
tive who  has  been  retained  by  the 
FCC  for  a  "temporary  internal  as- 
signment" [Broadcasting,  July 
30]. 

Mr.  Siepmann  is  being  paid 
$8,000  a  year  plus  $6  per  diem  to 
devise  a  system  for  expediting  li- 
cense renewal  methods.  His  back- 
ground does  not  seem  to  qualify 
him,  particularly,  for  such  a  te?h- 
nical  job,  since  his  previous  broad- 
casting experience  has  been  with 
government-operated  or  supervised 
forms  of  the  art — the  BBC  and 
the  U.S.-OWI  Overseas  Division. 

Programming  Expert 

He  does  appear  to  have  wide  ex- 
perience, however,  in  programming 
matters.  Since  it  is  apparent  that 
his  presence  at  the  FCC  probably 
was  motivated  by  Commissioner 
Clifford  J.  Durr,  who  himself  has 
looked  askance  at  American  pro- 
grams, it  might  follow  that  Mr. 
Siepmann's  survey  of  licensing  pro- 
cedures could  lead  him  into  pro- 
gram channels.  There  he  would  be 
at  home. 

He   joined   the   BBC    in  1927; 


served  there  as  Director  of  Talks, 
1932-35;  as  Director  of  Regional 
Relations,  1935-36;  and  as  Director 
of  Programme  Planning,  1936-39. 
In  the  latter  year,  he  came  to  Har- 
vard University  as  a  visiting  lec- 
turer. 

In  a  foreword  to  a  monograph, 
"Radio  in  Wartime",  No.  26  in  a 
series  about  "America  in  a  World 
at  War"  (Oxford  University 
Press),  Mr.  Siepmann  is  described 
as  "Adviser  to  the  President  (of 
Harvard)  on  radio  developments" 
and  is  further  identified  as  "con- 
ducting research  on  the  social  and 
educational  significance  of  radio  in 
the  United  States." 

CHARLES  A.  SIEPMANN,  former 
BBC  executive,  is  still  at  work  in 
FCC.  In  article  for  Public  Opinion 
Quarterly  (1941)  he  points  direc- 
tion he  feels  radio  should  go  to 
provide  better  service.  He  thinks 
broadcasters  have  created  illusion 
that  people  like  what  they  hear. 

It  has  been  noted  that  Mr.  Siep- 
mann finds  room  for  improvement 
in  American  broadcasting.  Many  do, 
of  course,  including  American 
broadcasters.  But  Mr.  Siepmann's 
course  in  the  problem  is  steered 
almost  directly  in  the  wake  created 
by  Commissioner  Durr's  ship  of 
state.  Mr.  Siepmann  is  querulous 
about  "public  service." 

Writing  in  Public  Opinion  Quar- 
terly (June  1941)  under  the  title 
"Further  Thoughts  on  Radio  Crit- 


icism" and  urging  wider  profes-J 
sional  critiques  for  American  radio - 
entertainment,  he  notes:  "The  safe- 
guarding of  democratic  processeslj 
demands  such  a  foil  (criticism), 
both  to  rampant  commercialism  and: 
government  bureaucracy." 

Later,  "What  are  the  motives  and' 
the  principles  by  which  the  en-* 
trepreneur  determines  radio's  bill 
of  fare?"  (Apparently  the  "entre- 
preneur" in  this  case  is  the  "li- 
censee"). "Why  do  we  get  what)) 
we  hear  and,  equally  important:, 
how  does  it  come  about  that  wel 
hear  either  nothing  or  so  little  oil 
subjects  and  issues  most  apt  to! 
the  techniques  of  radio  and  itl 
potential  range  of  public  service?'! 

No  Answer 

Mr.  Siepmann  poses  this  questior 
but  does  not  undertake  to  answeJ 
it.  He  writes  further,  in  the  sameg 
article:  "Radio  research  relates  tdj 
and  needs  to  be  integrated  wit| 
parallel  research  in  the  socia- 
sciences  and  in  psychology."  It  ijj 
believed  that  Mr.  Siepmann,  in  thi| 
instance,  is  suggesting  that  ther| 
should  be  a  keener  devotion  t<| 
analysing  listeners  and/or  broadi 
casters. 

Such  deduction  might  be  im 
pelled,  at  least,  by  his  further  obj 
servation,  ".  .  .  by  creating  in  thj 
interest  of  quick  returns  and  o. 
successful  merchandising,  the  illuj 
sion  that  it  gives  people  what  thej 
want,  radio  has  failed  in  leadershil 
and  in  appreciation  of  what,  give! 
(Continued  on  page  78) 


WPBSeesHalf-ScaleRadioProductiori 


Full    Output    by  First 
Quarter  of  1946 
Predicted 

BARRING  unforseen  developments 
in  the  military  situation,  the  radio 
and  electronics  equipment  industry 
will  be  authorized  to  produce  ap- 
proximately one-half  its  prewar  ci- 
vilian rate  during  the  last  quarter 
of  1945.  It  should  reach  the  full 
prewar  rate  in  the  first  quarter  of 
1946,  Melvin  E.  Karns,  newly  ap- 
pointed director  of  the  WPB  Radio 
&  Radar  Division,  told  a  meeting 
of  the  Receiving  Tube  Scheduling 
Industry  Advisory  Committee  last 
week. 

War  Needs  First 

Emphasizing  that  the  authoriza- 
tions will  be  made  "on  the  clear 
understanding  that  war  needs  must 
be  filled  first",  Mr.  Karns  cau- 
tioned that  because  of  the  con- 
tinued tightness  of  materials  the 
quantity  of  equipment  produced 
and  made  available  during  these 
periods  might  well  be  considerably 
under  the  amount  authorized.  He 
made  this  statement,  WPB  said,  "to 
allay  any  false  impressions  that 
sufficient  production  and  delivery 


of  home  radio  sets  will  be  achieved 
to  satisfy  public  demand  by  the  end 
of  this  year". 

Mr.  Karns  predicted  that  recon- 
version of  the  radio  manufactur- 
ing industry  is  expected  to  be 
quicker  and  easier  than  any  other 
major  industry  and  "will  be  ac- 
complished without  interference 
with  the  war  effort".  Committee 
members  were  told  by  W.  W.  Van 
Twistern,  chief  of  the  Division's 
production  and  distribution  schedul- 
ing unit,  that  the  meeting  would 
probably  be  the  last  unless  a  sud- 
den shift  in  military  requirements 
should  occur. 

Chief  purpose  of  the  meeting  was 
to  review  and  schedule  production 
and  distribution  of  receiving  tubes 
and  to  adjust  schedules  in  filling 
rated  orders  of  the  military  serv- 
ices, Lend-Lease  and  for  interna- 
tional aid  for  the  balance  of  1945. 
Manufactux*ers  were  advised  that 
military  orders  must  still  take 
precedence  over  other  rated  orders 
and  that  orders  for  replacement 
tubes  must  be  filled  before  tubes 
are  offered  to  receiver  manufac- 
turers. 

The  Committee  also  discussed 
the  recent  action  of  WPB  in  revis- 
ing Order  L-265,  the  first  major 


step  in  the  reconversion  of  the  ele<B 
tronics    industry  [Broadcasting 
July    30].    The    revision  removal 
basic  controls  on  the  production 
all  radio  components  and  relax* 
restrictions  on  the  sale  of  all  en 
equipment  which  may  be  produce 
under  spot  authorization. 

Applications  Coming  In 

Applications  for  production  c 
radio  equipment  under  "spot 
meanwhile,  were  dribbling  in  froi 
WPB  district  offices  in  much  smalle 
volume  than  was  expected.  R' 
quests  for  authorization  to  produc 
transmitters  have  been  very  fe 
although  the  spot  authorizatic 
procedure  was  announced  mw 
than  a  month  ago  and  directioi 
for  filing  were  sent  out  more  tha 
three  weeks  ago  [Broadcastin 
July  2,  16].  Even  the  number  < 
requests  received  for  receiver  ma: 
ufacture  has  been  surprisingly  lc 

It  was  believed  that  the  dean 
of  applications  is  due,  at  least 
part,  to  inability  of  manufacture 
to  indicate  the  source  of  supply 
components  needed  for  products 
of  end  equipment,  as  required  1 
WPB.  Failure  of  companies  to  fi 
for  transmitters,  for  which  an  u 
(Continued  on  page  69) 
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VIRGINIA   STATE   CAPITOL.   RICHMOND.  VIRGINIA 

Linoleum  block  print  for  wrva  by  Charles  Smith 


CAPITOL  OF  THE  OLD  DOMINION .... 

Virginia's  State  Capitol,  completed  in  1792,  was  planned  by  Thomas  Jefferson  when  he  was  Minister  to  France,  and 

inspired  by  the  Maison  Carree,  at  Nismes  ....  which  leads  many  to  identify  him  as  the  father  of  the  monumental 

portico  so  typical  of  the  early  nineteenth  century  mansions  throughout  the  South.  Here,  just  across  the  street  from 
W  R  VA's  Richmond  studios,  the  oldest  representative  legislature  in  the  Western  Hemisphere  still  meets. 
Standing  in  the  rotunda  of  the  old  center  part  of  this  beautiful  structure  is  the  most  celebrated  work  of  the 

great  French  sculptor,  Houdon — the  life-size  statue  of  Washington,  the  only  one  posed  from  life  which  is 
Still  in  existence  today.  Such  heritage  of  the  past  provides  Virginians  with  friendly  inspiration 

and  determination  to  build  for  the  future.  WRVA,  too,  holds  such  heritage  a  spur  and 
an  impetus  to  greater  effort  .  .  .  that  its  rightfully  won  place  in  this  friendliness  shall  remain  real  and  constant. 

H 


50.000  WATTS  ....  NIGHT  AND  DAY 
STUDIOS  IN  RICHMOND  AND 
NORFOLK,  VIRGINIA 


The  22A  started 
going  places  in  1936 


o  VVSLCeS ' 


The  22D  is  a  favorite 
for  remotes  today! 


Buy  all  the  War  Bords  you  can 
.  .  .  and  keep  all  you  buy! 


^^hen  Bell  Labs  and  Western  Electric  packed  complete,  high  quality  speech 
input  equipment  into  two  suitcases  —  ready  to  go  places  —  they  revolutionized 
the  handling  of  remote  pick-ups. 

The  22A  of  1936  was  followed  by  the  22B  and  22C  and  by  the  still 
further  improved  22D.  Like  so  many  other  Western  Electric  innovations,  the 
22  Type  was  so  right  in  original  design  that  it  is  still  setting  the  pace  nine 
years  later! 

When  we  can  return  from  war  work  to  peace  production,  count  on  Bell 
Telephone  Laboratories  and  Western  Electric  to  continue  setting  the  pace  in 
remote  pick-up  equipment. 


WHCU  Program  Check  Kept  Current 


UP-TO-DATE  records  on  public  service  activities  are  kept  by  WHCU 
Ithaca,  N.  Y.,  as  shown  by  the  monthly  totals  of  programs  and  announce- 
ments entered  into  the  public  service  ledger. 


Automatic  Tally  Provides 
Spot  Check  on  Public 
Service  Job 

JUST  what  is  the  extent  of  the 
nublic  service  job  done  by  the  aver- 
age radio  station? 

Most  station  managers  know 
their  stations  are  serving  the  war 
\  c.fort,  supporting  civic  agencies, 
aiding  local  charities,  etc.,  but  few 
:an  answer  a  pointed  question  as 
to  just  how  much  help  an  organi- 
zation is  getting  from  a  station. 

Report  in  Three  Minutes 

One  station  which  has  devoted 
onsiderable  thought  to  this  subject 
is  WHCU  Ithaca,  N.  Y.,  which  has 
developed  a  method  of  preparing 
within  three  minutes  an  accurate 
I  account  of  its  public  service  activi- 
ies  from  the  beginning  of  the  fiscal 
year  to  the  date  of  request. 

"We  have  always  felt",  Michael 
R.  Hanna,  WHGU  general  man- 
ager, writes  Broadcasting,  "that 
we  must  never  be  in  a  position 
where  we  know  too  little  about  our- 
selves. We  have  found  that  taking 
things  for  granted  can  very  often 


BECAUSE  of  the  increasingly 
strict  perusal  of  radio's  public 
service  activities  by  the  FCC,  the 
need  for  a  detailed  and  accurate 
statement  of  broadcast  time  con- 
tributed to  this  phase  of  station 
operation  has  become  of  paramount 
importance.  Herewith,  BROAD- 
CASTING describes  the  automatic 
tally  system  employed  by  WHCU 
Ithaca,  N.  Y.,  to  provide  a  running 
record  of  public  service  programs. 


result  in  rude  awakenings.  Con- 
crete evidence  of  our  'good  inten- 
tions' must  be  available  to  all  crit- 
s  at  a  moment's  notice.  Annual 
reports  written  from  memory 
should  be  and  are  taken  for  what 
they're  worth  and  we  think  that 
in  more  than  a  few  cases  even  the 
'face  value'  leaves  much  to  be 
desired." 

Mr.  Hanna  is  interested  in  what 
ot  r  stations  are  doing  and  sug- 
gests that  a  little  pioneering  in 
this  field  might  result  in  a  stand- 
ardized process  for  the  entire  in- 
d1  bry.  "Perhaps,  too,"  he  observes, 
'js.  ne  FCC  questions  would  not  be 
quiLe  so  embarrassing  if  we  were 
sure  we  were  not  going  to  be  caught 
with  our  records  down." 

The  method  used  at  WHCU  en- 
ables the  station  to  keep  a  running 
tally  day  by  day  of  all  public  serv- 
ice announcements  and  programs. 

Each  morning  the  control  logs 
for  the  preceding  day  are  thorough- 
ly checked  for  public  service  an- 
nouncements and  programs.  The 
name  of  the  program  or  announce- 
ment is  then  transferred  from  the 
control  log  to  the  daily  tally  sheet 
and  placed  in  the  proper  column. 
At  the  end  of  the  month,  the  total 
announcements  and  programs  are 
entered  in  the  public  service  ledger. 

In  the  annual  report  of  its  pro- 


gram department  for  1943,  for  ex- 
ample, WHCU  recorded  2,413  pro- 
grams devoted  to  some  phase  of 
the  war  or  some  phase  of  public 
service.  These  programs  filled  739 
hours  or  15.1%  of  the  station's 
broadcast  time.  The  figures  do  not 
include  music,  variety  and  strictly 
entertainment  programs  which  de- 
vote time  to  war  messages  nor  spot 
announcements  allocated  on  the 
networks  by  OWL 

The  WHCU  report  provides  a 


breakdown  of  educational,  war  ef- 
fort, musical,  religious,  news,  pub- 
lic service  and  other  categories  of 
programs.  It  shows  war  programs 
accounting  for  8.5%  of  broadcast 
hours;  public  service,  as  distinct 
from  war  shows,  6.6%;  education- 
al, including  programs  from  Cor- 
nell U.,  9.7%;  musical  programs, 
classical,  semi-classical  and  popu- 
lar, 30.3%;  religious,  2.2%;  news, 
13%.  The  remaining  time  was  tak- 
en up  by  special  events,  daytime 
serials,  dramatic  shows  and  sports. 


CANADA  CONSIDERS 
EQUIPMENT  RESALE 

SPECIFICATIONS  for  standardi- 
zation of  new  and  used  broad- 
casting equipment  were  discussed 
at  Ottawa  on  July  25  by  engineers 
of  the  Department  of  Transport, 
Canadian  Association  of  Broad- 
casters, Canadian  Broadcasting 
Corp.,  consulting  engineers  and 
manufacturers  engineers.  Require- 
ment that  equipment  must  be  from 
a  recognized  manufacturer  was  be- 
ing considered. 

With  some  30  Canadian  stations 
authorized  to  expand  from  1  kw  to 
5  kw,  and  a  number  of  smaller  ones 
to  1  kw,  some  were  expected  to  buy 
up  prewar,  composite  and  used 
equipment  from  stations  going  to 
higher  power.  Establishment  of 
standards  for  resale  by  stations  of 
such  equipment  was  the  purpose  of 
the  meeting. 

Attending  were  J.  W.  Bain  and 
Wilbur  B.  Smith  of  the  Depart- 
ment of  Transport's  standards 
section,  Ottawa;  H.  S.  Dawson, 
CAB,  Toronto;  Norman  Olding  and 
W.  G.  Richardson,  CBC,  Montreal; 
Bert  Knox,  RCA-Victor,  Montreal; 
J.  P.  Aston,  Northern  Electric, 
Montreal;  H.  Farmer  and  R.  De- 
saultiers,  Canadian  Marconi,  Mon- 
treal; Keith  MacKinnon,  consulting 
engineer,  Ottawa;  Col.  J.  Steele, 
consulting  engineer,  Ottawa;  and 
Dr.  F.  Howes,  McGill  University, 
Montreal. 


Book  by  Dr.  Ramo 

DR.  SIMON  RAMO,  research  engi- 
neer of  the  General  Electric  Re- 
search LaboratSry,  has  written 
Introduction  to  Microwaves  (Mc- 
Graw-Hill Book  Co.,  New  York, 
$1.75). 


Stations  Best  Fitted  to  Pass  on  Copy 


By  DAVID  BAYLOR  & 
RALPH  WORDEN, 

Program  Director  &  News  Editor, 
WGAR  Cleveland 

There  are  a  lot  of  things  in- 
volving operational  policy  on  which 
U.  S.  radio  stations  do  not  agree, 
but  one  on  which  they  agree  to  a 
man  is  they  don't  want  Govern- 
ment censorship,  except  security 
censorship  in  wartime,  which  is  to 
be  expected.  So  they  have  been 
most  active  and  generally  united 
against  anything  which  might  in- 
dicate the  imminence  of  govern- 
ment control. 

Now,  Mr.  Courtland  D.  Fer- 
guson [Broadcasting,  June  4] 
contends  radio  stations  themselves 
are  not  above  censorship  on  their 
own  account.  By  censorship  I  as- 
sume he  means  government  will 
determine  the  acceptability  of  ad- 
vertising copy. 

There  is  no  argument  with  the 
place  of  the  advertising  agency  in 
radio.  But  there  are  a  couple  of 
basic  things  about  Mr.  Ferguson's 
views  to  which  we  believe  most 
radio  stations  will  take  exception. 

He  states:  "In  many  cases  con- 


tinuity acceptance  departments 
are  becoming  more  brazen  in  their 
dictation  to  advertisers  as  to  what 
shall  be  permitted  on  the  air." 

Station  Responsibility 

To  that,  let  us  all  utter  a  pear- 
shaped  "bravo".  It  is  a  healthy 
indication  that  they  have  ceased  to 
be  guided  only  by  the  Federal 
Trade  Commission  or  the  Food  and 
Drug  Administration,  who  are  con- 
cerned first  with  the  truth  of  radio 
copy,  and  second  with  the  honesty 
of  the  manner  in  which  a  food  or 
drug  product  is  advertised.  Neither 
of  these  factors  is  enough.  A  con- 
tinuity acceptance  department 
must  concern  itself  with  the  suit- 
ability of  copy  from  other  stand- 
ards. If  the  copy  is  in  bad  taste, 
who  is  responsible?  The  radio  sta- 
tion which  supplies  approximately 
20%  of  commercial  copy  or  the 
advertising  agency  which  supplies 
the  other  80%? 

When  you  come  right  down  to  it, 
who  has  a  better  right  to  pass 
upon  the  suitability  of  copy  which 
goes  in  its  air  than  the  radio 
station?  The  farmer  has  a  right  to 
say  what  crops  shall  be  planted 


on  his  land,  and  the  department 
store  owner  has  a  right  to  say 
what  merchandise  will  be  sold 
over  his  counter.  Every  radio  sta- 
tion is  an  individual  business  en- 
terprise. Its  owner  or  manager 
has  a  substantial  investment  in 
his  establishment.  If  he  is  to  oper- 
ate it  at  a  profit,  he  must  please 
the  client,  the  advertising  agency, 
his  own  conscience  (and  believe  it 
or  not  he  has  one),  but  most  of 
all,  he  must  satisfy  the  audience. 
Must  Satisfy  Client 

The  advertising  agency,  on  the 
other  hand,  must  satisfy  the 
client,  and  no  one  else.  He  is  not 
concerned  with  a  full  day's  pro- 
gram balance.  He  doesn't  care 
how  his  client's  program  ties  in 
with  the  rest  of  the  day's  opera- 
tion, so  long  as  it  doesn't  affect 
his  Hooper,  and  most  of  all,  he 
doesn't  have  to  answer  to  the  FCC 
if  the  station  he  uses  does  not 
operate  in  the  "Public  Interest, 
Convenience  or  Necessity". 

To  quote  from  Mr.  Ferguson's 
article  again:  "I  believe  that  ad- 
vertising agencies  and  production 
people  generally  could  cite  dozens 
(Continued  on  page  66) 
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We're  up  bright  and  early  every 
morning  at  WJW,  for  we  have  some 

360  different  products  to  sell  in  over 
685,000  radio  homes.  In  the  Cleve- 
land area,  WJW  selling  impressions 
cost  less.  Based  on  actual  audience 
figures  in  Cleveland,  WJW  delivers 
more  daytime  listeners  per  dollar... 2 3 
to  37%  more . . .  than  any  other  station. 


BASIC  MAM  850  KC 

ABC  Network    MW .1  WW  5000  Watts 

CLEVELAND,  WW  WW  DAY  AN°  N'°HT 

REPRESENTED     NATIONALLY     BY     HEADLEY-REED  COMPANY 
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Barn  on  the  Beam 

A  BARN  on  the  farm  of 
Charles  A.  Pond,  near  Foun- 
tain Head,  Tenn.,  is  picking 
up  radio  broadcasts !  A  month 
ago,  the  Nashville  Banner 
printed  the  story  of  the  mys- 
terious "radio  barn".  George 
Reynolds,  chief  engineer  at 
WSM  Nashville,  and  other 
radio  technicians  were  skep- 
tical. Such  a  radio  pick-up 
by  a  building  is  caused,  in 
rare  instances,  by  atmos- 
pheric conditions  "if  the 
building  is  near  a  transmit- 
ter." Pond's  barn  is  miles 
from  a  radio  tower. 

One  Saturday  night,  recent- 
ly, neighbors  heard  the  haunt- 
ing folk  music  of  the  Grand 
Ole  Opry.  They  called  Pond 
to  inquire  if  a  barn  dance 
were  being  given.  Investiga- 
tion revealed  radios  of  neigh- 
boring farmers  were  not  on, 
ruling  out  the  possibility  of 
an  echo.  Since  the  freak 
barn  was  first  discovered, 
workers  on  the  Pond  farm 
and  others  have  witnessed  the 
strange  incident  many  times. 
On  nights  when  the  air  is 
cool  and  the  wind  quiet,  Pond 
says  the  barn  picks  up  WSM 
programs  regularly. 

The  experts  smile  —  the 
neighbors  admit  they're  baf- 
fled and  meanwhile,  Pond's 
general  store  at  Fountain 
Head,  as  well  as  his  nearby 
lake  and  fish  ponds  are  doing 
a  land  office  business. 


Berlin  Broadcasts 
From  One  Studio 

Four  Networks  Use  Facilities 
Without  Hitch  Since  July  2 

A  TINY  room  in  an  attic  over 
press  headquarters  is  the  studio  for 
all  Berlin  broadcasts  to  the  U.  S. 

Total  equipment  is  a  table,  lamp, 
microphone,  amplifier,  two  chairs 
and  a  pair  of  earphones — all  pre- 
war. The  four  nets  have  used  the 
studio  without  a  hitch  since  July  2. 

Time  checks  are  handled  from 
New  York  via  radio,  due  to  lack  of 
clocks  and  telephones.  Time  book- 
ings are  made  directly  by  the  cor- 
respondents, supervised  by  Lt.  Col. 
Howard  Nussbaum,  former  NBC 
producer,  and  radio  officer  for  the 
group. 

Although  there  are  two  circuits 
available  via  Mackay  radio,  only 
one  broadcast  can  go  out  at  a 
time  because  of  the  studio  limita- 
tions. BBC  has  set  up  a  mobile 
transmitter  near  the  American 
studios,  and  RCAC  is  now  working 
on  plans  to  establish  a  permanent 
code  voice  station  with  16  truck- 
loads  of  equipment  hauled  from 
France. 

Under  Russians 

Only  other  outlet  in  the  Berlin 
area  is  a  former  German  station, 
'Haus  der  Rundfunk",  operating 
under  Russian  supervision  part  of 
each  day  with  news  and  recorded 
music. 

Six  months  ago,  when  SHAEF 
began  planning  for  "operation 
eclipse",  the  occupation  of  Berlin, 
the  intention  was  to  send  in  an  air- 
borne expedition  with  a  handful  of 
correspondents  to  go  in  with  the 
paratroopers.  Columbia  won  the 
toss  and  chose  Richard  C.  Hottelet 
to  represent  combined  American 
radio.  But  the  Russians  took  Berlin 
alone  and  since  May  there  have 
been  lengthy  negotiations  to  get 
Allied  correspondents  into  the  city. 

They  went  in  on  July  2,  with 
NBC's  Roy  Porter,  American's 
Donald  Coe,  Columbia's  Hottelet, 
Mutual's  William  Cunningham, 
Foster  May  for  WOW  Omaha, 
Kathryn  Craven  for  WOL  Wash- 
ington, and  Katharine  Clark  for 
WCAU  Philadelphia.  Later  addi- 
tions to  the  staff  include  Morgan 
Beatty,  NBC;  Edward  R.  Murrow, 
CBS;  Bill  Hillman  and  Arthur 
Mann,  Mutual. 


Richfield  Renews 

RICHFIELD  OIL  Corp.,  Los  An- 
geles (petroleum  products),  for 
15th  consecutive  year,  on  Aug.  5 
renewed  six-weekly  quarter-hour 
Richfield  Reporter  on  13  NBC  Pa- 
cific and  Arizona  stations,  Sunday 
through  Friday  10-10:15  p.m. 
(PWT).  Wayne  Miller  is  news  edi- 
tor, with  John  Wald,  voice  of  the 
Reporter  on  series  which  has  never 
missed  a  broadcast  since  inception 
April  6,  1931.  Hixson-O'Donnell 
Inc.,  Los  Angeles,  services  ac- 
count. 


It's  Now  CAPAC 

CANADIAN  Performing  Rights 
Society  Ltd.,  Toronto,  Canada's 
ASCAP,  has  recently  changed  its 
name  to  The  Composers,  Authors 
and  Publishers  Association  of 
Canada  (CAPAC),  and  has  a  new 
board  of  directors.  Formerly 
largely  controlled  by  the  English 
and  American  associations,  CAPAC 
is  now  primarily  a  Canadian  or- 
ganization, with  10  of  the  12  mem- 
bers of  the  board  being  Canadians. 
While  no  change  in  policy  has  been 
announced,  it  is  intimated  that  the 
new  board  may  change  policy  of  the 
organization  to  suit  Canadian  con- 
ditions. Henry  T.  Jamieson,  presi- 1 
.  dent  and  general  manager  of  ( 
CAPAC,  heads  the  new  board. , 
Other  members  are  Sir  Ernest  i 
MacMillan,  Toronto;  Mart  Kenney,  \ 
Toronto;  John  Murray  Gibbon, 
Montreal ;  Prof.  Claude  Cham- 
pagne, Montreal;  Allister  Grossart, 
Southern  Music  Pub.  Co.  (Canada), 
Toronto;  Ralph  Hawkes,  London, 
England;  Harry  Jarman,  Toronto; 
Wm.  S.  Low,  Toronto;  Homes  Mad- 
dock,  Toronto;  John  G.  Paine, 
ASCAP,  New  York,  and  Gordon 
V.  Thompson,  Toronto. 


PINE-THOMAS  PRODUCTIONS.  Holly- 
wood, In  a  deal  negotiated  with  Lever 
Bros.  Co.  at  price  in  excess  of  $100,000, 
has  bought  film  rights  to  the  radio 
series  "Big  Town."  Seven-year  contract 
calls  for  two  pictures  yearly. 
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LEADERSHIP 


Standing  as  a  guidepost  to  a  greater  state,  The 
Oklahoma  Publishing  Company  has  set  up  new 
leadership  standards  in  Oklahoma.  Its  Oklaho- 
man  and  Times  are  always  to  be  found  at  the 
head  of  forward  looking  movements  ...  its 
Farmer-Stockman  leads  the  way  to  improved 
farming  ...  its  WKY  is  constantly  making  history 
in  radio  advancement  ...  its  Mistletoe  Express 
sets  the  pace  in  modern  transportation.  Combined 
these  four  make  up  the  most  powerful  selling  force 
advertisers  have  ever  discovered  for  gaining  en- 
trance to  and  holding  the  Southwest's  most  active 
market. 
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1.  Not  always  in  accord  with  popular  opinion  but  always 
dedicated  to  the  best  interests  of  the  city  and  state  they  serve, 
the  Oklahoman  and  Times  have  been  standard  bearers  in 
fights  for  more  efficient  routing  of  rail  tracks  through  the  city, 
new  and  enlarged  city  water  facilities,  impeachment  of  un- 
worthy state  officials,  removal  of  corrupt  school  board  officials. 

2.  Resulting  from  a  Farmer-Stockman  story  on  the  use  of  an 
airplane  in  tracking  down  the  predatory  coyote,  thirty-eight 
Oklahoma  farmers  have  received  the  first  charter  issued  by  the 
National  Aeronautical  Association  to  a  group  of  farmers.  These 
Flying  Farmers  are  making  history  in  the  use  of  the  plane  in 
modernizing  farm  operations. 

3.  Because  more  than  half  of  the  state's  population  is  rural, 
WKY  is  maintaining  Oklahoma's  most  active  and  alert  radio 
farm  department.  Under  the  direction  of  its  Farm  Reporter, 
studio  programs  of  interest  to  farmers  are  aired  daily.  On-the- 
spot  broadcasts  from  farm  centers  are  put  on  every  Saturday. 

4.  Good  equipment,  conditioned  and  inspected  after  every 
trip,  has  enabled  Oklahoma  Publishing  Company-owned  Mis- 
tletoe Express  to  put  the  Oklahoman  and  Times  into  Oklahoma 
homes  only  minutes  off  the  press  ...  to  render  a  matchless 
service  to  commercial  shippers  on  every  type  of  merchandise. 


MISTLETOE  EXPRESS 

DL  OKLAHOMA 
PUBLISHING 
COMPANY 

THE  DAILY  OKLAHOMAN  if  OKLAHOMA  CITY  TIMES 
THE  FARMER-STOCKMAN  *  MISTLETOE  EXPRESS 
WKY,  OKLAHOMA  CITY  *  KVOR,  COLORADO  SPRINGS 
KLZ,  DENVER  "(Under  Affiliated  Management) 

REPRESENTED  BY  THE  KATZ  AGENCY 


FARMER-STOCKMAN 


«•  Oh  Yeah? 
'Yeah! 

So  we  claim  "One  of  the  World's  Better 

Radio  Stations!" 

So  we  get  arguments! 
So  we  prove  it! 


How? 


By  keying  a  public  service  that  is  as  unique  as  it 
is  effective,  to  1,747,955  primary  area  radio  homes, 
it  is  a  public  service  based  upon  the  thinking  of  Amer- 
ican people  who  know  what  they  want  and  where 
to  get  it. 

They  go  to  eleven-seventy  on  their  dials  for  a  heap 
of  their  radio  enjoyment. 

That's  why  we  will  come  mighty  close  to  a  million 
listener  letters  this  1945.  We  hit  a  shade  this  side  of 
700,000  in  1944. 

We  figure  in  pleasing  listeners  we  please  advertisers 
— in  fact,  that's  the  way  it  has  worked  out. 

Ask  a  John  Blair  Man 


Basic  Affiliate 
AMERICAN  BROADCASTING  COMPANY 


BOVINE  benediction  of  Elsie,  the  Borden  cow,  is  bestowed  on  these  radio 
and  agency  directors  gathered  for  first  broadcast  of  County  Fair  on 
American  Network  stations.  Left  to  right :  Clyde  Scott,  general  manager, 
KECA  Hollywood,  originating  station;  Bill  Gernannt,  owner  of  package; 
John  Swallow,  West  Coast  radio  manager  of  Kenyon  and  Eckhardt; 
Frank  Samuels,  American  western  division  sales  manager. 


HERE'S  HOW 

Teen-Ager  Explains 
-Technique  of  Radio- 


THIS  thesis,  titled  "Behind  the 
Scenes  in  Radioland"  was  written 
by  a  13-year-old  boy  after  two 
half-hour  sessions  at  WOR  New 
York. 

On  the  Air! 

Yes,  these  are  the  words  that 
mean  so  little  to  us.  They  mean 
simply  that  our  favorite  program 
is  coming  on  the  air. 

To  the  men  and  women  behind 
the  scenes  it  means  more  than 
that.  It  means  preparation  time 
and  energy  spent  rehearsing. 

When  the  music,  words  or  any 
sound  comes  over  the  mike  It  first 
travles  throug  a  wire.  That  wire 
takes  it  to  an  amphleir,  then  it  is 
paps  throug  an  other  one.  After 
that  sound  is  increased  on  a  spe- 
cial increaser.  Then  It  ready  to  go 
on  the  air. 

Sometimes  a  broadcast  may  run 
two  long  or  two  short.  If  this  hap- 
pens something  has  to  suffer.  So 
the  director  Has  to  see  what  has  to 
see  what  is  cut  out.  In  order  to  do 
that  he  rushes  it  up.  A  song  or 
even  a  commercial.  To  do  so  he  goes 

like  this    to  streach  it. 

Brings  his  hands  close  together  to 
hurry  It  up.  To  controle  laughter 
he  weaves  his  hands  over  his  head. 
When  he  wants  it  stoped  he  slowly 
lowers  his  hands.  It  stops  it. 

I  have  gathered  my  facts  from 
Mr.  Don  Frederick  Producer  of 
"This  is  our  Cause",  Mr.  R.  Al- 
brecht  Head  engineer  and  tec.  ad- 
viser to  Don  Frederick.  I  extend 
my  deepest  appreciation  for  this 
information. 


New  KFSD  Transmitter 

CONSTRUCTION  permit  to  in- 
stall new  transmitter  at  KFSD 
has  been  granted  by  FCC,  first  ac- 
tion resulting  from  recent  easing 
of  critical  materials  [Broadcast- 
ing, July  23].  Present  transmitter, 
Commission  found,  would  require 
complete  overhaul  and  many  com- 
ponents are  not  available.  Har- 
monic and  other  interference  said 
to  affect  other  broadcast  services, 
including  Coast  Guard. 


ANDORRA  TO  HAVE 
COMMERCIAL  RADIO 

FIRST  new  commercial  station  in 
postwar  Europe,  according  to  Brit- 
ish reports,  will  be  Radio  Andorra, 
located  in  the  tiny  republic  on  the 
Spanish-French  border.  Operating 
with  60  kw,  station  is  reputedly 
owned  by  Empire  Overseas  Radio, 
a  Britisn  company  and  subsidiary 
of  Empire  Film  Productions. 

Programs  will  be  available  for., 
sponsorship  both  by  British  and 
American  advertisers.  Majority  of 
schedule  will  be  transcribed  in 
French  and  Spanish,  with  discs 
prepared  in  Paris.  Station  plans  to 
go  on  the  air  in  about  eight  weeks. 

Radio  Luxembourg,  the  center 
of  discussions  on  commercial  or 
state-controlled  radio  on  the  Conti- 
nent, is  now  believed  to  be  sched- 
uled for  official  use  by  British  and 
American  authorities.  With  re- 
ports indicating  that  other  radio 
services  will  be  strictly  controlled 
by  the  state,  Radio  Andorra  will 
become  not  only  the  first  since  the 
war  but  also  the  only  commercial 
station  operating  in  Europe. 


Marshall-More  Opens 

MARSHALL -MORE  Inc.,  newly 
formed  radio  package  firm,  having 
filed  incorporation  papers  with 
California  Secretary  of  State  at 
Sacramento,  in  late  July  opened 
offices  at  6500  Yucca  St.,  Hollywood. 
John  Marshall,  formerly  an  asso- 
ciate of  Hess,  Marshall  &  Edwards, 
Hollywood  advertising  firm  special- 
izing in  radio  accounts,  heads  the 
new  corporation  as  president.  John 
More,  formerly  head  of  Republic 
Pictures  Inc.  radio  exploitation 
department,  is  vice-president  and 
general  manager,  with  Donald 
Montgomery,  secretary  -  treasurer. 
Mr.  Marshall  and  Mr.  More  have 
also  teamed  for  several  years  as 
writer-producer  on  various  Holly- 
wood network  programs.  James 
Cagney,  Robert  Montgomery  and 
Elliott  Nugent,  film  stars,  are  on 
the  firm's  board  of  directors.  New 
packaging  concern  has  prepared 
formats  for  10  radio  shows. 
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WITH  closing  of  BBC  programs  for 
troops  in  Europe  at  end  of  July,  CBC 
plans  a  six  transmitter  network  to  sup- 
ply Canadian  servicemen  still  in  Europe 
and  Great  Britain  with  entertainment 
programs  until  most  of  the  men  have 
been  repatriated. 
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"HE  AREA  covered  by  Station  KIRO  is  the 
Pacific  Northwest,  including  parts  of  the 
states  of  Washington  and  Oregon  where  much 
of  the  nation's  business  activity  is  centering 
today.  Few  regions  in  the  United  States  have, 
in  recent  years,  grown  as  rapidly  in  popu- 
lation and  in  buying  power.  Directly  in  this 
station's  listening  area  are  two  of  Washing- 
Seattle  and  Tacoma. 


THE  PACIFIC  NORTHWEST'S  MOST  POWERFUL  STATION 

710  kc         50  kw         day  and  night 

Affiliated  with  The  Columbia  Broadcasting  System. 
The  only  50  kw  station  wes^-^C       —  "i"       \  **orth  of  San  F'mcisco  and  Salt  Lake  City. 
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KIRO  Seattie 

DAY  TIME  AREAS 

[From  CBS  7th  Series  Listening  Area  Studies] 


LISTENING  AREAS 

See  Standards  for  Listening  Areas  at 
Bottom  of  Page  3 

RADIO  HOMES 

IN  AREA 
WITHIN  U.  S. 

NET  WEEKLY 
CIRCULATION 

L     ~1  PRIMARY 

423,050 
61,970 
41,980 

353,021 
29,304 
6,939 

SECONDARY 

□  TERTIARY 

TOTAL  STATION  CIRCULATION  389,264 

[WITHIN  U.  S.l 

Total  including  Canada  493,904 


The  day  time  circulation  of 
KIRO  in  Canada  of  104,640  is  a 
BONUS  to  advertisers  in  a  po- 
sition to  profit  by  this  audience. 


EFFECTIVE  BUYING  INCOME 

In  the  day  time  PRIMARY  area,  15  Washington  Counties 
account  for  70%  of  the  total  effective  buying  income  of  the 
State  of  Washington. 

In  the  SECONDARY  area,  6  Washington  Counties  account 
for  7.17%  of  the  State's  total  buying  income  and  2  Counties  in 
Oregon  account  Tor  2.23%  of  Oregon's  effective  buying  income. 


In  the  TERTIARY  area,  4  Washington  Counties  account 
for  2.35%,  and  9  Oregon  Counties  for  10.21%  respectively  of 
each  state's  effective  buying  income. 

THUS,  these  3  daytime  areas  for  KIRO  account  for  79%  of 
Washington's  effective  buying  income  and  12.43%  of  Oregon's 
effective  buying  income. 
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KIRO  Seattle 
NIGHT  TIME  AREAS 

[From  CBS  7th  Series  Listening  Area  Studies] 


LISTENING  AREAS 

See  Standards  for  Listening  Areas  below 

RADIO  HOMES 

IN  AREA 
WITHIN  U.  S. 

NET  WEEKLY 
CIRCULATION 

PRIMARY 

429,500 

368,110 

1 

SECONDARY 

52,590 

23,927 

TERTIARY 

42,680 

8,226 

TOTAL  STATION  CIRCULATION  400,263 

[WITHIN  U.  S.l 

Total  including  Canada  542,882 


The  night  time  circulation  of 
KIRO  in  Canada  of  142,619  is  a 
BONUS  to  advertisers  in  a  po- 
sition to  profit  by  this  audience. 


CBS  STANDARDS  FOR  LISTENING  AREAS 
AND  CIRCULATION 

1.  PRIMARY  AREA:  Counties  in  which  at  least  two-thirds 
(67%  or  more)  of  the  radio  families  listen  a  minimum  of  1  or 
2  days  a  week  to  this  station  —  provided  at  least  one-half  of 
these  families  listen  3  to  7  days  a  week. 

Primary  Circulation:  The  number  of  radio  families  that 
listen  to  this  station  in  this  area  at  least  1  or  2  days  a  week. 
(National  Average  Circulation  Frequency  4-5  Days  per  Week.) 

2.  SECONDARY  AREA:  Counties  in  which  one-third  to  two- 
thirds  (33%-66%)  of  the  radio  families  listen  a  minimum  of 


1  or  2  days  a  week  to  this  station  —  provided  one-third  of 
these  families  listen  3  to  7  days  a  week. 

Secondary  Circulation :  The  number  of  radio  families  that 
listen  to  this  station  in  this  area  at  least  1  or  2  days  a  week. 
(National  Average  Circulation  Frequency  3^-4^4  Days  per 
Week.) 

3.  TERTIARY  AREA:  Counties  in  which  one-tenth  to  one- 
third  (10%-32%)  of  the  radio  families  listen  a  minimum  of 
1  or  2  days  a  week  to  this  station  —  provided  10%  of  all 
families  listen  3  or  more  days  a  week. 

Tertiary  Circulation:  The  number  of  radio  families  that 
listen  to  this  station  in  this  area  at  least  1  or  2  days  a  week. 
(National  Average  Circulation  Frequency  3+  Days  per  Week.) 


MODESTLY  WE 
TAKE  A  BOW! . . . 


In  the  first  half  of  1945,  two  distinguished  national  awards  were  made  to  KIRO,  of  which 
we  are  justly  proud.  They  are  a  tribute  to  the  programming  talent  of  this  station  and  indicate 
some  of  the  reasons  why  so  many  radios  in  these  areas  are  tuned  to  710. 


^  ,  /    "SWAP  'N  SHOP"  wins  City  College 

/T(4A^/tC{/      of  New  York  Award 


The  Committee  on  Awards  for  the  City  exhibits  from  radio  companies,  agencies,  pro- 
College  of  New  York  judged  "Swap  'n  Shop"  ducers,  and  sponsors  from  all  parts  of  the  United 
as  worthy  of  the  highest  award  "for  the  most  States.  Serving  as  judges  were  the  editors  of 
effective  direct-selling,  commercial  program  de-  Billboard,  Radio  Daily,  Broadcasting  and 
veloped  by  a  clear  channel  radio  station  in  1944."  Variety. 

"Swap  'n  Shop"  was  selected  for  the  Award  This  program  was  originated  and  is  pre- 

of  Merit  in  a  careful  and  impartial  appraisal  of  sented  by  the  staff  of  KIRO. 


y/  /   "FARMING  WITH  KENNETH  YEEND"  cited  in  Ninth  American 

^/"^  Exhibition  of  Educational  Radio  Programs 

Honorable  mention,  the  highest  citation  wide  variety  of  subject  matter  of  interest  to  the 

given  in  the  classification  "Agricultural  Broad-  general  farming  community."  This  award  was 

casts"  at  the  exhibition,  was  awarded  this  pro-  co-ordinate  with  the  one  to  Ohio  State  Uni- 

gram,  planned  and  produced  by  KIRO,  "for  the  versity  for  "Ohio  Farm  and  Home  Hour." 


HIGH  PREFERENCE  FOR  KIRO  IN  RURAL  MARKETS 


The  effectiveness  of  such  programs  as  those 
cited  above  is  illustrated  in  the  results  of  the 
most  recent  radio  survey  by  the  Washington 
State  Grange,  among  approximately  50%  of  its 
47,000  members.  Of  the  total  responses  to  the 


question,  "To  which  station  do  you  ordinarily 
listen?"  KIRO  had  3l/2  times  as  many  listeners 
as  the  next  station,  and  a  24%  greater  response 
than  all  listed  stations  within  our  primary 
daytime  area. 


The  foregoing  Market  Data  and  information  about 
the  Pacific  Northwest,  over  which  KIRO  gives  such 
intensive  and  adequate  coverage,  present  only  a 
partial  picture  of  a  great  and  growing  market.  Rep- 
resentatives of  this  Station  will  gladly  give  more 
detailed  information  upon  request. 


'The  Friendly 
Station" 


KIRO 


Seattle  1 
Washington 
CBS-50  KW-710  KC 

FREE  &  PETERS,  Inc.,  National  Representatives 


GRAND  COULEE  DAM 

Eighth  Wonder  of  the  World 


This  gigantic  hydro-electric  plant 
generates  2,700,000  horsepower  and 
will  eventually  provide  irrigation 
for  1,200,000  acres  of  desert  land. 

In  KIRO  Listening  Area 


Beat  on  Empire  Crash  Scored 
By  WOR  With  Flash  at  9:51 

Observation  of  Accident  by  Kenny,  Lomax  Gives 
Scoop;  NBC  Airs  Telephone  Interview 


WOR  New  York  is  believed  to  have 
seored  a  national  beat  on  the  plane 
crash  into  the  Empire  State  Bldg. 
ion  July  28.  Station  aired  the  crash 
bulletin  at  9:51  a.m.,  or  about  two 
minutes  after  the  accident. 

Edwin  P.  Kenny,  WOR  engineer, 
:  was  on  the  roof  of  the  WOR  build- 
'  ing  at  40th  and  Broadway,  less 
than  a  half  mile  from  the  Empire 
State  Bldg.,  at  9:49  a.m.,  checking 
the  hourly  air  conditioning  read- 
ing. He  immediately  informed  the 
station  and  the  bulletin  was  broad- 
cast a  few  seconds  later. 

Lomax  Saw  Crash 

At  about  the  same  time,  Stan 
Lomax,  WOR  sports  announcer, 
stopping  his  car  for  a  traffic  light 
at  34th  Street  and  Fifth  Avenue, 
saw  the  B-25  plow  its  way  into  the 
top  floors  of  the  world's  tallest 
building.  He  rushed  to  WOR  and 
gave  the  first  eye-witness  account 
of  the  tragedy,  10:02-10:26  a.m. 
The  station  presented  regular  bul- 
letins, on-the-scene  descriptions  and 
interviews  thereafter. 

Mr.  Lomax's  dramatic  story  of 
the  accident  was  used  by  most 
New  York  newspapers.  He  was  also 
one  of  the  first  reporters  to  give 
an  eye-witness  story  of  the  tragedy 
to  press  associations. 

Both  WTOR  and  WHOM  used 
wire  recordings  for  close-up  de- 
scriptive programs,  broadcast  later 


in  the  day  over  the  respective  sta- 
tions. 

NBC's  television  transmitter,  lo- 
cated on  the  85th  floor  of  the  Em- 
pire State  Bldg,  miraculously  es- 
caped damage  in  the  accident.  The 
B-25  which  plowed  its  way  into  the 
78th  and  79th  floor  left  the  WNBT 
transmitter  and  antennae  on  the 
tower  uninjured  by  the  subsequent 
building  quake.  WABD-DuMont 
had  offered  the  use  of  its  facilities 
if  needed. 

NBC's  first  bulletin  was  at 
9:59:30  a.m.,  carried  by  WEAF 
only,  NBC  officials  said.  Only  sub- 
sequent reports  were  broadcast  on 
the  network.  Most  of  the  NBC  de- 
scription of  the  tragedy  scene  was 
handled  by  Herb  Sheldon  and  Ray 
Barrett,  who,  with  a  mobile  unit, 
interviewed  eye-witnesses  and  gave 
reports  from  the  Empire  State 
building.  Mr.  Sheldon  was  near  the 
skyscraper  when  the  accident  oc- 
curred and  kept  in  close  touch  with 
NBC  studios  until  Mr.  Barrett 
arrived  with  the  mobile  transmitter. 

Telephone  Interview 

NBC  broadcast  a  telephone  in- 
terview conducted  by  Don  Goddard, 
commentator,  with  Philip  Kirby,  a 
copy  executive  who  recently  joined 
Grant  Advertising  Inc.,  whose  of- 
fices are  on  the  76th  floor  of  the 
Empire  building.  Mr.  Kirby  was 
credited  with  saving  the  lives  of 


FETED  by  Hollywood  network  and  station  executives,  Associate  Justice 
Justin  Miller  (c),  new  NAB  president,  talks  to  (1  to  r)  Maj.  Purnell 
Gould,  recently  released  from  AFRS  and  former  commercial  manager  of 
WFBR  Baltimore;  Clyde  Scott,  KECA  Hollywood  mgr.;  Judge  Miller; 
William  B.  Ryan,  KFI  Los  Angeles  manager;  Don  Searles,  Western, 
division  vice-president  of  American  Broadcasting  Co. 


two  women  employes  who  were 
preparing  to  jump  frem  the  win- 
dow because  of  flaming  gasoline. 

CBS  and  American  networks 
sent  out  continuous  bulletins  on 
the  accident  and  inserted  roundup 
stories  of  rescue  progress  in  the 
regular  network  newscasts.  CBS 
had  a  special  broadcast  in  the  after- 
noon with  Ray  Ovington  and  Bill 
Slocum  describing  the  scene  and 
conducting  interviews.  American 
also  used  a  brief  program  of  eye- 
witness interviews  on  Saturday. 

Most  New  York  area  stations 
gave  the  news  full  play,  using  bul- 
letins and  full  stories. 

'Stations  served  by  Transradio 
Press  Service  Inc.,  whose  offices  are 
on  the  40th  floor  of  a  building  at 
43rd  and  Fifth  Ave.,  were  able  to 
broadcast  news  of  the  crash  within 
a  minute  or  so  after  the  WOR  flash 
as  TPS  teletyped  its  first  bulletin 
at  9:51.  Several  Transradio  re- 
porters ran  to  the  windows  when 
they  heard  the  roar  of  the  bomber 
and  saw  the  plane  crash  into  the 
building.  "We  would  have  had 
the  flash  on  30  seconds  sooner  if 
the  operator  hadn't  been  watching 
the  accident  too",  TPS  apologized. 


LEX  HERRON  DIES 
OF  HEART  FAILURE 

LEX  HERRON,  general  manager 
of  WTSP  St.  Petersburg,  Fla.,  died 
suddenly  of  heart  failure  last  Tues- 
day after  an  appendectomy.  He 
was  about  to  leave  the  hospital 
when  he  had  a  relapse.  Irwin  Simp- 
son will  become  president  and  gen- 
eral manager  of  the  station,  in  ad- 
dition to  his  duties  as  advertising 
manager  of  the  Poynter  newspa- 
pers, according  to  Nelson  Poynter, 
owner  of  WSTP  and  until  now, 
president  of  the  station. 

Mr.  Herron  became  manager 
over  three  years  ago.  He  had  early 
advertising  training  on  the  St. 
Petersburg  Times.  A  "ham"  for 
many  years,  he  had  developed  some 
excellent  shortwave  equipment. 

Mr.  Simpson  went  to  St.  Peters- 
burg last  November  from  New 
York  where  he  was  a  partner  in 
the  firm  of  Theis  &  Simpson,  spe- 
cial advertising  representatives. 


TOTAL  of  573  pianos  for  hospitals 
overseas  and  troops  were  collected  as 
a  result  of  Phil  Cook's  campaign  on 
WABC  New  York. 


SIOUX   FALLS,  SO.  DAKOTA 

1140  K  C  -  5000  WATTS 

National  Representatives 


HOWARD  H.  WILSON  CO. 
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General  Mills  Will  Include  Radio 
In  Neiv  Household  Appliance  Schedule 


Fulton  Lewis,  jr.  leads  the  field  with  local 

sponsors  on  171  Mutual  Stations,  as  the 
most  sold  "cooperative"  on  the  air. 

However,  he  is  still  available 
(for  the  time  being)  in  a  few,  choice, 
important  markets. 

FOR  IMMEDIATE 
DETAILS,  PHONE, 
WIRE  OR  WRITE — 

Cooperative  Program  Department 
MUTUAL  BROADCASTING  SYSTEM 

1440  Broadway,  New  York  18,  N.  Y. 
Originating  from  WOL,  Washington,  D.  C. 
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Radio  will  definitely  be  included 
in  advertising  plans  for  General 
Mills'  new  line  of  household  ap- 
pliances, which  the  company  hopes 
to  get  into  production  about  the 
first  of  the  year,  James  F.  Bell, 
chairman  of  the  board,  said  July 
30  at  a  news  conference  in  New 
York.  Eventually  television  will 
also  be  used,  it  was  stated. 

One  of  the  leading  radio  adver- 
tisers, spending  five  and  three-quar- 
ters millions  of  dollars  for  network 
time  alone  in  1944,  General  Mills  is 
planning  to  increase  its  radio 
budget  for  the  coming  year,  with 
the  appliance  line  accounting  for 
some  of  the  increase. 

Expectations,  it  was  reported,  are 
that  production  of  the  appliances 
will  get  under  way  about  the  first 
of  the  year.  Pressure  saucepans 
and  electric  irons  will  be  the  first 
products  of  the  new  line,  which  will 
be  merchandised  under  the  General 
Mills  name.  The  name  of  Betty 
Crocker,  company's  radio  house- 
hold economist,  will  be  extensively 
used  in  advertising  the  line,  how- 
ever, as  a  survey  showed  that  this 
name  is  familiar  to  90%  of  house- 
wives. 

Dealer  broadsides  are  now  being 
distributed,  with  trade  advertising 
to  start  in  September.  Publications 
and  radio  will  be  added  as  distri- 
bution permits,  and  ultimately  tele- 
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LOUISVILLE'S 


Seek  Network  Show 

INTERNATIONAL  Harvester  Co., 
Chicago,  has  named  McCann- 
Erickson  to  develop  and  present 
for  audition  a  network  program 
for  institutional  promotion. 


NORTHERN  FLORIDA'S 
BEST  RADIO  MBUT** 
•  S«nd  f  »r  P— Mi  • 


vision  will  also  be  used.  BBDO 
Minneapolis,  which  handles  Gen- 
eral Mills  institutional  advertising, 
will  also  direct  that  of  the  appli- 
ances. Knox  Reeves  Adv.,  Minne- 
apolis, is  in  charge  of  advertising 
for  Wheaties,  Bisquick,  Betty 
Crocker  soup,  Bakers  Flour,  while 
Dancer-Fitzgerald-Sample,  Chicago 
handles  Gold  Medal  Flour,  Kix, 
Softasilk  cake  flour,  Cheerios  (for- 
merly Cheer  ioats). 

Annual  statement,  released  at  ij 
the  meeting,  showed  that  for  the 
fiscal  year  ending  May  31,  1945, 
General  Mills  had  a  net  income  of 
$6,474,493,  or  $8.07  per  share,  com- 
pared to  a  net  of  $5,556,912,  or 
$6.69  per  share,  for  the  previous 
year.  Sales  were  down  slightly, 
$280,839,270  for  the  year  ending 
May  31,  1945,  compared  to  $281,- 
197,967  the  year  before. 

Reporting  that  "advertising  and 
trade  promotion  were  maintained 
consistently  during  the  year,"  the 
report  cites  three  principles  adopt- 
ed as  the  basis  for  all  General  Mills 
advertising:  "(1)  Our  advertising 
shall  be  factual,  informative  and 
educational.  (2)  It  shall  render  the 
maximum  of  helpful  service.  (3) 
It  shall  attempt  to  expand  markets 
rather  than  take  business  from 
competitors." 


Knox  Expands 

KNOX  Co.,  Los  Angeles,  will  start 
radio  version  of  the  comic  strip, 
"The  Nebbs",  on  Mutual  this  fall 
in  Sunday  4:30-5  p.m.  period  for 
Cystex.  Company  formerly  spon- 
sored What's  the  Name  of  That 
Song  in  that  time  but  in  July  re- 
duced to  a  quarter-hour  and  is  cur- 
rently using  Crime's  My  Pastime 
in  4:30-4:45  p.m.  spot.  New  half- 
hour  series  will  start  Sept.  9.  Ray- 
mond R.  Morgan  Co.,  Hollywood, 
is  the  Knox  agency. 
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ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVEL^§H|jT 

This  is  the  fourth  of  a  seifl|Hp£yer- 

tisements  showing  that  RoBgBtegieers 
developed  the  basic  essenfflpsof  the 
electronic  television  system — including 
tubes  and  circuits. 

RCA  built  the  first  all-electronic  tele- 
vision transmitters  and  receivers — the 
first  commercial  television  station  — 
established  the  first  television  relay  sys- 
tem —  presented  the  first  electronic 
theatre  television — was  the  first  to  tele- 
vise a  baseball  game  and  a  Broadway 
play — and  was  first  to  televise  from  an 
airplane. 

RCA  is,  and  will  continue  to  be,  the 
leader  in  practical,  successful  commer- 
cial television.  You  may  expect  the  best 
of  all  kinds  of  television  transmitting 
and  receiving  equipment  from  RCA. 


4.  THE  STUDIO  CAMERA 


IN  ORDER  to  use  conveniently  the 
magical  powers  of  the  Iconoscope,  an 
elaborate  camera  assembly  is  needed.  In- 
cluded in  this  must  be  (1)  an  arrange- 
ment for  focusing  the  desired  picture  on 
the  mosaic;  (2)  deflecting  circuits  that 
will  cause  a  beam  of  electrons  to  scan 
the  picture;  and  (3)  a  means  of  ampli- 
fying the  relatively  weak  signal  to  a 
magnitude  that  can  be  satisfactorily  fed 
over  a  cable  to  the  control  room.  More- 
over, all  of  these,  and  the  Iconoscope 
itself,  must  be  mounted  in  a  relatively 
compact  assembly  capable  of  being 
moved  easily  about  the  studio. 

Deluxe  studio  cameras  of  the  type 


shown  above  were  first  designed  and  built 
by  RCA.  Cameras  of  this  type,  produced 
by  RCA  before  the  war,  are  used  today  in 
the  studios  of  WNBT,  the  world's  lead- 
ing television  station,  and  in  a  number  of 
other  television  stations.  Cameras  of  very 
similar  design  are  used  in  nearly  every 
station. 

When  production  of  commercial  tele- 
vision equipment  is  resumed,  RCA  will 
offer  new  television  cameras  surpassing 
any  now  in  commercial  use.  With  these 
new  RCA  cameras,  using  improved  cir- 
cuits and  tubes,  full  freedom  can  be 
given  to  artistic  considerations  in  studio 
programming. 


The  Fountainhead  of  Modern  Tube  Development  is  RCA 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 
In  Canada*  RCA  VICTOR  COMPANY  LIMITED,  Montreal 
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CALLAHAN  RETURNS 
TO  CROSLEY  STATION 

WALTER  A.  CALLAHAN,  since 
November  1942  general  manager 
of  WSAI  and  since  September 
1944  manager  under  the  Marshall 
<I  interests, 
returns  to 
rLW  Cin- 
,j.ti  staff,  ac- 
cording to  an- 
nouncement by 
James  D.  Shouse, 
vice-president  in 
charge  of  broad- 
casting for  The 
Crosley  Corp.  No 
specific  appoint- 
ment has  been 
made. 

Mr.  Callahan  originally  joined 
the  Crosley  broadcasting  division 
in  1938  and  has  served  in  various 
capacities  including  sales  and  serv- 
ice at  WLW  home  office  and  as 
manager  of  WLW  Chicago  office. 
Before  his  WSAI  appointment,  he 
was  administrative  assistant  to 
Mr.  Shouse  and  Robert  E.  Dun- 
ville,  Crosley  vice-president  and 
WLW  general  manager. 


Mr.  Callahan 


One  That  Got  Away 

"COVERS  Central  New  Eng- 
land —  and  Berchtesgaden". 
That  could  be  the  new  line 
on  WTAG's  letterhead.  The 
Worcester  station  has  just 
discovered  through  a  GI  that 
its  signal  reaches  Hitler's 
erstwhile  hideaway  in  the 
Alps.  Staffers  are  tearing 
their  hair  thinking  of  the  op- 
portunity they  missed  to  make 
Der  Fuehrer  furious.  NAB 
and  FCC  permitting,  they 
could  have  called  him  all  the 
names  in  the  book,  and 
chances  are,  he  could  have 
heard  them. 


NAB  Beer  Survey 

SURVEY  just  completed  by  J.  Wal- 
ter Thompson  Co.  for  NAB  reveals 
that  88%  of  commercial  stations  ac- 
cept beer  advertising,  10%  do  not, 
and  2%  are  noncommital,  it  was  an- 
nounced last  week  by  the  U.  S. 
Brewers  Foundation  Inc.,  N.  Y. 


Shortwave  Station  Operated 
By  CBC  and  RCA  Is  Revealed 


BAN  is  now  lifted  on  CBC's  short- 
wave station  CHTA,  and  the  whole 
story  of  its  operation  can  be  told. 
Though  it  has  been  on  the  air  eight 
months,  it  has  been  under  a  se- 
curity "blackout"  until  now. 

Every  morning  at  6:30  CHTA 
starts  broadcasting — in  six  lan- 
guages— telling  the  Dominion's 
views  on  world  affairs.  Its  primary 
purpose  is  to  keep  Canada's  men 
and  women  in  the  armed  forces  in- 
formed on  home  news.  It  is  also  an 
instrument  in  Canada's  "public  re- 
lations", spreading  news  of  its 
products,  people  and  culture  around 
the  world. 

Planned  and  designed  by  the  en- 
gineering staff  of  CBC  in  coopera- 
tion with  engineers  of  the  RCA 
Victor  Co.  of  Montreal,  it  is  said 
to  be  one  of  the  most  modern  sta- 
tions of  its  kind  in  the  world. 

Erected  on  a  salt  marsh  near 
Sackville,  New  Brunswick,  the  sta- 
tion is  considered  ideally  located 


for  international  broadcasts.  Ac- 
cording to  the  RCA  Victor  engi- 
neers, Burton  Seabrook,  Joseph  M. 
Conroy,  and  Fred  R.  Quance,  who 
supervised  installation,  it  took  four- 
teen days  to  move  the  equipment 
the  three  miles  from  the  Sackville 
freight  platform  to  the  station. 

Although  installation  of  the  new 
transmitters  started  last  Septem- 
ber, less  than  four  months  later, 
on  December  18,  the  first  transmit- 
ter was  on  the  air  and  the  second 
was  ready  Christmas  Day. 

It  was  decided  to  erect  the  new 
plant  over  the  existing  CBA  trans- 
mitting installation  since  this  was 
the  only  way  the  existing  50  kw 
standard  broadcast  transmitter's 
operation  could  be  maintained  with- 
out interruption. 

The  international  building  was 
laid  out  by  a  group  of  RCA  Victor 
engineers  headed  by  G.  W.  Olive. 
On  the  ground  floor  is  the  RCA  50-D 
transmitter  known  as  CBA.  On  the 
upper  level  are  two  high  frequency 
RCA  50  kw  shortwave  transmitters 
with  an  extra  room  available  for 
the  installation  of  an  additional  7l/2 
kw  sw  transmitter. 

According  to  the  RCA  engineers, 
one  of  the  toughest  problems  en- 
countered was  the  installation  of  a 
6,500  pound  transformer  which 
was  turned  over  on  its  side  and 
"eased"  into  the  building. 

In  a  fireproof  vault  in  the  build- 
ing's basement,  the  RCA  engineers 
installed  equipment  for  the  two 
shortwave  transmitters  including 
modulation  transformers  and  re- 
actors, high  voltage  plate  trans- 
formers, voltage  regulators  and 
distribution  transformers. 

Designed  to  withstand  a  120- 
mile-per-hour  wind  or  a  half-inch 
coating  of  ice,  the  masts  of  the 
three  antennae  now  in  use  are  165, 
217  and  379  feet  respectively  and 
present  a  solution  to  a  problem 
made  complex  by  Canada's  climac- 
tic conditions.  The  antennae  can  be 
"slewed"  so  that  the  broadcast 
beam  can  be  moved  either  plus  or 
minus  13  degrees  each  side  of  the 
main  direction  and  it  can  be  re- 
versed to  permit  beaming  to  the 
Pacific  area  as  well  as  Europe. 
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WHN  REACHES  2  NEW  YORKS! 

(The  population  of  WHN's  pri- 
mary coverage  area  is  15,398,401, 
more  than  TWICE  the  number  of 
people  in  New  York  City  proper.) 

WHN 

Dial  1050      50,000  watts 

Metro-Goldwyn-Moyer—  . 
loew's  Affiliate 


If  You  Buy  Shenandoah  Remember  This 

KFNF 

The  Friendly  Farmer  Station 
Produced 

In  3  Midsummer  Days.  7/12/45-7/14/45 
For  ONE  Sponsor  oft  ONE  Product 


One  Dollar,  Cash  Enclosed,  Orders 

PROVING  ONCE  AGAIN:— 

.      THAT  1 — Advertising  is  not  an  intangible  over  KFNF  ....... 

THAT  2 — KFNF  IS  increasingly  dominant  in  the  great  farm  market 
around  Shenandoah  .  .  ...  .  ...  .  .  ....  .  .  .  .  . 

THAT  3— Probable  production   plus   rates  that   make   sense  are 
causing — 

INFORMED  SPONSORS  TO  SAY  "I  BUY  KFNF" 

Sales  Participations,"  2  to  3  minutes  in  an  established  Program 
Monday  through  Saturday,  Cost  only  $25,.00  Per  week. 

Participations  for  Intensive  Mass  Coverage  Campaigns 
4  or  6  Per  Day  on  a  Monthly  Basis — are  available  for  as  Little  as  $3.18  per  Broadcast 

1000  W  |^  f  J^j   p  920  Kc 

SHENANDOAH,  IOWA 

FOR  AVAILABILITIES  WRITE  OR  WIRE  FRANK  STUBBS,  SHENANDOAH,  IOWA 
ttll^HHI^HHM^IUUUUUUUUUUM 
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To  millions  of  people  in  the  rich  Missouri  Valley-Great  Plains  area, 
"Radio  Omaha"  means  "Radio  WOW". 

From  Sioux  Falls  to  St.  Joe — from  the  cornlands  of  Central  Iowa  to  the 
cattle  country  of  Western  Nebraska — radio  listeners  have  acquired  the 
"WOW  habit"  over  a  period  of  22  years.  Why?  Because,  with  5000  watts 
power  behind  590  kilocycles,  WOW  delivers  clear,  easy-to-listen-to  radio 
programs  over  an  immense  area — within  200  miles  of  Omaha.  And  because 
listeners  consistently  hear  the  best  radio  programs  on  WOW. 


Since  1927,  WOW  has  given  its  listeners  NBC  programs — the 
best  available  anywhere.  In  addition,  WOW  has  always  ex- 
celled in  its  newscasts,  and  its  frequent  timely  special  events. 

So  that's  why  "Radio  Omaha"  means  "Radio  WOW"  .  .  . 
that's  why  millions  have  the  "WOW  habit". 

As  every  experienced  Time-Buyer  knows,  it's  "listener 
habits"  that  determine  the  advertising  value  of  radio  media. 
That's  why  WOW  has  been  the  Number  One  Radio  Adver- 
tising Medium  in  its  area  for  many  years — and  STILL  IS. 


RADIO  STATION 

1AfOW.c. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KOPY  AT  NORTH  PLATTE 

JOHN    J.    Gil  LIN;    JR.,    PRES.    fi    GEN'l.  MGR. 
JOHN    BLAIR    &    CO..  REPRESENTATIVES 
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FM  Hearings 

(Continued  from  page  17) 

major  contribution  to  rapid  accept- 
ance of  FM;  newcomers  will  bene- 
fit. FCC  proposal  to  require  two 
hours  daily  of  utiduplicated  pro- 
grams on  FM  would  compel  AM 
broadcaster  to  divide  resources, 
audience  and  revenue  without 
equivalent  benefit  to  listener. 

Doubts  wisdom  of  limiting  FM 
ownership  to  six  stations,  in  face 
of  abundance  of  frequencies.  Adop- 
tion of  rule  barring  AM  broadcast- 
ers from  FM  ownership  would  dis- 
courage and  retard  advancement  of 
FM.  Calls  on  Commission  for  ex- 
pression that  it  will  encourage  AM 
broadcaster  to  enter  FM  field. 

Urges  FCC  to  review  network 
regulations  in  light  of  FM  before 
making  them  applicable  to  FM.. 
Concurs  in  FCC  proposal  for  use 
of  common  antenna  site  insofar  s 
natural   sites   are  concerned,  but 


would  make  it  permissive,  not  man- 
datory; objects  to  inclusion  of  man- 
made  sites,  such  as  buildings. 
(Later  under  cross-examination  by 
Louis  G.  Caldwell,  Mr.  Trammell 
said  he  thought  the  "whole  thing" 
should  be  eliminated  from  regula- 
tions) . 

Booster  stations  desirable;  op- 
poses reservation  of  20  channels, 
suggests  the  10  channels  which 
eventually  will  become  available  for 
FM  when  facsimile  moves  upward 
will  meet  needs  of  future  "new- 
comers"; favors  facsimile  encour- 
agement. 

NBC  favors  FM  coverage  ap- 
proximating primary  service  area 
of  AM  stations  where  both  are 
owned  by  same  licensee;  metropoli- 
tan and  rural  stations  should  be 
permitted  maximum  coverage,  with 
power  limited  to  50  kw.  Regulatory 
basis  for  the  industry  that  makes 
for  stability,  for  progress  and  for 
the  encouragement  of  the  widest 
possible  industry  creativeness  will 


bi;  a  beacon  for  the  new  era  of 
American  broadcasting. 

Mr.  Trammell  told  Commissioner 
C.  J.  Durr  (who  asked  about  pro- 
grams) that  American  people  like 
type '  of  programs  they're  getting 
"because  they're  getting  the  pro- 
grams they  want".  Mr.  Durr  talked 
about  symphonies.  Mr.  Trammell 
said  they  have  a  "very  low  popular 
appeal",  adding:  "If  you  rely  on 
symphonic  music  and  discussions 
and  exclude  popular  programs  of 
today,  it  would  jtake  10  years  to  get 
FM  going— you'd  have  no  listen- 
ers." 

FCC  Counsel  Hyde  asked  if  NBC 
planned  to  exact  double  payments 
for  AM-FM  service.  Said  Mr.  Tram- 
mell: "I'll  answer,  but  do  you  think 
that's  the  prerogative  of  the  Com- 
mission to  ask  what  we  pay  and 
what  we  charge?"  His  answer  was 
"not  until  FM  becomes  established." 
Commissioner  Durr's  interest 
aroused,  he  asked  how  NBC  bases 
its   rates  now;  which   was  more 
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KTHS  Hot  Springs,  Ark. 

KFMB  ....  San  Diego,  Calif. 
KWKH  .  !  .  .  .  Shreveport,  La. 
WCPO    .....  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  .    Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU    .    .    .   Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
WPAR    .    .    .    Parkersburg,  W.  Va. 


profitable — operating  a  network  or 
stations.  Mr.  Trammell  couldn't 
answer  either  specifically. 

Kesten  Sees  Importance 
Of  Hearing  to  Public 

PAUL  W.  KESTEN,  executive 
vice-president,  CBS:  Said  "issues 
before  the  Commission  probably 
exceed  in  total  importance  to  pub- 
lic and  broadcasters  those  of  any 
hearing  I  can  remember  before  this 
Commission  or  its  predecessor.  .  .  . 
FM  contains  in  itself  almost  the 
whole  future  of  audio  broadcast- 
ing. .  .  .  Very  few  of  our  millions 
of  listeners  understand  what  is 
at  stake  here — I  doubt  if  every 
broadcaster  fully  realizes  it — but 
I  feel  reassured  in  the  knowledge 
that  this  Commission  is  entirely 
aware  of  it,  and  is  devoting  to  it 
the  time  and  careful  thought  which 
it  deserves. 

"The  three  issues  before  the 
Commission  which  most  profound- 
ly affect  the  future  public  service 
of  the  broadcasters  are  (1)  any  re- 
straints placed  on  FM  program- 
ming; (2)  any  unnecessary  re- 
straints placed  on  FM  station  own- 
ership; (3)  the  whole  question  of 
where  to  license  stations  and  how 
to  define  their  coverage  areas  so 
that  not  only  will  local  needs  be 
properly  satisfied,  but  so  that  na- 
tionwide coverage  patterns  for  net- 
work programs — essential  always 
to  listeners'  enjoyment  and  vital  to 
national  unity  and  welfare  in  times 
of  crisis — can  be  physically  at- 
tained." 

Mr.  Kesten  urged  duplication  of 
full  AM  schedules  on  FM  stations. 
Telling  a  broadcaster  he  must  put 
different  programs  on  his  FM  sta- 
tion would  be  like  telling  a  news- 
paper if  he  wanted  to  invest  in  a 
better  press,  he'd  have  to  print  two 
different  papers — one  the  old  way 
and  the  other  the  new  way.  Sepa- 
rate programming  would  penalize 
not  only  the  broadcaster  but  the 
public. 

From  the  moment  FM  sets  are 
sold  in  any  area,  every  hour  of  FM 
listening  represents  a  reduction  in 
AM  audience,  because  no  listener 
can  tune  in  AM  and  FM  at  the 
same  time. 

In  the  transition  period  one  of 
two  things  can  happen — either  an 
orderly  and  smooth  transition  can 
occur,  or  chaos  can  break  loose.  .  . . 
(Continued  on  page  38) 


BIGGES1  BO»5 


Page  36    •    August  6,  1945 


BROADCASTING    •    Broadcast  Advertising 


CtMCINNATI  Z,  OHIO 


BASIC  AMERICAN  BROADCASTING  COMPANY 

r^;;v;v-:i,v  -<,a  ■■-•■,-„■  •  ■-    ■•   ,  a — si  , — I  \ — :   : 

BROADCASTING    •    Broadcast  Advertising  August  6,  1945    •    Page  37 

11  .  ;  


MARKET 


These  chicks,  with  their  sisters  and  cousins, 
brought  $23,295,000  to  Utah  chicken  and  tur- 
key growers  last  year.  That's  nearly  $2,000,000 
a  month,  which  helps  to  "feather  the  nests"  of 
quite  a  number  of  KDYL  listeners  in  this  steady- 
income  market. 


FM  Hearings 

(Continued  from  page  36) 

It  is  within  the  power  of  the  Com- 
mission to  determine  which  of  these 
the  listener  and  broadcaster  will 
face  in  this  transition  period.  .  .  . 
It  lies  within  the  power  of  the  Com- 
mission to  determine  whether  this 
interval  is  long  and  painful  or  short 
and  relatively  painless.  Identical 
programming  is  the  single  key  to 
this  entire  problem.  It  will  speed 
FM  set  sales  and  that,  in  turn,  will 
encourage  new  broadcasters  to 
enter  FM,  leading  to  more  pro- 
gram competition.  The  listener's 
pocketbook  is  protected  for  he  can 
buy  a  simple  FM  set  without  be- 
ing cheated  out  of  his  favorite  pro- 
gram. Confusion  in  the  listener's 
mind  would  be  avoided  and  large 
investments  in  top-flight  talent  can 
be  maintained. 

CBS  opposes  restrictions  on  AM- 
FM  ownership,  has  no  criticism  of 
duopoly  regulation  but  thinks  FCC 
should  not  arbitrarily  limit  number 
of  FM  stations  to  six  for  one  owner. 
CBS  has  eight  AM  stations  and 
wants  FM  stations  to  protect  their 
respective  areas.  FCC  has  au- 
thority, by  licensing  power,  to  pre- 
vent concentration  of  control  with  - 
out placing  arbitrary  limit  on  own- 
ership. 

Mr.  Hyde  inquired  of  Mr.  Kesten 
if  he  thought  there  should  be  "an- 
other advertising  rate  for  FM". 
CBS  feels  it  has  no  right  to  charge 
an  advertiser  for  a  duplicate  sys- 


Local  Advertisers  Know 
KDYL  Brings  Results 


When  it  comes  to 


hatching"  sales,  local  and 
national  advertisers  have 
learned  that  KDYL  show- 
manship gets  results.  It's 
the  station  most  Utah  peo- 
ple listen  to  most. 


National  Representative:  John  Blair  &  Co. 


JOHN  ELMER  GEORGE  H.  ROEOER 

President  General  Manager 

FREE  &  PETERS,  Inc. 

Exclusive  National  Representatives 


tern  of  broadcasting,  said  Mr.  Kes- 
ten. 

Stanton  Explains  in  Detail 
CBS  Single-Market  Plan 

FRANK  STANTON,  vice-presi- 
dent and  general  manager,  CBS: 
Explained  in  detail  CBS  single- 
market  plan,  said  plan  does  not 
confine  or  restrict  FM  service  areas 
to  outer  limits  of  Metropolitan  Dis- 
trict in  which  station  is  located; 
plan  does  not  put  a  ceiling  on 
power  or  antenna  height,  provided 
resulting  signal  does  not  exceed 
practicable  requirements  under 
various  situations  specified  in  the 
plan  itself. 

A  larger  rural  area  is  served  by 
composite  coverage  of  single-mar- 
ket stations  and  signal  under  sin- 
gle-market plan  is  superior.  CBS 
suggestion  supports  Commission's 
plan  in  the  essential  points.  Single 
market  of  Metropolitan  station  al- 
lows far  more  opportunities  for  de- 
velopment of  local  talent,  personali- 
ties, forums,  discussion  groups  and 
service  programs  unique  to  the 
market.  Competitive  emphasis 
shifted  from  coverage  areas  (as  in 
AM)  to  programming  and  service. 

In  order  to  realize  full  poten- 
tial of  FM — wider  total  coverage, 
better  signal  intensity,  more  sta- 
tions and,  hence  a  wider  choice  of 
programs — some  form  of  the  con- 
cept embodied  in  CBS  Single  Mar- 
ket Plan  or  in  plan  proposed  by 
Commission  must  be  adopted  as 
guiding  principle  in  FM  alloca- 
tions. 

WILLIAM  B.  LODGE,  CBS  di- 
rector of  general  engineering :  Sub- 
mitted exhibits  on  engineering 
phases  of  Single  Market  Plan. 

Woods  Says  All  American 

Affiliates  Urged  to  Ask  for  FM 

MARK  WOODS,  president, 
American  Broadcasting  Co.:  Said 
American  has  requested  all  affiliates 
to  file  for  FM  facilities.  American 
concurs  in  6-hour  daily  minimum 
operating  schedule;  objects  to  pro- 
posed regulation  requiring  undupli- 
cated  service  two  hours  daily;  con- 
tending program  content  is  first 
among  listeners — fidelity  of  tone 
secondary.  Greatest  asset  any 
broadcaster  has  is  his  program 
(Continued  on  page  40) 


You  can  cover  Ohio's  Third  Market  at 
less    cost.    American    Network  affiliate. 


Ask  HEADLEY-REED 

WFMJ 

YOUNGSTOWN,  OHIO 
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Each  week, Monday  through  Friday,at  6:45P.M., 
KDKA  presents  the  news-commentary  of  Lowell 
Thomas.  On  Saturdays,  at  the  same  hour,  an- 
other Thomas..  Bill.,  takes  up  the  torch  and 
the  cosmos  is  appraised  with  a  Main  Street  slant. 

Bill  Thomas  is  editor  of  the  Clearfield,  Pa., 
"Progress."  His  Saturday  evening  summary  of 
world-events  on  KDKA  is  aptly  styled:  "A 
Main  Street  Editor  Looks  at  the  News."  His 
homespun  approach  to  the  news  is  refreshing. 
The  man  in  the  street..  Main  Street  or  Fifth 


Avenue. .  is  edified  and  instructed. 

This  weekly  newscast  of  world-happenings,  as 
seen  through  the  eyes  of  a  small-town  editor, 
pleases  urbanites,  and  strongly  appeals  to  the 
millions  of  KDKA's  rural  listeners.  Tangible 
evidence  of  the  wide  popularity  of  Bill  Thomas 
and  his  program  turns  up  regularly  in  the  mail. 
A  one-time  offer  of  a  souvenir-copy  of  his  news- 
paper brought  9,000  replies. 

More  details  gladly  furnished.  Check  with 
NBC  Spot  Sales. 


WESTINGHOUSE  RADIO  STATIONS  Inc 

KEX    •    KYW    •    WBZ     •    WBZA     •    WOWO     •  KDKA 

.-, 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES  — EXCEPT  KEX     •     KEX    REPRESENTED  NATIONALLY   BY  PAUL  H.  RAYMER  CO. 
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FM  Hearing 

(Continued  from  page  38) 

service — his  stock  in  trade.  Sug- 
gests minimum  full-fidelity  sched- 
ule be  a  total  of  two  hours  daily  at 
any  time  starting  at  6  a.m. 

Thinks  multiple  ownership  regu- 
lation should  be  "open-ended"  with 
maximum  number  of  stations  de- 
pendent on  circumstances  in  each 
case.  On  AM-FM  ownership,  thinks 
it  should  be  encouraged ;  AM  opera- 
tor should  be  permitted  to  operate 
as  long  as  he  is  willing  or  until  the 
Commission  decides  upon  reassign- 
ment of  AM  channels  which  will 
become  necessary  at  some  future 
date  in  order  to  provide  adequate 
rural  service. 

Instead  of  applying  network  reg- 
ulations to  FM,  Commission  might 
better  wait,  watch  developments 
and  take  action  when  and  if  action 
seems  desirable.  American  favors 


common  antenna  sites,  would  in- 
clude buildings  as  well  as  natural 
sites ;  is  opposed  to  booster  stations 
as  well  as  reservation  of  20  chan- 
nels for  future  assignment,  con- 
tending no  reason  for  holding  fre- 
quencies for  men  in  service,  due  to 
large  number  of  channels. 

Favors  development  of  facsimile, 
thinks  FCC  allocation  plan  over- 
all is  good,  except  in  many  cases  it 
will  be  economically  impractical  to 
operate  a  rural  station  under  terms 
of  proposal.  Mr.  Woods  expressed 
opinion  that  remote  rural  areas  can 
be  served  better  by  high-powered 
clear-channel  AM  stations. 

Mr.  Hyde  put  the  usual  rate 
question  to  Mr.  Woods,  who  said 
rates  are  in  a  continual  state  of 
flux,  the  American  doesn't  plan  to 
charge  for  FM  until  service  is  wide- 
spread. He  predicted  4,000  FM  sta- 
tions within  five  years,  a  three- 
year  period  after  war  for  FM  to 
break  even  on  financial  investment. 


JOHN  MORGAN  DAVIS,  gen- 
eral counsel,  NAB,  stood  on  brief 
[Broadcasting,  July  30]. 

GEORGE  C.  DAVIS,  Washing- 
ton consulting  engineer,  appearing 
for  Yankee  Network:  Opposed  al- 
location plan  on  grounds  it  would 
deprive  New  England  of  proper 
coverage;  suggested  either  more 
frequencies  be  assigned  to  Metro- 
politan stations  or  that  maximum 
use  be  made  of  frequencies  so  as- 
signed. 

Shepard  Leads  Testimony 

On  Tuesday  Morning 

IRVIN  B.  ROBINSON,  techni- 
cal director,  Yankee  Network:  Pre- 
sented exhibit  showing  history  of 
WGTR  Paxton,  Mass.,  WMTW  Mt. 
Washington,  and  WEOD,  relay  sta- 
tion. Total  capital  invested  during 
experimental  and  developmental 
period  to  May  1940,  $388,126.23; 
additional  investments  and  operat- 


ing costs  since  May  1940  (under 
FCC  rules  and  grant  of  commer- 
cial licenses) :  WGTR  $302,002.78; 
WEOD  $14,307.16;  WMTW  $511,- 
258.06. 

JOHN  SHEPARD  3d,  chairman 
of  board  and  general  manager, 
Yankee  Network:  Said  Yankee 
"went  out  on  the  FM  limb"  and  "if 
these  suggested  regulations  are  put 
into  effect  the  folly  of  this  as  a 
business  venture  will  be  conclusive- 
ly established." 

In  any  nationwide  allocation 
plan  FCC  must  pay  particular  at- 
tention to  New  England  because  of 
closely-clustered  cities  and  metro- 
politan districts  and  dense  popula- 
tion. In  any  allocation  plan,  two 
broad  principles  (to  deliver  pro- 
grams to  listeners  and  provide  out- 
let for  public  expression  of  local 
community)  must  be  considered. 
FCC  plan  does  not  provide  proper 
facilities  for  New  England. 

CBS  single  market  plan  would 
entail  need  for  more  FM  frequen- 
cies than  now  allocated  for  Metro- 
politan stations.  Single-market  plan 
would  be  all  right  for  one  or  two 
networks,  Yankee  feels  Metropoli- 
tan stations  should  be  permitted  to 
elect  to  serve  either  (1)  all  dis- 
tricts combined  or  (2)  one  of  met- 
ropolitan districts  (with  reference 
tj  multiple-contiguous-metropolitan 
areas) . 

Mr.  Shepard  advocated  stations 
of  the  Paxton  caliber.  Chairman 
Porter  asked  if  he  had  changed  his 
views  since  he  opposed  500  kw 
power  for  WLW  Cincinnati.  Said 
Mr.  Shepard — the  situation  isn't 
the  same  because  no  other  station 
could  use  the  700  kc  channel,  where- 
as several  FM  stations  could  use 
Paxton  frequency. 

Yankee  suggests  minimum  oper- 
ating schedule  of  12  hours  daily 
instead  of  proposed  6;  program 
duplication  should  be  left  to  indi- 
vidual broadcaster;  thinks  FM  will 
develop  faster  with  unduplicated 
programs;  FM-AM  ownership  poli- 
cy should  not  arise  until  practically 
100%  of  present  AM  set  owners 
have  FM  receivers;  FM  should  be 
allowed  to  develop  without  network 
regulations  being  effective  im- 
mediately. 

Agrees   with   common  antenna 

(Continued  on  page  42) 


KHOD 

sertfes  -ALL  fhe.  rich 


WSIX  makes  the  perfect  teammate  for  your  advertising  dollar,  and  here  is 
why  you  will  get  a  sure  return:  (1)  An  81.5%  increase  in  WSIX's  all-day  % 
average  Hooper  during  the  two  years  ending  in  January.  (2)  The  best  day- 
time Hooper  rating  of  any  Nashville  station.  (3)  Outstanding  shows  of  both 
the  AMERICAN  and  MUTUAL  Networks.  (4)  WSIX  is  in  the  heart  of  the  rich 
middle  Tennessee  area — a  million  manpower  market  that  will  continue  to 
boom  after  the  war.  AND  all  of  these  potential  buyers  are  waiting — first  to 
hear  about  your  product — second,  to  buy  it. 


REPRESENTED  NATIONALLY  BY 
THE  KATZ  AGENCY,  INC. 

AMERICAN  -  MUTUAL 
5000  WATTS  -  980  K.C. 
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in  War! 


Wallace  Kadderly,  nationally-known  agriculture 
broadcaster,  began  conducting  his  daily  farm  service 
program  over  KGW,  July  16.  Radio  chief  of  the  U.  S. 
Department  of  Agriculture  for  the  past  eight  years, 
Mr.  Kadderly  began  his  career  at  the  Oregon  State 
College  and  for  four  years  directed  the  very  "success- 
ful Western  Farm  &  Home  Hour  over  NBC.  By  helping 
our  farmers  in  their  valiant  efforts  to  feed  the  world, 
KGW  again  rings  the  bell — this  time  the  dinner  bell. 


in  Peace! 


In  this  pre-war  photo T.  R.  McLellan  (left) 
and  W.  P.  Wakefield  tell  how  they  are 
improving  the  soil  on  their  farms  in  Lin- 
coln county,  Oregon,  for  the  benefit  of 
listeners  to  KGW  and  the  NBC  network 
program,   "Western   Farmers  Speak." 


first 


in  Audience  Influence 


Agricultural  income  remains  one  of  the  greatest  economic 
factors  in  the  prosperity  of  the  Pacific  Northwest  area 
served  by  radio  station  KGW.  For  twenty-three  years  this 
station  has  consistently  cultivated  the  farmers,  making  this 
rural  buying  power  avaflable  to  advertisers  on  KGW — 
your  best  radio  buy  yesterday,  today  and  tomorrow! 


ONE  ofthe  GREAT  STATIONS  of  the  NATION 


KGW 

PORTIA  NO.     O  REG  ON 


REPRESENTED  NATIONAtlV 
ev   COWARD    FETRY   &  CO.  INC 
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{Continued  from  page  £0) 

site  proposal  providing  it  will  not 
affect  satisfactory  operation  of  li- 
censee's FM  station  or  television 
station;  boosters  should  be  author- 
ized where  need  is  proved;  opposes 
reservation  of  20  channels — if  such 
reservation  needed,  should  be  re- 
duced to  10  channels. 

Favors  facsimile  regulation,  op- 
poses FCC  allocation  plan,  espe- 
cially for  rural  stations,  as  so  se- 
vere as  to  limit  applications  for 
that  type  station. 

When  Chairman  Porter  asked  if 
rural  coverage  hadn't  been  retard- 
ed by  establishment  of  clear  chan- 
nel AM  stations  in  metropolitan 
areas,  particularly  the  East,  Mr. 
Shepard  said  the  ideal  thing  for 
rural  service  is  to  locate  clear  chan- 
nel stations  in  thinly  populated  dis- 
tricts but  economically  it  couldn't 
be  done. 

COMDR.  T.  A.  M.  CRAVEN, 


vice-president,  Cowles  Broadcasting 
Co.,  former  Commissioner:  It  is  of 
paramount  importance  that  Com- 
mission decide  just  as  wisely  for 
economic  aspects  of  FM  as  it  did 
for  technical  aspects.  In  the  aggre- 
gate, proposed  Rules  do  not  appear 
to  be  sound  basis  for  wise  decision. 
Effect  of  regulations  such  as  these 
may  retard  rather  than  foster 
rapid  development  of  FM  and  wider 
competition  in  broadcasting,  be- 
cause they  appear  to  attempt  to 
control  economics  at  a  time  when 
economics  are  undeveloped.  They 
attempt  to  control  competition  by 
applying  theories  contrary  to  sound 
business  principles. 

It  is  predicted  the  public  will 
prefer  FM  to  AM,  thus  will  dis- 
card AM.  If  this  is  true,  the 
quicker  AM  broadcasters  modern- 
ize plants  with  FM  the  sooner  pub- 
lic will  receive  better  service.  FCC 
should  encourage  AM  broadcasters 
to  modernize  their  plants  as  soon 


as  possible. 

Comdr.  Craven  opposed  any  dis- 
crimination in  AM-FM  ownership. 
As  for  multiple  ownership,  the  Com- 
mission should  have  flexible  rule, 
not  rigid  6-station  limit;  proposed 
rule  requiring  two  hours  of  undu- 
plicated  programs  would  be  harm- 
ful to  FM  developments,  because 
audiences  don't  listen  to  strongest 
signal,  but  to  best  programs. 

Commissioner  Durr  asked  about 
"newcomers".  Comdr.  Craven 
quipped  he  expected  the  Commis- 
sion to  take  a  year  to  process  FM 
applications  unless  additional  ap- 
propriations and  help  are  forthcom- 
ing. 

Ultimately  regional  and  local 
channei  stations  may  become  no 
longer  necessary.  AM  channels 
thus  placed  into  disuse  can  then  be 
utilized  by  better  AM  stations  serv- 
ing areas  which  FM  may  not  reach. 

Cowles  opposes  reservation  of  20 
channels  for  future  assignment; 
opposes  FCC  allocation  plan,  con- 


KCKN's  $x*e>uif€ 

PEOPLE 

mt  mile&f 

Because  people  —  not  miles  —  make  up  a  market, 
KCKN  programs  specifically  to  the  metropolitan 
listener  tastes  of  Greater  Kansas  City.  Leaving 
the  surrounding  thinly-spread  farm  and  small 
town  coverage  to  others,  KCKN  is  the  only  Kansas 
City  station  to  appeal  exclusively  to  the  radio 
preferences  of  Greater  Kansas  City. 

And  so,  without  the  rate  penalty  of  out-state 
coverage,  you  can  reach  the  market  that  counts 
most — the  rich,  fertile,  concentrated  sales  potential 
that  is  Greater  Kansas  City. 

Contact  your  nearest  Capper  office  for  avail- 
abilities. 


24  HOURS  A  DAY  "THIS  IS  MUTUAL' 

KCKN  is  the  only  Kansas  At  6  p.m.  KCKN  becomes  a 

City  station  broadcasting  BASIC  station  of  the  Mu- 

day  and  night — all  night.  tual  Broadcasting  System. 


BEN  LUDY,  GENERAL.  MANAGER,  KCKN,  KANSAS  CITY.  ; .  WIBW,  TOPEKA 

ELLIS  ATTEBERRY,  manager.  KCKN,  kansas  city 


tending  there  should  be  only  one 
class  of  station  and  Commission 
should  encourage  all  stations  to 
serve  as  large  a  rural  area  as  cir- 
cumstances justify  or  require;  FCC 
should  prescribe  service  area  ob- 
jectives for  each  community. 

Again  Mr.  Hyde  probed  the  rate 
issue.  Mr.  Craven  didn't  think  it 
would  be  economically  feasible  to 
charge  a  double  rate  until  FM  is 
established.  As  for  programs,  we 
shouldn't  fear  looking  into  the  fu- 
ture, said  former  Commissioner; 
the  American  public  likes  Ameri- 
can programs;  educational  stations 
will  help  fill  a  certain  need. 
Fly  Appears  for  Group 
Of  Broadcasters 
JAMES  LAWRENCE  FLY,  for- 
mer FCC  chairman,  counsel  for 
KRLD  Dallas,  KXEL  Waterloo, 
la.,  WFMJ  Youngstown,  0., 
WMIT  -  WSJS  Winston-  Salem, 
WSPD  Toledo,  WWVA  Wheeling: 
Hardly  any  question  before  the 
Commission  has  been  of  such  vital 
public  interest  .  .  .  public  interest 
is  that  of  listener  .  .  .  they  are  the 
forgotten  men  and  women  in  vari- 
ous presentations  (preceding  Mr. 
Fly).  Commission  regulations  too 
restrictive  .  .  .  public  interest  can 
never  be  met  as  long  as  the  met- 
ropolitan areas  of  East  are  used 
as  guide  in  allocations. 

Well  over  50%  of  country  will 
be  without  radio  service  if  Com- 
mission allocation  plan  or  CBS  sin- 
gle-market plan  is  adopted.  (Mr. 
Fly  quipped  CBS  plan  came  "after 
the  Democratic  nomination")  .  .  . 
whole  emphasis  of  both  plans  is  on 
heavily  congested  areas,  devoted  to 
"pay  dirt"  territory. 

Warned  against  attempt  to  lay 
down  specific  contours  for  future 
.  .  .  Commission's  proposal  in  some 
respects  more  restrictive  than  that 
of  CBS.  .  .  .  These  regulations 
would  erect  a  Chinese  wall  around 
service.  .  .  .  Suggested  "simple  way 
out  of  dire  result"  is  rule  that  all 
stations  serving  over  50%  rural 
listeners  be  rural  stations.  .  .  . 
Can't  see  why  Commissioners 
would  care  to  lay  down  rules  which 
would  preclude  public  service.  .  .  . 
Was  quite  impressed  with  sugges- 
tions Comdr.  Craven  made;  sug- 
gested Commission  might  want  to 
consider  New  England-Washington 
separately  in  nationwide  allocation 
plan,  because  of  peculiarities  of 
population  density,  etc.  To  have 
uniformity  of  principle  must  have 
distinction  between  facts  and  the- 
ories; unduplicated  programs  given 
(Continued  on  page  -M) 
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CAPPER  PUBLICATIONS,  Inc. 


NEW  YORK    17:      420  LEXINGTON  AVENUE       MOHAWK  4-3280 
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ALL  NEW  —  incorporating  new  tech- 
niques, new^c»cnitssjiew  tubes. 

NEW  TRANSMITTERS  .  .  T  with  impres- 
sive high  fidelity,  low  harmonic  distor- 
tion, low  hum  level  .  .  .  with  outputs  of 
1,  3,  10  and  50  kilowatts  .  .  .  plus  ample 
operating  safeguards. 

The  basic  unit  is  the  exciter,  generating 
250  watts  of  RF  power.  Its  design  per- 
mits adding  power  units  as  desired  .  .  . 
at  any  time  ...  in  selected  steps  that 
make  possible  the  different  outputs. 


NEW  ANTENNAS ...  of  two  or  more 
loops  with  two  or  more  half -wave  ele- 
ments, are  factory  tuned  for  easy 
installation.  Standard  coaxial  lines  feed 
them. 

NEW  POWER  TUBES  . . .  highly  efficient, 
incorporate  notable  Federal  achieve- 
ments in  design  and  production.  They 
assure  long,  dependable  performance  in 
FM  broadcasting. 

Look  to  Federal  for  the  finest  in  FM 
equipment. 


Federal  Telephone  and  Radio  Corporation 


Newark  1,  N.  I. 
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FM  Hearings 

(Continued  from  page  4.2) 

too  much  emphasis;  not  so  serious 
as  testimony  indicates.  Labor  prob- 
lems might  loom  as  more  important 
issue;  thinks  community  station  is 
"swell  idea";  country  needs  more 
"whistle-stop"  stations. 

Thinks  there  should  be  a  rule  on 
ownership  against  concentration  of 
control;  isn't  sure  maximum  num- 
ber of  stations  for  one  owner  should 
be  6,  in  view  of  expanded  facilities. 

Damm  Expresses  Opinion 

FM  Will  Replace  AM 

WALTER  J.  DAMM,  vice-presi- 
dent &  general  manager,  Milwau- 
kee Journal  Co.  broadcast  division, 
and  president,  FMBI  (testifying  as 
individual)  :  FMBI  filed  no  brief 
because  couldn't  get  together  on 
issues;  is  convinced  FM  will  re- 
place  AM;    believes    problem  of 


rural  coverage  will  take  care  of 
itself  long  before  complete  aban- 
donment of  AM.  American  public 
will  never  be  satisfied  if,  as  result 
of  regulation,  it  will  be  limited  to 
home-town  radio  program  service. 

Feels  minimum  operating  sched- 
ule of  6  hours  daily  should  termi- 
nate one  year  after  war  and  FM 
stations  be  required  to  operate  full- 
time.  Forced  unduplicated  pro- 
grams would  gain  nothing;  all  AM 
programs  should  be  available  to 
FM;  advocates  leaving  duplication 
to  judgment  of  licensee.  Thinks 
duopoly  regulation  might  be  re- 
laxed in  certain  instances,  although 
has  no  serious  objection  to  it. 

AM-FM  ownership  regulation  out 
of  place  now;  thinks  developments 
will  take  care  of  it.  Thinks  net- 
work regulations  as  well  as  other 
AM  rules  should  apply  to  FM,  but 
would  extend  2-year  affiliation  con- 
tracts to  longer  periods;  favors 
common    antenna    sites,    use  of 


boosters  where  needed  to  overcome 
shadows;  opposes  reservation  of  20 
channels,  thinks  10  would  be  suffi- 
cient; favors  encouragement  of 
facsimile  but  FM  should  come 
first;  thinks  FCC  allocation  plan 
needs  revising,  favors  community 
stations,  thinks  rural  station  plan 
unworkable. 

PAUL  W.  MORENCY,  secre- 
tary &  general  manager,  Travelers 
Broadcasting  Service  Corp.,  Hart- 
ford (WTIC  WTIC-FM)  :  Agrees 
New  England  is  a  problem;  no  ob- 
jection to  6-hour  minimum  daily 
operating  schedule;  objects  to  non- 
duplicated  programs  by  regulation ; 
suggests  clarification  of  multiple 
ownership  rule;  opposes  separate 
AM-FM  ownership;  suggests  net- 
work rules  be  studied  with  FM  in 
mind  before  general  application  to 
FM;  no  objection  to  boosters  if 
serve  useful  purpose;  reservation 
of  20  channels  would  seriously  re- 


In  every  sense  of  the  word,  Nelson  Eddy  is  America's 
baritone.  On  the  concert  stage,  on  the  air,  and  on 
records  he  is  the  symbol  of  musical  America. 

As  a  youngster,  Eddy  was  a  boy  soprano  in  his  home 
town  church  choirs  and,  even  then,  showed  great  prom- 
ise as  a  singer.  For  a  time,  however,  his  musical  career 
was  set  aside,  as  economic  necessity  forced  him  into  the 
business  world.  He  tried  his  hand  at  newspaper  report- 
ing and  advertising — with  commendable  success.  Still, 
he  cherished  the  hope  of  singing  and  clung  firmly  to 
his  ambition  until  his  aspirations  were  realized. 

Mr.  Eddy's  flawless  performance  of  the  "patter  songs" 
from  the  Gilbert  and  Sullivan  operettas,  listed  below,  are 
but  a  spark  of  his  great  artistry. 


MY  OBJECT  ALL  SUBLIME  (Mikado) 


OH!  A  PRIVATE  BUFFOON  (Yeomen) 


Col.  4271 


LORD  CHANCELLOR'S  SONG  (lolanthe)  ) 
MY  NAME  IS  JOHN  WELLINGTON       •  Col.  4272 
WELLS  (Sorcerer)  J 


I  AM  THE  MONARCH  OF  THE  SEA 
(Pinafore) 

MAJOR  GENERAL'S  SONG  (Penzance) 

(In  the  Columbia  Album  M-440) 


Col.  4273 


For  complete  listings  of  BMI-Licensed  titles 
recorded  by  Mr.  Eddy  and  other  noted  vocal- 
ists and  bandleaders,  consult  your  BMI 
DISC    DATA    or    write    for    this  service. 


Broadcast  Music.  Inc 

5  8  0  FIFTH  AVENUE  •  IM  E  W  YORK  19,  N.Y. 


tard  FM  development,  particularly 
in  New  England. 

Allocation  plan  contains  funda- 
mental defects  which  will  deprive 
public  of  some  of  principal  bene- 
fits of  FM;  proposed  plan  imposes 
too  many  restrictions  on  both  en- 
gineering and  economic  phases, 
puts  premium  on  certain  theoreti- 
cal concepts,  such  as  keeping  broad- 
casters both  equal  and  small  to 
detriment  of  listeners,  thus  plac- 
ing small  stations  at  mercy  of  na- 
tional networks. 

LOUIS  G.  CALDWELL,  counsel 
for  WDAF  Kansas  City,  WFBR 
Baltimore,  WJR  Detroit,  WGAR 
Cleveland,  WGN  Chicago,  KFI  Los 
Angeles :  Doubts  feasibility  of  pro- 
posed allocation  plan  with  refer- 
ence to  California  because  of 
mountainous  terrain;  stood  on  ad- 
vance briefs  [Broadcasting,  July 
30]. 

HARRISON  T.  SLAUGHTER, 
counsel  for  WPAD  Paducah,  Ky., 
WSON  Henderson,  Ky.,  WSNJ 
Bridgeton,  N.  J.;  WHOP  Hopkins- 
ville,  Ky.:  Submitted  statements 
for  each,  opposing  allocation  plan 
and  definitions  of  Metropolitan, 
Rural  and  Community  areas;  rec- 
ommended licensees  not  be  restrict- 
ed but  permitted  to  perform  public 
service. 

GEORGE  C.  DAVIS,  consulting 
engineer,  appearing  for  WJW 
Detroit,  WPEN  WPEN-FM  Phil- 
adelphia, WBAM  New  York  and 
for  himself:  Opposes  proposed  al- 
location plan,  suggests  revisions. 

E.  E.  (Ted)  HILL,  managing 
director,  WTAG  WTAG-FM  Wor- 
cester, Mass.:  Opposes  forced  un- 
duplicated programs,  contends  pub- 
lic doesn't  want  more,  but  better 
reception  of  present  AM  programs; 
opposes  limitation  of  6  stations  to 
single  owner  but  favors  ban  on  con- 
centration of  control;  boosters  can 
be  great  blessing  or  great  evil; 
would  require  use  where  necessary 
to  provide  good  service.  Favors  al- 
location plan  overall,  but  opposes 
classification  of  stations;  recom- 
mends FCC  adopt  CBS  single-mar- 
ket plan. 

MICHAEL  R.  HANNA,  general 
manager,  WHCU  Ithaca,  N.  Y.: 
Generally  in  accord  with  FCC  pro- 
posals but  thinks  restrictions  on 
rural  stations  too  great.  Recom- 
(Continued  on  page  74) 
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The  Hooper  Continuing  Measurement  of  Radio  Listen- 
ing for  the  1944-1945  Winter-Spring  season  gives 
WTIC's  8:00-8:15  A.  M.  News  period  a  17.0  rating.  This 
represents  76.5%  of  the  sets  in  use  at  that  time  in  the 
Hartford  area — a  great  tribute  to  the  excellence  of 
WTIC's  news  service. 

300,000  words  pour  into  the  WTIC  newsroom  every 
day  from  all  the  distant  corners  of  the  earth.  WTIC  is  the 
only  radio  station  in  New  England,  and  one  of  the  few  in 
the  country,  subscribing  to  three  outstanding  news  asso- 
ciations— Associated  Press,  International  News  Service 
and  Transradio  News. 

In  addition,  a  special  Washington  coverage  is  main- 
tained by  direct  wire;  and  throughout  Southern  New 
England  WTIC  reporters  are  ever  on  the  alert  for  news 
of  special  interest. 

Preparing  and  presenting  this  material  to  the  people  of 
Southern  New  England  in  an  authentic  and  understand- 
able manner  is  WTIC's  chief  aim  in  its  dozen  or  more 
newscasts  each  day. 

One  more  example  of  that  extra  service  which  has  made 
WTIC  the  dominant  station  in  Southern  New  England. 


DIRECT  ROUTE  TO 
SALES  IN 

The  Travelers  Broadcasting  Service  Corporation 

Affiliated  with  NBC 
and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY, 
New  York,  Boston,  Chicago, 
Detroit,  San  Francisco  and  Hollywood  ' 


BROADCASTING    •    Broadcast  Advertising 

i   


August  6,  1945    •    Page  45 


When  skillfully  directed 
and  stripped  for  action 

Every  ounce  of  him  is  devoted  to  one  job— to  win.  He 
pulls  no  carts,  carries  no  extra  trappings. 

No  premiums  or  extras  are  offered  by  this  company  for 
its  services  to  radio  stations.  We  make  no  side  line 
profits. 

We  believe  that  all  of  our  resources  and  all  of  our  ener- 
gies should  be  directed  toward  the  one  job  of  selling 
radio  advertising  for  the  stations  we  represent  —  and 
doing  that  job  superlatively  well. 


PAUL  H.  RAYMER  COMPANY    •    RADIO  ADVERTISING 

NEW  YORK  •  DETROIT  •  CHICAGO  •  LOS  ANGELES  •  SAN  FRANCISCO 


That's  Public  Service 

EVER  SINCE  defense  and  war  operations 
began,  most  stations  and  the  networks  have 
been  using  a  credit  line  on  programs  contrib- 
uted for  the  national  welfare,  labeling  them 
"public  service"  features — presented  in  coop- 
eration with  this  Government  agency  or  that. 

The  FCC,  in  its  evaluation  of  program  serv- 
ice by  stations — a  function  of  doubtful  pro- 
priety it  has  assumed — calls  all  commercially- 
sponsored  programs  commercial.  Only  certain 
sustaining  features  are  classified  in  the  public 
service  category.  There  are  countless  instances 
of  sponsored  public  service  programs. 

We  would  like  to  see  stations  adopt  a  new 
credit  line  on  sponsored  programs  which  are 
in  the  public  service  category — market  reports, 
weather,  news,  forums,  perhaps  symphonies. 

Let  the  station  say:  "This  program  is  (has 
been)  presented  as  a  public  service  by  the  Local 
Electric  Co." 

That's  public  service. 


Mission  to  Europe 

WITHIN  A  week  10  "top  level"  broadcasters 
leave  for  an  inspection  of  radio  in  Europe, 
under  Army  auspices.  Heading  the  delegation 
will  be  Justice  Justin  Miller,  President-desig- 
nate of  the  NAB,  and  J.  Leonard  Reinsch,  prac- 
tical broadcaster  and  radio  advisor  to  Presi- 
dent Truman.  On  the  roster  also  are  represen- 
tatives of  each  class  of  station  and  of  each 
of  the  networks. 

Both  the  White  House  and  General  Eisen- 
hower's headquarters  feel  the  inspection  is  de- 
sirable, particularly  since  no  group  of  broad- 
casters representing  management  has  been  to 
either  war  area.  Newspaper  publishers,  maga- 
zine editors  and  motion  picture  executives  al- 
ready have  made  inspections.  General  Mac- 
Arthur  personally  has  invited  a  companion 
group  of  broadcasters  to  the  Pacific  following 
the  ETO  mission. 

The  ETO  inspection  can  and  likely  will  prove 
fruitful.  There's  been  lots  of  talk,  pro  and  con, 
about  the  efficiency  of  the  European  system 
of  government  radio  as  compared  with  our 
own.  We  have  heard  how  Europeans — mostly 
Britons — listen  over  the  shoulders  of  our 
troops  to  our  radio  fare,  and  how  well  it  is 
liked.  We  have  heard  about  plans  for  the  build- 
ing of  numerous  commercial  stations,  on  the 
U.  S.  pattern,  at  strategic  locations  to  bom- 
bard English  speaking  portions  of  Europe  with 
our  programs. 

But  all  this  has  come  second  hand.  Now 
broadcasters  who  are  interested  in  all  phases 
of  radio — not  merely  programs  or  documen- 
taries or  news  broadcasts — can  see  and  learn 
for  themselves.  They  will  spot  the  good  points 
and  the  bad.  They  will  get  the  "feel"  on  the 
ground. 

There's  another  aspect  perhaps  more  im- 
portant. Radio  doesn't  stand  still  in  our  na- 
tion. Program  standards  or  tastes  of  today 
may  not  fit  tomorrow.  The  new  America  will  be 
the  World  War  II  veterans'  America.  The 
radio  group  will  be  able  to  canvass  the  radio 
views  of  a  typical  cross-s action  of  our  fighting 


men — and  women.  Program  policies,  in  our 
Democracy,  always  have  been  shaped  to  con- 
form to  preponderent  public  will. 

The  upcoming  mission  to  the  Pacific  will  af- 
ford an  equally  valuable  opportunity  to  feel  the 
radio  pulse  of  the  GI. 

Radio  owes  its  thanks  to  the  Army  and  to  the 
NAB  for  arranging  this  first  broadcast  mis- 
sion to  Europe. 

GREAT  OPPORTUNITY  for  team-work 
between  broadcasters  and  manufacturers 
comes  with  the  lifting  of  war-time  freezes 
and  start  of  FM  and  television  selling.  The 
station  creates  the  market  for  the  manu- 
facturer. The  latter  is  the  station's  cir- 
culation department.  What  better  way  to 
seR  sets  than  use  radio  itself  as  the 
medium? 


Time  for  Union 

IRRESPECTIVE  of  the  outcome  of  current 
consideration  of  new  rules  to  govern  FM  opera- 
tions, there's  one  point  on  which  there  is  or 
should  be  general  agreement.  FM  has  been 
sold  to  trade  and  public  alike.  It  has  the  mo- 
mentum to  carry  it  into  general  public  favor. 

That  task  was  performed  by  a  determined 
group  of  men  who  formed  FM  Broadcasters 
Inc.  as  a  trade  association  to  promote  the  new 
medium.  That  task  now  has  been  completed. 
The  allocations  and  the  proposed  rules,  for 
better  or  for  worse,  were  the  prime  goals. 
These  now  have  been  or  are  about  to  be 
achieved. 

Clear-cut  proof  that  the  FMBI  has  fulfilled 
its  mission  was  reflected  in  the  appearance  of 
the  NAB  at  the  hearings  on  the  FM  rules.  It 
took  up  the  cudgels  in  an  industry-wide  effort 
to  convince  the  FCC  that  the  rules  for  FM 
should  encourage  maximum  development  and 
growth  and  not  hobble  or  hamstring  through 
artificial  regulatory  barriers. 

We  think  it's  time  that  FMBI  as  such,  fold 
its  operations  and  turn  over  to  the  NAB  the 
function  of  leading  and  serving  those  pres- 
ent broadcasters  and  FM  newcomers  who  will 
participate  in  FM  operations.  There  is  need- 
less overlapping  and  duplication  with  two 
associations.  Many  members  of  FMBI — per- 
haps a  majority — already  are  members  of  NAB. 

The  NAB  board  is  meeting  in  Washington. 
We  think  it  should  extend  to  FMBI  an  invi- 
tation to  join  forces,  perhaps  establishing 
within  NAB  an  FM  division  on  technical  as- 
pects. All  other  FMBI  operations  could  be 
absorbed  in  the  NAB  framework  or  in  its  re- 
organized structure  to  be  evolved  by  President- 
designate  Miller. 

The  FMBI  board  meets  in  Chicago  Aug.  14. 
It  is  cloaked  with  plenary  powers  from  its 
membership.  It  can  organize  into  a  full-fledged 
trade  group,  continue  as  it  is,  merge  with  NAB 
or  dissolve.  It  can  do  what  it  pleases. 

The  logical  course,  and  one  that  makes 
good  sense,  is  for  the  NAB  to  extend  the  invi- 
tation to  FMBI  to  absorb  it  and  for  FMBI  to 
accept.  We  propose  precisely  that. 

Those  men  who  pioneered  FMBI — Walter 
Damm,  John  Shepard,  Ted  Streibert,  Franklin 
Doolittle,  Phil  Loucks  and  C.  M.  Jansky  Jr. — 
should  be  accorded  a  hearty  "well  done"  for 
their  job  in  organizing  and  selling  a  project 
destined  to  broaden  immeasurably  radio's  pub- 
lic service.  It  was  no  easy  task  to  break 
through  the  heavy  armour  of  an  established 
art.  FM  was  sold  by  FMBI  the  hard  way. 


GEORGE  DAVIDGE  COLEMAN 


GEORGE  D.  COLEMAN  is  more  than 
just  general  manager  to  WGBI,  top 
rating  CBS  affiliate  in  Scranton,  Pa. 
He  is  the  man  who  put  it  on  top,  grad- 
ually building  it  up  in  the  past  two  decades. 

From  an  insignificant  10  watter  in  1925, 
under  George's  direction  WGBI  grew  to  the 
point  that  in  May  1943  Hooper's  "Continuing 
Measurement  of  Radio  Listening"  showed  that 
10  CBS-sponsored  daytime  programs  rated 
above  20  on  the  station.  The  programs,  occu- 
pying consecutive  time  periods  from  11:45 
a.m.  to  2:45  p.m.  with  the  exception  of  a  half- 
hour  newscast,  rated  at  least  two  or  three 
times  as  high  as  the  leading  daytime  national 
sponsored  five-a-week  programs  shown  by  the 
Hooper  ratings.  By  1945,  WGBI  was  credited 
with  from  175  to  300%  better  than  the  aver- 
age national  rating. 

George's  talent  is  well-recognized  in  spheres 
other  than  his  own  station,  too.  His  fellow 
broadcasters  in  the  Third  District  recently 
elected  him  their  NAB  director.  He  is  attend- 
ing his  first  NAB  board  meeting  today,  Aug. 
6.  He  also  was  elected  president  of  the  Penn- 
sylvania Assn.  of  Broadcasters. 

That  recognition  extends  beyond  the  broad- 
casting industry  as  well.  At  present  he  is  first 
vice-president  of  the  Scranton  Rotary  Club, 
vice-chairman  of  the  radio  committee,  Ameri- 
can Legion,  Dept.  of  Pennsylvania;  service 
officer  of  the  Joseph  M.  Bailey  Post,  American 
Legion  in  Clarks  Summit,  Pa. 

He  recently  served  as  chairman  in  Lacka- 
wanna County  in  the  special  drive  of  the 
American  Red  Cross  to  recruit  Army  nurses 
and  is  currently  acting  as  banquet  chairman 
of  the  Northeastern  Pennsylvania  Assn.  of 
Manufacturers'  Representatives.  He  is  a  di- 
rector of  the  Scranton  Better  Business  Bureau 
and  of  the  Davis-Loftus-Williams  Co.,  whole- 
sale grocery  house. 

Born  in  Scranton,  Nov.  5,  1899,  George  at- 
tended local  schools,  graduating  from  Techni- 
cal high  school  in  1918.  Athletically  inclined, 
he  was  one  of  the  stars  of  Technical's  bas- 
ketball team  and  later  played  professional 
basketball  in  the  Inter-County  league.  It  still 
being  war  days,  George  joined  the  Army  short- 
ly after  graduation  and  served  until  after  the 
Armistice.  He  rounded  out  his  education  with 
a  three-year  night  course  in  electrical  engi- 
neering at  Penn  State  Extension  College. 

The  Hudson  Coal  Co.  was  George's  first, 
and  brief,  employer.  Next  post  was  in  the  test 
department  of  the  General  Electric  Co.  in 
Schenectady,  N.  Y.  While  working  for  GE  he 
also  found  time  to  play  semi-professional  base- 
ball with  one  of  the  local  teams.  George  re- 

(Continued  on  page  50) 
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THE  CHICAGO  and  NORTH  WESTERN 
RAILWAY  CHOSE  . .  . 


. .  WMAQ  at  7  AM 


FIRST  in  CHICAGO 


58,080  watts 


Itj>r«wnttd  by  NSC  SPOT  SALtS 


1945— RADIO'S  25TH  ANNIVERSARY 
— PLEDGED  TO  VICTORY 


The  "400  Hour,"  sponsored  Mondays  through  Satur- 
days from  7-7:55  AM  by  the  Chicago  and  North  West- 
ern Railway  Company,  recently  celebrated  its  ninth 
anniversary  of  broadcasting  over  WMAQ.  In  1936  this 
great  railway  company  wanted  to  reach  the  millions  of 
families  in  the  Chicagoland  market  to  acquaint  them 
with  both  the  suburban  and  nation-wide  transportation 
facilities  afforded  by  the  Chicago  and  North  Western 
Railway  System. 

After  a  careful  survey,  the  choice  was  WMAQ— the 
Chicago  station  most  people  listen  to  most.  The  North 
Western  Railway  sponsors  Pat  Gallichio  who  recently 
received  34,000  replies  (see  inset)  as  the  result  of  a  ten 
day  listener  reaction  poll  made  by  WMAQ. 

WMAQ— morning,  noon  and  night— reaches  the  peo- 
ple who  listen  and  buy.  Information  concerning  time 
availabihties  furnished  upon  request. 


The  Chicago  station  most  people  listen  to  most 

670  ON  YOUR  DIAL 
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TO 

ADVERTISERS 

WHO 

ARE 

LOOKING 


Most  marketing  experts  agree  that  the 
South  is  now  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 


South  Carolina  is  easy  to  cover.  One  sta- 
tion— WIS  at  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185%  more  than  Atlanta, 
208%  more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line — or 
ask  Free  &  Peters. 


SOUTH  CAROLINA 

5000  WATTS         ©          560  KC 

C.  RICHARD  SHAFTO  J.  DUDLEY  SAUMENIG 

General  Manager  Sales  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 


Respects 

(Continued  from  page  J+8) 

turned  to  Scranton  and  the  Hudson 
Coal  Co.  after  one  year  in  Schenec- 
tady and  served  in  various  capaci- 
ties in  the  electrical  engineering 
and  electrical  construction  depart- 
ments. 

In  1929,  George  accepted  the  po- 
sition of  manager  of  Frank  Megar- 
gee's  radio  store.  Mr.  Megargee  at 
that  time  had  a  sideline,  he  was 
president  of  a  radio  station  which 
had  started  operations  four  years 
before.  In  1932  the  sideline  had 
developed  its  potentialities  suf- 
ficiently to  enable  Mr.  Megargee  to 
close  his  store.  He  salvaged  from 
the  store,  however,  its  manager 
and  made  him  general  manager  of 
the  station. 

George  married  the  former  Ruth 
Lenore  LaBar  of  Scranton.  With 
their  eight-year-old  son,  Ronald, 
they  live  in  Clarks  Summit. 

A  bridge  fiend,  George  boasts 
that  he  has  a  system  exclusively 
his  own.  Little  wonder — and  little 
danger  of  its  being  plagiarized.  He 
refers  to  it  as  the  "Over-the-Two" 
system,  explaining  that  he  always 
bids  two  more  than  he  expects  to 
make. 


WAAT  Newark  has  been  awarded  a  cer- 
tificate of  approval  for  its  work  in  ci- 
vilian defense  activities.  Presentation 
was  made  July  31  by  Mayor  Vincent  J. 
Murphy  and  Carl  K.  Withers,  president. 
Newark  Adv.  Club,  commander  and 
chairman  respectively  of  Newark  De- 
fense Council. 


THE  LITTLE  STATION 
WITH  A  MIGHTY  WALLOP 


Ask  any  Time  Buyer  how  to  get 
5000  watt  coverage  on  a  250  watt  sta- 
tion and  one  answer  he'll  give  you  is 
—  WMAM  ...  the  "little  station  with 
the  big  wallop"  serving  an  almost  ex- 
clusive audience  of  over  500,000  people 
in  Northeastern  Wisconsin  and  Upper 
Michigan  . . .  Write  >S>v 

%Mm1| 

Marinette*  Wisconszn'J*S^& 

BRANCH  STUDIOS  IN  ^ST/^in 

STURGEON  BAY  •  WIS.  <Uj  (  Vs™ 

IRON  MT.   •   MICH.  // 

JOSEPH  MACKIN,  Mgr.  ^<fr 

Nal'l  Representatives:  Howard  A.  Wilson  Co. 
Chicago,  New  York,  San  Francisco,  Hollywood 


Marks  Signs  New 
Contract  With  BMI 

New  Pact  Asks  Nonreturnable 
Advances  as  Guarantees 

CONTRACT  between  Broadcast 
Music  Inc.  and  Edward  B.  Marks 
Music  Corp.,  has  been  renewed  for 
five  years,  effective  Jan.  1,  1946, 
according  to  an  announcement  last 
week  by  both  companies.  Terms 
were  not  disclosed,  but  were  said  to 
be  "substantially  similar  to  those 
previously  in  effect",  which  gave 
BMI  performing  rights  in  the 
Marks  catalogs  for  $1,000,000  for 
the  five-year  period. 

In  place  of  the  flat-fee  annual 
payment  basis  of  the  original  con- 
tract the  new  pact  calls  for  non- 
returnable  advances  to  be  paid  to 
Marks  as  minimum  guarantees  I 
against  BMI's  standard  method  of 
payment  based  on  logs  of  perform- 
ances. That  is,  if  the  log  shows  that 
Marks  is  entitled  to  more  than  the 
advance  he  will  be  paid  the  over- 
age, but  if  his  tunes  fail  to  earn  as 
much  as  the  advance  he  does  not 
rebate  to  BMI. 

Recent  decision  in  the  court 
case  of  BMI  and  Marks  against 
ASCAP  makes  works  produced  by 
ASCAP  members  in  collaboration 
with  non-ASCAP  members  avail- 
able for  licensing  through  BMI.  Be- 
fore the  decision  BMI  and  Marks 
had  refrained  from  licensing  any 
work  in  the  Marks  catalog  written 
either  solely  or  in  part  by  ASCAP 
members.  Change  "makes  available 
under  the  BMI  performing  license 
thousands  of  additional  Marks 
copyrights,  many  of  which  are  vi- 
tally important,"  the  announce- 
ment said.  In  addition,  the  English 
versions  of  many  of  the  Marks 
Latin-American  and  other  foreign 
compositions  may  now  also  be  clear- 
ed by  BMI. 


New  WNEL  Studio 

CONSTRUCTION  was  to  be  com-  I 
pleted  last  week  on  new  audience  I 
participation  studio  of  WNEL  San 
Juan,  P.  R.  Facilities  will  be  used 
for  local  musical  and  quiz  shows 
in  additions  to  originations  for 
NBC  domestic  and  international 
networks. 
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50,000  watts — NBC — 23  years  of  service 


SCHENECTADY,  N.  Y. 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 
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MAJ.  ROBERT  R.  TINCHER,  on  leave 
as  manager  of  WNAX  Yankton,  S.  D., 
radio  Intelligence  officer  with  Gen. 
Hodges'  First  Army  from  D-Day  to  V-E 
Day,  now  stationed  at  Frankfort  on  Main, 
has  been  recommended  for  the  Legion 
of  Merit.  In  the  Army  for  four  years 
and  overseas  for  20  months,  Maj. 
Tincher  has  been  in  five  major  cam- 
paigns. 

DON  S.  ELIAS,  vice-president  and  man- 
aging director  of  WWNC  Asheville  and 
executive  head  of  the  Asheville  Citizen 
News,  has  been  appointed  to  member- 
ship on  the  North  Carolina  Medical 
Care  Commission,  created  by  current 
legislature.  The  appointment  by  Gov. 
Cherry  is  for  three  years.  Mr.  Elias  also 
is  newly-named  chairman  of  the  NAB 
Legislative  Committee. 

ROBERT  O.  REYNOLDS,  manager  of 
KMPC  Hollywood,  has  been  appointed 
southern  section  radio  division  chair- 
man of  California  War  Chest  Inc. 


CAPT.  FRANK  U.  FLETCHER,  Army 
Ordnance  Dept.,  San  Francisco,  and  for- 
mer Washington  radio  attorney,  has 
been  released  from  active  duty  upon 
request  of  Alien  Property  Custodian.  He 
returns  to  his  civilian  post  as  attorney, 
Alien  Property  Custodian,  Washington. 
JOHN  HUNT,  former  regional  sales 
manager  of  CKWX  Vancouver,  has  been 
named  manager  of  CKMO  Vancouver. 
The  CKWX  vacancy  is  filled  by  STUART 
MacKAY,  program  manager,  who  in 
turn  is  succeeded  by  LAURIE  IRVING. 
BARNEY  OGLE,  production  manager 
of  KGNC  Amarillo,  Tex.,  has  been  ap- 
pointed assistant  to  ARCHIE  TAYLOR, 
manager  of  KRGV  Weslaco.  AUBREY 
JACKSON,  KGNC  sales  manager,  has 
been  promoted  to  assistant  manager  of 
that  Taylor-Howe-Snowden  Station.  He 
will  continue  sales  activities  and  also 
take  over  supervision  of  production  de- 
partment, to  be  assisted  by  LARRY 
SAMUELS,  in  charge  of  special  events 
and  acting  chief  announcer. 


JACK  MERIDAN,  program  manager  of 
WSTV  Steubenville,  O.,  assumes  duties 
of  assistant  manager. 
C.  L.  MENSER,  vice-president  In  charge 
of  programs,  NBC,  and  FRANK  ZUZULO, 
trade  news  editor  of  Mutual,  tied  for 
low  net  score  July  31  at  the  annual 
King  Features-INS-INP  golf  tournament 
at  Westchester  Country  Club  at  Rye, 
N.  Y. 

MICHAEL  BARKWAY,  recently  appoint- 
ed BBC  representative  in  Canada,  re- 
placing S.  J.  de  LOTBINIERE,  Is  mak- 
ing a  complete  tour  of  western  Ca- 
nadian stations  and  is  to  attend  the 
Western  Assn.  of  Broadcasters  conven- 
tion at  Calgary  Aug.  6-7. 
FRANK  A.  SEITZ,  managing  director  of 
WFAS  White  Plains,  N.  Y.,  has  received 
an  award  in  local  victory  gardening  for 
"best  season-long  timing". 
GENE  TIBBETT,  manager  of  WELO 
Tupelo,  Miss.,  is  father  of  a  boy. 
LT.  BARNEY  LAVIN,  Marine  Corps,  on 
leave  as  manager  of  WDAY  Fargo,  N.  D., 
has  been  transferred  from  a  Florida 
base  to  Fort  Worth,  Tex. 


TWENTIETH  CENTURY-FOX  Film 
Corp.,  Hollywood,  producer  of  "Wilson", 
last  Thursday  sponsored  on  NBC  10:30- 
11  p.m.  a  tribute  to  Woodrow  Wilson 
with  Walter  Winchell  as  m.c.  and  fea- 
turing Hollywood  personalities. 


JKFH 


Put  a  Red  Point  on 
Your  Sales  Map  for 
Wichita's  Stockyards 
-1944  Sales  of 

$60,000,000. 

It's  safe  to  Gamble  on  this  Stock  market 

With  better  than  $60,000,000  in  cattle  sales  a  year  (more  than  half  of 
it  to  Wichita's  6  big  packing  houses)  Wichita's  livestock  market  is  a 
sure  bet  for  the  future  of  Kansas'  Richest  Market.  Wichita  is  not 
ashamed  of  being  one  of  the  largest  "cowtowns"  in  the  United  States 
because  year-in  and  year-out  those  cattle  sales  mean  solid  buying 
power  for  the  250,000  people  who  live  in  that  solid  KFH  section. 

The  price  and  quantity  of  beef  is  big  news  every  day  in  the  Wichita 
area  and  an  important  part  of  the  up-to-the-minute  livestock  and  farm 
reports  on  KFH.  So,  it's  a  good  steer  to  reach  Kansas'  Richest  Market 
through  that  selling  station,  KFH. 


KFH 

WICHITA 

WICHITA  IS  A  HOOPERATED  C/TY 


THAT  SOUP 


CBS  •  5000  WATTS  DAY  AND  NIGHT  •  CALL  ANY  PETRY  OFFICE 


JOHN  GORDON  CAMPBELL,  one  time 
in  charge  of  eastern  sales  for  KFRC  San 
Francisco,  has  joined  KSFO  San  Fran- 1 
Cisco  as  account  executive.    For  twc 
years  he  was  also  sales  promotion  man- 
ager of  NBC  San  Francisco. 
HAROLD    LINDLEY,    former  account 
executive  of  Beaumont  &  Hohman,  San 
Francisco,  has  been  appointed  manage: 
of  the  newly  established  Los  Angeles 
office   of   Headley-Reed   Co.,  national 
station  representative,  at  210  W.  7th 
St  Telephone  is  Vandlke  1725. 
WALKER  &  MINTON,  publisher  and 
station  representative,  has  opened  Sar. 
Francisco  offices  at  68  Post  St.  ELI  C. 
MINTON,  headquartered  in  firm's  Los  | 
Angeles  offices  at  403  West  8th  St.,  has . 
shifted  to  San  Francisco  as  manager  of  I 
northern   California   branch.  ROBERT 
W.  WALKER,  who  recently  resumed  ac-ja 
tlve   association  with  the   firm  after  Jl 
overseas  service,  is  Los  Angeles  man-  I 
ager.  JOHN  A.  NELSON  [BROADCAST- 
ING, July  30]  is  in  charge  of  radio  sta- . 
tions'  division. 

PAUL  MULVIHILL  has  Joined  the  salesv/ 
staff  of  CKGB  Timmins. 
VICTOR  SAVAGE,  Toronto  newspaper-  j 
man,   joins  the  sales  staff  of  CJKX 
Klrkland  Lake. 


KGHI  Little  Rock,  Ark.,  has  named 
The  Walker  Co.,  New  York,  as  national 
sales  representative. 

ROBERT  BROCKMAN,  formerly  with 
KXOK  and  WTL  St.  Louis,  has  joined 
the  New  York  office  of  William  G.  Ram 
beau  Co.,  Chicago. 

JOSEPH  DAVIS,  new  to  radio,  has 
joined  WCNC  Elizabeth  City,  N.  C,  as 
sales  representative. 


: 


KJBS    San    Francisco    has  appointed 
Headley-Reed  Co.   as  national  adver-(Jll 
tising  representative  effective  Aug.  1. 


3f  * 


TRANSCRIBED  series  "Victory  Is  Our 
Business",  sponsored  by  General  Motors 
on  23  stations,  begins  fourth  year  of 
broadcast  Aug.  6.  Series  tells  stories  o: 
General  Motors  folks  In  the  war,  on  the 
fighting  and  production  fronts.  Aug.  6 
marks  the  156th  program  on  which  more 
than  3,000  GM  employees  have  ap- 
peared. 


PACTFIC  COAST  Adv.,  San  Francisco.XC 
has  been  appointed  advertising  and 
public  relations  counsel  for  Associated 
Broadcasters,  and  Universal  Broadcast-  i 
ing  Co.,  regional  net.  Associated  oper-3CC 
ates  KSFO  San  Francisco  and  shortwave 
stations  KWID  KWTX. 


WMPS  Memphis  three  weekly  "Orchid 
to  You"  program  has  awarded  100th 
orchid  to  women  making  outstanding*  «| 
war  and  community  contributions.^1 
Sponsored  by  Bry's  Dept.  Store,  program 
also  tenders  luncheon  to  each  group  of 
50  women  selected. 


CBS  has  signed  minimum  two-year  con- 
tract on  continuous  basis  with  Nielsen 
Radio  Index,  Chicago.  Same  form  of 
contract  is  now  being  arranged  with 
NBC. 


27 

rF00D  AND  DRUG" 
ADVERTISERS 

ARE  NOW  SPONSORING 

PROGRAMS  on  W0L 

to  sell  the  Washington  market 
...  5th  In  DRUG  STORE  sales 
...  7th  in  FOOD  STORE  sales 
of  all  U.  S.  cities  * 

'Sales  Management  1945  Survey  of  Buying  Power 


s$  douilei  Station 

WOL 

"THE  VOICE  Of  WASHINGTON' 


Page  52    •    August  €,  1945 


BROADCASTING    •    Broadcast  Advertising 


THE  STATION 
HAT  MADE  ME 
HOME  OWNER 

When  it  seemed  to  us 

j 

mat  Uncle  Sam's 

4 

3. 1,  home  loan  idea 

J] 

needed  to  be  put 
c,into  one  syllable  words, 

a  51 

ve  planned  carefully 

6)1 

*>>'  •  t 

3  series  or  programs 
conducted  by  loan  experts, 
coached  by  radio  experts. 
It  is  this  sort 

lit 

ti 

of  helpful  service 
51  (that  has  made  fast  friends 
for  the  Friendly  Station, 
and  belief  in  the  things 
we  say  and  sell. 

CLEVELAND'S 

WGAR 

THE     FRIENDLY  STATION 


FREE 
SPEECH 
"MIKE" 


RADIO'S  XXV 
ANNIVERSARY 


PRODUCTIOnf-Jf 


JACK  STECK,  public  relations  and  spe- 
cial events  director  of  WPIL  Philadel- 
phia for  three  years,  has  been  promoted 
to  program  director.  He  succeeds  ED- 
WARD C.  OBRIST,  now  assistant  gen- 
eral manager  of  WPEN  Philadelphia. 

BEN  FEINER,  general  program  assistant, 
has  been  named  assistant  program  di- 
rector of  WCBW  New  York,  CBS  video 
station. 

LESTER  L.  FARBER  has  been  added  to 
writing  staff  of  CBS-KNX  Los  Angeles. 
Released  from  the  Army,  Mr.  Farber  is 
former  production  director  of  Arizona 
Broadcasting  Co. 

ROGER  PATRICK,  former  announcer 
of  WGN  Chicago,  has  joined  KGFJ  Los 
Angeles. 

BILL  FROST,  announcer  of  KSRO 
Santa  Rosa,  Cal.,  has  shifted  to  KYA 
San  Francisco. 

LEROY  GRANDEY,  producer  of  KGO 
San  Francisco,  has  shifted  to  KQW  San 
Jose. 


JERRY  KOWAL,  formerly  with  WHNC 
Henderson,  N.  C,  is  new  program  di- 
rector of  WCNC  Elizabeth  City,  N.  C. 
JIMMY  TURNER  joins  WCNC  as  an- 
nouncer from  WGBR  Goldsboro,  N.  C. 

ROBERT  A.  STROSHINE  has  been  ap- 
pointed chief  announcer  of  WSPA 
Springfield,  Mass.  New  announcers  are 
ROSS  EDWARDS,  from  WAIR  Winston- 
Salem,  N.  C,  and  LOUIS  BEAUREGARD. 
ADELE  SABER,  formerly  with  WCOP 
Boston,  has  joined  WSPR  Springfield. 
Mass.,  as  women's  commentator. 
GEORGE  P.  WILSON,  formerly  with 
WBIG  Greensboro,  N.  C,  and  DUDLEY 
McCASKILL,  from  WMGA  Moultrie, 
Ga.,  to  announcing  staff  of  WSB  At- 
lanta. 

ROBERT  NEAL  HOBGOOD,  production 
and  promotion  director  of  WMPS  Mem- 
phis, reports  for  induction  into  armed 
forces  Aug.  16. 

DON  SHELDON,  ex-serviceman  former- 
ly with  KEYS  WROK  WCLS,  is  new  an- 
nouncer with  WSOY  Decatur,  111. 


MAXWELL  SHANE,  for  two  years  writer 
on  the  CBS  "Big  Town"  series,  has  been 
assigned  writer-producer  of  film  version 
to  be  produced  by  Pine-Thomas  Pro- 
ductions, Hollywood  independent  unit 
releasing  through  Paramount  Pictures 
Inc. 

VON  URBANSKI,  engineer  of  KHJ 
Hollywood  and  former  freelance  musi- 
cal director  on  various  network  pro- 
grams, has  joined  NBC  Hollywood  as 
producer.  He  succeeds  JOHN  ZOLLER 
who  resigned  to  join  BBDO  Hollywood 
as  producer  of  NBC  "Cavalcade  of 
America". 

SIDNEY  BREESE,  former  NBC  Chicago 
actor,  has  joined  WBBM  Chicago  pro- 
duction staff. 

STANLEY  VAINRIB,  member  of  the  pro- 
gram division  of  NBC-WTAM  Cleveland, 
has  resigned  to  return  to  Chicago  to 
freelance. 

GEORGE  WILSON,  chief  announcer  of 
WSTV  Steubenville,  O.,  has  been  named 
assistant  program  manager. 
IDELLA  GRINDLAY,  resigned  from  the 
War  Dept.  where  she  was  traffic  man- 
ager of  "The  Army  Hour"  [BROADCAST- 
ING, July  2],  has  joined  Mutual  as  as- 
sistant to  BOB  NOVAK,  director  of 
talent  and  program  development.  Be- 
fore joining  War  Dept.  in  1942,  Miss 
Grindlay  had  been  with  NBC  since 
1929. 

FORD  WARNER,  announcer  at  KDON 
Monterey,  Cal.,  is  father  of  a  boy.  Mrs. 
Warner  is  former  organist  at  CKWX 
Vancouver. 


NBC  Cooperating  Wit! 
NY  Board  of  Educatioi 

COLLABORATION  of  the  Ne 
York  City  Board  of  Education  an 
the  television  department  of  NB 
in  the  adaptation  of  televisio 
to  classroom  education  was  ai 
nounced  by  John  F.  Royal,  NB 
vice-president  in  charge  of  telev 
sion,  and  John  E.  Wade,  superii 
tendent  of  schools. 

Experimentation  will  start  du] 
ing  the  fall  school  semester  whe 
students  and  teachers  will  view  tr 
type  of  television  program  mo: 
suitable  for  educational  purpose 
First  programs  will  be  with  t\ 
science  of  television  itself. 


MARTIN  BLOCK,  conductor  of  "Make  I 
Believe  Ballroom"  record  program  c ; 
WNEW  New  York,  has  written  lyrics  f<  i 
"WaithV  for  the  Train",  to  be  pull 
lished  by  Martin  Block  Pub.  Co.,  Ne 
York. 

CAPT.  BOB  KESTEN,  former  progra: 
director  of  CKWS  Kingston,  is  now  I 
Germany  with  the  Canadian  Army,  i 
charge  of  an  army  broadcasting  unit.  ! 
DON  NAIRN,  announcer  of  CHE 
Peterborough,  has  married  Jean  Om' 
tuck  of  Regina. 

LARAYNE  (Skippy)   PYLE,  productic 
assistant  to  AL  KAYE,  West  Coast  mat ; 
ager  of  Benton  &  Bowles,  Hollywoo 
resigns  Aug.  15  to  become  aid  to  RALP 
EDWARDS,  m.c.  and  producer  of  NB 
"Truth  or  Consequences"  program. 
HARRY  PATTERSON,  announcer  acj 
director  of  public  service  features  f<  j 
KMPC  Hollywood,  has  been  named  stA' 
tion  production  manager. 
BARBARA  RAMSELL,  writer  and  ho 
tess  of  WLW  Cincinnati  "Home  Forun 
program,  has  been  appointed  assista 
to  KATHERINE  FOX,  director  of  w 
activities  and  public  service  at  WLW. 
CLINT    STANLEY,    American  Chlcail 
production  supervisor,  is  on  two-montj 
leave  of  absence  because  of  poor  heart! 
MELVIN    SHAW,   former   freelance  i 
California,  has  joined  NBC  central  d 
vision  as  continuity  writer,  filling  ve 
cancy  created  by  promotion  of  ROBER  | 
CARMAN  to  assistant  continuity  edito 
JUNE  MERRILL,  director  of  women 1 
programs  of  WJJD  Chicago,  is  feature  j 
in  series  of  movie  short  subjects,  tbj 
"Woman   Speaks",    produced   by  Fill 
Studios  of  Chicago. 


SIMULTANEOUSLY  with  the  appeal 
ance  of  an  article  on  the  subject  of  tt 
returned  serviceman  who  has  been  it 
porting  "missing  in  action",  publlshe 
in  the  Aug.  25  issue  of  Liberty  Mag£ 
zine,  it's  author  Jacques  W.  Bacal  wi 
appear  on  Adelaide  Hawley's  prograi 
Aug.  14,  9:30  a.m.,  on  WEAF  New  Yorl( 
reporting  the  legal  problems  that  aris 
for  servicemen  under  those  condltioni 


FREEMAN  GOSDEN  and  Charles  Con 
rell  (Amos  'n'  Andy)  have  returne  | 
from  six-week  entertainment  tour  c  I 
European  Army  camps  and  hospital ; 
and  are  preparing  for  fall  resumptio  j 
of  weekly  NBC  program. 


'Jaw-     mwc~  *  \ 
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Use  WTAR  Popularity  to  prove  Product, 
Package,  Plans  in  the  No.  1  Test  Market 


Here's  How  WTAR  Hooperates  in  NORFOLK* 

(Hooper  Continuing  Measurement  of  Radio  Listening:  Fall-Winter,  '44-'45) 


WTAR 

Sta.'V 

Sta.'V 

Sta.  "d" 

MORNING  INDEX 

Mon.  thru  Fri.,  8  a.m.- 12  n. 

50.3% 

28.4% 

12.8% 

6-1% 

AFTERNOON  INDEX 

Mon.  thru  Fr!.,  12  n.-6  p.m. 

60.9% 

15.1% 

15.3% 

7-5% 

EVENING  INDEX 

Sun.  thru  Sat.,  6  p.m.- 10  p.m. 

63.6% 

11.6% 

14.9% 

8.0% 

SUNDAY  AFT'NOON 

12  noon-6  p.m. 

54.3% 

21.8% 

14.3% 

7-2% 

AS  TO  RATINGS: 

DAYTIME— 37  of  WTAR'S  40  quarter- 
hours  have  ratings  of  more  than  6.0 
.  .  .  more  than  haff  of  them  have  rat- 
ings OVER  9.0 

...  of  22  local  quarter-hour  periods 
on  WTAR  (8  a.m.  to  7  p.m.)  over 
40%  have  ratings  of  more  than  9.0 


.  .  .  for  70%  of  the  quarter-hour 
periods  WTAR  has  a  higher  rating 
than  all  other  stations  COMBINED 
EVENING— For  50  of  the  56  half-hour 
periods  WTAR  has  a  higher  rating 
than  all  others  COMBINED 
More  than  half  of  WTAR's  evening 
half-hour  periods  have  ratings  of 
more  than  20.0  .  .  .  and  up  to  42.7 


•NORFOLK  METROPOLITAN  MARKET:  one  of  the  nation's 
great  industrial-port  areas  and  a  very  desirable  package  of 
durable  prosperity  . . .  made  up  of  3  adjoining  cities— Norfolk, 
Portsmouth,  Newport  News,  Va. — 650,000  people  who  buy  as 
a  metropolitan  unit ...  ample  for  profitable  sales  volume, 
sized  right  to  cover  economically,  and  thoroughly,  with  the 
one  dominant  station,  WTAR  ...  easily  accessible  to  supply 
and  check. 

We  would  like  to  tell  you  more  about  it  — 


NBC  NETWORK  5000  Watts  Day  and  Night         NADPflllf  UIDPIRIIA 

National  Reoresentatives:   Edward  Retry  &  Co.  H  U  II  T  U  L  IV  g      ■  I  II U  I  H  I  H 


WLW 

700  ON  YOUR  DIAL 


THE  NATION'S 
MOST 
MERCHANDISE- A  BLI 
STATION 
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fat-  can  9et  these  stars 


w  J1MMIE  DAVIS 

Sagebrush  Serenode 

156  pgms . . .  !5  min. 


HAMILTON  QUARTET 

Songs  of  Praise 

156  pgms  ...  15  min. 


ERNEST  TUBS 

Sagebrush  Serenade 

156  pgms  ...  15  min. 


IREENE  WICKER 

The  Singing  Lady 

52  pgms  ...  15  min,> 


ART  BAKER 

Footprints  on  the  Sands  of  Time 

104  pgms  ...  5  min. 

fx. 


V 


JAM  SESSION 

156  pgms  —  15  min. 


XAVIER  CUGAT 

Casa  Cugat 

156  pgms ...  IS  min. 


MAUREEN  O'SULLIVAN 

Once  Upon  a  Time 

26  pgms  ...  5  min. 


FRANK  GRAHAM 

Fireside  Tales 

26  pgms  ,  .  .  5  min. 


ETHEL  SMITH 

Tropicana 

156  pgms  ...  15  min. 


COTTONSEED  CLARK 

Rhythm  Range 

—  n  26  pgms  ...  15  min. 


LOUIS  JORDAN 

lere.  Comes  loo  is  Jordan 
156  pgms  ...  15  min. 


*  ******  ofDecca  g^T*M>  'NG 

New  York    ^  Inc' 
•  ch/cago 


7 


r  v 

THE  JESTERS 

Golden  Bantam  Revue 

156  pgms  ...  15  min. 
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THE  GUITAR  ' 


.  .  •  it's  an  old  Spanish 
custom 

Although  the  guitar  was  actually  a 
Moorish  innovation,  it  has  been  pop- 
ular in  Spain  for  so  many  years  that 
it  is  usually  considered  a  Spanish 
instrument.  One  painting  dating 
back  to  1188  depicts  an  early  form 
of  the  "Spanish"  guitar. 

By  the  17th  Century,  the  guitar 
had  four  double  strings,  and  re- 
sembled the  modern  guitar  except 
for  its  less  pronounced  "waist." 

The  lute's  loss  was  the 

guitar's  gain 

The  once  fashionable  lute  was  re- 
placed in  popularity  by  the  harpsi- 
chord late  in  the  17th  Century,  creat- 
ing a  need  for  another  easily-played, 
portable  instrument — a  need  quickly 
filled  by  the  guitar.  By  this  time,  the 
Spanish  guitar  had  migrated  to 
Italy,  from  whence  it  was  introduced 
into  England  and  France.  The  lav- 
ishly decorated  and  painted  instru- 
ment of  this  period  was  a  far  cry 
from  the  guitar  seen  in  Spain  500 
years  earlier. 

Accompaniment  for 

the  hula 

The  Spanish  guitar  has  been  made  in 
the  United  States  for  over  100  years, 
but  the  type  of  instrument  with 
which  we  are  most  familiar  is  the 
Hawaiian  guitar.  Portuguese  sailors 
carried  the  guitar  to  Hawaii  during 
the  last  century,  where  the  double 
strings  were  replaced  by  six  single 
strings,  and  the  custom  of  playing 
it  with  a  pick  was  adopted. 

During  recent  years,  since  the  ad- 
vent of  electrical  amplification,  it 
has  become  a  popular  practice  to 
connect  an  electrical  pick-up  to  the 
guitar  and  use  the  amplifier  to  sup- 
ply volume  rather  than  depend  upon 
the  natural  resonance  of  the  sound 
chamber.  Such  an  arrangement  is 
commonly  called  the  electric  guitar. 


The  music  of  the  guitar,  especially 
the  sustained  notes,  calls  for  the  ut- 
most fidelity  in  recording.  And  the 
most  faithful  recordings  today  are: 

VERTICAL  CUT  RECORDINGS! 


Electrical  Research  Products 
Division 

Of 

Western  Electric  Company 

233  BROADWAY,  NEW  YORK  7,  N.  Y. 
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SOIL-OFF  Mfg.  Co.,  Glendale,  Cal. 
(paint  cleaner),  Aug.  6  starts  thrice- 
weekly  quarter-hour  newscast  on 
WOAI  San  Antonio,.  Firm  has  also  started 
daily  participation  in  "Homemaker's 
Treasure  Chest"  on  WKRC  Cincinnati 
and  "Shopping  Hi-Lights"  on  KFVD  Los 
Angeles.  Contracts  are  for  52  weeks. 
Covering  more  than  16  major  markets 
nationally,  Soil-Off  maintains  heavy 
spot  schedule  using  thrice-weekly  news 
on  Z-Bar  Network  (KGIR  KPFA  KRBM), 
KOA  Denver,  KROD  El  Paso,  KFPT 
Spokane,  with  five  per  week  on  KFBB 
Great  Falls  and  KUTA  Salt  Lake  City. 
Participation  is  sponsored  in  "House- 
wives Protective  League"  on  WBBM 
Chicago,  KMOX  St.  Louis  and  WJZ  New 
York.  Soil-Off  sponsors  Truman  Brad- 
ley-News on  13  CBS  western  stations 
thrice-weekly  and  in  addition  uses  an- 
nouncement schedule  on  KOA  KFXJ 
KGHL  KGVO  KOB.  With  availabilities 
other  stations  will  be  added  to  list. 
Sponsor  plans  to  use  newscasts  and  par- 
ticipations as  well  as  announcements. 
Agency  is  Ruthrauff  &  Ryan,  Holly- 
wood. 

SCHWABACHER-FREY  Co.,  Los  Angeles 
(stationers),  Aug.  19  starts  weekly  sta- 
tion break  announcement  on  KNX 
Hollywood  for  52  weeks.  W.  Austin 
Campbell  Agency,  Los  Angeles,  has  ac- 
count. 

GENERAL  FOODS  Corp.,  New  York 
(Post's  Raisin  Bran),  in  late  July  started 
thrice-weekly  announcement  schedule 
on  KHJ  Hollywood.  Contract  for  10 
weeks  placed  thru  Benton  &  Bowles, 
New  York. 

FIRESTONE  STORES,  Los  Angeles,  Aug. 
1  started  nightly  three-hour  "Newsical 
Time"  on  KFVD  Los  Angeles.  Contract 
is  for  26  weeks.  Agency  is  The  Mayers 
Co.,  Los  Angeles. 


HUNT  FOODS  Inc.,  Hayward,  Cal. 
(canned  and  frozen  food  products),  on 
Sept.  10  starts  five-weekly  afternoon 
audience  participation  "What's  Doing 
Ladies?"  on  14  American  Pacific  Coast 
and  Rocky  Mountain  area  stations. 
Mon.  thru  Fri.  2-2:25  p.m.  (PWT). 
Package  is  owned  by  American  and  in- 
cludes Perry  Ward  as  m.c.  Contract  is 
for  52  weeks,  with  deal  involving  some 
$200,000.  With  start  of  daily  program, 
Hunt  Foods  discontinues  weekly  "I  Was 
There"  on  12  CBS  Pacific  stations.  Ex- 
panding into  new  fields  concern  recent- 
ly changed  name  from  Hunt  Bros. 
Packing  Co.  and  has  acquired  Rocky 
Mountain  Packing  Corp.  which  operates 
four  large  plants  in  Utah.  Young  & 
Rubicam,  San  Francisco,  handles  ad- 
vertising and  promotion  for  account. 

RUSAN  WOMEN'S  CLOTHING,  Spo- 
kane, started  sponsorship  July  30  of 
transcribed  "A  Date  With  Music"  on 
KHQ  Spokane  for  52  weeks. 

SARDIK  FOOD  PRODUCTS  Corp.,  New 

York,  for  new  product,  Sardik  Tomato 
Mix,  has  bought  five  times  weekly  par- 
ticipations in  the  Mary  Margaret  Mc- 
Bride  program  on  WEAF  New  York.  Ef- 
fective July  30,  contract  is  for  52  weeks. 
Charles  W.  Hoyt  Co.,  New  York,  agency 
for  Sardik,  says  company  is  testing  sta- 
tion breaks  on  WHYN  Holyoke  and 
WBRK  Pittsfield,  Mass.,  as  well  as 
WEAF.  Expansion  in  radio  is  planned 
in  about  six  months. 

ST.  AUGUSTINE  GAS  Co.,  St.  Augus- 
tine, Fla.,  new  to  radio,  has  signed  52 
week  contract  with  WFOY  St.  Augus- 
tine for  Monday  thru  Saturday  quarter- 
hour  "St.  Augustine  Newsreel",  local 
news  program. 

R.  E.  TYRIVER  has  been  appointed 
eastern  regional  sales  manager  of  the 
Pepsodent  division  of  Lever  Bros.  Co., 
Chicago. 


KAY  Preparations  Inc.  sponsors  Musical 
Beauty  Box  Sunday  mornings  on  WOR. 
First  of  new  programs  featured  Shirley 
Cook,  beauty  editor  of  "Real  Story", 
"Movieland"  and  "Real  Romance"  ma- 
gazines, as  guest.  Similar  glamour  guest 
is  invited  each  week.  Miss  Cook  Is  shown 
with  Ed  Pearson,  platter  spinner  and 
announcer.  Agency  is  Irving  Rosen  Adv. 


PEERLESS  DENTISTS,  Yakima,  Wash., 
now  sponsors  weekly  half-hour  "The 
Peerless  Jamboree"  on  KTYW  Yakima. 

BATAVIA  METAL  PRODUCTS,  Batavia, 
HI.,  starts  sponsorship  August  6  of  tran- 
scribed "Fact  and  Fancy"  with  John 
Harrington  over  WLS  Chicago,  6:15-6:30 
a.m.  Tuesday-Thursday-Saturday  and 
7:15-7:30  p.m.  Monday-Tuesday-Wednes- 
day. Contract  for  13  weeks  placed  thru 
Evans  Radio  Adv.,  Chicago. 

NEW  SPONSORS  and  business  for  tran- 
scribed programs  prepared  by  Frederic 
W.  Ziv  Co.,  Cincinnati,  include:  "Korn 
Kobblers" — John  Hauenstein  Brewing 
Co.,  three  weekly  for  52  weeks  on 
KYSM  Mankato,  Minn.;  Grove  Labs.. 
St.  Louis,  thru  Russel  M.  Seeds  Co.. 
Chicago,  three  weekly  for  32  weeks  on 
KPRC  Houston,  six  weekly  for  38  weeks 
on  WSM  Nashville,  three  weekly  for  26 
weeks  effective  Sept.  10  on  KOA  Den- 
ver, five  weekly  for  26  weeks  effective 
Sept.   10  on  WJR  Detroit;  Streitman 

(Continued  on  page  58) 


IT  WON'T  BE  LONG  NOW! 


Nobody  doubts  the  eventual  defeat  of 
Japan.  The  only  question  is  WHEN. 

In  many  an  American  town  where  war- 
work  is  now  almost  the  only  industry, 
PEACE  will  first  mean  reconversion. 

But  Roanoke's  prosperity  is  more  soundly 
based!  After  V-J  Day,  our  three  big  in- 
dustries— railroading,  rayon  manufacture, 
steel  production — will  immediately  begin 
serving  long-waiting  CIVILIAN  customers. 

Shouldn't  you  be  getting  acquainted  NOW 
with  these  people  of  Southwest  Virginia, 
whose  post-war  security  is  assured?  Only 
one  station — WDBJ — satisfactorily  covers 
all  their  118,921  daytime  listening  homes! 
We'd  like  to  tell  you  more;  or  ask  Free  & 
Peters! 


5000  WATTS 


960  KC 


Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 

FREE  &  PETERS,  Inc.,  Natl.  Representatives 


WBJL 

*?*»OK£  VTA 


i 
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WHEN  YOU  RELY 


ON  A  SPECIALIST! 


. . .  and  We  Specialize  Exclusively  in  Radio  Transmitting  Equipment 


en  you  address  an  inquiry  or  a  comment  to  GATES, 
you're  sure  to  reach  a  man  who  knows  Radio  Transmitting 
Equipment— because  there's  no  other  kind  here!  Our  busi- 
ness is  devoted  exclusively  to  the  manufacture  and  sale  of 
Transmitting  Equipment.  As  a  result,  there  are  no  diversions 
or  interruptions  to  pull  us  off  our  objective— the  building  of 
better  and  better  products  for  your  needs! 

You  get  sounder  advice  from  a  doctor  who  specializes  in 
your  ailment.  You'll  get  better  service  from  GATES— special- 
izing in  your  requirements. 

For  Transmitting  Equipment  that's  good  looking,  depend- 
able, rely  on  GATES. 

Write  or  call  for  details  about  the  GATES  Priority  System  for 
Prompt  Post-War  Deliveries.  GATES  RADIO  CO.,  Quincy,  III. 


PROGRESS  REPORT 

Wartime  limitations  prohibit  the  sale  of  new  broadcasting  equip- 
ment without  priority.  Hence  the  above  equipment  is  presented 
only  to  familiarize  you  with  another  new  GATES  development. 


QUINCY,  ILLINOIS 


The  New  GATES  Communications  Transmitter 

FOR  MILITARY  •  AERONAUTICAL  •  POINT  TO  POINT 
EMERGENCY  •  COASTAL  HARBOR*  RELAY  BROADCAST 
FORESTRY*  OTHER  SERVICES 

All  of  the  features  you  are  looking  for  are  combined  in 
this  transmitter.  You  will  find  that  it  possesses  Engineer- 
ing, Reliability,  Simplicity,  Efficiency,  and  Serviceability  — 
plus  maximum  Compactness.  The  tuning  is  preset  at  the 
factory,  but  quick,  easy  changes  of  operating  frequency 
are  possible.  The  Transmitter  has  complete  metering  and 
protective  circuits,  and  features  rapid  frequency  changes. 

WRITE  TODAY  FOR  DETAILED  BULLETIN 


EXCLUSIVE    MANUFACTURERS    OF    RADIO    TRANSMITTING    EQUIPMENT    SINCE  1922 
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Covering 
North 
Carolina's 
No.  1 
Market 


.  .  .  Winston-Salem 
.  .  .  Greensboro 
.  .  .  High  Point 


WSJS 


WINSTON-SALEM 


5000  Watts 

600  on  the  Dial 


Represented  by 

HEADLEY  •  REED  COMPANY 
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Biscuit  Co.,  Cincinnati,  thru  Bert  John- 
ston Agency,  Cincinnati,  once  weekly 
for  26  weeks  on  WIS  WBIG  WSJS 
WGAC  WMFD  WSPA  WTMA  WLVA 
WPAY.  "Songs  of  Good  Cheer" — Youngs- 
town  (O.)  Klivans  Jewelry  Co.,  thru 
Dudley  Hawkins  Adv.,  Youngstown,  52 
episodes;  Fausett  &  Co.,  Little  Bock, 
Ark.  (realtors),  once  weekly  for  26 
weeks  on  KARK  Little  Rock;  Theo. 
Hamm  Brewing  Co.,  thru  Mitchell- 
Faust  Adv.,  Chicago,  four  weekly  for  22 
weeks  on  KFYR  Bismark,  N.  D.; 
A-Quality  Laundry  Co.,  Charleston,  S. 
C,  three  weekly  for  104  episodes  on 
WTMA  Charleston;  Acme  Brewing  Co., 
thru  Brisacher  Van  Norden  &  Staff. 
Los  Angeles,  once  weekly  for  26  weeks 
on  KGGM  Albuquerque,  N.  M.,  and 
KERN  Bakersfield,  Cal.  "Washington 
Views  and  Interviews" — Olmsted  County 
Bank  &  Trust  Co.,  Rochester,  Minn., 
once  weekly  for  52  weeks  on  KROC 
Rochester,  Minn.;  Whalings  Inc.,  thru 
Howard  D.  Steere  Agency,  Detroit,  once 
weekly  for  52  weeks  on  CKLW  Windsor- 
Detroit. 

LOS  ANGELES  NUT  HOUSE,  Los  An- 
geles (peanut  butter,  potato  chips), 
July  20  started  for  13  weeks  using  five- 
weekly  participation  in  "Art  Baker's 
Notebook"  on  KFI  Los  Angeles,  thru 
Brisacher,  Van  Norden  &  Staff,  Los 
Angeles. 

BEKINS  VAN  &  STORAGE  Co.,  Los 
Angeles,  adding  to  Pacific  Coast  sched- 
ule on  Aug.  16  starts  using  twice-weekly 
station  break  announcements  on  KNX 
Hollywood.  Contract  for  52  weeks  placed 
thru  Brooks  Adv.  Agency,  Los  Angeles. 
COOPERATIVE  Grange  League  Federa- 
tion, Ithaca,  N.  Y.,  Aug.  1  started  on 
WHN  New  York  and  several  other  New 
York  state  outlets  a  quarter-hour  five- 
weekly  noon  broadcast  of  specialized 
news.  Made  up  of  commentary  on  world 
events  by  Leo  Hamrick,  weather  re- 
port and  commodity  market  summary, 
program  originates  from  Ithaca  with 
pickups  from  Albany  and  Washington. 


COMPLETION  of  arrangements  for  Chef  Boy-ar-dee  Quality  Foods  sponsorship  of 
"Give  and  Take"  on  CBS  brought  together  these  executives.  Standing  (1  to  r) 
John  J.  Karol,  CBS  sales  mgr.;  Gordon  Best,  pres.,  McJunkin  Adv.  representing  I 
the  sponsor;  C.  A.  Colombi,  exec,  v-p  sponsor;  seated,  Paul  Boiardi,  v-p,  sponsor 
Moe  Weiner,  v-p  in  charge  of  sales  for  the  sponsor,  and  John  Reed  King   m  c' 


Stations  now  used  carry  the  program 
via  special  lines.  Others  will  be  added 
later,  it  is  understood,  with  plan  to 
cover  New  York,  New  Jersey,  Connecti- 
cut and  Pennsylvania.  Contract  was 
placed  thru  Agricultural  Adv.  &  Re- 
search, Ithaca. 

BILL  WOOD  Motor  Co.,  Oakland,  Cal.. 
Ford  dealer,  with  production  of  new 
cars  has  started  extensive  radio  and 
newspaper  campaign  thru  Ad  Fried 
Adv.,  Oakland.  Hersh  Coast  Millinery 
Stores  (California  chain),  thru  Ad  Fried 
has  signed  for  52  week  sponsorship  on 
KLX  Oakland  of  "Real  Romances", 
Kasper-Gordon  production.  Swan's 
Tenth  St.  Market,  Oakland,  has  named 
Ad  Fried  to  handle  radio  advertising. 
Paramount   Pest   Control   Service,  in- 


5000  WATTS 

DAY  AND  NIGHT 


creasing  schedule,  has  signed  for  par- 
ticipation in  Ann  Holden  program  on 
KGO  San  Francisco,  thru  Ad  Fried 
Adv. 

PROGRESSIVE  OPTICAL  Co.,  Fresno. 
Cal.  (eye-glasses),  on  Aug.  5  started 
weekly  half-hour  transcribed  program 
"Pages  from  Life"  on  seven  California 
stations.  List  includes  KMJ  KFBK  KWG 
KERN  KSFO  KYA  KFXM.  Contracts 
are  for  26  weeks.  Other  stations  are  to 
be  added.  Interspersed  with  music  by 
Manny  Strand,  organist-pianist,  and  the 
Tailor  Maids,  vocal  trio,  programs  fea- 
ture Art  Baker  in  human  interest 
stories.  HAL  W.  WILSON,  formerly 
manager  of  KPRO  Riverside,  and  now 
advertising  manager  of  Progressive  Op- 
tical Co.,  produces  series.  Account 
placed  direct.  Firm  also  uses  daily 
schedule  of  transcribed  announcements 
on  11  California  stations. 

CONSOLIDATED  BISCUIT  Co.,  Chicago, 
begins  sponsorship  Aug.  21  of  "Musical 
Clock"  program  with  Russ  Davis,  7:45-8 
p.m.  thrice-weekly  on  WBBM  Chicago. 
Contract  for  52  weeks  placed  by  Ruth- 
rauff  &  Ryan,  Chicago. 

HERMAN  BASCH  &  Co.,  New  York,  to 
introduce  fur  process  to  Philadelphia, 
is  sponsoring  quarter-hour  transcribed 
program  weekly  on  KYW  Philadelphia 
for  13  weeks.  Account  placed  by  Kelly- 
Nason,  New  York. 

NATIONAL    HOUSE    &    FARMS,  New 

York,  for  proposed  postwar  real  estate 
developments  in  New  York  area,  is  spon- 
soring quarter-hour  portion  of  "Make 
Believe  Ballroom"  on  WNEW  New  York 
thrice-weekly.  Agency  is  Alvin  Gardner 
Co..  New  York. 

CHARLES  MICHELSON  production  "The 
Shadow"  returns  to  Mutual  after  sum- 
mer hiatus  Sept.  9  in  Sunday  5:30-6  p.m. 
spot  with  three  sponsors  to  date.  Dela- 
ware, Laca wanna  &  Western  Coal  Co., 
New    York,   thru   Ruthrauff   &  Ryan, 

(Continued  on  page  60) 


NATIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


KOIN 


We  Work  Today 
for  the  Northwest's 
Limitless  Tomorrow 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Nafl  Rep. 
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Lt  Detrola  Radio,  the  pouring  forth  of  hundreds  of  thousands 
of  salable  units  when  the  starting  gun  booms  will  not  be  enough. 
The  radio  receivers,  automatic  record  changers  and  other  fine- 
featured  products  from  our  plants  must  blend  service  and  beauty 
...  express  ingenuity  even  in  details  such  as  engineered  packaging 
for  safer  transit  ...  all  to  serve  America's  foremost  merchants. 

The  distinguished  Detrola  record  changer,  better  than  evert  will 
be  made  for  selected  radio  manufacturers  and  jobbers. 


CIVIS40N  ©fr  INTERNATIONAL  DETROLA  CORPORATION  •  Detroit  9,  Michigan 
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WHO 
SAYS 


All  day  long 

W-I-N-D 

delivers 

>0 

MORE  AUDIENCE 
PER  DOLLAR 

now 

IN 

1945 

than  in  1943 


Based  on  C.  E.  Hooper  continuing 
Measurement  of  Radio  Listening, 
February-April,  1943  and  1945. 


W-I-N-D 

Chicago 


5000  WATTS  •  560  KC 


24  HOUR  NEWS  SERVICE 
AP-INS-UP 


NEW  YOU  REPRESENTATIVE  *  JOHN  E.  PEARSON  CO. 
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New  York,  will  sponsor  transcribed 
show  on  31  stations;  Grove  Labs.,  St. 
Louis,  thru  Donahue  &  Coe,  New  York, 
on  47  stations,  and  Carey  Salt  Co., 
Hutchinson,  Kan.,  thru  McJunkin  Adv 
Co.,  Chicago,  on  74  stations. 

BU-TAY  PRODUCTS  Inc.,  Los  Angeles 
(Rain  Drops,  detergent),  as  part  of  na- 
tional campaign  on  Sept.  30  starts 
twice- weekly  participation  in  "Marjorie 
Mills  Hour"  on  six  New  England  Re- 
gional Network  stations:  WBZ  WBZA 
WTIC  WJAR  WCSH  WLBZ.  Contract  is 
for  52  weeks.  Agency  is  Glasser-Gailey 
&  Co.,  Los  Angeles. 

WILLIAMS  WATERPROOFING  & 
PAINTING  Co.,  Los  Angeles,  on  July  28 
started  using  weekly  five-minute  news- 
cast on  KMPC  Hollywood.  Contract  for 
52  weeks  placed  thru  Allied  Adv.  Agen- 
cies, Los  Angeles. 

EDISON  BROS.  STORES,  St.  Louis 
(shoes),  have  bought  station  breaks 
two  weekly  on  WTAM  Cleveland  and 
four  weekly  on  WWJ  Detroit.  Contracts 
for  52  weeks  placed  by  United  Broad- 
casting Co.,  Chicago. 

SERVICE  FINANCE  Corp.,  Los  Angeles 
(loans),  July  30  increased  -schedule 
from  three  to  five  quarter-hour  tran- 
scribed programs  of  Bing  Crosby  songs 
on  KMPC  Hollywood.  Contract  is  for 
30  weeks.  Walter  Carle  Adv.,  Hollywood, 
has  account. 

R.  L.  CHACON  CHEMICAL  Co.,  South 
Gate,  Cal.  (Re-Nu  lawn),  Aug.  14  starts 
weekly  quarter-hour  "Mirandy's  Alma- 
nac" on  KFI  Los  Angeles.  Contract  is 
for  13  weeks.  Allied  Adv.  Agencies,  Los 
Angeles,  has  account. 

HOLLANDERIZING    Corp.   of  America, 

New  York  (fur  cleaning  process),  Aug. 
9  starts  thrice-weekly  participations  in 
the  Margaret  Arlen  8:45-9  a.m.  broadcast 
on  WABC  New  York.  Agency  is  Grey 
Adv.,  New  York. 

KROGER   GROCERY   &  BAKING  Co., 

Cincinnati,  began  sponsorship  July  30 


BURTON  C.  GRANICHER,  executive 
of  McCann-Erickson  on  West  Coast 
radio  accounts,  has  been  named 
head  of  agency's  radio  department  and 
radio  activities  of  San  Francisco  office. 
He  will  be  assisted  by  JAMES  CAMP- 
BELL, manager  of  production  depart- 
ment. CARL  OHLIGER  has  relinquished 
supervision  San  Francisco  office  radio 
activities  because  of  increase  of  other 
responsibilities.  GERALD  NORTON,  for 
a  year  manager  of  the  radio  department, 
has  resigned  to  resume  operation  of  his 
own  agency. 

KENNETT  W.  HINKS,  recently  of  the 
Office  of  Strategic  Services,  on  Aug.  1 
rejoined  J.  Walter  Thompson  Co.,  New 


of  two  quarter-hour  transcribed  dra- 
matic serials  Monday  thru  Friday  on 
WBBM  Chicago,  "Editor's  Daughter" 
2:30-2:45  p.m.,  "Linda's  First  Love" 
2 :45-3  p.m.  Contract  for  52  weeks  placed 
by  Ralph  H.  Jones  Co.,  Cincinnati. 

FITZPATRICK  BROS.,  Chicago  (soap 
and  soap  products),  begins  sponsor- 
ship Aug.  6  of  "Clara,  Lu  and  Em" 
2:15-2:30  p.m.  five-weekly  on  WBBM 
Chicago.  Contract  for  52  weeks  placed 
by  Russel  M.  Seeds  Co.,  Chicago. 

T.  V.  GRANT,  Los  Angeles  (furrier), 
Aug.  1  started  seven  weekly  quarter- 
hour  transcribed  musical  program  on 
KFAC  Los  Angeles.  Firm  in  addition 
uses  daily  spot  announcement  schedule 
on  that  station.  Contracts  are  for  26 
weeks.  Smith,  Bull  &  McCreery,  Holly- 
wood, has  account. 

JEWEL  A.  BOSTICK,  Los  Angeles  (used 
car  dealer),  July  22  started  weekly  55- 
minute  transcribed  "Rhythm  Round- 
up" on  KMPC  Hollywood.  Contract  is 
for  13  weeks.  Agency  is  Smith,  Bull  & 
McCreery,  Hollywood. 

I  MM  II  I  Illl  I  MM  


Latest  Conlan  Survey  Proves  the 

250,000  People  on  the  Mississippi 
Gulf  Coast  

Tune  first 

WCCM 


to 


AFFILIATE  AMERICAN  BROADCASTING  COMPANY 


Biloxi- 

WGCM 

— Gulfport: 
C. 

B. 

All 

Others 

Morn. 

50% 

15.8% 

31.3% 

2.9% 

Aftn. 

40.2% 

26.1% 

29.9% 

3.9% 

Night 

35% 

29.9% 

32.7% 

4.9% 

WGCM  Dominates  in  the  Biloxi-Gulf port 

Markets!  TWO  MARKETS  for  the  Price  of  ONE 


To  Properly  Cover  these  Rich  Markets  

WGCM  IS  A  MUST! 

*  Charlie  Chan  Network  Co-op.  Now  Available. 
SEARS  &  AYER  National  Representatives 


York,  as  vice-president  and  accou: 
executive.  With  the  agency  since  19; 
Mr.  Hinks  was  vice-president  in  Ct 
cago  office  before  receiving  his  Na 
commission  in  1942.  In  January  1943  J 
was  assigned  to  OSS. 
REGINALD  T.  TOWNSEND,  with  Le 
nen  &  Mitchell,  New  York,  for  10  yea 
has  been  elected 
member  of  the 
board  of  directors 
of  the  agency.  He 
succeeds  ARTHUR 
L.  LYNN,  resigned, 
who  now  is  on  ex- 
tended  leave  in 
California.  Account 
executive  for  Lehn 
&  Fink  Products 
Corp.,  Mr.  Town- 
send  is  a  vice-pres- 
ident of  the  agency. 

Mr.  Townsend 
ON  VACATION:  HARRY  ACKERMA 
vice-president  of  Young  &  Rublca 
New  York,  to  Nantucket  for  a  mon 
STEVE  MUDGE,  who  for  several  ye: 
has  been  handling  the  "Coca-Cola  Sp< 
light  Bands",  broadcasts  for  D'Arcy  A< 
Co.,  New  York,  on  Aug.  1  joined  t 
Vendo  Co.,  Kansas  City,  maker  of  ven 
ing  equipment  for  Coca-Cola  in  bottl 
as  head  of  New,  York  sales  activities. 
H.  A.  MITCHELL,  vice-president  a 
director  of  McCann-Erickson,  left  N 
York  Aug.  1  via  Clipper  to  visit  t 
agency's  London  and  Paris  offices. 
TED  ESTABROOK,  formerly  with  Gey 
Cornell-Newell,  New  York,  has  joir 
Young  &  Rublcam,  New  York,  in  rai 
publicity  department,  succeeding  EL 
DORM  AN. 

LARRY    COMPTON,    former  accov 
executive   of  KECA  Los  Angeles,  1 
joined  The  Mayers   Co.,   Los  Ange 
agency,  in  similar  capacity. 
MOLEY    BROWN    HOSKINS    has  be 
transferred  from  New  York  to  Hoi 
wood  office  of  Young  &  Rubicam 
write  radio  commercial  copy  for  Hi 
Bros.  Packing  Co.  account. 
RICHARD  BERGGREN  has  shifted  fr 
Garfield  &  Guild  Adv.,  San  Francis 
to  agency's  Los  Angeles  office  as  cc 
chief. 

WILLIAM    LIVINGSTON,    West  Co 
manager  of  Warwick  &  Legler,  is  c 
rently   in   New   York.   He  returns 
Hollywood  with  start  of  fall  radio  & 
son. 

RALPH  G.  KAHN,  former  advertis 
manager  of  Rosenberg  Bros.  &  Co.,  £ 
Francisco  (dried  fruits),  has  opened 
own   agency   at  582  Market   St.,  £ 
Francisco. 

W.  H.  HORSLEY,  president  of  Pac 
National  Agency,  Seattle,  has  been  i 

(Continued  on  page  62) 


ASKEW,  MISSISSIPPI 


This  is  a  fine  community  in  Tunica 
County,  but  we  "ask-ew" — don't  alert 
advertisers  want  to  be  on  the  beam? 
If  so,  then  they'll  concentrate  on 
JACKSON— metropolitan  center  of  an 
area  whose  general  business  in  May, 
1945  showed  a  gain  of  17  per  cent 
over  May,  1944. 

WSLI— the  "Double-Return"  station, 
offers  you  maximum  coverage  of  this 
market— at  less  costl 

L BLUE  NETWORK i 


WEED  &  COMPANi 

NATIONAL  R£PKFffMr4T/ve 
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PUBLIC  NOTICE 


ONLY  FOUR  RADIO  STATIONS  ARE  ENTITLED 
TO  USE  THE  SQUARE  DEAL  INSIGNIA: 


□ 


A  SQUARE  DEAL  STATION 


WSYR 
WTRY 
WKNE 
WELI 


Serving  the  great  Syracuse  and  Central  New  York  market.  Since  1922,  the  old 
reliable,  at  the  crossroads  of  the  Empire  State.  Basic  NBC,  5000  watts  on  570  kc. 

Serving  Albany,  Schenectady  and  Troy  with  strong  clear  signal.  Top  local  and 
network  programs.  1000  watts  at  980  kc,  middle  of  the  dial. 

Serving  "the  heart  of  New  England,"  including  much  of  Vermont  and  New  Hamp-, 
shire.  CBS  and  smart  local  programs.  5000  watts  full  time  at  1290  kc. 

New  Haven's  "Voice  from  the  Blue"  (basic)  delivers  this  leading  Connecticut 
market.  1000  watts  (D),  500  watts  (N),  on  960  kc,  middle  of  the  dial. 


WHAT  THE  SQUARE  DEAL  IN  RADIO  MEANS  TO  YOU 


—More  than  your  contract  calls  for;  more 
services  and  at  fair  rates  public  to  all. 

—Interested  personal  attention  by  skilled  staffs 
to  insure  success  of  your  campaign. 

—Uniform  promotion  and  merchandising  pol- 
icies in  vigorous  support  of  your  program. 


—Absolute  integrity  and  honest  dealing  in  re- 
lations with  listeners  and  advertisers. 

— Maximum  attention  to  war  and  community 
programs  resulting  in  real  public  influence.] 

—No  questionable  advertising  permitted,  re- 
taining full  listener  confidence. 


NOTE:  When  two  or  more  of  these  stations  are  ordered,  you  save  money.  Many 
j  more  advertisers  are  using  all,  or  two  or  three  of  these  stations. 

Look  for  the  Square  Deal  when  you  buy 


j  United  Stated 
•k<BiufWwi,(BondA*. 


^-^■^    *  President) 
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FIRST  in  WASHINGTON 
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GEORGE  YOUNG,  Army  Pacific  veteran 
and  former  Arizona  newspaperman,  has 
joined  KGNC  Amarillo,  Tex.,  as  associ- 
ate news  editor  and  newscaster. 
DINTY  D.  DENNIS,  for  nine  years  con- 
ductor of  "Dinty's  Sports  Dugout  and 
Victory  Parade"  nightly  on  WGBS  Mi- 
ami, has  been  named  sports  editor  of 
the  station. 

PRESS  WIRELESS  is  preparing  to  move 
its  Pacific  Coast  terminal  from  Los  An- 
geles to  San  Francisco  following  re- 
ceipt of  FCC  authorization  for  transfer. 
E.  E.  ELD  RIDGE,  chief  communications 
engineer  of  Press  Wireless,  has  gone  to 
San  Francisco  to  start  the  project,  which 
involves  transmitting  and  receiving 
stations  and  control  office.  Entire  oper- 
ation is  expected  to  take  about  a  year. 
ALEXANDER  GRIFFIN,  Mutual  com- 
mentator, is  author  of  "Out  of  Carnage" 
which  Howell,  Soskin  &  Co.  is  to  pub- 
lish this  fall. 

ROBERT  HURLEIGH,  director  of  news. 
WGN  Chicago,  is  father  of  a  girl. 
TED  GROVER,  formerly  of  AP  and  UP 
New  York  and  onetime  newswriter  of 
WINS  New  York,  has  joined  American 
Hollywood  news  staff. 

UPTON  CLOSE,  Hollywood  commenta- 
tor, is  author  of  new  book,  "The  Ladder 
of  History",  to  be  released  in  Septem- 
ber by  Macmillan  Co.,  New  York. 

CLETE  ROBERTS,  American  network 
European  correspondent,  shifts  from 
Vienna  to  Paris  to  replace  HERBERT 
CLARK,  who  is  to  leave  the  French  capi- 
tal Aug.  15  for  New  York. 

JAMES  R.  ELLIOTT,  former  associate 
news  editor  of  WHOM  New  York,  has 
joined  WCOP  Boston  as  night  news 
editor. 

RED  BARBER,  sportscaster  of  WHN  New 
York,  tells  his  own  story  in  an  article 
in  August  issue  of  Redbook  Magazine 
titled  "It  Isn't  Work— It's  Fun". 


MALCOLM  BOYD,  former  Hollywood 
producer  of  Foote,  Cone  &  Belding, 
has  joined  Republic  Pictures  Inc., 
as  head  of  radio  exploitation  depart- 
ment. He  replaces  JOHN  MORE  who  re- 
signed to  become  vice-president  and 
general  manager  of  Marshall-More  Inc., 
newly  opened  Hollywood  radio  program 
packaging  firm. 

C  &  F  RADIO  PRODUCTIONS,  Holly- 
wood program  packaging  concern,  has 
moved  to  3565  Selma  Ave.  Telephone  is 
Granite  4318. 

F.  G.  IBBETT,  former  NBC  producer- 
director  released  from  the  RCAF,  is  es- 
tablishing his  own  radio  production 
firm  at  6331  Hollywood  Blvd.,  Holly- 
wood. 

MINNESOTA  ELECTRIC  SUPPLY  Co., 
Willmar,  Min.,  owner  of  KWLM  Will- 
mar,  has  been  appointed  by  the  radio 
division  of  Stewart-Warner  as  distribu- 
tor in  the  Willmar  and  Minneapolis 
territories  of  Stewart-Warner  home  ra- 
dios. 

RUTGERS  U.  has  been  elected  an  edu- 
cational member  of  Television  Broad- 
casters Assn.,  joining  Yale  and  The  New 
School  for  Social  Research  in  that 
classification. 

PAUL  RAIBOURN,  president  of  Televi- 
sion Productions,  subsidiary  of  Para- 
mount Pictures,  and  a  director  of  Tele- 
vision Broadcasters  Assn.,  has  been  ap- 
pointed chairman  of  the  TBA  awards 
committee  for  1945,  post  he  also  held 
in  1944.  TBA  board  has  decided  to  make 
awards  as  usual  whether  or  not  a  con- 
vention is  held  this  year. 
DAVID  O.  ALBER  Assoc.,  New  York, 
formerly  of  30  Rockefeller  Plaza,  has 
moved  to  larger  quarters  at  654  Madi- 
son Ave.,  New  York. 


The  KTgS-^BC^hgJow 

grows  Day  by  Day! 


JOHN  C.  McCORM ACK,  Managing  Partner 
LESLIE  H.  PEARD,  JR.,  Commercial  Manager 

National  Representative 

EDWARD  PETRY  &  CO.,  INC. 


JAMES  SAUTER  of  Air  Features,  New 
York,  is  in  Harkness  Pavilion  Medical 
Center,  New  York,  recuperating  from  a 
minor  operation.  He  is  expected  to  re- 
turn to  his  office  in  two  weeks. 
G.  EDWARD  PENDRAY,  for  nine  years 
assistant  to  the  president  of  Westing- 
house  Electric  Corp.,  New  York,  in 
charge  of  public  relations  and  educa- 
tion, opened  his  own  office  in  New  York 
Aug.  1  as  advisor  In  public  relations 
and  education.  Westlnghouse  will  re- 
tain his  services. 

ALFRED  WOOLLEY,  formerly  of  Colum- 
bia Pictures  Corp.,  Hollywood,  has 
joined  NBC  Hollywood  Radio-Recording 
division  as  business  office  manager. 


flGEIlCIES  ^ 


(Continued  from  page  60) 

pointed  to  represent  13th  Naval  Dis- 
trict at  first  Washington,  D.  C,  meet- 
ing of  recently  organized  Coast  Guard 
League  national  assembly  board.  Mr. 
Horsley  is  commanding  officer  of  Seat- 
tle regiment,  Volunteer  Port  Security 
Force. 

RALPH  WALLACE,  continuity  and 
copywriter  with  WSYR  Syracuse  and 
former  manager  of 
WABI  Bangor,  Me., 
has  been  appointed 
by  Foster  &  Davies, 
Cleveland,  to  head 
agency's  new  radio 
production  depart- 
ment. Mr.  Wallace 
will  serve  WJW 
Cleveland  and  W. 
B.  Davis  Co.  and 
other  radio  clients. 
WILL  CARLTON, 
former  advertising 
and  assistant  sales 
manager  of  Wyeth 
International  Ltd., 
New  York,  Joins 
agency  as  copy-contact  on  General  Elec- 
tric germicidal  lamp  advertising. 

McCARTY  Co.,  Los  Angeles  agency,  ex- 
panding operations  and  to  service  na- 
tional as  well  as  local  clients,  has  es- 
tablished branch  offices  at  1311  Prae- 
torian Bldg.,  Dallas,  Tex.  J.  B.  TAY- 
LOR has  been  named  manager. 

PHILIP  KIRBY,  former  director  of  na- 
tional media  for  the  National  Assn.  of 
Mfrs.  and  previously  director  of  insti- 
tutional promotion  for  NBC,  has  joined 
Grant  Adv.,  New  York,  in  an  executive 
copy  capacity. 

ELOISE  HEATH,  tlmebuyer  of  Mitchell- 
Faust  Adv.  Co.,  Chicago,  resigns. 


Mr.  Wallace 
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'It  is  especta uy  * 

tare  tube 
have  s/»<" 


Mr.  Kassner  knows  from  actual  operating  experience  the 
advantage  of  spare  tubes  in  a  high-powered  transmitter. 
For  a  Westinghouse  50  HG  transmitter  has  been  in  service 
at  station  KXEL  since  July,  1942.  And  Westinghouse  is 
the  only  manufacturer  that  equips  its  50  kw  transmitter 
with  spare  tube  positions  in  the  Power  Amplifier  and 
Modulator  Units. 

The  use  of  spare  tubes  in  these  vital  positions  brings  the 
station  operator  a  double  advantage:  tube-transfer  can  be 
made  in  a  very  short  period  of  time,  eliminating  excessive 
outages  where  tubes  must  actually  be  replaced;  and  one 
operator  can  handle  the  entire  operation,  whereas  two  men 
might  be  needed  to  install  a  heavy,  air-cooled  tube. 

The  transfer  is  accomplished  easily  by  filament  switches 
in  the  power  control  unit  and  complete  physical  replace- 
ment of  the  defective  tube  can  be  made  conveniently  at 
the  next  regular  maintenance  period  without  loss  of  time 
on  the  air. 

This  is  just  another  example  of  the  sound  thinking 
behind  the  design  of  Westinghouse  transmitters  that  brings 
new  advantages  in  operating  simplicity,  economy  and  de- 
pendability. Your  nearest  Westinghouse  office  can  give  you 
all  the  facts  on  Westinghouse  transmitters ...  5,  10  and 
50  kw  AM,  and  1,  3,  10  and  50  kw  FM.  Westinghouse 
Electric  Corporation,  P.  O.  Box  868,  Pittsburgh  30,  Pa. 

J-08118 


A^festinghouse 

PUNTS  IN  25  CITIES  .  .  .  OFFICES  IVEHYWMEM 


Don  E.  Kassner,  Chief  Engineer 
KXEL  .  .  Waterloo.  Iowa 


"I  feel  it  is  especially  advantageous  to  have  spare 
tube  positions  in  the  amplifier  and.  modulator  circuits, 
particularly  in  high-powered  transmitters  where  it  is 
difficult  to  install  the  tubes  because  of  their  weight. 
Because  of  such  a  feature,  it  is  possible  for  one  operator 
on  duty  at  a  time  to  operate  a  Westinghouse  SO  HG 
transmitter.  Otherwise,  if  the  tube  had  to  be  inserted 
because  of  failure,  it  would  take  two  men,  plus  a  much 
greater  loss  of  time,  which  in  broadcasting  is  ex- 
tremely serious." 

(Signed)  <cu  <yZod6?t&k 
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Jackson  Leaves  OWI 

T.  CORNWELL  JACKSON,  depu- 
ty chief  of  Domestic  Radio  Bureau 
of  OWI,  Hollywood,  has  resigned, 
effective  Aug.  15.  Prior  to  joining 
OWI,  he  was  as-  & 
sociated  with 
Berg  &  Allen- 
berg,  Beverly 
Hills,  Cal.,  talent 
service.  Robert  C. 
Coleson,  formerly 
in  charge  of  the 
West  Coast  office, 
N.  W.  Ayer  & 
Son,  and  pre- 
viously with  Bu- 
reau of  Public 
Relations,  radio  branch,  War  Dept., 
and  for  past  six  months  assistant 
to  Mr.  Jackson,  takes  over  latter 
post.  Mr.  Coleson,  currently  in 
Washington  for  conferences  with 
OWI  executives,  returns  to  his  new 
duties  next  week. 


OWI  PACKET,  WEEK  AUG.  27 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Aug.  27.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  these  war  messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN       Aff.        Ind.        Aff.        Ind.      Live  Trans. 


WAVES   

Planned  Saving  __. 
Merchant  Marine^ 

Careless  Talk   

Car  Conservation 

Stop  Accidents  

Hold  Prices  Down- 


X 

X 
X 


X 
X 


X 
X 


X 
X 


X 
X 


Mr.  Coleson 


See  OWI  Schedule  of  War  Message  175  for  names  and  times  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


ARTURO  TOSCANINI,  conductor  of  NBC 
Symphony  Orchestra,  will  interrupt  his 
summer  vacation  to  return  to  "General 
Motors  Symphony  of  the  Air"  on  NBC 
for  two  special  broadcasts  Sept.  2  and  9. 
He  returns  to  the  program  regularly 
Oct.  28. 


A  SERIES  of  interviews  with  writers  of 
popular  books,  will  be  presented  over 
DuMont  television  station  WABD  New 
York  at  9  p.m.  during  the  five  Wednes- 
days in  August  to  replace  "Wednesdays 
at  Nine  Is  Lever  Brothers  Time"  which 
returns  in  September. 


^  SUPER  mSMAN 

Completely  Transcribed 

HYMN  TIME" 

featuring 

SMILIN'  ED 
M'CONNELL 


78  QUARTER-HOUR 
TRANSCRIBED  SHOWS 


Over  12  years  of  network  broadcasting,  with  a  following  numbering  millions,  and  a  record  of 
sales  that  runs  into  the  millions  of  dollars ...  facts  substantiated  by  sponsors  and  stations  alike. 
78  quarter-hour  programs  completely  TRANSCRIBED.  Now  available  for  one  or  more  times  weekly. 
A  natural  for  local  advertisers  with  small  budgets  who  want  a  big-time  network  star. 

Audition  samples  of  2  programs  available  on  request  at  $2.50  deposit.  Refundable  on  re- 
turn or  credited  in  event  of  sale. 

OTHER  SPONSORS  —  General  Foods  •  Pillsbury  Feed  •  Acme  Paint  •  Brown  Shoe  Co. 
tuxedo  Feeds     •     Kentucky  Utilities     *     A  &  K  Super  Markets     •     Crystal  Rug  Co. 

For  details  and  rates,  write,  wire  or  phone 

CHARLES  MICHELSON  RADIO  TRANSCRIPTIONS 

Pioneer  Program  Producers  Since  1934 
67  WEST  44th  STREET,  NEW  YORK  18,  N.Y.      •      MUrray  Hill  2-3376  —  5168 


Local  Outlet  on  1400  kc  * 
In  Florida  Is  Requested 

APPLICATION  for  a  new  local 
broadcasting  station  at  Fort  Pierce, 
Fla.,  was  filed  with  FCC  last  week 
by  Indian  River  Broadcasting  Co., 
newly  formed  Florida  corporation. 
Principals  are  Douglas  Silver,  for 
15  years  in  radio  and  who  would 
own  half  the  stock;  R.  N.  Koble- 
gard,  motion  picture  exhibitor  in 
Florida  east  coast  cities;  his  broth- 
er, T.  F.  Koblegard,  retired  busi- 
nessman and  Dr.  Francis  Law- 
son  of  Weston,  W.  Va.  Latter 
three  would  hold  50%  together. 

Mr.  Silver,  as  a  lieutenant,  senior 
grade,  served  as  radio  public  rela- 
tions officer  for  the  7th  Naval  Dis- 
trict in  Miami  until  last  October 
when  he  went  on  the  inactive  list. 
A  resident  of  Fort  Pierce  since  - 
1940,  he  was  a  radio  writer  in  New  - 
York  during  preceding  decade. 

Proposed  station,  on  1400  kc 
with  250  w,  would  provide  service 
also  to  neighboring  towns  of  Vero 
Beach  and  Stuart. 


Conference  to  KMBC 

IN  RECOGNITION  of  the  accom- 
plishments of  "KMBC  Service 
Farms",  the  National  Hampshire 
Hog  Type  Conference  will  be  held 
on  the  farm,  20  miles  southwest 
of  Kansas  City.  It  is  the  first  time 
the  Conference  has  gone  west  of  the 
Mississippi.  Service  Farms  are 
model  experimental  acres  run  by 
KMBC  and  specializing  in  pure- 
bred cattle  and  hogs. 


II 


Book  in  Archives 

ORIGINAL  manuscript  of  Any- 
body Here  From  West  Virginia?  by 
Howard  Chernoff,  managing  direc- 
tor of  the  West  Virginia  Network, 
has  been  placed  in  the  Archives 
and  History  Library  at  the  W.  Va. 
State  Capitol.  The  book  is  a  sum- 
mary of  soldier  interviews  ob- 
tained while  Mr.  Chernoff  was  cov- 
ering England  and  the  European 
battle  fronts. 


ADMIRAL  CORP.,  Chicago,  has  ap- 
pointed R.  TJ.  Lynch  Inc.  as  distributor 
of  Admiral  radios  and  other  appliances 
for  Rhode  Island  territory. 


The  Voice 

THE  WAR'S  official  "voice" 
would  seem  to  be  Marine  1st 
Lt.  George  F.  Putnam,  only 
man  who  has  been  "Voice  of 
the  War  Dept." — and  the 
"Voice  of  the  Marine  Corps". 
The  former  NBC  top-rank- 
ing news  reporter  was  a  ci- 
vilian when  he  was  the  War 
Dept.'s  voice  on  The  Army 
Hour  from  that  show's  incep- 
tion. Then  he  was  drafted 
and  for  three  months  was  an 
Army  buck  private  until  his 
Marine  Corps  commission 
came  through.  Now  liaison 
officer  for  Marine  Corps  Spe- 
cial Services,  he  is  the 
"Voice  of  the  Marine  Corps" 
on  Your  Marine  Corps,  CBS. 
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^^^^^^^^!l^pr^7ned,,  illustrated  news  by- 
Radio,  via  Finch  Facsimile 


With  Finch  Facsimile,  planes  in  long 
sustained  flight  can  receive  printed 
Air-Press  newspapers  for  the  pleas- 
ure of  passengers,  besides  weather 
maps,  photos  of  air  fields,  etc. 


Let  us  ask  you  some  questions 

This  is  a  call  for  frank  expressions  of  opinions  from  broadcasters 
who  are  planning  to  publish  news  by  telefax  Air-Press  ( radio 
facsimile)  when  equipment  is  available: 

1.  Will  you  prefer  delivery  in  a  continuous  roll  like  a  glorified  ticker- 
tape,  or  in  cut  sheets  like  a  standard  newspaper? 

2.  A  5-column  tabloid-size  printing  recorder  would  cost  the  consumer 
considerably  more  than  a  4-column  recorder,  and  would  therefore  cut 
down  the  "circulation"  or  reading  audience  but  increase  its  "buying 
power."  Under  these  circumstances,  will  you  prefer  a  5-column  or 
4-column  delivery  as  standard? 

3.  Will  you  prefer  a  speed  of  %  page  per  minute,  l/2  PaSe  Per  minute 
or  a  full  page  per  minute,  considering  that  the  cost  will  be  higher  for 
each  speed  increase,  thus  resulting  in  a  reduced  community  coverage? 

A  prompt,  full  answer  will  be  greatly  appreciated.  Address,  Finch 
Telecommunications,  Inc.,  Passaic,  N.  J.  N.  Y.  Office,  10  E.  40th  St. 


Trains  will  receive  by  Finch  Fac- 
simile Air-Press  newspapers  as  well 
as  routine  point-to-point  communi- 
cations. 


In  camps,  mines  and  other  remote 
spots,  contact  is  provided  by  Finch 
Facsimile  and  the  Air-Press. 


SELF  SYNCHRONIZING 


inch  facsimile 
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KANSAS  CITY 


IS  A 


K 


O 


Y 


MARKET 

PORTER  BLDG.,  KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD  ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 


Pioneer  FM  Station  in  the  Kansas  City  Area 


A  sis  for  Hate  Card 


Stations 

(Continued  from  page  23) 

of  cases  where  they  have  felt  they 
have  been  subjected  to  high  handed 
and  arbitrary  decisions  on  the 
part  of  radio  management  and 
continuity  acceptance  depart- 
ments." Then  he  cites  examples. 
Perhaps  we  may  be  permitted  an 
example  also. 

Copy  Example 

Shortly  after  Pearl  Harbor, 
every  man,  woman  and  child  in  the 
nation  was  on  a  tension  and  radio 
stations  were  cautioned  carefully 
against  any  broadcast  which  might 
tend  to  create  hysteria.  At  that 
time  there  was  submitted  to  this 
station  for  broadcast  from  a  local 
advertising  agency  a  piece  of  copy 
which  started  out  by  saying : 
"Flash  .  .  .  unidentified  aircraft 
has  been  sighted  in  the  Hudson's 
Bay  area  heading  toward  Cleve- 
land!" Then  we  were  to  go  ^ 
serenely  with  the  program  and 
explain  that  the  unidentified  air- 
craft was  Santa  Claus'  sleigh,  fly- 
ing through  the  air  at  breakneck 
speed  so  he  would  be  in  Cleveland 
in  time  to  make  his  annual  ap- 
pearance at  a  local  department 
store. 

Now  who's  responsibility  was  it 
to  see  that  no  such  copy  got  on  the 
air?  The  advertising  agency?  No 
.  .  .  because  it  submitted  the  copy 
in  the  hope  that  it  would  get  on 
the  air.  The  responsibility  rested 
with  the  continuity  acceptance  de- 
partment of  this  station.  We  felt 
that  our  obligation  to  our  listeners 
was  greater  than  our  obligation 
to  any  advertising  agency,  and 
we  still  do. 

If  the  station  broadcasts  some- 
thing that  pleases  the  advertiser 
but  displeases  the  listener,  who 
loses?  Not  the  advertiser,  pri- 
marily. If  the  station  loses  listen- 
ers, the  advertiser  will  merely 
move  his  account  to  a  more  popular 
station.  The  job  of  making  a  sta- 
tion popular  and  therefore  in  de- 
mand as  an  advertising  medium 
is  a  job  for  radio,  not  the  adver- 
tiser. 

Mr.  Ferguson  also  decries  the 
fact  that  every  radio  station 
seems  to  have  a  different  code  of 
acceptance  for  commercial  copy. 
To  that,  let  us  again  say  "bravo!" 
That  indicates  that  each  station 
is  still  in  business  for  itself,  and 
still  resists  the  multiplicity  of 
outside  forces  which  seek  to  regi- 
ment it. 

In  one  day's  operation,  every 
radio  station  probably  deals  with 
at  least  twenty  advertising  agen- 
cies. Does  Mr.  Ferguson  mean  that 
twenty  separate  program  policies 
should  be  set  up  by  each  radio  sta- 
tion to  handle  a  day's  business? 

If  you  have  enough  breath  for 
another  lusty  "bravo!"  let's  give 
it  to  Mr.  Ferguson's  statement: 
".  .  .  the  professional  bureau- 
crats will  move  in  and  take  over. 
I  hope  I  may  never  live  to  see  that 
day."  Mr.  Ferguson  puts  a  finger 
squarely  on  one  of  radio's  prob- 
lems. However,  he  seems  to  limit 


NOVEL  radio  program  idea  was 
this  CFAC  Calgary  broadcast  from 
the  back  of  a  bucking  broncho  dur- 
ing the  Calgary  Stampede  in  July. 
CFAC  engineers  cushioned  a  micro- 
phone in  sponge  rubber  connected 
to  430  feet  of  cable  with  break 
points  every  50  feet.  Winner  re- 
ceived CFAC  microphone  plated, 
mounted  and  suitably  inscribed. 


radio  station  management  to  the 
unhappy  choice  between  program 
control  ("censorship")  by  the  gov- 
ernment and  program  control  by 
the  advertiser.  Certainly  there 
must  be  a  third  alternative :  control 
by  radio  management  itself. 


KFXJ  New  Studio 

WPB  has  granted  approval  to 
KFXJ  Grand  Junction,  Col.  to  con- 
struct a  new  studio  as  an  annex  to 
its  present  building  at  Hillcrest 
Manor.  Studio  is  to  be  of  modern 
design  with  "floating  walls".  Seat- 
ing facilities  are  included,  along 
with  a  Reuter  pipe  organ.  Provi- 
sion has  been  made  for  future  ex- 
pansion into  FM  and  television. 


'Digest'  on  WMAQ 

DRAMATIC  program  sponsorec 
by  Reader's  Digest  Assn.  is  hearc 
Mondays,  Tuesdays,  Saturdays  anc 
Sundays,  11:15-11:20  p.m.,  or 
WMAQ  Chicago,  starting  July  28 
The  52-week  contract  was  placec 
by  BBDO.  Transcribed  progran 
features  excerpts  from  magazine 


Flowers  by  Radio 

PUBLIC  SERVICE  with  a 
new  twist  is  being  practiced 
by  WSB  Atlanta.  Station  re- 
ceived a  letter  from  a  news- 
paper man  in  Pittsburgh  who 
said  he  often  hears  WSB  and' 
asked,  "Will  you  do  a  sick 
and  wounded  soldier  on  Leyte 
a  big  favor?  The  soldier  is 
my  son.  His  wife  lives  in 
Columbus,  Ga.,  and  her  birth- 
day is  July  19.  Enclosed  is 
$15 — order  the  best  flowers — 
22  red  roses — and  notify  me 
immediately  if  the  sum  is 
not  enough."  WSB  staffers 
personally  selected  22  perfect 
red  roses  and  sent  them  ice- 
packed  to  Columbus. 
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EXTRi  EXTRA 


Yes,  WGN's  news  coverage  has  the  "extra"  features  that  build  a  loyal  following.  WGN  believes  in  getting  the  news 
first  .  .  .  and  getting  it  correctly  .  .  .  thus  serving  the  Middle  West  with  responsible  radio  journalism.  And  there's 
good  reason  for  this  extra  fine  newscasting.  WGN's  Director  of  News  is  Robert  F.  Hurleigh,  nationally  known  news 
ace  with  13  years  of  reputable  reporting.  Hurleigh  handles  the  news  at  8:00  a.m.  and  5:00  p.m.  John  Holbrook  takes 
the  mike  at  11:30  a.m.  and  6:30  p.m.  John's  strong  rating  with  listeners  continues  through  the  years.  Cy  Harrice, 
another  Chicago  favorite,  does  the  10:30  p.m.  broadcasts.  These  five  programs  are  supplemented  by  additional  news 
coverage  to  bring  WGN  listeners  complete  information.  We  are  proud  to  report  that  four  out  of  these  five  news  pro- 
grams have  been  carried  on  WGN  by  the  same  sponsors  for  over  six  years.  For  that  certain  "extra"  in  news  coverage 
the  answer  is  WGN  . .  .  leader  among  Chicago's  major  radio  stations  in  local  and  national  spot  business. 


A  Clear  Channel  Station 


Wf4 


CHICAGO  11 
ILLINOIS 

50,000  Watts 
720  Kilocycles 


MUTUAL    BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast:  Edward  S.  Townsend  Co.,  Russ  Building,  San  Francisco  Calif. 
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Progrhitis  1 


is  quick  and  easy  when  you're 
staying  at  The  Roosevelt— just 
a  short  stroll  from  key  busi- 
ness centers,  shops,  theatres. 
And  Hilton  service  assures 
your  comfort.  Rooms  with 
Bath  from  $4.50. 

HOTEL 
OOSEVELT J 

Dean  Carpenter,  General  Manager  § 
Madison  Ave.  at  45th  St.,  New  York.  I 


j  Other  Hilton  Hotels  Include 
;  Chicago:  The  Stevens;  Dayton: 
iThe  Dayton-Biltmore;  Los 
Angeles:  The  Town  House 
C.  N.  Hilton,  President 


=    DIRECT  ENTRANCE  TO  GRAND  CENTRAL  TERMINAL  i 


SIMON  SALES  HEAD 
FOR  NORTH  CENTRAL 

ARTHUR  SIMON,  former  general 
and  commercial  manager  of  WPEN 
Philadelphia,  has  been  named  na- 
tional sales  manager  of  the  North 
Central  Broad- 
casting System, 
St.  Paul,  by  John 
Boler,  NCBS 
president.  Mr.  Si- 
mon, who  left 
WPEN  when  the 
station  was  sold 
to  the  Evening 
Bulletin  in  Janu- 
ary, has  been  in 
radio,  concert  and 
theater  work  for 
15  years.  He  has  been  an  account 
executive,  radio  writer  and  editor 
and  publisher  of  "Who's  Who  in 
Radio",  as  well  as  WPEN  and 
WPEN-FM  manager.  He  will 
headquarter  in  New  York.  North 
Central  Broadcasting  Aug.  15 
starts  first  program  on  its  76-sta- 
tion  chain,  Mississippi  Valley  Net- 
work [Broadcasting,  July  30]. 
Additional  programs  will  be  added 
during  the  fall,  Mr.  Boler  said, 
but  no  new  -affiliates  will  be  ac- 
cepted until  after  Jan.  1. 


Mr.  Simon 


A  HANDBOOK  for  listeners,  "Home 
Around  the  World"  Vol.  II,  has  been 
published  to  augment  NBC's  "University 
of  the  Air"  Series.  Volume  is  edited  by 
Jane  Tiffany  Wagner,  NBC  director  of 
home  economics. 


I; 


U/M  ht,  2?d  3td 

WSGN's  percentase  of  listening 
audience  among  all  BLUE  (now 
AMERICAN)  stations  in  Hooper's 
32-city  audience  survey  is: 

1st  IN  THE  MORNING 
2nd  IN  THE  EVENING 

3rd  IN  THE  AFTERNOON 

Yes,  WSGN  is 
"ALABAMA'S  BEST  BUY  FAR!" 


THE  BIRMINGHAM  NEWS- AGE-HERALD  STATION 
Represented  Nationally  by  Headley-Reed  Company 
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VARIETY,  amusement  trade  paper,  is 
sponsoring  the  2-4  a.m.  period  of 
"Moonlight  Saving  Time"  on  WOR 
New  York,  Monday- Wednesday-Friday 
and  Saturday.  Wednesday  broadcast  fea- 
tures top  tunes  of  the  week  as  listed 
in  that  day's  issue  of  the  magazine. 
Other  mornings,  program  conductor, 
Barry  Gray,  reads,  analyzes  and  criticizes 
news  stories  from  the  paper  in  humor- 
ous vein. 

Romantic  Poems 
WORLD'S  greatest  love  poems,  read  by 
Palmer  Ward  with  organ  background, 
make  up  "The  Subject  Is  Love",  quar- 
ter-hour daily  program  started  July  30 
on  WNEW  New  York. 


porter  Anniversary  Week".  Year  oldji 
farm  service  show  each  day  wUl  give; 
special  recognition  to  some  group  which 
has  made  an  outstanding  contribution  J 
toward  agricultural  progress  in  the  t 
state. 

Returning  Veterans 
NAMES  of  service  personnel  arriving  at 
ports  of  debarkation  are  given  on  "Re- 
turning  Veteran",  daily  feature  of  WOAI ' 
San  Antonio. 

Homes  for  Orphans 
TO   FIND   homes   for  orphans,  WJJD 
Chicago  this  week  is  to  start  "I  Want  J 
a  Home".  Thirteen  programs  are  in  se- 
ries, produced  by  Andover  Assoc. 


MORE  than  seven  hours  coverage  was  given  the  Professional  Golfers  Assoc.  Natl, 
tourney  at  Moraine  Country  Club,  by  WHIO  Dayton,  most  of  which  originated 
from  the  new  trailer  shown  here  surrounded  by  interested  spectators  at  the  course. 
Trailer  is  25  feet  long  and  equipped  with  a  shortwave  transmitter  and  GE  wire 
recorder  as  well  as  an  audio  amplifier.  It  is  powered  by  a  1500  watt  gasoline  generator. 


Pet  Training 
TRAINING  of  dogs  by  air  is  ventured 
by  WINX  Washington  with  "The  Ani- 
mal Fair",  new  program  featuring  Cal- 
vin Pierson,  president  of  the  Capitol 
City  Dog  Training  Club.  Live  dog  and 
owner  participate  in  weekly  show.  Guest 
speaker,  lost  and  found  department 
and  news  of  the  animal  world  are  pre- 
sented on  each  program. 

After-Dinner  Forum 
INFORMAL  after-dinner  forum,  "Talk- 
ing It  Over",  is  now  heard  weekly  on 
WMPS  Memphis.  Four  or  five  Memphis 
citizens  are  invited  to  participate  in 
discussions  of  timely  subjects  on  half- 
hour  show.  Series  is  being  promoted  by 
direct  mail,  newspapers  and  station 
spots. 

Traffic  Safety 
TO  STRESS  traffic  safety,  Police  Dept. 
of  Portland,  Ore.,  is  presenting  twice- 
weekly  on  KGW  Portland  "It  Happened 
Like  This".  Program  gives  dramatic 
story  behind  actual  police  reports  of 
traffic  accidents. 

Anniversary  Week 
SINCE  personal  report  via  usual  anni- 
versary dinner  is  not  feasible  because 
of  travel  restrictions,  WKY  Oklahoma 
City  has  scheduled   "WKY  Farm  Re- 


New  Music  Series 
WLD3  New  York  has  started  three  new 
musical  series:  "March  of  Music",  daily 
half-hour  tracing  the  history  of  the 
various  phases  of  music;  "Weekend 
Preview",  Saturday  show  of  music  sug- 
gestive of  weekend  activities;  "Radio 
Rostrum",  recordings  of  popular  radio 
conductors. 

KROW  Safety 
COOPERATING  with  National  Safety 
Council,  KROW  Oakland  as  a  public 
service  has  started  weekly  quarter-hour 
dramatic  series  "Man  Alive".  Program 
reviews  accident  story  of  the  week  and 
features  brief  guest  appearance  of  city 
and  county  officials. 

American  Quiz 
NEW  participation  quiz  program  for 
service  men  and  women,  "Mess  Call" 
with  Bill  Packham  as  m.c,  has  started 
on  American  Broadcasting  Co.,  Satur- 
day 12-12:30  p.m.  from  Chicago  Service- 
men's Center.  Listeners  contribute 
ideas. 

Sidelights 

HUMAN  interest  material  gathered  by 
Mutual  correspondents  overseas  will 
compose  new  network  weekly  series  to 
be  heard  Tuesday  10:15-10:30  p.m.  start- 
ing Aug.  7. 


WNLC  Kew  London,  Connecticut 

.  .  .  AP  news  of  great  value  to 
us  .  .  .  has  helped  increase  com- 
mercial revenue. 

Gerald  J.  Morey 
Station  Manager 


available  through 

PRESS  ASSOCIATION,  inc. 

50  Rotkefoilcr  Plata 


"Betcha  WFDF  Flint  could  bring 
help." 


New  York.  N.  V. 
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IV  THE  WAR  FRONT 


AB  and  AFRS  Complete  Plans 
or  Hometown  Mnsic  Series 


kRMED  FORCES  overseas  are 
tow  going  to  have  a  chance  to  hear 
jheir  favorite  dance  bands  playing 
tt  their  favorite  dance  spots  back 
ome.  The  NAB,  working  in  coop- 
jration  with  the  Armed  Forces  Ra- 
jjlio  Service,  the  AFL  and  63  sta- 
tions throughout  the  country,  has 
iompleted  arrangements  for  discs 
do  be  cut  at  various  localities  in  the 
U.  S.  and  sent  to  AFRS  stations 
overseas. 

Programs,  titled  Music  From 
Your  Hometown,  will  feature  either 
ja  popular  local  band,  playing  a 
lotel  or  night  spot,  or  a  traveling 
'name"  band,  playing  a  one-night 
hr  weekly  stop.  Production  is  to 
start  on  a  three-months  schedule, 
gach  cooperating  station  to  furnish 
^three  sets  of  two  15-minute  pro- 
grams during  this  period. 
J  Discs  are  supplied  by  AFRS  Los 
Angeles.  In  reply  to  a  request  from 
jMaj.  Gen.  F.  H.  Osborn,  director, 
jlnformation  &  Education  Division, 
Army  Service  Forces  (of  which 
AFRS  is  a  section),  James  C. 
-Petrillo  gave  music  clearance  to 
AFM  members  "rendering  their 
service  gratuitously".  This  is  the 
second  of  such  series  handled  by 
,NAB  and  AFRS,  the  first  being 
.Let's  Go  to  Town,  still  running. 
^Arthur  Stringer  is  in  charge  for 
-NAB,  Maj.  Austin  Peterson  for 
fAFRS. 

*  *  * 
Signal  Corps  Terminations 

j  THROUGH  unique  practice  of  the 
fttL    S.    Signal    Corps    in  holding 
[monthly  forecast  meetings  on  con- 
tracts   in   various    districts,  and 
through   field'  units,   working  di- 
rectly with  the  companies,   in  a 
'total  of  4,515   Signal  Corps  con- 
tract terminations,  only  275  cases 
fare  still  pending  final  settlement. 
"Contractors  are  kept  informed  on 
latest  developments  and  are  thus 
prepared   for   termination   or  in- 
creased production.  Among  compa- 
nies benefited  are:  General  Electric 
Co.,    Schenectady;    Zenith  Radio 
Corp.,  Chicago;  Federal  Telephone 
&  Radio  Corp.,  Newark. 

Canadians  to  Pacific 
MAJ.  COLIN  MacDOLIGALL  of 
the  Canadian  Army  film  and  radio 
branch,  and  two  other  Canadian 
services  public  relations  officers  are 
on  their  way  to  the  Pacific  to  plan 
news  coverage  of  participation  of 
Canadian  forces  in  that  area.  They 
were  invited  by  the  U.  S.  War 
Dept.  The  other  two  members  are- 
Col.  R.  S.  Malone,  Canadian  Army 
public '  relations  director,  and 
Comdr.  Peter   MacRitchie,  senior 

naval  public  relations  officer. 

*  *  * 

Reunion  in  Germany 

LT.  ROY  NEAL  and  Sgt.  Charles 
(Chuck)  Thompson,  former  an- 
nouncers of  WIBG  Philadelphia, 
met  for  the  first  time  in  over  two 


years  in  Augsberg,  Germany.  A 
letter  from  Lt.  Neal  read:  "Augs- 
berg now  knows  about  WIBG.  We 
painted  the  town  as  only  two  an- 
nouncers could.  And  had  a  heluva 
good  time  doing  it." 

sfc  ^  * 

Navy  Series 
NEW  NAVY  SERIES  Target 
Japan  began  on  WBBM  Chicago 
July  28,  3-3:30  p.m.  (CWT).  Pro- 
gram is  transcribed  at  Great  Lakes 
Naval  Training  Center  and  writ- 
ten, produced  and  directed  by  Navy 
personnel. 

*  *  * 
AFRS  Staff  Changes 
SEVERAL  additions  have  been 
made  to  the  staff  of  the  Armed 
Forces  Radio  Service  office  in  New 
York  to  handle  the  increased  vol- 
ume of  news  being  sent  overseas 
by  Army  News  Service.  New  mem- 
bers and  their  former  affiliations 
include:  S/Sgt.  Bud  Rice,  WHN 
WNEW  New  York  announcer;  Sgt. 
Charles  Edwards,  Georgia  stations 
announcer;  Cpl.  Edward  Simmons, 
Wade  Agency,  Chicago  radio  di- 
rector, now  GI  program  director; 
Cpl.  Riley  Jackson,  who  was  his 
civilian  assistant,  and  is  also  with 
him  in  his  present  assignment; 
Cpl.  Don  Ross,  free-lance  an- 
nouncer; Cpl.  Arthur  Van  Horn, 
night  news  editor  and  commentator 
of  WOR  New  York;  Seaman  1st 
Class  Tom  Noone,  West  Coast  an- 


LENNEN  &  MITCHELL 
NAMES  HOLINER  V-P 

LENNEN  &  MITCHELL,  New 
York,  has  named  Mann  Holiner, 
independent  radio  producer  and 
director,  as  agency  vice-president 
in  charge  of  ra- 
dio, replacing  S. 
James  Andrews 
who  resigned 
j  J*»*  *f*  f,.  Aug.  1  to  go  into 
<Sm     '    -  freelance  radio 

•         />:\  Producing. 
Jfrr     '1        Mr.  Holiner 
'^Mk'JbSI^     was  w^tn  Lennen 
Mm£>  &   Mitchell  some 

years  ago,  and 
Mr.  Holiner  joined  Benton  & 
Bowles  before  go- 
ing into  the  Army  in  1942.  He  was 
assigned  to  AFRS,  which  he  helped 
Col.  Tom  Lewis  organize.  Promoted 
to  major  in  1943,  Mr.  Holiner  was 
chief  of  AFRS  program  section. 

He  was  released  from  active 
duty  in  July  1944  and  became  pro- 
ducer-director of  the  Rudy  Vallee 
and  Eddie  Bracken  programs.  He 
will  make  headquarters  in  the 
L&M  Hollywood  office. 

Mr.  Andrews  will  continue  as 
producer  of  the  Nero  Wolfe  pro- 
gram on  the  Don  Lee  network, 
Tuesday  9:30-10  p.m.,  sponsored 
by  Andrew  Jergens  Co.,  Cincinnati, 
for  which  L&M  is  agency. 


FIRST  woman  Marine  to  marry  a 
Marine  overseas  was  Sergeant 
Dorothy  Crane  Davis,  former  as- 
sistant program  director  of  WIND 
Chicago.  She  records  interviews 
for  Marine  Corps  units  in  the  Ha- 
waiian Islands.  The  former  Doro- 
thy Crane,  of  Chicago,  her  hus- 
band, S/Sgt.  Robert  T.  Davis,  Brew- 
ster, Me.,  is  a  combat  correspondent. 

nouncer.  Sgt.  Mel.  Allen,  CBS 
sportscaster  and  announcer,  con- 
tinues as  sports  editor  of  the  New 
York  office,  AFRS. 

Radio  Alumni 

AFRS  station  in  Puerto  Rico  has 
a  complete  staff  of  ex-industry  men. 
Lt.  Walter  Baziuk,  formerly  of 
KERN  Bakersfield.  Cal..  is  officer 
in  charge,  with  Sgt.  Fulton  King, 
of  WWVA  Wheeling  and  WSVA 
Harrisonburg,  Va.,  as  production 
manager. 

Announcers  are  Sgt.  Thomas 
Covey  of  WCHV  Charlottesville, 
Va.  and  Cpl.  L.  G.  Frolich,  ex- 
commercial  manager  of  WING 
Dayton  and  WIZE  Springfield,  0. 
In  the  control  room  are  T/3  How- 
ard A.  Drowne  of  WDEV  Water- 
bury,  Vt.,  and  Cpl.  Charles  Brophy 
of  KOME  Tulsa.  Technician 
Drowne  expects  to  be  released  soon 
and  will  join  the  radio  staff  of 
CAA  at  San  Juan. 

*      *  * 

Reed  at  San  Juan 
A.  LOUIS  REED,  former  commer- 
cial manager  of  WWL  New  Or- 
leans, is  now  public  relations  of- 
ficer for  10th  Naval  Dist.,  with 
headquarters  at  San  Juan,  P.  R. 

Video 

(Continued  from  page  16) 

Broadcast  Co.;  F.  R.  Glick,  C.  J. 
Young. 

Tentative  Video  Assignments 
Following  are  the  tentative  tele- 
vision assignments: 

Class  A  stations — New  York,  Chicago, 
Philadelphia,  Boston,  Detroit,  Pitts- 
burgh, Cleveland,  St.  Louis,  Washing- 
ton, Baltimore,  Buffalo-Niagara  Falls. 
Cincinnati,  Providence,  Hartford-New 
Britain,  Albany-Schenectady  (2  chan- 
nels), Rochester,  Columbus,  O.,  Scran - 
ton-Wilkes-Barre,  Akron,  Youngstown, 
O. 

Class  B  stations — Albany-Schenectady 
(3  channels),  Dayton,  Syracuse,  Grand 
Rapids,  Binghamton,  N.  Y.,  Fort  Wayne, 
Kalamazoo  (1  channel). 

Class  C  stations — Los  Angeles,  San 
Francisco  -  Oakland,   Minneapolis  -  St. 
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WPB 

(Continued  from  page  20) 

precedented  backlog  exists,  is  prob- 
ably due  to  the  fact  that  the  larger 
firms  which  make  this  equipment 
are  still  fully  occupied  with  war 
requirements,  particularly  radar. 
The  smaller  companies,  which 
would  be  expected  to  rush  into  re- 
ceiver production,  are  apparently 
hard  put  to  it  to  locate  sufficient 
components,  particularly  tubes,  the 
civilian  supply  of  which  does  not 
yet  provide  more  than  a  bare  mar- 
gin over  replacement  needs. 

Another  element  in  the  situation, 
according  to  some  quarters,  is  the 
failure  of  OPA  to  revise  radio  set 
prices.  R.  C.  Cosgrove,  vice-presi- 
dent and  general  manager  of  Cros- 
ley  Corp.  and  RMA  president,  re- 
cently said  that  the  agency's  poli- 
cies are  delaying  many  manufac- 
turers from  getting  into  production 
and  preventing  some  from  resum- 
ing production  altogether. 

Declaring  that  the  industry  is 
greatly  concerned  over  difficulties 
in'  working  out  with  OPA  a  satis- 
factory pricing  formula,  Mr.  Cos- 
grove  said:  "The  OPA  has  insisted 
on  allowing  only  a  limited  number 
of  these  increased  costs  and  wants 
the  industry  to  absorb  a  number  of 
other  costs.  The  OPA  has  declared 
its  intention  of  having  distributors 
and  retailers  absorb  any  increases 
allowed  manufacturers  over  their 
prewar  prices". 

OPA,  on  the  other  hand,  count- 
ers that  it  is  moving  as  fast  as 
possible  with  price  revisions  and 
expects  to  have  new  ceilings  on  re- 
ceivers ready  by  about  September 
1.  One  official  told  Broadcasting 
he  thought  there  would  be  "sub- 
stantial increases"  in  prices  of 
components,  which  would  be  re- 
flected in  prices  of  sets.  The  agen- 
cy is  committed  to  price  control  to 
protect  consumers  during  the  cru- 
cial period  between  reconversion 
and  so-called  "normal"  production 
and  demand. 

Mr.  Karns  came  to  WPB  last 
November  from  the  RCA  Victor 
Division,  Camden,  N.  J.  He  was 
previously  with  Westinghouse  Mfg. 
Corp.  He  succeeds  Louis  B.  Chat- 
ten  who  is  expected  to  return  to  the 
electronics  industry.  He  was  for- 
merly vice-president  and  general 
manager  of  Fada  Radio  &  Elec- 
tronic Co.,  Long  Island  City,  N.  Y. 


Paul,  Kansas  City.  Seattle,  Houston. 
Portland,  Ore.,  Indianapolis,  Atlanta, 
Denver,  Dallas,  New  Orleans,  Louisville. 
Memphis,  Miami,  Omaha-Council  Bluffs. 
Birmingham,  Lowell-Haverhill,  Mass.. 
Norfolk-Newport  News,  Richmond,  San 
Diego,  San  Antonio,  Fort  Worth,  Okla- 
homa City,  Sacramento,  Nashville,  Salt 
Lake  City,  Des  Moines,  Tampa-St. 
Petersburg,  Tulsa,  Jacksonville,  Daven- 
port-Moline-Rock  Island,  Utica-Rome. 
Peoria,  Spokane,  Duluth-Superior,  Ta- 
coma,  Chattanooga,  Saginaw-Bay  City, 
San  Jose,  Fresno,  Atlantic  City,  Phoenix. 
Wichita,  Knoxville,  Charleston,  W.  Va., 
Portland,  Me.,  Beaumont-Port  Arthur. 
Texas,  Evansville,  Shreveport,  Charlotte. 
Johnston,  Springfield,  111.,  Roanoke,  El 
Paso,  Austin,  Sioux  City,  Stockton,  Lin- 
coln, Altoona,  Kalamazoo  (2  channels), 
Savannah,  Cedar  Rapids,  Columbia, 
Mobile,  Waterloo,  Corpus  Christi,  De- 
catur, Topeka,  Winston-Salem,  Spring- 
field, o:,  Montgomery,  Charleston,  S.  C. 
Jackson,  Miss.,  St.  Joseph,  Greensboro. 
Galveston,  Ashevllle,  Columbus,  Ga., 
Springfield,  Mo.,  Augusta,  Amarillo. 
Macon,  Waco,  Durham,  Pueblo. 
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You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish    speaking  persons 

1,523,000  Italian    speaking  persons 

1,235,000  German  speaking  persons 

660,000  Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 
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Bock  Heads  Western 
NBC    Public  Relations 

HAROLD  J.  BOCK,  since  1938  Pa- 
cific Coast  press  relations  manager, 
has  been  appointed  to  newly  cre- 
ated post  of  NBC  Western  division 
director  of  public  realtions.  An- 
nouncement was  made  by  Sidney  N. 

Strotz,  NBC 
Western  Division 
vice  -  president, 
Aug.  1.  Mr.  Bock 
will  act  as  liaison 
between  network 
and  film  industry 
as  well  as  indus- 
trial organiza- 
tions and  civic 
groups.  He  will 
continue  to  super- 
vise activity  of 
the  network's  West  Coast  publicity 
department. 

He  has  been  with  NBC  for  more 
than  ten  years,  having  joined  the 
network  publicity  staff  in  San  Fran- 
cisco in  1934.  Prior  to  that  he  was 
San  Francisco  correspondent  of 
Broadcasting  Magazine.  For  a  time 
Mr.  Bock  was  publicity  director 
of  KFRC  San  Francisco  and  also 
conducted  a  weekly  commentary  on 
that  station. 


Mr.  Bock 


REVIEWING  radio's  early  days  in  his 
"Science  Today"  column,  David  Dietz. 
Scripps-Howard  science  editor,  relates 
how  In  1921  with  the  aid  of  John  Royal, 
NBC  vice-president  then  manager  of 
Keith's  Hipprodome  Theater  in  Cleve- 
land, he  put  a  broadcast  of  Keith  vaude- 
ville performers  on  WHK  Cleveland.  "It 
was  the  first  time  such  a  professional 
bill  went  over  the  air,"  Mr.  Dietz  writes. 
"The  next  day  Mr.  Royal  received  a  tele- 
gram from  E.  F.  Albee,  then  head  of  the 
Keith-Albee  circuit,  telling  him  never 
to  do  it  again." 


AN  EAR  of  corn,  wrapped  with  a 
golden-paper  letter  signed  "A. 
Happy,  Farmer"  who  explained  that 
he  found  much  better  corn  in  New  York 
than  he  raises  at  home,  was  included 
in  the  mail  of  a  list  of  stations  last 
week.  Postscript  to  letter  revealed  World 
Broadcasting  System  is  about  to  an- 
nounce a  new  series  of  music  and 
comedy  called  "Golden  Bantam  Revue". 

Equitable  Write-up 

ROSEMARY  STANGER,  assistant  pro- 
gram director  of  WGL  Fort  Wayne, 
Ind.,  is  featured  on  back  cover  of  July 
16  Equitable  Agency  Items,  published 
by  Equitable  Life  Assurance  Society. 
Picture  write-up  tells  of  her  radio  and 
stage  career  and  fact  she  is  Equitable 
policy  holder.  Insurance  firm  sponsors 
"This  Is  Your  FBI"  on  American. 

Vet  Aid 

AS  A  HELP  to  war  veterans  anxious  to 
get  into  broadcasting,  All-Canada  Ra- 
dio Facilities,  Toronto,  has  sent  to  sta- 
tions, production  companies  and  agen- 
cies, a  circular  with  name  and  particu- 
lars of  a  former  RCAF  serviceman  who 
has  done  wartime  entertainment  work 
and  now  wants  to  get  into  radio. 

Candy  Box  Inserts 

BARRICINI  CANDY  SHOPS,  New  York, 
sponsor  of  a  45-minute  record  musical 
program  weekly  on  WHN  New  York,  is 
putting  300,000  color  pictorial  inserts 
into  Barricini  candy  boxes  to  advertise 
the  WHN  program.  Agency  for  Barricini 
is  Central  Adv.  Service,  New  York. 

Photo  Gallery 

NEW  interest  of  conducted  tours 
through  WLW  Cincinnati  is  photo  gal- 
lery of  station  executives  and  talent. 

WAIT  Formula 

FORMULA  of  WAIT  Chicago  for 
"streamlined  programming"  and  audi- 
ence  building   ideas  are  presented  in 


CHOICE 

IN 

CHATTANOOGA 


WDOD 
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5,000  WATTS  DAY  AND  NIGHT 

PAUL  H .  RAYMER  CO. 

NATIONAL  REPRESENTATIVES 


Mr.  White 


Promotion  Personnel 

LEONARD  D.  MEYERS,  for  seven 
months  on  active  duty  with  the  Navy, 
has  returned  to  NBC  as  press  depart- 
ment staff  writer. 

ROBERT  E.  WHITE,  acting  program 
manager  of  KDKA  Pittsburgh,  has  been 
appointed  director 
of  public  relations 
with  return  of  Lt. 
Franklin  A.  Tooke  to 
his  former  post  as 
program  manager. 
On  leave  in  the 
Navy  since  Novem- 
ber 1941,  Lt.  Tooke 
is  first  KDKA  em- 
ploye to  return  to 
station  following 
service  in  armed 
forces.  He  formerly 
was  program  man- 
ager of  WOWO- 
WGL  Fort  Wayne. 
Ind.  Mr.  White  had 
previously  been  with  WBZ  Boston  for 
13  years. 

DAVID  C.  SPENCER,  for  15  years  with 
the  FBI,  has  been  appointed  public  re- 
lations director  of  Universal  Broadcast- 
ing Corp.,  and  Associated  Broadcasters 
Inc..  San  Francisco,  licensee  of  KSFO 
KWID  KWIX. 

ROSEMARY  HOECK  is  new  publicity 
director  of  KIRO  Seattle. 


booklet  prepared  by  the  station.  Front 
cover  leader  reads  "This  plan  cost  us  a 
quarter-million  dollars  ...  it  may  be 
worth  that  much  to  you  .  .  .". 

KYW  Get-Together 

FIRST  roll  call  and  annual  get-together 
of  listeners  to  KYW  Philadelphia  early 
morning  "Musical  Clock"  at  local  amuse- 
ment park  was  highlighted  by  two- 
hour  vaudeville  show  of  KYW  talent, 
evening  broadcast  and  special  awards. 
An  estimated  10,000  persons  participated. 

Ad  Reprints 

BECAUSE  of  requests  for  reprints  of 
station's  series  of  trade  paper  "unheard 
is  unappreciated"  ads,  WCBM  Baltimore 
has  published  brochure  Qf  the  ads.  Fore- 
word is  by  John  Ulmer,  WCBM  presi- 
dent. 

New  Service 

FIVE-MINUTE  news  summary  is  sent 
by  KGKO  Ft.  Worth,  Tex.,  by  direct 
wire  to  luncheon  meetings  of  five  large 
civic  groups.  Service  is  furnished  each 
Tuesday,  Wednesday,  Thursday  and  Fri- 
day. 

Anniversary 

EIGHT  page  supplement  in  local  paper 
commemorated  fifth  anniversary  of 
WHUB  Cookeville,  Tenn.,  CBS  affiliate. 


Made  to 
Order 


WAIR  is  the  station,  Winston-Salem 
the  market — plus  a  mighty  lot  of 
territory  within  a  generous  area. 
No  station  has  the  "grip"  on  this 
station  that  we  enjoy.  Ego?  Nope, 
facts!  !  ! 

WAIR 

Winston  •  Salem,  North  Carolina 
Representatives  The  Walker  Company 
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'Wei/as? 


Championing  the  cause  of  returning  service  men 
and  women  —  and  their  "G.  I.  Bill  of  Rights"  - 
Radio  Station  KTUL  and  Joe  Carson  Post  No.  1  of 
the  American  Legion  have  "taken  the  road  in  an 
instructive  campaign  which  should  prove  tremen- 
dously beneficial  to  the  public  at  large. 

The  program  will  be  carried  out  in  almost  a  score 
of  Northeastern  Oklahoma  Communities  on  succes- 
sive Saturdays,  with  one-hour  broadcasts  over  KTUL. 

The  "Cavalcade,"  first  known  traveling  unit  of  its 
kind,  is  composed  of  the  Joe  Carson  Post  No.  1  band, 
directed  by  Legionnaire  Eddie  Gambill;  Al  Clauser's 
Oklahomans  from  KTUL  and  the  station's  singing 
stars  "G.  I."  Bette  Barber  and  Patti  Page. 

The  undertaking  is  purely  a  public  service.  There 
are  no  commercial  aspects  whatever  attached  to  the 
programs,  and  at  no  time  will  the  program  be  avail- 
able for  commercial  sponsorship.  Entire  expense  of 
the  "G.  I.  Bill  of  Rights  Cavalcade"  tours  is  borne 
by  KTUL. 


... 


to  the  American  Legion  and  other  public 
spirited  citizens  for  their  splendid  co-operation. 


General  Manager 


0  Represented  Nationally  by  FREE  &  PETERS,  INC, 
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rural  rhythm  with 
an  all-round  appeal 

That's  Merl  and  Ralph,  "The  Early 
Birds"  who  entertain  KGLO  and 
WTAD  listeners  from  6:15  to  6:45 
each  week  day  morning. 
Yes,  it's  early,  but  you've  got  to  get 
up  early  to  put  your  sales  message 
across  to  these  crop  producing 
farmers  and  busy  industrial  work- 
ers. The  unbeatable  combination  of 
Merl's  guitar  strumming  and  cow- 
boy songs,  plus  Ralph's  tickling  of 
the  ivories  is  drawing  mail  regular- 
ly from  317  cities  and  towns  ...  97 
counties  in  Iowa,  Illinois,  Minneso- 
ta and  Missouri.  Thousands  of  loyal 
"Early  Bird"  listeners  can  be  your 
customers.  Call  Weed  &  Company 
or  write  KGLO  for  full  details. 


Use  KGLO  and  WTAD 

Quincy,  Illinois 
A  Natural  Combination. 


MASON  C 


owa 


1300  K.C.    5,000  WaH$ 

CBS  Affiliate 

Weed  &  Company,  Rep. 


IIetuiork  RccounTS 


New  Business 

KNOX  Co.,  Los  Angeles  (Cystex),  on 
Sept.  9  starts  The  Nebbs  on  full  Mutual 
network,  Sun.  4:30-5  p.m.  Agency:  Ray- 
mond R.  Morgan  Co.,  Hollywood. 

GENERAL  FOODS  Corp.,  New  York 
(Post  Toastles),  Sept.  16  starts  Baby 
Snooks  Show  on  144  CBS  stations  Sun. 
6:30-7  p.m.  Agency:  Young  &  Rubicam, 
N.  Y.  For  Jello  and  puddings  General 
Foods  Sept.  14  starts  Kate  Smith  Sings 
on  140  CBS  stations  Fri.  8:30-8:55  p.m. 
Agency:  Young  &  Rubicam,  N.  Y. 

McMAHAN  FURNITURE  STORES,  Los 
Angeles,  on  Aug.  6  starts  for  52  weeks 
Knox  Manning — News  on  CBS  Cal.  sta- 
tions, Mon.  thru  Fri.  12:15-12:30  p.m. 
(PWT).  Agency:  M.C.M.  Adv.,  Santa 
Monica,  Cal. 

GOLDEN  GRAIN  MACARONI  Co.,  Port- 
land (macaroni),  July  28  started  for  52 
weeks  Lee  Marcus  and  the  News  on  32 
Don  Lee  Pacific  stations  Sat.  5-5:15 
p.m.  (PWT).  Agency:  Pacific  Radio 
Adv.  Service,  Portland. 

HUNT  FOODS  Inc.,  Los  Angeles  (canned 
foods),  on  Sept.  10  starts  What's  Doing 
Ladies?  on  American  Pacific  and  Rocky 
Mountain  stations,  Mon.  thru  Fri.  2-2:25 
p.m.  (PWT).  Agency:  Young  &  Rubi- 
cam, Hollywood. 

Net  Changes 

LEWIS  HOWE  Co.,  St.  Louis  (Turns), 
Aug.  26  shifts  Marlin  Hurt  &  Beulah  on 
CBS  stations  from  Mon.  9-9:30  p.m.  to 
Sun.  8-8:30  p.m.  Agency:  Roche,  Wil- 
liams &  Clearly,  Chicago. 

ARMOUR  &  Co.,  Chicago  (meats,  dairy 
products),  Sept.  10  shifts  Hedda  Hop- 
per's Hollywood  on  142  CBS  stations 
Mon.  7:15-7:30  p.m.  (West  Coast  re- 
peat 8:15-8:30  p.m.  PWT),  to  American 
stations  Mon.  8:15-8:30  p.m.  (West 
Coast  repeat  3:15-8:30  p.m.  PWT).  Agen- 
cy: Foote,  Cone  &  Belding,  Chicago. 


DD.  SPENCE,  for  four  month  pub- 
.  lie  relations  manager  of  Hoffman 
Radio  Corp.,  Los  Angeles,  and 
prior  to  that  with  Firestone's  Western 
division  for  20  years,  has  been  appointed 
manager  of  Hoffman  Plant  No.  5,  pur- 
chased by  the  firm  to  house  surplus 
disposal  of  Army  electronic  parts  and 
production  and  repackaging  of  Naval 
restricted  spare  parts. 

F.  G.  GARDNER,  former  Los  Angeles 
representative  of  Federal  Telegraph  & 
Radio  Corp.,  and  prior  to  that  with 
American  Telephone  &  Telegraph  Co. 
for  sixteen  years  on  field  assignments, 
has  been  appointed  general  manager  of 
Universal  Microphone  Co.,  Inglewood. 
Cal.  Post  was  created  because  of  in- 
creased factory  requirements  of  war 
production,  reconversion  and  postwar 
planning. 

LT.  SANFORD  T.  TERRY  Jr.,  former 
control  operator  of  WRVA  Richmond. 
Va.,  now  attached  to  Gen.  MacArthur's 
headquarters  In  Manila,  flew  first  over- 
seas interviews  with  Virginia  service- 
men for  WRVA  from  Manila  to  Rich- 
mond In  time  for  first  broadcast  July 
30.  Lt.  Terry  also  supervised  installa- 
tion of  radio  equipment  and  recon- 
struction work  on  radio  ship  that 
broadcast  news  of  Leyte  landings  on 
D-Day  last  fall. 

FRANCIS  X.  RETTENMEYER,  for  ten 
years  chief  receiver  engineer  and  staff 
engineer  of  RCA  Victor  division  of  RCA 
and  previously  with  Bell  Telephone 
Labs.,  has  been  appointed  chief  com- 
ponents engineer  of  Federal  Telephone 
&  Radio  Corp.  His  work  will  involve  en- 
gineering of  Selenium  rectifiers,  quartz 
crystals,  transformers  and  coils,  special 
purpose  and  transmission  tubes,  Intelin 
cables  and  other  components. 


TEXARKANA 
U.  S.  A. 


•  AMERICAN 

•  MUTUAL 


Texarkana  is  a  major  dis- 
tributing point  to  359,00 
peop'e  in  the  Four  States 
Area  of  Northeast  Texa-, 
Southwest  Arkansas,  South- 
east Oklahoma  and  North- 
west Louisiana. 


KMC  is  the  only  radio 
outlet  in  this  vast  area  of 
359,000  people — people  made 
prosperous  from  cotton,  oil,  grains, 
fruits,  and  vegetables.  For  detailed 
information  write — 


J.    GRANVILLE    BATES    Jr.,  release 
from  service  In  May  as  Navy  lieutenar 
commander,  has  been  appointed  admir 
Istrative  assistant  to  the  vice-presiderT 
in  charge  of  the  radio  engineering  an 1 : 
sales  division  of  Federal  Telephone 
Radio  Corp.,  IT&T  affiliate. 

HASKELL  COHEN,  former  a  war  coif 
respondent    In    Italy    for  Pittsburg 
Courier,  has  been  named  public  reU 
tlons   director   of   Emerson  Radio 
Phonograph  Corp.,  New  York. 

HERBERT  HOLSHOUSER,  released  fro: , 
the  Navy  as  radar  Instructor,  has  bee* 
added    to    the    engineering    staff  i 
WBKB,  Balaban  &  Katz  television  st 
tion  in  Chicago. 


SIDNEY  JAFFE,  formerly  with  WC 
New  York,  is  new  chief  engineer 
WCNC  Elizabeth  City,  N.  C.  VERNC 
CARTER  and  LINDSAY  BRIDGEMA 
new  to  radio,  have  Joined  WCNC  tec] 
nical  staff  as  transmitter  engineers. 

HOMER   F.   BILL,   released   from  tl, 
Army,  has  joined  the  technical  staff 
WSPR  Springfield,  Mass.  New  additic 
to  transmitter  staff  Is  RALPH  JAY. 
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ANDY  BROWNING,  chief  engineer 
WTAG  Worcester,  Mass.,  Is  father  of 
girl. 

FEDERAL  Telephone  &  Radio  Cor] 
Newark,  has  received  the  Army-Na 
"E"  award  for  accomplishment  in  tl 
production  of  war  equipment. 

COMMERCIAL  Radio-Sound  Corp.,  Ne  , 

York,  has  been  awarded  a  star  for  i'Jt 
Army-Navy  "E"  flag,  in  recognition  :& 
continued  contribution  to  the  war  e* 
fort. 


COLBY  H.  KNAPP,  with  Stromber 
Carlson  Co.  in  various  capacities  sin 
1927,  has  been  appointed  supply  sal 
manager  for  company's  telephone  c 
vision,  with  headquarters  in  Chicago.-*- 

COMMERCIAL    RADIO-SOUND  Cort 

New  York,  has  been  awarded  a  star  t 
its  Army-Navy  "E"  flag,  for  the  firn 
continued  contribution  to  the  war  f 
fort.  Brig.  Gen.  Edgar  L.  Clowell,  £ 
sistant  chief  of  procurement  and  d: 
tribution  service,  also  wrote  the  cor J 
pany  a  letter  commending  them  1 
production  of  Signal  Corps  equipmei 


PRESTO  RECORDING  Corp.,  New  Yo: 

maker  of  instantaneous  sound  recor 
ing  equipment,  blank  discs,  etc.,  rJ 
received  an  Army-Navy  "E"  product!  : 
award. 

COMPLETE  line  of  dry  batteries  will  ' 
added  this  month  by  RCA  Victor  tu 
division.   Orders  will  be  filled  on 
allocation  basis. 


WNEW  New  York  has  been  given 
scroll  by  the  Chinese  News  Service  i 
its  16-week  program  series,  "The  To^  \ 
Crier  of  Chungking",  broadcast  ea:  \ 
this  year.  The  S^i-foot-long  scroll  on  r:  "J. 
paper  says  the  series  helped  "to  creE*  f 
a  greater  understanding  of  China  a| 
its  people". 
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KCMC,  Inc. 

Texarkana,  U.S.A. 

Frank  O.  Myers,  Manager 

BROADCASTING 


Broadcast  Advertish 


chechter  Expands  MBS  News 
)epartment  to  24-Hour  Basis 


jITH  THE  completion  of  an  in- 
kntaneous  transcontinental  com- 
inications    system    via  private 
etype   between  New  York  and 
Je  Pacific  Coast,  A.  A.  Schechter, 
to  joined  Mutual  June  18  as  di- 
:tor  of  news  and  special  events, 
Aug.  1  put  his  department  on 
24-hour  operating  schedule. 
'Wallace  West,  formerly  with  the 
BS  press  and  the  NBC  news  de- 
ii'tments  in  New  York  and  with 
.e  Office  of  Censorship  in  Wash- 
ington,  has  "been  appointed  New 
prk  night  news  editor.  Bert  Covit, 
teran  newspaperman  and  radio 
jjws  commentator,  who  witnessed 
e  Jap  conquest  of  Manila  while 
j>rking  there  for  UP,  is  overnight 
iitor  in  New  York. 

Fern  to  San  Francisco 

'j 

Jack  Fern,  formerly  with  NBC 
Vs  and  special  events  and  with 

DA  Denver  and  WTAM  Cleve- 
;id,    has    joined    Mutual's  San 

Ifanciseo  office  as  night  news  edi- 
jk  He  was  until  recently  public 
Rations   officer  for  the  Seventh 

ghter  Command  in  the  Pacific 
Jth  the  rank  of  captain. 

Mr.  Schechter,  who  took  over  his 

Ities  at  Mutual  after  three  years 
military  duty,  latterly  as  radio 

iicer  for  Gen.  MacArthur  with 
'ae  rank  of  lieutenant  colonel,  and 
ko  headed  NBC's  news  and  spe- 


ANADIAN  DAYTIME 
ATINGS  ANNOUNCED 

ANADIAN  daytime  national  pro- 
rams  during  July  were  topped  by 
Idier's  Wife,  a  Canadian  show, 
Jth  a  13.9  rating,  according  to  the 
liott-Haynes   ratings.   All  day- 
i'ne  programs  showed  a  drop  in 
pularity  during  the  month.  Sec- 
d  place  went  to  Big  Sister  with 
;  rating  of  12.8,  followed  by  Ma 
rkins,  Road  of  Life,  Lucy  Linton 
Canadian  origination),  Woman  of 
nerica,  Pepper  Young's  Family, 
fght  to  Happiness,  and  Breakfast 
ub. 

Leading  French  show  was 
ielles  Nouvelles  with  20.7. 

*      *  * 

FLY  30  Report  of  the  Hooper  rat- 
te§  on  evening  programs  gives 
ike  It  or  Leave  It  highest  spon- 
r  identification  index,  88.9.  Amer- 
m  Melody  Hour  and  Saturday 
te  Serenade  tied  for  the  largest 
mber  of  women  listeners  per  lis- 
ling  set,  with  1.63.  Drew  Pear- 
b  had  the  largest  number  of  men 
teners  per  set,  with  1.14 ;  and  the 
ne  Ranger  had  the  largest  num- 
r  of  children  listeners  per  listen- 
?  set  with  0.86. 


cial  events  operations  before  en- 
tering the  Army,  has  also  provided 
greatly  increased  newsroom  space 
in  both  New  York  and  San  Fran- 
cisco. 

Mr.  Schechter  is  also  realigning 
his  overseas  staff.  Leslie  Nichols 
has  been  shifted  from  Guam  to 
Europe,  where  he  will  head  up 
Mutual  operations.  Bill  Hillman 
and  Arthur  Mann  are  already  in 
Europe  for  Mutual,  with  Jack 
Mahon  and  Paul  Manning  covering 
the  Pacific  front.  Other  correspon- 
dents will  probably  be  added  in 
both  areas  in  the  near  future. 


George  Greeves  Is  Made 
KPO  Assistant  Manager 


Mr  Greeves         Comdr.  Peck 

GEORGE  GREEVES,  acting  engi- 
neer in  charge  of  KPO-NBC  San 
Francisco,  has  been  appointed  as- 
sistant general  manager  of  the  sta- 
tion and  Comdr.  Curtis  D.  Peck, 
released  from  Navy  service,  re- 
turns to  his  KPO  post  as  chief 
engineer.  Both  have  been  in  radio 
for  many  years. 

Mr.  Greeves  has  been  with  NBC 
since  1928.  He  supervised  design 
and  construction  of  the  Veterans 
Bldg.  "Radio  Row"  to  facilitate 
iadio  coverage  of  UNCIO.  Comdr. 
Peck  was  originally  engineer  in 
charge  of  WLS  Chicago  when  called 
in  1926  to  become  chief  engineer 
of  KPO,  then  operated  by  Hale 
Bros.  Dept.  Store  and  San  Fran- 
cisco Chronicle. 


Sheffield  Sponsors 

IEFFIELD  Co.,  New  London, 
|nn.  (Doctor  Kyle's  tooth  paste), 
ective  Aug.  20  will  sponsor  13- 
jek  test  campaign  using  five  tc 
|  spots  weekly  on  WORL  WELI 
IBG  KFWB  KJBS  KCMO  WEW 
|IDRC.  Agency  is  Vanden  Co. 

ROADCASTING    •    Broadcast  Advertising 


TULSA  U.  GETS  FM 
TRANSMITTER  GIFT 

BOON  to  educational  broadcasting 
is  a  gift  from  W.  G.  Skelly,  owner 
of  KVOO  Tulsa,  to  the  radio  de- 
partment of  the  U.  of  Tulsa.  He  is 
giving  the  school  a  new  FM  trans- 
mitter, complete  with  towers  and 
control  board,  to  be  presented  as 
soon  as  equipment  is  available.  Ap- 
plication for  wave  length,  power 
and  frequency  to  the  FCC  is  now 
being  made. 

Announcement  followed  by  only 
a  few  weeks  approval  of  construc- 
tion of  a  new  radio  building  on  the 
campus.  The  Skelly  gift  increases 
the  value  of  the  school's  broadcast- 
ing facilities  to  nearly  $100,000. 
Supervision  over  construction  and 
operation  will  be  maintained  by  W. 
B.  Way,  KVOO  general  manager. 

Station  will  necessitate  no 
changes  in  the  communications 
building  at  the  university. 


RCA  GROSS  INCOME 
UP  FOR  SIX  MONTHS 

RCA  had  a  gross  income  of  $163,- 
300,680  in  the  Vst  half  of  1945, 
compared  with  $156,166,006  for  the 
same  period  of  1944,  according  to 
the  company's  consolidated  income 
statement,  released  last  week  by 
Brig.  Gen.  David  Sarnoff,  presi- 
dent of  RCA. 

After  provision  for  Federal  in- 
come taxes  of  $13,725,100  and  other 
charges,  RCA  showed  a  net  income 
of  $5,677,190  for  the  six-month 
period  of  1945,  compared  to  a  net 
of  $4,440,214  in  1944  when  the 
provision  for  income  taxes  was 
$14,290,650.  Earnings  for  common 
stock,  after  payment  of  preferred 
dividends,  were  29.5  cents  a  share, 
compared  to  20.6  cents  a  share  a 
year  ago. 

Second-quarter  figures  for  1945 
were:  gross  income,  $77,529,246; 
net  income  after  taxes,  $2,689,705; 
earnings  per  share,  13.7  cents.  For 
second  quarter  of  1944:  gross  $77,- 
014,375;  net,  $2,038,980;  earnings 
per  share,  9  cents. 


Walker  to  Hawaii 

COMMISSIONER  Paul  A.  Walker 
and  Chief  Accountant  William 
Norfleet  of  the  FCC,  accompanied 
by  W.  G.  Thompson,  assistant  vice- 
president  in  charge  of  overseas 
telephones,  AT&T,  left  Washington 
Saturday  by  air  for  Hawaii  to  sur- 
vey Hawaii-Mainland  telephone 
rates  and  confer  with  communica- 
tions companies.  They  also  plan  to 
attend  a  meeting  of  the  Public  Util- 
ities Commission  of  the  Territory 
of  Hawaii. 


New  FM  CPs  Asked 

LICENSEE  of  WBNS  Columbus, 
O.,  RadiOhio  Inc.,  last  week  filed 
with  FCC  applications  for  FM  out- 
lets in  Springfield,  Portsmouth, 
Zanesville,  and  Marion,  0.  Other 
new  FM  applications  filed  by 
standard  stations  include  WRAW 
Reading,  Pa.,  KROY  Sacramento, 
Cal.,  KGNC  Amarillo,  Tex.,  WJHL 
Johnson  City,  Tenn.,  KOMA  Okla- 
homa City  and  KALB  Alexandria, 
La.  Facilities  asked  are  listed  in 
Actions  of  the  FCC,  page  80. 


BMB  to  Develop  Data  on  Radio 
Ownership  by  Counties,  Cities 


BROADCAST  Measurement  Bu- 
reau will  develop  data  on  radio  set 
ownership  by  counties  and  princi- 
pal cities  throughout  the  United 
States  as  of  January,  1946,  it  was 
revealed  last  Wednesday  following 
the  initial  meeting  of  the  new  Tech- 
nical Research  Committee  at  BMB 
headquarters  in  New  York. 

A.  N.  Halverstadt,  media  direc- 
tor of  Procter  &  Gamble  Co.,  named 
chairman  of  the  committee,  a  nine- 
man  group  comprising  three  adver- 
tisers, three  agency  and  three 
broadcaster  members.  In  addition 
to  Mr.  Halverstadt,  TRC  members 
present  included:  Robert  Elrick, 
Quaker  Oats  Co.;  Frederic  Berner, 
G.  Washington  Coffee  Refining 
Co.;  Don  Johnstone,  representing 
William  Farrell,  Benton  &  Bowles; 
Edward  F.  Evans,  American; 
Barry  Rumple,  NAB. 

Group  met  with  Hugh  Feltis, 
BMB  president,  who  explained  the 
purpose  of  TRC  as  an  advisory 
body  to  the  BMB  management; 
Paul  Peter,  BMB  executive  secre- 
tary, who  reviewed  the  decade  of 
discussions  of  coverage  measure- 
ment methods  among  advertisers, 
agencies  and  broadcasters  that 
eventually  led  to  the  formation  of 
BMB,  and  John  Churchill,  BMB  re- 
search director,  who  reviewed  the 
development  of  the  bureau. 

Also  attending  the  meeting  were 
the  BMB  board  committee  on  re- 
search: D.  E.  Robinson,  Sherman 
K.  Ellis,  chairman;  Robert  Elder, 
Lever  Bros.;  Frank  Stanton,  CBS. 
Three  other  network  research  exec- 
utives: James  Gaines,  NBC;  Rich- 
ard Puff,  Mutual;  Harper  Car- 
raine,  CBS,  were  present  by  invi- 
tation. 

Committee  unanimously  agreed 
that  the  objective  of  the  projected 
survey  of  station  audiences  is  to 


assist  the  American  advertiser  in 
his  efforts  to  reach  the  listening 
public.  Families  of  all  nationalities 
and  economic  groups  will  be  in- 
cluded, the  committee  said,  which 
means  that  special  studies  of  indi- 
vidual foreign  language  groups 
can  be  handled  only  as  an  addi- 
tional service  separate  from  the 
main  survey.  Such  extra  surveys 
will  be  conducted  by  BMB  for  the 
broadcasters  of  any  community  if 
these  broadcasters  will  stand  the 
expense. 

When  Mr.  Churchill  outlined  the 
work  on  sample  allocation  which 
has  already  been  completed  (Ala- 
bama through  Illinois),  the  com- 
mittee voted  unanimous  approval 
and  recommended  that  the  pro- 
cedure be  followed  for  the  rest  of 
the  country.  This  recommendation 
will  be  reviewed  by  the  board  re- 
search committee  and  reported  to 
the  board  for  final  adoption  at  its 
next  meeting,  Sept.  11.  The  deci- 
sion will  enable  the  bureau  to 
award  contracts  to  name-gathering 
organizations  now  bidding  for  the 
assignment.  Contracts  for  the  first 
part  of  the  work  will  probably  be 
placed  within  the  next  week  or  two. 

Mr.  Churchill  also  reported  on 
conferences  held  with  the  Canadian 
Bureau  of  Broadcast  Measurement, 
now  in  its  third  year,  and  said  that 
plans  for  an  exchange  of  informa- 
tion between  BBM  and  BMB  will 
be  submitted  to  the  board  in  Sep- 
tember. 

After  a  discussion  of  report 
forms,  the  committee  recommend- 
ed that  BMB  reports  should  show 
actual  circulation  figures  of  sta- 
tions and  percentages  of  radio 
homes  reached  by  counties. 

Technical  Research  Committee 
will  meet  again  in  New  York  on 
Aug.  29. 


August  6,  1945 


Page  73 


LINGO 

VERTICAL  TUBULAR 
STEEL  RADIATORS 

Prompt  Shipment 
From  Materials  In  Stock 


Your  post-war  plans  take  a  decided 
spurt  now  that  Lingo  Radiators  are 
puiority-free!  Because  of  the  lim- 
ited amount  of  materials  on  hand,  *; 
production  must  be  concentrated 
now  on  radiators  not  exceeding 
250  ft.  in  height.  Regardless  of 
whether  you  are  ready  to  install 
now  or  not — order  your  Lingo  Ra- 
diator now.  It  will  be  constructed 
on  a  first-come,  first-served  basis 
and  delivered  when  you  want  it. 

Place  Your  Order  NOW! 

Please  include  in  your  inquiries  the 
radiator  height  required  and  approxi- 
mate site,  so  that  complete  quotations 
can  be  made  immediately,  covering  the 
radiator  itself  and  its  subsequent  erec- 
tion, when  so  desired. 


FM  Hearings 

(Continued  from  page  UU) 
mends  FCC  avoid  blanket  rulings 
which  would  limit  power  and  cov- 
erage of  stations  which  prove  their 
qualifications  to  provide  service 
needed  by  citizens  of  small  towns, 
villages  and  farms. 

JOHN  W.  STEEN,  counsel  for 
Westinghouse  Stations:  Stood  on 
advance  brief  [Broadcasting,  July 
30]. 

deMars  Opposes  Limit 
On  Antenna  Heights 

LT.  COMDR.  PAUL  A.  deMARS, 
consulting  engineer:  Opposed  lim- 
iting antenna  heights  and  power 
(as  proposed  by  FCC),  said  Com- 
mission regulations  unsound;  more 
service  can  be  given  in  ultra-high 
frequency  band  by  natural  eleva- 
tions; advantage  of  height  is  so 
important  it  must  be  considered  in 
allocations;  disagreed  with  engi- 
neering standards  proposed  by 
Commission;  dire"tional  antennas 
as  proposed  by  FCC  unsound. 

Chairman  Porter  interrupted  fre- 
quently, asked  what  bearing  his 
testimony  had  on  issues  at  hand; 
finally  told  Comdr.  deMars  to  tell 
his  story  to  engineers  at  subsequent 
informal  conference.  Throughout 
interruptions  Commissioner  E.  K. 
Jett  (himself  an  engineer  and  allo- 
cation expert)  attempted  to  aid 
Comdr.  deMars.  On  Wednesday 
Chairman  Porter  apologized,  asked 
Comdr.  deMars  to  place  complete 
statement  in  record. 

Wednesday 

G.  RICHARD  SHAFTO,  general 


RICHMOND 
LOCATED  MIDWAY 
BETWEEN  THE 
NORTH  AND  SOUTH 

Had  Bank  Clearings  for 
May    1945  —  $342,438,- 
000.  An  Increase  of  9% 
over  May  1 944. 


manager,  WIS  Columbia,  S.  C,  an 
chairman  NBC  Stations  PlanninJ 
&  Advisory  Committee:  Appearnil 
for  SPAC,  opposed  rule  to  der! 
licensee  right  to  duplicate  AM  pr> 
grams  on  FM;  uncer  direct  quel 
tion  by  Chairman  Porter  said  Jam<| 
Caesar  Petrillo,  AFM  chief,  w; 
"minor  factor"  in  committee's  d 
cision  to  duplicate  programs;  a<i 
mitted  Petrillo  would  demand  mo. 
money  for  musicians  if  they  pe  , 
form  on  FM  in  unduplicated  pi 
grams.  Didn't  think  reluctance 
networks    to    negotiate    with  P 
trillo  was  a  retarding  factor  in  F^ 

Expressed  fears  Commission  nuj 
later  rule  25%  or  even  50%  of  prj 
grams  on  FM  must  be  unduplj 
cated;    Chairman   Porter  said  ll 
couldn't   guarantee  anything,  b  f 
FCC  would  try  not  to  be  unreaso 
able.  Committee  opposes  any  bai 
on  FM  ownership  by  AM  oper 
tors,  contending  FM  is  not  cor 
petitive  to  AM;  urges  FCC  gr 
positive  assurance  dual  ownersh/ 
will  not  be  disturbed. 

For  himself  Mr.  Shafto  mac 
similar  protestations  regardir 
AM-FM  ownership.  He  feels  FC 
should  review  its  proposed  "prohr 
bition  against  a  rural  station  ser  l 
ing  any  metropolitan  district  wil 
more  than  500  microvolts";  coi 
tends  under  proposed  allocatic 
plan  wide  rural  areas  will  have  i 
service. 

Commissioner   Durr  comment*  L 
some  people  don't  like  Americs 
programs  as  offered  by  nets;  Mi 
Shafto  said  'tis  true,  but  those  pe 
pie  wouldn't  like  anything  offer^rf, 
by  any  station,  said  Mr.  Durr 
attempting  to  confuse  demands 
public  with  what  public  will  tak 
Mr.  Durr  was  interested  in  wh; 
rates    FM    operators  propose 
charge,    but    witness    said  rat 
couldn't  be  reached  until  FM  b 
conies  a  service. 

Mr.  Shafto  thinks  FM  will  nev. 
completely  replace  AM — there'll  1 
some  areas  with  both  services  ar 
some  with  AM  the  top  service,  bi 
feels  FM  will  take  over  in  mai 
other  spots.  Predicts  10  years  henX 
all  networks  will  provide  dual  ser 
ice  for  AM  and  FM.  Testified  NB 
hadn't  formally  asked  affiliates  : 
go  into  FM,  but  encouraged  it.  , 

EVERETT  L.  DILLARD,  ge, 
eral  manager,   Commercial  Rad;  ^ 
Equipment  Co.,  radio  engineerii 


REPRESENTED  BY  JOHN  B1AIX  4  CO. 


Who's 

There  f, 
? 


Some  smart  sponsor  tapping  the 
rich  Portland  Market  by  means 
of  WGAN. 


STATIONlOrO- -  P0RTUNI 

MAINE 

Nafioul  Sales  RutresenlaOvu :  PIUl  IATOEI  CWPAK 
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isultants,  licensee  of  KOZY  Kan- 
?  City:  Believes  FCC  single-mar- 
:  plan  presents  fundamental  so- 
:ion  to  complex  problem  but  cer- 
modifications  are  needed, 
miting  ownership  to  6  stations 
uld  not  necessarily  solve  concen- 
ition  of  control  problem;  more 
an  6  stations  in  scattered  areas 
fed  not  mean  concentration  of 
ihtrol,  whereas  one  station  in  one 
Immunity  might  be  interpreted  as 
iph. 

.Recommends  FM  unit  plan  where- 
each  station  of  any  class  is  con- 
lered  one  unit;  metropolitan  sta- 
>ns  would  be  one  unit;  rural  sta- 
►ns  would  be  permitted  to  cover 
jltiple  maior  markets  only  to  ex- 
nt   necessary   to   provide  wide- 

'_  vead  outlying  rural  service;  for 
ch  metropolitan  district  to  serve. 
Id  one  unit.  Consider  concentra- 

0>n  of  control  in  FM  to  exist  when 
iy  licensee  controls  stations  whose 
tal  unit  values  exceed  6. 
Visualizes  community  stations  as 
\w,  superior  type  of  local  service 

Hth  possibilities  far  beyond  scope 

:  Class  IV  AM  stations;  suggests 
.diated  power  limit  to  200  w  in- 
ead  of  50  w  as  proposed.  FCC 
lould  encourage  booster  station 

jeration  but  for  time  being  boost- 

[rs  should  be  licensed  on  experi- 
ental  basis. 

Witness  expressed  view  that  FM 
future  will  compete  effectively 
ith  AM.  Thinks  clear  channel  AM 
ations  will  last  "long  time"  but 
■cal  and  regional  stations  grad- 
lllv  will  give  wav  to  FM. 
[  IRA  A.  HIRSCHMANN,  vice- 
1  esident,  Metropolitan  Television 
:c.   WABF  New  York:  Favors 
bhour   minimum    daily  schedule; 
foposal  to  require  two  hours  of 
iduplicated   programs   daily  de- 
rable  but  not   essential ;  thinks 
'  jplication  of  AM  programs  will 
mtribute  much  to  speedy  accept- 
\  ice  of  FM.  Favors  multiple  own- 
'ship  regulation,  but  suggests  re- 
sion  of  wording;  favors  FM  op- 
ration  by  AM  licensees;  convinced 
M  eventually  will  replace  AM, 
:  ith  super-power  clear  channel  sta- 
;ons  remaining  in  AM  for  rural 
overage. 

Favors  application  of  network 
egulations  for  FM,  use  of  com- 
-ion  antenna  site,  booster  stations, 
J?servation  of  20  channels,  fac- 
ts 


WBRY,  Waterbury,  Connecticut 

.  .  .  think  youT  Telescript  presenta- 
tions are  excellent  and  most  help- 
ful in  the  sale  of  the  fine  Tele- 
script  features  on  The  AP  radio 
wire. 

E.  J.  Frey 
Stction  Manager 


simile  development.  Generally  in 
accord  with  FCC  allocation  plan, 
but  believes  restrictions  imposed  on 
rural  stations  will  prohibit  estab- 
lishment of  such  stations;  urges 
serious  review  by  FCC  Engineer- 
ing Dept.  before  final  adoption. 

Armstrong  Suggests 
Changes  for  Rurals 

MAJ.  E.  H.  ARMSTRONG,  pro- 
fessor of  electrical  engineering, 
Columbia  U.,  and  FM  inventor: 
Quipped  the  inventor:  "I  suppose 
I  shall  have  to  assume  the  respon- 
sibility for  most  of  this  difficulty." 
He  sees  the  trouble  as  conflict  be- 
tween public  interest  and  eco- 
nomics; development  of  FM  was 
held  up  by  "dammed  up  condition 
due  to  the  war,  failui-e  of  the  FCC 
to  recognize  FM  as  a  better  serv- 
ice" and  failure  of  industry  to 
push  it. 

FM  will  provide  excellent  service 
to  rural  listeners,  but  FCC  alloca- 
tion plan  defeats  its  express  pur- 
pose; high  power  and  terrain  must 
be  considered.  Rural  stations  shield- 
ing metropolitan  districts  as  pro- 
posed by  Commission  actually 
would  lose  45 %  of  service  area; 
suggested  something  could  be  ac- 
complished by  jamming  in  metro- 
politan districts,  thus  allowing 
rural  stations  to  serve  rural  areas. 

Urged  nothing  be  done  to  inter- 
fere with  multiplexing  facsimile; 
endorsed  Comdr.  deMars'  state- 
ment about  antenna  heights ;  agreed 
with  Mr.  Fly  that  New  England- 


Washington  area  requires  treat- 
ment different  from  general  alloca- 
tions; thinks  two-band  FM  manda- 
tory to  give  dealers  something  to 
demonstrate  before  new-frequency 
transmitters  get  on  the  air. 

FM  was  put  over  by  the  "Alpines 
and  Paxtons"  reaching  people  who 
had  no  service;  thinks  50  kw  trans- 
mission is  not  in  offing;  10  kw  can 
be  obtained  within  a  reasonable 
time,  say  8  months;  receivers  will 
be  available  in  the  fall. 

Chairman  Porter  suggested  the 
FCC  might  adopt  a  policy  with  ref- 
erence to  a  mandatory  switchover 
from  present  FM  band  to  new  one, 
say  year  hence.  Mai.  Armstrong- 
said  it  would  be  better  to  wait  six 
months,  see  how  tube  development 
comes  along.  He  saw  no  objection 
to  announcement  by  present  FM 
operators  that  service  in  present 
frequencies  is  temporary,  but 
would  let  broadcasters  "state  the 
facts  and  let  the  manufacturers 
use  their  own  judgment"  about 
turning  out  two-band  receivers. 

Maj.  Ai-mstrong  thinks  com- 
munity stations  are  a  good  idea, 
was  "startled"  at  50  w  power,  but 
was  informed  by  Commissioner 
Denny,  FCC  Engineering  Dept. 
now  thinking  about  250  w. 

Chairman  Porter  commented  the 
new  No.  6  television  channel  (82- 
88  mc)  offers  possibilities  for  FM 
should  additional  FM  space  be 
needed.  Maj.  Armstrong  suggested 
(Continued  on  page  76) 


Is  YOUR  sales  message  reaching  this 


e  mat 


? 


For  25  years,  farmers  and 
working  people  in  this  rich 
industrial  and  agricultural 
area  have  depended  on 
WDZ  for  market  reports, 
crop  and  livestock  bulletins, 
complete  news  coverage 
and  homey  live-talent  en- 
tertainment. 


.5  Millivolt  Contour 
Jansky  &  Bailey 
Washington,  D.  C. 
Key: 

Primary  Area— White 
Secondary  Area— Dark 
Gray 


Directing  the  entire  day's  broadcast  to  these  listeners,  WDZ  has  built 
a  solid,  loyal  audience  who  listen  and  buy  WDZ  advertised  products.  Let 
WDZ's  "directional  programming"  carry  your  sales  message  to  market. 

REPRESENTATIVES:   HOWARD  WILSON  COMPANY 


lOOO 
WATTS 


TUSCOLA,  ILLING 

"Tte  /^efconat  Station 


HOME 
ECONOMIST 

(HOME   SERVICE  DIRECTOR) 

(A    woman    who    can    build  an 
audience  of  women) 

WANTED 


Popular  basic  network  sfa- 
tion  in  midwestern  major 
market  seeks  the  permanent 
services  of  a  capable  woman 
to  act  as  Home  Service  Di- 
rector and  conduct  "Kitchen 
Of  The  Air"  type  program 
daily. 

The  successful  applicant  will 
be  a  woman  with  experience 
(over  25)  who  has  learned 
how  to  create  and  present 
a  "Home-Ec"  show  that  will 
build  and  hold  a  loyal  and 
enthusiastic  audience.  She 
should  enjoy  making  per- 
sonal appearances  and  talks 
before  women's  organiza- 
tions. She  should  know  the 
value  of  cultivating  the  re- 
tailers, wholesalers  and  job- 
bers and  be  able  to  discuss 
the  problems  of  her  sponsors 
with  those  sponsors. 

To  such  a  woman  we  offer 
pleasant  surroundings,  (if 
she  does  a  good  job  we'll 
build  her  a  model  kitchen 
after  the  war)  permanency 
and  established  time  daily 
that  will  not  be  changed 
because  of  network  commit- 
ments. The  income  will  be 
worthwhile. 

Please  write  fully  (in  com- 
plete confidence)  regarding 
training,  experience  and 
present  earnings.  Address 
Box  967,  BROADCASTING. 


available  through 

PRESS  ASSOCIATION,  mc 

SO  Rockefeller  PIqxci 
New  York.  N.  Y. 


BROADCASTING    •    Broadcast  Advertising 


August  6,  1945     •    Page  75 


—  / 

MARKET  I 

i 
i 


IS  THE 


QUAD 


( 


DAVENPORT,  ROCK  ISLAND  \ 
MOLINE,  E.  MOLINE  / 


Since  1943,  Hooper  and  Conlan 
surveys  have  shown  that  only 
WOC  delivers  the  Quad-Cities  — 
the  largest  metropolitan  area 
between  Chicago  and  Omaha; 
and  between  Minneapolis  and 
St,  Louis.  It's  the  40th  retail 
market  in  the  nation,  with  ap- 
proximately 218,000  population. 


ACCORDING  TO 
HOOPER  THE 

40  MARKET 

IS  DELIVERED  ONLY 
BY 


DAVENPORT,  IOWA 

B.  J.  PALMER,  President 

BUR YL  LOTTRIDGE,  Manager 


BASIC  AMERICAN  NETWORK 

SOOO  WATTS-1420  Kc. 

FREE  &  PETERS,  INC.,  National  Representatives 


FM  Hearings 

(Continued  from,  page  75) 

that  since  TV  eventually  would 
move  up  and  likely  wouldn't  be 
ready  for  the  No.  6  channel  at  an 
early  date,  the  80-88  mc  band  could 
be  assigned  to  FM,  alleviating  the 
New  England  problem. 

RICHARD  G.  EVANS,  presi- 
dent, Scranton-Wilkes-Barre-Pitt- 
ston  Broadcasters  Inc.,  applicant 
for  FM  said:  FCC  proposed  allo- 
cation plan  would  deny  2_3  million 
people  in  anthracite  region  proper 
service;  believes  FM  will  surpass 
AM  and  "within  6  months  AM  op- 
erators will  come  arunning  to  the 
Commission  hollering  cops  and  rob- 
bers and  saying  we  have  given 
them  the  economic  hotfoot".  Ap- 
pears FCC  proposes  to  use  retail 
cash  register  as  measuring  stick 
for  FM. 

No  need  to  ban  AM  operators 
from  FM  field  if  FCC  recognizes 
FM  as  competitive  service,  rather 
than  complementary  to  AM;  favors 
unduplicated  programs;  recom- 
mends Sec.  3.233(d)  be  made  part 
of  FM  Rules  &  Regulations;  says 
duplication  of  programs  will  retard, 
not  stimulate  FM. 

JOHN  V.  L.  HOGAN,  president, 
Interstate  Broadcasting  Co., 
WQXR  WQXQ  New  York  (New 
York  Times)  :  Suggests  FM  would 
be'  accelerated  if  AM  programs  are 
made  available,  but  feels  broad- 
casters will  program  FM  at  inter- 
vals without  regulation;  thinks 
rule  on  unduplication  requirements 


will   be   unnecessary   at  present. 

PAUL  F.  GODLEY,  consulting 
engineer:  Would  leave  duplication 
to  licensee;  multiple  ownership 
regulations  should  stress  public 
service  need  rather  than  fear  of 
monopoly;  joint  ownership  of  AM- 
FM  desirable  during  transition 
period;  booster  stations  should  be 
used  freely  in  public  interest;  op- 
poses reservation  of  20  channels; 
differentiation  between  classes  and 
service  of  FM  stations  should  be 
soft-pedalled;  in  cases  of  all  sta- 
tions maximum  boundaries  of  serv- 
ice alone  should  be  set  rather  than 
fixed  boundaries  or  fixed  powers  or 
fixed  antenna  heights. 

Statements  were  accepted  on  be- 
half of  Arthur  B.  Church,  KMBC 
Kansas  City;  J.  B.  Caraway,  Evans- 
ville  on  the  Air  Inc.,  Evansville, 
Ind. ;  Guilford  Jameson,  Saginaw 
(Mich.)  Broadcasting  Co.;  Ray- 
mond M.  Wilmotte,  consulting 
engineer. 


Major  John  Miner 

MAJOR  JOHN  S.  MINER,  32,  son 
of  Dan  B.  Miner,  head  of  Dan  B. 
Miner  Co.,  Los  Angeles  agency,  was 
killed  on  Dec.  15,  1944,  while  en 
route  to  Japan  aboard  an  enemy 
prison  ship,  according  to  informa- 
tion from  the  War  Department  re- 
ceived by  his  parents.  In  the  early 
days  of  the  Pacific  conflict  he  had 
been  reported  as  "missing"  and 
"captured".  Major  Miner  was  asso- 
ciated with  his  father's  agency  be- 
fore being  called  to  active  duty  in 
November  1940. 


WBOC 

RADIO  PARK 
SALISBURY,  MARYLAND 

Mote  than  a  MODEL 
itation  -  an  INSTITUTION 

in  tk  £3  tick  tzke^apeake 
£atj  (?ountttf  .  ♦  .  JZand 
ofi jdleal&nt  living. 

MUTUAL  BROADCASTING  SYSTEM 
MARYLAND  COVERAGE  NETWORK 


FC&B  3rd  Agency 
For  General  Foods 

Firm  Will  Handle  Ads  Foi 

Postum  &  Postum  Cereal 

FOOTE,  CONE  &  BELDING,  Nev  \ 
York,  becomes  the  third  Genera 
Foods  Corp.  agency  on  January  1 
when  it  takes  over  advertising  fo 
Instant  Postum  and  Postum  Cereal 
accounts  which  spent  nearly  a  mil 
lion  dollars  for  network  radio  timi 
alone  in  1944. 

Young  &  Rubicam,  former  Pos". 
turn  agency,  has  been  named  t 
handle  advertising  of  a  new  Gen ' 
eral    Foods    decaffeinated  coffe 
which  goes  on  the  market  in  th  ' 
near  future.    In  announcing  th 
Postum    change,  C.  G.  Mortimer | 
GF  vice-president  in  charge  of  ad 
vertising,  pointed  out  that  it  i , 
a  company  policy  to  use  separat 
agencies  for  similar  products.  H  j 
said  that  the  addition  of  a  thin 
agency — GF's  first  new  agency  ap 
pointment    in    years — was  neces, 
sary  because  of  the  growth  am 
recent  acquisitions  of  General  Food 
and  the  postwar  prospects. 

Besides    the    Postum  account 
FC&B  has  been  chosen  to  handl  ! 
advertising  of  a  new  cereal  prod 
uct  to  be  introduced  after  the  war 
Mr.  Mortimer  said. 

One  of  radio's  largest  advertises 
ers,  General  Foods,  spent  abou 
$9,500,000  in  1944  in  network  pro 
grams.  GF  advertising  has  pre 
viously  been  divided  between  Y&I 
and  Benton  &  Bowles.  In  the  bev 
erage  classification  of  GF  prod 
ucts,  Y&R  continues  to  handl 
Sanka  Coffee  in  addition  to  th 
new  product,  and  B&B  is  in  charg< 
of  advertising  for  Maxwell  Hous'fl 
Coffee. 


Pratt  Cable  Exec 

HARADEN  PRATT,  recently  nam  [?f 
ed  chairman  of  the  Radio  Technica  \- 
Planning    Board  [Broadcasting 
July  30],  has  been  elected  vice 
president  and  chief   engineer  0]Je 
All-American  Cable  and  Radio  Inc. 
New  York  and  Commercial  CabU  n 
Co.  He  will  integrate  all  cable  anQ  :; 
radio  engineering  of  these  two  com 
panies  and  the  Mackay  Radio  anq  -„• 
Telegraph  Co.,  all  subsidiaries  of) 
the    American    Cable   and  Radi<[ 
Corp. 


You  Reach  the  Sales-Rich 
Lehigh  Valley  on 


EASTON,  PA. 

Phllllpsburg,  New  Jersey 

NBC'Mutual 
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Relays 


|  I    (Continued  from  page  15) 

available  in  the  VHF  bands, 
jreover,  by  duplexing  operations, 
tvices  other  than  television  and 
\1  could  be  carried,  it  is  thought, 
jese  include  facsimile,  teletype, 
siness  machine  service  activated 
radio  and  regular  common  car- 
iv  telegraph  and  telephone  oper- 
ions. 

One  of  the  knottiest  problems 
icing  television  development  has 
en  that  of  relaying  programs  to 
ovide  nationwide  service  com- 
.rable    to    aural  broadcasting. 

T.  &  T.  last  year  estimated 
;iughly    that   about  $100,000,000 
Jjpmld  be  invested  in  a  6,000-7,000 
lie  transcontinental  coaxial  cable 
^hich    presumably    would  serve 
Stially  only  the  larger  markets, 
i  half-dozen  companies,  including 
jjL  T.  &  T.,  are  experimenting  with 
|icrowave  radio  relays,  and  are 
)plicants  before  the  FCC  for  such 
;rvice. 

When  the  plan  is  made  public 
full  detail,  it  is  presumed  the 
"cact  manner  in  which  service  will 
|  supplied  will  come  to  light.  The 
igineering  feasibility  of  the  plan 
jmains  to  be  determined,  but  cog- 
zance  must  be  taken  of  the  im- 
jrtance  and  the  technical  stand- 
g  of  Westinghouse  and  Martin 

their  respective  fields. 

f    Plants  Close  to  Each  Other 

I  Much  work  has  been  done  by 
L^estinghouse  and  other  radio  and 
L  ectronics  firms  in  microwave 
j  ansmission  and  equipment  de- 
jjfelopment,  for  wartime  purposes, 
/estinghouse  and  Martin  plants 
}ve  neighbor  properties  outside 
altimore. 

Radar  unquestionably  would  play 
significant  role  in  the  evolution 
£  the  new  system.  By  using  this 
lgenious  ranging  and  detecting 
service,  planes  flying  the  anchored 
outes  would  be  forewarned  of  any 
obstructions  in  their  paths.  The 
henomenal  development  both  in 
5adio  and  aviation  during  the  war, 
!iany  aspects  of  which  remain 
classified,  doubtless  have  contribut- 
ed toward  the  possibility  of  the 
iroject — the  most  ambitious  since 
ladio's  advent. 

j  Implicit  in  the  development,  if 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BROADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


Mr.  Owen 


CLVRE  OWEN  LEAVES 
FCC  FOR  AMERICAN 

CLURE  H.  OWEN  resigned  Aug. 
1  as  assistant  chief,  Broadcast  Di- 
vision, FCC  Engineering  Dept.  to 
become  allocations  engineer  with 
the  American 
Broadcasting  Co. 

A  veteran  of 
14  years  as  a 
Government  ra- 
dio engineer,  Mr. 
Owen  was  named 
assistant  chief  of 
the  Broadcast  Di- 
vision last  Oc- 
tober, succeeding 
John  A.  Wil- 
loughby,  who  was 
promoted  to  chief  [Broadcasting, 
Oct.  23,  1944].  He  had  been  chief 
of  the  Hearing  Section,  Broadcast 
Division  since  1941. 

Mr.  Owen  served  in  the  Radio 
Division,  Commerce  Dept.  in  1931- 
32,  went  to  the  Federal  Radio  Com- 
mission when  his  department  was 
transferred  to  FRC  in  1932.  He 
was  bom  in  Aldrich,  Mo.,  in  1904 
and  holds  electrical  engineering 
B.S.  and  M.S.  degrees  from  the 
George  School  of  Technology.  At 
one  time  he  was  associated  with 
Radio  News  Lab.,  New  York,  and 
Daven  Radio  Corp.,  Newark. 

For  the  time  being  no  successor 
at  the  FCC  will  be  named. 


demonstrated  as  practical,  would  be 
elimination  of  all  types  of  existing 
relays  for  high  frequency  services. 
The  cost  factor,  apparently  would 
be  much  lower  than  coaxial  cable. 
Moreover,  it  should  be  infinitely 
less  than  radio  relays  using  high 
antennas  or  mountain-tops  at  regu- 
lar intervals  to  relay  the  line-of- 
sight  microwave  signals  which 
travel  from  horizon-to-horizon  and 
which  are  deflected  by  physical 
barriers  in  their  paths.  At  a  30,000- 
foot  altitude  all  obstructions  would 
be  scaled. 

Conceivably,  under  such  a  plan, 
one  company  could  supply  nation- 
wide television  and  FM  service  or 
several  such  services.  But  whether 
such  an  operation  would  be  in  the 
common  carrier  field  (like  A.  T.  & 
T.  which  owns  no  broadcast  or  tele- 
vision stations)  or  in  the  radio 
service  operating  field  would  be  a 
question  of  public  policy  to  be  de- 
cided. Inevitably  there  would  arise 
the  question  of  tendency  toward 
monopoly  if  one  company  operated 
an  entire  network  of  television  or 
FM  stations.  Existing  networks 
repeatedly  have  been  confronted 
with  that  problem  and  have  never 
gone  beyond  ownership  of  a  hand- 
ful of  stations  in  key  markets. 

Presumably  the  proposed  service 
could  be  accommodated  in  alloca- 
tions now  provided  by  the  FCC  for 
television  and  FM  relay  services 
above  400  mc.  Provision  now  is 
made  for  expansion  of  broadcast, 
television,  facsimile  and  relay  serv- 
ices in  the  ranges  up  to  960  mc. 


DOUBLED! 


Yes,  Knoxville  Retail  Sales 
Have  More  Than  Doubled  The 
Past  4  Years  .  .  .  LEADING 
THE  NATION. 

Knoxville  offers  much  to  advertisers 
seeking  a  lucrative  market.  Reach  more 
people  with  money  to  spend,  per  dollar 
invested,  through  WBIR,  the  station  with 
a  big  audience.  WBIR  is  an  American 
Broadcasting  Company  affiliate. 


John  P.  Hart, 
Manager 


WBIR 


A   NUNN  STATION 


Knoxville, 
Tenn. 


Represented  Nationally  by  The  John  E.  Pearson  Co. 


VICTORY 

IUTILY  AVAILABLEonSU! 


UlincHnRGRUERTicflLRnDinTDRSnnoRnTEnnnTauiERs 


WINCHARGER  CORPORATION 
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Advertising  Council  Votes  to  Continue 
Cooperation  for  Public  Service  Plan 


WIBW 


TheVoice^/Kansas 

in  TOPE  K  A 


PROPOSAL  that  the  cooperation 
of  all  advertising  interests  for  pub- 
lic service  which  has  functioned  so 
effectively  during  the  war  period  be 
continued  into  the  postwar  era  has 
been  approved  by  the  board  of  the 
War  Advertising  Council  and  will 
now  be  submitted  to  the  various 
sponsoring  groups  which  support 
the  council. 

Council  points  out  that  the  fu- 
ture welfare  of  business  and  adver- 
tising is  interlocked  with  that  of 
the  public,  that  the  need  for  public 
service  advertising  will  not  end 
with  V-J  Day  and  that  many  post- 


*  ROOM  * 

1360  KC.  -  lOOO  WATTS.  FULL  TIME  -  COLUMBIA  AFFILIATE 


POPULATION* 


73,327 


14 


1  O/  OF  TOTAL  STATE 
I/O  POPULATION 


BUYING  POWER**  $90,265 


27J% 


1  O/  OF  TOTAL  STATE 
4/0  INCOME 


RETAIL  SALES**  $40,580 


%_0/  OF  TOTAL  STATE 
\o/C      RETAIL  SALES 


*  Source :   U.  S.  Bureau  of  Census  and  O.  P.  A. 
**  In  thousands  (000  omitted).    Source:    Sales  Management 


S  F  ^3nta       State  caP'ta'  ant*  second  largest 

.  :  :_„„         „,  city  in  New  Mexico,  gives  complete  basic 

(1340  KC.     JOOWotuI  °  r 

coverage  New  Mexico's  second  major  mar- 
ket at  low  cost.  Affiliated  with  KGGM  and  the  Columbia  Broad- 
casting system. 


REPRESENTED  NATIONALLY  BY 

TAYLOR-HOWE^SNOWDEN  RADIO  SALES 


CHICAGO 


AMARILL.O 
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war  problems  will  be  as  serious  as 
those  faced  in  wartime.  Fact  is 
stressed,  however,  that  "as  long  as 
the  war  with  Japan  lasts  the  coun- 
cil's supreme  objective  will  be  to 
help  speed  the  day  of  final  victory." 

But,  the  proposal  states  "because 
from  the  standpoint  of  many  grave 
national  problems  the  line  of  cleav- 
age between  war  and  postwar  will 
not  be  sharp  but  blurred,  it  is  nec- 
essary to  settle  now  the  question 
of  whether  advertising  should  be 
fully  demobilized  from  the  national 
service  at  the  war's  end." 

Such  current  council  campaigns 
as  the  fight  against  inflation,- prob- 
lems of  returning  veterans  and  the 
need  for  international  cooperation 
will  be  carried  over  into  the  post- 
war period  if  the  sponsoring  groups 
approve  the  council's  extension  past 
the  end  of  the  war. 


Swan  Soap  Set 

LEVER  BROS.  Co.,  Cambridge 
(Swan  soap),  has  bought  last  show 
of  the  CBS  summer  sustainer  Life 
of  Mary  Christmas,  8:30-8:5^ 
p.m.  Aug.  27,  to  use  closing  time 
to  introduce  Joan  Davis  and  Swan 
soap  which  takes  over  period  Sept. 
3.  Joan  Davis  series  was  originally 
scheduled  to  start  Aug.  27.  Format 
of  last  season's  Joan  Davis  show 
which  was  located  in  a  grocery 
store  is  owned  by  former  sponsor, 
Sealtest,  which  is  continuing  that 
series  without  Miss  Davis.  Present 
tentative  plans  are  to  set  Miss 
Davis  in  a  tearoom  instead  of  a 
grocery. 


LISTENERS: 

Daytime  oudience, 
1,902,591;  night- 
time audience, 
1,569,794. 


COVERAGE: 

Within  the  WLAW 
.5  mv/m  contour 
you  cover  1  8 1  cities 
and  towns  of  In- 
dustrial New  Eng- 
land. 


PROGRAMS: 

Popular  Blue  Net- 
work and  imagina- 
tive local  programs 
have  won  an  enthu- 
siastic following. 


SEND  to  Station 
WLAW,  278  Essex 
Street,  Lawrence, 
Mass.,  for  reveal- 
ing data  and  cov- 
erage map. 


5000  WATTS  680  KC 

NATIONAL  REPRESENTATIVES 
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Siepmann 

(  Continued  from  page  20) 

leadership,  people  a:e  capable  \ 
responding  to." 

It  can  only  be  presumed  fro.} 
this  commentary  that  Mr.  Siepmari 
believes  the  American  listenir.| 
public  is  suffering  under  a  delusio; 
that  it  likes  what  it  listens  to,  ar, 
that  that  delusion  is  given  sui 
stance  through  some  magic  eA 
orcised  by  broadcasters. 

Radio's  "greatest  need,"  he  b' 
lieves,  is  "a  more  widespread,  ii 
telligent  reaction  to  what  it  offers.] 

There  is  more.  Woven  throut 
Mr.  Siepmann's  articles  is  a  lamei,| 
against  daily  serials.  He  believe, 
that  such  escapism  as  they  provicl 
does  not  promote  a  better  worl  | 
Much  that  he  offers  is  constructivi 
and  thoughtful.  All  of  it  is  writtei 
in  convincing  prose.  What  effe  j 
his  probing  at  the  FCC  might  ha\, 
on  radio  in  this  country  is  n<j 
predictable  now,  for  no  one  at  trj 
FCC  cares  to  talk  about  his  assig?  | 
ment.  * 

Mr.  Siepmann  was  born  MarCj 
10,  1899.  He  is  a  graduate  of  O: 
ford  University,  London,  and  a  ve 
eran  of  World  War  I.  His  recre;j 
tions,    according    to   Who's  Wljj 
(1945),  are  walking  and  reading 
He  is  beine  assisted  in  his  woi 
at    the    FCC    by    Miss  Eleancj 
Bontecue,  former  aide  in  the  offi 
of    Justice    Hugo    Black — who  y 
Commissioner    Durr's  brother-h 
law. 


Resuming  TV 

RESUMING  production  of  telev 
sion   programs,   WOR    New  Yor 
starts   13-week   series  on  WRGI^' 
General  Electric  video  station  i 
Schenectady,  Aug.  1.  Wed.,  8:30- 
p.m.  Series  starts  with  The  Bettel 
Half    until    Sept.    5    when  thT 
"Brownstone  Theatre  Presentation ; 
takes  over  for  7  programs,  followe' 
by  Sea  Book  Dramas  for  the  las 
three  shows.  WOR  had  presente 
radio  programs  for  the  last  tw1 8 
years   on   WABD,    DuMont  vide11 
station  in  New  York. 


BROWN    &    WILLIAMSON    TOBACC'  I 
Co.,     Louisville     (Raleigh     cigarettes.  -; 
effective  Oct.  10  will  replace  NBC  "Ga 
Mrs.  Featherstone".  Wed.  7:30-8:00  p.n4- 
(CWT)    with   Sigmond    Romberg's   4£,  ; 
piece  orchestra.  Agency   is   Russel  $/ 
Seeds  Co..  Chicago. 


WAY 
HE 

ESSEE 
EY 


CSS 

AFFfOAl 


PAUL  H. 
RAYMER  CC 

Nation^  5 


WLAG 
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Crosley 


(Continued  from  page  15) 
as  found  otherwise  financially, 
schnically  and  legally  qualified, 
[r.  Coursen  warned  that  a  "very 
angerous  precedent"  would  be  set 
f  the  Commission  held  that  manu- 
acturing  interests  ipso  facto  could 
k>t  own  stations.  He  cited  General 
ilectric  and  RCA  among  licensees 
vho  would  be  affected  by  such  a 
recedent.  Both  counsel  argued  that 
rie  question  was  one  for  Congress 
ijid  not  the  FCC  to  determine. 

Complying    with    the  Commis- 
sion's wishes  that  principal  officers 
nd  directors  be  residents  of  the 
rea  served  by  WLW,  Mr.  Coursen 
aid  Avco  had  made  some  changes 
1  the  proposed  Crosley  board.  Five 
tf  the  nine  members  would  be  resi- 
ents  of  Cincinnati.  They  include, 
:esides  Powel  Crosley  Jr.,  R.  C. 
osgrove,  vice-president  and  gen- 
ral  manager   of  manufacturing; 
ames  D.  Shouse,  vice-president  in 
harge  of  broadcasting;  Robert  E. 
>unville,  vice-president  and  gen- 
ral  manager  of  WLW ;  John  Rowe, 
-resident  of  the  Fifth-Third  Union 
■'rust  Co.;  Avco  board  members 
rould  be  Mr.  Emanuel,  Irving  B. 
abcock,    president;    William  F. 
Hse,  executive  vice-president;  R. 
if.  Pruitt,  general  counsel. 
:'i  Crosley  by-laws  will  be  amended 
n   segregate  broadcasting  opera- 
'ons    from    manufacturing,  Mr. 
oursen  said.  Avco  is  prepared,  he 
dded,  to  divorce  broadcast  opera- 
ons  entirely  from  the  parent  com- 
any  by  setting  up  a  separate  cor- 
oration,  if  the  FCC  insists.  In  such 
>"ent   Mr.    Shouse  would  become 
.resident,  Mr.  Dunville  vice-presi- 
:ent  and  all  directors  would  be  resi- 
ents  of  Cincinnati,  except  Messrs 
.  Imanuel  and  Babcock. 

Presumably,  Mr.  Emanuel  would 
ecome    chairman    of   the  board, 
ith  Mr.  Babcock  in  second  posi- 
C  on  of  authority. 

.  Commissioner  Denny  questioned 
..vco  counsel  closely  as  to  the  pro- 
posed capitalization  of  the  new  com- 
tany  which  might  be  set  up  to  oper- 
te  WLW,  but  Mr.  Coursen  said 
iat   stage   hadn't   been  reached, 
he    Commissioner    insisted  that 
ithout  such  an  established  figure, 
Messrs.   Shouse  and  Dunville,  as 
,  le  operating  heads  of  WLW  would 


be  in  no  position  to  determine  how 
much  business  they  would  have  to 
do  to  realize  a  return.  "If  we  know 
how  much  is  set  for  the  broadcast- 
ing property,  we  can  get  some  idea 
how  much  you  expect  to  earn,"  he 
said. 

Chairman  Porter  felt  the  Com- 
mission could  not  be  certain  it  was 
exercising  its  duty  "if  the  price 
drops  out  of  view". 

Mr.  Patrick  citing  Sec.  310  of 
the  Communications  Act,  said  the 
Commission  could  not  deny  the  ap- 
plication of  Mr.  Crosley  by  require- 
ment. By  restriction  the  FCC  can 
make  the  business  of  broadcasting 
"unattractive  and  unattainable," 
he  asserted. 

"Congress  has  to  date  no  action 
to  exclude  from  the  broadcasting 
field  persons  engaged  in  manufac- 
turing or  other  businesses,"  he 
said.  As  for  absentee  ownership, 
Mr.  Patrick  pointed  out  that  prin- 
cipal executives  of  the  networks 
live  far  from  their  owned  and  op- 
erated stations. 

Asked  to  comment  on  the  pro- 
posed WINS  sale,  Mr.  Patrick  said 
the  "parties  differ,  the  issues  dif- 
fer, the  facts  differ"  and  he  couldn't 
see  any  basis  where  action  in  the 
Crosley-Avco  transaction  would 
have  any  bearing  on  the  WINS  sale 
or  vice  versa. 


Wheeling  Steel  Names 

WHEELING  Steel  Corp.,  Wheel- 
ing, W.  Va.,  has  appointed  Newell- 
Emmett  Co.,  New  York,  to  handle 
advertising.  Radio  considered. 


WITH 

REX  DAVIS 

4  TIMES  DAILY 
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One  of  Radio's  Top 
250  waiters  has 

an 

OPENING 
For  An 

ALERT 
EXPERIENCED 
ANNOUNCER 

Control  operation  required. 
This  is  an  unusual  opportu- 
nity for  a  postwar  future 
with  a  station  that  does 
things. 

Reply  with  full  particulars. 
Bob  Alburty,  Manager 

WHBQ 

Your   MUTUAL  Friend 

Hotel  Gayoso 
Memphis,  Tenn. 


Second  FM  Shift 

SECOND  petition  for  shift  of  as- 
signment of  an  operating  FM  sta- 
tion to  newly  allocated  frequencies 
was  filed  with  FCC  last  week  by 
The  Journal  Co.,  Mihvaukee  Jour- 
nal publisher  and  licensee  of  stan- 
dard station  WTMJ  and  FM  sta- 
tion WMFM.  Latter  station  would 
move  from  45.5  mc,  present  chan- 
nel, to  preferred  94.1  mc  channel. 
Increased  coverage  is  planned. 
Temporary  interim  operation  from 
WTMJ  location  is  proposed  during 
changeover  of  WMFM  facilities. 
First  such  application  for  conver- 
sion had  been  filed  by  Maj.  Edwin 
H.  Armstrong  for  WFMN  Alpine, 
N.  J. 


Letter  to  the  Editor 

Editor,  Broadcasting: 

Please  correct  July  30  issue  re- 
porting WHBF  as  being  for  the 
proposed  FCC  allocations  for  FM. 
We  did  not  comment  on  FCC  plan 
in  our  statement  to  Commission. 
We  did  state  our  position  in  support 
of  the  single  market  plan.  We  are 
on  record  favoring  this  plan  when 
first  announced  by  CBS.  We  think 
it  is  sound.  We  have  not  changed 
our  minds.  Therefore,  please  list 
us  as  among  those  favoring  CBS 
single  market  plan  in  FM  alloca- 
tions. 

Regards. 

(s)  Leslie  C.  Johnsox 
Radio  Station  WHBF 
Aug.  2  Rock  Island,  111. 


MAKE  YOUR  TESTS  WHERE 
UNCLE  SAM  MAKES  HIS! 


When  the  U.  S.  government  made  a  test  census,  it  chose  St. 
Joseph  and  Marshall  Counties,  Indiana. 

AGAIN— To  make  the  national  nutrition  studies,  it  picked 
the  same  counties. 

AGAIN  —  It  found  that  the  "Average  American  Family"  lived 
in  one  of  these  counties. 

It  chose  them  because  they're  the  two  counties*  in  America 
most  typical  of  the  nation's  agricultural -industrial  structure. 
What  better  testing  ground  for  any  product  made  for  the  typ- 
ical American  family  ? 

*S«.  Joseph  County,  with  South  Bend  the  county 
seat,  is  the  home  of  WSBT.  Marshall  County 
adjoins  it  Both  are  in  the  WSBT  primary 
service  area — where  nearly  everyone  listens 
to  WSBT.  Have  you  seen  our  Hooper  lately? 
lis  a  real  eye-opener;  send  for  a  copy. 


1000  WATTS 


960  K.  C. 
COLUMBIA 
NETWORK 
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PLANE  PRODUCERS 
TO  AUDITION  SHOW 

WESTERN  aircraft  manufactur- 
ers meet  Aug.  15  in  Hollywood  to 
hear  audition  records  of  two  shows 
submitted  by  Dancer-Fitzgerald- 
Sample  and  American  to  the  indus- 
try for  possible  fall  sponsorship. 
Eastern  manufacturers  are  in  favor 
of  using  a  network  radio  show 
but  decision  as  to  which  one  was 
left  for  the  west  coast  meeting. 

Industry  was  reported  to  spend 
approximately  $1,000,000  annually 
for  program  [Broadcasting,  June 
25].  Program  tentatively  titled 
America  Speaks  was  submitted  by 
Dancer-Fitzgerald-Sample.  Amer- 
ican Parade  is  the  working  title  for 
the  network's  package  show. 


Liquor  Ads  Are  Dropped 
By  WFAA,  KGKO  Dallas 

ADVERTISING  of  alcoholic  bev- 
erages will  be  discontinued  on  all 
programs  by  WFAA  Dallas  and 
the  Dallas  division  of  KGKO  Dal- 
las-Fort Worth  at  expiration  of 
present  contracts.  Earlier  alcoholic 
beverage  sponsors  had  been  refused 
time  on  newscasts. 

Rev.  Sam  Morris,  Texas  Bap- 
tist minister  and  prohibitionist,  in 
past  has  complained  periodically  to 
FCC  about  beer  and  liquor  spon- 
sors on  Dallas  and  Fort  Worth 
stations.  One  of  his  complaints  is 
pending  against  KRLD.  WFAA  in 
the  past  has  accepted  only  a  lim- 
ited number  of  beer  accounts,  but 
with  local  option  management  felt 
subject  was  controversial. 


WHY  All  THE  FUSS? 

KCMO  is  proud  of  its  award  for  outstanding  pro- 
motion of  Terry  and  the  Pirates,  sponsored  by  The 

Quaker  Oats  Company.  Sure!  But  why  all  the  fuss? 

Outstanding  program  promotion  is  the  rule  rather  than 
the  exception  at  KCMO — a  rule  that  measures  promo- 
tion in  terms  of  potential  customers  reached.  Let  this 
rule  be  your  guide  to  time-buying  that  brings  positive 

results  for  your  radio  dollars  invested  in  the  greater 

Kansas  City  agricultural-industrial  market.  For  avail- 
abilities, see  your  nearest  John   E.  Pearson  office. 


5000 
WATTS 


Basic  Station 
AMERICAN  Broadcasting  Co. 


Represented  by 
JOHN  E.  PEARSON 

CHICAGO 
NEW  YORK 
KANSAS  CITY 


Acnons  OF  THE  FCC 


JULY  27  TO  AUGUST  3  INCLUSIVE 


Decisions  .  .  . 


ACTIONS  BY  COMMISSION 
JULY  31 

WBAX  Wilkes-Barre,  Pa.— Granted 
further  extension  temp,  license  on  temp, 
basis  only,  pending  determination  of 
application  in  Docket  6723,  not  later 
10-1-45. 

AUGUST  1 

WSTV  Steubenville,  O.— Granted  li- 
cense renewal  for  period  ending  2-1-47. 

WHAT  Philadelphia — Same. 

WJPR  Greenville,  Miss. — Same. 

KTUC  Tuscon,  Ariz. — Granted  license 
renewal  for  period  ending  8-1-47  (Comdr. 
Durr  voted  for  further  inquiry). 

Philco  Radio  &  Television  Corp., 
Wyndmoor,  Pa. — Granted  CP  new  exp. 
TV  station  to  develop  system  in  480- 
920  mc  region;  frequencies  to  be  set  by 
FCC;  A3  A5  special  and  special  FM  emis- 
sions; 1  kw  visual  and  aural.  Also 
granted  CPs  for  three  exp.  TV  relay 
stations  for  areas  of  Washington,  Phila- 
delphia and  New  York  to  develop  mi- 
crowave relay  equipment;  frequencies 
to  be  set  by  FCC;  AO  Al  A3  A5  special 
and  special  FM  emissions;  50,000  w 
peak. 

AUGUST  2 
The  Crosley  Corp.,  Cincinnati — Grant- 
ed transfer  of  control  from  Powel  Cros- 
ley Jr.  et  al  to  The  Aviation  Corps. 

ADMINISTRATIVE  BOARD  ACTIONS 
JULY  30 

WKAQ  San  Juan,  P.  R.— Granted  li- 
cense to  cover  CP  move  trans,  and  stu- 
dio. 


Applications 


JULY  27 

NEW-48.1  mc  WRAW  Reading,  Pa.— 

CP  new  FM  station,  4,750  sq.  mi.,  $27,828 
est.  cost. 


NEW-48.1  mc  KROY  Sacramento. 
Cal. — CP  new  FM  station,  2,629  sq.  mi., 
$33,600  est.  cost. 

JULY  31 

NEW-44.7  mc  RadiOhio  Inc.,  Spring- 
field, O. — CP  new  FM  station,  3,068  sq. 
mi.,   $22,850  est.  cost. 

NEW-44.9  mc  RadiOhio  Inc.,  Ports- 
mouth, O. — CP  new  FM  station,  2,273 
sq.  mi.,  $24,850  est.  cost. 

NEW-44.7  mc  RadiOhio  Inc.,  Zanes- 
ville,  O.— CP  new  FM  station,  3,525  sq. 
mi.,  $22,850  est.  cost. 

NEW-46.3  mc  Georgia-Alabama,  Broad-  . 
casting  Corp.,  Columbus,  Ga. — CP  new 
FM  station  amended  to  request  10,320 
sq.  mi. 

KFMB  San  Diego,  Cal. — Mod.  license 
to  change  corporate  name  from  Worces 
ter  Broadcasting  Corp.  to  The  Jack 
Gross  Broadcasting  Co. 

AUGUST  2 
NEW-60-66  mc  WKBO  Harrisburg,  Pa 

— CP  new  commercial  TV  station,  Chan_- 
nel  2,  ESR  1110. 

NEW-1490  kc  S.  Marvin  Griffin,  Bain 
bridge,  Ga. — CP  new  standard  station 
250  w  unl. 

NEW-45.5  mc  KGNC  Amarillo,  Tex.— 
CP  new  FM  station,  12,781  sq.  mi. 
$64,250  est.  cost. 

NEW-WJHL  Johnson  City,  Tenn.— CF 
new  FM  station  on  frequency  to  be  set. 
by  FCC,  8,000  sq.  mi.,  $37,750  est.  cost, 

NEW-46.5  mc  KOMA  Oklahoma  City 
— CP  new  FM  station,  21,675  sq.  mi., 
$98,060  est.  cost. 

NEW-1490  kc  Joseph  P.  Ernst,  Wor- 
land,  Wyo. — CP  new  standard  station 
250  w  unl. 

NEW-1240  kc  Radio  &  Sound  Service  v 
Trinidad,  Col. — CP  new  standard  sta 
tion  100  w  D. 

NEW-48.1  mc  Queen  City  Broadcast- 
ing Co.,  Boise,  Ida. — CP  new  FM  station 
2,220  sq.  mi.,  $28,560  est.  cost. 

NEW-KALB  Alexandria,  La. — CP  new 
FM  station  on  frequency  to  be  set  bj 
FCC,  4,560  sq.  mi.,  $13,700  est.  cost. 

NEW-105  mc  The  World  Co.,  Lawrence 
Mass. — CP  new  FM  station,  5,608  sq 
mi.,  $28,522  est.  cost. 


SAHNEGO 


FM  Application 

APPLICATION  for  a  3  kw  FMJjj 
station  in  Providence,  R.  I.,  witr 
coverage  of  7,840  square  miles  anc 
estimated  cost  of  $13,975  was  filecf1 
with  the  FCC  last  week  by  Johr 
J.  Sirica,  former  general  counse 
of  the  House  Select  Committee  tc  >, 
Investigate  the  FCC,  on  behalf  oi 
Colonial  Broadcasting  Co.,  newh 
formed  corporation.  Firm  is  com 
posed  of  10  Putnam,  Conn.,  busi 
nessmen,  headed  by  Augustus 
Wilson,  president.  Application  was 
for  44.7  mc  channel,  but  correc 
frequency  in  new  band  will  be  as- 
signed if  petition  is  granted. 


rr. 
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NAB  Report 

(Continued  from  page  18) 

the  Public  Relations  Committee 
eluding  listener  activity,  the  code 
immittee  and  the  program  man- 
ners executive  committee,  with 
e  public  relations  director  serv- 
Ig  as  secretary  on  all  three  com- 
mittees. Major  activity  has  been 
Idio's  25th  anniversary,  and  dis- 
ission  of  campaign  is  included. 

so  discussed  is  public  relation 
ok,  Management  in  the  Public 
terest.  Report  tells  of  coopera- 
m  with  educational  and  religious 
oups,  work  on  Academy  of  Radio 
rts  and  Sciences,  and  pamphlets. 

Listener  Activity  Division 

.Progress  is  reported  in  fields  of 
National  organizations  contact,  in- 

rnational  interests,  the  Assn.  of 

;omen  Directors;  community  ra- 
M  activity,  women's  and  children's 

terests,  and  radio  education.  Aim 
j  to  acquaint  public  with  the  im- 

srtance  of  listeners  in  the  demo- 
ji'atic  system  of  American  radio. 

Engineering 

Department  sees  a  coming  return 
normalcy.  Report  lists  scope  of 

•operative  activities  with  techni- 
|1   radio  groups,  such   as  War 

pmmunications,  IRE,  RMA,  RTPB, 
fate  Dept.  in  re  Telecommunica- 

pns  Conference,  the  FCC,  OWI 
\id  Canadian  broadcasters. 

Promotion 

Chief  activities  are  NAB  War 
ommittee,  with  direct  service  to 
;*med  forces  overseas;  War  Bond 
ommittee;  Radio  News  Commit- 
e;  Council  on  Radio  Journalism, 
>ordinating  training  for  radio 
ith  expanding  requirements  for 

srsonnel. 

ii 

jeneral  Counsel — Labor  Relations 

Office  handles  Industrial  Rela- 
ons,  compiling  data  on  labor  con- 
tacts for  use  of  member  stations, 
'id  advising  them  on  such  mat- 
e's; and  general  legal  problems, 
Ik  FCC  regulations,  copyrights, 
-nsorship  and  allied  legal  prob- 
jms. 

Government  Relations 

Legislative  branch  acts  as  "liai- 
n"  between  stations  and  Con- 
fess, keeping  each  informed  on  ac- 


WORDS  or  music — its  all  the  same  to  WJHP  staff.  Ted  Chapeau,  sta- 
tion manager  (with  trumpet)  found  his  announcers  were  hot  musicians 
so  Club  1320  afternoon  show,  was  born.  (1  to  r)  Al  Jennings,  sports; 
Lamar  Morgan,  the  "Nightwatchman";  Mr.  Chapeau;  Ray  Herbert, 
news;  Doug  Oliver.  Dennis  McCarthy,  not  shown,  picks  a  guitar. 


tivities  and  functions  of  the  other. 
Executive  and  Administrative  in- 
terprets rules  and  regulations  of 
the  FCC  and  informs  broadcasters 
of  the  rulings.  Judicial  interprets 
and  informs  members  on  court 
cases  as  they  apply  to  radio. 
Secretary-Treasurer 

Report  lists  active  membership 
by  districts,  committee  meetings, 
district  meetings,  staff  changes  and 
statement  of  income  and  expense 
for  the  year. 

Broadcast  Advertising 

Much  of  the  work  has  been  de- 
voted to  development  of  retail  radio 
advertising.  In  this  connection,  de- 
partment reports  on  clinical  test 
by  Joske's  of  Texas  and  the  sales 
managers  executive  committee 
which  worked  on  the  test  and  com- 
piled results  among  other  activi- 
ties, such  as  research  on  rate  cards, 
time  selling,  etc.  Work  with  small 
market  stations  is  told,  along  with 
cooperation  with  NRDGA,  the  Dis- 
trict meetings,  talks  before  ad 
clubs,  and  activities  with  educa- 
tional groups,  government  agen- 
cies, trade  groups.  Report  also  dis- 
cusses future  of  broadcast  adver- 
tising and  states  the  aims  of  the 
group — 1.  Keep  copy  clean.  2.  Sell 
better  advertisers. 


for  24  HOUR  SERVICE 


ON  DIRECT 
CUT  COPIES 
OF  YOUR 
RECORDINGS 


1121  VERMONT  AVt.-WASH.  5,D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 


RAYMOND  /?.  MORGAN 
OPENS  N.  Y.  OFFICE 

RAYMOND  R.  MORGAN  Co., 
Hollywood,  and  its  affiliate,  Good- 
kind,  Joice  &  Morgan,  Chicago,  ex- 
panding operations  on  a  national 
scale,  have  established  branch  of- 
fices at  55  W.  42nd  St.,  New  York, 
with  Hugh  Ernst  Jr.  vice-president 
in  charge.  San  Francisco  offices 
have  also  been  opened  in  the  Hearst 
Bldg.  with  Porter  Anderson  vice- 
president  in  charge  as  resident 
manager.  Lester  Hopper,  for  three 
years  copy  chief  and  account  ex- 
ecutive of  Buchanan  &  Co.,  Chi- 
cago, has  joined  Raymond  R.  Mor- 
gan Co.,  Hollywood,  in  similar  ca- 
pacity. 

Simultaneously,  it  was  announced 
that  Planters  Nut  &  Chocolate  Co., 
Suffolk,  Va.  account  will  revert 
back  to  Raymond  R.  Morgan  Co. 
and  its  affiliate,  Goodkind,  Joice  & 
Morgan  as  of  Oct.  1.  Pacific  divi- 
sion of  that  account,  for  past  18 
months,  has  been  handled  by  Erwin, 
Wasey  &  Co.  of  the  Pacific  Coast 
(now  Honig-Cooper  Co.).  Prior  to 
that  for  several  years  account  was 
serviced  by  Raymond  R.  Morgan 
Co.  Present  and  anticipated  appro- 
priations for  Planters  include  ex- 
tensive radio  advertising. 


Deutsch  Back 

ARNOLD  R.  DEUTSCH,  active 
head  of  the  Deutsch  &  Shea  Adv. 
Agency,  New  York,  has  returned  to 
the  agency  post  after  almost  three 
years  in  military  service.  Mr. 
Deutsch  recently  returned  from 
overseas  where  he  was  chief  of 
production  and  distribution  of  the 
publications  section,  psychological 
division,  SHAEF.  Mr.  Deutsch  was 
chairman  of  the  Army  Advertising 
Club  of  the  United  Kingdom.  Earl- 
ier in  the  war,  Mr.  Deutsch  served 
in  the  U.  S.  Maritime  Service. 


WMOG  To  MBC 

WMOG  Brunswick,  Ga.,  250  w  days, 
100  w  nights,  on  1490  k.c,  joins 
Mutual  as  its  274th  affiliate  upon 
completion  of  network  lines. 


Hon.  Louis  Nelson 

Wade  Advertising  Agency 

Chicago,  Illinois 

Dear  Lou: 

Well,  we  got  that  stray  kitten  named. 
Dave  Fulton  offered  a  $25  bond  on  his 
Morning  Mix 
show  for  a 
name  for  her 
.  .  .  Mrs.  E.  E. 
Miller  of  Mar- 
met,  W.  Va. 
was  the  first 
one  to  come 
thru  with  the 
name  *'Mixie" 
.  .  .  and  Mrs. 
'Miller  won  the 
bond.  Why 
"Mixie"?  Well, 
maybe  because 
of  the  "Mor- 
ning M  i  x" 
show,  maybe 
because  the 
kitty's  a  "mix" 
and  maybe  be- 
cause WCHS 
offers  its  lis- 
teners a  mix- 
ture of  all 
those  things 
the  listeners 
want,  mixing 
education  with 
entertainment. 
At  any  rate, 
I'm  plenty 
glad  the  kitty 
has  a  name. 
We  have  long 
conv  ersations 
these  summer 
nights  and  I 
like  to  know 
who  I'm 
talking  to. 

Yrs., 
Algy 

WCHS 

Charleston,  W.  Va. 


SELL 

MANY  PRODUaS  FORft 
MANY  ADVERTISERS 


W  DAE 

Tampa 
Drug  Products 


if** 


1 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO. 
AN  ARTHUR  B.  CHURCH  PRODUCTION 


57.7% 

of  all  Iowa  families 
'Listen  Most"  (night)  to 


(55.6%,  daytime) 
\  Write  for  complete  facts!-} 

»o,ooo  Watts  •  Des  Moines 

Free  &  Peters,  Representatives 
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—Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted 


Wanted — Experienced  announcer  speak- 
ing Spanish.  Unusually  good  pay,  pleas- 
ant surroundings,  transportation  ad- 
vanced if  necessary.  Give  experience  and 
reference.  Box  889.  BROADCASTING. 
Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661, 

BROADCASTING.  

Announcer — Have  immediate  opening, 
permanent  for  right  man.  Send  full  de- 
tails and  salary  expected.  WREN,  Law- 

rence.  Kans.  

Salesman.  Outstanding  independent 
station  in  middlewest  seeks  commission 
salesman  of  proved  ability  and  integ- 
rity. Right  man  can  earn  $10,000-$12,000 
a  year.  Send  complete  details  first  iet- 
ter,  in  confidence,  to  Box  429,  BROAD- 
CASTING.  

Northeast  Texas  Blue-Mutual  250  watter 
needs  combination  first  class  engineer- 
announcer.  Pleasant  working  conditions. 
Permanent  position.  Floaters  please  do 
not  reply.  Write  complete  history  and 
salary  requirements  first  letter.  Box  911. 

BROADCASTING.  

Wanted — Ex-serviceman  for  position  as 
chief  engineer  for  growing  southern 
CBS  station.  Must  have  experience, 
must  know  radio  transmission,  have 
first  class  ticket.  Must  have  initiative 
and  be  willing  to  assume  responsibility 
and  work  men.  Excellent  opportunity 
for  right  man.  Box  928,  BROADCAST- 
ING^  

Announcer  wanted  by  southern  50  kw 
station.  Salary  and  talent.  Excellent 
opportunity   for   good   man.    Box  925, 

BROADCASTING.  

Centre  Broadcasters  are  looking  for  a 
program  director  for  their  proposed  new 
station  at  State  College,  Pa.  Write  P. 

O.  Box  191,  State  College,  Pa.  

Interested  in  future?  Two  permanent 
positions  open.  First  class  transmitter 
engineer,  minimum  announcing.  Also, 
need  announcer  who  can  meet  public. 
Contact  KGFW,  Kearney,  Nebr.,  imme- 
diately^  

Transmitter  engineer — First  class  license 
wanted.  Permanent  position.  Salary 
S50.00.  Excellent  working  and  living 
conditions.  1  kw  outlet  CBS  affiliate. 
Send  details  Chief  Engineer,  WCAX. 
Burlington,  Vermont.  

Salesman — Basic  network  station  in 
midwest  major  market  has  opening  for 
experienced  salesman  (young  man  pre- 
ferred) who  wishes  to  establish  himself 
permanently  where  his  ability  will  mean 
worthwhile  income,  pleasant  surround- 
ings and  one  of  the  finest  opportunities 
for  the  future  offered  anywhere.  Write 
fully  (in  confidence)  giving  age,  mari- 
tal and  draft  status,  experience  and 
salary  requirements  to  Box  966,  BROAD- 
CASTING.  

Wanted — One  1st  class  engineer,  south- 
ern station,  excellent  working  condi- 
tions.  Box  961,  BROADCASTING.  

Engineer — Network  station  in  Michigan 
needs  a  good  engineer,  capable  of 
smooth  control  room  operation  and 
transmitter  maintenance.  State  full 
qualifications  and  minimum  salary.  Per- 
manent position  with  good  future.  Box 
963.  BROADCASTING.  

Commercial  Continuity  Writer — WMBD 

wants  topnotch  commercial  copywriter 
to  work  in  department  of  five  writers. 
Good  advertising  experience  and  radio 
writing  background  desired.  Contact 
Edgar  L.  Bill.  WMBD,  Peoria,  Illinois. 

NEWSCASTER — KMBC,  Kansas  City  re- 
quires services  of  journalism  graduate 
with  adequate  news  experience — mid- 
westerner  preferred.  Must  be  capable  of 
evaluating,  editing,  writing  and  broad- 
casting own  copy  and  possess  a  micro- 
phone personality.  Splendid  opportu- 
nity in  one  of  radio's  pioneer  newsrooms 
with  five- wire  service.  Rush  all  data, 
including  transcriptions  of  air  work  and 
photograph  to  Karl  Koerper,  Managing 
Director.  KMBC,  Pickwick  Hotel,  Kan- 
sas City  6,  Missouri. 

1,000  watt  American  daytime  station 
wants  announcer-operator.  $40,000  plus 
yearly  bonus.  Send  audition  record  and 
picture.  WRRF,  Washington,  N.  C. 
First  Class  transmitter  operator  for  1 
kw  eastern  regional  station.  Reply  Box 
979.  BROADCASTING. 


Help  Wanted  (Cont'd) 

Copywriter  wanted — Man  capable  of 
producing  selling  spots  and  continuity. 
Starting  salary  $40.00,  advancement, 
permanent  position.  1  kw  CBS  affiliate 
New  England.  Full  details  to  Box  950, 

BROADCASTING.  

First  class  sports  man  for  5000  watt 
midwest  CBS  station.  Box  929,  BROAD- 
CASTING.  

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 
Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  if  you  are  man  for  job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocatello,  Idaho. 
Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 

N.  Michigan  Ave.,  Chicago  1,  111.  

Experienced  announcers,  copy  writers, 
salesmen,  wanted  for  new  Mutual  Sta- 
tion KALL,  248  South  Main  Street,  Salt 
Lake  City.  Must  have  certificate  of 
availability.  Send  all  details  with  appli- 
cation  

Immediate  opening  for  capable  all- 
around  announcer.  $50  per  week.  If  in- 
terested call  WERC,  Erie,  Pa.,  collect. 

Phone  4-7490.  

Salesman  wanted — Station  WCOP,  Bos- 
ton's American  Network  affiliate,  has 
an  opening  on  its  sales  staff  for  a  radio 
advertising  salesman  who  has  had  ex- 
perience in  selling  and  developing  re- 
tail accounts.  Best  man  for  job  should 
believe  in  radio  as  a  medium  for  re- 
tailers, should  know  how  to  use  it  and 
how  not  to  use  it,  and  be  able  to  trans- 
late his  convictions  into  constructive 
selling.  For  such  a  man  there's  true 
opportunity  at  this  growing  Cowles  sta- 
tion. Drawing  account  and  commission. 

Write  commercial  manager.   

ANNOUNCER  for  network  station  in 
leading  Florida  resort  market.  Must  be 
experienced.  Prefer  a  man  with  smaller 
city  point  of  view  to  apply  his  experi- 
ence in  handling  and  developing  local 
programs.  If  you  have  had  experience 
with  aggressive  small  town  stations  and 
are  ready  to  step  up,  you  are  the  man 
we  want.  Interviews  will  be  arranged 
in  Chicago.  Write  giving  complete  de- 
tails on  radio  experience.  Address: 
"Florida",  c/o  BROADCASTING  Maga- 
zine,  360  N.  Mich.  Ave.,  Chicago  1,  111. 

Situations  Wanted 

STAFF  ANNOUNCER — Experienced  in 
newscasting  and  record  shows  desires 
making  a  change  to  some  good  mid- 
western  station.  A  limited  amount  of 
copywriting  experience.  Discharged 
overseas  veteran  of  this  war.  Married, 
one  child.  Box  978,  BROADCASTING. 
Announcer — Married,  2  years'  experience, 
newscasting,  record  shows,  mail  shows, 
permanent  position  desired.  Box  977, 
BROADCASTING.  


Situations  Wanted  (Cont'd) 

ANNOUNCER — experienced  man,  versa- 
tile, looking  for  a  job  with  a  future. 
Solid  addition  to  your  staff.  Box  974, 

BROADCASTING.  

Can  you  use  me?  I  am  a  young  woman 
with  university  training  in  announcing 
and  copy-writing.  I  would  like  an  an- 
nouncing and  copy-writing  job  on  a 
small  station.  Box  973,  BROADCASTING. 
Experienced  accountant-office  manager. 
Reliable,  sober,  33,  college,  veteran.  Mr. 
Yarborough,  1340  Pennsylvania,  Denver, 

Colorado.  

Dependable  musical-clock  announcer- 
salesman — 37,  clean-cut,  mature,  seeks 
permanent  connection  with  progressive 
station.  Would  also  consider  commercial 
manager  post  on  small  progressively 
managed  outlet.  Ample  qualifications. 
Newspaper  background,  5  years  radio. 
State  your  best  proposition.  All  replies 
carefully  considered  and  held  strictly 
confidential.   A-l   references.   Box  971, 

BROADCASTING.  

Experience  can  save  money  for  you, 
applying,  establishing  and  constructing 
your  station.  All  details  handled  in 
most  reasonable  manner  and  at  your 
direction.  Have  built  and  established 
two    "war    time"    stations.    Box  969, 

BROADCASTING.  

Experienced  copywriter  —  News  -  editor, 
announcer,  control-board  operator,  pro- 
duction director,  formerly  instructor  of 
radio  at  large  state  university,  holder 
of  3rd  class  ticket,  B.  S.  and  Masters  de- 
grees, would  like  position  with  educa- 
tional AM  or  FM  station,  or  progressive 
commercial  station  developing  new  pub- 
lic service  features  and  willing  to  employ 
a  young  lady.  Box  970,  BROADCASTING. 
Manager — Thoroughly  experienced,  now 
employed.  Excellent  eighteen  year  com- 
mendable record.  Complete  practical 
knowledge  and  contacts  all  phases  sta- 
tion operation.  College  graduate,  family 
man,  age  40.  Desire  permanent  position 
affording  opportunity  for  community 
activity  and  normal  home  life.  Your 
reply    strictly    confidential.    Box  859. 

BROADCASTING.  

Network  caliber  announcer  with  first 
class  license.  Programming  ability.  Box 

959.  BROADCASTING.  _  

Manager-Chief  engineer.  Ten  years'  ex- 
Derience.  Now  employed  major  network. 

Box  958,  BROADCASTING.  

Announcer — all-around.  Young.  Army 
dischargee.  Commercials,  news,  etc.,  can 
handle  board,  turntables,  recorded 
shows.  Year's  college  experience  and 
training.  Seeking  staff  job.  East  pre- 
ferred. Give  particulars.  Audition  disc 
available.  Box  957,  BROADCASTING. 
Capable  woman — Experienced  woman's 
commentator,  continuity  editor,  pro- 
gramming, staff  announcing  in  network 
station.  Third  class  license.  Technical 
backeround.  No  location  preference.  Box 
943.  BROADCASTING.  

Engineer — Experienced,  studios,  trans- 
mitters, recording,  net  stations.  Box  932; 
BROADCASTING.  

Experienced  commercial  and  news  an- 
nouncer desires  work  in  central  or 
western  states.  Army  discharge.  Refer- 
ences.  Box  931,  BROADCASTING.  

Engineer — Five  years  in  broadcasting; 
studio,  recording,  transmitter;  fifty  kilo- 
watt network  experience.  Just  returned 
from  eighteen  months  in  Europe  on 
Government  assignment.  First  class 
phone  license.  4F,  married.  Se.eks 
permanent  position.  Box  930,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 


RELIGIOUS  TRANSCRIPTION  LIBRARY 


Young  man,  first  class  engineer  seek; 
permanent  position  in  southeast.  AM 
experience.  Interestd  In  FM.  Box  965 
BROADCASTING. 


I  have  ten  years  of  programming,  pro- 1 
ductlon,  announcing  and  sales  experi- 
ence to  offer  as  my  qualifications  for 
a  managerial  position.  I  am  married.;!  j 
with  one  child,  and  have  been  with  my! 
present  station  for  several  years  in  arf 
executive   capacity.   Box  964,   BROAD-  is 
CASTING. 


Program  director — Now  employed  as  an- 
nouncer with  50,000  watt  network  sta-i 
tion.  Desire  small  or  medium  powered 
station  in  midwest  affiliated  with  net. 
Family  man,  permanent,  reliable,  pro- 
gressive ideas.  Box  962,  BROADCASTING 

 .  rp 

STATION  EXECUTIVE  familiar  with— 
operations  from  ground  up  desires  man-*- 
agerlal  post  or  can  handle  any  depart- 
ment other  than  technical.  Age  33. 
married,  two  children.  14  years  with 
same  station,  network  outlet  in  good 
market,  having  worked  up  from  an- 
nouncer through  special  events,  program 
director,  merchandising  manager  and 
assistant  general  manager.  Willing  to 
take  any  position  with  opportunity  for 
development  based  on  results.  Prefer 
east  or  midwest.  Box  980,  BROADCAST- 
ING. 


For  Sale 

Two  RCA  4856-A  lateral  heads  and  arms 
in  perfect  condition.  Heads  just  factory 
rebuilt.  Make  offer.  Box  976,  BROAD- 
CASTING. 

For  Sale — Brand  new  guaranteed  813 
100th,  810.  Make  offer.  Box  972,  BROAD- 
CASTING. 


New  broadcast  transmitter.  Meets  FCC 
approval.  Several  spare  tubes  included 
Price  $2,500.  Box  927,  BROADCASTING 


For  sale — RCA  5"  current  model  oscil 
loscope  $150.  BC46T  holders  with  crys 
tals  $50.00.  GR  726-A  VTVM  $125.00,  833 
$40.00,  RCA  field  intensity  meter  burea- 
standards  calibration  $800.00.  Box  935 
BROADCASTING. 


3- 
V  I 


For  sale — New  1000  watt  composite 
broadcast  transmitter  high  level  modu- 
lated 833's.  Guaranteed  to  meet  all  FCC 
standards.  F.  R.  Gibson,  Louisiane 
Layne  Company,  Lake  Charles,  Loui- 
siana. 


One  700  A  Western  Electric  oscillator 
Courier,  Box  1928,  or  phone  4-4722,  Bir- 
mingham, Alabama. 


Best  offer  takes  one  Western  Electric  9£ 
vertical-lateral  reproducer  with  arm  anc 
equalizer  in  perfect  condition.  Box  963 
BROADCASTING. 


For  Sale — 250  watt  transmitter  in  excel 
lent  condition.  Now  in  operation.  Cal 
or  wire  Nathan  Frank,  WHNC,  Hender 
son,  N.  C. 


Wanted  to  Buy 


Wanted  to  buy,  250  watt  station  oi 
control.  Write  all  particulars.  Box  9241 
BROADCASTING. 


1  kw  broadcast  transmitter  or  amplified 
Box  923.  BROADCASTING. 


-i  « 


Wanted  to  buy — 1000  and  5000  wat 
transmitting  equipment  for  cash.  Bos 
919,  BROADCASTING. 


250  Watt  FCC  approved  transmitter 
Give  full  particulars.  Box  897,  BROAD 
CASTING 


Wanted — Field  strength  set.  State  make 
condition  and  price.  Box  941,  BROAD 
CASTING. 


74c  SCHOOL  S 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO  j 

America' j  Oldest  School  Devotee  ' 
Exclusively  to  Radio  Broadcasts  { 

Comprehensive  Day  and  Evening  { 

Courses  in  all  phases  of  Radio  i1 

Broadcasting  taught  by  Network  . 

Professionals.  Moderate  rates  { 

For  Full  Details,  Request  BeoMot  t-  i 


NEW  YORK  20,  N.Y.:  RADIO  CITY,  R.K.0.  Bide. 
CHICAGO  4,  III.:  228  S.  Wabaifc  £ver.i:; 
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f  §30  KILOCYCLES  ^ 
5000  WATTS  Full  Time' 

AMERICAN  BROADCASTING  CO. 


|  GUSH  •  JEWISH  •  ITALIAN 

ational  Advertisers  consider  WEYD 
fl|"mus»"  to  cover  the  great  Metro- 
fslitan  New  York  Market. 

LUnd  for  WHO'S  WHO  on  W£VO 
-U7  Wtsl  «6*  »rt*t  Ww»  Yfk.  tL  T. 


Represented  Nationally  by 
Jehn  BLAIR  &  CO, 


Jj 

m 


KXQK 

ST.     LOUIS-  MISSOURI 


HOLLISTER  ^ 


CRYSTAL  CO. 


I  QUARTZ  OSCILLATORS  SINCE  1927 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION 
Jtadi*   Knpuertei  Cnnlliali 

Commercial  Radio  Equip.  Co. 

Kansas  City.  Mo. 
Washington,  D.  C.  Hollywood.  Col 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wain.  5,  D.  C 
District  1640 

(Snbj.  to  Gov't  Reg.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

^Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

•High   Power  Tube  Specialist!  Exclusively 


SOUND  EFFECT  RECORDS 

QENHETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  MIC  HE  I  SO\ 

67  W.  44th  St.         New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Construction 
Supervision   and  Business  Services 

for  Broadcast  Stations 
Munsey  Bids.         Washington  4,  D.  C 
District  2292 


BUY 
WAR  BONDS 


YOU  HAVE 

"A  DATE 
WITH  MUSIC 

the  sparkling  new 
transcribed  !i  hour 
musical  series 
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the  voice  with  the  21 
jewel  movement 

For costsartd  avdition  records  ) 
wrrte  or  wire 

CHARLES  MICHELSON 

67  W.  44th  St., N  Y. IS.  MU  2-3376-5168 


PROFESSIONAL  DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bld£*  WadH  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


FREQUENCY  MEASURING 
SERVICE 


Exact  Measurements  *  at  ony  time 


RCA  COMMUNICATIONS,  INC 
f4  STOri  Strut      NjwTork4.il.  V. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone   NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
7  fO  14thSt.N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

gato  IV.  Kay 

Consulting  Radio  Enginw 
Hilltop  Drive  Stratford,  Co  as. 


HERBERT  L.WILSON 

and  associates 
Consulting  Radio  Engineers 
am   FM   television  Facsimile 

IOiS  Vermont  Ave.,  n.W,  Washington  5,  O.C 
National  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
Notional  Press  Bldg.        Dl.  12tS 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultant. 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  International  Building,  Washington,  D.  O. 
e  321  E.  Gregory  Boulevard,  Kansas  Cltj,  Ho. 
e  Cro-js  Roads  of  the  World,  Hollywood,  Call' 
» 


RING  8C  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 

Munsey  Bldg.   •    Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 
Decatur  1234 


 <§C> 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  821 J 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

*     *  * 
Nafl  Press  Bldg.  Wash.  4,  D.  C 
District  7362      •      Glebe  38»0 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL,  BLDG.  WASH..  D.  C' 
1319  F  STREET  N.  W.        DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  NJL 
Atlanta,  Ga.       ATwooc*  3328 


GOMER   L.  DAVIES 

Consulting  Radio  Engineer 
P.O.  Box  71  Warfield  9089 

College  Park,  Md. 
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People 


At  Deadline ... 


TREASURY  REPORT 
SHOWS  RADIO  HIGHEST 

COMPARATIVE  breakdown  of  record  Seventh 
War  Loan  support  volunteered  by  advertisers, 
agencies  and  medias  released  Friday  by  Treas- 
ury, shows  that  radio,  up  109%  over  Sixth 
Loan  effort,  had  far  more  than  doubled  com- 
bined effort  of  all  other  media.  Total  $42,635,- 
459.25  contribution  is  an  all-time  high  in  ad- 
vertising of  any  product  or  cause,  said  Ted  R. 
Gamble,  Treasury  War  Finance  Division,  na- 
tional director,  and  Thomas  H.  Lane,  WFD 
director  of  radio,  advertising  and  press. 

Daily  and  weekly  newspapers  in  the  Seventh 
gave  $12,019,199.72;  controlled  circulation  pa- 
pers $1,163,344;  general  magazines  $2,143,145; 
business  publications  $1,159,659;  farm  maga- 
zines $448,691;  outdoor  advertising  $3,351,- 
022.52. 

Radio  contribution  totaled  $23,513,742 
[Broadcasting,  July  23]. 

MORE  TIME  TO  GODFREY 

ARTHUR  GODFREY'S  morning  program  on 
CBS  will  be  extended  from  a  half -hour  to  45 
minutes,  effective  Aug.  27,  when  it  will  be 
broadcast  9:15-10  a.m.  instead  of  the  present 
9:15-9:45.  Extension  is  being  made,  according 
to  Douglas  Coulter,  CBS  vice-president  in 
charge  of  programs,  "in  response  to  numerous 
requests." 

DuMONT  CHECKS  SETS 

WABD  New  York,  DuMont  television  station, 
is  surveying  New  York  to  determine  number 
of  video  sets  and  their  present  operating  con- 
ditions. Door-to-door  interviewers  also  are  tab- 
ulating figures  on  available  television  audience 
and  looking-listening  habits. 

Closed  Circuit 

(Continued  from  page  4) 

with  the  Blaw-Knox  Co.,  may  prove  too  at- 
tractive to  reject.  Myles  is  an  ex-top-flight 
newsman  in  York. 

CAPT.  Richard  D.  Zern,  USN,  takes  over  Aug. 
10  as  officer  in  charge  of  the  Navy  Division 
and  assistant  commandant,  Armed  Forces 
Radio  Services,  in  Los  Angeles.  He  succeeds 
Lt.  Donald  T.  Whitmer.  Watch  for  step  up 
in  Navy-AFRS  activity. 

CBS  IS  receiving  a  stream  of  requests  for  in- 
vitations to  the  demonstration  of  improved 
full-color  television  via  the  color-disc  method 
developed  by  Dr.  Peter  Goldmark,  CBS  Direc- 
tor of  Engineering  Research  and  Development, 
despite  the  fact  that  no  such  demonstration  has 
been  announced.  Unofficial  but  reliable  sources 
put  the  date  as  late  August  or  early  Septem- 
ber; state  that  the  process  has  been  improved 
since  it  was  last  shown  before  Pearl  Harbor. 

SUBCOMMITTEE  on  public  relations  for 
Listener  Activity  division  of  NAB  understood 
to  have  recommended  that  Listener  Activity 
Dept.  be  transferred  from  New  York  to  Wash- 
ington headquarters  to  provide  closer  coordina- 
tion of  NAB  overall  functions.  Recommenda- 
tion slated  for  airing  when  NAB  board  meets 
Monday  and  Tuesday. 


NEGOTIATIONS  REVEALED 
IN  CROSLEY  SALE 

INITIATION  of  negotiations  for  sale  of  Cros- 
ley  Corp.  to  Aviation  Corp.  were  handled  by 
Management  Planning  Inc.,  Washington,  D.  C, 
it  has  been  announced  by  the  firm's  president, 
Clinton  Davidson. 

Mr.  Davidson,  in  revealing  his  organization's 
participation  in  the  transaction,  said  Manage- 
ment Planning  Inc.  has  served  as  financial  ad- 
visor to  Edward  J.  Noble,  Chairman  of  the 
Board,  American  Broadcasting  Co. ;  Powel  Cros- 
ley  Jr.,  Marshall  Field,  the  Bingham  interests 
(WHAS  Louisville)  and  Westinghouse  Sta- 
tions Inc. 


Business  Briefly 

(Continued  from  page  4.) 

the  Martin  Block  show,  3  times  weekly,  par- 
ticipation 3  times  weekly  of  Take  It  Easy  and 
12  to  15  spot  announcements.  Contracts  for 
52  weeks  were  placed  through  Emil  Mogul 
Co.,  New  York. 

WILSON  SIGNS  •  Wilson  Sporting  Goods 
Co.,  Chicago,  will  sponsor  All  Stars  vs.  Green 
Bay  Packers  football  game  in  Chicago  Aug. 
30  starting  10  p.m.  (EWT)  on  full  MBS. 
Agency,  U.  S.  Adv.,  Chicago. 

WONDERLAND  PLANS  •  Wonderland  Stu- 
dios, Inc.,  New  York,  has  appointed  Emil 
Mogul  Co.,  New  York  to  handle  its  advertis- 
ing. Radio  plans  not  set  but  may  start  some- 
time in  October. 

TRENTON  FAIR  •  Trenton  Fair,  celebrating 
its  200th  anniversary  this  year,  announced 
the  appointment  of  Bert  Nevins  Assoc.,  New 
York,  to  handle  publicity  for  the  exposition. 
Radio  is  said  to  be  considered  to  promote  the 
fair  to  be  held  in  Trenton  Sept.  9-15. 

BULOVA  ON  WCBW  •  Bulova  Watch  Co. 
on  Aug.  13  becomes  first  advertiser  on  WCBW, 
CBS  video  station  in  New  York.  Four  time 
signals  a  week  will  be  used  but  instead  of  the 
clockf  ace  closeup  with  the  second  hand  making 
a  circuit  to  the  accompaniment  of  the  minute 
waltz  which  Bulova  has  used  for  several  years 
on  WNBT,  NBC  television  station,  the  WCBW 
announcements  will  show  new  Bulova  watches 
on  feminine  wrists,  while  an  announcer  gives 
the  time  orally.  Spots  will  be  20  seconds  each, 
in  line  with  CBS  policy  limiting  video  spots 
to  the  same  length  as  networth  chain  breaks. 
Bulova  agency  is  Biow  Co.,  New  York. 

TONI  PLANS  RADIO  •  Toni  Inc.,  St.  Paul 
(Cold  Wave  Kit),  has  appointed  J.  Walter 
Thompson,  Chicago,  to  handle  its  advertising. 
Radio  will  be  used. 


SNAFU  FOR  BROADCASTERS 

IMPROMPTU  radio  organization  has 
been  created  and  is  spreading  like  wild- 
fire. Adopting  Governmental  formula  of 
alphabetical  identity,  particulary  in  light 
of  rash  of  allocations,  regulations  and 
whatnot,  group  calls  itself  CAIC.  It 
means,  "Cripes,  Am  I  Confused!" 


DAVE  TAYLOR,  program  director  of  WEAL 
Eau  Claire,  Wis.,  moves  into  sales  and  promo- 
tion department  and  Jack  Kelly,  veterar 
radio  and  public  relations  man,  becomes  pro- 
gram director. 

PAUL  S.  WILSON,  formerly  New  York  man- 
ager of  William  G.  Rambeau  Co.,  joins  the 
New  York  sales  staff  of  Adam  J.  Young  Inc. 
Aug.  6,  also  becoming  a  member  of  the  firm. 
In  radio  since  1929,  Mr.  Wilson  has  workeo 
with  NBC's  central  division,  CBS  Radio  Sales 
and  United  Press. 

SCOTT  BARLOW,  formerly  with  McCann- 
Erickson  Adv.,  New  York,  has  been  appointed 
editor  of  Sylvania  News  and  assistant  to  H. 

G.  Kronenwetter,  advertising  production  man- 
ager of  Sylvania  Electric  Products,  radio  tube 
division. 

WILLIAM  S.  HALSTEAD,  president  of  Hal- 
stead  Traffic  Communications  Corp.,  will  be- 
come consulting  engineer  for  Farnsworth  Tele- 
vision &  Radio  Corp.,  and  John  A.  Curtis. 
Halstead  v-p  and  chairman  of  management 
committee,  becomes  manager  of  Farnsworth 
Communications  Division,  in  Farnsworth  ac- 
quisition of  all  assets  of  Halstead  Co.  Hal- 
stead  key  personnel,  lab  and  manufacturing 
facilities  will  transfer  from  New  York  to  Fort 
Wayne.  Farnsworth  is  owner  of  WGL  Fori 
Wayne. 

HOWARD  K.  SMITH,  CBS  war  correspond- 
ent, is  vacationing  in  his  home  town,  New 
Orleans,  after  eight  years  abroad.  He  is  sched- 
uled to  return  to  the  Continent  in  the  fall  a^ 
CBS  staff  member. 

RICHARD  FEHR,  formerly  in  the  progran 
publicity  department  of  Benton  &  Bowles,  New 
York,  is  now  with  Doherty,  Clifford  &  Shen- 
field  as  publicity  director.  He  replaces  Robert 

H.  King,  who  resigned  last  week  because  oi 
poor  health. 

ALAN  WALLACE,  radio  producer  for  th< 
past  10  years  for  Procter  &  Gamble,  Wandei 
Co.,  General  Mills  and  A.  E.  Staley  &  Co. 
will  supervise  radio  for  Needham  Louis  & 
Brorby,  Chicago. 

LT.  COL.  ARTHUR  H.  SCHROEDER,  for  tht 

past  3%  years  on  active  Army  duty  with  Armj 
Airways  Communications  System,  is  on  ter 
minal  leave  pending  inactive  duty  Sept.  1 
Col.  Schroeder  served  for  18  months  in  th< 
European  theater.  He  is  expected  to  return  tc 
radio  law  practice  in  Washington  but  has  nd 
yet  announced  final  plans. 

SYLVANIA  HITS  NEW  HIGH 

CONSOLIDATED  sales  of  Sylvania  Electric 
Products  Inc.,  and  its  subsidiary,  Colonia 
Radio  Corp.,  reached  a  new  all-time  figure  o< 
$75,821,874  for  the  first  six  months  of  1945 
This  represents  an  increase  of  88%  in  sale: 
over  the  corresponding  period  of  1944. 

AMP  SIGNS  THREE 

THREE  stations  have  signed  new  music 
licensing  agreements  with  Associated  Music 
Publishers,  New  York,  and  nine  others  have 
renewed  their  contracts.  New  AMP  licensee: 
are  WGY  Schenectady,  WCAE  Pittsburgl 
and  WJTN  Jamestown.  Renewing  stations  are : 
KYA  KRE  KOCY  KFOR  WAAB  WEA1S 
WICC  WNAC  WSYR. 
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^  KOIN,  Portland,  Oregon 

for  its  showmanship  in  the  selling  of 

War  Bonds  through  the  KOIN  Million  Dollar  Club 


Arthur  B.  Church  {left),  president  of  KMBC,  accepts  from  his  longtime  friend  and  fellow  broadcaster  Charles 
W.  Myers,  president  of  KOIN,  a  certificate  of  membership  in  the  KOIN  MILLION  DOLLAR  CLUB.  The 
membership  was  extended  in  recognition  of  KMBC's  outstanding  achievements  in  War  Bond  promotion.  Since 
Mr.  Church  became  the  103rd  member,  the  Million  Dollar  Club 's  roll  call  has  reached  25U — and  is  still  growing. 


It  took  a  war  to  emphasize  the  importance  of 
radio  in  its  influence  on  our  mundane  existance. 
There  is  no  longer  any  question  that  in  radio, 
human  beings  have  their  most  effective  medium 
for  the  mass  transmission  of  ideas. 
When  the  call  went  forth  to  help  finance  this  nation's  war 
effort,  radio  stations  contributed  sound  selling  ideas  as  dis- 
tinctive and  ingenious  as  broadcasting  itself. 

A  standout  example  of  this  is  the  KOIN  Million  Dollar  Club 
which  week  after  week,,  since 
the  initial  broadcast  on  Feb- 
ruary 14,  1943,  has  made  its 
business  the  selling  of  War 
Bonds.  Those  who  have  been 
responsible  for  the  bond  sale 
of  at  least  one  million  dollars 
are  honored  in  a  weekly  night- 


time live  talent  production — unique  in  itself  among  War  Bond 
shows. 

To  arrive  at  the  accumulative  effort  of  American  broadcast- 
ers in  serving  this  nation  at  war,  one  has  only  to  multiply  the 
accomplishments  of  KOIN  by  the  individual  efforts  of  all  radio 
stations — for  each  in  its  own  way  has  participated.  As  an 
example  of  this,  KMBC  of  Kansas  City  was  one  of  the  first 
to  install  a  full-time  war  activities  department  to  assure  max- 
imum effectiveness  for  backing  up  over  here  those  over  there. 

Yes,  a  word  of  acclaim  from  nation's  leaders  is  sweetmusic  to 
the  ears,  but  it  is  the  grass  root  appreciation  of  the  people  them- 
selves—their sons  and  daughters  on  the  firing  line — in  which 
broadcasting  finds  its  real  satisfaction  of  a  job  being  well  done! 


MBC 


OF  KANSAS  CITY 

Free  &.  Peters,  Inc. 


Of  Course— KMBC-FM—  an  extra  service  at  no  extra  cost 
SINCE  1928  -  BASIC  CBS  AFFILIATE   FOR   MISSOURI  AND  KANSAS 


"KLZ  gets  results,"  is  Concensus  of 
Denver  Merchants  Who  Know  It  Best! 


KLZ  NEWS  SPONSORS  GET  RESULTS! 


SAYS  FRED  DAVIS;" It  is  somewhat  of  a  record  for  a  newscast 
to  be  sponsored  seven  mornings  a  week  for  ten  whole  years , 
Naturally  we  are  sold  on  the  results  or  we  wouldn't  have  con- 
tinued our  sponsorship  since  September  1,  1935." 


KLZ  PROGRAM  SPONSORS  GET  RESULTS! 


SAYS  JOE  ALPERT:  "We  sold  over  1100  units  of  the  item  adver- 
tised. The  store  was  crowded  with  people  and  they  were  here 
because  they  listen  to  my  "Barn  Dance"  program  (over  KLZ) .  I 
know  this  is  true  because  we  had  the  customers  checked." 


KLZ  SPOT  ANNOUNCEMENTS  GET  RESULTS! 


SAYS  JACK  LOPATA:  "On  Tuesday  I  had  one  announcement  in  the 
form  of  a  test  as  to  the  pulling  power  of  KLZ.  The  response 
was  very  gratifying.  We  clocked  about  150  women  coming  into 
the  store  asking  for  this  particular  item,  all  due  to  KLZ." 


MORI  ADVERTISERS-LOCAL  AND 
NATIONAL-BUY  MORE  TIME  ON  KLZ 
THAN  ON  ANY  OTHER  DENVER  STATION 


Affiliated  in  Management  with  the  Oklahon 
Publishing  Co.  and  WKY,  Oklahoma  Chy 
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Below:  Tornado-struck  Farm  Home  in  Bureau 
County,  Illinois 


Force  ttWind 

PPWER 

P 101945  of  tlie 

AIR 

TORNADOES 
THREATEN 
DISASTER 

brings  relief 


Midwest  people,  on  farm,  in  city,  and  town,  have  such 
deep-rooted  confidence  in  "their"  radio  station. 
When  wind  or  war,  depression  or  disaster  make  a 
need,  WLS  responds.  And  so  "our  people"  respond 
when  we  ask  them  to  buy,  to  help  each  other  or  the 
nation,  or  to  write  a  million  letters  a  year.  A  John 
Blair  man  can  give  you  more  details  about  the  half- 
time  station  that  works  full-time  for  the  people. 


JLLY  tornadoes  leveled  homes,  threatened  crop  ca- 
lamity in  Bureau  County,  Illinois.  WLS  queried  at 
once  through  Prairie  Farmer  editors  on  the  scene  and 
learned  of  the  sharp  need  for  men  to  clear  debris  and 
restore  damaged  acres. 

First  WLS  broadcasts  described  this  need;  told  men 
where  and  when  to  meet.  650  men,  a  hundred  tractors 
came  to  help.  Later  broadcasts  brought  more  hundreds. 
In  a  week,  most  wreckage  was  cleared,  crops  and  live- 
stock back  under  control. 

Paul  V.  Dean,  Bureau  County  Farm  Adviser, 
counts  WLS  directly  responsible  for  more  than 
half  the  volunteer  workers. 

This  is  how  WLS  works  for  the  people  of  Midwest 
America,  and  has  for  twenty-one  years.  This  is  why 


BURRIDGE  D.  BUTLER,  President;  GLENN  SNYDER,  Manager.  50,000  watts,  890  KC,  American  Affiliate.  Represented  by  JOHN  BLAIR  &  COMPANY 
Affiliated  in  Management  with  KOY,  Phoenix,  and  the  ARIZONA  NETWORK  —  KOY,  Phoenix,  *   KTUC,  Tucson   *  KSUN,  Bisbee-towe//-Doug/os 


AND  IN  ST.  LOUIS- 


NEWS  AND  COMMENTARIES 

have  moved  steadily  upward  in  popularity  nationally. 
"News  and  Commentaries"  now  rank  second  in  daytime 


KXQK 


SAINT    LOUIS    1,  MISSOURI 
Owned  &  Operated  by  the  St.  Louis  Star-Times 
630  KC.  •  5000  WATTS  .  FULL  TIME  •  AMERICAN-BLUE  NETWORK 


TOPFLIGHT  NEWS  FEATURES 

Walter  Winchell 
Drew  Pearson 
Raymond  Gram  Swing 
Dr.  Bertram  L.  Hughes 
John  B.  Kennedy 
Leland  Stowe 
Gil  Martyn 
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Affiliated  with  KFRU,  Columbia,  Mo.  Represented  by  John  Blair  &  Company— Offices  in  New  York  •  Chicago  •  St.  Louis  •  Los  Angeles  •  San  Francisco 
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It  is  not  always  the  costliest  lure  that  gets  the  best 
results!  It's  just  a  matter  of  giving  listeners  what 
they  want.  And  that's  what  WSIX  does.  Best  proof 
of  it  is  that  81.5%  increase  in  WSIX's  all-day 
average  Hooper  for  the  two  years  ending  in  Jan- 
uary! Here  is  what  WSIX  offers:  The  best  daytime 


Hooperating  of  any  Nashville  station.  Top  shows 
of  both  AMERICAN  and  MUTUAL  networks.  Excel- 
lent coverage  at  very  low  unit  cost  ...  In  the  thriv- 
ing middle  Tennessee  area  covered  by  WSIX, 
more  than  a  million  potential  buyers  await 
your  "plug". 
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Business  Briefly 


i  AflAWWWIWWWW1 

Closed  Circuit 


WESTINGHOUSE  airborne  relay  plan  may 
become  international  in  scope,  with  really  no 
limit  to  its  possibilities.  Later  developments 
may  cover  complete  transoceanic  communica- 
tions, including  television  relay.  Shortage  in 
international  broadcast  frequencies  also  would 
be  eliminated,  since  frequencies  which  are 
plentiful  would  be  used  instead  of  waves  below 
25  mc,  which  are  tight. 

BY  THE  TIME  this  appears,  FCC  Chairman 
Paul  A.  Porter  and  Commissioner  E.  K.  Jett 
will  have  made  a  flying  trip  to  Montreal  to 
discuss  with  Canadian  radio  authorities  co- 
ordination of  allocations  for  all  services 
(Closed  Circuit,  July  30).  They  left  by  Army 
plane  Aug.  10  and  were  to  have  returned  today 
(Aug.  13). 

DISCOUNT  those  rumors  about  Owen  D. 
Young,  GE  board  chairman  and  one  of  prime 
movers  of  network  radio  through  original  or- 
ganization of  RCA-NBC,  as  new  stockholder 
in  or  head  of  American  Broadcasting  Co. 

NOTE  TO  second-guessers  who  believe  Mar- 
shall Field  may  have  interest  in  newly-formed 
Associated  Broadcasting  Corp. — Clem  J.  Ran- 
dau,  vice-president  of  Field  Enterprises  and 
business  manager  of  the  Chicago  Sun,  has  told 
Broadcasting:  "This  organization  has  no 
present  or  future  intention  of  becoming  finan- 
cially interested  in  the  Associated  Broadcast- 
ing Corp."  He  acknowledged  that  an  "attempt 
was  made  to  interest  us". 

COL.  WILLIAM  S.  PALEY,  CBS  president  on 
leave  as  radio  Psychological  Warfare  chief  in 
ETO,  won't  be  back  Sept.  1  as  expected  but 
probably  will  arrive  later  in  month.  He  has 
been  asked  to  stay  in  Europe  to  greet  broad- 
casters' mission  and  explain  radio  in  war 
theater. 

SECOND  postponement  in  the  sale  of  WINS 
New  York  by  Hearst  to  Crosley  Corp.  (now 
owned  by  Aviation  Corp.)  wouldn't  be  surpris- 
ing. Now  set  for  Aug.  20,  hearing  entails  addi- 
tional work  by  FCC  staff  after  Crosley  sale  to 
Avco  was  approved  and  legal  department  is 
tied  up  on  FM  Rules  &  Regulations  plus  Cros- 
ley-Avco  opinions  for  majority  and  minority. 

BRIG.  GEN.  ELLIOTT  ROOSEVELT  may  re- 
turn to  the  air  as  a  commentator,  when  he  is 
discharged  officially  from  the  Army  on  Aug. 
15.  Wm.  Morris  Agency  will  handle  the  show. 

REPORTS  persist  in  political  circles  that 
President  Truman  will  recommend  to  Congress 
this  fall  complete  reorganization  of  the  Gov- 
ernment, entailing  wholesale  slashing  of  agen- 
cies and  commissions,  including  the  FCC.  Lat- 
est speculation  is  that  economic-minded  Sena- 
tors and  Representatives  will  recommend  that 
he  should  abolish  the  FCC  and  appoint  an 
Administrator  of  Communications,  to  func- 
tion under  Commerce  Dept.  or  new  Com- 
(Continued  on  page  78) 


co nun  a 

Aug.  14:  FMBI  Board  meeting,  WTMJ-WMFM 

studios,  Milwaukee. 
Aug.  20:  Hearing  before  FCC,  sale  of  WINS 

New  York  by  Hearst  Radio  to  Crosley  Corp. 
Sept.  3:  Inter-American  Radio  Conference, 

Rio  de  Janeiro. 
Oct.  7:  FCC  begins  action  on  pending  FM, 

AM  and  TV  applications. 
Oct.  23:  Clear  Channel  Hearings  before  FCC, 

Washington. 

Bulletins 

EXPANDING  its  regional  network  throughout 
the  Mississippi  Valley,  North  Central  Broad- 
casting System,  headed  by  John  W.  Boler,  has 
transferred  Bill  Ware  from  Chicago  office  as 
account  executive  to  newly-created  post  of 
western  division  sales  manager.  Former  gen- 
eral manager  of  KWFC  Hot  Springs,  Ark., 
until  he  joined  North  Central  May  1,  Mr.  Ware 
will  have  charge  of  all  territory  west  and  south 
of  Cleveland,  including  Pacific  Coast. 

Network  earlier  named  Arthur  Simon,  for- 
mer WPEN  Philadelphia  general  manager,  as 
national  sales  manager  with  headquarters  in 
Empire  State  Bldg.,  New  York.  Peggy  Strick- 
land, formerly  associated  with  Motion  Picture 
Adv.  Service,  New  York,  has  been  appointed 
to  the  North  Central  New  York  sales  staff. 

H.  R.  BAUKHAGE,  American  news  analyist, 
will  cover  Nazi  war  criminal  trials  slated  to 
start  in  late  September  in  Nuremberg,  Ger- 
many. He'll  do  his  Baukhage  Talking  co- 
operative program,  1-1:15  p.m.,  Monday-Fri- 
day, twice  weekly,  another  commentator  fill- 
ing two  periods  and  guest  taking  fifth  dur- 
ing his  absence.  Baukhage  was  in  Germany 
when  Nazis  invaded  Poland  and  broadcast  a 
description  from  Reich  chancellory.  He  served 
overseas  in  World  War  I. 

SEEK  BOULDER  AM 

NEW  LOCAL  OUTLET  on  1450  kc,  250  w 
power,  unlimited  time  for  Boulder  City,  Nev., 
is  requested  in  application  filed  with  FCC  last 
week  by  Boulder  City  Broadcasting  Co.  Hold- 
ing interest  in  new  firm  are  Calvert  C.  Appel- 
gate,  secretary-treasurer  (19.5%),  member  of 
technical  staff  of  KFWB  Los  Angeles;  Edward 
W.  Clark  (39%),  president  and  principal 
owner  of  Southern  Nevada  Power  Co.,  also  in- 
terested in  Southern  Nevada  Telephone  Co., 
and  Albert  E.  Cahlan,  vice-president  (19.5%), 
half-owner  of  Las  Vegas  Review  Journal. 

RMA  NAMES  HORLE 

LAWRENCE  C.  F.  HORLE,  New  York  con- 
sulting engineer,  prominent  in  development  of 
radio  industry,  has  been  appointed  chief  engi- 
neer of  the  Radio  Manufacturers'  Assn.,  Dr. 
W.  R.  G.  Baker,  engineering  department  direc- 
tor, has  announced.  Mr.  Horle  will  have  charge 
of  the  engineering  department,  including  RMA 
data  bureau  and  related  activity. 


SINATRA  FOR  OLD  GOLDS  •  P.  Lorillard 
Co.,  New  York    (Old   Gold  cigarettes)  will 
sponsor  Frank  Sinatra  for  39  weeks,  starting 
Sept.  12  on  full   CBS  network,  Wednesday, 
9-9:30  p.m.  EWT,  replacing  Detect  &  Collect.  1 
Agency,  Lennen  &  Mitchell,  continues  5-year 
option   on   Sinatra's   services,  negotiated   by  ' 
Mann  Holiner,  L&M  v-p  in  charge  of  radio. 
Old  Gold's  Sunday  series  on  NBC,  Meet  Me  at 
Parley's,  10:30-11  p.m.  EWT,  has  been  ex-  i 
tended  an  additional  13  weeks  starting  Sept.  16. 

WOR  SALES  UP  •  A  50%  increase  in  amuse-  , 
ment  and  retail   advertising  on  WOR  New 
York  in  the  last  year  is  reported  by  Eugene 
S.  Thomas,  WOR  sales  manager. 

SUPER  SUDS  ON  TV  •  Colgate-Palmolive- 
Peet  Co.,  Jersey  City,  will  sponsor  a  Tuesday 
evening  dramatic  variety  program  for  Super 
Suds  on  WARD,  DuMont  television  station  in 
New  York,  starting  in  September.  Series  will 
be  produced  by  Wm.  Esty  &  Co.,  New  York, 
agency  for  Super  Suds. 

KIP  EXPANDS  •  Kip  Ointment  Corp.,  Los 
Angeles  (sunburn  ointment),  adding  to  west- 
ern states  schedule,  on  Aug.  15  starts  for  52  f 
weeks  spot  campaign  on  these  Arizona  sta- 
tions: KTAR  KVOA  KYUM  KYCA  KGLU 
KWJB.  Agency,  Dean  Simmons  Adv.,  Holly- 
wood. 

POST  TOASTIES  ON  MBS  •  General  Foods 
Corp.,  New  York  (Post  Toasties),  on  Sept.  15 
starts  House  of  Mystery  for  52  weeks  on  240 
Mutual  stations,  Saturday,  12  noon-12:30  p.m. 
Agency,  Benton  &  Bowles,  New  York. 

INTERNATIONAL  PLANS  •  International 
Harvester,  Chicago,  has  appointed  McCann- 
Erickson,  New  York,  to  handle  its  advertis- 
ing. Account  formerly  was  with  Aubrey,  Moore 
&  Wallace,  Chicago.  Network  show  will  be 
used. 

POWERFUL  COAST  TV 

ONE  OF  WORLD'S  highest-powered  tele- 
vision stations  is  planned  by  Don  Lee  Broad- 
casting System  atop  Mt.  Wilson,  California, 
Thomas  S.  Lee,  Don  Lee  president,  disclosed. 
Application  is  being  filed  with  FCC  for  a 
40-kw  visual  transmitter  5,800  feet  above  sea-  i 
level  which,  combined  with  low-operating  fre- 
quency,  will  eliminate  interference  from  sur- 
rounding hills,  he  explained. 

General  Electric  will  build  transmitter,  soon 
as  freezes  are  off.  New  project  will  bring  Don 
Lee's  television  investments  to  well  over'  $1,- 
500,000.  Network  has  operated  W6XAO  on 
Mt.  Lee  since  Dec.  31,  1931,  and  plans  to  make 
its  present  video  station,  KTSL,  the  powerful 
outlet.  W6XAO  will  be  used  as  TV  relay  sta- 
tion and  studio  site. 

LERCH  TO  WEAF 

DON  LERCH,  former  farm  director  of  KDKA  ! 
Pittsburgh  and  staff  member  of  the  Dept.  of  | 
Agriculture,  has  been  appointed  farm  director 
of  WEAF  New  York  starting  today  (Aug. 
13).  He  will  broadcast  the  station's  Modern 
Farmer  program  each  weekday  6  to  7  a.m. 
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What's  more  fun  than  reading 
other  people's  mail? 


(Here's  a  sample  of  Miss  580'sj 


More  than 
40,000 
women  are  members 
of  the 
Women's  580  club 
Heard  daily  over 
WCHS 
at  4:30  p.  m. 


5000 
WATTS 


June  13,  1945 
Route  No.  1 
Spencer,  W.  Va. 

Hi,  Miss  580: 

I  wrote  you  not  so  long  ago  and  gave  my  brother's  ad- 
dress and  asked  if  some  of  the  club  members  would 
write  to  him.      Miss  580,  we  have  received  a  letter 
from  him  saying  he  has  been  getting  about  15  letters 
a  day  from  girls  everywhere  and  has  been  answering 
all  he  has  time  to. 

He  is  awfully  busy  now,  he  writes,  so  tell  all  the 
girls  who  write  him  to  take  things  easy  for  he'll 
write  as  soon  as  he  can;  and  we,  Mother  and  I,  wish 
we  could  thank  each  and  everyone  of  them  personally. 
But  since  we  don't  know  their  names  and  addresses 
I  am  writing  to  the  club  and  asking  you  to  read  this 
letter  over  the  air  so  the  girls  who  took  time  to 
write  will  know  we  thank  each  and  everyone  of  them. 
He  now  has  five  Bronze  stars. 

Well,  I  have  been  busy  raising  a  garden.     It  is 
pretty  now  and  I  plan  to  can  lots  of  fruit  and 
vegetables  this  year.     I  visited  some  of  the  stores 
that  sponsor  our  program  while  I  was  in  Charleston, 
but  unfortunately  didn't  have  time  to  come  up  and 
see  the  program  broadcast. 

My  sister  has  a  baby  now.    He  is  only  two  and  a  half 
months  old  and  his  name  is  David  Eugene.    Mother  has 
him  spoiled  already.     Well,  I'll  not  send  a  house- 
hold hint  or  recipe  now  but  will  soon.     I  had  better 
close  for  now  but  will  write  more  the  next  time. 

A  Faithful  Member, 

(signed)  Miss  Lola  Mae  Holcomb 


CBS 
580  KC 


CHARLESTON,  W.  VA. 


John  A.  Kennedy,  Pres. 
(on  leave  U.  S.  Navy) 

ROADCASTING    •    Broadcast  Advertising 


Howard  L.  Chernoff 
Managing  Director 
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SEATTLE  •  TACOMA 


SEATTLE -With  America's 
Third  Largest  Income  Per  Capita 


Seattle  is  the  hub  of  the  rich  Pacific  Northwest  market.  In  size 
it  is  important,  being  the  17th  city  in  the  United  States.  But  its 
consumer  income  is  astonishing,  amounting  to  over  $2,280  a 
year  per  person  —  the  third  highest  in  the  country.  Where  the 
average  American  has  $1.00  to  spend,  your  prospect  in 
Seattle  has  over  $1.95. 

KIRO  is  the  only  50,000-watt  station  in  this  rich  market  ...  it 
brings  Columbia  Programs  to  Seattle  and  the  Pacific  Northwest. 


THE  PACIFIC  NORTHWEST'S 

MOST  POWERFUL  STATION 

50,000  Watts 

\iacoma6  niflU 

710  kc 

CBS 

Represented  by 

I  *? icwdly  Station 
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JACK  STECK 


becomes  Program 
Director  of  WFIL 


Once  again  WFIL  leads  the  way  in  progressive  radio  station  operation.  Believ- 
ing that  radio  entertainment  is  largely  show  business,  WFIL  appoints  as  its 
Program  Director,  Jack  Steck— a  master  showman. 

Jack  Steck  has  been  a  vaudevillian,  a  stock  company  juvenile,  author  and  pro- 
ducer  of  two  successful  plays,  and  master  of  ceremonies  at  famous  night  clubs. 
Steck  started  in  radio  in  the  "crystal  set"  era.  Since  that  time  he  has  produced 
and  directed  many  "big  time"  radio  programs  and  stage  presentations. 

Looking  to  the  future — when  television  brightens  every  radio  home,  Steck's 
vast  experience  in  producing  shows  of  wide  visual  appeal  will  be  turned 
toward  the  presentation  of  outstanding  video  programs. 


Jack  Steck  currently  produces,  directs  and  emcees  "Hayloft  Hoedown"  coast-to- 
coast  American  Broadcasting  Company  program  Saturdays  at  10:30  PM  E.W.T. 


IN  PHILADELPHIA 

WFIJ. 

MEANS  PROGRESS 
and  PUBLIC  SERVICE 


Represented  Nationally  by  THE  KATZ  AGENCY 
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THE  FRANK  SINATRA  SHOW 


\ 


originates  at  KNX... 

Ozie  Waters  &  His  Guitar 


LOS  ANGELES 
50,000  WATTS 


•  When  Sinatra  sings,  dream  castles  sprout  all  over  the  continent, 
from  Fort  Kent,  Me.,  to  Calexico,  Calif.,  and  Blaine,  Wash.,  The  Voice 
is  America's  No.  1  wholesaler  of  what  Shakespeare  called  "such  stuff 
as  dreams  are  made  on."  Frank  is  also  No.  1  wholesaler  of  Max 
Factor's  romantic  products  for  embellishing  the  exteriors  of  gals  and 
interiors  of  dream  castles. 

And  when  Sinatra  sings,  it  takes  the  nicest,  smoothest,  most  pro- 
fessional technical  skill  to  transmit  the  exquisite  shadings  of  his  voice 
to  the  air.  Technical  skill  is  where  CBS  and  KNX  live;  superlative 
technical  skill  is  what  The  Voice  gets. 

But  this  skill  -  famous  from  c.  to  c.  —  is  not  confined  to  network 
programs.  Local  KNX  productions  get  the  same  flawless  treatment. 

Prove  it  by  listening,  for  instance,  to  Ozie  Waters.  Ozie  sings 
Western.  He  specializes  in  large,  wide  rumpled  plains,  and  in  skies 
spattered  with  stars.  Ozie  merchandises  his  own  brand  of  dream 
material  in  the  early  morning,  and  it  has  a  lot  to  do  with  the  fast  sales 
of  Musterole  in  these  parts. 

There's  quite  a  gap  between  Frank  and  Ozie  in  the  nature  of  their 
products,  sponsors,  audiences,  and  selling-appeals.  But  each  audience 
gets  its  own  favorite  at  his  best  —  because  Columbia-in-Hollywood 
offers  studio  technique  that  has  never  been  beaten. 

KNX  can  build  a  successful  program  idea  for  you.  KNX  producers 
will  handle  it  as  top-priority  in  skill.  KNX  engineers  will  deliver  it 
to  the  whole  of  Southern  California  bright  as  new.  To  start  this 
profitable  operation,  call  us  —  or  Radio  Sales  —  or  both. 


Columbia  Station  for  All  Southern  California 


■  A 
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Ever  see  a  station  whose 
daytime  Hooper  "share  of 
audience"  averages 

49.0%! 

Perhaps  ... 

...  but  how  about  a 
city  where  the  daytime 
"sets-in-use"  averages  [ 

21.8*1 

N  07  .  .  . 

.  .  .  then  look  at 
Lincoln  -  -  we  feel  it's  a 
rare  result  in  a  market  of 
over  100,000  population. 

In  Fact, 

KFOR  has  80%  more 
daytime  audience  according 
to  Hooper  than  the  next 
highest  station. 

*  If  you're  interested  in 
ratings,  just  multiply  "seis- 
in -  use"  b  y  "share  o  f 
audience." 


Feature  of  the  Week 


Represented  by  Edward  Pefry  Co.,  Inc 


SURPLUS  material  expected  to  be 
had  practically  for  the  asking  as 
soon  as  a  falling  off  of  war  re- 
quirements floods  the  market  may, 
through  necessity,  entirely  revolu- 
tionize broadcasting  and  allied  arts 
if  there  is  a  repetition  of  the  his- 
tory of  the  first  World  War. 

"The  beginning  of  radio  as  we 
know  it  was  not  an  accident,"  ac- 
cording to  Fran- 
cis Conrad, 
American  west- 
ern division 
station  relations 
manager  and  a 
faculty  member 
of  the  recent 
McClatchy 
Broadcasting 
Co.  Summer  Ra- 
dio School  at 
KFBK  Sacra- 
mento. Mr.  Con- 
rad is  the  son  of 
the  late  Dr. 
Frank  Conrad, 
general  engineer 
and  oldest  West- 
inghouse  e  m- 
ploye. 

Westinghouse 


Egg-Dropper 

TEN-MINUTES  before  news 
was  released  of  pilot  who 
dropped  first  atomic  bomb  on 
Japan,  WBT  Charlotte  con- 
tacted parents  of  Maj. 
Thomas  W.  Ferbee  Jr.,  and 
rushed  them  to  studio.  In 
subsequent  interview  Mrs. 
Ferbee  mentioned  how 
"Tommy"  as  a  small  boy  was 
always  careless  about  bring- 
ing the  eggs  in  from  the 
barn,  usually  dropping  at 
least  one.  Maj.  Ferbee 
dropped  the  biggest  egg  ever 
dropped  on  Hiroshima. 


days,  Wednesdays  and  Fridays.  I 
was  studio  manager  and  property 
man. 

In  1922,  Francis  accompanied  his 
father,  who  is  credited  with  great 
discoveries  in  shortwave,  to  Lon- 
don where  Dr.  Conrad  demonstrat- 
ed that  shortwave  transmission  was 
not  limited  to  the  horizon. 

"Once  we  thought  a  shortwave 
was  16  feet,  now 
———————     we   measure  it 

in  centimeters," 
says  Mr.  Con- 
rad. "We  will 
have  learned 
more  about 
radio  when  this 
war  ends,  than 
we  did  in  World 
War  1.  Then  we 
learned  a  new 
use  for  an  exist- 


had  a  large 
stock  of  surplus  war  material 
which  it  wanted  to  put  into  use," 
he  relates.  "My  father  provided 
the  outlet  through  developing  his 
theory  that  radio  was  not  only  for 
point  to  point  communication  but 
for  mass  communication. 

"We  set  up  our  broadcasting  sta- 
tion in  our  garage  in  Pittsburgh  in 
1919.  I  was  the  program  director — 
that  is,  I  went  to  the  music  store  to 
get  the  records  and  carried  them  to 
the  garage.  We  broadcast  on  Mon- 


mg  communica- 
tion medium. 
That  new  use 
was  broadcast- 
ing. Now  we  are 
learning  of  mi- 
crowaves and 
television. 

"We  may  even 
be  as  naive  in 
our  knowledge  of  television  as  we 
were  at  one  time  in  shortwave.  The 
better  we  know  and  understand  a 
thing,  the  more  uses  we  find  for  it. 

"It  is  logical  for  radio  to  be  part 
of  the  educational  program.  Radio 
is  as  free  as  the  press  of  the  nation, 
having  all  the  privileges  of  the 
press  except  editorial  comment. 
Added  assurance  that  this  fredom 
will  be  maintained  is  seen  in  Pres- 
ident Truman's  insistence,  express- 
ed in  a  letter  just  made  public." 


Sellers  of  Sales 


H 


AL  Winter,  new  media 
director  of  Grant  Adv.'s 
New  York  office,  says  that 
four  networks  are  enough 
for  this  country  .  .  .  and  he  feels 
that  new  broadcast- 
ing chains  are 
doomed  to  financial 
failure. 

"The  costs  on  a 
full-fledged  network, 
like  any  of  the  four 
major  ones  we  now 
have,  would  be  pro- 
hibitive to  the  ad- 
vertiser," Hal  said. 
"Some  time  and 
space  buyers  seem 
to  think  that  there 
is  need  for  new  net- 
works because  of  the 
scarcity  of  time  on 
the  four  existing 
ones.  Me,  I  don't 
think  a  new  network 
could  make  a  go  of 
it." 

Hal,    who's  been 
since  last  May,  has  been  in  the 
radio   business   since   he  finished 


with  Grant 


Fishburne  Military  Academy  in 
Virginia  in  1931.  Hal  was  with  the 
Katz  agency,  national  station  repre- 
sentatives, for  about  2%  years  and 
then  went  with  WHN  New  York  as 
a  station  time  sales- 
man. 

For  more  than 
two  years  before  he 
joined  Grant,  Hal 
was  media  director 
of  Raymond  Spector 
Co.,  New  York. 

In  his  present  job, 
Hal  handles  all  me- 
dia buying  of  the 
New  York  office, 
which  includes  the 
supervision  of  all 
buying  for  Grant's 
foreign  accounts.  He 
has  four  assistants. 

In  1935,  Hall  mar- 
ried  Miss  Florence 
Maher.    They  now 
have  two  daughters, 
Pat  and  Pam,  and 
spend  their  winters  in  Kew  Gar- 
dens,   their    summers    at  Point 
Lookout. 


111 
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WILMINGTON 
DELAWARE 

NBC 

5000 


Basic  Station 


WATTS 

day  and  night 

Represented  by  — 

BAYMER 


KFOR 

;.'-,  •*  -   ■  -4.  -  <■  ' 


Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

i    Blue  and  Mutual  Networks 
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Studio  of  FM  Station  WLOU,  Detroit,  Michigan.  RCA  77-B  Microphones 
are  used  in  this  studio  and  RCA  88- A  Microphones  in  the  announce  booth. 


The  RCA  76-B  Consolette  in  the  control  room  of  WLOU.  Also 
shown  in  the  picture  are  the  RCA  70-B  Transcription  Turntables. 


uses 


Equipment 


from  Microphone  to  Men  no 


WLOU,  the  FM  Station  of  John  L.  Booth,  Inc., 
Detroit,  Michigan,  uses  RCA  equipment  through- 
out. In  the  studios  are  RCA  77-C  Microphones; 
in  the  control  room  are  a  76-B  Consolette  and 
70-B  Turntables;  in  the  transmitter  room  are  an 
RCA  FM-10-B  Transmitter  and  RCA  frequency 
and  modulation  monitors.  The  antenna  is  an 
RCA  Type  MI-7823-A  assembly. 
WLOU  is  a  sister  station  of  WJLB,  the  AM  station 


operated  by  John  L.  Booth,  Inc.  It  is  interesting  to 
note  that  WJLB,  like  hundreds  of  other  AM  sta- 
tions, is  also  completely  RCA  equipped.  Operators 
of  both  AM  and  FM  stations — and  station  appli- 
cants— can  make  reservations  right  now  for  early 
delivery  of  RCA  postwar  broadcast  equipment. 
For  information  on  our  Broadcast  Equipment 
Priority  Plan,  write  to  Broadcast  Equipment  Sec- 
tion, Radio  Corporation  of  America,  Camden,  N.  J. 


BUY  WAR  BONDS 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION     •     CAMDEN,  N.  J. 
IN  CANADA,  RCA  VICTOR  COMPANY  LIMITED,  MONTREAL 

Antenna  of  WLOU  is  an  RCA  Type  MI-7823-A,  mounted 
on  the  top  of  the  Eaton  Tower  in  downtown  Detroit. 


The  transmitter  of  WLOU  isan  RCA  Type  FM-10-B  (Wkiv)  Transmitter. 
Other  RCA  equipment  includes  frequency  and  modulation  monitors. 


wYoo  can't  say  nobody  loves  yon! 
WE  love  yon;  F&P  loves  yon!" 


0  If  anybody  in  your  Media  Department  is  rapidly  (or  even 
slowly)  going  nuts  with  over-work,  over-pressure,  over- 
detail — why  not  remind  him  about  Free  &  Peters? 

Yes,  we  make  our  living  by  selling  time  on  the  good  stations 
at  the  right.  But  the  best  way  we've  ever  found  to  sell  time 
is  to  learn  the  advertiser's  problems,  and  then  to  turn  in 
and  do  whatever  research,  study,  and  head-or-footwork  is 
indicated  to  help  that  advertiser  over  his  hurdles.  How  about 
letting  us  earn  your  confidence — that  way? 

FREE  &  PETERS,  mc 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGE-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FABGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  BAPDJS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN   .    .  MTNNEAPOLIS-ST.  PAUL 

WMBD  FEOBIA 

BSD  ST.  LOUIS 

WFBL  SYBACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  BALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BBOWNSVnXE 

KBIS  COBPUS  CHBISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL    TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

and  WBIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan  NEW  YORK:  444  Madison  Ave.  DETROIT:  645  Griswold St.  SAN  FRANCISCO:  1 1 1  Sutter  HOLLYWOOD:  6131  Hollywood  ATLANTA:  32 ->  Palmer  Bldg. 
Franklin  6373  Plaza  5-4130  Cadillac  1880  Suiter  4353  Hollywood  2  1  5  1  Main  5667 
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Radio  Brings  Jap  Surrender  Offer  First 


World  Hears  News 
Before  Formal 
Proposal 

"We  surrender!" 

The  Japs  turned  to  radio  to  tell 
the  United  Nations  that  they  would 
meet  the  Potsdam  demands  if  their 
Emperor's  person  and  position  were 
held  inviolate. 

That  was  7:36  a.m.  Friday,  Aug. 
10,  a  day  that  became  V-J  Day  for 
many  peace-anxious  people  from 
Iwo  Jima  to  Piccadilly. 

But  the  Big  Four  did  not  receive 
formal  proposals  of  peace  from  the 
Japanese  until  later  in  the  day  al- 
though the  world  knew  of  the  Nip- 
ponese broadcast.  And  while  cele- 
brants hailed  the  end  of  the  war, 
while  news  broadcasters  and  com- 
mentators hovered  anxiously  over 
telephones,  news  machines  and 
monitoring  receivers,  high  Govern- 
ment officials  met — and  kept  mum. 

Radio  at  Fore 

Radio  helped  convince  the  Ger- 
man people  their  military  might 
could  not  withstand  the  onslaught 
of  the  Allied  armies.  Radio  played 
an  important  part  in  telling  the 
Japanese  people  continued  fighting 
was  futile.  And  it  was  radio — 
American  commercial  radio — that 
carried  rapidly  moving  develop- 
ments to  the  people  of  the  United 
States  last  week. 

First  the  atomic  bomb.  Russia's 
declaration  of  war  against  Japan. 
President  Truman's  personal  report 
on  the  Potsdam  Conference  on  the 
eve  of  the  Japanese  surrender  ac- 
ceptance. President  Truman  made 
his  report  to  the  people  and  to  the 
world — by  radio. 

CBS  First 

First  network  to  flash  the  first 
brief  bulletin  on  Japan's  acceptance 
of  the  Potsdam  declaration  was 
CBS,  which  opened  early  Aug.  10 
to  broadcast  the  news  at  7:42:30. 

Allan  Jackson,  CBS  news  an- 
nouncer, first  read  the  flash  on 
WABC,  New  York  CBS  station. 
Jackson  broke  into  Arthur  God- 
frey's local  program,  airing  the  bul- 
letin at  7:36:30,  just  a  few  seconds 
after  it  came  in  on  the  United  Press 
Radio  wire. . 

CBS,  which  usually  opens  at  8 
a.m.,  started  its  broadcasting  day 
with  the  flash  and  then  began  call- 
ing in  foreign  and  domestic  corre- 
spondents. 

Other   networks   broadcast  the 


THIS  PHOTO  of  a  sinking  Jap  craft  is  first  ever  to  be  transmitted  via 
radio  from  a  ship  in  the  Pacific  to  the  United  States.  It  was  sent  by 
facsimile  process  from  a  battleship  of  the  Iowa  class  lying  off  Japan's 
mainland  to  Guam  and  re-transmitted  to  San  Francisco  for  distribution. 


flash  at  8  a.m.,  normal  opening  hour 
for  American  and  NBC  but  an  hour 
early  for  Mutual.  By  opening  early, 
CBS  scored  a  17%  minute  network 
beat. 

Among  network  stations  in  New 
York,  however,  WOR-Mutual  ap- 
parently was  first  with  the  news. 
John  Gambling,  WOR  m.  c,  read 
the  bulletin  on  his  own  program  at 
7:36  even. 

WABC's  7:36:30  flash  was  sec- 
ond in  New  York,  with  American's 
WJZ  coming  in  third.  Stan  Shaw, 


m.  c.  on  Breakfast  in  Bedlam,  broke 
into  a  recording  of  "You're  a  Lucky 
Fellow,  Mr.  Smith"  to  read  the  flash 
at  7:36:52  a.m. 

WEAF's  Don  Goddard  was  on 
the  air  with  the  news  at  7:37  a.m. 
NBC's  New  York  office  got  the 
story  from  its  San  Francisco  office 
which  monitored  Tokio  radio. 

White  House  Watch 

Meantime,  however,  the  news 
wire  services  had  carried  the  flash 
into  virtually  every  radio  station 


Radio's  Participation  in  World  War  II 


(Chronology  from  Sept.  12,  1938 
through  May  7,  1945,  was  printed 
in  Broadcasting,  May  7). 
May  11 — Radio  adopts  victory 
themes  in  celebration  of  V-E  Day 
at  time  and  talent  expenditure  of 
estimated  $1,000,000.  Censorship 
code  relaxed  drastically,  permitting 
return  of  man-in-the-street-type  of 
program. 

May  .18 — Leading  delegates  of 
UNCIO  conference,  San  Francisco, 
stress  radio's  future  responsibility 
in  campaign  to  prevent  war. 
May  25 — New  Selective  Service 
policies  announced  by  Gen.  Lewis 
B.  Hershey  leave  broadcasters  vir- 
tually safe  from  further  inroads  by 
draft  boards.  Future  calls  confined 
almost  entirely  to  men  under  30. 
June  2 — Navy  Radio  Section  public 
relations  reorganized  into  two  units 
— radio  services  and  programming. 
Radio  programming  under  Lt. 
Comdr.  Charles  E.  Dillon,  USNR, 


and  services  under  Lt.  Comdr.  J. 
Harrison  Hartley,  USNR. 
June  4 — War  Production  Board  re- 
moves restrictions  on  production  of 
transmitter  antennas  and  permits 
construction  and  alterations  costing 
up  to  $1,000.  Previous  limitation 
was  $200. 

June  11 — WPB  Chairman  Krug 
tells  House  Appropriations  Com- 
mittee that  construction  bans  will 
be  lifted  on  V-J  Day. 
June  11 — Study  by  Curtis  Publish- 
ing Co.  reveals  three  out  of  five 
prospective  appliance  buyers  plan 
to  purchase  radios  two  years  after 
they  become  available. 
June  11 — D.  Harold  McGrath,  su- 
perintendent, U.  S.  Senate  Radio 
Gallery,  writing  in  Broadcasting, 
says  UNC'IO  found  radio  winning 
equal  rights  with  all  other  news 
media. 

June  16 — Two  radio  overseas  cor- 
(Continued  on  page  72) 
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in  the  country  and  early-morning 
listeners  heard  the  news  through 
their  local  stations. 

Network  correspondents  were 
dispatched  to  the  White  House  in 
Washington  to  augment  skeleton 
staffs  already  on  duty.  Arrival  of 
Secretary  of  State  Byrnes,  other 
Cabinet  members  and  high  Govern- 
ment officials  was  reported.  Regu- 
lar schedules  were  tossed  out  both 
by  networks  and  local  stations. 
Commercials  were  cancelled  as 
radio  gave  the  nation  meager  bite 
of  information  as  developments  un- 
folded. 

American,  first  and  only  network 
to  call  in  its  Berlin  correspondent 
Friday  morning,  had  Donald  Coe  on 
the  air  shortwave  from  the  German 
capital  at  8:18  a.m.,  and  again 
during  the  Correspondents  at  Home 
and  Abroad  broadcast  8:30-8:45 
a.m. 

American  reported  that  attempts 
to  reach  network  correspondents  in 
the  Pacific  failed,  but  the  three 
other  networks  apparently  had  no 
technical  difficulties.  Chungking, 
Guam,  Okinawa,  Manila — all  were 
heard  from  on  the  various  nets 
except  American. 

CBS  and  American  resumed  nor- 
mal schedules  shortly  after  the 
10:38-10:40  bulletin  on  President 
Truman's  denial  of  official  knowl- 
edge of  the  Jap  offer.  NBC  and 
Mutual,  however  stayed  with  news 
and  commentary,  discussions,  etc., 
through  the  entire  morning. 
Regular  Schedules  Out 

Immediately  following  its  net- 
work flash  at  7:42:30,  CBS  put  on 
Harry  Clark  in  New  York  who  read 
news  service  bulletins  as  they  came 
in. 

All  four  networks  led  off  with 
the  first  flash  and  as  many  adds  as 
they  had  received  by  8  a.m.  The 
chains  then  threw  out  their  regular 
program  schedules,  substituting 
news,  commentary  and  roundups. 

By  8:04  a.m.  CBS  had  Farns- 
worth  Fowle  from  Moscow  on  the 
air,  probably  the  first  network  for- 
eign correspondent  to  be  called  in 
shortwave.  Fowle  led  off  the  World 
Roundup  which  lasted  15  minutes 
and  included  Don  Pryor,  Chung- 
king; Ed  Murrow,  London;  Joe  Mc- 
Caffrey, Washington,  and  Allan 
Jackson,  New  York. 

Starting  at  8  a.m.,  NBC  had  a 
30-minute  news  and  local  reaction 
roundup.  Lief  Eid  in  Washington 
was  first  on  the  broadcast,  followed 
by  George  Thomas  Folster,  Guam; 
Joe  R.  Hainline,  Pacific  Fleet,  and 
(Continued  on  page  72) 
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Broadcasting  Role  In  Pacific  Is  Big  One 


Used  Against  Foe 
At  Home  and  on 
War  Front 

RADIO — the  sound  behind  the 
fury  that  licked  Japan — can  look 
over  its  war  ledger  now  with  assur- 
ance that  it  measured  up. 

Radio's  many  facets  were  em- 
ployed against  the  enemy.  In  the 
field,  convoys  moved  and  men 
marched  at  commands  voiced  by  ra- 
dio. At  home,  radio  helped  to  build 
purpose  among  the  people,  recruited 
armies  of  fighting  men  and  work- 
ing men,  sold  war  bonds,  solicited 
blood  donors,  performed  its  myriad 
tasks  with  determination. 

Radio's  dollar  sacrifice  doubtless 
did  its  part  in  saving  lives,  too.  In 
the  seven  war  loan  drives,  it  con- 
tributed these  amounts  in  time  and 
talent  :  1,  $3,500,000;  2,  $7,095,000; 
3,  $12,000,000;  4,  $12,800,000;  5, 
$11,000,000  6,  $11,250,000;  7,  $23,- 
513,740.    That  totals  $81,158,742. 

The  total  war  effort  contribution 
of  American  broadcasting  has  been 
$543,902,500. 

Civilians  who  knew  nothing  of 
war,  but  something  of  the  radio 
art,  were  recruited  by  thousands  at 
the  outset  of  hostilities.  Many  of 
them  contributed  their  skills  to  Ra- 
dar, and  to  other  military  convey- 
ances of  the  art  which  were  des- 
tined to  hasten  the  day  of  victory. 

Were  Fighters,  Too 

Others  from  broadcasting  be- 
came fighting  men  in  the  field,  or 
combat  correspondents  carrying 
their  microphones  with  them.  To 
name  a  few  is  to  honor  them  all. 

There  was  Ens.  Thomas  A.  Mc- 
Clelland, chief  engineer  on  leave 
from  KLZ  Denver,  killed  in  action 
Dec.  7,  1941. 

There  was  Irving  Strobing,  who 
tapped  out  on  a  radio  telegraph  key 
the  final  message  from  Corregidor: 
"Get  this  to  my  mother.  Mrs.  Min- 


nie Strobing,  605  Barbey  St.,  Brook- 
lyn, N.  Y.  They  are  to  get  along 
OK.  Get  in  touch  with  them  as  soon 
as  possible.  Message.  My  love  to 
Pa,  Ma,  Joe,  Sue,  Mac,  Gerry,  Joy 
and  Paul.  Also  to  all  family  and 
friends.  God  bless  'em  all,  hope  they 
be  there  when  I  come  home.  Tell 
Joe  wherever  he  is  give  'em  hell  for 
us.  My  love  to  you  all.  God  bless 
you  and  keep  you.  Love.  Sign  my 
name  and  tell  Mother  you  heard 
from  me." 

Incidentally,  Joe  "gave  'em  hell". 
He  was  with  MacArthur's  forces 
when  they  returned  to  the  Philip- 
pines. Irving  is  said  now  to  be  in 
a  prison  camp  in  Japan. 

Lt.  Col.  A.  A.  Schechter,  now  di- 
rector of  news  and  special  events 
for  Mutual,  designed  and  operated 
the  famed  radio  ship  Apache  which 
first  flashed  news  of  the  return  to 
the  Islands. 

Lt.  Col.  Jack  Harris,  long  as- 
sistant chief,  Radio  Division,  Bu- 
real  of  Public  Relations,  War 
Dept.,  now  in  the  Pacific  as  radio 
officer  on  Gen.  MacArthur's  staff, 
successor  there  to  Schechter. 

Col.  Thomas  Lewis,  commandant 
of  the  Armed  Forces  Radio  Service, 
the  far-flung  GI  network  in  the 


Pacific — manned  by  former  radio 
men,  feeding  entertainment  and  in- 
formation to  fighting  men  in  the 
Pacific  even  now  over  scores  of  sta- 
tions. 

Some  With  OWI 

There  are  the  untold  scores  of 
former  broadcasters  who  turned 
their  talents  to  the  Office  of  War 
Information  for  the  psychological 
warfare  campaign  against  the  Jap- 
anese enemy.  They  broadcast  over 
myriad  transmitters  leased  to  them 
by  private  owners,  built  other  in- 
stallations to  strengthen  their 
hands. 

The  war  began  with  a  radio  voice 
— with  Bert  Silen,  then  of  KZRH 
Manila  and  others  like  him  telling 
America  that  Jap  planes  were  at- 
tacking. Silen  who,  when  liberated, 
returned  to  the  air  with  his.  casual 
"As  I  was  saying  when  so  rudely 
interrupted.  .  .  ." 

And  the  war  appeared  to  be  end- 
ing with  a  radio  voice — this  one 
with  a  Japanese  accent,  speaking 
from  Nippon  and  offering  surren- 
der. 

American  Expeditionary  Station 
Noumea  was  the  first  AFRS  sta- 
tion to  be  opened  in  the  South  Pa- 
cific. This  was  established  on  Feb. 


1,  1944,  followed  shortly  after  by 
AES  Guadalcanal  on  March  22, 
Munda  on  April  3  and  Bourgain- 
ville  on  April  15. 

In  August  1944  new  studios  were 
were  completed  at  Pearl  Harbor 
and  Guam  to  expedite  transmission 
of  news  from  the  Central  Pacific. 
Other  studios  are  being  built  now 
at  Manila.  At  Palau  in  September 
1944  was  the  first  attempt  to  han- 
dle radio  from  the  scene  of  opera- 
tions. 

Pioneer  correspondents  would 
"hitch-hike"  to  the  front  on  what- 
ever transportation  was  available, 
spend  a  day  getting  a  story,  then 
spend  three  days  getting  back  to 
a  place  from  which  they  could  send 
their  dispatches.  It  was  not  as  in 
Europe  where  distances  were  shore 
and  facilities  available. 

Armed  Services  Help 

Cooperating  to  the  utmost,  the 
armed  services  granted  use  of  their 
stations  as  soon  as  established, 
rigged  up  broadcasting  apparatus 
aboard  battleships  and  special 
ships. 

Much  in  the  way  of  new  equip- 
ment was  devised  and  methods  for 
(Continued  on  page  73) 


Radio  Kept  Secret  of  Atom  Bomb 


America     Heard  First 
Of  Its  Success  On 
Air  Waves 

By  JACK  LEVY 

RADIO  suppressed  and  radio  re- 
vealed. 

The  biggest  story  of  all  time — 
the  harnessing  of  atomic  energy — 
was  as  notable  for  the  success  with 
which  secrecy  was  maintained  for 
two  long  years  as  for  the  astonish- 
ment with  which  hundreds  of  mil- 
lion  of  listeners  throughout  the 


Drawn  for  Broadcasting  by  Sid  Hix 
only  newly-located  sources  of  supply  permit  me  to  offer  these 
genuine  Jap  souvenirs  at  such  a  low  price  .  .  ." 


world  learned  that  science  had  con- 
centrated the  power  of  the  universe 
into  a  small  package.  The  revela- 
tion that  the  cosmic  energy  of  cre- 
ation had  its  baptism  in  destruc- 
tion did  not  detract  from  the  full 
realization  of  the  far-reaching  po- 
tentialities of  the  discovery  toward 
a  better  world. 

Radio  people,  not  everybody  but 
enough  of  them  to  tell  the  world, 
knew  about  the  atom  story.  They 
knew  about  the  experiments  at  Oak 
Ridge  and  Richland  and  Alamo- 
gordo.  But  whenever  they  checked 
their  stories  for  "security"  they 
were  asked  not  even  to  mention  the 
word  "atom".  They  complied. 

Price  Comment 

In  praising  radio  and  the  press 
for  their  cooperation  on  the  atomic 
bomb  development,  Byron  Price,  di- 
rector of  the  Office  of  Censorship, 
said:  "When  you  stop  to  think  that 
a  great  many  reporters  and  com- 
mentators knew  what  was  going 
on  at  Oak  Ridge  and  the  other 
plants  which  are  working  on  the 
process  and  still  abided  by  the  re- 
quests of  this  office,  it  gives  you 
some  idea  of  the  part  all  played  in 
keeping  the  thing  a  secret."  OC 
issued  its  first  request  to  withhold 
news  on  atomic  energy  in  June 
1943.  Since  that  time  it  has  been 
necessary  to  repeat  the  request 
only  once.  There  had  been  only  a 
few  minor  violations,  none  of 
which  was  deliberate,  Mr.  Price 
disclosed. 

Radio    stations    in  Tennessee, 


Washington,  and  New  Mexico  prac- 
ticed admirable  restraint  in  keep- 
ing mum  on  the  enormous  plants 
in  their  states  in  which  thousands 
of  workers  had  signed  "for  the  du- 
ration" and  to  which  trainloads  of 
materials  had  entered  but  from 
which  nothing  tangible  seemed  to 
emerge.  In  fact,  the  stations  even 
recruited  manpower  for  the  plants, 
contributing  spot  announcements 
calling  for  men  for  "a  very  im- 
portant project,  vital  to  the  war 
effort". 

When  the  lid  was  finally  taken 
off  by  President  Truman's  an- 
nouncement Monday  that  the  first 
atomic  bomb  had  been  dropped  on 
Hiroshima,  radio  too  let  out  a 
blast,  releasing  the  pent-up  emo- 
tions of  more  than  two  years  of 
silence.  Of  course,  the  networks 
broke  into  all  commercial  programs 
to  break  the  news.  Special  pro- 
grams were  quickly  arranged  to 
explain  the  phenomena  of  atomic 
power  to  the  listeners.  Prominent 
scientists  and  science  authorities 
were  interviewed  by  commentators.  I 
Pickups  from  Oak  Ridge  and  other  < 
points  were  made  to  bring  the  lis-  j 
tener  close  to  the  centers  of  pro- 
duction of  the  atomic  bombs.  Pro- 
grams made  prior  to  the  "freeze" 
of  the  atom  story  were  resurrected  I 
and  rebroadcast. 

Following  its  initial  bulletin  at  I 
11:15  a.m.  on  Aug.  6,  CBS  repeated 
the  news  with  additional  material 
throughout  the  day.  At  4:30  p.m. 
on  Feature  Story,  Harry  Marble 

(Continued  on  page  71) 
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Airborne  Relays  for  FM,  TV  Confirmed 


Skv  Transmitters 
Would  Blanket 
Nation 

By  ROBERT  K.  RICHARDS 

STRATOVISION! 

That's  the  proposed  "atomic 
bomb"  of  broadcasting. 

Westinghouse  Electric  Corp.,  in 
cooperation  with  the  Glenn  L.  Mar- 
I  tin  Co.,  has  announced  the  new 
science.  Airborne  transmitters,  if 
!  tests  to  be  conducted  are  success- 
;  ful,  will  blanket  the  nation  with 
|  FM  and  television  signals. 

Broadcasting  exclusively  re- 
ported the  development  Aug.  6.  At 
|  a  press  conference  in  New  York's 
|  Waldorf-Astoria  Thursday,  Walter 
Evans,  Westinghouse's  vice-presi- 
dent in  charge  of  radio,  confirmed 
the  report  and  enlarged  upon  it. 

Also  attending  the  New  York 
conference,  at  which  were  gath- 
ered several  hundred  writers,  were 
Glenn  L.  Martin,  president  of  the 
company  bearing  his  name,  and  A. 
W.  Robertson,  chairman  of  the 
board  of  Westinghouse,  both  of 
whom  expressed  confidence  in  the 
possibilities  of  Stratovision. 

Coast  to  Coast  TV,  FM 

"If  as  successful  as  all  our  spe- 
cific information  and  ultra-short- 
wave experience  indicates  it  will 
|  be,"  Mr.  Evans  said,  "Stratovision 
j  would  make  coast-to-coast  televi- 
sion and  FM  broadcasting  possible 
j  at  a  reasonable  cost  and  would  per- 
mit these  services  to  be  broadcast 
to  even  isolated  farm  homes  many 
years  ahead  of  any  previously  sug- 
gested system." 

Mr.  Evans  revealed  that  West- 
inghouse has  filed  application  with 
the  FCC  for  permission  to  make 
actual  flight  tests.  It  is  understood 
that  applications  are  for  one  FM 
and  four  television  channels. 

Stratovision,  discovered  by  a  27- 
year-old  scientist  and  developed  by 
the  pioneer  manufacturing  com- 
pany, envisages  the  simultaneous 
service  of  four  television  programs 
and  five  FM  programs  to  78%  of 
the  U.  S.  population.  Relay  trans- 
mitters would  be  flown  in  specially- 


CHARLES  E.  NOBLES,  27  (cen- 
ter) of  Paris,  Tex.,  had  the  bright 
idea  for  Stratovision  while  flying 
over  his  native  state  in  December, 
1944.  He  was  recruited  by  West- 
inghouse Electric  Corp.  in  1939 
during  a  nationwide  search  for 
young  engineering  talent.  With  him 
are  Walter  Evans  (left),  vice 
president  in  charge  of  radio  for 
Westinghouse,  and  William  K.  Ebel, 
vice  president  in  charge  of  engi- 
neering, Glenn  L.  Martin  Co. 

designed  Martin  monoplanes  on 
prescribed  circle  courses  at  an 
'over-weather'  elevation  of  30,000 
feet. 

Signals  would  be  spread  over 
211-mile  ground  radials  from  each 
plane.  Each  plane  would  be  accom- 
panied on  its  eight-hour  shift  by  a 
sister-ship,  for  use  only  in  case  of 
emergency. 

Each  flying  transmitter  house 
would  accommodate  a  flight  crew 
of  three  plus  six  radio  technicians. 
Eating  quarters,  a  galley  and  a 
lounge  would  be  included  in  the 
plane  equipment.  Four  planes 
would  be  assigned  to  each  small- 
circle  area,  the  latter  identified  by 
Mr.  Evans  as:  New  York,  Pitts- 
burgh, Chicago,  Kansas  City,  Cur- 
tis, Neb.,  Leadville,  Col.,  Salt  Lake 
City,  Los  Angeles,  Durham,  N.  C, 
Atlanta,  Memphis,  Dallas,  Sacra- 
mento, and  Portland,  Ore.  The  first 
eight  of  these  would  be  sufficient 
to  provide  a  coast-to-coast  network 
service,  he  said. 

Data  on  Stratovision  was  placed 
before  the  FCC  during  its  delib- 
erations on  allocations.  Commis- 
sioners, it  was  understood,  accept- 
ed it  as  a  feasible  venture  scien- 


tifically, but  expressed  grave  doubts 
as  to  its  social  implications. 

Commissioners  foresaw,  among 
other  things,  the  possible  dissolu- 
tion of  ground-bound  networks. 
They  foresaw  numerous  changes  in 
regulatory  procedures.  Some  ques- 
tion was  raised  as  to  the  advisa- 
bility of  putting  so  much  power  in 
the  hands  of  one  organization.  No 
doubt  was  expressed  by  any  Com- 
missioner, it  was  said,  that  experi- 
mental licenses  would  be  forth- 
coming. 

In  New  York,  officials  said  that 
a  Stratovision  plane  probably 
would  cost  about  $500,000,  equipped 
for  service.  Westinghouse  spokes- 
men would  make  no  predictions  as 
to  the  part  the  company  would 
take  in  the  consummation  of  the 
plan.  That  depended,  they  said, 
on  the  decision  of  the  FCC — 
whether  the  system  should  be  oper- 
ated by  individual  broadcasters,  by 
networks  or  as  a  common  carrier. 

As  a  manufacturer  of  video  re- 
ceivers, however,  and  an  owner  of 
television  stations,  Westinghouse 
doubtless  would  profit  from  in- 
creased receiver  sales,  more  rapid 
development  of  television  and  fees 
on  its  Stratovision  rights. 

The  first  test  airborne  operations 
probably  will  be  conducted  over 
Baltimore,  where  Martin  and  West- 
inghouse plants  are  located. 

The  young  man  who  projected 
the  Westinghouse-Martin  plan  is 
Charles  E.  Nobles,  Texas-born  ra- 
dar expert.  Of  it,  he  said  Thurs- 
day: "Programs  would  be  origi- 
nated in  conventional  ground  stu- 
dios connected  with  plane  trans- 
mitters by  special  beamed-type 
ultra-shortwave  radio  link,  much 
like  those  used  in  radar.  Similarly 
beamed  plane-to-plane  connections 
would  be  employed  to  form  the  na- 
tionwide high-altitude  relay  net- 
work. 

Choice  of  Programs 

"The  only  advange  in  mounting 
several  transmitters  in  the  same 
plane  is  to  provide  greater  choice 
of  programs  and  for  economy  of 
operation,  since  each  transmitter 
would  function  as  a  separate  sta- 
tion." 

Mr.  Nobles,  taking  Pittsburgh  as 
an  example,  said  that  it  would  take 


11  50  kw  ground  transmitters  to 
perform  the  coverage  job  of  a  sin- 
gle Stratovision  plane.  And  since 
each  plane  will  serve  four  televi- 
sion and  five  FM  programs,  it 
would  take,  he  estimated,  44  tele- 
vision transmitters  and  55  FM 
transmitters,  plus  approximately 
33  relay  stations.  The  operating- 
cost  for  one  Stratovision  station  is 
estimated  at  $1000  per  hour.  Equiv- 
alent ground  coverage,  it  was  said, 
would  cost  $13,000  per  hour. 

Mr.  Nobles  claimed  greater  econ- 
omy for  Stratovision  by  virtue  of 
the  decrease  in  required  power  for 


Stratovision 

What  it  is:  A  system  for 
relaying  FM  and  television 
signals  through  airborne 
transmitters  flying  at  30,000- 
foot  elevations. 

Who  proposes  it:  Westing- 
house Electric  Corp.  in  co- 
operation with  The  Glenn  L. 
Martin  Co. 

What  they  claim:  That 
Stratovision  will  accelerate 
creation  of  a  program  distri- 
bution network  for  TV  and 
FM;  expedite  sales  of  televi- 
sion receivers;  reduce  time 
required  to  build  nationwide 
television  service;  give  the 
art  to  small  urban  and  rural 
areas  before  any  other  sys- 
tem thus  far  conceived;  has- 
ten the  day  of  very  high  fre- 
quency color  television;  in- 
crease the  source  of  program 
material;  clarify  video  im- 
ages. 


emission  as  the  antenna  height  is 
increased.  "One  kilowatt  of  power 
will  be  sufficient,"  he  noted,  "to 
provide  a  useful  signal  throughout 
the  422-mile  range  of  an  antenna 
located  30,000  feet  in  the  air.  Thus 
power  to  operate  all  nine  transmit- 
ters and  all  monitoring  and  relay- 
ing equipment  can  be  provided  by 
each  plane's  engines." 

Remarking  that  best  reception 
requires  that  the  antenna  of  each 
receiver  have  directional  charac- 
teristics and  be  pointed  directly 
toward  the  transmitter  antenna, 
(Continued  on  page  75) 


THIS  IS  the  coverage  pattern  claimed  for  a  14-station  Stratovision  net- 
work. Fourteen  "flying  transmitters"  (left)  will  blanket,  it  is  claimed, 
;  78%  of  U.  S.  population  with  FM  and  TV  signals.  Each  station's  plane, 
flying  at  30,000  feet  (center),  casts  signals  over  a  108,000  square  mile 
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area.  At  right,  a  Stratovision  plane — almost  as  large  as  the  B-29, 
equipped  with  nine  transmitters,  manned  by  a  crew  of  three,  plus  six 
radio  technicians.  Planes  would  fly  in  pairs  so  one  could  take  over  to 
maintain  service  should  the  other  develop  trouble  of  any  kind. 
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New  Radio  Construction  Begins  October  7 


FCC  Gives  60-Day 
Notice  Prior 
To  Thaw 

RADIO'S  GREATEST  construc- 
tion boom,  entailing  hundreds  of 
new  stations  and  vast  improvements 
to  present  facilities  at  a  cost  of 
millions  of  dollars,  was  started  on 
its  way  last  week  when  the  FCC 
disclosed  it  would  begin  acting  on 
applications  in  the  pending  files  on 
Oct.  7. 

In  a  Statement  of  Policy  issued 
Tuesday,  the  Commission  an- 
nounced the  60-day  period,  prior  to 
full-force  construction  activities  as 
promised  last  January,  began  with 
issuance  of  the  statement  on  Aug.  7. 
More  than  800  applications  for  new 
facilities  in  the  pending  files  will 
be  processed.  The  60-day  period  for 
"filing  and  processing  of  new  ap- 
plications" prior  to  action  on  those 
in  the  pending  files  is  under  way. 

Applications  Roll  In 

Within  24  hours  after  the  Com- 
mission's policy  was  made  public, 
applications  began  rolling  in.  By 
Friday  the  secretary's  office  was 
literally  swamped  with  applications 
for  new  FM,  AM  and  television 
stations  and  request  for  improve- 
ments in  existing  standard  stations. 

Conservative  estimates  place  the 
number  of  applications  expected  in 
the  next  60-day  period  at  well  over 
1,000.  These  are  expected  to  include 
some  500  applications  for  new  FM 
stations  and  a  like  number  for  im- 
provements of  present  AM  outlets. 

The  war's  end  will  not  affect  the 
60-day  waiting  period,  but  the  big 
thaw  is  on,  so  far  as  broadcasting 
is  concerned.  By  Oct.  7  consider- 
able new  construction  should  be 
ready  to  begin  and  by  the  end  of 
the  year  wide  building  activity 
should  be  under  way,  manpower 
conditions  permitting. 

The  Commission  expects  that 
construction  started  the  latter  part 
of  this  year  "can  be  completed 
within  the  normal  period  of  a  con- 
struction permit  without  unreason- 
able difficulty."  War  Production 
Board  has  advised  the  FCC  that 
materials  for  new  facilities  in  all 
categories  "will  begin  to  become 
available  within  the  next  few 
months". 

486  Commercial  FM 

Pending  in  the  FCC  files  are  ap- 
plications for  486  commercial  FM 
stations,  25  educational  outlets,  180 
for  standard  facilities  and  125  for 
commercial  television  stations. 

Applications  will  be  granted 
strictly  on  merit,  according  to  FCC 
Chairman  Paul  A.  Porter.  Speak- 
ing before  the  Federal  Communica- 
tions Bar  Assn.  last  January,  Mr. 
Porter  declared:  "FM  and  televi- 
sion grants  will  not  be  made  on  a 
first-come,  first-served  basis.  We 
hope  that  in  most  communities 
there  will  be  enough  channels  for 
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all  qualified  FM  applicants;  where 
that  is  not  the  case,  grants  will  be 
made,  after  hearing,  to  those  best 
qualified — not  to  those  under  the 
wire  earliest."  That  policy  remains 
unchanged. 

When  the  60-day  period  expires 
Oct.  7  the  FCC  staff  is  expected  to 
have  a  number  of  applications 
processed  and  ready  for  FCC  ac- 
tion. Although  WPB  has  informed 
the  Commission  that  it  does  not 
know  for  sure  the  quantities  and 
types  of  materials  which  will  be 
available  by  Oct.  7,  it  was  learned 
that  with  the  Pacific  war  nearing 
an  end  and  military  cutbacks  in- 
creasing, both  the  WPB  and  FCC 
anticipate  that  quite  a  few  new 
stations  will  be  completed  or  well 
under  way  before  1946. 

May  File  Amendments 

Under  the  new  Statement  of  Pol- 
icy, applicants  will  not  be  required 
to  show  they  have  the  necessary 
equipment  on  hand,  as  was  the  case 
under  the  freeze  order.  Applica- 
tions for  new  stations  in  communi- 
ties without  primary  service,  non- 
commercial educational,  experimen- 
tal and  developmental  services,  and 
changes  in  equipment  required  by 
the  Commission  are  not  affected  by 
the  60-day  order.  The  FCC  will 
continue  to  act  on  such  applications 
without  delay  as  in  the  past. 

Procedure  outlined  in  the  Com- 


Books  May  be  Opened 
At  Commission's 
Discretion 

(Financial  Rule  Text,  Pages  32,  3i) 
INTEREST  of  the  FCC  in  how 
much  money  broadcasters  are  mak- 
ing and  who  determines  their  pro- 
gram policies  is  reflected  in  the 
new  financial  rules  &  regulations, 
adopted  Aug.  2  [Broadcasting, 
Aug.  6]. 

Although  financial  reports,  net- 
work and  transcription  contracts 
and  other  business  affairs  of  sta- 
tions were  declared  closed  to  pub- 
lic inspection,  the  Commission  may, 
in  its  discretion,  open  all  such  rec- 
ords for  inspection  upon  written 
request.  The  FCC  also  may  declare 
any  or  all  of  its  own  records  "con- 
fidential" and  close  them  to  the 
public. 

No  Dissension 
There  was  no  dissension  over 
adoption  of  Sections  1.301-1.304  on 
financial,  ownership  and  other  re- 
ports of  licensees.  The  vote  was 
unanimous.  Slight  amendments 
over  the  proposed  regulations 
[Broadcasting,  April  23]  were 
adopted  following  oral  argument 
last  May.  An  original  proposal  to 
require  licensees  to  report  the 
names,  residences  and  positions  of 
all  "operating  personnel  determin- 
ing station  policy"  was  changed  to 
read  "determining  program  policy". 


mission's  new  policy  provides  that 
applicants  whose  requests  were 
filed  prior  to  Aug.  7  may  file  such 
amendments  as  may  be  necessary  to 
reflect  new  or  changed  conditions 
from  those  stated  in  applications. 
At  the  termination  of  the  60-day 
period  consideration  will  be  given 
these  amended  applications  in  the 
"ordinary  course  of  business".  The 
Commission  also  will  give  consid- 
eration to  "conflicting  applications 
filed  during  this  60-day  period". 

On  applications  which  have  been 
designated  for  hearing,  but  have 
not  yet  been  heard,  the  FCC  will 
not  announce  hearing  dates  until 
after  Oct.  7.  Applicants  may  file 
amendments  prior  to  that  time. 

With  reference  to  applications 
which  have  been  heard  and  the  rec- 
ords closed,  applicants  are  asked 
to  advise  the  FCC  before  Oct.  7 
of  "any  changes  which  may  have 
occurred  reflecting  upon  matters 
of  evidence  introduced  into  the 
record".  Copies  of  such  notifications 
also  must  be  served  on  other  par- 
ties to  the  proceedings. 

No  FM  or  television  applications 
can  be  processed  until  the  Commis- 
sion adopts  new  Rules  &  Regula- 
tions and  Standards  of  Good  Engi- 
neering Practice,  both  of  which  are 
pending  [Broadcasting,  Aug.  6]. 
Last  week  Commissioners  met  daily 
with  members  of  the  FCC  legal 
and   engineering   departments  on 


FM  Rules  &  Regulations. 

Because  of  the  widespread  inter- 
est in  the  proposed  regulations  and 
the  unanimous  opposition  of  broad- 
casters to  certain  proposals,  the 
Commissioners  were  understood  to 
be  studying  the  three-day  hearing 
record  before  making  final  deci- 
sion. Best  indications  Friday  were 
that  the  FM  Rules  &  Regulations 
won't  be  ready  for  another  week 
or  10  days — possibly  a  fortnight. 
Standards  Approved 

Engineering  standards  for  both 
FM  and  television  already  have 
been  approved  by  joint  FCC-indus- 
try engineering  committees.  A  sub- 
committee is  working  on  proposed 
facsimile  standards.  The  Commis- 
sion is  expected  to  adopt  the  FM 
and  TV  standards  with  few,  if  any, 
amendments. 

Pending  adoption  of  the  FM  and 
television  Rules  &  Regulations,  the 
Commission  legal  and  engineering 
staffs  already  are  working  on  the 
180  applications  for  standard  sta- 
tions in  the  pending  files,  but  one 
question  remains  unanswered.  Will 
the  FCC  be  able  to  process  expe- 
ditiously the  816  applications  in 
the  pending  files  plus  another  an- 
ticipated 1,000  during  the  next  60 
days  ? 

So  far  no  additional  engineering 
or  legal  help  has  been  added.  Be- 
fore the  Commission  can  employ 
(Continued  on  page  65) 


FCC  Can  Reveal  Business  Record 


In  its  brief  filed  last  spring  the 
NAB  suggested  the  FCC  might  well 
substitute  the  word  "program"  for 
"station"  since  "this  more  clearly 
reflects  the  Commission's  purpose." 

Despite  opposition  from  industry 
to  filing  interim  reports  on  changes 
in  management  and  program  direc- 
tors, the  Commission  adopted  Sec- 
tion 1.303  (b)  which  provides  that 
licensees  must  file  within  30  days 
on  Form  323A:  Any  change  in 
capitalization  or  organization;  any 
change  in  officers  and  directors  or 
in  operating  personnel  determin- 
ing program  policy;  any  transac- 
tion affecting  the  ownership,  direct 
or  indirect,  or  voting  rights  of 
licensee's  stock;  any  change  in  the 
officers,  directors  or  stockholders  of 
a  corporation  other  than  licensee 
holding  interests  in  the  licensee 
corporation. 

Opposition  of  the  Television 
Broadcasters  Assn.  to  reporting 
verbal  agreements  in  writing  went 
for  naught.  The  FCC  insists  on 
knowing  about  all  such  agreements, 
Col.  W.  A.  Roberts,  counsel  for  the 
TBA,  during  oral  argument  pointed 
out  that  while  television  is  in  its 
developmental  stages,  agreements 
are  made  from  day  to  day,  in  some 
instances,  and  the  filing  of  such 
pacts  would  be  burdensome  to 
broadcasters  and  would  laden  the 
Commission  files  with  unnecessary 
data. 

Commissioner    C.    J.   Durr  re- 


mained adamant  in  his  fight  to  bare 
the  complete  records  of  broadcast- 
ers. He  voted  against  adoption  of 
an  amendment  to  Section  1.5  gov- 
erning "Inspection  of  Records."  He 
has  consistently  maintained  that 
the  public  cannot  properly  judge 
radio  unless  the  complete  business 
affairs  of  all  stations  are  made  pub- 
lic. Broadcasters  unanimously  op- 
posed opening  their  records,  charg- 
ing such  action  would  place  them 
at  disadvantage  with  other  media 
such  as  newspapers  and  magazines ; 
that  data  obtained  from  such 
records  would  be  of  interest  only 
to  those  having  ulterior  motives  or 
the  "idly  curious." 

No  Comparison,  Says  Durr 

Commissioner  Durr  couldn't  see 
that  radio  and  newspapers  had 
anything  in  common.  Newspapers 
and  magazines,  he  contended,  are 
"private"  while  radio  is  "public". 

While  the  Communications  Act 
provides  that  all  minutes  or  orders 
of  the  Commission  are  public  prop- 
erty and  Sec.  1.5(c)  of  the  new  reg- 
ulations declare  them  so,  the  FCC 
adopted  this  proviso:  "The  Com- 
mission may,  however,  either  on 
its  own  motion,  or  on  motion  of  j 
the  applicant,  permittee  or  licensee, 
for  good  cause  shown,  designate 
any  of  the  material  in  this  subsec- 
tion as  confidential." 

Most  of  the  Commission's  min- 
utes of  regular  meetings  have  been 
designated  as  "confidential". 
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4fa/  0£«fir  outlet! 


Now,  with  the  addition  of  two  new  AP  wires  to 
our  existing  three  from  UP  and  three  from  INS, 
Station  WHO  has  more  news-service  wires  than 
any  other  outlet  ( newspaper  OR  radio  station ) 
in  Iowa! 

And  more!  WHO  uses  journalistic  brains  instead 
of  paste-pots.  Every  news  item  on  the  air  is  com- 
pletely rewritten  by  a  staff  of  ten  experienced  news 
men  and  women,  from  the  thousands  of  items  that 
pour  in  from  our  eight  teletypes,  24  hours  a  day. 
WHO  reports  the  news  straight,  but  puts  it  into 
syntax  and  idiom  that  Iowans  prefer. 
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And  still  more!  All  WHO  newscasting  is  done  by 
news  specialists — never  by  announcers. 

Unnecessary  care  and  expense,  you  think?  Well, 
the  1944  Iowa  Radio  Audience  Survey  showed  that 
far  more  Iowa  people  prefer  WHO  newscasts  than 
prefer  all  other  newscasts  heard  in  the  state, 
combined!  (Incidentally,  even  among  urban  audi- 
ences who  have  newspapers  easily  available,  62.0% 
of  all  men  and  67.8%  of  all  women  interviewed 
"depended  most"  on  radio  for  their  news. 

In  other  words,  Better  Newscasting  is  another 
reason  why  Iowa  prefers  WHO! 

4*  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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ELECTION  of  A.  D.  (Jess)  WiUard  Jr.  as  executive  vice-president  and 
amendment  of  the  NAB  Code  held  attention  of  the  NAB  board,  meeting 
last  Monday  and  Tuesday  in  Washington.  Lower  row  (1  to  r) :  Dr.  Frank 
Stanton,  CBS;  G.  Richard  Shafto,  WIS;  John  J.  Gillin  Jr.,  WOW;  C.  E. 
Arney  Jr.,  NAB  secretary-treasurer;  J.  Harold  Ryan,  retiring  president; 
Justice  Justin  Miller,  who  becomes  president  Oct.  1;  Matthew  Bone- 
brake,  KOCY;  John  E.  Fetzer,  WKZO;  Leslie  C.  Johnson,  WHBF.  Upper 
row  (1  to  r):  T.  A.  M.  Craven;  WOL;  Hoyt  B.  Wooten,  WREC;  W.  B. 


Smullin,  KIEM;  G.  D.  Coleman,  WGBI;  Paul  W.  Morency,  WTIC;  Harry 
R.  Spence,  KXRO;  Clair  R.  McCollough,  WGAL;  William  B.  Ryan,  KFI; 
Hugh  B.  Terry,  KLZ;  F.  W.  Borton,  WQAM;  Campbell  Arnoux  WTAR; 
F.  M.  (Scoop)  Russell,  NBC.  Absent  were  Kolin  Hager,  WGY;  William 
B.  Way,  KVOO;  James  D.  Shouse,  WLW;  E.  L.  Hayek,  KATE;  latter  two 
because  of  illness.  Mr.  Way  couldn't  get  transportation  and  Mr.  Hager 
had  previous  commitments.  Attending,  but  absent  for  picture,  were  J. 
Leonard  Reinsch,  WSB,  and  Martin  B.  Campbell,  WFAA. 


NAB  Revises  Code,  Expands  Labor  Relations 

Names  Willard  to 
Aid  Miller;  Asks 
FMBI  Merger 


NAB  Standards  of  Practice  text 

on  page  68 
THE  NAB,  under  pressure  from 
within  its  ranks  and  from  the  FCC, 
has  abolished  its  Code  and  substi- 
tuted for  it  streamlined  Standards 
of  Practice. 

The  new  Standards  leave  deter- 
mination of  vital  "public  question" 
broadcasting  up  to  individual  man- 
agement. The  NAB  sets  forth 
guideposts.  It  gives  no  advice.  The 
Standards  do  not  distinguish  be- 
tween commercial  and  sustaining 
time  for  discussion  of  public  issues, 
as  did  the  old  Code. 

In  fact,  the  phrase  "controversial 
public  issues"  is  no  more.  The  new 
Standards  refer  to  programs  in 
this  category  as  "public  questions" 
and  suggests  that  broadcasters 
make  up  their  own  minds  about 
acceptance  of  such  fare.  And  the 
proviso  that  they  take  such  pro- 
grams on  sustaining  basis  only, 
frowned  upon  by  the  FCC,  is  de- 
leted. 

FMBI  Merger  Sought 

Action  was  taken  at  a  two-day 
NAB  board  meeting  in  Washing- 
ton last  week.  At  the  same  time, 
provision  was  made  for  expansion 
of  the  association's  Labor  Rela- 
tions Dept.  A.  D.  (Jess)  Willard 
Jr.  was  named  executive  vice- 
president  of  NAB  and  an  invita- 
tion was  issued  to  FMBI  to  con- 
solidate with  NAB. 

Reactions  to  the  new  Standards 
was  varied.  Some  broadcasters 
thought  they  were  weak.  At  least 
ont  highly  placed  FCC  official  said 
thej  added  up  to  the  same  old  Code 
in  nasquerade.  Most  believed, 
however,  that  they  wei'e  well  ad- 
vised, because  they  placed  responsi- 
bility on  the  licensee. 

The  Rev.  Sam  Morris  of  San 
Antonio,    Tex.     ("The    Voice  of 


Temperance")  and  Henry  M.  John- 
son, attorney,  of  Louisville,  Ky., 
who  have  fought  for  equal  time  on 
a  commercial  basis  with  beer  and 
wine  advertisers,  hailed  the  revision 
as  a  victory  for  prohibitionists. 

The  board  adopted  recommenda- 
tions of  the  Presidential  Selection 
Committee  that  J.  Harold  Ryan  be 
retained  as  president  until  Oct.  1 
when  Justice  Justin  Miller  begins 
his  five-year  term  [Broadcasting, 
July  23].  Mr.  Ryan  agreed  to  re- 


main head  of  NAB  but  will  spend 
some  time  in  Toledo,  looking  after 
his  own  interests  as  vice-president 
and  treasurer  of  the  Fort  Industry 
Co.  after  more  than  three  years  in 
Washington. 

C.  E.  (Bee)  Arney  Jr.,  secre- 
tary-treasurer, will  guide  the  NAB 
until  Oct.  1  in  Mr.  Ryan's  absence, 
consulting  with  the  president,  how- 
ever, on  policy  matters.  Justice 
Miller  attended  last  week's  two- 
day  session   to   acquaint  himself 


with  the  board  and  its  functions. 

The  board  approved  "appropriate 
inaugural  ceremonies"  for  Justice 
Miller  in  early  October. 

Expansion  of  the  Labor  Rela- 
tions Dept.  was  on  recommenda- 
tion of  the  Labor  Executive  Com- 
mittee. The  board  authorized  ex- 
penditure of  $60,000  and  employ- 
ment of  a  fulltime  labor  relations 
director  and  staff.  Since  Lt.  Joe  L. 
Miller,  former  labor  relations 
(Continued  on  page  70) 


Willard  Learned  Radio  From  Mike  Up 


A.  D.  (Jess)  WILLARD  Jr.,  gen- 
eral manager  of  WBT  Charlotte, 
CBS-owned  50-kw  outlet,  on  Oct.  1 
becomes  executive  vice-president  of 
the  NAB.  following  his  election  last 
Tuesday  by  the  NAB  board,  meet- 
ing in  Washington.  The  newly- 
created  post  reportedly  will  pay 
him  $25,000  annually. 

Mr.  Willard,  widely-known,  suc- 
cessful broadcaster  who  learned 
the  business  from  the  microphone 
up,  takes  office  when  Justice  Justin 
Miller  assumes  the  NAB  presi- 
dency. Although  Justice  Miller's 
term  is  for  five  years,  Mr.  Willard's 
election  was  for  an  indefinite  pe- 
riod. 

Board  action  followed  unanimous 
recommendation  by  the  NAB  Presi- 
dential Selection  Committee,  headed 
by  Comdr.  T.  A.  M.  Craven.  Only 
one  dissenting  board  vote  was  cast 
and  that  by  a  director  whose  sta- 
tion is  a  CBS  affiliate.  His  reason 
— he  didn't  know  Jess  Willard  and 
he  wouldn't  vote  for  any  man  he 
didn't  know. 

Mr.  Willard's  radio  career  began 
in  1926  as  announcer  on  WCAO 
Baltimore,  while  he  was  with  the 
Baer  Publicity  Co.,  also  of  Balti- 
more. His  father's  efforts  to  make 
a  lawyer  of  Jess  were  fruitless  and 
after  a  brief  term  at  the  U.  of  Bal- 
timore young  Willard  decided  on  a 
business  career. 

.    In  1928  he  joined  WFBR  Balti- 


more as  announcer  and  two  years 
later  became  its  sales  manager.  In 
October  1932  Jess  went  to  WJSV 
Washington  (now  WTOP),  CBS- 
owned,  as  chief  announcer.  The 
following  January  he  was  named 
sales  manager  and  in  1936  was  ap- 
pointed assistant  to  General  Mana- 
ger Harry  Butcher  (now  Capt. 
Butcher,  USNR).  When  Capt.  But- 
cher was  elected  CBS  Washington 
vice-president  in  1937,  Jess  Willard 
was  named  WJSV  general  manager. 

Jess  was  transferred  to  Charlotte 
in  the  fall  of  1942  as  general 
manager  of  WBT.  Sale  of  the  sta- 


tion, brought  about  by  the  FCC  net- 
work regulations,  is  pending. 

Mr.  Willard  is  married  and  has 
two  sons.  He's  a  golf  enthusiast 
and  when  Washington  was  his  home 
he  was  active  in  civic  affairs. 

In  his  new  capacity  he  will  re- 
lieve Justice  Miller  of  considerable 
detail  at  NAB.  A  report  of  the 
selection  committee,  adopted  by  the 
board,  provides  that  the  executive 
vice-president  will  substitute  for 
the  president  at  district  meetings, 
have  supervision  of  headquarters 
and  the  NAB  staff. 


RADIO'S  BRIGHT  FUTURE  is  discussed  by  this  NAB  executive  trio 
(1  to  r):  J.  Harold  Ryan,  retiring  president;  Justice  Justin  Miller,  wh< 
becomes  president  Oct.  1;  A.  D.  (Jess)  Willard  Jr.,  executive  vice-president 
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Oil  Slick 


You  have  to  look  pretty  carefully  to  spot  the  oil 
floating  up  from  a  sunken  submarine,  on  the  surface  of 
the  water  in  that  picture  above. 

But  we've  made  it  pretty  easy  for  you  to  spot  how  to 
reach  more  people  for  the  lowest  radio  cost  in  one  of  the 
country's  great  markets  .  . .  Baltimore.  As  a  matter  of 
fact,  it's  the  country's  sixth  largest  city. 

To  tell  the  story  of  your  product  by  radio  in  the  city 
of  Baltimore  .  .  .  you  simply  put  the  Radio  Station 
W-I-T-H  at  the  top  of  your  budget  list. 


This  successful  independent  delivers  more  listeners- 
per-dollar-spent  than  any  other  station  in  this  five- 
station  town.  What  good  is  the  soundest  sales  copy . . . 
if  you  don't  make  sales  at  the  lowest  cost  ?  Stick  to 
W-I-T-H  in  Baltimore  and  customers  will  stick  with  you. 


k  WITH 


BALTIMORE,  MD. 

Tom  Tinsley,  President      •       Represented  Nationally  by  Headley-Reed 
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NOTICE' ALL  TIME  BUYERS! 


For  the 

THIRD 

Consecutive 

YEAR 

Manhattan  Soap  Co. 

Picks  the 

to  SELL  their 


The  Tobacco 
Network,  in c\ 

"A  PACKAGE  WITH  A  PUNCH"! 

*  ONE  CLEARANCE     *  ONE  BILL      *  ONE  SCRIPT      *  ONE  CONTACT 

EUGENE  P.  WEIL,  Commercial  Manager 
Box  1988  Raleigh,  N.  C. 

Represented  by  THE  WALKER  Company 


WGBR 
Goldsboro 

WGTC 
Greenville 

WHIT 

New  Rem 

WRAL 
Raleigh 

WGTM 
Wilson 


Y&R  PLANS  HEAVY 
SCHEDULE  ON  COAST 

WITH  STARTING  of  fall  radio 
season  and  heaviest  schedule  of 
any  advertising  agency  on  the 
West  Coast,  Young  &  Rubicam  Inc. 
has  realigned  its  production  staff 
personnel  to  handle  programs  ema- 
nating from  Hollywood,  according 
to  Glenhall  Taylor,  Hollywood  ra- 
dio director.  In  addition  to  a  five 
times  per  week  Pacific  Coast  strip, 
agency  will  originate  12  half-hour 
transcontinental  network  shows 
weekly  from  Hollywood. 

Ted  Bliss  has  been  assigned  to 
the  weekly  CBS  Fanny  Brice  show, 
with  Ned  Tollinger  taking  over 
that  assignment  on  CBS  Ginny 
Simms  show  starting  in  late  Sep- 
tember under  sponsorship  of  The 
Borden  Co.  Dave  Titus  has  been 
made  producer  of  CBS  Joan  Davis 
show,  sponsored  by  Lever  Bros, 
and  starting  Sept.  3.  He  will  also 
probably  double  on  What's  Doing 
Ladies?  sponsored  by  Hunt  Foods 
Inc.,  starting  Sept.  10  on  Ameri- 
can Pacific  stations. 

Walter  Bunker  will  produce  the 
NBC  Dinah  Shore  show.  Dave 
Elton  resumes  as  producer  on  CBS 
Ozzie  &  Harriet.  Edna  Best  con- 
tinues as  producer  of  Sherlock 
Holmes  on  MBS,  with  Mary  Harris 
having  a  similar  assignment  on 
CBS  General  Electric  House  Party. 
Carl  Moritz  handes  West  Coast 
cutins  on  CBS  We  The  People.  No 
producer  has  been  set  as  yet  on 
NBC  Eddie  Cantor  show  resuming 
in  late  Sept. 

Jack  Roche  having  returned  to 
New  York  on  assignment,  agency 
will  shift  one  of  its  home  office  pro- 
ducers to  Hollywood  to  handle  NBC 
Duffy's  Tavern,  resuming  Sept.  21. 


BURMA  FIREBALL 

Man  on  First  Is  Also 
 Man  on  Mike  


New  Ontario  Station 

CFOR  ORILLIA,  ONT.,  goes  on 
the  air  on  August  22  from  new 
studios  and  transmitter  located  in 
the  Loblaw  Bldg.,  Orillia.  CFOR 
is  the  former  CHPS  Parry  Sound, 
Ont.,  a  250  w  station,  which  has 
moved  from  the  war-boom  town  of 
Parry  Sound  [Broadcasting,  May 
21]  to  the  summer  resort  and  man- 
ufacturing town  of  Orillia.  Station 
has  authority  to  increase  power  to 
1  kw  as  soon  as  equipment  and 
new  frequency  are  available. 
CFOR  will  operate  on  1450  ke. 


NBC  Adds  Affiliates 

WGRM  Greenwood,  Miss.,  250  w 
on  1240  kc,  and  WMIS  Natchez, 
Miss.,  250  w  on  1490  kc.  will  join 
NBC  as  members  of  the  South 
Central  group,  bringing  the  total 
of  NBC  stations  to  155.  Both  sta- 
tions are  owned  by  P.  K.  Ewing 
who  is  also  manager  of  WJBW 
New  Orleans. 


Tobacco  Net  Election 

ELECTION  of  board  of  directors 
and  officers  of  the  Tobacco  Network 
Inc.  will  be  held  Saturday  (Aug. 
18)  at  the  annual  meeting  of  those 
officials  in  the  group's  central  office 
in  Raleigh,  N.  C. 


OUR  CANDIDATE  for  the  hottest 
thing  in  Burma  is  Sgt.  Gene  Kelly, 
who  used  to  announce  sports  for  the 
West  Virginia  network.  As  man- 
ager of  the  Armed  Forces  Radio 
Service  station  near  10th  Air 
Force  headquarters  in  Burma,  he 
arranges  to  put  the  boys'  local  base- 
ball games  on  the  air. 

Then  he  goes  on  the  air  with 
a  play-by-play  description — while 
playing  first  base  himself.  No,  it's 
not  done  with  mirrors;  he  uses  a 
chest  mike. 


Harold  Lloyd  Tozier 

HAROLD  LLOYD  TOZIER,  an- 
nouncer at  WJR  Detroit  for  the 
past  four  years,  died  August  3  in 
Art  Center  Hospital,  Detroit,  after 
an  appendectomy.  Mr.  Tozier  was 
m.c.  or  announcer  on  several  of 
WJR's  local  programs.  He  former- 
ly was  with  WTMJ  Milwaukee  and 
WHK  Cleveland.  Surviving  are  his 
widow,  Michael  Isabelle;  son,  Dex- 
ter Dean;  stepson,  John  Robert 
McCracken  Jr.  and  parents,  Mr. 
and  Mrs.  Warren  Tozier  of  Stevens 
Point,  Wis.  Temporary  burial  will 
be  in  Woodlawn  Cemetery,  Detroit; 
final  interment  at  Stevens  Point. 


Ship  Named  for  Treanor 

AIRPLANE  cargo  carrier  named 
in  memory  of  the  late  Tom  Treanor, 
war  correspondent  of  NBC  and  Los 
Angeles  Times,  will  be  launched  at 
South  Portland,  Me.,  on  Aug.  23. 
Mr.  Treanor  died  Aug.  21,  1944,  of 
injuries  received  in  a  tank  accident 
while  covering  the  advance  of  Gen. 
Patton's  Third  Army  near  Dreux, 
France.  His  widow  is  expected  to 
come  east  for  the  ship  launching. 


Address  KXEL  Group 

MERRITT  R.  SCHOENFIELD, 
assistant  general  manager;  Robert 
White,  director  of  public  service; 
Gene  Rouse,  program  director,  and 
Chris  Ford,  continuity  director,  all 
of  American  Broadcasting  Co.  cen- 
tral division,  are  to  address  a  group 
of  educators  and  parents  Aug.  20- 
22  at  radio  forum  sponsored  by 
KXEL  Waterloo,  la. 


Page  22    •    August  13,  1945 


BROADCASTING    •    Broadcast  Advertising 


How  to  win  a 
Triple  Parlay  in  Boston 


This  is  no  tout's  tip!  These  races  hove  already  been 

won.  WCOP  parlays  your  sales  bet  three  ways  — 

on  three  sure  things,  because  the  results  are  already  in. 

The  market  is  your  first  bet. 
Metropolitan  Boston  contains  2,350,514  people 
in  83  close- packed  cities  and  towns. 
Here  is  the  third  largest  financial  center,  with  a 
per  capita  purchasing  power  far  above  the  nation's 
average.  Home  radio  installations  are 
97%  —  highest  in  the  land. 
The  programs  match  the  market. 
WCOP  is  the  basic  Boston  outlet  of  the 
American  Broadcasting  Company  (formerly  the 
Blue  Network).  You  know  the  top  calibre  of  the 
network  programs — and  they  go  to  Greater  Bostonians 
exclusively  over  WCOP.  They're  in  company,  too, 
with  Boston's  favorite  local  shows: 
Hum  and  Strum,  Mildred  Bailey,  Virginia  Dwyer, 
Chet  Gaylord,  Mario  Mantini,  Girl  About  Town, 
Musi-Kids  Quiz,  The  Children's  Songbag, 
George  Graves  and  many  other  leading  local  lights. 
The  promotion  behind  these  shows  is  the 
busiest  in  the  business.  Newspapers,  magazines, 
radio,  outdoor,  transitads,  direct  mail  and  every  other 
existing  medium  are  luring  listeners.  And  we  don't 
stop  with  listeners.  Dealers,  clients  and  agencies 
get  a  continuous  story  about 
WCOP's  doings  in  the  Boston  market. 
This  triple  play  is  zipping  WCOP  into  the  big  time 
of  Boston  radio.  There  are  still  some  excellent 
availabilities  left,  for  both  programs  and  spots. 
Any  Katz  office  will  give  full  information. 


A  Cowles  Station  —  Exclusive  Boston 

American  Broadcasting  Co.  Outlet 

Costs  and  Availability  from  any  Katz  Office 


Rep,  Celler  Demands  that  FCC 
?Crack  Down'  on  Broadcasters 


TIME  TRAVELER... 


Though  man  flies  on  the  wings  of  time,  only 
through  ideas  can  he  project  himself  into 

future  time.  For  man's  ideas,  alone,  is  re- 
served the  gift  of  time  travel.  An  idea, 

soundly  rooted  and  carried  out  with  in- 
spired faith  of  purpose,  is  at  once  of  the 

past,  the  present,  and  the  future.  Such  an 

enduring  idea  is  Sellevision — the  KSTP  con- 
cept of  station  betterment.  The  far-sighted 

awareness  of  effective  programming  and 

promotion  .  .  .  the  determination  and  the 

know-how  to  do  a  comprehensive  job  of 

both  .  .  .  the  continuity  of  our  state-wide 

audience  promotions  for  the  past  four  years 

.  .  .  the  exclusive  merchandising  machinery 
we  call  Planalyzed  Promotion  .  .  .  these  are 
the  concrete  things  that  make  an  idea, 
Sellevision  .  .  .  time  traveler. 


50,000  WATTS— CLEAR  CHANNEL 
NORTHWEST'S  LEADING  RADIO  STATION 
EXCLUSIVE  NBC  AFFILIATE  FOR  THE  TWIN  CITIES 


K$TP 


Rep.  Celler 


REP.  EMANUEL  CELLER  (D- 
N.  Y.)  last  week  climbed  on  Com- 
missioner C.  J.  Durr's  anti-com- 
mercial bandwagon,  blasted  broad- 
casters in  gen- 
eral, the  (net- 
works and  ad- 
vertisers in  par- 
licular,  and 
called  upon  the 
FCC  to  "crack 
down". 

In  a  letter 
dated  Aug.  7 
and  released  by 
his  office  Aug.  8, 
Rep.  Celler  de- 
manded of  FCC  Chairman  Paul  A. 
Porter  that  the  Commission: 

(1)  Weigh  commercial  vs  sus- 
taining time  in  granting  license 
renewals. 

(2)  Take  a  license  from  a  broad- 
caster and  give  it  to  a  newcomer  if 
the  newcomer  can  show  ability  to 
operate  the  station  "to  a  greater 
degree  of  public  interest"  than  the 
original  licensee. 

(3)  Permit  anybody  with  a  com- 
plaint to  be  heard  when  "renewals 
come  up. 

(4)  Crack  down  on  "rapid  trans- 
fers" of  stations. 

(5)  Adopt  regulations  permit- 
ting anybody  to  buy  time. 

(6)  Designate  definite  segments 
of  time  daily  (preferably  evening 
hours)  for  sustaining  programs  of 
"educational,  cultural  and  forensic 
nature". 

Periodic  Statements 

(7)  Require  stations  to  file  pe- 
riodically detailed  statements  of 
operations  showing  profits  and 
losses. 

(8)  Pass  on  station  sale  prices. 

(9)  Eliminate  absentee  owner- 
ship. 

(10)  Draw  the  line  on  "other 
lines  of  business"  such  as  news- 
papers, manufacturers  and  depart- 
ment stores  entering  the  radio  field. 

In  a  17-page  statement  accom- 
panying his  letter,  Rep.  Celler  said 
the  "basic  act  is  sufficiently  broad 
and  liberal  to  provide  the  Commis- 
sion with  power  to  carry  out  my 
suggestions  without  any  further 
legislation."  Moreover,  the  FCC 
'has  failed  to  utilize  completely  its 
immense  powers"  in  regulating 
radio,  he  charged. 

FM  and  television  offer  the  FCC 
a  "splendid  opportunity  to  take  the 
'bugs'  out  of  radio,"  said  Mr.  Celler. 
With  the  advent  of  these  new  serv- 
ices "it  becomes  necessary  to  re- 
value radio  as  we  know  it  today". 

He  joined  Commissioner  Durr  in 
demanding  that  each  renewal  "be 
subjected  to  rigid  investigation". 
Any  citizen  who  wishes  "should  be 
allowed  to  raise  his  voice  in  oppo- 
sition or  register  his  complaint" 
and  "furthermore,  any  person  or 
entity  desiring  to  function  on  the 
wave  length  involved  should  have 
the  right  to  appear  and  present 
their  case." 


In    evaluating  applications  foi 
renewals,  the  "income  derived  from! 
the  station's  operations  must  not  bt 1 
the  sole  motivating  consideration,'  | 
according  to  Rep.  Celler,  but  he  be- 
lieves "the  radio  may  and  should 
be  used,  in  part,  for  publicizing 
goods  and  services." 

Rep.  Celler  wouldn't  "endow  the 
Government  with  power  to  instruct? 
the  broadcasters  as  to  what  the  | 
public  may  or  may  not  hear.': , 
Neither  would  broadcasters  "have 
the  untrammelled  right  to  monopo- 
lize the  air  with  what  they  decide  j 
the  public  is  qualified  to  hear. 

Criticizes  Sales 

Mr.  Celler  criticized  the  purchase  ■■ 
by  General  Tire  &  Rubber  Co.  of 
the  Yankee  Network,  and  the  re- 
cent purchase  of  Crosley  Corp.  by; 
Aviation  Corp.  and  said  the  "Com- 
mission  must  crack  down  hard  on 
these  rapid  transfers  for  increas- 
ingly higher  amounts." 

The  issue  of  "other  lines  of  busi- 
ness" entering  the  broadcast  field 
"is  the  problem  which  has  given 
Commissioner  Durr  so  much  con- 
cern," said  Rep.  Celler.  "I,  too,  in- 
cline to  the  view  that  some  limita- 
tion must  be  imposed,  otherwise 
manufacturing  companies,  depart- 
ment stores,  newspapers  may  be 
enabled  to  embark  upon  a  program 
of  this  type  of  expansion,  forcing 
their  competitors  to  seek  the  same 
sort  of  advantage." 

He  criticized  programs,  said 
there  is  too  much  "unadulterated 
'corn'  and  commercials"  on  the  air; 
"soap  operas"  are  "sugar-coated 
pills";  some  of  the  "boogie-woogie 
programs  are  ear-splitting  cater- 
waulings". 

FM  with  its  multiple  frequencies 
may  partially  solve  the  problem  by 
providing  more  competition,  ac- 
cording to  Rep.  Celler,  but  he  thinks 
the  Commission  must  do  most  of 
the  '  cleaning  up". 

"Suggestions  made  herein  will 
undoubtedly  flutter  the  dovecotes," 
wrote  the  Congressman  who  fre- 
quently appears  on  the  air  sustain- 
ing. "Once  in  a  while,  such  a  dis- 
turbance is  needed,  inasmuch  as  it 
usually  presages  an  airing  and  a 
housecleaning. 

"I  wish  to  emphasize  that  my 
personal  relations  with  the  various 
chains  and  stations  have  been  most 
pleasant  to  date  and  I  have  never 
been  refused  a  request  for  time," 
said  Rep.  Celler,  who  said  his  criti- 
cisms were  not  because  of  a  "per- 
sonal axe  to  grind"  but  "entirely  in 
the  public  interest". 


Stromberg  Pays  $1.62% 

STROMBERG  -  CARLSON  Co., 
Rochester,  on  Sept.  1  will  pay  its 
regular -quarterly  preferred  stock 
dividend  to  stockholders  of  record 
at  close  of  business  Aug.  11.  Divi- 
dend will  be'  $1.62%  per  share. 
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WKY 

Provides  the  Ethereal  Pulpit 
and  a  Magnified  Voice  for 

RELIGION 


yfc  WKY  early  began  weaving  it- 
j  _fT^elf  into  the  fabric  of  commu- 
nity interest,  and  looked  about 
for  ways  to  serve  its  commu- 
nity constructively,  it  was  inescapable 
hat  it  should  offer  the  spiritual  min- 
?try  of  radio  to  local  church  groups. 
!  For  18  years,  the  hour  between 
1 :00  and  12 :00  each  Sunday  morn- 
ng  has  originated  from  one  of  Okla- 
homa City's  churches,  rotating  fre- 
uently  from  one  faith  to  another, 
without  charge  or  cost.  This  is  an  im- 
'ortant  hour  to  thousands  of  persons 
a  WKY's  broad  service  area.  It  is 
going  to  church"  for  the  ill,  and  the 
ifirm,  and  the  isolated.  No  one  will 
ver  know  for  how  many  this  one 
our  a  week  has  brought  light,  truth, 
omfort,  peace  and  happiness  through 
he  message  of  the  church. 

Early  every  weekday  morning,  un- 
ounted  thousands  of  listeners  start 
heir  days  with  the  5- 
ninute  devotion  service 
onducted  by  a  local  min- 
ster from  WKY's  stu- 
lios.  And  from  time  to 
Sme,  church  and  relig- 
ous  events  of  signifi- 
ance  are  carried. 

WKY  has  always  been 
ager  to  share  its  facili- 
ies,  to  place  in  the  hands 
f  the  church,  of  educa- 


tion, of  culture,  yes  and  of  business, 
the  instrumentality  which  is  being 
used  to  minister  to  the  spirit  of  Amer- 
ica; to  broaden  man's  horizon  and 
heart ;  and  to  make  this  a  better,  hap- 
pier world  in  which  to  live. 


WKY*  OKLAHOMA  CITY 

OWNED  AND  OPERATED  BY  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoma^  and  Times— the  Farmer-Stockman 
KVOR,  Colorado  Springs— KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED    NATIONALLY    BY   THE   KATZ  AGENCY. 


SUNDAY  MORNING  WOR- 
SHIP SERVICES  have  been 
carried  by  WKY  for  18  years. 
The  Reverend  J.  Clyde  Wheeler, 
above,  is  shown  in  the  pulpit  of 
Crown  Heights  Christian  Church 
from  which  Sunday  morning 
services  are  currently  being 
broadcast. 

THE  REVEREND  DON  F. 
HARREL,  minister  of  the  Lin- 
wood  Methodist  Church,  con- 
ducts a  5-minute  devotion  serv- 
ice at  6:05  a.m.  every  morning 


On  The  War  Front 

Distribution  of  Radio  Sets 
To  Troops  Needs  Expanding 


ARMY  distribution  of  radios  to 
troops  should  be  increased  by  about 
five  times  its  present  rate,  accord- 
ing to  Maj.  Harry  Salter,  former 
NBC  conductor  who  recently  re- 
turned to  the  States  for  discharge 
after  a  six-months  European  sur- 
vey. 

"Manufacturers  should  make 
many  more  radios  for  shipment  to 
the  Pacific,  since  out  there  radio  is 
about  the  only  form  of  entertain- 
ment available  to  troops  on  remote 
little  islands,"  Major  Salter  said. 
"As  it  is,  the  Army  has  given  out 
one  radio  to  every  150  soldiers. 
They  need  more. 

"Radio  to  a  soldier  overseas  is  a 
personalized  thing  in  which  he 
takes  pride  of  ownership,"  Major 


Salter  continued.  Small  groups  of 
soldiers  can  share  one  radio  easily 
enough — say  one  radio  to  10  men. 
But  they  need  and  want  more  ra- 
dios than  they  have." 

When  the  troops  come  home, 
Major  Salter  said,  they  will  de- 
mand of  the  broadcasting  industry 
the  same  high  standards  which 
have  been  maintained  during  war- 
time. He  cited  the  programs  of  the 
Army's  network,  which  he  said 
gives  the  soldiers  a  choice  of  the 
very  highest  type  entertainment 
available. 

"Tastes  of  the  soldiers  have 
changed,"  Major  Salter  said.  "They 
have  become  much  more  critical 
listeners  than  they  were  before. 
They  have  come  to  expect  the  best 


from  radio.  Radio  having  led  them 
to  expect  such  high  standards, 
must  live  up  to  that  expectation  in 
the  postwar." 

Major  Salter  has  been  chief  of 
the  musical  production  section  of 
the  Special  Service  Forces.  He 
pointed  out  that  other  forms  of  en- 
tertainment are  made  available  to 
troops — such  as  V-discs,  "Hit-Kits" 
and  musical  instruments.  Radio, 
however,  is  the  greatest  and  most 
important  educator  and  enter- 
tainer of  overseas  troops,  he  said. 

Major  Salter  is  to  be  retired 
from  active  duty  within  the  next 
few  days.  His  immediate  plans,  he 
said,  are  not  yet  definite,  but  he 
will  return  to  radio. 

*    *  * 

New  AFN  Station 

ANOTHER  link  in  the  ever-grow- 
ing American  Forces  Network  was 
added  last  month  when  the  Le 
Havre  station  in  France,  AFN 
Normandy,  went  into  operation. 
Composed  of  two  studios  in  Le 
Havre    with    transmitting  equip- 


TOP  RANKING  AFRS  officers  ap- 
peared before  class  of  teachers  at- 
tending recently  concluded  KFBK 
Sacramento  Radio  Summer  School. 
With  Leo  Ricketts  (1)  mgr.  of 
KFBK  are  (1  to  r)  Lt.  Col.  True  E. 
Boardman,  writer-producer  now 
chief  of  AFRS  troop  information 
planning  section;  Mrs.  Kathleen  N. 
Lardie,  director  of  the  school;  Col. 
Thomas  H.  A.  Lewis,  AFRS  com- 
mandant on  leave  as  v-p  in  charge 
of  production  of  Young  &  Rubicam; 
Capt.  Fordyce  Cowing,  assistant 
executive  officer,  formerly  announc- 
er at  WHEC  Rochester. 


BUILD  with  Kansas  Farmers! 


H  ERE  are  up-to-the-minute  figures  on  post-war 
building  plans  for  Kansas  farmers.  They  are  the  re- 
sult of  a  statewide  person-to-person  survey.  Look 
'em  over!  It's  a  market  well  worth  going  after. 


New  Homes  10.7% 

Remodeled  Homes  39.3% 
New  Barns  12.1% 

New  Sheds  28.2% 


Paint  Buildings  30.6% 
Water  Systems  23.0% 
Install  Furnaces  14.3% 
Lighting  Systems  19.7% 


These  are  just  a  few  of  the  purchase  plans  revealed  in  WIBW's  1945 
Survey  of  Kansas  Post-War  Buying  Plans  of  which  a  few  copies  are  still 
available.  To  get  your  share  of  this  huge  market,  turn  the  job  over  to 
the  dominating  sales  force  in  this  area — WIBW. 


WW  Jm  M#  WW  COLUMBIA'S  OUTLET  FOR  KANSAS 
 —  —   BEN     L  U  DY,   Gen.  Mgr.  —  

RE  PRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW   YORK  CHICAGO  KANSAS  -  CITY  SAN  FRANCISCO 
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ment  18  kilometers  outside  of  the 
city,  the  station  is  the  53d  in  the 
ETO.  Lt.  Phillip  Bernheim  is  sta- 
tion manager  and  Sgt.  Howard 
Maschmeir,  program  director. 

*  *  * 
Tokyo  Rose  Cited 

TOKYO  ROSE,  Japanese  propa- 
gandist, was  cited  last  week  for 
"meritorious  service  contributing 
greatly  to  the  morale  of  United 
States  armed  services  in  the  Pa- 
cific," by  Capt.  T.  J.  O'Brien,  USN, 
Director  of  Welfare.  The  citation, 
recorded  for  use  on  shortwave  pro- 
gram, The  Navy  Reporter,  also  ex- 
tended to  her  permission  to  broad- 
cast soon  to  the  U.  S.  occupation 
forces  in  Japan  "the  history-mak- 
ing scene  of  Admiral  Halsey  rid- 
ing the  Japanese  Emperor's  white 
horse"  through  Tokyo.  Especially 
commending  her  efforts  the  cita- 
tion states  even  as  the  Empire 
crumbles  about  her  "Tokyo  Rose 
zealously  continues  to  bring  laugh- 
ter and  entertainment"  to  our 
forces. 

*  *  * 
Flynn  in  ETO 

MAJ.  EDWARD  J.  FLYNN,  tech-j 
nical  information  officer,  Informa 
tion  &  Education  Division,  Army; 
Service  Forces,  is  in  ETO*  inspect- 
ing the  Army  Education  Program 
being  set  up  for  troops.  He  writes! 
Broadcasting  of  having  vis- 
ited the  new  American  Forces  Net- 
work station-' at  Bremen,  com- 
manded by  Lt.  Col.  John  Hayes, 
former  assistant  director  of  pro- 
gram operations,  Mutual.  Station 
will  be  used  as  a  radio  laboratory 
for  troops  desiring  training  in  an- 
nouncing, producing,  script  writing. 
$    $  $ 

Col.  Hayes  Names  Four 
LT.  COL.  JOHN  S.  HAYES,  chief 
of  American  Forces  Network,  has 
announced  four  new  radio  appoint- 
ments. Capt.  Frank  Danzig,  pre- 
war announcer,  producer  and  direc- 
tor at  WNEW  WHN  WMCA, 
World  Broadcasting  System  and 
CBS,  all  New  York,  has  been 
named  chief  of  troop  information. 
Lt.  Ben  Hoberman,  chief  announcer 
(Continued  on  page  30) 
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THESE 

20 
WSM 
YEARS 


THE  ROOT  OF  ALL  GOOD 


1 

t  - 

i 

NASHVILLE 

We  are  in  the  process  of  stamping  out  a  group  of  men  whose  crime 
against  the  world  is  basically  that  they  have  flagrantly  ignored  the 
integrity  of  the  fundamental  human  emotion  of  sentiment.  Sentiment  is 
the  root  of  all  good.  It  is  the  cornerstone  of  the  powerful  urge  which 
travels  out  to  a  population  of  five  million  people  over  the  clear  650 
kilocycle  frequency  of  which  WSM  has  been  custodian  for  twenty  years. 


WSM— THE  STATION  THAT  CHERISHES  SENTIMENT  AS 
•RLD'S  MOST  POWERFUL  FORCE 


HARRY  STONE.  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  Natl.  Reps. 


BROADCASTING    •    Broadcast  Advertising 


50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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today  COMMERCIAL  PROGRAM  SALES 

a  division  of  WOR  PROGRAM  SERVICE,  Inc. 
keeps  that  promise  with . . . 
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War  Front 

(Continued  from  page  26) 

and  assistant  sales  manager  of 
WMFG  Hibbing,  Minn.,  before  en- 
tering the  Army,  is  now  AFN 
supervisor  of  operations  in  France. 
Lt.  Hendrik  Booraem  Jr.,  USNR, 
has  been  made  operations  chief.  He 
was  supervisor  and  producer  for 
Young  &  Rubicam,  Hollywood,  in 
prewar  days.  Sgt.  John  C.  Gillis, 
with  the  WLS  Chicago  promotion 
and  publicity  staff  before  induc- 
tion, has  been  named  AFN  opera- 
tions sergeant. 

*      *  * 

Mobile  Beachhead  Units 

THE  NAVY  is  now  using  mobile 
units  on  the  beachheads,  it  was  an- 
nounced last  week.  The  Navy  add- 
ed that  it  may  be  possible  to  em- 
ploy these  facilities  for  broadcast- 
ing direct  from  beaches  in  the  Jap- 
anese homelands  when  the  invasion 
takes  place.  Experiments  are  also 
in  progress  for  radio  photo  trans- 


mission direct  from  shipboard  at 
the  scene  of  a  landing.  Navy  now 
is  using  four  teletype  circuits  from 
Guam  for  the  press,  two  voice- 
casting  circuits  and  a  radio  photo 
circuit. 

*      *  * 

Lt.  Plumb  Returns 

KENNETH  W.  PLUMB,  v-p  and 
director  of  Federal  Advertising 
Agency,  New  York,  has  been  re- 
leased from  active  Navy  duty  with 
the  rank  of  lieutenant.  Mr.  Plumb, 
who  was  officer  in  charge  of  the 
advertising  section  of  the  3rd  Na- 
val District's  Office  of  Public  In- 
formation, has  returned  to  the 
agency. 

Navy  Research  Divisions 

FOUR  new  radio-electronic  scien- 
tific divisions  have  been  added  to 
the  Naval  Research  Laboratory, 
according  to  Rear  Adm.  Harold  G. 
Bowen,  Chief  of  Navy  Research 
and  Invention.  Named  coordinator 


Voiceless  Radio 

WORD  of  the  "radio  mys- 
tery of  Chungking"  has 
reached  Broadcasting  from 
Reggie  Martin,  with  the  OWI 
in  China.  He  tells  of  a  station 
"operating  on  approximately 
1450  kc  and  using  all  Ameri- 
can recorded  music"  24  hours 
a  day — "without  any  an- 
nouncements whatsoever." 
There  is  scarcely  any  repeti- 
tion in  the  music,  Mr.  Mar- 
tin reports,  so  the  library 
must  be  tremendous.  Ameri- 
cans in  China  have  "figured 
that  perhaps  the  operator  has 
everything  but  a  micro- 
phone!" 


is  Dr.  A.  Hoyt  Taylor,  former  head 
of  laboratory  electronics  study  and 
credited  with  military  development 
of  radar.  Divisions  and  heads :  Fire 


Did  you  know  that . . 

NORTH  DAKOTA  boasts  a  $10,000,000  industry  in 
hunting,  fishing  and  trapping? 

NORTH  DAKOTA  produces  approximately  2,500,000 
tons  of  lignite  coal  annually? 

NORTH  DAKOTA  topped  the  Nation  in  the  per  capita 
purchase  of  E  Bonds  in  the  First,  Second,  Third, 
Fourth  and  Sixth  War  Bond  drives? 

Reports  from  151  State  and  National  Banks  of  NORTH 
DAKOTA  indicate  total  deposits  of  $377,411,806, 
plus  $17,274,443  savings  in  building  and  loan 
associations  ? 

67  principal  business  centers  of  NORTH  DAKOTA  are 
developing  plans  for  post-war  employment  for 
returning  servicemen  and  war  plant  workers? 

Don't  Pass  Up  Wis 
Prosperous  Market  I 


Write  Us  Direct  or  Ask  Any  John  Blair  Man 


Control,  Dr.  Robert  M.  Page,  radar 
pioneer;  Special  Electronics  Re- 
search and  Development,  Dr.  John 
M.  Miller,  radio  inventor;  Ship- 
Shore  Radio,  L.  A.  Gebhard,  re- 
search specialist;  Airborne  Elec- 
tronics, R.  A.  Gordon  named  as- 
sistant superintendent. 

*    *  * 

Fonger  Transferred 

FLT. -LIEUT.  DICK  FONGER, 
former  producer  of  Rai  Purdy  Pro- 
ductions, Toronto,  has  been  trans- 
ferred from  the  RCAF  to  the  Cana- 
dian Army  with  the  rank  of  Major, 
and  assigned  to  the  Canadian  Army 
Broadcasting  Unit  in  Germany,  to 
supply  entertainment  for  Canadian 
occupation  troops. 

*      *  * 

Col.  Harding  to  Pettinger 
LT.  COL.  JACK  HARDING,  who 
has  been  attached  to  the  staff  of 
Gen.  H.  H.  Arnold,  is  returning  to 
inactive  duty  and  will  become  v-p 
of  the  Charles  J.  Pettinger  Co., 
sales  and  advertising  counsel,  In- 
dianapolis. Col.  Harding  formerly 
headed  his  own  agency  in  Indian- 
apolis. He  was  associated  with 
Pettinger  prior  to  his  military 
service. 


Transcription  Firm 

NEW  TRANSCRIPTION  firm, 
Dial  Programs  Co.,  jointly  owned 
and  operated  by  J.  P.  Williams, 
general  manager  of  WING  Dayton 
and  Lawrence  Golden,  New  York 
producer  and  agent,  has  been 
organized.  Company  will  have  the 
exclusive  rights  to  a  transcription 
series  called  "Reminiscin'  With 
Singin'  Sam,"  which  will  be  avail- 
able Sept.  1.  Series  of  260  programs 
will  be  sold  locally  in  each  indi- 
vidual market  and  is  produced  by 
a  new  organization,  "Singin  Sam" 
productions.  Programs  will  be 
directed  by  Joe  Brattain  of  the 
Erwin  Wasey  New  York  office. 
Dial  Programs  Co.  have  offices  at 
745  Fifth  Ave.,  New  York  City, 
and  121  N.  Main  St.,  Dayton. 


Spaulding  Buys 

A.  G.  SPALDING  &  Bros.,  Chico- 
pee,  Mass.,  will  sponsor  two  broad- 
casts of  the  National  Tennis  Tour- 
nament at  Forest  Hills,  N.  Y.,  Sept. 
2-3,  3:30-5:30  p.m.  on  WQXR 
WNEW  WHOM,  all  New  York, 
and  on  a  network  composed  of  ap- 
proximately 40  independent  sta- 
tions across  the  country,  plus  short 
wave  to  armed  forces  overseas. 
Harry  Wismer,  sports  director  of 
American,  will  be  sportscaster. 
Agency  is  Stanley  G.  Boynton, 
Detroit,  thru  Ferry-Hanly,  New 
York  .  . 


Chicago  Music  Festival 

HEADED  by  Gladys  Swarthout 
and  Lawrence  Tibbett,  6,000  singers 
and  musicians  join  in  Soldier's 
Field  Saturday  (Aug.  18)  for  the 
16th  annual  Chicago  Music  Festi- 
val on  WGN  and  Mutual,  9-10  p.m. 
(CWT).  Broadcast  will  replace 
The  Chicago  Theater  of  the  Air 
Summer  Concert  for  this  date. 
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ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  fifth  of  a  series  of  advertise- 
ments showing  that  RCA  engineers 
developed  the  basic  essentials  of  the 
electronic  television  system — including 
tubes  and  circuits. 

RCA  built  the  first  all-electronic 
television  transmitters  and  receivers — 
the  first  commercial  television  station — 
established  the  first  television  relay  sys- 
tem —  presented  the  first  electronic 
theatre  television — was  the  first  to  tele- 
vise a  baseball  game  and  a  Broadway 
play — and  was  first  to  televise  from  an 
airplane. 

RCA  is,  and  will  continue  to  be,  the 
leader  in  practical,  successful  commer- 
cial television.  You  may  expect  the  best 
of  all  kinds  of  television  transmitting 
and  receiving  equipment  from  RCA. 


BUY  MOKE  WAR  BONDS 


5. 


THE  SYNCHRONIZING  GENERATOR 


HPHE  first  requisite  to  all-electronic  tele- 
vision  was  the  development  of  pickup 
tubes  (Iconoscopes)  capable  of  efficiently 
producing  electrical  impulses  proportion- 
ate to  the  varying  light  intensities  in  the 
area  scanned. 

The  second  step  was  the  development 
of  picture  tubes  (Kinescopes)  capable  of 
reconverting  this  electrical  energy  into 
light  energy,  thus  producing  on  a  suitable 
luminous  screen  a  faithful  and  brilliant 
image  of  the  scene  televised. 

The  scanning  beams  in  the  camera 
Iconoscope,  and  the  receiver  Kinescope, 


must  be  rigidly  synchronized.  This  is 
accomplished  by  transmitting  "synchro- 
nizing" pulses  along  with  the  picture 
signal.  These  pulses  are  generated  in  a 
Synchronizing  Generator.  They  are  sup- 
plied to  both  the  Iconoscope  and  the 
Kinescope,  thus  keying  together  the 
scanning  in  these  two  units,  and  ensur- 
ing a  perfectly  synchronized  picture. 

The  type  of  synchronizing  now  almost 
universally  used  was  developed  by  RCA 
engineers.  RCA  synchronizing  genera- 
tors such  as  that  shown  above  are  used 
in  a  number  of  the  best-equipped  tele- 
vision stations. 


The  Fountainhead  of  Modern  Tube  Development  is  RCA 


A. A. A. A 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  N.  J. 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


Texts  of  FCC  Financial  Rules 
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AMERICAN  BROADCASTING  CO. 
5000  WATTS  '  DAY  &  NIGHT 

Weed  £  Ga. 


NATIONAL  REPRESENTATIVES 


FOLLOWING  is  text  of  the  FCC 
order  (Docket  6756)  embodying 
Rules  &  Regulations  concerning 
filing  of  financial  ownership  and 
other  reports: 

AT  A  MEETING  of  the  FCC  held  at  its 
offices  In  Washington,  D.  C,  on  the  2nd 
day  of  August,  1945. 

WHEREAS,  the  Commission  on  April 
17,  1945  submitted  a  proposal  for  the  de- 
letion of  Section  1.361  of  the  Rules  of 
Practice  and  Procedure,  and  Section 
43.1  of  the  Rules  &  Regulations  and  the 
substitution  therefor  of  proposed  Sec- 
tions 1.301  to  1.304,  inclusive,  of  the 
Rules  of  Practice  and  Procedure  with 
related  Forms  323  and  323A,  and, 

WHEREAS,  Time  for  the  filing  of 
briefs  was  provided,  and  oral  argument 
had  upon  said  proposals  on  May  21, 
1945  by  all  Interested  parties,  and, 

WHEREAS,  After  consideration  of  said 
briefs  and  oral  argument,  the  Commis- 
sion Is  of  the  opinion  that  public  in- 
terest, convenience  and  necessity  will 
be  served  by  the  adoption  of  the  pro- 
posals of  April  17,  1945,  as  hereinafter 
revised, 

NOW,  THEREFORE,  IT  IS  ORDERED, 
effective  immediately.  That  Section 
1.361  of  the  Rules  of  Practice  and  Pro- 
cedure and  Section  43.1  of  the  Rules 
and  Regulations,  BE,  AND  THEY  ARE 
HEREBY,  REPEALED,  and  the  follow- 
ing Sections  1.301  to  1.304,  inclusive,  of 
the  Rules  of  Practice  and  Procedure, 
and  related  Forms  323  and  323A,  BE, 
AND  THEY  ARE  HEREBY,  ADOPTED: 

FINANCIAL,  OWNERSHIP  AND  OTHER 
REPORTS  OF  BROADCAST  LICEN- 
SEES. 

§1.301  FINANCIAL  REPORT  —  Each 
licensee  of  a  broadcast  station  (stand- 
ard, FM,  television,  and  international) 
shall  file  with  the  Commission  on  or  be- 
fore April  1  of  each  year  (on  Form 
324  or  such  other  form  as  the  Commis- 
sion may  prescribe,  together  with  sup- 
porting schedules),  a  balance  sheet 
showing  its  financial  condition  as  of 
Dec.  31  of  the  preceding  calendar  year 
and  an  income  statement  for  said  calen- 
dar year.  Each  such  form  shall  be  sub- 
scribed as  provided  in  Section  1.121  of 
the  Commission's  regulations. 

§1.302  FILING  OF  CONTRACTS— 
Each  licensee  of  a  broadcast  station 
(standard,  FM,  television,  and  interna- 
tional) shall  file  with  the  Commission 
within  30  days  of  execution  thereof 
verified  copies  of  all  documents.  Instru- 
ments, contracts  (the  substance  of  oral 
contracts  or  understandings  shall  be 
reported  In  writing  for  submission)  to- 
gether with  amendments,  supplements, 
and  changes  therein  and  cancellations 
thereof  relating  to  ownership,  manage- 
ment or  control  of  licensee  of  station, 
or  of  any  of  licensee's  stock,  rights  or 
Interests  therein;  the  use,  management, 
or  operation  of  licensed  facilities;  and 
agreements  relating  to  network  service, 
transcription  service  or  bulk  time  sales 
(amounting  to  two  hours  or  more  per 
day);  Including  but  not  limited  to: 

(a)  Articles  of  Partnership,  Asso- 
ciation, or  Incorporation; 

(b)  By-laws  affecting  character  or 
organization,  control,  number 
or  powers  of  its  officers  or  di- 
rectors, the  classification  or  vot- 
ing rights  of  any  stock; 

(c)  Any  document,  instrument,  or 
contract  relating  to  or  affecting 
ownership  of  licensee,  rights  or 
Interests  therein.  Its  stock,  or 
voting  rights  thereto: 

(d)  Management  contracts,  network 
contracts,  transcription  network 
contracts,  and  time  sales  to 
brokers. 

5  1.303 — OWNERSHIP  REPORTS — 
(a)  ANNUAL  OWNERSHIP  REPORTS 
— The  licensee  of  each  broadcast  station 
(standard,  FM,  television,  and  interna- 
tional) shall  file  on  or  before  April  1  of 
each  year  on  FCC  Form  323  an  annual 
ownership  report  and  shall  show  the 
following  Information  as  of  Dec.  31  of 
the  preceding  calendar  year:1 

(1)  In  the  case  of  an  Individual, 
the  name  of  such  individual. 

(2)  In  the  case  of  a  partnership, 
the  names  of  the  partners  and  the 
Interest  of  each  partner.2 


1  For  the  year  1945,  an  Annual  Owner- 
ship Report  shall  be  filed  with  the  Com- 
mission on  FCC  Form  323  on  or  before 
Nov.  1,  1945,  showing  the  Information 
required  by  Section  1.303  as  of  June  30. 
1945. 

2  Any  change  in  partners  or  In  their 
rights  will  require  prior  consent  of  the 
Commission  upon  an  application  for 
consent  to  assignment  of  license. 


(3)  In  the  case  of  a  corporation 
or  association: 

(I)  Capitalization,  with  a  descrip- 
tion of  the  classes  and  voting 
power  of  stock  authorized  and 
the  shares  of  each  class  issued 
and  outstanding: 

(li)  The  name,  residence,  citizen- 
ship, and  stockholdings  of  offi- 
cers and  directors,  and  stock- 
holders; 

(ill)  Full  Information  with  respect 
to  the  interest  and  identity  of 
any  person  whether  or  not  a 
stockholder  of  record,  having 
any  interest,  direct  or  indi- 
rect, in  the  licensee  or  any  of 
its  stock. 
For  example: 
Where  A  is  the  beneficial  owner  or 
votes  stock  held  by  B,  the  same  in- 
formation should  be  furnished  for 
A  as  Is  required  for  B. 
Where  X  corporation  controls  In  the 
licensee,  or  holds  25%  or  more  of 
the  stock  of  the  licensee  the  same 
Information   should    be  furnished 
with  respect  to  X  corporation  (its 
capitalization,  officers,  directors,  and 
stockholders   and   the   amount  of 
stock  In  X  held  by  each)  as  Is  re- 
quired in  the  case  of  the  licensee, 
together  with  full  information  as  to 
the  identity  and  citizenship  of  the 
person  authorized  to  vote  licensee's 
stock. 

The  same  Information  should  be 
furnished  as  to  Y  corporation  if  it 
controls  X  corporation  or  holds  25% 
or  more  of  the  stock  of  X,  and  as  to 
Z  corporation  if  It  controls  Y  cor- 
poration or  holds  25%  or  more  of 
the  stock  of  Y  and  so  on  back  to 
natural  persons, 
(iv)  Full   Information  as  to  family 
relationship  or  business  associa- 
tion between  two  or  more  offi- 
cials and  or  stockholders. 
(4)  In  the  case  of  all  licensees: 
(i)  The  name,  residence,  position 
and  date  of  appointment  of 
operating  personnel  determin- 
ing program  policy  (such  as 
general  manager,  program  di- 
rector, etc.). 

(II)  A  list  of  all  contracts  still  In 
effect  required  to  be  filed  with 
the  Commission  by  Section 
1.302  showing  the  date  of  exe- 
cution and  expiration  of  each 
contract. 

(ill)  Any  interest  which  the  licen- 
see may  have  in  any  other 
broadcast  station, 
(b)  INTERIM  OWNERSHIP  REPORTS 
— An  interim  ownership  report  shall  be 
filed  by  each  licensee  on  FCC  Form 
323A  describing  any  change  In  informa- 
tion required  in  the  annual  ownership 
report  from  that  previously  reported 
within  30  days  after  any  such  change 
occurs,  including  without  limitation: 

(1)  Any  change  In  capitalization 
or  organization. 

(2)  Any  change  in  officers  and  di- 
rectors or  in  operating  personnel 
determining  program  policy. 

(3)  Any  transaction  affecting  the 
ownership,  direct  or  indirect,  or 
voting  rights  of  licensee's  stock, 
such  as  (1)  a  transfer  of  stock,  (ii) 
Issuance  of  new  stock  or  disposition 
of  treasury  stock,  (111)  acquisition 
of  licensee's  stock  by  the  issuing 
corporation. 

(4)  Any  change  in  the  officers,  dl- 
(Continued  on  page  3U) 


KRLD,  Dallas,  Texas 

.  .  You  have  perfected  AP 
to  an  all-time  high  in  radio  news 
services." 

Clyde  Remberf 
Managing  Director. 


available  through 

PRESS  ASSOCIATION,  we 

50  Rockefeller  Plata 
New  York.  N.  Y. 


On  the  diamond  it's  a  well 
placed  ball  that  counts  .  .  . 

On  the  air  it's  well  placed 
advertising  for  sales  results. 

Advertising  is  always  well  placed  when  it's 
aired  over  WSPD,  the  5,000  watt,  NBC 
station  which  covers  the  rich  Northwest 
Ohio-Southern  Michigan  area's  one  and 
one-half  million  prosperous  prospects. 


JUST  ASK  KATZ  .  .  . 


WSPD 

IX  U  A  XJ 

TOLEDO,  OHIO 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


A  8  indices  of  buying  power,  take  salaries  and  wages. 
Department  of  Commerce  statistics  show  that  in  1942 
nearly  $430  million  went  into  pay  enve'opes  here.  This 
was  more  than  double  the  average  for  the  nine  other 
Southern  states — more  than  $92  million  above  the  second- 
ranking  Southern  state! 


-^vt¥  at  RALEIGH  \ 

rid  ™  ^ 


J&fr  CAROLINA'S 


With  50,000  Watts,  at  680  k.c. — and  NBC — Station 
WPTF  at  Raleigh  is  by  long  odds  the  No.  1  radio  salesman 
in  North  Carolina.  Let  us  send  you  the  complete  facts 
and  availabilities.  Or  just  ask  Free  &  Peters. 

50,000  WATTS  —  NBC 
RALEIGH,  \.  C. 

Free  &  Peters,  Inc.,  National  Representatives 
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rectors  or  stockholders  of  a  corpora- 
tion other  than  the  licensee  such 
as  X,  Y  or  Z  corporation  described 
In  the  example  above. 
PROVIDED,  HOWEVER,  That  In  the 
case  of  a  change  in  the  officers,  direc- 
tors or  stockholders  of  a  corporation 
other  than  the  licensee  (such  as  X,  Y  or 
Z  corporation  described  In  the  example 
above),  such  change  need  not  be  re- 
ported in  the  Interim  report  unless  that 
corporation  directly  or  Indirectly  owns 
25%  or  more  of  the  voting  stock  in  the 
licensee.3 

(c)  EXCEPTIONS — Where  information 
is  required  under  paragraphs  (a)  or 
(b)  of  this  section  with  respect  to  a  cor- 
poration having  more  than  50  stock- 
holders, such  information  need  be  filed 
only  with  respect  to  stockholders  hav- 
ing 1%  or  more  of  the  stock  of  the  cor- 
poration. 

§1.304  DEFINITIONS — As  used  in 
Sections  1.301-1.303: 

(a)  "Stock"  shall  include  any  inter- 
est, legal  or  beneficial  In,  or 
right  or  privilege  in  connection 
with  stock; 

(b)  "Officer"  and  "director"  shall 
include  the  comparable  officials 
in  unincorporated  associations; 

(c)  "Contract"  shall  Include  any 
agreement  (including,  without 
limitation,  an  option,  trust  or 
pledge)  or  any  modification 
thereof,  express  or  implied,  oral 
or  written. 

TEXT  of  an  order  adopted  Aug.  2 

regarding  Order  118  (Docket  6572) 

proposing  to  amend  Section  1.5  of 

the  Rules  of  Practice  &  Procedure 

to  inspection  of  records,  follows : 

AT  A  MEETING  of  the  FCC  held  at  its 
offices  In  Washington,  D.  C.,  on  the  2nd 
day  of  August  1945. 

WHEREAS,  The  Commission  on  Jan. 
18,  1944  proposed  the  adoption  of  an 
amendment  of  Section  1.5  of  Its  Rules 
of  Practice  &  Procedure  relating  to  the 
inspection  of  records,  and, 

WHEREAS,  Time  for  the  filing  of 
briefs  was  provided  and  oral  argument 
upon  said  proposal  had  March  1,  1944 
by  all  Interested  parties,  and, 

WHEREAS,  After  consideration  of  said 
briefs  and  oral  argument,  the  Commis- 
sion is  of  the  opinion  that  public  in- 
terest, convenience  and  necessity  will  be 
served  by  the  adoption  of  the  proposals 
of  Jan.  18,  1944,  as  hereinafter  revised. 

NOW,  THEREFORE,  IT  IS  ORDERED, 
effective  30  days  from  date  hereof,  That 
Section  1.5  of  the  Rules  of  Practice  & 
Procedure  BE,  AND  IT  IS  HEREBY 
AMENDED,  as  follows: 

"Section  1.5.  INSPECTION  OF  REC- 
ORDS.— Subject  to  the  provisions  of 
Section  4(j),  213(f),  412  and  606  of  the 
Act,  the  files  of  the  Commission  shall 
be  open  to  public  inspection  as  follows: 

(a)  Tariff  schedules  required  to  be 
filed  under  Section  203  of  the  Act;  valu- 
ation reports,  including  exhibits  filed 
In  connection  therewith,  unless  other- 
wise ordered  by  the  Commission,  with 
reasons  therefor,  pursuant  to  Section 
213  of  the  Act;  and  annual  and  monthly 
reports  required  to  be  filed  under  Sec- 
tion 219  of  the  Act. 

(b)  Contracts,  agreements,  or  arrange- 
ments between  carriers,  filed  pursuant 
to  Section  211(a)  of  the  Act,  except 
such  contracts  relating  to  foreign  wire 
or  radio  communications  which  are 
marked  confidential  by  the  Commis- 
sion; PROVIDED,  HOWEVER,  the  Com- 
mission will  give  appropriate  considera- 
tion to  a  petition  filed  by  any  party 
showing  that  any  such  contract,  agree- 
ment, or  arrangement  relates  to  foreign 
wire  or  radio  communication;  that  its 
publication  would  place  American  com- 
munication companies  at  a  disadvan- 
tage in  -meeting  the  competition  of  for- 
eign communication  companies;  and 
that  public  Interest  would  be  served  by 
keeping  its  terms  confidential. 

(c)  All  applications  and  amendments 
thereto  filed  under  Title  II  and  Tit'e 
III  of  the  Act.  including  all  documents 
and  exhibits  filed  with  and  made  a  part 
thereof,  and  all  communications  pro- 
testing or  endorsing  any  such  applica- 
tions; authorizations  and  certifications 
issued  upon  such  applications;  all  plead- 
ings, depositions,  exhibits,  transcripts 
of  testimony,  reports  of  examiners  or 


3  Before  any  change  is  made  in  the 
organization,  capitalization,  officers,  di- 
rectors or  stockholders  of  a  corporation 
other  than  licensee  which  results  In  a 
change  in  the  control  of  the  licensee, 
prior  Commission  consent  must  be  re- 
ceived under  Section  310(b)  of  the  Com- 
munications Act. 


SHECKLEN  CHOSEN 
RADIOMARINE  V-P 

CAPT.  GEORGE  F.  SHECKLEN, 
USNR,  has  been  elected  vice-presi- 
dent and  general  manager  of  Ra- 
diomarine  Corp. 
of  America  and 
also  a  director  of 
that  company.  He 
was  commercial 
manager  of  RCA 
Communications 
Inc.  before  enter- 
ing the  Navy  on 
active  duty  in 
December  1941. 
Capt.  Shecklen  Graduated  from 
the  Philadelphia 
School  of  Wireless  Telegraphy  in 
1912,  Capt.  Shecklen  enlisted  in  the 
Naval  Reserve  and  served  as  chief 
radio  electrician  at  West  Coast 
naval  stations  during  World  War 
I.  After  the  war  he  joined  Marconi 
Wireless  Telegraph  Co.  as  super- 
visor-operator, transferring  to 
RCA  when  it  took  over  the  Mar- 
coni stations.  Advancing  in  five 
years  to  manager  of  the  RCA  sales 
office  in  Los  Angeles,  he  was  later 
assigned  to  China  to  work  on  im- 
proving direct  radiotelegraph  be- 
tween that  country  and  the  United 
States. 

While  in  the  Orient,  Capt.  Sheck- 
len was  appointed  honorary  ad- 
visor to  the  Chinese  Ministry  of 
Communications  and  the  National 
Committee  for  Reconstruction. 
Made  China  representative  of  RCA 
in  1928,  he  was  elected  a  vice- 
president  of  RCA  Communications 
in  1935.  He  returned  to  New  York 
from  China  in  1939  as  commercial 
manager  of  RCAC. 


presiding  officers,  exceptions,  briefs, 
proposed  reports,  or  findings  of  fact 
and  conclusions;  all  minutes  and  orders 
of  the  Commission.  The  information 
filed  under  Section  1.301  and  network 
and  transcription  contracts  filed  pur- 
suant to  Section  1.302  shall  not  be  open 
to  public  inspection.  The  Commission 
may,  however,  either  on  its  own  mo- 
tion, or  on  motion  of  an  applicant, 
permittee  or  licensee,  for  good  cause 
shown,  designate  any  of  the  material 
in  this  subsection  as  confidential. 

(d)  In  the  discretion  of  the  Commis- 
sion, other  files,  including  those  ex- 
cepted In  subsections  (a),  (b)  and  (c) 
hereof,  upon  written  request  describing 
in  detail  the  documents  to  be  inspected 
and  the  reasons  therefor." 
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EVERY  survey  of  post  war  business  prospects  in 


Indiana,  yet  to  reach  print,  agrees  with  all  others. 


There  will  be  no  slackening  of  industrial  or  agri- 


cultural activity,  and  little,  if  any  loss  of  employ- 


mil 


ment  in  this  state  after  V-J  Day  .  .  .  The  In- 


FROM  INDIANA 


dianapolis  News,  "The  Great  Hoosier  Daily," 


with  which  this  station  is  affiliated,  is  now  con- 


ducting  a  state-wide  survey.  Nothing  but  the 


highest  optimism  is  reported.  With  a  primary  cov- 


erage in  practically  all  of  64  counties  in  Indiana, 


and  9  counties  in  Illinois  and  Ohio,  W  I  B  C  pene- 


trates deeply  into  this — the  East  North  Central's 


richest  market.  It  is  the  widest  coverage  offered 


by  any  Indianapolis  station.  Complete  informa- 


tion will  be  furnished  on  request. 


JOHN  BLAIR  &  CO.    •    National  Representatives 


MUTUAL'S    OUTLET    IN  INDIANAPOLIS 
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Radio  Time  Seen  as  Scarce  After  War 


Sponsors    Are  Advised 
To  Get  Franchise 
Now,  Not  Later 

By  BLAYNE  BUTCHER 
Radio  Director,  Newell-Emmett  Co. 

YOU — Mr.  Advertiser — have  you  a 
little  radio  franchise  in  your  shop? 
It  is  likely  to  be  a  very  rare  com- 
modity within  a  few  months  after 
V-J  Day! 

Some  radio 
' '  w  a  r  babies", 
spending  their  tax 
dollars,  will  re- 
linquish time  and 
space,  but  there 
is  every  indica- 
tion that  when 
full  scale  recon- 
version arrives, 
Mr.  Butcher  there  will  be  bid- 
ding for  adver- 
tising mediums  like  you've  never 


seen  in  the  annals  of  industry. 

The  primary  bidding  will  be  for 
radio  time  since  there  is  a  limit  to 
the  number  of  broadcast  hours. 
More  newsprint  and  space  avail- 
ability will  only  make  publications 
bulkier,  and  highways  more  crowd- 
ed with  signs.  There  will  probably 
be  some  place  for  your  advertising 
in  those  media,  but  where  do  you 
get  it  on  the  air? 

Nets  Saturated 

Even  now,  at  least  two  of  the 
major  networks  are  virtually  sat- 
urated with  commercial  programs 
and  the  other  two  have  less  and 
less  choice  periods  available. 

Think  what  the  demand  is  going 
to  be  as  soon  as  full  scale  manu- 
facture for  civilian  consumption 
resumes.  Merchandise  will  move. 
The  American  public,  starved  for 
many  commodities,  and  with  money 
in  their  pockets,  will  likely  be  will- 
ing to  buy  almost  anything.  Un- 


fortunately, it  is  likely  they  will 
not  be  as  brand-conscious,  in  their 
eagerness  to  obtain  commodities. 
Advertising  should  lead,  then,  a 
way  to  the  right  brands,  especially 
in  the  field  where  the  turnover  is 
less  frequent.  You  don't  buy  a  car, 
a  radio,  an  electric  refrigerator 
or  any  of  this  type  of  merchandise 
every  day,  and  first  impressions 
made  by  the  manufacturer  who 
makes  the  first  sale  in  the  postwar 
period  might  stick.  Let  us  assume 
then  that  you  want  to  keep  the 
public  conscious  of  your  brand 
name,  and  you  are  convinced  radio 
should  be  a  part  of  this  postwar 
advertising  plan.  It  would  hardly 
be  advisable  to  wait  and  try  to 
secure  radio  time  when  actually 
faced  with  reconversion,  because 
the  wiser  advertiser  will  have  most 
network  and  spot  time  sewed  up. 

Now  is  the  time  to  get  your  radio 
franchise,  and  to  keep  hammering 
home  product  names,  and  in  cases 


BEAUMONT  HAS 
MONEY  TO  SPEND 
NOW-LATER! 

jjgti    BVn  B      Mass  employment  .  .  . 

ArfTwfl  t&  permanent  employ- 
^^^^^^^^  ment  —  that's  what 
OIL  means  in  KFDM's  area.  Think  of 
oil  refining,  synthetic  rubber,  oil  Geld 
tool  manufacturing  .  .  .  think  of  the 
steady  income  these  industries  create. 
Yes,  OIL  is  certainly  an  important  seg- 
ment in  KFDM'S  585 
million  dollar  effective 
buying  income  market. 


SERVING  THE 
'MAGNETIZED 
SABINE  AREA 


TIME  availabilities  will  be  scarce 
after  V-J  Day  and  the  need  for  ad- 
vertising great,  Blayne  Butcher, 
who  handles  such  Newell-Emmett 
accounts  as  "Chesterfield  Supper 
Club"  and  WOR's  "Can  You  Top 
This?",  warns  sponsors.  Mr.  Butch- 
er knows  radio  from  both  angles 
having  first  been  in  station  work 
for  several  years  and  now  in  his 
second  decade  as  an  agency  man. 

where  reconversion  is  a  slow 
process,  convince  the  public  to  wait 
until  your  product  is  available. 
Whatever  the  field,  we  are  likely 
to  find  the  manufacture  and  dis- 
tribution of  products  of  inferior 
quality  hastily  put  on  the  market 
in  advance  of  more  skillfully 
produced  products. 

Choice  Limited 

Let  us  say  then  that  you've  de- 
cided to  get  and  keep  some  radio 
time.  The  choice  at  this  point  is 
pretty  well  limited.  So  you  have  to 
take  "X"  network,  whose  average 
ratings  on  all  their  programs  are 
relatively  low.  You  look  over  CAB 
and  Hooper  and  eye  enviously  the 
top  fifteen,  hoping  against  hope 
that  you  can  get  into  those 
brackets.  With  very  few  exceptions, 
that  top  fifteen  represents  adver- 
tisers who  have  held  radio  fran- 
chises for  years.  But  if  you  want  to 
know  what  audience  there  is  in  a 
2.0  or  3.0  rating,  have  some  of  your 
statisticians  and  research  men 
break  down  the  potential  in  this 
amount  of  rating  and  you  may  be 
surprised.  This  is  a  big  country 
brother!  And  there  are  more 
listeners  then  those  polled  in  the 
usual  telephone  surveys.  When  you 
use  "X"  network  at  its  lower  price, 
you  then  can  use  the  balance  of 
the  budget  to  supplement  or  add 
to  the  radio  promotion.  A  great 
deal  of  good  advertising  has  been 
attained  without  necessarily  using 
the  tops  in  many  media. 

Don't  place  undue  emphasis  on  a 
specific  program  before  deciding 
on  air  time.  When  radio  is  sold 
only  on  the  basis  of  a  particular 
program  it  produces  the  in  and  out 
type  of  itinerant  radio  advertiser, 
(Continued  on  page  38) 


DAILY  PROGRAMS  IN 


SOOO  WATTS  DIRECTIONAL  OVER  .MEW  VORRI 
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"for  all  Mumamty  " 


This  most  appropriate  of  titles  is  the  name  of 


the  Red  Cross  program  which  has  been  broadcast 


regularly  by  KEX,  Portland,  Ore.,  for  the  past  four 


years.  It  is  a  live-talent  show,  and  features  the  activities  of  the  local  Red  Cross, 


one  of  the  finest  chapters  in  the  United  States. 


No  small  part  of  the  excellent  record  of  the  Portland  Chapter . .  in  soliciting 
blood-donors,  contributions,  and  the  like . .  may  be  attributed  to  these  regular 
KEX  broadcasts.   It  is  a  service,  not  only  to  the  local  community,  but  to  the 


world.,  one  of  which  the  station  is  justly  proud. 


KEX  also  takes  a  justifiable  pride  in  the  well-rounded  roster  of  other  programs, 
locally  originated  and  network,  with  which  it  serves  the  radio-needs  of  the  busy 
Portland  area.  Programs  which  reflect  the  American  way  of  life . .  which  also 
help  disseminate  the  products  which  make  up  the  American  way  of  life. 


OREGON'S    AMERICAN    NETWORK  STATION 


— WESTINOHOUSE  RADIO  STATIONS  Ins— 

KEX    •     WOWO    •    KYW    •    WBZ     •    WBZA     •  KDKA 


PORTLAND  OREGON 

5,000  WATTS 


REPRESENTED   NATIONALLY  BY  NBC   SPOT  SALES  —  EXCEPT   KEX    •    KEX   REPRESENTED   NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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OWI  PACKET,  WEEK  SEPT.  3 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  Sept.  3.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  these  war  messages. 


STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN       Afl.        Ind.        Afl.        Ind.      Live  Trans. 


WAR  MESSAGE 


Home  Canning    X 

Tin  Salvage    _ 

Overseas  Xmas  Mall  

Civilian  Nursing    X 

Conserve  Cars    

Stop  Accidents   

Paper  Salvage   X 

Cadet  Nurses   


X 
X 


X 
X 


X 
X 


See  OWI  Schedule  of  War  Message  176  for  names  and  times  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Time  Scarce 

(Continued  from  page  36) 

who,  even  when  he  finds  an  out- 
standing program,  may  be  in  no 
position  to  take  advantage  of  it 
due  to  lack  of  available  time.  Get 
the  time  franchise  and  keep  a 
weather  eye  on  the  better  quality 
of  shows. 

Now  comes  your  program  plan- 
ning. Have  your  radio  men  think 
it  out  as  well  as  they  can — plan  a 
type  of  show  aimed  at  the  kind  of 
audience  you  want  to  reach — and, 
as  you  go  along,  make  improve- 
ments according  to  the  better  judg- 
ment of  your  radio  advisers.  But, 
above  all,  don't  try  to  budget  below 
the  average  for  the  network  you're 
on.  The  pressure  of  competitive 
dollars  on  other  networks  bidding 
for  the  listener's  ear  is  bound  to  be 
keen,  and  barring  an  occasional 
'freak'  program,  you'll  have  to  keep 
in  step.  And  just  one  more  thing 
which  has  been  said  over  and  over 


again  but  needs  repeating — don't 
hamstring  your  radio  men  by  bur- 
dening them  with  your  likes  and 
dislikes.  And  cultivate  the  sound 
radio  philosophy  of  many  adver- 
tisers. Relate  radio  costs  to  an 
average  rating  expected  for  the 
network — put  as  much  promotion 
behind  the  show  as  is  feasible — 
make  the  program  as  good  as  pos- 
sible with  the  money  available — 
and  expect  to  reach  that  segment 
of  the  total  audience  which  the  net- 
work and  your  show  can  deliver. 
Any  ratings  above  the  average  for 
the  network  is  a  plus  for  you. 

Here's  another  little  factor  that 
will  play  into  your  hands  as  you 
go  along.  Comes  V-J  Day,  you're 
going  to  see  an  expansion  in  cover- 
age by  weaker  stations,  because  for 
the  first  time  in  some  years  they 
will  be  in  a  position  to  improve 
their  physical  facilities.  Fact  of  the 
matter  is,  the  time  may  come 
when,  from  a  facility  standpoint, 
all  networks  may  be  about  on  a 


par.  If  and  when  that  time  arises, 
program  quality  will  take  on 
further  importance. 

And  a  radio  advertiser  should 
have  little  fear  of  losing  his  equity 
in  the  media  because  of  television. 


There  has  been  considerable  "hoop- 
la" about  commercial  television 
being  just  around  the  corner.  That 
corner  is  quite  a  long  way  off.  It 
is  not  as  feasible  for  television  to 
click  as  did  the  radio  industry.  And 
heaven  knows — radio  went  through 
dire  straits  for  some  years  prior 
to  becoming  a  commercial  advertis- 
ing medium. 

Radio's  early  stimulus  came  from 
thousands  of  rank  amateurs — who 
made  their  own  sets  and  managed 
to  hear  something,  thereby  provid- 
ing the  incentive  to  purchase  and 
use  manufactured  sets  of  expert 
workmanship.  Television  receivers 
are  a  product  of  the  laboratory  and 
probably  always  will  be  because 
of  their  extremely  complex  nature. 
Currently,  ownership  of  a  television 
set  means  a  considerable  initial 
outlay  as  compared  with  radio  sets. 
Only  when  mass  production  of  tel- 
evision sets  can  be  accomplished 
and  a  large  percentage  of  homes 
throughout  the  country  be  equipped 
for  television  reception,  will  the 
medium  favorably  compare  and 
compete  with  other  forms  of  adver- 
tising. Meanwhile,  the  radio  spon- 
sor will  go  right  along  cashing  in 
on  his  time  franchise. 


Zenith  Honored 

AWARD  of  Merit  was  presented 
jointly  by  the  Disabled  War  Vet- 
erans of  America  and  the  National 
Assn.  of  Personnel  Directors  to 
Zenith  Radio  Corp.  Award  was 
made  at  a  luncheon  in  Chicago  July 
31.  The  honor,  which  acknowledges 
Zenith's  outstanding  work  in  the 
placement  and  rehabilitation  of  re- 
turning servicemen,  both  former 
employes  and  others,  was  awarded 
by  Mary  Columbo  of  NAPD. 

MUTUAL 
NETWORK 

Now  On 

WMOH! 

Over  160,000 
Radio  Homes  In 
.5  MV/M  Area! 

WMOH 

Hamilton,  Ohio 


DUBBLE  -  U 
BEE  EYE  GEE 


They  are  the  Magic  Words 
that  open  the  door  to  the 
Magic  Circle  —  an  area  of 
fifty  miles  that  ranks  as  the  Southland's  Number  One 
Market.  Rich  in  population  -  rich  in  industry,  rich 
in  agriculture  -  and  dominated  by  this  rich  and 
powerful  station  with  a  national  reputation  for 
progressiveness  and  showmanship. 

EDNEY   RIDGE.  DIRECTOR 


WBIG 

GREENSBORO.    N.  C. 


of  THE   C  A  R  0  1 1 N  A$ 


500Q  WATTS  DAY  AND  NIGHT 
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Samuel  Johnson,  lexicographer  and  literary  giant  of  18th  century  England,  was 
known  to  his  associates  for  his  strange  habits.  "He  would  set  his  heart  on 
touching  every  post  in  the  streets  through  which  he  walked.  If,  by  any  chance 
he  missed  a  post,  he  would  go  back  a  hundred  yards  and  repair  the  omission." 

If  you  are  considering  Baltimore  as  a  market,  you  will  be  interested  to  learn  of 
another  habit.  Baltimoreans  know  that  the  best  in  radio  entertainment  and 
news  comes  in  at  "1400  on  the  dial."  Therefore,  "listening  to  WCBM  is  a 
Baltimore  -  habit . ' 1 


MUTUAL  BROADCASTING  SYSTEM 

Free  &  Peters,  Inc.  George  H.  Roeder 

Bxtlusive  National  Representatives  General  Manager 


John  Elmer 

President 


A 


THE  NAKED  FACTS  are  these: 

Chicagoland*  has  3,234,059  radio  homes  . . .  10,025,582 
people  . . .  $12,117,000,000  a  year  to  spend.  In  the  year 

since  Marshall  Field  management  took  over  WJJD, 
more  and  more  of  these  millions  —  homes,  people  and 

dollars  —  have  been  tuning  in  at  the  pay-off  end  of  the 
WJJD  signal.  It's  the  result  of  the  new  showmanship 
that's  been  pumped  into  this  favorite  old  Chicago 
station  . . .  new  personnel,  new  programs,  new 
life!  New  results,  too  —  bigger  results-per-dollar  than 

ever!  Ask  any  Paul  H.  Raymer  man  for  the  facts.  The 
New  WJJD,  with  20,000  watts  of  SELLING  POWER,  delivers 
its  signal  into  a  larger  coverage  area  than  any 
other  Chicago  station  . . .  regardless  of  power. 


STATION    RE  I 


S  E  NOD    NATIONALLY    BY    PAUL    H.    R  A  Y  M  E  R 


The  Great  Program  Hoax 


WHAT'S  ALL  this  activity  being  carried  on 
ever  so  quietly  by  Government  agencies  on 
radio  programs  when  Government  is  supposed 
to  be  all-out  on  war  or  war-connected  work? 

Although  hard  to  get,  certain  facts  speak 
eloquently.  First,  the  FCC,  after  a  "compro- 
mise" with  a  legal  principle  of  no  interference 
with  programs  (a  principle  that  can't  be  com- 
promised), started  looking  into  "program  bal- 
ance" on  stations.  Stations  were  cited  left  and 
right  on  license  renewals.  The  Commission 
winked  at  that  provi- 
sion of  the  law  (Sec. 
326)  which  forbids  it  to 
censor  program  control. 

Then  the  Commission 
launched  a  long-expect- 
ed study  of  clear  chan- 
nel station  operation,  having  in  mind  rural 
service  and  the  desirability  of  maintaining  AM 
clears,  more  of  them  or  less,  after  FM  gets 
under  way.  There  were  more  secret  sessions. 

As  phase  II,  up  pops  the  Division  of  Pro- 
grams, Bureau  of  Agricultural  Economics, 
Dept.  of  Agriculture,  with  a  "rural  program 
survey".  It  is  interlarded  with  questions 
related  directly  to  programs.  The  questions 
obviously  are  contrived  to  show  the  farmer 
isn't  satisfied  with  what  he's  getting,  and  if 
perchance,  he  is,  then  he  isn't  getting  it  in  big 
enough  doses.  It's  a  continuous  refrain  of 
"Have  you  stopped  beating  your  wife?"  queries. 

No  one  was  to  even  hint  the  survey  was  being 
conducted,  even  though  it  was  to  be  on  a  per- 
sonal interview  basis.  The  FCC  couldn't  do  this 
job,  we  imagine,  because  of  that  program  in- 
junction in  the  law.  So  it  was  palmed  off  on 
the  DOA  (under  its  former  administration). 
The  story  came  out  in  the  July  23  issue  of  this 
journal. 

Now  phase  III.  One  Charles  I.  Siepmann, 
ex-director  of  program  planning  of  the  gov- 
ernment-owned BBC,  until  1939  a  resident  of 
London,  shows  up  at  the  FCC  as  a  special 
expert  on  a  job,  the  nature  of  which  isn't 
revealed  publicly.  That  story  was  told  in  our 
July  30  issue.  Mr.  Siepmann  is  performing  his 
"special  mission"  with  three  assistants,  operat- 
ing from  the  office  of  Commissioner  C.  J.  Durr. 
Mr.  Durr  was  the  leading  proponent  of  the 
commercial  vs.  sustaining  "compromise",  as  he 
has  been  on  all  anti-commercial  radio  moves. 
Mr.  Siepmann,  it  is  abundantly  clear,  is  dealing 
in  programs.  That's  his  line.  But  he's  never 
dealt  in  programs  "by  the  American  Plan".  He 
was  with  BBC,  which  loathes  the  competition 
it  suffered  when  our  brand  of  radio  was  intro- 
duced in  England  for  our  GI's,  and  on  which 
the  British  public  eavesdropped  to  the  point  of 
almost  ignoring  BBC  schedules.  Later,  Mr. 
Siepmann  worked  for  the  Office  of  Facts  and 
Figures,  which  was  booted  from  our  national 
scene  and  succeeded  by  OWL  Then  he  worked 
for  OWI  in  International  Broadcasting — still  a 
far  cry  from  commercial  radio. 

One  of  Mr.  Siepmann's  assistants  is  Eleanor 
Bontecue,  former  employe  of  Justice  Black  of 
the  Supreme  Court.  Commissioner  Durr  is  Jus- 
tice Black's  brother-in-law. 

Recently  James  Sheridan  of  the  FCC's  Eco- 
nomic Dept.  journeyed  to  Canada  to  study 
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Canadian  Broadcasting  Corp.  station  rela- 
tions and  other  operating  methods.  That's 
hardly  another  phase,  but  a  passing  incident 
worth  noting. 

Comes  now  the  FCC  and  tosses  on  another 
bale  of  hay  by  adopting  new  rules  governing 
executive  and  program  personnel  of  stations 
requiring  reports  to  be  submitted  regularly. 
It  also  broadens  the  scope  of  its  financial  re- 
port requirements  from  stations,  another  move 
of  dubious  legality.  Therein  it  adds  a  couple  of 
strokes  on  what  seems 
to  be  a  blueprint  toward 
public  utility  type  of 
broadcast  regulation. 

All  this,  too,  in  the 
face  of  the  clear-cut 
Congressional  mandate 
against  program  censorship  or  regulation  of 
broadcasting  as  a  common  carrier.  Admitted 
this  point  was  beclouded  by  the  now  famous 
Frankfurter,  opinion  of  May  10,  1943,  which 
gave  lip  service  to  the  "composition  of  that 
[program]  traffic".  Certainly  that  whole  line 
of  thinking  was  more  than  vitiated  by  the  clear, 
straight-from-the-shoulder  expression  little 
more  than  a  month  ago  by  President  Truman. 
He  called  for  radio  "as  free  as  the  press"  and 
for  regulation  "by  natural  forces  of  competi- 
tion." 

But  back  to  the  FCC's  line  of  attack. 

To  what  does  all  this  lead?  Here  we  can  only 
conjecture  and  leave  it  to  the  judgment  of  the 
reader  (and  others  responsible  for  radio's  wel- 
fare and  enforcement  of  the  statute  establish- 
ing a  competitive  American  system). 

The  Dept.  of  Agriculture  survey  surely  will 
show  that  American  radio  falls  short  of  supply- 
ing an  adequate  rural  program  service. 

The  FCC  survey,  to  be  brought  into  the  open 
by  methods  we  can't  now  fathom,  doubtless 
will  show  that  radio  is  over-commercialized 
and  that  commercial  programs,  whatever  their 
nature,  can't  be  adjudged  as  public  service. 

The  clear  channel  study  conceivably  could 
reveal  that  vast  areas  of  the  country  are  not 
receiving  even  an  acceptable  signal  from  clear 
channel  AM  stations,  because  the  commercial 
broadcasters  look  for  economic  return  and  don't 
give  a  hoot  about  remote  or  rural  areas. 

It  already  is  an  accepted  technical  fact  that 
FM  can't  do  an  effective  rural  coverage  job, 
but  will  provide  an  intensive  urban  service 
(where  dollars  can  be  made). 

So,  high-powered  AM  stations  of  a  million 
watts  or  more  should  be  set  up.  But  present 
AM  broadcasters  don't  know  how  to  provide 
that  service  acceptable  to  farmers.  That  will 
be  proved  beyond  doubt  by  the  DOA  survey. 

All  listeners  are  entitled  to  equitable  serv- 
ice, and  it  is  economically  unfeasible  for  com- 
mercial operators  to  deliver.  Besides  1,000,000- 
watt  stations  would  be  too  powerful  an  instru- 
ment to  place  in  the  hands  of  private  business. 

So— 

There  should  be  established  a  Government 
network  of  high-powered  stations  on  AM  chan- 
nels which  will  be  relinquished  by  standard 
broadcasters  who  go  to  FM  operation. 

Certainly,  we  will  be  accused  of  having  hal- 
lucinations, softening  of  the  brain  and  falling 
hair. 

But  that's  the  way  it's  rigged,  as  we  see  it. 


CHESSER  MILBURN  CAMPBELL 

RADIO  and  newspapers  go  hand  in  hand 
as  far  as  Chesser  Milburn  Campbell  is 
concerned.  Entering  radio  in  1940  from 
the  Chicago  Tribune,  he  was  put  in 
charge  of  sales  at  WGN  Chicago,  and  has 
since  been  made  2nd  vice-president  of  WGN  in 
charge  of  the  station  and  a  member  of  the 
Mutual  Board  of  Directors. 

In  his  whole  career  Ches  has  had  but  one 
employer.  On  finishing  school  in  1921  he  went 
to  work  on  the  Paris  edition  of  the  Chicago 
Tribune  in  the  circulation  department  and  has 
worked  with  this  paper  to  the  present  day.  » 
His  boss  was,  and  is  still,  Col.  Robert  R.  Mc-  | 
Cormick,  owner  of  the  Tribune  and  WGN. 

Of  the  radio  industry,  Ches  says,  "In  the 
short  while  since  my  job  has  been  expanded 
to  working  with  WGN,  the  Mutual  Broadcast- 
ing System  and  with  WGNB,  it  has  become 
more  and  more  apparent  to  me  that  the  essen- 
tial problem  of  radio  is  the  same  as  the  prob- 
lem of  the  newspaper.  That  problem  is  how  to 
increase  circulation,  or,  in  the  case  of  radio, 
listenership.  It  is  interesting  to  notice  that 
the  newspapers  and  the  radio  stations  which 
continue  to  perform  the  greatest  public  service 
nearly  always  have  the  widest  coverage.  Cur- 
rent developments  in  frequency  modulation, 
television  and  facsimile  broadcasting  will  pre- 
sent a  real  challenge  to  the  post-war  radio 
station  and  newspaper.  Here  at  WGN  we  are 
analyzing  all  of  these  developments  and  are 
making  plans  to  take  advantage  of  these  new 
fields  for  public  service  and  commercial  enter- 
prise." 

Chesser  Campbell  was  born  in  Sault  Ste. 
Marie,  Mich.,  December  12,  1897,  and  attended 
public  schools  there  until  he  entered  the  U. 
of  Michigan.  After  a  year  and  a  half  at  the 
university  he  joined  the  Navy,  where  he  served 
as  an  ensign  until  the  end  of  World  War  I. 
He  then  resumed  his  studies,  and  was  gradu- 
ated in  1921  with  a  B.A. 

At  the  university  he  was  news  editor  of 
the  school  paper,  the  Michigan  Daily.  He 
worked  his  way  through  school  as  a  sports 
correspondent  for  newspapers  in  Big  Ten  cities 
and  his  first  shot  at  advertising  was  putting 
out  a  student  blotter  which  carried  paid  ads. 
His  other  activities  included  playing  on  the 
freshman  football  team,  doing  publicity  for  the 
athletic  department  and  membership  in  Theta 
Delta  Chi  fraternity.  He  also  received  the  cov- 
eted Phi  Beta  Kappa  key. 

From  his  job  in  the  circulation  department 
of  the  Paris  Edition  Ches  was  called  back 
to  the  United  States  and  entered  the  classified 
sales  department,  as  do  all  salesmen  and  execu- 
tives of  the  Tribune  advertising  department, 
(Continued  on  page  UU) 
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Portland  s  "Citizen  of  the  Week" 


Ik 
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Johnny  Carpenter  of  KOIIV 

DIRECTOR  OF  SPECIAL  EVENTS 

KOIN  is  proud  of  the  honor  extended  to  one  of  its  staff  when  the  likeness  of 
Johnny  Carpenter  appeared  the  week  of  July  29 -August  4,  on  550  car  cards 
in  busses  and  street  cars  of  the  Portland  Traction  Company.  The  reason: 
Johnny  was  selected  CITIZEN  OF  THE  WEEK.  His  fellow  citizens  were 
reminded  of  something  they  already  knew  in  a  message  which  read  

JOHNNY  CARPENTER,  War  Activities  Showman 

Originator  of  many  war  activities  programs;  Radio  and  Star  Emcee; 
Special  Events  and  Sports  Announcer;  Broadcaster  of  radio  War  Bond 
shows  that  have  received  national  recognition;  Generously  donating 
his  time  and  talent  to  entertain  servicemen,  and  at  civic  benefits.  U 

A  measure  of  a  station's  service  to  its  community  is 
the  regard  the  community  holds  for  those  who  serve/ 


mm 


PORTLAND,  OREGON 

FREE  &  PETE  RS,  Inc. 

NATIONAL  REPRESENTATIVES 
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Respects 


(Continued  from  page  42) 
and  from  there  went  to  retail  dis- 
play and  general  display.  In  1927 
he  was  sent  to  New  York  as  mana- 
ger of  the  eastern  office  for  two 
years.  When  Ches  returned  once 
again  to  Chicago  it  was  as  clas- 
sified manager.  In  1932  he  became 
assistant  advertising  manager  of 
the  Tribune  and  in  1935  was  made 
advertising  manager,  and  still  is. 
Although  holding  three  executive 
positions  he  is  not  daunted  by  the 
amount  of  work  these  respon- 
sibilities pile  upon  him  and  spends 
much  of  his  free  time  studying  the 
future  of  radio  and  television. 

Ches  in  1927  married  Hallie  Cal- 
houn. They  have  two  children,  a 
daughter,  Judith  Ann,  16,  and  a 
son,  Bryon  Chesser,  11. 

Ches  originally  had  no  intention 
of  getting  into  the  newspaper  and 
radio  business — he  went  to  school 
for  the  purpose  of  becoming  a  law- 
yer. He  changed  his  mind  after 
the  war,  however. 


AT  ANNUAL  General  Mills  news 
gathering  in  New  York  last  month, 
Bruce  Barton  (1),  BBDO  president, 
draws  approval  from  James  F.  Bell 
(center),  GM  board  chairman,  and 
Ben  Duffy,  BBDO  v-p. 

His  major  sport  these  days 
is  squash  and  he  belongs  to  the 
Indian  Hill,  the  Chicago,  the  Uni- 
versity, the  Saddle  and  Cycle  and 
the  Tavern  Clubs. 

Advertising  runs  in  the  family. 
His  sister's  husband,  A.  M.  Ken- 
nedy is  Sunday  editor  of  the 
Tribune;  one  brother,  Ray  is  in 
the  advertising  department  of  the 
Neiv  York  Neivs  and  Bryon,  an- 
other brother,  is  an  advertising  man. 
he  wanted  to  complete  his  studies. 


Siesel  Leaves  Partners  SCR1PPS  RETURNS 
To  Form  Own  Agency 

A  FORMER  three-way  New  York 
advertising  agency,  Kaplan,  Siesel 
&  Bruck,  has  split  into  two  agen- 
cies, with  Kaplan  and  Bruck  stay- 
ing in  one  firm  and  Harold  J.  Siesel 
forming  his  own  agency.  Both 
firms  are  still  in  the  same  building, 
424  Madison  Ave.,  New  York. 

Mr.  Siesel,  it  was  reported,  took 
with  him  to  his  own  agency  several 
accounts  but  none  of  them  radio 
advertisers. 

Kaplan  and  Bruck,  meanwhile, 
have  bought  a  10-minute  morning 
news  commentary  on  WJZ  New 
New  York  for  Newspaper  Insti- 
tute of  America,  New  York,  a  home 
study  course.  The  newspaper  insti- 
tute also  will  use  two  participa- 
tions weekly  in  another  morning 
WJZ  program  starting  about  the 
end  of  this  month,  the  agency  said. 

A  NEW  retailers'  magazine,  "Radio  & 
Appliances",  will  be  published  month- 
ly by  Ziff-Davis  Pub.  .Co.,  New  York, 
starting  in  November. 


: 


i 


Listening  Habits 


in  Philadelphia 


That's  why  most 
Philadelphians  have 
formed  the  habit 
of  dialing 
1400  regularly. 


with  "Listening  Habits"  n  ke  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


TO  DETROIT  1SEWS 

MAJ.  WILLIAM  J.  SCRIPPS,  for  \ 
the  past  three  years  in  Army  Air 
Forces  communications,  last  week 
returned  to  the  Detroit  New®  and 
its  station  WWJ 
in    an  executive 
capacity.   He  re- 
sumes his  old  post 
as  radio  director 
for  the  News  but 
is  expected  to  de- 
vote more  and 
more  time  to  the 
newspaper  side 
of  the  business, 
which  is  headed 
by  his  father. 

Mr.  Scripps  was  largely  respon- 
sible in  establishing  WWJ  25  years 
ago  as  a  pioneer  broadcast  station. 
He  is  an  ex-radio  ham  and  WWJ 
originally  was  his  amateur  station. 

Harry  Bannister  continues  as 
WWJ  general  manager  and  will  re- 
port to  Mr.  Scripps. 

Three  years  ago  Mr.  Scripps  en- 
tered the  Army  as  a  first  lieuten- 
ant and  had  been  stationed  at 
Washington,  Wright  Field,  Elgin 
Field  and  several  points  in  Africa. 
He  also  had  handled  special  as- 
signments of  a  confidential  nature 
in  Saipan  and  Leyte. 


Maj.  Scripps 


Avery  to  Speak 

LEW  H.  AVERY,  NAB  Director 
of  Broadcast  Advertising,  leaves 
Washington  Aug.  18  for  San 
Antonio  for  a  checkup  on  the  test 
radio  campaign  being  run  by 
Joske's  of  Texas  under  NAB 
guidance.  On  Aug.  28  he  will  ad- 
dress the  Oklahoma  City  Junior 
Chamber  of  Commerce  on  "Free- 
dom of  Speech"  at  the  chamber's 
observance  of  Jaycee  Radio  Week. 
Both  radio  and  the  Junior  Cham- 
ber of  Commerce  of  the  United 
States  celebrate  their  25th  anni- 
versaries this  year. 


Kronen  to  S.  A. 

HURBERT  H.  KRONEN,  sales 
manager  of  RCA  radio  and  appli- 
ances department,  has  been  ap- 
pointed vice-president  and  general 
manager  of  RCA  Victor,  S.A., 
Brazilian  subsidiary  of  RCA,  with 
headquarters  in  Rio  de  Janeiro. 
C.  J.  Chisholm,  formerly  manager 
of  RCA  Victor  sub-contract  de- 
partment, takes  over  Mr.  Kronen's 
former  position  as  sales  manager 
of  the  radio,  appliances  department. 


«*»  GREAT  *™ 

OF  THE  NATION 


IIMISIMIK  NAIIONAllf 

•t  iowAi»  tun  4  c».  mc 


Page  44    •    August  13,  1945 


BROADCASTING    •    Broadcast  Advertising 


rmvuui 

fOIIKRUUIIOIl' 

(sMusuainiisJ 

LltUUIUTTj 


8  LAIR 

6*  COMPANY 
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REPRESENTING  LEADING  RADIO  STATIONS 
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Wonderful  "spots"  for  any  adver-  « 
tiser  are  spot  programs.  For  these  pow- 
erful, sales-producing  programs  are 
more  than  spot  announcements — they 
are  complete  programs  of  any  kind  . . . 
and  any  length  ...  on  any  station  .  .  . 
in  any  market  selected  by  you. 

And  there  are  many  such  pro- 
grams available.  Already  well  estab- 
lished on  the  air,  they  are  headed  by 
well-known  local  personalities  who  have 
demonstrated  their  selling  ability. 

A  John  Blair  Man  can  tell  you 
about  the  best  of  them,  in  markets  that 
interest  you.  Call  him  today — he's  a 
fine  fellow  to  know. 
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TWO  GOOD 
INVESTMENTS 
SHOWN  HERE! 

Farmer  Bill  of  Iowa  made  one 
when  he  recently  bought  the  milk- 
cooler  which  will  bring  him  big- 
ger profits.  The  other?  Well,  the 
other  is  Farmer  Bill  himself! 
As  a  representative  of  a  group 
whose  average  income  from  the 
rich  Iowa  soil  was  $7,672  even 
'way  back  in  1943 — and  which 
had  at  least  a  20%  increase  last 
year — he's  a  present  and  potential 
purchaser  of  almost  everything. 
The  best  way  to  get  to  know  him 
is  through  KMA — the  No.  1  Farm 
Station  in  the  No.  1  Farm  Market. 
KMA  operates  on  the  policy  that 
farmers  are  different.  They  don't 
go  for  jazz,  jive  or  night-club 
wisecracks.  They  prefer  their  own 
varieties  of  music  and  entertain- 
ment. They  aren't  impressed  by 
the  suave  accents  of  Boston-bred 
announcers.  What  they  want  and 
need  in  radio  is  a  basically- 
honest,  full-time  farm  station. 
Does  KMA  fill  that  demand?  The 
fact  that  we  receive  twice  as  much 
listener-mail  as  any  nearby  broad- 
casting outfit  would  seem  to  indi- 
cate "yes"! 

Let  us  tell  you  more  about  KMA's 
different  story.  Or  for  informa- 
tion call  Free  &  Peters! 


KMA 

AMERICAN  BROADCASTING  CO. 

The  No.  1  Farm  Station 
in  the  No.  1  Farm  Market 


152  COUNTIES 
AROUND  SHENANDOAH,  IA 


Mr.  Saiff 


Free  &  Peters,  \r 

ExclMiitr  National  RtprcMniafktti 


LESTER  L.  GOULD,  for  two  years  with 
WHIT  New  Bern,  N.  C,  has  been  desig- 
nated for  station  managership  of  new 
WJNC  Jacksonville,  N.  C,  by  LOUIS 
N.  HOWARD,  president  of  Jacksonville 
Broadcasting  Co.  (BROADCASTING, 
July  23),  who  states  Mr.  Gould  will 
await  approval  for  construction  of  WJNC 
before  staff  is  employed. 

LOUIS  SAIFF  Jr.,  commercial  manager 
of  WWNY  Watertown,  N.  Y.,  for  four 
years,  has  been  ap- 
pointed general 
manager  of  all  radio 
properties  of  The 
Brockway  Co., 
Watertown.  Ap- 
pointment is  coin- 
cident with  issu- 
ance of  construc- 
tion permit  by  FCC 
to  firm  for  WMSA 
M  a  s  s  e  n  a,  N.  Y., 
new  local  outlet 
[BROADCASTING, 
May  14].  Mr.  Saiff 
will  headquarter  in 
Watertown.  -Brock- 
way  Co.  publishes 
Watertown  Daily  Times  in  addition  to 
operating  WWNY. 

DARROLD  A.  C ANNAN,  secretary-treas- 
urer of  Beaumont  Broadcasting  Corp., 
licensee  of  KFDM  Beaumont,  Tex.,  who 
has  just  completed  service  in  England 
as  AAF  captain,  returns  to  station  as 
executive  vice-president.  C.  B.  LOCKE. 
KFDM  general  manager,  becomes  secre- 
tary-treasurer. 

LOUIS  R.  DRAUGHON,  co-owner  of 
WSIX  Nashville,  is  father  of  a  girl  born 
July  30. 

HUBBELL  ROBINSON  Jr.,  vice-presi- 
dent in  charge  of  programs  for  Ameri- 
can, will  be  present  at  Western  Aircraft 
Manufacturers  meeting  Aug.  15  in  Holly- 
wood to  present  a  package  show  to  the 
industry  for  possible  sponsorship 
[BROADCASTING,  June  25]. 
WILLIAM  C.  ENGEL,  former  advertis- 
ing manager  of  the  Union-Leader  news- 
papers in  Manchester,  N.  H.,  has  been 
appointed  assistant  manager  in  charge 
of  retail  and  national  advertising  for 
WFEA  Manchester,  5,000  w  CBS  affili- 
ate. Before  going  to  Manchester  in  1940 
he  was  associated  with  newspapers  in 
Chicago,  Des  Moines  and  Washington, 
D.  C. 

F.  FREDERICK  KENNEDY,  president, 
and  JAMES  B.  FUQUA,  vice-president 
of  WGAC  Augusta,  Ga.,  have  purchased 
the  Augusta  Royal  Crown  Bottling  Co., 
major  radio  advertiser  in  that  area. 
Purchase  is  investment  only  and  neither 
will  be  active  in  management  of  the 
firm,  one  of  largest  in  the  Southeast. 
EDWARD  J.  NOBLE,  chairman  of  Amer- 
ican, has  been  named  chairman  of  the 
service  division  of  the  New  York  Na- 
tional War  Fund. 

ON     VACATION:      KEITH  KIGGINS, 

American  vice-president  in  charge  of 
stations,  until  Aug.  20  in  New  Jersey. 

CAROLL  W.  (Doc)  NEELD,  WCBS 
Springfield,  111.  manager,  has  been  ap- 
pointed publicity  supervisor  for  central 
Illinois  in  nationwide  drive  to  recruit 
railroad  workers. 

DON  SEARLE,  American  western  divi- 
sion vice-president,  will  attend  a  series 
of  New  York  home  office  conferences, 
leaving  Hollywood  Aug.  27  for  30  days. 
ROYAL  V.  HOWARD,  vice-president  in 
charge  of  engineering  of  Associated 
Broadcasters  Inc.  and  Universal  Broad- 
casting Co.,  San  Francisco,  discussed 
"Television  at  Home  and  Abroad"  at 
recent  San  Francisco  Section,  Institute 
of  Radio  Engineers  dinner  meeting. 
Mr.  Howard  Just  returned  from  Europe 
where  he  headed  a  special  scientific 
staff  and  directed  operational  analyst 
staff  at  U.  S.  Army  headquarters. 

DONALD  W.  THORNBURGH,  CBS  Pa- 
cific Coast  vice-president,  for  second 
consecutive  year  has  been  appointed 
radio  division  chairman  of  the  Los  An- 
geles War  Chest.  He  is  in  charge  of 
subscription  solicitations  from  all  per- 
sonnel connected  with  radio. 

W.  A.  DUFFIELD,  former  chief  engi- 
neer of  CKY  Winnipeg,  has  been  ap- 
pointed manager  of  CKY  succeeding 
W.  H.  BACKHOUSE,  recently  named 
comptroller  of  the  Manitoba  Telephone 
System,  owner  of  CKY  and  CKX  Bran- 
don. 


HERB  FERGUSON,  assistant  manager 
and  account  executive  of  KFRE  Fresno. 
Cal.,  has  been  named  chairman  of  the 
Fresno  committee  of  War  Advertising 
Council. 

SHELDON  W.  ANDERSON,  chief  engi- 
neer of  KFRE  Fresno,  Cal.,  since  sta- 
tion started  in  1941,  has  resigned  that 
post  to  become  manager  of  KCOK 
Tulare,  Cal.,  new  station  owned  by  nis 
father,  HERMAN  ANDERSON,  sched- 
uled to  begin  operations  this  fall.  His 
KFRE  successor  is  HAROLD  BROWN, 
for  2\'z  years  radio  engineer  with  AAF. 
BOB  ALBURTY,  manager  of  WHBQ 
Memphis,  has  been  elected  to  the  board 
of  directors  of  the  Memphis  Symphony 
Society. 


WALLENSTEIN  HEADS 
MUSIC  FOR  AMERICAN 

ALFRED  WALLENSTEIN,  noted 
symphonic  conductor  and  cellist, 
who  resigned  last  week  as  music 
director  of  WOR 
New  York  has 
been  named  mu- 
sic director  of 
American,  it  was 
announced 
Wednesday  by 
Hubbell  Robinson 
Jr.,  American 
vice-president  in 
charge  of  pro- 
Mr.  Wallenstein  grams  and  pro- 
duction. Associat- 
ed with  Mr.  Wallenstein  is  Paul 
Whiteman,  director  of  popular 
music  for  American  since  1943. 

Mr.  Wallenstein  also  will  main- 
tain his  position  as  music  director 
and  conductor  of  the  Los  Angeles 
Philharmonic  orchestra,  with 
which  he  has  been  associated 
since  its  organization  25  years 
ago.  For  16  years  Mr.  Wallenstein 
was  first  cellist  with  the  Chicago 
Symphony  and  the  New  York  Phil- 
harmonic orchestras  and  he  has 
appeared  numerous  times  as  guest 
conductor  of  various  symphony 
orchestras. 

Mr.  Whiteman  is  currently  musi- 
cal director  for  the  Philco  Hall  of 
Fame  program  on  American. 


Late  Christmas  Bonus 

CHRISTMAS  bonuses  were  dis- 
tributed a  fortnight  ago  to  750 
of  1,050  employes  of  American  who 
had  been  with  the  company  for  six 
months  or  more  on  Dec.  31,  1944. 
Payment  of  checks  last  Christmas 
was  disapproved  by  the  salary 
stabilization  unit  of  the  Treasury 
Dept.  but  company  appealed  the 
ruling  and  decision  favoring  pay- 
ment of  compensation  checks  was 
handed  down  last  week.  Explana- 
tory letter  written  by  Mark  Woods, 
president  of  American,  accompanied 
the  checks. 


LOUISVILLE 

Home  of  the 
fcenftrcAy  Derby 

 n 


DeTchon  Promoted 

ROMERT  S.  DeTCHON  has  been 
appointed  sales  manager  of  WHK 
Cleveland.  He  has  been  a  WHK 
salesman  for  10  years. 


BROADCASTING  COMPANY 


Represented  by 
BROADCAST  SALES  COMPANY 

New  York  and  Chicago 

HOMER  GRIFFITH  COMPANY 

Hollywood  &  San  Francisco 

* 

L HARRY  McTIGUE 
General  Manager 
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this  is  a 

It  is  one  of  the  many  farms  in  North  Dakota. 
Even  if  its  size  is  only  463  acres  (some 
North  Dakota  farms  run  to  10,000  acres) 
it  is  still  three  times  larger  than  the  average 
U.  S.  farm. 

This  particular  farm,  owned  by  the 
Williams  Brothers,  is  near  Jamestown. 
The  Williams  Brothers  raise  wheat,  rye  and 
flax  on  it.  Together  with  333,021  neighbors 
in  29  counties  surrounding  Jamestown, 
they  help  make  North  Dakota  first  in  rye 
and  flax  —  second  in  wheat  production  for 
the  nation. 

A  state  that  produces  large  quantities  of 
marketable  produce  is  a  rich  state.  Rich 
states  have  rich  communities.  The  people 
in  the  29-county  community  surrounding 


Jamestown  are  rich  both  with  and  from 
farm  produce.  And  radio  is  one  of  the  most 
effective  ways  to  sell  these  people :  in 
Jamestown  as  everywhere  else. 

KSJB  Jamestown  is  the  focal  point  for 
these  rich,  regular-listening  29  counties. 
Of  the  79,168  families  who  live  within  this 
29-county  coverage,  71,092  have  radios.* 

+19UO  U.S.  Census, projected  by  NAB  Research  Bureau 


REPRESENTED   BY  NORTH  CENTRAL  BROADCASTING  SYSTEM,  INC. 

New  York,  New  York,  Empire  State  Building,  Lexington  2-6892  •  Chicago,  Illinois,  360  North  Michigan 
Avenue,  State  0361  •  St.  Paul,  Minnesota,  E  622  First  National  Bank  Building,  Cedar  8579 
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FRANCES  QUINN,  former  traffic  man- 
ager of  KFRE  Fresno,  Cal.,  has  been 
promoted  to  program  manager,  suc- 
ceeding EUGENE  CHENNAULT,  now  in 
service  and  who  will  return  to  station 
in  another  executive  capacity. 

FRANCES  KIERAN,  announcer,  has 
Joined  WHBQ  Memphis  as  successor  to 
MRS.  CLISPY  ESKRIDGE. 

ROBERT  BODDEN,  from  WTMJ  Mil- 
waukee, is  new  production  manager  of 
WCLO  Janesville,  Wis.  He  also  will  be 
sportscaster  and  in  charge  of  promotion 
and  publicity.  RAY  GRANDLE,  new  to 
radio,  has  Joined  WCLO  announcing 
staff. 

RAY  MacINTOSH,  formerly  with  WBEN 
Buffalo,  has  Joined  announcing  staff  of 
WEAU  Eau  Claire,  Wis.  LORAINE  OP- 
PEGARD  is  now  WEAU  continuity 
writer. 

HAL  MOORE,  WNEW  New  York  an- 
nouncer, had  one  of  his  short  stories, 
"Legends  of  the  Tuscarora",  accepted 
for  publication  in  Blue  Book  Magazine 
Oct.  issue. 

MERWIN  M.  EL  WELL,  stage  manager, 
scene  designer  and  former  professor  of 
drama,  is  now  assistant  art  director  in 
charge  of  costume  designing  and  ward- 
robe in  NBC  television  department. 
NANCY  JO  OTWELL  has  Joined  con- 
tinuity staff  of  WCBS  Springfield,  111. 
MYRON  WALDEN,  new  to  radio,  has 
Joined  WCBS  announcing  staff. 
TED  WESTCOTT,  released  from  AAF 
after  four  years  service,  has  Joined  pro- 
duction staff  of  KMOX  St.  Louis. 
GEORGE  CLARE  shifts  from  WBBM 
Chicago  to  KMOX  as  producer. 
BILL  PRANCE,  former  farm  director  of 
WSB  Atlanta,  is  now  in  Army  of  Occu- 
pation in  Germany.  His  recent  letter  to 


WSB  covered  German  agricultural  situ- 
ation and  was  basis  for  a  farm  program. 
JERRY  BURNS,  formerly  with  KXOK 
St.  Louis  and  now  in  charge  of  public 
relations  section,  ASF  Reception  Station 
No.  12,  Fort  Douglas,  Utah,  has  been 
promoted  to  corporal.  He  is  currently 
conducting  series  for  KDYL  Salt  Lake 
City. 

ROBERT  STORK  and  MARVIN  SMITH. 

both  new  to  radio,  have  been  added  to 
announcing  staff  of  WFTC  Kinston, 
N.  O. 

MARY  HAUER  is  new  addition  to  con- 
tinuity staff  of  WWL  New  Orleans. 

DOUGLAS  G.  BILLMEYER,  news  writer 
and  announcer  at  KFPY  Spokane,  shifts 
to  KEX  Portland,  Ore.,  as  continuity 
writer. 

CLARK  ALLEN,  South  Pacific  veteran, 
has  Joined  announcing  staff  of  KFDM 
Beaumont,  Tex.,  HOWARD  DOWDY 
shifts  from  announcing  staff  of  WRR 
Dallas  to  KFDM. 

BILL  WILLIAMS,  announcer  at  WSAP 
Portsmouth,  Va.,  in  September  returns 
to  William  &  Mary  College.  His  WSAP 
successor  is  to  be  CARL  FRANCIS. 

FRANCES  JEFFERSON,  former  assistant 
editor  in  continuity  acceptance  depart- 
ment of  American,  has  been  named  as- 
sistant to  DOROTHY  ANN  KEMBLE. 
director  of  recently  created  continuity 
acceptance  department  of  Mutual. 

GEORGE  BRENGLE,  producer  for  Amer- 
ican network,  is  father  of  a  boy  born 
in  New  York  last  week. 

ADELE  HUNT,  conductor  of  women's 
feature  program  on  WPAT  Paterson,  has 
been  asked  by  two  New  Jersey  women's 
groups  to  help  organize  clubs  in  their 
communlties.  Clubs  would  carry  same 


In  the  Ark-La-Tex  area,  KWKH 
— with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  ★  5  0,0  0  0  WATTS 

SHREVEFORT,  LOUISIANA 
Represented  by  The  Branham  Co. 


FOR  helping  sell  Kentucky  to  America 
with  his  "Kentucky  Calls  America"  pro- 
gram on  WHAS  Louisville,  Bud  Abbott 
(1)  is  commissioned  a  Kentucky  Colonel 
by  Gov.  Simeon  S.  Willis.  Ralph  A. 
Homan  (r),  secretary  to  the  governor, 
observes.  Program  is  heard  six-weekly, 
midnight  to  5  a.m. 

name  as  program,  "Hunt  for  Happi- 
ness", and  would  be  based  on  the  same 
theme. 

JACK  M.  SIMPSON,  released  from  Sea- 
bees,  has  rejoined  announcing  staff  of 
WSLX  Nashville. 

WARREN  FIRTH,  formerly  with  WFTC 
Kinston  and  WSSV  Petersburg,  has 
Joined  announcing  and  production  staff 
of  WRVA  Richmond,  Va. 

VERNON   LUNDQUIST,    announcer  at 
WSIX  Nashville,  is  father  of  a  boy. 
CLARK     POLLOCK,     formerly  with 
WBAA  West  Lafayette,  has  Joined  con- 
tinuity staff  of  WGL  Fort  Wayne,  Ind. 


LT.  BILL  WEAVER,  released  from  AAF 
after  3y2  years  service  and  former  sports 
and  special  events  announcer  of  KOVC 
Valley  City,  N.  D.,  has  returned  to  the 
station. 

JESSE  LEONARD  has  Joined  KEX  Port- 
land, Ore.,  news  and  special  events 
staff,  shifting  from  KXL  Portland. 

WILFRID  FLEISHER,  author,  foreign 
correspondent  and  expert  on  Far  East 
affairs,  will  start  a  Tuesday  series  of 
talks  Aug.  14,  9:45-9:55  p.m.  on  Ameri- 
can. Mr.  Fleisher  was  formerly  special 
writer  for  New  York  Herald  Tribune 
and  Time  Magazine  and  has  been  a  for- 
eign correspondent  for  30  years. 
DON  YOUNG,  released  from  the  Army 
after  2V2  years  service,  has  Joined 
KFRE  Fresno,  Cal.,  in  new  position  of 
news  editor.  He  formerly  had  been  with 
AP  New  York. 

WWJ  Detroit  has  added  Reuters  to  its 
other  press  services. 

KFWB  Hollywood  has  contracted  for 
Los  Angeles  City  News  Service.  Station 
also  subscribes  to  UP  AP  INS  and 
Reuters  dispatches. 

FALL  semester  of  Northwestern  U. 
School  of  Commerce  and  Journalism 
begins  September  26,  including  an  eve- 
ning division. 


ENTIRE  STAFF  of  WFIL  Philadelphia 
has  joined  the  United  Nations  Council, 
an  educational  group  dedicated  to 
world  organization  and  understanding. 
WFHi  is  the  first  station  to  become  a 
member. 


■Mil 

TWIN  FALLS  •  IDAHO 
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HERE'S  A  PROGRAM  YOU  CAN  SELL 


sings 


►OK  AT  THE  CLIFF  EDWARDS 

SUCCESS  STORY 

Cliff  has  appeared  in  103  Hollywood  motion 
pictures. 

He  was  the  voice  of  "Jimmy  Cricket"  in  Walt 
"tHsney's  "Pinnochio." 

He  was  the  voice  of  the  "Black  Crow"  in 
"t)isney's  "Dumbo." 

His  phonograph  record  sales  (new  pressings  no 
"ronger  available)  set  an  all-time  high:  51,000, 
000  in  less  than  three  years! 

fe  appeared  in  14  Broadway  shows, 
e  has  played  every  important  vaudeville 
eatre  in  America  and  Canada,  and  made  four 
European  tours,  playing  many  of  the  Music 
Halls  and  smart  Night  Clubs  in  England, 
France,  Scotland  and  Holland. 

Since  leaving  Hollywood,  he 
played  42  weeks  of  personal 
appearances  in  leading  picture 
theatres. 


a/ 


Seatu£ed  in  a  morning  quarter- 
bur  strip  on  the  Blue  Net- 
work, with  a  3.6  Hooperating.- 


everybody 

knows — as  only  he  can  sing  them!  This 
means  AUDIENCE  ...  as  proved  by 
his  3.6  Hooperating  on  the  Blue  Net- 
work (American  Broadcasting  Com- 
pany), in  a  morning  spot  during  the 
winter  of  1944-45.  Cliffs  music  (mostly 
ASCAP)  is  universal  in  appeal. 

— ajClifr s  great  ukulele  playing  is  ably 
abetted  on  these  transcriptions  by  four 
sensational  swing  musicians  —  piano, 
string-bass,  guitar  and  vibraharp. 

— jThe  music  is  individually  recorded 
— tune  at  a  time — on  16"  transcriptions 
(lateral  cut,  33}^  r.p.m.).  You  can  thus 
choose  any  combination  of  tunes  you 
want  for  any  program — and  build  each 
show  the  way  you  or  your  sponsor  wants 
it!  Each  transcription,  however,  carries 
five  or  six  varied  tunes  ...  so  that  you 
could  play  them  in  sequence  from  one 
transcription  if  you  wish,  and  have  a 
well-balanced  program. 

— jThese  are  specially  recorded  tran- 
scriptions— not  "just  records"  with  tal- 
ent and  arrangements  that  can  be  heard 
on  any  station,  any  day.  No  competitor 
can  duplicate  your  show!  LICENSED 


.  together  with  an  option  on  this 
feature  for  your  market.  The  $5  will 
t  e  applied  on  purchase  price  if  you  buy 
1  he  Cliff  Edwards  Show.  This  offer 
s  lbject  to  prior  sale. 


EXCLUSIVELY  to  one  station  in  one 
market. 

— WThere  are  several  cuts  of  the  famous 
Cliff  Edwards  theme  song:  "Singin'  in 
the  Rain."  Consequently,  you'll  be  in 
no  danger  of  wearing  out  the  theme 
recording,  no  matter  how  frequently 
you  broadcast  the  Cliff  Edwards  Show. 

— jtfou  put  the  commercials  where  you 
want  them,  and  as  many  as  you  want — 
filling  out  with  music.  The  average 
quarter-hour  program  carries  an  open- 
ing  and  closing  theme  (with  short  com- 
mercial), plus  two  regular  commercials 
—AND  FIVE  SONGS! 

— e  furnish  suggested  scripts  for  the 
musical  introductions — but  your  an- 
nouncer reads  them,  as  well  as  the  com- 
mercials. Thus,  you  have  complete  control 
of  the  way  the  program  is  arranged, 
timed  and  broadcast. 

— ^The  program  material  is  suitable  for 
almost  any  sponsor.  The  music  consists 
of  A II -American  favorites  appealing  to 
listeners  of  all  ages,  and  especially  the 
high-purchasing-power,  middle -age 
group"  who  remember  the  great  song 
hits  pf  the  20s  and  30s.  Yet,  the 
RHYTHM  accompaniment  is  so  pow- 
erful . . .  the  "swing  '  is  so  infectious . . . 
ihat  the  "bobby  -sox"  listeners  and  "hep- 
tats"  love  this  music.  ) 


TOWER  TRANSCRIPTIONS,  INC. 

Phone  PLaza  3-9327  247   PARK  AVENUE,   NEW  YORK  17,  N.  Y. 


KANSAS  CITY 


IS  A 


MARKET 


PORTER  BLDG.,  KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD  ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 

Pioneer  FM  Station  in  the  Kansas  City  Area 


4  six  for  Rate  Card 


RUSS  JOHNSTON,  associated  with 
McCann-Erickson,  New  York,  for 
two  years,  has  been  named  vice- 
president  in  charge  of  radio  production 
for  the  agency.  Prior  to  joining  McCann- 
Erickson,  he  was  Hollywood  program 
director  for  CBS. 

VINCENT  MORGAN  RYAN,  executive 
vice-president  of  Grant  Adv.,  Chicago, 
and  Arllne  Judge,  film  actress,  were 
married  in  Las  Vegas,  Nev.  on  Aug.  3. 

ABBOTT  KIMBALL,  head  of  Abbott 
Kimball  Co.,  New  York,  is  on  West 
Coast  for  three  weeks  making  a  survey 
and  also  conferring  with  BLAISDELL 
GATES,  vice-president  and  Los  Angeles 
manager. 

MEREDITH  S.  CONLEY,  former  editor 
of  "CBS  World  News",  is  now  assistant 
to  BENSON  INGE  in  the  press  and  pub- 
lic relations  department  of  Ted  Bates 
Inc.,  New  York. 

JANE  MITCHELL  has  been  appointed 
media  buyer  of  Glasser-Gailey  &  Co.. 
Los  Angeles. 

ROGER  VERRAN  of  the  copy  staff  In 
Minneapolis  office  of  BBDO,  has  been 
appointed  copy  chief  of  the  firm's  San 
Francisco  office,  succeeding  THOMAS 
DILLON,  transferred  to  Los  Angeles 
office  in  similar  capacity. 

JACK  W.  RUNYON,  for  3V2  years  Holly- 
wood manager  and  radio  director  of  the 
Office  of  Inter-American  Affairs,  has  re- 
signed to  return  to  commercial  radio 
after  brief  vacation.  Mr.  Runyon  is  for- 


w 


HOMER  MORGAN  SNOW,  formerly  with 
Lennen  &  Mitchell,  New  York,  where 
he  supervised  market  research  and  sales 
analysis  study  of  radio  home  receiver 
business  which  the  agency  conducted 
for  General  Electric  Co.,  has  been  ap- 
pointed advertising  and  public  relations 
director  of  the  radio  division  of  Lear 
Inc.,  New  York. 

GWILYM  A.  PRICE,  executive  vice-pres- 
ident and  director  of  Westinghouse 
Electric  Corp.,  has  been  elected  mem- 
ber of  board  of  trustees  of  The  Central 
Hanover  Bank  &  Trust  Co.,  New  York. 
He  is  also  director  of  Blaw-Knox  Co., 
Pittsburgh. 

FRANK  CASTANIE  has  rejoined  KMOX 
St.  Louis  as  night  supervisor  of  engi- 
neers after  three  years  in  service. 

BOB  RAE,  former  chief  engineer  of 
CJOC  Lethbridge,  has  returned  to  his 
post  on  release  from  Canadian  Army. 
He  enlisted  in  September  1939. 

CORP.  BILL  HUNTER,  former  engineer 
at  WPAT  Paterson,  is  now  chief  engi- 
neer of  the  AFRS  station  WVTM  Ma- 
nila, according  to  a  letter  Corp.  Hunter 
recently  wrote  to  his  wife,  Roberta, 
now  a  member  of  WPAT  office  staff. 

LOUIS  MARTIN,  associated  with  RCA 
tube  division,  Camden,  N.  J.,  for  three 
years,  has  been  appointed  manager  of 
the  application  engineering  section  of 
the  division. 

CLYDE  DOWNING  has  been  added  to 
engineering  staff  of  WCLO  Janesville. 
Wis.  He  formerly  was  with  WOWO  Fort 
Wayne,  Ind. 

B.  M.  GOOCH  has  been  added  to  trans- 
mitter staff  of  WHBQ  Memphis  as  suc- 
cessor to  R.  E.  SHORE. 

COMDR.  MORTIMER  LOEWI,  executive 
assistant  to  the  president  of  Allen  B. 
DuMont  Labs.,  addressed  the  Sports 
Broadcasters  Assn.  Aug.  7  on  "Televi- 
sion and  Sports"  at  Great  Northern 
Hotel,  New  York. 

RALPH  P.  MOORE  Is  new  member  of 
engineering  staff  of  WSIX  Nashville. 

HAROLD  ERICKSON,  new  to  radio,  has 
joined  the  technical  staff  of  KPFA  He- 
lena, Mont.,  succeeding  DUANE  PARK- 
ER, to  Hazeltine  Co. 


Mr.  Christensen 


mer  radio  director  of  Ted  Bates  Inc 
New  York.  He  will  continue  to  act  as 
consultant  for  all  OIAA  Hollywood  ra 
dio  activities  under  direction  of  Ne 
York  and  Washington  offices. 

RICK  CHRISTENSEN,  formerly  with  the 
sales  and  service  staff  of  WKY  Okla- 
homa City,  has  been 
named  radio  direc- 
tor of  Erwin,  Wasey 
&  Co.,  Oklahoma 
City. 

KEN  MAGERS,  for 
20  years  advertising 
and  publicity  man- 
ager of  The  Cincin- 
nati Gas  &  Electric 
Co.,  major  local  ra- 
dio account,  is  now 
with  Foster  <St 
Davies,  Cleveland. 

GEORGE    W.  LEE, 

formerly  of  J.  M. 
Mathes  Inc..  New 
York,  has  joined  merchandising  depart- 
ment of  Benton  &  Bowles,  New  York. 

ROBERT  IRWIN,  former  account  exec- 
utive of  Delmer  &  Dorskind,  New  York 
has  joined  Moss  &  Arnold  as  account 
executive. 

ARTHUR  PINE  has  joined  Moss  & 
Arnold  Co.,  New  York,  as  director  in 
charge  of  radio  publicity  and  exploita- 
tion. He  will  still  maintain  his  own 
public  relations  office  at  67  W.  44tb 
Street,  New  York. 

PAUL  THOMAS,  formerly  with  John  A. 
Clements  Assoc.,  New  York  public  rela- 
tions firm,  is  now  account  executive 
and  member  of  the  public  relations 
plans  board  at  Abbott  Kimball  Co.. 
New  York. 

ELLIS  TRAVERS,  manager  of  Chicago 
office  of  Roy  S.  Durstine  Inc.,  is  now  a 
vice-president  of  the  agency.  Mr.  Trav- 
ers  was  a  vice-president  and  Detroit 
office  manager  of  Ruthrauff  &  Ryan 
before  taking  over  management  of  thf 
Durstine  office  in  March  1944. 

BILL  BRYAN,  formerly  with  Anfengei 
Adv.,  New  Orleans  and  WWL  New  Or- 
leans, is  now  with  radio  department  ol 
Dan  B.  Miner  Co.,  Los  Angeles. 

JEAN  SHIMP,  publicity  writer  at  Comp- 
ton  Adv.,  New  York,  is  to  be  married  tc 
Sgt.  Albert  H.  Dunn  3rd,  who  Is  return- 
ing from  Europe. 

FRED  W.  MEYER,  former  national  ad- 
vertising manager  of  Honolulu  Stai 
Bulletin,  has  joined  Leon  Livingston* 
Agency,  San  Francisco,  as  marketins 
and  research  director. 

EILEEN  SILVA,  copywriter  and  accoun' 
contact,  has  been  shifted  from  Abbot 
Kimball  Co.  New  York  office  to  Lo: 
Angeles. 

ANNE  PILLION,  copywriter  of  McCann 
Erickson,  Chicago,  has  been  shifted  ti 
agency's  Los  Angeles  staff. 
CHARLES  N.  STAHL,  head  of  Los  An 
geles  agency  bearing  his  name,  has  en 
listed  in  the  Merchant  Marine.  Staf 
will  continue  to  operate  agency  durini 
his  absence. 
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ANNOUNCING  THE  PUBLICATION  OF^HE  FIRST 

PACIFIC  COAST 
RADIO  HANDBOOK 

A  complete  reference  source  on  all  important 
Pacific  Coast  radio  and  market  facts 


kdvertising  and  agency  executives  have  hailed  the  Pacific  Coast 
Radio  Handbook  as  one  of  the  most  useful  radio  reference  books 
ever  compiled,  for  it  supplies  information  constantly  referred  to  but 
never  before  found  without  consulting  several  reference  volumes. 

In  addition  to  latest  market  data,  the  Pacific  Coast  Radio  Hand- 
book contains  in  compact  form:  listings  of  all  Pacific  Coast  network 
stations  with  call  letters,  power  and  frequency;  rates  and  discounts 
for  all  Pacific  Coast  networks;  network  offices,  executives,  addresses 
and  telephone  numbers;  individual  station  offices,  addresses  and 
executives;  Pacific  Coast  station  representatives;  charts  and  tables. 

Market  facts  are  the  most  recent  and  authoritative  and  include 
population,  radio  families  and  retail  sales  breakdowns  by  counties 
for  California,  Oregon  and  Washington. 

It  is  hoped  that  the  Pacific  Coast  Radio  Handbook  will  be  a 
working  tool  for  everyone  interested  in  the  Pacific  Coast  market 
and  Pacific  Coast  radio.  Your  comments  and  suggestions  will  be 
appreciated  for  use  in  planning  future  editions. 


"k  Copies  of  the  Pacific  Coast  Radio  Hand- 
book are  available  to  all  advertisers  and  adver- 
tising agency  executives.  Please  address  your 
requests  to:  Sydney  Gaynor,  General  Sales 
Manager,  Don  Lee  Broadcasting  System,  55 15 
Melrose  Avenue,  Hollywood  38,  California. 


The  Nation's  Greatest  Regional  Network 


DON  LEE 


Thomas  s.  lee.  President 
lewis  allen  weiss,  Vice-Pres.  &  Gen.  Mgr. 
SYDNEY  gaynor,  General  Sales  Manager 
5515  MELROSE  AVE.,  HOLLYWOOD  38,  CALIF. 
Represented  Nationally  by  John  Blair  &  Co. 


Southern  Minnesota's 

/ 


Livestock  feeding  is  big  business — $150,000,000  worth — in  the 
KATE  primary  coverage  area.  Yes,  $150,000,000  in  cash  is 
what  the  Hormel,  Decker  and  Wilson  packing  plants  paid 
farmers  hereabouts  for  livestock  they  fattened  last  year.  One 
of  the  nation's  prosperous  packing  centers,  tops  in  dairying 
and  poultry  raising,  it's  a  matter  of  agricultural  record  that  this 
richest  of  farm  territories  has  never  known  a  crop  failure!  In  this 
area,  too,  is  the  town  of  Albert  Lea,  home  of  the  famous  "Albert 
Lea  Post  War  Plan."  And  the  KATE-way  is  the  only  way  to 
sell  this  market.  We,  or  our  national  representatives,  will  be 
glad  to  tell  you  the  whole  KATE  story.  Ask  us  for  it  when 
making  up  your  next  radio  schedule. 


STUDIOS    IN    ALBERT  LEA 


AUSTIN,  MINNESOTA 
MUTUAL    *    ABC    ★    SOUTHERN  MINNESOTA 
NETWORKS 
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EDYTHE  F.  BULL,  secretary  of  C.  E. 
Hooper  Inc.  and  manager  of  special 
surveys  division,  and  DOROTHY  M. 
BEHRENS,  publisher  of  the  network 
and  Pacific  network  Hooper  reports, 
have  been  elected  directors  of  the  com- 
pany. Both  have  been  with  the  Hooper 
organization  since  its  Inception. 

ROBERT  LIGHT,  writer-director  of 
American,  Hollywood,  has  resigned  ef- 
fective Sept.  1  to  establish  his  own  ra- 
dio talent  agency  at  8508  Sunset  Blvd. 

ROBERT  SOUR,  song  editor  of  BMI,  is 
father  of  a  girl  born  Aug.  2. 

HELEN  CORNELIUS,  assistant  director 
of  broadcast  advertising,  NAB,  has  been 
elected  secretary  of  the  National  Fede- 
ration of  Advertising  Clubs. 

ZEPHA  SAMOILOFF  has  joined  Beau- 
mont &  Hohman,  Los  Angeles,  to  han- 
dle copy  and  publicity.  WILLIAM  F. 
CLAFFEY,  formerly  with  McCarty  Co., 
is  new  B  &  H  Los  Angeles  account 
executive. 

CROSLEY  Corp.,  Cincinnati,  has  ap- 
pointed E.  A.  Issa  &  Bros.,  Kingston, 
Jamaica,  as  distributor  in  that  area. 
ELWOOD    R.    BERKELEY    has  been 


Metuiork  Accounts 


New  Business 

INTERNATIONAL  Silver  Co.,  Merlden, 
Conn.,  Aug.  12  started  Adventures  of 
Ozzie  and  Harriet  on  145  CBS  stations. 
Sun.  6-6:30  p.m.  Agency:  Young  &  Rubi- 
cam,  N.  Y. 

UNION  OIL  Co.,  Los  Angeles  (petroleum 
products),  Aug.  27  starts  for  52  weeks 
Nelson  Pringle  News  on  10  CBS  Pacific 
stations,  Mon.  thru  Fri.  7:45-8  a.m. 
(PWT).  Agency:  Foote,  Cone  &  Belding, 
Los  Angeles. 

TIP  TOP  TAILORS,  Toronto  (chain), 
Oct.  7  starts  Music  For  Canadians  on  35 
CBC  Dominion  network  stations,  Sun. 
8:30-9  p.m.  Agency:  McConnell,  East- 
man &  Co.,  Toronto. 

Renewal  Accounts 

AMERICAN  HOME  PRODUCTS,  New 
York,  Sept.  17  for  52  weeks  renews 
Helen  Trent  and  Our  Gal  Sunday. 
12:30-1  p.m.  Mon.  thru  Fri.  on  142  CBS 
stations.  Agency:  Dancer-Fitzgerald- 
Sample,  Chicago. 

LANGENDORF  UNITED  BAKERIES. 
San  Francisco  (chain),  Aug.  7  renewed 
for  52  weeks  Red  Ryder  on  10  Don  Lee 
Pacific  stations  Tues.-Thurs.-Sat.  7:30-8 
p.m.  (PWT).  Agency:  Pacific  Coast  Adv. 
San  Francisco. 

BROWN  SHOE  Co.,  St.  Louis  (Buster 
Brown  Shoes),  Sept.  1  renews  Smilin' 
Ed  McConnell  and  His  Buster  Brown 
Gang  on  52  NBC  stations,  Sat.  10:30-11 
a.m.  Agency:  Leo  Burnett  Co.,  Chicago. 

GILLETTE  SAFETY  RAZOR  Co.  of  Can- 
ada, Montreal,  Sept.  7  renews  Cham- 
pionship Fights  on  36  CBC  Dominion 
network  stations,  Fri.  10  p.m.  to  end. 
Agency  is"  Maxon  Inc.,  N.  Y. 

ROBIN  HOOD  FLOUR  MILLS,  Toronto 
(cereals  and  flour),  Aug  20  renews 
Claire  Wallace  on  25  CBC  Trans-Canada 
stations,  Mon.-Wed.-Fri.  1:45-2  p.m. 
Agency:  Young  &  Rubicam,  Toronto. 

AMERICAN  HOME  PRODUCTS,  New 
York  (Freezone,  Old  English  Scratch 
Remover),  Diamond  Tints  and  Dyes, 
Aerowax,  Kolynos  Toothpaste  and  Pow- 
der and  Heet),  Sept.  10  for  52  weeks 
renews  Just  Plain  Bill,  Mon.  thru  Fri. 
4:30-4:45  p.m.  and  Front  Page  Farrell, 
Mon.  thru  Fri.  4:45-5  p.m.  on  52  NBC 
stations.  Agency:  Dancer-Fitzgerald  & 
Sample,  Chicago. 

MAPLE  LEAF  MILLING  Co.,  Toronto 
(Red  River  cereal),  Oct.  10  renews 
Maple  Leaf  Show  on  28  Trans-Canada 
stations  Wed.  8-8:30  p.m.  Agency:  Cock- 
field  Brown  &  Co.,  Toronto. 


Mr.  Buck 


named  divisional  manager  in  charge  of 
radios  and  major  appliances  of  Ameri- 
can Wholesalers,  Crosley  distributor  In 
Washington,  D.  C. 

GORDON  BUCK  has  resigned  as  vice- 
president  in  charge  of  the  radio  divi- 
sion of  Industrial 
Surveys  Inc.  to  open 
his  own  organiza- 
tion. Audience  Re- 
search Service,  at 
58  E.  Washington 
Blvd.,  Chicago.  Long 
the  production 
chief  of  Industrial 
Surveys,  Mr.  Buck 
is  known  to  market 
researchers  through 
his  adaptations  of 
D3M  punched  cards 
to  market  research 
tabulation  prob- 
lems. He  has  been 
closely  associated 
with  the  development  of  the  radio  lis- 
tener diaries  and  plans  to  build  a  con- 
sulting service  on  this  technique. 

ROBERT  HOFFMAN,  former  Army  lieu- 
tenant, and  WILLIAM  J.  WILLARD  Jr., 

for  last  six  years  with  National  City 
Bank,  Columbia,  S.  A.,  have  Joined  NBC 
radio  recording  division.  New  York,  as 
salesman. 

BETTIE  HASS,  formerly  with  Ralph  C. 
Coxhead  Corp.,  has  joined  Advertising 
Research  Foundation,  New  York. 

WRITERS  WAR  BOARD  will  continue 
operations  even  though  OWI  has  de- 
cided to  discontinue  its  liaison  office 
for  the  board  because  of  budget  reduc- 
tions. WWB  will  continue  to  combat 
racial  and  religious  hatred,  strengthen- 
ing the  world  organization  for  peace  as 
well  as  exposing  fascists  and  fascistic 
doctrines  in  the  U.  S. 

JULIA  DORN,  for  3V2  years  In  produc- 
tion and  writing  department  of  Young 
&  Rubicam,  New  York,  has  been  ap- 
pointed manager  of  United  Artists  ra- 
dio department. 

STEWART  WARNER  Corp.,  Chicago, 
has  appointed  William's  Wholesale  Dis- 
tributors, Newark,  O.,  as  distributor  of 
home  radios  in  23  central  Ohio  counties. 


RICHARD  H.  ROFFMAN,  associate 
editor  of  This  Month  magazine,  and 
Howard  Rushmore,  member  of  the 
editorial  staff  of  New  York  Journal- 
American,  have  accepted  the  honorary 
co-chairmanship  of  the  public  relations 
division  of  Laymen's  National  Com- 
mittee for  the  commemoration  of  Na- 
tional Bible  week  this  year.  National 
Bible  week  is  celebrated  during  the 
third  week  of  October.  Radio  networks 
and  stations  plan  at  that  time  special 
programs  on  the  meaning  and  value 
of  the  Bible. 


FOR  ALL  RECORDING  SERVICES 


ft//*" 


Uf.RfflWWZ  CO. 


1121  VERMONT  AVE.-WASH.  5,D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 
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R  E  L  •>  -  m 

still  in  the  lead! 

As  recently  announced,  REL  is  prepared  to  furnish  to  the  FM 
stations  now  on  the  air,  power  converting  devices  applicable 
to  transmitters  of  any  manufacture,  which  will  furnish  one 
or  three  kilowatts  output  power  at  any  frequency  in  the  new 

3.  Furnishes  you  with  a  relatively  inex- 
pensive method  of  operation  during  the 
transition  period. 

4.  Does  not  have  to  be  discarded — it  will 
become  the  future  amplifier  portion  of  the 
new  transmitter.  An  Armstrong  phase  shift 
modulator  can  then  be  supplied  by  us, 
which,  when  added  to  the  power  ampli- 
fier section  of  the  converter  will  constitute 
a  complete  new  one  or  three  KW  trans- 
mitter. 

Consult  us  immediately  for  prompt  delivery  of  your  order,  pending  lifting  of  present  restriction. 


Sales  Representatives 


MICHIGAN 
M.  N.  Duffy  &  Co.,  Inc. 

2040  Grand  River  Ave.,  W. 
Detroit,  Mich. 

MIDWEST 
REL  Equipment  Sales,  Inc. 

612  N.  Michigan  Blvd. 
Chicago,  III. 

PACIFIC  COAST 
N.  B.  Neely  Enterprises 

7422  Melrose  Ave. 
Hollywood  46,  Cal. 

Pioneer  Manufacturers  of  FM  Transmitters  Employing  Armstrong  Phase-Shift  Modulation 

RADIO  ENGINEERING  LABS.,  INC. 

band  (88-108  megacycles). 
THE  R  E  L  CONVERTER 

1.  Enables  the  station  to  transmit  simulta- 
neously, in  addition  to  its  old  frequency,  the 
new  frequency  during  the  important  interim 
period  of  operation. 

2.  Requires  no  additional  monitoring  of  the 
audio  program  as  one  monitor  controlling  point 
takes  care  of  both  frequencies. 
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Meet  WHB's  Jetta  Carleton 

Who  says:  "If  you  can't  bea  Cover  Girl— bea  back-cover  girl" 

In  three  and  a  half  years  at  WHB, 
Jetta  has  written  copy  for  butchers, 
garages,  grocery  stores,  maternity 
shops,  theatres,  and  refineries . . .  came 
in  as  a  continuity  writer,  became  con- 
tinuity chief,  the  original  "Mary  Jane 
on  Petticoat  Lane",  the  Girl  in  Aisle 
3,  and  finally,  managing  editor  of 
SWING.... 


Jetta  lists  as  one  of  her  high  points 
in  radio  an  interview  withErrolFlynn 
at  the  Darby  Corporation  where  hers 
was  (unofficially)  "the  face  that  laun- 
ched a  thousand  tank-landing  craft" 
...  or  the  time  she  ad  libbed  the  same 
interview  twice  with  Dick  Powell 
because  somebody  sat  down  on  the 
program  they  had 
just  transcribed 
on  a  glass  record. 

She  graduated  a ' 
few  times  from 
the  University  of 
Missouri,  headed 
a  drama  depart- 
ment in  a  Junior 
Coll  ege  for  2years 
...  hangs  notes  to 
herself  from  a  Phi 
Bete  key  . . .  she's 


a  dancer,  too ;  intends  to  be  dis- 
covered by  Agnes  deMille  any  min- 
ute now... and  write  a  prize  short 
story  next  Sunday  morning...  used 
to  win  poetry  prizes  in  college,  and 
that's  how  she  became  a  writer  of 
copy  for  butchers,  garages,  grocery 
stores,  maternity  shops,  theatres  and 
refineries . . . 

"SWING",  which  is  published 
monthly,  is  a  68 -page  pocket-size 
magazine  featuring  articles  by  Mu- 
tual commentators... "Ports  of  Call"  * 
in  New  York,  Chicago,  Kansas  City 
(where  to  go  — what  to  see)...  and 
occasional  pictures.  The  'picture 
section'  this  month  is  a  photo- 
graphic record  of 
Pres.  Truman's 
June  visit  to  In- 
dependence and 
Kansas  City.  If 
you'd  like  a  free 
copy  of  SWING 
just  write  Don 
Davis  on  your 
business  letter- 
head—at the 
nearest  address 
shown  below. 


For  WHB  Availabilities,  'Phone  DON  DAVIS 

at  any  of  these  "SPOT  SALES"  offices: 

KANSAS  CITY  Scarrill  Building  HArrison  1161 

NEW  YORK  CITY  ...  400  Madison  Avenue  .  .  .  Eldorado  5-5040 

CHICAGO   360  North  Michigan  FRAnklin  8520 

HOLLYWOOD  .  .  Hollywood  Blvd.  at  Cosmo  .  .  Hollywood  8318 
SAN  FRANCISCO  5  Third  Street  EXbrook  3558 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 


Kansas  City 
Missouri 


Wichita 
Kansas 


Salina 
Kansas 


Great  Bend 
Kansas 


Emporia 
Kansas 


MODELED  after  G-I  "Command  Per- 
formance" feature,  new  program 
for  civilians  to  be  sponsored  by 
Campbell  Soup  Co.  starting  Oct.  7  on 
CBS  is  titled  "Request  Performance". 
Listeners  will  request  by  mail  person- 
alities and  what  they  are  to  do  on 
the  program,  to  originate  under  direc- 
tion of  Masquers  Club  of  Hollywood. 
Show  is  set  to  start  in  Sunday  period 
for  39  weeks. 

WSB  Symphonette 

WSB  SYMPHONETTE  has  been  organ- 
ized by  the  Atlanta  station  in  conjunc- 
tion with  Emory  TJ.  and  the  Atlanta 
Journal  and  with  Albert  Coleman,  WSB 
musical  director,  as  conductor.  The  or- 
chestra of  35  members  presents  a  Sun- 
day 5-6  p.m.  concert  of  moderns  and 
classics,  half-hour  portion  of  which  is 
broadcast,  from  university  auditorium. 
Admission  is  by  card. 

Sports  for  Youth 

WINS  New  York  on  Aug.  11  started  a 
quarter-hour  weekly  juvenile  sports 
program  titled  "Sports  Clubs  of  the 
Air".  Conducted  by  Gene  Schoor,  for- 
mer college  athlete  and  recreation  di- 
rector of  the  Police  Athletic  League  in 
New  York,  program  features  a  "good 
sport  of  the  week"  chosen  from  among 
New  York  boys  and  girls.  Name  per- 
sonalities are  weekly  guests. 

RCA  News  in  Brazil 

RCA  International  division  is  sponsor- 
ing on  Radio  Nacional  do  Brazil  a  se- 
ries of  recorded  interviews  with  Bra- 
zilian enlisted  men  and  officers  serving 
in  Italy.  Interviews  were  handled  by 
Henry  Bagley,  AP  correspondent  in 
Italy,  with  records  flown  to  Rio  de  Ja- 
neiro for  broadcast  on  the  RCA-spon- 
sored  AP  news  program. 

Combat  Absenteeism 

PORTSMOUTH  WORKS  of  Wheeling 
Steel  Corp.,  Portsmouth,  O.,  is  using  a 
thrice-weekly  quarter-hour  program  on 
WPAY  Portsmouth,  titled  "Bomb  Build- 
ers", designed  to  combat  absenteeism. 
Program  is  being  studied  by  manufac- 
turers over  the  nation  as  well  as  Army 
officials.  Transcibed  delayed  interviews 
with  employes  are  featured. 

Western  Romance 

ROMANCE  of  the  Old  West  is  related 
on  new  KGKO  Fort  Worth  originated 
series  by  Boyce  House,  traveller  and 
lectu/er.  Titled  "I  Give  You  Texas  and 
the..,  Great  Southwest",  Sunday  after- 
noon program  is  sponsored  by  Justin 
Boot  Co.,  Fort  Worth,  on  KGKO  and 
Lone  Star  Chain. 

Current  Affairs 

NEW  CURRENT  affairs  program  "Mid- 
week Review"  is  now  being  broadcast 
over  CBC  Trans-Canada  network  on 
Wednesday  evening  and  includes  com- 
mentators on  international  affairs,  Ca- 
nadian affairs  and  correspondent  speak- 
ing from  CBC  Overseas  Unit  in  Great 
Britain. 

Home  for  Orphans 

TO  FIND  homes  for  orphans,  WCFL 
Chicago  has  started  "I  Want  A  Home". 
Thirteen  programs  are  in  series,  pro- 
duced by  Andover  Assoc.  Story  last  week 
incorrectly  stated  WJJD  Chicago  was 
airing  program. 

From  News  Desk 

NEW  series.  "The  Editor's  Desk",  fea- 
turing Alexander  Gabriel,  morning 
news  editor  of  Transradio  Press  Service, 
starts  Aug.  13,  Monday  through  Satur- 
day 7:15-7:30  a.m.  on  WEVD  New  York. 

WWDC  Radio  Rally 

BASEBALL  rally  to  help  boost  Wash- 
ington Senators  in  race  for  league  pen- 
nant has  been  started  by  WWDC  Wash- 
ington in  Sunday  9-10  p.m.  period  for 
remainder  of  month. 

AAF  Show 

PROGRAM  highlighting  the  AAF  has 
started  on  WMCA  New  York,  Monday 
9:30-45  p.m.  Titled  "AAF  in  Action", 
show  features  human  interest  stories 
and  news  of  the  week  as  well  as  recorded 


interviews  with  fighter  pilots  and 
bomber  crewmen.  Program  is  presented 
by  First  Air  Force  at  Mitchell  Field  in 
cooperation  with  WMCA  war  services 
division. 

WHBQ  Service 

MEMPHIS  servicemen  and  women  sched- 
uled to  land  in  New  York  are  now  an- 
nounced by  WHBQ  Memphis  on  daily 
"Spotlight  on  Rhythm"  program.  Names 
are  sent  by  direct  wire  facilities. 


OVERLOOKING  the  75  different  AAF 
planes  on  display  at  Wright  Field  on 
Air  Force  Day,  Lester  Spencer,  special 
events  director  of  WHIO  Dayton,  broad- 
casts from  navigator's  dome  of  the 
B-19,  largest  landplane  built  to  date. 


Theater  Quiz 
THEATER  quiz  program  started  by 
KDYL  Salt  Lake  City  in  Friday  evening 
spot  is  titled  "Cash  College".  Sponsored 
by  Hudson  Bay  Fur  Co.,  Salt  Lake  City, 
program  awards  silver  dollars  and  the- 
ater tickets  to  audience  participants. 

Comedy-Quiz 

COMEDY-QUIZ  half-hour  program  has 
been  started  Saturday  on  WWL  New 
Orleans  by  Jackson  Brewing  Co.  Titled 
"Whaddya  Know",  series  Includes  audi- 
ence participation. 

Secret  Missions 

BBC  is  offering  broadcasters  a  series  of 
12  programs,  "They  Lived  To  Tell  The 
Tale",  which  dramatically  depicts  ad- 
ventures of  men  and  women  who  went 
on  secret  missions  during  European 
war. 
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Paid  eastern  North  Carolina  farm- 
ers for  1944  flue-cured  tobacco 
crop  totaling  391,244,945  pounds. 

GET  YOUR  SHARE  OF  THIS 
PROSPEROUS  MARKET 
NOW1  WE  CAN  HELP  YOU. 

Write  Today  for  Further  'Information 

WRRF 

1000  WATTS 

FORJOE  &  COMPANY,  Natf.  Representatives 
New  York    •    Chicogo    •  Philadelphia 
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Thank  you  for  making  this  fine 
continuity  service  available" 
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Join  the  family  of  335  leading  radio  stations  which 
enjoy  the  unusual  advantages  of  World  Library  Service. 

World  gives  you  big  name  talent— brilliantly  recorded 
on  World's  famous  Vertical-Cut,  Wide-Range  transcrip- 
tions. 

World  gives  you  variety— -a  large  basic  Library,  with 
semi-monthly  releases  of  new  selections  —  50  or  more 
units  per  month.  World  gives  you  smart  programming 
—84  skillfully  written,  smoothly-styled  continuities  every 


week.  Why  not  put  World  Library  to  work  now  building 
better  programs  for  your  station?  Send  today  for  complete 
presentation  and  price.  World  Broadcasting  System,  Inc., 
7 1 1  Fifth  Avenue,  New  York  22,  N.  Y. 


WORLD  LIBRARY 


WORLD  BROADCASTING  SYSTEM,  INC. 
A  subsidiary  of  Decca  Records,  Inc. 


NEW  YORK 
CHICAGO 


HOLLYWOOD 
WASHINGTON 
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rural  rhythm  with 
an  all-round  appeal 

That's  Merl  and  Ralph,  "The  Early 
Birds"  who  entertain  WTAD  and 
KGLO  listeners  from  6:15  to  6:45 
each  week  day  morning. 
Yes,  it's  early,  but  you've  got  to  get 
up  early  to  put  your  sales  message 
across  to  these  crop  producing 
farmers  and  busy  industrial  work- 
ers. The  unbeatable  combination  of 
Merl's  guitar  strumming  and  cow- 
boy songs,  plus  Ralph's  tickling  of 
the  ivories  is  drawing  mail  regular- 
ly from  317  cities  and  towns  ...  97 
counties  in  Illinois,  Iowa,  Missouri 
and  Minnesota.  Thousands  of  loyal 
"Early  Bird"  listeners  can  be  your 
customers.  Call  your  nearest  Katz 
'  office  or  write  WTAD  for  details. 

Use  WTAD  and  KGLO 

Mason  City,  Iowa 

A  Natural  Combination 


>uincy4>/ // 


mots' 

930  K.C.       1,000  WaMt 

CBS  Affiliate ' 

The  Kat^  Agency,  Rep. 


PRomoTion  ^| 


Promotion  Personnel 

LAMBERT  B.  BEEUWKES,  former  pro- 
motion director  of  WXYZ  Detroit  and 
previously  in  that  position  at  KYW 
Philadelphia,  on  Aug.  14  joins  Mutual 
promotion  department  in  New  York  as 
presentation  writer. 

HOWARD  A.  DONAHOE,  program  di- 
rector of  WCOL  Columbus,  O.,  also  has 
taken  over  duties  of  head  of  promotion, 
publicity  and  merchandising  depart- 
ment of  the  station.  AL  ALBINGER, 
production  director  and  chief  an- 
nouncer, will  assume  some  duties  of 
program  department. 

JAMES  E.  CARSON,  formerly  with  the 
public  relations  department  of  Con- 
solidated-Vultee,  San  Diego,  Cal.,  has 
been  named  network  service  manager 
of  CBS  Cadena  de  Las  Americas,  suc- 
ceeding FRANK  KIZIS. 

JOHN  FORBES,  member  of  the  Ameri- 
can publicity  staff,  July  30  married 
Sgt.  Marguerite  P.  Grinnell,  TJSMC 

JILL  GIRRARD,  promotion  manager 
and  director  of  War  Bond  promotions 
for  WBOW  Terre  Haute,  Ind.,  has  en- 
listed in  the  Waves.  Her  WBOW  suc- 
cessor is  ALINE  ARNOLD,  formerly 
with  WAOV  Vincennes  and  WISH  In- 
dianapolis. 

JUDITH  WALLER,  NBC  central  divi- 
sion public  service  director,  last  week 
visited  Interlochen,  Mich.,  National 
Music  Camp,  of  which  she  is  trustee. 

WENDELL  NEELY,  former  head  of  his 
own  Long  Beach,  Cal.,  agency,  has  been 
appointed  sales  promotion  manager  of 
KGER  Long  Beach. 

RICHARD  EISIMINGER,  former  man- 
aging editor  of  Bakersfield  Calif ornian 


and  for  three  years  in  public  relations 
department  of  U.  S.  Marine  Corps  re- 
cruiting office,  has  joined  NBC  Holly- 
wood press  division  as  news  editor.  He 
replaces  GEORGE  TURNER  who  re- 
signed to  freelance. 

LESLIE  RADDATZ,  assistant  manager 
of  NBC  Hollywood  press  department,  is 
father  of  a  girl  born  Aug.  2. 

Teen-Time  Party 

MORE  than  10,000  youths  will  be  guests 
Aug.  18  at  free  party  at  Palisades  Amuse- 
ment Park,  Palisades,  N.  J.,  given  by 
Teen-Timers  Inc.  and  Princess  Jr.,  New 
York.  Companies  are  sponsors  of  "Teen- 
timers  Canteen"  which  starts  Aug.  25 
on  NBC  and  party  will  introduce  pro- 
gram principals  to  their  future  listeners. 
Tickets  of  admission  will  be  available 
at  Teen-Time  departments  of  New  York 
and  New  Jersey  department  stores. 

Customer  Ballot 

TEXTRON  Inc.,  New  York,  sponsor  of 
Helen  Hayes  on  CBS  starting  Sept.  8, 
is  making  plans  with  department  stores 
to  poll  customers  with  charge  accounts 
by  postcard  ballot  requesting  votes  on 
favorite  plays  for  Miss  Hayes  to  drama- 
tize. Stores  cooperating  in  ballot  will 
be  entitled  to  20-second  cut-in  an- 
nouncements on  the  various  CBS  sta- 
tions carrying  the  programs.  Mention 
of  Textron  will  take  place  at  beginning 
and  end  of  half-hour.  J.  Walter  Thomp- 
son Co.,  New  York,  is  agency. 

WE  Export  Booklet 

FOUR-COLOR  booklet  "At  Your  Serv- 
ice" describes  organization  of  Western 
Electric  Export  Corp.  and  its  services 
to  the  motion  picture  industry  abroad. 
Main  portion  of  book  Indicates  expert- 


5000  WATTS 

DAY  AND  NIGHT 


WITH  California  one  of  states  using 
single  license  tag  to  conserve  metal. 
KPO  San  Francisco  is  finding  promo- 
tion opportunity  in  space  for  duplicate 
tag.  Plate  is  regulation  size  and  made 
of  lacquered  beaverboard. 


ence  of  Western  Electric  and  Bell  Tele- 
phone Labs,  in  design  and  manufacture 
of  electronic  and  communications 
equipment.  Edition  also  will  appear  in 
Spanish,  French  and  Portuguese. 

Store  Video 

RCA  VICTOR  home  instrument  divi- 
sion is  presenting  an  illustrated  bro- 
chure which  describes  the  role  of  tele- 
vision as  an  advertising  and  merchan- 
dising medium  for  department  stores. 
The  RCA  booklet,  which  Is  being  sent 
to  store  executives,  cites  four  depart- 
ment store  uses  for  television,  includ- 
ing store  operation  of  a  commercial 
television  station  to  Increase  firm's 
prestige. 

WKY  Retrospect 

LARGE  Illustrated  folder  issued  by 
WKY  Oklahoma  City  presents  service 
rendered  by  station  during  past  year  to 
local  farmers.  Theme  is  manner  in 
which  station  fulfilled  pledge  of  serv- 
ice in  1944.  Photos  of  prominent  agri- 
culturists heard  over  WKY  during  year 
are  included. 

Preview  Plugs 

USUAL  newspaper  and  announcement 
preview  promotion  for  Wildroot  Co. 
three-weekly  "Slim  Byrant  Show"  on 
WGL  Fort  Wayne,  Ind.,  was  supple- 
mented by  personal  survey  contact  of 
druggists  in  area.  Letters  also  were 
used  as  follow-up. 

Shoe  Polish 

BOX  of  shoe  polish  Is  promotion  item 
used  by  WEAF  New  York  to  boost  Ed 
Herlihy  Sunday  newscast  sponsored  on 
station  by  Esquire  Shoe  Polish,  New 
York.  Box  is  attached  to  card  which 
states  "Sample  my  wares". 

WMBD  Folder 

ASKING  "Whose  slogan  Is  this?",  folder 
has  been  Issued  by  WMBD  Peoria,  m.. 
quoting  P.  A.  Bergner  &  Co.,  WMBD 
sponsor  for  13  years.  Radio  success  story 
of  firm  is  presented  plus  reprint  of 
trade  paper  ad. 


MMIIUINALLY  Rfcr-RfcbfcNIfcD  BY  ADAM  J.  YOUNU,  JK.,  IfMC 


"WFDF  Flint  wasn't  kidding/ 
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BUfF AID'S  GRIATIS1 
REGIONAL  COVERAG1 


DR.  L.  D.  LeGEAR  MEDICINE  Co.,  St. 
Louis  (poultry  and  livestock  reme- 
dies), thru  Simonds  &  Simonds, 
Chicago,  has  signed  with  Radiozark 
Enterprises,  Springfield,  Mo.,  for  series 
of  five-minute  programs  featuring  the 
Haden  Family,  talent  group  of  KWTO 
Springfield.  Discs  are  to  be  placed  dur- 
ing 1945-46  season  on  190  stations. 

STAZE  Inc.,  New  York  (cream  paste 
adhesive  for  dental  plates),  has  ap- 
pointed Raymond  Spector  Co.,  New 
York,  to  handle  advertising.  Appropria- 
tion of  over  $300,000  includes  radio.  Ra- 
dio campaign  will  include  a  network 
program  and  spots. 

NEMEROV-KAYE  Inc.,  New  York, 
(wholesale  furs),  has  appointed  Madi- 
son Adv.  Co.,  New  York,  to  handle  ad- 
vertising campaign.  Account  expects  to 
sponsor  a  program  starting  Sept.  15  in 
metropolitan  areas. 

NATIONAL    HEALTHAIDS    Inc.,  New 

York  (Sul-Ray  colliodal  sulphur  prod- 


ucts), has  appropriated  $250,000  for  an 
advertising  campaign  to  include  radio 
during  next  year.  Radio  plans  are  to  be 
set  next  week.  Hal  A.  Salzman  Assoc., 
New  York,  is  agency. 

WESTERN  WAX  PAPER  Co.,  division 
of  Crown  Zellerbach  Corp.,  San  Fran- 
cisco, has  appointed  Brisacher,  Van  Nor- 
den  &  Staff,  Los  Angeles,  as  agency  for 
new  product,  Mullinix  sliced  bacon  and 
sausage  wrapper.  Radio  is  considered. 
SUSAN'S,  Hollywood  (baby  portrait 
photographers),  Aug.  6  started  daily  25- 
minute  children's  program  "Uncle  Harry 
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*Yoo  Pate  with  Me  Like 

WDAY  WITH  Wimmer's!" 


Jewelers  aren't  in  the  habit  of  buying  brass  for  gold ! 
So  when  we  tell  you  that  the  Wimmer  Jewelry  Co., 
Fargo,  has  broadcast  to  the  Red  River  Valley  over 
WDAY  seven  times  a  week,  every  week  for  nine- 
teen years,  you  might  conclude  that  we  add  up  quite 
satisfactory  with  that  organization.  You  wouldn't  be 
wrong — about  Wi miner's,  or  about  the  seventeen 
other  year-'round  local  advertisers  who  have  been  on 
WDAY,  steadily,  from  10  to  23  years! 

When  local  advertisers  who  know  all  the  facts  ap- 
prove so  markedly  of  a  station,  what  better  recom- 
mendation could  you  ask? 

WDAY,  we 

"Z  


N.  B.  C. 
FARGO,  N.  D. 

970  KILOCYCLES  .  .  .  SOOO  WATTS 
FREE  &  PETERS,  INC,  NATIONAL  REPRESENTATIVES 


&  His  Little  Engine"  on  KPAS  Pasa- 
dena. Contract  is  for  13  weeks.  Firm 
also  uses  heavy  daily  spot  schedule  on 
12  Los  Angeles  area  stations  and  will 
expand  to  other  territory.  List  includes- 
KFAC  KFOX  KFVD  KFWB  KGER 
KGFJ  KIEV  KMPC  KPAS  KRKD  KWKW 
KECA.  Agency  is  Smith,  Bull  &  Mc- 
Creery  Adv.,  Hollywood. 

B.  HARRIS  Co.,  Los  Angeles,  adding  to 
present  schedule  and  to  promote  Tou- 
jenals'  Congo  and  Bracelet  perfume,  on 
Aug.  27  starts  for  52  weeks  "Constance 
Bennett  Fireside  Chat"  on  two  Cali- 
fornia American  stations  (KECA  KGO) 
Mon.  thru  Fri.  12:15-12:30  p.m.  (PWT) 
For  Derma  Regis  Hair  Tonic,  concern 
on  Aug.  27  starts  daily  15-minute  tran 
scribed  version  of  "Charlie  Chan"  o: 
KFMB  KGO  KECA.  Contracts  are  fo 
52  weeks.  Agency  is  Coast  Western  Adv 
Los  Angeles 

NEW  WMAQ  Chicago  business  includ' 
seven-weekly  station-breaks  signed  fo 
52  weeks  thru  BBDO  by  General  Electric 
Co.  to  promote  Mazda  lamps  and  othei 
G-E  products  and  three-weekly  breaks 
for  52  weeks  for  Readers'  Digest  Assn. 
thru  same  agency. 

SYDNEY  S.  LOVITT  Adv..  Chicago,  hair 
acquired  three  new  accounts  which  are 
considering  radio:  Best  Brewing  Co 
(Embassy  Club  Beer),  N.  B.  Spurgeor 
Co.  (waterproof  paints),  and  Carsellc 
Chemical  Products  (polishing  wax),  al 
Chicago. 

EFFECTIVE  August  27  all  radio  timi 
for  American  Home  Products,  New  York'i 
will  be  purchased  by  New  York  insteac 
of  Chicago  office  of  Dancer-Fitzgeraldr 
Sample. 

PACIFIC  MACARONI  Co.,  Los  Angele  1 
(Gold  Stem  macaroni),  has  appointee 
Glasser-Gailey  &  Co.,  Los  Angeles,  tij- 
handle  advertising.  Radio  is  considered 


SPRING  HILL  NURSERIES  Co.,  Tip] 
City,  O.,  has  bought  7:45-8  a.m.  (CWT 
period  on  WLS  Chicago  for  four  week 
effective  Sept.  4.  Agency  is  Leo  Boulett 
Co.,  Three  Rivers,  Mich. 


n 


: 


KILPATRICK'S    BAKERY,    San  Fran 
Cisco    (bread),  has  started  five-weekl 
quarter-hour  "It's  Glen  Again"  on  KP<i: 
San  Francisco.  Agency  is  Emil  Rhein  = 
hardt,  Oakland. 

MOTHER  PARKER'S  TEA  Co.,  Torontc 
in  Sept.  starts  "Musical  Mysteries"  o 
CHML   Hamilton   and   CFRB  Torontc 
Sat.  8-8:30  p.m.  Agency  is  A.  J.  Denn-  t 
&  Co.,  Toronto. 

NEW  SPONSORS  for  "Easy  Aces",  tran 
scribed  quarter-hour  series  produced  b 
Frederic  W.  Ziv  Co.,  Cincinnati,  fc 
local  and  regional  presentation,  in 
eludes:  Forest  Lawn  Insurance  Co.,  Lc 
Angeles,  thru  Dan  B.  Miner  Co.,  five 
weekly  for  26  weeks  on  KECA  KG: 
KGO;  Pitt  Pub.  Co.,  Pittsburgh,  five 
weekly  for  52  weeks  on  WCAE  Pitts 
burgh;  Royal  Baking  Co.,  Salt  Lak 
City,  thru  Gillham  Adv.,  five-weekly  o, 
KSL  Salt  Lake;  Weather  Seal  Incr 
Barberton,  O.,  three-weekly  for  52  week 
on  WAKR  Akron;  Win.  F.  Gable  Co 
five-weekly  for  26  weeks  on  WFBG  A? 


SALT  LAKE  CITY 


ICHN  BLAIR  *  CO.  NjI 


BUFF  A LO 
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CORPORATION 
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National  Representative:  FREE  &  PETERS, INC. 


CRIPT  on  MBS  "The  Amazing  Nero 
rolfe"  is  observed  by  Andrew  Jergens 
•),  president  of  Andrew  Jergens  Co., 
incinnati,  sponsor  of  series,  with  com- 
ment offered  by  (1  to  r)  S.  James  An- 
rews,  producer  for  Lennen  &  Mitchell, 
zency  servicing  account;  Charles  Vic- 

-]br,  who  portrays  Nero  Wolfe's  assistant. 

Jnd  Francis  X.  Bushman,  who  portrays 

iple  of  Nero  Wolfe. 


3ona,  Pa.;  Isaly  Dairy  Co.,  five-weekly 
,'ar  52  weeks  on  WCOL  Columbus  and 
i/KBN  Youngstown,  O.;  Colonial  Pur- 
iture   Co.,  Indianapolis,  thru  Binger 
jdv.,    five-weekly    for    52    weeks  on 
VFBM  Indianapolis;    Petersen  Harned 
-  on  Maur,  Davenport,  la.,  thru  Edward 
Frankle  &  Assoc.,  five-weekly  for  52 
.'i-eeks  on  KBNT  Des  Moines;  Labiche 
?bc,  New  Orleans,  thru  Mel  Washburn 
^adio  Agency,  five-weekly  for  52  weeks 
ii   WWL  New   Orleans;   Katz  Drugs, 
Kansas  City,  five-weekly  for  52  weeks 
n  WDAF  Kansas  City;  Breedings  Econ- 
my  Drug  Stores,  Miami,  three-weekly 
or  52  weeks  on  WIOD  Miami;  Wash- 
burn Wilson  Seed  Co.,   Moscow,  Ida., 
•'hru  H.  B.  LeQuatte  Agency,  New  York. 
!^ve-weekly  for  52  weeks  on  KJB  Se- 
ttle; David  G.  Evans  Coffee  Co.,  St. 
,ouis,    thru    Ruthrauff    &    Ryan,  St. 
.ouis,    five-weekly    for    52    weeks  on 
ILCN    KBTM    WEOA    WAOV  WKRO 
IVDWS     WSOY    WEBQ    WJPP  WTAD 
,!VCBS  WDZ  KFVS  KFRU  KHMO  KWOS 
-IWOC  KDRO  KSD  WPAD.  Newly  signed 
or  the  Ziv  "Boston  Blackie"  half-hour 
ranscribed  series  are:  Duquesne  Brew- 
ing Co.,  thru  Walker  &  Downing,  one- 
weekly  for  52   weeks   on  KQV  Pitts- 
burgh; Hudepohl  Brewing  Co.,  Cincin- 
nati, one-weekly  for  52  weeks  on  WKRC 
Cincinnati;  D.  H.  Homes  Co.,  New  Or- 
leans,   one-weekly    for    52    weeks  on 
'VDSTJ  New  Orleans;  Falls  City  Brew- 
ing Co.,  thru  Anfenger  Adv.,  St.  Louis, 
!me-weekly    for    52   weeks   on  WAVE 
^ouisville;   Kohlers  Dry   Cleaning  Co.. 
Youngstown,    O.,    one-weekly    for  52 
Jweeks    starting    Sept.    30    on  WKBN 
Youngstown;  American  Republic  Insur- 
ance   Co.,    thru    Gerald   Le   Feber  & 
Assoc.,    one-weekly   for    13    weeks  on 
5 ARK  Little  Rock,  Ark.;  Wm.  F.  Gable 
Do.,  26  weeks  on  WFBG  Altoona,  Pa.: 
'lax  Brewing  Co.,  52  weeks  on  WJHP 
-Jacksonville,  Fla.;  Duncan  Coffee  Co., 
:Dhru  Steele  Adv.,  Houston,  26  weeks  on 
5KXYZ  KGKO  KABC;  Hanna  Coal  Co., 
Cleveland,  thru  John  C.  Dowd  Agency. 
Boston,    26    weeks    on    WNAX  WNAC 
■tfTEAN    WICC     WAAB     WTHT  WLLH 
WFEA    WOKO     WAGE     WGR  WKBO 
<WCAO  WGAL  WIP. 

GOODYEAR  TIRE  &  RUBBER  Co.,  New 
Toronto,  Ont.  (tire  conservation),  has 
[started  six  weekly  spots  on  a  number 
of  Canadian  stations.  Account  placed 
(thru  J.  J.  Gibbons  Ltd.,  Toronto. 

;GOODERHAM  &  WORTS,  Toronto  (Hot 
Shot  antifreezee),  on  Oct.  15  starts 
Jthrice  daily,  five-weekly  transcribed 
:spots  on  a  number  of  Canadian  stations. 
jAgency  is  Canadian  Adv.,  Montreal. 
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DeKALB  AGRICULTURAL  Assn.,  De- 
Kalb,  111.  (Hybrid  seed  corn),  Sept.  17 
starts  five-weekly  five-minute  programs 
on  CHML  Hamilton,  Ont.  Agency  is 
Western  Adv.,  Racine,  Wis. 

NATIONAL  CELLULOSE  of  Canada, 
Hamilton,  Ont.  (Facelle  tissue),  on 
Sept.  23  starts  Sunday  afternoon  To- 
ronto Conservatory  of  Music  programs 
on  number  of  Ontario  stations.  Agency 
is  Ferris  Adv.  Service,  Hamilton. 
SUTTON  SALES  Inc.,  New  York  (men's 
toiletries),  has  appointed  Madison  Adv. 
Co.,  New  York,  to  handle  advertising 
campaign.  Radio  plans  will  be  consid- 
ered. 

STUDIO  GIRL  SHAMPOO  Mfrs.,  Los 
Angeles,  Aug.  13  starts  thrice-weekly 
five-minute  transcribed  "Life  In  Holly- 
wood" on  WLW  Cincinnati.  Contract 
is  for  52  weeks.  Concern  also  uses  a  spot 
announcement  schedule  on  Los  Angeles 
area  stations  KMTR  KFVD  KIEV  KGFJ 
and  is  increasing  list  in  that  territory. 
Other  markets  are  being  considered. 
Agency  is  Robert  F.  Dennis  Inc.,  Los 
Angeles. 

JOSEPH  DIXON  CRUCIBLE  Co.,  Jersey 
City,  N.  J.  (pencils),  on  Oct.  1  starts 


sponsoring  thrice-weekly  quarter-hour 
participation  in  "Rise  &  Shine"  on 
KHJ  Hollywood.  Contract  is  for  13 
weeks.  Agency  is  Federal  Adv.,  New 
York. 

GENERAL  ELECTRIC  Co.,  Schenectady. 
N.  Y.  (Mazda  Lamps),  on  Aug.  13  starts 
five  station-break  announcements  week- 
ly on  KFI  Los  Angeles  with  similar 
schedule  on  KNX  Hollywood.  Contracts 
are  for  52  weeks,  thru  BBDO,  New  York. 

NATIONAL  SCHOOLS,  Los  Angeles 
(technical  school),  adding  to  schedule 
on  local  stations,  Aug.  1  started  18  spots 
weekly  on  KFAC  Los  Angeles.  Agency  is 
Adolph  Wenland  Adv.,  Los  Angeles. 

KING  JEWELRY  Co.,  Los  Angeles  (re- 
tail), Aug.  16  starts  weekly  half -hour 
mystery  program  "Sealed  Book"  on  KHJ 
Hollywood.  Contract  is  for  13  weeks. 
Agency  is  Carl  Kulberg  Adv.,  Los  An- 
geles. 

SANTE  FE  RAILWAY,  Chicago  (help 
wanted),  Aug.  13  starts  for  13  weeks 
daily  participation  in  combined  "Sun- 
rise Salute"  and  "Housewives  Protec- 
ts CorcitVraefi  on  page  60) 
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GOODWILL  IS 
PERISHABLE... 


Now  is  no  time  to  neglect  your  customers,  or  to 
take  them  for  granted.  The  more  the  war  has  disrupted 
the  regular  flow  of  your  product's  distribution,  the  more 
important  is  your  advertising  NOW.  Goodwill  is  perish- 
able, so  keep  in  touch  with  your  rich  Dayton  and  Miami 
Valley  market  through  WHIO. 

WH/O  has  more  listeners  for  your  sales  message  than 
any  other  local  station. 

NEWS:  UP,  INS,  PA,  Plus  CBS'  Best 


WHJ2 
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5000  WATTS 


G.  P.  Hollingbery  Co.,  Representatives 
Harry  E.  Cummings,  Southeastern  Representative 
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This  month  —  read 

WHAT'S  BEHIND  THE 
AM  vs  FM  FIGHT? 

In  one  of  the  most  interesting  and  informative  articles  ever  written 
on  the  subject  of  radio  broadcasting,  Milton  B.  Sleeper,  editor  of 
FM  AND  TELEVISION  Magazine,  explains  the  terrific  battle  being 
waged  behind  the  scenes  by  AM  broadcast  interests  against  FM. 

Whether  or  not  you  agree  with  the  author's  conclusions  as  to 
the  outcome,  you  will  agree  that  this  article  merits  the  careful 
consideration  by  every  broadcast  executive  and  engineer,  for  it 
presents  the  opinions  of  an  authority  whose  views  are  respected 
by  broadcasters  and  manufacturers  alike. 

Read  "What's  Behind  the  AM  vs  FM  Fight?"  in  the  August  issue  of 
FM  and  Television  Magazine. 


Now  in  its  5th  year  of  publication,  FM  AND  TELEVISION  Magazine 
covers  both  the  engineering  and  the  business  aspects  of  these  two  fields. 
Its  contributors,  the  leading  engineers  and  executives  of  the  industry, 
are  the  men  who  are  setting  the  pattern  of  postwar  radio  progress.  If 
you  are  not  a  subscriber,  take  advantage  of  the  special  offer  below. 


AND 

TELEVISION 


"THE  COMPLETE  AND  AUTHORITATIVE  SOURCE  OF 
INFORMATION  ON  FREQUENCY  MODULATION  &  TELEVISION'' 


SPECIAL  OFFER 
TO  RADIO 
EXECUTIVES 

$1.00 

FOR  THE  NEXT 
SIX  ISSUES 


FM  and  TELEVISION 

511  Fifth  Ave.,  New  York  17,  N.  Y. 

□  $3.00  enclosed  for  1  year  subscription  (12  issues) 

□  $1.00  enclosed  for  6  months  subscription. 


Name .  . 
Address . 


Official  Position . 


The  Milky  Way 

COMMERCIALS  become 
productions  on  the  County 
Fair  Show,  sponsored  by  the 
Borden  Co.  on  American, 
Tuesday  7:30-8  p.m.  To  put 
over  the  sales  messages  for 
Hemo,  six  persons  are  em- 
ployed: Elsie,  the  Borden 
Cow;  Beulah,  Elsie's  daugh- 
ter; a  trombonist  impersonat- 
ing Elmer,  Elsie's  husband; 
a  drummer  and  a  pianist,  and 
Larry  Keating  to  read  the 
commercial. 


SponsoRS ^ 


(Continued  from  page  59) 

tive  League"  programs  on  KNX  Holly- 
wood. Agency  is  Leo  Burnett  Co.,  Chi- 
cago. 

PASCOES  Ltd.,  Toronto  (chain  cloth- 
iers), has  started  six  spots  weekly  on 
CKEY  Toronto  to  promote  civilian 
clothing  for  veterans.  Account  placed 
by  Frontenac  Broadcasting  Agency,  To- 
ronto. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Supersuds),  Curtis  Pub.  Co., 
Philadelphia  (Sateveport),  RKO  Pic- 
tures, New  York,  are  participating 
sponsors  of  new  program  starring  Jack 
Arthur  as  singing  m.c.  on  WEAF  New 
York,  Monday  thru  Saturday,  8:15-8:30 
a.m. 

PARA-TI  CORP.,  New  York  (Tuya  toi- 
let water,  powder),  has  appointed  Mo- 
selle &  Eisen  Adv.,  New  York,  to  han- 
dle advertising.  Radio  is  considered  for 
late  fall. 

BANANNA-RETTS  Corp.,  New  York,  has 
appointed  Walter  W.  Wiley  Adv.,  New 
York  to  handle  advertising.  Radio  is 
considered. 

NEBLETT  RADIO  PRODUCTIONS,  Chi- 
cago, has  sold  its  "So  the  Story  Goes" 
series  to  Kilpatrick's  Bakeries,  San 
Francisco,  for  presentation  Mon.  thru 
Sat.  effective  Sept.  3  for  52  weeks  on 
KQW  San  Jose.  Contract  placed  direct. 
Popular  Furniture  Co.,  Wichita  Falls, 
Tex.,  has  taken  one  year  option  on 
program  effective  July  31  over  KWFT 
Wichita  Falls.  Vonnegut  Hardware  Co., 
Indianapolis,  has  signed  for  "Louise 
Massey  and  the  Westerners"  over 
WFBM  Indianapolis,  tiiree-weekly,  ef- 
fective Sept.  19.  Contract  placed  direct. 


WPTZ  TO  TELEVISE 
V.  OF  PE1SN.  GAMES 

PHILCO  Corp.'s  television  station, 
WPTZ  Philadelphia,  plans  to  use 
live  programs  in  the  fall,  leading 
off  with  telecasts  of  the  home 
games  of  the  U.  of  Pennsylvania. 
Games  will  be  sponsored  by  At- 
lantic Refining  Co. 

"We  are  throwing  the  doors  open 
to  agencies,"  said  Paul  Knight, 
Philco  station  manager.  "We  were 
on  the  air  for  20  to  25  hours  be- 
fore the  war  and  we  plan  to  re- 
sume regular  telecasting  this  fall." 

Philco  will  relay  football  game 
telecasts  to  WNBT  New  York, 
NBC  outlet,  Mr.  Knight  said,  if 
the  necessary  equipment  can  be 
obtained.  WPTZ  equipment  will 
gradually  be  replaced,  he  said.  The 
station  expects  a  fall  personnel  in- 
crease of  from  15  to  20  persons, 
he  explained.  WPTZ  is  currently 
relaying  film  programs  from  8  to 
10  p.m.  on  Wednesdays  and  Fri- 
days through  facilities  of  WNBT, 
Mr.  Knight  said. 


!  J 


Free  Time  for  Railroad 
Recruiting    Is  Refused 

REFUSING  request  of  Los  An- 
geles Citizen's  Manpower  Comit- 
tee  for  gratis  spot  announcements 
in  campaign  to  recruit  railroad 
workers,  local  independent  station 
managers  headed  by  Calvin  J. 
Smith  of  KFAC  were  almost  unan- 
imous in  their  refusal  following 
meeting  of  program  managers  with 
LACMC.  With  stations  called  upon 
to  do  their  "patriotic  duty",  Mr. 
Smith  in  reply  pointed  out  that 
railroad  companies  spend  consider- 
able money  in  newspapers  for  help 
wanted  advertising  and  therefore 
a  similar  appropriation  should  be 
alloted  to  radio. 

Stations  did  agree  to  use  pub- 
licity hand-outs  with  news  value, 
but  refused  straight  commercial 
announcements  on  free  basis.  Con- 
sensus, following  meeting,  was  that 
LACMC  request  indicated  attempt 
to  take  advantage  of  broadcast  me- 
dium. Despite  turndown,  spot  an- 
nouncements will  be  made  available 
to  stations  through  OWI  packet 
channels. 
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4,955,144 
spindles 
spinning 
VICTORY 

...daily  producing  cotton 
cloth  to  wrap  around  the 
world.  Produced  from  "picker 
to  bolt"  in  the  16-county 
WSPA  Primary  Area, 

SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 

5000  watts  Day,  1000  watts  Night 
950  kilocycles.  Rep.  by  Hollingbery 
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Postwar  Broadcasting  Features 
1 1th  Western  Canadian  Meet 


By  JAMES  MONTAGNES 

J.ORE  PUBLIC  service  broadcast- 
ing and  use  of  technically  trained 
var  veterans  for  experimental  op- 
rations  by  independent  broadcast- 
ers in  FM  and  television,  featured 
teynote  addresses  at  the  11th  an- 
jiual  meeting  of  the  Western  Asso- 
ciation of  Bx-oadcasters  at  the 
Palliser  Hotel,  Calgary,  Alta., 
Kug.  6-7.  Technical  problems 
Ibf  Canadian  broadcasting  dealing 
Lath  the  postwar  period  and  in- 
cluding new  technical  requirements 
}f  the  government  as  well  as  revi- 
sion of  the  Havana  Treaty  occupied 
much  of  the  discussion  at  this 
session. 

Registration  Small 

Under  the  ban  on  conventions  of 
more  than  50  traveling  delegates, 
registrations  at  the  meeting  were 
fess  than  usual,  but  every  western 
Canadian  station  was  represented. 
LA.  number  of  guests  from  the  U.  S. 
jand  eastern  Canada  in  the  industry 
attended  this  oldest  of  Canadian 
regional  broadcasting  conventions. 

After  reviewing  the  year  and 
announcing  that  the  WAB  now  has 
a  membership  of  29  stations  from 
^Vancouver  to  west  of  the  Great 
fLakes  (only  four  stations  in  that 
larea  are  not  members  because  they 
are  owned  or  operated  by  the  gov- 
ernment's Canadian  Broadcasting 
Corp.),  President  Dick  Rice  pointed 
out  how  broadcasters  could  help  in 
;the  re-establishment  of  technically 
[trained  war  veterans.  Private  sta- 
tion operators,  he  felt,  should  be 
:  given  every  opportunity  to  carry 
;!out  experimental  work  on  both  FM 
and  television.  Returned  men  with 
•  radar  experience  could  be  trained 
,  in  television  and  broadcasters 
I  ought  to  set  aside  money  for  this 
■purpose,  and  so  train  FM  and 
I  television  personnel  for  tomorrow. 

Technical  Problems 

Technical  problems  facing  broad- 
,!  casters   were   discussed   in  detail 
j  by   Henry  Dawson,  recently  ap- 
I  pointed  engineer  of  the  Canadian 
|  Association   of   Broadcasters.  He 
I  told  broadcasters  of  the  new  tech- 
nical specifications  being  drawn  up 
by  the  Department  of  Transport, 
Ottawa,  on  broadcasting  stations. 
Equipment  bought  prior  to  March 
|  1948  would  not  be  allowed  to  be 
j  sold  as  regulation  equipment  after 
that  date  under  the  new  specifica- 
tions. This  also  includes  standby 
equipment.    The  department  also 
wants  to  set  up  specifications  for 
transmitter  operators,  and  Dawson 
recommended  that  three  classes  of 
such  certificates  be  issued  to  cover 
small,  medium  power  up  to  1  kw- 
stations    and    stations    over  that 
power.  He  also  touched  on  studio- 
transmitter    FM    links,  satellite 
transmitters  and  unattended  trans- 
I  mitters  to  overcome  specific  prob- 
]  lems  of  coverage  in  certain  areas. 

He  advised  broadcasters  to  start 
|  work  on  both  FM  and  television, 


to  apply  for  licenses  for  both  these 
fields,  and  not  to  drop  their  AM 
licenses. 

Closer  co-operation  with  the 
British  Broadcasting  Corp.  was 
keynote  in  the  first  address  to 
Canadian  broadcasters  by  Michael 
Barkway,  recently  appointed  Can- 
adian representative  of  the  BBC, 
with  headquarters  at  Toronto.  He 
emphasized  that  the  BBC  and  the 
CBC  had  no  interlocking  relations, 
that  the  BBC  had  no  interest  in 
Canadian  broadcasting  problems. 
But  he  pointed  out  that  following 
the  work  of  private  Canadian 
broadcasters  in  supplying  special 
programs  to  the  BBC  for  Canadian 
troop  broadcasts,  there  should  be 
continued  special  broadcast  presen- 
tations after  the  war. 

Continuing  closer  relations  with 
the  CBC  was  stressed  by  Jack  Rad- 
ford, CBC  station  relations  super- 
visor, who  reviewed  how  indepen- 
dent broadcasters  had  in  recent 
years  found  they  could  solve  their 
problems  with  the  CBC  at  round- 
table  sessions  to  their  mutual  ad- 
vantage and  to  the  benefit  of  the 
listener. 

Quote  Truman  Letter 

President  Truman's  letter  on 
public  service  broadcasting  recent- 
ly published  in  Broadcasting  was 
quoted  at  length  by  Glen  Banner- 
man,  CAB  president  in  his  dis- 
cussion with  western  Canadian 
broadcasters  on  doing  more  public 
service  broadcasting  for  the  benefit 
of  the  listener  and  to  have  the 
listener  know  that  an  independent 
station  is  doing  such  broadcasting. 
He  felt  that  Canadian  broadcasters 
must  soon  come  to  an  agreement 
among  themselves  on  postwar 
policies  on  improving  their  broad- 
casting and  on  closer  co-operation 
with  the  CBC,  else  legislation 
might  place  private  broadcasters 
in  a  worse  position  than  at  present. 
"By  co-operative  effort  and  in  spite 
of  the  present  handicap  of  all  net- 
works being  CBC,"  he  stated  "the 
private  stations  can  provide  pro- 
grams of  public  service  and  enter- 
tainment which  can  outshine  any- 
thing as  yet  originated  in  Canada 
by  the  networks.  .  .  .  Better  pro- 
gramming, better  public  under- 
standing, and  freedom  to  grow  and 
develop  with  the  changing  art  are 
vital  to  the  industry." 

A  study  of  program  trends  was 
recommended,  with  British  Co- 
lumbia stations  picked  to  run  a 
pilot  program  session,  and  if  suc- 
cessful the  same  procedure  will  be 
operated  in  all  provinces,  so  that 
public  opinion  trends  in  program- 
ming can  be  anticipated. 
•  To  sell  broadcasting  as  a  medium 
to  advertisers  not  now  using  radio 
or  using  it  sparsely,  a  recommenda- 
tion is  to  be  made  by  the  WAB 
that  the  Canadian  Association  of 
Broadcasters  hire  a  sales  manager 
to  do  the  job  for  the  industry. 

G.  R.  A.  Rice,  CFRN  Edmonton, 


OFFICERS  of  the  Western  Association  of  Broadcasters  for  1945-46,  at 
Calgary:  (1  to  r)  A.  M.  Cairns,  CFAC  Calgary;  G.  R.  A.  Rice,  CFRN 
Edmonton,  F.  H.  Elphicke,  CKWX  Vancouver;  Lloyd  Moffat,  CKBI 
Prince  Albert,  Sask.  Mr.  Rice,  who  presented  review  of  the  year,  will  be 
president  for  the  fourth  time.  The  others  are  directors. 


AMERICAN  representatives  at  the  WAB  convention  (1  to  r)  are:  Pete 
McGurk,  Weed  Co.,  Chicago;  Adam  Young,  New  York;  Bill  Clark, 
Howard  Wilson  Co.  New  York.  Two  day  meeting  was  at  Calgary,  Alta. 


was  re-elected  president  for  a 
fourth  term,  with  F.  H.  Elphicke, 
CKWX  Vancouver;  A.  M.  Cairns, 
CFAC  Calgary;  and  Lloyd  Moffat, 
CKBI  Prince  Albert,  as  directors. 

The  WAB  set  definite  dates  for 
their  annual  meetings,  to  be  held  on 
the  first  Monday  and  Tuesday  of 
August  each  year,  unless  emergency 
interferes. 

Following  a  report  by  Horace 
Stovin,  Toronto,  on  the  co-operative 
Radio  Bureau  which  has  recently 
been  set  up  by  independent  broad- 
casters at  Ottawa,  to  give  recorded 
feature  service  on  government  de- 
velopments, the  WAB  decided  to 
back  the  bureau  with  full  member- 
ship. The  Radio  Bureau  is  operated 
on  a  non-profit  basis,  at  a  flat  fee 
for  each  broadcasting  station  ac- 
cording to  power  and  coverage,  plus 
charge  per  recording. 

Horace  Stovin  also  reported  on 
the  work  of  the  Bureau  of  Broad- 
cast Measurement,  of  which  he  is  a 
member  of  the  board  of  directors. 

Delayed  network  broadcasts  for 
western  Canadian  network  stations 
loom  possible  following  a  talk  given 
by  W.  Murdoch,  president  of  the 
Canadian  Federation  of  Musicians, 
who  traced  the  history  of  the 
union's  development.  He  pointed 
out  that  if  Canadian  stations  would 
put  aside  5%  of  their  gross 
for  local  musical  talent  and  develop- 
ment of  new  talent,  delayed  broad- 
casts would  likely  be  allowed  by 
the  union  to  western  Canadian  sta- 
tions. 

Mrs.  John  G.  Edison  of  the  War- 
time Information  Board,  Ottawa, 
discussed  women's  program  fea- 
tures which  the  WIB  provides. 

Stations  were  advised  to  solve 
their  own  rate  classifications  local- 
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ly  in  cases  where  national  adver- 
tisers were  trying  to  obtain  pro- 
grams on  local  or  regional  rates. 

Registrations  included:  Atkinson,  D. 
K.,  Northern  Electric,  Montreal;  Arun- 
del, B.  A.  and  Mrs.,  CKMO,  Vancouver: 
Aylen,  Eric,  CJAT,  Trail,  B.  C;  Baldwin. 
John  E.,  All-Canada  Radio  Facilities. 
Vancouver;  Barkway,  Micheal,  British 
Broadcasting  Corp.,  Toronto;  Banner- 
man,  Glen,  Canadian  Association  of 
Broadcasters,  Toronto;  Brown,  Jim. 
CKOV,  Kelowna,  B.  C;  Backhouse,  Wm.. 
CKY,  Winnipeg;  Berry,  Cecil,  CFGP. 
Grande  Prairie,  Alta.;  Botterill,  N.  A.. 
CJOC,  Lethbridge,  Alta.;  Buchanan. 
Carson,  CHAB,  Moose  Jaw;  Carter,  Gor- 
don L.,  CFCN,  Calgary;  Chandler. 
George,  CJOR,  Vancouver;  Clark,  W.. 
Howard  Wilson  &  Co.,  New  York;  Clark. 
Howard,  CJRL,  Kenora,  Ont.;  Critten- 
den, Hal,  CKCK,  Regina;  Chestnut,  M. 
V.,  CJVI,  Victoria;  Cairns,  A.  M„  CFAC. 
Calgary;  Chisholm,  Ken,  RCA  Victor. 
Montreal;  Dilworth,  Ira,  Canadian 
Broadcasting  Corp.,  Vancouver;  Daw- 
son, Henry,  Canadian  Association  of 
Broadcasters,  Toronto;  Dippy,  Wilf,  Ra- 
dio Representatives  Ltd.,  Montreal; 
Edison,  Mrs.  John  G.,  Wartime  Infor- 
mation Board,  Ottawa;  Elphicke,  F.  H.. 
CKWX,  Vancouver;  Edwards,  Chas.. 
Press  News,  Toronto;  Elliott,  M.  N.,  Ca- 
nadian Marconi,  Montreal;  Freeman. 
Pat,  CFAC,  Calgary;  Ferguson,  Jack. 
CFGP,  Grande  Prairie,  Alta.;  Findlay, 
James,  Canadian  Broadcasting  Corp., 
Winnipeg;  Gaetz,  Gerry,  CKRC,  Winni- 
peg; Garside,  Les,  CJGX,  Yorkton. 
Sask.;  Henry,  Gordon,  CJCA,  Edmon- 
ton; Hunt,  John  and  Mrs.,  CKMO,  Van- 
couver; Keyserllngk,  R.  W.,  British 
United  Press,  Montreal;  Love,  Gordon. 
CFCN,  Calgary;  Lamb,  R.,  CFCN,  Cal- 
gary; Lewis,  Dick,  Canadian  Broad- 
caster, Toronto;  MacKay,  Don,  CJCJ. 
Calgary;  McKenzie,  A.  R.,  CFAC.  Cal- 
gary; Maloney,  Ed.,  CFCN,  Calgary; 
McGuire,  E.  H.,  CFCN,  Calgary;  Mc- 
Gurk, Peter  and  Mrs.,  Weed  &  Co.,  Chi- 
cago; Moffat,  Lloyd,  CKBI,  Prince  Al- 
bert, Sask.;  Montagnes,  James,  BROAD- 
CASTING, Toronto;  Morrison,  Robt.. 
NBC  Recording,  San  Francisco;  Mur- 
doch, Canadian  Federation  of  Mu- 
sicians, Toronto;  Murphy,  A.  A..  CFQC. 
Saskatoon;  Pilling,  Jack  and  Mrs.. 
CHWK,  Chilliwack,  B.  C;  Quinney, 
Gerry,  CFAR,  Flin  Flon,  Man.;  Rae. 
Wm.  and  Mrs.,  CKNW,  New  West- 
minster, B.  C;  Radford,  Jack,  Canadian 
Broadcasting  Corp.,  Toronto;  Speers. 
Bill,  CKRM,  Regina;  Stovin,  H.  N„ 
Stovin  &  Co.,  Toronto;  Walker.  H.  G. 
Canadian  Broadcasting  Corp.,  Toronto: 
Weir,  E.  A.,  Canadian  Broadcasting 
Corp.,  Toronto;  White,  Ralph,  CFJC, 
Kamloops,  B.  C;  Young,  Adam,  Young 
&  Co.,  New  York. 
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ANA  Responsibility 

PAUL  B.  WEST,  president  of  the 
Association  of  National  Advertis- 
ers, on  Aug.  9  said  that  it  is  the 
responsibility  of  manufacturers  to 
explain  in  their  advertising  what 
the  present  production  situation  is 
and  when  their  products  will  again 
be  available.  Mr.  West's  statement, 
which  followed  a  series  of  confer- 
ences between  ANA  and  WPB  offi- 
cials, pointed  out  that  there  should 
be  a  positive  attitude  in  advertising 
rather  than  the  negative  one  too 
often  used. 


Tele  Luncheon 

AMERICAN  Television  Society  on 
Aug.  15  will  hold  first  panel  dis- 
cussion luncheon  for  members  and 
guests  at  Hotel  Sheraton,  New 
York,  Noon  to  2  p.m.  "Advertising 
Agencies  and  Television"  is  discus- 
sion topic.  Agency  executives  are 
scheduled  to  lead  discussion.  Rich- 
ard Manville,  market  research 
specialist,  is  chairman. 


MENNEN  SPONSORS 
MORNING  PROGRAM 

MENNEN  Co.,  Newark,  on  Aug. 
13  starts  a  new  kind  of  recorded 
five-minute  early  morning  program 
on  100  stations  in  major  national 
markets. 

Using  the  largest  radio  adver- 
tising budget  in  its  66  years,  Men- 
nen  will  promote  its  shave  creams 
and  shave  preparations.  The  re- 
corded programs,  to  feature  night- 
time network  stars,  will  be  broad- 
cast five  days  weekly,  three  times 
each  morning  between  7  and  8  a.m., 
on  all  100  stations. 

The  same  broadcast  with  the 
same  radio  star  will  be  heard  three 
times  each  morning.  Featured  ar- 
tists will  change  daily,  however, 
according  to  the  agency,  Duane 
Jones  Co.,  New  York. 

Among  the  stars  already  booked 
for  the  52-week  series  are:  Tom 
Howard,  George  Shelton,  Harry 
McNaughton,  Ralph  Dumke  and 
The  Jesters.  Ford  Bond  has  been 
assigned  as  mc. 


American  Rate  Card 

AMERICAN  rate  card  number  1, 
dated  Aug.  1,  1945,  has  been  is- 
sued by  the  network,  succeeding 
Blue  Network  rate  card  number  32, 
which  was  dated  Jan.  1,  1945.  New 
card  shows  18  stations  which  have 
increased  their  rates  in  the  interim ; 
also  shows  six  additional  affiliates, 
five  deletions,  seven  replacements 
and  seven  regroupings.  Main  change 
is  a  revision  of  the  discount  struc- 
ture enabling  an  advertiser  to  earn 
maximum  discounts  without  using 
the  full  network  but  by  using  the 
basic  network  plus  six  regional  and 
supplementary  groups  of  stations. 


Radio  Parts  Co-op 

NON-profit  organization,  Radio 
Parts  and  Electronic  Equipment 
Shows,  Chicago,  has  been  formed  to 
sponsor  and  conduct  trade  shows 
for  the  radio  parts  and  equipment 
industry.  H.  W.  Clough,  vice-presi- 
dent of  Belden  Mfg.  Co.,  will  be 
president  of  the  new  organization. 


The  Trend  to 


KFNF 

The  Friendly  Farmer  Station 


Has  become  a 


LANDSLIDE 

In  The  Great  Farm  Market  Around  Shenandoah,  Iowa. 

KFNF's  NET  Time  Sales  for  July,  1945  were 

57.3%  Above  July,  1944 

90.2%  Above  July,  1943 

321.5%  Above  July,  1942 

REMEMBER  ALWAYS — When  Buying  This  Great  Earm  Market — THAT 


1000  w 


INFORMED  SPONSORS  ARE  BUYING 

KFNF 


920  Kc 


SHENANDOAH  IOWA 

FOR  AVAILABILITIES  WRITE  OR  WIRE  FRANK  STUBBS,  SHENANDOAH,  IOWA 


Col.  Walker 


COL.  WALKER  JOINS 
PIERSON  AND  BALL 

LT.  COL.  RALPH  L.  WALKER, 
former  assistant  chief,  Broadcast 
Division,  FCC  Law  Dept.  and  vet- 
eran Commission  attorney,  last 
week  joined  the 
Washington  law 
firm  of  Pierson  & 
Ball  as  a  partner, 
following  Army 
retirement- 
Col.  Walker 
was  appointed  to 
the  old  Federal 
Radio  Commis- 
sion Dec.  1,  1928, 1 
and  served  with 
the  FRC  and  FCC 
until  Sept.  30,  1942,  when  he  was 
granted  leave  for  active  military 
duty  with  rank  of  major.  He  was 
attorney-examiner  with  both  the 
FRC  and  its  successor  until  May 
11,  1937,  when  he  was  named  chief 
of  the  newly-created  Hearing  Sec- 
tion of  the  Law  Dept.  He  later  be- 
came assistant  chief  of  the  Broad- 
cast Section. 

When  called  to  service,  Col.  Wal- 
ker was  made  secretary  of  the 
Combined  Communications  Board, 
Combined  Chiefs  of  Staff  and  of 
the  Joint  Communications  Board, 
U.  S.  Joint  Chiefs  of  Staff.  He  was 
promoted  to  lieutenant  colonel  April 
3,  1943,  served  as  secretary  of  the 
Combined  Signal  Board  at  Allied 
Force  Headquarters,  North  Africa, 
from  July  1943  to  March  1944.  Re- 
turning to  Washington,  Col.  Wal- 
ker was  named  executive  officer  of 
the  Joint  Communications  Board 
of  the  Joint  Chiefs  of  Staff.  His 
military  service  began  in  1927  with 
the  D.  C.  National  Guard. 


Texaco  Buys  Met 

STARTING  its  sixth  consecutive 
season,  the  Metropolitan  Opera  will 
be  broadcast  again  under  the  spon- 
sorship of  the  Texas  Co.,  New  York, 
on  about  Dec.  1,  Saturdays  on 
American.  Eighteen  performances 
direct  from  the  stage  of  Metropoli- 
tan Opera  House  will  be  aired  dur- 
ing the  season.  Agency  is  Buchanan 
&  Co.,  New  York. 


Covering  1^1 

Ohio's  7 

3rd  Market 


At  less  cost  with  WFMJ — American 
Network 

Ask  HEADLEYREED 


WFMJ 

YOUNGSTOWN,  OHIO 
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expands  to  full  lime  COflST-TO-COflST  operations  September  16 

40  million  potential  customers  in  the  metropolitan  areas  are  available  through  ABC  basic  outlets* 


New  York 

Boston 

Philadelphia 

Washington 

Baltimore 

Richmond 


Buffalo 

Cincinnati 

Pittsburgh 

Detroit 

Chicago 


Minneapolis 
St.  Paul 
St.  Louis 
Denver 
Salt  Lake 


Los  Angeles 
Long  Beach 
Oakland 
San  Francisco 
Portland 
Seattle 


*A  total  of  3,970  ABC  commercial  program  hours  were  broadcast  through  facilities 
of  196  outlets  in  1944,  thus  insuring  adequate  secondary  coverage  on  request 


Jsfe 


lew  y[or 

Chanin  Building 
122  East  42nd  Street 
Murray' Hill  53227 


Chit 


Carbon-Carbide  Building 
230  N.  Michigan  Avenue 
State  5466 


J4olly,wood 

Wilshire  Center  Building 
3055  Wilshire  Boulevard 
Exposition  1339 


EXECUTIVE  OFFICES:  KEELER  BUILDING  •  GRAND  RAPIDS  •  MICHIGAN 


FH/S  /S 

MR.  WALKiR . . . 


...  one  of  the  1797  druggists  in  the  WGY  COMMUNITY*. 
Mr.  Walker  sells  over  $44,542,000  worth  of  products  to  the 
1,045,717  housewives  of  the  WGY  Community,  annually — 
products  they  hear  about  over  WGY  throughout  central 
and  eastern  New  York  and  western  New  England  .  .  . 

And  WGY  is  the  ONLY  medium  which  combines  this 
valuable  market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  18  cities 
with  a  population  of  over  25,000,  39  cities  of  over  10,000 
population,  and  40  incorporated  towns  and  villages  of  over 
5000  population. 

WGY 

SCHENECTADY,  NEW  YORK 
50,000  watts — NBC — 23  years  of  service 
Represented  Nationally  by  NBC  Spot  Sales 


GENERAL  H  ELECTRIC 


NABET  to  Stay  Independent. 
Council  Decides;  Move  to  N.  Y, 


NABET  is  going  to  remain  NABET 
for  a  while  longer,  according  to  a 
decision  unanimously  reached  last 
week  by  the  national  council  of  this 
independent  radio  engineers  union. 

After  a  week-long  meeting  at  the 
Hotel  Pennsylvania,  New  York, 
Aug.  1-7,  during  which  proposals 
were  received  from  the  IBEW 
(AFL  electricians  union),  IATSE 
(AFL  stagehands  and  movie  pro- 
jectionists union)  and  ACA  (CIO 
union  of  telephone,  telegraph  and 
radio  workers),  the  council  adopted 
this  resolution: 

"Be  it  resolved  that,  after  listen- 
ing to  national  representatives  of 
unions  interested  in  our  affiliation, 
it  is  the  unanimous  opinion  of  the 
national  council  that  NABET  should 
remain  independent.  Be  it  further 
resolved  that  it  is  the  opinion  of 
the  national  council  that  the  bene- 
fits to  be  derived  through  affiliation 
are  of  insignificant  value  and  are 
outweighed  by  the  disadvantages. 
Therefore,  the  national  council  rec- 
ommends independence." 

Bad  News  for  Jimmy 

Immediate  significance  of  this  de- 
cision is  that  James  C.  Petrillo  and 
his  musicians  will  have  to  continue 
their  fight  against  NABET  if  they 
want  to  gain  control  of  the  platter 
turners  of  the  nation's  radio  studios. 
IBEW,  which  includes  all  techni- 
cians of  CBS  and  its  owned  and 
operated  stations  among  its  mem- 
bers, had  agreed  to  turn  this  func- 
tion, now  performed  by  technicians 
except  in  Chicago,  over  to  AFM. 
NABET,  whose  membership  in- 
cludes the  technical  employes  of 
NBC  and  American,  has  resisted 
the  attempts  of  AFM  to  secure  this 
further  control  of  broadcast  music 
and  has  won  a  National  Labor  Rela- 
tions Board  order  upholding  its  po- 
sition and  a  decision  of  the  Federal 
Circuit  Court  of  Appeals  upholding 
that  order  [Broadcasting,  July  30, 
Aug.  6]. 

As  soon  as  the  court  order  back- 
ing up  its  decision  is  issued,  and  it 
is  expected  momentarily,  NABET 
will  request  NBC  and  American  to 
begin  negotiations  for  a  new  con- 
tract, including  platter  turning. 
Mr.  Petrillo's  only  apparent  means 
of  halting  such  a  contract  is  by  an 
appeal  to  the  Supreme  Court  of 
the  United  States,  for  which  the 
way  "may  have  been  paved  by  the 
dissenting  opinion  of  one  of  the 
three  circuit  court  judges,  who  held 
that  the  AFM  should  have  had  the 
opportunity  to  present  new  evidence 
in  support  of  its  claim  that  NABET 
is  company  dominated. 

Hiller  Heads  Committee 

NABET  council  named  Harry  E. 
Hiller,  chairman  of  the  New  York 
chapter  who  becomes  national  sec- 
retary-treasurer Sept.  1  when  the 
union's  headquarters  will  be  moved 
from  Washington  to  New  York,  as 
head  of  the  committee  to  negotiate 


with  American  and  NBC.  Othe 
members  of  the  committee  include 
R.  R.  Davis  of  the  New  York 
engineering  chapter  and  Frank 
Schnepper  of  Chicago.  NABET' 
President  Allen  Powley  will  par- 
ticipate in  the  negotiations  with  the 
committee. 

Clarence  Allen,  former  secretai-y- 
treasurer,  has  been  appointed  tc 
the  new  post  of  national  representa- 
tive, in  charge  of  NABET's  na- 
tional organizing  activities.  He  will 
continue  to  head  the  union's  Wash- 
ington operations,  including  con- 
tract work  in  that  city. 

Thorus  E.  Lacroix,  chairman  of  - 
the  Hollywood  chapter,  was  elected, 
vice-president  to  succeed  Beverh 
Fredendall  of  Chicago,  who  is  re- 
tiring from  the  broadcast  field  and 
hence  from  NABET.  Mr.  Freden 
dall  was  voted  an  honorary  mem 
bership  in  the  union  and  awardecf 
a  gold  membership  card,  an  un- 
precedented step. 

Council  members  attending  tht 
seven-day  meeting  were:  Mr.  Hiller 
Mr.  Davis,  Mr.  Allen,  Mr.  Lacroix 
Mr.  Fredendall,  Charles  H.  Thropp 
Hudson  chapter  (WOR  New 
York)  ;  Harold  V.  Brandt,  Cleve 
land ;  George  H.  Anderson,  Denver 
S.  A.  Blank,  representing  Mark  W 
Dunnigan,  San  Francisco;  Donak 
P.  Morey,  Mohawk  (General  Elec 
trie)  ;  Alex  J.  Doran,  Detroit 
Charles  F.  Snyder,  Rochester 
Harry  Boone,  Baltimore;  D.  Roj 
Glanton,  Omaha;  J.  Willard  Dean 
Dixie  (Raleigh  area). 


Radio  Makers  See  Brigh 
Prospects   for  Industry 

THREE  spokesmen  for  radio  man 
ufacturers  last  week  came  out  wit! 
opinions  on  the  postwar  busines 
future  of  radio  and  electric  prod 
ucts. 

In  New  York,  Leonard  C.  Trues- 
dell,  general  sales  manager  for  thf 
radio  and  television  division  o^ 
Bendix  Aviation  Corp.,  painted  y 
rosy  picture:  "New  York  City  re- 
tail dealers  will  sell  approximately 
1,090,000  radio  and  radio-phone 
graph  combinations  during  the  firs 
year  of  unrestricted  civilian  pro 
duction." 

Nate  Hast,  merchandise  manai 
ger  for  Lear  Home  Radios,  said'  ij 
"Unbounded  enthusiasms  for  th 
postwar  sales  era  may  prove 
boomerang  for  many  of  the  com 
panies — especially  the  newer  ones- 
who  are  building  greater  salet 
organizations  than  their  productiv1. 
capacity  can  supply." 

On  the  West  Coast,  Allan  E 
Royle,  sales  manager  of  the  soun 
equipment  division  of  Stromberg 
Carlson  Co.,  told  his  listeners:  "Th  6 
sound  equipment  industry  is  slate 
for  an  extensive  market  ih  th 
postwar  growth  of  the  Pacifi 
Coast." 
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Construction 

(Continued  from  page  18) 

ly  number  of  personnel,  addition- 
appropriations  will  be  needed, 

t  Congress  will  be  in  recess 
ptil  October,  unless  called  back  by 
resident  Truman.  The  Commission 
ijr  is  informally  requested  the  Army 
rid  Navy  to  release  some  of  its 
trmer  technical  and  legal  person- 
?1  now  in  the  armed  services. 

Following  release  Tuesday  of  the 
CC's  new  facilities  green  light, 
)zens  of  applications  were  filed 

te  last  week. 

STATEMENT  OF  POLICY 

i  the  Commission: 

1.  On  Jan.  25,  1945,  the  Commission 
bued  a  public  notice  outlining  the 
J  (-ocedure  to  be  followed  in  handling 
'ti^ndard  broadcast  applications  under 
lie  Jan.  16,  1945  Supplemental  State- 
pent  of  Policy,  concerning  applications 
yjr  permits  to  construct  new  radio  sta- 
jjpns  or  to  make  changes  In  existing 
j'ldio  facilities.  The  public  was  there 
.  ivised  that   unprocessed  applications 
puld  be  retained  in  status  quo,  and 
lat  new  stations  would  be  granted  only 
ja  those  communities  having  no  pri- 
mary service.  The  Commission  further 
1  ated : 

I  "When  manpower  and  materials  again 
fccome  available  and  conditions  permit 
Ike  resumption  of  normal  licensing 
1  ractices,  the  Commission  will  make  an 
jpropriate  announcement  and  will 
!  rovide  a  period  of  not  less  than  60  days 
|2kr  the  filing  and  processing  of  new  ap- 
plications prior  to  taking  any  action  on 
le  cases  retained  in  the  pending  files 
[luring  the  period  that  the  statement 
lit  policy  of  Jan.  26,  1944  as  supple- 
tented  Jan.  16,  1945,  was  in  effect.  Pro- 
'Jsion  will  also  be  made  for  the  bring- 
ing up  to  date  of  all  applications  re- 
lined  in  the  pending  files.  These  pro- 
'fedures,  it  is  believed,  wUl  prevent  any 
jiequity  from  resulting  to  persons  who 
|  not  file  applications  during  the 
■eriod  that  the  present  policy  remains 
i  force." 

,  2.  The  War  Production  Board  has  in- 
icated  that  materials  will  begin  to  be- 
Cbme  available  within  the  next  few 
konths  for  use  by  broadcast  applicants 
i  all  categories  (standard,  FM,  televi- 

on,  etc.).  It  is  therefore  expected  that 
pnstruction  started  during  the  latter 
art  of  this  year  can  be  completed  with- 

i  the  normal  period  of  a  construction 
lermit  without  unreasonable  difficulty. 
|3.  The  FCC  accordingly  gives  notice 
lat  the  60-day  period  provided  for  in 
le  Jan.  25,  1945,  public  notice  for  the 
iJing  of  new  applications  (standard. 
JM,  television,  etc.)  will  commence  to 
an  on  Aug.  7,  1945.  Applicants  will  not 
ie  required  to  show  that  they  have  the 
ecessary  equipment  on  hand.  The  Com- 
mission will  proceed,  after  Oct.  7,  1945, 
I  consider  applications  heretofore  filed, 
nd  those  filed  during  the  60-day  priod 
ierein  specified.  However,  with  respect 
Id  FM  and  television,  applications  can- 
ot  be  acted  upon  until  applicable 
pgulations  are  adopted. 
|  4.  In  the  meantime  the  Commission 
|ill  continue  to  act  on  applications 
(hich  have  not  heretofore  been  affected 
y  the  "freeze"  policy,  e.g.,  new  sta- 
ins in  communities  without  primary 
^rvice,  noncommercial  educational,  ex- 
erimental,  and  developmental  services, 
nd  changes  in  equipment  required  by 
ne  Commission  itself. 

5.  The  following  procedure  will  be  ob- 
jjrved  in  processing  applications: 

a.  PENDING  APPLICATIONS  UPON 
/HICH  NO  COMMISSION  ACTION 
-AS  BEEN  TAKEN — These  applications 
•ill  not  be  acted  on  for  a  period  of  at 
[east  60  days  from  Aug.  7,  1945.  During 
nat  interim  applicants  may  file  such 
imendments  as  may  be  necessary  to  re- 
lect  new  or  changed  conditions  from 
hose  stated  in  the  application.  Such 
mendments  shall  be  made  in  accord- 
mce  with  section  1,121  of  the  Rules  of 
'ractice  and  Procedure,  in  triplicate, 
nd  shall  become  part  of  said  applica- 
ton.  At  the  termination  of  this  60-day 
■eriod  consideration  will  be  given  to 
hese  spplications  in  the  ordinary  course 
f  business  and  attention  will  also  be 
liven  to  conflicting  applications  filed 
uring  this  60-day  period. 

b.  APPLICATIONS  WHICH  HAVE 
SEEN  DESIGNATED  FOR  HEARING 
;UT  NOT  YET  HEARD— The  Commis- 
wn  will  not  announce  hearing  dates 
or  applications  in  this  category,  until 
he  expiration  of  the  60-day  period.  Ap- 


JUST  after  the  check  was  handed  over  for  purchase  of  Crosley  Corp. 
including  WLW,  these  leaders  in  the  transaction  are  shown:  (1  to  r) 
James  D.  Shouse,  v-p  in  charge  of  broadcasting;  Irving  B.  Babcock,  new 
president  of  Crosley;  Powel  Crosley  Jr.,  and  Robert  E.  Dunville,  v-p  and 
gen.  mgr  of  WLW.  * 

Babcock?  s  Election  as  Crosley  President 
Is  Announced  From  Cincinnati  Offices 


ELECTION  of  Irving  B.  Babcock, 
president  of  Aviation  Corp.,  as 
president  of  the  Crosley  Corp.,  in 
pursuance  of  the  FCC's  action  Aug. 
2  approving  the  transfer,  was  an- 
nounced last  week  in  Cincinnati, 
Crosley  headquarters. 

Formal  transfer  of  the  Crosley 
Corp.,  including  WLW  Cincinnati 
and  related  radio  properties,  was 
effected  last  Tuesday  in  the  trans- 
action involving  a  payment  of  more 
than  $12,000,000  to  Powel  Crosley 
Jr.  and  his  immediate  family.  Avco 
commitments  total  over  $21,000,000 
for  100%  of  the  corporation's 
stock. 

Mr.  Babcock,  in  addition  to  his 
presidency  of  Avco,  is  chairman  of 
the  board  of  Consolidated  Vultee 
and  American  Central  Manu- 
facturing Corp.,  Avco  subsidiaries. 
Victor  Emanuel,  chairman  of  Avco, 
was  elected  a  director  of  Crosley. 
It  is  expected  he  will  become  chair- 
man of  the  board. 

Shouse,  Cosgrove  Stay 

James  D.  Shouse,  vice-president 
in  charge  of  the  Crosley  Broadcast- 
ing Division,  and  Raymond  C.  Cos- 
grove,  vice-president  and  general 
manager  of  the  Manufacturing  Di- 
vision, were  continued  in  their  re- 
spective positions  and  are  direc- 
tors on  the  new  Crosley  board. 
Other  members  of  the  board  in- 
clude Raymond  S.  Pruitt,  of  Chi- 
cago, secretary  and  general  coun- 
sel of  Avco;  Robert  E.  Dunville, 
Crosley  vice-president  and  general 
manager  of  WLW;  William  F. 
Wise,  of  Detroit,  Avco  executive 
vice-president;  Mr.  Crosley  and 
John  J.  Row,  Cincinnati  broker. 

Lewis   M.   Clement   remains  as 


plicants  desiring  to  file  amendments 
shall  do  so  within  this  period. 

c.  APPLICATIONS  WHICH  HAVE 
BEEN  HEARD  AND  THE  RECORDS 
CLOSED — Applicants  whose  cases  have 
been  heard  and  upon  which  the  record 
has  been  closed  are  requested  to  advise 
the  Commission  within  the  next  60 
days  of  any  changes  which  may  have 
occurred  reflecting  upon  matters  of  evi- 
dence introduced  into  the  record. 
Copies  of  such  notification  shall  also  be 
served  upon  other  parties  to  the  pro- 
ceedings and  where  additional  testi- 
mony is  required  appropriate  petitions 
may  be  filed  to  reopen  the  record  for 
the  introduction  of  this  additional  evi- 
dence. 


vice-president  in  charge  of  research 
and  engineering  in  the  Manufac- 
turing Division,  along  with  Frank 
A.  Schotters,'  vice-president  in 
charge  of  manufacturing  produc- 
tion. Lewis  M.  Crosley  also  remains 
a  vice-president.  Walter  A.  Mogen- 
sen,  of  Detroit,  Avco  vice-president 
and  treasurer,  becomes  treasurer, 
and  Edwin  J.  Ellig,  of  Cincinnati, 
retains  his  position  as  assistant- sec- 
retary-treasurer. 

With  the  acquisition  of  Crosley, 


Net  Sales  Up 

CROSLEY  Corp.  (including 
WLW)  net  sales,  first  half  of 
1945,  were  $55,900,287,  com- 
pared with  $49,088,606  in  cor- 
responding period  last  year, 
according  to  financial  state- 
ment for  Jan.  1-June  30.  Net 
profit,  however,  was  $1,318,- 
818  as  compared  to  $2,556,- 
288  for  first  half  of  1944. 
Company  set  aside  $4,805,154 
for  Federal  income  and  excess 
profits  taxes  and  reserved 
$612,000  for  contingencies  as 
result  of  renegotiation  of  war 
contracts.  Total  current  as- 
sets of  Crosley  as  of  June  30 
were  $31,283,801;  in  same  pe- 
riod 1944,  $27,408,113.  Cros- 
ley paid  stockholders  $272,900 
in  dividends,  and  earned  sur- 
plus of  $10,109,071,  as  against 
$8,587,009  in  1944. 


Avco  enters  the  field  of  household 
appliances,  electronics  and  broad- 
casting. In  handing  the  checks  to 
Mr.  Crosley,  Mr.  Babcock  observed 
that  of  545,000  shares  involved,  up- 
wards of  400,000  had  been  submit- 
ted for  sale  at  the  agreed  price  of 
$39  a  share. 


Buys  Building 

WMFR  High  Point,  N.  C,  an  affili- 
ate of  American,  has  purchased 
the  High  Point  Bank  Building  on 
top  of  which  is  the  station's  an- 
tenna. Station  will  acquire  studios 
in  the  new  building  in  the  near 
future. 


Mr.  Page 


PAGE  ENGINEERING 
HEAD  FOR  MUTUAL 

ESTERLY  CHASE  PAGE,  a  pio- 
neer in  radio  engineering  and  un- 
til recently  a  lieutenant  colonel  in 
the  Army  Signal 
Corps,  is  now  en- 
gineering direc- 
tor    of  Mutual 
network. 

Mr.  Page's  ap- 
pointment to  the 
new  position  was 
announced  last 
week  by  Robert 
D.  Swezey,  vice- 
president  and 
Mutual  general 
manager. 

A  comprehensive  study  of  Mu- 
tual's  present  facilities,  its  cover- 
age and  its  future  FM  require- 
ments is  to  begin  immediately.  An 
integrated  plan  of  development 
and  expansion  will  be  presented  to 
the  network's  board  of  directors 
and  member  stations  in  the  near 
future,  Mr.  Swezey  said.  Mr.  Page 
is  to  head  up  a  new  Mutual  tech- 
nical planning  and  engineering  de- 
partment. He  will  be  responsible 
for  future  FM  and  television  ac- 
tivities, as  well  as  for  the  improve- 
ment of  present  Mutual  facilities. 

Own  Business 

Mr.  Page,  a  native  of  Chicago, 
was  the  39th  person  in  this  coun- 
try to  be  granted  a  license  to  op- 
erate his  own  radio  station  in 
Evanston,  111.  Mr.  Page  became  a 
radio  operator  on  KFAF  Denver. 
At  22,  he  was  assistant  to  the 
chief  engineer  of  WTAS  Elgin, 
forerunner  of  WGN,  and  the  next 
year  Mr.  Page  designed  and  con- 
structed WBBM  Chicago,  where  he 
remained  as  chief  engineer.  He  has 
built  several  stations,  among  them 
WJBT  Chicago,  KFEQ  St.  Joseph, 
WJJD  Mooseheart,  111.  (now  Chi- 
cago), and  KM  A  Shenandoah. 

In  1934,  Mr.  Page  organized  his 
own  consulting  business  in  Chi- 
cago and  installed  one  of  the  first 
directional  antennas,  increasing 
coverage  for  WIND  Gary,  Ind. 
After  that,  he  went  into  partner- 
ship with  George  C.  Davis,  former 
assistant  chief  engineer,  broadcast 
division,  FCC.  Among  other  clients 
of  the  firm  was  WOR  New  York. 
Shortly  after  Pearl  Harbor,  Mr. 
Page  resigned  from  the  firm  and 
went  into  the  Signal  Corp.  His  ca- 
reer in  the  Army  was  a  notable  one, 
including  among  other  things,  his 
appointment  as  personal  signal  of- 
ficer for  General  Eisenhower. 
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Decca  Profit  Down 

DECCA  RECORDS  Inc.,  New 
York,  report  consolidated  net  profit 
for  six  months  ended  June  30  of 
$450,284  (unaudited)  after  provi- 
sion of  $382,849  for  all  estimated 
income  and  excess  profits  taxes. 
Profit  reported  is  equal  to  $1.16 
per  share  on  388,325  shares  of 
capital  stock  outstanding.  This 
year's  profit  report  compares  with 
a  net  profit  of  $504,619,  or  $1.30 
per  share  on  same  number  of  shares 
outstanding  in  period  last  year. 
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Industry  Leaders  Study  European  Radio 


Delegation  Headed 
By  Reinsch, 
Miller 

FIRST  TOUR  of  broadcast  execu- 
tives to  a  war  theater  got  under 
way  last  week  with  the  departure 
of  a  delegation  of  15  by  plane  for 
London.  In  the  group  were  10 
broadcasters,  four  representatives 
of  trade  and  amusement  papers 
and  Col.  E.  M.  Kirby,  escorting 
officer. 

The  group  left  by  plane  (C-54) 
from  La  Guardia  Field  last  Friday. 
The  previous  day  had  been  spent 
in  Washington  for  briefing  by  Maj. 
Gen.  Alexander  D.  Surles,  director 
of  Army  public  relations,  with  addi- 
tional advice  of  a  semi-official  or 
unofficial  character  supplied  by 
Paul  A.  Porter,  FCC  chairman, 
who  recently  returned  from  an  ETO 
inspection,  and  Capt.  Harry  C. 
Butcher,  USNR,  who  served  three 
years  as  Naval  aide  to  Gen.  Dwight 
D.  Eisenhower.  They  were  the 
guests  at  a  farewell  dinner  to  the 
group  in  Washington  Friday  night. 

Pacific  Trip  Likely 

In  the  group  are  Justin  Miller, 
president  -  designate  of  NAB ;  J. 
Leonard  Reinsch,  managing  di- 
rector  of   the  Cox   stations  and 


OVERSEAS  CONTINGENT  of  U.  S.  broadcasters, 
studying  broadcasting  in  Europe  as  guests  of  the 
War  Dept.,  attended  a  dinner  given  by  Sol  Taishoff, 
editor  and  publisher  of  Broadcasting,  at  the  Hotel 
Statler,  Washington,  Thursday  night,  on  eve  of  take- 
off. Standing  (1  to  r)  Maj.  Al  Wharfield,  executive 
officer,  Radio  Branch,  Bureau  of  Public  Relations, 
War  Dept.;  John  Alicoate,  publisher,  Radio  Daily; 
Abel  Green,  editor,  Variety;  Robert  D.  Swezey, 
vice-president  and  general  manager,  Mutual  Broad- 
casting System;  Morris  Novik,  WNYC  New  York; 
Walter  Brown,  assistant  to  Secretary  of  State  James 
F.  Byrnes;  John  E.  Fetzer,  WKZO  Kalamazoo  and 
assistant  director  of  censorship  for  radio;  J.  Leonard 
Reinsch,  managing  director  Cox  Radio  Stations  and 
radio  adviser  to  President  Truman;  Capt.  Harry  C. 
Butcher,  USNR,  naval  aide  to  Gen.  Dwight  D.  Eisen- 


hower  during  European  campaign  and  former  CBi' 
Washington  vice-president;  FCC  Chairman  Paul  A! 
Porter;  Joseph  H.  Ream,  CBS  vice-president;  Turne 
Catledge,  acting  managing  editor,  New  York  Times 
Lt.  Col.  Frank  E.  Pellegrin,  Ground  Forces  Publi 
Relations,  War  Dept.,  and  former  director  of  broad; 
cast  advertising  of  NAB.  Seated  (1  to  r) :  Mr.  Tais 
hoff ;  Col.  Harry  C.  Wilder,  WSYR  Syracuse;  Williar 
S.  Hedges,  NBC  vice-president;  Martin  B.  CampbeL 
WFAA  Dallas;  NAB  President-designate  Justi: 
Miller;  J.  Harold  Ryan,  interim  NAB  president  an. 
vice-president  &  treasurer  of  Fort  Industry  Co.! 
Clair  R.  McCullough,  Mason-Dixon  Radio  Group 
Joseph  Csida,  Billboard;  Col.  E.  M.  Kirby,  chief 
Radio  Branch,  Bureau  of  Public  Relations,  War  Dept. 
Mark  Woods,  president,  American  Broadcasting  C( 


radio  adviser  to  President  Truman; 
Mark  Woods,  president,  American 


Day  after  day,  for  show  after  show,  WJW's  Programming 
Department  hangs  out  the  SRO  sign.  A  skillful  blend 
of  audience -pleasing,  sales -building  local  shows  and 
the  best  from  the  ABC  network  programs  helps  WJW 
to  deliver  more  daytime  listeners  per  dollar  in  Cleveland 
(23  to  37%  more)  than  any  other  station. 


Broadcasting  Co.;  Robert  D. 
Swezey,  vice  -  president,  Mutual 
Broadcasting  System;  Joseph 
Ream, vice-president,  CBS;  William 
S.  Hedges,  vice-president,  NBC; 
Col.  Harry  C.  Wilder,  WSYR, 
Syracuse;  Clair  McCollough, 
Mason-Dixon  Radio  Group;  Martin 
B.  Campbell,  WFAA  Dallas;  John 
E.  Fetzer,  WKZO  Kalamazoo  and 
assistant  director  of  censorship  for 
radio;  Morris  Novik,  WNYC  New 
York;  John  Alicoate,  Radio  Daily; 
Joseph  Csida,  Billboard;  Abel 
Green,  Variety;  Sol  Taishoff, 
Broadcasting. 

Meanwhile,  J.  Harold  Ryan,  NAB 
interim  president,  was  working  on 
plans  for  a  parallel  inspection  of 
broadcasters  to  the  Pacific  theater, 
probably  to  get  under  way  this  fall. 
The  ETO  group  was  expected  to 
return  shortly  after  Labor  Day. 
Another  group  of  about  15  was 
expected  to  make  the  Pacific  trip, 
with  a  half-dozen  already  tenta- 
tively aligned. 

The  European  trip,  at  the  invi- 
tation of  Gen.  Eisenhower  and  with 
the  endorsement  of  the  White 
House,  is  geared  to  acquaint  Amer- 
ican broadcast  executives  with 
operations  in  the  European  area 
and  with  military  radio  and  com- 
munications during  wartime.  Gen. 
Surles  told  the  group  he  would 
welcome  their  comments  on  mili- 
tary operations  abroad  and  methods 
which  might  be  employed  to  im- 
prove overall  service. 

The  group  first  visits  England, 
spending  five  days  in  that  area. 
An  entire  inspection  of  BBC  oper- 
ations is  included.  On  Thursday 
the  group  will  depart  for  Paris  in 
two  C-47  planes.  Briefing  officers 


will  be  aboard  both  planes,  describ 
ing  military  operations  during  th 
invasion. 

On  the  Continent  the  tour  wil 
go  to  Le  Havre,  Rheims,  the  rede 
ployment  center ;  Luxembourg 
Berlin,  Berchtesgaden,  Hamburg 
Frankfurt,  Gen.  Eisenhower' 
headquarters;  Marseilles,  Nice 
Biarritz  and  return  to  Paris.  Be' 
yond  that,  plans  were  not  coir 
pleted  upon  departure.  Trips  t 
Vienna  and  Rome  and  visits  t 
Scandinavian  points  and  even 
Moscow  were  not  entirely  elim: 
nated,  though  no  definite  arrange 
ments  had  been  made  at  departure 


Radio  as  Peace  Mediutf 
Must  Reach  All — Kobal 

BEFORE  radio  can  carry  out  it 
task  of  promoting  world  peace  i 
must  have  certain  characteristic; 
according  to  Edgar  Kobak,  pres 
dent  of  Mutual.  "If  radio  is  to  t 
effective  it  must  reach  all  people 
everywhere,  so  that  messages  c 
tolerance  and  understanding  an 
peace  may  be  heard  even  in  th 
farthest  corners  of  the  world,"  r  I 
stated  in  a  special  broadcast  o  l 
Aug.  4,  which  was  beamed  to  frvi 
transmitters  of  OWI's  Voice  cl 
America. 

Virgil  Pinkley,  vice-president  an  1 
general  European  manager  of  Ull 
who  shared  the  broadcast,  agree  1 
with    Mr.    Kobak   that   free  e3 
change  of  news,  unfettered  by  cei 
sorship  or  national  prejudices 
one  of  the  best  guarantees  for 
lasting  peace.  Statements  will  I 
rebroadcast  over  OWI's  16  Wei 
Coast  transmitters  to  the  Pacif 
and  Asia. 
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ashington  Video 
iven  Green  Light 

►proval  on  Height  of  Towers 

ithheld  Temporarily 

iAMPEDE  to  start  television 
rice  in  the  Nation's  capital  got 
er  way  last  week  when  NBC 
Bamberger  Broadcasting  Co. 
OR)  obtained  approval  of  the 
rd  of  Zoning  Adjustment  of  the 
trict  of  Columbia  to  use  sites 
uired  in  residential  areas  for 
iction  of  towers  and  transmitter 
ldings.  Regulations  permitting 
eo  antennas  in  such  areas  had 
viously  been  adopted  in  Wash- 
ton  [Broadcasting,  June  4]. 
7inal  approval  of  the  height  of 
rers  to  be  allowed  was  withheld 
iding  receipt  of  data  required  by 
Board  to  reconcile  differences 
elevations  at  two  locations.  NBC 
ns  to  erect  a  350  ft.  antenna  on 

00  ft.  elevation  at  the  Wardman 
rk  Hotel  while  Bamberger  seeks 
install  a  300  ft.  tower  on  a  400 

site  at  a  point  three  miles  far- 
»r  from  downtown  Washington. 

Hearings  Held 

5oard  action  on  the  sites  was 
seeded  by  hearings  on  the  appli- 
ions  which  demonstrated  that 
^erybody  wants  television  but 
•nts  it  somewhere  else".  The 
mberger  interests,  which  had 
n  refused  permission  to  use  a 
jvious  site  in  a  restricted  neigh- 
"hood,  encountered  opposition  a 
ond  time  to  a  residential  site 
■dering  on  a  commercial  zone. 
The  zoning  hearings  raise  the 
*stion  as  to  whether  a  television 
tion  adversely  affects  surround- 
residential  values.  Testimony 

1  expert  real  estate  appraisers 
^tended  the  design  of  the  trans- 
Jjcter  house  and  the  landscaping 
,'be  employed  would  improve  sur- 

jnding  property  values.  In  view 
j  its  proximity  to  commercial 
iles,  they  testified,  the  occupancy 
J  the  site  by  the  station  would 
leguard  neighboring  homes 
,'ainst  commercial  intrusion  in 
iiing. 

Jse  of  the  Wardman  Park  loca- 
In  for  television  by  NBC  aroused 
le  opposition  from  homeowners 
the  hotel  site  occupies  a  high 
cjoll  on  a  large  area  not  too  visible 
m  nearby  homes.  One  objection 
s  registered  by  the  nearby  Shore- 
tth  Hotel  which  claimed  the  tower 
uld  interfere  with  the  view  from 
grounds. 
[Approval  of  the  Wardman  site 
ans  that  NBC  will  probably  be 
first  to  begin  regular  television 
•vice  in  Washington,  with  a  pos- 
iility  of  starting  operations  be- 
<e  the  end  of  the  year.  Carleton 
f!pth,  general  manager  of  WRC, 
P  ||  network's  capital  outlet,  told 
Board  NBC  has  a  tower  and 
'msmitter  on  hand  and  can  start 
retaliation  as  soon  as  FCC  per- 
ssion  is  granted.  The  network 
ms  to  set  up  studios  in  the  ho- 
|s  Garden  Room.  NBC  held  an 
yffC  license  for  experimental  TV 
Washington  before  the  war. 


ALDRICH  FAMILY9 
COAST  FAVORITE 

ALDRICH  FAMILY,  with  a  rating 
of  14.6,  was  top  program  with  Pa- 
cific Coast  listeners  during  July, 
according  to  Pacific  network 
Hooper  report  which  placed  Vox 
Pop  second,  14.3,  and  Walter 
Winchell  third,  13.2. 

Remainder  of  first  15  and  rat- 
ings were:  The  Whistler,  12.2; 
Adventures  of  Bill  Lance,  11.9; 
Suspense,  11.6;  Big  Town,  11.5; 
Victor  Borge,  11.4;  Take  It  or 
Leave  It,  11.2;  Crime  Doctor,  11.2; 
Blondie,  11.1;  Adventures  of  the 
Thin  Man,  11.0;  Can  You  Top  This, 
10.9;  Man  Called  X,  10.9;  Screen 
Guild  Players,  10.9. 

Average  evening  audience  rating 
on  West  Coast  was  6.4,  drop  of  0.8 
from  last  report  and  0.7  less  than 
year  ago.  Average  evening  sets-in- 
use  were  25.0,  down  3.3  from  last 
report,  down  3.7  from  year  ago. 
Average  evening  available  audi- 
ence was  72.1,  decrease  of  1.9  since 
last  report,  drop  of  1.0  from  year 
ago. 

Average  daytime  audience  rat- 
ing was  3.3,  down  0.4  from  last  re- 
port, down  0.4  from  year  ago. 
Average  daytime  sets-in-use  were 
12.5,  loss  of  1.2  from  last  report, 
loss  of  1.4  from  year  ago.  Average 
daytime  available  audience  was 
65.1,  down  0.9  from  last  report, 
down  0.8  from  year  ago. 


Majestic  Earnings 

MAJESTIC  Radio  &  Television 
Corp.,  Chicago,  has  announced  in 
its  annual  report  for  fiscal  year 
ended  May  31,  1945,  that  their  con- 
solidated net  earnings  after  all 
charges  and  provisions  for  renego- 
tiation and  taxes,  totalled  $238,- 
463.09.  This  compares  with  previous 
year  net  profits,  after  renegotiation, 
of  $171,609.88.  E.  A.  Tracey,  Ma- 
jestic's  president,  stated  that  the 
relatively  few  FM  stations  now  in 
operation  have  proved  the  public's 
approbation  of  the  static-clear  re- 
ception achieved  by  this  new  devel- 
opment and  that  many  Majestic 
models  will  be  equipped  for  FM  as 
well  as  AM.  Additionally  he  re- 
ported the  company  would  market  a 
line  of  receiving  sets,  offering  tele- 
vision as  soon  as  market  develops. 


Sun  in  Radio 

INTENTION  of  the  New  York 
Sun  to  enter  the  broadcasting  field 
was  disclosed  when  New  York 
Sun  Broadcasting  Co.  Inc.  received 
a  corporate  charter  from  the  New 
York  Secretary  of  State  to  conduct 
a  broadcasting  business.  Thomas 
W.  Dewart,  president  of  the  Sun, 
William  T.  Dewart  Jr.,  publisher, 
and  Edwin  S.  Friendly,  vice-presi- 
dent and  general  manager,  are  di- 
rectors of  the  new  corporation. 
Authorized  capital  stock  is  $750,- 
000,  with  5,000  shares  of  $100  par 
value  preferred  and  250,000  shares 
of  $1  par  value  common  stock.  No 
application  has  as  yet  been  filed 
with  the  FCC  and  Sun  officials  last 
week  declined  to  discuss  their 
broadcasting  plans. 


CBS  Shows  $1.30  Share 
Earnings  for  Six  Months 

CBS  EARNED  $2,224,170  during 
the  first  half  of  1945,  equivalent  to 
$1.30  a  share,  compared  to  earnings 
of  $2,295,865,  or  $1.34  a  share  for 
the  same  period  of  1944.  Gross  in- 
come for  the  half  was  $42,992,968 
this  year,  $42,627,666  last. 

Figures  were  released  Aug.  8  by 
Frank  K.  White,  vice-president  and 
treasurer,  following  a  meeting  of 
the  CBS  board,  at  which  a  cash 
dividend  of  40  cents  a  share  on  class 
A  and  class  B  stock  was  declared. 
Dividend  is  payable  Sept.  7  to  stock- 
holders of  record  at  close  of  busi- 
ness Aug.  24. 


Mr.  Jenkins 


Federal  FM  Line 

FEDERAL  Telephone  &  Radio 
Corp.,  Newark,  manufacturing  as- 
sociate of  International  Telephone 
&  Telegraph  Corp.,  has  announced 
a  comprehensive  line  of  FM  broad- 
cast transmitters  and  antennas, 
with  outputs  from  250  to  50,000  w 
and  incorporating  new  techniques, 
circuits  and  tubes.  Basic  unit  of  the 
transmitters  is  said  to  be  the  ex- 
citer which  generates  the  initial 
radio  frequency  power.  In  itself  a 
complete  250  w  transmitter,  this 
unit  includes  the  FM  system,  cen- 
ter frequency  stabilization  and 
radio  frequency  multiplier  and  out- 
put stages.  The  250  w  output  is 
stepped  up  to  1,  3,  or  50  kw  by  a 
power  amplifier  unit  or  series.  The 
antenna  arrays,  consisting  of  one 


JENKINS  BECOMES 
RADIO  CONSULTANT 

RAY  C.  JENKINS,  for  10  years 
director  of  operations  of  KSTP  St. 
Paul,  last  week  announced  estab- 
lishment of  a  business  consulting 
practice  in  Min- 
neapolis coinci- 
dent with  his  res- 
ignation from  the 
station.  His  suc- 
cessor has  not 
yet  been  named. 

Mr.  Jenkins 
will  specialize  in 
advertising,  sales, 
radio  merchan- 
dising and  busi- 
n  e  s  s  promotion 
with  headquarters  at  525  North- 
western Bank  Bldg.  He  was  gen- 
eral sales  manager  of  the  North- 
west Network  of  12  stations  and 
regional  sales  chairman  of  the 
NAB. 

Mr.  Jenkins  spent  eight  years 
with  newspaper  groups  in  Detroit 
and  Indianapolis  and  operated  Jiis 
own  agency  in  Indianapolis  before 
joining  KSTP.  He  had  served  for 
five  years  as  commercial  manager 
of  KSD  St.  Louis. 


to  12  or  more  loops,  each  embodying 
two  or  more  half-wave  elements, 
are  factory  tuned  for  easy  installa- 
tion and  are  fed  by  standard  coax- 
ial lines  combining  high  power 
gains  for  noncritical  tuning. 


=  "TOPS!"  = 
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NAB  STANDARDS  OF  PRACTICE 


FOREWORD 

BROADCASTING  is  dedicated  to  free- 
dom of  expression,  limited  only  as  pre- 
scribed by  law  and  by  considerations 
of  decency  and  good  taste. 

The  NAB  formulates  and  publishes 
the  following  Standards  of  Practice  as 
a  guide  to  assist  the  licensee  in  oper- 
ating in  the  public  interest. 

Determination  of  what  shall  be  broad- 
cast rests  entirely  with  the  station 
licensee  and  this  responsibility  may  not 
be  delegated. 

PUBLIC  QUESTIONS 

STATION  LICENSEES  should  provide 
time  for  the  presentation  of  public 
questions.  Such  time  should  be  allotted 
with  due  regard  to  the  value  and  in- 
terest of  the  subject  to  the  public. 

Treatment  of  Political  and  Public 
Question  Broadcasts  —  Broadcasts  de- 
signed for  the  presentation  of  political, 
economic,  social  or  philosophic  ques- 
tions or  the  candidacy  of  any  person 
for  public  office  or  a  measure  to  be 
voted  upon  should  be  presented  by 
straightforward  statement  appealing  to 
intelligence  and  reason. 

NEWS 

NEWS  should  be  presented  with  fair- 
ness aud  accuracy  and  the  station  licen- 
see should  be  satisfied  that  the  ar- 
rangements made  for  obtaining  news 
insure  this  result.  News  should  not  be 
selected  for  the  purpose  of  furthering 
or  hindering  either  side  of  any  public 
question  nor  should  it  be  colored  by 
the  opinions  or  desires  of  the  station 
management,  the  editor  or  others  en- 
gaged in  its  preparation  or  the  person 
actually  delivering  it  over  the  air,  or, 
in  the  case  of  sponsored  news  broad- 
casts, the  advertiser. 

The  fundamental  purpose  of  news 
dissemination  in  a  democracy  is  to  en- 
able people  to  know  what  is  happening 
and  to  understand  the  meaning  of 
events  so  that  they  may  form  their 
own  conclusions. 

CHILDREN'S  PROGRAMS 

PROGRAMS  designed  specifically  for 
children  reach  impressionable  minds  and 
influence  social  attitudes,  aptitudes  and 
approaches  and,  therefore,  they  require 
the  closest  supervision  of  broadcasters 
in  the  selection  and  control  of  mate- 


rial, characterization  and  plot. 

This  does  not  mean  that  the  vigor 
and  vitality  common  to  a  child's  imagi- 
nation and  love  of  adventure  should 
be  removed.  It  does  mean  that  programs 
should  be  based  upon  sound  social 
concepts  and  presented  with  a  superior 
degree  of  craftsmanship;  that  these 
programs  should  reflect  respect  for 
parents,  adult  authority,  law  and  order, 
clean  living,  high  morals,  fair  play  and 
honorable  behavior. 

Such  programs  should  not  contain 
sequences  involving  horror  or  torture 
or  use  of  the  supernatural  or  super- 
stitious or  any  other  material  which 
might  reasonably  be  regarded  as  likely 
to  over-stimulate  the  child  listener,  or 
be  prejudicial  to  sound  character  de- 
velopment. No  advertising  appeal  which 
would  encourage  activities  of  a  dan- 
gerous social  nature  should  be  per- 
mitted. 

To  establish  acceptable  and  improving 
standards  for  children's  programs,  the 
NAB  will  continuously  engage  in  studies 
and  consultation  with  parent  and  child 
study  groups.  The  results  of  these 
studies  will  be  made  available  for  ap- 
plication to  all  children's  programs. 

EDUCATION 

WHILE  ALL  radio  programs  possess  some 
educative  values,  broadcasters  should 
endeavor  to  assist  specific  educational 
efforts.  In  cooperation  with  educators 
and  other  appropriate  groups,  broad- 
casters should  search  for  improving 
applications  of  radio  as  a  medium  of 
education. 

RELIGION 

BROADCASTING,  which  reaches  men 
of  all  creeds  and  races  simultaneously, 
should  not  be  used  to  convey  attacks 
upon  another's  race  or  religion.  Rather 
it  should  be  the  purpose  of  the  reli- 
gious broadcast  to  promote  the  spirit- 
ual harmony  and  understanding  of 
mankind  and  to  administer  broadly  to 
the  varied  religious  needs  of  the  com- 
munity. 

COMMERCIAL  PROGRAMS 
and 

LENGTH  OF   COMMERCIAL  PORTION 

ACCEPTANCE  of  programs  and  an- 
nouncements should  be  limited  to  prod- 
ucts and  services  offered  by  individuals 
and  firms  engaged  in  legitimate  com- 
merce; whose  products,  services,  ad- 
vertising, testimonials  and  other  state- 


Western  Electric  I 


Transformers,  plugs,  jacks,  cords, 
switches,  knobs,  relays,  headsets,  and 
scores  of  other  component  yiarts  de- 
signed by  Bell  Labs  and  made  by 
Western — for  the  broadcasting  engi- 
neer who  prefers  to  assemble  his  own 
audio  and  control  equipment.  Some 
of  these  parts  are  old  friends  that 
have  served  broadcasters  for  years— 
also  there  will  be  new  developments 
born  from  our  wartime  experience. 
But  old  or  new,  you  can  count  on 
them  to  embody  the  reliability  that 
has  always  distinguished  Western 
Electric  component  parts. 


A  steadily  growing  catalogue  of  music  for  broadcasting — 
a  vast  source  of  nearly  a  million  song  titles— is  but  one 
of  the  reasons  for  the  steadily  growing  list  of  commercial 
broadcasters  licensed  by  BMI. 

To  date,  992  commercial  broadcasting  stations  in  the 
United  States  and  Canada  are  served  by  BMI. 

To  give  better  service  to  the  nation's  radio  stations,  BMI 
consistently  adds  to  this  reservoir  of  music  in  good  taste 
and  in  great  variety— from  the  current  pop  hits  for  the 
"bobby-soxer"  to  the  more  serious  compositions  for  the 
symphonic  enthusiast. 

KNOW  YOUR  BMI  MUSIC 
AND  KNOW  HOW 
BMI  CAN  SERVE  YOU 


Broadcast  Music,  Inc. 

5  8  0  F  I  FTH  AVENU  E  -  N  E  W  Y  0  R  K  1 9,  NY. 


Named  by  Westinghous* 

ADVERTISING      programs  oA 
Westinghouse  Electric  Corp.  hav' 
been  consolidated  under  the  direc 
tion  of  J.  M.  McKibbin,  assistant  tf L 
vice-president,   it  was  announce^, 
last  week  by  George  H.  Buchei:  ; 
president.     Consolidation  cover 
radio  as  well  as  general  advertis 
ing,    motion    pictures,    and  sign 
identification.    Mr.  McKibbin  ha 
been  in  charge  of  product  and  in 
dustry  advertising  since  1944. 

ments  comply  with  pertinent  legal  re 
quirements,  fair  trade  practices  anc 
accepted  standards  of  good  taste.  I 
Brief  handling  of  commercial  copy  irj 
recommended  procedure  at  all  times  jj 
with  special  consideration  being  givenJI 
to  the  effect  on  the  listener  of  thfl 
manner  of  presentation. 

Member  stations  should  hold  thrl 
length  of  the  commercial  portion,  In  9 
eluding  that  devoted  to  contests  an<  I 
offers,  to  the  following  number  o  I 
minutes  and  seconds: 

5-minute  programs   1:45  J 

5-minute  news  programs  1:30  | 

10-minute  programs   2:00  . 

15-minute  programs   2:30  f 

25-minute  programs   2:45  9 

30-minute  programs   3:00 

60-mmute  programs  6:00 

EXCEPTIONS : 

The  above  limitations  dc  not  appl" 
to  participation  programs,  announce: 
ment  programs,  "musical  clocks",  shop, 
pers'  guides  and  other  local  program1 
falling  within  these  general  classifies: 
tions. 

STANDARDS  OF  GOOD  TASTE 
THE  FOLLOWING  are   deemed  to  b 
generally    unacceptable    under  thes 
Standards  of  Practice: 

1.  Unfair  attacks  upon  competitor: 
competing  products,  or  upon  other  in 
dustries,  professions  or  institutions. 

2.  Misleading  statements  of  price  o 
value  or  misleading  comparisons  o 
price  or  value. 

3.  Continuity  which  describes  repel 
lently  any  functions  or  symptomati 
results  of  disturbances,  or  relief  grante* 
such  disturbances  through  use  of  an 
product. 

4.  Cures  and    products    claiming  t 
cure. 

5.  Advertising  statements  or  claim 
member  stations  know  to  be  false,  de 
ceptlve  or  grossly  exaggerated. 

6.  Any  remedy  or  other  product  th 
sale  of  which  or  the  method  of  sal 
of  which  constitutes  a  violation  of  lav, 

7.  Any  spirituous  or  "hard"  liquor. 

8.  Any  fortune-telling,  mind-reading 
or  character-reading,  by  handwriting 
numerology,  palm-reading,  or  astrolog? 
or  advertising  related  thereto. 

9.  Schools  that  offer  questionable  o 
untrue  promises  of  employment  as  In 
ducements  for  enrollment. 

10.  Matrimonial  agencies. 

11.  Offers  of  "home  work"  except  b, 
firms  of  unquestioned  responsibility. 

12.  Any  "dopester",  tip-sheet  or  rac 
track  publications. 

13.  All  forms  of  speculative  financ<" 
Before  member  stations  accept  any  fi 
nancial  advertising,  It  should  be  full; 
ascertained  that  such  advertising  ani 
such  advertised  services  comply  wit: 
all  pertinent  federal,  state  and  loca 
laws. 


WCK  Y 


STATION 
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►uniiu  to  Purchase  PRUDENTIAL  STARTS 
IXA  for  $200,000  *ACK  BERCH  SHOW 


*9  £E 


Mr.  Dumm 


s^eal,  Subject  to  FCC  Okay, 
ras  Made  August  2 

ESLEY  I.  DUMM,  prominent 
est  Coast  broadcaster  and  head 
Associated  Broadcasters,  San 
Francisco,  and 
associates  acquire 
KXA  Seattle  for 
$200,000,  subject 
to  FCC  approval, 
from  American 
Radio  Telephone 
Co.,  Seattle,  in  a 
deal  c  o  n  s  u  m  - 
mated  Aug.  2,  it 
was  closed  last 
week. 

Transaction  in- 
Dlves  transfer  of  54^  of  the  com- 
mon stock  from  Ronald  F.  Meggee, 
resident,  and  469c  from  Vincent 
Kraft,  Seattle  advertising  man. 
tock  was  acquired  at  $200  per 
nare.  Mr.  Meggee  is  head  of  Har- 
er-Meggee  Inc.,  wholesale  electric 
ppliance  and  radio  firm. 

Associated  with  Mr.  Dumm  in 
ne  purchase  are  his  brother, 
'ranklin  Dumm,  Robert  Gaylord 
nd  Philip  G.  Lasky,  part-owner 
nd  manager  of  KROW  Oakland, 
fal.  Franklin  Dumm  and  Mr.  Gay- 
ord  were  associated  with  Wesley 
)umm  when  he  headed  KROW  but 
rere  forced  to  relinquish  their 
:ock  in  the  Oakland  station  be- 
ause  of  the  FCC  duopoly  regula- 
iions. 

Mr.  Dumm  heads  KSFO  San 
rancisco  and  recently  acquired 
ir.ancial  interest  in  and  is  presi- 
lent  of  KPAS  Pasadena,  another 
ale  forced  under  the  duopoly  rules. 

KXA  operates  on  770  kc  with  1 
:w  power,  shares  time  with  WJZ 
New  York,  and  is  an  applicant  for 
L0  kw  power  on  the  same  fre- 
juency.  Early  this  year  the  FCC 
lenied  application  of  KXA  to  op- 
!  »rate  after  local  sunset  even  with 
*Dermission  of  WJZ  on  grounds  that 
[  mch  operations  would  violate  Sec. 
J. 23(b)  of  the  Commission's  Rules 
.  k     Regulations  [Broadcasting, 
£Feb.  19] 

E    Upon  approval  of  the  sale  by  the 

t'FCC,  KXA  will  become  part  of  the 
-lewly-organized  Universal  Broad- 

i  ;asting  Co.,  thus  linking  the  Seat- 
tle station  with  KSFO  and  KPAS 
as  a  regional  Pacific  network. 
Formal  application  for  the  trans- 
fer is  expected  to  be  filed  with  the 

"FCC  shortly. 


Hillman  Prediction 

:  FIRST  RADIO  reporter  to  broad- 
cast after  returning  from  the  Pots- 
dam conference  was  William  Hill- 
man,   Mutual  correspondent  who, 
at  7:15  p.m.  Aug.  3,  said  that  there 
was  little  doubt  of  Russia's  entry 
I  into  the  war  against  Japan.  He 
i  said  the  next  Big  Three  meeting 
I  would  take  place  after  the  Russian 
declaration  of  war  and  most  prob- 
ably would  be  a  meeting  of  the  Big 
I  Four — including  China,  along  with 
I  the   U.    S.,   Britain   and  Russia. 
■  Russia  declared  war  on  Japan  five 
..  days  later. 


PRUDENTIAL  Insurance  Co.  of 
America,  Newark,  on  Aug.  27  starts 
sponsorship  of  the  Jack  Berch  Show 
which  goes  on  170  American  net- 
work stations  Aug.  20,  4-4:15  p.m. 
This  means  that  Berch,  who  has 
been  subbing  for  Victor  Lindlahr 
on  eight  stations,  will  not  go  on 
Mutual  for  Serutan  and  Nutrex 
starting  Sept.  10,  as  previously  re- 
ported [Broadcasting,  June  25]. 

Grant  Adv.,  New  York,  agency 
for  Serutan  and  Nutrex,  now  holds 
the  Mutual  time  across  the  board, 
11:45-12  noon,  which  would  have 
been  Berch's  spot.  Grant  is  now 
auditioning  other  talent  for  the 
time.  Lindlahr,  now  on  vacation,  is 
scheduled  to  go  on  the  full  Mutual 
network  Sept.  10,  12:30-12:45  p.m. 
daily.  Alexander's  Mediation  Board, 
another  Serutan-Nutrex  program 
now  on  12  Mutual  stations,  Sun- 
day, 8-8:45  p.m.,  is  expected  to 
add  15  to  21  more  MBS  outlets  by 
Sept.  10. 

Prudential,  besides  starting  the 
Berch  program,  probably  will  cut 
its  Sunday  afternoon  Family 
Hour  on  CBS  from  45  to  30  min- 
utes. Agency  for  Prudential  is  Ben- 
ton &  Bowles,  New  York. 


Biggar  Names  Two 

APPOINTMENT  of  Samuel  R. 
White  as  director  of  sales  promo- 
tion and  Norman  Perry  Jr.  as  pub- 
lic relations  and  special  events  di- 
rector of  WIBC  Indianapolis,  was 
announced  Wednesday  by  George  C. 
Biggar,  general  manager.  Mr. 
White  had  been  sales  promotion  and 
merchandising  director  of  the  In- 
dianapolis Star  and  WIRE.  He  for- 
merly was  sales  promotion  head  of 
WLW  Cincinnati  and  has  an  exten- 
sive background  in  retail,  newspa- 
per and  radio  promotion  in  Phila- 
delphia and  Washington.  Mr.  Perry, 
former  vice-president  of  the  In- 
dianapolis Baseball  Club,  recently 
was  discharged  from  the  Navy  as  a 
lieutenant.  He  formerly  was  sports 
and  special  events  announcer  of 
WLW  and  WIRE. 


Consumer  Report 

A  REPORT  on  consumer  meetings 
for  the  war  years  just  released  by 
the  Committee  on  Consumer  Rela- 
tions in  Advertising  gives  a  pic- 
ture of  the  so-called  consumer  ap- 
proach or  consumer  movement  in 
terms  of  what  consumers  talk  about 
at  their  group  meeting.  It  reveals 
an  obvious  demand  for  more  in- 
formation in  advertising  and  sell- 
ing and  adequate  protection  in  the 
market  place.  It  clarifies  consumers 
problems  in  public  relations.  This 
study  analyzes  some  1,600  meetings 
with  respect  to  location,  speaker 
affiliation  and  subject  or  purpose  of 
meeting.  Consumer  meetings  were 
concerned  with  such  subjects  as 
buying  information,  price  protec- 
tion cooperatives,  grading  and 
labeling,  etc. 

RCA  VICTOR  Division  of  RCA  has 
leased  the  sixth  floor  of  the  Lotus  Club, 
New  York,  for  use  as  additional  record- 
ing studios. 


genial  old  Philosopher  of  the  Air 
will  sell  that  5 -Minute  Spot 
on  your  Station. 

Hear  him.  Let  your  Prospect  hear  him. 
WRITE — WIRE  or  TELEPHONE  for  Audition  Transcription. 

Now — 312  Transcribed  5-Minute  Programs;  Enough  for 
6  times  per  week  for  52  weeks  or  3  times  per  week 
for  2  years. 

In  this  series  of  Transcribed  five-minute  Broadcasts 
each  of  them  has  been  planned  to  permit  one-minute- 
and-thirty-seconds  for  Live  Commercials.  From  $2.00  to 
$6.00  per  program,  net.  Cancellation  privilege  without 
short  term  penalty. 

EXCLUSIVE  TO  ONE  STATION  IN  EACH  CITY! 

CO-OPERATIVE  BROADCASTING  SERVICE 

Thomas  Albert  Gannon,  Director 

Board  of  Trade  Building,  TELEPHONE  WABASH  6243,  CHICAGO  4,  ILLINOIS 
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NAB  Expands 

(Continued  from  page  20) 

Director,  entered  the  Navy  three 
years  ago,  the  NAB  has  been  with- 
out a  fulltime  labor  chief.  John 
Morgan  Davis,  general  counsel,  has 
been  serving  as  labor  relations  con- 
sultant. 

Election  of  Mr.  Willard  as  ex- 
ecutive vice-president,  at  $25,000 
per  year,  resulted  from  unanimous 
recommendation  of  the  Presidential 
Selection  Committee  (see  Willard 
story  on  page  20).  Whether  the 
by-laws  will  be  amended  to  redefine 
the  duties  of  the  secretary-treas- 
urer is  something  for  future  con- 
sideration. Some  of  the  duties  set 
forth  by  the  Board  for  the  new  ex- 
ecutive vice-president  are  similar 
to  those  assigned  to  the  secretary- 
treasurer  under  the  by-laws. 

With  broadcasting  about  to  ex- 
pand many-fold  because  of  FM,  the 
Board  adopted  a  resolution  invit- 
ing the  officers  and  members  of  the 
FMBI  to  join  the  NAB  Board  in 
working  out  a  plan  under  which 
the  FMBI  may  be  absorbed  by  the 
NAB,  as  suggested  editorially  by 
Broadcasting  July  30.  The  FMBI 
Board  meets  Tuesday  (Aug.  14) 
in  Chicago  to  consider  the  NAB 
invitation,  among  other  things. 

Continued  support  for  a  mini- 
mum of  one  year,  if  needed,  of  the 
War  Advertising  Council  was  also 
approved. 

Mr.  Arney  reported  that  since 
May  the  NAB  has  added  five  new 
active  members,  bringing  the  total 
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membership  to  669  active  and  39 
associate  members.  New  ones  are: 
WKBV  Richmond,  Ind.;  WKVM 
Arecibo,  P.  R. ;  KXOA  Sacramento, 
Cal.;  WGFM  Schenectady,  General 
Electric  Co.'s  FM  outlet;  WRGB 
Schenectady,  GE  television  outlet. 

Following  authorization  by  a  re- 
cently enacted  by-law,  the  Board 
formally  made  associate  member- 
ships available  to  attorneys  prac- 
ticing before  the  FCC  and  consult- 
ing engineers,  with  annual  dues  of 
$75.  Dues  for  applications  for  new 
stations  were  fixed  at  $50  and  for 
construction  permit  holders  at  $60 
annually. 

A  modified  plan  for  an  Academy 
of  Radio  Arts  &  Sciences,  entail- 
ing a  $50,000  expenditure  and  pro- 
posed by  the  Public  Relations  Exec- 
utive Committee,  was  rejected. 

Abolish  Old  Code 

The  Board  actually  abolished  the 
NAB  Code  per  se  and  established  a 
Standards  of  Practice,  following 
recommendations  of  the(  Code  Com- 
mittee. Whole  sections  of  the  Code 
were  wiped  out  in  some  instances 
and  amendments  adopted  in  others. 

That  portion  of  the  Code  govern- 
ing solicitation  of  memberships 
was  abolished.  For  years  it  has 
been  the  bane  of  organized  labor. 
Its  enforcement  led  to  charges  be- 
fore the  FCC  against  WHKC  Co- 
lumbus, O.,  by  the  UAW-CIO. 
Proceedings  later  were  dismissed 
on  joint  motion  of  WHKC  and  the 
CIO,  but  the  FCC,  in  announcing 
the  dismissal,  severely  took  the 
NAB  to  task  because  of  that  pro- 
viso in  the  Code. 

Another  troublesome  aspect  of 
the  Code,  the  section  prohibiting 
members  from  selling  time  for  the 
discussion  of  controversial  public 
issue,  also  was  abolished.  In  its 
place  the  Board  adopted  this  brief 
Standard  under  the  title  "Public 
Questions" : 

Public  Questions 

"Station  licensees  should  provide 
time  for  the  presentation  of  public 
questions.  Such  time  should  be  al- 
lotted with  due  regard  to  the  value 
and  interest  of  the  subject  to  the 
public." 

Determination  of  what  shall  be 
broadcast  "rests  entirely  with  the 
station  licensee  and  this  responsi- 
bility may  not  be  delegated,"  ac- 


WCPO  Seeks  630  kc! 

APPLICATION  was  filed  with  F(J 
last  week  by  WCPO  Cincinnati  1 
questing  change  of  assignm*', 
from  250  w  day  and  night  on  12  f 
kc  to  250  w  day,  100  w  night  ] 
630  kc. 


cording  to  a  foreward  to  the  Star  • 
ards. 

Under  "News",  the  Standaij 
follow  much  the  same  language  - 
the  old  Code  regarding  newscas 

Greater  restrictions  on  commi 
cial  copy  were  approved  by  tJ 
Board.  Under  the  Standards,  ft 
commercial  time  fixed  by  the  Cc ' 
for  nighttime  broadcasts  was  adof 
ed  as  the  overall  standard.  Unci 
the  Code  daytime  broadcasting  w  i 
more  liberalized,  allowing  9  mi] 
utes    commercial    for    an  houj 
show.  The  new  Standards  provi 
for  no  more  than  6  minutes  co 
mercial  for  an  hour's  program  a  t 
time.  Commercial  provisions  do  rj 
apply,   however,    to  participatij 
periods. 

Thirteen  "Standards  of  Go., 
Taste",  adopted  at  the  17th  A1 
nual  Convention  of  the  NAB,  we 
continued  in  the  new  Standards,  i 

Attend  Meeting 

Attending    the    Board  meetii 
Monday  and  Tuesday  were:  Pa 
W.  Morency,  WTIC  Hartford 
trict  1;  George  D.  Coleman 
Scranton,    District    3;  Camph 
Arnoux,  WTAR  Norfolk,  Distri 
4;  F.  W.  Borton,  WQAM  Mian 
District  5;  Hoyt  B.  Wooten,  WRE 
Memphis,  District  6;  John  E.  Fi 
zer,  WKZO  Kalamazoo,  District 
Leslie   C.  Johnson,  WHBF  Ro 
Island,  District  9;  John  J.  Gill 
Jr.,   WOW    Omaha,   District  1 
Martin  B.  Campbell,  WFAA  Dalls 
District  13;  Hugh  B.  Terry,  KI 
Denver,  District  14;  William 
Smullin,  KIEM  Eureka,  Cal.,  Di 
trict  15;  William  B.  Ryan,  KF 
Los  Angeles,  District  16;  Harry 
Spence,  KXRO  Aberdeen,  Was], 
District  17;  J.  Harold  Ryan,  WSP* 
Toledo;  T.  A.  M.  Craven,  WO 
Washington;   G.  Richard  Shaft 
WIS   Columbia,   S.   C;  Matthe; 
Bonebrake,  KOCY  Oklahoma  Citi 
Clair  R.  McCollough,  WGAL  La: 
caster,    directors    at    large;  D 
Frank    Stanton,    CBS;     F.  f 
(Scoop)  Russell,  NBC,  networks 


:e :  Pa  J 
3rd,  D  I 
i,  WG!( 
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HOW'D  YOU  LIKE  TO  SELL  AN 

soojmooc \  MARKET? 


Omaha's  MUTUAL  station  offers  you 

$800,000,000  .  .  .  the  buying  in- 
come of  KBON's  17-county  area  in 
the  heart  of  the  rich  central  Mis- 
souri Valley  Market. 
$800,000,000  .  .  .  equal  to  two- 
thirds  of  the  buying  power  of  the 
entire  state  of  Nebraska,  in  an 
area  equal  to  only  half  the  popula- 
tion of  the  state. 
An  $800,000,000  market  available 
to  you  on  KBON  .  .  .  the  station 
that  SELLS! 


General  Manager,  PAUL  R.  FRY 
National  Repr.,  SPOT  SALES,  INC. 

MUTUAL  BROADCASTING  SYSTEM 
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Atom 

(Continued  from  page  16) 

e  a  factual  roundup  on  the 
Lb  developments.  On  the  follow- 
morning,  the  network's  world 
i's  roundup  brought  in  a  broad- 
t  from  Richland,  Wash.,  giving 
ctions  of  workers  to  announce- 
Int  of  the  new  weapon.  In  the 
^lernoon,  the  network  switched  to 
affiliate  in  Knoxville,  WNOX, 
a  report  from  Oak  Ridge  and 
Jther  pickup  from  Richmond. 

NBC  Flash  at  11:17 


vTBC  interrupted  its  Fred  War- 
program  to  send  out  its  first 
ph  at  11:17  a.m.,  and  continued 
feed  the  story  to  its  listeners 
roughout  the  day.  On  its  11:15 
p.  period,  the  network  switched 
I  iKOB  Albuquerque,  not  far  from 
iamogordo  where  the  atom  bomb 
s  tested,  and  WROL  Knoxville 
bring  in  a  worker  at  the  Oak 
ge    plant.    The    network  also 
iadcast   interviews   with  Army 
cers   from    Richland.   But  the 
flight  of  NBC's  first  day's  cov- 
ige  was  its  rebroadcast  of  its 
nuary  24,  1941  dramatization  in 
Unlimited  Horizons  series  which 
d    the    history    of    the  atom- 
asher,  or  cyclotron,  developed  at 
e  U.  of  California. 
American,  repeating  the  news  at 
ervals  after  its  initial  announce- 
nt   from    Hollywood   at  11:35 
for  the  first  time  since  V-E 
y  devoted  its  Headline  Edition 
bgram  to  one  subject,  featuring 
«k    Meeves    from    Seattle,  and 
of.  Arthur  Johnson,  scientist,  as 
est  speakers.  Rear  Adm.  J.  H. 
issidy  appeared  on  the  same  pro- 
am  on  Aug.  8  in  what  was  be- 
ved  to  be  the  first  exclusive  state- 
bnt  from  the  Navy. 
Mutual  broke  into  its  11  a.m. 
ws  program  to  flash  the  Presi- 
mt's  announcement  and  kept  up 
running   story  throughout  the 
y.  Judson  Phillips,  writer  of  the 
bw  It  Can  Be  Told  series,  did  a 
rry-up  revision  of  his  script  so 
e  bomb  story  could  be  "told"  on 
e  same  day. 

Stations  nearest  the  scenes  of  the 
omic  bomb  development  lost  no 
ne  in  feeding  on-the-spot  descrip- 
ms  and  reactions  to  the  networks 


and  to  local  audiences.  WNOX 
carried  one  of  the  first  interviews 
ever  permitted  with  workers  at  Oak 
Ridge.  Immediately  following 
the  release  of  the  news,  O.  L. 
Smith,  manager,  Walter  Corning, 
program  director,  and  O.  J.  Rem- 
ington, publicity  director,  rushed 
to  the  project  and  worked  until 
3  a.m.  Aug.  7  to  have  their  inter- 
views in  order  for  a  special  broad- 
cast Tuesday,  part  of  which  went 
on  the  network. 

At  WROL,  NBC  affiliate  in  Knox- 
ville, the  news  of  the  atom  bomb 
was  regarded  as  of  equal  if  not 
greater  importance  than  D-Day  or 
V-E  Day  for  only  18  miles  away 
was  a  city  of  75,000  which  had 
been  cloaked  in  absolute  secrecy 
since  it  had  been  built  just  a  few 
years  ago  to  harness  atomic  power. 

WROL  contributed  in  many  ways 
to  the  morale  of  the  Oak  Ridge 
workers,  making  "Stay  on  the  Job" 
recordings  for  use  on  the  project's 
p.a.  systems,  broadcasting  special 
announcements  at  the  request  of  the 
Army,  and  providing  entertainers 
for  personal  appearances  at  plant 
recreation  centers.  But  through  the 
long  period  of  security,  says  the 
station,  "the  principal  and  best 
cooperation  was  complete  and  vol- 
untary omission  of  any  unnecessary 
references  to  the  project". 

Washington  Story 

In  central  Washington,  location 
of  the  Hanford  Engineering  Proj- 
ect, radio  played  its  part  in 
telling  the  story  just  as  it  had  in 
recruiting  workers  and  maintain- 
ing secrecy.  Immediately  upon  the 
first  reports,  James  A.  Murphy, 
manager  of  KIT  Yakima,  dis- 
patched John  Roberts,  news  editor, 
Ben  Murphy,  chief  engineer,  and 
Clarence  Lemming,  announcer,  to 
Richland  with  orders  to  "get  every- 
thing they  could". 

The  station  men  worked  fast  to 
tell  the  Richland  story  and  on  that 
same  Monday  evening  the  first  re- 
mote from  the  town  was  broadcast 
to  KIT  and  the  Mutual-Don  Lee 
stations  of  the  northwest.  An  inter- 
view with  Col.  F.  T.  Matthias,  com- 
manding officer  of  the  project,  was 
arranged,  followed  the  next  day  by 
on-the-spot  reports  by  Mr.  Lem- 


EDDIE  KOHN.  genial  manager  of 

WFPS,  New  Jersey's  ONLY  Blue  Nt...  _  ,„ 

be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  further  deiails  on  WFPG— write  EDDIE  KOHN,  ATLANTIC  CITY,  N.  J. 
For  further  details  on  other  Friendly  Group  Stations,  write 

JOHN  LAUX,  Managing  Director 
"THE  FRIENDLY  GROUP".  STEUBENVILLE,  OHIO 


WSTV  WFFG  WiPA  WKNY 


TEUBENVILU.  O,  ATLANTIC  CITY.  N.  J,  WASHINGTON.  PA,  KINGSTON.  N 

ROADCASTING    •    Broadcast  Advertising 


ming.  Meanwhile,  Mr.  Roberts  sent 
telegraphic  reports  to  KIT  for 
broadcast  at  regular  intervals. 

Elsewhere,  stations  searched 
their  records  for  sidelights  on  the 
atom  story.  WCAU  Philadelphia 
found  that  on  July  13,  1940  Maj. 
Thomas  Coulson,  director  of  Mu- 
seum Research  at  Franklin  Insti- 
tute, and  Dr.  Roy  Marshall,  head 
of  the  Institute,  in  a  broadcast  over 
the  station,  had  seen  the  possi- 
bilities of  atomic  energy  as  a  de- 
structive agent  for  warfare. 

With  the  news  of  the  atomic 
bomb,  WCAU  on  Tuesday  again 
brought  Maj.  Coulson  and  Dr.  Mar- 
shall to  the  microphone  to  read  the 
same  script  they  had  used  five 
years  before. 

And  WBZ  Boston  recalled  that 
the  unleashed  energy  of  the  split 
uranium  atom  performed  its  first 
job  for  society  and  became  a  work- 
ing atom  on  June  27,  1940  when 
the  explosive  force  of,  a  single  U-235 
atom  was  unleashed  by  Dr.  E.  U. 
Condon  of  Westinghouse  Research 
Laboratories  to  switch  on  its  then 
new  50  kw  transmitter. 

Coincident  with  the  use  of  atom 
bombs,  the  War  Dept.  authorized 
publication  of  an  article  written 
six  weeks  ago  by  Brig.  Gen.  David 
Sarnoff,  RCA  president,  which  had 
been  suppressed  because  of  a  sec- 
tion entitled  "Unlocking  Atomic 
Energy".  Referring  to  U-235,  Gen. 
Sarnoff  said:  "It  is  no  more  fan- 
tastic now  to  believe  that  science 
will  release  and  contirol  atomjic 
energy  than  it  was  in  1900  to  be- 
lieve that  radio  waves  would  be  use- 
ful for  world  communications." 
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For  Pittsburgh  cov- 
erage, all  of  the  nation's  largest  advertising 
agencies  regularly  place  national  spot  business 
on  KQV— it's  a  real  buy!  1410kc  — lOOOw— 
Basic  Mutual  Network. 
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Your  MUTUAL  Friend 


Memphis,  Tennessee 


REPRESENTED  BY  RAMBEAU 
HOLLYWOOD    .    CHICAGO    .    NEW  YORK 


FACT  or  FICTION? 


50  tons  of  coal  go  into 
one  medium  tank. 

A.  Fact.  That  much  coal 
is  needed  for  the  steel. 

It's  a  Known  FACT  that 

WLAW 

LAWRENCE,  MASS. 

covers  181  cities  and  towns 
in  Industrial  New  England 
.  .  .  that  its  5000  watt  sell- 
ing power  brings  results. 

5000  WATTS    680  Kc. 

NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


Chronology 

(Continued  from  page  15) 
respondents — George  Hicks  of  Blue 
and  Bill  Downs  of  CBS — as  well  as 
H.  R.  Baukhage  of  Blue,  win  Head- 
liners  Club  Medal  awards. 
June  15 — New  200,000  w  interna- 
tional shortwave  transmitter  oper- 
ated by  CBS  for  OWI  at  Delano, 
Cal.,  beaming  messages  to  Japan, 
goes  into  operation. 
June  18 — Radio  goes  all-out  in  mass 
reception  for  returning  Gen.  Dwight 
D.  Eisenhower,  Supreme  Command- 
er, accompanied  by  Capt.  Harry  C. 
Butcher,  USNR,  former  CBS  Wash- 
ington vice-president,  and  his  naval 
aide  thi-oughout  the  war  in  Europe. 
July  2 — Nine  weeks'  coverage  of 
UNCIO  was  among  biggest  public 
service  jobs  in  history  of  radio, 
demonstrating  industry's  capacity 
to  meet  heavy  responsibilities  in 
handling  momentous  world  affairs. 
July  3 — President  Truman,  in  let- 
ter to  Broadcasting's  editor  and 
publisher,  says  that  American  radio 
has  written  own  Magna  Charta 
since  Pearl  Harbor,  that  American 
radio  is  in  good  hands  and  solicits 
continued  aid  of  medium  in  fight 
against  Japanese. 
Aug.  3 — NAB's  retiring  president, 
J.  Harold  Ryan,  in  annual  report 
lauds  news  job  done  by  broadcasters 
in  war,  sees  need  for  improving 
news  organizations  to  hold  audi- 
ence. 

Aug.  6 — Wartime  research  by 
Westinghouse  Electric  Corp.  and 
Glenn  L.  Martin  Co.  leads  to  an- 
nouncement of  new  science  for  re- 
laying television  and  FM  broadcasts 
from  flying  transmitters. 
Aug.  10 — Radio  Tokyo  announces 
that  Japan  will  surrender  accord- 
ing to  terms  set  at  Potsdam  if  her 
Emperor's  person  and  position  re- 
main inviolate. 


Surrender 

(Continued  from  page  15) 
Eddy  Gilmore,  AP  correspondent 
in  Moscow. 

BBC  sent  wires  to  some  50  sta- 
tions across  the  country  for  tele- 
graphed statements  of  reactions 
which  the  British  network  planned 
to  broadcast  to  England. 

Special  transcontinental  circuits 
between  NBC  New  York  newsroom 
and  San  Francisco,  giving  New 
York  control  of  all  programs  from 
the  West  Coast  or  through  there 
from,  the  Pacific,  were  first  used  to 
carry  to  New  York  text  of  the  Jap 
surrender  announcement,  as  moni- 
tored by  NBC  San  Francisco.  Setup 
which  includes  Class  A  and  Class 
E  circuits,  is  similar  to  one  NBC 
installed  early  in  the  war  between 
New  York  and  Washington. 

Last  week  Frank  McCall,  NBC 
news  chief,  ordered  the  coast-to- 
coast  circuits  installed  in  prepara- 
tion for  V-J  Day.  Work  was  com- 
pleted only  Thursday  night  under 
supervision  of  Ferdinand  Wankel 
of  the  network's  engineering  de- 
partment. A  few  hours  after  the 
last  wire  was  connected  the  setup 
made  its  debut  with  the  surrender 
flash. 

Although  not  scheduled  to  be  on 


the  air  on  Fridays,  WCBW,  CBS 
video  station  in  New  York,  planned 
to  do  a  special  program  on  the 
Japanese  war  from  Pearl  Harbor 
to  the  present  at  8-9  p.m.  Friday 
and  to  stay  on  indefinitely  if  V-J 
Day  were  proclaimed.  Station  had 
done  a  similar  unscheduled  tele- 
cast on  Aug.  8  following  the  Rus- 
sian declaration  of  war  against 
Japan. 

New  York  stations  covered  the 
Japanese  surrender  offer  by  in- 
creasing their  news  coverage,  in- 
terrupting programs  with  bulle- 
tins, and  carrying  special  commen- 
taries. 

Following  official  announcement 
of  V-J  Day,  WOV  planned  to  broad- 
cast man-in-the-street  programs 
from  New  York's  Chinatown,  Har- 
lem and  Fifth  Ave. 

WHOM  planned  remotes  from 
New  York's  Officers  Club,  Journal 
Square  City,  and  the  East  side.  A 
special  victory  script  paying  tribute 
to  mothers,  wives  and  sweethearts 
of  servicemen  was  to  be  broadcast 
in  Polish,  Italian,  Jewish  and  Ger- 
man by  WHOM.  Another  program 
Avas  to  carry  statements  from  six 
mayors  of  New  Jersey  communi- 
ties paying  tribute  to  their  fight- 
ing men.  Station  also  has  offered 
New  York  fire  and  police  depart- 


SAMPLE  IN  CHICAGO 
FOR  BROADCASTING 

FRED  W.  SAMPLE  of  Columbus] 
O.,  a  veteran  of  World  War  II,  will* 
join  Broadcasting  as  manager  oA 
the  magazine's  Chicago  office  Sept , 
20. 

Before  entering  the  United  State?! 
Army  in  1942,  Mr.  Sample  serve?! 
as  a  reporter  and  editor  on  the 
Columbus  Dispatch  and  with  In'! 
ternational  News  Service  in  that^ 
city.  Subsequently  he  was  director; 
of  continuity  for  WHKC  Columbus  ; 

He  succeeds  Frank  A.  Browne' 
who    is    joining    the  Associated' 
Broadcasting  Corp.,  Grand  Rapids 
as  promotion  and  publicity  director 

merits  its  facilities  for  any  mes  j 
sages  of  caution. 

WLIB   planned   to   use  special 
documentary  recordings  made  it  I 
advance  by  men  in  the  Pacific  The 
ater,  giving  a  review  of  the  war.  d 

WOR  cancelled  its  regular  morn 
ing  program  schedule  after  thi'l 
first  bulletin  on  Japanese  surrende  r 
offer  was  read  by  John  Gambling 
during  Gambling's  Musical  Clock 
to  bring  its  listeners  latest  news  ref 
ports   until  11:30   a.m.  when  th<- 


now-low*,  how 

in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


WW! 


PROOF  OF  POPULARITY 

Thanks   to  Western  North 
Carolina     listeners,  WWNC 
takes  top  honors  with  fop  rat 
ings  in  every  one  of  all  four 
major  classifications: 


Z 
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Top  Rating  VJj  Hour  WWNC 

£« 

*/> M 

Night-time  Network  31.4 

14.0 

5.( 

Night-time    Non-network  22.0 

5.6 

2.f 

Daytime  Network  23.9 

15.7 

4.C 

Daytime  Non-network  28.6 

6.2 

6.: 

Don  S  El.ci v  f»t<ut<.«  0:-(c 


570  kc  Serving  Western 

North  Carolina  from  asheviile 

".■prevented  by  ihe  Katj  Agency 
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ation  resumed  normal  operations. 
WQXR  doubled  its  news  periods 
\nd  planned  to  pick  up  remotes 
pom  New  York's  USO  centers  and 
special  broadcast  in  tribute  to 
\e   fallen.   WNEW   had  special 
jmmentaries  by  Bruno  Shaw  and 
|ohn  Goette,  both  veteran  corre- 
pondents    in    Asia,    on  Martin 
lock's    Make    Believe  Ballroom. 
'ollowing  the  V-J  announcement, 
rlt ation  planned  to  have  pickups 
3rom  Stage  Door  Canteen,  a  se- 
ies  of  documentary  programs  and 
broadcast  of  High  Mass  from  the 
•aulist  Fathers'  Church.  WNEW 
.  lso  had  prepared  a  dramatic  fan- 
!|asy,   Hirohito's   Horse   and  the 
Army  Mule. 

Developments  in  the  war  the  past 
k-eek  came  fast.  Radio  was  on  the 
lob  to  give  the  public  first  news  of 
ach  event. 

First  came  the  release  of  the 
.torn  bomb  story  on  Monday,  Aug. 
.  (See  page  16).  Networks  and 
stations  were  still  devoting  news 
md  feature  broadcasts  to  that  sub- 
ect  when  on  Aug  8,  three  months 
tfifter  V-E  Day,  the  Soviet  Union 
epeclared  war  on  Japan. 

First  on  the  air  with  President 
'ifllrruman's  announcement  was  NBC, 
Which  got  the  flash  on  the  network 
iit  3:02,  one  minute  after  the 
President's  statement  in  Washing- 
ton. The  three  other  major  net- 
works followed  very  closely  behind 
NBC. 

Order  in  which  the  broadcasting 
:hains  aired  the  Russian  war  bul- 
.etin  was  as  follows:  American, 
:02 :30,  Mutual,  3:02:40,  and  CBS, 
3:04:15. 

Ralph  Howard  Peterson,  NBC 
[Washington  reporter,  phoned  the 
bulletin   from   the   White  House 
newsroom  to  the  network  news- 
room in   New   York.  Burroughs 
i  Prince,  night  news  editor,  took  the 
call  and  passed  the  information  on 
,«jto  Herb  Sheldon,  announcer  on  duty 
|Kn  the  flash  news  studio,  who  im- 
'  [mediately  cut  into  the  network. 

At  American,  Jane  Craven,  a 
tll[lpopygirl,  was  first  to  spot  the  in- 
coming bulletin  on  the  INS  wire. 
She  rushed  it  to  Paul  Scheffels, 
newsroom  staff  writer.  Taylor 
iGrant,  announcer  and  editor  on 
American's  Headline  Edition, 
broke  into  a  sustaining  program 
to  broadcast  the  bulletin. 

In  Philadelphia,  Mutual's  coop- 
eratively-sponsored newscaster,  Al- 
exander Griffin,  was  just  starting 
his  regular  3  p.m.  broadcast  on 
WIP  when  the  news  came  in.  He 
"jjproke  into  his  own  copy  immedi- 
~M  ately  to  read  the  bulletin. 
m    Harry  Marble,  CBS  newscaster 
in  the   New   York  headquarters, 
broke  into  a  sustaining  program 
with  the  news  at  3:04:15  p.m.  At 
3:07:10  CBS  had  Quincy  Howe  on 
the  air  describing  how  Truman 
gave  out  the  announcement  and 
what  it  meant  to  the  war. 

For  the  remainder  of  the  broad- 
cast day,  networks  kept  up  a  run- 
ning news  bulletin  on  developments. 
Correspondents  were  called  in  for 
interpretation,  commentary  and 
local  reaction  from  almost  all  points 
on  the  globe.  Special  discussion 
forums  were  hurriedly  scheduled.  A 


!0 


Chinese  Angle 

WOL  WASHINGTON.Mutual 
outlet,  had  a  different  and  ex- 
clusive angle  on  the  Russian 
entry  into  the  war.  The  sta- 
tion's special  events  depart- 
ment took  a  recordgraph  film 
recorder  to  the  home  of  the 
Chinese  ambassador  in  Wash- 
ington, recorded  an  interview 
in  which  he  discussed  the 
Chinese  reaction  to  the  dec- 
laration of  war,  and  then  fed 
the  interview  to  the  full  MBS 
network  at  10:30  p.m.  Aug.  8. 


number  of  regularly-scheduled  pro- 
grams, such  as  Time  View  the  News 
on  American,  were  hastily  rewrit- 
ten to  play  up  the  Russian-Japanese 
angle. 

The  atom  bomb  took  second  place 
in  a  quick  shift  of  pace,  only  to 
come  back  with  a  bang  when  news 
of  a  second  atom-bombing  of  Japan 
came  in  shortly  after  12:30  Aug.  9. 

CBS  television  station  in  New 
York,  meanwhile,  although  the  sta- 
tion was  not  scheduled  for  telecast- 
ing Wednesday  night,  had  put  on 
a  special  full-hour  program.  From 
8  to  9  p.m.  WCBW  telecast  films 
about  Russia,  presented  Maj. 
George  Fielding  Eliot  with  his 
analysis  of  the  military  aspects  of 
the  Russian  move  and  also  in  an 
interview  with  Capt.  Sergei  Korni- 
koff,  Russian  author. 

It  was  the  first  time  since  Pearl 
Harbor  that  WCBW  has  telecast 
on  an  unscheduled  night. 


'Triumph'  Distributed 

APPROXIMATELY  300  copies  of 
Norman  Corwin's  dramatic  narra- 
tive, "On  a  Note  of  Triumph,"  first 
broadcast  May  8  on  CBS  and  re- 
peated on  May  13,  have  been  pur- 
chased by  Delcevare  King,  board 
chairman  of  Granite  Trust  Co, 
Quincy,  Mass.,  for  personal  distri- 
bution to  service  men  in  his  home 
town,  to  civic  officials  and  to  all 
members  of  the  U.  S.  Senate.  Mr. 
King  distributed  the  copies  pub- 
lished in  book  form  by  Simon  & 
Schuster,  because  he  said  he  felt 
the  work  expresses  the  problems  of 
the  day  in  striking,  forceful  fash- 
ion. 


Pacific 

(Continued  from  page  16) 

its  proper  use.  The  wire  recorder, 
among  other  things,  brought  back 
some  of  the  war's  biggest  stories. 
It  was  taken  wherever  a  man  could 
go  and  used  under  the  most  trying 
circumstances. 

Radio's  part  in  winning  the  Pa- 
cific war  was  cited  by  two  com- 
manders in  that  area,  Admirals 
Nimitz  and  King,  in  a  transcrip- 
tion played  before  the  NAB  Ex- 
ecutives War  Conference  in  Chi- 
cago in  1944.  On  psychological  war- 
fare Adm.  Nimitz  promised,  "The 
program  to  bring  Japan  to  uncon- 
ditional surrender  will  be  heard 
with  ever-increasing  volume  in  Ja- 
pan itself." 

Casualties  during  the  entire  war 
ran  high.  Radio  men,  both  commer- 
cial and  armed  service,  were  ex- 
posed to  every  risk  of  battle  injury 
and  diseases  faced  by  the  combat 
soldier  and  frequently  more  so  in 
their  zeal  to  do  the  job.  With  con- 
siderably less  training,  they  accom- 
panied the  troops  everywhere,  even 
on  parachute  jumps  behind  the 
lines. 

Among  the  network  correspond- 
ents, Mutual  casualties  were  Frank 
J.  Cuhel,  killed  in  Lisbon  aircrash 
in  1942;  Raymond  Clapper,  killed 
in  Pacific  plane  crash,  1944;  Larry 
Meier,  injured  at  Dieppe;  John 
Thompson,  injured  on  D-Day;  Ed 
Franke,  engineer,  injured  D-Day 
on  PT  boat. 

American  casualties  were  Tom 
Frandin,  injured  in  Europe  in  1944 ; 
Clete  Roberts,  injured  on  Leyte, 
1944.  CBS  men  on  the  casualty  list 
include  Leigh  White,  injured  dur- 
ing German  strafing  attack  enroute 
from  Belgrade  to  Athens,  1941; 
Charles  Shaw,  slightly  injured  in 
jeep  accident  in  France,  1944. 

NBC  casualties  were :  Tom  Trea- 
nor,  killed  in  France,  August,  1944; 
Wright  Bryan,  wounded  in  leg  dur- 
ing capture  of  Paris,  1944;  Mer- 
rill Mueller,  hit  by  shrapnel  in 
Africa,  1942;  John  Mac  Vane,  in- 
jured on  D-Day;  Robert  St.  John, 
injured  during  capture  of  Greece. 


Happy  Day ! 

FRIDAY,  Aug.  10  will  go1 
down  as  a  happy  day  for 
four  network  newsmen.  Royal 
Arch  Gunnison  and  Bert 
Covit  in  New  York,  got  extra 
enjoyment  out  of  covering  the 
Jap  offer  to  quit.  So  did  Don 
Bell,  in  the  Philippines.  All 
three  had  been  prisoners  of 
the  Japs  at  Santo  Tomas.  A. 
A.  Schechter,  Mutual  news 
chief,  former  radio  officer  on 
Gen.  MacArthur's  staff,  also 
was  happy — the  surrender  of- 
fer coming  on  his  birthday. 
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Radios  Soon  in  Canada 

NEW  CANADIAN  radio  receivers 
are  expected  now  to  be  on  the 
market  sometime  in  November,  but 
will  resemble  1942  models.  From 
manufacturers  it  is  learned  that 
most  will  be  mantle  models  with 
wood  or  plastic  cases,  and  will  be 
equipped  for  FM  reception,  al- 
though there  are  no  commercial 
FM  stations  yet  operating  in 
Canada.  Sets  along  lines  of  post- 
war sets  advertised  in  recent  years 
are  not  expected  to  be  available  for 
at  least  another  two  years. 


RADIO 

STATION 

REPRESENTATIVES 
* 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 


Distributors  Set 

BENDIX  Aviation  Corp.,  radio  di- 
vision, Baltimore,  has  completed 
organization  of  independent  distrib- 
utors who  will  handle  marketing 
of  firm's  new  AM  and  FM  sets  in 
62  major  markets. 


Ms 
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CHNS 

The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 
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Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
AUGUST  8 
Martinsburg  Broadcasting  Co.,  Mar- 
tinsburg,  W.  Va. — Granted  motion  for 
continuance  hearing  set  8-25-45;  con- 
tinued consolidated  hearing  with  appli- 
cation of  Berkeley  Broadcasting  Co.  to 
9-13-45. 

The  Voice  of  Marion,  Marion,  Ind. — 

Granted  motion  for  continuance  hear- 
ing set  8-29-45;  continued  to  9-12-45. 

ADMINISTRATIVE  BOARD  ACTIONS 
AUGUST  6 

WBNS  Inc.,  Columbus,  O.— Granted 
mod.  license  change  corporate  name  to 
BadiOhio  Inc.,  covering  WBNS  WELD 
W8XUM  WBNT  WGBD  WJLF  WMJA 
WMJB  WMJC  WMJH  WELE  WMJD 
WRBC. 

Southern  Minn.  Supply  Co.,  Mankato, 
Minn. — Placed  in  pending  file  applica- 
tion for  CP  new  FM  station. 

Johnston  Broadcasting  Co.,  Birming- 
ham, Ala. — Same. 

Textile  Broadcasting  Co.,  Greenville, 
S.  C. — Same. 

West  Virginia  Broadcasting  Corp., 
Wheeling,  W.  Va. — Same. 

Raytheon  Mfg.  Co.,  Waltham,  Mass- 
Retained  in  pending  file  amended  ap- 
plication for  new  FM  station. 

Lincoln  Deller,  Sacramento,  Cal. — 
Granted  license  to  cover  CP  authorizing 
new  station  1490  kc  250  w  unl.  (KXOA); 
conditions. 

ACTIONS  BY  COMMISSION 
AUGUST  7 
KOWH    Omaha— Denied    request  for 
special  service  authorization  660  kc  100 
w  N  500  w  D  unl.  for  period  ending 
11-1-46. 

WLBZ  Bangor,  Me. — Granted  mod. 
license  change  DA-DN  to  DA-N. 

WMAZ  Macon,  Ga. — Granted  mod.  li- 
cense DA-N  from  quarter-hour  before 
local  sunset  to  quarter-hour  after  local 
sunrise  during  months  in  which  average 
hour  of  local  sunset  and/or  sunrise 
occurs  on  quarter-hour  or  three-quarter 
hour. 

LICENSES  of  following  stations  grant- 
ed renewal  for  period  ending  2-1-47: 
WMFF  KGFW  WWPG  KOME  KRMD 
WEBR  WIZE. 

LICENSES  of  following  stations  grant- 
ed renewal  for  period  ending  5-1-48: 
KFAB  KFVD  KMOX. 

WBIR  Knoxville — Granted  license  re- 
newal for  period  ending  9-1-46. 

LICENSES  for  following  FM  stations 
granted  renewal  to  not  later  than  6-1-45, 
subject  to  changes  in  assignment  which 
may  result  from  proceedings  in  Dockets 
6651  and  6768:  WABC-FM  WBBM-FM 
WGFM  WDLM  WPEN-FM  WCAU-FM 
KDKA-FM  WBZ-FM  WBZA-FM. 


Applications  .  .  . 

AUGUST  6 

WITH  Baltimore — License  to  cover  CP 
new  developmental  station  W3XMB. 

NEW-48.5  mc  WCAR  Pontiac,  Mich.— 
CP  new  FM  station,  11,000  sq.  mi., 
$106,030  est.  cost. 

NEW-105  mc  Muskogee  Broadcasting 
Co.,  Muskogee,  Okla. — CP  new  FM  sta- 
tion, 7,500  sq.  mi.,  $38,000  est.  cost. 

NEW-45.1  mc  KTSA  San  Antonio— CP 
new  FM  station,  16,534  sq.  mi.,  $216,510 
est.  cost. 

NEW-48.9  mc  Peninsula  Newspapers 
Inc.,  Palo  Alto,  Cal. — CP  new  FM  sta- 
tion, 624  sq.  mi.,  $36,256  est.  cost. 

AUGUST  7 

NEW-1490  kc  Marietta  Broadcasting 
Co.,  Marietta,  O. — CP  new  standard  sta- 
tion 250  w  unl. 

630  kc  WCPO  Cincinnati— CP  change 
1230  kc  to  630  kc,  250  w  DN  to  250 
D  100  w  N. 

NEW-45.3  mc  KTOK  Oklahoma  City- 
CP  new  FM  station,  16,042  sq.  mi.,  $135,- 
300  est.  cost. 

1260  kc  KYA  San  Francisco — Transfer 
control  from  Harry  B.  Reynol,  O.  H. 
Blackman,  A.  H.  Meyer,  Edwin  J. 
Thomas,  Leon  J.  Sloss  Jr.,  James  Ladd 
Delkin,  Robert  A.  Powers  Frederick 
Emmons  Terman,  George  T.  Cameron, 
Eliot  B.  Mears,  Bartley  C.  Crum,  Marie 
DeForest  Emery,  Jean  B.  Blackwelder, 
George    E.    Gamble,    John    M.  Kaar, 


Joseph  L.  Glikbarg,  James  W.  McBain, 
Fred  Hage,  Blake  C.  Wilbur,  Ralph  D. 
Howe,  Julia  Fox  Brooke,  Harvey  M. 
Slater,  Mary  K.  Brown  and  Edward  H. 
Heller  to  Dorothy  S.  Thackrey  (83.9%). 

AUGUST  8 

NEW-1490  kc  Pottsville  Radio  Co., 
Pottsville,  Pa. — CP  new  standard  sta- 
tion, amended  to  change  requested 
power  from  250  w  to  100  w. 

NEW-46.5  mc  James  A.  Noe,  Shreve- 
port,  La. — CP  new  FM  station,  7,150  sq. 
mi.,  $20,500  est.  cost. 

NEW-KFBC  Cheyenne,  Wyo. — CP  new 
FM  station,  8,170  sq  mi.,  $22,860  est.  cost. 

1370  kc  WPAB  Ponce,  P.  R.— Acquisi- 
tion of  control  by  Juan  Alberto  Wash- 
ing, Arturo  Gallardo,  Sra.  Porrata  Doria. 
Carlos  Clavell  and  Rafael  Lopez  Zapata. 

NEW-47.5  mc  KFBK  Bakersfield,  Cal. 
— CP  new  FM  station,  3,340  sq.  mi., 
$34,000  est.  cost. 

AUGUST  9 

1420  kc  WFCI  Pawtucket,  R.  I.— CP 
Increase  1  kw  to  5  kw  DA-DN,  install 
new  trans. 

NEW-92-108  mc  WSAM  Saginaw,  Mich. 
— CP  new  FM  station  amended  to  re- 
quest assignment  in  92-108  mc  band, 
change  coverage  to  8,610  sq.  mi. 

NEW-WFBG  Altoona,  Pa.— CP  new 
FM  station  on  frequency  to  be  set  by 
FCC,  21,375  sq.  mi.,  $53,500  est  cost. 

NEW- ±46  mc  KTUL  Tulsa,  Okla.— CP 
new  FM  station,  17,119  sq.  mi.,  $106,600- 
$118,600  est.  cost. 

NEW-44-50  mc  KWK  St.  Louis— CP 
new  commercial  TV  station,  Channel  1. 
ESR  1535. 

NEW-48.7  mc  The  Copley  Press,  El- 
gin, 111. — CP  new  FM  station,  3,400  sq. 
ml.,  $35,000-$45,000  est.  cost. 

NEW-47.9  mc  The  Copley  Press,  Auro- 
ra, 111.— CP  new  FM  station,  3,400  sq. 
mi.,  $35,000-$45,000  est.  cost. 

NEW-48.3  mc  The  Copley  Press,  Joliet, 
111. — CP  new  FM  station,  3,400  sq.  mi., 
$35,000-$45,000  est.  cost. 

NEW-1450  kc  Boulder  City  Broadcast- 
ing Co.,  Boulder  City,  Nev. — CP  new 
standard  station  250  w  unl. 

AUGUST  10 

NEW-91-92  mc  Providence  Bible  Insti- 
tute, Providence,  R.  I. — CP  new  non- 
commercial educational  station,  1  kw, 
special  emission  for  FM. 

1240  kc  WBML  Macon,  Ga.— Acquisi- 
tion of  control  by  E.  D.  Black  and  E.  G. 
McKenzie  thru  sale  50  sh  common  stock 
(25%)  by  Mrs.  Arthur  Christie  to  licen- 
see corporation  to  be  held  as  treasury 
stock. 

NEW-1450  kc  Odessa  Broadcasting  Co., 
Odessa,  Tex. — CP  new  standard  station 
250  w  unl. 

KFOX  Long  Beach,  Cal.— CP  install 
new  trans. 

KSLM  Salem,  Ore. — Same. 

NEW-44.7  mc  Colonial  Broadcasting 
Co.,  Providence,  R.  I. — CP  new  FM  sta- 
tion, 7,840  sq.  mi.,  $73,975  est.  cost. 


Canadian  Stations 
Standardize  Copy 

A  TRAINING  course  for  copy  and 
program  personnel  is  being  started 
by  the  ten  All-Canada  Radio  Fa- 
cilities owned  or  operated  stations 
in  Canada,  as  a  result  of  their  semi- 
annual meeting  at  Calgary,  August 
2,  3  and  4.  With  the  intention  of 
improving  programming  and  copy 
of  all  types  used  on  the  stations, 
now  that  many  former  members 
are  returning  from  the  armed  serv- 
ices, research  in  both  these  fields 
has  been  carried  out  for  the  year 
by  Al  McKenzie  of  the  Calgary 
All-Canada  office. 

Currently  all  copy  from  all  sta- 
tions flows  into  Calgary,  where  the 
best  is  picked  out  and  put  into  a 
loose-leaf  handbook  under  subject 
headings  and  distributed  at  fre- 
quent intervals  to  all  stations  of  the 
group  and  others  represented  by 
the  organization  who  want  the  bene- 
fit of  this  research.  Later  it  is 
planned  to  develop  similar  hand- 
books for  technical  servicing.  Sell- 
ing, programming  and  other  joint 
operations  by  the  group  were  also 
discussed  at  this  session.  Harold  A. 
Carson,  Calgary,  president  of  the 
company,  was  chairman  of  the 
meeting. 

Those  attending  were  M.  V. 
Chesnut,  CJVI  Victoria;  F.  H. 
Elphicke,  CKWX  Vancouver;  E. 
Aylen,  CJAT  Trail,  B.  C;  N.  Bot- 
terill,  CJOC  Lethbridge;  A.  M. 
Cairns,  CFAC  Calgary;  G.  Henry, 
CJCA  Edmonton;  Bill  Speers, 
CKRM  Regina;  H.  Crittenden, 
CKCK  Regina;  G.  Gaetz,  CKRC 
Winnipeg;  Wm.  Cranston,  CKOC 
Hamilton;  Jim  Taylor  and  H.  E. 
Pearson,  All-Canada  Radio  Facili- 
ties, Edmonton ;  John  Baldwin,  All- 
Canada  Radio  Facilities,  Van- 
couver; John  Tregale,  All-Canada 
Radio  Facilities,  Toronto;  and  Al 
McKenzie,  All-Canada  Radio  Fa- 
cilities, Calgary. 


'Magic'  Transcription 

NEW  TRANSCRIBED  series, 
Blackstone  the  Magician,  78  quar- 
ter-hours, will  be  released  for  local 
sponsorship  by  Charles  Michelson 
radio  transcriptions.  Series  features 
the  magic  of  the  internationally 
known  magician  Harry  Blackstone. 
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Stratovision 

(Continued  from  page  17) 
(.e  said :  "This  means  that,  for  best 
esults,    the    antenna    for  each 
;round  receiver  must  be  movable, 
uid  each  receiver  equipped  with  a 
.mechanical  device  for  bringing  its 
mtenna  to  bear   exactly  on  the 
ransmitter  of  each  new  station 
[rom  which  a  program  is  desired. 
■   "Stratovision     eliminates  this 
leed  since  one  fixed  antenna  in- 
stallation at  the  receiver  can  be 
)eamed  so  as  to  cover  the  entire 
mall-circle   course  of  one  plane 
jiving  at  30,000  feet,  keeping  it 
constantly  in  'view'.  Such  an  in- 
stallation will  insure  access  at  all 
;imes  to  all  programs  of  every  sta- 
tion operating  a  transmitter  in  the 
Jplane." 

Huge  Inverted  Cone 

Mr.  Evans  portrayed  the  system 
s  a  huge  inverted  ice  cream  cone, 
with  the  apex  the  "small  circle" 
'course  described  by  the  slow-flying 
Martin  plane-casters  and  the  base 
circumscribing  a  signal  range  the 
jsize  of  New  York,  Pennsylvania 
and  New  Jersey  combined. 

"Reception  of  Stratovision  broad- 
casts will  be  practically  free  from 
interference  and  distortion,  caused 
^normally  by  reflected  ground  waves 
and  the  numerous  amplifications  or 
relaying  stages  required  by  any 
ipreviously  proposed  system  to  carry 
'television  and  FM  broadcasts  over 
la  comparable  area." 

To  provide  a  usable  signal  by 
Stratovision,  he  maintained,  would 
require  only  one  fiftieth  as  much 
power  as  is  needed  bv  a  50  kw 
transmitter  on  the  ground  cover- 
ling  an  area  only  100  miles  in  di- 
ameter (as  against  the  projected 
211-mile  radius). 

Mr.  Evans  estimated  that  to 
provide,  by  ground  installation, 
service  comparable  to  that  predict- 
ed for  Stratovision  would  require 
100  costly  relay  towers  and  hun- 
dreds of  transmitters;  or  a  coast- 
to-coast  coaxial  cable  network 
which  would  cost  at  least  $100,- 
000,000. 

Stratovision  would  employ,  it 
was  explained,  a  low-powered 
ground  transmitter  to  send  televi- 
sion and  FM  broadcasts  to  the 
high-flying  transmitter  for  re- 
broadcast  to  surface  outlets. 

Mr.  Evans  claimed  for  the  plan 


a  solution  to  the  problem  of  pro- 
viding the  new  services  to  rural 
areas  and  small  communities.  He 
believes  it  will  place  network  trans- 
mission of  such  programs  on  a 
sound  economical  basis  immedi- 
ately. 

Additional  Claims 

"Early  experiments  show  that 
the  system  is  completely  workable 
in  any  of  the  several  television  and 
FM  frequency  allocations  which 
were  recently  announced  by  the 
FCC,"  he  stated.  "Operation  im- 
proves, however,  in  the  high  fre- 
quencies and  this  means  that  the 
system  will  hasten  the  day  of  prac- 
tical color  television." 

The  youthful  inventor,  Mr. 
Nobles,  made  these  additional 
claims  for  Stratovision : 

1.  That  it  will  reduce  the  possi- 
bility of  'ghosting'  on  television 
screens. 

"  'Ghosting'  is  the  annoying  out- 
of-register  viewing  which  occurs 
when  receivers  pick  up  programs 
by  two  different  waves — one  ar- 
riving by  the  most  direct  path  be- 
tween the  transmitter  and  the  re- 
ceiver, the  other  by  a  reflected 
path.  Stratovision  reduces  the  pos- 
sibility of  such  reflection  because 
its  high-altitude  operation  will  en- 
able receiver  owners  to  point  an- 
tennas into  the  air — above  moun- 
tains and  other  ordinary  sources 
of  ground  reflection.  In  addition, 
movement  of  the  plane  will  make 
any  reflection  which  might  occur 
of  only  very  brief  duration — so 
brief,  perhaps,  as  to  be  undetected 
by  the  eye." 

2.  That  Stratovision  will  drasti- 
cally reduce  distortion  resulting 
from  repeated  amplification. 

No  "Radical  Problems" 

"Each  repeater  station  adds  its 
quota  of  distortion  to  a  television 
or  FM  program  and  any  ground 
system,  because  of  its  many  re- 
peaters, would,  of  necessity,  build 
up  a  great  amount  of  accumulated 
distortion.  Stratovision,  requiring 
only  eight  relay  points  to  serve 
78%  of  the  population,  would  all 
but  eliminate  this  problem." 

William  K.  Ebel,  vice-president 
in  charge  of  engineering  for  The 
Glenn  L.  Martin  Co.,  told  reporters 
in  New  York  that  his  firm  doubted 
whether   Stratovision,  despite  its 


Montreal's  great  Aldred  Skyscraper 
symbolizes  the  volume  of  business  in 
Quebec  Province. 

RADIO  PLANNING  PAYS  .  .  . 

Montreal's  great  skyscrapers  are  a  constant  reminder 
of  the  business  activity  of  Quebec  Province.  J>Yi 
million  people  form  a  large  and  specialized  audience 
for  your  radio  message — they  will  respond  when  the 
program  is  designed  especially  for  Quebec. 
_  We  specialize  in  designing  programs,  in  both 

English  and  French,  for  the  whole  of  Canada. 
May  we  prove  to  you,  as  we  have  done  for 
many  National  advertisers,  that  R.P.P. 
Radio  Planning  Pays? 


RADIO   PROGRAMME  PRODUCERS 

MONTREAL  CANADA 


Jules  Verne  aspects,  presented  any 
"radical  problems  of  aircraft  de- 
sign or  operation". 

"One  of  the  most  unusual  fea- 
tures" he  added,  "is  that  after 
years  of  striving  progressively  for 
greater  speed  in  all  our  design  and 
construction,  it  is  intriguing  to  be 
asked  to  build  a  huge  heavy-load 
plane  to  fly  only  fast  enough  to  re- 
main safely  aloft  at  very  high  alti- 
tudes. 

"Present  plans  call  for  conven- 
tional all-metal,  low-wing  mono- 
planes— almost  as  large  as  the 
famed  B-29,  but  with  gross  weight 
only  a  third  of  the  Superfortress. 
They  would  have  automatic  pilots, 
turbo-superchargers  and  super- 
charged cabins.  Each  plane  would 
have  a  wing  spread  of  181  feet  and 
weigh  about  20  tons  fully  loaded. 

"They  would  be  powered  with 
two  1450-horsepower  engines,  cruise 
at  less  than  150  miles  per  hour, 
have  a  top  speed  of  266  miles  per 
hour  and  be  equipped  with  retract- 
able landing  gears." 

He  said  it  would  require  25  min- 
utes for  a  fully  loaded  plane  to  at- 
tain the  six-mile  broadcast  alti- 
tude. All  planes  will  carry  modern 
blind  flying  and  anti-icing  equip- 
ment, he  observed,  for  safe  ascent 
and  descent  through  bad  weather 
at  lower  altitudes. 

30,000-Foot  Level 

Planes,  he  said,  would  be  de- 
signed to  operate  at  the  30,000-foot 
level  for  slightly  under  11  hours 
on  one  fueling.  Reserve  endurance 
at  that  altitude,  he  added,  would 
be  provided  for  approximately  two 
more  hours.  With  a  maximum  fly- 
ing capacity  of  fuel  for  13  hours, 
and  eight  hour  cruising  shifts  pro- 
posed, each  plane  would  have  more 
than  a  50%  reserve  against  emer- 
gency, according  to  Mr.  Ebel. 

This  additional  fuel  supply  will 
permit  planes,  said  Mr.  Ebel,  to 
take  off  from  and  land  at  distant 
bases  in  the  event  weather  condi- 
tions require  circumnavigation  of 
storm  areas.  He  explained  that  re- 
lief planes  would  be  sent  aloft  suf- 
ficiently in  advance  of  changes  in 
detail  to  guarantee  against  inter- 
ruption of  service. 

He  revealed,  also,  that  each  four- 
plane  unit  would  have  an  auxiliary 
plane — a  smaller  craft — equipped 
to  cover  any  special  event  or  emer- 
gency within  the  location's  103,000 
square  mile  area. 

Following  is  a  statement  by  Paul 
W.  Kesten,  CBS  executive  vice- 
president,  on  Stratovision: 

"Television  stations  in  the  sky 
covering  a  400-mile  circular  area 
will  not  take  the  place  of  local 
stations,  each  serving  its  own  com- 
munity, but  the  'Stratovision'  pro- 
posal offers  a  magnificent  oppor- 
tunity for  nationwide  programs 
aimed  at  Coast-to-Coast  audiences 
and  will  provide  wider  coverage  of 
small  towns  and  rural  areas  than 
any  network  of  television  stations 
on  the  ground.  Many  of  the  elec- 
tronic projects  which  CBS  tele- 
vision engineers  have  worked  on 
during  the  war  point  to  the  fea- 
sibility of  airborne  transmitters." 
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—Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting   Magazine,   870  National   Press  Bldg.,  Washington  4,  D.  C. 


 Help  Wanted  

Salesman.  Outstanding  independent 
station  in  middlewest  seeks  commission 
salesman  of  proved  ability  and  integ- 
rity. Right  man  can  earn  $10,000-$12,000 
a  year.  Send  complete  details  first  let- 
ter, in  confidence,  to  Box  429,  BROAD- 
CASTING.  

Wanted— Veteran  first  class  license  hold- 
er for  transmitter  and  or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661, 
BROADCASTING.  

Northeast  Texas  Blue-Mutual  250  watter 
needs  combination  first  class  engineer- 
announcer.  Pleasant  working  conditions. 
Permanent  position.  Floaters  please  do 
not  reply.  Write  complete  history  and 
salary  requirements  first  letter.  Box  911. 
BROADCASTING. 

Announcer  wanted  by  southern  50  kw 
station.  Salary  and  talent.  Excellent 
opportunity  for  good  man.  Box  925. 
BROADCASTING.  

Wanted — Ex-serviceman  for  position  as 
chief  engineer  for  growing  southern 
CBS  station.  Must  have  experience, 
must  know  radio  transmission,  have 
first  class  ticket.  Must  have  initiative 
and  be  willing  to  assume  responsibility 
and  work  men.  Excellent  opportunity 
for  right  man.  Box  928.  BROADCAST- 
ING^  

Salesman — Basic  network  station  in 
midwest  major  market  has  opening  for 
experienced  salesman  (young  man  pre- 
ferred) who  wishes  to  establish  himself 
permanently  where  his  ability  will  mean 
worthwhile  income,  pleasant  surround- 
ings and  one  of  the  finest  opportunities 
for  the  future  offered  anywhere.  Write 
fully  (in  confidence)  giving  age,  mari- 
tal and  draft  status,  experience  and 
salary  requirements  to  Box  966,  BROAD- 
CASTING.  

Engineer — Network  station  in  Michigan 
needs  a  good  engineer,  capable  of 
smooth  control  room  operation  and 
transmitter  maintenance.  State  full 
qualifications  and  minimum  salary.  Per- 
manent position  with  good  future.  Box 
968.  BROADCASTING.  

Station  manager  desired — To  direct 
operations,  including  sales,  of  250  watt 
network  station.  Unusual  opportunity 
for  alert,  aggressive,  experienced  radio 
man  to  become  permanently  connected 
with  an  organization  operating  a  group 
of  stations.  Please  outline  complete  de- 
tails in  first  letter.  Reply  to  Box  981, 
BROADCASTING. 


Wanted  —  account  executive.  Out  of 
town.  Must  speak  and  write  perfect 
Spanish — do  not  apply  otherwise.  Give 
full  details  experience,  background, 
salary  requirements.  Box  982,  BROAD- 
CASTING. 


Unusual  opportunity — The  man  we  are 

looking  for  is  a  thoroughly  experienced 
radio  man  with  good  program  back- 
ground, able  to  train  and  direct  per- 
sonnel, to  take  over  virtual  manage- 
ment of  independent  network  affiliated 
station,  midwest  town  of  30.000  popu- 
lation. Good  proposition  for  right  man. 
Apply  care  of  Box  985.  BROADCAST- 
ING^  

Wanted — Licensed  engineer  for  250  watt 
CBS  outlet  in  midwest.  Write  Box  986, 
BROADCASTING.  

Indiana  local  needs  experienced  an- 
nouncer-engineer. Send  qualifications 
airmail  to  Box  987,  BROADCASTING. 

Announcer — Capable  becoming  program 
director.  Sober,  capable,  cooperative. 
New  York  network  local.  Details  first 
letter.  Box  989,  BROADCASTING. 

Radio  program  salesman — Travel  mid- 
dlewest. Drawing  account  and  commis- 
mission  to  one  time  closer.  Capable  of 
earning  $7000  yearly  Box  991,  BROAD- 
CASTING. 

New  England  announcer — Permanent 
position  doing  news,  record  and  variety 
shows  with  5  KW  CBS  affiliate.  Must  be 
experienced  and  stay  for  one  year.  Pre- 
ferably a  veteran  and  a  man  interested 
in  becoming  a  part  of  the  staff  and 
community.  Also  must  be  successful  in 
present  work.  Write  Box  992.  BROAD- 
CASTING. 


Exceptional  opportunities  available  for 
three  experienced  men.  New  Pennsyl- 
vania station  needs  program  director, 
continuity  writer  and  salesman.  Metro- 
politan market.  Network  affiliate.  Box 
994.  BROADCASTING 


Help  Wanted  (Cont'd) 

Wanted — Experienced  announcer,  good 
newscaster,  clever  ad  lib  man.  Promise 
of  chance  at  being  program  director. 
Salary — $65.00   for  40    hours.    Box  995, 

BROADCASTING.  

50,000  watt,  cleared  channel  CBS  affili- 
ate seeks  writer-producer,  experienced 
in  variety  type  programs,  and  small 
combination  shows.  Write  full  details 

to  Box  998,  BROADCASTING.  

Wanted — First  class  engineer  capable 
of  taking  over  duties  of  chief,  also  an- 
nouncer looking  for  chance  to  use  all 
his  talents.  Good  North  Carolina  city 
where  working  conditions  are  ideal. 
Salary  based  on  experience  and  ability. 

Box  7,  BROADCASTING.  

Wanted — First  class  transmitter  opera- 
tor for  Wisconsin  Network  station.  No 
announcing.  This  is  not  a  duration  job. 
Experience  unnecessary.  Box  9,  BROAD- 

CASTING.  

Salesman:  Must  be  a  live-wire,  capable 
of  contacting  merchants,  writing  spots, 
developing  some  programs  .  .  .  must 
like  to  sell  .  .  .  local  station,  Blue  out- 
let, college  graduate  who  can  qualify 
quickly  for  advancement,  pays  $45  per 
week  at  start,  $5  car  allowance,  and  all 
gasoline  and  oil  expense.  Must  have 
car  .  .  .  write  full  details  .  .  .  East  coast 
station  Box  10,  BROADCASTING. 
Dominate  5000  watt  station  of  the  soutn- 
west  is  looking  for  announcer.  Man  we 
want  must  be  steady  and  experienced. 
Address  all  communications  to  KWTO, 

Springfield,  Missouri.  

Veterans:  Experienced  in  news?  Special 
events?  MC?  Maybe  we  can  use  you. 
Send  ET  and  details.  WDRC-WDRC- 

FM.  Hartford  4,  Connecticut.  

Wanted:  A  top-notch  local  salesman  for 
WRAL.  Wire  or  call  Fred  Fletcher,  6411, 

Raleigh.  N.  C.  

Excellent  opportunity  for  young  lady 
capable  of  writing  good  commercial 
continuity  and  creating  and  emceeing 
a  half-hour  women's  show.  Qualifica- 
tions include  accurate  typing,  pleasing 
personality,  ability  to  talk  ad  lib,  and 
willingness  to  work.  Send  complete  de- 
tails, photo,  and  salary  requirement  to 
Marshall  Rosene,  Radio  Station  WSAZ, 

Huntington,  West  Virginia.  

Announcer — Excellent  opportunity  for 
experienced  man  capable  of  doing 
news,  commercials,  and  special  events. 
Send  full  details  including  transcrip- 
tion and  salary  requirements  to  Mar- 
shall Rosene,  WSAZ,  Huntington,  West 

Virginia.  

TRANSMITTER  ENGINEER  WANTED — 
1ST  CLASS  LICENSE.  POSTWAR  FU- 
TURE. CALL  COLLECT,  WSAM,  SAGI- 

NAW,  MICHIGAN.  

Transmitter  engineer — For  5,000  watt 
Columbia  affiliate  station,  KGVO,  Mis- 
soula, Montana.  University  city — excel- 
lent working  and  living  conditions: 
steady  position  now  and  postwar.  Some 
transmitting  experience  required.  Local 
A  F  of  L  rates  minimum  40-hour  week 
at  $1.06  an  hour.  Reply  only  if  avail- 
able two  or  three  weeks.  Not  a  "combi- 

nation  job".  

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 
Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply.  North 
Central  Broadcasting  System.  Inc.,  360 

N.  Michigan  Ave.,  Chicago  1,  111.  

Experienced  announcers,  copy  writers, 
salesmen,  wanted  for  new  Mutual  Sta- 
tion KALL,  248  South  Main  Street,  Salt 
Lake  City.  Must  have  certificate  of 
availability.  Send  all  details  with  appli- 
cation  

1,000  watt  American  daytime  station 
wants  announcer-operator.  $40.00  plus 
yearlv  bonus.  Send  audition  record  and 
picture.  WRRF,  Washington,  N.  C. 
Need  news  man  for  rewrite  and  mike 
work  immediately.  Send  transcription 
to  Dow  Mooney,  WKY  Radiophone  Com- 

pany.  Oklahoma  City,  Okla.  

Announcer  with  news  writing  back- 
ground.   Write    C.    L.    Eanes,  Chester 

Times,  Chester,  Penna.  

Newscaster  wanted — 50  kw  midwest  sta- 
tion. Prefer  man  who  has  good  knowl- 
edge of  preparation  of  news  as  well  as 
necessary  voice.  Attractive  proposition 
for  right  man.  Send  full  details  in 
perfect  confidence.  Box  20,  BROADCAST- 
ING. 


Situations  Wanted 


Engineer — Five  years  in  broadcasting; 
studio,  recording,  transmitter;  fifty  kilo- 
watt network  experience.  Just  returned 
from  eighteen  months  in  Europe  on 
Government  assignment.  First  class 
phone  license,  4F,  married.  Seeks 
permanent  position.  Box  930,  BROAD- 
CASTING.  

Program  director — Now  employed  as  an- 
nouncer with  50,000  watt  network  sta- 
tion. Desire  small  or  medium  powered 
station  in  midwest  affiliated  with  net. 
Family  man,  permanent,  reliable,  pro- 
gresslve  ideas.  Box  962,  BROADCASTING. 
Announcer — experienced  man,  versatile, 
looking  for  a  job  with  a  future.  Solid 
addition  to  your  staff.  Box  974,  BROAD- 
CASTING^  

STATION  EXECUTIVE  familiar  with 
operations  from  ground  up  desires  man- 
agerial post  or  can  handle  any  depart- 
ment other  than  technical.  Age  33, 
married,  two  children,  14  years  with 
same  station,  network  outlet  in  good 
market,  having  worked  up  from  an- 
nouncer through  special  events,  program 
director,  merchandising  manager  and 
assistant  general  manager.  Willing  to 
take  any  position  with  opportunity  for 
development  based  on  results.  Prefer 
east  or  midwest.  Box  980,  BROADCAST- 
ING^  

Announcer-newscaster — 2 ',2  years  ex- 
perience. Ex-serviceman.  Will  do  staff 
work.  Prefers  eastern  city  with  popula- 
tion over  100,000.  Excellent  references. 

Box  983,  BROADCASTING.  

Radio  engineer — Twelve  years  experi- 
ence in  broadcasting.  Experience  in- 
cludes FM  and  directional  antennas. 
Desires  a  connection  with  a  broadcast 
station.  Box  996,  BROADCASTING. 
Young  woman,  college  graduate  1945. 
control  room  experience,  best  of  ref- 
erences, wishes  position.  Prefers  New 
England.  Box  997,  BROADCASTING. 

Producer-announcer:  Production  pre- 
ferred. Fifteen  years  experience  in  an- 
nouncing, production,  narration,  act- 
ing, newscasting,  piano.  Married,  4F. 
Now  employed  but  desire  change  to 
permanent     postwar     job.     Box  999. 

BROADCASTING.  

Chief  announcer-production  man — Vet- 
eran WW2,  married,  six  years  experi- 
ence, wants  program  directorship  small 
station.  Will  go  anywhere.  Permanent 
position  only.  Box  2,  BROADCASTING. 

Announcer-producer — Independent  and 
network  station  experience.  Could  han- 
dle studio  control  board.  Married,  4F, 
prefers  midwest.  Take  Michigan  area. 
Immediately  available.  Box  3,  BROAD- 

CASTING.  

Program  director-producer-announcer. 
Thoroughly  experienced  all  phases  of 
broadcasting.  Fully  capable  of  assum- 
ing responsibility.  Now  in  executive  ca- 
pacity. Network  quality  air  work.  Fine 
character,  personality.  Interview  can  be 
arranged.  Box  4.  BROADCASTING. 
Assistant  manager -program  director — 
32,  family,  seeks  opportunity  with  new 
(CP)  or  established  station  located  any- 
where. Seven  solid  years  in  commercial 
studio  broadcasting.  All  details  upon 
request.  Best  references.  Box  5,  BROAD- 
CASTING^  

Operator  and  announcer — Four  years 
experience,  first  class  license,  good  voice. 
Pacific  Coast  preferred.  $50  weekly. 
Married,  three  children.  Permanent. 
WMC  approval.  Box  6.  BROADCASTING. 

Engineer-executive  seeks  position  with 
progressive  broadcaster.  Experienced  all 
phases — studios,  standard  and  short- 
wave high  power  transmission  and  FM. 
Excellent  references.  Box  8,  BROAD- 
CASTING^  

Producer-writer — 50  kilowatt  experience, 
wide  musical  and  dramatic  background, 
seeks  programming  or  production  posi- 
tion in  station  interested  in  quality 
local  commercial  and  public  service 
programs.  Box  11.  BROADCASTING. 
Good  morning  show  or  OWL  on  station 
needing  good  feature  show  or  mall  count 
special.  First  ticket,  good  voice,  six 
years  of  experience  west  coast.  Box  12, 

BROADCASTING.  

Engineer — Experience,  studios,  transmit- 
ters, recording,   net  stations.  Box  14. 

BROADCASTING.  

Wanted:  Engineering  job  in  smaller 
studio.  Opportunity  first  consideration. 
Kindly  give  all  details.  James  Renshaw, 
YMCA.  Oklahoma  City,  Okla.  

Station  manager  or  production  manager 
— Know  the  In's  and  Out's  of  West  Coast 
radio  .  .  .  program  by  sure  fire  methods. 
Box  13.  BROADCASTING.  

Station  manager,  now  employed,  ten 
years  experience  in  all  phases  of  broad- 
casting, with  outstanding  record  of 
sales  and  management.  Family  man, 
college  graduate,  steady,  sober,  and  ag- 
gressive. Best  of  references.  Desires 
change.  Box  16,  BROADCASTING. 


Situations  Wanted  (Cont'd) 


Thoroughly  experienced  program  man  y 
ager  wishes  position  with  progresslv  M- 
station,  network  or  independent.  Back* 
ground  includes  every  phase  program  a 
ming  and  production.  Have  worked  to  I 
CBS  and  Blue  affiliates  and  independen  J 
operations.  Excellent  community  con  ft; 
tact  man.  No  floater,  married,  mlddl  i 
thirties,  three  children.  Box  17,  BROAD  J 
CASTING.  1 

Newscaster — Capable  editor.  Rewrite.  » 
years  radio,  2  years  newspaper.  221 
married,  4F.  $350  monthly.  Box  18 
BROADCASTING.  

Administrative — Returning  veteran  wltlfl 
Navy  radio  technician  training  and  ex  J 
perience,  also  20  years  of  Banking  anqjl 
Accounting  experience,  including  7  year  |J 
as  a  Bank  Examiner  before  entering  th<  I 
service.  Locking  for  a  permanent  ad  I 
ministrative  position,  preferably  treas  I 
urer  or  comptroller,  with  a  broadcasting  1 
system  or  radio  and  electronic  manu  j 
facturer.  Box  19,  BROADCASTING. 

Announcer  —  Thoroughly  experienced  I 
now  employed  5  kw  station.  Excellen  I 
twelve  year  commendable  record.  Havi  I 
substantiated  reputation  as  conductor  I 
producer  of  Musical  Clock  and  Make  * 
believe  Ballroom  type  programs.  Family  j 
man,  age  36.  Desire  permanent  positiorf 
affording  good  remunerative  opportun-  I 
ity  with  normal  home  life.  Also,  gooc  1 
newscaster.  Replies  confidential.  Box  21  1 
BROADCASTING. 


Wanted  to  Buy 


250  Watt  FCC  approved  transmitter 
Give  full  particulars.  Box  897,  BROAD 
CASTING.  

Wanted  to  buy— 1000  and  5000  wati 
transmitting  equipment  for  cash.  Boj 
919,  BROADCASTING.  

1  kw  broadcast  transmitter  or  amplifier 
Box  923.  BROADCASTING.  

Wanted — Field  Meter,  state  make,  model 
age.  condition  and  price.  Box  993 
BROADCASTING.  

Light  portable  two-speed  playback  ma- 
chine. Best  condition.  M.  Belmont  Ver- 
Standig.  1001  15th  St.,  N.  W.,  Washing- 
ton, D.  C.   

Licensed  radio  engineer  desires  to  pur- 
chase interest  in  small  broadcast  sta- 
tion. Seamon,  Wiscasset,  Maine. 

Wanted  immediately — Studio  Console 
Western  Electric  23  Series  RCA  76B2  oi 
similar  type.  Wire  details  Centre  Broad- 
casters. State  College,  Pa. 


For  Sale 


For  sale— Western  Electric  353  E-l  1  kw! 
broadcast  transmitter  with  two  sets  of 
new  tubes,  spare  oscillator,  miscellane- 
ous spare  transformers,  retards  and  con- 
densers. Also,  Western  Electric  110A 
volume  limiting  amplifier,  Washington 
Institute  of  Technology  Phasemeter, 
various  parts  for  phasing  equipment  in- 
cluding 9  RF  ammeters.  Box  907, 
BROADCASTING.  

Broadcast  transmitters  available — (2) 
New  250  watt  Model  K-250  at  $3,000- 
each;  (1)  New  250  watt  Composite  at 
$3,000;  (2)  New  1000  watt  Model  K-1000- 
at  $6425  each;  (1)  Reconditioned  500 
watt  Western  Electric  $5000;  (1)  Recon- 
ditioned 1000  watt  De  Forest-Sylvania 
at  $5,500  each.  Filing  data  available.; 
Terms  50^  with  order,  balance  at  time 
of  shipment.  Transference  subject  to; 
any  Government  regulations.  Kluge 
Electronics  Company,  1031  North  Al- 
varado  Street,  Los  Angeles  26,  Califor- 
nia. Telephone  Exposition  1742. 


ANNOUNCER 
WANTED 

One  of  the  South's  greatest 
50,000  watt  stations  wants 
a  reliable,  intelligent,above- 
average  man — opportunities 
unlimited.  Basic  salary  and 
talent  fees. 


Write  Box  975,  BROADCASTING 


l: 


hREWS  TO  SET  IP 
USAF  RADIO  DEPT. 

LBERT  CREWS,  production  di- 
fector  of  NBC  in  Chicago  and  au- 
fior  of  Radio  Production  Directing 
sxtbook,  has  been  granted  a  seven- 
month  leave  of  ab- 
sence to  establish  a 
radio  department 
at  the  new  U.  S. 
Armed  Forces  In- 
stitute, Biarritz, 
France. 

Crews  will  be 
commi  ssioned  a 
major  and  is  to 
leave  New  York 
August  15.  In  ad- 
dition to  establishi- 
ng a  curriculum  of  radio  courses 
ir  the  new  GI  university,  he  will 
".pip  programming  of  Armed  Forces 
■;jadio  Service  station  at  Biarritz. 
:  He  resigned  as  head  of  the  De- 
-.irtment  of  Radio,  School  of  Speech 
1;  Northwestern  U.  in  1943  to  join 
"BC.  In  addition  to  his  duties  as 
Jroduction  director  he  was  co-direc- 
•  r  of  NBC-Northwestern  U.  Sum- 
mer Radio  Institute. 


KYA  Transfer  Filed 

PALO  ALTO  Radio  Station  Inc., 
licensee  of  KYA  San  Francisco, 
last  week  formally  filed  with  FCC 
application  for  transfer  of  control 
to  Dorothy  S.  Thackrey,  publisher 
of  the  New  York  Post  and  princi- 
pal owner  of  WLIB  Brooklyn 
[Broadcasting,  May  21].  Applica- 
tion for  companion  deal,  sale  of 
KMTR  Hollywood  to  Mrs.  Thack- 
rey, has  not  yet  been  received  by 
Commission.  Total  amount  involved 
is  about  $1,000,000. 


Mr.  Crews 


;  WHOM  Eye- Witness 

5HARLES  BALTIN,  program  di- 
ctor  of  WHOM  New  York,  inter- 
wed  survivers  and  eye-witnesses 
I  the  bomber  crash  into  the  Em- 
[jre  State  Bldg.,  using  a  record- 
;'aph  film  recorder  to  preserve  the 
■.terviews  for  broadcast  later  in 
-e  day. 


SUCCESSFUL 
STATION 
MANAGER 
AVAILABLE 

Former  station  owner  and  oper- 
ator in  metropolitan  market, 
with  a  most  successful  back- 
ground, is  available  imme- 
diately for  a  going  station  or 
one  that  is  being  built. 
He  has  an  excellent  record  of 
sound,  constructive  and  profit- 
making  management.  In  addi- 
tion to  radio  he  has  15  years 
of  executive  experience  in 
advertising  with  major  news- 
papers. 

He  can  furnish  the  finest  ref- 
erences as  to  ability  and 
character.  All  correspondence 
held  in  strict  confidence. 

BOX  990, 
BROADCASTING 


"GEARED  TO  AM-FM  EXPANSION' 
Kmdi*    Engineering  Contmllmult 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5.  D.  C 
District  1640 

(Sabj.  to  Gov't  Reg.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

reeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 
igh   Power  Tube  Specialists  Exclusively 


r  SOUND  EFFECT  RECORDS  N 

GENNETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  MICHELSON 

67  W.  44tb  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Constraetion 
Supervision   and   Business  Services 

for  Broadcast  Stations 
Munsey  Bldg.        Wataingtoa  4,  D.  C 
District  2292 


BUY 
WAR  BONDS 


^  WARREN  TRANSPORTATION  CO. 

*dbft*-    CONTINUES  OVER  WRRN  FOR  26  WEEKS 

,w  ^      THE  SHADOW 

Available  locally  on  transcription— see C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL  DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  BM**  Waatv,  D.  C. 


PAUL  GOOLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO 2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


ssnvice 

Exact  Measurement*  »  of  any  time 

RCA  COMMUNICATIONS.  INC 
§4  Broad  Street      New  York  4,  N.  V. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H  M 

clntosh 

Consulting  Radio 

Engineers 

710  14th  St.  N.W. 

ME.  4477 

Washington, 

D.  C. 

Tel.  Bridgeport  7-2465 

Qato  IV.  Key 

Consuffing  Radio  Engineer 
Hilltop  Drive)  Stratford,  Coo*. 


HERBERT  L.WILSON 

and  associates 
Consulting  radio  Engineers 
am  fm  television  Facsimile 
tore  Vermont  Ave.,  n.wl,  Washington  9, 0.C. 

NATIONAL  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  Sl  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Pros*  Bldg.        Dl.  12*5 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultant; 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Internationa:  Building,  Washington,  D.  O. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Call* 

1 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.   •    Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washlnoton  3,  D.  C. 
Decatur  1234 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  821 S 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
★     ★  ★ 

Nat"!  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  58»0 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH..  D.  C- 
1319  F  STREET  N.  W.        DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  N.E. 
Atlanta,  Ga.      ATwooc*  3328 


GOMER   L.  DAVIES 

Consulting  Radio  Engineer 
P.O.  Box  71  Warfield  9089 

College  Park,  Md. 


People 


At  Deadline ... 


41,500,000  HEAR 
TRUMAN  POTSDAM  TALK 

PRESIDENT  TRUMAN'S  Thursday  night 
broadcast  report  of  the  atomic  bomb  and  the 
Potsdam  conference  was  heard  by  an  audience 
of  41,500,000  adults,  according  to  a  survey 
made  for  CBS  by  C.  E.  Hooper  Inc.,  which 
gave  the  President  a  rating  of  54.1. 

The  President's  first  address  to  a  joint  ses- 
sion of  Congress  after  assuming  office  follow- 
ing the  death  of  President  Roosevelt,  had  a  32 
rating.  His  V-E  Day  broadcast  set  a  new  day- 
time high  with  a  rating  of  64.1.  On  April  17, 
his  address  to  the  armed  forces  rated  53.6. 
Opening  the  San  Francisco  conference,  his 
speech  rated  41.2;  his  conference  closing  ses- 
sion address  rated  27.3;  his  May  21  address 
in  presenting  the  Congressional  Medal  of 
Honor  to  T/Sgt.  J.  W.  Lindsey  rated  20.6. 

Closed  Circuit 

{Continued  from  page  4) 

munications  &  Transportation  Dept.  Comdr. 
T.  A.  M.  Craven,  Cowles  vice-president  and 
former  Commissioner,  has  been  mentioned 
often  on  Capitol  Hill  as  the  likely  administra- 
tor should  such  a  plan  evolve. 

NETWORKS  STILL  are  not  happy  about  the 
pool  plan  for  Presidential  journeys.  Most  be- 
lieve each  network  should  have  a  man  on  the 
assignment,  rather  than  being  represented  by 
a  competitor.  News  services  each  have  own 
men.  Most  outspoken  is  A.  A.  (Abe)  Schechter 
of  MBS  whose  man,  William  Hillman,  won  the 
toss  for  Potsdam  trip  as  well  as  the  Presi- 
dent's journey  to  San  Francisco. 

WORD  AROUND  WASHINGTON:  That 
White  House,  in  arranging  President  Truman's 
radio  talk  last  Thursday,  cleared  time  with 
only  one  network  without  consulting  others 
directly.  The  three  blind  mice  had  to  skip 
quickly  to  adjust  their  schedules. 

UNLESS  CONGRESS  gives  the  nod,  Charles 
A.  Siepmann  and  Eleanor  Bontecou,  plus  couple 
of  statisticians,  may  have  difficulty  collecting 
salaries  from  FCC.  After  Commission  hired 
the  former  BBC  program  executive  and  erst- 
while employe  of  Justice  Hugo  Black  [Broad- 
casting, July  30,  Aug.  6],  it  developed  that 
in  the  1946  fiscal  year  budget  there  was  no 
provision  under  which  the  "experts"  could  be 
paid. 

ADD  to  worries  of  FCC :  Private  industry  is 
angling  for  several  top  attorneys  and  engi- 
neers, now  on  Commission  staff.  Salary  offers 
reported  tempting  and  while  Government  em- 
ployes feel  honor-bound  to  stick  until  released, 
a  general  exodus  of  top-flight  aides  may 
come.  That's  why  Chairman  Porter  has  efficien- 
cy experts  quietly  surveying  legal  and 
engineering  departments  with  view  to  reclassi- 
fying some  jobs  Civil  Service-wise  to  get  more 
money  for  his  people. 

LOOK  for  Byron  Price,  competent  Director 
of  Censorship,  to  be  first  War  Agency  head 
to  hand  President  Truman  his  resignation 
come  V-J  Day.  Mr.  Price  has  indicated  that 
the  moment  the  war  ends  officially  his  work  is 
done  and  his  office  will  be  closed. 


CREUTZ  NAMED  ASSISTANT 
DIRECTOR  OF  PRODUCTION 

JOHN  CREUTZ,  chief  of  the  Domestic  and 
Foreign  Branch,  WPB  Radio  and  Radar  Divi- 
sion, since  June  1944,  was  last  week  named 
assistant  director  of  the  division  in  charge 
of  production.  He  has  been  with  WPB  since 
December  1942  and  previously  served  the  in- 
dustry as  a  radio  engineer  and  consultant. 

Henry  B.  Esterly,  former  assistant  chief 
of  the  Domestic  and  Foreign  Branch,  succeeds 
Mr.  Creutz  as  chief  of  the  branch.  Mr.  Esterly 
was  in  the  distribution  end  of  the  radio  in- 
dustry previous  to  joining  the  division  in  Sep- 
tember 1943. 

Both  appointments  are  part  of  a  stream- 
lining of  the  division  designed  to  aid  the  in- 
dustry "in  an  orderly  reconversion  to  civilian 
production  when  military  requirements  have 
been  met",  according  to  Melvin  E.  Karns,  re- 
cently named  director  of  the  division. 

SPOT  AUTHORIZATIONS 
MAINLY  FOR  HOME  SETS 

FIRST  SPOT  authorizations  for  civilian  elec- 
ti-onic  equipment,  issued  Friday  by  the  WPB 
Radio  &  Radar  Division,  totaled  approximately 
$400,000.  All  but  about  $60,000  was  for  home 
radio  sets.  Authorizations  went  to  General 
Television  &  Radio  Corp.,  Chicago;  Electronics 
Corp.  of  America,  New  York ;  Kemp  Equip- 
ment Co.,  Rochester,  N.  Y.;  and  Templeton 
Radio  Mfg.  Corp.,  New  London,  Conn.  Re- 
maining authorizations  were  for  amplifiers 
and  test  equipment. 

John  Creutz,  new  Assistant  Director  for 
Production,  explained  that  authorizations  are 
granted  on  basis  of  component  production  ca- 
pacity in  excess  of  that  required  for  military 
orders  and  after  manpower  clearance.  Au- 
thorizations may  be  cancelled  if  it  is  found 
that  civilian  production  interferes  with  mili- 
tary deliveries. 

NEWSPAPERS  SEEK  FM 

COPLEY  PRESS  Inc.,  publishers  of  Elgin 
Courier-News,  Aurora  Beacon-News  and 
Joliet  Herald-News  (Illinois)  last  week  filed 
applications  with  FCC  for  FM  stations  in 
each  of  three  newspaper  cities.  (For  details 
see  Actions  of  FCC,  page  74). 

CBS  HONORS  REPORTERS 

THREE  CBS  war  correspondents  lately  back 
from  fighting  fronts,  William  J.  Dunn  from 
Pacific  Theater,  Larry  LeSueur  and  Charles 
Shaw  from  ETO,  will  be  guests  of  honor  at 
a  news  luncheon  to  be  given  by  CBS  Tuesday 
Aug.  14  at  the  Waldorf-Astoria,  New  York. 


SAW  ATOM  BOMBING 

NBC's  Robert  Shaplen  came  in  short- 
wave from  Okinawa  with  what  is  thought 
to  be  the  first  eyewitness  story  of  dam- 
age done  to  Nagasaki  by  the  atom  bomb- 
ing on  Aug.  9.  He  said,  "It  looked  like  a 
volcano  in  the  process  of  eruption." 


JAMES  J.  FINN,  former  president  of  h! 
own  publishing  firm,  has  joined  Shappe-Wile 
Inc.,  New  York,  as  vice-president  and  wi 
supervise  merchandising  and  public  relation 
for  all  industrial  accounts  of  the  agency. 

ELLIS  TRAVERS,  manager  of  Chicago  offic 
of  Roy  S.  Durstins  Inc.,  has  been  elected  vie< 
president  of  the  agency.  He  was  formerly  via 
president  and  Detroit  manager  of  Ruthrau 
&  Ryan. 

HENRY  A.  STAMBAUGH,  formerly  c 
WSPD  WTOL  WLOK  and  WXYZ  now  wit 
announcing  staff  of  WAGA  Atlanta. 

HOWARD  VAN  JEPMOND,  previously  asso 
ciated  with  the  engineering  staff  of  WJJ; 
Chicago,  has  rejoined  the  station. 

CPL.  WILLARD  BUTLER,  former  NBC  spc; 
salesman  in  New  York  and  McCann-Erickso 
(N.  Y.)  timebuyer,  is  now  stationed  nean 
Rheims,  France,  with  the  999th  Signal  Serv 
ice  Co. 

JOHN  H.  FERN,  for  three  years  newswritt 
with  NBC,  night  news  editor  of  WMA1 
WENR  Chicago  and  on  the  news  staff  c 
WTAM  Cleveland  and  KOA  Denver,  recent! 
released  as  public  relations  officer  for  the  7t 
Fighter  Command,  has  been  appointed  assis 
ant  editor  of  Mutual's  newsroom  in  San  Frar 
cisco. 

JOHN  HOPKINSON,  formerly  associate 
with  Bob  Conn  Assoc.,  WJJD  and  WIND  Ch 
cago,  has  joined  Associated  Broadcastin 
Corp.  in  charge  of  Chicago  sales.  Present  plar 
call  for  headquarters  in  the  Carbon  and  Ca] 
bide  Bldg. 

MARGARET  THOMAS,  former  continuit 
chief  of  WSRR  Stamford,  Conn.,  on  Aug.  1 
was  to  take  over  Women's  Radio  Bazaar  o 
WTIC  Hartford. 

M.  L.  MUHLEMAN,  former  editor  and  pul 
lisher  of  Radio,  engineering  magazine,  he 
joined  the  editorial  staff  of  trade  and  tecl 
nical  division,  J.  Walter  Thompson  Co.,  Ne" 
York. 

ROBERT  McCORMICK,  NBC's  news  chief  £ 
Guam  where  he  was  attached  to  Fleet  Ac 
miral  Nimitz's  headquarters,  was  in  San  Frai 
cisco  last  wreek  en  route  East  for  news  assigi 
ment  with  the  network's  Washington  burea" 

LUELLA  HOSKINS,  acting  chief  of  the  OTC  I 
Radio  Section,  Cairo,  Egypt,  returned  to  Ne  II 
York  last  week. 

HELEN  MEKEUS,  for  nine  years  head  <  I 
KRNT  Des  Moines  transcription  departmen  I 
is  new  traffic  manager,  succeeding  Jean  Grag;  I 
who  resigned  after  17  years  with  Cowles  o  1 
ganization  to  be  married. 

F.  K.  HALSEY  DIES 

FREDERICK  KEMPSHALL  HALSEY,  a  I 
sociated  with  the  Wendell  P.  Colton  Ad  l 
Agency,  New  York,  died  Thursday  in  Hil  j 
side,  N.  J.  He  was  48.  A  descendant  of  Thomf  I 
Halsey,  who  settled  on  Long  Island  in  165  I 
he  was  a  reporter  on  the  Elizabeth  Dait  I 
Journal,  later  heading  his  own  advertisin  g 
agency  in  Elizabeth.  During  the  first  Wori  I 
War  he  served  in  the  naval  air  service.  Ejl 
leaves  his  widow  and  daughter. 
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•  ADVERTISING   MUST   PACE  PROGRESS 


Arrow  ads  ,/(? 
made  men  <3w 


Advertisements    like    this    1907  Cluett- 

/Peabody  poster  did  more  than  just  sell 
Arrow  Collars.  They  made  American  men 
style-conscious,  and  set  the  stage  for  to- 
day's vast  male  fashion  industry. 


m  The  DISTRIBUTION  DECADE 

Advertising  Must  Again  Accelerate  Sales  By  Selling  Style! 


It  has  always  been  one  of  advertising's  impor- 
tant functions  to  raise  the  "bare  necessities"  of 
life  above  the  levels  of  mere  utility,  and  to  create 
accelerated  turnover  and  volume  by  creating  in- 
creased desirability  for  variety  through  style. 

In  the  Distribution  Decade  ahead,  to  develop 
the  augmented  sales  volume  that  must  materialize 
in  order  to  achieve  full  employment,  not  only  of 
manpower,  but  also  of  production  and  capital, 


advertising  must  again  perform  this  function.  It 
will  take  the  combined  planning,  ingenuity  and 
genius  of  the  best  minds  in  marketing,  merchan- 
dising and  advertising  to  do  the  job. 

Alert  advertising  men  are  working  on  these 
plans,  now!  Here  at  WLW,  we  are  giving  serious 
thought  to  the  best  ways  and  means  of  stepping 
up  Distribution  in  the  four-state  market  that  is 
WLW-land. 


With  the  new  RCA  lifeboat  radio,  shipwrecks  need  no  longer  take  a  terrible  toll  of  lives. 


A  two-way  radiophone — for  lifeboats f 


Here's  when  a  telephone  comes  in  rather  handy 
. . .  when  you  can  "get  your  party"  and  hear 
"We'll  pick  you  up  in  a  couple  of  hours!" 

With  the  new  RCA  compact  lifeboat  radio, 
that's  exactly  what  happens.  A  kite,  or  a  balloon, 
takes  the  antenna  up  as  high  as  300  feet. 

Turn  the  crank  and  out  goes  an  SOS  — along 
with  a  direction-finder  beam  so  shore  stations 
can  figure  your  exact  location. 

But  even  more  amazing,  shipwrecked  mariners 
can  actually  talk  with  the  men  on  their  way  to 
the  rescue.  Moreover,  they  can  get  in  touch 
with  ships,  airplanes,  and  that  wonderful  place 


called  "land"— even  if  they're  1000  miles  away! 

Endless  research,  such  as  went  into  develop- 
ing this  lifeboat  radio,  goes  into  everything  that 
is  made  by  RCA. 

And  when  you  buy  an  RCA  Victor  radio,  or 
television  set  or  Victrola,  you  enjoy  a  unique 
pride  of  ownership  in  knowing  that  you  possess 
one  of  the  finest  instruments  of  its  kind  that  sci- 
ence has  achieved. 

Radio  Corporation  of  America,  RCA  Building, 
Radio  City,  New  York  20. 

Listen  to  The  RCA  Show,  Sundays,  4:30  P.  M.: 
E.  W.  T.,  over  the  NBC  Network. 


Joseph  McDonald  and  Donald  Kolb 

(holding  balloon)  are  the  Radiomarine) 
engineers  who  developed  and  perfected  J 
this  lifeboat  radio.  Here  is  the  balloon  r 
that  is  inflated  with  helium— sending  up  - 
the  antenna.  At  left  is  the  "miniature, 
broadcasting  station"  and  "telephone.  I 
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a  moment, 


******* 


Mr.  Adams,  please? 


in  its  sometimes  slow,  but  usually  intent,  way, 
WOR  finally  got  around  to  reading  Samuel  Hop- 
kins Adams'  delightful  biography  of  Alexander 
Woollcott,  "A.  Woollcott— His  Life  and  His  World." 

WOR  is  not  a  critic,  and,  even  if  it  were,  it 
would  hesitate  to  add  its  one  plaudit  to  the  hundreds 
that  Mr.  Adams'  book  has  received.  Rut  WOR  is 
kind  of  proud,  and  it  would  like  to  take  Mr.  Adams 
pleasantly  to  task  for  a  statement  made  on  page  1 52. 

Writes  Mr.  Adams,  "He  (A.  Woollcott)  made 
his  debut  with  the  Mutual  Rroadcasting  System,  on 
station  WOR,  in  September  1929  .  .  .  WOR  was  a 
pioneering  outfit,  willing  to  take  chances  in  explo- 
ration of  the  developing  entertainment  field." 

Why,  Mr.  Adams,  dear  sir,  please!  That  past 
tense!  "WOR  was  a  pioneering  outfit  in  the  enter- 
tainment field  ..."  Why,  Mr.  Adams,  WOR  is  a 
pioneer,  and  has  been  for  years  more  than  two 
decades. 

It  is  —  and  was— WOR's  pioneering  in  house- 
hold help  shows;  i.e.,  Ressie  Reatty,  Martha  Deane, 
et  al.,  that  focused  a  bright  light  on  a  field  of  radio 
showmanship  that  has  long  been  nationally  lumi- 
nous. It  was — and  is — WOR's  shrewd  and  generous 
development  of  total  radio  news  coverage  that  has, 
partially,  made  it  the  great  American  station  that  it 
is.  It  was — and  is — WOR's  unerring  ability  to  spot 
talent  like  A.  Woollcott,  Morton  Gould,  Richard 
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Huey,  Sunny  Skylar  and  many  others  that  has 
helped  it  build  one  of  the  strongest  and  most  listen- 
able  programming  schedules  in  modern  American 
radio. 

note — to  agencymen  and  sponsors:  If  you  would 
like  to  take  advantage  of  the  advice  of  people 
who  make  a  habit  of  consistently  picking  shows 
and  talent  that  arouse  local  and  national  acclaim 
— on  both  sides  of  dealers'  counters — simply  call 
PE  6-8600,  or  write  .  .  . 


that  power-full 


station 


WOR 


at  1440  Broadtvay,  in  Nciv  York 


MUTUAL 


Nine-year-old  Roger  has  been  driving 
the  tractor  for  his  father,  because  help 
is  difficult  to  obtain  and  production 
must  be  maintained.  Mr.  Fields  has  just 
one  hired  hand;  farms  277  acres,  grinds 
feed,  milks  24  cows,  and  finds  time  for 
custom  combining  and  cornpicking  on 
nearby  acreages. 

The  Fields  family,  old  friends  of  WLS.  Mr. 
Fields  is  at  left,  by  one  of  the  two  radios. 
On  the  radio  is  the  cup  given  Mr.  Fields 
for  top  alfalfa  production.  On  the  floor  is 
9-year-old  Roger;  standing,  1  1 -year-old 
Shirley  (now  in  4-H  club).  On  the  daven- 
port are  Sandra,  7;  John,  3;  Mrs.  Fields; 
and  4-year-old  Richard. 


Silo,  big  dairy  barn,  and  electrically  cooled  milkhouse  show  in  this 
view  of  part  of  the  Fields  farm  near  Kewanno,  Fulton  County,  Indiana. 

@no4A  Section 

OF  YOUR  MIDWEST  MARKET 


THE  FIELDS  FAMILY  OF  FULTON  COUNTY- PROSPECTS  FOR  YOUR  PRODUCT 


THE  FIELDS  of  Fulton  County,  Indiana;  Cecil, 
Lula  Mae,  and  five  healthy  youngsters;  are  a  mod- 
ern family.  Their  standard  living  equipment  includes 
electricity,  refrigeration,  car,  tractor,  telephone,  and 
two  radios. 

Farming  277  rich,  Indiana  acres,  Cecil  Fields  has 
received  the  Kiwanis  cup  for  the  county's  best  al- 
falfa production  three  years  straight.  Fifty  fine  Hol- 
stein  cattle,  electrically  cooled  milkhouse,  White 
Rock  Poultry  flock,  herd  of  hogs,  Farm  Bureau 
membership,  daughter  Shirley's  4-H  work:  these 
show  the  quality  farm  life  the  Fields  enjoy;  the 
substantial  market  WLS  listening  friends  make  for 
your  product. 

To  the  Fields  family,  WLS  is  part  of  daily  living; 
hearing  the  station  since  1926,  they  have  come  to 


depend  on  Dinnerbell's  information  and  entertain- 
ment, the  news  and  weather  provided  by  Julian 
Bentley,  Ervin  Lewis  and  Gil  Hix.  They  see  WLS 
entertainers  annually  at  their  county  4-H  Fair.  Mrs. 
Fields  tunes  in  Martha  and  Helen  of  WLS  Feature 
Foods;  the  whole  family  enjoys  the  WLS  National 
Barn  Dance. 

Since  1924,  WLS  has  worked  for  Midwest  American 
families  like  the  Fields.  Our  million  letters  a  year 
indicates  both  the  size  of  this  audience  and  the 
response  our  friendly  service  brings.  To  profit  from 
this  responsive  four-state  audience,  use  WLS.  Any 
John  Blair  man  can  give  you  more  facts  about  WLS, 
its  audience  of  old  friends,  and  established  programs 
now  available. 


690  KILOCYCLES 
50,000  WATTS 
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WpEN  brings  philadelphians  "robin  hood  dell 


*  -  f 


•  Music  in  picturesque  Robin  Hood  Dell  is  a  summer- 
time habit  with  Philadelphians.  Thousands  crowd 
this  open-air  concert  hall  at  every  performance  to 
hear  symphonies,  light  classics,  popular  singers. 
And  this  summer,  thousands  more  have  listened 
over  WPEN. 

•  These  concerts  are  only  one  of  the  new  programs 
offered  by  WPEN  since  The  Evening  Bulletin, 


America's  largest  evening  newspaper,  took  over 
the  ownership  and  operation.  Like  the  Robin  Hood 
Dell  music,  other  new  programs  have  a  distinctive 
appeal  to  listeners  in  the  Philadelphia  area. 
•  WPEN  newscasts  have  won  wide  popularity. 
They're  on  the  air  every  hour  on  the  hour  —  direct 
from  The  Evening  Bulletin  news-rooms.  Philadel- 
phians count  on  them. 


950 

Wpen..  •  the  Station  for  Philadelphians 
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Closed  Circuit 


WINSTON  CHURCHILL  said  in  a  Commons 
speech  the  other  day  that  several  issues  re- 
mained unresolved  after  Potsdam.  Don't  be  sur- 
prised to  learn  that  one  of  them  concerns 
categorizing  radio,  with  the  press,  as  "free". 
There  are  those  who  consider  radio  purely  an 
instrument  of  the  state— and  we  don't  mean 
England. 

NAVY  had  about  completed  magnificent  broad- 
cast setup  for  coverage  of  projected  Japan 
invasion.  Two  battleships,  Iowa  and  Missouri, 
had  special  broadcast  rooms  15x15  feet,  in- 
cluding 3%  kw  transmitters  and  latest  input 
equipment.  Four  command  ships  were  com- 
pletely equipped  for  broadcasts  to  U.  S.,  and 
three  other  vessels  with  broadcast,  press  and 
radiophoto  facilities  were  to  house  and  feed  50 
correspondents  each.  New  weatherized  jeeps, 
one  to  a  ship,  were  to  land  on  the  beaches.  They 
have  FM  equipment  to  reach  ship  transmitters, 
a  lot  of  new  portable  stuff  was  to  be  used. 

EDWARD  R.  MURROW,  CBS  European  chief 
and  "unofficial  ambassador  to  England",  in 
November  is  slated  for  three-month  inspection 
tour  of  Pacific  theater.  Plans  beyond  that  are 
unknown  but  he  is  not  expected  to  return  to 
Europe,  being  slated  for  international  broad- 
casting executive  post.  Trip  would  give  him 
worldwide  radio  perspective. 

LONG-AWAITED  plans  for  peacetime  con- 
struction and  operation  of  stations  should  come 
out  of  FCC  this  week.  FM  Rules  and  Regula- 
tions expected  within  a  month.  These  and  other 
reconversion  matters  such  as  FM,  television  and 
facsimile  may  keep  Commissioner  E.  K.  Jett 
from  going  to  Rio  conference  Sept.  3.  Commis- 
sioner Ray  C.  Wakefield  likely  to  take  his  place. 

LOOK  for  immediate  repeal  of  war  time  by 
Congress  when  it  convenes  Sept.  4  instead  of 
waiting  for  the  automatic  "six  months  after" 
suspension.  Congress  can  abolish  war  time  by 
concurrent  resolution  and  pressure  for  stand- 
ard time  has  been  growing.  Meantime  stations 
are  replacing  "war  time"  designation  in  time 
signals  by  "peace  time".  Among  the  first: 
WNAX  Yankton,  S.  D.,  WHBC  Canton,  O., 
and  WHP  Harrisburg,  Pa.,  all  starting  "peace 
time"  announcements  immediately  after  sur- 
render. 

MR.  PRICE,  incidentally,  will  take  a  long  vaca- 
tion after  he  closes  the  books  finally  at  OOC. 
Latter  still  exists  as  a  government  agency  but, 
as  its  director  says,  "we  are  now  in  the  waste 
paper  and  second  hand  furniture  business". 

ALTHOUGH  CENSORSHIP  was  concluded  last 
week  by  Byron  Price,  director,  John  E.  Fetzer, 
assistant  director  in  charge  of  broadcasting 
and  now  traveling  in  Europe  with  a  group  of 
fellow  radio  men,  is  not  out  of  a  job.  He  has 
one  assignment  to  complete  upon  his  return, 
his  boss  says.  That's  probably  the  task  of  writ- 
ing history  of  radio's  voluntary  censorship  for 
the  Archives. 

ABE  SCHECHTER  and  his  staff  apparently 
(Continued  on  page  90) 
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Sept.  3:  Inter-American   Radio  Conference, 

Rio  de  Janeiro. 
Sept.  11-12:  First  meeting,  new  NAB  Sales 

Managers  Executive  Committee,  Waldorf 

Astoria,  New  York. 
Sept.  19:  Hearing  before  FCC,  sale  of  WINS 

New  York  by  Hearst  Radio  to  Crosley  Corp. 
Oct.  1-2:  NAB  Board  meeting,  Washington, 

and  inauguration  of  new  President  Justin 

Miller. 

Oct.  23:  Clear  channel  hearings  before  FCC, 
Washington. 

Bulletins 

JOHN  WHITMORE  resigned  Friday  as  MBS 
news  director  to  join  Associated  Broadcasting 
Corp.,  fifth  coast  -  to  -  coast  network  opening 
September  16.  As  eastern  manager  he  will 
headquarter  in  New  York  and  have  charge  of 
all  network's  eastern  activities,  coordinating 
them  with  headquarters  in  Grand  Rapids.  Ed 
Pancoast,  formerly  on  sales  staff  of  WINS 
New  York,  named  sales  manager  of  Associated, 
operating  from  New  York.  Both  appointments 
effective  Aug.  20. 

NEWS  operation  of  American  "will  be  adapted 
to  the  changing  times,"  Robert  E.  Kintner, 
vice-president,  said  Friday  in  memo  to  net- 
work's news  and  special  events  staff.  More 
emphasis  will  be  placed  on  domestic  news,  with 
on-the-spot  reporting  by  network's  own  men. 
American  will  continue  its  thorough  coverage 
of  Washington  and  will  maintain  its  overseas 
staff,  with  "personnel  skilled  in  both  political 
analysis  and  general  reporting.  Besides  giving 
the  news  accurately  and  swiftly,  we  must 
continue  our  careful  interpretations  of  the 
meaning  of  events,"  the  memo  concluded. 

CAB  RECOGNIZES  AGENCIES 

FORTY-NINE  agencies,  a  record  number,  have 
been  enfranchised  by  Canadian  Assn.  of  Broad- 
casters for  fiscal  year  ending  May  31,  1946. 
Nine  agencies  have  parent  offices  in  the  United 
States:  Atherton  &  Currier,  Dancer-Fitzger- 
ald-Sample, D'Arcy  Adv.,  Ellis  Adv.  Co.,  Er- 
win,  Wasey  of  Canada,  Kenyon  &  Eckhardt, 
Ruthrauff  *&  Ryan,  J.  Walter  Thompson  Co., 
Young  &  Rubicam. 

CROSLEY  CANCELLATIONS 

WAR  contracts  totaling  $35,000,000  with 
Crosley  Corp.  were  cancelled  by  War  Dept., 
Army  Air  Forces  and  Navy.  Employes  were 
told  to  work  Friday  but  company  indicated 
cancellations  eventually  would  cause  layoffs. 

STROMBERG  NEEDS  3  MONTHS 

CIVILIAN  production  is  now  possible  due  to 
war  cancellations,  according  to  Lee  McCanne, 
Stromberg-Carlson  v-p  and  general  manager. 
Though  time  is  uncertain,  he  estimates  com- 
pany needs  three  months  to  get  into  full  pro- 
duction of  radios. 


Business  Briefly 

PABST  BRINGS  KAYE  •  Pabst  Sales  Co., 
Chicago  (beer)  brings  Danny  Kaye  Show  to 
air  Sept.  28,  10:30-11  p.m.  on  CBS.  After  first 
broadcast  comedian  leaves  on  six-week  USO 
overseas  tour,  guest  stars  substituting.  Good- 
man Ace  will  write  Kaye  series.  Agency,  War- 
wick &  Legler,  N.  Y. 

THRILLER  RETURNS  •  Thomas  J.  Lipton 
Inc.,  Hoboken,  N.  J.  comes  back  Aug.  28  with 
Inner  Sanctum  on  142  CBS  stations,  Tuesday, 
9-9:30  p.m.  Agency,  Young  &  Rubicam,  N.  Y. 

BENRUS  IN  BOSTON  •  Benrus  Watch  Co., 
New  York,  starts  sponsorship  Sept.  3  of  new 
five-weekly  five-minute  show,  6:40-45  p.m.  on 
WEEI  Boston,  featuring  Lt.  Charles  J.  Ashley, 
former  WEEI  night  news  editor  recently  re- 
leased from  the  Navy.  Local  names  in  the  news 
will  be  highlighted.  Contract  for  52  weeks 
placed  through  Radio  Sales,  N.  Y.,  by  Young 
&  Rubicam,  New  York. 

NAMES  RIDGWAY  •  Ph.  H.  Postel  Milling  I 
Co.,  Mascoutah,  111.,  appoints  Ridgway  Co.,  St  I 
Louis,  as  agency.  Will  use  radio  in  South  foil 
Postel's  Elegant  flour. 

CANDY  ACCOUNT  •  Confections  Inc.,  Chi  I 
cago  (Snacks)  moves  account  from  Paul  Gram! 
Adv.,  Chicago,  to  Olian  Adv.,  Chicago,  effec  I 
tive  Sept.  1. 

TRACTOR  BUSINESS  •  Harry  Fergusoi 
Inc.,  Dearborn,  Mich.  (Ford-Ferguson  trac 
tors),  plans  39-week  spot  campaign  starting 
about  Oct.  1  through  Fuller  &  Smith  &  Ross 
Cleveland. 

'WE  THE  PEOPLE'  FIRST; 

BIG  AUDIENCE  FOR  BIG  NEWS 

WE  THE  PEOPLE,  with  12.5  rating,  was  mos 
popular  network  commercial  program  firs 
week  in  August,  according  to  Aug.  15  repor 
of  C.  E.  Hooper  Inc.  on  nighttime  network  lis 
tening.  Dr.  I.  Q.  was  second  with  an  11.8,  Tak 
It  or  Leave  It  third  with  11.5.  Remainder  of  th 
first  15:  Man  Called  X  11.1;  Mr.  District  At 
torney  10.4;  Vox  Pop  10.4;  Crime  Doctor  10.0 
Substitute  for  Winchell  9.9;  Phil  Harris  9.8 
Your  Hit  Parade  9.6;  Gabriel  Heatter  9.5 
Screen  Guild  Players  9.4;  Lowell  Thomas  9.0 
Jack  Haley  8.8;  Dr.  Christian  8.8;  Can  Yo 
Top  This  8.8;  Buelah  Show  8.8. 

Figures  on  daytime  listening  for  week  prt 
ceding  official  announcement  of  Japanese  sui 
render,  compared  with  comparable  weekdays  i 
July,  released  Friday  by  Hooper,  show  effec 
of  important  news  on  listening.  On  Tuesday 
Aug.  14  sets-in-use  averaged  34.8  between 
a.m.  and  6  p.m.  compared  to  12.9  Tuesda 
July  10.  Previous  Wednesday,  Aug.  8,  whe 
Russia  declared  war  on  Japan,  showed  averag 
daytime  sets-in-use  of  14.7,  compared  wit 
13.3  Wednesday,  July  11.  Thursday,  Aug.  ! 
had  average  daytime  sets-in-use  average  ( 
27.5,  compared  to  12.8  for  July  13. 

NBC  SURRENDER  COST 

CANCELLATIONS  for  NBC  network  ar 
O&O  stations  and  talent  rebates  were  est 
mated  Friday  to  have  cost  the  network  $200 
000,  including  the  Sunday  Day  of  Prayer.  | 
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Max  Jordan,  from  Berne,  Switzerland— 4:1 8  p.m.,  Tuesday,  August  14,  1945 

"Within  approximately  two  hours  from  now  the  White  House  in  Washington  will  have  the 
complete  transcribed  facts  of  the  Japanese  reply  to  the  last  message  of  the  Allies  in  relation 
to  their  demand  of  unconditional  surrender  .  .  .  the  general  impression  in  Diplomatic 
Quarters  (is)  that  Japan  has  accepted  the  terms  of  the  Allies  in  principle,  and  that  the 
war  is  over." 


These  historic  words  of  NBC's  Max  Jordan  scooped  the  world's 
Press  and  Radio  with  a  clear-cut  "beat"  on  the  most  important, 
most  eagerly  awaited  news  story  of  modern  times.  It  was  Max 
Jordan,  too,  who  scooped  Press  and  Radio  before  the  war  began 
with  news  of  the  "Peace  in  Our  Time"  Munich  Pact. 

This  kind  of  reporting  .  .  .  plus  NBC's  reliable  day-to-day  coverage 
— is  what  audiences  have  come  to  expect,  and  why,  when  great 
events  are  pending,  they  tune  first  to  NBC,  "America's  Number  1 
Network"  .  .  .  for  NEWS.  too. 


SPECIAL  CAB  81 -CITY  REPORT 
FRIDAY,  AUGUST  10 

Here's  the  first  available  record  of  how  America 
followed  the  news  after  the  first  electrifying 
flash  of  Domei  .  .  .  Japan's  willingness  to 
surrender : 

IN  THE  MORNING  (9  TO  12  A.M.) 

NBC.  with  an  average  rating  of  8.2,  had  a  67% 
greater  audience  than  any  other  network. 

IN  THE  AFTERNOON  (12  TO  6  P.M.) 

NBC.  with  an  average  rating  of  6.8.  had  a  58% 
greater  audience  than  any  other  network. 

IN  THE  EVENING  (6  TO  10:30  P.M.) 

NBC.  with  an  average  rating  of  8.4,  had  a  42% 
greater  audience  than  anv  other  network. 
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An  Acknowledgment 


The  Mutual  Broadcasting  System  and  its  affil- 
iated stations  — 274  stations  — from  coast  to 
coast,  at  this  time  pause  to  say  "thank  you"  to 
the  many  men  and  women  who  made  these 
broadcasts  possible.  Broadcasts  which  started 
on  December  7,  1941  and  which  reached  a 
climax  tonight  at  7:00  EM.  when  Mutual 
proudly  flashed  the  first  word  of  President 
Truman's  surrender  statement. 

We  intrude  on  your  time— you  the  listener 
—to  tell  you  that  thousands  of  American  men 
and  women,  each  with  his  or  her  particular 
job,  played  an  important  part  in  bringing  to 
your  radio  set  the  biggest  news  in  the  history 
of  the  world. 

Engineers,  announcers,  technicians,  musi- 
cians, producers,  actors,  writers,  newsmen  in 
every  station  across  the  land  all  filled  impor- 
tant roles  in  bringing  you  the  news  quickly, 
accurately,  continuously.  Our  commentators, 
reporters,  war  correspondents  all  were  part 
of  this  vast  organization  geared  to  bring 
American  listeners  their  prize  heritage— free 
and  unbiased  news.  In  fact,  two  of  Mutual's 
war  correspondents  paid  the  supreme  sacri- 
fice on  the  field  of  battle  in  their  jobs  of 
reporting  to  you— the  listener. 

This  tremendous  task  of  world  news  cover- 
age, culminating  in  the  surrender  of  the  Jap- 
anese empire,  would  not  be  possible  if  all 
those  associated  with  our  industry  did  not 
participate,  gladly  and  willingly.  To  our  asso- 


As  broadcast  by  and  over  Mutual 
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ciated  stations,  our  sponsors,  our  employees, 
we  value  your  cooperation  highly. 

Mutual  gratefully  acknowledges  the  coop- 
eration of  the  vast  news  services— the  Asso- 
ciated Press,  International  News  Service  and 
the  United  Press.  Without  the  cooperation  of 
the  foreign  broadcasting  systems,  no  overseas 
reports  would  have  been  possible.  To  the 
British  Broadcasting  Corporation,  Radio 
Chungking,  Radio  Moscow,  Radio  France, 
and  Swedish  Radio,  we  say  "thank  you". 
Without  the  cooperation  of  the  Army  Signal 
Corps  and  Navy  Communications,  few  broad- 
casts would  have  been  possible  from  the 
scene  of  battle.  And  it  is  through  these  same 
agencies  that  we  hope  to  bring  you  the  broad- 
cast of  the  actual  surrender  when  General 
MacArthur  assumes  command  over  occupa- 
tion troops  in  Japan. 

There  are  other  organizations  too  numer- 
ous to  mention  who  helped  with  the  daily  job 
of  broadcasting.  The  men  and  women  of  the 
A.T.&T.,  RCA,  Press  Wireless,  Mackay  Radio 
—  all  were  important  parts  of  our  vast  far- 
flung  coverage.  To  all  these  people,  directly 
or  indirectly  connected  with  broadcasting,  we 
say  "Thanks  for  making  our  jobs  easier." 

The  war  has  been  with  us  almost  four 
years.  We  are  sorry  we  had  to  wait  that  long  to 
say  "Thank  you."  But  we  of  Mutual  could 
think  of  no  more  fitting  time  than  this— the 
Night  of  Victory  for  America. 


THE  MUTUAL  BROADCASTING  SYSTEM 


c.  E.  hooper  share  of  audience  ratings  FOR  ST.  LOUIS  (December  1944 -April  1945) 


ST.  LOUIS".. 


our  ratings 
speak  for 
themselves! 


They  speak  your  language,  and  straight- 
forwardly. The  story  they  tell  is  anybody's 
business.  It's  a  salesworthy  story  that  spears 
the  attention  of  sponsors:  a  weeklong  337° 
share  of  audience*—  227°  greater  than  that 
enjoyed  by  any  other  St.  Louis  station. 

Look,  too,  at  our  news  program  superior- 
ity: Consider,  for  sample's  sake,  our  Dr. 
Samuel  Johnson,  an  able,  keen  news  analyst. 
Feiv  programs  lead  all  competition  from  their 
very  first  rating  period  — hut  that's  exactly 
what  his  morning  news  show  (8:00-8:15  A.M. 
Monday-thru-Saturday)  has  done. 

Dr.  Johnson  began  at  the  top  with  a  3.8* 
—highest  rating  in  St.  Louis  for  the  time 
period  — and  worked  up.  In  a  swift  eight- 
month  rise,  he  built  his  following  to  a  5.2.* 
It's  unshakeable  evidence  that  Dr.  Johnson  s 
sound  knowledge  and  appraisal  of  world 
events  have  a  high  place  among  mid-Missis- 
sippi Valley  radio  listeners. 

High-riding  ratings  like  that  are  also  tes- 


timony to  KMOX's  smart  sense  of  program 
timing— the  kind  that  keeps  us  first  with  audi- 
ences, even  in  the  highly  competitive  noon 
and  nighttime  periods  when  all  four  network 
stations  in  St.  Louis  offer  news.* 

For  more  straight  facts  about  KMOX  dom- 
inance, call  us  or  Radio  Sales.  Our  ratings 
not  only  speak  for  themselves— they  can  speak 
for  you,  too. 

*Hooper,  December  1944-April  1945  Listening  Index  (in- 
cluding Saturday  and  Sunday  daytime) 

''Hooper,  Fall-Winter,  1944-45  vs.  Hooper,  W  inter-Spring, 
1945 

oCBS  Listener  Diary,  Spring,  1945 


COLUMBIA  OWNED 
50,000  WATTS 
CLEAR  CHANNEL 


REPRESENTED  BY 


RADIO   SALES,  THE   SPOT  BROADCASTING   DIVISION   OF  CBS 


72  broadcasts 

*600,000 

worth  of 

BONDS 


Feature  of  the  Week 


When  the  Airmada  visited  Wash- 
ington, the  D.C.  War  Finance 
Committee  asked  WWDC  to  tie  up 
with  the  Congressional  Club  and 
the  Army  Air  Forces. 

We  did— with  the  usual  WWDC 
showmanship.  Every  15  minutes, 
for  two  solid  days,  we  broke  into 
our  regular  schedule  with  a  90- 
second  airport  interview.  Govern- 
ment officials,  pilots,  just  plain 
bond-buyers  were  brought  to  the 
mike.  Result — a  record-breaking 
crowd  and  more  than  $600,000  in 
bond  sales. 

Advertisers,  too,  can  capitalize 
on  the  WWDC  flair  for  showman- 
ship. 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  A  COMPANY 
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WHAT  was  the  best  radio  story  of 
the  war? 

Broadcasters  differ  widely.  A 
poll  conducted  by  Broadcasting 
brought  the  following  replies: 

Royal  Arch  Gunnison,  Mutual: 
"The  best  story  of  the  war  was 
when  President  Roosevelt  declared 
war  against  Germany  and  Japan 
because  it  meant  we  quit  kidding 
around." 

Robert  Kintner,  vice-president  of 
American  in  charge  of  public  re- 
lations: '"The  attack  on  Pearl  Har- 
bor." 

Leif  Eid,  Richard  Harkness  and 
Morgan  Beatty,  NBC,  agreed:  "The 
best  story  was  President  Truman's 
announcement  that  the  war  was 
over." 

Bob  Evans,  CBS:  "Churchill's 
defiance  of  the  Germans  in  his  fa- 
mous 'We  shall  never  surrender' 
sueech." 

Bill  Shadell,  CBS:  "D-Day." 

Claude  Mahoney,  CBS:  "The 
atomic  bomb." 

Russ  Hodges,  Mutual:  "Pearl 
Hai-bor  was  the  outstanding  radio 
story." 

Bob  Trout,  CBS:  "The  greatest 
war  story  was  D-Day  but  the  atom 


Sellers  of  Sales  has  been 
omitted  this  iveek  to  make 
room  for  broadcasters'  opin- 
ions on  radio's  best  war  story. 


bomb  made  the  biggest  story  of  the 
age,  or  no  war." 

Baukhage,  American:  "Radio's 
biggest  contribution  was  its  cov- 
erage of  Roosevelt's  death  and  the 
changeover  to  Truman." 

Billy  Repaid,  Mutual:  "I'm  pick- 
ing the  one  I  think  will  live  the 
longest  in  the  history  books: 
Churchill's  announcement  after 
Dunkirk." 

Gunnar  Back,  CBS:  "The  big- 
gest radio  story  of  the  war  was 
the  death  of  Roosevelt.  Considering 
that  it  came  suddenly  and  was  han- 
dled without  preparation,  it  seems 
to  me  radio  did  a  beautiful  job." 

Ralph  Peterson,  NBC:  "I'll  go 
along  with  Leif,  Harkness  and 
Beatty  that  the  big  story  was  the 
end  of  the  war." 

Robert  St.  John,  NBC:  "D-Day 

KALL  to  Fete  Weiss 

PRIOR  to  commencing  operations 
on  Sept.  30,  KALL,  new  1  kw  Salt 
Lake  City  station,  will  play  host 
Sept.  4,  5  and  6  to  Lewis  Allen 
Weiss,  vice  chairman  of  Mutual's 
board  of  directors  and  general  man- 
ager of  Don  Lee's  network.  Visits 
to  the  Geneval  Steel  Plant,  the 
Clearfield  Naval  Supply  Depot  and 
Army  Air  Technical  Service  Com- 
mand at  Hill  Field  are  included  in 
the  itinerary.  On  Sept.  5  Mr.  Weiss 
will  address  the  Ogden  Rotary 
Club,  with  the  management  of  KLO 
as  host,  and  on  Sept.  6  he  will  par- 
ticipate in  open  house  festivities 
for  the  new  KALL  studios  in 
-downtown  Salt  Lake. 


was  the  most  important  story  be- 
cause on  that  day  the  war  was 
really  won." 

John  Vandercook,  NBC:  "I  think 
the  V-2  rocket  bomb  was  the  most 
important  story  because  that  was 
the  beginning  of  the  war  of  remote 
control." 

Ray  Henle,  American:  "From  a 
radio  performance  standpoint  it 
was  D-Day  but  I  think  the  most 
terrific  story  of  the  war  was  the 
atomic  bomb." 

H.  V.  Kaltenborn,  NBC:  "The 
most  important  story  of  the  war 
was  Pearl  Harbor,  when  the  United 
States  went  into  the  conflict." 

Douglas  Coulter,  CBS:  "The 
revelation  of  the  atomic  bomb  is  the 
most  important  story  because  the 
implications  of  this  .  .  .  make  even 
the  war  itself  pale  into  compara- 
tive insignificance." 

W.  W.  Chaplin,  NBC:  'I  think 
it  was  the  atomic  bomb  because 
it  hastened  the  end  of  this  war  and 
holds  promise  of  meaning  the  end 
of  all  wars." 

Earl  Godwin,  NBC:  "I  think  the 
outstanding  radio  story  of  the  war 
was  the  invasion  of  France." 

Frank  Singiser,  Mutual:  "The 
atom  bomb." 

A.  A.  Schechter,  Mutual:  "The 
harnessing  of  atomic  power  by 
Allied  scientists." 

David  Wills,  American:  "The 
most  dramatic  single  event  on  the 
radio  was  Churchill's  speech  after 
Dunkirk.  That  speech  changed  the 
history  of  the  war." 


New  Majestic  Plant 

MAJESTIC  RADIO  &  Television 
Corp.  will  soon  occupy  its  third 
plant,  it  was  announced  last  weak 
by  E.  A.  Tracey,  president.  Modern 
factory  will  be  built  on  land 
recently  acquired  north  of  Elgin, 
111.,  and  initial  units  will  comprise 
a  main  manufacturing  facility, 
general  office  building  and  a  power 
house  and  shipping  department. 
Factory  unit  is  scheduled  for  oc- 
cupancy first  of  next  year  and  gen- 
eral offices  by  early  spring.  Cost 
has  been  estimated  at  $600,000. 
Majestic  now  operates  plants  in 
Chicago  and  St.  Charles,  111. 


LSMFT  Panties 

ETHEL  SMITH,  rhythm 
organist  and  film  star,  re- 
cently dropped  into  the  lin- 
gerie shop  that  makes  her 
undies,  to  order  a  dozen  pair 
of  panties.  When  the  de- 
signer suggested  that  three 
initials  embroidered  on  the 
undies  would  look  fine,  Miss 
Smith,  who  hasn't  a  middle 
initial,  recalled  her  most  re- 
cent assignment  on  Lucky 
Strike's  Hit  Parade  program 
on  CBS  and  ordered  a  dozen 
pairs  with  "LSMFT"  deli- 
cately embroidered  on  them. 


REACH 
THESE  1 
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MARKETS.. 
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in  War! 


Elbert  Hubbard  was  right  with  his  "build  a  better  mousetrap 

» 

and  the  world  will  beat  a  path  to  your  door"  theory!  The  U.  S. 
Treasury  has  just  paid  KGW  the  supreme  compliment  of  nam- 
ing assistant  manager,  H.  Quenton  Cox,  assistant  director  in 
charge  of  national  War  Bond  radio  activities.  "Q"  is  being 
loaned  by  KGW  and  we  are  sure  that  this  will  prove  to  be  one 
of  the  best  loans  the  U.  S.  Treasury  has  ever  participated  in. 
Yes,  it's  a  "first"  for  any  Portland  radio  station,  and  for  KGW! 


first 


in  Peace! 


These  radio  pin-up  gals,  ready  to  go  into  their  act,  were  photo- 
graphed in  the  KGW  studios  in  November,  1924.  Frankly,  we 
don't  know  whether  it  was  "first"  or  not,  but  it  probably  was, 
because  KGW  was  constantly  pioneering  then,  just  as  it  is 
today.  KGW  isn't  content  with  just  keeping  up  with  the  parade 
—  KGW  believes  in  leading  it,  has  been  doing  so  since  1922. 


first 


in  Audience  Influence. . . 

KGW  has  been  winning  friends  and  influencing  listeners  for  23  eventful, 
thrill-packed  years.  Study  your  maps  and  your  figures,  and  your  surveys 
all  you  want  to,  this  PLUS  factor  of  audience  influence  must  be  present 
before  your  advertising  investment  will  pay  maximum  dividends.  By  ALL 
measurements,  KGW  is  your  FIRST  buy  in  the  great  Pacific  N.Wi  market. 
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one  ofthe  GREAT  STATIONS  ofthe  NATION 


KGW 

PORTLAND,  OREGON 


REPRESENTED  NATIONAltt* 
» Y    EDWARD    t  E  T  R  Y    I    CO.  INC. 
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POWER  FOR  GOOD 


WHEREVER  radio  can  help  to  solve  the  myriad  problems  of  peace,  the  zeal 
and  skills  of  CBS  are  pledged  to  the  task. 

Before  the  outbreak  of  this  war.  radio  meant  to  many  just  a  quick  and  con- 
venient means  of  ephemeral  expression. 

Radio  emerges  into  peace  accepted  round  the  world  as  a  penetrating  and 
durable  medium  by  which  men's  minds  and  hearts  communicate. 

It  has  proven  its  almost  'atomic'  power  —  for  good. 

Such  power  for  good  creates  an  unconditional  responsibility. 

Long  before  war  broke  out  in  Europe  —  back  before  Munich  and  Prague  and 
Godesberg  —  CBS  accepted  this  responsibility,  lived  with  it,  practised  it. 

In  the  sobering  tasks  of  peace,  as  well  as  in  its  happier  moods  and  opportu- 
nities, we  shall  continue  to  accept  this  responsibility,  live  with  it.  practise  it. 


THE  COLUMBIA  BROADCASTING  SYSTEM 


"This  is  the  one  service 


I  don't  get  from  F&P!" 


£  We  maintain  that  nothing'  can  equal  a  well-conducted  spot 
broadcasting  campaign,  for  selling  more  goods  at  less  cost. 
But  in  national  spot,  the  real  star  isn't  some  glamorous 
"Radio  Personality*'' — it's  the  under-sung  and  overworked 
Time  Buyer! 

We  know  what  he's  up  against:  constantly-changing  avail- 
abilities that  call  for  quick  decisions;  the  constant  need  for 
market  surveys,  audience  studies  and  research  necessary 
to  stay  ahead  of  the  parade. 

Here  at  F&P,  our  proudest  boast  is  that  most  Time  Buyers 
say  we  give  them  the  best  service  in  the  industry.  And  that 
we're  constantly  striving  to  improve  it. 

FREE  &  PETERS,  im 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WD  AY  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  EAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN   .    .   MINNEAPOLIS  -  ST.  PAUL 

WMBD  PEOBIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 
WCBM    ......  BALTIMORE 

WCSC  CHARLESTON 

WIS   COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXl'Z  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL    TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan  NEW  YORK:  444  Madison  Ave.  DETROIT:  645  Griswold St.  SAN  FRANCISCO:  1  1 1  Sutter  HOLLYWOOD:  633/  Hollywood  ATLANTA:  32?  Palmer  Bldg. 
Franklin  6373  Plaza  5-4130  Cadillac  1880  Sutter  4353  Hollywood  2 1  5 1  Main  5667 
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V-J  Day  News  Climaxes  Radio  War  Job 

Networks,  Stations   VIGIL — 


Air  Historic 
Surrender 

RADIO  today  faces  the  future 
with  the  climax  of  its  public 
I  service  in  wartime  still  fresh  in  the 
memory  of  America's  130  millions 
i  and  of  untold  millions  more 
throughout  the  world. 

Within  a  few  minutes  after  Pres- 
]  ident  Truman  announced  at  a  news 
conference  at  7  p.m.  on  Tuesday, 
Aug.  14,  1945,  that  Japan  had  ac- 
cepted the  Potsdam  surrender 
terms,  the  entire  world  knew  it 
officially.  Simultaneously  similar 
1  announcements  were  made  in  Lon- 
don, Moscow  and  Chungking.  It 
was  radio  that  carried  the  glad 
tidings  for  which  an  anxious  world 
had  awaited  since  Aug.  10. 

Combined  Broadcast 

When  the  din  of  celebration  had 
died  down  it  was  radio — the  four 
major  networks  combined  —  that 
gave  to  Americans  24  hours  later 
an  insight  of  what's  to  come.  At 
;  the  request  of  the  White  House, 
Willett  Kempton,  chief  of  special 
events,  Office  of  War  Information, 
set  up  a  30-minute  special  broad- 
cast, first  of  its  kind,  from  the 
White  House  Oval  Room. 

John  W.  Snyder,  director  of  the 
Office  of  War  Mobilization  &  Re- 
conversion, coordinated  the  pro- 
gram and  served  as  moderator 
while  government  officials,  in  a 
roundtable  discussion,  7 :30-8  p.m. 
Wednesday,  spoke  of  the  future. 
Time  was  cleared  less  than  six 
hours  earlier. 

Participating  were  William  H. 
Davis,  director,  Office  of  Economic 
Stabilization;  Chester  Bowles,  OPA 
administrator;  J.  A.  Krug,  War 
Production  Board  chairman;  Frank 
McNamee,  deputy  War  Manpower 
Commission  chairman,  speaking  for 
Chairman  Paul  V.  McNutt.  Each 
gave  an  idea  of  what's  ahead.  It 
was  the  first  time  such  a  pooled 
broadcast  had  originated  at  tha 
White  House,  other  than  Presiden- 
tial addresses. 

As  the  broadcast  closed,  Presi- 
dent Truman  walked  into  the  Oval 
Room,  congratulated  his  executive 
heads,  told  them  he  had  been  listen- 
ing. That  was  just  25  hours  after 
he  had  announced  the  end  of  hos- 
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CBS  KEPT  LISTENERS  informed  of  surrender  developments  through 
its  WTOP  Washington  mobile  unit,  stationed  in  Lafayette  Square  in 
front  of  the  White  House,  from  Aug.  10  until  after  the  capitulation. 
This  is  a  scene  typical  even  before  the  historic  Aug.  14  announcement. 

FLASH! 


RADIO  CORRESPONDENTS  literally  led  pack  in  mad  dash  from  Presi- 
dent Truman's  office  to  telephones  Tuesday  night  when  President  an- 
nounced surrender  of  Japs.  Circled  (1  to  r) :  Richard  Harkness,  NBC; 
William  Gold,  WINX  Washington,  and  Jim  Gibbons,  American  network 
(tongue  out)  ;  Ralph  H.  Peterson,  NBC;  Fulton  Lewis  jr.,  WOL-Mutual. 


CELEBRATION! 


JUBILANT  AMERICA  expresses  its  joy  from  New  York's  Times  Square 
while  NBC  Announcer  Ben  Grauer  fights  mob  to  hang  onto  microphone 
and  carry  on  program  at  same  time,  a  few  minutes  after  news  broke. 


tilities.  The  night  before  it  was  a 
different  scene. 

Bedlam  broke  loose  in  every  city 
and  hamlet  of  the  world  except, 
perhaps,  in  Japan.  Radio  was 
there  to  broadcast  reactions,  even 
to  giving  the  world  Adm.  Halsey's 
victory  message  to  his  Third  Fleet. 

Fleet  Silence  Broken 

For  the  first  time  since  the  war, 
radio  silence  of  the  Navy's  fleets 
was  broken  as  network  correspond- 
ents aboard  Adm.  Halsey's  flagship 
150  miles  off  Japan  were  permit- 
ted to  broadcast.  While  the  folk 
back  home  went  wild,  the  men  of 
Adm.  Halsey's  command  were  at 
battle  stations.  They  had  been 
alerted  when  Jap  planes  were 
sighted  in  the  vicinity  of  the  fleet. 
Five  of  the  planes  were  shot  down 
— after  President  Truman  an- 
nounced the  capitulation. 

Normally  that  news  wouldn't 
have  reached  America  for  some 
time,  due  to  wartime  censorship 
and  security.  But  Tuesday  night 
the  war  had  ended  officially  and 
radio  was  permitted  to  tell  the 
world  of  an  action  almost  as  it 
took  place. 

Soon  after  President  Truman 
announced  that  Gen.  Douglas  Mac- 
Arthur  would  be  supreme  allied 
commander  of  Japan,  the  networks 
broadcast  from  his  Manila  head- 
quarters word  that  one  of  his  first 
official  acts  as  head  of  the  con- 
quered empire  was  to  ask  for  a 
transmitter  with  which  to  broad- 
cast specific  instructions  to  the 
Japanese. 

People  Turn  to  Radio 

At  the  same  time  radio  newsmen 
disclosed  that  Gen.  MacArthur  had 
commanded  the  emperor  to  send 
authoritative  representatives  to 
Ie  Shima  on  Aug.  17  to  complete 
surrender  negotiations  and  receive 
instructions.  It  was  at  Ie  Shima 
that  Ernie  Pyle  was  killed.  Gen. 
MacArthur  plans  to  keep  in  con- 
stant touch  with  the  Japanese 
mainland — when  he  is  away — and 
with  his  forces  at  Pacific  bases 
when  he  is  in  Japan,  by  radio. 

While  a  victorious  people  turned 
to  radio  for  developments  that  his- 
toric Aug.  14,  the  defeated  Japa- 
nese were  told,  also  by  radio,  of  the 
surrender.  Emperor  Hirohito  broke 
the  news  to  his  people  at  11  p^.m., 
EWT,  Tuesday,  four  hours  after 
(Continued  on  page  85) 
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WAITING  FOR  NEWS  that  plunged  the  world  into  its  wildest  celebra- 
tion, radio  kept  constant  watch,  broadcast  special  pre-V-J  Day  programs. 
Left,  Mutual  officials  huddle  in  the  wee  small  hours  before  surrender 
(1  to  r)  :  Phillips  Carlin,  v-p  in  charge  of  programs;  Tom  Slater,  special 
events  chief;  Abe  Schechter,  director  of  news  and  special  events,  at  desk; 


Paul  Jonas,  Slater's  assistant,  at  phone;  Edgar  Kobak,  network  presi- 
dent; (c)  Bill  Williams  of  WNEW  New  York  interviews  Shavey  Lee, 
unofficial  mayor  of  New  York's  Chinatown  just  before  big  news  came; 
(r),  American  Broadcasting  Co.  commentators  discuss  strategy.  Shown 
are:  Walter  Winchell,  Robert  Bellaire,  Martin  Agronsky,  Walter  Kiernan. 


Victory  Releases  Big  Radio  Expansion 


Industry  Ready 
To  Reconvert 
Quickly 

By  JACK  LEVY 

WHAT  will  V-J  Day  mean  to  radio? 

First  of  all,  the  end  of  the  war 
will  set  off  more  development  and 
expansion  than  will  probably  take 
place  so  soon  in  any  other  field  of 
human  endeavor. 

Television,  FM,  facsimile  are 
the  major  innovations  in  the  com- 
ing age  of  electronics.  They  were 
ready  to  blossom  before  the  war 
and,  with  impetus  gained  through 
military  progress  in  communica- 
tions, they  are  waiting  only  until 
reconversion  has  advanced  suffi- 
ciently to  add  their  contributions 
to  the  American  standard  of  living. 

100  Television  Stations  Likely 

Within  the  next  year  it  is  likely 
that  at  least  100  new  television 
stations  will  be  built  in  various 
parts  of  the  country  and  that  a 
sizable  audience  will  have  been  de- 
veloped. Major  companies  have  al- 
ready announced  plans  to  connect 
New  York,  Philadelphia  and  Wash- 
ington through  station  relays  at 
intermediate  points  and  other  large 
cities  will  be  similarly  joined.  The 
recently  announced  airborne  relay 
system,  in  which  Westinghouse 
and  Glenn  Martin  will  establish 
flying  transmitters  at  great  heights, 
will  start  progress  toward  national 
video  networks. 

On  the  FM  front,  broadcasting 
will  undergo  its  greatest  expansion 
with  the  possibility  that  700  new 
stations  will  come  into  operation, 
depending  on  the  speed  with  which 
applications  can  be  processed  by 
FCC  and  the  availability  of  trans- 
mitters which  require  three  to  six 
months  to  manufacture.  Existing 
FM  stations  will  immediately 
lengthen  their  broadcast  day  and 
vary  their  program  structures,  with 
the  removal  of  manpower  controls, 
thus  affording  more  program  serv- 
ice to  present  and  prospective  set 


owners  until  new  stations  are  estab- 
lished. 

The  prospects  for  facsimile,  al- 
though not  definitely  projected  as 
yet,  will  certainly  be  expedited  by 
the  end  of  the  war,  now  that  mili- 
tary security  no  longer  need  con- 
ceal developments  in  this  field  of 
radio  during  the  last  four  years. 
During  hearings  before  the  FCC  on 
frequency  allocations,  it  was  pre- 
dicted that  postwar  receivers  would 
be  equipped  with  facsimile  so  that 
radios  would  provide  "newspapers" 
for  breakfast  reading.  Finch  Tele- 
communications Inc.,  leading  fac- 
simile firm,  recently  predicted  that 
the  device  will  be  useful  to  broad- 
casters for  advertising,  for  advance 
notice  of  programs  and  for  furnish- 
ing listeners  with  daily  logs.  Re- 
ceivers and  senders  will  be  avail- 
able within  the  range  of  moderate 
incomes,  according  to  the  company. 

Other  Developments 

Closely  related  to  radio  are  other 
impending  developments  which 
were  almost  entirely  born  out  of 
the  war.  There  are  the  recorders, 
wire  and  film,  which  are  being  plan- 
ned for  a  variety  of  uses.  They  are 


certain  to  play  an  increasingly 
large  role  in  broadcasting  opera- 
tions— mainly  in  reporting  news 
events — and  may  soon  be  incor- 
porated in  receiver  cabinets  to  per- 
mit easy  recording  of  programs. 
Should  these  recorder  attachments 
come  into  wide  use  in  home  radios 
— and  plans  for  marketing  them  at 
low  cost  support  the  likelihood — 
they  may  have  an  important  effect 
on  programming,  perhaps  to  stimu- 
late educational,  documentary  and 
special  subjects  suitable  for  re- 
playing. 

Other  developments  are  likely  to 
crystallize  in  the  next  year.  Sub- 
scription radio,  furnishing  listeners 
noncommercial  programs  for  a 
nominal  monthly  fee  for  rental  of 
a  "pig  squeal"  attachment  to  tune 
in  the  programs,  has  already  sub- 
mitted its  plans  to  the  FCC  and 
will  soon  file  for  frequencies  for  the 
service.  There  is  also  in  the  offing 
the  Citizens  Radio  &  Communica- 
tions Service,  which  is  an  applica- 
tion of  the  "walkie-talkie"  for  con- 
tacting individuals.  This  service 
will  be  available  to  individuals  and 
likely  will  be  used  by  small  com- 
munities to  contact  police,  physi- 


cians, firemen  and  others  in  emer- 
gencies.  Private  citizens  also  may 
operate  their  own  transceivers.  The 
CRC  is  expected  to  be  invaluable 
on  farms. 

The  next  year  may  well  see  a 
substantial  increase  in  the  Amer- 
ican radio  audience  as  new  stations 
begin  operations  in  areas  not  now 
provided  with  primary  service. 
Availability  of  receivers  will  add 
new  listeners  and,  with  gasoline 
rationing  ended,  automobile  listen- 
ing will  be  greater  as  highway 
travel  displaces  part  of  the  rail 
transportation  load.  Return  of  sev- 
eral millions  of  troops  from  abroad 
will  swell  the  listener  audience. 

Rapid  Production 

V-J  Day  will  mean  rapid  re- 
sumption of  production  of  trans- 
mitters,   receivers,    tubes,  micro- 
phones, turntables,  components  and 
other  studio  equipment.  Chairman 
Krug  of  the  War  Production  Board 
indicated  at  his  reconversion  news 
conference  Wednesday  that  Order 
L-265,  which   controls   electronic  : 
equipment,  will  be  among  the  sev- 
eral hundred  freeze  orders  to  be 
lifted  this  week.   Declaring  that 
WPB  "will  take  vigorous  action  to 
expand  production  of  materials  in 
short  supply,"  Mr.  Krug  said  he 
foresaw  "no  difficulties  in  radios"« 
and  offered  an  estimate  that  2,500,-1 
000  receivers  would  be  produced! 
before  the  end  of  the  year.  Speak-'j 
ing  generally  of  reconversion  pros-j 
pects,  he  remarked:  "We'll  have! 
materials  running  out  of  our  ears." 

The  WPB  reconversion  blueprint  ] 
also  calls  for  the  immediate  re-| 
laxation  of  Order  L-41,  which  re-j 
stricts    construction.    This  action!! 
permits  "all   manufacturing'  andH 
other  industrial  (but  not  commer-|I 
eial)  construction"  to  proceed  with-jjl 
out  WPB  authorization.  Revocation"! 
of  the  order  will  be  decided  "as  soon  1 
as  the  effect  of  V-J  Day  military  I 
cutbacks  on  building  materials  and 
supplies  can  be  appraised."  How- 
ever, while  the  green  light  has  not, 
yet  been  given  it  is  expected  that, 
construction  of  new  stations  and  ex-  j 
pansion  of  facilities  will  be  freed 

(Continued  on  page  76) 
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Broadcasting's  Role  in  World  War  II 


Big 


[ndustry  Played 
Part  in 
Conflict 

By  J.  FRANK  BEATTY 

V'ORLD  WAR  II  was  a  radio  war 
a  radio  war  that  found  broad- 
asters  ready  at  its  beginning  Sept. 
,  1939  to  report  and  analyze,  and 
iteady  at  its  ending  last  week  to 
erve  during  the  peace  years  ahead. 

In  every  phase  of  the  world's 
lost  costly  conflict  radio  was  a 
ritical  factor.  In  the  foxhole,  sub- 
marine, tank,  ship  or  plane  there 
/as  absolute  dependence  on  radio. 
Liid  at  the  seat  of  government  back 
onie,  as  well  as  at  the  fireside, 
thee  and  factory,  the  electronic 
|rt  provided  first  contact  with 
vents  that  daily  affected  the  lives 
fhd  fate  of  all. 

I  The  narrative  of  the  electronic 
ide  of  the  war  is  unfolding  day  by 
ay.  The  broadcasting  industry's 
jjpecial  role  has  been  told  piecemeal. 
j>  he  industry  has  contributed  time, 
[;jalent,  personnel,  equipment  —  all 
|hat  it  has  possessed  has  been  at  the 
isposal  of  the  nation. 

Scraps  of  this  story  are  assem- 
led  herewith.  Mentioned  are  some 
f  the  names  of  broadcasters  who 
ave  done  their  part.  Not  mentioned 
re  innumerable  others  who  have 
occupied  important  niches  in  the 
>verall  war  effort,  since  about  30% 
>f  industry  personnel  went  to  war. 
i  Coverage  pattern  for  what  was 
io  be  a  six-year  war  grew  out  of 
ijhe    opening    day    of  hostilities, 
<ept.  9,  1939.  At  6:14  a.m.  (EST) 
'5rime   Minister   Chamberlain  an- 
j  lounced  that  Great  Britain  was  in 
|  state  of  war  with  Germany. 

Followed  one  of  radio's  most  ex- 
f  iting  days,  with  the  whole  world 
Jjuned  to  such  features  as  Lon- 
lon's  first  air  raid  alarm;  King 
George  VI  delivering  his  war  mes- 
sage; Premier  Daladier  announc- 
ing France's  declaration  of  war; 
lJremier  MacKenzie  King  of  Can- 


ada  pledging  the  Dominion's  sup- 
port to  England;  President  Roose- 
velt's statement  of  American  neu- 
trality. And  then  to  top  off  the 
Sunday's  excitement,  announcement 
of  the  sinking  of  the  Athenia  came 
through  at  11:15  p.m. 

After  that  burst  of  events,  with 
regular  network  and  station  sched- 
ules upset  as  never  before,  the  in- 
dustry settled  down  to  organize  its 
wartime  procedure.  Within  a  few 
days  the  major  networks  had 
adopted  a  set  of  rules  for  war  news 
coverage,  with  NAB  cooperating. 
Basic  provisions  dealt  with  return 
to  normal  schedules  and  safe- 
guards to  prevent  spread  of  mis- 
information. 

Fears  Quieted 

White  House  assurance  there 
was  no  intention  to  upset  broad- 
casting, barring  extreme  develop- 
ments, quieted  fears  in  some  quar- 
ters that  war  would  bring  an  en- 
tirely new  regulatory  picture. 

By  Oct.  9   the  first   group  of 


American  war  correspondents, cred- 
ited by  the  British  had  gone  on 
duty  in  France.  Bill  Henry,  CBS, 
and  Arthur  Mann,  MBS,  were  first 
radio  reporters  in  the  front  lines. 

During  the  comparatively  quiet 
war  winter  of  1939-40  the  day-to- 
day coverage  was  handled  in  or- 
derly style.  Big  break  came  at 
11:45  p.m.  April  8  when  German 
entry  into  Scandanavian  countries 
was  announced.  Listening  posts 
which  had  been  in  operation  since 
outbreak  of  war  provided  helpful 
service  to  network  newsrooms  as 
they  followed  the  Nazi  invasion. 

A  month  later  came  the  German 
invasion  of  the  Low  Countries,  and 
again  the  world  turned  to  radio 
for  the  story.  Dramatic  tipoff  came 
late  in  the  evening  of  May  9  when 
United  Press  reported  foreign  air- 
planes over  Holland.  Invasion  news 
started  coming  in  at  1:02  a.m.  and 
networks  put  their  star  newsmen 
on  all-night  schedules.  The  inva- 
sion reporting  brought  from  FCC 
Chairman   James  Lawrence  Fly 


War-End  Coverage  Highlights 


RIVALRY  ran  high  between  major 
nets.  In  a  large  display  ad  in  New 
York  papers  Aug.  11,  American 
said:  "52  seconds  later  the  Ameri- 
can Broadcasting  Co.  gave  our 
country  the  first  news  of  the  Japa- 
nese offer  to  surrender.  This  is  one 
of  those  firsts  that  looms  large  in 
the  eyes  of  the  people  in  the  radio 
industry.  It  means  we  got  the  jump 
on  some  other  very  smart,  very 
alert  radio  networks."  On  Aug.  13 
CBS  rebutted  with  equally  large 
space  with,  "For  the  record:  CBS 
was  first  again — with  news  of  the 
Japanese  surrender  bid  (but  we're 
sorry  that  we  have  to  mention  it  at 
all)."  [EDITOR'S  NOTE:  Logs  of 
networks,  reported  bv  Broadcast- 
ing Aug.  13  show  CBS  was  first 
at  7:42:30,  opening  earlier  than 
usual;  other  three  nets  put  it  on 


at  8  a.m.  New  York  network  sta- 
tions, locally  only,  stacked  up  like 
this:  WOR-MBS  7:36;  WABC- 
CBS,  7:36:30;  WJZ-American, 
7:36-52;  WEAF-NBC,  7:37]. 

WHILE  the  networks  vied  for 
"first"  honors,  Jack  Paige,  pub- 
licity director  of  WOL  Washing- 
ton, commented:  "It  seems  that 
public  claims  of  'firsts'  are  used  too 
often  and  too  loosely  by  all  radio 
stations.  We  believe  a  station's  ob- 
ligation to  the  community  it  is 
privileged  to  serve  is  to  perform 
the  best  possible  public  service.  On 
this  basis  and  on  this  basis  alone 
the  listening  public  will  decide 
whether  or  not  a  station  is  'first'." 

WAR  or  surrender,  it  made  no  dif- 
(Continued  on  page  87) 


the  comment  that  "broadcasters 
have  done  a  whale  of  a  job  in  keep- 
ing us  informed  on  war  news." 

With  Italy's  entry  into  the  war 
June  10,  networks  presented  Mus- 
solini's proclamation  along  with 
speeches  by  high  Allied  officials. 
Roundups  from  foreign  capitals 
and  background  material  were 
broadcast. 

Bate  First  Casualty 

With  realization  that  eventually 
the  United  States  would  be  forced 
into  the  war,  President  Roosevelt 
on  Sept.  24  created  the  Defense 
Communications  Board.  This  new 
agency,  operating  on  an  advisory 
basis,  was  given  the  job  of  planning 
the  role  of  communications  in  na- 
tional defense.  Then  in  the  autumn 
the  Army  took  steps  to  adapt  the 
war  machine  to  a  type  of.  warfare 
in  which  radio  is  prominent.  The 
new  setup  provided  a  separate 
Radio  Branch  in  the  Bureau  of 
Public  Relations  and  Edward  M. 
Kirby,  NAB  public  relations  direc- 
tor, was  named  radio  adviser  to 
the  Secretary  of  War.  Later  he 
was  commissioned  a  lieutenant 
colonel,  then  raised  to  full  colonelcy, 
in  charge  of  the  Radio  Branch. 

First  casualty  among  radio  news- 
men was  Fred  Bate,  manager  of 
NBC's  London  staff,  who  was  in- 
jured during  a  Dec.  8  bombing  at- 
tack. His  wounds  were  not  serious. 

British  Broadcasting  Corp.  an- 
nounced Jan.  7  that  its  Broadcast- 
ing House,  in  London,  had  been 
bombed  twice  the  preceding  au- 
tumn. Complete  underground  studio 
operation  was  adopted,  all  20 
above-ground  studios  having  been 
damaged. 

Problem  of  material  and  equip- 
ment shortages  loomed  in  March 
when  the  Office  of  Production  Man- 
agement clamped  restrictions  on 
aluminum.  This  action  mainly  hit 
aluminum-base  discs. 

First  appeal  for  broadcasting 
aid  in  financing  the  defense  pro- 
gram came  March  20  when  Secre- 
(Continued  on  page  77) 
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jaLL  SERVICE  BRANCHES— Army,  Navy,  Marines— used  radio  exten- 
sively during  war  to  contact  troops  and  public  alike,  and  in  turn  keep 
;hem  in'  contact. 

Far  from  Jap  and  German  prison  camps,  where  they  spent  many 
'nonths  (left  photo),  Bert  Silen  (right),  NBC  western  division  asst. 
'lews  and  special  events  director,  chats  with  Lt.  Arthur  M.  Holter  Jr., 
Army  pilot  and  formerly  of  KPO  San  Francisco,  in  office  of  John  W. 
Slwood,  KPO  general  manager.  Silen  was  interned  37  months.  He  oper- 
ated KZRH  arid  KZRC  Manila  and  Cebu,  before  outbreak  of  the  war. 
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Installers  of  permanent  studio  at  Guam  were  (center  photo)  :  Stand- 
ing (1  to  r),  EM  1/C  Bob  Meyer;  RT  1/C  Ed  Haarke;  RM  2/C  Anthony 
M.  Pierre;  RT  3/C  William  Southworth;  RT  3/C  Murray  Greenberg. 
Seated,  Lt.  Marvin  Royston,  formerly  NBC  and  Blue;  Ed  Francke,  MBS; 
Lt.  Bob  Brooke,  formerly  NBC  Hollywood;  Fred  Frutchey,  NBC;  Clark 
Sanders,  KGO.  Photo  by  Navy  Dept. 

From  the  front  lines  (right  photo),  Marine  Sgt.  Alvin  M.  Joseph  Jr.. 
who  was  formerly  with  WOR  and  OWI,  describes  battle  action  on  film 
recorder  for   subsequent   release    to  networks.   Marine  Corps  photo. 
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British  Seek  Brighter,  Lighter  Shows  Censorship  of  News 

°  7       55  Is  Declared  at  End 


Won't    Go  Commercial 
When  BBC  Charter 
Expires  in  '46 

By  SOL  TAISHOFF 

(Special  from  London) 

BRITISH  radio  won't  go  commer- 
cial when  the  BBC  charter  expires 
at  the  end  of  1946  but  strenuous 
efforts  are  being  made  to  brighten 
and  lighten  program  service  to  stem 
the  inevitable  tide  of  American 
style  competition  from  commercial 
stations  on  the  Continent  and  in 
Ireland. 

That  much  is  evident  after  in- 
spection of  the  British  radio  scene 
and  a  whirlwind  tour  of  BBC  far- 
flung  domestic  and  overseas  opera- 
tions by  a  delegation  of  American 
broadcasters.  (See  story  this  page.) 
The  tour  was  concluded  by  an  hour- 
long  news  conference  with  BBC 
Director  General  W.  J.  Haley  and 
his  high  command.  The  general  im- 
pression is  that  BBC  epitomizes  an 
efficient  organization  to  fit  peculiar 
Empire  needs,  but  lacks  the  imag- 
ination and  enthusiasm  which  ani- 
mates American  radio. 

Emulate  U.  S. 

Haley,  for  20  years  managing  di- 
rector of  the  staid  Manchester 
Guardian  before  coming  to  BBC 
two  years  ago,  politely  but  firmly 
said  commercial  radio  isn't  suited 
for  the  British  who  have  become 
accustomed  to  22  years  of  non- 
commercial operation.  Parliament 
must  decide  the  issue,  and  it  is 
doubted  whether  the  new  Labor 
government  of  Prime  Minister  Att- 
lee  is  disposed  to  change  the  status 
quo  unless  the  public  becomes  ar- 
ticulate. The  Attlee  government  is 
regarded  as  more  of  a  British  New 
Deal  than  leftwing. 

Indicative  of  the  effort  to  emu- 
late American  programming  heard 
through  program  service  for  troops 
was  the  inauguration  July  29  of  a 
new  light  program  service  nation- 
ally, featuring  what  the  British  call 
variety  but  which  is  our  music- 
comedy  formula.  Third  program 
later  to  be  added  will  be  highbrow, 
said  Haley,  who  termed  light  pro- 
grams lowbrow  and  regular  na- 
tional service  middlebrow.  The  new 
highbrow  service  won't  watch  the 
clock,  with  full-length  operas,  plays 
and  symphonies  to  run  without 
interruption  irrespective  of  timing. 

Britain  has  plans  for  FM  and 
television,  though  nothing  conclu- 
sive has  been  decided  yet  on  when 
and  how. 

Regarding  television,  results  of 
recommendations  by  the  special 
government  commission  headed  by 
Lord  Hankey  are  awaited.  The 
committee  recommended  that  tele- 
vision be  restarted  downstairs 
where  it  left  off  in  1939,  but  that 
work  go  forward  on  a  new  system 
in  the  higher  bands,  with  provi- 
sion for  a  transition. 

Financing  of  television  is  an  open 
question,  the  Hankey  report  point- 
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ing  out  that  sponsorship  return 
would  be  too  small  to  foot  the  bill. 
Revenue  is  expected  from  public 
showing  of  televised  events  in  cine- 
mas on  a  license  fee  basis,  while 
the  individual  user  would  pay  a 
license  fee  of  perhaps  one  pound 
($4.10)  in  addition  to  the  present 
10  shillings  ($2.00)  standard  fee. 
Television  programming  costs  are 
three  to  four  times  as  much  as 
sound.  BBC  in  1939  spent  a  half 
million  pounds  on  it. 

FM,  when  it  comes,  will  not  be 


BBC  Holiday 

BIGGEST  STORY  in  history 
was  covered  by  British  Broad- 
casting Corp.  in  7  minutes.  It 
took  exactly  that  long  for 
Prime  Minister  Attlee  to 
read  the  surrender  statement, 
which  he  began  at  midnight, 
London  time.  When  he  fin- 
ished, BBC  signed  off  all  na- 
tional service  and  personnel 
went  home.  There  was  no  fur- 
ther coverage  until  Wednes- 
day. Overseas  service  was 
continued,  however.  Normally 
BBC  shuts  down  at  midnight. 
Schedules  are  set  up  weeks  in 
advance  and  seldom  are  al- 
tered, even  for  news  flashes. 


a  separate  service  but  will  back 
up  the  new  third  program  (on  net- 
work). Service,  Haley  said,  will  be 
mainly  in  large  cities,  with  both 
medium  wave  and  FM  stations  to 
carry  identical  programs  over  sep- 


arate transmitters.  L.  W.  Hayes, 
head  of  BBC  overseas  and  engi- 
neering information  department, 
prototype  of  Commissioner  Jett, 
said  FM  likely  will  be  in  40  mc 
region  although  tests  are  being 
made  around  90  mc.  He  thought 
the  lower  band  was  desirable. 

Keystone  of  television  and  FM, 
said  Mr.  Haley,  is  for  gradual 
transition,  BBC  to  work  closely 
with  British  set  manufacturers. 
Marketing  first  of  AM  set  replace- 
ments, then  television  and  finally 
FM  is  contemplated  sequence  with 
FM  regarded  as  two  years  away 
on  receiver  manufacture. 

BBC  has  extensive  personal  in- 
terview system  of  checking  listener 
reaction,  Mr.  Haley  said,  but  did 
not  clarify.  He  said  checks  are 
made  within  24  hours,  which  is 
delayed  method,  but  insisted  it  is 
too  early  for  reactions  to  new  light 
program. 

Surveys  reveal,  Mr.  Haley  said, 
that  98.5%  of  United  Kingdom 
population  gets  programs  of  two 
national  services  and  80%  of  homes 
are  radio  equipped.  BBC's  expenses 
run  8% -9  million  pounds  annually 
(approximately  35  million  to  37  mil- 
lion dollars).  Revenue  is  received 
from  the  sale  of  advertising  in  the 
BBC  publications  Radio  Times, 
World  Radio,  and  Listener,  and 
from  receiving  set  licensing  and 
advertising. 

BBC  is  allocated  facilities  by  the 
British  postoffice,  equivalent  of  our 
FCC.  Sufficient  transmitters  are 
authorized  to  provide  national  serv- 
(Continued  on  page  76) 


Office  Abolished  by  Directive! 
Requested  by  Byron  Price 

VOLUNTARY  censorship  of  newsl 
was  ended  last  Wednesday  by  a| 
Presidential  directive  sent  to  Byron  I 
Price,  Director  of  Censorship,! 
which  also  puts  back  on  a  peacetimes 
footing  international  communica-( 
tions.  Mr.  Price  had  recommende 
the  action. 

Meanwhile,  the  Combined  Chiefs! 
of  Staff  through  Joint  Security  ( 
Control  are  understood  to  be  draw-« 
ing  up  a  new  directive  providing  • 
for  a  relaxation  of  Army  and  Navy  I 
censorship.  The  military  presum-u 
ably  will  continue  some  sort  of  I 
restrictions  on  news  from  occupied! 
territory,  particularly  those  inj 
which  there  is  unrest,  and  on  sec- 1 
ret  technical  equipment.  Until  defM 
nite  policy  is  established,  the  Navy; 
Security  Control  and  Army  Review? 
Board  seem  to  be  temporizing  their^ 
judgments  in  light  of  the  present) 
situation. 

Thirty  Days  Notice 

Domestic  censorship  was  always 
separate  from  military  censorship! 
which  extracts  from  accredited  cor4| 
respondents  pledges  to  submit  copy! 
for  review.  Local  theater  com-l 
manders  probably  will  still  decidel 
what  may  be  passed  from  their| 
commands. 

The  President  directed  that  30| 
days  notice  be  given  all  employesl 
except  a   small  group  needed  toj 
liquidate  the  agency  and  Mr.  Price| 
(Continued  on  page  7  k) 


Broadcasters  May  Extend  ETO  Tour| 

Itinerary  of  U.  S.  Group 
May  Include 


Moscow 

By  Sol  Taishoff 

(Special  from  London) 
HAVING  completed  first  leg  of 
their  scheduled  three-week  inspec- 
tion of  ETO,  American  broadcast 
mission  last  week  looked  hopefully 
for  diplomatic  clearance  to  extend 
trip  perhaps  a  week  for  Moscow 
and  Scandinavian  visits. 

In  channels  with  Ambassador 
Winant  and  State  Department  was 
a  formal  request  for  extension 
which  would  mean  return  to  the 
United  States  about  Sept.  10.  All 
members  want  the  extension. 
Scandinavia  is  sought  because  it 
has  the  greatest  radio  set  concen- 
tration in  the  world. 

First  week  of  inspection,  in  judg- 
ment of  mission,  justified  trip, 
with  the  many  revelations  in  Brit- 
ain imparting  a  clearer  concept  of 
world  radio  conditions  and  prob- 
lems. Delegation  of  15,  escorted  by 
Col.  E.  M.  Kirby,  chief  of  the  Army 
Radio  Branch,  Washington,  trav- 
eled in  uniform  with  simulated 
Army  rank  of  major. 

Named  head  and  spokesman  was 


Justice  Justin  Miller  who  assumes 
NAB  presidency  Oct.  1.  Others 
in  group  include:  J.  Leonard 
Reinsch,  managing  director  of  the 
Cox  stations  and  radio  adviser  to 
President  Truman;  Mark  Woods, 
president,  American  Broadcasting 
Co.;  Robert  D.  Swezey,  vice-presi- 
dent, Mutual  Broadcasting  System; 
Joseph  Ream,  vice-president,  CBS; 
William  S.  Hedges,  vice-president, 
NBC;  Col.  Harry  C.  Wilder, 
WSYR  Syracuse;  Clair  McCol- 
lough,  Mason-Dixon  Radio  Group; 
Martin  B.  Campbell,  WFAA  Dal- 
las; John  E.  Fetzer,  WKZO  Kala- 
mazoo and  assistant  director  of 
censorship  for  radio;  Morris  Novik, 
WNYC  New  York;  John  Alicoate, 
Radio  Daily;  Joseph  Csida,  Bill- 
board; Abel  Green,  Variety;  Sol 
Taishoff,  Broadcasting. 

Group  Arrives 
Group  arrived  Pestwick,  Scot- 
land, at  3  a.m.  London  time  Mon- 
day, and  billeted  at  air  transport 
command  base.  After  four  hours 
sleep,  rigorous  for  oldster  and 
not  too  easy  on  entourage,  they  flew 
to  London  in  three  hours.  Group 
was  greeted  by  Maj.  Bob  Pollock, 
radio  chief,  United  Forces,  Euro- 
pean Theater,  formerly  of  WSB 
Atlanta  and  Capt.  Joe  Graham,  for- 


merly of  WCKY  Cincinnati.  Sun- 
day evening  group  was  welcomed  at 
dinner  by  seven  joint  hosts  at  fa- 
mous Kettners.  Chief  hosts  were  his 
Majesty  King  George  of  Greece  and 
Marquis  of  Queensberry.  Others 
included  Jack  Hylton,  entertain- 
ment impressario;  John  Harding, 
manager,  National  Sporting  Club, 
Queensberry  Enterprises;  Arthur 
Christiansen,  editor,  Daily  Express, 
and  Will  Hay,  BBC  artist,  the 
British  Will  Rogers. 

Here  Judge  Miller  made  maiden 
speech  as  NAB  head.  After  wel- 
coming talk  by  Queensberry — 
grandson  of  the  creator  of  boxing 
rules — Col.  Kirby  responded  and  in- 
troduced Justice  Miller.  That  brief 
talk,  delivered  with  grace,  poise  and 
eloquence  of  subdued  rather  than 
armflailing  nature  won  favor.  Re- 
action was  NAB  had  gotten  the! 
right  man,  an  inspired  leader  who 
could  tell  the  world  with  dignity 
about  American  radio's  attainments 
and  ideals  and  set  pattern  for 
wholesome  development  of  the  art. 

Monday  was  given  over  to  BBC. 
Group  was  shown  main  operations 
of  extensive  monitoring  organiza- 
tion. W.  J.  Haley,  director  general 
and  former  managing  director, 
(Coyitinued  on  page  87) 
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Six  years  to  fill 


Early  on  the  morning  of  August  6,  Lake  Mead,  the 
i.l5-mile  reservoir  in  back  of  Boulder  Dam,  took  its 
:  "irst  spill  into  the  concrete  trough  on  the  Arizona  side. 
St  carried  through  great  tunnels  around  the  dam  and 
Emptied  back  into  the  Colorado  River  below.  For  six 
md  one  half  years  the  lake  has  been  filling  and  now  the 

.vater  is  spilling  in  great  torrents  over  a  man-made  crest. 

M  • 

.     There's  a  lesson  in  that  story  for  advertisers. 


You've  been  telling  consumers  about  your  products 
.  .  even  when  you  didn't  have  too  much  to  sell  during 
the  last  five  years.  You've  been  building  up  background. 
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If  you've  been  using  W-I-T-H  in  Baltimore,  one  of 
the  five  radio  stations  in  town  .  .  .  you'll  have  the  sat- 
isfaction of  knowing  that  you've  been  reaching  more 
listeners-per-dollar-spent,  all  that  time. 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President    '    Represented  Nationally  by  Headley-Reed 
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Radio's  Plans  Reach  Blueprinting  Stage 


EXTERIOR  view  of  one  of  the  many  radio  projects  to  be  constructed 
soon  is  the  above,  a  glamorized  but  actual  video  studio  planned  by  the 
Austin  Co.  in  cooperation  with  General  Electric  Co.  Cutout  below  reveals 
a  revolving  stage  96  feet  in  diameter,  permitting  scene  changes  while 
audience  watches  performance. 


Industry  To  Spend 
Millions  on  New 
Equipment 

WITH  the  atmosphere  rapidly 
clearing  both  in  regard  to  WPB 
material  freezes  and  FCC  spectrum 
allocation,  construction  plans  on  the 
new  arts  of  television  and  FM  and 
revamping  of  war-weary  AM  equip- 
ment have  for  the  most  part 
reached  the  last  blueprinting 
stages. 

Applicants  to  date  for  new  com- 
mercial video  stations  number  127. 
Far  exceeding  this,  the  FCC  is  be- 
sieged with  489  requests  for  li- 
censes for  new  commercial  FM  sta- 
tions and  notwithstanding  the  pos- 
sibility of  competition  from  its 
offspring,  new  standard  stations 
found  200  aspiring  licensees. 

The  average  cost  of  the  new  FM 
stations,  based  on  information  con- 
tained in  applications,  is  estimated 
at  about  $34,000.  TV  stations,  ac- 
cording to  preliminary  data,  will 
cost  an  average  of  $320,000. 
Added  to  this  will  be  the  money 
spent  on  new  standard  outlets,  the 
millions  to  be  spent  on  building  con- 
struction and  the  funds  earmarked 
for  modernizing  existing  stations. 
Thus  radio's  contribution  to  a 
healthy  postwar  economy  will  be 
more  than  commensurate  to  its 
position  among  other  U.  S.  indus- 
tries. 

Networks  Have  Big  Plans 

Starting  with  the  network  head- 
quarters in  New  York,  CBS  states 
it  has  filed  FM  applications  for 
Boston,  St.  Louis,  Washington  and 
Los  Angeles.  As  with  other  net- 
works and  stations,  actual  con- 
struction will  proceed  as  soon  as 
approval  is  granted  and  other  rele- 
vant details  are  settled.  In  addition 
to  complete  new  plants  in  those 
four  cities,  CBS  will  modify  its 
Chicago  FM  transmitter  radically. 

The  immediate  plan  in  New 
York  is  for  installation  of  a  high- 
definition,  high-frequency,  full-color 
video  transmitter  in  the  Chrysler 
tower  augmenting  the  new  one  now 
being  used.  Federal  Telephone  & 
Radio  Corp.  is  now  doing  all  the 
work  possible  in  its  factories  before 
actual  installation.  Costs  will  be 
about  a  half  million. 

Plan  Television  Studios 

Studies  are  now  under  way  re- 
garding television  studios,  Frank 
Stanton,  CBS  vice-president  in 
charge  of  plans  on  building,  re- 
vealed, with  present  thinking  being 
along  horizontal  rather  than  verti- 
cal lines.  A  Manhattan  sky  scraper 
is  not  considered  suitable  location 
for  video  studios  by  CBS  engineers 
and  a  move  to  a  less  crowded  area 
is  contemplated  unless  one  of  their 
admittedly  far  -  fetched  schemes 
such  as  renting  two  or  three  blocks 
space  over  Hudson  river  piers  and 
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adjoining  railroad  tracks  material- 
izes. 

CBS  also  needs  more  New  York 
AM  and  FM  studios  and  probably 
will  try  to  get  another  building 
similar  to  that  on  E.  52nd  St.  across 
from  headquarters.  An  all-out  move 
to  a  building  housing  both  offices 
and  studios  is  considered  but  tem- 
pered by  no  definite  FCC  attitude 
on  dual  ownership  of  AM  and  FM 
and  similar  problems. 

In  Washington,  new  studios  and 
offices  await  policy  by  the  District 
Zoning  Commission  on  antenna 
heights  since  CBS  wants  to  com- 
bine its  FM  (and  possibly  televi- 
sion) transmitter  with  studio  loca- 
tion. 

Substantial  additions  will  be 
made  in  Los  Angeles,  Mr.  Stanton 
said,  in  the  way  of  enlarged  studios 
for  KNX  and  additional  office 
space.  St.  Louis  will  see  a  new  CBS 
50-kw  transmitter,  costing  about 
$250,000  as  soon  as  possible.  Stu- 
dios there  were  recently  redone  and 
should  be  adequate. 

NBC  has  applications  for  FM 
and  TV  in  Washington,  Cleveland, 
Chicago  and  Los  Angeles  and  for 
FM  in  San  Francisco  and  Denver 


in  addition  to  outlets  of  both  sorts 
it  already  operates  in  New  York. 
No  exact  details  would  be  given  and 
although  specific  plans  undoubtedly 
exist  the  official  network  attitude, 
as  exemplified  by  a  statement  by 
William  S.  Hedges,  vice-president 
in  charge  of  planning  and  develop- 
ment, is  to  leave  the  onus  of  action 
or  lack  of  it  to  FCC  policy. 

NBC  Ready 

"The  National  Broadcasting  Co.," 
he  said,  "is  ready  and  willing  to  do 
its  part  in  advancement  of  the  art 
of  sound  broadcasting  and  in  the 
development  of  the  new  service  of 
television.  Under  favorable  auspices 
of  good  economic  conditions  and  a 
sound  governmental  policy,  NBC 
will  expend  millions  of  dollars  .  .  . 
New  studios  must  be  built;  new 
transmitters  established  and  many 
millions  more  must  be  poured  into 
the  creation  of  television  programs 
and  in  the  leasing  of  costly  inter- 
city connections  both  for  television 
and  FM.  As  an  example,  the  in- 
creased cost  of  high  quality  circuits 
for  FM  alone  will  be  close'  to  $400,- 
000  per  year  over  and  above  the 
cost  of  present  circuits. 


"No  exact  sums  have  been  allo-i 
cated  for  these  purposes  nor  will! 
they  be  until  we  are  certain  the! 
economic  and  regulatory  conditions! 
are  favorable.  We  are  confident! 
that  any  doubts  that  may  now  exist  1 
will  be  resolved  before  the  end  of  | 
the  war  so  that  the  arrival  of  peace 
will  also  mean  the  arrival  of  a  new 
era  of  progress  and  development  in  i 
broadcasting  for  the  benefit  of  the] 
entire  nation." 

The  most  ambitious  plans  of  all] 
would  seem  to  be  those  of  Ameri-3 
can  whose  president  Mark  Woods,! 
revealed  a  project  to  build  its  own] 
radio  city  about  three  years  after! 
the  war.  Approximately  16  million! 
dollars  is  expected  to  be  the  costB 
for  new  quarters  in  five  cities,  the! 
New  York  building  alone  to  bej 
about  eight  million. 

Location  and  type  of  the  newj 
building  have  not  been  decided.] 
Being  mulled  over  are  a  one  pur-| 
pose  building  for  exclusive  use  orl 
a  structure  with  space  for  rental! 
to  allied  arts  such  as  advertising! 
agencies.  However,  designs  for  the! 
most  up-to-date  studios  combining* 
the  latest  FM  and  television  and! 
AM  equipment  are  under  observa-| 
tion  by  company  officials. 

Expansion  Planned 

Tentatively,  buildings  in  Holly- 
wood and  New  York  would  be 
bought  with  larger  space  than 
either  present  quarters  of  CBS  and 
NBC,  according  to  Mr.  Woods.  San 
Francisco  and  Chicago  offices  prob-j 
ably  will  be  rented.  In  the  latter] 
city  the  sales  staff  is  in  offices  atj 
20  East  Wacker  Drive  and  extenJ 
sive  space  may  be  taken  there  as 
more  suitable  quarters  cannot  be 
found.  In  Washington  Americar ! 
expects  to  occupy  space  in  the  nevJ 
building  planned  by  the  Evening^ 
Star  which  is  affiliated  with  thJ 
network  through  ownership  oil 
WMAL. 

Possible  sites  are  being  looker 
over  by  company  engineers  for  new 
FM  and  television  transmitters 
envisioned  in  all  five  cities.  Also 
under  consideration  is  the  use  oJ 
higher  fidelity  lines  connecting! 
broadcasting  stations. 

Mutual,  which  has  a  three-yeai 
contract   in    its   present  quarter; 
with  WOR,  is  seeking  new  quarter; j 
farther     uptown,     according  tc 
Robert  Swezey,  vice-president  ancl 
assistant  general  manager.  As  the  I 
key  MBS  station,  WOR  may  re  I 
quire  more  theaters  for  origin  o:I 
network  shows,  one  of  which  wil  I 
definitely  be  acquired  within  th<l 
year  at  $50,000  conversion  cost. 

Three  new  studios  are  unde  I 
construction  on  the  ground  floor  o  l 
WOR  headquarters  and  should  b<| 
completed  by  Oct.  1.  Cost  win 
run  between  $150,000  and  $200,000jB 
Old  control  equipment  may  havH 
to  be  used  until  after  the  waiM 
Modified  phasing  control  equipmen  II 
for  the  transmitter  has  beeJ  I 
ordered.  Civil  Aeronautics  Boar<  I 
(Continued  on  page  38) 


BROADCASTING    •    Broadcast  Advertisinl 


1 


Radar 

{Continued  from  page  23) 

technique.  To  carry  radio-frequency 
energy  from  oscillator  to  antenna, 
and  the  echo  from  the  antenna  to 
the  receiver,  wires  and  coaxial 
cable  are  used  at  ordinary  wave 
lengths.  For  microwaves  it  is  more 
efficient  to  use  wave  guides  of  care- 
fully proportioned  hollow  tubes. 

4 — The  receiver  which  must  have 
extremely  fast  response,  much 
faster  than  television,  because  of 
the  peculiarity  of  pulse  signals. 
Superheterodyne  principle  is  em- 
ployed in  almost  all  radar,  involv- 
ing generation  at  low  power  of  a  ra- 
dio frequency  fairly  close  to  that 
received  and  "beating"  this  against 
the  received  signals,  forming  an 
intermediary  frequency  which  is 
amplified  many  times.  The  receiver 
must  be  disconnected  from  the  an- 
tenna when  the  transmitter  is 
operating  so  that  the  receiver  will 


not  be  paralyzed  or  burned  out  by 
the  phenomenal  energy  generated 
by  the  transmitter.  Within  a  mil- 
lionth of  a  second  after  the  trans- 
mitter has  completed  its  pulse,  the 
receiver  must  be  open  to  get  the 
relatively  weak  echo  signal;  but 
now  the  transmitter  must  be  closed 
so  it  will  not  absorb  any  of  this 
energy. 

5 — The  indicator  presents  infor- 
mation collected  in  a  form  best 
adapted  to  efficient  use  of  the  set. 
The  types  vary  according  to  the 
purpose  or  dimension  required. 
Nearly  all  consist  of  one  or  more 
cathode-ray  tubes.  In  the  simpliest 
or  "A"  type  the  electron  beam  is 
given  a  deflection  proportional  to 
time  in  one  direction — say,  hori- 
zontally— and  proportional  to  the 
strength  of  the  echo  pulse  in  the 
other — vertically.  If  no  signals  ap- 
pear, one  sees  a  bright  horizontal 
line  (the  "time  base")  on  the  tube 
face,  the  distance  along  the  line 
representing  time  elapsed  after  the 


outgoing  pulse.  An  echo  gives  a 
V-shaped  break  in  the  line  at  the 
point  corresponding  to  the  time  it 
took  the  echo  to  return.  The  position 
of  the  pip  (V)  measures  the  dis- 
tance to  the  reflecting  object.  Al- 
though there  are  many  variations 
of  this  type  indicator,  most  sets 
have  an  A-scope  in  addition  to  the 
others.  Most  indicators  can  be  ad- 
justed to  operate  at  various  dis- 
tances. The  horizon  is  generally 
considered  maximum  distance. 

Plan  Position  Indicator 

Many  radar  whose  antennas  scan 
various  directions  employ  a  Plan 
Position  Indicator  (PPI)  tube.  In 
this  circular  device,  the  time  base 
(or  position  of  radar  set)  is  in  the 
center  and  moves  radially  outward 
in  the  direction  the  antenna  _  is 
pointing.  The  returning  signal,  in- 
stead of  causing  a  break  in  the 
time  base,  intensifies  its  brilliance 
for  an  instant,  each  signal  being 
a  bright  spot  of  light  as  a  position 


corresponding  to  the  range  andj 
bearing  of  the  target.  A  maplikej 
picture  of  all  reflecting  objects  ap-| 
pears  on  the  tube  face  by  using! 
phosphorescent-like  screens.  Other -I 
wise  the  picture  would  fade  as  the! 
antenna  rotates. 

In  the  operation  of  a  radar  sea 
the  transmitter  and  antenna  arel 
located  in  the  same  spot.  The  trans-J 
mitter  is  only  working  a  small 
part  of  the  time,  sending  out  energy 
in  intense  bursts  or  pulses.  A  long 
time — a  few  thousandths  of  a  sec-i 
ond — is  waited  between  pulses  dur-J 
ing  which  the  receiver  is  in  opera-? 
tion.  The  pulse  travels  at  the  speed 
of  light: —  186,000  miles  a  second-J 
and  by  calculating  the  time  it  takes! 
to  get  to  an  object  and  back,  one 
can  determine  the  distance  of  the] 
object.  Accuracy  in  these  measure 
ments  has  been  developed  to  within 
5  or  10  yards  range  or  about  one- 
thirtieth  of  a  millionth  of  a  sec- 
ond. The  directional  antenna  de- 
termines the  direction  in  which  al 
target  lies  by  getting  back  tha 
strongest  "pip"  when  on  target. 

Calibrated  tube  faces  make  dis-l 
tance  reading  easy  and  in  soma 
cases,  such  as  anti-aircraft  firel 
the  radar  antenna  moves  automati-j 
cally,  always  pointing  at  the  plana 
without  help  from  the  operator  ant? 
the  guns  follow  automatically  bjj 
remote  control. 

Many  Victories 

Devastating  effectiveness  of  ra 
dar  in  its  wartime  role  is  atteste 
by  many  victories.  The  PPI  use 
as  a  bombsight  is  said  to  mak 
bombers  500%  more  efficient.  A 
sea  in  surface  action  it  gave  us  su 
periority  as  a  weapon  of  surpris 
and  it  licked  the  submarine  menac 
during  the  early  days  of  the  wa 
When  German  bombers  were  la 
ing  ruin  to  Britain  it  gave  advanc 
notice  of  the  raids  so  that  the  fe\ 
fighters  could  be  concentrated  t 
meet  the  waves  of  bombers  a 
whatever  point  or  time  they  cam« 
When  night  raids  were  tried  th 
night  fighters  were  directed  to  th 
general  location  by  land  sets  an 
then  used  their  own  sets  to  clos 
for  the  kill.  Radar-directed  gun 
shot  down  80%  of  the  flyin 
bombs. 

Other  ingenious  military  uses  c 
radar  include  a  device  known  a 
IFF  (Identification,  Friend  c 
Foe),  installed  in  aircraft  whic 
provides  instantaneous,  automat: 
recognition  of  friendly  planes.  At 

(Continued  on  page  26) 


Examine  WOAI's  daytime  primary  area  and 
you'll  find  that  it  contains  more  people  than 
the  cities  of  Cleveland,  Atlanta  and  San  Fran- 
cisco combined! 

These  nearly  2,000,000  prosperous  Texans 
have  the  WOAI  listening  habit.  And  that's  be- 
cause— for  almost  a  quarter  of  a  century — 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TQN 


WOAI  has  been  the  dominant  radio  station  in 
this  rich  market,  as  shown  by  survey  after 
survey. 

Receptive  listeners  make  up  a  responsive  audi- 
ence, which  helps  explain  why — year  in  and 
year  out — WOAI  sells  more  merchandise  to 
more  people  in  Central  and  South  Texas  than 
any  other  station — at  a  lower  cost  per  sale! 


OAI 

Represented  Nationally  By 
EDWARD  PETRY  &  CO. 


The  Powerful  Advertising  Influence  of  the  Southwest 
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Radar 

(Continued  from  page  2U) 

other  is  the  use  of  a  set  in  the  tail 
of  a  plane  which  rings  a  bell  and 
flashes  a  red  light  when  another 
craft  approaches  from  the  rear. 

Scientists  here  and  in  England 
share  credit  for  foremost  develop- 
ment of  radar.  Knowledge  of  both 
groups  was  pooled  after  we  entered 
the  war.  The  enemy  is  believed  to 
lag  far  behind.  Their  use  of  radar 
has  not  been  nearly  as  effective  as 
ours  and  captured  sets  definitely 
show  inferiority. 

When  asked  who  invented  radar 
the  men  who  are  responsible  for  its 
development  will  demur  and  gen- 
erally give  some  such  answer  as 
Heinrich  Hertz,  discoverer  of  radio 
waves  in  1886,  who  showed  that  they 
were  reflected  from  solid  objects. 

The  beginning  of  military  inter- 
est in  the  U.  S.  dates  back  to  1922 
when  two  civilian  scientists  work- 
ing for  the  Naval  Research  Labora- 
tory, and  Leo  C.  Young,  an  associ- 
ate, observed  a  distortion  or  "phase 
shift"  in  received  signals  from 
across  the  Potomac  due  to  reflec- 
tion from  a  small  steamer.  In  1930, 
the  same  men  experimenting  with 
radio  direction-finding  equipment, 
noted  that  reflections  from  air- 
planes could  be  similarly  detected. 
As  a  result,  later  that  year  they 
were  given  authority  to  continue 
experiments  along  this  line. 

The  Army  too  was  experiment- 


Families  in  the  Tri-Cities  spend 
38%  more  for  food  than  the 
average  U.  S.  family  .  .  .  more 
than  $15  million  in  food  sales 
annually! 

The  MAJOR  PORTION  (52.7%) 
of  the  Tri-Cities  food  sales  orig- 
inates on  the  Illinois  side  ...  in 
the  Moline-Rock  Island  zone.  You 
can  count  on  WHBF  to  boost  sales 
for  your  food  product  in  this 
VOLUME  market. 

*  Includes    Rock    Island,  Moline, 
East   Moline   and   six    other  con- 
tiguous   cities   and  towns. 

-WflBF- 


ROCK  ISLAND-MOLINE,  ILL  DAVENPORT,  IA. 
1270  KC    5000  WATTS 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  island  ARGUS 


Howard  H.  Wilton  Co.,  Nat'l  Repraientativos 


Beauty  Winners  on  TV 

WINNERS  of  the  WJZ  New  York 
beauty  contest  and  the  New  York 
State  contest,  who  will  go  to  At- 
lantic City  to  compete  for  the  Miss 
America  title,  are  making  two 
video  appearances  on  WRGB  Sche- 
nectady. The  first  was  Aug.  17  and 
the  second  will  be  Aug.  24.  Pro- 
grams are  part  of  the  Friday  night 
series  put  on  by  American  via  the 
WRGB  facilities. 

ing  in  detection  and  in  1932  the  Sec- 
retary of  the  Navy  suggested  that 
the  Navy's  equipment  might  be 
more  suitable  for  Army  use  since 
it  was  too  bulky  for  shipboard  use. 
At  this  time  two  widely  separated 
stations,  one  for  receiving,  the  other 
for  sending,  were  used.  The  Army, 
however,  carried  on  along  other 
lines,  and  brought  about  a  complete 
mobile  detector  at  a  single  site. 

Powerful  Microwave 

Signal  Corps  experiments  with 
microwaves  produced  echoes  from 
nearby  targets  but  it  was  not  until 
the  advent  of  the  modern  cavity 
magnetron  that  it  was  possible  to 
generate  microwaves  with  sufficient 
power  for  practical  use.  The  prin- 
ciple of  pulse  ranging  was  first 
used  in  1925  by  Dr.  Gregory  Breit 
and  Dr.  Merle  A.  Tuve  of  the  Car- 
negie Institution  of  Washington 
for  measuring  distance  to  the  iono- 
sphere. At  the  Naval  lab  in  1933 
Mr.  Young  proposed  that  this  prin- 
ciple be  applied  to  the  problem  of 
getting  the  receiver  and  transmit- 
ter in  the  same  ship.  Robert  M. 
Page,  holder  of  the  greatest  num- 
ber of  radar  patents,  was  assigned 
to  this  project. 

The  first  funds  specifically  for 
radar  came  in  1935  when  $100,000 
was  allotted  by  Congress  on  urging 
of  Rear  Adm.  H.  G.  Bowen,  then 
Chief  of  the  Bureau  of  Engineer- 
ing. This  expedited  work  consider- 
ably and  although  experiments 
continued  short-staffed  for  quite, 
some  time,  work  continued  syste-i 
matically. 

British  radar  was  developed  at 
about  the  same  time  but  at  a  some-] 
what  faster  pace  because  of  the 
immediate  threat  to  security. 
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WJW  is  proud  of  its  listener  acceptance.  Mornings  and  after- 
noons throughout  the  week,  Monday  thru  Friday,  more  people 
listen  to  WJW  than  to  any  other  regional  station  .  .  .  And  WJW 
delivers  more  daytime  dialers  per  dollar  in  Cleveland, 
Monday  thru  Friday,  Monday  thru  Saturday,  and  r_— ~ 
Monday  thru  Sunday,  than  any  other  station. 


ABC  Network 

CLEVELAND,  O. 
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DAY  AND  NIGHT 
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A  G-E  achievement  that 
sets  the  pace  for  broadcast  transmitters 


GENERAL  ELECTRIC'S  new  100- 
r  kilowatt  international  transmit- 
ters establish  the  pattern  for  G-E 
AM  broadcast  equipment— equip- 
ment which  will  include  all  the  basic 
refinements  of  modern  broadcasting. 

•  Whether  your  AM  broadcast  re- 
quirements are  for  domestic  or  in- 
ternational service,  General  Electric 
will  be  able  to  supply  broadcast  equip- 
ment for  every  need — AM  transmitters 
from  250  watts  to  1000  kilowatts, 


complete  studio  equipment,  auxiliary 
electrical  components,  and  antenna 
systems.  This  equipment  will  be  de- 
signed to  give  you  maximum  per- 
formance. It  will  be  capable  of  de- 
livering high-quality  transmissions 
over  sustained  periods  of  time— with 
maximum  freedom  from  outages.  It 
will  be  engineered  ahead  of  tomor- 
row's needs  to  insure  your  investment 
against  rapid  depreciations, 

•  General  Electric  has  rich  experi- 


ence in  developing  and  building  radio 
and  electrical  equipment  of  every 
type.  General  Electric  operates  the 
world's  largest  broadcast  equipment 
proving  ground  for  the  four  major 
services  — AM,  FM,  television,  and 
international  broadcasting. 

•  For  information  on  G-E  equip- 
ment, call  your  G-E  broadcast 
equipment  representative  at  once, 
or  write:  Electronics  Department, 
General  Electric,  Schenectady  5,  N.  Y. 


GENERAL  ®  ELECTRIC 


160-D5-69K 


Establish  a  priority  on  delivery  of 
your  AM  equipment— now! 

Write  for  your  copy  of  the  "G-E  Equipment  Reservation  Plan" 
which  explains  General  Electric's  plan  to  help  you  obtain  early 
delivery  of  G-E  AM  transmitters  and  associated  equipment. 


Use  G-E  Electronic  Tubes  in  your  station  for 
maximum  dependability,  finer  performance. 


Hear  the  G-E  radio  programs:  "TheWorld  Today", 
news,  Monday  through  Friday  6:45  p.  m,,  EWT, 
CBS.  "The  G-E  All-Girl  Orchestra,"  Sunday 
10  p.  m.,  EWT,  NBC  "The  G-E  House  Party," 
Monday  through  Friday,  4  p.  m.,  EWT,  CBS. 
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ON  THE  SERVICE  FRONT 

Farr  Wins  Bronze  Star;  Fogel 
Rejoins  Transcription  Firm 


CAPT.  FINIS  FARR,  former 
writer-producer  of  March  of  Time 
and  writer  of  Mr.  District  Attor- 
ney "for  meritorious  service"  has 
been  awarded  the  Bronze  Star 
Medal  by  Lt.  Gen.  R.  A.  Wheeler, 
India-Burma  Theater  commander. 

As  writer-producer  and  officer-in- 
charge  of  the  radio  team  in  CBI, 
Capt.  Farr  handled  a  series  of  re- 
corded programs  in  the  field  under 
difficult  technical  and  living  condi- 
tions. The  series,  Yanks  in  the 
Orient,  broadcast  weekly  over 
American,  was  the  only  regular 
aetwork  program  produced,  by  an 
overseas  theater  of  operations. 
Among  the  missions  accomplished 
by  Capt.  Farr,  together  with  Capt. 
Bert  Parks,  former  CBS  staff  an- 
nouncer, was  a  bombing  flight  over 
Burma  and  a  flight  behind  enemy 
lines  to  a  Ranger  outpost.  On  the 


latter  mission,  the  group  was  at- 
attacked  by  Japs  and  both  men 
walked  for  four  days  with  the 
Rangers  before  reaching  safety. 

Col.  Fogel  Retired 
LT.  COL.  IRVING  FOGEL,  for  18 
months  officer  in  charge,  American 
Expeditionary  radio  stations  in  the 
Mediterranean  Theatre  of  Opera- 
tions, has  been  retired  to  inactive 
status  and  is  rejoining  his  asso- 
ciate and  partner  William  H. 
Holmes  in  Technical  Research  of 
America,  transcription  and  record- 
ing production-manufacturing  con- 
cern with  offices  in  Washington, 
New  York  and  Hollywood.  Col. 
Fogel  entered  government  service 
at  start  of  the  war  as  special  civil- 
ian consultant  to  the  Secretary  of 
War,  and  upon  being  commissioned 
established    Armed   Forces  Radio 


CAPT.  SUPPLE  (r)  explains  script 
of  Hometown  U.S.A.  to  Warrant 
Officer  Donald  F.  Johnson,  leader 
of  the  Fort  Thomas,  Ky.,  post  band, 
and  Shirley  Carter,  singer. 

Service  in  Hollywood.  He  was  dec- 
orated by  the  Italian  government 
and  in  addition  knighted  by  the 
Holy  See  in  Vatican  City. 

*      *  * 

Heads  Hospital  Radio 

AFTER  serving  as  bombardier  in 
a  total  of  101  missions  in  both 
Europe  and  the  Pacific,  Capt.  Gil- 
bert J.  Supple,  former  Erwin  Wasey 
&  Co.  script  writer,  has  been  placed 


in  charge  of  the  radio  department 
of  the  AAF  Convalescent  Hospital 
in  Fort  Thomas,  Ky.  Among  pro-, 
grams  emanating  from  there  is  1 
Hometown  U.  S.  A.,  heard  Sundays 
over  WCKY  Cleveland. 

*  *      *  1 1 
Reunion 

CAPT.  WAYNE  RHINE,  former 
engineer  with  WPAT  Paterson  at- 
tached to  the  U.  S.  Army  head- 
quarters in  Germany,  recently  met 
Bernie  Clapper,  another  WPAT 
engineer  also  in  the  Army  in  Ger- 
many. Capt.  Rhine  was  formerly  a 
member  of  SHAEF. 

*  *  * 

Baseball  on  WVTK 

TWO  former  radio  announcers, 
Sgts.  Fred  Reinhardt,  WJPF  Her- 
rin,  111.,  and  Ray  Carroll,  WIP 
Philadelphia,  now  in  the  Philip- 
pines, teamed  up  to  brirg  an  over- 
seas play-by-play  account  of  the 
two  New  York  Yankee-led  base- 
ball teams  to  Army  and  Navy  lis- 
teners on  the  Pacific  battlefronts. 
The  broadcast  was  on  Armed 
Forces  station  WVTK  from  Coe 
Field  on  Leyte,  P.  I.  Lt.  Paul  M. 
Visser,  former  production  assistant 
of  Vox  Pop,  was  commentator, 
with  Sgt.  James  S.  Spivey,  former- 
ly of  WTAW,  College  Station  in 
Tex.,  now  WVTK  engineer,  moni- 
toring the  broadcast.  All  four  men 
are  members  of  the  Armed  Forces 
Radio  Service,  which  is  on  the  aii 
10%  hours  daily  and  14  hours  Sat- 
urday and  Sunday,  with  special 
recorded  broadcasts  for  overseas 
servicemen. 

Col.  Nussbaum  Decorated 
LT.  COL.  HOWARD  L.  NUSS- 
BAUM, radio  officer  for  the  12th 
Army  Group  in  Europe  and  for- 
mer NBC  producer,  has  been  dec- 
orated with  the  Legion  of  Merit  f  oi 
broadcasting  from  the  Europear 
Theater  from  D-Day  until  V-E  Daj 
and  for  radio  and  recording  re- 
search operations  conducted  itj 
aerial  combat  missions  over  enemj 
territory  prior  to  D-Day. 

*      *  * 
Brisson  Gets  Plaque 

A  SILVER  PLAQUE  was  to  be 
presented  yesterday  (Aug.  19)  or 
The  Fighting  AAF  to  Maj.  Fred 
erick  Brisson,  producer  of  the  show 
designating  the  program  "the  mosi 
originally  themed  to  come  to  radic 
during  this  war".  This  Mont} 
magazine  is  making  the  presents 
tion. 

*  -  5000  WATTS  1330  KC 

^EVD 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  f*r  WHO'S  WHO  •«  WCVO 


First  in  Basic  Public  Service 

KFNF 

The  Friendly  Farmer  Station 

In  ONE  SERIES  of  25  Public  School  Programs 
Gave  Actual  Broadcast  Experience  to  More  Than 

900 

Public  School  Students 

Between  March  5  and  May  14,  1945 

PROGRAMS  PRESENTED  BY  SCHOOLS  OF  THREE  STATES— NEBRASKA,  IOWA, 
MISSOURI — Which  reach  deep  into  the  Hearts  of  thousands  of  friends,  rela- 
tives and  well-wishers  of  the  900  Participants. 

Programs  which  brought  thousands  of  cards  &  letters  to  KFNF  (up  to  2750 
per  program)  as  these  intensely  interested  people  boosted  their  favored 
school  for  the  First  Prize  Award — a  $100.00  War  Bond  presented  bv  the 
station. 

PROGRAMS — of  and  for  the  people — explain  the  sincere  listener  loyalty  which 
KFNF  enjoys  in  the  great,  and  wealthy,  rural  and  semi-rural  market  around 
Shenandoah. 

PROGRAMMING  SKILL — Local  "Know-How"  explains  why — 

Informed  Sponsors  Are  Buying 

KF N  F 

1000  W  SHENANDOAH,  IOWA  920  Kc 

FOR  AVAILABILITIES      WRITE  OR  WIRE  FRANK  STUBBS      SHENANDOAH,  IOWA 
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A  quarter-century  ago,  commercial* 
radio  broadcasting  began.  On  August 
20,  1920,  the  "billion  year  silence  of 
the  ether"  was  broken  by  WWJ,  orig- 
inally 8MK,  The  Detroit  News  radio 
station. 

Many  broadcasting  "firsts"  followed. 

WWJ  was  America's  first  commercial 
radio  station  to  broadcast  daily  pro- 
grams. First  to  broadcast  election  re- 
turns. First  to  broadcast  World  Series 
results.  First  to  broadcast  a  complete 
symphony  concert.  First  to  organize  a 
broadcasting  orchestra. 


NBC  BASIC  NETWORK 
Associate  FM  Station  WENA 

Television  C.  P.  Pending 


World's  First  Station 
Celebrates 

25th  Birthday 


Throughout  25  years  of  existence, 
WWJ  has  maintained  its  leadership  in 
public  service,  entertainment  and  eth- 
ical responsibility.  Recently,  it  demon- 
strated its  initiative  by  becoming  the 
first  station  to  ban  transcribed  an- 
nouncements and  transcribed  singing 
commercials.  And  immediately  after 
Pearl  Harbor  it  eliminated  middle  com- 
mercials from  newscasts. 

Looking  ahead,  WWJ  established  a 
Frequency  Modulation  station— WENA 
—which  has  been  in  constant  daily 
operation  since  May  9,  1941.  Ten 


months  ago  an  application  was  filed 
with  the  Federal  Communications  Com- 
mission for  permission  to  construct  a 
Television  station. 

The  pioneering  spirit  which  actuated 
the  establishment  of  America's  first  com- 
mercial broadcasting  station  lives  and 
thrives  at  WWJ  after  25  years  of  broad- 
casting in  the  "public  interest,  con- 
venience and  necessity." 


*WWJ  acknowledges  ihe  pioneering  research  efforts 
of  such  scientists  as  Dr.  Lee  de  Forest,  Dr.  Frank 
Conrad  and  others  operating  under  experimental 
and  amateur  licenses. 


UJUJJ 


OWNED  AND  OPERATED  BY 

THE  DETROIT  NEWS 

THE  HOME  NEWSPAPER 

950  KILOCYCLES—  5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY,  National  Representatives 
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LOUISIANA 
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THE  S H R EVE PO RT  TIMES 

STATION 

Shreveport.  La. 

In  the  Ark-La-Tex 

Area,  KWKH, 

with  its 

50,000  Watts 

is  the  No.  1  Medium 

with  full  coverage 

and  SELLING 

POWER  in  this 

prosperous  market. 

The  Branham  Co 

pr 

FMBI  Refers  Proposed  Merger 
With  NAB  to  Expanded  Board 


REFERRING  proposed  merger 
with  NAB  to  newly  elected  and  ex- 
panded FMBI  board,  the  FM  in- 
dustry's trade  association  held  its 
common  membership  meeting  in 
Milwaukee  by  proxy  Aug.  14-15. 
The  new  board  voted  to  be  com- 
posed of  15  instead  of  9  members, 
met  at  the  same  time. 

Most  important  business  con- 
ducted by  retiring  board  was  ac- 
ceptance of  three  new  members :  El 
Paso  Public  Schools,  Asbury  Park 
Press  Inc.,  and  The  Haverhill  Ga- 
zette, Haverhill, 
Mass.  The  quor- 
um present  of  re- 
tiring board  was 
composed  of  Wal- 
ter J.  Damm. 
WTMJ  Milwau- 
kee, FMBI  presi- 
dent; George  W. 
Lang,  WGN  Chi- 
cago; Cecil  D. 
Matson,  W.  B. 
Jones  Adv.,  Bing- 
hamton,  N.  Y. ; 
Lee  B.  Wailes, 
Westinghouse  Ra- 
dio Stations,  and 
R.  H.  Manson, 
president  of 
Stromberg  -  Carl- 
son. 


Membership 
Meeting 


Service  to  NAB 

WESTINGHOUSE  Radio 
Stations  have  four  of  its 
executives  serving  on  NAB 
committees.  Lee  Wailes,  gen- 
eral manager  of  WRS,  spear- 
headed the  new  "Standards  of 
Practice"  adopted  recently  at 
the  recommendation  of  the 
Code  Committee.  Leslie  W. 
Joy,  manager  of  KYW  Phil- 
adelphia, heads  up  the  Public 
Relations  Committee;  James 

A.  Begley,  KYW  program 
manager,  is  chairman  of  the 
Copyright  Committee;  and  J. 

B.  Conley,  manager  of  KEX 
Portland,  Ore.,  is  chairman 
of  the  Office  Forms  and 
Practices  Committee. 


Immediately 
following  meeting 
of  old  board,  sixth  annual  member- 
ship meeting  of  association  was 
held  by  proxy.  Of  total  129  proxies 
issued,  56  were  returned  which  to- 
gether with  17  members  present 
gave  total  vote  of  73. 

Original  charter  and  by-laws 
were  amended  to  permit  FMBI  to 
act  on  general  industry  problems 
instead  of  letting  NAB  handle  such 
matters.  Original  restraining  word- 
ing did  not  allow  FMBI  to  enter 
any  industry  controversy  whether 
or  not  NAB  took  part  in  the  pro- 
ceedings. Vote  to  delete  this  hand- 
cuffing measure  was  72-1,  same 
vote  for  expansion  of  new  board. 

Composing  new  board  of  direc- 
tors are:  C.  W.  Meyers,  KOIN 
Omaha,  and  Gordon  Gray,  WSJS 
Winston-Salem,  both  elected  for 
one  year  terms;  C.  M.  Jansky  Jr., 
Washington  radio  engineering  con- 
sultant, and  Clarence  Leigh,  elect- 
ed for  two  years.  G.  E.  Gustafson, 
vice-president  in  charge  of  engi- 
neering for  Zenith  Radio  Corp., 
and  W.  R.  David  of  General  Electric 
were  elected  for  three  year  terms. 
T.  C.  Streibert,  president  of  WOR 
New  York,  and  Ray  H.  Manson,  of 
Stromberg-Carlson,  continue  as 
members  for  next  three  years 
while  Wayne  Coy  of  the  Washing- 
ton Post  replaces  John  V.  L. 
Hogan  of  WQXR  New  York  for 
three-year  term.  C.  D.  Mastin, 
WNBF   Binghamton,  was  elected 


to  fill  unexpired  term  of  F.  M. 
Doolittle,  WDRC  Hartford. 

Following  report  by  President 
Damm,  W.  R.  Davis  reported  on 
broadcast  equipment  and  Mr. 
Jansky  reported  on  engineering 
aspect  of  new  allocations,  stating 
that  "it  was  too  early  to  tell  what 
they  will  mean."  He  will  later  sub- 
mit written  report. 

Maj.  E.  H.  Armstrong,  inventor 
of  FM,  spoke  on  use  of  new  direc- 
tional antenna  to  give  proper  cov- 
erage from  out  of  town  transmit- 
ter sites  until 
such  time  as 
transmitters  of 
sufficient  power 
are  available.  He 
said  that  on  the 
basis  of  his  ob- 
servations thus 
far,  operations  in 
the  new  band  in- 
dicated that  trop- 
ospheric  transmis- 
sion might  be  as 
big  a  problem  in 
the  new  band  as 
was  Sporadic  E 
in  the  old.  He 
commented  that 
Sporadic  E  was  a 
very  much  over- 
rated problem  and 
also  said  there 
was  no  doubt 
about  successful 
operation  of  FM 
in  the  higher  band 
since  the  system  was  originally  sold 
with  operation  at  177  mc  in  first 
demonstrations. 

Mr.  Manson's  report  dealt  with 
postwar  FM  receivers.  He  foresees 
difficulty  for  receiver  engineers  in 
preparing  FM  designs.  He  stated 
that  it  will  be  well  into  1946  before 
tried  and  proven  designs  of  new 
FM  receivers  can  be  made  avail- 
able in  quantity  unless  some  safe 
shortcuts  can  be  devised  for  field 
testing.  Every  effort  to  have  FM 
receivers  by  Christmas  was  being 
made  by  all  manufacturers,  he  said. 
Plans  by  manufacturers  for  their 
new  sets  are  based  on  the  following 
points : 

(1)  New  FM  sets  have  two  FM 
tuning  ranges,  42-50  mc  and  88- 
106  mc;  (2)  there  will  be  no  FM 
sets  without  AM  band;  (3)  new  FM 
sets  will  have  limiters  or  equiva- 
lent; (4)  certain  models  of  each 
make  will  provide  for  audio  repro- 
ductions up  to  15,000  cycles;  (5) 
manufacturers  will  provide  several 
FM  chassis  designs  which  will  be 
housed  in  variety  of  cabinets;  (6) 
some  manufacturers  will  provide 
push  button  operation  for  station 
selections;  (7)  FM  sets  will  have 
built-in  antennas,  external  FM  an- 
tennas to  be  available  for  handling 
weak  signals  in  fringe  areas;  (8) 
some  manufacturers  will  supply 
adapters  for  use  on  present  42-50 
(Continued  from  jiage  3U) 


FACT  or  FICTION? 


Q.  Most  serious  forest  fires 
are  unavoidable. 

Fiction.    9  out  of  10 
could  have  been  prevented. 

It's  a  Known  FACT  that 

WLAW 

LAWRENCE,  MASS. 

serves  New  England's  3rd 
Largest  Concentrated  Radio 
Audience  .  .  .  highly  atten- 
tive and  responsive. 

5000  WATTS    680  Kc. 

NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


S 


FOR  LOS  ANGELE 

EDWARD  PETRY  AND  COMPANY,  IN 
NATIONAL  REPRESENTATIVES 


Page  32    •    August  20,  1945 


BROADCASTING    •    Broadcast  Advertis 


"•••and  below,  we  see  the  world's 
second  largest  livestock  market" 


Thousands  of  Nebraska  4-H  Clubbers  were 
listening  to  Bill  Macdonald  (center),  KFAB  Farm 
Service  Director,  and  L.  I.  Frisbie  (right),  State 
4-H  Club  Leader,  as  they  described  the  Omaha 
Stockyards.  This  was  a  big  occasion  for  rural 
Nebraska . . .  KFAB  was  giving  the  annual  Ne- 
braska 4-H  Club  Week  entirely  by  air. 

You  see,  the  ODT,  because  of  travel  restric- 
tions, asked  that  the  event  be  cancelled  at  Lincoln 
...so  KFAB  took  over  the  job  of  bringing  the 
complete  program  to  the  homes  of  4-H  Club 
members  all  over  the  state.  Descriptions  of  visits 
to  various  spots  of  interest  and  talks  from  speak- 
ers who  would  have  appeared  on  the  regular 


Club  Week  highlighted  the  ALL  RADIO  4-H 
Club  "get-together." 

So  many  4-H  farm  youths  asked  for  more 
information  about  these  broadcasts  that  20,000 
16-page  booklets  entitled  "4-H  Club  Week  by 
Radio"  are  being  sent  to  club  members  through- 
out the  state.  The  booklet  gives  a  complete 
picture  story  of  all  activities  during  this  big 
week  of  radio. 

Bill  Macdonald,  KFAB's  Farm  Service  Direc- 
tor, is  constantly  working  hand  in  hand  with  the 
tens  of  thousands  of  farmers  who  rely  on  THE 
BIG  FARMER  STATION  for  farm  service  news. 


7^  BIG  FafrMtet  erf 


T%e  Ceritiat  Skated 


LINCOLN, 

1110  KC-10,000  WATTS 


OMAHA 

BASIC  COLUMBIA 


Represented  by  PAUL  H.  RA YMER  COMPANY 
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EIGHTH  WAR  LOAN 
CAMPAIGN  SPEEDED 

PLANS  for  the  Eighth  War  Loan 
Drive,  formerly  scheduled  for  No- 
vember or  December,  were  being 
speeded  up  last  week  following  sur- 
render of  Japan  and  modified  to 
compose  a  great  Victory  Loan.  Ac- 
cording to  Treasury  officials,  drive 
would  constitute  the  final  major 
campaign  to  finance  the  war  and 
stop  inflation. 

Last  week  Treasury  called  some 
200  field  men  to  meet  in  Washing- 
ton Aug.  18-19  to  consider  advanc- 
ing drive  to  late  September-early 
October  period.  They  also  were  to 
decide  on  quotas,  methods  of  pro- 
motion, other  details. 

Radio  is  expected  to  maintain  its 
high  position  in  promotion  sup- 
port, havng  outranked  and  more 
than  doubled  combined  effort  of  all 
other  media  in  the  last  campaign 
[Broadcasting,  July  23,  Aug.  6]. 


WHB  Local  News 

PLACING  new  emphasis  on  local 
news,  WHB  Kansas  City  has  re- 
vised its  local  news  coverage  set- 
up, with  Richard  Clark  Smith  in 
charge  as  chief  of  the  bureau  and 
principal  news  announcer.  Smith 
has  been  war  program  manager 
and  special  events  director.  David 
W.  Hidgins  is  new  managing  editor 
and  Bob  Grinde,  formerly  of  KHJ 
Los  Angeles,  joins  staff  as  news- 
caster. Station  now  has  seven  daily 
daytime  newscasts.  News  staff  will 
be  increased. 

Ralston  Adds 

RALSTON  PURINA  CO.,  St.  Louis, 
effective  Sept.  3  renews  sponsor- 
ship of  Tom  Mix  and  His  Straight 
Shooters  5:45-6  p.m.  (CWT)  on 
Mutual  for  56  weeks.  Effective  with 
renewal  show  will  increase  to  246 
MBS  stations.  Agency  is  Gardner 
Adv.,  St.  Louis. 


Patience  Rewarded 

PATIENT  vigil  at  the  short- 
wave post  which  KROW  Oak- 
land installed  a  year  ago 
paid  off  in  the  early  hours  of 
Aug.  10  when  Naomi  Downey, 
operator,  copied  the  first 
Morse  code  radio  signals  from 
Tokyo  in  which  the  Japanese 
offered  to  surrender.  The  dis- 
patch was  followed  up  by  a 
broadcast  from  Japan  which 
KROW  also  released  imme- 
diately, scooping  its  nearest 
competition  in  the  Bay  Area 
by  at  least  an  hour.  The  lis- 
tening post  was  installed  just 
prior  to  D-Day  in  the  hills 
overlooking  Oakland,  with 
directional  antenna  stretch- 
ing out  in  all  directions. 


81.51 

etrrm 


It  is  not  always  the  costliest  lure  that  gets  the  best  results!  It's  just  a  matter 
of  giving  listeners  what  they  want.  And  that's  what  WSIX  does.  Best  proof  of 
it  is  that  81.5%  increase  in  WSIX's  all-day  average  Hooper  for  the  two 
years  ending  in  January!  Here  is  what  WSIX  offers:  The  best  daytime  Hooper- 
ating  of  any  Nashville  station.  Top  shows  of  both  AMERICAN  and  MUTUAL 
networks.  Excellent  coverage  at  very  low  unit  cost.  ...  In  the  thriving  middle 
Tennessee  area  covered  by  WSIX,  more  than  a  million  potential  buyers  await 
your  "plug". 


REPRESENTED  NATIONALLY  BY 
THE  KATZ  AGENCY,  INC. 


FMBI 

(Continued  from  page  32) 
mc  FM  sets  to  accommodate  new 
allocation. 

Meeting  of  new  board  immedi- 
ately following  membership  meet- 
ing was  on  discussion  of  future  of 
FMBI  and  advisability  of  merging 
with  NAB.  Much  of  the  discussion 
centered  around  fact  that  majority 
of  members  present  felt  FMBI 
should  continue  to  operate  in  an 
aggressive  manner  but  at  the  same 
time  the  proposal  of  NAB  should 
be  explored  to  its  fullest  extent. 
The  board  approved  a  letter  which 
will  be  sent  to  the  president  of 
NAB  by  the  president  of  FMBI 
asking  in  effect  for  NAB  to  state 
their  definite  plans,  aims  and  pro- 
grams for  the  promotion  of  FM. 
Mr.  Damm  also  said  that  if  FMBI 
continued  under  present  program 
with  an  office  in  Washington,  he 
would  be  unable  to  serve  again  as 
president  because  of  the  demands 
the  organization  placed  on  his 
time  and  efforts.  He  was  reelected 
president  to  serve  until  next  an- 
nual election,  a  fact  which  presup- 
poses closing  of  Washington  office 
sometime  within  near  future. 

Myles  Loucks,  managing  direc- 
tor of  FMBI,  also  tendered  his 
resignation  effective  whenever  the 
board  could  decide  on  the  future 
action  of  FMBI  and  operation  in 
Washington. 

An  executive  committee  was  ap- 
pointed to  plan  future  action  of 
FMBI.  Committee  is  composed  of 
Messrs.  Coy,  WTMJ  secretary- 
treasurer  (chairman),  Gray  and 
Mastin.  There  will  be  a  meeting  in 
Washington  Aug.  28.  New  officers 
are  Walter  Damm,  continuing  as 
president;  Wayne  Coy,  vice-presi- 
dent, replacing  Ted  Streibert,  and 
L.  W.  Herzog,  continuing  as  secre 
tary  and  treasurer.  Meeting  oi 
board  has  been  set  for  Sept.  25  in 
New  York. 

Present  at  the  meeting  in  Milwsukee 
were:  Walter  J.  Damm;  L.  W.  Herzog; 
Phil  Loucks,  legal  consultant  for  FMBI; 
Myles  Loucks;  George  W.  Lang;  G.  E 
Gustafson;  Cecil  D.  Mastin;  W.  R 
David;  Lee  B.  Wailes;  Milton  B.  Sleeper 
publisher  "FM  &  Television";  C.  M 
Jansky  Jr.,  FMBI  engineering  con- 
sultant; Wayne  Coy;  Gordon  Gray;  R. 
H.  Manson;  Maj.  F.  H.  Armstrong  am" 
P.  B.  Laeser,  WTMJ-WMFM. 


AMERICAN   -  MUTUAL 


5000  WATTS  -  980  K.C. 
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Down  to  Earth 


"Down  to  earth"  reasons  why  WAGA  is  making  so 
much  progress  in  the  South's  most  responsive  market. 

WAGA's  5000  watts  on  590  kilocycles  assures  de- 
pendable coverage  of  a  market  which  accounts  for 
HALF  of  Georgia's  radio  homes  and  HALF  of  its 
retail  sales.  Well  planned  and  produced  programs  are 
the  basis  of  the  station's  popularity — backed  by  an 
aggressive  audience-building  promotion. 

These  are  DOWN  TO  EARTH  facts. 

HI  WAGA 

ATLANTA 

5000  watts  on  590  Kc.  •  American  Broadcasting  Company 

Represented  by  Headley-Reed 


"The  Trolley  Trio"*  Sponsored  by  Indianapolis  Railways 

5:30  p.m.  Monday  thru  Friday  .  .  6.0 

"Frank  and  Harry"*  Sponsored  by  Barbasol  Company 


12:15  p.m.  Monday  thru  Saturday  6.5 

News  •  Sponsored  by  Morris  Plan 
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WIRE 

*  Just  how  good  are  locally  produced 
programs?  The  answer  to  that  one  de- 
pends on  the  personalities  you  put  to 
work  for  you.  And  WIRE  really  has  the 
talent  that  gets  the  Indianapolis  listen- 
ers. A  glance  at  these  Hooperatings* 
should  prove  beyond  doubt  that  WIRE'S 
talent  is  tops. 


5:45  p.m.  Monday  thru  Saturday  .  5.0 

Sports  News  •  Sponsored  by  Shell  Oil  Company 
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ALLY  NEHRLING 
12:30  p.m.  Monday  thru  Friday  .  6.3 

"Molly  Star  Show".  Participating  Program 


In  placing  your  1945-46  budget  you'll 
be  needing  the  skillful  showmanship  of 
a  'Live  WIRE  Personality  in  the  Indi- 
anapolis market.  Now's  the  time  to  buy 
time  on  WIRE.  Call  our  national  rep- 
resentatives for  availabilities  on  choice 
spots  and  time. 

*  FALL,  WINTER  AND  SPRING,  1944-45  RATINGS 
Indianapolis  City  Zone,  C.  C.  Hooper,  Inc. 

WIRE 

BASIC  NBC  •  5000  WATTS 
JOHN  E.  PEARSON  COMPANY 

NEW  YORK  •  CHICAGO  •  KANSAS  CITY 

AFFILIATED  WITH 

The  Indianapolis  Star 


FRED  HOLT 

6:45  p.m.  Monday  thru  Saturday  .  7.9 

News  •  Sponsored  by  Standard  Oil  of  Indiana 


LARRY  GORDON 

12:00  Noon  Monday  thru  Saturday  .  4.9 

"Tello  Test"*  Sponsored  by  Bishop  Furs 
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Plans 

(Continued  from  page  20) 

permission  for  erection  of  770  foot 
towers  will  be  requested  once  again. 

WOR  has  applied  for  three  tele- 
vision stations  in  New  York, 
Philadelphia  and  Washington.  The 
New  York  transmitter  would  be 
located  next  to  the  WBAM-FM 
transmitter  atop  444  Madison  Ave. 
Studios  await  Commission  require- 
ments. Initial  video  investment  is 
estimated  from  $400,000-$500,000 
in  New  York  and  about  $300,000- 
$400,000  in  Philadelphia  and  Wash- 
ington. 

The  local  station  setup  in  New 
York  is  still  in  a  very  nebulous 
state.  WNEW  is  the  only  one  which 
revealed  plans  to  spread  out  in  new 
space  and  to  definitely  take  ad- 
vantage of  more  modern  equipment. 
It  has  asked  permission  to  con- 
struct an  FM  outlet  and  plans  to 
apply  for  a  50-kw  AM  transmitter. 

An  unprecedented  building  pro- 
gram by  the  four  major  networks 
on  the  West  Coast  bids  to  further 
enhance  Hollywood  in  standard  ra- 
dio, FM  and  television.  Overall  in- 
vestment represents  several  mil- 
lion dollars.  Height-limit  buildings 
with  space  restricted  to  network 
and  allied  crafts  have  been  blue- 
printed by  NBC  and  American 
Broadcasting  Co.  Don  Lee  Broad- 
casting System,  West  Coast  outlet 
of  MBS,  has  approved  architec- 
tural plans  for  its  new  building  on 
"radio  row".  CBS  has  blue-prints 
under  way  for  two  new  audience 


SELL 

MANY  PRODUCTS  FOR 
MANY  ADVERTISERS 


WX  YZ 

Detroit 
(Participating  sponsors ) 
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GEORGE  E.  H ALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO.  L 
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AN  ARTHUR  B.  CHURCH  PRODUCTION 


studios  and  additional  office  facilill 
ties. 

NBC  expansion  alone  will  entail 
expenditure  of  a  million  dollars  til 
cover    new    equipment,  television! 
studios  as  well  as  proposed  omc  f 
building,  it  was  said.  Also  unde 
discussion  are  plans  for  buildin; 
sound  stages  with  necessary  tele 
vision  equipment.  Two  additional! 
audience   studios,   seating  arounJ 
400  persons  each,  are  to  be  erecte* 
in  the  rear  of  present  NBC  Holly! 
wood  Radio  City. 

American  has  several  Holly  woo  i 
building  sites  under  consideration 
With  arrival  of  New  York  execu 
tives  within  the  next  few  months 
full  announcement  of  postwa 
plans  will  be  revealed.  Hollywoo< 
Radio  Playhouse,  under  five-yea 
lease,  was  recently  remodeled  a 
cost  of  $50,000  to  house  KEC; 
Hollywood,  owned  and  operated  sta 
tion.  When  American  builds  it 
own  western  division  headquarter 
KECA  operations  will  be  shiftec 
thus  centralizing  all  activity.  Ex 
tensive  building  plans  also  ar 
blue-printed  for  KGO  San  Fran 
cisco. 

Two  CBS  Studios 

CBS  construction  of  two  ne%i 
audience  studios  seating  450  per 
sons  each,  and  additional  offic 
facilities,  is  estimated  at  abou 
$350,000.  Having  acquired,  subjec 
to  FCC  approval,  KQW  San  Fran 
cisco  affiliate,  at  price  of  $950,00 
[Broadcasting,  June  15],  CBS  ha 
ambitious  plans  for  that  area  toe! 

Don   Lee  Broadcasting  Systen 
West  Coast  outlet  of  MBS,  sdm 
months  ago  invested  around  $750, 
000  in  a  site  for  a  new  two-stor 
studio  and  executive  building  t 
meet  anticipated  needs  ef  televisio: 
and  FM  as  well  as  AM,  accordin; 
to  Lewis  Allen  Weiss,  vice-presi  j 
dent  and  general  manager.  Addin;  i 
to  its  importance  in  the  West  Coas  j 
radio   picture,   Don   Lee  recent! 
purchased  stock  of  Pacific  Broad 
casting  Co.,  thus  directly  addin,  ) 
the  22  Pacific  Northwest  affiliate  I 
to  its  regional  list  of  40. 

Associated  Broadcasting  Corj 
which  starts  operating  Sept.  16  a 
a  fulltime  16-hour  daily  network 
is  setting  up  a  West  Coast  sale 

(Continued  on  page  40) 
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Leading  Advertisers  know  that  Detroit 
is  the  most  responsive  and  fastest  moving 
market  in  the  world  .  .  .  and  they  pick 
WXYZ  because  this  station  completely 
covers  the  Detroit  area...  where  there  is  a 
market  with  a  billion  dollar  buying  power. 

(Key  Station  of  the  Michigan  Radio  Network) 

WXYZ 


Affiliated  with  the  American  Broadcasting  Company,  Inc. 

Owned  and  Operated  by  the 
KING-TRENDLE  BROADCASTING  CORPORATION 
1700  Stroh  Building      •      Detroit  26,  Michigan 

Represented  by  the  Paul  H.  Raymer  Co. 
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division  with  offices  in  Los  Angeles, 
San  Francisco,  Seattle,  Portland 
and  Tacoma,  under  direction  of 
Van  C.  Newkirk,  West  Coast  vice- 
president  and  manager.  Going  out 
of  the  "per  occasion"  class,  that 
organization  has  extensive  intents. 
If  they  materialize,  KFWB  will  be 
the  major  Southern  California  out- 
let. 

Following  V-J  Day  a  six-story 
building  exclusively  for  talent 
agents,  advertising  agencies  and 
program  builders  will  be  erected 
in  Hollywood  by  Dave  Covey,  form- 
er owner  of  Sardi's  Restaurant. 
Prospective  tenants  are  being  ap- 
proached on  long-term  lease,  with 
floor  plans  and  space  dictated  by 
the  lessee. 

There  are  several  other  import- 
ant developments  under  way  which 
will    further    identify  Hollywood 


and  the  West  Coast  in  the  radio 
spectrum.  With  war's  end,  Capitol 
Records  Inc.,  will  take  over  the 
building  housing  Broadcasting's 
West  Coast  offices.  Remodeling  is 
to  be  done  and  recording  and 
broadcasting  studios  also  will  be 
erected  with  latter  facilities  avail- 
able to  local  stations  and  networks 
for  studio  audience  programs. 

Link  Means  Studios 

With  linking  of  KSFO  San  Fran- 
cisco and  KPAS  Pasadena,  Uni- 
versal Broadcasting  Co.  will  set 
up  Hollywood  studios  and  a  record- 
ing-transcription division.  After 
FCC  sanctions  purchase  of  KYA 
San  Francisco  and  KMTR  Holly- 
wood by  New  York  Post,  the  group 
will  move  into  the  California  pic- 
ture on  a  more  elaborate  scale. 

Television  and  FM  transmitter 
sites  have  been  acquired  or  applied 
for  by  some  eight  Los  Angeles  area 
stations.  With  Twentieth-Century- 


Fox  recently  joining  Paramount, 
Warner  Bros,  and  MGM  in  prepar- 
ing for  active  participation  in  tel- 
evision and  FM,  greater  emphasis 
will  be  placed  upon  Hollywood's 
position  as  a  production  center  in 
all  mediums  of  entertainment. 
Twentieth-Century-Fox,  New  York, 
also  has  leased  a  video  station  in 
Boston  to  start  operation  on  a 
purely  experimental  basis  by  Sep- 
tember. 

International  Business  Machines 
Corp.  recently  filed  application  to 
build  terminal  stations  for  an  ex- 
perimental radio  relay  network  in 
Los  Angeles  and  San  Francisco. 
Proposed  California  setup  would 
be  similar  to  the  IBM  experimental 
network  between  Schenectady,  New 
York  and  Washington.  West  Coast 
relay  network  would  have  channels 
for  two  two-way  television  pro- 
grams, four  FM  broadcasts,  two 
facsimiles,  and  in  addition  carry 
impulses  to  operate  120  IBM  radio- 


Through  Dealer  Contact 
and  Program  Promotion 


WKBS  makes  liberal  use  of  dealer  cards  and 
letters  to  give  advertisers  further  product  pro- 
motion through  their  dealers.  Informed  of  new 
WKBS  programs  sponsored  by  a  product  they 
carry  or  should  stock,  the  dealers  are  encour- 
aged to  take  advantage  of  the  demand  cre- 
ated by  the  program  and  ->r5m  )te  ths  product 
in  window  and  counter  displays. 


WKBB  offers  close  cooperation  with  adver- 
tisers to  assure  alert  time  buyers  maximum 
returns  for  advertising  investments.  Remem- 
ber, in  Dubuque,  WKBB  holds  top  ranking 
morning,  afternoon,  and  night  with  listener 
preference  running  as  high  as  4  to  1.  WKB8 
is  your  wisest  choice  to  reach  the  Dubuque 
area. 


James  D.  Carpenter — Executive  Vice  President 
Represented  by  Howard  H.  Wilson  Company 


WKBB 


DUBUQUE 

IOWA 


AFFILIATED  WITH  AMERICAN  BROADCASTING  COMPANY 


type  machines,  it  was  said.  Ter-  i 
minal  stations  in  San  Francisco  and  | 
Los  Angeles  would  be  connected  by 
a  chain  of  automatic  relay  stations » 
placed  on  towers  about  60  miles  1 
apart.  It  is  expected  that  the  two  ' 
cities  as  well  as  communities  in  l 
between  can  be  served  by  proposed 
network. 

Almost  all  Chicago  stations,  both 
network  and  independent,  are  look- 
ing forward  to  construction  of  in- 
creased facilities  for  AM,  FM  and 
television. 

Among  the  independents,  WIND 
will  probably  do  the  biggest  job. 
According  to  owner  Ralph  Atlass, 
plans  are  already  drawn  for  new 
studios  and  offices  which  will  cover 
approximately  10,000  square  feet 
of  floor  space.  It  is  hoped  that 
building  of  these  $100,000  studios 
will  get  under  way  within  three 
months.  Principal  difficulty  is  find- 
ing adequate  space  in  a  building 
that  provides  sample  ceiling  height. 

WIND  does  not  plan  any  FM  at 
present;  however,  a  television  appli- 
cation is  in.  The  cost  of  the  entire 
television  setup  is  estimated  at 
$300,000. 

Multiplex  Tests 

WJJD  Chicago,  owned  by  Mar- 
shall Field  interests,  desires  to  do 
immediate  experimentation  with 
multiplex  transmission  of  FM 
super-imposed  on,  facsimile.  Station 
has  no  television  plans  at  pres- 
ent but  will  move  into  the  field 
if  conditions  warrant. 

According  to  Art  Harre,  man- 
ager of  WJJD,  present  studios  and 
equipment,  having  been  built  in 
1940,  are  adequate  for  AM  and 
FM,  with  one  studio  especially  con- 
structed for  FM  work. 

WAAF  Chicago,  managed  by 
Bradley  Eidmann,  definitely  plans 
to  move  from  its  present  location 
to  one  approximately  three  times 
as  large.  The  move  will  probably 
cost  in  the  neighborhood  of  $20,000. 
WAAF  also  has  an  FM  application 
before  the  FCC,  the  estimated  cost 
for  the  transmitter  being  $85,000. 
Video  plans  are  still  in  pre-appli- 
cation  stage. 

WGN  Chicago  has  probably  the 
most  far-reaching  blueprints  of  any 

(Continued  on  page  b2) 


In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 


DIRECT  ROUTE  TO 
AMERICA'S  NO.  1  MARKET 

Tfie  Trove/erj  Broadcasting  Service  Corporation 
•  Member  of  NBC  and  New  England  Reg.cno/ 
Network  •  Represented  by  WEED  &  COM- 
PANY, New  York,  Bos:on,  Chicago,  Detroil, 
San  Franciico  and  Hollywood 
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In  the  driving-wheels  of  a  locomotive.,  in 
the  crankshaft  of  an  automobile  engine.,  in 
the  normal  human  diet . .  in  the  rhythms 
and  compensations  of  life  itself,  there  is  no 
rational  substitute  for  balance. 

Radio  programming,  too,  needs  balance; 
and,  at  the  stations  of  Westinghouse,  it 
gets  it.  Not  only  in  the  variety  of  the  pro- 
grams throughout  an  average  19-hour  day 
of  broadcasting,  but  in  the  placement  of 
the  programs.,  their  integration  to  the 
listening  audiences. 

Dawn-hours  bring  agricultural  news  and 
views.,  then  follow  the  "start-the-day-right" 
programs.  In  mid-morning,  domestic 
science  and  home-making  are  the  principal 
fare.  Music  and  news  dominate  the  noon 
hours,  and  serial  stories  are  broadcast  in  the 
afternoons.    Then  follow  children's  hours, 


WESTINGHOUSE 

K  D  K  A   •   W  B  Z  • 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES,  EXCEPT  KEX 


news,  and  dinner-music,  to  usher-in  the 
evenings  of  sheer  entertainment.,  fine 
music,  good  comedy.,  serious  drama.  Later 
on,  more  news  and  lighter  music,  and  it's 
almost  dawn  again. 

Radio  listeners  may  not  constitute  the 
whole  population  of  the  country,  but  there 
are  enough  of  them  to  challenge  the  best 
a  radio  station  can  give.,  in  balancing  the 
programming,  in  selecting  material  and 
talent  for  the  programs,  and  in  placing 
and  spacing  such  programs  for  maximum 
listener  interest. 

For  the  benefit  of  its  18,000,000  poten- 
tial listeners  in  primary  areas  alone,  West- 
inghouse gives  balanced  programming  top 
priority.  Time  and  again,  results  under- 
score the  wisdom  of  this  Westinghouse 
policy. 


RADIO  STATIONS  Inc 

WBZA    •    WOWO    •    KEX   •  KYW 

•  KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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(Continued  from  page  tf) 
network  station.  These  encompass 
television,  FM  and  AM.  Seven 
stories  additional  on  the  present 
WGN  theater  are  planned  for  AM 
and  FM  studios  and  various  offices. 

In  the  FM  field,  this  Mutual  affili- 
ate is  already  operating  WGNB  and 
has  applied  for  construction  per- 
mits in  Milwaukee,  Grand  Rapids, 
Fort  Wayne,  and  Peoria.  Proposed 
stations  will  join  with  WGNB,  all 
operating  on  the  same  frequency, 
to  form  the  Midwest  FM  Network 
Inc.  The  WGNB  transmitter,  lo- 
cated on  the  top  of  the  Tribune 
Tower,  may  be  moved. 

WGN  to  Build 

Preparing  for  television  but 
making  no  definite  move,  WGN  is 
ready  to  build  when  the  time  is 
opportune.  Sometime  ago  it  con- 
ducted a  competition  for  designs 
for  a  studio  theater  which  could 
be  used  for  television.  Design  which 


won  $5,000  first  prize  was  submitted 
by  Chicago  designer  of  theatrical 
buildings,  Arthur  Fred  Adams,  in 
conjunction  with  William  F.  Clark, 
engineer.  The  television  antenna 
probably  will  be  located  atop  the 
Tribune  Tower,  present  site  of  the 
FM  installation. 

CBS  construction  plans  in  the 
Midwest,  including  KMOX  St. 
Louis  and  WBBM  Chicago,  are  still 
tentative.  It  is  known  that  KMOX 
will  build  a  new  AM  transmitter  on 
a  new  site  about  13  miles  from  St. 
Louis.  Cost  of  new  transmitter,  site, 
building,  and  towers  is  estimated 
at  $300,000.  No  studio>ttevelopment 
plans  are  concrete  at  the  moraentT 
however,  officials  have  discussed  ad- 
ditional facilities  at  some  length. 

CBS  television  in  Chicago  and 
St.  Louis  will  be  determined  by 
New  York  research  now  going  on. 
A  new  television  transmitter  is  un- 
der design.  Both  WBBM  and  KMOX 
have  applied  for  television  li- 
censes. FM  is  already  in  operation 
in  Chicago  through  WBBM-FM.  St. 


Louis  plans  in  FM  are  undisclosed. 

The  American  Broadcasting  Co. 
has  filed  with  the  FCC  for  both 
FM  and  television  stations,  these 
being  owned  and  managed  by  Amer- 
ican. It  is  known  that  the  American 
will  leave  its  present  location. 
Whether  the  organization  builds  or 
remodels  existing  facilities,  the  cost 
for  studios,  speech  input  equipment 
and  offices  will  run  in  the  neigh- 
borhood of  one  million  dollars. 
Transmitter  costs  will  be  based  on 
power  which  has  not  been  deter- 
mined yet.  Equipment  has  been  re- 
served for  television  and  FM. 

New  Theater 

New  theater  for  audience  shows 
is  planned  by  WLS  Chicago,  Amer- 
ican affiliate  and  in  addition  the 
studios  built  in  1939  will  be  modern- 
ized. Station  will  also  purchase  new 
remote  equipment.  FM,  television 
and  facsimile  will  be  entered  as 
soon  as  practical. 

NBC  Central  Division  will  ex- 
pand existing  facilities  and  make 


TaYLUR-|-|uWE -S NUWDE N  /^u^2^ 
can  give  you  Accurate  Facts 
about  radio  and  markets  of  the 
Middle  West  and  Great  Southwest! 


We  know  this  market  intimately,  and  can  help  yon  in  preparing  a  spot  campaign  that 
will  get  maximum  results  from  this  rich,  responsive  territory.  Let  our  first-hand 
knowledge  and  vast  experience  in  this  field,  he"  of  help  to  you.  Call  the  T.H.S.  repre-, 
sentative  nearest  vou  today! 


Affiliates 


Texas 

KFDM — Beaumont 
KFYO— Lubbock 
KGNC— Amarillo 
KRGV— Weslaco 
KTSA— San  Antonio 
THE  LONE  STAR  CHAIN 


Oklahoma 
KADA— Ada 
KMX  —Muskogee 
KCRC— Enid 
.KGFF — Shawnee 


KOME — Tulsa 

KTOK- — Oklahoma  City 

KVSO— Ardmore 

THE  OKLAHOMA  NETWORK 

New  Mexico 

KGGM— Albuquerque 

KVSF  —Santa  Fe 


Sales  Offices 

New  York  Hollywood 
Chicago  Sau  Francisco 

Dallas  Portland 

\  .  ■      '  "' 

General  Offices — Amarillo 


its  television  setup  as  complete  as 
present  AM  organization.  In  view 
of  the  engineering  theory  that 
cross-country  television  will  follow 
the  development  of  regional  chains, 
NBC  plans  on  centering  one  in 
Chicago.  Immediate  plans  call  for 
studio  modernization  of  the  present 
plant  in  the  Merchandise  Mart. 

Plans  for  the  postwar  years  con- 
template further  expansion  of  NBC 
facilities  with  the  probability  that 
the  Division  will  eventually  occupy 
its  own  building  with  AM,  FM  and 
television  facilities. 

Since  late  in  1939  Canadian  sta- 
tions have  been  limited  on  building 
alterations,  frozen  on  new  equip- 
ment and  power  boosts.  They  have 
had  profitable  years  of  business  and 
now  want  to  put  money  into  their 
properties.  Most  of  the  immediate 
spending  is  going  to  be  on  new 
transmitters.  About  half  the  Cana- 
dian stations  have  been  given  per- 
mission to  increase  power,  with  the 
majority  going  from  1  kw  to  5  kw. 

Three  privately-owned  stations, 
one  provincially-owned  station,  and 
three  Canadian  Broadcasting  Corp. 
stations  want  power  increases  to 
50  kw.  CFRB  Toronto,  CKAC  Mont- 
real, CFRN  Edmonton,  and  CKY 
Winnipeg,  are  all  pressing  for  up- 
ward revision  of  their  present 
power  to  the  maximum  allowed 
under  the  Havana  Treaty,  pointing 
out  to  the  Government  that  time  is 
growing  short  under  which  they 
can  be  authorized  to  increase  power 
before  the  Havana  Treaty  is  to  be 
renewed.  The  CBC  has  stated  in 
Parliamentary  Committee  hearings 
that  it  wants  50  kw  for  CBR  Van- 
couver, CJBC  Toronto,  and  CBM 
Montreal. 

Increasing  Power 

With  the  purchasing  of  new 
transmitter  equipment  for  5  kw 
and  50  kw  comes  the  construction 
of  new  transmitter  houses,  antenna 
systems  including  many  direction- 
als  under  Havana  Treaty  regula- 
tions. It  is  estimated  that  stations 
increasing  power  to  5  kw  will  spend 
on  an  average  of  $70,000  on  trans- 
mitter, building  and  antenna,  while 
stations  going  up  to  50  kw  will 
spend  about  $350,000  each.  Add  to 
this  a  number  of  small  stations 
licensed  in  recent  months  and  the 
overall  expenditure  in  this  realm 
(Continued  on  page  UW) 


THERE'S  ONLY 

1 

STATUE  OF 
LIBERTY  ' 
but 

WSMREACHES  2  NEW  YORKS  ! 

(The  population  of  WHN's  pri- 
mary  coverage  area  is  15,398,401, 
more  than  TWICE  the  number  of 
people  in  New  York  City  proper.) 

WHN 

Dial  1050      50,000  watts 

Metro-Goldwyn-Mayer— 
Loew's  Affiliate 
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SOME  OF  SAVANNAH'S 
GIANT  PERMANENT  INDUSTRIES 


American  Can  Co. 
American  Agricul. 

Chemical  Co. 
Certainteed  Products 

Corporation 
Central   of  Georgia 

Railway 

Columbia  Naval 
Stores  Company 

Cyclone  Fence  Co. 

Hercules  Powder  Co. 

Ludlow   Mfg.  Co. 

L.  P.  Maggioni 
&  Co. 

Mente  &  Company 

Nafl    Gypsum  Co. 

Ocean  Steamship  Co. 


Pierpont  Mfg.  Co. 
Rathborne,  Hair, 

Ridgeway  Co. 
Savannah  Sugar  Re- 
fining Corporation 
Southern  Cotton  Oil 

Company 
Southern  States  Iron 

Roofing  Company 
Southport  Paint  Co. 
Southern  States 

Phos.  &  Fert.  Co. 
Steel  Products  Co. 
Union  Bag  &  Paper 

Corporation 
Virginia-Carolina 

Chemical  Co. 


7  '*?§aS§S§SS5§§S 


Gateway  to  World  Markets 


Savannah  has  long  been  one  of  the  most  active  ports  on  the  entire  Eastern 
Seaboard — a  strategic  point  for  the  distribution  of  raw  materials  and  manufactured 
products  to  all  the  markets  of  the  world.  Because  of  these  favorable  export-import 
facilities,  the  Savannah  market  has  attracted  giant  permanent  industries  whose 
tradenames  are  known  throughout  America  and  many  parts  of  the  world. 

The  manufactured  products  of  these  industries  have  a  value  of  more  than 
$196,000,000  annually. 

All  this  adds  up  to  a  stable,  steadily  growing  market,  where  increasing  payrolls 
offer  an  excellent  opportunity  for  sales  expansion.  Alert  advertisers,  anxious  to 
keep  pace  with  the  industrial  surge  of  the  South,  recognize  Savannah  as  one  of 
the  South's  fastest  growing  markets,  and  WSAV  as  the  most  efficient  medium  for 
selling  it — economically. 


L.I  B  f  R  T  t 


HARBEN  DANIEL 
General  Manager 


BUILD  I  N  6 


SAVANNAH,      6  E  0  P.  G  I  A 


GEO.  P.  HOLLINGBERY  CO. 
National  Representative 


Selling  the  New  Savannah  Seaboard  Market 
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For  years  now  they've 
been  trying  to  make  us 
believe  a  horse  shoe  over 
the  door  brings  luck.  To 
us  the  luck  in  a  horse 
shoe  is  being  on  a  horse's 
foot  where  it  can  work 
and  earn. 

Pretty  much  like  a  ra- 
dio campaign,  too!  It's 
got  to  go  on  a  station 
that  will  enable  it  to 
work  and  earn.  WMMN  is 
just  such  a  station  be- 
cause it  offers  one  of 
America's  Greatest  Direct 
Response  Markets.  We 
substitute  proven  results 
for  luck! 


Ask  a  Blair  Man 


Columbia  Network 


f  RIHMONT,  W.VR. 


Plans 

Continued  from  page  42) 
will  rise  to  between  $3,000,000  and 
$3,500,000. 

Most  stations  are  not  planning 
elaborate  studio  alterations,  some 
having  done  alterations  in  recent 
months  as  labor  and  material  be- 
came available.  CJOR  Vancouver 
is  building  and  planning  new  stu- 
dios, as  are  CKUA  Edmonton, 
CJCJ  Calgary,  CBV  Quebec,  CJVI 
Victoria,  CFRN  Edmonton,  CKCR 
Kitchener,  CBH  Halifax,  CKPC 
Brantford  and  CJKL  Kirkland 
Lake.  CKEY  Toronto  is  contem- 
plating a  $250,000  building  with  a 
studio  seating  500  people. 

Among  new  stations  to  go  on  the 
air  is  a  5  kw  station  at  Sarnia, 
Ont.,  which  is  expected  to  cost  about 
$100,000  including  transmitter  and 
studio  equipment  and  buildings. 
There  are  a  number  of  stations 
which  will  increase  to  1  kw  in- 
cluding CHLP  Montreal  and  a 
number  of  new  1  kw  stations  to  go 
on  the  air  including  CHUM  To- 
ronto and  CJAD  Montreal.  Many 
250  w  stations  have  been  authorized 
in  small  communities,  and  some  sta- 
tions are  moving  locations  as  CHPS 
Parry  Sound,  which  is  moving  to 
Orillia,  Ont. 

The  Canadian  Broadcasting 
Corp.  has  many  plans  in  the  form- 
ative stage,   but  nothing  specific 


TRIBUTE  was  paid  to  Don  Hill, 
WAVE  Louisville  sportscaster,  by 
16,409  fans  who  turned  out  for 
city's  Radio  Appreciation  Night  at 
local  ball  park.  Left  to  right,  Hill, 
seven-time  winner  of  American 
Association  Radio  Trophy;  Luther 
Stein,  civic  leader,  who  presented 
plaque  from  fans  to  Ray  Costello 
of  Oertel  Brewing  Co.,  Hill's  spon- 
sor, who  in  turn  gave  him  a  War 
Bond.  

approved.  Thus,  for  examlpe,  the 
CBC  plans  consolidation  at  Mont- 
real of  all  services  now  spread 
over  a  number  of  buildings  in  the 
hotel  and  theater  section.  A  similar 
consolidation  was  recently  com- 
pleted at  Toronto.  Enlargement  of 
studios  at  other  regional  centers  as 


ANOTHER  off  WTAG's 

Services  to  Central 
New  England 


Over  150  Johnnies  in  31  weeks  have 
come  marching  home  to  Worcester  to 
jobs  of  their  own  choosing.  "Jo.hnny 
Comes  Marching  Home"  created  by 
WTAG,  sponsored  by  Prudence  Clothes, 
with  the  cooperation  of  the  Veterans" 
Service  Dept.,  the  American  Legion, 
Veterans  of  Foreign  Wars  and  the  United 
American  Veterans,  broadcasts  the  qual- 
ifications of  four  unnamed  servicemen 
each  week.  Industry  listens,  writes  or 
phones  WTAG  for  interviews  and  the 
Veterans'  Service  Department  does  the 
rest. 

Worcester's  Mayor  William  A.  Bennett 
guest  starred  with  these  words.  "I  think 
that  this  is  a  really  remarkable  achieve- 
ment because  of  the  unique  character  of 
this  employment  service.  It  is  to  my 
knowledge  the  only  service  in  the 
country  that  places  veterans  in  the  par- 
ticular type  of  work  they  want  .  .  .  not 
just  any  work,  but  work  suited  for  their 
training  and  inclination.  I  would  like  to 
commend  WTAG,  Prudence  Clothes,  the 
veterans  agencies  and  the  employers  of 
Worcester  and  Worcester  County.  I  wish 
them  continued  success  in  this  important 
work  which  reflects  credit  on  them  and 
on  our  community." 

Creative  force  makes  WTAG  a  BIG 
STATION  IN  a  BIG  MARKET. 


PAUl   H.   RAYMER   CO.    National    Sales   Represtntoiivt      /  **S/r~ 


Vancouver,  Winnipeg  and  Halifax 
is  also  understood  to  be  under  con- 
sideration. The  CBC  in  its  last 
annual  report  showed  $150,000 
earmarked  for  postwar  adjust- 
ments. 

Some  60  Canadian  stations  have 
applications  before  the  CBC  Board 
of  Governors  for  FM  station  li- 
censes, but  only  two  experimental 
FM  stations  are  presently  in  oper- 
ation, one  operated  by  CFRB  To- 
ronto, and  VE9FM  operated  by  CBC 
at  Montreal  on  45.7  mc.  CBC  plans 
to  establish  the  Montreal  station 
as  a  3  kw  transmitter  somewhere 
in  the  band  from  88-106  mc,  and 
to  build  another  FM  station  at 
Toronto.  CFRB  has  applied  for  a 
1  kw  FM  transmitter. 

On  television  Canadian  stations 
also  are  indefinite.  The  CBC,  con- 
trolling all  radio,  has  not  yet  set 
a  definite  television  policy  and  as 
far  as  is  known  has  not  yet  con- 
sidered licenses  for  privately-owned 
television  stations.  CFRB  Toronto 
plans  to  establish  one,  and  CBC's 
general  manager,  Dr.  A.  Frigon, 
has  suggested  to  private  broadcast- 
ers joint  operation  with  CBC  of 
television  stations  as  it  is  felt  that 
neither  will  be  able  to  finance  tele- 
vision on  a  competitive  basis. 


Atom  on  Tele 

TELEVISION  station  WBKB 
Chicago,  owned  by  Balaban  & 
Katz,  last  week  proved  the  efficacy 
of  visual  news  coverage  through 
presentation  of  graphic  story  of 
the  development  of  the  atomic  bomb. 
Available  information  was  reduced 
to  vivid  exposition  with  the  use  of 
charts,  diagrams,  photos  and  other 
visual  devices.  Physicists  and  other 
scientific  experts  from  the  U.  of 
Chicago,  one  of  the  focal  points 
in  development  of  the  bomb,  are 
scheduled  to  be  presented  over  sta- 
tion. 


F.  K.  Halsey 

FREDERICK  K.  HALSEY,  48,  for 
several  years  a  copy  writer  at  the 
Wendell  Colton  Co.,  New  York  ad- 
vertising agency,  died  suddenly  last 
week  at  his  home  in  Hillside,  N.  J. 
Mr.  Halsey  had  long  been  con- 
nected with  the  advertising  busi- 
ness and  at  one  time  headed  his 
own  agency  in  Elizabeth,  N.  J. 


WORCESTER 


OWNED    AND    OPERATED    BY    THE   WORCESTER  TEIEGRAM-GAZETTE 
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580  KC 
5000  tots 
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THIS  IS  NO  ACCIDENT! 


No  accident,  either,  is  the  astonishing  record  of  Goldblatt's  retail  business  .  .  . 
from  15  thousand  in  1914  to  over  62  million  in  1944.  a*-  And  it's  equally  clear  to 
see  why  Goldblatt's  carry  their  entire  radio  load  on  WGN  ...  a  half  hour  of 
lively  programming,  six  days  a  week  .  .  .  two  separate  quarter  hour  shows  across 
the  board.  a*r>  For  WGN,  the  leader  in  local  and  national  spot  business  among 
Chicago's  major  stations,  is  the  logical  answer  to  the  middlewest  advertiser. 


A  Clear  Channel  Station 


CHICAGO  11 
ILLINOIS 

50,000  Watts 
720  Kilocycles 


MUTUAL    BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast:  Edward  S.  Townsend  Co.,  Russ  Building,  San  Francisco,  Calif. 


i  i 

:  5.; 

■ 
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215A 


the  tube  that  grew  out  of  a  "peanut 


When  the  returns  are  all  in,  many  big  scientific  devel- 
opments of  World  War  II  will  be  found  to  have  roots 
deep  in  the  past. 

Certainly  this  is  true  of  the  revolutionary  6AK5 
—  developed  by  Bell  Laboratories,  and  manufactured 
by  Western  Electric. 

Back  in  World  War  I,  these  two  organizations 
developed  the  215A,  so-called  "peanut"  tube;  the  first 
tube  whose  filament  was  powered  by  a  single  dry-cell. 
Down  the  years,  research  in  electronics  continued  to  give 
birth  to  new  tubes  which  made  "Western  Electric"  a 
synonym  for  performance  and  reliability.  When  the 
coaxial  cable  system  was  planned,  with  vacuum  tube 
repeaters  every  few  miles,  the  Laboratories  developed 
the  386A  tube.    At  the  coming  of  war,  the  Bell 


Laboratories  were  foremost  in  design  of  broadb 
amplifiers  and  of  the  vacuum  tubes  to  make  them  wi 

Indispensable  for  certain  military  equipment, 
386A  was  developed  into  the  71 7A  tube,  and 
further  refined  in  the  6AK5. 

Besides  producing  6AK5's  in  large  quantities,  ^ 
ern  Electric  responded  to  emergency  needs  of  the  A 
and  Navy  by  furnishing  design  specifications  and 
duction  techniques  to  other  manufacturers.  Today 
least  five  other  companies  are  in  quantity  product 

The  6AK5  is  another  example  of  Bell  Laboratc 
and  Western  Electric  teamwork,  which  created  man 
the  war's  outstanding  electron  tubes.  These  tubes 
play  important  peacetime  roles  in  television  and  o 
arts  of  communication. 


BELL   TELEPHONE  LABORATORIE 


Exploring  and  inventing,  devising  and  perfecting  for  our  Armed  Forces  at  war  and  for  continued  improvements  and  economies  in  telephone  se 


Western  Electric 


Manufacturing  team-mate  of  Bell  Laboratories,  and  the  country's  largest  producer  of  communications  and  electronic  equipment  for 


386A 


717A 


6AK5 

(enlarged  approx.  10%) 


Well  Done,  So  Far 

LOOKING  backward  through  the  last  3  Ms  years 
the  men — and  women,  too —  who  own  and  op- 
erate America's  broadcast  stations  and  net- 
works can  scan  their  logs  with  satisfaction. 
For  in  the  nation's  hour  of  crisis,  broadcasters 
gave  their  best.  They  gave  their  time,  their 
equipment,  their  personnel  with  little  regard 
for  cost. 

The  broadcasting  record  is  an  impressive 
one.  Contributions  of  time  alone,  staggering 
in  their  total,  have  been  a  main  factor  in 
keeping  the  public  keyed  to  the  sacrifices  of 
war.  Contributions  of  skilled  employes  to  tech- 
nical phases  of  the  war  effort  provide  a  saga 
that  may  never  be  adequately  told. 

All  through  the  war  years  networks,  sta- 
tions and  the  satellite  industries  that  serve 
broadcasting  have  concentrated  on  one  effort 
— winning  the  war.  Now  the  war  has  been 
won.  What  lies  ahead? 

Serious  students  of  history  and  business 
agree  that  the  months  and  years  ahead  will 
bring  new  crises  and  new  problems.  Here  will 
come  an  opportunity  for  public  service  even 
greater  than  that  provided  during  the  years 
of  conflict. 

As  the  nation  turned  to  its  loudspeakers  dur- 
ing the  war  to  keep  informed  and  entertained, 
so  it  will  turn  to  newer  and  better  loudspeak- 
ers— and  viewers — to  learn  and  to  laugh  and 
to  weep  as  history  is  unfolded  hour  by  hour  by 
a  medium  that  defies  time  and  space. 

The  responsibility  is  a  heavy  one.  The  fa- 
cilities made  possible  by  the  American  system 
of  free  enterprise  have  completed  their  part 
in  the  task  of  saving  democracy  from  tyran- 
nical dictators  who  used  the  State  to  advance 
their  selfish  cause.  Now  American  radio  faces 
the  job  of  helping  a  democratic  nation  through 
troubled  years. 

A  free  radio  will  dedicate  itself  to  that  re- 
sponsibility. And  a  free  radio  will  do  it  with 
the  benefit  of  technical  advances  surpassing 
the  dreams  of  the  scientists  of  a  decade  ago. 


AMONG  THE  BLESSINGS  of  a  peacetime 
world:  news  editors  do  not  have  to  check 
every  yarn  that  mentions  a  ship  at  sea,  a 
serviceman  on  the  move,  a  device  for  mak- 
ing war,  against  the  Code  of  Wartime 
Practices  for  American  Broadcasters.  Cen- 
sorship is  ended,  chopped  off  unceremon- 
iously by  Byron  Price  who  never  did  like 
the  distasteful  job  he  performed  with  such 
notable  efficiency. 


What  Is  A  Scoop? 

A  VETERAN  NEWSPAPER  managing  editor 
once  said  of  the  news,  "All  we  want  is  an  even 
break.  If  we  want  a  scoop,  we'll  make  it." 

Is  there  not  a  lesson  here  for  radio? 

Do  you  recall  during  the  war  that  twice 
radio  gave  the  signal  for  premature  celebra- 
tions of  V-E  Day?  And  Aug.  12  radio  gave 
the  signal  for  a  false  celebration  of  V-J  Day. 

Once  it  was  a  story  circulated  to  stations  by 
INS.  Another  time  it  was  an  AP  dispatch. 


And  in  the  latest  case  it  was  a  UP  flash.  And 
always  it  was  clearly  stated  that  any  an- 
nouncement about  the  conclusion  of  either 
phase  of  the  war  would  come  from  the  Presi- 
dent. In  none  of  these  instances  did  the  stories 
come  from  that  source. 

News  services,  by  their  nature,  can  afford 
to  be  highly  competitive.  The  effect  of  an 
error,  or  of  such  mischief  as  is  indicated  at- 
tended UP's  break  on  V-J  Day,  is  not  felt  di- 
rectly by  the  people.  News  service  copy  sifts 
through  editors  on  radio  and  press  copy  desks. 
But  if  radio  establishes  no  editorial  barricade 
between  that  news  service  and  its  listeners,  it 
might  as  well  be  without  editors. 

Newspapers  cannot  go  to  press  as  rapidly 
as  radio.  A  false  flash  can  be,  and  usually  is, 
killed  by  a  follow  bulletin  before  the  dispa'ch 
reaches  the  composing  room  foreman.  No  such 
mechanical  necessities  restrain  radio.  That  true, 
would  it  not  be  advisable  for  radio  editors  to 
hold  up  on  flashes  until  confirming  bulletins 
arrive?  The  delay  would  rarely  be  longer  than 
two  minutes. 

Three  times  during  the  war  in  reporting 
major  events  radio,  to  parody  a  recently  popu- 
lar ditty,  turned  out  to  be  a  Flim  Flam  Daddy 
With  a  Droop-Scoop.  From  this  sad  experience 
some  lesson  can  be  taken. 


JUSTIN  MILLER,  we  hear,  impressed  the 
British,  a  remarkably  calm  and  collected 
people,  with  his  own  modest  assurance. 
Speaking  to  a  group  of  our  allies  in  Lon- 
don, he  stated  with  firmness  his  belief  in 
American  broadcasters,  admitted  his  lim- 
ited knowledge  of  the  art  but  expressed  his 
determination  to  learn  more.  With  Jess 
Willard,  a  practical  broadcaster  who  has 
come  up  through  the  r.anks,  at  his  elbow, 
Judge  Miller  gives  promise  of  steering  the 
NAB  toward  great  accomplishments. 


Patience  Will  Pay 

WITH  RECONVERSION  prominent  in  the 
minds  of  most  broadcasters  and  the  FCC  60-day 
moratorium  on  applications  now  in  force,  li- 
censees are  thinking  of  immediate  construction. 

But  before  the  FCC  can  give  the  green  light, 
a  lot  of  Governmental  red  tape  must  be  cut. 
In  force  as  wartime  measures  are  some  30 
orders  of  the  Board  of  War  Communications. 
Before  broadcasters  and  common  carriers  can 
proceed  too  far  in  new  construction  programs, 
these  orders  must  be  reviewed  and,  in  some 
instances,  revoked. 

Several  policy  orders  adopted  by  the  FCC 
during  the  martial  period  likewise  must  be 
scanned.  Action  on  these  provisions  will  take 
time,  and  they  appear  first  on  the  Commis- 
sion's docket.  When  all  wartime  regulations 
have  been  dissolved,  then  there  can  be  final 
consideration  of  such  matters  as  FM  Rules  & 
Regulations,  actions  on  applications  and  other 
business  pertinent  to  expansion  of  the  art. 

Commissioners  have  expressed  a  desire  to 
start  peacetime  pursuits  on  a  solid  foundation. 
Thus,  despite  the  optimism,  there  may  be  com- 
paratively little  new  construction  immediately 
after  Oct.  7.  But  by  Jan.  1,  1946,  the  building 
program  should  be  underway.  Broadcasters  can 
help  by  giving  the  Commission  an  opportunity 
to  complete  its  own  regulatory  reconversion,  a 
process  which  by  necessity  must  take  precedence 
over  widespread  construction. 


HENRY  POELLNITZ  JOHNSTON 

ATTENTION  to  detail,  hard  work  andl 
love  of  profession  are  the  qualities  which 
have  brought  rapid  rise  to  a  virtual 
newcomer  to  radio — Henry  P.  Johnston, 
who  succeeded  the  late  Victor  Hanson  as 
executive  vice-president  of  the  Birmingham 
News  Company,  and  continues  in  charge  of 
the  management  of  WSGN.  For  a  fellow  of 
37  who  has  been  in  radio  only  about  five  years, 
Mr.  Johnston  seems  to  be  going  places. 

Henry  Poellnitz  Johnston  was  born  Jan.  26, 
1908,  the  son  of  Charles  P.  and  Eloise  White 
Johnston  in  Uniontown,  Perry  County,  Ala. 
There  he  went  to  grammar  school  and  high 
school  (two  years),  playing  baseball  and  foot- 
ball. In  1923  he  entered  Culver  Military  Acad- 
emy and  in  1925  Washington  &  Lee  University 
where  he  played  football,  joined  Alpha  Tau 
Omega  fraternity  and  became  athletic  depart- 
ment assistant  publicity  director,  editor  of 
Ring  Turn  Phi,  semi-weekly  college  publica- 
tion, and  took  part  in  other  campus  activities. 

After  being  graduated  in  1929,  he  worked 
for  Kelly  Smith  Co.,  newspaper  advertising 
representatives,  in  New  York,  and  later  came 
to  Birmingham  as  national  advertising  director 
of  the  Birmingham  News  and  Age  Herald, 
where  he  remained  until  1931  when  he  became 
publisher  of  the  Huntsville  Times,  Huntsville, 
Ala. 

On  Oct.  1,  1934,  he  returned  to  Birmingham 
as  local  advertising  manager  of  the  News  and 
Age  Herald. 

At  the  beginning  of  1936  the  News  took  over 
WSGN  and  Mr.  Johnston  became  liaison  be- 
tween the  newspaper  and  the  radio  station.  At 
the  time  he  became  manager,  in  1937,  the  sta- 
tion was  operating  on  250  w  day  and  100  w 
night  and  had  no  network  affiliation. 

By  October  Mr.  Johnston  had  signed  an  affil- 
iation agreement  between  WSGN  and  the  Blue 
Network  of  NBC  and  in  1940  the  station  was 
affiliated  with  Mutual.  The  Mutual  affiliation 
was  dropped  last  fall. 

When  the  Planning  Advisory  Committee  of 
the  Blue  Network  met  in  New  York,  Mr.  John- 
ston was  made  a  member  of  the  permanent 
committee.  Later  he  was  elected  for  1942  and 
again  in  1943  and  '44,  representing  the  fourth 
district.  When  the  country  was  divided  into 
eight  districts  in  1944  he  was  reelected  to  serve 
for  two  years  as  representative  for  the  new 
District  4. 

During  1941  and  1942  he  served  on  the  NAB 
Code  Committee  and  was  on  the  Labor  Com- 
mittee in  1943. 

Since  1936  Mr.  Johnston  has  served  as  vice- 
president  of  the  Birmington  News  Co.  He  has 
been  president  of  the  Huntsville  Times  since 
its  incorporation  in  1934  and  is  a  member  of 

(Continued  on  page  50) 
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WCSC  thinks  CBS 

is  tops  in  music ...  BUT! 


Good  as  CBS  music  programs  are  (and  we  think  they're 
tops)  we  need  more  than  the  best  in  network  music  pro- 
grams to  keep  WCSC  the  number  one  civic  and  entertain- 
ment force  in  Charleston.  We  need  locally  planned, 
locally  produced  programs.  Programs  that  reach  the 
heart  of  Charleston. 

We  think  we  have  them. 

Programs  like  our  INVITATION  TO  A  CONCERT. 
Thursday  nights  at  8:30,  James  Allan  and  Company, 
Charleston's  jeweler  since  1855,  brings  half  an  hour  of 
the  world's  most  treasured  music  to  Coastal  Carolinians. 

INVITATION  TO  A  CONCERT  is  a  pleasant  pro- 
gram, molded  to  the  tastes  of  James  Allan  customers; 
fitted  to  Charleston's  oldest,  most  exclusive  jeweler; 


planned  to  sell  prestige  for  sponsor  and  station.  It  does. 

Planning  has  made  INVITATION  TO  A  CONCERT 
a  Coastal  Carolina  institution.  Another  example  of  WCSC 
planned,  produced,  successful  programs.  They  sell  prod- 
ucts, too.  Just  ask  James  Allan  and  Company! 


CHARLESTON,  SOUTH  CAROLINA 

John  M.  Rivers,  Owner 
Represented  Nationally  by  Free  &  Peters 


Is  there  more 


than  ONE 


Fulton  Lewis,  jr. 


Take  a  sponsor  from  A  to  Z...and 
you'll  probably  find  Fulton  Lewis,  jr., 
performing  a  terrific  selling  job 
for  him. 

Yes,  there  is  a  Fulton  Lewis,  jr.,  with 
local  sponsors  on  171  Mutual  stations 
...  an  individualized,  personal 
"salesman"  for  scores  of  products  and 
services. 

Things  look  great  for  Fall  and  Winter, 
so  pick  out  your  Fulton  Lewis,  jr., 
now  in  the  few  spot  market  avail- 
abilities that  are  still  open. 


Wire,  phone  or  write  at  once  to 
Cooperative  Program  Department 

MUTUAL 
BROADCASTING  SYSTEM 

1440  Broadway,  New  York  18,  N.  Y. 

Originating  from  WOL,  Washington,  D.  C. 


Respects 

(Continued  from  page  48) 

the  board  of  the  Planters  &  Mer- 
chants Bank  of  his  home  town, 
Uniontown. 

Henry  Johnston  is  single,  plays 
an  80  to  90  game  of  golf  left- 
handed  and  gets  a  great  kick  out 
of  besting  right  handers.  Prior  to 
the  war  he  traveled  during  vaca- 
tions and  visited  Europe,  Califor- 
nia, Canada,  Cuba,  the  Canal  Zone, 
Guatemala,  and  Honduras,  making 
color  movies  and  stills  as  a  record. 

He  is  a  Presbyterian,  is  active  in 
Rotary  and  belongs  to  the  Birming- 
ham Aero  Club,  Birmingham  Ad 
Club,  Birmingham  Sales  Executive 
Club,  Bachelors  Cotillion,  Birming- 
ham Country  Club  and  Mountain 
Brook  Country  Club.  He  also  keeps 
alive  his  associations  at  Washing- 
ton &  Lee  and  this  year  is  serving 
as  class  agent  for  the  class  of  1929. 


British  Sets  in  Fall 

RADIO  sets  probably  will  be  avail- 
able to  the  British  public  this  fall, 
the  Radio  Industry  Council  an- 
nounced simultaneously  with  word 
from  the  British  Board  of  Trade 
that  20  additional  Government- 
owned  factories  have  been  allocated 
to  civilian  production.  According  to 
manufacturers,  the  sets  to  be 
turned  out  now  will  be  similar  to 
the  latest  models  before  the  war 
but  prices  are  likely  to  be  consider- 
ably higher  because  of  increased 
material  and  labor  costs. 


SAMIECQ 


IT'S  125  MILES 
FROM  ANYWHERE 

And  there's  nothing  in  be- 
tweenl  Metropolitan  San  Diego 
.  .  .  373,500  civilian  people, 
must  be  carved  from  within! 
We  serve  this  great,  highly 
concentrated  audience  with  the 
ONLY  primary  service  of  our 
network's  shows  available 
to  them.  They're  all 
within  15  miles 
of  our  antenna. 


woo,  Uut. 


'  JACK  0.  GR0SS:  Pres.ti  Gen.  Mqr. 
Represented  bi|  the  BRANHAM  CO. 


COAST  SALES  HEA 

GENE  W.  LEE,  retired  to  inacti 
status  as  captain   in  Army  A, 
Corps,  has  been  appointed  Weste- 
division  sales  manager  of  Ass1 
ciated  Broadcas 
ing  Corp.  whi< 
starts  operatii 
as  the  fifth  cros 
country  netwo 
with   a   16  hoi 
daily  progra 
service   on   Sej . 
16.  His  appoir 
ment     was  a 
nounced  by  V; 
C.  Newkirk,  AI 
Western  divisi 
vice-president   and   general  ma| 
ager  temporarily  headquartered 
3055  Wilshire  Blvd.,  Los  Angeles 
Well-known  in  West  Coast  rac 
and   advertising,   Mr.   Lee  join! 
ABC  after  14  years  as  co-own 
and  operator  of  KFXM  San  Be 
nardino,  Cal.  Joining  the  Army  A 
Corps  shortly  after  start  of  t 
Pacific  war,  he  was  public  rel 
tions   officer  for  Western  Flyi: 
Training    Command.    During  1 
last  year  in  the  service  he  was 
charge  of  public  relations  for  WJ 
recruiting  in  the  Southern  Caj 
fornia  area. 


Mr.  Lee 


Cites  Tele  Test 

CHARLES  J.  DURBAN,  assista 
director  of  advertising  of  U. 
Rubber  Co.,  New  York,  stated  t 
13  week  television  series,  Tel 
vision  Magazine  of  the  Air,  whi 
the  company  sponsored  on  WAI 
New  York,  "was  highly  successi 
from  the  standpoint  of  knowled 
gained.  We  plan  to  come  ba< 
possibly  in  the  fall,  with  a  progrj 
based  on  our  experience." 


In  Archives 

AMERICAN'S  presentation 
Gen.  H.  H.  Arnold's  Air  Force  D 
speech  on  Aug.  1  has  been  plac 
in  the  National  Archives  in  Wa: 
ington.  Two  combat  action  bro£ 
casts  made  by  the  AAF  for  Ame 
can's  The  Fighting  Yank,  a 
heard  on  the  same  program,  hi 
also  been  included  in  Archr 
deposit. 


First  on  New  York's  Dial... 570, 


[America's  Leading  Independent  Stati 
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BOY  SCOUTS 


IN 


MEW  ORLEANS 


-H  CLUB  MEMBERS 

!  IN 

MISSISSIPPI 


Folks  turn  first  to 


WWL 


NEW  ORLEANS 

A   DEPARTMENT   OF   LOYOLA  UNIVERSITY 


THE   GREATEST  SELLING   POWER   IN  THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    *    Clear  Channel    *    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc 


fnnnflGEmEnifljy 


PHILIP  G.  LASKY,  general  manager  of 
KROW  Oakland,  has  been  appointed 
member  of  Military  Housing  Commit- 
tee for  Alameda  by  Mayor  H.  L.  Beach 
of  Oakland.  Committee  will  formulate 
program  for  allocating  housing  accom- 
modations between  civilian  and  mili- 
tary applicants. 

F.  ERNEST  LACKEY,  manager  of 
WHOP  Hopkinsvllle,  Ky.,  takes  office 
Jan.  1,  1946  as  mayor  of  Hopkinsvllle. 
having  been  nominated  on  Democratic 
ticket  with  opposition  from  no  other 
party. 

DR.  AUGUSTIN  FRIGON,  general  man- 
ager of  CBC  Ottawa,  will  head  CBC 
delegation  of  observers  to  Rio  de  Jane- 
iro international  radio  conference  next 
month.  Accompanying  Dr.  Frlgon  will 
be  DONALD  MANSON,  assistant  CBC 
general  manager  and  Spanish  specialist 
of  Canadian  government,  and  W.  G. 
RICHARDSON  of  CBC  engineering  di- 
vision, Montreal. 

JOSEPH  H.  REAM,  vice-president  and 
secretary  of  CBS,  turned  correspondent 
Aug.  15  to  broadcast  a  description  from 
London  of  the  King  of  England  open- 
ing the  British  Parliament.  Mr.  Ream 
is  one  of  the  delegation  of  broadcasters 
making  an  inspection  tour  of  Europe. 
He  was  heard  on  CBS  during  feature 
story  broadcast  4:30-5  p.m. 


Correction 

ELMO  S.  WILSON,  director  of  re- 
search of  CBS,  has  been  appointed 
to  the  NAB  Research  Committee, 
and  not  Elmo  Roper  as  was  erro- 
neously reported  in  Broadcasting 
for  July  30. 


RATES  ANNOUNCED 
BY  RADIO  ANDORRA 

RADIO  ANDORRA,  first  commer- 
cial station  to  begin  operations  in 
Europe  since  the  war,  will  broad- 
cast in  English,  as  well  as  French 
and  Spanish,  for  programs  directed 
at  Great  Britain.  Rights  have  been 
negotiated  by  Freemantle  Overseas 
Radio,  a  new  company  now  in  for- 
mation, and  Empire  Overseas  Ra- 
dio, sole  concessionaires.  The  latter 
company  is  a  subsidiary  of  Empire 
Film  Productions. 

Starting  Sept.  1,  Radio  Andorra 
will  broadcast  on  401  meters  experi- 
mentally, beaming  programs  at 
Spain,  Portugal,  France  and  Swit- 
zerland. It  will  permit  mention  of 
the  sponsor's  name  during  as  well 
as  at  the  end  of  the  program,  will 
be  bilingual  and  will  use  record- 
ings. Leonard  Urry,  well  known 
through  the  BBC  Monday  Night 
at  Eight  series,  will  direct  pro- 
grams, working  from  London. 

Rates  quoted  are  £75  per  quar- 
ter hour  on  Sundays  for  a  minimum 
of  13  broadcasts  and  £68  for  a 
minimum  of  104  broadcasts.  Week- 
day rates  are  £65  for  15  minutes 
for  a  minimum  of  13  and  £58  for 
a  minimum  of  104. 

Located  in  the  small  republic  on 
the  Spanish-French  border,  the 
station  will  operate  with  60  kw 
power  [Broadcasting,  Aug.  6]. 


the  Little  station  with  a  big  Wallop 


WMA# 

Marinette  •  Wisconsin 


Geographic  ground  conditions 
make  WMAM  the  BEST  LISTENED 
TO  station  in  a  great  market.  Achieve 
ment  results  from  a  combination  that 
"clicks."  Here's  ours— WMAM— 570  ON  w.. 
THE  DIAL— NBC!  That  middle  link  is  im-  V\ 
portant,  for  570  on  the  dial  is  a  time  buyer's  \, 
dream.  It  means  virtual  5000  watt  coverage  at 
250  watt  rates.  You  can't  cover  Upper  Michigan 
or  Northeastern  Wisconsin  with  any  other  one 
station.  Get  a  whale  of  a  lot  for  your  money 
and  buy  the  "little  station  with  die  big  wal- 
lop." Write  for  details  and  Hooper  survey. 


EARLE  C.  FERGUSON  has  shifted  fror 
the  sales  staff  of  KOA  Denver  to  pro 
gram  department  as  production  man 
ager.  ELLSWORTH  STOPP,  from  pro 
gram  department,  succeeds  Ferguson  a 
assount  executive. 

ARCHIBALD  F.  DOLLAR,  formerly  wit 
Arthur  Young  &  Co.,  public  accountant: 
for  20  years,  ha 
been  appointe 
manager  of  flnanc 
of  the  new  York  of 
aces  of  RCA  Inter 
national  Division. 
ROBERT  STREET 
national  sales  man 
ager  of  McClatch 
Broadcasting  Co 
following  s  e  v  e  r  a 
months  conferenc 
in  New  York  an 
Chicago,  returns  t 
Sacramento  in  lat 
August. 

PVT.  DAVID  N.  SIMMONS,  former  KP( 
San  Francisco  salesman,  is  now  wltl 
Army  Information  and  Education  Dlvi 
sion  at  Camp  Crowder,  Miss. 
RICHARD  GARNER,  network  salesma: 
for  American,  Chicago,  is  father  of  gii 
born  August  4. 

GLADYS  FERGUSON  of  sales  traffic  de 
partment  of  American,  Chicago,  ha 
left  for  California.  Miss  Ferguson  joine' 
American  in  1940. 

ARTHUR  M.  PETERS  has  been  ap 
pointed  advertising  and  sales  manage 
of  CJFX  Antigonish,  N.  S. 
DAN  CARR,  commercial  manager  o 
CKEY  Toronto,  resigns  effective  Sepi 
1  to  join  Vlckers  &  Benson,  Torontc 
as  radio  director.  Carr  was  formerl 
with  Northern  Broadcasting  &  Publish 
ing  Co.,  Tlmmlns,  as  commercial  man 
ager  of  various  stations  of  this  grout 
LEON  H.  RACUSIN,  WCFL  Chicag 
salesman,  is  father  of  a  boy. 


Mr.  Dollar 


Westinghouse  Plans 

RECONVERSION  "will  be  a  rela 
tively  simple  task"  in  two  division 
of  Westinghouse  Electric  Corp.  ii 
Baltimore  and  third  in  Sunbury 
Pa.,  according  to  Walter  Evans  I 
vice-president  in  charge    of  th 
three  divisions.  Postwar  output  i  I 
Baltimore   will  include    standar  I 
and  shortwave  transmitting  equip1 
ment,   Stratovision  units  for  th 
recently  announced  system  of  air 
borne  television   relays,  railroai 
and  police  radio,  and  various  in 
dustrial  and   medical  apparatus 
Sunbury  iproduction   will  be  de 
voted  exclusively  to  radio  and  tele 
vision  receivers  in  all  styles  an 
models. 


WMAM  blankets  Northeastern 
Wisconsin  and  Upper  Michi- 
gan. Secondary  coverage  in- 
cludes Western  Lower  Michi- 
gan directly  across  the  Lake. 


BRANCH  STUDIOS  IN 

STURGEON  BAY,  WIS.  •  IRON  MT.,  MICH 
JOSEPH  MACKIN,  MANAOER 


Representatives:  Howard  A.  Wilson  Co. •  Chicago •  New  York* San  Francisco •  Hollywood 


unnu  
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HERE  ARE  YOUR 


UutameU 


...Uis  KAMOLAND 


KUOA 


( 5,000  WATTS ) 
CAN  HELP  YOU  GUIDE  THEIR  BUYING  POWER! 

Here  in  KAMO*LAND  are  miners,  farmers,  dairymen  and  poultry  raisers  .  .  .  housewives, 
business  men,  students,  oil  field  and  factory  workers  .  .  .  lumberjacks  and  tourists. 

Here  in  KAMO*LAND  are  1 ,220,958  people  who,  according  to  official  retail  sales  figures, 
have  a  combined  buying  power  of  over  $200,000,000  to  spend  on  YOUR  products. 

HERE,  also  is  STATION  KUOA  —  which  completely  covers  this  important  market  and  is 
easily  available  to  over  200,000  radio  homes  in  the  states  of  Kansas,  Arkansas,  Missouri  and 
Oklahoma.  HERE  ...  is  your  opportunity  for  present  and  post-war  sales. 


KUOA 

Siloam  Springs,  Arkansas 

5000  Watts  - 1290  Kilocycles  ; 


The  Voice  of.  .  .  ^ 

KAMOLAND 


National  Representatives: 
The  Walker  Company 
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. . .  horribilis,  raucus, 
terribilis 

The  tuba,  as  we  know  it  today,  is  a 
relatively  modern  instrument,  al- 
though its  antecedents  date  back  to 
the  pre-Roman  Etruscans.  The 
Etruscan  trumpet,  called  in  Latin 
"Tuba,"  was  more  like  a  valveless 
tuba  than  the  type  of  trumpet  with 
which  we  are  familiar.  The  more 
sensitive  Roman  authors  described 
the  tones  of  the  instrument  as  "hor- 
ribilis,  raucus,  rudis  or  terribilis." 

The  German  band 

popularized  the  tuba 

From  the  days  of  the  Romans  until 
the  last  century,  the  trumpet  under- 
went many  changes,  each  of  which 
made  it  less  like  the  tuba  of  the  an- 
cients. In  1835,  the  musical  super- 
visor of  the  Prussian  Army  felt  the 
need  of  a  new  brass  instrument  to 
lend  emphasis  to  martial  music,  and 
constructed  the  first  modern  bass 
tuba.  A  few  years  later,  the  long 
brass  tube  of  the  instrument  was 
coiled,  permitting  it  to  be  carried 
over  the  player's  shoulder.  One  or- 
chestral variation  was  the  Wagner 
tuba  combining  the  features  of  the 
tuba  and  the  French  horn,  which 
was  developed  by  Richard  Wagner 
— but  which  has  since  almost  dis- 
appeared. 

Oomph,  two,  three,  four ! 

Originated  as  a  military  instrument, 
the  tuba  still  finds  its  chief  use  in 
military  bands.  The  familiar  "oom- 
pah  oompah"  lends  cadence  to  the 
march,  and  the  great  volume  of  the 
instrument  reinforces  the  strength 
of  the  entire  ensemble.  Its  chief 
drawback  is  its  size — and  many  an 
army  tuba  player  insists  that  his  in- 
strument compares  in  mobility  with 
the  240MM  howitzer. 


The  deep,  booming  quality  of  the 
tuba,  ranging  from  45  to  6,000  c.p.s., 
is  a  test  for  any  method  of  recording. 
And  today,  this  test  is  met  best  by: 

VERTICAL  CUT  RECORDINGS ! 

Electrical  Research  Products 
Division 

OF 

Western  EletfricCompany 

233  BROADWAY,  NEW  YORK  7,  N.  Y. 


SAM  CAREY,  production  manager  of 
WRVA  Richmond,  Va.,  succeeds  IRVIN 
ABELOFF  Sept.  15  as  program  man- 
ager. BILL  RUDDOCK,  program  super- 
visor, becomes  manager  of  production 
division. 

WILLIAM  DAWES  has  been  named  stu- 
dio director  of  WCKY  Cincinnati. 
Dawes  began  in  ra- 
dio three  years  ago 
with  WCKY  as  an- 
nouncer, actor  and 
newscaster.  His  new 
duties  include  su- 
pervision of  all  an- 
nouncers, auditions 
and  programs. 

FAY  EVANS  BIGGS, 

former  publicity  di- 
rector  of  WPTF 
Raleigh,  N.  C,  has 
joined  continuity 
staff  of  WMCA  New 
York. 

_        .  Mr.  Dawes 

SYLVAN  LEVIN, 

conductor  and  pianist,  has  been  named 
musical  supervisor  of  WOR  New  York. 
Mr.  Levin  has  served  as  conductor  of 
the  Philadelphia  Orchestra  Chorus;  in- 
augurated opera  at  Robin  Hood  Dell 
concerts,  and  founded  and  conducted 
the  York,  Pa.,  Symphony  Orchestra. 
RON  J.  MORRIER  has  been  appointed 
program  director  of  CJCH  Halifax, 
shifting  from  the  Winnipeg  CBC  stu- 
dios where  he  was  sportscaster  and  pro- 
ducer. 

TED  RUST,  former  announcer  of  CJBC 
Toronto,  to  announcing  staff  at  WGR 
Buffalo. 

JACK  B.  CREAMER,  conductor  of  "The 
Handy  Man"  five-weekly  on  WNEW  New 
York,  has  written  "Handy  Household 
Manual",  which   Ziff-Davis  Publishing 


Co.  published  last  week.  Volume  car- 
ries a  band  around  the  jacket  urging 
readers  to  listen  to  the  author  on 
WNEW. 

DON  G.  HALLMANN,  formerly  associ- 
ated with  WNBT,  NBC  video  station. 
New  York,  has  joined  WCBW,  CBS  tele- 
vision station,  New  York,  as  floor  man- 
ager. 

BOB  PREMONT,  announcer,  from  KXYZ 
Houston,  to  WOAI  San  Antonio. 
FRANCES  BIELINSKI  has  joined  con- 
tinuity staff  of  WISN  Milwaukee. 
ROBIN  BLACK,  released  from  AFRS, 
is  temporarily  replacing  CHARLES 
BUCK,  NBC  Hollywood  producer,  while 
latter  is  on  tour  with  "Dr.  I.  Q."  pro- 
gram. 

ANDY  POTTER,  writer-producer  of 
KFI  Los  Angeles,  has  shifted  to  NBC 
Hollywood  staff.  He  replaces  BILL 
BURCH,  who  resigned  to  join  NBC 
"Truth  or  Consequences"  staff. 
DWIGHT  HAUSER,  former  writer-pro- 
ducer of  CBS  Hollywood,  shifts  to 
American  network  effective  Sept.  1. 
replacing  ROBERT  LIGHT,  resigned. 
JACK  LITTLE,  announcer  of  KMPC 
Hollywood,  is  father  of  a  girl  born 
Aug.  6.  Mrs.  Little  was  formerly  as- 
sistant musical  librarian  of  the  sta- 
tion. 

NICK  THOMS,  former  announcer  of 
KHJ  Hollywood,  has  joined  KPAS  Pas- 
adena. 

CAPT.  BOB  STEPHENSON,  former  pro- 
ducer of  NBC  "Bob  Hope  Show",  has 
been  placed  on  inactive  status  by  Army 
Air  Forces  after  3,100  hours  of  flying 
in  the  war  theaters. 

LT.  DAVID  ZIMMERMAN,  former  an- 
nouncer of  WWJ  Detroit,  has  been 
assigned  head  of  entertainment  pro- 
gram   at    St.    Victoret    Staging  Area, 
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FROM  STOCK 
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TIMERS 

Send  for  catalog  showing  complete  line 
suitable  for  radio  work 
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OUTLINING  his  Pacific  war  theater 
tour  for  WFIL  Philadelphia  news  com- 
mentator John  Corcoran  (r)  and  WFIL 
listeners  is  J.  David  Stern  (1),  pub- 
lisher of  the  Philadelphia  Record. 


Marseilles,  France,  including  supervi- 
sion of  8.000-seat  amphi-theater  and 
three  smaller  theaters.  Radio  programs 
and  news  are  broadcast  through  camp 
loud-speakers. 

FRED  CRIPPS,  former  chief  announcer 
of  CKCK  Regina,  has  joined  announc- 
ing staff  of  CKEY  Toronto,  replacing 
STAN  ORNEST,  now  freelance  an- 
nouncer at  Toronto. 

MARY  MANGOLD,  program-traffic  di- 
rector of  KBUR  Burlington,  la.,  has 
been  married  to  C.  A.  Willetts  ni. 
ROBERT  LATTING,  American  Holly- 
wood announcer,  is  father  of  a  girl  born 
Aug.  11. 


IIeujs 


COLLINS  DRAKE,  former  motion  pic- 
ture promotion  man,  has  been  ap- 
pointed newsroom  chief  of  WQAM 
Miami.  BRUCE  DOUGLAS,  Baltimore 
sportscaster,  is  now  at  WQAM  to  handle 
play-by-play  assignments  and  develop 
new  sports  shows  for  fall. 
JOSEPHINE  KEMENDO  is  new  night 
news  editor  of  WOAI  San  Antonio. 
RUSS  HODGES,  sportscaster  of  WOL 
Washington,  has  been  signed  to  broad- 
cast all  football  games  of  Detroit  Lions 
during  coming  season.  He  will  fly  to 
Detroit  for  game  each  Sunday. 
MARRILL  MEADE,  former  Florida  news- 
paperman, is  new  night  news  editor  of 
KGW  Portland,  Ore. 

EDWARD  C.  TOMLINSON,  NBC  inter- 
American  commentator  who  started 
new  series  of  Saturday  1:45-2  p.m. 
broadcasts  from  Washington  on  Aug. 
11,  will  be  heard  from  various  South 
American  cities  for  the  next  two 
months,  returning  to  Washington  Oct. 
20  [BROADCASTING,  July  23]. 
JOHN  S.  FRAZER,  formerly  with  radio 
department  of  the  New  York  Herald 
Tribune,  and  ARTHUR  T.  JOHNSTON, 
formerly  with  AP,  New  York,  has  joined 
the  news  staff  of  American,  New  York. 
PAUL  BARETTE,  French-language  war 
correspondent  of  CBC  Montreal,  has 
returned  to  Canada  after  two  years 
overseas  and  is  now  attached  to  CBC 
International  Service  at  Montreal. 
KATHRYN  CRAVENS,  war  correspond- 
ent for  WOL  Washington,  is  to  cover 
the  war  crimes  trials  set  for  late  Sep- 
tember in  Nuremberg,  Germany.  Her 
reports  will  be  shortwaved  direct  to 
WOL. 
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Ladies  and  gentlemen... 


NOW  TRANSCRIBED 

for  local  and  regional  sponsorship 

73  YEARS  COAST-TO-COAST  •  9  YEARS  FOR  ONE  SPONSOR 

"Orchids  to  the  Easy  Aces'  program"  . .  .  WALTER  WINCHELL 

"Your  program  tonight  best  writing  I've  heard  in  years"  . . .  EDDIE  CANTOR 

"A  Radio  institution"  . . .  NEWSWEEK  MAGAZINE 

"Goodie  Ace  is  America's  greatest  wit"  .  . .  FRED  ALLEN 

"The  best  entertainment  I've  ever  heard  on  the  air"  .  .  .  ANNE  HUMMERT 
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"mile  President  Truman  closed 


the  UNCIO 


Researchers  dialed 


at  S.  F.  — 


Area  homes,  result:  KPO  topped 


stations 


with 


of  tune  in . . .  over  twice  the 


audience 


of  the  2nd  station 


. . .  almost  equal  the  next  3  stations 


combined!  More  evidence 


that 


most  people  listen  most  — to  KPO! 


SAN  FRANCISCO 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south  of 
Seattle  and  east  of  Moscow.   — 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represented  by  NBC  SPOT  SALES 


Mr.  McHugh 


Techiucal^| 


RUSSELL  BENNETT,  after  three  years 
in  the  Navy,  returns  to  KWG  Stockton. 
Cal.  as  chief  engineer  Sept.  1.  LEE 
BERRYHILL  has  been  acting  chief 
during  his  absence. 

WILLIAM  J.  McHUGH,  for  13  years  in- 
dustrial relations  specialist  in  the  East 
and  Midwest,  ha^ 
been  appointed  di- 
rector of  industrial 
relations  at  Emer- 
son Radio  &  Phono 
graph  Corp.,  Nev. 
York.  Mr.  McHugl 
will  handle  laboi 
problems,  supervise 
training  of  employe: 
and  will  organize 
training  progran 
for  the  h  a  n  d  i 
capped.  He  will  alsc 
handle  veteran  re 
habilitation  at  th< 
plant. 

GEORGE  K 
GOULD,  CBS  mas 
ter  control  operator,  is  author  of  dram; 
broadcast  on  Aug.  18  "Grand  Centra 
Station"  program. 

HARVEY  TULLO,  director  of  purchase: 
of  Zenith  Radio  Corp.,  Chicago,  sino 
1941,  has  been  appointed  vice-presiden 
in  charge  of  purchases.  SAM  KAPLAN 
credit  manager  and  assistant  treasurei 
has  been  named  assistant  to  the  vice 
president. 

FREDERIC  C.  YOUNG,  vice-presiden 
of  engineering  and  research  for  Strom 
berg-Carlson  Co.,  Rochester,  has  beei 
elected  a  fellow  in  American  Institut 
of  Electrical  Engineers. 

LIFE  and  career  of  PHILO  T.  FARNS 
WORTH,  television  pioneer  inventoi 
was  dramatized  on  Mutual's  "Freedor 
of  Opportunity"  Aug.  17. 

C.  E.  WELSHER,  former  field  specialis 
on  electronic  heating  equipment  o 
RCA  Service  Co.,  Camden,  N.  J.,  ha 
been  promoted  to  field  supervisor  in  th 
electronic  apparatus  section.  He  wi 
be  responsible  for  accumulation  and  dis 
tribution  of  technical  data  and  train 
ing  of  field  personnel  in  electrons 
heating  field. 

J.  M.  LAPORTE,  transmitter  operatior 
supervisor  of  CBA  Sackville,  N.  B., 
father  of  a  girl. 

CAMERON  PIERCE,  electronic  and  rs 
dio  engineer  of  General  Electric  Cc 
Los  Angeles,  will  give  a  lecture  cours 
in  television  at  the  U.  of  Californ: 
Extension  Division,  Los  Angeles,  star 
ing  Sept.  14.  Television  backgrounc 
principles  of  optics,  video  cameras  an 
theater  projection  television  will  t 
among  topics  covered  during  course. 

LUCIEN  BEGIN  has  been  appointe 
technical  consultant  on  RCA  film  ri 
cording.  He  has  been  acting  assistai 
to  D.  W.  LANSING,  RCA  Internation; 
Recording  sales  manager. 

CHARLES  P.  ACKERMAN,  from  KDT 
Dubuque,  la.,  to  technical  staff  < 
WISN  Milwaukee. 

HOWARD  HOLBROOK,  from  KTSA  Sa 
Antonio,  shifts  to  engineering  staff 
WOAI  San  Antonio. 

EMMA  SUE  HUTSON  has  joined  eng 
neering  staff  of  KPO-NBC  San  Frai 
Cisco,  succeeding  ELMA  ODDSTEA1 
graduated  from  apprentice  to  full  sti 
dio  engineer. 

EDGAR  W.  RYAN,  new  to  radio,  h 
joined   transmitter   operating  staff 
CBA  Sackville,  N.  B. 

EARL  F.  NO  YES,  former  superintem 
ent  of  plant  security  of  Sperry  Gyr 
scope  Co.,  Great  Neck,  N.  Y.,  has  be< 
appointed     employment  director 
Hoffman  Radio  Corp.,  Los  Angeles. 

EUGENE  H.  PRICE,  manager  of  mari 
division  of  Mackay  Radio  &  Telegrai 
Co.,  New  York,  which  includes  enginef 
ing  and  development  laboratories  ai 
manufacturing  facilities,  has  be 
elected  vice-president  of  the  compai 
Mr.  Price  joined  Mackay  Radio  as  rac  I 
operator  in  1922. 

UNIVERSAL  MICROPHONE  Co.,  Ing 
wood,  Cal.,  has  resumed  production 
its  high  impedance  308  dynamic  mici  i 
phone  for  p. a.  installations  and  recoi  ) 
ing  purposes. 
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enonce  cost  o* 

■  L 


a  Factor  »  -  -  -  and  recf.^   °     ,  .0,^^*0 

^  Ampe%: -^eerea,  ^octor  aaas 

Amperex  -       .  .  engineers  —  ^ 

the  genera* 


LONGER  LIFE  . .  . 

.  .  .  since  the  life  of  a  tube 
is  influenced  by  the  equip- 
ment in  which  it  is  used,  as 
well  as  by  the  inherent  char- 
acteristics of  the  tube  itself, 
we  maintain  a  Special  Engi- 
neering Application  Depart- 
ment which  constantly  applies 
our  tubes  in  actual  circuits, 
and  determines  which  condi- 
tions are  conducive  to  pro- 
longed life.  Their  findings  are 
freely  available  to  you. 


LOWER  MAIN- 
TENANCE COST . . . 

.  .  .  Amperex  tubes  offer 
more  value  per  dollar  in- 
vested. Down,  time  is  no- 
ticeably decreased,  number 
of  replacements  minimized, 
overall  costs  reduced. 


•  *  •  the  high 
performance  tube 

The  Amperex  Special  Ap- 
plication Engineering  De- 
portment, another  "Amper- 
extra,"_  will  be  glad  to 
work  with  you  on  present 
or  postwar  problems. 


Amperex  Type  575-A  Mer- 
cury Vapor  Rectifier.  Fila- 
ment AC  voltage,  5.0  volts, 
Filament  current,  10.0  am- 
peres. Preheating  period, 
before  plate  voltage  is  ap- 
plied, 30  seconds.  $30.00,  list 
price. 


FIGURED  . . . 

...  on  the  basis  of  the  hours  of  maximum 
tube  life,  Amperex  tubes  are  by  far  your 
best  and  most  economical  "buy." 


Amperex  Type  HF-100 
Transmitting  Tube. 
Filament  Voltage, 
10-10.5  volts.  Filament 
current,  2.5  amperes. 
Amplification  factor, 
23.  Grid  to  plate  trans- 
conductance  at  100 
ma.,  4200.  Direct  in- 
terelectrode  capaci- 
tance: Grid  to  plate, 
4.5  uuf :  grid  to  fila- 
ment, 3.5  ttuf:  plate 
to  filament,  1.4  uuf. 
$12.50,  list  price. 


Amperex  Type  889-R  Transmitting 
Tube.  Filament  voltage,  11  volts.  Fila- 
ment current,  125  amperes.  Amplifica- 
tion factor,  21.  Direct  interelectrode  ca- 
pacitance: Grid  to  plate,  20.7  uuf :  Grid 
to  filament,  19.5  uuf :  Plate  to  filament, 
2.5  tinf.  $260.00,  list  price. 


AMPEREX  TUBES. 

...  for  induction  heating  applications 
range  from  small  50  watt  types  to  "big 
boys"  of  100,000  watts.  Many  of  these 
tube  types  are  now  available  through 
leading  radio  equipment  distributors. 


RR1PEREX  ELECTRONIC  C0RP0RRTI01! 

25  Washington  St.,  Brooklyn  1,  N.  Y.,  Export  Division:  13  E.  40th  St.,  N*w  York  16,  N.Y.,  Cables:  "Arlab"^ 
Canadian    Distributors:    Rogers    Electronic   Tubes,    Limited       •       622    Fleet    Street    West,  Toronto 
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SAYS 

INFLATION? 

All  day  long 

WIND 

delivers 

79% 

MORE  AUDIENCE 
PER  DOLLAR 

now 

IN 

1945 

than  in  1943 


Based  on  C  E  Hooper  continuing 
Measurement  of  Radio  Listening, 
Februory-April,  1943  and  1945. 


WIND 

Chicago 


5000  WATTS  •  560  KC 


24  HOUR  NEWS  SERVICE 
AP  -  INS  -  UP 


LEON  S.  WAYBURN,  for  20  years  In 
advertising  field  in  Detroit,  In  exec- 
utive capacities,  has  become  asso- 
ciated with  Bass-Luckoff  Agency, 
Detroit,  as  partner.  Firm  name  changes 
to  Bass,  Luckoff  &  Wayburn.  Agency 
handles  general  advertising,  local  and 
national,  and  continues  offices  at  David 
Scott  Bldg.  New  addition  to  staff  is 
MILLARD  F.  THOMPSON,  as  produc- 
tion manager. 

ED  HELWICK  Jr.,  former  Hollywood 
radio  writer  of  J.  Walter  Thompson  Co. 
and  now  In  Air  Transport  Command, 
Alaskan  division,  has  been  promoted 
to  captain. 

ADOLPHE  WENLAND  &  Assoc.,  Los 
Angeles,  has  moved  to  expanded  quar- 
ters at  6253  Hollywood  Blvd. 

ROBERT  C.  NEVILLE  has  joined  BBDO 
Los  Angeles  as  agency  contact  on 
North  American  Aviation  Inc.  account. 

ROBERT  GILLHAM,  advertising  and 
publicity  director  of  Paramount  Pic- 
tures Inc.,  New  York,  will  join  J.  Wal- 
ter Thompson  Co.  in  late  September 
as  executive  on  the  Lever  Bros.  (Lux) 
account,  and  is  to  be  headquartered  in 
Hollywood.  Under  setup  he  will  be  in 
charge  of  all  clearing  with  film  studio 
talent  and  story  material  for  CBS 
"Lux  Radio  Theater".  In  addition  he 
will  act  as  liaison  between  agency  and 
film  studios  on  performers  and  prop- 
erties for  radio  and  television. 

FRANK  BULL,  co-partner  of  Smith. 
Bull  &  McCreery  Adv.,  Hollywood  agen- 
cy, has  returned  to  West  Coast  head- 
quarters after  two  months  in  New 
York  and  other  eastern  cities.  Agency 
has  moved  San  Francisco  offices  to 
Warfield  Theater  Bldg. 

GRANT  ADV.,  Chicago,  is  opening  a 
branch  office  at  Toronto,  under  charge 
of  DAVE  McMILLAN,  who  recently  re- 
signed as  vice-president  of  the  Toronto 
office  of  Erwln,  Wasey  of  Canada. 

LT.  J.  E.  McCONNELL  Jr.,  released  from 
Canadian  Army,  has  joined  Montreal 
office  of  McConnell,  Eastman  &  Co.,  of 
which  his  father  is  president. 

FLOYD  J.  CHRISTENSEN,  formerly  with 
WUUamette  Iron  &  Steel  Corp.,  Ore., 


WINS  SALE  HEARING 
SET   FOR    SEPT,  19 

ON  ITS  OWN  motion  the  FCC  last 
week  continued  hearing  in  the  pro- 
posed sale  of  WINS  New  York  by 
Hearst  Radio  to  the  Crosley  Corp. 
from  Aug.  20  to  Sept.  19  [Closed 
Circuit,  Aug.  13].  Action  was 
taken  by  Commissioner  Charles  R. 
Denny  Jr.,  sitting  as  motions  chair- 
man, at  the  request  of  the  Commis- 
sion legal  department. 

Since  the  original  application  for 
assignment  of  license  was  filed  last 
spring  [Bboadcasting,  March  2], 
the  Crosley  Corp.  has  been  pur- 
chased by  Aviation  Corp.  [Broad- 
casting, Aug.  6,  13],  Avco  assum- 
ing the  contract  to  purchase  WINS 
for  $1,700,000  plus  $400,000  in  time 
commitments.  Postponement  was 
requested  to  give  applicants  oppor- 
tunity to  file  amended  petitions 
and  give  the  FCC  engineering  and 
law  departments  time  to  prepare 
for  hearing.  Some  of  the  original 
issues  [Broadcasting,  April  16] 
have  become  moot  inasmuch  as 
answers  were  given  the  Commis- 
sion during  hearings  July  23-24 
[Broadcasting,  July  30]. 


has  joined  Smith  &  Drum,  Portland,  as 
field  executive  for  Oregon,  Washington 
and  Idaho.  He  succeeds  HAL  T.  WELLS 
who  has  shifted  to  agency's  Los  An- 
geles office. 

JERRY  NORTON,  former  San  Francisco 
producer  of  McCann-Erickson,  has  re- 
signed. 

RUTH  RUSSELL  has  resigned  from 
BBDO  Hollywood  production  staff. 

ADOLPH  L.  BLOCK  Adv.,  Portland, 
Ore.,  and  Knox  Reeves  Adv.,  Minneapo- 
lis, have  been  elected  to  membership  In 
American  Assn.  of  Advertising  Agencies. 

H.  A.  VOGEL,  formerly  assistant  na- 
tional sales  promotion  manager  of  Cal- 
vert Distillers  Corp.,  has  joined  Joseph 
Katz  Co.,  Baltimore,  as  account  execu- 
tive. 

GORDON  LANE,  account  executive  of 
James  Thomas  Chirurg  Co.,  Boston,  has 
been  named  a  vice-president  of  the 
agency. 


Allied  Arts 


JOHNNIE  NEBLETT,  head  of  Neblett 
Radio  Productions,  left  Chicago  Aug.  12 
for  vacation  in  Los  Angeles  and  to  pick 
up  additional  material  for  his  radio  se- 
ries. He  will  return  Aug.  29. 

THREE  new  syndicated  programs  have 
been  released  by  NBC  Radio-Recording 
Division.  They  are  "The  Playhouse 
Favorites",  26  half-hour  shows,  "Mercer 
McLeod,  The  Man  With  the  Story", 
26  quarter-hour  shows  and  "The  Art 
Van  Damme  Quintet  With  Louise  Car- 
lyle",  of  which  78  programs  are  avail- 
able. 

RADIO  rights  to  comic  strip  "Abbie  and 
Slats"  have  been  given  to  Richman- 
Sandford  Radio  Productions,  New  York, 
which  has  made  an  audition  record  and 
is  offering  the  show  as  a  package. 

RICHARD  POWERS,  West  Coast  super- 
visor of  ASCAP,  has  resigned  to  take  up 
new  duties  with  Metro-Goldwyn-Mayer. 

DICK  RANDALL  ASSOC.,  New  York, 
has  been  organized  to  handle  publicity 
and  exploitation  for  theatrical,  radio 
and  allied  fields.  Offices  are  at  2061 
Broadway,  New  York. 

LOUIS  J.  CHATTEN,  former  director  of 
the  radio  and  radar  division,  War  Pro- 
duction Board,  has  been  appointed 
vice-president  and  general  commercial 
manager  of  North  American  Phillips 
Co.,  New  York,  effective  Sept.  1. 

A.  C.  NIELSEN  Co.,  Chicago,  has  an- 
nounced that  contract  for  delivery  of 
Radio  Index  Service  to  NBC  has  been 
extended  for  two  years. 

R.  H.  McMANN,  former  procurement 
control  director  of  Republic  Aviation 
Corp.  and  for  20  years  in  radio  receiver 
merchandising  field,  has  been  appointed 
eastern  district  manager  of  the  home 
radio  division  of  Westinghouse  Electric 
Corp. 

MARVIN  M.  GROPP,  formerly  with 
Servel  Inc.,  Evansville,  Ind.,  and  re- 
leased from  Marines,  has  joined  Ad- 
vertising Research  Foundation,  New 
York. 

R.  M.  CROSIER,  formerly  with  WFBL 
Syracuse,  has  been  named  by  Kasper- 
Gordon,  Boston,  to  represent  transcrip- 
tion firm's  catalogue  of  syndicated  pro- 
grams in  upper  New  York  state. 

BOB  WEISS,  public  relations  contact 
of  Radio  Coordination  Unit,  AAF  Per- 
sonnel Distribution  Command,  with 
honorable  discharge,  Is  to  return  to 
Hollywood  commercial  radio  to  handle 
publicity  and   personal  management. 

HARRY  SINGER  ASSOC.,  New  York 
(promotion  consultants),  has  been  ap- 
pointed by  "Media  Director",  advertis- 
ing newsletter,  to  handle  advertising 
and  promotion  activities. 


e 


You  cannot  cover  the; 

tremendous  New  Yorl 

market  without  using) 

WBNX,  because  .  .  J 

WBNX  reaches 
• 

2,450,000  Jewish   speaking  perso 
1,523,000   Italian    speaking  perso 
1,235,000   German  speaking  perso 
660,000  Polish    speaking  perso 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy. 


SOaO  WATTS  DIRECTIONAL  OVER  NEW  Y' 
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This  is  KDYL — with  its  mobile  transmitter,  broadcasting  the  on-the- 
spot  description  of  Salt  Lake  City's  Pioneer  Day  parade  this  summer 
to  thousands  of  Utah  homes. 


This  is  KDYL — In  Utah  that  identification  phrase  is  heard 
oftener  by  more  people  than  any  other.  It  is  accepted  as  the 
dependable  label  of  a  good  show  always,  for  KDYL  has  com- 
bined its  own  alert  showmanship  with  the  superb  brilliance 
of  NBC's  Parade  of  Stars  .  .  .  and  through  23  years  has  built 
an  enormous  public  preference. 

That's  why  local  and  national  advertisers  depend  on  KDYL 
as  the  station  that  brings  results. 


This  is  KDYL — Typical  of  KDYX's  many  public  services, 
is  the  "Road  Back,"  an  exclusive  broadcast  from  Bush- 
nell  General  Hospital,  telling  battle  stories  of  wounded 
men  and  describing  how  they're  being  reconditioned  for 
civilian  life  and  discussing  with  them  their  hopes  and 
plans  for  the  future. 


- 


Wire,  phone  or  write  for  availabilities 
National  Representative:  John  Blair  &  Co. 


the  listing  of  national  adver- 
tisers below,  who  use  WJBK's 
facilities,    tells  the  story 

Carter's  Little  Liver  Pills 
Super  Suds 
Del  Monte  Coffee 
Ex  Lax 
Lifebuoy 
Rinso 
Tintex 

Wild  Root  Cream  Oil 
Wurlitzer 
Kresge 

Sunshine  Biscuit 
Pillsbury  Flour 
Oxydol 

Ward  Baking  Co. 
Adam  Hats 
Bond  Bread 
Chelsea  Cigarettes 

WJBK 
GETS  RESULTS 

* 

ANOTHER  REASON 
WHY 

STATION  WJBK 

Carries  more  national  ad- 
vertising .  .  .  does  a  larger 
dollar  volume  .  .  .  than  any 
other  250  watt  station  in 
the  country. 


/  WJBK  \ 

JAMES  F.  HOPKINS,  INC. 
CURTIS  BUILDING 


HARRY  G.  SERLIS,  in  charge  of  ad- 
vertising and  sales  for  Roma  Wine 
Co.,  San  Francisco,  has  taken  over 
similar  duties  for  Cresta  Blanca  Wine 
Co.  Both  firms  are  subsidiaries  of  Schen- 
ley  Distilleries. 

BENSON  &  HEDGES,  New  York,  will 
sponsor  "Serenade  to  America"  on  WEAF 
New  York  for  45  minutes,  five  nights 
weekly,  for  52  weeks  starting  Sept.  3. 
Contract  is  largest  sale  in  station's  his- 
tory, according  to  James  V.  McConnell, 
national  manager  of  NBC's  spbt  sales 
department.   Musical   series,  broadcast 


6:15-6:45  p.m.,  Monday  through  Friday, 
will  advertise  Virginia  Round  cigarettes. 
Arthur  Kudner  Inc.,  New  York,  is 
agency. 

P.  LORRILARD  Co.,  New  York  (Old 
Gold  cigarettes),  has  signed  Frank 
Sinatra  to  a  five  year  contract  with 
series  starting  Sept.  12  on  CBS  stations, 
Wednesday  9-9:30  p.m.  (EWT).  Pack- 
aged by  Music  Corp.  of  America  at 
reported  $12,500  per  week,  deal  calls  for 
name  musical  director  and  other  fea- 
tured talent  as  well  as  announcer  and 
writers,  to  be  announced  later.  MANN 


15  Years  on 
WMBD... 


Helps  Build  a  Steady,  Prosperous 
Business  for  Peoria  Jeweler 

"■""'OR  the  past  15  years,  Kay  Jewelry  Company  of  Peoria 
has  continuously  sponsored  programs  over  WMBD.  Today, 
Kay's  is  one  of  Peoria's  leading  jewelers.  Mr.  Ralph  Caplan, 
Manager  of  Kay's  says:  "Our  steady  use  of  WMBD  has  paid 
generous  dividends,  year  after  year." 

WMBD's  popularity  with  local  merchants  .  .  .  the  men  who 
know  this  market  best  ...  is  a  tip-off  to  national  advertisers. 


WMBD  packs  sales  in- 
fluence in  Peoriarea! 


*J0K — S3Wi 


FREE  &  PETERS,  INC. 
Nat'l  Representatives 


PEORIAREA 

Pop.614,200 


CROONING  for  his  sponsor,  Jesse  Rog- 
ers (center)  yodeler  on  WFIL  Phila- 
delphia "Hayloft  Hoedown",  sings  an 
extra  song  for  J.  Ward  Maurer  (1), 
advertising  manager  of  Wildroot  Co.: 
Gertrude  Scanlon,  BBDO,  and  Jack 
Steck,  WFIL  program  director  and  pro- 
ducer-m.c.  of  2\'2  hour  stage. show,  half- 
hour  of  which  Wildroot  sponsors. 


HOLINER,  newly  appointed  vice-presi- 
dent and  radio  director  of  Lennen  & 
Mitchell,  agency  servicing  account,  will 
handle  production. 

JOHN  STUART  SALES,  Toronto,  has 
been  appointed  Canadian  distributor  of 
all  food  products  of  American  Home 
Products  Corp.,  Chicago.  F.  H.  Hay- 
hurst  Co.,  Toronto,  has  been  appointed 
advertising  agency. 

NATIONAL  LOAN  PLAN  Inc.,  Los  An- 
geles (small  personal  loans),  on  Aug.  11 
started  using  twice  daily  in-the-news 
spot  announcement  schedule  on  KMTR 
Hollywood.  Placement  is  thru  Walter 
Carle  Adv.,  Hollywood. 

WALKER'S  AUSTEX  CHILI  Co.,  Austin. 
Tex.  (Chili  Con  Carne  food  products). 
Sept.  17  starts  thrice-weekly  participa- 
tion in  Norma  Young's  Happy  Homes 
on  KHJ  Hollywood.  Contract  is  for  13 
weeks.  Agency  is  Crook  Adv.,  Dallas, 
Tex. 

BELL  BRAND  FOODS  Inc.,  Los  Angeles 
(potato  chips,  packaged  foods),  has  ap- 
pointed McCann-Erickson,  Los  Angeles, 
to  handle  advertising. 

MRS.  STEVENS  CANDY  Co.,  Chicago, 
began  sponsorship  Aug.  13  of  the  "1 
Want  A  Home"  show  which  began  Aug. 
6  on  WCFL  Chicago  9:15-9:45  p.m 
[BROADCASTING,  Aug.  13].  Contract 
for  five  weeks  placed  by  Andover  As- 
soc., Chicago. 

VICK  CHEMICAL  Co.,  New  York,  has 
renewed  sponsorship  of  quarter-houi 
news  periods,  5,  10  and  15  minute  va- 
riety shows  on  50  stations  and  has  add- 
ed 25  more  stations  to  campaign.  Con- 
tracts are  for  52  weeks.  Agency  if 
Morse  International,  New  York. 

HONEY  DEW  SHOPS,  Toronto  (chair 
restaurants),  has  started  twice  dailj 
spots  on  CKEY  Toronto.  Agency  ill 
Harry  E.  Foster  Agencies,  Toronto. 

MUSTEROLE  Co.,  Cleveland  (Muster- 
ole),  has  started  spots  on  large  num 
ber  of  Canadian  stations.  Accoun 
placed  by  Erwin,  Wasey  of  Canada 
Toronto. 

PIERCE'S  Proprietaries  Inc.,  Buffali 
(Dr.  Pierce's  Favorite  Prescription) 
has  signed  for  three-weekly  sponsor 

(Continued  on  page  62) 


FOUR  TOP 
MARKETS! 

Central  Kentucky 

I  WLAPiev'"g'°">  *>> 


Amarillo 


Amarillo.  Tex. 


KFDA 


The  Tri-State 

fflVlfll  Huntinnton. 


|  nVIWI  Huntington,  W.  Va. 

Knoxville 

|  jfjj  B  |  R  Knoxvllle,  Tenn. 

All  four  stations  owned  and  operated  b\ 
Cilmore  N.  Nunn  and  J.  Lindsay  ,\u«n 
Represent™!  l)y  The  John  E.  I*car«OB  to. 


Page  60    •    August  20,  1945 


BROADCASTING    •    Broadcast  Advertish  » 


There  are  no  finer  recordings  than  those  transcribed  on 


cuicULocliscs 


AUDIO  DEVICES  INC.  •  444  MADISON  AVE.,  N.  Y. 


/Aw  jfeviZ jfa  /^sfnde^Md  diidlordiscs 


WITH  A  WOMAN'S 
PROGRAM  THAT  HAS 
OENfgAL  APPEAL, 


Good  cook  or  sportswoman  .  . 
young  mother  or  spinster  .  . 
Nancy's  daily  program  holds 
them  all.  And  even  men! 


BUT,  THIS  15  THE  l/SML 
STORY  FOR  WRC, 
F/BST  CONTINUOUSLY 


SINCE  1923 


REPRESENTED  BY  NBC  SPOT  SALES 

Washington 


Sponsors^ 


(Continued  from  page  60) 

ship  on  WOAI  San  Antonio  of  Bob 
Bradbury's  "Farm  News"  thru  Duane 
Jones  Co.  Michigan  Bulb  Co.,  Grand 
Rapids,  on  WOAI  has  contracted  for 
three-weekly  presentation  of  "Texas 
Tumbleweeds",  cowboy  music  group, 
thru  O'Neil,  Larson  &  McMahon. 
Campbell  Cereal  Co.,  Milwaukee,  has 
signed  for  three-weekly  WOAI  "Red 
River  Dave"  program  to  promote  MaH- 
omeal,  thru  Campbell-Mithun.  Soil-Off 
Mfg.  Co.,  Glendale,  Cal.,  is  sponsoring 
daily  newscast  by  Will  Orlean  on  WOAI, 
thru  Ruthrauff  &  Ryan. 
STUDIO  GIRL  SHAMPOO  Co.,  Holly- 
wood (shampoo),  adding  to  current 
schedule,  on  Aug.  10  started  five  min- 
ute transcribed  "Living  in  Hollywood" 
five-weekly  on  KTOK  Oklahoma  City, 
with  twice  per  week  on  WLAZ  Grand 
Rapids.  Firm  also  has  started  that 
program  five-weekly  on  KECA  Holly- 
wood and  in  addition  sponsors  weekly 
five-minute  live  "Story  Of  A  Star"  on 
that  station.  Agency  is  Robert  F.  Den- 
nis Inc.,  Los  Angeles. 
PICO  FURNITURE  Co.,  Los  Angeles 
(retail),  Aug.  13  started  sponsoring  a 
thrice  weekly  recorded  musical  "Future 
Unlimited"  on  KMPC  Hollywood.  Con- 
tract for  52  weeks  placed  thru  Raymond 
Krane  Adv.,  Los  Angeles. 
GROVE  LABS.,  St.  Louis  (proprietary), 
has  appointed  Vickers  &  Benson  and 
Baker  Adv.,  Toronto,  to  handle  Ca- 
nadian advertising. 

FIRST  NATIONAL  Real  Estate  & 
Management  Co.,  Los  Angeles  (real  es- 
tate, property  management),  Aug.  13 
started  using  daily  spots  on  KFWB 
KMPC  and  has  similar  schedules  on 
KFAC  KMTR.  Agency  is  Walter  Carle 
Adv.,  Hollywood. 

JEWELL  A.  BOSTICK  Motor  Co.,  Los 
Angeles  (used  cars),  in  addition  to  55- 


EDITING  script  for  first  program  Sept.  9  to  be  sponsored  by  Berkshire  Knitting 
Mills  on  Mutual,  is  Hka  Chase,  actress,  author  and  fashion  authority.  L  to  r 
are  H.  D.  Miller,  advertising  manager  of  Berkshire;  Donald  S.  Shaw,  radio  director 
of  Geyer,  Cornell  &  Newell,  Berkshire  agency,  and  John  Malone  Jr.,  account 
executive.  Program  will  be  heard  in  the  Sunday  1:15-1:30  p.m.  period. 


minute  Sunday  recorded  musical 
"Rhythm  Round-up"  on  KMPC  Holly- 
wood, is  using  similar  four-weekly  half- 
hour  program  on  KMPC.  Contracts  are 
for  13  weeks.  Agency  is  Smith,  Bull  & 
McCreery  Adv.,  Hollywood. 
THRIFTY  DRUG  Co.,  Los  Angeles  (re- 
tail chain),  adding  to  its  heavy  sched- 
ule on  southern  California  stations, 
Aug.  27  starts  five  weekly  quarter  hour 
recorded  musical  "Sunset  Club"  on 
KMPC  Hollywood.  Contract  is  for  52 
weeks.  Agency  is  Hillman-Shane-Breyer. 
Los  Angeles. 

UNITED    GRAIN    GROWERS,  Calgary 


850 ch  (fern  TladicVue 


5000  WATTS 

DAY  AND  NIGHT 


NA I  ION  ALLY  RtrRtSfcN  I  ED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


(co-op),  is  to  start  weekly  half-hour 
recorded  program  "Playhouse  of  Fa- 
vorites" on  CFAC  CJOC  CJCA  CFGP 
Account  placed  direct. 
BARBASOL  Co.,  Indianapolis  (shaving 
cream),  Sept.  3  starts  spots  on  number 
of  Canadian  stations.  Agency  is  Er- ' 
win,  Wasey  of  Canada,  Toronto. 
GRAVEM  INGLIS  BAKING  Co.,  Stock- 
ton, Cal.  (retail),  in  addition  to  using 
42  spots  weekly,  has  started  local  cut- 
in  on  American  cooperative  program 
"Charlie  Chan"  on  KWG  Stockton. 
Agency  is  Garfield  &  Guild  Adv.,  San 
Francisco. 

NATIONAL  LOAN  PLAN  Inc.,  Los  An- 
geles (small  personal  loans),  has  ap- 
pointed Walter  Carle  Adv.,  Hollywood, 
to  handle  advertising.  Local  radio  is 
planned. 

\AMI  YOGURT  PRODUCTS  Inc.,  Los 

Angeles  (Yami  Yogurt  milk  food),  Aug. 
14  started  twice  weekly  participation  in 
"Art  Baker's  Notebook"  on  KFI  Los 
Angeles.  Contract  for  13  weeks  placed 
thru  Honig-Cooper  Co.,  Los  Angeles. 
BURSLEY  &  Co.,  Fort  Wayne  (whole- 
sale grocer),  has  contracted  on  WGL 
Fort  Wayne  for  8-8:15  a.m.  period  to 
present  classical  music  program.  Firm 
will  expand  to  half-hour  with  avail- 
ability. 

E.  L.  BRUCE  Co.,  Memphis  (floor  clean- 
er), has  signed  for  quarter-hour  twice- 
weekly  portion  of  "Early  Birds"  pro- 
gram on  WFAA  Dallas.  Account  foi 
13  weeks  placed  thru  Christiansen  Adv. 
Chicago. 

DETROIT  Edison  Co.  has  signed  on 
WWJ  Detroit  for  26  week  sponsorship 
of  three-weekly  commentaries  by  H.  C 
L.  Jackson,  Detroit  News  columnist. 
CORN  EXCHANGE  National  Bank  & 
Trust  Co.,  Philadelphia,  has  signed  foi 

(Continued  on  page  64) 


GO  AHEAD  SIGNAL 
FOR  IDAHO  SALES 


KSEI 

POCAf  ELLO  •  IDAHO 
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Radio   Station  KSD 


Announces 
The  Appointment  of 

GUY  E.  YELDELL 

(Formerly  Automobile  Advertising  Manager 
of  the  St.  Louis  Post-Dispatch) 

National  Sales  Manager 

Effective  August  13,  1945 

Radio  Station  KSD  Is  Owned  and  Operated  by 
THE    ST.    LOUIS    P  O  S  T  -  D  I  S  P  A  T  C  H 
National  Advertising  Representatives:  FREE  &  PETERS,  INC. 
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KCMC 

EX/VRK  ANA 
U-SA- 


AMERICAN 
•  MUTUAL 


KCMC  is  the  only  Radio  out- 
let in  the  vast  Texarkana 
market. 

For  information  and  avail- 
abilities, write  or  wire  Frank 
O.  Myers,  Manager  KCMC, 
Texarkana,  U.  S.  A. 


Retail  trade  territory  comprises  an 
area  with  radius  of  50  miles  in 
four  states;  population  331,420. 
KCMC  coverage  extends  far  beyond 
this  territory. 

Wholesale  trade  area  covers  radius 
of  75  miles;  population  416,267 
(1940  census) . 


TELL  'EM- 
and  SELL  'EM  \ 

That's  all  there  is  to  it  right  now — and  it  will  be  the 
same  after  the  war.  Here  are  thousands  upon  thousands 
of  people  who  need  what  you're  selling  and  have  the 
hard  cash  to  pay  for  it.  Today's  the  time  to  board  the 
gravy  train  in  America's  Third  Market.  CKLW  with  5000 
watts  at  800  kc.  gives  you  the  largest  concentrated 
coverage  at  lowest  dollar  cost.  And  in  spite  of  jammed 
schedule  we're  anxious  to  help  start  plus  profits  flowing 
your  way  immediately.  Let's  get  together  and  see  what 
we  can  work  out  now! 


J.  E. 
Union 

ADAM  J.  YOUNG,  JR.,  Inc., 
National  Representatives 


CAMPEAU,  Managing  Director 
Guardian  Building,  Detroit  26 


Spoiisors  ^ 


(Continued  from  page  62) 

two  station  breaks  for  52  weeks  on 
KYW  Philadelphia  thru  Neal  D.  Ivey 
Co.,  Philadelphia.  General  Electric  Co., 
Cleveland  (lamps),  thru  BBDO,  has 
signed  for  five  station  breaks  weekly 
for  52  weeks  on  KYW. 
ROBERT  F.  ELRICK,  former  director 
of  adyertising_and  marketing  research 
of  Quaker  Oats  Co.. 
has  joined  Pepso- 
dent  Division  of 
Lever  Bros.  Co., 
Chicago,  as  manager 
of  department  of 
product  testing  and 
market  analysis. 
This  recently  organ- 
ized department  is 
necessitated  by  in- 
creased activity  in 
merchandising  re- 
search  and  new 
products  distributed 
by  Pepsodent.  Mr. 
Elrlck  is  vice-presi- 
dent of  Chicago 
chapter  of  AMA  and  a  member  of  BMB 
technical  research  committee.  He  was 
previously  director  of  research,  Ruth- 
rauff  &  Ryan. 

I.  GINSBERG  &  Bros.,  New  York  (Queen 
Make  Fashions),  effective  Aug.  21  be- 
gins participation  in  "Charm  School", 
five-weekly  on  WGN  Chicago,  9:30-10 
a.m.  Agency  is  Abbott  Kimball  Co., 
New  York. 


Mr.  Elrick 


WORTH  CLOTHES  Inc.,  New  York,  has 
appointed  Lew  Kashuk  Adv.,  New  York, 
to  handle  all  advertising.  Retail  cloth- 
ing chain  is  now  using  spot  announce- 
ments in  Detroit  and  Hammond,  Ind., 
where  firm  has  stores.  Schedule  may 
expand. 

SAMUEL     SCHLOSSMAN'S     &  SONS, 

New  York  (furniture  and  clothing),  has 
appointed  Lew  Kashuk  Adv.,  New  York, 
to  handle  firm's  increased  radio  adver- 
tising. Last  week  Schlossman's  started 
twice-weekly  quarter-hour  musical  pro- 
gram on  WMCA  New  York  and  plans  to 
start  a  local  one-minute  campaign 
using  singing  commercials. 

INNERSIGHT  LENSES  Inc.,  New  York, 
has  appointed  Seidel  Adv.,  New  York, 
to  handle  advertising.  Account  now 
sponsors  "Meet  Me  at  the  Astor"  started 
Aug.  19  for  52  weeks  on  WNEW  New 
York.  Patrick  O'Brian.  account  execu- 
tive, is  also  m.c.  of  this  man-on-the- 
street  quarter-hour  show. 

NEVERUB  Corp.,  Chicago,  has  named 
Goldman  &  Gross,  Chicago,  as  agency 
for  polishes  and  waxes  account.  Radio 
is  planned. 

THE  JORDAN  MARSH  Co.,  Boston, 
has  signed  for  twice-weekly  quarter- 
hour  sponsorship  on  WEEI  Boston  of 
commentaries  by  Catherine  Coyne,  war 
correspondent  for  Boston  Herald.  Con- 
tract for  13  weeks  placed  thru  Badger 
&   Browning,  Boston. 

DUQUESNE  Brewing  Co.,  Pittsburgh, 
has  signed  for  three-weekly  quarter- 
hour  sponsorship  on  WCAE  Pittsburgh 
of  "Duquesne  Song  Serenade",  replac- 
ing that  firm's  sponsorship  of  Raymond 
Swing. 

HOLLYWOOD  FUR  STUDIO,  Los  An- 
geles (retail),  in  summer  end  cam- 
paign, Aug.  8  started  18  spots  weekly 
on  KFAC  Los  Angeles.  Contract  is  for 
six  weeks.  Agency  is  Adolphe  Wen- 
land  Adv.,  Hollywood. 

PETER  FOX  SONS  Co.,  Chicago  (dairy 
products),  begins  sponsorship  August 
13  of  Ralph  Howard  Peterson,  former 
NBC  foreign  reporter,  in  8:35-8:45  a.m. 
six-weekly  news  period  on  WMAQ  Chi- 
cago. Contract  for  13  weeks  placed 
by  Schwimmer  &  Scott,  Chicago. 


SESAC  musical  transcription  library 
service  has  appointed  Charles  Michel- 
son  radio  transcriptions.  New  York,  as 
exclusive  export  distributors.  As  foreign 
markets  open  up,  the  Mlchelson  firm 
expects  to  place  the  library  of  inter- 
national musical  fare  in  an  increasing 
number  of  overseas  markets. 


THIRD  annual  Victory  Garden  Harvest 
Festival  has  been  sponsored  in  Sacra- 
mento, Cal.,  by  KFBK  Sacramento  and 
affiliated  Sacramento  Bee.  McClatchy 
station  presented  special  entertainment 
and  program  for  two-day  activities. 


NEW  twist  in  "getting  them  high  .  . 
and  signing  them  up"!  On  top  Mt 
Evans  auto  road,  14,300  ft.  up,  Carl- 
ton Sills  (seated),  advertising  manage: 
of  Denver  &  Rio  Grande  Western  Rail- 
road, willingly  signs  for  new  schedule 
on  KLZ  Denver  with  assistance  ol 
Dominic  Piccone  of  mountain  park  po- 
lice   and   Hugh  Terry,  KLZ  manager 


flETlDORK  flcCOUnTS 


New  Business 

PUREX  Corp.,  Los  Angeles  (bleaching 
solution),  Sept.  3  starts  for  13  weeks 
Ersklne  Johnson-Film  Chatter  on  3£ 
Don  Lee  Pacific  stations,  Mon.  and 
Wed.  4:30-4:45  p.m.  (PWT).  Agency: 
Foote,  Cone  &  Beldlng,  Los  Angeles. 
GROVE  LABS.,  St.  Louis  (vitamin,  cold 
tablets),  Sept.  10  starts  "OK  For  Re- 
lease!" on  5  NBC  Pacific  stations,  Mon 
thru  Fri.  5-5:15  p.m.  (PWT).  Agency 
Russel  M.  Seeds  Co.,  Chicago. 
FERRY-MORRIS  SEED  Co.,  San  Fran- 
cisco (seeds),  on  Aug.  4  started  Time 
For  Roily  Langley  on  6  CBS  California 
stations,  Sat.  10:30-10:45  a.m.  (PWT 
Agency :  MacManus,  John  &  Adams,  Sar 
Francisco. 

ROBERT  SIMPSON  Co.,  Toronto  (na- 
tional chain  department  store),  Oct.  2f 
starts  Toronto  Symphony  Orchestra  on 
28  Canadian  French  and  English  sta- 
tions, Fri.  8-9  p.m.  Agency:  Harry  E, 
Foster  Agencies,  Toronto. 

Net  Changes 

RAYTHEON  Mfg.  Co.,  Newton,  Mass.. 
Aug.  13  shifted  Meet  Your  Navy  on  174 
American  stations  Monday,  from  9-9 :3C 
p.m.  to  8:30-9  p.m.  Agency:  J.  M. 
Mathes  Inc.,  N.  Y. 

AUTO-LITE  BATTERY  Co.,  Niagara 
Falls,  Oct.  13  or  20  shifts  Dick  Haymes 
Show  from  NBC,  Tues.  7:30-8  p.m.,  tc 
146  CBS  stations,  Sat.  8-8:30  p.m.  Agen- 
cy: Ruthrauff  &  Ryan,  N.  Y. 

NOXZEMA  CHEMICAL  Co.,  Baltimore 
Oct.  13  or  20  shifts  Mayor  of  the  Towd 
on  58  CBS  stations,  Sat.,  from  8-8 :3C 
p.m.  to  8:30-9  p.m.  Agency:  Ruthraufi 
&  Ryan,  N.  Y. 


for  SPECIAL 
WASHINGTON 
COVERACE 


TO 


1121  VERMONT  AVE.— WASH.  5,D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 


5,000  WATTS 
DAY   and  NIGHT 
800  Kc. 


MUTUAL  BROADCASTING  SYSTEM 
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we  lifted  the  basket 
and  found  the  light! 


FOR  YEARS,  (SINCE  PIONEERING  NEWSCASTS  IN  193 1),  WE  HAVE  BEEN 
CURIOUS  ...  IS  RADIO  A  PRIMARY  SOURCE  OF  NEWS  OR  IS  IT 
SUPPLEMENTARY  TO  OTHER  MEDIA? 

WE  FELT  OUR  NEWS  SPONSORS  WERE  ENTITLED  TO  KNOW  SO  WE 
ARRANGED  FOR  A  SURVEY  WHICH  BROUGHT  TO  LIGHT  SOME 
STARTLING  TRUTHS. 

ROSS  FEDERAL  RESEARCH  INTERROGATED  321  FAMILIES,  REPRESENTING 
THE  VIEWS  OF  1026  PEOPLE  IN  ALL  SECTIONS  OF  THE  CITY  OF 
GRAND  JUNCTION,  COLORADO,  AND  HERE  ARE  THE  RESULTS: 

■Question  : 

What  source  do  you  rely  upon  for  getting  the  news,  publications  or  radio? 
What  radio  station  or  publication  is  your  principal  source? 

Of  the  1026  people  whose  views  were  represented  in  the  survey  73.2%  indicated 
RADIO  as  their  primary  source,  12.46%  indicated  newspapers  and 
14.33%  stated  that  they  relied  equally  on  both  newspapers  and  radio. 

Of  the  total  indicating  a  preference  to  RADIO  97.86%  answered  question  No.  2, 
that  KFXJ  was  their  choice.  In  fact  the  highest  showing  any  other  station 
was  able  to  show  was  only  1.27%!  (Copy  of  Survey  Available  on  Request.) 

This  establishes  the  following  INDISPUTABLE  FACTS: 


KFXJ 


Dominates  Its  Market  Exclusively  as  far  as  Radio  is  Concerned 

also 

Excels  Over  All  Other  Media  as  a  Primary  Source  of  News. 


920  K.  C. 


1,000  Watts 


HERE  IS  A  SINGLE  STATION  EXCLUSIVE  MARKET,  WRAPPED 
IN  AN  ALL  ENVELOPING  SPHERE  OF  INFLUENCE! 

Serving  the  rich  FRUIT  BELT  of  the  INTERMOUNTAIN  EMPIRE. 
Rex  Howell,  President 

M.  Teach  of  a  Tair  •  KFXJ  &  MUTUAL 


'Western  Slope 


broadcasting  Qo. 


Fifth    Floor    First    National    Bank  Building 


GRAND    JUNCTION,  COLORADO 
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SINCE 

1925* 


'THE  BEGINNING  OF 
RADIO  IN  CHATTANOOGA 


best  job 

5,000  WATTS 
DAY  AND  NIGHT    n,  „ 

 Chattanooga 


PAUL  H.  RAYMER  CO. 

NATIONAL  REPRESENTATIVE 

Finst  in  Chattanooga 

How  to  Test  Your  Purchase 
of  Radio  Time  - 

First,  you  want  a  market  that  is  able  to  buy. 
Second,  you  want  a  medium  that  is  able  to  reach 
and  sell  that  market. 

The  Richmond  market  is  permanent  and  stable 
with  industrial  plants  that  work  steadily,  peace- 
time or  wartime.  Richmond  enjoyed  the  greatest 
industrial  growth  of  any  large  American  city  of 
similiar  size  during  the  pre-war  decade. 

The  average  buying  power  of  a  Richmond  family 
is  $2,140  nearly  double  that  of  the  average  family 
in  the  nation.  WRNL  has  the  listening  ear  of  these 
people  who  have  the  money  to  spend.  WRNL 
can  do  a  selling  job  for  you. 

Affiliated  with  the 
American 
Broadcasting  Company 
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Promotion  Personnel 
DICKSON  MULLIN,  released  from  the 
Naval  Air  Forces  as  lieutenant  (senior 
grade),  has  joined  promotion  and  pub- 
licity staff  of  KGO-American  San  Fran- 
cisco. Prior  to  joining  the  service  he 
was  with  Reymar  &  Bros,  as  advertis- 
ing and  sales  promotion  manager,  and 
with  Walker  &  Downing  Adv.,  both  in 
Pittsburgh. 

WILLIAM  A.  FARREN,  for  two  years 
announcer  at  WFIL  Philadelphia,  has 
been  named  director  of  publicity  and 
special  events  of  the  station.  He  suc- 
ceeds JACK  STECK,  recently  named 
program  director  of  WFIL. 

ZONABELLE  SAMSON,  timebuyer  for 
two  years  with  Leon  Livingston  Adv., 
San  Francisco,  has  joined  promotion 
and  publicity  department  of  KGO  San 
Francisco. 

CHARLES  WILEY,  formerly  of  WGN 
Chicago  news  room,  is  now  member  of 
station's  publicity  staff. 

Honey 

JARS  of  honey  are  being  distributed  by 
McClatchy  Broadcasting  Co.,  Sacra- 
mento, using  "Honey  from  the  Beeline" 
theme  to  promote  KFBK  KMJ  KWG 
KERN  KOH.  Honey  is  represented  as 
profits  derived  from  using  the  Beeline. 
Labels  on  jar  feature  Gaby,  Walt  Dis- 
ney bee  of  McClatchy,  and  relative 
copy. 

RCA  Displays 
RCA  VICTOR  division  of  RCA  is  pre- 
paring series  of  five  illuminated  dis- 
plays dramatizing  important  phases  of 
manufacturing  activities.  Displays  will 
include  exhibits  on  sound  power  tele- 
phones, Victor  and  Bluebird  records, 
electron  tubes,  sound  systems  and  ra- 
dio, phonograph  and  television.  Ex- 
hibits will  be  made  available  through 
RCA  distributors  for  dealer  window  and 
store  display. 

Program  Folder 

ADVERTISERS  and  agencies  are  now 
receiving  new  program  schedule  from 


KGO  San  Francisco  presenting  mor 
ing,  afternoon  and  evening  progra 
schedule  on  one  side  of  a  six-pa 
sheet  which  folds  Into  a  self-mall' 
Pictorial  relief  map  of  northern  Ca 
fornla  is  featured  on  the  cover  pas 
Schedule  also  uses  new  method  of  i 
dicating  time  to  increase  legibility 

American  Reprint 
REPRINT  of  New  York  newspaper  a 
vertisemect  used  by  American  Broa 
casting   Co.    on    its    coverage  of  J 
surrender  offer  is  being  distributed 
the  network. 


PW  Booklet 

THIRTY-TWO    page  booklet, 


"Pr 


Wireless  and  What  It  Does",  is  now  t 
ing  distributed  by  PW,  explaining 
question  and  answer  form  organlzati 
and  operations. 

Prepare  Brochure 

KOTA  Rapid  City,  S.  D.,  is  prepari 
three-color  brochure  to  show  statlo: 
coverage,  audience  and  markets,  as  w 
as  similar  data  for  sister  station  KGI 
Scottsbluff,  Neb. 

WWNC  Folder 

SUNDAY  listening  In  Ashevllle,  N. 
area  is  outlined  in  folder  prepared 
WWNC  Asheville  titled  "Know-How 
Western  North  Carolina  re  Sunday  £ 
periority".  i 

WGL  Letters 

LETTERS  promoting  Dunninger  p) 
gram  sponsored  on  NBC  Friday  by  Le- 
Bros,  are  being  sent  to  local  grocers  | 
WGL  Ft.  Wayne,  Ind. 



NEW  diversity  shortwave  receiving  s 
tion  has  been  installed  by  CBC  at 
of  British  Columbia,  Vancouver.  1 
ceiver  is  fed  by  three  separate  dour, 
antennas.  Eventually  CBC  plans  a  she 
wave  transmitting  station  at  Vi 
couver. 


Progra  ms 


CHARGING  a  penny  a  word  for  adver- 
tisements, KFFA  Helena,  Ark.,  has 
started  across  the  board  morning 
"Penny  Arcade".  Quarter-hour  feature 
set  for  13  weeks,  program  presents  staff 
members  doing  stunts  and  activities 
requested  by  listeners. 

Country  Life 

IN  COOPERATION  with  Agricultural 
Extension  Service  of  U.  of  California, 
a  thrice  weekly  quarter-hour  Informa- 
tive program  "Country  Life  Journal  of 
the  Air"  has  been  started  on  KSFO 
San  Francisco.  Directed  primarily  to 
farmers  and  suburbanites,  featured  is 
a  different  University  personality  on 
each  broadcast  in  information  on  agri- 
culture, victory  gardening  and  home 
management. 

Esperanto 

G;_  ALLEN  CONNOR,  director  of  In- 
ternational Language  Institute,  New 
York,  and  Dorris  Tappan  Connor,  teach- 
er at  International  Czech  Institute  at 
The  Hague,  will  conduct  a  course  in 
Esperanto,  universal  language,  giving 
instruction  conversationally  on  new 
program  starting  Aug.  24,  Friday  7:10 
p.m.  on  WABF  (FM  station)  New  York. 

University  Series 

PRINCETON  U.  has  started  a  Sunday 
afternoon  half -hour  series,  "The  Prince- 
ton  U.   Preceptorial   of  the   Air",  on 


WPAT  Paterson,  featuring  universi 
faculty  members  in  discussions  of  c 
rent  topics  of  world  Importance. 

CJCA  at  Hospital 

CJCA  Edmonton  now  broadcasts  wee 
half-hour  program  from  the  stage 
the  auditorium  of  Colonel  Newb 
Hospital,  local  military  hospital.  We 
ly  surprise  package  is  given  convali 
ing  war  veterans  through  station's  \ 
fare  fund. 

For  Teen-Agers 

MUSICAL,  academic,  recreational  I 
other  interests  of  the  juvenile  gr 
are  highlighted  in  "Teen-Time",  V) 
nesday  evening  quarter-hour  started 
WWDC  Washington.  Guest  interview 
included. 


Exclusive 

PHILADELPHIA'S  "most  exclu- 
sive broadcast",  according  tc 
WFIL,  was  that  station's  versiOD 
of  "Sports  Go  Bang"  demonstra- 
tion held  in  Municipal  Stadium 
Tom  Moorehead,  WFIL  sport: 
director,  gave  two-hour  play-by- 
play description  of  events  to  2SC 
blind  war  veterans  present,  via 
individual  headphones  whicl 
were  provided  by  WFIL  and  spe 
cially  wired  for  the  occasion. 
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YOU  MAY  BE  ABLE  TO  WING 
AN  ARROW  614  YARDS*  - 


BUT 


YOU  CAN'T  LOFT  AN  "OUTSIDE"  BROAD 
CAST  INTO  WESTERN  MICHIGAN ! 


Power  counts  in  archery,  but  sometimes  it  fails  in 
radio ! 

For  instance,  you'd  think  those  mighty  stations  in 
Chicago  and  Detroit  could  reach  Western  Michigan 
rather  easily.  But  there's  an  unseen  barrier  that 
blocks  them  out — a  barrier  of  fading.  Result  is 
that  listeners  here  rely  almost  exclusively  on  local 
broadcasts. 

A  real  combination,  WKZO  in  Kalamazoo  plus 


WJEF  in  Grand  Rapids — now  offers  complete 
coverage  of  all  Western  Michigan,  with  bell-clear 
signals,  with  CBS  audience-appeal,  with  skilled 
local  programming  for  the  separate  markets  in- 
volved, and  with  one  low  combination  rate  to  pay. 
Together,  they  do  the  job  these  two  big  markets 
deserve. 

We  would  be  happy  to  send  you  all  the  facts — or 
just  ask  Free  &  Peters! 


^'Free-flight"  record  made  in  1941  by  Curtis  L.  Hill  of  Dayton,  O. 


WKZO 


BOTH  OWNED  AND  OPERATED  BY  FETZER  BROADCASTING  COMPANY 

FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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you  tUmJz 

4 

Henry  J.  Kaiser 

.  . .  you  think  of 

OAKLAND 

/Ilea 

— where  are  the  famous  Kaiser  Richmond 
Shipyards  and,  across  the  street  from 
the  KROW  studios,  the  Kaiser  Building, 
national  headquarters  for  the  many 
Kaiser  enterprises.  And  so  you  think  of 

KROW 

And  when  you  think  of  KROW,  you  think 
of  the  eager  dollars  poured  into  the  cash 
drawers  of  KROW  advertisers  by  Kaiser 
employees  (among  thousands  of  others). 
Something  to  think  about,  isn't  it? 


Radio  Station  KROW,  Philip  G.  Lasky,  Gen.  Manager 
19th  Street  at  Broadway,  Oakland  12,  California 


The  Kaiser  Building 
1 924  Broadway,  Oakland,  as 
seen  from  the  KROW  studios 


Radio  Advertising  Company 
National  Sales  Representatives 


r*r~ — ~~r 


Magnetic  Wire  Recording 


Wire  Recordings  from 
General  Electric 
Models  50,  50  A,  51 
Rerecorded  to  Discs. 


RECORDING  COMPANY 


2  21  N.  LA  SALLE  ST.    CHICAGO  1 


BROADCASTING  GOES 
ON  COMBAT  MISSION 

BROADCASTING  may  lay  claim 
to  being  a  magazine  of  international 
scope  according  to  a  letter  from 
Lt.  Max  A.  Hutto  concerning  one 
of  the  men  in  his  combat  recording 
team,  T/Sgt.  Hal  Brown,  former 
announcer  -  manager  of  WERN 
Bakersfield,  Cal.,  and  recent  winner 
of  the  Air  Medal.  Lt.  Hutto  writes : 

"Before  Hal  Brown  flew  the 
Kawasaki  mission  to  make  the  re- 
cording for  the  AAF  anniversary 
program,  he  had  just  received  the 
June  18  issue  of  Broadcasting 
magazine.  To  while  away  the  long 
15  hours  of  the  mission,  he  took 
it  along  with  him  to  read. 

"So  over  Yokohama,  Kawasaki, 
and  Tokyo  went  Broadcasting  in 
the  Superfort  'Orpen's  Orphans'. 
When  Hal  returned  he  was  so  tired 
that  he  climbed  out  and  forgot  it. 
It  is  probably  still  in  the  ship. 

"Anyway,  the  point  is,  it  is  the 
first  copy  of  Broadcasting  to  fly  a 
combat  mission  over  the  three 
cities  (their  run  took  them  over 
the  three) .  Hal  laid  it  aside  to  do 
his  recording,  and  resumed  later 
after  the  bomb  run.  The  crew 
members  listened  to  Tokyo  Radio, 
but  Brown  read." 


Coaxial  Cable  Link 
Is    Approved    by  FCC 

AN  ADDITIONAL  339-mile  link 
in  the  AT&T  proposed  $56,356,000 
coast-to-coast  coaxial  cable  line  to 
serve  television  and  heavy  tele- 
phone traffic  was  approved  last 
week  by  the  FCC.  AT&T  also  was 
granted  permission  to  construct 
seven  new  experimental  Class  2 
point-to-point  station:;  to  be  used 
with  two  terminal  stations  hi  New 
York  and  Boston,  in  connection 
with  line-of-sight  transmissions 
over  a  relay  chain  between  New 
York  and  Boston. 

The  new  coaxial  link  will  include 
six  coaxials  between  Meridian, 
Miss.,  and  Shreveport,  La.,  a  dis- 
tance of  99  miles,  and  eight  coax- 
ials between  Jackson,  Miss.,  and 
Shreveport,  covering  about  240 
miles.  Estimated  cost  is  $7,056,000. 

Already  completed  are  these 
units  of  the  transcontinental  co- 
axial system:  New  York-Philadel- 
phia, 2  coaxial  unit  cable  for  90 
miles;  Philadelphia-Baltimore,  6 
coaxial  unit  cable  for  100  miles; 
Baltimore-Washington,  4  coaxial 
unit  cable,  43  miles. 

Under  construction  are  the  fol- 
lowing links :  Washington-Char- 
lotte, 8  coaxial  unit  cable,  400 
miles;  Atlanta-Meridian,  6  coaxial 
unit  cable,  310  miles;  Shreveport- 
Dallas,  8  coaxial  unit  cable,  200 
miles. 

Last  week's  grant  brings  the 
total  approved  mileage  to  1,482. 
Additional  construction  proposed 
by  AT&T  will  make  the  total  route 
3,287  miles  long. 


FARNSWORTH  TELEVISION  and  Radio 
Corp.  has  acquired  all  assets  of  Halstead 
Traffic  Communications  Corp.,  N.  Y., 
and  will  move  the  latter  engineering 
manufacturing  facilities  to  Farnsworth 
plant  at  Ft.  Wayne,  Ind. 


Breaks  at  Daybreak 

RADIO  stations  which  went 
on  24-hour  vigil  in  anticipa- 
tion of  important  war  devel- 
opments were  able  to  give 
their  listeners  on-the-spot 
coverage'  on  local  news  which 
broke  during  the  night. 
WCPO  Cincinnati,  on  its  first 
all-night  schedule  following 
the  Russian  declaration  of 
war  on  Aug.  9,  provided  an 
eye-witness  account  of  one  of 
the  most  spectacular  fires  in 
the  city's  history,  described 
by  Dick  Williams,  newscaster, 
and  Dick  Wiggerman,  an- 
nouncer, as  they  observed  the 
blaze  at  4  a.m.  Aug.  10  from 
the  38th  floor  of  the  Carew 
Tower.  WSAZ  Huntington, 
W.  Va.,  alerted  for  V-J  Day 
news  on  Aug.  11,  set  up  a  re- 
mote broadcast  from  the 
scene  of  a  fire  engulfing  an 
apartment  building  which  was 
observed  by  Berton  Sonis, 
program  director,  at  11:30 
p.m.  from  a  window  of  the 
station.  After  calling  Leroy 
Kilpatrick,  chief  engineer, 
who  set  up  a  line  to  the 
studios,  Sonis  gave  a  32- 
minute  description  of  the 
blaze. 


Co-op  Sponsors 

TOTAL  number  of  sponsors 
each  of  the  11  cooperative  shows 
American's  cooperative  progra 
department  to  date  are  as  follow 
Ethel  and  Albert  27,  Dick  Trai 
46,  Raymond  Swing  128,  Mart 
Agronsky  94,  John  B.  Kennedy  6 
Headline  Edition  37,  Correspon 
ence  Around  the  World  144,  Walt 
Kiernan  14,  Baukhage  Talkii 
118,  Connie  Bennett  23  and  Char! 
Chan  7. 


ECA  Radios 


CIVILIAN  radios  will  be  shipped 
dealers  within  60  to  90  days  1 
Electronic  Corp.  of  America,  Ja 
Geartner,  sales  manager,  announce 


WYOMING 

HOME  OF 
FRONTIER  DAYS 

"THE  DADDY 
OF  'EM  ALL" 
BLUE  NETWORK 


REPRESENTED  BY  RAMBEA 
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Your  NBC  station  offers 

Washing 

FOR  LOCAL  SPONSORSHIP 
AT  LOCAL  COSTS 

•  Up-to-the-minute  commentaries  by  nationally  known  Wash- 
ington analysts  are  available  for  local  sponsorship  through 
NBC  stations  from  coast-to-coast.  Currently,  stations  are  offer- 
ing such  outstanding  programs  as  "Morgan  Beatty"  and 
"Harkness  of  Washington"  on  a  low-cost  co-operative  basis. 
Every  day,  more  and  more  local  sponsors  are  learning  that  "it 
pays  to  advertise  co-operatively" — to  enjoy  the  prestige  and  audi- 
ence appeal  of  nationally  known  programs  at  local  coverage  costs. 


THESE  NBC  EXPERTS  KNOW 
WASHINGTON,  WAR  AND  THE  WORLD 


•  News  programs  with  wide  appeal,  plus  ready-made  audiences, 
are  constantly  building  prestige  and  sales  volume  for  dozens  of 
local  products  on  NBC  stations  throughout  the  nation.  Adver- 
tisers buy  nationally  hnown  talent — yet  pay  only  local  costs. 

Important  live  talent  news  programs  currently  broadcast 
co-operatively  include: 

H.  V.  KALTENBORN  ....  Monday,  Wednesday,  Friday 

7:45  to  8:00  P.  M.  EWT 

WORLD  NEWS  ROUNDUP    Monday  through  Saturday 

8:00  to  8:15  A.  M.  EWT 
(Sundays  9:00  to  9:15  A.  M.) 

NEWS  FROM  NBC  Monday  through  Saturday 

11:00  to  11:15  P.M.  EWT 

These  programs  already  are  at  work  for  local  sponsors  in  many 
communities.  Your  NBC  station  representative  will  be  glad 
to  supply  details  of  availability  in  your  area. 


Morgan  Beatty— A  versatile,  interesting 
interpreter  of  both  political  and  homefront 
events,  Beatty  recently  accompanied  Presi- 
dent Truman  to  Berlin  to  cover  the  historic 
Potsdam  Conference  for  all  the  networks. 
His  factual,  concise  accounts  of  the  day's 
news  in  Washington  are  "musts"  with  grow- 
ing audiences  everywhere.  (Monday  through 
Friday  1:45  P.M.  EWT) 


Richard  Harkness— A  seasoned,  politi- 
cally wise  newsman  with  12  years'  experience 
on  the  world's  busiest  newsfront,  Harkness 
interprets  Washington  decisions  and  devel- 
opments in  the  light  of  their  effect  on  people 
— the  men  and  women  who  listen  to  his 
nightly  commentary.  Harkness  knows  the 
White  House,  the  War,  Navy,  and  State 
Departments  thoroughly.  (Monday  through 
Friday  at  11:15  P.M.  EWT) 


iational  broadcasting  ompany 


America's  No.  1  Network 


1945  —  RADIO'S  25th  ANNIVERSARY— PLEDGED  TO  VICTORYI 


A  lervice  of  Radio 
Corporation  of  Amorica 


MIAMI'S  BUILT 
OVER 

I.OOOJ 


VER  one  thousand 
new  dwelling  units 
constructed  during  the  past 
18  months-  a  total  far  short 
of  the  demand.  More  proof 
that  Miami  is  a  great  new 
year  'round  market. 


National  Representatives 
GEORGE  P.  HOUINGBERY  CO. 
Southeast  Representative 
HARRY  E.  CUMMINGS 
JAMES  M.  LeGATE.  General  Manager 

5,000  WATTS  *  610  KC  *  NBC 


U  A  D  \/  F  V  's  *a't'n9  orders  for 
N  n  l\  I  L  I    the  newly  improved 

REK-O-KUT  RKD-16  dual  speed 

16-INCH    RECORDING    MOTOR  ASSEMBLY 


To  essential  users*, 
HARVEY  can  now 
supply  the  famous 
RKD-16,  with  new 
features  that  materi- 
ally Increase  the  life 
and  performance  of 
the  unit. 
3-week  delivery,  $148.38 

Features  of  the  REK-O-KUT  RKD-16 


•  Lathe  turned,  25  lb.  cast 
i ron  turnt a  b  le ,  balanced, 
with  disappearing  drive  pin 
and  rubber  turntable  pad. 

•  Turntable  fitted  with  one 
inch  diameter  polished  steel 
shaft,  with  special  oil 
grooves  for  force  feed  lubri- 
cation when  operating.  Ro- 
tates on  a  single  ball  bear- 
ing at  the  bottom  of  the 
turntable  well. 


•  1/20  H.  P.  General  Electric 
constant  speed  motor 

•  A  positive  repeat  speed 
change  at  all  times. 

•  The  turntable  attains  full 
speed  in  less  than  one  revo- 
lution. 

•  Easy  alignment  of  the  REK- 
O-KUT  overhead  mechanism 
with  the  turntable. 

•  Improved  lubrication  system. 


*AA-5  Priority  or  Better! 

NOTE:  Since  our  monthly  allotment  is  subject  to  WPB  reg- 
ulations, we  suggest  that  you  send  your  order  without  delay. 

Telephone:  LOngacre  3-1800 


HARVEY  RADIO  COMPANY 


103  WEST  43rd  STREET 


NEW  YORK  18,  N.  Y. 


Hampden  Features 
WW  J  Celebration 

Morton  Gould  Joins  in  Radio 
Anniversary  Broadcast 

WALTER  HAMPDEN,  who  made 
his  radio  debut  over  WWJ  Detroit 
23  years  ago,  and  Morton  Gould 
will  headline  the  special  25th  radio 
anniversary  program  which  the 
station  will  present  on  its  birthday 
today  (Aug.  20). 

Mr.  Hampden  will  act  as  nar- 
rator of  a  drama  highlighting  the 
history  and  growth  of  WWJ  and 
will  interview  one  of  radio's  pio- 
neers, E.  L.  (Ty)  Tyson,  sports 
announcer,  who  has  been  with  the 
station  since  1922.  Another  pio- 
neer, Herschell  Hart,  first  produc- 
tion manager  of  WWJ  in  1930  and 
now  radio  editor  of  the  Detroit 
News,  will  also  participate.  Don 
DeGroot,  program  manager,  will 
direct  the  hour-long  show  from  a 
script  written  by  Margot  Pfeifer. 

Mr.  Gould  will  direct  55  members 
of  the  Detroit  Symphony  Orchestra 
in  his  own  compositions,  "Pavanne" 
and  "American  Salute".  Following 
the  broadcast,  which  begins  at  8 
p.m.,  WWJ  will  entertain  its  em- 
ployes, guests  from  other  stations, 
representatives  of  sponsors  and 
agencies.  On  the  morning  of  Aug. 
20  the  station  will  broadcast  "On 
the  Air",  a  transcribed  program 
dramatizing  the  history  of  Ameri- 
can radio,  which  WWJ  distributed 
as  a  public  service  to  360  stations. 


Iowa  State  Sponsors 
Three  -  Day  Institute 

A  THREE-DAY  radio  writing  and 
production  institute  to  teach  "lis- 
tener interest"  to  representatives  of 
various  public  service  groups  will 
be  held  at  the  Iowa  State  Teachers 
College  today  through  Wednesday 
(Aug.  20-22)  under  Herbert  V. 
Hake,  radio  instructor  and  director 
of  the  college  radio  studios. 

Among  industry  experts  appear- 
ing will  be  four  representatives  of 
American  Broadcasting  Co.,  Mer- 
ritt  R.  Schoenfeld,  central  division 
assistant  general  manager;  Gene 
Rouse,  central  division  program 
manager;  Robert  R.  White,  public 
service  division  production  director; 
Chris  Ford,  central  division  con- 
tinuity writer.  Instructors  from 
KXEL  Waterloo  will  be  Joe  Du- 
Mond,  president  and  general  man- 
ager; Ava  Johnson,  European  ob- 
server and  news  analyst;  Isabelle 
Loar,  continuity  editor;  Hugh 
Muncy,  farm  director;  Don  Kass- 
ner,  chief  engineer. 


Two  Net  Shifts 

AUTO-LITE  BATTERY  Corp.,  Ni- 
agara Falls,  switches  Dick  Haymes 
show  from  present  Tuesday 
7:30  p.m.  spot  on  NBC  to  CBS, 
Saturday  8-8:30  p.m.  on  Oct.  13  or 
20.  CBS  period  formerly  held  by 
Noxema  Chemical  Co.,  Baltimore, 
Mayor  of  the  Town,  shifts  to  CBS 
8:30-9  p.m.  period.  Agency  is  Ruth- 
rauff  &  Ryan,  New  York. 


NATIONWIDE  audition  for  two 
best  available  newscasters  by 
WINX  Washington  resulted  in  se- 
lection of  two  rivals  from  Atlanta : 
Louis  Aiken  (1)  was  newscasting 
over  WAGA  Atlanta,  and  his  com- 
petitor Hugh  Whiteside  was  broad- 
casting from  WGST  Atlanta.  Aiken 
was  the  first  chosen  and  moved  to 
WINX  for  hourly  broadcasts  dur- 
ing the  day.  Now  Whiteside  does 
the  same  chore  on  the  night  shift. 


Experimental  Licenses 
To  Be  Issued  by  FCC 

A  LIMITED  number  of  experi- 
mental licenses  will  be  issued  by  the 
FCC  to  determine  the  best  operat- 
ing plan  for  the  proposed  general 
mobile  two-way  radiotelephone 
service  for  motor  vehicles  and  other 
land,  air  and  marine  mobile  units, 
the  Commission  announced  last 
week.  Results  of  the  tests  will  be 
considered  at  a  public  hearing  be- 
fore the  FCC  adopts  a  permanent 
policy. 

Three  methods  were  proposed  at 
the  allocations  hearings  last  fall: 
(1)  Service  by  telephone  com- 
panies to  the  public  at  published 
charges,  connecting  drivers  or  pas- 
sengers with  existing  telephone 
wire  lines;  (2)  service  by  coopera 
tive  associations  of  users  in  their 
respective  areas  on  a  pro-rata  cost 
sharing  basis,  or  by  individual 
users  rendering  service  to  other 
users  on  a  similar  cost-sharing 
basis;  (3)  private  systems  for  com 
panies  or  individuals.  The  genera 
mobile  service  will  not  include  Citi 
zens  Radiocommunication  Service 

Experimental  authorizations  al 
ready  have  been  issued  to  Snvth 
western  Bell  Tel.  Co.,  St.  Louis; 
Yellow  Cab  Co.,  Cleveland  and 
Yellow  Cab  Co.,  Washington.  Ap- 
plications of  13  firms  are  on  file 
for  two-way  mobile  communications 
embracing  general  use,  taxicabs, 
buses  and  trucks. 
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Here's  our  Story. . . 


IN  A  NUTSHELL 


The 

average 
per  family 
income 
for 


the  U.  S.  is  $4061.00 

The  West  S.W.  States 
(Texas,  Okla.,  La. 

&  Ark.)  $3134.00 

Texas  $3428.00 


AUSTIN'S  AVERAGE  $A0CA 
PER  FAMILY  INCOME  4MU 

*  All  figures  May  1945  Sales  Management  Survey 


AMERICAN,  MUTUAL  AND  TEXAS  STATE  NETWORKS  STATION 


WEED  &  CO.,  Re  presentatives 


The  key  to  this  rich  market  is 

KNOW 

Austin's  oldest,  best  establish- 
ed radio  station.  Hooper  rat- 
ings give  it  a  wide  margin 
over  Austin's  other  station  at 
all  hours.  In  any  Texas  sales 
promotion  Austin  and  KNOW 
are  a  MUST. 


AUSTIN,  TEXAS 


New  York  .  .  .  Boston  .  .  .  Chicago  .  .  .  Detroit  .  .  .  Hollywood   .  .  .   San  Francisco 


iROADCASTING 
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TWO  AMPLIFIED  ANSWERS 

TO  AN 

ENGINEER'S  /j 


PARTICULARLY  PERFECTED 
FOR  PRE-EMPHASIZED 
DISC  RECORDING 


Two  premium  quality  am- 
plifiers, flat  over  the  entire 
frequency  range,  have  been 
particularly  perfected  for  the 
requirements  of  high  power 
at  high  frequencies  as  re- 
quired for  pre-emphasized 
disc  recording.  One  35  watts, 
the  other  75  watts  rated  pow- 
er provide  a  choice  to  suit 


individual  needs.  Each  unit 
has  plenty  of  reserve  power 
for  perfect  pre-emphasized 
disc  recording.  Curves,  speci- 
fications, and  performance 
data  will  be  sent  immediately 
upon  request. 


ALTEC  LANSING 
A255  AMPLIFIER 

Power  Output :  35  watts 
-Gain:  65  DB  •  Fre- 
quency Range :  20  to 
20,000  cycles. 


ALTEC  LANSING 
287F  AMPLIFIER 

Power  Output:  75 
watts— Gain:  15  DB 
Frequency  Range: 
20  to  20,000  cycles 
Uses  845  Type  tubes 


ALTEC  LANSING 

L IM  ITER  AMPLIFIER 

The  new  Altec  Lansing  5  watts, 
70  DB  gain,  A322  Limiter  Am- 
plifier for  driving  the  above 
A255  and  287F  amplifiers  is 
also  available.  It  effectively 
eliminates  "thumping"  and 
"monkey  chatter"  in  radio 
broadcast  work.  Send  today  for 
complete  details. 


ITEC 


LANSING  CORPORATION 


1210  TAFT  BUILDING-HOLLYWOOD  28,  CALIFORNIA 
250  WEST  5  7  STREET  •  NEW  YORK  19,  N.  Y. 
IN  CANADA:  NORTHERN  ELECTRIC  COMPANY 


ONE  of  radio's  oldest  and  most 
successful  series,  the  Martha  Deane 
program,  is  about  to  celebrate  the 
beginning  of  its  twelfth  year  on 
WOR  New  York.  This  pioneer  of 
women's  non-domestic  science  pro- 
grams has  been  widely  imitated 
since  its  start  in  1934,  and  its  two 
alumnae  now  have  exceedingly 
popular  series  of  their  own.  Pic- 
tured above  are  the  two  former 
Martha  Deanes,  and  the  present 
one,  Marian  Young.  On  the  left  is 
Mary  Margaret  McBride  who  ran 
the  series  for  six  years  from  1934 
to  September  1940  (now  broad- 
casting under  her  own  name  on 
WEAF  New  York).  Next  is  Bessie 
Beatty  who  conducted  the  program 
until  August  1941  when  she,  too, 
started  a  series  under  her  own 
name  which  is  still  heard  on  WOR. 
Right  is  Marian  Young  herself. 
Marian  Young  won  this  year's 
first  award  for  Women's  Programs 
in  Ohio  State  University's  Insti- 

Cathode  Ray 

ALLEN  B.  DUMONT  Labs,  has 
announced  a  new  cathode-ray  tube. 
5SP,  which  is  a  double-beam  tube, 
providing  two  complete  "guns"  in 
a  single  glass  envelop,  with  both 
converging  on  single  screen  for 
simultaneous  and  superimposed 
traces.  Previously  two  phenomena 
could  be  compared  simultaneously 
by  adacent  tubes  or  oscillographs  or 
by  an  electronic  switch  from  one 
to  the  other  in  rapid  succession. 


tute  for  Education  by  Radio,  but 
that  is  just  the  most  recent  of  her 
honors.  She  is  as  well  known  to 
newspaper  and  magazine  readers 
as  she  is  to  radio  audiences,  and 
has  had  assignments  that  have 
taken  her  all  over  the  world.  In 
private  life  she  is  the  wife  of 
William  B.  Taylor,  advertising  ex- 
ecutive, and  the  mother  of  boy  and 
girl  twins. 


Plan  $100  Video 
Table  -  Model  Set 

PLANS  for  manufacture  of  a  §100 
table-model  television  set  in  the 
postwar  era  have  been  announced 
by  Viewtone  Co.,  N.  Y.  In  a  simple 
walnut  cabinet,  set  will  use  seven- 
inch  viewing  tube  and  will  be 
streamlined  to  minimize  wiring. 

Viewtone  Co.,  now  entirely  en- 
gaged in  electronic  war  production, 
is  headed  by  Irving  Kane,  presi- 
dent. Other  company  officials  are: 
Alfred  Nadel,  chief  engineer;  Jo- 
seph Risner,  chief  of  television  de- 
velopment section;  Jerome  Fran- 
coeur,  electrical  section  chief;  Sid- 
ney Dalinka,  chief  of  receiver-de- 
velopment section;  Harold  Cohen, 
special  products  division  chief; 
Benjamin  Brody,  chief  of  mechani- 
cal engineering  section;  Howard 
Bachenheimer,  advertising  and  pub- 
licity manager;  Fred  Emmanuel, 
chief  purchasing  agent,  and  Louis 
Kane,  general  manager  and  assist- 
ant to  the  president. 
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Climaxing  A  Brilliant 
Record  In  World  War  II, 

INTERNATIONAL  NEWS  SERVICE 

won  wide  acclaim  for  its  outstanding  array  of  extraordi- 
nary FIRSIS  in  the  clostng  days  of  the  Pacific  conflict. 

Two  of  these  I.N.S.  FIRSTS  made  journalistic  history. 

On  Tuesday,  August  14,  William  K.  Hutchinson,  veteran  I.N.S.  Washing- 
ton Bureau  chief,  was  first  by  57  minutes  with  the  news  that  the  U.  S.  had  received 
Japan's  final  unconditional  surrender  note,  agreeing  to  all  "Big  Four"  demands. 

Previously,  on  Friday,  August  10,  Hutchinson  had  revealed  exclusively  and 
on  highest  authority  that  the  U.  S.  would  agree  to  leave  Hirohito  on  the  throne  to 
carry  out  our  surrender  terms.  This  story  remained  EXCLUSIVE  for  18  hours 
and  44  minutes  until  officially  confirmed  the  next  day.  Hutchinson  made  this  a  two- 
ply  exclusive  by  revealing  further,  on  Saturday,  August  11 — nine  hours  before  the 
official  announcement — that  the  "Big  Four"  jointly  would  support  the  American 
position  by  permitting  the  Jap  emperor  to  retain  his  throne. 

Here  are  only  a  few  of  the  many  other  FIRSTS  scored 
by  I.N.S.  as  Japan  went  down  to  final  defeat: 

AUG.  8 — FIRST  with  Russia's  declaration 
of  war  on  Japan. 

AUG.  1 1  —FIRST  with  the  "Big  Four"  reply 
to  Japan's  surrender  offer,  confirming 
Hutchinson's  great  exclusive  on  U.  S. 
willingness  to  leave  Hirohito  on  the  throne. 


The  list  of  I.N.S.  World  War  II  exclusives  and  firsts  is  indeed  impressive, 
but  of  far  greater  importance  is  the  I.N.S.  record  for  ACCURACY. 

In  peace,  as  in  war,  I.N.S.  pledges  rigid  adherence  to  its  slogan: 

"Get  It  First,  But— FIRST  Get  It  RIGHT:' 

INTERNATIONAL  NEWS  SERVICE 


AUG.  12 — FIRST  to  reveal  that  General 
Douglas  MacArthur  would  be  named  Su- 
preme Allied  Commander  to  enforce  sur- 
render terms. 

AUG.  14 — FIRST  with  official  announce- 
ment in  Washington  that  Japan  had  sur- 
rendered, confirming  Hutchinson's  earlier 
exclusive  story. 


SUMMER  SLUMP? 


BOO 


SIOUX  FALLS.  SO.  DAKOTA 
1140  K  C  —  5000  WATTS 
National  Representatives 
HOWARD   H.   WILSON  CO. 


The  Script's  the  Thing 


.  .  .  and  you'll  find  in  the  Continuity  Service 
provided  by  BMI  any  number  of  carefully 
planned  scripts — from  a  five-minute  program 
to  a  30-mlnute  production. 

Whether  your  programming  makes  use  of  phono- 
graph records  or  electrical  transcriptions,  BMI 
RADIO  CONTINUITY  answers  your  every  need 
.  .  .  as  sustaining  or  sponsored  shows. 
Hundreds  of  stations,  coast  to  coast,  are  cash- 
ing in  on  BMI  CONTINUITIES  in  commercial 
programs. 

Each  script  includes  the  use  of  carefully  se- 
lected music,  in  recorded  form,  accompanied  by 
smooth,  well  written  continuity — all  are  distinc- 
tive and  refreshing  program  ideas. 
This  BMI  service  is  provided  throughout  the  year, 
without  cost,  to  all  BMI-licensed  stations. 

The  complete  list  of  continuities 
will  be  sent  upon  your  request. 

KNOW  YOUR  BMI  MUSIC 
AND  KNOW  HOW 
BMI  CAN  SERVE  YOU 


Broadcast  Music,  Inc. 

5  8  0  FIFTH  AVENUE  -  NEW  YORK  19,  NX 


Censorship 

(Continued  from  page  18) 

estimated  that  the  office  will  be 
completely  disbanded  within  90 
days. 

In  a  note  to  broadcasters  and 
editors  Mr.  Price  stated: 

"It  gives  me  great  pleasure  to 
inform  you  that  effective  at  once, 
voluntary  censorship  is  ended  and 
the  code  and  its  attendant  cautions 
entirely  canceled. 

"During  the  long  trying  years 
since  Pearl  Harbor  you  have  writ- 
ten a  bright  page  in  the  history  of 
free  enterprise.  No  one  will  dare 
question  hereafter  that  your  pa- 
triotism and  patient  cooperation 
have  contributed  greatly  to  the 
glorious  victory. 

"You  deserve,  and  you  have,  the 
thanks  and  appreciation  of  your 
Government.  And  my  own  gratitude 
and  that  of  my  colleagues  in  the 
unpleasant  task  of  administering 
censorship  is  beyond  words  or 
limit." 

In  an  address  over  NBC  Mr. 
Price  stated  that  radio  and  the 
press  were  assured  of  emerging 
from  the  war  "as  free  as  they  were 
before  the  Japanese  assault".  He 
also  read  a  message  from  Maj. 
Gen.  L.  R.  Groves,  who  directed 
work  on  the  atomic  bomb,  express- 
ing gratitude  to  radio  and  news- 
papers for  cooperation  in  keeping 
back  information  on  the  project. 

"Volunteer  firemen"  tried  in 
many  instances  to  order  broad- 
casters and  editors  to  kill  news  un- 
related to  military  security,  Mr. 
Price  said  on  the  broadcast,  but  it 
was  to  the  credit  of  military  and 
civilian  war  leaders  that  the  orders 
came  from  "busvbodies  down  the 
line"  and  without  Washington 
sanction. 


Gillingham  Promoted 

GEORGE  O.  GILLINGHAM,  in- 
formation director  of  the  FCC  on 
leave  with  the  Army,  has  been 
promoted  from  major  to  lieutenant 
colonel,  the  War  Dept.  announced 
last  week.  He  is  chief  of  the  Infor- 
mation Branch.  Office  of  the  Chief, 
Chemical  Warfare  Service.  Col. 
Gillingham,  a  veteran  of  World 
War  1,  left  the  Army  with  the  rank 
of  second  lieutenant,  CWS,  after 
the  last  war.  On  April  3.  1942.  he 
was  commissioned  captain  in  chem- 
ical warfare  and  was  given  a  leave 
of  absence  by  the  Commission  for 
the  duration. 


Rate  Hike  Hearing 

A  HEARING  into  the  "lawfulness" 
of  proposed  rate  increases  by  five 
international  communications  car- 
riers between  the  U.  S.  and  its  pos- 
sessions and  Spanish  Morocco  was 
ordered  for  Sept.  12  by  the  FCC 
last  week.  Companies  affected  are 
Mackay  Radio  &  Teleg.  Co.,  West- 
ern Union,  Commercial  Cable  Co., 
RCA  Communications  and  All 
American  Cables  &  Radio,  all  of 
which  filed  new  tariffs  effective 
Aug.  20,  22  and  Sept.  15. 


Dr.  Jordan 


JORDAN  UNCOVERS 
JAP  NOTE  DELAY 

DR.  MAX  JORDAN,  NBC  re- 
ligious program  director,  on  Tues- 
day added  a  string  of  world  news 
beats  to  a  long  list  of  stories  he 
has  covered.  In 
Bern,  Switzer- 
land, he  was  first 
to  reveal  that  the 
long-awaited  Jap 
surrender  was 
not  forthcoming, 
as  earlier  report- 
ed. 

Here's  how  Dr. 
J  ordan's  work 
unfolded  on  Aug. 
14:  At  12:10  p.m., 
bulletin  that  the  Swiss  Government 
had  not  received  Jap  surrender 
note  (spiking  earlier  stories  to 
contrary);  4:20  p.m.,  Jordan  told 
world  Japanese  message  had  just 
arrived;  5:27  p.m.  he  broadcast 
that  Jap  reply  had  been  transmit-  - 
ted  to  New  York. 

Among  big  stories  covered  by 
Dr.  Jordan  for  NBC,  where  he  has 
been  employed  since  1930,  are: 
Hitler's  entry  into  Linz,  Austria 
and  Vienna;  Munich  conference; 
death  of  Pope  Piux  XI;  election  of 
Pope  Pius  XII;  Nazi  invasion  of 
Denmark;  capture  of  U.  S.  cargo 
vessel,  City  of  Flint;  Picard  strato- 
sphere flight  in  1931;  eruption  of 
Mt.  Vesuvius;  first  broadcast  in 
history  from  Addis  Ababa.  For  sev- 
eral years  he  was  with  Universal 
Service,  now  INS. 


BBC  Names  Brewer 

APPOINTMENT   of  Commande] 
Charles  H.  Brewer,  for  past  sis 
years  in  fleet  air  arm  of  Roya 
Navy  as  North  American  director 
headquartering  in  New  York,  was 
announced  last  week  by  BBC.  T< 
assume  office  end  of  August,  he  sue  J 
ceeds  John  Salt,  recently  appointee 
program  director  north  of  Englant  | 
in  Manchester.  Brewer  was  assist  I 
ant  director  of  variety  program  i 
before  entering  war  service. 


New  World  Series 

WMCA  New  York  will  offer  record  j: 
ing,  of  its  New  World  A-Comint  \ 
series  which  returns  to  air  abou  I 
Oct.  1,  to  nonnetwork  stations  fo  j 
use  as  sustaining  public  servic 
feature  only.  Discs  will  cost  abou 
$14  each.  Format  of  the  show  wil 
be  changed  from  an  all-Negro  pro 
gram  to  one  including  all  minorit 
racial  groups. 
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Through  its  listening  post  outside  San  Francisco  United  Press  was  first  with 
news  of — 


1.  Japan's  sensational  bid  for  peace,  announced  over  Radio  Tokyo  (7:35 
A.  M.  EWT,  August  10); 

2.  Japan's  second  official  broadcast  announcing  acceptance  of  the  Potsdam 
terms  (1:50  A.  M.  EWT,  August  14). 

These  are  only  two  of  a  long  list  of  news  beats  made  possible  by  the  U.  P. 
listening  post  in  the  Moraga  Valley. 

Other  notable  firsts  were  the  surrender  of  Hong  Kong  and  of  Singapore, 
Doolittle's  raid  on  Tokyo,  Admiral  Yamamoto's  death  in  action,  Tokyo's 
reaction  to  the  first  major  B-29  raids,  and  the  first  Japanese  clash  with  Soviet 
troops  in  Manchuria. 

United  Press  established  this  listening  post  before  the  war.  Like  the  other 
major  U.  P.  monitoring  stations  near  New  York  and  London,  it  has  been 
manned  day  and  night,  month  after  month,  in  peace  and  in  war,  since  the 
beginning. 

Its  unending  vigilance  has  paid  off  again  and  again,  has  enabled  U.  P. 
clients  again  and  again  to  be  first  to  tell  listeners  of  events  of  first  importance 
— to  assure  them  of  "the  world's  best  coverage  of  the  world's  best  news." 

UNITED  PRESS 


Reconversion 

(Continued  from  page  10) 
before  FCC  applications  are  proc- 
essed. 

Reconversion  will  also  have  its 
effect  on  advertising.  With  auto- 
mobiles, refrigerators,  washing  ma- 
chines, electrical  appliances  and 
other  consumer  goods  again  in 
supply  institutional  advertising  will 
be  largely  displaced  in  favor  of 
merchandise  promotion.  With  a 
flood  of  new  products  entering  post- 
war markets,  radio  will  again  be 
called  upon  to  sell  goods. 

The  end  of  the  war  means  the 
early  dissolution  of  OWI  and  the 
abolition  of  the  Domestic  Radio 
Bureau,  through  which  millions  of 
war  messages  have  been  channelled 
to  stations,  networks  and  adver- 
tisers in  the  last  few  years.  Some 
campaigns  will  continue  for  a  while, 
notably  Don't  Travel,  price  con- 
trol, and  coal  conservation  and 
broadcasters  will  be  asked  to  co- 
operate. Probably  the  last  major 
contribution  to  World  War  II  cam- 
paigns will  be  the  Victory  Loan 
Drive  now  being  planned. 

Advertisers  and  agencies  were 
advised  by  telegram  Thursday  by 
Edward  Klauber,  associate  direc- 
tor of  OWI,  and  George  Ludlam, 
chief  of  the  Domestic  Radio  Bureau, 
that  their  support  would  be  "badly 
needed"  in  the  weeks  immediately 
following  V-J  Day  and  that  some 
programs  may  be  continued  for 
months.  "We  assure  you",  the  offi- 
cials advised,  "that  government  re- 
quests will  be  kept  to  a  minimum 
and  reduced  as  rapidly  as  possible 
and  on  that  basis  ask  you  to  stay 


with  us.  Any  future  relationship 
between  advertising  and  govern- 
ment efforts,  if  there  is  to  be  any,  is 
something  beyond  the  short-lived 
scope  of  OWI,  and  this  message  is 
addressed  to  the  immediate  future." 

Mr.  Ludlam  telegraphed  stations 
through  OWI  regional  offices  that 
changes  in  spot  announcement  plans 
to  permit  dropping  of  transcrip- 
tions were  being  formulated  and 
would  reach  stations  shortly.  Mean- 
while, he  urged  that  cooperation 
with  regional  offices  be  continued. 

Liquidation  of  OWI  raises  the 
problem  of  disposal  of  the  vast 
shortwave  facilities  taken  over  for 
the  duration  from  broadcasters  and 
additional  stations  built  by  the 
agency  for  psychological  warfare 
operations.  The  possibility  that  the 
government  may  continue  to  oper- 
ate these  facilities  in  the  interest 
of  world  peace  was  seen  in  a  state- 
ment last  week  by  Elmer  Davis, 
OWI  director,  on  the  prospective 
closing  of  the  agency.  "The  need 
remains  for  the  rest  of  the  "world", 
he  said,  "to  get  a  balanced  picture 
of  America  and  to  receive  its  knowl- 
edge of  official  American  aims  and 
ideals  from  American  sources.  I 
hope  that  the  Administration  and 
the  Congress  will  find  the  appro- 
priate means  for  government  to  as- 
sist and  supplement  private  infor- 
mation agencies  to  whatever  extent 
is  necessary  to  meet  this  demand". 

Some  word  on  the  disposition  of 
OWI  may  be  learned  this  week. 
President  Truman  may  decide  to 
transfer  the  agency's  Nazi  reeduca- 
tion operations,  which  Congress 
voted  to  continue  after  the  Senate 
restored  appropriations  for  this 
work  which  the  House  had  denied, 
to  a  permanent  agency.  This  func- 
tion, as  well  as  that  performed  by 
the  Office  of  Inter  American  Af- 
fairs in  furthering  the  Good  Neigh- 
bor policy,  may  be  merged  with  the 
State  Dept. 

Finally,  V-J  Day  means  relief 
to  manpower  shortage  problems  in 
the  broadcasting  industry,  the  re- 
turn of  personnel  from  the  war 
fronts  and  the  availability  of  thou- 
sands of  men  and  women  who  have 
been  given  technical  training  in 
radio  and  radar  in  the  armed  serv- 
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Daytime  Ratings  High 
In   Small  U.  S.  Cities 

LAST  winter's  ratings  of  daytime 
network  programs  averaged  101% 
higher  in  smaller  U.  S.  cities,  ac- 
cording to  the  third  News-Letter 
series  of  Cooperative  Analysis  of 
Broadcasting.  Ratings  in  cities  of 
50,000-100,000  were  more  than  dou- 
ble those  in  cities  of  1,000,000  and 
over. 

National  average  rating  for  all 
daytime  programs  was  3.9,  varying 
among  city-size  groups  as  follows: 
Over  1,000,000,  2.9;  500,000-1,000,- 
000,  3.5;  100,000-500,000,  4.9;  50,- 
000-100,000,  6. 

Most  popular  programs  last  win- 
ter in  cities  of  1,000,000  and  over 
were  Kate  Smith  Speaks,  5.8;  Ro- 
mance of  Helen  Trent,  5.7 ;  Ma  Per- 
kins (CBS),  5.3;  Goldbergs,  5;  Our 
Gal  Sunday,  4.9 ;  When  a  Girl  Mar- 
ries, 4.  Cities  of  500,000-1,000,000, 
When  a  Girl  Marries,  6.3 ;  Ma  Per- 
kins (CBS),  6.1;  Life  Can  Be 
Beautiful,  6.0;  Breakfast  at  Sardi's 
(11-11:15),  5.9;  Lorenzo  Jones,  5.8. 
Cities  of  100,000-500,000,  Breakfast 
at  Sardi's  (11:15-11:30),  8.4;  Kate 
Smith  Speaks,  8.0;  Breakfast  at 
Sardi's  (11-11:15),  7.9;  Ma  Per- 
kins (CBS),  7.4;  Pepper  Young's 
Family,  7.4.  Cities  of  50,000-100,- 
000,  Ma  Perkins  (CBS),  11.1;  Ma 
Perkins  (NBC),  10.1;  Breakfast  at 
Sardi's  (11:15-11:30),  9.6;  Right 
to  Happiness,  9.4;  Kate  Smith 
Speaks,  9;  Pepper  Young's  Family, 
9;  When  a  Girl  Marries,  9. 
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ASSOCIATED  COURT 
PETITION  DEFERRED 

HEARING  on  petition  of  Associ- 
ated Broadcasting  Corp.  for  a  tem- 
porary injunction  to  restrain  Amer- 
ican Broadcasting  Co.  from  using 
the  "ABC  Network"  signature,  be- 
gun Wednesday,  in  Federal  District 
Court  in  Grand  Rapids,  Mich.,  was 
continued  by  Judge  Fred  M.  Ray- 
mond until  briefs  have  been  filed. 

Associated,  whose  home  offices 
are  in  Grand  Rapids,  said  in  its 
petition  that  it  used  the  ABC  iden- 
tification on  3,970  commercial 
broadcasts  in  1944  on  coast-to- 
coast  hookup  including  196  stations. 
Petition  also  stated  that  after 
Broadcasting  reported  last  Sep- 
tember that  the  Blue  network  was 
changing  its  name  to  American 
Broadcasting  Co.,  Associated  had 
notified  Blue  of  its  prior  claim  to 
the  ABC  tag  and  that  Blue  had 
acknowledged  receipt  of  that  letter. 

American  moved  to  dismiss  the 
petition,  holding  that  the  Court  did 
not  have  jurisdiction.  Both  parties 
claim  that  ABC  is  a  logical  con- 
traction of  their  names  and  both 
state  that  they  have  been  so  iden- 
tified in  both  trade  and  general 
press  and  elsewhere. 


FCC  GRANTS  TEN 
WITH  FREEZE  LIFT 

FIRST  grants  of  the  FCC  since  it- 
Statement  of  Policy,  Aug.  2,  lift- 
ing freezes  on  new  construction, 
last  week  were  issued  for  eigh: 
locals  and  two  changes  of  existing: 
stations.  A  dozen  or  more  similar 
applications  will  be  granted  prob- 
ably this  week. 

In  each  instance  applicants  had 
been  given  conditional  grants,  but 
with  the  60-day  moratorium  ov 
pending  files  action  and  now  the 
war's  end,  construction  may  go 
ahead.  WSPA  Spartanburg,  S.  C. 
was  granted  a  construction  permii 
to  increase  power  from  1  kw  night 
to  5  kw,  making  the  station  a  I 
kw  outlet  fulltime,  and  install  a  di-: 
rectional  antenna.  WING  Daytoi 
was  granted  a  construction  per 
mit  to  change  its  directional  an 
tenna  and  move  the  transmitter 

New  stations  granted  under  thr 
green-light  policy  follow: 

KCMJ  Palm  Springs,  Cal.,  1340  kc 
250  w  unlimited,  to  Richard  W.  Joy  &■ 
Donald  McBaln,  doing  business  as  Pain 
Springs  Broadcasting  Co. 

KGAK  Gallup,  N.  M.,  1230  kc,  250  V 
unlimited,  to  Albert  E.  Buck  &  Merl 
H.  Tucker,  doing  business  as  Rio  Grand 
Broadcasting  Co. 

WCMA  Corinth,  Miss.,  1230  kc.  250  V 
unlimited,  to  Corinth  Broadcasting  Cc 

WD  AD  Indiana,  Pa.,  1450  kc,  250  \ 
unlimited,  to  Indiana  Broadcast  Inc.  . 

WJNC  Jacksonville,  N.  C,  1240  kc 
250  w  unlimited,  to  Louis  N.  Howard  i 
Ellis  H.  Howard,  doing  business  a 
Jacksonville  Broadcasting  Co. 

WMAJ  State  College,  Pa.,  1450  kc,  25 
w  unlimited,  to  Center  Broadcasters  Tni 

WPIK  Alexandria,  Va.,  730  kc,  250  ] 
day,  to  Howard  B.  Hayes,  Carl  L.  Lind 
berg  and  C.  C.  Carlin  Jr.,  doing  busine; 
as  Potomac  Broadcasting  Corp. 

WSTN  Staunton,  Va.,  1400  kc,  250 
unlimited,  to  Charles  P.  Blackley. 


STRUCK  ST.  LOUIS 
PAPERS  USE  RADIt 

TWO  station-owning  newspapei 
in  St.  Louis  were  depending  on  the: 
broadcasting  outlets  to  supply  nev, 
to  the  public  during  last  week 
strike  of  carriers  on  three  loci 
papers  caused  by  refusal  of  pul 
Ushers  to  abide  by  a  NLRB  dec 
sion  calling  for  collective  bargaii 
ing  and  recognizing  carriers  i 
employes,  not  independent  busine- 
men. 

The  Post  Dispatch,  which 
with  the  other  papers  missed  pu 
lication  when  pressmen  refused 
pass  the  picket  line,  immediate 
started  a  special  schedule  of  ne\ 
programs  on  the  hour  and  ha 
hour.  In  addition  comics  were  re; 
twice  daily  and  an  editorial  sui 
mary  given. 

The  Star  Times  did  not  increa 
news  programs  on  KXOK  as  it  f<  I 
there  are  enough  sponsored  ne->J 
periods  to  do  an  adequate  reporj 
ing  job.  Special  features  were  n 
used  either. 

No  time  was  purchased  on  a 
station  by  the  Daily  Globe  Den 
crat,  third  paper  involved. 


BELIEVED  to  be  first  time  scholarship 
honor  students  have  been  signed  to  help 
write  a  bigtlme  radio  show,  Peggy 
Chantler  and  Claris  Ann  Ross  of  North- 
western U.  have  been  added  to  writing- 
staff  of  NBC  "Chase  &  Sanborn  Show". 
Both  attended  university  school  of 
speech  through  Edgar  Bergen  Scholar- 
ship Fund. 
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Resume  Svmphony 

ALLIS  CHALMERS  MFG.  "  C 
Milwaukee,  Oct.  6  starts  sponsc 
ship  for  third  consecutive  seas 
of  the  Boston  Symphony  Orchesti 
8:30-9:30  p.m.  Saturday,  on  Anu 
ican.  Agency :  Compton  Adv.,  N.  \ 
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World  War  II 

(Continued  from  page  17) 

ary  of  the  Treasury  Morgenthau 
ppealed  to  stations  to  aid  in  sale 
If  defense  bonds  and  savings 
(tamps.  Vincent  F.  Callahan,  gen- 
ial manager  of  WWL  New  Or- 
gans, was  named  head  of  Treas- 
ury's Radio  Section. 

International  shortwave  stations, 
esiring  to  improve  use  of  their 
ipcilities  for  national  defense,  in 
|pril  appointed  Stanley  P.  Rich- 
'rdson,  foreign  correspondent,  as 
uordinator  of  operations. 

Voluntary  censorship,  which  had 
perated  satisfactorily  since  1939, 
as  reaffirmed  the  same  month  by 
5gh  U.  S.  officials.  A  suggested 
;ist  of  "dont's",  published  by 
roadcasting,  brought  up  to  date  a 
ilevious  list  and  laid  the  back- 
round  for  later  wartime  censor- 
aip. 

Army  Radio  Branch 

Staff    of    the    Army's  Radio 
ranch,  in  the  Bureau  of  Public 
elations,  was  lined  up  April  3. 
.rnong  those  named  to  work  under 
irector  Kirby  were:    Robert  C. 
)Ieson,  former  radio  director  of 
in  Francisco  Fair;  Jack  Harris, 
■ws,  special  events  and  sports  di- 
ctor  of  WSM  Nashville;  Brooks 
atson,  news  and  special  events 
.rector  of  WMBD  Peoria.  Curtis 
itchell,  former  editor  of  Movie  & 
rdio  Guide,  was  assigned  to  press 
i;.d  radio  intelligence  section  of 
neral  staff.  Gordon  Hittenmark, 
RC  Washington  announcer,  was 
signed    to   Morale    Division  in 
arge  of  radio,  holding  a  cap- 
incy.  Capt.  Harold  Kent,  Chicago 
ij>ard  of  Education  radio  director, 
yks  named  Radio  Branch  liaison 
(jicer  for  educational  broadcasts. 
Another  radio  official  joined  the 
|fense  effort  late  in  April  when 
ank  E.  Mason,  NBC  vice-presi- 
,nt  in  charge  of  information,  was 
apned  special  public  relation's  as- 
tant  to   the   Secretary  of  the 
|vy. 

,Manufacturers  of  radio  sets 
reed  in  early  May  to_  use  substi- 
j;es  for  aluminum  for  receivers 
]'ere  possible. 

Tailing  up  of  reserve  officers  was 
,  sinning  to  affect  station  opera- 
,ins.  A  transmitter  and  tube  bot- 
,'jneck  was  developing  from  the 
■V  priority  status  given  broadcast- 
|  by  the   Office   of  Production 

nagement. 

.War  emergency  was  proclaimed 
|y  27  by  President  Roosevelt  but 

Jjliad  little  effect  on  broadcasting 
ustry.  The  FCC  on  the  same  day 
•pted  a  rule  under  which  it 
Id  shift  frequency,  power  and 
irs  of  station  in  conformity  with 
hes  of  the  armed  forces, 
'ropaganda  aspects  of  broadcast- 
first  began  to  take  shape  when 
C  in  May  dropped  the  tradi- 
nal  straight  news  policy  of  its 

(  ta-national  stations  to  urge  the 
;snch  not  to  collaborate  with  Ger- 
py.  This  action  was  taken  in 

;:nection  with  President  Roose- 

I ;  :'s  speech  asking  noncollabora- 
i.  Broadcasts  were  presented  in 


TECHNICAL  Research  Comm.  of  BMB  held  its  first 
meeting  in  BMB  offices  in  New  York  Aug.  1  with  John 
K.  Churchill,  director  of  research,  presiding.  Those 
present  included:  (standing)  Richard  Puff,  MBS; 
Barry  Rumple,  NAB;  Edward  Evans,  American;  Mr. 
Churchill,   BMB;    Hugh   Feltis,   BMB;  Frederic  G. 


Berner,  G.  Washington  Coffee  Refining  Co.;  Jim  Gaines, 
NBC  and  Harper  Carraine,  CBS;  (seated)  Paul  Peter, 
BMB ;  Don  Johnstone,  Benton  &  Bowles ;  Frank  Stan- 
ton, CBS;  Robert  Elder,  Lever  Bros.;  A.  N.  Halver- 
stadt,  Procter  &  Gamble;  D.  E.  Robinson,  Sherman  K. 
Ellis;  and  Robert  Elrick,  The  Quaker  Oats  Co. 


three  languages  by  NBC — French, 
Spanish  and  Portugese — and  the 
international  division  then  went  on 
24-hour  schedule. 

Further  U.  S.  interest  in  prop- 
aganda broadcasting  was  shown 
June  17  when  the  RFC  authorized 
a  $40,000  loan  to  World  Wide 
Broadcasting  Corp.,  Boston,  oper- 
ating WRUL  and  WRUW,  interna- 
tional shortwave  outlets.  CIAA  had 
previously  granted  aid  to  World 
Wide  for  programs  beamed  to  Latin 
America. 

Monitoring  setups  of  the  net- 
works proved  their  value  the  night 
of  June  21  when  they  picked  up 
news  of  Germany's  invasion  of 
Russia.  Well-organized  worldwide 
news  forces  handled  the  develop- 
ments smoothly.  A  few  days  later 
the  sinking  of  the  submarine  0-9 
near  Portsmouth  Navy  Yard  found 
network  crews  on  the  job.  Broad- 
casts were  picked  up  direct  from 
the  scene  of  the  tragedy. 

Mobilization 

By  July  of  1941  plans  for  mobili- 
zation (M-Day)  had  been  developed 
by  the  military,  dispelling  fears  of 
Federal  operation  of  stations  and 
direct  censorship. 

Enactment  of  an  appropriation 
bill  in  early  July  provided  $200,000 
for  purchase  time  on  World  Wide 
by  the  CIAA.  RCA,  meanwhile,  dis- 
closed that  improved  technical 
practices  by  shortwave  outlets  were 
giving  American  stations  domina- 
tion in  the  international  radio  bat- 
tle. In  October  the  shortwave  sta- 
tions were  tied  to  permit  combined 
use  of  facilities. 

Col.  William  J.  Donovan  was 
named  by  the  President  as  coordi- 
nator of  information  on  national 
security. 

Shortage  of  technicians  was  be- 
coming serious  and  the  NAB  be- 
gan steps  to  develop  a  reservoir. 

Summer  Army  maneuvers  pro- 
vided a  chance  for  networks  and 
stations  to  develop  plans  for  cover- 


age of  war  games  in  the  autumn 
as  well  as  actual  war  itself. 

FCC  had  developed  by  this  time 
a  staff  of  515  for  its  91  monitoring 
stations. 

Second  anniversary  of  the  Euro- 
pean war  found  broadcasting  al- 
most on  a  war  footing,  with  crises 
in  materials  causing  trouble.  Trans- 
mitters and  tubes  were  worst  prob- 
lems. 

Office  of  Facts  &  Figures  was 
created  Oct.  7  by  President  Roose- 
velt to  give  clear  picture  of  defense 
and  foreign  policies.  Named  to  OFF 
were  Dr.  Frank  Stanton  and  Wil- 
liam B.  Lewis,  of  CBS,  and  Doug- 
las Merservey,  of  NBC. 

All  broadcasts  by  American  nets 
from  Berlin  were  stopped  in  mid- 
November  by  the  Hitler  govern- 
ment. 

All  the  planning  and  training 
for  actual  war  had  put  the  indus- 
try in  position  to  accept  Dec.  7, 
1941,  in  its  stride.  First  news  of 
the  Pearl  Harbor  attack  by  the 
Japs  came  from  Presidential  sec- 
retary Steve  Early. 

Quickly  the  whole  world  knew. 

Then  things  began  to  happen  on 
the  home  front.  Within  a  week 
came  these  developments:  Army 
orders  for  blackouts  and  silencing 
of  stations;  Defense  Communica- 
tion Board  given  supreme  power 
over  communications ;  amateurs 
ordered  off  air;  President  Roose- 
velt's war  message  to  Congress 
Dec.  8  put  on  the  air,  reaching  rec- 
ord audience,  as  did  his  radio 
speech  Dec.  9;  Neville  Miller  sent 
President  telegram  placing  broad- 
cast stations  at  his  service;  Army 
issued  credo  for  war  news;  short- 
wave, stations  went  on  24-hour 
basis. 

The  second  week  after  Pearl 
Harbor  was  marked  by  these  de- 
velopments: Byron  Price,  execu- 
tive news  editor  of  AP,  named  Di- 
rector of  new  Office  of  Censorship; 
weather  forecasts  banned  by 
Weather  Bureau;  Ensign  Thomas 
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A.  McClelland,  on  leave  from  KLZ 
Denver,  was  found  to  have  been 
killed  at  Pearl  Harbor,  the  first 
broadcasting  war  fatality. 

The  third  week  was  marked  by 
appointment  of  J.  Harold  Ryan, 
vice-president  and  general  man- 
ager of  Fort  Industry  Co.,  as  As- 
sistant Director  of  Censorship  for 
Broadcasting,  and  the  naming  of 
Office  of  Facts  &  Figures  as  clear- 
ing house  for  all  Government  time 
requests. 

By  mid-January  the  voluntary 
broadcasting  code  had  been  issued 
by  the  Office  of  Censorship  and 
the  wartime  operating  pattern  had 
taken  shape.  Stanley  Richardson 
was  named  chief  assistant  to  Mr. 
Ryan.  Daylight  saving  time  was 
promised  as  Congress  enacted  leg- 
islation and  freezing  of  assign- 
ments was  foreseen.  Navy  Dept. 
opened  a  radio  training  school  in 
charge  of  Capt.  William  C.  Eddy. 
Balaban  &  Katz  television  direc- 
tor. Here  were  trained  the  teach- 
ers who  taught  the  teachers  who 
taught  radar  technicians. 

Victory  Council 

FCC  froze  assignments  of  all 
pending  issuance  of  construction 
ban  by  Donald  M.  Nelson,  chief  of 
War  Production  Board. 

On  Feb.  9  the  NAB  Code  Com- 
pliance Committee  adopted  a  se- 
ries of  suggested  controls  over  war 
news  broadcasting. 

Freezing  of  facilities  was  pro- 
vided for  Feb.  13  by  the  Defense 
Communications  Board  in  recom- 
mendations to  the  FCC  and  WPB. 
Advertising  Council  (later  War 
Advertising  Council)  was  organ- 
ized in  late  February  to  aid  the 
war  effort,  as  high  U.  S.  officials 
went  on  the  air  in  a  series  of 
speeches  designed  to  arouse  the  na- 
tion to  war  needs. 

New  Broadcasters  Victory  Coun- 
cil, headed  by  John  Shepard  3d. 
Yankee  net  president,  explained  its 
(Continued  on  page  78) 
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LINGO 

VERTICAL  TUBULAR 
STEEL  RADIATURS 

Available  ISow 
For  Prompt  Delivery 
From  Materials  On  Hand 

Your  post-war  improvement  plans 
can  begin  right  now,  with  a  new 
Lingo  radiator.    Orders  are  now 
being  filled  on  a  first  come,  first- 
served  basis.   Contact  us  at  once 
regarding  your  plans.   Lingo  Ra- 
diators and  supporting  poles  are 
available  for  AM,  FM,  Television 
and  other  UHF  applications.  If 
you  are  not  ready  for  installation 
now,  we  will  construct  and  deliver 
when  you  are  ready.    Act  now, 
and  be  glad  later  on! 

Please  include  in  your  inquiries  the 
height  required  and  approximate 
site,  so  that  complete  quotation  can 
be  made  immediately,  covering  the 
radiator  itselj  and  its  subsequent 
erection  when  so  desired. 

JOHN  E.  LINGO  &  SON,  INC. 

EST.  1897  CAMDEN,  NEW  JERSEY 


World  War  II 

(Continued  from  page  77) 
functions  as  a  liaison  agency  be- 
tween the  industry  and  the  Gov- 
ernment. 0.  L.  (Ted)  Taylor,  gen- 
eral manager  of  Taylor-Howe- 
Snowden  stations,  was  named 
executive  secretary. 

Freeze  order  went  into  effect 
Feb.  24.  The  Army  opened  its  se- 
ries of  Command  Performance 
programs  for  troops  March  8,  using 
shortwave  stations.  In  charge  was 
Ed  Kirby,  of  the  Radio  Branch, 
with  Lt.  Rankin  Roberts  as  su- 
pervisor. Radio  section  was  set  up 
in  OFF  foreign  language  division, 
OFF  to  serve  as  clearing  house  for 
foreign  language  broadcasts, 

OFF  on  March  18  issued  its 
policies  governing  handling  of 
news,  restricting  casualty  news  to 
localities  and  providing  maximum 
information  without  aiding  the 
enemy. 

Popular  Sunday  afternoon  pro- 
gram, The  Army  Hour,  took  the 
air  on  NBC  April  5  to  link  armed 
forces  with  the  folks  back  home. 
In  charge  was  Robert  C.  Coleson, 
administrative  executive  of  Radio 
Branch. 

In  late  March  OFF  tried  out  a 
priority  system  for  war  emergency 
broadcasts,  building  the  appeal 
around  a  coal-buying  campaign. 

WPB  in  early  April  banned  all 
building  projects  over  $5,000  with- 
out specific  authorization,  amount- 
ing to  a  new  prohibition  against 
station  construction.  DCB  on  April 
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Captain  John  A.  Kennedy  VSN 
President  W.  Va.  Network 
Somewhere  in  the  Pacific 
Dear  Captain: 

Thought  Pd  drop  you  a  few  lines  to 
let  you  know  how  we're  coming  along 
back  here  in  West  Virginia.  Business 
goes  on  pretty 
much  as  usual 
.  .  .  lots  of  ad- 
vertisers but 
not  much  time 
to    sell  them. 
I     can't  tell 
whether  that's 
good    or  bad, 
listening  to  the 
fellows  in  the 
sales  depart- 
ment. Quite  a 
few  of  our  old 
boys  have  stop- 
ped  in    .    .  . 
while   on  fur- 
lough .  .  .  all 
looking  pretty 
swell,  but 
anxious  to  get 
back    to  good 
old    WC  H  S. 
W  S  A  Z  over 
in  Huntington 
challenged  us 
to    a  baseball 
game.  We'll 
take    care  of 
that    one  of 
these  hot  Sun- 
days .  .  .  or 
shouldn't  I 
mention  the 
heat    to   you  ? 
Nothing  else 
new  .   .  .  we 
miss    you  and 
think  of   you  often,  hoping   you'll  be 
back  with  us  soon. 

Yrs., 
Algy 

W  C  H  S 

Charleston,   W.  Va. 


16  recommended  to  FCC  and  WPI 
that  all  broadcast  construction  b 
stopped.  This  was  later  adoptee 
OFF  announced  its  plan  to  coordi 
nate  use  of  sponsored  and  sustain 
ing  time  on  networks  and  station: 
effective  April  27.  DCB  also  oj 
dered  registration  of  every  piec 
of  apparatus  capable  of  generatin 
radio  frequency  energy.  WPB  Apr 
14  cut  use  of  shellac  for  phone 
graph  records  to  30%  of  previou 
year.  On  April  24  the  WPB  ga\ 
broadcasting  an  A-3  preferenc 
rating  against  the  previous  A-l< 
in  view  of  industry's  importai 
war  role.  Vinylite  later  was  pi 
under  allocation  control.  The  h 
dustry  was  placed  fourth  on  list  ( 
seven  most  important  occupatioi 
by  draft  director,  Brig.  Gen.  Lew 
B.  Hershey. 

Army  Troops 

A  portable  radio-phonograph-: 
brary  kit  for  Army  troops  abroj 
was  developed  by  Maj.  Gord( 
Hittenmark  of  Special  Servi 
Branch,  Army  Services  of  Suppl 
Proposed  plan  to  pool  rad 
equipment  was  sent  to  WPB  1 
DCB  but  later  dropped,  with 
decibel  power  cut  adopted  instea 
Harry  C.  Butcher,  CBS  Was 
ington  vice-president,  entered  t 
Navy  June  1  as  a  lieutenant  co: 
mander.  Later  he  was  named  na-\ 
aide  to  Gen.  Eisenhower  and  rc 
to  a  captaincy.  At  present  he 
putting  finishing  touches  on  a  dia 
of  his  war  experiences. 

Civilian  use  of  copper  vi 
stopped  May  31  by  the  WPB. 

Elmer  Davis,  CBS  commentat 
was  named  June  13  to  head  the  n 
Office  of  War  Information,  repl 
ing  OFF. 

Revised  broadcasting  code,  soi 
what  easing  restrictions  on  s 
tions  and  networks,  was  issi 
June  15. 

In  telling  the  war  story  day 
day,  providing  news  for  the  wc 
even  as  it  happened,  broadcast 
found  they  had  assumed  the  frc 
rank  role  as  a  news  source.  A  s 
vey  by  OFF  convincingly  sho-s 
how  the  nation  had  come  to  t 
to  the  loudspeaker  as  the  prim 
source  of  news  about  the  war. 
Col.  David  Sarnoff,  presidenl 

(Continued  on  pwge  80) 
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OURS  is  a  moderate-sized,  compact  or- 
ganization in  which  everyone  from  the 
chief  executives  to  the  kid  who  runs  the 
blue  print  machine  is  dedicated  to  just  one 
purpose.  That  purpose  — to  design  and 
build  efficient,  dependable  Radio  Trans- 
mitting Equipment— our  exclusive  specialty. 

We  have  been  at  it  successfully  since  1922 
—  long  enough  to  gain  genuine,  practical 

GATES   RADIO   CO.  • 


know-how  in  every  phase  of  the  business. 
That  experience,  plus  engineering  ability 
and  precision  workmanship,  add  up  to  the 
kind  of  Equipment  which  appeals  to  Engi- 
neers and  Station  Managers  alike. 

Let  us  tell  you  more  about  GATES  Trans- 
mitting Equipment— and  about  the  GATES 
Priority  System  for  Prompt  Post-War  De- 
livery! Write  today! 

QUINCY,  ILLINOIS 


GATES  ONE  KILOWATT 
BROADCAST  TRANSMITTER 

This  new  Transmitter,  utilizing  many  wartime  developments, 
will  meet  the  exacting  demands  of  peacetime  broadcasting. 
Its  proven  dependability— plus  its  modern,  streamlined  ap- 
pearance—fit it  perfectly  into  tomorrow's  Radio  Station. 
Accurately  engineered,  with  all  parts  conveniently  accessi- 
ble. The  pressure-type  cabinet  keeps  out  dust  and  helps 
assure  cool  operation.  High  fidelity  performance. 
Detailed  bulletin  on  the  GATES  1  KW  Transmitter  will  soon 
be  available. 


PROGRESS  REPORT 

GATES  production  facilities  now  make  it  possible  for  us  to 
give  you  prompt  delivery  on  most  items. 


'  QUINCY,  ILLINOIS 


EXCLUSIVE   MANUFACTURERS   OF   RADIO    TRANSMITTING   EQUIPMENT   SINCE  1922 
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KANSAS  CITY 
IS  A 

K 

O 

Z 

Y 

MARKET 

PORTER  BLDG    KANSAS  CITY.  MO 

EVERETT  I.  DILLARD         ELIZABETH  WHITEHEAD 
Cenerni  Manager  Station  Director 

Pioneer  FM  Station  in  the  Kansas  City  Area 

Ash  fur  Hate  Card 
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(Continued  from  page  78) 
RCA  and  chairman  of  the  board  of 
NBC,  was  called  to  active  duty  in 
the  Signal  Corps  June  24.  Later  he 
set  up  the  communications  system 
for  invasion  and  occupation  and 
was  raised  to  brigadier  general. 

Getting  the  OWI  under  way, 
Elmer  Davis,  July  10  named  Gard- 
ner Cowles  Jr.  assistant  director, 
with  William  B.  Lewis  head  of  the 
Radio  Bureau.  A  policy  was  issued 
to  cover  war  news.  BWC  ordered 
a  survey  of  station  tube  supplies 
and  a  study  of  manpower. 

Selective  Service  July  14  declared 
broadcasting  an  essential  occupa- 
tion. KFPL  Dublin,  Tex.,  became 
first  wartime  station  casualty,  giv- 
ing up  operation  because  of  the 
manpower  shortage. 

A.  A.  Schechter,  NBC  news  and 
special  events  director,  resigned 
Aug.  15  to  join  OWI.  Kenneth  R. 
Dyke,  former  NBC  advertising  and 
promotion  director,  joined  OWI  to 
direct  Bureau  of  Campaigns.  Pro- 
gram standards  for  commei-cial 
programs  beamed  to  troops  issued 
by  Army. 

Most  of  the  war  news  had  been 
of  a  defensive  nature  since  Pearl 
Harbor,  along  with  preparations 
for  an  offensive  role.  The  situation 
quickly  changed  in  August  when 
Marines  landed  on  Guadalcanal  and 
Tulagi  in  the  first  major  Allied  of- 
fensive of  the  Pacific  war. 

When  the  South  Pacific  cam- 
paign got  under  way  the  Marine 
Corps  was  ready  with  a  combat 
correspondent  crew  developed  by 
Brig.  Gen.  Robert  L.  Denig,  who 
expanded  initial  plans  to  bring  in 
radio  coverage.  First  combat  radio 
correspondent  was  2d  Lt.  James  0. 
Hardin  Jr.,  who  had  worked  on 
several  Georgia  stations.  Accom- 
panying him  was  Capt.  John  A. 
DeChant,  who  had  prepared  equip- 
ment. 

First  network  battle  broadcast 
was  recorded  at  Bougainville  by 
Sgt.  Roy  Maypole,  formerly  of 
CBS  New  York,  who  used  a  wire 
recorder  to  cover  the  landing.  Sgt. 
Hardin  recorded  many  netwoi-k 
shows. 

Later,  Lt.  James  W.  Hurlbut, 
formerly  news  editor  and  publicity 


As  you 
Like  It 

You  want  fertile  markets.  You  want 
to  dominate  those  markets.  You 
want  those  markets  to  respond  to 
your  appeals.  Here  you  are.  Sir, 
a  neat  little  package  of  sales  dy- 
namite. 

WA  I  R 

Winston-Salem,  North  Carolina 
Representative:  The  Walker  Company 


director  of  WTOP  Washington 
who  had  been  in  the  thick  of  th^r 
Guadalcanal  fighting,  was  namer  v 
head  of  the  Marine's  Radio  Sec-: 
tion,  a  unit  of  the  Division  o\% 
Public  Information,  a  post  he  stiL  { 
holds.  He  expanded  combat  radu;  I 
recording  teams  to  cover  ever>!:. 
division,  air  wing  and  corps.  By  th  - 
end  of  the  war  the  Marines  werir 
sending  over  700  recordings 
month  to  local  stations,  beside^ 
providing  battle  recordings  to  net.  h 
works  and  U.  S.  agencies  as  we'4 
as  the  BBC.  Recently  a  progran}. 
Your  Marine  Corps,  has  been  hear  i 
on  CBS. 

Active  in  Marine  Radio 
Active   in    Marine    radio  wei 
these:    T/Sgt.   Alvin  M.  Joseph  j 
Jr.,  formerly  WOR  New  York  an 
OWI;  Sgt.   Richard   E.   Mawso  j 
WBAX    Wilkes-Barre,    Pa.;  Sg 
Bill  Ross,  WLS  Chicago;  T/Sg 
Art  King,  WEEI  Boston;  S/Sg  ; 
Vince  Lonergan,  WEBC  Duluth 
Sgt.  Jim  Knox,  Biow  and  D'Ar< 
Adv.  Co.;  2d  Lt.  Ned  Burman,  KQ\ 
San  Jose;    Sgt.  Alvin  Flanaga. 
MBS;    Sgt.   Roger  Roberts,  KI 
Oakland;  Sgt.  Ed  Stodel,  Los  Ang 
les  agency  head;  Sgt.  Dave  W 
burn,  midwest  announcer;  S/Sg 
John    Slocum,    CBS;    Sgt.  Da 
Stick,  formerly  with  Fulton  Lew  - 
jr.;    Jerry    Gordon,    CBS;    Ca  - 
Loyal  B.  Hays,  KSRO  Sacrament 
T/Sgt.     Keene     Hepburn;  Sj 
Henry  P.  Meisinger,  Dept.  of  1 
terior  Radio  Section;  T/Sgt.  Fra 
Acosta  Jr.,  NBC;  Lt.  George  Pi 
nam,  NBC  and  later  m.c.  for  An 
Hour;  Lt.  Col.  George  T.  Van  c 
Hoef,  now  Office  of  Strategic  Sei 
ices,  who  was  formerly  head 
Radio  Section,  coming  from  F< 
eral  Housing  Administration  wh< 
he  had  been  radio  executive. 

The  Bataan  fighting,  surrenc 
of  Corregidor,  occupation  of  Burr 
Battle  of  Midway  had  provid 
bright  news  and  bad  news,  but  mc 
ly  the  latter. 

This  Marine  battle  coverage  1 
groundwork  for  the  future  Pac 
campaigns    and   provided  less*, 
helpful  in  the  African  and  Eu 
pean  campaigns. 

OWI  directive  Sept.  10  orde 
all  U.  S.  broadcasts  channe 
through  its  Radio  Bureau.  W 
assumed  control  of  all  electrc  i 


WBRY,  Waterbury,  Connecticu 

.  .  .  think  your  Telescripf  presento 
tions  are  excellent  and  most  help 
ful  in  the  sale  of  the  fine  Tele 
script  features  on  The  AP  radi' 
wire. 

E.  J.  Frey 
Station  Manage 


available  through 

PRESS  ASSOCIATION,  i 

SO  Rockefeller  Plain 
New  York.  N.  Y. 
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?vices,  barring  non-essential  pro- 
motion. 

Mefford  Runyon,  CBS  vice-pres- 
lent,  resigned  in  early  October  to 
■come  a  lieutenant  commander  in 
le  Navy. 
Elmer  Davis  told  a  Congressional 
•mmittee  broadcasting  was  con- 
futing 864,000,000  in  time  to  war 
:)fencies. 

;  The  autumn  of  that  year  brought 
vo  important  U.  S.  developments 

|  OWI  and  CIAA  took  over  all 
at  technical  operation  of  short- 

'eve  outlets  and  as  FCC  reduced 
jwer  by  one  decibel,  effective  Dec. 
with  engineering  rules  revised. 
Invasion  of  Africa  Nov.  7  was 
fected  with  the  aid  of  shortwave 
arrage,  including  a  transcribed 
essage  from  President  Roosevelt, 
•etworks  quickly  had  their  corre- 
»ondents      operating  smoothly, 

•  inging  the  story  in  detail  from 

-  Le  battle  points  within  minutes. 

'  During  the  year  the  networks 
•voted  more  than  4,000  network 

Vars  to  war-effort  programs  and 
-.nouncements,  with  serials  used 

:*e  in  the  year  as  a  means  of 

-  aching  a  large  segment  of  the 
»iiblic. 

7:tation  for  extraordinary  hero- 
in was  awarded  Jan.  8,  1943,  to 
I.  Thomas  E.  Knode,  WRC  Wash- 
zton   news   editor,    wounded  in 
few  Guinea.  He  received  Distin- 
Bished    Service   Cross    and  was 
!romoted  to  captaincy. 
.  As  1943  got  under  way.  broad- 
;.sting    was    operating  smoothly 
id  efficiently  in  its  multifarious 
ar  role.  Many  industry  officials 
ere  in  important  war  roles.  Battle 
•verage    methods    were  working 
ell,  and  OWI  had  set  up  an  office 
London. 

Cuhel  Lost 

Frank  J.  Cuhel,  MBS  reporter, 
:as  lost  in  the  Feb.  22  crash  of 
f  e  Yankee  Clipper  at  Lisbon. 
OWI  adopted  a  new  allocation 
lan  for  war-effort  messages,  of- 
red  programs  available  for  spon- 
^rship.  Donald  D.  Stauffer,  Ruth- 
!.uff  &  Ryan,  was  named  OWI 
:  lio  Bureau  head.  Later  it  esti- 
ated  radio  had  donated  $86,900,- 
0  in  time  and  talent  for  war 
usages.     ODT     gave  industry 
avy  share  of  credit  for  easing 
p>liday  transportation  crush. 

I Meeting  at  Casablanca,  Africa, 
President  Roosevelt  and  Prime 
!(linister  Churchill  was  announced 
.n.    26    after   teaser  announce- 
ments by  OWI  and  CIAA.  Domes- 
!  censorship  was  centralized  un- 
h;r  a  revised  code,  with  foreign 
'•*ngue  provisions  stiffened. 

War   developments    during  the 
^.nter  and  spring  were  featured 
complete  occupation  of  Guadal- 
nal,  capture  of  Attn,  and  battle 
Bismarck  Sea.  These  were  cov- 
ed,  along   with   other  develop- 
ents  in  all  parts  of  the  world, 
iorge  B.  Storer,  Foil  Industry 
esident,  in  April  was  commis- 
med  a  lieutenant  commander  in 
e  Navy;  later  made  commander. 
Office  of  War  Mobilization  was 
sated  May  28,  headed  by  Justice 
mes  F.  Byrnes,  with  Walter  J. 


Horsefeathers 

TWO  Washington  RCA  radio 
communications  messengers 
delayed  by  a  quarter-hour 
President  Truman's  an- 
nouncement of  Japan's  sur- 
render reply,  but  only  because 
they  were  stopped  by  a  D.  C. 
traffic  cop  as  they  were  speed- 
ing to  the  Swiss  Legation 
with  the  message  from  Bern. 
Caught  while  making  an  il- 
legal U-turn  to  start  on  their 
way,  the  RCA  men  were  an- 
swered only  by  '"horsefeath- 
ers" as  they  tried  to  explain 
their  important  mission.  Usu- 
al triumph  of  justice  resulted 
after  a  quarter-hour  of  banter 
and  the  pair  continued  on 
their  way,  still  in  possession 
of  the  note  of  international 
import — plus  a  traffic  ticket. 


Brown,  WSPA-WORD  Spartan- 
burg vice-president,  remaining  with 
him.  Justice  Byrnes  had  been  Eco- 
nomic Stabilization  Director. 

Disclosure  of  basic  radar  facts 
by  Navy  led  to  wide  publicity  on 
this  secret  war  device,  but  later  full 
secrecy  was  revived. 

CIAA  in  mid-year  consolidated 
programming  of  Latin  American 
shortwave  beams  under  Don  Fran- 
cisco, radio  director. 

Another  invasion — Sicily,  July  10 
— marked  entry  of  American  troops 
on  the  Continent  of  Europe  and 
radio  newsmen  were  there  to  tell 
the  story.  Raymond  Clapper,  MBS 
commentator,  described  bombing 
of  Rome  later  in  the  month.  His- 
toric bombing  of  the  Ploesti  oil 
fields  in  Roumania  was  described 
on  the  Army  Hour  by  Maj.  Gen. 
George  Brereton  from  Cairo,  first 
report  of  incident  received  by  Gen. 
Arnold,  commanding  the  Air 
Forces. 

An  idea  of  what  was  to  come 
in  European  radio  reporting  was 
given  by  Col.  Kirby  on  return  from 
test  of  lightweight  wire  recorders 
in  England  and  North  Africa. 

Biggest  Assignment 

Biggest  news  assignment  of  all 
came  to  radio  Sept.  8  when  Gen. 
Eisenhower  read  his  proclamation 
of  the  armistice  with  Italy  over  the 
Algiers  radio.  The  message  was 
picked  up  and  fed  to  the  world. 
Italian  Marshal  Pietro  Badoglio's 
proclamation  to  Italian  people  was 
read  over  the  Rome  radio.  Capt. 
Harry  C.  Butcher  (then  com- 
mander) accepted  surrender  of  the 
Italian  Navy  at  Malta  after  R. 
Morris  Pierce,  WGAR  Cleveland 
engineer  on  leave,  had  quickly 
rigged  a  transmitter  to  broadcast 
orders  to  the  Italian  fleet  on  500 
kc,  international  distress  frequency. 

President  William  S.  Paley,  of 
CBS,  on  Oct.  7  took  leave  to  join 
OWI  and  later  became  head  of  the 
Psychological  Warfare  Branch  at 
Gen.  Eisenhower's  headquarters 
with  rank  of  colonel.  Edward 
Klauber,  CBS  executive  committee 


chairman,  was  named  associate  di- 
rector of  OWI. 

Greatest  radio  hookup  in  history 
carried  a  Christmas  Eve  broadcast 
by  President  Roosevelt,  rebroadcast 
by  transcription  on  the  networks. 
Origination  points  for  program  in- 
cluded battleships,  carriers  and 
submarines. 

NAB  estimated  the  industry's 
1943  war  contribution  at  $202,000,- 
000. 

In  early  February,  1944,  J.  Har- 
old Ryan  resigned  his  censorship 
post  to  become  interim  NAB  presi- 
dent, with  John  E.  Fetzer,  owner 
of  WKZO  Kalamazoo,  becoming 
Assistant  Director  of  Censorship. 

Turn  to  England 

All  during  the  winter  and  spring 
of  1944  the  eyes  and  ears  of  the 
world  were  turned  to  England, 
where  plans  for  the  European  inva- 
sion were  being  polished.  At  Gen. 
Eisenhower's  headquarters  were 
Comdr.  Butcher,  with  Col.  Sarnoff 
in  charge  of  communications  facili- 
ties for  the  biggest  military  effort 
in  history.  On  this  side,  networks 
by  early  March  had  drawn  up  their 
invasion  plans,  built  around  elabo- 
rate news  staffs  using  all  available 
communications  facilities. 

Meanwhile,  OWI  was  construct- 
ing four  powerful  shortwave  trans- 
mitters on  the  West  Coast  for  its 
Asiatic  operations. 

Lined  up  for  coverage  were  trans- 
atlantic circuits  providing  18  hours 
daily  of  continuous  service,  with 
networks  pooling  facilities  and 
operating  from  consolidated  studios. 
The  Army  had  trained  a  staff  of 
correspondents  under  field  condi- 
tions. 

And  then  June  6!  From  the 
first  German  radio  tip  at  12:37 
a.m.,  American  broadcasting  calmly 
stepped  into  its  well-arranged  role. 
Newsmen  were  at  their  posts  dur- 
ing the  night,  and  when  the  official 
word  came  from  SHAEF  they  set- 
tled down  to  a  routine  that  con- 
tinued through  V-E  Dav  in  Mav 
1945. 

In  telling  the  biggest  story  of  all, 
broadcasters  threw  commercials  out 
the  window  and  concentrated  on  the 
Normandy  landings.  D-Day  brought 
a  continuous  flow  of  newscasts,  eye- 
witness stories  and  background  ma- 
terial, culminating  in  President 
Roosevelt's  10  p.m.  broadcast. 

On  -  the  -  scene  recordings  were 
flown  to  London  for  editing  and 
transmission  to  the  U.  S.  Outstand- 
ing was  a  description  by  George 
Hicks,  Blue  network,  of  an  air  at- 
tack on  a  Navy  flagship  off  France. 

A  radio  barrage  on  D-Day  cul- 
minated months  of  broadcasting  to 
the  French  underground.  A  famil- 
iar voice  instructed  Frenchmen  in 
occupied  areas.  Transmitters  at 
various  points  beamed  invasion 
news  to  every  point  on  the  Con- 
tinent. 

Broadcasters  Prominent 

Broadcasters  took  prominent 
parts  in  all  phases  of  the  invasion. 
Besides  those  to  SHAEF,  there  were 
the  AMG  leaders,  including  Lt.  Col. 
Samuel  R.  Rosenbaum.  WFIL  Phi- 
ladelphia; Maj.  James  C.  Hanra- 
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han,  Scripps-Howard  Radio;  Capt. 
Arthur  W.  Scharfeld,  radio  attor- 
ney. Phil  Cohen,  former  OWI  radio 
chief,  was  in  charge  of  ABSIE, 
OWI  transmitter  in  Europe. 

The  Navy's  London  setup  in- 
cluded :  Lt.  Marvin  F.  Royston,  for- 
merly an  NBC  engineer,  and  Lt. 
James  C.  Shattuck,  CBS.  Lt. 
Comdr.  Charles  E.  Dillon,  of  Pub- 
lic Relations,  had  worked  with  Lt. 
Royston  in  film  recording  tests  un- 
der direction  of  Lt.  Comdr.  J.  Har- 
rison Hartley.  By  D-Day  they  were 
able  to  edit  syllables  out  of  a  re- 
corded pickup. 

Praise  for  the  Army's  facilities 
were  sent  by  network  news  chiefs 
to  Maj.  Gen.  Alexander  D.  Surles, 
director,  Bureau  of  Public  Rela- 
tions; Maj.  Gen.  Harry  C.  Ingles, 
Chief  Signal  Officer.  Brig.  Gen. 
Frank  E.  Stoner,  Chief  of  Signal 
Corps,  Army  Communications  Serv- 
ice. 

By  mid-June  news  was  being 
transmitted  direct  from  a  mobile 
Press  Wireless  transmitter  at  the 
beachhead. 

That  summer  the  Navy  was  set- 
ting up  its  communications  facili- 
ties for  news  of  Pacific  action.  All 
broadcasts  and  messages  had  been 
clearing  through  Pearl  Harbor.  The 
day  that  the  island  of  Guam  was 
made  secure,  decision  was  reached 
to  install  radio  facilities  there — 
facilities  vastly  superior  to  any 
previous  installations. 

Transmitter  Quonset  with'  every- 
thing needed  left  Pearl  Harbor  Aug. 
18  and  was  placed  in  operation 
Oct.  27. 

Meanwhile  a  broadcast  from  a 
fleet  unit  in  action  led  to  installa- 
tion of  broadcasting  studios  and 
transmitters  aboard  the  battleships 
Ioiva  and  Missouri. 

Similar  installations  later  were 
ordered  for  three  amphibious  com- 
mand ships,  used  in  the  Iwo  Jima 
operation  in  February  1945.  Nearly 
300  broadcasts  were  handled  in  20 
days,  one  of  the  war's  most  inten- 
sive coverage  feats.  Three  trans- 
mitters had  been  installed  at  Guam 
by  that  time. 

Facilities  Improved 

Facilities  were  constantly  im- 
proved and  the  American  public 
owed  to  them,  Central  Pacific 
broadcasts  as  well  as  press  stories 
and  radiophoto  transmissions  of 
fleet,  B-29  and  Seventh  Air  Force 
activities.  By  the  summer  of  1945 
many  broadcasts  originated  from 
battleships  within  sight  of  the  Jap- 
anese coast. 

Many  broadcasters  were  active  in 
setting  up  and  operating  facilities, 
including  Lt.  Comdr.  R.  D.  Thomp- 
son, formerly  NBC  San  Francisco; 
Lt.  Bruce  W.  Dennis,  WGN  Chi- 
cago; Lt.  Robert  O.  Brooke.  NBC 
Hollywood  engineer;  Lt.  Shattuck; 
Lt.  William  A.  Wood  Jr.,  KPO  San 
Francisco;  Lt.  Richard  L.  Link- 
roum,  CBS  Washington;  Lt.  (jg) 
A.  R.  Preston,  Washington  Evening 
Star;  Lt.  James  T.  Vandiveer,  KFI 
Los  Angeles ;  Lt.  George  J.  Zachary, 
OWI  and  D'Arcy  Adv.  Co.;  Lt. 
(jg)  Paul  C.  Munroe.  NBC  and 
CBS;  Lt.  Hale  S.  Sparks,  U.  of  Chi- 
(Continued  on  page  82) 
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cago  radio  staff ;  Lt.  Colton  G.  Mor- 
ris, NBC  Boston.  Lt.  Royston  was 
engineer  in  charge  of  planning  and 
installation  with  Lt.  Comdr.  Hart- 
ley who  until  June  1,  1945,  was 
officer  in  charge  of  Radio  Section, 
Office  of  Public  Information. 

As  American  forces  moved  closer 
to  Tokyo,  Armed  Forces  Radio 
Service  set  up  expeditionary  sta- 
tions. Among  those  taking  active 
roles  were  Col.  Tom  Lewis,  former 
Young  &  Rubicam,  as  head  of 
AFRS;  Maj.  True  Boardman,  for- 
merly in  Los  Angeles  radio,  who 
supervised  many  installations;  Maj. 


Purnell  Gould,  WBAL  Baltimore, 
in  charge  of  Pacific  AFRS  network. 

In  late  August,  1944,  a  porta- 
ble transmitter  accompanied  Allied 
landings  in  Southern  France. 
Among  those  taking  part  were  Lt. 
Col.  Frank  E.  Pellegrin,  executive 
officer  in  charge;  Lt.  Carl  Zimmer- 
man, WE  MP  Milwaukee;  Lt.  Daniel 
Sutter,  NBC. 

Broadcasts  from  Southwest  Paci- 
fic forward  area  in  New  Guinea 
began  Sept.  15,  1944.  GHQ  radio 
officer  was  Lt.  Col.  Schechter, 
working  with  these  ex-broad- 
casters: Capt.  Donald  G.  Weiss, 
WRUF  Gainesville,  Fla.;  Sgt.  Wal- 
ter P.  Kelly,  WAAT  Jersey  City; 
Sgt.  Charles  A.  Mack,  Zenith 
Radio;  Cpl.  Stanley  Quinn,  MBS; 
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Cpl.  William  Merrick,  March  of 
Time  writer. 

When  the  Philippines  were  in- 
vaded Oct.  20,  an  Army  Signal 
Corps  radio  ship  was  there  to 
handle  communications.  From  this 
ship  Gen.  MacArthur  broadcast  to 
Filipinos  that  he  was  returning. 
Japs  had  been  kept  in  the  dark 
about  the  invasion  by  transcribed 
broadcasts  prepared  by  network 
correspondents  who  actually  were 
en  route  to  Leyte  rather  than  at 
the  New  Guinea  transmitter. 

Again,  in  late  October,  Morrie 
Pierce  effected  a  military  coup, 
arranging  capture  of  Radio  Luxem- 
bourg intact.  This  powerful  trans- 
mitter became  a  key  factor  in 
Allied  operations  in  Europe.  He 
left  OWI  in  November. 

All  winter  ABSIE  systematically 
drove  its  propaganda  messages  into 
Nazi  ears,  paving  the  way  for  a 
breakdown  in  German  morale, 
under  direction  of  Phil  Cohen. 
Radio  Luxembourg  was  staffed  by 
many  radio  men,  including  Lt.  Col. 
Rosenbaum;'  Wendell  Adams,  for- 
merly CBS;  Ed  Codel,  formerly 
Atlantic  Network. 

On  Feb.  7  Bert  Silen  made  his 
famous  remark:  "As  I  was  saying 
when  I  was  so  rudely  interrupted 
over  three  years  and  a  month 
ago.  .  .  ."  He  spoke  from  Manila, 
liberated  by  MacArthur's  forces. 
Also  rescued  was  Don  Bell,  former 
NBC  correspondent  in  Manila. 

Rumors  of  imminent  peace  began 
to  appear  with  frequency  in  early 
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April,  shortly  after  radio  reporter 
had  covered  the  Rhine  crossing 
from  airplanes.  At  the  same  tim 
the  industry  was  busy  setting  u; 
facilities  for  complete  coverage  o 
the  Security  Conference  schedule 
to  start  April  25  in  San  Francisc 
All  networks  and  over  50  sta 
tions  sent  crews  to  the  Conferenc< 
which  was  reported  and  interprete 
complete  and  expertly. 

Tribute  to  Roosevelt 

Death  of  President  Rooseve 
April  12  brought  the  entire  ir 
dustry  into  a  four-day  tribute  dui 
ing  which  a  bereaved  nation  ws 
informed  of  all  phases  of  his  Hi 
along  with  the  story  of  last  rite 
Succeeding  to  the  Presidenc; 
Harry  S.  Truman  twice  turned  1 
radio  to  explain  his  policies. 

Through  the  weekend  of  Ma 
4-7,.  American  broadcasters  wei 
prepared  for  the  final  V-E  ai 
nouncement  the  morning  of  May 
by  President  Truman.  A  progra: 
of  pickups  from  military  leadei 
all  over  the  world  was  fed  throug 
the  Pentagon,  with  broadcasts  | 
ordinated  by  Lt.  Col.  Francis  I 
Menagh,  Signal  Corps,  and  Ma 
Albert  Wharfield,  Radio  Branc 
overseas  liaison  officer.  Lt.  Comd 
Dillon,  Lt.  Col.  Jack  Harris,  Cc 
Kirby  and  Col.  Albert  Warne 
War  Intelligence  Division  head  ar 
formerly  CBS,  took  part. 

Every  phase  of  V-E  Day,  ar 
subsequent  developments,  w« 
handled  as  all  the  world  listens 
Censorship  code  provisions  we: 
quickly  eased  to  permit  reque 
programs,  ad  lib  interviews  ai 
foreign  language  programs. 

V-E  Day,  with  its  record-brea 
ing  broadcasts,  quickly  found  tl 
industry  turning  attention  to  tl 
next  big  war  goal — V-J  Day. 

War  Production  Board  removi 
restrictions  on  antennas  June 
and  permitted  construction  up 
$1,000.  A  new  200,000  w  shortwa" 
station  at  Delano,  Cal.,  starti 
beaming  messages  to  Japan  Jui 
15.  All-out  reception  was  tender 
Gen.  Eisenhower,  accompanied  1 
Comdr.  Butcher,  June  8. 

And  then  came  the  atom  bon 
and  the  announcement  from  Rad 
Tokyo  that  Japan  would  acce 
Potsdam  terms.  Official  announc 
ment  came  from  the  President  Au 
14  (details  in  this  issue). 
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The  radio  stations  of  the  country  have  been  face  to  face  with 
a  tremendous  responsibility  during  the  past  war  years.  They 
are  to  be  complimented  on  the  service  they  performed.  AP 
radio  is  glad  to  have  been  a  part.  Its  coverage  of  World 
War  II  speaks  for  itself.  But  the  task  is  not  finished.  Now  an- 
other responsibility  faces  all  of  us  in  radio.  News  is  constant. 
This  is  no  time  to  relax. 
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flcnons  OF  THE  FCC 


AUGUST  10  TO  AUGUST  17  INCLUSIVE 


Decisions  .  .  . 


ACTIONS  BY  COMMISSION 
AUGUST  14 

KXA  Seattle — Granted  request  for  ad- 
ditional time  to  11-1-45  to  make  neces- 
sary application  for  operation  at  site 
which  meets  standards. 

CONSTRUCTION  PERMITS  hereto- 
fore granted  conditionally  were  ordered 
by  Commission  to  be  issued  immediately 
to  following  applicants:  KCMJ  Palm 
Springs,    Cal.;    KGAK    Gallup,    N.  M.: 


WCMA  Corinth,  Miss.;  WDAD  Indiana, 
Pa.;  WING  Dayton,  O.;  WJNC  Jackson- 
ville, N.  C;  WMAJ  State  College,  Pa.: 
WPIK  Alexandria,  Va.;  WSPA  Spartan- 
burg, S.  C;  WSTN  Staunton,  Va. 

LICENSES  for  following  stations  were 
granted  renewals  by  Commission  for 
period  ending  8-1-47:  KVRS  KPVS 
WCBM  WKMO  WEST  WGBR  WSAU 
WORD. 

WDAK  Columbus,  Ga—  Granted  li- 
cense renewal  for  period  ending  2-1-47. 

WINN  Louisville — Granted  license  re- 
newal for  period  ending  8-1-46. 
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ADMINISTRATIVE  BOARD  ACTIONS 

AUGUST  13 
Lee  Bros.  Broadcasting  Co.,  San  Ber- 
nadino,    Cal. — Placed    in    pending  file 
application  for  new  FM  station. 

Royal  Miller  Radio,  Sacramento,  Cal. — 
Same. 

Reading  Broadcasting  Co.,  Reading, 
Pa. — Same. 

Louis  G.  Biltmore,  Wilkes-Barre,  Pa. 
— Placed  in  pending  file  application  for 
new  commercial  TV  station. 

National  Broadcasting  Co.,  Washing- 
ton, Cleveland,  Los  Angeles  and  Chi- 
cago.— Retained  in  pending  file  appli- 
cations for  new  commercial  TV  stations. 

American  Broadcasting  Co.,  New  York, 
Chicago,  and  Los  Angeles— Same. 
ACTIONS  ON  MOTIONS 
AUGUST  15 

KJR  Seattle — Granted  petition  for 
continuance  of  hearing  on  application 
for  vol.  assgn.  license;  continued  to 
9-26-45. 

KHQ  KGA  Spokane— Granted  petition 
for  continuance  of  hearing  on  applica- 
tions for  license  renewal;  continued  to 
9-19-45. 

Calumet  Broadcasting  Corp.,  Ham- 
mond, Ind. — Granted  motion  for  ex- 
tension of  time  to  file  exception  to 
proposed  report  re  application  for  CP 
due  8-15-45;  extended  to  10-1-45. 

Applications  .  .  . 

AUGUST  13 

NEW-1400  kc  Indian  River  Broadcast- 
ing Co.,  Fort  Pierce,  Fla. — CP  new 
standard  station  250  w  unl. 

NEW-1400  kc  Freeport  Broadcasting 
Co.,  Freeport,  111. — CP  new  standard 
station  250  w  unl. 

NEW-49.1  mc  KVWC  Vernon,  Tex.— 
CP  new  FM  station,  4,727  sq.  mi. 

NEW-49.3  mc  Hearst  Publications, 
San  Francisco — CP  new  FM  station 
amended  to  request  49.3  mc,  specify 
24,566  sq.  mi.,  change  trans,  site,  speci- 
fy studio  site  and  type  trans. 

AUGUST  14 

600  kc  KSJB  Jamestown,  N.  D.— CP 
increase  250  w  D  100  w  N  to  5  kw  DN, 
install  DA-DN,  move  trans,  and  studio. 

NEW-100  mc  Hallicrafters  Co.,  Chi- 
cago— CP  new  developmental  station, 
250  w,  special  emission  for  FM. 

New-480-920  mc  Raytheon  Mfg.  Co., 
Chicago — CP  new  experimental  TV  sta- 
tion, 5  kw  peak,  FM  emission. 

NEW-590  kc  San  Bernardino  Broad- 
casting Co.,  San  Bernardino,  Cal. — CP 
new  standard  station,  1  kw  unl.,  DA- 
DN. 

NEW-43.7  mc  WNOE  New  Orleans- 
CP  new  FM  station,  14,800  sq.  mi. 


MBS  FOLLOWS  THEME 
FOR  DAY  OF  PRAYER 

MUTUAL  network  used  the 
Thanksgiving  prayer  themes  Sun- 
day (Aug.  19),  the  day  set  aside 
by  the  President  as  a  day  of  prayer, 
on  its  first  seven  regularly  sched- 
uled religious  programs. 

Mutual  did  not  cancel  commer- 
cials on  that  day,  however,  it  was 
suggested  to  three  sponsors  that 
scripts  include  prayers.  Shows  are 
Steel  Horizons,  9-9:30  p.m.,  spon- 
sored by  Allegheny  Ludlum  Steel 
Co.;  Your  America,  4-4:30  p.m., 
sponsored  by  Union  Pacific  and 
Sweetheart  Time,  1:30-2  p.m., 
sponsored  by  Gum  Labs. 

The  network  has  no  definite 
plans  for  official  V-J  Day.  Program 
schedule  is  slated  to  go  on  as  usual, 
according  to  Phillips  Carlin,  vice- 
president  in  charge  of  programs. 


GROUP  of  taxi  drivers  in  Washington. 
D.  C,  have  pooled  to  print  song  re- 
quest postcard  for  use  in  connection 
with  special  portion  of  all-night  "Hotel 
Musicale"  on  WWDC  Washington,  con- 
ducted by  Jack  Ridge.  Early  morning 
portion  of  show  is  called  "Cabbies 
Caravan."   

THIRTY  members  of  the  New  York  U. 
radio  workshop  class  conducted  by 
Robert  Landry;  CBS  director  of  pro- 
gram writing,  toured  studios  of  WCBW. 
CBS  video  station,  Aug.  9.  Gilbert 
Seldes,  WCBW  program  manager,  ad- 
dressed class  on  television  and  its  prob- 
lems. 


Letter  to  the  Editor 

Editor,  Broadcasting: 

I  have  been  increasingly  coi 
cerned  at  the  blame  being  attach  < 
to  press  associations  and  to  new; 
papers  generally  for  erroneous  < 
premature  flashes — a  bad  nan 
growing  from  errors  in  operatu 
but  made  widespread  through  tl 
dissemination  of  our  product  1 
radio. 

A  solution  occurs  to  me  to  pi 
vent  such  public  embarrassment 
the  future,  and  because  I  ha 
worked  for  all  three  press  ass 
ciations  in  the  past  18  years, 
want  to  send  the  suggestion 
each: 

1.  Let  the  processed  wires  sei 
ing  radio  carry  no  flash. 

2.  Let   the   National  Assn. 
Broadcasters   agree  that 
flash  from  a  press  associati 
wire  shall  be  broadcast. 

3.  Let  this  stipulation  be  writt 
into  future  contracts. 

4.  Let  broadcasters  call  a  she 
bulletin  lacking  details 
flash  if  they  deem  it  \v£ 
ranted. 

The  flash  was  designed  as  a  stc: 
press  notice  to  editors;  no  nevr 
paper  prints  a  flash;  it  has  be 
normal  practice  for  the  bulle 
substitute  for  flash  to  follow  t 
flash  as  quickly  as  it  can  be  writti 

The  processed  wires  for  ra< 
could  give  the  same  advance  not 
by  breaking  on  a  flash,  writi 
"bulletin"  and  then  waiting  for  1 
bulletin. 

Such  procedure  would  prevent ■ 
error  of  Sunday  night,  Aug. 
when  a  hoax  flash  was  broades 
It  would  also  prevent  the  prer 
ture    Pacific   Coast  broadcast 
April  of  the  flash  the  Germans  \ 
"quit"  when  the  bulletin  shov 
Eisenhow  said  the  Germans  w 
"licked".  It  might  even  prevem 
case  such  as  June  3,  1944,  wl| 
flash  matter  on  the  invasion 
Europe  came  slugged  bulletin  fri 
test  tape. 

Theodore  B.  Goet  i 
News  Editor 
Westchester  Count; 
Publishers  Inc. 
White  Plains,  N.  Y|; 
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resident  Truman  had  given  the 
fficial  announcement. 
Weary    from    24-hour  watches 
iating  from  early  Friday,  Aug.  10, 
;j-hen  Domei  broadcast  that  Japan 
ras  accepting  the  surrender  terms, 
letworks  and  the  nation's  900-odd 
cations  nevertheless  were  prepared 
ipr  that  moment  when  word  became 
ipcial.    Even   though    radio  had 
kken  off  the  edge  of  the  formal 
Announcement    (Japan  having 
jroadcast  earlier  that  the  Potsdam 
pirns  had  been  accepted),  when 
he  word  finally  came,  after  travel- 
ig  through   diplomatic  channels 
|most  around  the  world,  radio's 
;)b  was  just  beginning, 
j  Through  Tuesday  evening  and 
fell  into  the  morning  the  networks 
lid  pickups  from  virtually  every 
pint  of  the   globe.    Prayers  of 
:  hanksgiving     were     recited  by 
lergymen  of  all  faiths.  Celebrants 
k|  all  parts  of  the  country  voiced 
heir  feelings  via  radio. 
■  In  Washington  all  networks  and 
idependent    stations   had  micro- 
phones  and  mobile   units   at  the 
White  House,  the  hub  of  celebra- 
|on,  and  the  downtown  business 
district.  From  New  York's  Times 
I  quare,  Chicago's  Loop,  San  Fran- 
i;j  sco's  Market  Street,  Cleveland's 
IJjublic    Square   and    from  many 
places  came  the  voices  of  a  joyous 
i:2ople.    Announcers    and  special 
I'ents  men  fought  crowds,  attempt- 
(1  to  do  a  job. 

Few  Errors 

J  Nobody  seemed  to  mind  the  few 
jiirors  that  crept  into  radio's  cov- 
erage of  the  celebration.  Every- 
:  !>dy  had  one  thing  in  mind — the 
Mgr  had  ended.  They  had  heard  on 
jule  air. 

Ill  Each  of  the  four  major  networks 
j.jid    made    careful  preparations 
uesday   for   the   expected  news 
liter  Secretary  of  State  Brynes, 
|)on  leaving  the  White  House  in 
jijirly  afternoon,  predicted  there'd 
some  news  before  the  day  was 
fjjrer.  Then  it  was  learned  that 
resident  Truman  had  the  official 
jpt  of  the  Jap  surrender,  presented 
Secretary  Byrnes  by  the  Swiss 
||  ration. 

At  the  White  House  the  networks 
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It  takes  an  informed 
community  to  do 
j-i!  a  community  job. 

PORTLAND,  OREGON 
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had  correspondents.  Mutual,  CBS 
and  American  broke  the  news  from 
their  respective  New  York  studios. 
NBC  gave  it  from  its  Washington 
studios. 

Mutual  apparently  was  first  by  a 
margin  of  from  52  seconds  to  more 
than  a  minute  over  the  other  three 
major  nets.  Only  three  seconds 
after  President  Truman  made  the 
announcement,  Tom  Slater,  the  net- 
work's special  events  chief,  read 
the  brief  statement  from  a  New 
York  improvised  studio  which  Mu- 
tual had  used  during  the  hectic 
5-day  period  following  the  first 
surrender  alert  on  Friday,  Aug.  10. 

Second  with  the  news,  appeared 
to  be  CBS.  Bob  Trout  read  the  bul- 
letin which  was  phoned  by  special 
wire  from  the  White  House  at 
7:00:55  p.m. 

Fraser  Used  INS 

Lowell  Thomas  had  just  con- 
cluded his  6:45  p.m.  newscast  on 
NBC  and  the  originating  point  was 
switched  to  Washington,  where 
Morgan  Beatty  was  standing  by, 
connected  with  the  White  House 
newsroom.  Ralph  Howard  Peterson, 
NBC  White  House  reporter  and 
former  war  correspondent,  gave  the 
news  to  Beatty,  who  repeated  it  on 
the  microphone.  This  was  at 
7:01:05. 

Gordon  Fraser,  veteran  war  cor- 
respondent of  American,  read  the 
surrender  announcement  at 
7:01:10,  using  the  INS  bulletin  as 
his  source.  A  few  seconds  later 
David  Wills  was  on  the  air  in 
Washington,  describing  the  White 
House  scene  and  giving  further 
news  on  the  surrender. 

All  the  top  network  commenta- 
tors and  newscasters  were  on  the 
job,  many  of  them  in  Washington; 
others  in  New  York  and  on  the 
West  Coast. 

To  attempt  to  give  individual 
credit  to  the  networks  for  their  out- 
standing job  of  reporting  would  be 
difficult.  Likewise  an  entire  issue 
of  Broadcasting  would  be  required 
to  chronicle  the  top  coverage  job 
of  the  country's  independents.  Net- 
work affiliates  as  well  as  non-affili- 
ates had  laid  plans  for  the  greatest 
moment  in  American  history — the 
end  of  the  world's  worst  conflict. 
And  they  carried  out  those  plans, 
adding  many  impromptu  broad- 
casts. 

Radio  experienced  its  busiest 
week  in  its  history,  what  with  sur- 
render in  the  air  and  false  reports 
emanating  from  unknown  sources, 
causing  a  premature  celebration 
Sunday  night,  Aug.  12. 

First  definite  word  that  the  Jap- 
anese would  surrender  came  from 
Radio  Tokyo  shortly  after  7:30 
a.m.,  EWT,  Aug.  10,  with  a  Domei 
dispatch  saying  the  Japanese  had 
accepted  surrender  terms  [Broad- 
casting, Aug.  13].  Then  came  two 
days  of  anxious  waiting,  with  Pres- 
ident Truman  at  the  White  House 
from  early  morning  until  late  night. 
Radio  correspondents  remained 
on  the  job,  even  after  the  Presi- 
dent had  retired.  The  networks 
and  most  stations  remained  on  24- 
hour  daily  schedules. 

Then  at  9:34  p.m.  Sunday,  Aug. 
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12,  the  routine  clack  of  news  tele- 
type machines  was  broken  by  flash 
bells.  UP  carried  a  flash  with  a 
Washington  dateline  stating  the 
Japs  had  surrendered.  Network 
newsmen  went  through  a  fast  rou- 
tine of  getting  the  news  on  the  air 
■ — and  promptly  retracting  it  as 
soon  as  the  UP  kill  came  at  9:36. 

Both  the  FCC  and  FBI  were  in- 
vestigating, after  UP  officials  had 
sought  their  aid.  UP  Washington 
headquarters  said  the  flash  origi- 
nated elsewhere,  although  it  car- 
ried a  Washington  dateline.  UP 
posted  a  $5,000  reward  for  arrest 
and  conviction  of  the  culprit.  AP 
also  announced  it  would  offer  a  re- 
ward. So  did  American. 

But  that  didn't  undo  what  the 
false  flash  had  done.  NBC  inter- 
rupted the  Bayer  program,  Ameri- 
can Album  of  Familiar  Music.  CBS 
broadcast  the  flash  during  the 
James  Melton  show.  Before  either 
network  left  the  air,  the  kill  had 
come  in  and  commentators  broad- 
cast it.  But  a  premature  celebra- 
tion had  been  set  off.  Whistles  blew 
and  the  people  started  a  wild  orgy 
before  word  that  the  announce- 
ment was  a  phoney  got  around. 

Then  came  Tuesday,  Aug.  14.  At 
1:50  a.m.  Radio  Tokyo  broadcast 
this  message:  "14/8  flash  flash 
Domei  has  learned  of  imperial  ac- 
ceptance of  Potsdam  declaration." 

At  1:50:48  CBS  broadcast  the 
bulletin.  A  few  seconds  later  Mu- 
tual put  it  on  the  air.  So  did  Amer- 
ican and  NBC.  When  Americans 
awakened  they  heard  details  by  ra- 
dio, but  there  was  no  formal  an- 
nouncement from  the  White  House. 

Swiss  Message 

Then  came  word  that  the  Japa- 
nese had  transmitted  a  lengthy 
message  to  the  Swiss  Government, 
presumably  the  surrender  accept- 
ance. Louis  Aiken,  WINX  Wash- 
ington newscaster,  in  early  after- 
noon, announced  on  the  air  that 
the  Swiss  legation  in  Washington 
told  WINX  newsmen  that  the  sur- 
render message  had  not  been  re- 
ceived at  7  a.m.,  as  earlier  re- 
ported. 

Later  the  White  House  disclosed 
that  the  message  Japan  had  sent 
to  Switzerland  was  not  the  accept- 
ance and  the  surrender  watch  con- 
tinued, radio  keeping  the  people  in- 
formed of  developments  as  they  oc- 
curred. 

About  5:30  p.m.  radio  learned 
that  the  Japanese  note  had  been 
delivered  by  the  Swiss  Government 
to  the  State  Dept.  Although  regu- 
lar schedules  were  maintained,  net- 
works broke  in  frequently  with 
brief  bulletins.  Then  came  word 
that  President  Truman  had  called 
a  news  conference  for  7  p.m. 

What  happened  is  history.  The 
lid  was  off.  Radio  did  its  job.  Even 
while  the  nation  took  a  double  holi- 
day last  week,  proclaimed  by  Pres- 
ident Truman,  broadcasters  were 
looking  into  the  future. 

War  news  will  be  no  more,  but 
there'll  be  peace  developments  and 
radio  already  has  laid  plans  to 
bring  to  the  American  people  the 
results  of  the  peace  conferences. 
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In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia,  to  tell 
the  time. 


Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping  Up  the  Old  Traditions! 

Traditions,    However,    Don't  Get 
Much  Business. 

CHNS  DOES — Try  It. 
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THE  VOICE  OF  MISSISSIPPI 


N  I.  C 


Figures  Don't  Lie 
in 

Mississippi 

Taxable  sales  increased  93.33  per 
cent  from  1 940  to  1 944  in  Missis- 
sippi! A  comparison  of  actual  fig- 
ures shows  that  taxable  sales 
amounted  to  only  $651,168,- 
456.00  in  1940 — but  jumped  to 
$1,258,901,781.40  in  1944.  Mis- 
sissippians  are  buying  as  never 
before! 

From  1 940  to  1 944 — 

Retail     Food     Sales  jumped 

129.29  per  cent, 
Apparel  Sales  jumped  183.37 

per  cent, 
Lumber   &    Building  Material 

Sales   jumped    125.02  per 

cent.* 

WJDX— the  DOMINANT  "Voice 
of  Mississippi"  effectively,  effi- 
ciently, covers  this  growing, 
buying  market. 


*  State  Tax  Commission. 


Owrwd  and  Operated  by 

LAMAR 
LIFE  INSURANCE 
COMPANY 

JACKSON.  MISSISSIPPI 


Snow  in  September.. 


down  South... 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled  -  pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 

5000  watts  Day,  I00C  watts  Night 
950  kilocycles,  R«P-  by  Hollingbery 


BBC 

(Continued  from  page  18) 

ice.  Now  there  are  two  services  in 
the  United  Kingdom  but  there  will 
be  three  when  new  highbrow  system 
starts.  All  stations  use  landline  re- 
lays leased  from  Postoffice  depart- 
ment. In  addition  to  standard  band 
Europe  uses  band  from  160  to  280 
kc  with  high  power.  Power  up  to 
100,000  w  is  used  with  up  to  150,- 
000  w  on  medium  wave.  United 
Kingdom  has  10  clear  channels  for 
its  geographically  small  area  and 
plans  to  keep  them  clear.  Prewar 
radio  Normandie,  commercial,  used 
60,000  w  and  prewar  Luxembourg 
150,000  w.  Both  are  expected  back 
as  American-type  commercial  sta- 
tions, leased  to  concessionaires. 
Several  commercial  stations  are  ex- 
pected in  the  Irish  Free  State  to 
serve  the  United  Kingdom  and 
Continent. 

BBC  hasn't  experienced  trou- 
ble with  political  broadcasting, 
said  Mr.  Haley  in  replying  to  Mor- 
ris Novik,  New  York  City-owned 
WNYC.  Charter  simply  specifies 
BBC  must  be  impartial.  In  last  bit- 
ter campaign  which  swept  Attlee 
into  office  blocks  of  24  periods  of 
20  minutes  each  were  given  to  ma- 
jor political  parties  to  use  as  they 
saw  fit  after  9  o'clock  news.  Mis- 
cellaneous parties  having  20  can- 
didates were  given  10  minutes  once 
each  after  6  o'clock  news.  Even 
though  no  control  and  no  advance 
script  scrutiny  exist,  BBC  had  no 
trouble. 

Newspapers  feel  BBC  is  compet- 
itive but  relations  are  improving 
though  not  yet  is  there  as  much 
tolerance  as  in  America. 

BBC's  overseas  shortwave  serv- 
ice, greatly  expanded  during  war, 
will  never  shrink  to  prewar  pro- 
portions, Haley  predicted. 

There  is  no  labor  problem  at 
BBC.  It  has  a  staff  association  not 
affiliated  with  any  other  union. 
Musicians  are  not  staff  members 
and  there's  nothing  approaching 
Petrillo  antics. 

Interview  with  Haley  and  execu- 
tives was  preceded  by  tour  of  BBC 
operations,  many  of  which  were 
badly  damaged  by  German  blitz  in 
1940  and  by  buzzbombs.  For  six 
years  most  operations  were  from 
underground  studios.  Many  em- 
ployes were  killed. 

Technical  operations  of  BBC 
was  most  impressive.  Little  in  pro- 
gram line  was  shown.  Technical  in- 
novations include  ingenious  new 
instantaneous  recording  equipment 
developed  by  staff  with  50  to  10,- 
000-cycle  range  said  by  our 
technically  informed  group  to  be 
far  ahead  of  anything  we  have. 
It  was  impossible  to  recognize  dif- 
ference in  quality  of  broadcast  and 
transcribed  signal  recorded  on  zinc 
base  blank  as  we  watched. 

Much  equipment  in  use  is  about 
10  years  behind.  But  timing  is 
watched  closely  and  each  program 
monitored  by  continuity  writer  and 
boy  who  keeps  second  by  second 
log. 

New  control  panel  planned  post- 
war has  very  large  knobs  with 


half  living  in  quaint  village.  Hos 
pital   nursery   and   canteens  arc, 
maintained  on  manor  house  prem  I 
lises. 

Back  in  London  the  group  visiter.) 
Bush  House  where  European  serv 
ices  are  maintained.  At  war  peal' 
BBC  broadcast  50  hours  per  da^ 
over  three  networks  short,  mediun  i 
and  longwave.  Now  it  broadcast:; 
34  hours  over  four  networks  in 
each  24  hours.  Broadcasts  are  h-j 
23  languages  in  the  overseas  serv: 
ice. 

The  inspection   concluded  witlj 
the  news  conference  and  banque 
attended  by  top  BBC  executives  a  . 
Claridges  Hotel. 


CELEBRATING  his  20th  year  as 
meteorologist  for  WEEI  Boston  is 
E.  B.  Rideout — and  his  broadcasts 
all  20  years,  except  during  recent 
military  blackout,  have  been  spon- 
sored. During  entire  period  Mr. 
Rideout  has  maintained  his  own 
weather  laboratory  on  top  (14th) 
floor  of  WEEI  studio  building. 

black  and  white  plastic  discs  be- 
hind them  registering  volume  mix- 
ture. 

One  new  light  program  is  Rob- 
inson Family,  successor  to  Front 
Line  Family  on  for  four  years.  It's 
our  soap  opera  format  with  Brit- 
ish accent. 

News  is  BBC's  forte.  Newsroom 
of  about  50  works  in  three  shifts. 
All  news  is  rewritten.  It  is  dic- 
tated by  rewrite  men  to  girls  at 
typewriter  to  get  impact  of  spoken 
as  against  written  word.  News  is 
not  credited  to  source. 

Party  went  to  Caversham,  50 
miles  from  London,  where  BBC  op- 
erates extensive  monitoring  serv- 
ice of  900  people.  Service  moni- 
tors all  foreign  broadcasts  re- 
cording 1,000,000  words  daily  di- 
gested into  150,000  and  sent  to 
heads  of  government  agencies.  FCC 
has  group  of  20  at  Caversham 
headed  by  Fred  Brace.  British  re- 
ports are  redigested  and  sent  to 
FCC,  Washington,  where  FBIS 
uses  them  for  U.  S.  confidential 
report. 

Our  FBIS  operation  is  carbon 
copy  of  British  down  to  style  and 
type  of  report.  Caversham  is  com- 
munity in  itself  billeting  some  450 
of  its  employes  there,  with  other 


KLS  Change 

PRELIMINARY  to  its  affiliatioi 
with  the  Associated  Broadcastinj 
Corp.  Sept.  16,  call  letters  of  KL; 
Berkeley  will  be  changed  on  Sepl 
10  to  KWBR,  according  to  F.  We 
lington  Morse,  manager.  He  adde* 
that  the  station  would  make  a  clea 
break  from  the  past,  tossing  ou 
foreign  language  and  religious  pre 
grams  and  adjusting  its  schedule  t 
the  new  chain  policy.  Similarly 
Jerry  Akers,  manager  of  KSAI 
San  Francisco,  which  likewise  join 
the  web,  announced  a  policy  of  a< 
cepting  each  new  chain  offerings  £ 
suit  local  program  tastes  and  cor 
form  to  station  requirements. 


Jett  on  CBS 

E.  K.  JETT,  FCC  commissione: 
yesterday  started  a  new  series  c 
intermission  commentaries  durin 
the  Sunday  afternoon  CBS  syn 
phony  broadcasts,  with  postwE 
communications  as  the  overall  sul 
ject.  Commissioner  Jett's  inaugi 
ral  talk  was  on  "Frequency  Modi 
lation".  Subsequent  speakers  wi 
include  Paul  A.  Porter,  FCC  chai 
man;  Dr.  Peter  C.  Goldmark,  dire 
tor  of  CBS  engineering  researc 
and  development  departmen 
Worthington  Miner,  manager,  CB 
video  department. 

Toal  Appointed 

E.  P.  TOAL  has  been  appoint 
sales  manager  of  standard  rac 
receivers  in  receiver  divisic 
electronics  department,  Genei 
Electric  Co.,  it  has  been  announc 
by  Paul  L.  Chamberlain,  divisi' 
sales  manager. 


no-re 
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Oihor  Hikon  Hotels  from  Coast  to  Coast.  Chicago: 


Other  Hikon  Hotels  from  Coast  to  Coast.  Chicago: 
The  Stevens,  Dayton:  The  Dayton-Biltmore/  los 
Angeles:  The  Town  House.  C.  N.  Hilton,  President. 


Direct  Entrance  to  Grand  Central  Terminal 
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WHO 

is  rfListened-To 

Most"  in 
79  of  Iowa's  99 
Counties! 
(in  80  counties,  nighttime) 

50,000  Watts  •  Des  Moines 

Free  &  Peters,  Representatives 


Highlights 

(Continued  from  page  17) 

frence  to  a  piano  tuner  at  WOR 
ew  York.  At  5:45  a.m.  Tuesday, 
little  man  with  a  little  black  bag 
rode  into  Studio  8,  focal  point  for 
gemote  broadcasts  from  Chinatown 
md  Times  Square  and  began  ping- 
anging  at  the  piano.  Announcers, 
.ngineers,  commentators  and  pro- 
ncers  pounced  on  him.  He  couldn't 
one  that  piano — broadcasts  were 
i  the  making.  He  paid  no  heed 
nd  three  hours  later  completed  his 
;ask. 

3  *        *  * 

REMIER  Mackenzie  King  of  Can- 
da  addressed  the  Canadian  people 
fer  CBC  on  the  "victory"  shortly 
fter  the  false  surrender  flash  Aug. 
2.  The  brief  talk  had  been  record- 
1  earlier  to  be  used  when  official 
ord  of  the  surrender  came.  CBC 
;«wscasters  in  Ottawa,  seeing  the 
^iash  on  UP  and  BUP  wires,  im- 
mediately put  on  the  recording.  Ex- 
planations and  apologies  followed. 

*  *  * 

MERICAN  Broadcasting  Co. 
)ined  UP  and  AP  in  offering  a  re- 
,  ard  for  apprehension  and  convic- 
i  on  of  the  person  who  sent  the 
alse  surrender  flash  over  UP 
ires  Aug.  12.  Chester  J.  LaRoche, 
merican  vice-chairman,  said  the 
stwork  will  be  "pleased  to  con- 
•ibute  a  substantial  amount"  but 
i  didn't  name  a  figure.  UP  has 
Tered  $5,000 ;  AP  contributed  too. 

f"  ♦  *  * 

t  jORN  BJORNSON,  NBC's  cor- 
espondent in  Stockholm,  broadcast 
Fie  first  American  interview  with  a 
~ap  diplomat  since  the  war's  start. 
£  e  talked  with  Japan's  ambassa- 
Jjpr  to  Sweden  on  Aug.  11  and  re- 
ported the  interview  on  NBC  at 
f  55  p.m. 

*  *  * 

JbHN  McTIGUE,  American  spe- 
j  al  events  director,  was  so  tired 
t'gjesday  afternoon  after  being  on 
e  job  since  the  previous  Friday, 
at  when  word  came  the  White 
ouse  would  have  an  important 
mouncement  at  what  John  under- 
;rood  to  be  11  o'clock,  he  went 
CJttne  for  a  few  hours'  sleep.  When 
|i  awakened  at  10  p.m.,  heard  the 
lebration   and    investigated,  he 
:;  .  arned  the  time  of  the  announce- 


VFDF  Flint  says  many  of  the 
>ys  haven't  seen  a  white  girl 
months." 


ment  was  7  o'clock.  He  had  slept 

through  it  all. 

*  *  * 

LOU  AIKEN,  newscaster  of  WINX 
Washington,  hung  a  record  of 
some  kind  via  a  pay  telephone. 
For  one  nickel  he  talked  for  more 
than  an  hour  from  a  phone  in  the 
foyer  off  the  White  House  Oval 
Room.  News  Editor  Bill  Gold  spot- 
ted the  phone  booth,  about  30  feet 
nearer  the  Oval  Room  than  the 
White  House  newsroom.  Shortly 
before  6  p.m.  Tuesday,  Aiken  put 
in  his  nickel,  dialed  the  Washing- 
ton Post,  headquarters  of  the 
WINX  newsroom,  and  from  then 
until  President  Truman  released 
the  news,  he  recited  everything 
from  Shakespeare  to  limericks  to 
Denis  Sartain.  Gold  was  in  the  first 
contingent  to  leave  the  news  con- 
ference. He  flashed  WINX  studios 
while  Jack  Shoemaker  of  his  staff 
ran  to  the  sidewalk,  where  lines 
were  installed  at  the  West  Gate. 
When  Sartain  had  completed  the 
first  bulletin,  Shoemaker  gave  an 
eye-witness  description  of  the  con- 
ference and  Aiken  read  the  texts 
of  the  Allied  demand  and  Jap 
acceptance.  Jerry  Strong  and  Dick 
McNamara,  WINX  staffers,  were 
ready  to  take  over  with  outside 
color,  having  milled  with  the 
crowds.  WINX  has  no  network 
affiliation,  has  stressed  news  under 
guidance  of  Mr.  Gold,  former  news 
chief  of  WCPO  Cincinnnati. 

♦  #  # 

KLZ  Denver  did  a  reverse  on  the 
celebration,  took  a  group  of  en- 
tertainers to  Buckley  Field  and  put 
on  a  show  for  men  restricted  to 
field.  Also  interviewed  men  inducted 
on  surrender  day.  Statewide  or- 
ganization of  news  correspondents, 
set  up  months  ago  by  Manager 
Hugh  Terry,  kept  copy  pouring  into 
KLZ  studios. 

♦  ♦  ♦ 

WOWO  Fort  Wayne  not  only 
broadcast  news  of  surrender  but 
provided  printed  bulletins.  With  no 
newspaper  publishing,  station  is- 
sued special  bulletin  sheet,  includ- 
ing program  logs  and  publicity 
about  station  personalities,  a  vic- 
tory message  from  the  mayor  and 
President  Truman's  statement. 
NBC  asked  sponsors  to  revamp  pro- 
grams on  V-J  Day,  eliminating  all 
sales  talks  and  making  copy  con- 
form to  spirit  of  occasion.  Sponsors 
whose  copy  was  not  adaptable  to 
V-J  Day  mood  were  offered  substi- 
tute programs,  specially  created,  or 
they  could  cancel  entirely.  Network 
had  two  special  V-J  Day  hour-long 

programs  on  tap. 

*  *  # 

INGENUITY  of  Jack  R.  Reed, 
head  of  Yankee  News  Bureau, 
Washington,  serving  WWDC,  local 
outlet,  gave  that  capital  city  sta- 
tion tip  on  surrender.  Jack  at- 
tended President's  news  conference 
at  7,  dashed  from  room  shouting 
"One"!  Ela  Nawrocki  of  Yankee 
staff,  stationed  at  open  telephone 
in  newsroom  shouted  "One"  on 
phone  to  Doris  Zalki^At  other-end 
in  WWDC  studios. 
"One"  and  Norman  Eel 
told  listeners:  "Japan  has 
the  Potsdam  surrender  ter 


ETO 

(Continued  from  page  18) 
Manchester  Guardian,  was  host. 
Col.  Kirby  did  not  attend,  presum- 
ably because  BBC  preferred  it  that 
way.  Col.  Kirby,  while  on  previous 
ETO  duty  as  SHAEF  radio  officer 
on  Gen.  Eisenhower's  staff,  expe- 
rienced difficulties  in  coordinating 
army  radio  through  BBC.  Rela- 
tionship evidently  remained  suffi- 
ciently strained  to  cause  BBC  to 
eschew  invitation. 

Tuesday  mission  visited  Eighth 
Air  Force  and  RAF  at  High  Wy- 
combe, inspecting  aviation  groups 
which  ripped  Germany  apart. 
Wednesday  the  group  took  a  bomb 
damage  tour  of  London,  inter- 
viewed the  new  British  Minister  of 
Information  and  Tom  Blaisdell, 
economic  adviser,  American  Em- 
bassy. Day  concluded  with  cocktail 
party  by  London  bureaus  of  the 
four  American  networks,  also  at- 
tended by  British  press. 

Fly  to  Paris 

Thursday  morning  the  mission 
flew  to  Paris,  to  arrive  at  lunch- 
time  for  second  leg.  Billeted  in  the 
Hotel  Raphael. 

Tentative  schedule  of  balance  of  trip 
so  far  arranged:  Aug.  16,  appointment 
with  Gen.  John  M.  Soustelle,  French 
Minister  Information. 

Aug.  18.  visit  Radiodiffusion  Fran- 
caise.  Luncheon  guests  of  M.  Guingne- 
bert,  director.  Cocktail  party,  guests 
Ambassador  Caffery. 

Aug.  19,  rest  day  in  Paris. 

Aug.  20,  Paris  to  Rheims,  scene  of 
German  surrender.  Lunch,  Brig.  Gen. 
Royal  B.  Lord,  commanding,  theater 
service  forces,  briefing  on  redeployment. 

Aug.  17,  visit  American  forces  network 
studios  of  Lt.  Col.  John  S.  Hayes,  for- 
merly of  WOR,  giving  story  of  operation. 
Luncheon,  Brigadier  General  Thompson, 
Chief,  Information  and  Education,  brief- 
ing operations  Europe.  Dinner,  guests 
of  General  Lord,  commanding,  assem- 
bly area.  Visit  area  command  on  rede- 
ployment. USO  show  open  air  theater. 

Aug.  21,  Rheims  to  Le  Havre,  view 
staging  area  and  embarkation  opera- 
tions. Return  to  Paris. 

Aug.  22,  Paris  to  Luxembourg,  pre- 
sumably meet  Col.  William  S.  Paley, 
CBS  president,  assistant  chief  psycho- 
logical warfare,  Eisenhower's  staff.  Also 
Lt.  Col.  Samuel  R.  Rosenbaum,  direc- 
tor Radio  Luxembourg,  former  presi- 
dent WFIL. 

Aug.  23.  auto  tour  Ardennes  battle- 
fields. Return  to  Luxembourg. 

Aug.  24,  Luxembourg  to  Hamburg. 
En  route  bomb  damage  assessment  ar- 
ranged by  USTAF. 

Aug.  25,  Hamburg  to  Berlin.  Con- 
ference Gen.  Lucius  Clay  and  USGCC 
officials. 

Aug.  26,  interviews  with  commander, 
American  zone,  and  tour  of  Berlin. 

Aug.  27.  Berlin  to  Salzburg.  Journey 
Berchtesgaden,  visit  Eagles  Nest.  Boat 
trip  to  Konigsee.  Return  Salzburg. 

Aug.  28,  Salzburg  to  Frankfurt. 
Planned  interview  General  Eisenhower. 
Meeting  General  Adcock,  members  of 
G5,  examination  military  government. 

Aug.  29,  continuation  G5  inspection. 
Luncheon  General  McClure,  information 
control  division,  inspection  of  activi- 
ties. 

Aug.  30,  Frankfurt  to  Paris. 

Aug.  31,  Paris  to  Nice.  Tour  Riviera 
rest  area,  briefing  on  activities. 

Sept.  1,  visits  to  Edes  Roc,  Cannes, 
other  points. 

Sept.  2,  Nice  to  Biarritz,  inspect 
school  center. 

Sept.  3,  Biarritz,  to  Paris  and  thence 
to  America,  probably  via  southern  route 
to  Azores  and  Bermuda. 


Kelly  Woolpert 

Sl/c  KELLY  WOOLPERT,  USCG, 
former  night  news  editor  of  KHJ 
Hollywood,  was  drowned  while 
canoeing  in  Ward  Lake,  near 
Ketchikan,  Alaska,  according  to  in- 
formation received.  He  joined  the 
service  three  years  ago. 
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Help  Wanted 


Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661. 

BROADCASTING.  

Announcer  wanted  by  southern  50  kw 
station.  Salary  and  talent.  Excellent 
opportunity    for   good    man.    Box  925, 

BROADCASTING.  

Salesman — Basic  network  station  in 
midwest  major  market  has  opening  for 
experienced  salesman  (young  man  pre- 
ferred) who  wishes  to  establish  himself 
permanently  where  his  ability  will  mean 
worthwhile  Income,  pleasant  surround- 
ings and  one  of  the  finest  opportunities 
for  the  future  offered  anywhere.  Write 
fully  (in  confidence)  giving  age,  mari- 
tal and  draft  status,  experience  and 
salary  requirements  to  Box  966,  BROAD- 

CASTING.  

Station  manager  desired — To  direct 
operations,  including  sales,  of  250  watt 
network  station.  Unusual  opportunity 
for  alert,  aggressive,  experienced  radio 
man  to  become  permanently  connected 
with  an  organization  operating  a  group 
of  stations.  Please  outline  complete  de- 
tails in  first  letter.  Reply  to  Box  981, 

BROADCASTING.   

Unusual  opportunity — The  man  we  are 
looking  for  is  a  thoroughly  experienced 
radio  man  with  good  program  back- 
ground, able  to  train  and  direct  per- 
sonnel, to  take  over  virtual  manage- 
ment of  independent  network  affiliated 
station,  midwest  town  of  30,000  popu- 
lation. Good  proposition  for  right  man. 
Apply  care  of  Box  985,  BROADCAST- 
ING.  ' 

Wanted — Licensed  engineer  for  250  watt 
CBS  outlet  in  midwest.  Write  Box  986, 
BROADCASTING. 

Indiana  local  needs  experienced  an- 
nouncer-engineer. Send  qualifications 
airmail  to  Box  987,  BROADCASTING. 
Announcer — Capable  becoming  program 
director.  Sober,  capable,  cooperative. 
New  York  network  local.  Details  first 
letter.  Box  989,  BROADCASTING. 
Radio  program  salesman.  Travel  mid- 
dle west;  drawing  account  and  commis- 
siou.  Box  991,  BROADCASTING. 
New  England  announcer — Permanent 
position  doing  news,  record  and  variety 
shows  with  5  kw  CBS  affiliate.  Must  be 
experienced  and  stay  for  one  year.  Pref- 
erably a  veteran  and  a  man  interested 
in  becoming  a  part  of  the  staff  and 
community.  Also  must  be  successful  in 
present  work.  Write  Box  992,  BROAD- 
CASTING. 

Wanted — First  class  transmitter  opera- 
tor for  Wisconsin  Network  station.  No 
announcing.  This  is  not  a  duration  job. 
Experience  unnecessary.  Box  9,  BROAD- 
CASTING.  

Salesman:  Must  be  a  live-wire,  capable 
of  contacting  merchants,  writing  spots, 
developing  some  programs  .  .  .  must 
like  to  sell  .  .  .  local  station.  Blue  out- 
let, college  graduate  who  can  qualify 
quickly  for  advancement,  pays  $45  per 
week  at  start,  $5  car  allowance,  and  all 
gasoline  and  oil  expense.  Must  have 
car  .  .  .  write  full  details  .  .  .  East  coast 
station.  Box  10,  BROADCASTING. 

Newscaster  wanted — 50  kw  midwest  sta- 
tion. Prefer  man  who  has  good  knowl- 
edge of  preparation  of  news  as  well  as 
necessary  voice.  Attractive  proposition 
for  right  man.  Send  full  details  in  per- 
fect confidence.  Box  20,  BROADCAST- 
ING^  

Announcer — 250  watt  ABC  station  in 
neighborly  western  New  York,  city  of 
25,000  has  opening  for  competent  staff 
announcer.  Will  consider  inexperienced 
applicants  if  abilities  warrant.  Desirable 
living  accommodations  available.  Ideal 
community  for  children.  Send  details 
education,  experience  and  expected 
earnings  to  Box  24,  BROADCASTING. 

Announcer — We  want  an  announcer, 
who  has  the  capacity  for  advancement. 
We'll  pay  him  a  beginning  salary  of 
$50.00  weekly,  with  opportunity  for  tal- 
ent extra.  He's  the  kind  of  man  who  is 
ready  to  settle  down  and  make  himself 
increasingly  valuable  to  his  station  and 
to  the  life  of  a  region.  We're  an  NBC  5 
kw  regional  in  the  southeast.  Write  us 
about  yourself.  Box  25,  BROADCAST- 
ING. 
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Help  Wanted  (Cont'd) 

Production  manager  for  independent 
New  York  station.  Opportunity  for  man 
with  sound  ideas  and  previous  experi- 
ence. Give  full  details  past  experience 
and  salary  rquirements.  Your  applica- 
tion confidential.  Box  35,  BROADCAST- 
ING^  

Wanted — Experienced  radio  salesman 
for  NBC  affiliate  station  in  western 
state.  Opportunity  to  make  $5,000.00  per 
year  and  up.  Send  photo  and  references 
with  first  letter.  Box  36,  BROADCAST- 
ING^  

Wanted — Southern  5  kw  regional  wants 
one  good  reliable  first  phone  man.  Not 
exactly  a  gold  mine  but  a  secure  future. 
No  floaters  please.  Box  37,  BROADCAST- 

ING.  

Salesman — Not  to  just  sell  time  but  to 
sell  radio  advertising  at  network  sta- 
tion, Rocky  Mountain  area,  not  a  de- 
fense  center.  Box  42,  BROADCASTING. 
Chief  engineer — 250  watt  WE  equip. 
Start  $55.00  weekly.  Meat  aplenty;  no 
war  crowds.  C.  H.  Frey,  WLOG,  Logan, 

W.  Va.  

First  class  engineer  or  second  class.  1000 
watt  progressive  station  with  definite 
postwar  plans.  Low  cost  community. 
Attractive  hours  and   wages.  Wire  or 

call  KFNF,  Shenandoah,  Iowa.  

Announcer  with  news  writing  back- 
ground.   Write    C.    L.    Eanes,  Chester 

Times,  Chester,  Penna.  

Veterans:  Experienced  in  news?  Special 
events?  MC?  Maybe  we  can  use  you. 
Send  ET  and  details.  WDRC— WDRC- 

FM,  Hartford  4,  Connecticut.  

Wanted:  A  top-notch  local  salesman  for 
WRAL.  Wire  or  call  Fred  Fletcher,  6411, 

Raleigh,  N.  C.  

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 
Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men-  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 

N.  Michigan  Ave.,  Chicago  1,  111.  

Experienced  announcers,  copy  writers, 
salesmen,  wanted  for  new  Mutual  Sta- 
tion KALL,  248  South  Main  Street,  Salt 
Lake  City.  Must  have  certificate  of 
availability.  Send  all  details  with  appli- 
cation^  

Need  news  man  for  rewrite  and  mike 
work  immediately.  Send  transcription 
to  Dow  Mooney,  WKY  Radiophone 
Company,  Oklahoma  City,  Okla. 

Situations  Wanted 

Radio  engineer — Twelve  years  experi- 
ence in  broadcasting.  Experience  in- 
cludes FM  and  directional  antennas. 
Desires  a  connection  with  a  broadcast 
station.  Box  996,  BROADCASTING. 
Chief  announcer-production  man — Vet- 
eran, WW2,  married,  six  years  experi- 
ence, wants  program  directorship  small 
station.  Will  go  anywhere.  Permanent 
position  only.  Box  2,  BROADCASTING. 

Producer-writer — 50  kilowatt  experience, 
wide  musical  and  dramatic  background, 
seeks  programming  or  production  posi- 
tion in  station  interested  in  quality 
local  commercial  and  public  service 
programs.  Box  11,  BROADCASTING. 
Engineer — Experience,  studios,  transmit- 
ters,  recording,   net  stations.  Box  14, 

BROADCASTING.  

Station  manager,  now  employed,  ten 
years  experience  in  all  phases  of  broad- 
casting, with  outstanding  record  of 
sales  and  management.  Family  man, 
college  graduate,  steady,  sober  and  ag- 
gressive. Best  of  references.  Desires 
change.  Box  16,  BROADCASTING. 
Writer — -Young  woman,  has  five  years 
business  and  promotional  background. 
Can  write  commercials  that  sell,  any 
type  musical  show.  Has  excellent  'mike' 
voice,  can  do  announcing.  Would  like 
connection  with  small  progressive  sta- 

tion.  Box  22,  BROADCASTING.  

Staff  announcer — Available  immediately 
for  some  suitable  southern  station.  Box 

23.  BROADCASTING.  

Announcer-assistant  director  4  years. 
Network  research  1  year.  Box  26, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Engineer  with  sixteen  years  experience 
as  operator  and  chief  engineer,  four 
years  Army  service  desires  permanent 
position  with  good  progressive  station. 

Box  30,  BROADCASTING.   

Announcer,  college  educated,  network 
trained,  experienced.  Honorable  dis- 
charge. No  wartime  position.  Experi- 
enced program  director.  Young,  single. 
Network   references.    Box   33,  BROAD- 

CASTING.  

Engineer — First  class  phone,  3  years 
broadcast,  4F.  Desire  permanent  posi- 
tion as  chief  engineer  250  watt  station. 

Box  34,  BROADCASTING.  

Man  age  42,  wants  position  in  radio. 
Good  voice,  fair  education.  Recognized 
leader  of  men.  Studying  with  experi- 
enced announcer.  Go  anywhere  in  U.  S. 
No  floater.  References.  Box  38,  BROAD- 

CASTING.  

Two  engineers  holding  first  and  third 
tickets  experienced  in  announcing  copy 
writing  transmitter,  studio,  remote  re- 
cording, etc.,  desire  permanent  positions 
with  midwest  or  western  outfit.  Please 
state  salary  and  particulars  in  first  let- 

ter.  Box  40,  BROADCASTING.  

Copywriter  capable  of  producing,  sell- 
ing   spots    and    continuity.    Box  41. 

BROADCASTING.  

Operator,  12  years  experience  on  con- 
struction, maintenance  and  operation  of 
broadcast  stations.  Go  anywhere,  prefer 
transmitter.  Must  be  permanent  and 
good  salary.  P.  O.  Box  515,  Manchester. 

N.  H.  . 

D-J  Day  disc  jockey  Dillner  delivering. 
Announcer.  Newscaster,  emcee,  etc.  "BD 
to  MC.  any  spree"  3  years  experience. 
4Fer  yours,  Bill  Dillner,  3748  Sheffield 
Ave.,  Chicago  13. 

Wanted  to  Buj 

Wanted  to  buy — Radio  station  up  to 
1000  watts.  Write  giving  complete  de- 
tails all  answers  will  be  treated  with 
confidence.  Box  31,  BROADCASTING. 
Wanted — One  RCA  33-A  Jack  strip. 
WSPA,  Spartanburg,  S.  C.   

For  Sale 

For  sale — Western  Electric  353  E-l  1  kw 
broadcast  transmitter  with  two  sets  of 
new  tubes,  spare  oscillator,  miscellane- 
ous spare  transformers,  retards  and  con- 
densers. Also,  Western  Electric  110A 
volume  limiting  amplifier,  Washington 
Institute  of  Technology  Phasemeter. 
various  parts  for  phasing  equipment  in- 
cluding   9    RF    ammeters.    Box  907, 

BROADCASTING.  

One,  Transciever  Laboratories  Inc.  Type 
Pt-19M  Pack  Transmitter.  One  Model 
32G.  Collins  Transmitter,  One  Onan 
Type  10L,  1000  Watt  Power  Plant.  Box 

27.  BROADCASTING.  

Broadcast  transmitters  available — (2) 
New  250  watt  Model  K-250  at  $3,000 
each;  (1)  New  250  watt  Composite  at 
$3,000;  (2)  New  100  watt  Model  K-1000 
at  $6425  each;  (1)  Reconditioned  500 
watt  Western  Electric  $5000;  (1)  Recon- 
ditioned 1000  watt  De  Forest-Sylvania 
at  $5,500  each.  Filing  data  available. 
Terms  50%  with  order,  balance  at  time 
of  shipment.  Transference  subject  to 
any  Government  regulations.  Kluge 
Electronics  Company,  1031  North  Al- 
varado  Street,  Los  Angeles  26,  Califor- 
nia. Telephone  Exposition  1742. 

Miscellaneous  Wanted 

Managing  executive  with  thorough  ra- 
dio experience  will  invest  capital  and 
capable  services  in  local  station  or  will 
buy  outright.  Box  28,  BROADCASTING. 
Announcer's,  writer's  emcee's  Comedy 
Material.  Catalog  free.  Box  29,  BROAD- 
CASTING. 
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SUCCESSFUL 
STATION 
MANAGER 
AVAILABLE 

Former  station  owner  and  oper- 
ator in  metropolitan  market, 
with  a  most  successful  back- 
ground, is  available  imme- 
diately for  a  going  station  or 
one  that  is  being  built. 
He  has  an  excellent  record  of 
sound,  constructive  and  profit- 
making  management.  In  addi- 
tion to  radio  he  has  15  years 
of  executive  experience  in 
advertising  with  major  news- 
papers. 

He  can  furnish  the  finest  ref- 
erences as  to  ability  and 
character.  All  correspondence 
held  in  strict  confidence. 

Box  990,  BROADCASTING 


Good  Opportunity  For 

Commercial  Announcei 

IN  PACIFIC  NORTHWEST 

KIRO,  50Kw.  CBS  outlet  in  Seattle, 
is  planning  to  add  to  its  staff  of 
announcers.  Good  opportunity  for 
advancement.  One  year's  experi- 
ence in  commercial  radio  broad- 
casting necessary.  Send  complete 
details  in  first  letter  for  confiden- 
tial  consideration.   Address  Bruce 


Calhoun. 


KIRO 

Seattle  1,  Wash. 


WANTED 

Broadcast 
Engineers 

%  Here  is  a  chance  to  get  in  on  th« 
ground  floor  of  a  postwar  expansion 
program  in  a  field  where  your  pas 
experience  will  count  most.  Openings  foil 
engineers  having  experience  with  broad I 
cast  equipment  in  design,  development 
or  construction  of  audio,  FM  and  AM 
transmitters  and  all  associated  equip! 
ment.  Write  to   Personnel  Manager 

FEDERAL  TELEPHONE 
&  RADIO  CORPORATION 

39  Central  Avenue 
E.  Newark,  N.  J. 


16c  SCHOOL  H 
RADIO  TECHNIQU 


NEW  YORK  •  CHICAGO  I 

America's  Oldest  School  Devote ■ 
Exclusively  to  Radio  BroadcsstmU 

Comprehensive  Day  and  Evening  i' 

Courses  in  all  phases  of  RadioV 

Broadcasting  taught  by  Network  I 

Professionals.  Moderate  r  a  t  e  s  ■ 

■ 

For  Full  Details,  Request  Bee  kief  IW 


NEW  YORK  20,  N.Y.:  RADIO  CITY,  R.K.0.  B 
CHICAGO  1,  III.:  228  S.  Wabaih  Ave 
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Lnowlson  Heads  Surplus 

LMES  S.  KNOWLSOX,  president 
Stewart  Warner  Corp.,  Chicago, 
d  central  field  commissioner  at 
jris  of  the  Army-Navy  Liquida- 
ib  Commission,  will  direct  sur- 
pB  war  property  disposal  in 
jrope.  The  Commission  announced 
at  supervision  of  disposal  will  be 
cm  the  French  capital. 


Peak  Sales  Predicted 

NATIONAL  retail  radio  sales  in 
the  first  full  year  of  unlimited 
manufacture  will  reach  an  all-time 
peak  of  approximately  15  million 
sets  representing  a  retail  value  of 
$600,000,000,  according  to  an  esti- 
mate by  Leonard  C.  Truesdell,  sales 
manager  for  radio  and  television 
with  Bendix  Aviation  Corp. 


SERVICE  DIRECTORY 


"OEARED  TO  AM-M  EXPANSION* 
tadi*  tmgtnmmrtmt  Cwmltmttt 

Commercial  Radio  Equip.  Go. 

Kansas  City,  Me. 
tfathington,  D.  C.  Hollywood,  CaL 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

■  F&  O  TRANSMITTING  TUBES 

reeland  &  Oischner  Products,  Inc. 

11  Boronne  St.,  New  Orleans  13,  La. 

Raymond  4756 
igh   Power  Tube  Specialists  Exclusively 


SOUND  EFFECT  RECORDS 

GENNETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Wrile  For  Details 

CHARLES  MICHELSOtt 

67  W.  44tb  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
eehnieai  Maintenance,  Coastnutien 
Saperrision   and  Business  Services 
for  Broadcast  Stations 
BUg.        Woakiagtsa  4,  0.  C 
District  2292 


T 


FREQUENCY  MEASUREMENTS 

One  of  the   best   equipped  monitoring 
stations  in  the  nation 

STANDARD 

Measuring  &  Equipment  Co. 

Phones  877-2652  Enid,  Okla. 

Since  1939 


- 


KLUGE  ELECTRONICS  CO. 

Commercial  &  Industrial 
Equipment 

1031  No.  Alvarado 
Los  Angeles  26,  Calif. 


Myron    E.  Kluge 


Exposition  1742 


BUY 
WAR  BONDS 


MUSTER  ^ 


CRYSTAL  CO. 


QUARTZ  OSCILLATORS  SINCE  1927 


AVE  A  J)l 


YOU  HAVE  /I  if  It  M  JU    It M I  it  II 

the  sparkling  new  'ran-tcrttwcl  'j4  hour  mu  skat  series  starring 

PHIL  BRITO 

the  golden  voiced  sorig-sofion  of  rodio 
For  costs  and  audition  records  write  or  tcire 
CHARLES  MICHELSON 

#67:. West  44th  Street, New  York  18    '    MUrroy  Hill  2-3376  —  5168 


PROFESSIONAL  DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

Netiesal  Press  Bid*,  Wash-,  D.  C 


PAUL  GOOLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  EagJaoaf 

Munsey  Bldg.  District  1456 

Washington,  D.  C. 


SERVICE 


Exact  Miosurementt  »  at  any  time 


RCA  COMMUNICATIONS,  INC. 
64  Stud  Strut      Htw  York  4,  N.  V. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtlonal  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.     •     NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  14th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tot.  Bridgeport  7-24*5 

g*to  IV.  Kay 

C  smutting  Radio  Engioeer 
Hilltop  Drive  Stratford,  Ceaa. 


HERBERT  L.  WILSON 

and  associates 
Consulting  radio  Engineers 
AM   FM   Television  Facsimile 
I0r8  vsbmont  Ave.,  n.w,  Wtsmn«Tes  5,0.0. 

NATIONAL  7I6J 


ANDREW  CO. 

Qmtultws  Radi*  Engineers 
363  EL  75th  St.  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
Notional  Press  Bldg.        Dt.  ISM 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Rsdio  Engineering  Const-Hint. 
Frequency  Mgriitofing 


Comraerciol  Radio  Equip.  Co. 


•  International  Building,  Washington,  D.  O. 
e  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World,  Hollywood,  Call* 

I 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER. 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W..  Washington  J,  D.  C 
Decatur  1234 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  MIS 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  58B» 


WORTH  1NGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH..  D.  C 
1319  F  STREET  N.  W.        DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  N.E. 
Atlanta,  Ga.       ATwooc*  3328 


GOMER   L.  DAVIES 

Consulting  Radio  Engineer 
P.O.  Box  71  Warfield  9089 

College  Park,  Md. 


At  Deadline ... 


People 


BUY  COMBINATION  AM-FM 
SETS,  JETT  URGES 

COMMISSIONER  E.  K.  Jett  of  FCC  started 
FM  on  its  peacetime  way  on  CBS  Sunday  by- 
urging  listeners  to  buy  combination  sets  tuning 
both  AM  and  FM.  If  present  AM  receivers  are 
in  good  condition,  owners  should  buy  FM 
adapters,  he  said.  (See  story  page  86.) 

FM  growth  depends  on  how  rapidly  listeners 
accept  "new  method  of  program  transmission," 
he  said.  For  FM  he  predicted:  it  will  replace 
local  and  regional  AM  stations,  with  high- 
power  clear-channel  AM  outlets  "retained 
through  the  years"  for  rural  coverage;  500  sta- 
tions within  two  or  three  years;  wider  service 
areas  than  AM;  freedom  of  interference  from 
other  stations  on  same  or  adjacent  channels. 

"The  vast  possibilities  of  FM  broadcasting 
offer  a  clear  challenge  to  American  broadcast- 
ers and  American  listeners,"  said  Mr.  Jett.  He 
lauded  Maj.  E.  H.  Armstrong,  FM  inventor,  and 
engineers  who  have  developed  the  art  during 
the  war.  Mr.  Jett  spoke  during  CBS  symphony 
program,  3-4:30  p.m.,  in  first  of  series  of  inter- 
mission talks  on  "Radio  of  the  Future". 

CLINE,  COX  AT  WFD 

TWO  broadcasters  last  week  took  jobs  at 
Treasury's  War  Finance  Division.  They  are 
William  R.  Cline,  of  WLS  Chicago,  who  re- 
turns to  Treasury  as  WFD  agriculture  con- 
sultant, and  H.  Quenton  Cox,  of  KGW  Port- 
land, Ore.,  who  becomes  $l-a-year  specialist 
in  WFD  Radio  Section.  Both  will  remain 
through  Victory  Loan  drive,  and  until  end  of 
year. 

NBC  EXTENDS  NIELSEN 

A.  C.  NIELSEN  Co.  contract  for  delivery  of 
Nielsen  Radio  Index  service  to  NBC  has  been 
extended  two  years,  following  similar  exten- 
sion of  CBS  contract.  Increase  in  type  and  scope 
of  data  will  be  available  to  both  clients,  made 
possible  in  part  by  current  Coast-to-Coast  ex- 
pansion of  coverage. 

Closed  Circuit 

(Continued  from  page  A) 

managed  to  get  MBS  on  the  air  first  (at  7:03) 
with  President  Truman's  announcement  of  the 
Japanese  surrender.  How  it  was  done,  he  isn't 
saying.  But  about  doing  it,  his  comment  is: 
"So  what?  How  many  networks  can  you  listen 
to  at  the  same  time?"  (See  Editorial,  page  48). 

CLOSED  CIRCUIT  last  week  reported  that 
William  Hillman  of  Mutual  represented  the 
four  networks  at  the  Potsdam  conference.  It 
was  Morgan  Beatty  of  NBC.  Sorry. 

WESTINGHOUSE  Mfg.  Corp.  must  file  an 
amended  application  for  its  Stratovision  ex- 
periment [Broadcasting,  Aug.  6,  13].  When 
original  application  reached  FCC  Aug.  9,  day 
of  public  announcement  of  new  airplane  trans- 
mitter proposal,  it  was  so  skeletonized  nobody 
at  Commission  could  dope  it  out.  New  appli- 
cation, to  be  filed  shortly,  will  ask  for  48.7  and 
104.1  mc  channels  for  developmental  portable 
mobile  station,  using  1  kw  maximum  power 
and  AO,  A3,  A4  and  A5  emission  to  carry 
out  research  program  and  new  methods  of 
broadcasting  covering  all  phases. 

Page  90    •    August  20,  1945 


CBS  TO  INSTALL  COLOR 
TELEVISION  TRANSMITTER 

ULTRA-HIGH  frequency  television  transmit- 
ter which  Federal  Telephone  &  Radio  Corp.  is 
constructing  for  CBS  will  be  installed  in  De- 
cember in  observation  area  of  71st  floor  of 
Chrsyler  Tower,  New  York. 

Peter  C.  Goldmark,  CBS  director  of  engi- 
neering research  and  development,  said  Fri- 
day new  transmitter  will  broadcast  high-defini- 
tion color  pictures  on  485  mc.  Coaxial  cable 
carrying  signal  will  connect  transmitter  to  CBS 
video  labs  at  485  Madison  Ave.,  a  dozen  blocks 
away,  via  CBS  television  studios  in  Grand  Cen- 
tral Terminal  across  the  street  from  the  trans- 
mitter. Special  antenna  developed  by  CBS  will 
be  installed. 

SEVERAL  WARTIME  ORDERS 
ARE  REVOKED  BY  FCC 

FIRST  STEP  towards  peacetime  reconversion 
in  the  communications  field  was  taken  Friday 
when  the  Board  of  War  Communications  re- 
voked 21  of  30  regulatory  orders,  in  effect 
during  the  war  (see  editorial,  page  48).  Two 
revocations  affect  broadcasting;  one  action 
affects  amateurs  and  the  others  common 
carriers. 

Order  13,  adopted  July  10,  1942,  authorizing 
a  survey  by  questionnaire  with  respect  to  trans- 
mitting tubes  of  broadcast  stations,  was  re- 
voked. So  was  a  BWC  order  forbidding  other 
than  authorized  persons  to  visit  transmitting 
plants  and  stations.  Such  visits  now  are  left 
to  discretion  of  owners. 

BWC  advised  FCC  it  had  no  objections  to 
revival  of  amateur  operation  in  112-115.5  mc 
band  for  90  days.  FCC  action  will  be  necessary, 
however,  before  amateurs  can  resume.  After 
90  days  Commission  will  consider  amateur 
use  of  144-148  mc  band  in  lieu  of  112-115  mc. 

Telegraph  companies  may  restore  messenger 
errand  service,  sell  travelers  checks,  handle  ex- 
press packages  and  accept  greeting  messages, 
all  barred  under  Order  25,  which  was  revoked. 

BWC  members:  FCC  Chairman  Paul  A. 
Porter,  chairman;  Maj.  Gen.  Harry  C.  Ingles, 
Chief  Signal  Officer,  USA ;  Rear  Adm.  Joseph 
R.  Redman,  director,  Naval  Communications; 
William  L.  Clayton,  Assistant  Secretary  of 
State  in  charge  of  Transportation  and  Com- 
munications; Herbert  E.  Gaston,  Assistant 
Secretary  of  Treasury  in  charge  of  Treasury 
Enforcement  Activities. 


SCOOPED  HIMSELF 

INTERVIEW  on  radar  with  Lt.  James 
Peck  of  Merchant  Marine,  scooping  his 
own  article  to  appear  in  Popular  Science 
magazine  was  a  highlight  of  the  special 
program  telecast  Tuesday  night  by 
WCBW,  CBS  video  station.  Program,  in- 
cluding man-on-street  interviews,  talks 
by  civic,  political  and  religious  notables, 
special  commentaries,  news  and  docu- 
mentary films,  culminated  a  week  of  un- 
usual activity  for  WCBW.  Station,  which 
normally  operates  four  hours  a  week, 
was  on  air  Monday  through  Friday,  Aug. 
6-10,  and  stood  by  over  the  weekend,  re- 
turning Monday  and  Tuesday. 


GUY  E.  YELDELL  appointed  national  sale 
manager  of  KSD  St.  Louis.  He  had  manage 
automotive  department  of  Post-Dispatch,  sts 
tion  owner,  for  18  years. 

ROBERT  J.  LANDRY,  CBS  director  of  pre 
gram  writing,  left  Aug.  17  for  London  t 
study  radio  conditions.  He  will  be  gone  aboi 
a  month. 

ROBERT  B.  HUTSON,  director  of  RocV: 
Mountain  Radio  Council,  joins  CBS  in  fall  i 
assistant  to  Dr.  Lyman  Bryson,  director  c 
education.  He  will  supervise  certain  CBS  edi 
cational  programs. 

JOSEPH  HEVESI,  of  CBS  television  publicii 
staff,  is  leaving  to  join  U.  S.  Steel  Corp 
write  commercials  for  the  company's  ne 
Theater  Guild  program  starting  this  fall  c 
American. 

STANLEY  FLORSHEIM,  director,  America 
cooperative  program  department,  is  in  Chica 
on  two-week  business  trip. 

BARNEY    CRAGSTON,    sales  manager 
American  cooperative  programs,  and  Geor 
Schrier,  publicity  director  of  department,  a 
vacationing. 

CANADIAN  CENSORSHIP  ENDS 

CENSORSHIP  ended  Thursday  night 
Canada.  Last  directive  covered  armed  servic 
request  to  retain  certain  equipment  on  seci 
list.  Charles  Shearer,  chief  radio  censor, 
turns  to  Ottawa  head  office  of  Canadian  Bro^ 
casting  Corp. 

RETURN  DELAYED 

ILLNESS  of  Fannie  Brice  caused  three-wei 
postponement  of  her  return  to  CBS  Sundl 
evening  series,  slated  Sept.  16.  Young  &  Ruj 
cam  lining  up  fill-in  programs  for  Gene 
Foods,  series  sponsor. 

GRUBB  A  CASUALTY 

GAYLE  V.  GRUBB,  manager  of  WKY  Ok 
homa  City,  narrowly  escaped  severe  bu: 
Tuesday  night  and  the  WKY  mobile  unit  \ 
saved  from  being  wrecked  by  servicemen,  pol 
and  police  aides.  A  few  minutes  after  s 
render  news  was  broadcast,  Mr.  Grubb  t< 
the  station's  mobile  unit  on  the  streets  to 
his  first  broadcast  in  years.  The  crowd  sur; 
around.  An  antenna  rod  was  broken,  the  v. 
falling  on  Mr.  Grubb's  neck.  Engineers  quic 
grabbed  the  broken  rod  but  not  before 
station  manager  was  burned  by  the  hot  w 
WKY  was  off  the  air  only  about  10  seco 
while  the  crowd  was  pushed  back.  Mr.  Gn 
completed  his  broadcast. 


WILLARD  SERIES 

WILLARD  TABLET  Co.,  Chicago,  Sept. 
starts  5  and  15-minute  shows,  3  to  5  wet 
[Broadcasting,  July  30],  on  these  stations 
addition  to  WLW  and  five  Cal.  stations  i 
used):  WAPI  WSFA  KLCN  KTHS  K( 
KLX  KYA  KGHF  WDBO  WSUN  WG 
WDAK  WBML  WAIT  WJJD  WLS  W£ 
WTAX  WEBQ  WDZ  WGBF  WIBC  WI 
WBOW  KDTH  KMA  KGGF  KOAM  K 
WIBW  KALB  WJBO  WDSU  WJEF  W: 
WCAR  WFOR  WJDX  WAML  KHMO  KC 
KXOX  WHO  KORN  KMMJ  KGFW  W: 
WHKY  WRAL  WSJS  WHIO  KOMA  Kl 
WWSW  WPIC  WTMA  WKIX  WAPO  WIN 
KNOW  WRR  KFJZ  KSKY  KTHT  Kj 
KRRV  WACO  WSVA  WDBJ  KXRO  Ktt 
KELA  KAST  KGY  KMO  KTYW  W 
WWVA  WOC  WMBH  KWTO  WROL  KW 
KFEL.  Several  more  will  be  added.  Six-mc 
contract  placed  by  First  United  Broadcasl 
Chicago. 

BROADCASTING    •    Broadcast  Advert 


WG  A  R,  CLEVELAND 

for  best  personifying  its  symbol  and 

slogan  contributed  to  broadcasting  in  wartime 

WGAR  first  set  to  words  broadcasting's  double-edged  purpose  to 
serve  this  country's  needs  in  war— and  forthwith  translated  these 
words  into  action.  Through  these  many  months,  the  WGAR  slogan, 
"In  Service  of  Home  and  Nation",  has  permeated  an  industry. 
Thousands  of  radio  employees  wear  the  WGAR  created  radio  button. 
Stations  large  and  small  proudly  display  its  plaque. 


IN  SERVICE  OF  NATION  .  .  . 

WGAR  stepped  forward  with  the  personnel  and 
facilities  to  take  leadership  in  Cleveland  war  cam- 
paigns (as  illustrated  by  vice-president  John  F.  Patt, 
presiding  as  general  chairman  of  a  War  Chest  cam- 
paign). It  has  provided  a  medium  through  which  a 
war  government  could  inform  a  democratic  people 
about  the  problems  involved  in  such  things  as  War 
Bonds,  scrap  salvage,  etc. 


SERVICE  OF  HOME 


WGAR  was  the  first  single,  independent  station  to  link  the 
fighting  front  by  direct  broadcasts  from  over  there  to  the  families 
back  home  (as  illustrated  by  program  director  Dave  Baylor  in 
the  field  with  the  American  Army  approaching  the  Siegfried 
line).  It  has  brought  needed  entertainment  and  relaxation  to  war 
workers  and  others  who  have  been  asked  to  work  longer  hours. 


Again— the  proudest  thing  from  an  industry  standpoint  that  can  be 
said  of  WGAR  accomplishments  is  that  these  things  can  be  said  of 
other  radio  stations— yes,  in  Cleveland  (WHK,  WJW  and  WTAM), 
and  in  other  cities  across  this  broad  land.  KMBC  of  Kansas  City 
wasted  no  time  in  the  early  days  of  the  war  to  recognize  its  responsi- 
bility to  home  and  nation.  Such  efforts  were  good  enough  to  win 
the  Variety  award  for  outstanding  wartime  service. 

Of  Course— KMBC-FM— an  extra  service  at  no  extra  cost 


KMBC 

OF  KANSAS  CITY 
Free  &  Peters,  Inc. 


SINCE  1928  ★  BASIC  CBS  STATION  FOR  MISSOURI  AND  KANSAS 


N  THE  ROCKY  MOUNTAIN  WEST  WITH 


KLZf  Pioneer  Station  of  the  West, 
is  pioneering  again;  this  time  in  the 
field  of  Frequency  Modulation. 

KLZ's  1000- watt  FM  transmitter. 
W9XLA,  is  now  transmitting  on  43.5 
megacycles  under  a  developmental 
license  granted  by  the  FCC. 

KLZ,  first  AM  station  in  the  Rocky 
Mountain  region  and  first,  again  and 
again,  through  the  years  with  inno- 
vations and  improvements  in  facili- 
ties, programming  and  public  serv- 
ice, is  now  first  with  FM  in  the  Rocky 
Mountain  West 


PRICE  IS  CENTS 


Wee 


ANOTHER  ftc 


MP  is 


^rr  «  professional  news  staff! 


Every  time  a  WHO  newscaster  goes  on  the  air,  he 
is  fore-armed  and  prepared  in  a  way  that  few  other 
independent-station  newscasters  can  boast. 

( 1 )  He  has  received  his  basic  material  from  eight 
news  wires,  of  three  big  news  services  (UP, 
INS,  AP) — the  largest  news  facility,  either 
newspaper  or  radio,  in  Iowa. 

(2)  His  material  has  been  completely  rewritten 
(for  style  and  brevity)  by  a  staff  of  ten  pro- 
fessional news  men  and  women  under  his 
direction. 

(3)  He  has  spent  his  entire  working  day  in  prep- 
aration for  news  only.  And  his  voice  means 
news  only  to  his  listening  audience — he  is 
NOT  an  "announcer". 

To  elaborate  on  No.  2,  above— our  news  staff  has 
82  cumulative  years  in  journalistic  work — 29  in 


newspaper,  35  in  radio  news,  18  in  teaching.  Their 
educational  background  includes  eleven  degrees — 
seven  Bachelor  of  Arts,  three  Masters,  and  one 
B.S.E. 

So  what?  So  more  Iowa  people  like  WHO  news- 
casts better  than  all  other  newscasts  heard  in  the 
state,  combined.  That  was  proved  in  the  1944 
Iowa  Radio  Audience  Survey. 

Want  complete  details  about  this  reason  why  Iowa 
prefers  WHO? 


4»  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 


Portrait  of  a  Typical  Timebuyer. . 


This  composite  advertising  executive  does  his  fall  buying  with  a 
weather  eye  on  ratings.  In  Washington,  he  finds  that  WOL  shows 
substantial  share-of-audience  increases  during  all  three  segments  of  the 
broadcasting  day  (Monday  through  Friday),  ranging  up  to  60% 
increase  in  the  8:00  A.M. -12:00  noon  period.* 

He  spends  carefully,  wisely.  . .  and  is  pleased  to  discover  that  WOL 
is  Washington's  most  economical  network  station —  that,  in  spite  of 
higher  Hoopers  and  overall  improvements,  WOL  still  costs  20%  less 
than  any  other  network  station  in  Washington. 

He's  alert  for  news  programs... and  surmises  (correctly)  that  the 
reason  advertisers  prefer  WOL  news  is  the  comprehensive  [often  exclu- 
sive) coverage  afforded  by  our  Washington  Radio  News  Bureau,  com- 
plete with  three  overseas  correspondents.  Case -in -point:  General 


Electric's  sponsorship  of  two  quarter-hour  strips  a  day  of  WOL  news 
across  the  board. 

Past  performance  and  local  advertisers'  opinions  count  with 
him.  He  finds  that  61  local  advertisers  are  using  WOL  today,  78%  or 
a  renewal  basis. 

He  weighs  promotion  and  merchandising  heavily... and  has  dis- 
covered that  WOL,  like  all  Cowles  stations,  is  equipped  and  accustomed 
to  follow  through  all  the  way  on  large-scale  sales  service  — and  has  a 
file  full  of  letters  to  prove  it. 

He  has  notes  like  this  on  his  cuff:  couple  of  tested  shows  still 
available  on  WOL,  Washington's  fastest-growing  station.  Better  see 
Katz  today. 


*  According  to  latest  Hooper  Station  Listening  Index  available  at  deadline:  May 'June,  compared  with 
November-December  1944,  when  active  Cowles  management  of  WOL  was  just  beginning. 
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BASIC  MUTUAL 

Washington,  D.C. 


WOL 

"THE  VOICE  OF  WASHINGTON" 


Represented  nationally  by 
The  Katz  Agency,  Inc. 


NEWS     STATION     IN    THE     NEWS    CAPITAL    OF    THE  WORLD 


ANNOUNCEMENT 


Restrictions  on  the  use  of  paper  by  all  branches  of  the 
printing  and  publishing  industries,  except  newspapers, 
were   removed  August  24th,  according   to  the  WPB. 

BROADCASTING  MAGAZINE,  in  turn,  has  immediately 
removed    all    advertising    and    circulation  rationing. 


ublished  every  Monday, 


53rd  issue   (Year  Book  Number)    published  in  February  by   Broadcasting   Publications,  Inc.,  870   National   Press   Building-,  Washington   4.    D.  C. 
Entered  as  second   class  matter  March  14,   1933,   at  Post  Office  at  Washington,  D.  C.,  under  act  of  March  3,  1879. 


Closed  Circuit 


SCRIPPS-Howard's  writer,  Roger  Stuart, 
last  week  took  up  L'affaire  Charles  Arthur 
Siepmann — in  which  he  reported  [BROADCAST- 
ING July  30]  that  the  BBC  specialist  had 
heen  working  at  the  FCC  on  an  "internal  as- 
signment". Mr.  Stuart  had  no  more  luck  than 
Broadcasting  in  getting  news  about  Mr.  Siep- 
mann's  activities  out  of  the  Commission.  Ex- 
pect a  follow-up  by  S-H  newspapers. 

DON'T  expect  many  new  receiving  sets 
equipped  with  FM  tuning.  Set  makers  are 
realists.  Warned  by  FCC  not  to  put  42-50  mc 
FM  band  in  new  sets,  only  a  few  will  ignore 
Commission  threat  to  stop  all  transmission. 
When  88-108  mc  FM  is  in  operation,  set  mak- 
ers will  increase  percentage  of  receivers  with 
that  band.  Television  will  be  added  when  there 
is  enough  TV  service  to  justify  it.  Right  now 
most  plants  are  desperately  rushing  to  beat 
reconversion  problems  and  get  sets  to  dealers. 

MAN  WHO  really  sold  FMBI  on  a  watchful 
waiting  policy  regarding  NAB  is  Wayne  Coy, 
assistant  to  Eugene  Meyer,  owner  of  The 
Washington  Post  and  WINX.  Keep  an  eye  on 
Mr.  Coy.  He's  a  brain. 

THAT  BROADCASTERS'  mission  to  the  Pa- 
cific, which  was  scheduled  to  embark  about 
mid- September  after  return  of  the  European 
contingent,  will  be  delayed  indefinitely— and 
may  be  cancelled  altogether. 

THE  LETTER  President  Truman  wrote 
Broadcasting  (July  9)  expressing  his  faith 
in  American  broadcasters  has  won  plaudits 
from  many  citizens,  as  expressed  in  dozens  of 
letters  he  has  received.  One  of  latest,  from 
prominent  broadcaster,  warned  that  in  Con- 
gress and  even  on  FCC  are  some  who  would 
do  away  with  the  American  system  and  he 
named  names. 

EXPERIENCE  of  armed  services  with  wire 
recorder  may  be  reflected  in  improved  models. 
Though  the  military  demanded  emphasis  on 
voice  reproduction,  experimenters  are  said  to 
have  attained  high  fidelity  at  average  run- 
ning speeds — how  high  they  aren't  saying. 
Quantity  output  of  high-fidelity  wire  recorders 
involves  solving  of  many  problems  but  these 
are  yielding  to  laboratory  research. 

EDUCATORS  seeking  electronic  equipment 
from  war  surplus  stocks  for  proposed  FM 
stations  figure  end  of  war  and  slashing  of  red 
tape  at  Surplus  Property  Board  may  speed  up 
plans  to  equip  schools  and  colleges  with  trans- 
mitters and  perhaps  set  up  educational  net- 
work. Further  encouragement  came  last  week 
from  signing  of  Wisconsin  bill  setting  up 
State  radio  system.  Two  main  worries  remain 
— getting  appropriations  and  finding  suitable 
FM  transmitters  in  military  warehouses. 
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Sept.  3:  Inter-American  Radio  Conference, 
Rio  de  Janeiro. 

Sept.  11-12:  First  meeting,  new  NAB  Sales 
Managers  Executive  Committee,  Waldorf 
Astoria,  New  York. 

Sept.  19:  Hearing  before  FCC,  sale  of  WINS 
New  York  by  Hearst  Radio  to  Crosley  Corp. 

Oct.  1-2:  NAB  Board  meeting,  Washington, 
and  inauguration  of  new  President  Justin 
Miller. 

Oct.  23:  Clear  channel  hearings  before  FCC, 
Washington. 


Bulletins 

CBS,  while  not  a  manufacturer  of  commercial 
radio  equipment,  is  developing  two  types  of 
color  video  receivers  in  connection  with  its 
work  in  full-color  broadcasting.  Dr.  Peter  C. 
Goldmark,  director  of  engineering  research 
and  development,  revealed  Aug.  26  in  a  talk  on 
postwar  television  broadcast  in  the  intermis- 
sion of  the  CBS  Symphony  Concert.  One  set 
is  small  floor  model  with  picture  about  9  inches 
wide,  the  other  a  more  expensive  receiver  with 
picture  about  22  inches  wide.  Color  television 
receivers  will  be  only  slightly  more  expensive 
than  black-and-white,  he  predicted. 

H.  PRESTON  PETERS,  who  has  been  with 
the  Office  of  War  Information  as  Outpost  man- 
ager for  the  Far  East  for  the  last  year,  has 
resigned  to  resume  his  duties  as  president  of 
Free  &  Peters. 

BROADCAST  mission  traveling  in  Europe 
spent  two  days  this  week  in  Luxembourg,  de- 
parted Friday  morning  for  Hamburg  after 
an  inspection  of  Radio  Luxembourg. 

FENDRICH  ON  25  STATIONS 

H.  L.  FENDRICH,  Inc.  (LaFendrich,  Chas. 
Denby  cigars),  Sept.  2  begins  sponsorship  of 
Smoke  Dreams  half-hour  variety  show,  over 
25  midwestern  American  stations,  originating 
from  Chicago,  Sunday,  1  p.m.  (CWT).  Talent 
includes  Virginia  Speaker,  Wayne  VanDyne 
and  quartet,  with  orchestra  directed  by  Frank 
Worth.  Show,  which  was  sponsored  by  H.  L. 
Fendrich  on  WLW  Cincinnati  for  several 
years,  will  be  produced  by  Norman  Heyne, 
of  Ruthrauff  &  Ryan,  Chicago,  agency. 

U.  S.  STEEL  SERIES 

U.  S.  STEEL  Corp.,  Pittsburgh  (steel  prod- 
ucts), Sept.  9  begins  sponsorship  of  Theatre 
Guild  of  the  Air  on  WJZ  New  York  and  on 
180  American  stations,  10  p.m.  Premiere  pro- 
duction will  be  "Wings  Over  Europe",  revival 
drama  of  the  atomic  bomb,  written  in  1928 
by  two  English  playwrights.  Agency  is  BBDO, 
New  York. 


Business  Briefly 

VASELINE  SPOTS  •  Chesebrough  Mfg.  Co.! 
New  York  (Vaseline  hair  tonic),  begins  52 j 
week  spot  campaign  throughout  country  firs  ■ 
week  of  September.  Agency,  McCann-Erick ; 
son,  New  York. 


NAMES   AGENCY   •   Allied    Molasses  Co  j 
Perth  Amboy,  N.  J.  (Mother's  Pantry  Bran  j 
honey,  syrup,  and  molasses),  has  appointe  j 
Norman  A.  Mack  &  Co.,  New  York,  to  handl 
advertising.  Radio  to  be  used. 

'SHADOW  FOR  GROVE  •  Grove  Labs.,  Si  J 
Louis  (Grove  cold  tablets),  begins  sponsorshi  j 
of  The  Shadow  over  WGN-Mutual  Chicag  j 
Sunday  4-4:30  (CWT)  effective  Sept.  9.  Agerl 
cy,  Russel  M.  Seeds  Co.,  Chicago. 

BMB  RESEARCH  MEET 

JOHN    K.    CHURCHILL,    director    of  re 
search,    BMB,   has    called    a   joint  meetin 
of  the    BMB   technical    research    committe , 
and  the  BMB  board's  own  research  committe  j 
for  Wednesday  (Aug.  29)  at  BMB  headquai 
ters  in  New  York.  A  number  of  problems  rcj 
quiring   technical  consideration   have  arise 
which  should  be  cleared  up  before  the  B1\L 
board  meeting  Sept.  11,  Mr.  Churchill  sai 
when  asked  the  reason  for  a  second  researc 
meeting  in  August. 

AMERICAN  TO  FILM  GAME 

AMERICAN  network  will  take  motion  pi' 
tures  of  the  Esquire  All-American  Boys  basi 
ball  game  on  Aug.  30  and  will  present  thei 
that  evening  on  WABD  New  York,  the  follov 
ing  evening  on  WRGB  Schenectady,  and  sul 
sequently  on  WPTZ  Philadelphia.  Adria 
Samish,  network's  national  program  and  pi"' 
duction  manager,  will  supervise  TV  fllmin 

OFF  TO  JAPAN 

FREDERIC  K.  OPPER,  Lawrence  Tigh 
Norman  Paige  and  Jack  Hooley  are  on  the 
way  to  Japan  to  cover  the  surrender  for  Ame 
ican,  the  first  three  going  from  Guam,  Hooh 
from  Manila. 

BROOKS  TO  SOUTH  AMERICA 

WILLIAM  F.  BROOKS,  NBC  director  of  nev 
and  international  relations  dept.,  left  Satu 
day  for  an  extended  trip  through  South  Ame 
ica  to  appoint  correspondents  in  capitals.  I 
will  visit  Brazil,  Uruguay,  Argentina  ai 
Chile  and  arrange  series  of  broadcasts  by  I 
Tomlinson,  NBC's  South  American  expert  wl 
is  accompanying  him. 

TIME  TO  CHANGE 

PRESIDENT  TRUMAN  announced  Thursd; 
that  in  his  message  to  Congress  Sept.  5 
will  ask  for  repeal  of  war  time  [Closed  Ci 
cuit,  Aug.  20].  It  means  country  returns 
standard  time,  with  the  East  going  daylig 
savings  during  summer  months,  throwing  rac 
schedules  into  the  usual  semi-annual  confusk 
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•ast  water  .  .  .  dull  sky  .  .  .  tapered  line  .  .  .  sparse 
hackle  .  .  .  the  angler's  dream.  Then  the  rise  ...  set 
hook  .  .  .  steady  pressure  and  faultless  netting  of  the 
speckled  king.  Many  factors. 


*Vnd  so  in  radio 


; 


Local  programming  .  .  .  local  news  service  .  .  .  local 
public  service  ...  all  of  great  importance.  Yes,  it's  stations 
such  as  these  listed  here  that  know  their  markets  and 
their  people  .  .  .  know  their  likes  and  dislikes  .  .  .  these 
are  the  same  stations  that  do  a  sponsor  job. 
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NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 
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SPOT    RADIO  LIST 


WSB 

Atlanta 

NBC 

WBAL 

Baltimore 

NBC 

WNAC 

Boston 

MBS 

WICC 

Bridgeport 

MBS 

WBEN 

Buffalo 

NBC 

WGAR 

Cleveland 

CBS 

WFAA 

Dallas 

NBC 

WBAP 

Fort  Worth 

NBC 

KGKO 

Ft.  Worth,  Dallas 

BLU 

KARM 

Fresno 

CBS 

WJR 

Detroit 

CBS 

WHTD 

Hartford,  Conn. 

BLU 

KPRC 

Houston 

NBC 

WDAF 

Kansas  City 

NBC 

KFOR 

Lincoln 

BLU 

KARK 

Little  Rock 

NBC 

KFI 

Los  Angeles 

NBC 

WHAS 

Louisville 

CBS 

WLLH 

Lowell-Lawrence 

MBS 

WTMJ 

Milwaukee 

ki  d  r~ 
NdL 

KSTP 

Mpls.-St.  Paul 

NBC 

WSM 

Nashville 

NBC 

WSMB 

New  Orleans 

NBC 

WTAR 

Norfolk 

NBC 

KOIL 

Omaha 

CBS 

KGW 

Portland,  Ore. 

NBC 

WEAN 

Providence 

MBS 

WRNL 

Richmond 

BLU 

KSL 

Salt  Lake  City 

CBS 

WOAI 

San  Antonio 

NBC 

KQW 

San  Francisco 

CBS 

KOMO 

Seattle 

NBC 

KTBS 

Shreveport 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

BLU 

WMAS 

Springfield 

CBS 

WAGE 

Syracuse 

BLU 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

WAAB 

Worcester 

MBS 

THE  TEXAS  QUALITY  AND 
YANKEE  NETWORKS 
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SEATTLE  •  TACOMA 


No.  2,  TACOMA 
A  Top  Market  in  War  - . .  and  in  Peacetime 


Tacoma,  with  an  average  family  income  of  over  $5,000  per 
year  —  20%  above  the  national  average  —  is  among  the  dozen 
richest  markets  per  capita  in  America.  This  is  not  mere  "War 
Wealth"  for  its  products  are  as  acutely  needed  for  peace.  The 
lumber,  plywood,  door,  furniture,  flour,  chemical  and  electro- 
metallurgical  industries  need  no  reconversion  period,  and  have 
tremendous  backlogs  of  unfilled  orders,  plus  continuing  demand 
which  will  produce  high  worker  incomes  for  years  to  come. 

KIRO  is  the  only  50,000-watt  station  in  this  rich  market  ...  it  brings 
Columbia  Programs  to  Tacoma,  Seattle  and  a  wide  surrounding  area 
of  prosperous  communities  in  the  Pacific  Northwest. 


THE  PACIFIC  NORTHWEST'S 

MOST  POWERFUL  STATION 

50,000  Watts 

710  kc 

CBS 

l    7%z'?iie*uU<f  Station 

Represented  by 

J  SEATTLE,  WASH. 

FREE  and  PETERS,  Inc. 
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In  radio— as  in  archery — the  way  to  get  best  re- 
sults is  to  score  the  most  bullseyes.  And  WSIX, 
with  an  increase  of  81.5%  in  the  all-day  average 
Hooper  for  the  two  years  ending  in  January,  is 
ready  to  send  your  sales  message  straight  to  the 
target.  Here's  why  WSIX  can  do  the  job:  (1)  The 


best  daytime  Hooperating  of  any  Nashville  sta- 
tion. (2)  Top  shows  of  both  AMERICAN  and  MU- 
TUAL Networks.  (3)  A  very  low  unit  cost  for  ex- 
cellent coverage.  (4)  In  this  rich  Middle  Tennessee 
market  over  a  million  potential  buyers  await  your 
"arrow". 


REPRESENTED  NATIONALLY  BY   THE    KATZ   AGENCY,  INC. 


AMERICAN 


5000 

WATTS 
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"OOP-  SORRY!" 


Permission  The  New  Yorker — Copyright  The  F-R.  Publishing  Corporation 

We  missed  by  l/10th  of  one  per  cent 


6%  A  Incomes;  24%  B  Incomes;  40%  C  Incomes; 
30%  D  Incomes. 

The  Pulse  interviewers  asked,  "How  often  do  you 
listen  to  WQXR— frequently;  occasionally;  seldom; 
never." 

According  to  "The  Pulse"  14.6%  of  those  in- 
terviewed said  they  listened  "frequently"  to 
WQXR  .  .  .  almost  identical  with  the  result 
obtained  by  the  post  card  survey,  which  was 
14.7%. 

Well!  That's  not  so  bad  after  all. 


Our  recent  post  card  survey  on  "Regular  Listening 
to  New  York  Radio  Stations"  showed  14.7%  of  the 
radio  audience  in  our  primary  area  listened  regu- 
larly to  WQXR  after  6:00  PM  on  weekdays  or  a 
total  of  441,000  homes. 

For  a  double  check,  we  compared  our  findings 
with  a  person  to  person  survey  conducted  by  The 
Pulse  of  New  York  among  2,100  radio  homes. 
60%  non-telephone  homes  and  40%  telephone 
homes,  scientifically  weighted  by  county  popula- 
tion and  economic  distribution  as  follows: 


Incidentally,  if  you  don't  have  a  copy  of  our  original  post  card  survey,  we  will  be  glad  to  send  you  one. 


730  FIFTH  AVENUE,  NEW  YORK  19,  N.Y. 


The  Radio  Stations  of  The  New  York  Times, 
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BASIC 


COLUMBIA  BROADCASTING  SYSTEM 

5000  WATTS  1290  KILOCYCLES 


OMAHA  2 
NEBRASKA 


OFFICE   0<"  GENERAL  MANAGE" 


August  16,  1945 


Mr,  Seymour  Berk son 
General  Manager 
International  News  Service 
235  East  45th  Street 
New  York,  IT,  Y. 

Dear  Mr.  Berkson: 

I  -wish  to  express  my  appreciation  for  the  great  work  turned  v 
in  by  International  News  Service  during  the  closing  days  of  ! 
the  war. 

The  "beat"  scored  by  INS  in  fleshing  the  news  that  Japan  had 
surrendered,  followed  by  the  sensational  verification  of  William 
Hutchinson's  disclosure  earlier  that  General  Mac  Arthur  had  been 
chosen  as  Supreme  Commander  in  Japan,  made  it  possible  for  KOIL 
and  KFOR  to  be  well  out  in  front  of  other  stations  in  this  area. 

The  flash  the  following  day  that  gasoline  and  canned  goods  had 
been  removed  from  the  ration  lists  was  so  outstanding  that  we 
were  able  to  flash  it  to  our  listeners  well  in  advance  of  other 
stations  not  using  International  News  Service. 

Your  Nebraska-Iowa  Bureau  Chief  here,  Craig  Campbell,  was  on 
the  job  twenty-four  hours  a  day  during  the  height  of  the  news 
breaks  seeing  to  it  that  this  Bureau  continued  its  smooth  job. 

Your  repeated  accurate  exclusives  and  scoops  have  more  than 
justified  the  confidence  we  have  in  International  News  Service, 

Your  entire  organization  is  to  be  congratulated  on  the  alert 
manner  in  which  the  news  report  was  handled. 


Yours  very  truly, 


GG:hr  c 


Gordon  Gray 
General  Manager,  KOIL-KFOR 


her  see  a  station  whose 
daytime  Hooper  "share  of 
audience"  averages 

49.0%! 

Perhaps  ... 

.  but  how  about  a 
city  where  the  daytime 
"sets-in-use"  averages 

■  ■ 

21.8*1 


NO!  .  .  . 

.  .  then  look  at 
Lincoln  -  -  we  feel  it's  a 
rare  result  in  a  market  of 
over  100,000  population. 


In  Pad, 

K  F  0  R  has  80%  more 
daytime  audience  according 
to  Hooper  than  the  next 
highest  station. 


*  II  you're  interested  in 
ratings,  just  multiply  "seis- 
in -  use"  b  y  "share  o  f 
audience." 


Feature  of  the  Week 


EASTERN  IOWA  wholesale  fruit 
dealers  are  disposing  of  1945's  ex- 
cellent fruit  crop  in  spite  of  the 
canning  sugar  shortage  by  beam- 
ing an  educational  program  to 
housewives  through  half-minute 
announcements  and  chain  breaks 
over  WMT  Cedar  Rapids. 

Ten  leading  jobbers  and  whole- 
salers in  Cedar  Rapids,  Waterloo, 
Clinton,  and  Dubuque  organized  in 
June  to  broadcast  cannery  infor- 
mation supplied  by  recognized  home 
economists  and  the  extension  serv- 
ice at  Iowa  State  College.  Along 
with  the  opinion  of  these  authori- 
ties that  sugar  is  necessary  only 
for  sweetening  (not  for  preserva- 
tion), the  radio  spots  emphasized 
that  commercially  canned  fruit 
will  be  scarce  this  winter. 

Harvest  of  Sales 

The  wholesalers  supplied  grocers 
with  printed  home-canning  infor- 
mation and  advised  homemakers  to 
ask  their  grocers  for  tested  can- 
ning recipes,  calling  for  little  or 
no    sugar.    After    two    weeks  of 


Represented  by  Edward  Perry  Co.,  Inc. 


Kl  OR 


Nebraska's  fed  LINCOLN 
Capital  City    ||||  |  Nebraska 
Station"    J  111 


Gordon  Gray,  General  Mgr. 
Meivin  Drake,  Station  Mgr. 

Mue  and  Mutual  Networks 
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broadcasting  straight  educational 
information,  the  wholesalers  con- 
centrated on  unloading  specific 
fruits.  They  began  advertising 
bing  cherries  through  taste-appeal 
copy.  At  the  end  of  the  bing  cherry 
season,  wholesalers  discovered  that 
they  had  sold  at  least  40,000  lugs 
— three  times  as  many  as  in  any 
previous  year.  When  they  adver- 
tised apricots  on  WMT,  they  sold 
them  just  as  fast  as  they  could  get 
them.  In  fact,  the  demand  exceeded 
their  supply.  And  they  expect  simi- 
lar results  through  the  pear  and 
peach  seasons. 

The  25-a-week  spot  announce- 
ment schedule,  which  was  begun 
June  25,  will  continue  through 
September  23.  Sponsors  are  Lago- 
marcino-Grupe  Co.,  Nash  Finch 
Co.,  Witwer  Grocer  Co.,  Midwest 
Fruit  Co.,  Western  Grocer  Co.,  and 
John  Blaul's  Sons  Co.,  of  Cedar 
Rapids;  Hoxie  Fruit  Co.,  Water- 
loo; Guinta  Brothers,  Clinton  and 
Dubuque;  and  Everett  Chandler, 
Cedar  Rapids  fruit  broker. 


Sellers  of  Sales 


WAITING  for  the  Japanese 
surrender,    which    had  a 
world  on  edge,  didn't  faze 
Harry  Mason  Smith  as  it 
did  millions  of  others.  He  refuses  to 
become  perturbed  about  anything — 
that  is,  except  his  golf  score. 

As  sales  manager  of  WLW  Cin- 
cinnati, Harry  holds  down  one  of 
radio's  top  selling  jobs,  but  this 
red-headed,  freckle-faced  smiling 
chap  is  an  easy-going,  take-it-in- 
stride  fellow. 

Harry's  business  career  was 
fortified  with  six  years  of  study 
at  Northwestern 
U.,  Evanston,  111. 
He  set  out  in  an 
advertising  field  fol- 
lowing World  War 
I.  His  work  was  fas- 
cinating and  he  took 
to  it  like  the  proverb- 
ial duck  to  water. 
For  10  years  he  was 
with  the  Hilmer  V. 
Swenson  Adv.  Co., 
Chicago,  becoming 
vice-president  a  n  d 
director  of  sales. 

Meanwhile  radio 
began  to  spread  out. 
Harry  saw  in  this 
medium  a  great 
force  for  selling.  But 
he  stuck  to  the  agen- 
cy field,  leaving  Swensen  to  become 
vice-president  of  Henri,  Hurst  & 
McDonald,  Chicago,  in  charge  of 
sales.  He  played  golf  nearly  every 
day  and  among  his  partners  were 
some  radio  men.  Conversations 
drifted  to  listener  impressions. 

In  1936  Harry  was  appointed 
sales  manager  of  WBBM  Chicago. 
Four  years  later  when,  James  D. 
Shouse,  vice-president  of  the  Cros- 
ley  Corp.  in  charge  of  broadcast- 
ing, was  looking  for  a  sales  service 


HARRY 


to 


director,  he  chose  Harry  Mason 
Smith.  In  April  1940  Harry  went 
to  Cincinnati. 

After  two  months  at  WLW,  Har- 
ry was  sent  to  New  York  to  organ- 
ize the  WLW  New  York  sales  office, 
which  took  over  the  functions  for- 
merly performed  by  Transameri- 
can  Broadcasting  &  Television 
Corp.  The  following  March  when 
Robert  E.  Dunville  was  elected  vice- 
president  of  the  Crosley  Corp.  and 
general  sales  manager  of  the 
broadcast  division,  Harry  was 
made  WLW  sales  manager. 

When  World  War 
I  broke  out  Harry 
was  a  gunner's  mate 
in  the  National  Na- 
val Volunteers.  His 
unit  was  mustered 
into  service  and  he 
was  commissioned 
ensign.  During  the 
ivar  he  served  aboard 
a  tanker  which  car- 
ried oil  from  Mexi- 
can ports  to  destroy- 
ers in  the  North  Sea. 

Now  another  war 
is  behind  him  and 
Harry  Mason  Smith 
looks  to  the  brightest 
future  in  radio's  25 
years.  "In  the  distri- 
bution decade  ahead, 
develop  the  augmented  sales 
volume  that  must  materialize  in 
order  to  achieve  full  employment 
not  only  of  manpower  but  also  of 
production  and  capital,  advertising- 
must  again  pe.rform  this  function," 
he  said. 

"It  will  take  the  combined  plan- 
ning, ingenuity  and  genius  of  the 
best  minds  in  marketing,  merchan- 
dising and  advertising  to  do  the 
job.  Broadcasting  is  ready  to  per- 
form its  job  in  the  period  ahead." 


IN  PENNSYLVANIA  THE 


TRI-PENN 

MARKET 


LANCASTER 


YORK 


produces  sales 
for  you 

•  The  Tri-Penn  primary  area 
is  a  rich  region  in  the  heart  of 
Pennsylvania— which  is  not 
covered  by  any  other  station 

Write  main  office— 8  West 
King  St.,  Lancaster,  Penna.,  oi 
Safes  Representative 

It  AY  ME  f 
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ROYAL  CROWN  COLA 

PROVES  IT! 


Royal  Crown  Bottling  Company  of  New- 
ark, Inc.,  bottlers  of  Royal  Crown  Cola, — 

*?best  hy  taste  test?%   must  have 

complete  coverage  in  America's  fourth 
largest  market.  So,  in  July,  1941,  the 
Nehi  Corporation  bought  six,  1-minute 
"spots"  per  week  on  WAAT.  From  that 
modest  beginning,  Royal  Crown  ColaJ 
year  after  year,  has  been  renewing  and 
continuously  using  New  Jersey's  First  Sta- 
tion. Yes,  from  6  "spots"  to  168  "spots" 
per  week,  because  they  know: 


WAAT  delivers 

more  listeners  per  dollar 

in  America's  4—  Largest  Market 

than  any  other  station— 

including  all  50,000  watters! 


*  Do  you  realise  this  market 
contains  over  3Vz  million 
people  j  more  than  these  14 
cities  combined:  Kansas 
City,  Indianapolis,  Roches- 
ter, Denver,  Atlanta,  Toledo, 
Omaha,  Syracuse,  Rich- 
mond, Hartford,  Des  Moines, 
Spokane,  Fort  Wayne. 


(National  Representatives i  Radio  Advertising  Co.) 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY 
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ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  sixth  in  a  series  of  adver- 
tisements showing  that  RCA  engineers 
developed  the  basic  essentials  of  the 
electronic  television  system — including 
tubes  and  circuits. 

RCA  built  the  first  all-electronic 
television  transmitters  and  receivers — 
the  first  commercial  television  station 
— established  the  first  television  relay 
system — presented  the  first  electronic 
theatre  television — was  the  first  to  tele- 
vise a  baseball  game  and  a  Broadway 
play;  and  was  first  to  televise  from  an 
airplane. 

RCA  is,  and  will  continue  to  be,  the 
leader  in  practical,  successful,  commer- 
cial television.  You  may  expect  the  best 
of  all  kinds  of  television  transmitting 
and  receiving  equipment  from  RCA. 


BUY  MOK0  WAR  BONDS 


6. 


THE  FIELD  CAMERA 


TO  provide  the  public  with  the  great- 
est service  from  television,  it  was 
necessary  to  develop  cameras  that  would 
operate  satisfactorily  under  the  wide 
variety  of  conditions  encountered  in 
the  field.  Increased  sensitivity  was 
essential  because  of  the  low  light  con- 
ditions that  frequently  exist.  Portability 
and  ruggedness  were  prime  require- 
ments. The  RCA  Field  Camera,  devel- 
oped and  manufactured  before  the  war, 
was  the  first  step  in  this  direction.  It 
has  been  used  extensively  for  televising 
football  and  baseball  games,  boxing  and 


wrestling  matches,  and  many  other 
interesting  events.  The  heart  of  this 
camera  is,  of  course,  the  Orthicon,  a 
100%  RCA  creation.  RCA  was  the  first 
to  produce  a  camera  using  the  Orthicon 
—  conceded  to  be  the  most  satisfactory 
pick-up  tube  for  outside  work.  When 
manufacture  is  resumed,  a  new  and 
improved  field  camera  will  be  available. 
This  RCA  camera  will  bring  "on-the- 
spot"  telecasting  of  sports  and  news 
events  within  the  reach  of  every  tele- 
vision station. 


The  Fountainhead  of  Modem  Tube  Development  is  RCA 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  .   CAMDEN,  N.  J. 
in  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


Tom  Manning 


...HAS  THE 


KNOW  HOW  TO  KNOW  WHO 


TOM  (RED)  MANNING 
brings  to  WTAM  all  the 
"big  shots"  of  the  sports  and 
entertainment  world.  It  takes 
"know  how"  to  know  "who's 
who."  Cleveland's  first  an- 
nouncer ever  to  broadcast  the 
Yankee  and  Giants  baseball 
games  by  television;  Cleve- 
land's first  and  only  winner  of 
the  Sporting  News  Golden 
Trophy.  Tom  is  first  in  the 
"know  how"  of  serving  Cleve- 
land fans  . . .  just  as  WTAM  is 
Cleveland's first  station  in  listen- 
ing audience . . .  day  and  night. 


Represented  by  NBC  SPOT  SALES 


Two  City  Slickers  .  .  .  SPIKE  JONES 
on  TOM  MANNING'S  Program 


TOM  MANNING  and  Jewish  War  Veterans 
at  Lincoln  Memorial  Statue  Service 
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TOM  MANNING  and  JENNIE  ERLE  COX    BOB  HOPE,  BING  CROSBY  and  TOM 

1945  Maid  of  Cotton  MANNING  at  7th  War  Loan  Golf  Match 
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Oops!   Sorry .  Miss  Love  —  but  that 
might  have  been  a  call  from  F  &  P!*" 


We  hate  to  interrupt  anyone  when  he's  busy — and  we  cer- 
tainly try  to  avoid  it.  But  spot  broadcasting  is  a  fast  business, 
and  opportunities  that  are  here  today  are  almost  always 
gone  tomorrow!  So,  if  you're  not  already  especially  familiar 
with  radio,  please  remember  this: 

When  one  of  our  old  Colonels  calls  you  or  calls  on  you  prettv 
breathlessly,  don't  think  he's  trying  to  give  you  the  rush 
act.  That's  not  in  our  book.  What  we  do  try  is  to  give  you 
a  shot  at  good  things,  when  they  break.  In  almost  every 
case  of  that  sort,  these  days,  every  minute  counts.  So  thanks 
for  your  help  in  getting  the  word  to  you  as  fast  as  possible! 


FREE  &  PETERS.  i\< 


Pioneer  Radio  Station  Representatives 

Since  Mar,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGB-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  OULUTH 

WDAY  FABCO 

WISH  ......  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND    RAPID  8- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN   .    .   MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

BSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  .....  OKLAHOMA  CITY 
KTUL    TULSA 

PACIFIC  COAST 

KOTN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT- SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Frankiin  6373 


NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 


SAN  FRANCISCO:  1 11  Sutter 
Sutter  4353 


HOLLYWOOD:  6331  Hollywood 
Hollywood  2151 


ATLANTA:  322  Palmer  Bldg. 
Main  5667 
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FCC  Extends  FM  Band  for  New  England 

Holding  Channels, 
Nonduplieation 
Ruled  Out 


HEEDING  the  warnings  of  indus- 
try that  its  proposed  allocations  of 
FM  would  not  permit  good  service 
in  New  England,  the  FCC  proposes 
to  revamp  its  FM  Rules  &  Regula- 
tions, extend  the  FM  band  in  the 

i  northeastern  states  from  106  to 
108  mc  and  permit  more  stations  in 
that  thickly  populated  area. 

Rules  &  Regulations  will  not  be 
released  for  another  three  weeks 

lor  month,  but  the  FCC  issued  a  re- 
port late  Friday  covering  its  inten- 
tions. Instructions  on  procedure 
will  be  issued  shortly  to  all  appli- 
cants. Developments  are  these: 

(1)  The  northeastern  section,  to 
be  known  as  Area  I,  will  have  80 
commercial  FM  channels  instead  of 
70,  as  originally  proposed,  with  ad- 
dition of  the  106-108  mc  band.  Area 
II,  remainder  of  the  country,  will 
'have  70  channels,  with  the  106-108 
mc  band  assigned  to  facsimile.  Pro- 
posal is  compromise  between  high- 
powered  stations  (such  as  Yankee 
Network's  50  kw  Mt.  Washington 
outlet)  and  CBS  single-market 
plan. 

(2)  Proposed  rules  governing 
I  metropolitan,  rural  and  community 

stations  revised,  eliminating  rural 
stations  from  Area  I. 

(3)  FM  stations  will  be  licensed 
for  unlimited  time,  with  minimum 
of  6  hours  daily  required  at  outset. 

(4)  No  rules  or  regulations  con- 
cerning duplication  of  programs. 
Commissioner  C.  J.  Durr  dissented, 


holding  that  absence  of  a  rule  will 
favor  AM  operators  who  have  made 
"big  profits"  and  work  hardship  on 
newcomers  who  will  have  to  build 
from  scratch. 

(5)  FCC  will  not  reserve  20 
channels  for  "newcomers"  as  pro- 
posed. Commissioner  Durr  again 
dissented,  contending  some  reser- 
vation should  be  made  for  service- 
men and  women  who  may  return 
to  find  all  available  channels  taken 
by  those  who  didn't  fight. 

(6)  Multiple  ownership  rule 
(Sec.  3.35)  to  apply  and  FM  own- 
ership limited  to  6  stations  per 
owner.  No  rule  regarding  ownership 
of  FM  by  AM  operators. 

(7)  Network  regulations  will  ap- 
ply to  FM. 

(8)  Sharing  of  antenna  sites  will 
be  required  under  certain  condi- 
tions. 

(9)  Booster  station  applications 
will  be  considered  on  merits. 

(10)  Transmission  of  simplex 
facsimile  will  be  permitted  during 
hours  not  required  for  FM  aural 
broadcasting. 

(11)  Community  stations  will 
be  allocated  on  upper  end  of  band 
because  of  low  power.  Educational 
channels,  88-92  mc,  not  affected. 
Rules  governing  educational  sta- 
tions to  come  later. 

Following  is  text  of  the  Com- 
mission report: 

This  Report  contains  the  Commis- 
sion's decision  with  respect  to  the  10 
suggested  rules  and  regulations  con- 
cerning FM  broadcasting  which  were 
set  forth  in  the  Commission's  order  of 
June  27,  1945  and  which  were  the  sub- 
ject of  recent  oral  argument.  The  sub- 
stance of  the  Rules  and  Regulations  Is 
discussed  in  this  Report  which  is  issued 
at  this  time  in  order  that  manufactur- 
ers, existing  and  prospective  licensees, 
and  applicants  may  have  an  immediate 


opportunity  to  make  specific  plans  for 
the  postwar  development  of  FM  broad- 
casting. The  final  draft  of  regulations 
and  standards  based  on  the  allocation 
plan  contained  in  these  proposals  will 
be  issued  within  the  immediate  future. 

Part  1 

The  allocation  plan  which  was  set 
forth  as  icem  10  in  the  order  of  June  27 
will  be  discussed  first. 

Any  allocation  plan  for  FM  broadcast- 
ing is  complicated  by  the  fact  that  in 
the  eastern  part  of  the  United  States 
(hereinafter  defined  with  more  particu- 
larity as  Area  I)  there  is  a  heavy  con- 
centration of  population.  The  demand 
for  frequencies  in  this  portion  of  the 
country  is  far  greater  than  in  the  re- 
mainder of  the  country  and  testimony 
at  the  hearing  clearly  indicated  that 
the  70  channels  allocated  to  FM  broad- 
casting would  not  meet  the  demands 
which  can  reasonably  be  expected  in 
this  part  of  the  country.  Accordingly, 
the  Commission  has  concluded  that 
the  two  megacycles  between  106  and 
108  megacycles,  which  had  been  ini- 
tially reserved  for  facsimile  but  which 
the  Commission  indicated  would  even- 
tually be  used  by  FM  should  be  imme- 
diately assigned  to  FM.  The  Commis- 
sion is  of  the  opinion  that  as  between 
facsimile  and  FM  there  is  much  greater 
present  need  for  the  use  of  these  fre- 
quencies by  FM  broadcasting  than  by 
facsimile. 

This  does  not  mean  that  no  provision 
is  being  made  for  facsimile.  In  the  first 
place  the  10  megacycles  between  470 
and  480  mc  remain  available  for  fac- 
simile broadcasting.  Secondly,  even  as 
to  the  two  megacycles  between  106  and 
108  mc  the  Commission  intends  for  the 
present  to  utilize  the  frequencies  in 
this  band  for  FM  broadcasting  only  in 
Area  I.  In  the  remainder  of  the  country 
these  frequencies  will  not  be  assigned 
to  FM  at  the  present  time  and  can  be 
used  for  facsimile  broadcasting.  Finally, 
the  rules  which  the  Commission  is 
adopting  expressly  permit  simplex  oper- 
ation of  facsimile  on  any  FM  channel 
during  hours  not  required  to  be  devoted 
to  FM  aural  broadcasting  (a  minimum 
of  six  hours  per  day)  and  also  permit 
under  certain  conditions  and  on  an 
experimental  basis  the  multiplex  trans- 
mission of  facsimile  and  aural  broad- 
cast programs. 

The  80  channels  which  are  available 
for  FM  broadcasting  in  Area  I  will  be 
apportioned  as  follows:  20  of  them  to 
Community  stations  and  60  to  Metro- 
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Seven  Offers  Are  Received  for  WOW 


SEVEN  offers  to  sell  or  lease 
AVOW  Omaha  were  received  and 
opened  Thursday  by  Woodmen  of 
jrthe  World  Life  Insurance  Society. 
A  committee  named  by  D.  E. 
Bradshaw,  chairman  of  board,  is 
considering  the  offers  which  were 
asked  after  the  recent  U.  S.  Su- 
preme Court  ruling  [Broadcasting, 
June  25]  reversing  a  ruling  by  the 
Nebraska  Supreme  Court.  Effect 
of  ruling  had  been  to  put  license 
up  to  the  FCC. 

The  seven  bids  follow: 

I George  W.  Kline,  Lincoln,  would 
form  corporation  to  buy  WOW  for 
$1,675,280  or  lease  not  less  than  10 
years  for  $17,500  monthly  or  85% 
of  net  profit  after  taxes. 


Omaha  Post  No.  1,  American 
Legion,  lease  with  option  to  buy 
for  $2,500,000  at  annual  rental  of 
$150,000  plus  50%  of  net  until 
$1,500,000  is  paid,  then  title  would 
pass. 

Radio  Station  WOW  Inc.,  present 
lessee,  lease  for  15  to  25  years  at 
annual  rental  of  $140,000  or  $3,- 
500,000  over  25-year  period,  title 
remaining  with  Society. 

A.  H.  Blank,  theatre  operator, 
and  D.  Ralph  Branden,  both  of  Des 
Moines,  form  corporation  to  lease 
for  15  years  at  annual  rental  of 
$103,338.12  plus  10%  appraised 
value  of  physical  assets,  with  op- 
tion to  buy  after  two  vears  for 
$2,952,289.20. 


BROADCASTING 


World  Publishing  Co.,  owner  of 
Omaha  World-Herald  and  KOWH 
(which  it  would  sell),  purchase  for 
$1,106,000. 

Central  Newspapers  Inc.,  pub- 
lisher of  Indianapolis  Star,  pur- 
chase for  $1,205,000  or  lease  five 
years  for  total  rental  of  $900,000 
with  option  to  buy  for  $500,000  at 
end  of  lease  period. 

J.  M.  Harding  &  Associates  (W. 
J..  Coad,  W.  D.  Hosford,  Robert  H. 
Storz,  Paul  Gallagher),  of  Omaha, 
lease  15  years  $1,890,000  payable 
$126,000  a  year,  Society  retaining 
title  but  if  it  proposes  to  sell  dur- 
ing lease  period,  group  would  have 
right  to  purchase  at  any  bona  fide 
price  offered  by  a  third  party. 


Two  Kinds  of  FM 

SOME  broadcasters  felt  the 
FCC's  new  proposal  for  allo- 
cation of  FM  will  be  discrimi- 
natory. One  spokesman,  after 
studying  the  Commision's  re- 
port, commented  that  it  "sets- 
up  two  kinds  of  broadcasting 
— one  for  the  East  and  anoth- 
er for  the  rest  of  the  coun- 
try". Solution  lies,  he  con- 
tended, not  in  limiting  power 
in  the  East  as  planned  by 
Commission,  but  in  making 
more  channels  available. 
While  Friday's  report  was 
not  final,  any  protests  from 
broadcasters  likely  will  not 
be  considered,  since  FCC 
statement  was  premised  on 
Rules  &  Regulations  now  be- 
ing formulated. 


Plane  Relays 
Planned  In  '35 

A  RADIO  relay  broadcasting  sys- 
tem using  planes  flying  in  the 
stratosphere  as  transmitters  was 
conceived  by  Nils  E.  Lindenblad, 
research  engineer  of  RCA  Labs., 
in  1935  and  a  patent  on  the  inven- 
tion has  been  pending  since  appli- 
cation was  filed  Jan.  7,  1942. 

Westinghouse  Electric  Corp.,  in 
cooperation  with  Glenn  L.  Martin 
Co.,  early  this  month  announced 
the  development  of  Stratovision, 
an  airborne  transmitter  system 
[Broadcasting,  Aug.  6,  13]. 

A  broad  application  has  been 
filed  at  the  Patent  Office  by  West- 
inghouse in  which  its  claims  are 
stated  generally.  Research  is  con- 
tinuing and  may  naturally  disclose 
material  affecting  present  claims, 
in  which  case  they  will  be  enlarged 
or  amended  as  required.  Westing- 
house  also  has  tested  balloon  trans- 
mitters for  many  years  but  found 
them  unsatisfactory.  The  original 
concept  of  employing  a  balloon  as 
a  radio  relaying  device  was  pat- 
ented in  November  1905. 

The  proposal  in  the  Lindenblad 
patent  application  would  station 
planes  400  to  600  miles  apart.  A 
single  transmitter  on  the  ground 
would  transmit  the  signals  to  the 
stratospheric  stations  which  would 
then  pass  the  signals  from  one  to 
the  other.  Each  airplane  relay 
station  would  be  provided  with 
broadcasting  equipment  to  radiate 
the  signals  earthward. 


Broadcast  Advertising 
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Millions  of  Sets  Will  Boost  Radio  Audience 


Set  Makers  Race 
To  Get  Product 
On  Market 

By  J.  FRANK  BEATTY 

RADIO  manufacturers,  racing  to 
get  receiving  sets  on  the  market, 
will  add  3%  to  4  million  sets-in- 
use  to  the  present  55,000,000  total 
by  the  end  of  the  year. 

Once  production  settles  down  to 
normal,  they  will  produce  2  to  3 
million  sets  every  quarter. 

These  figures  are  based  on  a 
roundup  of  factories  by  Broad- 
casting, showing  that  many  plants 
already  have  assembly  lines  in  op- 
eration. Others  are  reconverting 
furiously.  Some  still  are  wrestling 
with  early  production  problems 
and  can't  promise  action  for  some 
weeks. 

Receiving  sets  should  appear  on 
retailers'  floors  in  September.  By 
October  they  should  appear  in  quan- 
tity, with  buyers  having  a  wide 
choice  of  models  and  brands. 

Third  of  Normal  by  Holidays 

Several  manufacturers  promise 
a  third  of  a  normal  year's  produc- 
tion by  the  holidays.  Some  will 
reach  normal  production  in  two 
or  three  months.  Most  are  setting 
up  for  huge  production — 10,000 
sets  a  day  planned  in  one  case. 

Effect  of  all  this  production  on 
broadcasting  industry  will  be  not 
only  to  bring  quick  and  sharp  in- 
crease in  sets-in-use  total,  but  also 
provide  public  with  improved  listen- 
ing. 

Policies  of  set  makers  on  FM 
vary.  Several  plan  to  include  both 
present  and  upper  FM  bands  in  their 
sets,  but  effect  of  the  letter  sent  to 
RMA  by  FCC  Chairman  Paul 
Porter  (see  story,  page  18)  was 
just  sinking  in  last  week.  This  let- 
ter warns  against  putting  two  FM 
bands  in  new  receivers. 

FM  picture  at  weekend  was  this: 
Small  percentage  of  early  produc- 
tion will  include  upper  FM  band. 
Makers  are  eager  to  get  into  show- 
rooms at  earliest  possible  moment 
and  can  attain  volume  by  concen- 
trating on  straight  AM  receivers. 
Later  in  autumn  they  will  increase 
percentage  of  FM-equipped  receiv- 
ers. When  FM  stations  in  upper 
band  begin  to  take  the  air,  per- 
centage of  FM  sets  will  rise 
sharply. 

Television  is  getting  scant  con- 
sideration in  the  scramble  to  recon- 
vert and  get  production  lines  oper- 
ating. Consensus  is  that  television 
receivers  will  be  made  when  there 
are  enough  television  stations  to 
create  public  demand  for  TV  sets. 

Though  most  receivers  will  be 
low-priced  table  models  they  will 
be  superior  to  1942  sets  in  same 
price  range.  Lessons  learned  in 
war  production  will  be  utilized  for 
peacetime  sets.  Military  tolerances 
in  radar,  for  exampie,  were  ex- 
tremely fine  and  new  production 
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will  benefit  by  improved  practices 
and  components. 

Advertising  Committee  (Set  Di- 
vision) of  Radio  Mfrs.  Assn.,  met 
last  Wednesday  at  Edgewater 
Beach  Hotel,  Chicago.  Merchandis- 
ing and  exploitation  problems  were 
discussed,  along  with  distribution 
policies. 

The  RMA  group  also  went  into 
plans  for  joint  observation  with 
the  NAB  of  the  25th  anniversary 
of  radio.  Plans  for  a  symbolic 
statuette  were  reviewed  and 
changes  suggested. 

FOR  SEVERAL  years  radio's  total 
of  sets-in-use  has  been  slipping 
due  to  wartime  ban  on  production 
and  to  battery  shortage.  Now  sets 
are  starting  to  come  off  a  few  pro- 
duction lines.  By  October  stores 
will  have  .plenty.  Set  makers, 
though,  are  harrassed  by  reconver- 
sion problems.  Here  is  nationwide 
roundup  by  BROADCASTING  of 
what  they  are  doing  since  WPB 
gave  them  green  light. 

Impetus  to  radio  receiver  pro- 
duction came  last  Monday  when 
WPB  revoked  L-265,  order  speci- 
fying limitations  on  production  of 
sets  and  components.  Action  was 
taken  as  part  of  sweeping  WPB 
revocation  of  production  controls. 
It  gave  the  green  light  to  receiv- 
ing sets  and  components  manufac- 
turers. Also  revoked  last  week  was 
WPB  control  over  use  of  surplus 
electronic  products.  To  date  the 
war  surplus  stocks  released  by  the 
military  have  not  been  an  im- 
portant factor. 

Most  manufacturers  have  huge 
backlogs  of  orders.  Switch  from 
military  to  civilian  production  is 
simple  in  comparison  with  many 
industries,  since  receivers  contain 
condensers,  resistors,  tubes  and 
other  components  similar  to  the 


parts  used  in  military  equipment. 

One  of  knottiest  problems  centers 
around  cabinets.  Scarcity  of  wood, 
plastics  and  finishes  is  serious  in 
many  plants.  Until  these  shortages 
are  solved,  production  will  be  con- 
centrated in  table  model  field, 
prices  probably  ranging  from  $20 
to  $50.  Here  plastics  are  satisfac- 
tory and  public  has  been  educated 
to  the  use  of  such  materials.  Some 
plants  plan  to  produce  console 
models  in  plastic  but  expect  to 
switch  to  wood  when  it's  available. 
Fancy  combination  models  will  be 
provided  dealers  for  display. 
Pricing  Tough 

Pricing  problem  is  tough.  OPA 
was  caught  short  by  sudden  end  of 
Pacific  war  but  is  being  pressured 
to  act  quickly.  Situation  is  difficult 
since  component  manufacturers, 
for  example,  make  some  4,000 
items.  One  proposed  solution  is  for 
OPA  to  fix  profit  for  items  by  de- 
partmentalizing— tubes,  so  much 
profit,  etc. 

John  W.  Snyder,  director,  Office 
of  War  Mobilization  &  Reconver- 
sion, met  with  RMA  officials 
Thursday.  He  was  told  that  OPA 
is  holding  up  the  reconversion  to 
set  production.  OPA  action  was 
promised  on  component  pricing  by 
the  middle  of  this  week,  probably 
on  a  departmentalized  basis. 

Many  new  manufacturers  are  en- 
tering the  set  field,  having  been 
active  in  electronics  during  the  war. 
Total  number  of  makers  before 
war  was  about  50,  but  at  least 
100  are  entering  the  postwar  set 
market. 

Effect  of  the  WPB  action  revok- 
ing L-265  was  to  start  set  manu- 
facturers on  a  grand  rush  to  get 
sets  into  retail  channels  as  quick- 
ly as  possible.  WPB  explained  the 
move  was  taken  to  remove  any  bar- 
riers to  quick  reconversion  and 
speed  employment  of  war  workers 


Drawn  for  Broadcasting  by  Sid  Hix 

"Explain  to  this  character  ivhat  'free  radio'  means — he's  asking  for  his 
free  set!" 


out  of  jobs  because  of  cutbacks. 

Melvin  E.  Karns,  director  of  the 
WPB  Radio  &  Radar  Division,  pre- 
dicted the  industry  could  produce 
3V2  to  4  million  home  receivers  by 
end  of  1945.  Terminated  contracts 
cover  80%  of  total  contracts  out- 
standing last  July  i.  Some  mili- 
tary production  continues,  with  new 
procurement  and  existing  contracts 
taking  care  of  needs.  Special  pri- 
orities will  be  granted,  if  necessary, 
and  general  WPB  controls  will  be 
retained  where  necessary. 

Military  deliveries  have  exceed- 
ed $200,000,000  a  month  for  sev- 
eral months,  said  Mr.  Karns.  This 
does  not  include  special  electronic 
items.  Figured  component  wise,  he 
said,  the  $200,000,000  is  equivalent 
to  $80,000,000  worth  of  civilian 
end  equipment.  Monthly  production 
of  end  equipment  in  1941  was 
$23,000,000.  Sufficient  componenl 
capacity  for  all  civilian  needs  is 
available,  Mr.  Karns  said. 

Some  materials  will  remain  ir  I 
short  supply  for  some  time,  he 
added,  and  substitutes  must  be  em-  1 
ployed.  Among  such  items  are  tin 
crude  rubber,  certain  kinds  of  lum  I 
ber,  paper  and  paperboard,  cer  I 
tain  textiles  and  chemicals,  anc  I 
some  finishes.  Many  of  these  shoulc  I 
become  easier  after  a  short  period 

Electronics  Research  Supph  i 
Agency,  which  has  supplied  compo  j 
nents  to  research  and  developmen  I 
laboratories  during  the  war,  wiljl 
cease  operation  about  Sept.  30. 

Radio  &  Radar  Division  will  con 
tinue  to  aid  industry  in  breaking 
bottlenecks  and  in  handling  prob 
lems  but  priorities  assistance  wil 
be  granted  only  in  rare  cases  0: 
unusual  hardship.  Manufacturer 
were  urged  by  Mr.  Karns  to  stud; 
limitations,  find  substitutes  am 
plan  production  in  a  sound  man 
ner. 

John  Creutz,  assistant  directo 
of  the  division,  said  M-R  marking  I 
on  tubes  are  no  longer  required  t  I 
channel  excess  tubes  into  repai  I 
and  replacement  market.  Plan  t  | 
issue  suppliers  certificates  to  deal 
ers  so  they  could  get  tubes  befor 
manufacturers  also   is  discardec 
along  with  spot  authorizations  fo 
radio  set  and  equipment  produc 
tion. 

Here   is   roundup   of  what  se] 
manufacturers  are  doing: 

ADMIRAL  RADIO  Corp.— Pre 
duction  on  postwar  sets  began 
month  ago  with  dealers  promise 
5,000    sets  per    day  by    Octobe:  j 
10,000  by  January.  Seymour  Mint: 
advertising  manager,  said  bigges 
selling  point  will  be  new  five-sei  I 
ond    changing    cycle    on    recorc  I 
changer,    speeding    up  operatio 
35%.  Line  will  concentrate  on  tab! 
models,    with    AM-FM,  consoL 
phonographs  coming  later.  Tele  wi 
be  secondary,  but  will  offer  ne 
RCA  18-24  projection  screen.  D> 
signs  will  continue  period  style 
but  plastic  will  be  principal  cabins 

(Continued  on  page  72) 
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State-Controlled  Radio  Seen  in  France 


Outlook  Is  for  System 
Closely  Following 
BBC  Pattern 

By  SOL  TAISHOFF 

(Special  from  Paris) 
STILL  DAZED  and  uncertain  af- 
ter six  years  of  war,  France  within 
i  the  next  few  months  will  deter- 
mine its  new  national  radio  policy. 
And  the  outlook  is  for  a  state-con- 
trolled system  following  the  BBC 
i  pattern  until  such  time  as  FM  or 
other  developments  bring  an  end 
j  to   the   "limitation"    on  stations 
which  can  be  operated,  or  until  the 
people  decree  otherwise. 

In   fact,   BBC   has   urged  the 
French  information  and  radio  au- 
j  thorities  to  adopt  the  state  system. 
;  One  of  the  French  officials  told  the 
U.  S.  broadcasting  mission  now 
touring  Europe  that  unless  such 
a  system  is  adopted  BBC  will  not 
collaborate  with  the  French  radio 
on  program  exchange  and  recipro- 
cal radio  back-scratching.  It  is  evi- 
dent BBC  is  proselyting  through- 
1  out  the  Continent  against  commer- 
I  cial  or  "publicity"  radio. 

Dual  System  Formerly 
■One  French  official,  who  recently 
conferred  with  W.  J.  Haley,  BBC 
director  general,  said  he  had  urged 
j  all  possible  pressure  against  the 
J  reopening  on  a  commercial  basis 
I  of  Radio  Luxembourg  and  other 
j  commercial  operations  designed  to 
divert  listening  from  Government 
systems.  That  French  official  was 
j  Commandant    Phillipe  Desjardin, 
-ichief  of  foreign  broadcasts  of  Ra- 
!  dio  Diffusion  Francaise,  a  bright 
and  frank  young  man  who  had 
'  operated  the  French  radio  under- 
aground  as  Phillipe  Wolff, 
f;    Before      German  occupation, 
T  French  radio  was  operated  through 
a  dual  system,  with  the  commercial 
stations  having  by  far  the  greatest 
"  audience.  That  is  readily  admitted 
3  by  the  French  officials,  but  they 
^emphasize  that  France  must  "re- 
:^deem  her  honor"  and  a  state  sys- 
rltem  is  needed  to  d®  this. 

Jean  Guignebert,  director  gen- 
H  eral  of  RDF,  said  he  felt  that  com- 
pmercial  radio  in  a  nation  such  as 
'  the  United  States  is  desirable  since 
it  has  upwards  of  900  stations  and 
competition  therefore  can  prevail, 
i^but  in  France,  with  limited  fa- 
cilities and  a  tremendous  task  of 
rehabilitation   ahead,  radio  "can- 
not be  as  free  as  the  press".  He 
backed  up  Commandant  Desjardin's 
view  that  if  FM   provides  more 
stations,  then  radio  could  be  "as 
free  as  the  press". 

In  Bad  Shape 

French  radio  today  is  in  a  sorry 
.state.  The  Nazis  destroyed  prac- 
tically all  the  stations  when  they 
^ed  France  just  a  year  ago.  Stu- 
iios  are  at  some  30  different  loca- 
tions in  Paris.  Employes  are  under- 
paid and  underfed.  They  travel  be- 
rween    studios    by   bicycle,  since 
transportation  is  lacking. 

While  it  seems  a  foregone  con- 


clusion that  French  radio  will  con- 
tinue on  a  nationalized  basis,  the 
formal  judgment  must  come  from 
the  new  legislature  to  be  estab- 
lished after  the  national  elections 
next  month.  The  present  De  Gaulle 

Recovery  problem  for  French  ra- 
dio is  difficult.  After  looking  over 
situation,  Mr.  Taishoff,  touring  Eu- 
rope with  a  group  of  broadcasters, 
believes  France  will  have  state- 
controlled  radio.  BBC  is  nudging 
French  to  adopt  system  like  theirs. 
Despite  glowing  stories  about 
French  television,  examination  of 
TV  progress  shows  facilities  are 
crude  compared  to  U.  S.  signals. 

Government  is  a  coalition  and  the 
"ins"  aren't  too  certain  about  the 
result.  But  those  men  now  run- 
ning radio,  all  De  Gaullists,  want 
a  state  system,  and  if  they  win  the 
elections  that's  the  way  it  will  be. 
The  new  Chamber  of  Deputies, 
however,  will  have  to  legislate. 

There  is  another  big  question 
affecting  all  European  radio  to  be 
determined  before  a  nation  such  as 
France  can  act.  During  the  war, 
allocations  for  both  longwave  and 
shortwave  stations  were  thrown 
into  chaos.  No  nation  has  the  pre- 
cise assignments  given  it  under  in- 
ternational treaty.  A  new  interna- 
tional telecommunications  confer- 
ence to  revise  allocations  must  be 
held  soon — possibly  this  year,  if 
order  is  to  be  restored. 

French  radio  now  is  supported 
by  license  fees  on  receivers.  Some 
5,000,000  families  paid  the  tax  of 
the    40,000,000    population.  This 


amounts  to  175  francs  per  home 
(about  $3.50)  per  year  at  the  pres- 
ent exchange.  The  tax,  however,  is 
to  be  increased  to  300  francs  per 
year.  It  was  estimated  that  50%  of 
French  families  have  radios  and 
that  80%  of  the  people  listen. 

Construction  of  new  studios  for 
both  aural  broadcasting  and  tele- 
vision, interrupted  by  the  war,  is 
being  resumed.  Considerable  work 
had  been  done  on  television,  but 
had  not  reached  an  advanced  stage 
despite  reports  to  the  contrary. 
The  manufacturing  companies,  un- 
der Government  experimental  sub- 
sidy, are  conducting  the  main  ex- 
perimentation. The  operation  is  in 
the  50  mc.  band,  with  1020  line 
test  transmissions  by  wire  only. 

Crude  Images 

The  television  demonstrated  to 
a  group  of  the  broadcasting  mis- 
sion by  Dr.  Andre  Oray  of  the 
technical  staff  of  RDF  was  450- 
line  and  quite  crude  compared  with 
the  525-line  pre-war  video  in  the 
U.  S.  Dr.  Oray  predicted  practical 
television  in  10  years  in  France, 
but  said  sets  would  be  costly. 

The  vast  new  television-theater 
studios  being  built  by  RDF  which 
are  about  half  completed,  plus 
transmitters  and  antennas,  will  cost 
about  200,000,000  francs  ($40,000,- 
000)  for  the  entire  program,  Dr. 
Oray  said. 

But  how  the  money  will  be  raised 
for  the  television  project,  and  how 
the  financing  of  restoration  of  the 
French  domestic  and  overseas  radio 
will  be  acomplished  remains  for 
the  new  Government  and  new 
Chamber  of  Deputies  to  decide. 


VIPS  NOTES 

On  U.  S.  Broadcasters 
 Mission   in  ETO  


VIPS — that's  the  Army  term  for 
the  broadcast  group  touring  Eu- 
rope. It  means  "Very  Important 
Persons."  But  the  Army  has  an- 
other name  for  them  that  won't 
bear  written  repetition.  Congres- 
sional investigating  groups,  news- 
paper editors,  motion  picture 
people,  etc.,  were  VIP  travellers. 
They  have  the  best  in  billetting 
and  mess  everywhere.  Army  offi- 
cial cars  are  at  the  disposal  of  the 
"simulated  majors"  and  a  special 
C-47  plane  (like  our  regular  com- 
mercial transports  at  home)  is  as- 
signed for  the  tour. 

*  *  * 

Paris  is  pretty,  but  far  from 
what  it  was,  according  to  mission 
members  who  had  been  here  be- 
fore. Our  headquarters,  at  the 
Raphael  Hotel,  are  about  the  best 
in  town — across  the  street  from 
General  Army  Headquarters  in  a 
restricted  military  area.  Hotel  for- 
merly was  occupied  by  German 
General  Staff.  Col.  Ed  Kirby,  es- 
corting officer,  took  a  Nazi  swastika 
from  a  closet  in  his  suite  where  it 
evidently  had  been  forgotten. 

*  *  * 

Saul  Haas,  president  of  KIRO 
Seattle  and  collector  of  customs, 
on  leave,  really  missed  the  boat, 
but  through  no  fault  of  his  own. 
Here  as  a  war  correspondent  for 
the  station  and  the  Portland  Ore- 
gonian,  he  was  to  have  redeployed 
to  the  Pacific  with  an  Oregon- 
Washington  contingent  to  inter- 
(Continued  on  page  83) 


Soviets  Reject  Radio,  Press  Equality 

News  Freedom  in  USSR 
Is  Denied  to  Radio 
Correspondents 


IS  A  RADIO  correspondent  en- 
titled to  as  free  access  to  the  news 
as  a  newspaper  correspondent? 

The  United  States  thinks  so.  Rus- 
sia does  not. 

That  much  was  revealed  by  Sec- 
retary of  State  Byrnes  in  a  press 
conference  last  Tuesday.  Mr.  Byrnes 
said  that  the  use  of  the  word  "ra- 
dio" synonymous  with  "press"  in 
the  free  press  platform  adopted  at 
the  Potsdam  Conference  was  not 
approved  [Closed  Circuit,  Aug. 
20]. 

Soviet  Interpretation 

The  Soviets  take  the  view  that 
radio  is  a  state  institution,  and 
that  entrance  of  radio  correspond- 
ents into  the  USSR  or  its  satellites 
with  full  freedom  of  access  to  news 
would  be  tantamount  to  admitting 
on  that  basis  a  government  institu- 
tion from  another  land. 

It  is  presumed  that  newspaper 
correspondents,  on  the  other  hand, 
will  be  given  free  access.  At  least, 
such  is  Mr.  Byrnes'  understand- 


ing. He  acknowledged  that  four 
newspaper  correspondents  had  not 
been  allowed  to  enter  the  Balkans 
since  the  Potsdam  Conference — 
halted  by  the  USSR  at  Budapest. 

He  has  asked  the  Allied  Control 
Commission  to  investigate  this 
matter,  and  is  calling  it  to  the  at- 
tention of  the  Russians.  He  believes 
that  the  correspondents  will  be 
passed  as  soon  as  Budapest  author- 
ities are  apprised  of  the  Potsdam 
free  press  agreement. 

Mr.  Byrnes  did  not  answer  di- 
rectly at  the  press  conference  a 
question  by  one  correspondent  as 
to  the  disposition  which  could  be 
made  should  one  of  these  four  be  a 
radio  correspondent.  He  felt  that 
this  would  be  a  good  time  for  some 
radio  correspondent  to  try  his  luck 
at  gaining  free  access  on  a  par  with 
the  press,  and  he  suggested  that 
such  a  venture  might  offer  a  test 
case. 

President  Truman's  sentiments 
about  radio's  status  in  the  world  of 
news  are  well  known.  They  were 
stated  in  a  letter  published  by 
Broadcasting,  July  9.  He  referred 
then  to  radio  as  "a  medium  that  by 
its  very  nature  must  remain  as  free 
as  the  press."  This  was  written  on 
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the  eve  of  his  departure  for  Pots- 
dam. That  it  was  fresh  in  his  mind 
is  evidenced  by  the  fact  that,  at 
Potsdam,  the  American  delegation 
was  understood  to  have  been  first 
to  introduce  the  free  radio  issue 
when  the  free  press  plank  was  un- 
der discussion. 

At  such  meetings,  by  terms  of 
agreements  among  the  Allied  Na- 
tions, a  subject  is  dropped  when 
one  party  objects.  Russia  objected 
and  remained  adamant.  Although 
Great  Britain  took  a  view  of  broad- 
casting different  from  that  taken 
by  U.  S.  representatives,  it  was 
understood  she  was  willing  to  go 
along  with  President  Truman  and 
Mr.  Byrnes. 

Possibly  the  Russian  attitude  may 
be  modified  when  the  Soviets  are 
given  a  fuller  explanation  of  the 
system  under  which  American 
broadcasting  operates.  It  is  ob- 
served by  some  that  they  now  per- 
mit American  radio  correspondents 
to  speak  from  within  the  USSR. 

The  press  provisions  adopted  at 
Potsdam  were  composed  in  the  clos- 
ing days  of  the  conference,  and  it 
is  understood  that  time  did  not 
permit  full  enough  discussion  to 
dissuade  the  Russians. 
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FM  Will  Move  to  88-108  mc  by  Christmas 


Furore  Caused  by 
Porter  Letter 
To  Cosgrove 

By  BILL  BAILEY 

FM  will  be  in  its  new  home  (88- 
108  mc)  by  Christmas  day,  or 
shortly  thereafter. 

That's  the  prediction  of  FCC  of- 
ficials, based  on  information  from 
both  set  and  transmitter  manu- 
facturers. 

Set  manufacturers,  transmitter 
makers  and  broadcasters  alike  lit- 
erally "hit  the  ceiling"  last  week 
when  the  Commission  released  a 
letter  written  Aug.  17  by  Chairman 
Paul  A.  Porter  to  R.  C.  Cosgrove, 
Radio  Mfrs.  Assn.  president,  threat- 
ening to  terminate  FM  in  the  old 
band  (42-50  mc)  immediately  if 
manufacturers  turn  out  new  sets 
with  two  FM  bands. 

FCC's  Threat 

Mr.  Porter's  letter,  signed  "by 
direction  of  the  Commission",  said 
it  was  the  Commission's  desire  to 
permit  simultaneous  operation  in 
both  the  old  and  new  FM  bands 
"as  long  as  it  is  necessary"  but 
added:  "If  new  receivers  are  manu- 
factured to  cover  the  old  band,  the 
Commission  might  very  well  take 
the  position  that  it  was  necessary 
to  put  an  end  immediately  to  all 
FM  transmissions  in  the  old  band 
in  order  to  protect  the  public  from 


an  unnecessary  expense  and  to  in- 
sure that  the  change-over  to  FM's 
new  and  permanent  home  should 
not  be  delayed." 

That  sentence  caused  a  furore 
among  manufacturers.  Several  al- 
ready had  two-band  sets  in  the 
making.  Their  decision  to  cover 
both  bands  was  taken,  it  was  un- 
derstood, because  the  FCC  in  ear- 
lier releases  failed  to  estimate  a 
date  for  termination  of  interim 
operation  and  for  the  changeover. 

"The  Commission  is  informed  by 
transmitter  manufacturers  that  10 
kw  transmitters  will  be  immedi- 
ately available  for  the  new  band," 
wrote  Chairman  Porter.  That 
brought  vigorous  denials  from 
transmitter  manufacturers,  who 
told  Broadcasting  that  250  w,  1  kw 
and  3  kw  transmitters  probably 
would  be  ready  by  Jan.  1 — with 
spring  the  more  likely  date — but 
10  kw  and  50  kw  transmitters 
won't  be  ready  for  a  year  or  more. 

"Bosh,"  replied  a  high  Commis- 
sion official,  who  asked  that  he  be 
not  identified.  "I  have  literature  on 
my  desk  from  some  of  the  large 
manufacturers  assuring  me  that 
transmitters  capable  of  10  kw  radi- 
ated power  will  be  ready  before  the 
first  of  the  year.  Converters  will 
be  out  long  before  and  there'.s  no 
reason  why  FM  stations  operat- 
ing in  the  present  band  can't  be 
moved  up  to  give  the  public  a 
Christmas  present  of  programs  in 
the  new  FM  band." 

Manufacturers  polled  by  Broad- 


RTPB  Votes  20-11  Favoring 
AM  Band  Extension  to  530  kc 


EXTENSION  of  the  standard 
broadcast  band  to  530  kc  has  been 
recommended  by  Panel  4,  Radio 
Technical  Planning  Board,  by  a 
20-11  vote.  The  panel  defeated, 
16-15,  a  proposal  to  recommend 
that  the  FCC  extend  the  AM  band 
still  further  to  520  kc. 

The  panel  was  unanimous  in  its 
support  of  the  FCC's  proposal  to 
extend  the  standard  band  to  540 
kc  [Broadcasting,  May  28].  Final 
allocations  below  25  mc  still  are  to 
be  announced. 

Poll  on  AM 

Following  oral  argument  on  pro- 
posed allocations  below  25  mc, 
Panel  4  canvassed  its  members  by 
mail  ballot  on  extension  of  the  AM 
band  to  520  kc.  During  allocations 
hearings  last  fall  Howard  S.  Fra- 
zier,  Panel  4  chairman,  testified  that 
various  segments  of  his  panel  fa- 
vored extension  of  the  band,  some 
to  520  kc,  some  to  530  and  others 
to  540  kc. 

The  mail  ballot,  results  of  which 
were  disclosed  last  week,  showed 
31  votes  in  favor  of  the  Commis- 
sion's proposal  to  include  the  540- 
kc  channel  in  the  AM  band.  There 
was  no  dissent. 


On  proposal  to  recommend  fur- 
ther extension  to  include  the  530- 
kc  channel,  all  those  voting  in 
opposition,  except  one,  were  man- 
ufacturers. CBS  joined  manufac- 
turers in  opposing  the  extension  to 
530  kc,  while  the  NAB,  NBC  and 
several  broadcasters  favored  it. 
RCA,  parent  organization  of  NBC, 
opposed  the  extension. 

NBC  likewise  favored  extension 
to  520  kc  while  RCA  opposed  it,  as 
did  many  other  manufacturers. 
Broadcasters,  except  CBS  and 
WLW  Cincinnati,  however,  favored 
assignment  of  the  520-kc  channel 
to  standard  broadcasting. 

Manufacturers  opposed  exten- 
~  sions  to  530  and  520  kc  on  these 
grounds:  (1)  receivers  would  be 
more  costly;  (2)  they  would  be  of 
lower  sensitivity,  lower  signal-to- 
noise  ratio,  lower  image  signal  and 
greater  susceptibility  to  IF  inter- 
ference than  those  for  present 
band  assuming  equally  good  de- 
sign; (3)  sets  would  be  more  un- 
stable at  low  frequency  end  of 
band;  (4)  manual  tuning  would  be 
more  critical  unless  cost  is  in- 
creased; (5)  accuracy  of  mechani- 
cal push  buttons  would  be  reduced. 


casting  were  more  pessimistic, 
however.  Prof.  E.  H.  Armstrong, 
FM  inventor,  said  he  had  the 
money,  tower  and  antenna  ready 
for  new-band  operation  of  his  Al- 
pine transmitter,  but  so  far  he 
hasn't  had  anything  like  an  offer 
for  immediate  installation. 

No  Commitments 

No  spokesman  would  commit  him- 
self to  a  definite  delivery  date  for 
FM  transmitters,  but  all  pledged 
the  fastest  action  possible.  Because 
of  the  abrupt  end  of  the  war,  they 
still  have  reconversion  problems  to 
iron  out. 

General    Electric   plans   to  fill 

FM  is  expected  to  move  to  its  new 
home  (88-108  mc)  by  Christmas. 
That  developed  after  FCC  threat- 
ened to  terminate  all  FM  transmis- 
sions in  old  band  (42-50  mc)  if  set 
manufacturers  make  two-band  re- 
ceivers. With  transmitters  avail- 
able in  immediate  future,  FCC  soon 
will  require  present  FM  broadcast- 
ers to  move  to  higher  band. 

standing  orders  with  250  w  trans- 
mitters, adding  step-up  units  as 
rapidly  as  possible  until  specified 
power  is  attained. 

Radio  Engineering  Labs,  will 
have  converters  for  delivery  well 
in  advance  of  new  transmitters. 
REL  also  anticipates  its  transmit- 
ters will  be  first  on  the  market, 
since  it  will  devote  efforts  to  ex- 
clusive manufacture  of  FM  equip- 
ment. 

RCA  will  turn  out  FM  trans- 
mitters at  its  Camden  plant  as 
first  civilian  product,  since  there 
are  no  reconversion  problems.  Men 
are  now  looking  for  needed  ma- 
terials for  FM  transmitters  and  ex- 
pediting their  delivery,  RCA  said. 
Firm  will  produce  transmitters  and 
receivers  only  for  the  new  band, 
in  accordance  with  the  Porter  dic- 
tum. RCA  promises  new  transmit- 
ters "in  quantity"  six  months  after 
engineering    standards    are  an- 


nounced. Standards   are  expecte 
this  week. 

Western  Electric  wouldn't  set  e 
date  but  like  others  promised  tc 
put  all  steam  ahead.  Federal  Telep 
&  Radio  Corp.  is  pressing  for  equip 
ment  but  making  no  eommitment# 
regarding  delivery  dates.  Federaj 
hopes  to  have  1  kw  and  3  kw  trans 
mitters  ready  early  next  year  an< 
10  kw  transmitters  a  little  later. 

Developments  moved  rapidly  las 
week,  following  release  on  Tuesda 
of  the  Porter  letter  to  Mr.  Cos 
grove.  Some  manufacturers  report 
edly  told  the  FCC  they  were  goini 
ahead  anyhow — the  FCC  had  n 
business  dictating  what  kind  of  set 
they  should  make. 

Such  a  dictatorial  stand  by  th 
Commission,  they  asserted,  wouldn 
punish  manufacturers — as  appai 
ently  intended,  but  would  penaliz 
the  listening  public  and  pioneer  FjN 
broadcasters  who  hadn't  a  chanc 
to  convert  to  new  frequencies. 

Mr.  Porter  told  Broadcastin 
that  should  manufacturers  tur 
•  out  two-band  receivers,  the  Con 
mission  would  carry  out  its  threa 
and  order  present  FM  transmitte 
off  the  air  to  "protect  the  public 
from  paying  extra  money  for  tw 
band  sets. 

By  weekend  the  Commissio 
wasn't  so  sure  it  would  have 
invoke  its  threat  to  "put  an  en 
immediately  to  all  FM  transmi 
sions  in  the  old  band".  Turn  ( 
events  was  taking  care  of  ths 
termination  by  natural  force  aft< 
War  Production  Board  revoke 
Order  L-265  (see  story  page  16 

The  transition  to  the  new  F] 
band  depends  upon  two  factor! 
(1)  how  soon  sets  are  in  the  hanc 
of  the  public;  (2)  when  transmi 
ters  are  available. 

WPB  estimates  that  3V2-4  millic 
sets  will  be  out  by  Christmas.  Ho 
many  will  be  FM  was  not  disclosei 
but  manufacturers  indicated  tr 
number  would  be  small. 

(Continued  on  page  70) 


FCC  Foreign  Broadcast  Intelligent 
Will  Be  Demobilized  Before  Oct.  1 


DEMOBILIZATION  of  the  FCC 
Foreign  Broadcast  Intelligence 
Service  employing  300  persons  will 
take  place  before  Oct.  14,  it  was 
learned  last  week. 

FCC  Chairman  Paul  A.  Porter 
has  notified  other  Government  de- 
partments using  FBIS  services 
that  the  department  will  cease  to 
function  unless  otherwise  ordered 
by  Congress.  Under  the  1946  fiscal 
year  appropriations  bill,  national 
defense  activities,  including  FBIS, 
must  terminate  60  days  after  hos- 
tilities. 

Provide  Daily  Digests 

The  FBIS,  target  of  the  House 
Select  Committee  to  Investigate 
the  FCC,  has  been  providing  daily 
digests  of  foreign  broadcasts  for 
other  Government  agencies,  princi- 


pally the  State  Dept.  and  Office  < 
War  Information.  In  his  letter,  M 
Porter  suggested  that  if  the  oth( 
agencies  still  find  a  need  for  FBI 
services  in  the  future,  financial  r< 
sponsibility  be  assumed  by  the 
and  not  the  FCC. 

He  said  that  the  FCC  is  preclude 
by  statute  from  diverting  any  f 
the  $2,430,000  national  defense  a] 
propriations  for  other  purpose 
but  the  Commission  plans  to  go 
Congress  early  next  month  with 
request  for  additional  funds  to  v 
crease  its  peacetime  staff. 

Although  the  Radio  Intelligent 
Division  also  was  allocated  funt 
under  national  defense  activitie 
work  of  the  RID  actually  will  i: 
crease,  what  with  hundreds  of  ne 
transmitters  and  new  services 
the  offing,  Mr.  Porter  said. 
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Makes  600  mile  gale 


Two  sets  of  fans,  as  shown  in  this  photograph,  force 
air  through  the  test  section  of  a  wind  tunnel  at  Moffett 
Field,  California.  They  develop  a  gale  of  600  miles  per 
hour  .  .  .  speed  almost  equal  to  a  bullet. 

It's  far  from  being  the  largest  test  chamber  .  .  .  but  it 
has  the  highest  velocity  for  a  tunnel  of  this  size. 

Not  the  largest,  it  says  .  .  .  but  man,  how  it  produces! 
And  we're  using  this  story  because  there's  a  parallel  in 
It  for  radio  station  W-I-T-H  in  Baltimore. 


We'  re  not  the  biggest  either.  But  this  successful  inde- 
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pendent  produces  more  listeners-per-dollar-spent  than 
any  other  station  in  town. 

It  will  pay  you  to  take  a  look  at  the  facts.  Remember 
.  .  .  it's  W-I-T-H,  the  independent  in  Baltimore. 


Tom  Tinsley,  President 


WITH 

BALTIMORE,  MD. 

Represented  Nationally  by  Headley-Reed 
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"Red"  Bauer  of  WINN  Answers  Complainers 
 With  Industry  Side  of  Question  


SIXTH  annual  FMBI  meeting  at  Milwaukee,  Aug. 
14-15  found  this  group  assembled.  Standing  (1  to  r)  — 
Lewis  B.  Herzog,  mgr.,  Milwaukee  Journal  Radio 
stations  (WTMJ,  WMFM)  and  sec.-treas.  FMBI, 
Milwaukee;  Milton  B.  Sleeper,  pub.,  FM  &  Tele- 
vision Magazine,  New  York;  G.  E.  Gustafson, 
chief  eng.,  Zenith  Radio  Corp.,  Chicago  (WWZR) ; 
Lee  B.  Wailes,  gen.  mgr.,  Westinghouse  Ra- 
dio Stations  (WBZ,  WBZA,  KDKA,  KYW,  etc.)  ; 
Dr.  Ray  H.  Manson,  pres.,  Stromberg-Carlson  Co., 
Rochester,  N.  Y.  (WHFM) ;  Cecil  D.  Mastin,  gen. 
mgr.,  W.  B.  Jones  Adv.  Agency,  Binghamton, 
N.  Y.  (WNBF) ;  Wayne  Coy,  ass't  to  the  pub., 
Washington  (D.  C.)  Post  (WINX) ;  Myles  Loucks, 


managing  dir.,  FM  Broadcasters  Inc.,  Washing- 
ton, D.  C.  Seated  (1  to  r) — Gordon  Gray,  pres.,  Pied- 
mont Publishing  Co.,  Winston-Salem,  N.  C.  (WSJS 
WMIT);  Philip  G.  Loucks,  Loucks  and  Scharfeld, 
FMBI  legal  consultants,  Washington,  D.  C;  Prof. 
Edwin  Howard  Armstrong,  FM  inventor  (WFMN), 
Alpine,  N.  J.;  Walter  J.  Damm,  v-p.  in  charge  of 
radio,  The  Milwaukee  Journal,  and  pres.  of  FMBI, 
Milwaukee;  W.  R.  David,  broadcast  equipment  sales 
mgr.,  General  Electric  Co.,  Schenectady,  N.  Y. 
(WGFM) ;  C.  M.  Jansky  Jr.,  Jansky  &  Bailey, 
FMBI  engineering  consultants,  Washington,  D.  C. 
(W3XO) ;  George  W.  Lang,  chief  eng.,  WGN  Inc. 
(The  Chicago  Tribune,  WGNB). 


NOW  IT'S  OUR  TURN  TO  TALK 


HAMS  TO  USE  WERS 
RANT)  TEMPORARILY 


INCREASED  PROFIT 
FOR  CBS  PREDICTED 

CBS,  whose  earnings  have  been 
lower  during  war  years  because  of 
excess  profits  taxes,  ranging  be- 
tween $2.64  and  $2.95  a  share  an- 
nually during  the  last  six  years, 
"probably  will  be  able  to  earn  sub- 
stantially more  than  $5  a  share" 
after  the  war,  according  to  a  book- 
let, "Profit  Possibilities  in  Adver- 
tising Shares",  issued  by  W.  E. 
Hutton  &  Co.,  New  York  broker- 
age firm. 

Booklet  discusses,  in  addition  to 
CBS,  American  News  Co.,  Conde 
Nast  publications,  Cuneo  Press, 
Curtis  Publishing  Co.,  McCall 
Corp.,  McGraw-Hill  Publishing 
Corp.,  W.  F.  Hall  Printing  Co.,  and 
Time  Inc.  Of  these,  it  says,  "CBS 
arid  Conde  Nast  are  the  most  in- 
teresting. The  shares  of  American 
News,  Time  Inc.  and  CBS  appear 
to  have  the  more  outstanding  in- 
vestment qualities." 

Analysis  of  CBS  earnings  since 
1935  shows  a  high  of  $4.41  per 
share  in  1936.  Earnings  for  1944 
were  $2.72  per  share,  but  "given  a 
40  per  cent  overall  tax  rate,  in- 
stead of  a  63  per  cent  rate  (approx- 
imate deduction)  in  1944,  the  com- 
pany would  have  earned  $4.50."  As- 
suming the  repeal  of  the  excess 
profits  tax  and  a  tax  rate  of  around 
40  per  cent,  CBS  earnings  will 
probably  exceed  $5  a  share,  the 
booklet  states,  "because  (a)  it 
probably  will  sell  as  much  or  more 
advertising  time,  (b)  may  obtain 
moderately  higher  rates  from  ad- 
vertisers, and  (c)  the  company's 
phonograph  record  producing  sub- 
sidiary, which  has  had  a  negligible 
excess  profits  tax  exemption,  prob- 
ably will  become  an  important  con- 
tributor to  earnings. 

"CBS  is  in  a  very  strong  finan- 
cial position  with  net  working  cap- 
ital at  the  end  of  1944  at  $12,530,- 
000,  compared  with  $7,770,000  at 
the  end  of  1941." 


Renews  Replacement 

F.  W.  FITCH  Co.,  Des  Moines,  will 
expand  Dick  Powell's  Bandwagon 
Mysteries  to  the  full  NBC  network 
Sept.  27.  Originally  a  summer  re- 
placement for  the  Sunday  Band- 
wagon program,  the  mystery  series 
clicked  so  well  both  sponsor  and 
agency  decided  to  renew.  Show 
will  be  aired  from  Hollywood 
Thursday  8:30-9  p.m.  EWT  with 
live  rebroadcast  8:30-9  p.m.  PWT 
for  West  Coast.  As  in  previous 
years  Fitch  will  continue  its  regu- 
lar Bandwagon  on  NBC.  Agency 
is  L.  W.  Ramsey  &  Co.,  Davenport, 
Iowa. 


Leydorf  to  Rio 

G.  FRITZ  LEYDORF,  radio  re- 
search consultant  of  the  Crosley 
Corp.  broadcasting  division,  left 
last  Wednesday  for  Rio  de  Janeiro 
to  attend  the  Third  Inter-American 
Radio  Conference  starting  Sept.  3. 
Mr.  Leydorf  was  at  the  first  such 
meeting  in  1937  at  Havana  but  did 
not  go  to  the  second  one  at  San- 
tiago in  1940. 


TAKING  advantage  of  the  oppor- 
tunity when  offered  the  "guest" 
spot  as  columnist  in  the  Louisville 
Courier-Journal  radio  column,  G.  F. 
"Red"  Bauer,  WINN  sales  man- 
ager and  newscaster,  got  a  few 
gripes  off  his  chest  about  people 
and  radio. 

First  on  his  list  of  people  "to 
talk  back  to"  is  the  man  who 
gripes  about  commercials.  "Does  he 
think  that  we,  in  the  business, 
aren't  trying  our  level  best,  seven 
days  and  nights  a  week,  to  improve 
radio  commercials?  Radio  is  a  big 
business  and  we've  got  a  big  in- 
vestment to  protect. ...  If  it  weren't 
for  the  commercials — and  the  ad- 
vertisers who  pay  for  them — the 
finest  broadcasting  system  in  the 
world  wouldn't  exist." 

Next  he  takes  up  the  radio  ad- 
vertiser "who  doesn't  like  spot  an- 
nouncements between  programs, 
because  he  believes  the  time  they 
consume  is  stolen  from  the  pro- 
gram period  he  pays  for."  Although 
Mr.  Bauer  says  he  believes  pro- 
grams are  a  sounder  investment, 
if  there  were  no  spot  announce- 
ments, the  price  on  the  programs 
would  soar. 

Number  three  is  the  listener  who 
writes  anonymous  letters.  "It's  al- 
ways the  anonymous  letter  that 
expresses  such  unflattering  senti- 
ments." In  the  words  of  Mr.  Bauer, 
they  express  "ignorance  and  cow- 
ardice". And  they  far  outweigh  the 
complimentary  letters,  he  says. 


His  fourth  gripe  is  the  prospec- 
tive radio  advertiser  who  uses  his 
own  likes  or  dislikes  to  evaluate 
a  program's  worth.  These  people, 
he  says,  by  virtue  of  their  position 
are  above  the  average  listener,  and 
therefore  are  not  good  judges  of 
what  will  appeal  to  the  majority. 

He  feels  that  people  in  radio 
who  are  worth  their  salt  know  more 
about  what  sort  of  program  the 
advertiser  should  have  than  the 
advertiser.  Mr.  Bauer  suggests  to 
the  prospective  radio  advertiser: 
"Talk  to  nobody  about  the  pur- 
chase of  radio  advertising  unless 
you  are  confident  the  man  you  talk 
to  knows  his  business.  .  .  .  Then 
follow  the  man's  advice." 


Colgate  Resumes 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  N.  J.  (Palmolive 
soap,  Halo  shampoo),  after  nine 
weeks  hiatus,  on  Sept.  1  resumes 
Judy  Canova  Show  on  NBC  sta- 
tions, Saturday,  10-10:30  p.m. 
(EWT).  Besides  Miss  Canova, 
comedienne,  talent  includes  Verna 
Felton,  Mel  Blanc,  Ruby  Dandridge, 
Joe  Kearns.  Opie  Cates  is  musical 
director.  Fred  Fox,  Henry  Hoople 
and  John  Ward  are  assigned 
writers,  with  Verne  Smith  as  an- 
nouncer. Joseph  Rines  is  Holly- 
wood producer  for  Sherman  & 
Marquette,  agency  servicing  Halo 
account.  Palmolive  soap  account  is 
handled  by  Ted  Bates  Inc.,  N.  Y. 


AMATEURS  in  good  standing  may 
operate  in  the  112-115.5  mc  band 
immediately,  the  FCC  announced 
last  week.  Such  operations  may 
continue  until  Nov.  15,  by  which 
time  the  Commission  will  have 
announced  new  regulations  cover- 
ing amateurs. 

The  Board  of  War  Communica- 
tions opened  the  112-115.5  mc 
band,  which  has  been  used  by  the 
War  Emergency  Radio  Service 
[Broadcasting,  Aug.  20].  WERS 
will  be  terminated  on  Nov.  15.  Ink 
the  meantime  amateurs  may  use 
the  band.  Amateurs  were  taken  off 
the  air  when  the  Japanese  attacked] 
Pearl  Harbor. 


Wisconsin  FM  Project  j 

BILL  authorizing  a  State  FM  non-1 
commercial  educational  radio  net-l 
work  system  in  Wisconsin  became  I 
law  Aug.  18  when  it  was  signed  by  I 
Gov.  Walter  Goodland.  Appropria-1 
tion  of  $162,000  for  constructior  1 
of  FM  broadcast  system  is  pro-1 
vided  and  a  State  Radio  Council  is  I 
created  to  take  charge  of  the! 
project. 


Wunderlich  Appointed  I 

NORMAN  WUNDERLICH,  man- 1 
ager  of  communications  and  elec 
tronic  division,  Galvin  Manufactur- 
ing Corp.,  Chicago,  has  been  ap 
pointed  sales  director  of  radic 
equipment  and  allied  products  oJ 
Federal  Telephone  and  Radi< 
Corp.,  Newark.  Mr.  Wunderlich  is 
responsible  for  the  Wunderlicl 
tube,  the  first  dual  purpose  tube 
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HE  regular  dissemination  of  news  by 
radio  stations  is  commonplace  today,  but  18 
years  ago  the  establishment  of  a  full-time 
news  department  by  WKY  was  an  innovation. 

The  moment  WKY  came  under  the  wing  of 
its  present  management  with  a  quarter-cen- 
|tury  newspaper  background,  news  was  given 
a  major  emphasis  .  .  .  news  of  the  world,  the 
nation,  the  community  .  .  .  news  of  the  weather 
I .  .  .  news  of  interest  and  value  to  farmers. 

WKY  not  only  sensed  a  major  obligation 
to  use  its  facilities  to  keep  listeners  informed 
hut  accepted  the  responsibility  of  doing  a 
t characteristically  thorough  job  of  it,  setting 
up  a  news  department  with  a  full-time  staff 
jf  experienced  newsmen.  With  full  wire  serv- 
ice of  the  Associated  Press  and  its  affiliation 
iwith  The  Daily  Oklahoman  and  Oklahoma 
[City  Times,  WKY  began  giving,  and  still 
,rives.  Oklahoma  its  most  complete,  authentic 
;  md  timely  news  service. 

J^YEX  during  wartime  when  electrifying 
news   from   across  the   seas  furnished 
leads  for  virtually  every  newscast,  WKY's 


■jV  MO  ONE  Y  heads  the  WKY  full-time  news 
,  of  experienced  newsmen.  Mooney  and  his 
■;tants  have  rich  backgrounds  in  newspaper 
:  and  radio. 

\THER    BUREAU    CHIEF    W.    E.  MAUGHAN 

ks  his  maps  to  give  WKY  listeners  a  look 
d  at  the  weather. 

3STOCK  REPORTS,  vital  news  to  Oklahoma 
e  feeders,  are  broadcast  daily  direct  from  the 
t  yards  by  A.  W.  Lucas,  National  Commission 
head. 


tailor-made  news  programs,  every  one  espe- 
cially written  and  prepared  for  local  broad- 
cast, covered  the  local  scene,  let  listeners 
know  what  was  happening  in  their  own 
communities.  When  local  news  again 
becomes  uppermost,  Oklahoma,  listen- 
ers will  know  which  station  will  be 
doing  the  best  job. 

In  addition  to  general  news,  WKY 
has  long  recognized  the  utility  of  ra- 
dio in  the  dissemination  of  such  vital 
and  useful  news  as  weather,  stock  and 
market  reports.  For  this  information, 
of  incalculable  value  to  farmers  and 


business  men,  but  dull  to  the  average  listener, 
WKY  goes  direct  to  headquarters ;  the  weather 
bureau,  a  broker's  ticker  and  the  stockyards. 

j^~EWS  of  the  farm,  of  food,  of  style  and 
dozens  of  other  things  in  which  people 
are  always  interested  are  a  part  of  WKY's 
broad  program  of  keeping  listeners  informed. 

WKY  will  always  cherish  and  protect  its 
reputation  among  Oklahoma  listeners  which 
18  years  of  emphasis  on  news  have  given  it. 

WKY  •  OKLAHOMA  CITY 

OWNED  AND  OPERATED  BY  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times— the  Farmer-Stockman 
KVOR,  Colorado  Springs— KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED     NATIONALLY     BY     THE     KATZ  AGENCY. 
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Co-op  Sales  Boosted  by  Network  Aid 


American     Sales  Staff 
Cooperates  With 
Local  Men 

By  BRUCE  ROBERTSON 

THE  OTHER  DAY  Stanley  C. 
Florsheim,  director  of  American's 
cooperative  program  department, 
called  the  manager  of  one  of  the 
network's  affiliate  stations  to  let 
h'm  know  that  a  co-op  salesman 
would  be  passing  through  his  city 
and  if  the  manager  liked  he'd  stop 
over  for  a  few  days  to  call  on  some 
of  the  station's  prospects  for  co-op 
shows  with  the  station's  salesman. 

"He  started  to  hem  and  haw," 
Mr.  Florsheim  said,  "and  I  couldn't 
figure  out  why.  Then  it  came  to  me 
that  he  was  trying  to  find  out  what 
the  catch  was,  what  it  was  going 
to  cost  him.  When  I  told  him  that 


it  was  strictly  a  no-charge  propo- 
sition and  just  part  of  American's 
service  to  our  stations  he  couldn't 
say  yes  fast  enough.  So  our  man 

AMERICAN  Network  is  doing 
nicely  with  its  co-op  selling  plan. 
Like  most  good  ideas,  it's  simple. 
The  network  makes  its  co-op  sales- 
men available  to  affiliates.  Backed 
by  experience  of  local  sponsors  in 
other  cities,  these  network  sales- 
men help  stations  sell  new  pros- 
pects and  help  the  present  spon- 
sors with  their  merchandising. 

stopped  off  and  before  he  left 
Baukhage  had  another  sponsor." 

To  this  plan  of  helping  the  sta- 
tions sell  their  own  time — and  of 
course  American's  co-op  shows — 
Mr.  Florsheim  gives  much  of  the 
credit  to  the  fact  that  his  depart- 


ment's billings  in  the  first  week  in 
July  were  two-and-a-half  times  the 
total  for  the  same  week  a  year  ago. 
"Better  than  that,"  he  said,  "they 
were  well  ahead  of  the  first  week 
in  June.  And  August  is  going  to  be 
even  better  than  July.  The  curve  is 
up.  We've  licked  the  summer 
slump." 

Announced  early  in  July,  the 
idea  of  placing  the  network's  co-op 
salesman  at  stations  disposal  had 
been  thoroughly  tested  in  advance. 
Barney  Cragston,  co-op  sales  man- 
ager, and  his  associates,  Larry 
Surles  and  Frank  O'Connell,  made 
calls  with  local  station  salesmen  in 
more  than  a  dozen  cities,  where 
station  managers  reported  many 
traceable  co-op  sales  and  sponsors 
were  grateful  for  the  merchandis- 
ing help  they  had  received. 

"Our  men  aren't  equipped  to  do 


NORTHWESTERN  National 
Bank  of  Minneapolis,  a  Swing 
sponsor,  advertizes  his  program  on 
its  billboards.  Small  insert  at  up- 
per left  of  this  sign  mentions 
Swing  and  gives  program  time. 


1945! 


According  to  Hooper  .  . 


Manchester  Listeners 
Prefer 


♦Period:  Spring,  1945  Station  Listening 
Index      City:  Manchester,  N.  H. 
SHARE  OF  AUDIENCE 

Station  Station  Station  All 


INDEX 

WMUR 

B 

C 

D 

Others 

8:00  AM-10:00  AM 
Mon,  thru  Fri . 

64.7 

13.4 

9.7 

3.4 

8.8 

10:00  AM-12:00  N 
Mon.  thru  Frl. 

71.9 

9.2 

9.6 

1.9 

7.4 

8:00  AM-12:00  N 
Mon.  thru  Fri. 

68.5 

11.2 

9.6 

2.6 

8.0 

12:00  N-3:00  PM 
Mon.  thru  Fri. 

42.4 

9.9 

19.2 

7.0 

21.5 

3:00  PM-6:00  PM 
Mon.  thru  Fri. 

33.5 

17.8 

27.4 

10.2 

11.1 

1 2:00  N-6-.00  PM 
Mon.  thru  Fri. 

37.7 

14.1 

23.6 

8.7 

15.9 

6:00  PM-8:00  PM 
Sun.  thru  Sat. 

34.2 

34.7 

20.9 

3.6 

6.6 

8:00  PM-10:00  PM 
Sun.  thru  Sat. 

30.9 

43.7 

10.3 

5.9 

9.2 

6:00  PM-1  0:00  PM 
Sun.  thru  Sat. 

32.4 

39.7 

15.1 

4.8 

8.0 

Total  Coincidental  Calls — 6,231 


In  the  last  analysis,  we  have  only  "listen- 
ers" to  sell.  Since  the  first  Manchester 
Listening  Report  in  1944  by  C.  E.  Hooper 
Inc.,  we've  known  that  Station  WMUR 
enjoys  strong  preference  in  this  area. 

We  were  proud  to  merit  this  preference — 
promised  ourselves  to  do  even  better  pro- 
gramming and  production.  That  led  us  to 
look  forward  to  the  second  Hooper  Re- 
port— the  Station  Listening  Index  for 
1945.  Knowing  that  you,  too,  as  a  buyer 
of  "listeners",  would  like  to  see  which 
way  the  audience  is  going,  we  present 
the  final  tabulation—* 


If  New  Hampshire  is  part  of  the  territory 
you  plan  to  "capture"  call  us  or  our 
national  representatives — Weed  &  Co., 
Inc.,  New  York,  Chicago,  Detroit,  San 
Francisco,  Hollywood,  and  R.  C.  Foster, 
Boston. 


1819  ELM  STREET,  MANCHESTER,  N.  H. 

BASIC  AMERICAN  NETWORK 


610  K.C. 
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pressure  selling,"  Mr.  Florsheim 
said,  "but  they  can  give  advertis- 
ers the  benefit  of  their  experience 
of  many  calls  in  many  cities  and 
towns.  And  they  can  pass  along 
merchandising  ideas  used  by  simi- 
lar advertisers  in  other  cities." 

The  promotion  given  by  many 
sponsors  to  the  co-op  programs  is 
another  major  factor  in  their  suc- 
cess, Mr.  Florsheim  believes.  He 
cited  Gimbel  Brothers,  who  bought 
Raymond  Swing  to  increase  the 
prestige  of  the  men's  departments 
of  their  Philadelphia  and  Milwau- 
kee stores.  Blowups  of  Swing  were 
in  the  store  windows;  newspaper 
ads  carried  his  picture  with  the 
line  "brought  you  exclusively  in 
Philadelphia  (Milwaukee)  by  Gim- 
bel's";  merchandise  stuff ers  plugged 
the  broadcasts. 

Promotion 

Another  Swing  sponsor,  North- 
western National  Bank  of  Min- 
neapolis, advertises  the  program 
on  its  billboards,  on  newspaper  ra- 
dio pages,  by  enclosures  in  its 
monthly  statements,  by  postage 
meter  on  its  envelopes,  with  five- 
foot  blowups  in  window  and  lobbj 
displays  and  with  counter  cards  ir 
the  main  bank  and  all  its  branches 
"Merchandising  like  that,"  Mr< 
Florsheim  declared,  "helps  buik 
the  program  and  so  helps  it  to  do  £ 
better  job  for  the  sponsor.  Anc 
when  our  salesmen  can  pass  alonf 
examples  like  those  to  other  adver- 
tisers in  other  cities,  they  are  bene 
fited  also.  And  we  and  the  station 
benefit,  too,"  he  added,  "becaus* 
advertisers  who  have  embarked  s< 
wholeheartedly  on  a  campaigi 
wouldn't  dream  of  dropping  it  fo 
the  summer." 

Local  advertisers  are  encourage^ 
to  discuss  their  problems  with  hir 
and  his  staff,  Mr.  Florsheim  saic 
adding  that  his  department  frc 
quently  benefits   as  much   as  th 
clients.  For  instance,  when '  Neus 
teter's,  Denver  women's  specialt  > 
shop,  assumed  sponsorship  of  Cor 
stance  Bennett  in  that  city,  th  j 
store's  head,  Ed  Neusteter,  and  hi  j 
advertising  manager,  E.  K.  She 
ton,  called  on   Mr.   Florsheim  i 
New  York  to  discuss  promotion. 

At  that  time,  Mr.  Florsheim  sai< 
Miss  Bennett  each  day  describe  s 
her  costume  or  accessories  as  frlh 
material  in  her  broadcast  for  tho;  I 
stations  which  did  not  have  spoil 
sors  for  the  program.  At  the  sui  I 
(Continued  on  page  2 %) 
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A  radio  station  is  known 
by  the  Companies  it  keeps 


20,000  WATTS  OF 


*  Walgreen  Drug  Stores  have  been  sponsoring  baseball 
broadcasts  on  WJJD  now  for  7  years.  Old  Gold  Cigarettes 
for  2.  Pretty  good  testimony  that  the  New  WJJD'S 
exclusive  White  Sox  broadcasts  have  produced  results  where 
results  count.  Experience  proves  that  dollar  for  dollar 
the  New  WJJD  rates  as  a  best  buy  in  Chicago.  With  20,000 
watts  of  SELLING  POWER,  the  New  WJJD  signal 
booms  out  into  a  coverage  area  containing  3,234,059 
radio  homes— spread  over  a  greater  coverage  area  than  any 
other  Chicago  Station,  regardless  of  power. 
SPECIAL:  The  New  WJJD's  post- baseball 
programming  will  open  up  a  few  choice 
availabilities  in  key  afternoon  time.  They're 
bound  to  go  fast.  Better  get  your  reservations 
in  early. 

CHICAGO 

A  Tfant/taU  'pteid  STATION    REPRESENTED    NATIONALLY    BY    PAUL  H 


POWER 


RAYMER 
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Music  hath  its 
charms  .... 


Even  as  markets 
have  their  charms  .  . 


Even  as  sales  have 
their  charms  .  .  .  . 


Even  as  low  costs 
have  their  charms  .  . 


Even  as  profits 
have  their 
charms! 


Put  them  all  together— Music,  Mar- 
kets, Sales,  Low  Costs  and  Profits— 
and  you  have  the  Ace  Charm— a 
WWVA  Campaign 

Ask  a  John  Blair  Man 


Basic  Affiliate 
AMERICAN  BROADCASTING  COMPANY 


Add  V-J  Day  Coverage 


Recorders  Valuable* 
PRESAGING  special  events  coverage  of 
future,  several  stations  used  wire  and 
film  recorders  for  Interviews  with  rov- 
ing celebrants,  put  them  on  air  later. 
Florence  Warner  of  WOL  Washington, 
with  film  recorder,  got  postwar  state- 
ment from  WPB  Chairman  Krug  at 
Statler  Hotel,  and  Hugh  Butler,  acting 
British  Ambassador.  WHOM  New  York 
used  film  recorder  to  pick  up  motorist 
reaction  at  filling  stations  when  gas  ra- 
tioning ended.  WIND  Chicago  went  to 
Douglas  Aircraft  plant  with  wire  re- 
corder to  get  worker  comments. 
*       *  * 

Governor  on  WIBC 

WIBC  Indianapolis  aired  victory  speech- 
es by  Gov.  Gates  of  Indiana  and  Mayor 
Tyndall  of  Indianapolis  few  minutes 
after  broadcasting  surrender  news;  also 
interviewed  wounded  veterans  at  Bill- 
ings General  Hospital,  and  did  pickups 
from  street  and  union  station.  Among 
WIBC's  victory  week  broadcasts  was 
interview  with  Dr.  Charles  W.  Hires, 
director.  Dept.  of  Physics,  Indiana  U., 
and  his  associate,  Prof.  I.  W.  Schwartz, 
who  talked  of  atom  bomb  in  layman's 
language.  Norm  Perry  Jr.,  special  events 
chief,  conducted  the  program. 


'Postwar*  on  WFAS 
WFAS  White  Plains,  N.  Y.,  did  a  "Post- 
war Prospects"  broadcast  50  minutes 
after  flashing  surrender  news.  During 
the  day  Tuesday  (Aug.  14)  Frank  A. 
Seitz,  station  managing  director,  had 
special  transcription  made  with  top 
Westchester  county  officials  speaking. 
Confusion  attending  interpretation  of 
President  Truman's  two-day  holiday 
brought  spot  announcements  from 
Sonotone,  General  Electric,  Eastern  Air- 
craft, Burroughs  &  Welcome,  J.  H. 
Evans  &  Sons,  Anaconda  Wire  &  Cable 
Co.  and  First  National  Food  Stores,  ex- 


Co-op  Sales 

(Continued  from  page  22) 

gestion  of  Mr.  Neusteter  this  de- 
scription is  now  in  the  main  part 
of  Miss  Bennett's  broadcast  and 
American  each  day  notifies  her 
sponsors  in  advance  what  articles 
she  is  going  to  talk  about  so  they 
can  promote  that  merchandise  in 
their  window  and  counter  displays 
and  their  newspaper  advertising. 
"Constance  Bennett  says  today  that 
.  .  ."  is  an  effective  sales  help. 

When  Burton  A.  Gallup  of  Meigs 
&  Co.,  Bridgeport  men's  store  spon- 
soring Kiernan's  News  Corner,  was 
in  New  York,  American  took  a  Gal- 
iup-Kiernan-Florsheim  picture  in 
the  network  newsroom,  blew  it  up 
and  sent  it  to  the  store,  where  it 
made  an  effective  and  personal- 
ized window  display. 

"Cooperation  is  the  secret  of  suc- 
cess for  our  cooperative  programs," 
Mr.  Florsheim  concluded.  "We  help 
the  stations  and  the  clients;  they 
help  us  and  each  other.  This,  plus 
the  fact  that  the  co-op  programs 
are  right  to  begin  with,  will  add  up 
to  more  than  $4,000,000  of  revenue 
for  American  stations  from  our 
co-op  programs  in  1945. 

"An  extra  benefit,"  he  added,  "is 
that  through  helping  American  af- 
filiates increase  their  local  sales 
with  our  co-op  shows  we  also  are 
doing  a  good  station  relations  job 
for  our  network.  If  another  net- 
work should  approach  one  of  our 
stations  with  an  offer  to  switch  af- 
filiations, he  might  well  weigh  his 
income  from  co-op  sales  along  with 
his  network  revenue  and  decide  to 
stay  with  American." 


plaining  to  employes  how  long  they 
might  stay  away  from  work. 

*  %  * 

Cycled  to  Work 
PAUL  WHITE,  news  editor  of  WKBN 
Youngstown,  O.  (no  relation  to  Paul 
White,  CBS  news  editor)  pedaled  10 
miles  to  the  studios  at  2  a.m.  Aug.  14 
astride  his  son's  bicycle  when  first  word 
of  surrender  was  aired  by  Domei. 

*  *  # 

WIOD  Forum 

WIOD  Miami  was  ready  with  a  forum 
on  postwar  prospects  when  surrender 
came.  Participating  were  government, 
city  and  civic  leaders.  Station  also  used 
mobile  unit  for  crowd  color  and  inter- 
views, with  Bill  Cochran,  discharged 
veteran,  handling  mike.  Protestant  min- 
ister, Catholic  priest  and  Jewish  rabbi 
participated  in  special  prayer  transcrip- 
tion, aired  during  Tuesday  evening. 
Special  messages  from  commanding  of- 
ficers of  Army  and  Navy  units  in  Miami 
area  were  broadcast,  too. 

WHP  Pleadings 

WHP  Harrisburg,  Pa.,  fearful  that  the 
tendency  to  "let  down"  following  sur- 
render news  might  tie  up  vital  military, 
transportation  and  communications 
traffic,  urged  listeners  in  special  pro- 
grams and  in  spots  on  regularly  sched- 
uled periods  to  go  back  to  work  after 
celebrating.  Station's  pleadings  were 
effective. 

*  *  * 
WAAT  Dance 

WAAT  Newark,  N.  J.,  opened  its  ter- 
race room  in  Mosque  Theater  building 
to  USO  for  victory  dance  on  Wednesday 
night,  Aug.  15.  Servicemen,  wives  and 
sweethearts  were  invited  by  spots  on 
air.  Half-hour  of  the  show  was  broad- 
cast. 

*  *  * 

All  Commercials  Out 

KPAS  Pasadena,  Cal.,  cancelled  all  com- 
mercials, scheduled  three  street  pick- 
ups and  devoted  entire  schedule  to  vic- 
tory, resuming  normal  programming 
Wednesday  morning. 

*  *  * 

KFWB  News  Marathon 
KFWB  Hollywood  led  local  stations  with 
news  marathon,  beginning  night  of 
Aug.  13.  Continuous  news  schedule 
maintained  until  late  Tuesday  night. 
Commercials  reinstated  Wednesday. 

WAGA  Plays  Host 

WAGA  Atlanta  sponsored  huge  street 
dance  night  of  victory,  broadcasting 
music  by  local  dance  and  military  bands 
and  interviews  with  celebrants  for  2% 
hours.  Atlanta's  damage  by  boisterous 
whoopee-makers  was  held  to  a  mini- 
mum and  citizens  thanked  station  for 
playing  host. 

s£       ■  $ 

Chinese  Fliers  Heard 
KXOK  St.  Louis  cancelled  all  commer- 
cials at  surrender  news,  did  special  pro- 
grams, one  from  Chungking  restaurant, 
where  200  Chinese  aviators  celebrated. 
Pickups  from  mayor's  office,  theaters, 
traveling  buses  and  streets  were  aired. 

War  Mothers  Talk 

KDYL  Salt  Lake  City  featured  inter- 
views with  five  mothers  of  16  sons  in 
service,  one  of  them  the  mother  of 
seven,  All  are  neighbors.  Special  pick- 
ups included  celebration  descriptions, 
prayers  by  church  leaders,  interviews 
with  passengers  aboard  an  interstate  J 
bus,  broadcast  from  editorial  room  of 
Salt  Lake  City  Tribune  and  Telegram. 

Canadian  Stations 
PRIVATE  stations  and  CBS  networks 
carried   special    programs,    with    CBC  , 
Trans-Canada  and  Dominion  networks 
pooling  from  Toronto.  Prime  Minister  J 
Attlee's  victory  message  was  aired  from 
London  to  start  celebration.  President 
Truman's  statement  released  in  Wash-  ! 
ington  was  read  and  Washington  com- 
mentaries  were   carried   until   8  p.m. 
Crowd  reactions,  interviews  from  USAAF 
base  at  Edmonton  and  from  Canadian  1 
servicemen  in  England  also  were  car-  f 
ried.  Normal  schedules  were  resumed  \ 
Wednesday  morning,  but  special  pro-  i 
grams  from  Ottawa  and  London  were  I 
on,  beginning  at  3  p.m.  Private  stations  | 
carried   local   reactions    of  celebrants. 
CKEY  Toronto  sent  a  mobile  unit  to  | 
all  public  celebration  centers. 


Page  24    •    August  27,  1945 


BROADCASTING    •    Broadcast  Advertising 


MORE  THAN  PLEASEp^fe^ 

EVERY  Network  Show  on  WOW  has  a  Hooperating  higher  than  the  national  average— but  WOW 
also  does  a  terrific  job  on  National  Spot  Programs.  Witness  the  "Skippy  Hollywood  Theatre"  rating 
of  18.6,  and  Hamm's  Beer  "Preferred  Melodies",  a  local  production,  three  times  a  week,  early  evening, 
has  a  rating  of  17.9 — the  "Nebraska-Iowa  Quiz",  for  Listerine,  Sunday  afternoon,  rates  14.1 — while 
the  McKesson  Robbins  "Noonday  Forum",  12-45  across  the  board  carries  a  rating  of  11.7.  Note 
Hooperatings  Fall-Winter,  1944-45. 


L  .,j  .  Advertising  TTj^o^IT^ 


CISCO  *>  CALIF- 


Ap  t\av  tfearer  i" 
One  T)S7 

•sera--* 


raff-  s.^?." 0  tre « rs^^v 


•>    +  ft    fenC1  t   a 


rents                            to0    tfcat         ■*  Soll7*°°aW4 tb  ^e 

~C$^^9  ^          ed  success  *W 
8iapPort  00lltinued 

Cordial^' 


palter 


Guild' 
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The  above  is  substantial  evidence  that  WOW  has  a  predomi- 
nating hold  on  the  listeners  in  the  Omaha  trade  territory. 
Write  for  availabilities  or  phone  the  nearest  John  Blair  office. 
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OMAHA,  NEBRASKA 

590  KC    •    NBC    •   5000  WATTS 

Owner  and  Operator  of 

KODY  •  NBC  IN  NORTH  PLATTE 


JOHN     J.     GIlllN.     JR.,     PRES.     &     GEN'L.  MCI 
JOHN     BLAIR     «     CO.,  REPRESENTATIVES 


ASKS  TRUMAN  PLAY 
ON  AIR  FOR  PEOPLE 

PRESIDENT  TRUMAN  has  been 
asked  to  play  piano  on  the  air  or 
to  make  recordings  to  be  broadcast 
for  the  American  people.  Herbert 
Wells  Fay  of  Springfield,  111.,  cus- 
todian of  Lincoln's  Tomb  and  board 
chairman  of  the  American  Pioneer 
Guild,  has  written  the  President 
urging  that  the  Chief  Executive 
play  for  the  people. 

"Never  in  the  past  has  a  United 
States  Chief  Executive  possessed 
such  a  marked  talent  for  communi- 
cating with  his  fellow  men  through 
the  medium  of  music,"  said  Mr. 
Fay's  letter.  "What  could  be  more 
fitting  than  that  the  present  and 
future  generations  of  Americans 
have  opportunity  to  hear  the  na- 
tional anthem  or  perhaps  Ameri- 
can folk  songs  or  the  classics  played 
by  the  President  who  led  the  na- 
tion to  ultimate  victory  in  the 
greatest  war  ever  known?" 


Jack  Benny  Sued 

A  BREACH  of  contract  suit  for 
$10,000  has  been  brought  before 
the  New  York  Supreme  Court 
against  Jack  Benny.  Edward  A. 
Powers,  a  public  relations  counsel, 
charges  the  radio  and  screen  enter- 
tainer did  not  compensate  him  for 
a  broadcast  idea  he  submitted.  Mr. 
Powers  asks  $7,500  as  the  "fair  and 
reasonable  value"  of  his  idea  sent 
to  Mr.  Benny,  plus  $2,500  for  serv- 
ices rendered. 


WILL  STATIONS  LOSE  THEIR  IDENTITY? 

By  LESLIE  L.  KENNON,  Assistant  to  General  Manager  of  KWTO 


Leslie  Brady 

LESLIE  R.  BRADY,  39,  chief  of 
the  Frequency  Assignment  Section, 
International  Division,  FCC  Engi- 
neering Dept.,  died  at  his  Wash- 
ington home  following  a  heart  at- 
tack and  was  buried  Aug.  18  in 
Laurel,  Md.  He  joined  Federal  Ra- 
dio Commission  in  1928  when  it 
was  created  and  had  been  with 
Commission  since.  Mr.  Brady  leaves 
his  widow  and  two  children.  He 
was  a  native  of  Baltimore. 


NETWORK  and  transcribed  pro- 
grams have  worked  to  the  advan- 
tage of  radio  stations.  However,  re- 
gional stations  are  losing  a  part 
of  their  individual  identity  by 
scheduling  an  overdose  of  them. 

Listeners  recognize  a  regional 
station  by  what  they  have  been  ac- 
customed to  listening  to  over  an 
extended  length  of  time.  It  has  been 
a  practice  in  the  past  for  stations 
to  give  over  a  goodly  portion  of 
their  schedule  to  live  talent  shows, 
service  features  such  as  farm 
forums,  weather  forecasts,  market 
reports  and  regional  sports.  Most 


of  them  have  built  their  success  on 
this  pattern.  .  .  . 

I  suggest  that  we  have  gradually 
slipped  away  from  lo?al  program- 
ming that  fits  the  tempo  of  our 
own  community  and,  in  many  in- 
stances, have  found  disfavor  with 
many  of  our  listeners  when  tran- 
scriptions and  network  have  been 
substituted. 

Overall  Job 

Those  who  have  maintained  a 
large  and  versatile  talent  staff  now 
are  finding  little  use  for  them  be- 
cause of  the  desire  on  the  part  of 
the  advertiser  to  do  an  overall  job 
by  the  use  of  the  above  method.  .  .  . 

The  first  consideration  should  be 
for  our  listeners.  That  is  the  ad- 
vertiser's first  consideration  also. 
We  cannot  have  a  wide  and  varied 
schedule  if  we  cannot  provide  a  well 
rounded  one,  and  this  oftentimes 
means  sacrifice  of  revenue.  A 
morning  and  afternoon  diet  of 
transcribed  shows  or  network,  re- 
gardless of  national  or  regional 
rating,  will  not  accomplish  the  best 
results  for  the  station  or  for  the 
client.  It  is  our  job  to  protect  our- 
selves, and  thereby  protect  the 
advertiser,  by  keeping  our  own  in- 
dividual identity  in  our  community. 


Howard  Elected 

LOUIS  HOWARD,  owner  of  WHIT 
New  Bern  and  WJNC  Jacksonville, 
N.  C,  has  been  elected  president  of 
the  Tobacco  Network  succeeding 
Fred  Fletcher,  general  manager  of 
WRAL  Raleigh.  Billy  Hodges,  gen- 
eral manager  of  WGTC,  Greenville, 
was  elected  vice-president;  Harry 
Bright,  general  manager  of  WGBR 
Goldsboro,  reelected  secretary;  Al- 
len Wannamaker,  general  manager  j 
WGTM  Wilson,  reelected  treasurer. 
Eugene  P.  Weil  continues  as  gen- 
eral sales  manager  for  the  network.) 


Stewart  Warner  Report 

A  PROFIT  of  $1,260,807  was  list- 
ed for  the  first  six  months  of  1945, 
ending  June  30,  in  the  unaudited 
semi-annual  report  mailed  to  stock- 
holders by  Stewart  Warner  Corp., 
Chicago.  Sum  of  $400,000  was  set 
aside  for  postwar  improvements 
with  the  balance  equal  to  68  cents 
per  share  of  capital  stock. 


Office  to  Close 

HOLLYWOOD  radio  section  of  Of- 
fice of  Inter-American  Affairs  is 
to  close  Sept.  8.  Move  follow: 
budget  slash  of  $1,300,000.  Em] 
ployes  of  Hollywood  division  have 
been  offered  jobs  with  mergec 
Washington  and  New  York  OIAA 
operations  in  New  York,  it  was 
said. 
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In  both  manufacturing  and  farming,  North  Carolina  sets 
the  pace  for  the  entire  South.  The  value  of  North  Caro- 
lina's manufactured,  products  is  nearly  three  times  the 
average  for  the  nine  other  Southern  states.  North  Caro- 
lina's cash  income  to  farmers  is  nearly  twice  the  Southern 
average.  Surely  those  facts  are  worth  consideration  when 
you're  choosing  Southern  Markets! 


With  50,000  Watts,  at  680  k.c. — and  NBC — Station 
WPTF  at  Raleigh  is  by  long  odds  the  No.  1  radio  salesman 
in  North  Carolina.  Let  us  send  you  the  complete  facts 
and  availabilities.  Or  just  ask  Free  &  Peters! 


50.000  WATTS  — NBC 
1|    RALEIGH,  N.C. 

Free  A  Peters,  Inc.,  National  Representatives 
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KXOA  Now  Operating 
On     Regular  License 

KXOA  Sacramento,  Cal.,  which  had 
been  operating  under  program  test 
since  May  20,  at  the  beginning  of 
the  month  received  its  regular  li- 
cense. A  basic  affiliate  of  Mutual 
Don  Lee  network,  the  station  is 
owned  and  managed  by  Lincoln 
Dellar,  former  vice-president  and 
general  manager  of  Associated 
Broadcasters  Inc.,  San  Francisco. 

Department  heads  of  KXOA,  an- 
nounced by  Mr.  Dellar,  are  Morton 
Sidley,  sales  manager,  formerly  of 
KSFO  San  Francisco;  H.  Neil 
Black,  chief  engineer,  previously 
with  NBC;  Earl  Russell  Jr.,  pro- 
gram operations  manager,  from 
KFBK  Sacramento. 

A  subscriber  to  Associated  Pro- 
gram Service  and  United  Press, 
KXOA  has  completed  contracts  for 
license  agreements  with  ASCAP, 
BMI  and  SESAC.  From  its  incep- 
tion the  station  has  carried  the  full 
commercial  Mutual  West  Coast 
schedule  and  has  a  night  hourly 
rate  of  $80.  John  Blair  &  Co.  is  na- 
tional representative. 


Transcriptions  Again 
Prepared    for  Europe 

WORLD  WIDE  Broadcast- 
ing Foundation  of  Boston  soon  will 
resume  sending  foreign-language 
transcriptions  to  Europe  for  broad- 
cast on  the  Continent,  according  to 
George  E.  Caraker,  lecturer,  writer 
and  member  of  World  Wide's  New 
York  staff. 

The  new  World  Wide  recordings, 
based  on  such  subjects  as  rehabili- 
tation and  public  health,  will  go  to 
Europe  via  diplomatic  pouch,  Mr. 
Caraker  said.  Requests  for  the 
transcriptions  have  been  received 
from  the  Netherlands  and  other 
countries  are  expected  to  ask  for 
the  special  programs  in  the  near 
future. 

Now  in  its  10th  year,  the  Foun- 
dation expects  to  resume  foreign 
broadcasts  from  its  powerful  Bos- 
ton station  WRUL  as  soon  as  the 
Government  relaxes  its  wartime 
control  of  the  outlet. 

One  of  the  wartime  activities  of 
World  Wide  has  been  the  tran- 
scribing and  distributing  to  sta- 
tions of  a  program  called  Beyond 
Victory.  Mr.  Caraker,  pointing 
out  that  the  program  is  two  years 
old,  cited  letters  from  military  offi- 
cials, soldiers  and  civilians  through- 
out the  nation  as  proof  of  the  pro- 
gram's enthusiastic  reception.  Be- 
yond Victory,  featuring  guest 
experts  on  each  program,  has  dealt 
with  such  topics  as  "Forms  of 
World  Organization",  "Living  Con- 
ditions in  the  Postwar  World"  and 
"Messages  from  United  Nations' 
Leaders". 

Beyond  Victory  is  now  beamed 
to  overseas  military  and  civilian 
posts  by  the  OWI  and  broadcast 
transcribed  on  a  large  number  of 
U.  S.  stations. 

World  Wide  is  now  preparing  a 
special  series  on  the  United  Nations 
Charter,  which  will  be  broadcast  as 
part  of  Beyond  Victory. 

BRO ADC 


I PICK-UP  PIN-UP 
NBC's  Barbara  Cary  Is  Voice 
 From  Home  to  Radiomen  


Barbara 

ORCHIDS  and  a  rush  of  dinners 
await  one  young  lady  with  NBC 
when  "the  boys  come  home".  She 
is  Barbara  Cary  of  the  NBC-San 
Francisco  news  room,  the  only 
woman  regularly  handling  over- 
seas shortwave  pickups.  She  ex- 
changes timings,  cues,  weather  re- 
ports and  quips  with  NBC  Pacific 
reporters  George  Thomas  Folster, 
Ray  Clarke,  Joe  Hainline  and 
others  before  putting  them  on  the 
air.  Lonely  servicemen  crowd  the 
radio  shack  to  hear  her. 

Her  voice  brought  word  of  the 
first  Jap  peace  offer,  and  kept  the 
correspondents  informed  of  each 
news  flash  following  that  announce- 
ment. She  interrupted  a  roundtable 
broadcast  between  Folster,  Janssen 
and  Ray  Clarke  to  flash  word  that 
the  U.  S.  would  accept  the  offer. 
Now  the  boys  want  a  pinup  picture. 


McGuineas  Sees  Jobs 
For  Hundreds  With  FM 

AVAILABILITY  of  hundreds  oi 
positions  for  writers,  dramatists 
announcers,  actors  and  musicians 
has  been  forecast  by  William  Mc- 
Guineas, commercial  manager  oi 
WGNB,  WGN  Chicago's  FM  outlet 

According  to  Mr.  McGuineas,  "al 
the  present  time  there  are  approx- 
imately 900  radio  stations  in  th( 
United  States,  but  there  will  prob- 
ably be  between  2,000  and  3,00( 
stations  after  the  war."  Each  o: 
these  new  stations  will  have  it: 
own  local  programs,  so  that  radic 
personnel  will  be  needed  in  cities 
and  towns  all  over  the  country. 

New  jobs  in  radio  may  not  b<; 
available  on  a  large  scale  foi 
another  year  or  two,  Mr.  McGuineas 
points  out,  but  adds  that  now  is  th< 
time  for  young  people  with  radii 
ambitions  to  prepare  for  the  future 
by  enrolling  in  accredited  schoo 
and  college  radio  courses,  and  b;|i 
studying  broadcasting  trends. 


Philco  Dividend 

A  DIVIDEND  of  20c  per  share  o: 
common  stock  payable  Sept.  12  t< 
stockholders  of  record  Aug.  28  ha: 
been  declared  by  Philco  Corp 
Previous  dividend  was  for  sam< 
amount  paid  June  12. 
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HONORS 
ENOUGH 


FOR  ALL  4  NETWORKS 


On  J-S  Day,  Tuesday,  August  14 


On  Japanese-Surrender  Day,  August  14,  that 
day  which  climaxed  all  the  climaxes  of 
World  War  II— the  C.  E.  Hooper  staff  worked 
round-the-clock  in  32  cities  — in  a  searching 
measurement  of  radio  listening. 

Never  was  the  place  which  broadcasting 
plays  in  American  life  more  sweepingly 
revealed.  Listening  leaped  from  peak  to 
peak  throughout  the  day— often  at  levels 
which  doubled  ordinary  war-time  tune-in. 
Conservative  projection  indicates  that 
30,000,000  American  homes  turned  to  their 


radios  that  day  for  the  first  authentic  news 
of  final  victory. 

There  is  no  room  in  radio  for  smugness — 
but  no  broadcaster  can  read  without  pride 
the  record  which  this  timely  and  intensive 
study  writes.  The  results,  released  exclu- 
sively by  CBS,  contain  honors  enough  for 
everyone.  If,  in  the  process,  they  explode 
certain  myths,  that's  all  to  the  good . . . 


SEE  NEXT  TWO  PAGES 


HONORS 
FOR 

CBS 


L  The  CBS  share  of  audience  held  to  a  higher  level 
throughout  the  day  (never  averaging  below  20% 
in  any  clock  hour)  than  that  of  any  other  network. 
Network  X  dropped  to  16%,  Network  Y  to  12,  Net- 
work Z  to  10. 

2.  CBS  led  the  field  during  9  half  hours  in  the  morning, 
afternoon  and  evening  — and  led  its  nearest  rival 
through  10  half  hour  periods. 

3.  The  CBS  lead  grew  at  one  point  to  135%  more  audi- 
ence than  the  next  highest  network— an  appreciably 
larger  lead  than  we  yielded  to  any  other  network, 
at  any  point. 

4.  Working  uphill  against  traditional  Tuesday  night  lis- 
tening habits,  CBS  increased  its  regular  share  of 
total  Tuesday  night  audience  by  17% — while  its 
nearest  competitor  lost  26%. 


HONORS 
FOR 
NETWORK 


1.  Network  X  nosed  out  CBS  on  average  ratings  for 
all  periods  combined  by  a  narrow  I  point  lead  — 
thanks  largely  to  that  lucky  Tuesday  evening. 

2.  Network  X  hit  a  peak  of  44%  of  total  audience  dur- 
ing one  period  (higher  than  the  CBS  peak  of  38%) 
—offsetting  its  16%  low. 

3,  Network  X  dropped  behind  CBS  twice  during  the 
evening,  but  rallied  strongly  and  led  CBS  at  the 
finish  line  by  a  score  of  33  to  30,  in  percent  of  total 
audience. 


4.  Network  X  crossed  the  finish  line  with  more  than 
twice  as  large  an  audience  as  either  Network  Y  or 
Z.  (So,  of  course,  did  CBS.) 




HONORS 
FOR 
NETWORK 


I.  Network  Y,  which  lives  less  by  words  than  by  deeds, 
turned  the  tables  on  Network  Z.  Network  Y's  aver- 
age rating  of  6.2  was  almost  15%  higher  than  its 
nearest  rival's  5.4. 

2.  Network  Y,  in  a  wonderful  half-hour  at  8:30  a.m. 
swept  the  field!  It  led  CBS  by  50%  and  led  its  tradi- 
tional competitor,  Network  Z,  by  nearly  200%! 

3.  Although  Network  Y  dropped  to  only  half  the  audi- 
ence of  CBS  during  the  evening,  it  averaged  2/z  as 
large  an  audience  as  either  CBS  or  Network  X  dur- 
ing the  daytime. 

4.  While  Network  Y  in  certain  periods  had  only  10% 
of  the  total  audience,  still  that  was  Yz  more  than  the 
low  ebb  of  its  rival's  audience  (7.3). 


HONORS 
FOR 
NETWORK 


We  promised  honors  enough  for  everyone,  and  we 
meant  it.  There  aren't  as  many,  of  course,  at  the 
bottom  of  the  list  as  at  the  top.  But  still  enough  to 
go  around . . . 

I.  Network  Z  proved  there  is  room  for  a  fourth  net- 
work by  corralling  a  loyal  slice  of  the  audience  from 
morning  to  night. 

2.  Although  Network  Z  dropped,  in  share  of  audience, 
from  17.5%  in  the  morning  to  16.8%  in  the  after- 
noon and  down  to  12.1%  in  the  evening,  it  averaged 
14.6%  for  the  whole  day. 

3.  Moreover,  Network  Z  proved  it  could  average  87% 
as  high  as  its  nearest  rival  — and  53%  as  high  as  CBS 
—and  that's  nothing  to  hide  under  a  bushel. 


SEE  NEXT  PAGE  0- 
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8  a.m.-I0:30  p.m.  32  Cities 
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TOTAL  TUNE-IN  AND  SHARE  OF  AUDIENCE 

On  Japanese-Surrender  Day  — August  14, 1945  — Hooper  (32  Cities) 


32  Cities— EWT 

Sets  On 

CBS  Share 

X  Share 

Y  Share 

Z  Share 

Morning 

8-00-8-30 

A*>  T 

26.2 

1 1  R 

91  ft 

7.3 

8:30-9:00 

40.8 

20.3 

28.3 

31.2 

1 1.8 

9-00-9-30 

/  >ww  -W  «ww 

A<\  1 

30.5 

ii  n 

1 4.9 

1 1  5 

9:30-10:00 

41.5 

26.3 

30.7 

17.0 

16.4 

m.nn  in. in 

An  i 

29.8 

9a  7 

14.7 

9n  i 

10:30-1  1:00 

38.1 

31.8 

20.9 

18.3 

18.6 

1 1  .nn  1 1  .in 

I  1  :Uu- 1  I  :OU 

17  7 

OA  A 

91  0 

XO.7 

18.4 

9a  1 

1  1:30-12:00 

38.5 

24.5 

18.7 

13.6 

28.1 

Avgtqcj©  to  Noon 

26.7 

9a  9 

19.2 

17.5 

Afternoon 

12  00- 12-30 

I   Mm  •  WW       1  M\  •  W  W 

37.3 

35.4 

15.7 

18.3 

18.0 

1 2:30- 1 :00 

39.0 

38.4 

16.3 

20.4 

14.4 

i  .nn  i  .in 

11  ft 

1A  O 

1 Q  9 

18.2 

1  A  7 

1:30-2:00 

30.9 

30.2 

24.8 

19.1 

14.1 

9.nn.9.in 

in  o 

9R  A 

95  A 

16.8 

1  5  9 

2:30-3:00 

26.8 

24.3 

28.1 

16.6 

14.0 

i.nn  i.m 

9ft  1 
xO.  1 

97  n 

19.7 

1  A  1 

1  o.o 

3:30-4:00 

26.2 

23.4 

33.2 

16.0 

10.2 

4:00-4:30 

27.0 

23.0 

32.3 

17.  I 

13.8 

>*  on  c  nn 
4:  JUO:UU 

90  7 

99  1 

ai 

19  A 

i  n  n 
i  yj.vj 

C  AA  C  OA 

5:00-5:30 

OO  7 

Iv.l 

1  D  9 

4  1  9 

i  n  a 
1  u.o 

1  £  9 

1  o.z 

5:30-6:00 

31.6 

2!.9 

31.0 

16.0 

15.0 

Average  to  6  p.m. 

34.6 

27.2 

27.5 

17.9 

15.9 

Evening 

6:00-6:30 

41.5 

31.8 

31.1 

15.2 

9.5 

6:30-7:00 

46.0 

27.6 

35.8 

14.2 

1  1.4 

7:00-7:30 

63.1 

25.8 

44.2 

10.9 

10.9 

7:30-8:00 

53.2 

25.2 

43.4 

14.2 

12.4 

8:00-8:30 

44.9 

36.2 

30.9 

1 1.0 

13.8 

8:30-9:00 

36.5 

31.5 

34.5 

14.8 

1  I.I 

9:00-9:30 

33.8 

24.0 

33.0 

24.6 

1 1.9 

9:30-10:00 

30.8 

26.1 

31.2 

17.0 

14.6 

10:00-10:30 

30.9 

30.2 

33.2 

12.6 

14.2 

Aver,  to  10:30  p.m. 

37.1 

27.5 

30.4 

16.7 

14.6 

THE  COLUMBIA 
BROADCASTING  SYSTEM 


O/V  THE  SERVICE  FRONT 


Miniature  Film  Recorders 
Will  Be  In  Production  Soon 


;FIRST  of  the  new  "pint-sized"  film 
recorders  are  now  ready  to  roll  off 
the  assembly  lines  of  the  Frederick 
jHart  &  Co.  plant,  Poughkeepsie 
(formerly  Amertype  Recordgraph 
|Corp.).  Seen  as  a  "first  aid  kit" 
(for  stations  in  special  events  cov- 
erage, recorders  weigh  but  25  to 
30  pounds,  can  be  operated  easily 
by  one  man  and  are  self-powered. 

Sets,  developed  by  the  Hart  Co., 
were  designed  by  Lt.  Marvin  F. 
jRoyston,  engineer  -of  the  Navy 
Radio  Services  Section,  and  former 
jNBC  and  American  engineer.  In 
^handling  radio  coverage  of  the  Nor- 
;mandy  invasion  for  the  Navy  and 
setting  up  Navy  studios  at  Pearl 
Harbor  and  Guam  with  Lt.  Comdr. 
J.  Harrison  Hartley,  Lt.  Royston 
saw  the  need  for  improvement  over 
the  film  recorders  in  use,  loaned 
by  the  Navy  to  net  correspondents. 

Complete  equipment  weighed  150 
,  pounds,  including  a  separate  power 
(supply  and  required  a  team  of  two 
jto  operate.  New  25-pound  model  is 
ia  complete  unit,  with  recorder, 
;power  and  playback  included.  It 
jean  be  strapped  to  the  chest  with 
|fche  microphone  attached  to  a  head 
band. 

Recording  time  on  the  30-foot 


film  is  15  minutes,  with  but  five 
seconds  required  for  changing  film. 
Film  width  is  8  milimeters.  The 
lead-acid  storage  battery  is  non- 
spilling  and  is  the  source  of  power. 

Originally  designed  for  the  cov- 
erage of  invasion  of  Japan,  the 
set  is  easily  adaptable  for  peace- 
time commercial  station  use.  It 
will  be  offered  to  the  commercial 
market  but  no  price  has  been  set 
on  it  as  yet. 

*       *  * 

Howell  Transferred 

WAYNE  HOWELL,  formerly  with 
WLAC  Nashville,  has  been  trans- 
ferred from  the  Paris  studios  of 
American  Forces  Network  to  the 
Berlin  studios. 

XNEW  New  Studios 

FIRST  anniversary  of  XNEW 
Kunming,  China,  was  celebrated  by 
the  opening  of  new  studios.  Station 
was  started  by  one  man,  1st  Lt. 
Ausley  Roberts  of  WMBR  Jack- 
sonville and  was  run  by  him  in  his 
"spare  time"  for  almost  half  a  year. 
AFRS  annexed  the  station  in  Oc- 
tober, and  in  February,  M/Sgt. 
Steve  Kravchuk,  formerly  with 


RCA  in  Camden,  boosted  the  station 
to  1000  w  from  its  300  w  power. 
In  late  winter,  Lt.  Roberts  was 
given  the  o.k.  to  start  a  staff.  Mem- 
bers now  are  Lt.  Roberts;  Cpl.  John 
R.  McKinley,  who  had  had  radio 
managing  experience;  Sgt.  David 
Brooks,  former  announcer  with 
WFC1  Providence,  R.  I.;  Cpl.  Bruce 
MacDonald,  former  news  editor  of 
WJW  Cleveland.  Their  new  studios 
were  built  by  hand — by  the  sta- 
tion's staff.  XNEW  is  on  the  air 
18  hours  a  day. 

*      *  * 

Jameson  Heads  Announcers 

SGT.  KEITH  JAMESON,  former 
WMAL  Washington  announcer, 
has  been  named  chief  announcer 
for  the  American  Forces  Network 
in  the  United  Kingdom. 

*       *  * 

Nelson  in  Los  Angeles 
CAPT.  HARMON  O.  NELSON, 
after  21  months'  service  in  the 
Pacific,  has  reported  to  Armed 
Forces  Radio  Service,  Los  Ange- 
les, on  temporary  duty.  He  has 
been  officer-in-charge  of  the  Jungle 
Network,  now  Far  Eastern  Net- 
work. Working  with  Lt.  Col.  Ted 
Sherdeman  who  was  assigned  to 
AFRS  Los  Angeles  during  July, 
Capt.  Nelson  played  an  important 
part  in  development  of  radio  as  a 
means  of  transmitting  information 
necessary  to  island-invading  troops 
before  the  operations.  Prior  to  en- 
tering the  Army,  he  was  producer 
with  Young  &  Rubicam,  N.  Y. 


WELL-SEASONED  script  goes 
down  the  hatch  of  Fred  Macpher- 
son  of  KTAR  Phoenix  who  said 
last  June  that  he'd  eat  his  script  if 
Japan  surrendered  before  the  end 
of  this  year.  The  commentator  suf- 
fered no  ill  effects. 


Sgt.  Lesser  to  Hollywood 

SGT.  GILBERT  R.  LESSER,  vice- 
president  on  leave  from  the  Emil 
Mogul  Co.,  New  York,  who  has  been 
consultant  in  Washington  to  the 
Surgeon  General  on  the  use  of 
broadcasting  for  reconditioning  of 
wounded  servicemen,  is  now  at- 
tached to  the  Armed  Forces  Radio 
Service,  Hollywood.  He  is  planning 
(Continued  on  page  30) 


OLDEST  LIVING  CITIZEN 

jn  the  crowded  industrial  WCMI  Tri-State  Area  (Ashland, 
Kentucky;  Huntington,  West  Virginia;  and  Ironton,  Ohio), 
he  American  Car  and  Foundry  Company  enjoys  a 
jnique  position.  It  is  the  oldest  industry  in  Huntington, 
//est  Virginia,  and  one  of  the  many  Tri-State 
ndustries  now  busy  at  peacetime  work. 

The  bulging  pockets  of  A.  C.  F.  employees  contribute 
leavily  to  the  $170,000,000  annual  buying  income  of  the 
Tri-State  market ...  A  concentrated  industrial  market 
:overed-from-within  by  WCMI. 


WCMI 


ASHLAND,  KENTUCKY 

MUNN  STATIONS:  WCMI,  Ashland,  Ky.,  (Studios)  Huntington,  W.  Va.;  WLAP,  Lexington,  Ky.;  WBIR, 
Cnoxville,  Tenn.;  KFDA,  Amarillo,  Texas  . . .  Owned  and  Operated  by  Gilmore  N.  Nunn  and  J.  Lindsay  Nunn. 
BROADCASTING    •    Broadcast  Advertising 


Studios  maintained  in  Huntington, 
W.  Va. 

A  Nunn  Station 

Joseph  B.  Matthews,  Mgr. 


{ 
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Service  Front 

(Continued  from  page  29) 

production  of  transcribed  radio 
programs  for  hospitals  and  hospital 
ships  throughout  the  world.  Pro- 
grams are  transcribed  in  Holly- 
wood and  then  distributed  to  all 
parts  of  the  world. 

*  *  * 

Kurlan  Shifted 

LT.  ARTHUR  KURLAN  has  been 
shifted  from  Washington,  to  Holly- 
wood to  be  officer  in  charge  of 
Navy  Radio  Production  Unit.  He 
was  formerly  a  writer  with  Camp- 
bell Playhouse.  Lt.  Kurlan  also  is 
officer  in  charge  of  the  newly 
formed  West  Coast  radio  branch. 

#  *  # 

Los  Angeles  AFRS 

WITH  ARMY  decision  to  release 
men  over  38,  six  Armed  Forces  Ra- 
dio Service  staff  members  in  Los 


Angeles  have  been  discharged.  In- 
cluded with  their  former  affiliations 
are:  Cpl.  Bill  Morrow,  writer  on 
NBC  Jack  Benny  Show;  Sgt.  Ed 
Merrill,  account  executive  of  Young 
&  Rubicam;  Pfc.  Urban  Lynch, 
NBC  Hollywood  studio  and  field  en- 
gineer; Sgt.  Earl  Lawrence,  NBC 
instrumentalist  and  musical  ar- 
ranger; Sgt.  Marvin  Fisher,  writer 
on  NBC  Chase  &  Sanborn  Show 
and  other  network  programs;  Cpl. 
David  N.  Tamkin,  film  music  ar- 
ranger. 

Other  recently  discharged  staff 
members  are  Melvin  Angle,  director 
of  news  and  special  events  of  the 
former  California  Radio  System; 
T/Sgt.  William  Voeller,  executive 
assistant  to  Adolph  Zukor;  Sgt. 
Bill  Card,  NBC  assistant  program 
director;  M/Sgt.  Michel  Perriere, 
musical  conductor  of  KFI-KECA; 
Sgt.  John  Rider,  radio  director  of 
The  Biow  Co.,  and  now  with  OWI 
overseas;  Pvt.  Robert  Lee,  Young 
&  Rubicam  Inc.  writer-producer. 


Most  Armed  Service  Programs 
Are  Terminated  by  War's  End 

Discharge  of  Personnel  Complicates  Production, 
Some  Shows  to  Be  Continued  by  Networks 


THE  SUDDEN  impact  of  the 
war's  end  is  spelling  finis  to  scores 
of  network  programs  produced  by 
the  armed  services.  Many  will  run 
to  the  end  of  series  time,  with  some 
still  hanging  fire  pending  negotia- 
tions with  networks. 

Added  to  the  fact  that  the  war 
is  over,  and  its  story  told,  is  the 
situation  that  many  of  the  service- 
men in  charge  of  the  productions 
have  the  required  points  and  are 
going  back  to  civilian  radio  jobs. 

The  Army  Hour  is  among  those 
undecided  about  continuation.  At 
present,  decision  depends  on  NBC. 
Col.  E.  M.  Kirby,  who  heads  the 
Radio   Branch,  War  Dept.  BPR, 


TayiorIJowe  -Snowden 


Check  the  above  listening  index  and  see 
for  yourself  how  KTOK  leads  in  the  morn- 
ing period  .  .  .  appealing  to  a  concen- 
trated audience  of  895,801  people  (44% 
of  Oklahoma's  population)  who  deter- 
mine where  and  how  the  876  million  dol- 
lar effective  buying  income  shall  be  spent. 
Yes,  KTOK  says  "Good  Morning"  to  more 
people  in  Oklahoma  City  than  any  other 
radio  station. 

AMERICAN  BROADCASTING 
AFFILIATE 

KEY  STATION  OF  OKLAHOMA  NETWORK 
1400  ON  THE  DIAL 


THE     MOST     PROGRESSIVE     STATION     IN     E  -  X  -  P  -  A  -  N  -  0  -  /  -  N  -  G  OKLAHOMA 


responsible  for  the  show,  is  now  in 
Europe  conducting  the  tour  of 
broadcasters,  and  will  probably 
be  eligible  for  discharge  when  he 
returns.  Maj.  Albert  Wharfield, 
acting  chief,  and  Maj.  Charles  Bat- 
son,  both  with  overseas  service, 
also  will  be  due  for  discharge  with- 
in a  short  time,  it  is  understood. 

Personnel 

Maj.  Ted  Steele  of  the  Radio 
Branch,  is  now  stationed  in  Paris, 
and  Capt.  Lansing  Lindquist  is 
slated  for  the  Pacific.  Lt.  Robert 
Schall  is  handling  The  Army  Hour 
while  awaiting  replacements  in  the 
Radio  Branch.  Maj.  Larry  Hoover 
has  reported  for  duty  there,  with 
Capt.  Arnold  Leo  and  Lt.  Wallace 
Irwin  due  in  within  a  few  weeks. 

Still  on  duty  are  Stanley  Field, 
Sol  Panitz  and  Abe  Fischler,  ci- 
vilian writers  with  the  Radio 
Branch. 

Army  Service  Forces  expects 
most  of  its  shows  to  end  at  the  ex- 
piration of  the  present  series  time. 
Assignment  Home,  as  an  ASF 
show  goes  off  CBS  Sept.  8  or  15. 
Network  may  continue  the  series 
with  a  change  of  format  and  pro- 
duction. Weapons  for  Victory,  on 
CBS,  ends  Sept.  26.  Your  Army 
Service  Forces  is  over  Sept.  5  on 
Mutual. 

Tokyo  Calling,  the  ASF  program 
on  American,  now  changed  to  Pa- 
cific Serenade,  will  probably  con- 
tinue under  network  production  and 
direction.  Fate  of  Service  to  the 
Front,  the  Wrigley-sponsored  show 
on  CBS  is  undecided.  WACS  on 
Parade,  CBS,  ends  Sept.  26. 

Maj.  Andre  Baruch,  who  has 
handled  the  ASF  shows,  expects 
to  be  a  civilian  by  mid-September. 

What  will  happen  to  the  nine 
programs  now  being  produced  by 
the  AAF  Office  of  Radio  Produc- 
tion is  still  undetermined.  Accord- 
ing to  one  spokesman,  "We  may  re- 
trench a  number  of  the  shows,  but 
we  are  prepared  to  keep  them  all 
going  until  the  networks  can  make 
their  own  adjustments  in  sched- 
ule. From  there  on,  much  depends 
on  the  networks." 

As  the  AAF  is  not  releasing  per- 
sonnel so  readily  as  other  branches, 
staff  handling  the  radio  produc- 
tions is  biding  its  time  and  not 
making  any  announcements — or 
plans — at  present. 

The  Navy  Hour  reaches  the  end 
of  its  13  weeks  Oct.  2  and  will  not 
be  renewed.  A  projected  second 
Navy  show  from  the  West  Coast 
awaits  decision  as  to  whether  it 
should  go  on  or  be  cancelled  before 
its  start.  It  was  scheduled  for 
American.  Meet  Your  Navy,  spon- 
sored by  Raytheon  on  American  as 
well  as  First  Line,  a  Wrigley-CBS- 
(Continued  on  page  32) 
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CALL  ON 


WEAF  New  York 

VVBZ  &  WBZA  Boston,  Springfield 

*rV  GY  Schenecta  dy 

CYW  Philadelphia 

WRC   Washington 

DKA  Pittsburgh 

WTAM  Cleveland 

//OWO  Ft.  Wayne 

rVMAQ  Chicago 

OA  Denver 

PO  San  Francisco 


FOR  TIME  DETECTING- 


"SPOT"  can't  always  nail  the  exact  buy  you're  after.  NBC  spots  are  in 
much  too  much  a  demand  for  that!  But  time  and  time  again  he  has  helped 
many  a  time  buyer  put  his  finger  on  something  equally  good  .  .  .  buys 
w  hich  have  been  astonishingly  productive  for  a  wide  variety  of  big-name 
advertisers. 

For  NBC  Spot  Sales  representatives  know  their  business  . . .  and  make  a 
business  of  helping  you  in  yours.  So,  if  you've  got  a  spot  problem  just  sing 
out  and  you'll  get  all  the  facts  and  all  the  help  we  can  give  you. 

Call  on  "Spot"  today  for  time  detecting  on  one  or  more  of  NBC's  key  sta- 
tions .  .  .  stations  in  markets  where  families  have  a  buying  power  more  than 
one  third  higher  than  the  nation's  average — stations  with  55%  of  the  country's 
radio  homes  in  their  primary  areas. 


NBC  SPOT  SALES 


New  York,  Circle  7-8300  .  . .  Chicago,  Superior  8300  .  .  .  San  Francisco,  Graystone  8700 
Washington,  Republic  4000  .  .  .  Cleveland,  Cherry  0942  .  .  .  Hollywood,  Hollywood  6161 
Denver,  Maine  621 1  ...  Boston,  Hancock  4261 


KANSAS  CITY 
IS  A 

K 

O 

z 

Y 

MARKET 

PORTER  BLDG.,  KANSAS  CITY,  MO. 

EVERETT  L.  DILlARD        ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 


Pioneer  FM  Station  in  the  Kansas  City  Area 


Ask  for  Rate  Card 


WTIC  Enlarges  Day 

AS  A  RESULT  of  a  survey 
bringing  requests  for  more 
agricultural  time  WTIC 
Hartford  is  now  on  the  air  a 
half-hour  longer  each  day,  its 
broadcast  day  being  from 
5:30  a.m.  to  1  a.m.  the  fol- 
lowing morning.  Acceding  to 
listeners'  demand  for  more 
farm  and  home  information 
between  6:15  and  7  a.m.  the 
Farmers  Digest  has  been  ex- 
panded along  the  morning 
news  show.  The  latter  opens 
the  schedule  followed  by  the 
farm  program  at  6:15. 


Armed  Forces 

(Continued  from  page  30) 

Navy  series  will  go  on  for  the  pres- 
ent. 

Leaving  the  Navy  by  early  fall- 
are  Lt.  Comdr.  Charles  E.  Dil- 
lon, head  of  Radio  Programming 
section;  Lt.  Hazel  Kenyon  Markel; 
Lt.  John  Murray;  Lt.  Armand 
Deutsc'h. 

Marine  Corps  program,  Your 
Marine  Corps,  on  CBS,  is  scheduled 
to  continue.  Program  was  designed 
to  tell  the  story  of  Marines  in  war 
a  nd  peace,  so  there  is  "still  a  lot  to 
be  told".  Lt  George  Putnam  will  re- 
main announcer  and  m.c.  of  the  se- 
ries. Lt.  James  Hurlbut,  who  has 
been  producing  the  show,  has  a 
formidable  number  of  points  for 
discharge. 

Coast  Guard  fate  depends  on 
Navy  headquarters  about  continu- 
ation of  series  on  Mutual,  The 
Coast  Guard  Program.  Production 
staff  expects  to  know  within  about 
a  week  if  the  show  will  go  on. 

Maritime  Service  has  two  shows, 
It's  Maritime,  CBS,  and  Men  at 
Sea,  NBC.  First  goes  off  Sept.  25, 
the  latter  left  the  air  Aug.  26.  Men 
at  Sea  was  a  summer  replacement, 
and  was  originally  scheduled  to 
run  the  eight  weeks  ended  Aug.  26. 
Peacetime  activities  of  Merchant 
Marine  may  be  told  in  a  series  now 
in  early  formative  stages. 

First  plan  of  most  of  those  leav- 
ing the  services — all  of  them  with 
commercial  radio  experience  in  ad- 
dition to  their  service  work — seems 
to  be  a  good  rest.  Then  practically 
without  exception,  all  will  return 
to  the  industry.  At  present,  job 
announcements  are  premature. 

As  to  the  discontinuation  of 
many  of  the  service  series,  preva- 
lent attitude  is:  There  is  still  a 
job  to  be  done,  questions  to  be  an- 
swered about  the  great  numbers 
of  servicemen  in  the  occupation 
armies,  the  role  of  the  services  in 
shaping  the  occupied  countries,  and 
the  activities  of  servicemen  still  on 
duty  in  the  U.  S.  Radio  is  the  best 
medium  for  getting  to  the  public, 
so  there  is  still  a  need  for  some 
service  shows,  designed  to  fit  into 
the  now  completely  changed  pic- 
ture. 


Jaycees,  Stations 
Observe  This  Week 

'Freedom  of  Speech'  Is  Theme 
Of  Joint  25th  Anniversary 

WITH  President  Truman's  letter 
to  Broadcasting  (July  9  issue)  as 
the  keynote  in  national  Junior 
Chamber  of  Commerce  Radio 
Week,  Aug.  26-Sept.  1,  stations 
throughout  the  country  are  plan- 
ning a  joint  observance  of  both 
radio's  and  the  Jaycee's  25th  anni- 
versary. "Freedom  of  Speech"  is 
the  theme. 

Stations  have  invited  Jaycee 
groups  to  participate  on  local  pro- 
grams throughout  the  week  and 
Jaycee  luncheons  acx-oss  the  coun- 
try are  featuring  broadcasters  as 
guest  speakers.  Most  of  these  lunch- 
eon meetings  are  to  be  broadcast. 

Lewis  Avery,  NAB  director  of 
broadcast  advertising,  will  speak 
to  Oklahoma  City  Jaycees  on  Mon- 
day, Aug.  27,  and  at  a  Tulsa  lunch- 
eon meeting  on  Tuesday,  Aug.  28. 
All  stations  in  the  respective  cities 
will  carry  the  speeches.  Lt.  Col. 
Frank  Pellegrin,  former  NAB  di- 
rector of  broadcast  advertising, 
and  now  assistant  to  the  director. 
Army  Ground  Forces  public  rela- 
tions, will  address  Indianapolis 
Jaycees  on  Wednesday,  the  29th. 
WISH  Indianapolis  reports  to  the 
NAB  it  is  "trying  to  arrange  state- 
wide radio  coverage". 

Number  Respond 

A  great  number  of  stations  re- 
sponding to  the  NAB  poll  on  ob- 
servance of  the  week  report,  "Will 
observe  entire  week."  All  Detroit 
stations  are  cooperating  in  a  spe- 
cial program.  Stations  are  observ- 
ing the  week  with  special  pro- 
grams, broadcasts  of  the  luncheon 
meetings,  spot  announcements  and 
recorded  talks  on  "Freedom  of 
Speech". 

Stations  participating,  accord- 
to  the  latest  NAB  report  on  Jay- 
cee week  include:  WALA  KMYE 
WTHT  WTIC  WGBS  WBL.T 
WGGA  WLAG  WEDC  WIND 
WCLS  WJOB  WISH  KROS  KVFD 
KSO  WHO  KGLO  KVAK  KALB 
WFMD  WOOD  WKZO  KDAL 
WMFG  KROC  KWOS  KFEQ 
KMOX  KWK  WEW  WGR-WKBW 
WHCU  WHEC  WBT  WSOC 
WAYS  WBIG  WEED  WGTM 
KILO  WHKK  WCKY  WING 
WIZE  WTOL  KBIX  KOCY  KTOK 
WKY  KTUL  WFIL  WEEU 
WTMA  WCOS  WIS  WOLS  KOTA 
WDEF  WHUB  KNOX  WMPS 
KRPC  KTRH  KOCA  KCRS 
KPDN  KABC  KONO  KXOK 
KTEM  WBTM  WMVA  WDBJ 
WSLS  WGKV  WMMN  WHBL. 
In  addition,  all  Detroit  stations 
will  join  in  the  observation,  as  will 
all  stations  in  Omaha  and  Okla- 
homa City,  and  WISH  is  planning 
on  state-wide  coverage  of  the  Col. 
Pellegrin  speech. 


ENTIRE  cast  of  "Tom  Mix"  show  will  be 
in  Cincinnati  Aug.  27-28  for  a  two-day 
personal  appearance  tour.  Gang  will 
travel  In  costume  and  will  appear  at 
various  Balston-Purina  6tores. 
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NEW  ENGLAND  WOMENFOLK 
LIKE 


They  sense  the  sincerity  of  her  interest  in  the 
well-being  of  their  families . .  they  never  tire  of 
her  fresh,  sympathetic  approach  to  their  prob- 
lems. In  countless  New  England  households,  at 
nine  each  morning,  home-makers  participate, 
for  fifteen  minutes,  in  that  far-flung  feminine 
conclave  which  is  the  WBZ  "Home  Forum." 


Mildred  Carlson  sparks  this  well-planned, 
well-timed,  smoothly-functioning,  6-days-a-week 
participation-program,  now  in  its  fifteenth  year 
of  broadcasting.  In  her  competent  hands,  it  is  a 
balanced  blend  of  friendly,  understanding  help- 
fulness to  the  individual,  and  to  the  public 
service.,  and  of  deft,  persuasive  buying-hints 
to  her  listeners,  ere  they  go  forth  to  shop 

Mildred  Carlson's  roster  of  sponsors 
is  impressive,  diversified. .  and  enthusi 
astic,  as  their  letters  to  her  freely  attest. 
The  list  at  the  right  is  typical  of  the 
clients  who  have  shared  the  vast  selling 
potential  of  the  WBZ  "Home  Forum" 
with  gratifying  results.  NBC  Spot  Sales 
will  enlist  its  aid  in  your  behalf. 


BOSTON  -  S?*!NGf!£t0 


WESTIN6H0USE  RADIO  STATIONS  Inc 


KEX    •     KYW    •    KDKA     •  WOWO 


WBZ     «     W  B  Z  A 


REPRESENTED  SATIONAUY  BY  NBC  SPOT  SALES— EXCEPT  KEX 


KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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Letters  to  the  Editor 


NO  PRIORITIES  NEEDED! 


REK-O-KUT  RKD-16 

DUAl  SPEED,  16-INCH 
RECORDING  MOTOR  ASSEMBLY. 


$148 


38 

NET 


Here  is  an  instrument  that,  in  every  way,  complements  the 
quality  and  performance  of  your  high  fidelity  audio  equip- 
ment. The  RKD-16,  incorporating  a  number  of  advanced 
features,  is  guaranteed  to  live  up  to  every  claim  we  make' 
for  it.  It  is  more  dependable,  will  last  longer,  requires  mini- 
mum attention  and  servicing,  and  can  be  installed  with  your 
present  amplification  equipment  in  short  order. 


•  The  RKD-16  may  be  used  for  all  trans- 
cription work.  By  adding  a  cutting 
mechanism  (available  soon)  it  becomes 
a  recording  table,  too. 

*  Its  heavier  turntable,  closer  machining 
tolerances  and  eelf -oiling  system  make 
it  Ideal  for  both  broadcasting  stations 
and  recording  studios. 

{•The  lathe  turned,  25  lb.  cast  iron 
turntable  is  dynamically  balanced,  and 
has  a  disappearing  drive  pin  and  rub- 
ber turntable  pad, 

•  Turntable  is  fitted  with  one-inch  di- 
ameter polished  steel  shaft,  with  spe- 
cial oil  grooves  for  force  feed  lubri- 
cation when  operating.  Rotates  on  a 
single  ball  bearing  at  the  bottom  of 
the  turntable  well. 

♦  1/20  H.P.  General  Electric  constant 
speed  motor. 


•  A  simple  and  smooth  shifting  arrange-" 
ment  guarantees  a  positive  repeat 
speed  change  at  alt  times. 

•  Adjustable  stops  to  regulate  Idler  pres* 
sure  against  turntable. 

•  10  lb.  machined  and  ground  mount- 
ing base  of  cast  iron  with  Integral 
lathe  bored  and  lapped  turntable 
bearing. 

•  This  single  unit  type  construction  in- 
sures positive  and  easy  alignment  of 
the  REK-O-KUT  overhead  mechanism. 

•  Improved  lubrication  system  •liminates 
oiling  of  Idlers  more  than  once  in 
every  three  months. 

•  As  a  result  of  this  self-oiling  method, 
wear  Is  reduced,  and  servicing  and  at- 
tention are  minimized. 


new  REK-O-KUT  CmtAead  ($€iMinff 

Order  from  your  local  supplier  or  , 
write,  wire  or  phone 
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NEW  YORK  13.  N.  Y. 
Cables:  MORHANEX 


EDITOR,  Broadcasting: 

As  usually  happens  after  a  big 
news  break,  the  nation's  radio  sta- 
tions deluged  you  with  their  claims 
of  speed  and  ingenuity  in  getting 
the  Japanese  surrender  story  on 
the  air.  And,  as  usual,  you  went  for 
all  of  them. 

That's  Okay.  I'm  not  complain- 
ing. I'm  not  telling  you  how  to  run 
your  magazine.  I'm  just  asking  a 
simple  question. 

I  want  to  know  how  any  radio 
station  could  air  President  Tru- 
man's remarks  "only  three  seconds 
after  he  made  them." 

I  was  in  the  Oval  Room,  I  heard 
Mr.  Truman,  I  ran  as  swiftly  as 
the  next  man,  and  I  had  stationed 
myself  as  advantageously  as  the 
other  old  hands — near  the  door 
rather  than  near  the  President's 
desk.  I  maintain  that  the  tales  of 
speed  are  reduced  to  absurdity  by 
a  claim  that  anybody  could  have 
aired  the  news  three  seconds  after 
President  Truman  spoke  them. 

We  might  as  well  go  one  step 
further  and  accept  the  claim  of 
Bill  Hutchinson,  of  International 
News  Service,  who  says  he  not 
only  scooped  all  the  other  news 
men,  but  actually  beat  President 
Truman  by  57  minutes. 

The  only  way  you  can  top  Hutch 
is  to  make  a  case  for  Drew  Pear- 
son, who  even  scooped  the  Japa- 
nese. On  Sunday  night  he  confi- 
dently predicted  that  "sooner  or 
later"  they  would  have  to  sur- 
render. 

Hells  Bells,  mister,  let's  try  to 
keep  our  feet  on  the  ground.  When 
radio's  own  news  magazine  prints 
stuff  like  this  it's  small  wonder 
that  radio  news  is  held  in  such  low 
esteem  by- millions  of  people.  When 
is  radio  going  to  grow  up? 

To  my  mind,  the  best  indication 
that  radio  news  has  yet  to  come  of 
age  is  the  fact  that  every  network 
(and  my  own  station,  too)  hit  the 
air  with  the  false  United  Press 
peace  flash  despite  the  fact  that  all 
of  us  were  paying  men  to  eat  and 
sleep  for  endless  hours  at  the 
White  House,  yet  nobody  thought 
to  check  his  own  White  House  man 
before  hitting  the  air. 

William  E.  Gold, 
News  Editor, 
WINX  Washington 

Aug.  21 

*     *  * 
EDITOR  Broadcasting: 

Your  issue  of  July  30,  1945  con- 
tained '  the  sensational  disclosure 
that  Miss  Eleanor  Bontecue  had  at 
one  time  been  employed  by  Mr. 
Justice  Hugo  Black,  and  to  be  sure 
that  this  startling  bit  of  informa- 
tion received  the  wide  publicity  it 
deserved,  it  was  repeated  in  the 
issues  of  Aug.  6  and  Aug.  13,  1945. 

As  an  old  snark  hunter,  it  is  not 
surprising  that  you  should  immedi- 
ately have  recognized  Mr.  Justice 
Black's  chambers  as  "just  the  place 
for  a  snark".  Moreover,  you  are 
obviously  acting  upon  the  sound 
principle  of  snark  hunting  laid 
down  by  the  bellman  a  number  of 
years  ago;  "What  I  tell  you  three 
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times  is  true".  So  no  one  should 
now  dare  to  question  the  correct- 
ness of  your  story. 

However,  it  is  hardly  fair  to  your 
readers  to  leave  them  only  suspect- 
ing the  worst,  and  you  owe  it  to 
them  to  let  them  know  when  Miss 
Bontecue  was  employed  by  Mr. 
Justice  Black  and  the  nature  of  the 
employment.  This  additional  infor- 
mation should  be  as  easily  produced 
by  your  research  department  as 
was  the  original  story. 

Sincerely  yours, 
C.  J.  Durr, 
Commissioner,  FCC. 

Aug.  17. 

(Broadcasting's  editors  acknowl- 
edge error  in  reporting  that  Miss 
Bonetecou  [cq]  had  been  employed 
by  Mr.  Justice  Black.  She  was  en- 
dorsed by  the  Justice  and  by  his 
colleague,  Mr.  Justice  Felix  Frank- 
furter, for  the  position  she  holds  in 
the  Department  of  Justice.  As  a 
self-nominated  student  of  snark- 
hunting,  perhaps  Commissioner 
Durr  will  be  equally  helpful  in  tell- 
ing Broadcasting's  readers  what 
has  happened  to  Charles  Arthur 
Siepmann,  the  BBC  expert  retained 
for  an  "internal  assignment"  by 
the  FCC  .  .  .  and  to  whom  Miss 

Bonetecou  acted  as  an  assistant.) 
*     *  * 

EDITOR,  Broadcasting: 

In  this  changing  world  .  .  .  many 
business  men  are  plagued  by  re- 
strictions of  many  kinds,  some  by 
governmental  red  tape,  and  more 
by  so-called  "People's  Representa- 
tives" in  public  offices  who  can  al- 
ways see  the  faults  of  his  neigh- 
bors, but  never  the  faults  of  him- 
self or  the  office  that  he  holds.  .  ,  . 

America  is  a  free  country.  Our 
boys  have  been  fighting  and  dying 
to  preserve  that  freedom,  but  while 
they  have  been  fighting  and  dying 
to  keep  American  lives  and  Ameri- 
can enterprise  free  and  untram- 
meled,  there  have  been  others  at 
home,  trying  with  all  their  might 
to  force  censorship  and  strangle- 
hold regulations  on  business  in  gen- 
eral and  one  business  in  particular 
that  has  done  more  for  the  war 
effort  than  any  other  single  busi- 
ness in  the  United  States — RADIO. 

In  the  first  place,  it  isn't  accord- 
ing to  the  American  code  to  tell 
any  radio  station  or  newspaper  how 
they  should  run  their  business,  un- 
less we  wish  to  live  under  a  regime 
that  smacks  of  Hitlerism — pro- 
vided of  course,  the  interest  of  the 
public  generally  is  not  jeopardized. 
They  are  a  few  radio  stations  who 
do  not  do  this,  but  as  a  whole  radio 
stations  do,  and  glory  in  their  abil- 
ity to  please  and  satisfy  the  public. 

The  public  after  all,  is  the  truest 
and  greatest  and,  I  might  add,  the 
most  severe  critic  that  a  radio  sta- 
tion, a  newspaper  or  the  movies 
have.  I  don't  know  about  many 
others,  but  I  do  know  that  our  sta- 
tion does  operate  in  the  public  in- 
terest, but  that  is  no  reason  why 
it  shouldn't  be  operated  for  profit 
the  same  as  any  other  business. 
What  chairman  or  member  of 
(Cointinued  on  page  36) 
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You  seldom  see 


like 


BILL  FARREN 


When  the  roving  job  of  Special  Events  and  Publicity  Director  was  opened  up 
by  Jack  Steck's  appointment  to  Program  Director  at  WFIL,  Roger  Clipp  could 
have  selected  anyone  of  several  qualified  men  to  head  the  department. 

But  he  naturally  turned  to  Bill  Farren  .  .  .  and  for  good  reasons.  For  Bill's 
experience  seems  to  have  been  tailor-made  for  the  job. 

Since  1928  when  he  started  at  the  first  commercial  radio  station  in  the  country 
(KDKA),  he  has  been  an  announcer,  sportscaster,  newscaster,  newsreel  com- 
mentator and  producer.  With  NBC,  Bill  broadcast:  the  first  television  show  from 
the  World's  Fair;  first  visit  to  the  U.S.  by  the  King  and  Queen  of  England;  official 
newscasts  to  Admiral  Byrd's  expeditions  at  the  North  and  South  Poles;  radio 
addresses  by  the  President  of  the  United  States;  and  many  headline  news  events 
since  he  came  to  WFIL  two  years  ago. 

Today  when  many  special  events  center  around  military  affairs,  Bill  Farren's 
education  at  the  U.S.  Naval  Academy  and  service  with  the  U.S.  Signal  Corps 
gives  him  an  edge  over,  most  special  events  directors. 

In  fact,  you  seldom  find  a  Special  Events  Director  as  experienced  and  adept  in 
handling  news  events  so  well  as  Bill  Farren.  And  here  at  WFIL,  special  events 
are  a  vitally  important  part  of  our  Public  Service  to  the  people  in  the  nation's 
third  largest  market. 

IN  PHILADELPHIA 


WFIL 

MEANS  PROGRESS 
and  PUBLIC  SERVICE 


Represented  Nationally  by  THE  KATZ  AGENCY 
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Noble  Would  Like 
To     Examine  Flanim 

EDWARD  J.  NOBLE,  chairman  of 
the  board  of  American,  filed  a  mo- 
tion in  state  supreme  court  last 
Monday  seeking  to  examine  Donald 
Plamm,  former  owner  of  WMCA, 
in  connection  with  the  Flamm  claim 
that  he  was  coerced  into  selling  the 
station  in  1941  to  Mr.  Noble  for 
$850,000. 

Motion  is  one  of  a  series  of  legal 
actions  since  1943  when  Mr.  Flamm 
brought  a  damage  suit  for  $2,925,- 
000  against  Mr.  Noble  and  later 
Mr.  Noble  entered  a  counter-suit 
for  $1,000,000.  Mr.  Flamm  then 
sought  and  obtained  permission  to 
examine  Mr.  Noble  before  trial  of 
his  suit.  Mr.  Noble  countered  with 
the  motion  Monday  to  force  Mr. 
Flamm  to  produce  his  books  and 
records  of  the  earnings  of  the  sta- 
tion prior  to  tVie  date  of  the  sale. 


McKTM  Adv.,  Montreal,  has  been  named 
to  handle  advertising  of  CKNW  New 
Westminster. 


Fighting  Polio 

HELPING  to  battle  the  in- 
fantile paralvsis  sweeping 
Rockford,  111.,  WROK  has 
set  up  a  microphone  in  the 
lobby  of  the  Hotel  Faust, 
designated  as  headquarters 
for  emergency  work.  Station 
broadcasts  appeals  for  beds, 
blankets  and  manpower  to 
combat  the  disease.  Cry  for 
help  for  a  Red  Cross  sewing 
project  in  connection  with 
the  epidemic  brought  40  vol- 
unteers the  day  after  the  Jap 
surrender  was  announced. 
WROK  has  given  extensive 
cooperation  to  the  city  health 
department  in  its  wTork,  espe- 
cially in  spraying  the  city  and 
suburbs  with  DDT.  Now  it  is 
looking  for  V-P  Day — victory 
over  polio. 


Dr.  Studebaker  and  Son 
Applicants    for  Station 

DR.  JOHN  W.  STUDEBAKER, 
U.  S.  Commissioner  of  Education, 
is  co-applicant  with  his  son,  Lt. 
Col.  John  Gordon  Studebaker, 
Army  Air  Forces,  for  a  local  sta- 
tion in  San  Diego,  Cal.  Applicant 
is  listed  by  the  FCC  as  John  Gor- 
don Studebaker  and  John  Ward 
Studebaker,  d/b  Studebaker  Broad- 
casting Co. 

Asked  about  his  connection  with 
the  station  Dr.  Studebaker  ex- 
plained that  he  is  aiding  his  son 
financially  in  going  into  business. 
If  the  station  is  granted,  Dr. 
Studebaker  said,  it  will  be  oper- 
ated by  his  son  and  he  will  not  be 
active  in  its  management.  Facility 
requested  is  1230  kc  250  w  unlimited 
hours. 


ARTHUR  PEARSON,  purchasing  agent 
of  NBC  Chicago,  and  Geraldlne  Duyer, 
purchasing  agent  for  Van  Straaten 
Chemical  Co..  were  married  in  Chicago 
Aug.  18. 


PAUL    H.    RAYMER    CO.    National    Sales    Representative  s/&4s7f 


WORCESTER 


580  KC 


Letters 

(Continued  from  page  34) 

any  commission  is  duly  qualified  to 
tell  a  practical  station  manager 
what  is  the  best  program  to  air  for 
the  public  interest  in  his  local  com- 
munity? What  radio  executive 
from  France,  England,  or  Russia 
who  operate  radios  under  govern- 
ment supervision,  is  qualified  to  tell 
American  radio  what  is  best  for  it? 

The  average  American  radio  sta- 
tion manager  is  conscious  of  his 
duty  to  the  public,  and  most  cer- 
tainly isn't  going  to  abuse  their 
confidence  and  his  position  in  the 
community  as  a  living,  vital  force 
for  good.  There's  nothing  wrong 
with  our  American  radio  that  the 
common  horse  sense  of  its  owners 
and  managers  can't  handle  without 
the  aid  of  some  men  in  pure  poli- 
tics who  would  like  to  see  it  com- 
pletely under  Government  control 
and  supervision,  even  to  telling  us 
if  we  can  insert  a  commercial  in  a 
newscast. 

Our   President   has   said  that 
"American     Radio    Is    in  Good 
Hands";  let's  leave  it  there. 
N.  L.  ROYSTER, 

Mgr.,  Station  WOLS. 

Aug.  6. 


Offiees  Opened 

ON-THE-AIR  Inc.,  newly  formed 
radio  package  firm,  specializing 
also  in  open-end  transcription  fea- 
tures, has  established  offices  at 
8428  Sunset  Blvd.,  Hollywood.  Tele- 
phone is  Granite  3191.  Victor 
Erwin,  formerly  associated  with 
NBC,  CBS  and  MBS  as  musical  di- 
rector and  producer,  is  president, 
with  Major  Spencer  Feld,  vice- 
president.  Recently  released  from 
Army  Air  Force  after  serving  in 
China,  Burma  and  India  war  thea- 
ters, Major  Feld  had  previously 
practiced  law  in  California. 


Gates  Radio  Expands 

GATES  RADIO  Co.,  St.  Louis,  has 
added  a  new  factory  building  to  its 
facilities,  allowing  for  expansion 
of  the  engineering  and  lab  depart- 
ments. Company  also  has  appointed 
the  Specialty  Distributing  Co.,  with 
offices  in  Atlanta,  Chattanooga,  Sa- 
vannah and  Macon,  to  represent 
both  the  sales  and  engineering  sec- 
tion of  Gates  in  the  southeast. 
Houston  Radio  Supply  Co.,  Hous- 
ton, has  been  named  south-central 
distributor  of  all  Gates  products 
in  Texas,  Louisiana  and  Missis- 
sippi. 


OWNED    AND    OPERATED    BY    THE    WORCESTER    TELEGRAMGAZETTE  5000WattS 
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PW  to  Continue 

PRESS    WIRELESS,    Inc.,  New 
York,  plans  to  continue  operation 
of  all  its  special  wartime  mobile 
stations  with  no  expected  reduc-  i 
tion  in  its  manufacturing  schedule,  I 
according  to  A.  Warren  Norton,  1 
president.    Company  plans  to  re- 
open all  war-closed  circuits  as  soon 
as  possible  and  to  open  new  cir- 
cuits. Present  staff  of  the  Press 
Wireless  manufacturing  plant  at 
Hicksville  will  be  increased  to  fill 
special  radio  apparatus  contracts, 
Norton  said. 
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HITCH  YOUR 

MARKET 
TO  A  HARITS 

^^APOLEON  BONAPARTE'S  well 
known  stance  was  only  one  of  that  great 
man's  strange  habits.  When  deep  in  thought, 
he  would  stir  the  embers  in  the  fireplace 
with  his  foot,  often  charring  his  boots  in  his 
absent-mindedness.  It  was  also  his  fre- 
quent custom  to  wipe  his  pen  on  his  breeches. 


If  you  are  more  interested  in  Baltimore 
as  a  market  than  the  foibles  of  Napoleon 
you  should  be  informed  about  a  local  habit. 
Baltimoreans  know  that  the  best  in  radio 
entertainment  and  news  is  consistently 
found  at  "1400  on  the  dial."  It  is  no  wonder 
then  that  "listening  to  WCBM  has  become 
a  habit  in  Baltimore ! 


UJCBIH 


UTUAL  BROADCASTING  SYSTEM 


John  Elmer 

President 


Free  &  Peters,  Inc. 

exclusive  National  Representatives 


George  H.  Boeder 
General  Manager 


Boys  Ball  Game 

ESQUIRE  Magazine,  Chicago,  will 
sponsor  the  annual  Esquire  Ail- 
American  boys'  baseball  game  9 
p.m.  on  American,  Aug.  28  which 
will  be  played  on  the  Polo  Grounds. 
Harry  Wismer  and  Red  Barber 
will  broadcast  the  game.  Bat  boys 
at  the  contest  will  be  Quiz  Kids, 
Joel  Kupperman  for  the  western 
nine  and  Harve  Fischman,  for  the 
eastern  team.  Agency  is  Schwim- 
mer  &  Scott,  Chicago. 


Factory  V-J  Notices 

TWENTY-FOUR  war  manufac- 
turing plants  in  the  Newark,  N.  J. 
area  used  facilities  of  WM-AT  New- 
ark to  send  special  notices'  £b  their  ; 
celebrating  employes  on  V-J^d&y. 
Firms  used  WAAT  announcements 
to  tell  workers  about  changed 
schedules,  work  resumption  plans, 
pay  envelope  pick-up.  times,  etc. 
WAAT  facilities  were 'offered  as  a 
public  service  for  these  special  an- 
nouncements by  the  war  plants. 


CLOSING  $1,505,000  DEAL  whereby  CBS  sold  WBT  Charlotte,  N.  C  to 
Jefferson  Standard  Life  Ins.  Co.  are  (1  to  r) :  Dr.  Frank  Stanton,  CBS 
v-p,  gen.  mgr.;  Major  Edney  Ridge,  mgr.,  WBIG  Greensboro,  N.  C, 
representing  purchaser;  J.  M.  Bryan,  Jefferson  v-p  and  pres.  of  South- 
eastern Broadcasting  Co.,  new.licensee;  Frank  K.  White,  CBS  v-p,  treas.; 
Joseph  H.  Ream,  CBS  v-p,  sec.  (now  on  ETO  tour).  FCC  approved  sale. 


Every  60  minutes 


. .  *  in  Philadelphia 


WDAS  broadcasts 
the  news  every  hour 
on  the  hour 

. .  .  and  one-minute  summaries  on  the 
half  hour. 

That's  why  most  Philadelphians  have 
formed  the  habit  of  dialing  1400 
regularly. 

With  Timing  like  this  in  Philadelphia, 
it's  no  wonder  that  78  percent  of  this 
station's  sponsors  renew  regularly. 


P  J 
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Mr.  Crutchfield 


Transfer  of  WBT 
Near  Completion 

TRANSFER  of  WBT  Charlotte, 
N.  C,  50  kw  clear  channel  station, 
by  CBS  to  Southeastern  Broad- 
casting Co.  for  $1,505,000  will  be 
completed  within 
a  fortnight  or 
three  weeks,  it 
was  announced 
following  ap- 
proval last  week 
by  the  FCC  of  the 
sale.!  ;■ 

The   vote  was 
3-1,  Commissioner 
C.  J.  Durr  voting 
for  a  hearing  on 
the   price    angle,  • 
and  Chairman  Paul  A.  Porter  not 
voting.  Commissioners  Walker  and 
Wills  were  absent. 

Coincident  with  the  FCC  action, 
CBS  announced  that  Charles  H. 
Crutchfield,  WBT  program  direc- 
tor, has  been  named  acting  man- 
ager effective  Sept.  1,  succeeding 
A.  D.  (Jess)  Willard  Jr.,  who  be- 
comes executive  vice-president  of 
NAB  on  Oct.  1  [Broadcasting, 
Aug.  13]. 

Southeastern  Broadcasting  Co., 
subsidiary  of  Jefferson  Standard 
Life  Ins.  Co.,  plans  to  retain  Mr. 
Crutchfield  and  the  present  WBT 
staff,  according  to  Mai.  Edney 
Ridge,  one  of  the  new  owners. 

Officers  of  Southeastern  are: 
President,  J.  M.  Ryan,  vice-presi- 
dent of  Jefferson  Standard,  princi- 
pal owner  of  WBIG;  secretary- 
treasurer,  Maj.  Ridge,  vice-presi- 
dent of  WBIG;  director  and  gen- 
eral counsel,  Julius  C.  Smith, 
Greensboro  attorney.  Mr.  Ryan 
also  is  president  of  WBIG  Inc.,  li- 
censee of  the  Greensboro  station, 
and  50%  owner  of  WORD  Spar- 
tanburg, S.  C. 

Included  in  the  sale  are  WEHI 
and  WCBE,  relay  stations.  WBT 
is  the  dominant  statiom  on  the  1110 
kc  channel.  Sale  was  forced  under 
the  FCC  network  regulations  which 
provide  that  no  license  shall  be 
granted  to  a  network  for  any 
standard  station  in  any  locality 
where  existing  stations  are  so  few 
or  of  such  unequal  desirability  that 
competition  would  be  restrained  by 
such  licensing. 

Last  week's  Commission  action 
ended  long  negotiations  which  be- 
gan shortly  after  the  Supreme 
Court  upheld  the  network  regula- 
tions on  May  10,  1943.  A  three- 
phase  transaction  had  been  worked 
out  whereby  CBS  would  have  be- 
come 45%  owner  of  KFAB  Lincoln 
and  WBT  and  KFAB  Broadcast- 
ing Co.  would  have  owned  55%  of 
both  stations  [Broadcasting,  Feb. 
7,  1944].  That  deal  fell  through 
when  it  became  apparent  that  the 
Commission  would  not  approve  the 
transfer  on  the  grounds  that  CBS 
would  hold  too  much  stock. 

CBS  then  received  offers  from 
several  sources,  the  Jefferson 
Standard  having  been  reported  the 
highest.  Plans  are  to  operate  WBT 
and  WBIG  as  two  separate  units, 
according  to  Maj.  Ridge. 
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TOPS  IN  LISTENER  POPULARITY  AMONG  NEW  YORK 
INDEPENDENT  EVENING  PROGRAMS  . . . 


BROADCASTING 


A  LAN  COURTNEY'S  popular  "1280  Club"  program  enjoys  the 
largest  metropolitan  evening  audience  listening  to  any  New  York 
independent  station  between  the  Hooper  hours  of  7:30  and  10:00 
p.m.  Six  evenings  a  week,  Monday  through  Saturday,  this  fast 
moving,  recorded  show  augmented  by  special  features,  delivers  the 
largest  average  audience  at  the  lowest  cost  per  listener  during  the 
two  and  a  half  hour  period  when  most  sets  are  in  operation.  A  few 
participating  periods  are  available,  three  or  six  nights  a  Meek. 

RALPH  N.,  WEIL,  Generol  Manager 
JOHN  E.  PEARSON  CO.,  Not'l  Rep. 

•     Broadcast  Advertising 
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ARE  YOU  REACHING  THE  OUTSIDE* AUDIENCE 

on  the  Pacific  Coast,  too? 


THE  OUTSIDE  MARKET  represents 
approximately  half  of  the  retail  sales 
and  radio  families  on  the  Pacific  Coast. 

Unless  Don  Lee  is  the  radio  network  you  use  on 
the  Pacific  Coast,  you  can't  reach  the"outside"and 
the"inside"audience,  with  combined  retail  sales  of 
over  8  Billion  Dollars. 

How  come?  Most  markets  on  the  Pacific  Coast 
are  surrounded  by  mountains  5,000  to  15,000  feet 
high — and  the  long-range  broadcasting  of  other 
networks  doesn't  reach  them.  Don  Lee  has  39  sta- 
tions  (compared  to  the  7,  12  and  8  stations  respec 
tively  of  the  other  three  networks),  and  every  one 
of  Don  Lee's  39  stations  is  located  squarely  within 
one  of  these  vital  mountain-surrounded  markets. 

"Outside"  listening  is  tops  on  Don  Lee.  Aspecial 
Hooper  coincidental  telephone  survey  of  276,019 


calls  (the  largest  ever  made  on  the  Pacific  Coast) 
showed  60  to  100%  of  the  listeners  in  the* 'outside" 
market  tuned  to  Don  Lee  stations!  (See  below.) 

As  for  "inside"  market  listening:  Regular  C.E. 
Hooper  reports  reveal  that  all  of  the  shows  that 
switched  from  any  of  the  other  3  networks  to  Don 
Lee  during  the  past  year,  received  higher  Hooper 
ratings  within  13  weeks! 

Don't  forget  your  interested  outside  audience— 
buy  Don  Lee  on  the  Pacific  Coast.  Remember :  More 
than  9  out  of  every  10  radio  families  on  the  Pacific 
Coast  live  within  25  miles  of  a  Don  Lee  station! 


Example  from  Special  C.  E.  Hooper  Survey 

EUREKA,  CALIFORNIA 


STATION 

SHARE  OF  AUD1ENCB 

Morning 

Afternoon 

Evening 

Don  Lee  Station  K1EM 

98.2% 

98.2% 

67.6% 

Most  popular  out-of-town  station 

0.9% 

1.2% 

22.0% 

Other  examples  to  follow 


The  Nation's  Greatest  Regional  Network 


Approximately  half  the  retail  sales  on  the  Pacific 
Coast  are  made  OUTSIDE  the  counties  in  which 
Los  Angeles,  San  Francisco,  San  Diego,  Oakland, 
Portland,  Seattle  and  Spokane  are  located. 


DON  LEE 


THOMAS  S.LEE,  President 
lewis  allen  weiss,  Vke-Pres.  &  Gen.  Mgr. 
SYDNEY  G  AY  NOR,  General  Sales  Manager 

5515  MELROSE  AVE., HOLLYWOOD  38.CAL. 

Represented  Nationally  by  John  Blair  &  Co. 


Government  Reorganization 
May  Alter  Present  FCC  Set-Up 


Record  Newscast 

THE  350th  consecutive 
broadcast  of  a  15-minute 
newscast  sponsored  by  Fow- 
ler Bros.  Furniture  Store  on 
WNOX  Knoxville  was  cele- 
brated in  the  store  window 
with  the  mayor,  city  manager, 
store  and  Westinghouse  offi- 
cials present.  The  show  is 
believed  to  set  a  record  for 
consecutive  broadcasts  of  a 
news  period  under  the  same 
sponsorship. 


CBS  Covers  Surrender 

SEVEN  CBS  correspondents  are 
expected  to  be  on  the  scene  in 
Japan  and  China  to  broadcast  the 
final  signing  of  surrender  docu- 
ments. Webley  Edwards,  Bill 
Downs  and  Tim  Leimert,  now  on 
Guam;  and  John  Adams  in  Manila, 
will  probably  fly  to  Japan  for  the 
formal  surrender.  Gene  Rider  will 
remain  with  the  fleet  when  it 
steams  into  Tokio  harbor.  Bill 
Dunn  and  George  Moor  ad  are  fly- 
ing to  the  Pacific  from  San  Fran- 
cisco. 


NBC  Fills  Crews  Spot 

ASSIGNMENTS  formerly  held  by 
Major  Albert  Crews,  NBC-Chicago 
production  director  now  on  leave 
of  absence  to  U.  S.  Armed  Forces 
Institute  as  radio  director  for  Biar- 
ritz, France,  have  been  turned  over 
to  Norman  Sulton  and  Bill  Law- 
rence, of  the  NBC  production  staff. 


REORGANIZATION  of  the  Gov- 
ernment, with  more  than  a  possi- 
bility that  the  FCC  will  be  affected, 
is  scheduled  to  get  under  way 
Wednesday  (Aug.  29)  when  a  sub- 
committee of  the  Senate  Judiciary 
Committee  begins  executive  consid- 
eration of  the  McCarran  Reorgani- 
zation Act  of  1945  (S-1120). 

For  some  months  there  has  been 
considerable  agitation  on  Capitol 
Hill  to  abolish  the  FCC  as  an  in- 
dependent agency  and  make  it  a 
part  of  the  Commerce  Dept.  or 
create  a  new  Dept.  of  Communica- 
tions &  Transportation,  with  Cab- 
inet status,  taking  in  the  Inter- 
state Commerce  Commission  and 
FCC.  The  Bureau  of  the  Budget 
has  been  conducting  a  quiet  sur- 
vey for  President  Truman  and  is 


expected  to  submit  a  reorganiza- 
tion plan  when  Congress  gives  the 
President  such  powers. 

The  McCarran  Bill,  introduced 
June  7  by  Sen.  Overton  (D-La.) 
for  Sen.  McCarran  (D-Nev.), 
authorizes  the  President  to  reor- 
ganize the  executive  branch  of 
Government  and  submit  to  the  Con- 
gress his  reorganization  plan.  It 
shall  be  effective  60  days  after  sub- 
mission unless  both  Houses  pass  a 
concurrent  resolution  to  the  con- 
trary. 

Companion  Measure 

Pending  in  the  House  is  a  com- 
panion measure  (HR-3325)  intro- 
duced by  Rep.  Manasco  (D-Ala.). 
That  Bill  would  exempt  the  FCC 
and  20  other  agencies  and  commis- 


sions from  the  reorganization 
[Broadcasting,  June  4]. 

In  some  quarters  of  Congress  it 
is  felt  that  with  broadcasting  and 
communications  entering  a  new  era 
of  expansion,  the  FCC  should  be 
abolished  and  its  functions  directed 
by  the  Federal  Communications 
Administrator  [Closed  CmcuiT, 
Aug.  13].  The  Commission  then 
would  be  attached  to  the  Dept.  of 
Commerce. 

Other  quarters  feel  that  with  the 
war  over  and  expansion  ready  to 
begin,  the  FCC  should  be  given 
additional  appropriations,  per- 
mitted to  enlarge  its  staff  and  con- 
tinue to  function  as  an  independ- 
ent agency. 

A  general  wave  of  economy  is 
sweeping  Congress,  however,  and 
the  Administration  has  adopted  a 
policy  of  better  Government  at  less 
cost.  With  election  coming  up  next 
year,  the  House  is  looking  for 
campaign  issues.  Lower  taxes 
loom  as  the  biggest.  Prior  to  the 
Jap  surrender,  the  issue  centered 
around  the  men  in  foxholes  and 
appropriations  went  through. 

Now,  it  is  understood  a  majority 
of  Congressmen  are  coming  back 
Sept.  5,  with  demands  of  constit- 
uents back  home  for  tax  reductions 
ringing  in  their  ears.  Since  the 
FCC  has  been  the  target  of  con- 
siderable budget  slashing  in  Con- 
gress the  last  few  years,  those  Con- 
gressmen are  reported  ready  to 
start  wielding  the  economic  prun- 
ing shears,  with  the  Commission  a 
likely  target. 

It  is  known  that  FCC  Chairman 
Paul  A.  Porter  is  eager  to  reor- 
ganize the  Commission  on  a  peace- 
time basis.  With  the  war  now 
over,  the  Commission  is  expected 
to  abolish  some  of  its  emergency 
functions,  such  as  the  Foreign 
Broadcast  Intelligence  Service  and 
curtail  activities  of  the  Radio  In- 
telligence Division. 

It  was  pointed  out  that  personnel 
in  the  two  divisions  could  be  di- 
verted to  peacetime  work,  although 
many  of  them  are  not  fitted  in 
training  to  process  applications.  In 
such  cases  the  Commission  is  ex- 
pected to  make  replacements. 

Whether  the  FCC  will  seek  ad- 
ditional funds  from  Congress  to 
enlarge  its  staff  for  processing  the 
flood  of  applications  expected  by 
Oct.  7  could  not  be  learned.  Chair- 
man Porter  said  he  hoped  to  have 
a  reorganization  plan  completed 
in  the  next  few  weeks,  however.  ' 


0se  ^  poekoge, 
product,  y°  ^ 


prove. 


vie*  "tu  !«<!  te"e>S- 

,.«„„.  on* 


der 


way 


Vff^^t^ecV  cover 


0u 


one- 
age- 


cos 


■\0 


Page  42     •     August  27,  1945 


BROADCASTING    •    Broadcast  Advertising 


WBm 
l 


BAK&SflilD  -  KIRM 

1 
1 
a 

'  1 


PAUL  H.  RAYMER  CO. 

National  Representative 
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Held  up  for  your  inspection  are  two  negatives  taken  from  different  cross  sections  of  the 
same  piece  of  honey  comb.  Note  the  perfect  series  of  hexagons  that  makes  up  each  section. 
Bees  with  an  age-old  instinct  invariably  build  their  cells  with  mathematical  exactness.  In 
fact,  a  French  scientist  once  recommended  that  the  width  of  a  bee  cell  be  adopted  as  the 
basic  unit  of  measurement  all  over  the  world! 

Bees  all  know  just  how  far  to  go  to  create  a  perfect  cell  and  it  takes  thousands  of  them  work- 
ing in  unison  to  do  it  efficiently.  Likewise  the  ^eetiftC,  working  on  the  group  principle,  goes 
just  far  enough  to  represent  one  of  the  most  efficient  coverage  units  in  radio  broadcasting. 
The  ^£eelc*tC  with  its  41  primary  counties  is  the  only  combination  of  stations  that  can 
cover  properly  the  Central  California  Valleys  plus  Western  Nevada. 


what  the  decline  is . . 


Not  a  regional  network  but  a  group  of  long 
established  key  stations,  each  the  favorite  in  its  community  . . .  combined  for  national  spot 
business.  See  the  McClatchy  decline  rate  listing  first  under  California  in  Standard 
Rate  and  Data. 


McClatchy  Broadcasting  Company 


SACRAMENTO,  CALIFORNIA 
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Fastest  Growing  Big  City  in  the  East 
Great  Industrial  Center 
^  IMversif  ieation  Insures  Progress 
^  Great  Shipbuilding  Center 
^  A  Great  Port  with  a  Great  Future 

WBAL,  Baltimore— 50,000  Watts— NBC  Network 
One  of  America's  Great  Radio  Stations 

NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 
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Letter  to  RMA 

IT  LOOKS  FROM  here  as  though  FCC  Chair- 
man Paul  A.  Porter  should  get  a  new  writer. 
Certainly  he,  of  the  apt  phrase,  did  not  write 
that  letter  to  R.  C.  Cosgrove,  president  of  the 
Radio  Manufacturers'  Assn.  (See  story,  this 
issue.) 

The  letter  carried  the  Chairman's  signature 
and  was  written  "by  direction  of  the  Commis- 
sion". It  informed  Mr.  Cosgrove  that  if  manu- 
facturers make  two-band  FM  receivers,  the 
Commission  "might  very  well  take  the  posi- 
tion that  it  was  necessary  to  put  an  end  im- 
mediately to  all  FM  transmissions  on  the  old 
band." 

The  Commission  has  allocated  FM  in  the 
88-108  mc  band.  It  has  provided  that  present 
transmitters  operating  on  the  42-50  mc  band 
can  continue  to  do  so  for  an  interim  period, 
following  which  this  bracket  will  be  filled  by 
|    other  services. 

The  FCC  is  anxious  to  see  all  FM  in  the 
higher  frequencies  as  soon  as  possible.  Judging 
J    from  the  letter  to  Mr.  Cosgrove,  its  anxiety 
I    extends  to  doing  the  job  even   sooner  than 
possible. 

There  are  now  about  395,000  FM  lower-band 
sets  in  use.  Many  manufacturers,  anticipating 
a  delay  in  conversion  of  the  art  to  the  higher 
band,  want  to  make  two-band  receivers  which 
will  permit  owners  to  hear  FM  on  either  band. 
The  FCC's  logic  in  noting  that  it  can  make 
obsolete  lower-band  receivers  by  permitting 
no  conversion  period  and  immediately  allocat- 
ing 42-50  mc  to  services  other  than  FM  is 
inescapable.  But  its  good  judgment  in  using 
such  an  obvious  threat  to  bring  manufacturers 
to  its  bosom  is,  to  say  the  least,  questionable. 

There  has  been  much  debate  about  the  ex- 
tent of  the  Commission's  power  over  broadcast 
licensees.  The  Commission  has  no  power  to 
control  receiver  manufacturers,  however,  and 
any  attempt  to  do  so,  directly  or  indirectly, 
must  be  challenged. 

It  appears  likely  that  FM  will  move  into  its 
permanent  home  in  the  higher  frequencies  by 
Jan.  1,  1946.  To  this  extent,  perhaps  the  FCC 
'  was  giving  manufacturers  sound  advice,  but 
the  manner  of  its  giving  will  draw  protest. 

We  hope  that  Mr.  Cosgrove,  in  his  wisdom, 
i  will  inform  Mr.  Porter  that  the  members  of 
his  Association  will  make  six-band  receivers, 
if  such  is  their  whim. 

The  FCC  has  indicated  a  desire  to  allocate 
!  in  the  interest  of  the  public.  It  is  not  in  the 
|  interest  of  the  public,  nor  do  we  see  it  as  in 
the  interest  of  FM's  advancement,  to  tell  pres- 
ent set  owners,  in  effect:  "Forthwith  you  can 
use  your  FM  receivers  for  cocktail  tables, 
bookends  or  any  other  convenient  household 
devices  your  ingenuity  can  contrive — but  not 
to  listen  to  programs." 

Our  regard  for  Mr.  Porter's  astuteness  is 
too  great  to  permit  any  other  conclusion  than 
that  he  will  see  the  error  in  his  letter  to  the 
RMA  and  repent. 


Turn  of  a  Trend 

RADIO'S  circulation  is  about  to  enter  a  new 
trend — an  upward  trend.  After  three  years  in 
which  the  sets-in-use  total  has  dropped  from 
59,300,000  to  55,000,000,  a  sharp  swing  in  the 
other  direction  will  occur  when  new  receiving 
sets  enter  the  market. 

There  will  be  millions  of  new  sets  before 
Christmas,  possibly  four  million,  according  to 
WPB.  Thus  in  four  months  the  wartime  loss 
in  sets-in-use,  through  obsolescence,  will  be 
overcome.  Then  will  come  new  records,  con- 
tinuing the  upward  movement  that  started 
with  400,000  sets  in  1922. 

Many  of  the  autumn  models  will  closely  re- 
semble the  last  ones  produced  in  1942.  As 
manufacturers  get  organized,  they  will  come 
out  with  new  receivers  reflecting  advances  in 
the  fast-moving  radio  art,  including  FM  and 
television.  Quality  will  become  more  important 
as  the  slack  is  taken  up. 

Critical  factor  in  the  life  of  any  advertis- 
ing medium  is  its  circulation.  American  radio 
soon  will  have  no  worries  about  sets-in-use. 
It  now  becomes .  a  matter  of  keeping  them  in 
constant  use  through  constant  effort  toward 
better  programming. 


Agency  Recognition 

THE  SALES  MANAGER'S  EXECUTIVE 
COMMITTEE  of  the  NAB  will  meet  in  New 
York  Sept.  11-12  to  hear  the  report  of  a  sub- 
committee which  has  been  studying  a  plan  for 
forming  an  agency  recognizing  body. 

Harold  A.  Soderlund,  Omaha  Sales  Manager, 
KFAB  Lincoln-Omaha,  wrote  a  provocative 
piece  about  the  subject  for  this  journal  [Broad- 
casting, June  18]. 

The  need  for  a  group  which  will  undertake 
to  establish  the  authenticity  and  reliability  of 
advertising  agencies  doing  business  with  radio 
is  obvious.  It  might  even  be  acute,  in  view  of 
the  wartime  emergence  of  many  so-called 
"agencies"  which,  in  truth,  are  composed  of 
a  personnel  of  one. 

Broadcasting  stations  have  in  the  past  been 
required  to  undertake  their  own  investigations 
of  agencies  in  efforts  to  establish  their  re- 
liability. This  has  resulted  in  wasteful  dupli- 
cation. 

Mr.  Soderlund  has  proposed  that  an  entity 
established  for  conducting  required  investiga- 
tions be  charged  with  reporting  facts  alone, 
making  no  recommendations.  Station  mana- 
gers, from  the  facts,  can  draw  their  own  con- 
clusions. This  is  the  procedure  followed  by 
a  similar  organization  operating  in  Canada. 

Mr.  Soderlund,  as  a  member  of  the  sub- 
committee of  the  Sales  Managers  Executive 
Committee  which  is  studying  the  problem,  is 
hopeful  that  an  agency  recognizing  body  can 
be  an  integral  part  of  the  NAB.  We  incline 
to  the  view  that  the  NAB  should  take  the 
lead  in  establishing  the  organization,  but  we 
believe  it  should  end  there.  The  work  to  be 
done  by  an  agency  recognizing  body  is  of  such 
critical  nature  that  it  should  not  be  exposed 
to  charges,  however  groundless,  that  its  find- 
ings are  "influenced". 

At  all  events,  we  hope  the  sub-committee, 
of  which  Stanton  P.  Kettler,  general  manager 
of  WMMN  Fairmont,  is  chairman,  comes  up 
with  a  workable  plan  that  can  win  the  support 
of  the  sales  managers  and,  subsequently,  the 
NAB  Board. 


ROBERT  DWIGHT  SWEZEY 


NEWEST  to  radio  among  the  executives 
whom  Edgar  Kobak  has  gathered  around  him 
at  Mutual  is  the  38-year-old  vice-president  and 
general  manager,  Robert  Dwight  Swezey.  He 
is  now  on  an  ETO  inspection  tour  with  other 
top  radio  executives. 

Bob  is  apparently  one  of  those  souls  who 
felt  some  ethereal  call  towards  the  "arts",  if 
motion  pictures,  publishing  or  radio  may  be  so 
classed,  or  at  least  away  from  the  more  mun- 
dane types  of  business. 

He  attended  Harvard,  studied  law  and 
passed  the  Massachusetts  Bar  exams  in  1932. 
But  as  a  lawyer  he  found  himself  at  a  loss 
among  Boston's  nabobs.  At  first  going  out  on 
his  own  hook,  he  took  desk  space  with  an  es- 
tablished firm  and  hung  out  a  shingle.  Desir- 
ing experience  and  clients  being  infrequent,  he 
offered  his  services  to  the  Legal  Aid  Society. 
When  the  firm  found  their  waiting  room  clut- 
tered with  a  clientele  they  thought  undesirable, 
they  politely  hinted.  Bob  recognized  the  hints 
only  when  he  ran  out  of  funds. 

He  then  tried  a  salaried  position  on  the  staff 
of  another  Boston  firm.  After  some  best-for- 
gotten skirmishes  he  decided  to  leave.  When 
the  owners  heard  of  his  "unlawful"  intentions 
they  doubled  his  salary  and  declared  "no  one 
ever  leaves  this  firm".  Bob  left. 

Coming  to  New  York  with  $100  in  one  of  the 
worst  depression  years,  Bob  set  his  course  to- 
ward motion  pictures,  publishing  or  radio,  with 
the  latter  as  first  choice.  After  a  weekend  diet 
of  fresh  bread,  donated  by  a  fellow  lawyer  who 
was  counsel  for  a  baking  company,  he  took  a 
job  in  the  Chemical  Bank  &  Trust  Co. 

The  spectacle  of  a  white-haired  old  codger 
who  had  done  nothing  but  clip  coupons  for  60 
years  drove  Bob  to  hop  a  plane  for  Washing- 
ton where  he  applied  for  a  job  with  the  Fed- 
eral Home  Loan  Bank.  Before  that  came 
through,  however,  one  of  Chemical's  vice-pres- 
ident's  heard  about  this  "heresy"  and  Bob  had  | 
to  leave. 

Bob  spent  from  1934  to  1939  with  a  few  |j| 
government  departments  and  while  in  Wash- 1 
ington  took  some  university  courses  in  radio 
writing  and  radio  law.  He  wrote  a  paper  on 
freedom  of  speech  on  the  air  and  sent  it  to  i 
NBC's  legal  department,  which  was  so  im-  I 
pressed  it  turned  the  document  over  to  RCA's  jj 
legal  minds.  Shortly  afterward,  in  the  summer  I 
of  1939,  he  was  invited  to  join  NBC. 

At  the  request  of  Mark  Woods,  Bob  left  1 
NBC  to  join  the  newly  formed  Blue  Network  I 
in  1942.  For  weeks  he  worked  until  after  mid-  j 
night.  Contracts  with  talent  unions,  setting  up 
the  Blue's  corporate  structure  and  the  million 
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A  GOOD  OLD  FRIEND 

It  is  no  simple  thing  to  achieve  the  status  of  Best  Friend,  But  it  is 
the  simple,  fundamental  virtues  which  lead  to  that  status.  Sincerity 
must  be  evident,  and  must  prove  itself,  before  any  man  accepts  another 
without  question.  It  is  the  same  with  a  radio  broadcasting  station.  And 
the  status  of  Best  Friend  enjoyed  by  WSM  stems  from  exactly  such  roots, 
but  is  particularly  remarkable  because  the  five  million  folks  in  our  listen- 
ing area  are  noted  for  their  caution  in  yielding  confidence  to  anyone. 


NASHVILLE 


THE  STATION  WHOSE  SPONSORSHIP  IS  DOUBLY  VALU- 


ABLE TO  THE  SPONSOR  WHO  IS  STRANGER  TO  OUR  AREA 


HARRY  STONE,  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  Natl.  Reps. 
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50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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SLIP  THIS 
OVER  ON 
YOUR 
COMPETITORS! 

•  EXTRA  BUSINESS 
•EXTRA  RESULTS 

•  EXTRA  PROGRESS 

AND  ALL  BECAUSE 
OF  TIME  BOUGHT  ON 

WJHP 

A  JOHN  H.  PERRY 
ASSOCIATE 

1320  ON  YOUR  DIAL 


A  MUTUAL  BROADCASTING 
SYSTEM  AFFILIATE 


Respects 

(Continued  from  page  £6) 

new  organizational  details  kept 
him  busy.  Frequent  complications 
caused  by  American's  two  ace  com- 
mentators, Walter  Winchell  and 
Drew  Pearson,  kept  Bob  on  his 
legal  toes.  When  he  resigned  to  take 
his  present  job  at  Mutual  he  was 
secretary  and  counsel  on  legal  af- 
fairs at  American. 

Bob's  duties  as  general  manager 
at  Mutual  are  flexible  and  are  con- 
cerned with  much  more  than  the 
legal  affairs  which  occupied  his 
time  at  American.  The  scope  of  his 
acitivity  is  now  increased  to  gen- 
eral administrative  tasks. 

His  interest  in  people  enlivened 
by  his  early  law  experience,  Bob's 
office  is  flooded  by  a  constant  stream 
of  visitors.  He  is  one  of  the  most 
accessible  executives  and  may  be 
seen  by  his  employes. 

Bob  was  born  in  Somerville, 
Mass.,  Sept.  27, 1906.  His  father,  Ar- 
thur Dwight  Swezey,  a  native  New 
Yorker,  was  a  wholesale  produce 
and  fruit  merchant  in  Boston  with 
a  market  in  historic  FaneuH  Hall. 
His  mother  was  Elizabeth  Thomp- 
son, a  Canadian.  Bob's  paternal  an- 
cestors were  seafaring  men  and 
both  his  grandfather  and  great 
grandfather,  master  of  their  own 
ships,  were  lost  in  the  China  Sea. 

In  April  1938,  Bob  was  married 
to  Helen  Brereton,  daughter  of 
Capt.  William  Brereton,  USN,  and 


Wife  Dampens  Fans 

JERRY  MARSHALL, 
WNEW  staff  announcer,  al- 
most had  himself  a  fan  club 
the  other  day.  But  then  the 
young  woman  who  wanted 
to  start  the  "Marshall  Admi- 
ration Society"  found  out 
that  Jerry's  married  now. 
She's  taking  it  up  with  the 
committee  and  says  she'll  let 
him  know  what  they  decide. 


New  Building 

STROMBERG  -  CARLSON  Co., 
Rochester,  one  of  nation's  ten  pro- 
ducers of  radar  equipment  during 
the  war  and  now  engaged  in  pro- 
duction of  peacetime  produces  in- 
cluding radios  and  telephones,  has 
begun  construction  of  a  new  $300,- 
000  building  alongside  its  main 
plant.  New  building  will  be  used 
for  manufacture  of  chassis  for 
radio  and  television  sets. 


niece  of  Lt.  Gen.  Lewis  Brereton, 
AAF. 

The  Swezeys  have  three  children, 
Robert,  5;  Maria,  2%  and  Bill,  8 
months.  Their  social  life  right  now 
is  a  family  affair.  Bob  has  little 
time  left  after  the  demands  of  his 
job,  for  when  he  went  to  Mutual  he 
decided  to  devote  a  solid  year  to 
affairs  of  that  network  at  the  ex- 
pense of  his  personal  life. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


WFBG 


•  Callltiin 
•  Cretson 


^  Oavid»il>« 

%  Windbei  ^ 
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H«lliday»burg  • 


^  Rooring  Spring 

BOTH  STATIONS  ARE 
IN  COMBINATION  RATE 
fOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


JOLIFFE  PREDICTS 
NATIONWIDE  RELAYS 

RADIO  relay  stations,  replacing 
wire  communications  throughout 
the  country  and  carrying  telephone 
and  telegraph  messages,  broadcast 
programs,  facsimile  and  television 
simultaneously,  were  envisaged  last 
week  by  Dr.  C.  B.  Jolliffe,  vice- 
president  in  charge  of  RCA  Labs., 
in  a  speech  at  the  Naval  Air  Tech- 
nical Training  Center,  Corpus 
Christi,  Tex. 

"It  is  not  fantastic,"  he  stated, 
"to  imagine  long  telephone  and 
telegraph  lines  being  replaced  by 
lines  of  towers  spaced  25  to  40 
miles  apart  each  equipped  with 
small  automatic  radio  transmitters 
and  receivers"  and  using  highly 
directive  beams.  Maintenance  prob- 
lems would  be  reduced  to  a  mini- 
mum, he  explained. 

Radar,  citizens'  radio,  electronic 
heating  and  aviation  radio  are 
other  fields  of  communications  that 
will  become  of  increasing  import- 
ance, Dr.  Jolliffe  pointed  out,  and 
their  normal  progress  has  been 
speeded  up  by  wartime  research. 
"Each  of  these  new  applications  of 
radio,"  he  said,  "can  create  a  new 
industry  which  will  affect  other 
industries.  Engineering  develop- 
ments and  planning  must  be 
speeded  up  so  that  trained  men 
who  come  out  of  the  armed  serv- 
ices are  not  unemployed  or  their 
skills  lost  because  it  becomes  neces- 
sary for  them  to  take  employment 
in  other  industries." 

Dr.  Jolliffe  sees  "television  as  a 
possible  five  or  ten  billion  dollar 
enterprise,  employing  thousands  of 
men  and  women,  directly  and  in- 
directly." 


Urges  Band  Changes 

RESTRICTION  of  the  broadcast 
band  (540-1600  kc)  to  106  clear- 
channel  stations  using  vastly  more 
power  than  the  present  50  kw  maxi- 
mum is  advocated  by  M.  L.  Levy, 
chief  engineer,  special  products 
division,  Emerson  Radio  &  Phono- 
graph Corp.,  New  York.  All  other 
stations  would  operate  on  the  88- 
106  mc  FM  band,  with  local  and 
regional  stations  enjoying  wider 
coverage  and  better  signals  than  at 
present. 


this  is  a  farmhouse 


It  is  one  of  many  in  the  heart  of  North 
Dakota's  "Bread  Basket".  This  particular 
house  is  near  Jamestown,  where  most  of 
the  people  make  their  comfortable  livings 
by  farming:  87  percent  of  all  the  people 
in  North  Dakota  live  from  the  land. 

Spring  wheat,  winter  rye  and  blue  flax 
are  raised  on  this  profitable  farm.  The  North 
Dakota  land,  fertile  and  productive,  yields 
such  bountiful  crops  that  in  one  average 
year,  farmers  who  live  in  the  29  counties 
surrounding  Jamestown,  had  $181,241,000 
to  spend  on  food,  clothes,  furniture,  radios, 
automobiles,  lumber  and  drugs. 

So,  this  North  Dakota  farmhouse  puts 
plenty  of  money  in  people's  pockets.  People 
with  money  in  their  pockets  are  able  to  buy 


things.  And  radio  is  one  of  the  most  effective 
ways  to  sell  things  —  in  Jamestown,  as 
everywhere  else. 

To  be  specific,  the  regular-listening  area 
of  KSJB  Jamestown,  is  made  up  of  29 
counties.  Of  the  79,168  families  who  live 
within  this  29-county  coverage,  71,092 
have  radios.* 

*1940  U.S.  Census, projected  by  NAB  Research  Bureau 
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JAMESTOWN,  NORTH  DAKOTA 


REPRESENTED  BY  NORTH  CENTRAL  BROADCASTING  SYSTEM,  INC. 
New  York,  Neic  York,  Empire  State  Building,  Lexington  2-6892  •  Chicago,  Illinois,  360  North  Michigan 
Avenue,  State  0361  •  St.  Paul,  Minnesota,  E  622  First  National  Bank  Building,  Cedar  8579 
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LOUISVILLE 

Home  of  the 
Kentucky  Derby 


BROADCASTING  COMPANY 

Represented  by 
BROADCAST  SALES  COMPANY 

New  York  and  Chicago 

HOMER  GRIFFITH  COMPANY 

Hollywood  &  Sam  Francisco 


HARRY  McTIGUE 
General  Manager 
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JACK  VAN  VOLKENBURG,  manager  of 
WBBM  Chicago,  and  EVERETT  HOL- 
LES,  station's  news  editor,  have  can- 
celled their  trip  to  the  Pacific  theater. 
PAUL  L.  DODD,  personnel  director  and 
controller  of  KFAB  Lincoln,  Neb.,  since 
1935,  is  new  assistant  manager  of  KFMB 
San  Diego,  Cal. 

WARREN  P.  WILLIAMSON  Jr.,  presi- 
dent of  WKBN  Youngstown,  O.,  is 
father  of  a  boy  born  August  14  at  7:20 
p.m.  right  after  V-J  announcement. 
FRED  SMITH,  American  vice-president 
in  charge  of  promotion  and  advertising, 
is  father  of  a  boy  born  Aug.  19. 
LT.  W.  W.  BEHRMAN  USNR,  former 
manager  of  WBOW  Terre  Haute,  Ind., 
has  returned  from  the  South  Pacific. 
He  is  with  his  family  in  Indianapolis 
awaiting  new  assignment. 
SIDNEY  J.  FLAMM,  managing  director 
of  WPAT  Paterson,  N.  J.,  has  been  ap- 
pointed chairman  of  publicity  commit- 
tee for  Paterson  Community  Chest  drive. 
R.  H.  THOMSON,  owner  of  Northern 
Broadcasting  &  Pub.  Co.,  Timmins,  Ont., 
and  operator  of  CKGB  Timmins,  CJKL 
Kirkland  Lake,  and  CFCH  North  Bay, 
is  expected  back  in  Canada  about  Sept. 
1,  from  a  tour  of  western  Europe  and 
Great  Britain. 

ON  VACATION:  DONALD  W.  THORN- 
BURGH,  CBS  Pacific  Coast  vice-presi- 
dent, until  Sept.  3  at  Lake  Tahoe,  Cal. 


Three  Dimensional  Lens 
Method  Works  on  Video 

"OPTICAL  BALANCE",  a  method 
for  increasing  the  depth  of  focus 
of  any  camera  lens,  whether  still 
or  motion  picture  or  television 
camera,  developed  by  Stephen  E. 
Garusto,  was  demonstrated  last 
week  in  New  York  through  motion 
pictures  which  had  a  sharp  three- 
dimensional  effect  and  which  were 
not  distorted  even  when  viewed 
from  a  position  nearly  at  right 
angles  to  the  screen. 

I.  H.  Simmons,  New  York  rep- 
resentative of  the  inventor,  said 
that  the  three-dimensional  effect  is 
gained  through  a  "supplement"  to 
the  camera  lens  which  will  work 
just  as  well  for  live  telecasts, 
either  studio  or  outside  pickups,  as 
for  film  programs.  He  declined  to 
describe  the  process  in  detail  until 
Mr.  Garutso's  applications  for  pat- 
ents have  been  granted.  Mr.  Sim- 
mons said  that  representatives  of 
a  number  of  video  broadcasting 
companies  had  seen  the  demonstra- 
tion and  that  actual  studio  tests 
were  being  arranged. 


Signs  MBS  Spot 

G.  N.  COUGHLAN  Co.,  West 
Orange,  N.  J.,  will  sponsor  Fulton 
Lewis  jr.  in  a  new  Sunday  series 
on  Mutual,  6:45-7  p.m.  for  Chim- 
ney Sweep  soot  destroyer.  Roche, 
Williams  &  Cleary,  New  York,  is 
agency. 


Reference  Handbook 

A  HANDBOOK  designed  for  agen- 
cies and  advertisers  who  have  need 
of  a  quick  reference  source  on  Pa- 
cific Coast  radio  and  market  facts 
has  been  compiled  by  the  Don  Lee 
Broadcasting  System.  Data  on 
competive  networks  is  listed. 
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IT'S  WFPG  10  TO  1  ! 

A  recent  certified  poll*  reveals  that  Boardwalk  radios  in 
Atlantic  City  are  tuned  to  WFPG  10  to  I! 
Atlantic  City  is  the  mecca  of  millions  ALL  YEAR  ROUND 
from  ALL  OVER  the  country.  Reach  a  cross-section  of 
America  through  WFPG,  New  Jersey's  only  American 
Broadcasting  Company  station. 


For  further  details  on 

THE  FRIENDLY  GROUP,  Write 

SPOT  SALES 
NEW  YORK  •  CHICAGO 

SAN   FRANCISCO    •    LOS  ANGELES 


*  Consumer  Research  and 
Survey  Poll 

Station  WFPG  90% 

Station  "A"   9% 

Outside  Stations    I  % 


WSTV  WfPG  WJPA  W K NY 

STEUBENVILLE,  O..  ATLANTIC  CITY.  N.  J.,  WASHINGTON,  PA.,  KINGSTON,  N.  Y 


COHUMBCIflL  j 


EDWIN  VON  ARX,  released  from  th<  i 
Army  after  four  years  overseas,  DOI ' 
JAY  WILDERS,  and  L.  LEROY  MAY  ar  ] 
new  additions  to  the  sales  departmen 
of  KXOK  St.  Louis. 

WILT  GUNZENDORFER,  who  resignec 
as  manager  of  KSFO  San  Francisco  earl 
this  month  has  been  appointed  adver 
tising  director  of  KROW  Oakland.  Ii  I 
addition  to  direct  I 
ing  the  commercia 
activities  of  the  sta 
tion,  Gunzendorfe 
will  assume  respon 
sibilities  as  execu 
tive  assistant  t> 
Philip  G.  Laskj 
vice-president  o 
KROW.  For  si 
years  prior  to  join 
ing  KSFO  in  194 
Gunzendorfer  wa 
manager  of  KSR( 
Santa  Rosa  and  fo 
seven  years  before 
assuming  the  KSR( 
post  he  was  wltl 
the  Don  Lee  Broad 
casting  System. 
A.  C.  DOWDEN,  former  announcer  o 
KARK  Little  Rock,  Ark.,  has  shifted  ti 
station's  commercial  staff  as  salesman 
ROBERT  C.  WOOD,  formerly  with  thil 
Chicago  office  of  WOR  New  York,  ha 
been  released  from  the  Army  and  ha 
joined  the  sales  staff  of  WOR  in  Nev 
York.  He  temporarily  will  handle  ac 
counts  of  JOHN  NELL,  on  leave.  JOHJ 
FENSTER  is  in  charge  of  retail  and  de 
partment  store  advertising;  RICHARI 
CONNELL  is  account  executive  fo  1 
amusement  sales.  JOHN  SAUER  ha 
joined  WOR  sales  staff  to  handle  sale 
service. 


Mr.  Gunzendorfer 


Quaker  Tour 

CAST  of  Ladies  Be  Seated 
sponsored  by  Quaker  Oats  Co, 
Chicago,  leaves  New  York  Sept.  ! 
for  a  one-week  tour  of  the  middle 
west.  Broadcasts  will  originati 
from  Yankton,  S.  D.,  Sioux  City 
St.  Joseph,  Mo.,  and  Kansas  City 
Included  in  the  party  headed  b; 
m.c.  Jimmy  Olsen  will  be  Aun 
Jemima,  Walter  Herlihy,  an 
nouncer;  George  Brengel,  AB( 
representative,  and  Eugene  L 
Bresson,  vice-president  and  radi' 
director  of  Sherman  K.  Ellis  Co.j 
agency  handling  the  account. 


New  Radio  Firm 

NATIONAL  Radio  Clearing  Hous< 
has  been  formed  as  a  radio  con 
suiting,  research  and  buying  or 
ganization  by  Stanley  Young,  edi 
tor  and  publisher  of  Radio  News 
letter,  485  Fifth  Ave.,  New  York 


TWIN  FALLS  •  IDAHO 
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For  Your  Audio 
Control  Needs 

Western  Electric  129,  130,  and  131  am- 
plifiers are  doing  an  outstanding  job  in 
many  broadcasting  studios,  as  compo- 
nent parts  of  the  25  type  speech  input 
equipment.  These  famous  amplifiers  are 
available  separately  for  those  who  wish 
to  assemble  their  own  audio  facilities. 
All  three  amplifiers  have  a  range  of  30 
to  15.000  cvcles— they're  all 

OK  for  M 


This  pre-mixing  amplifier  mounts  four 
identical  two-stage  amplifiers  on  a  single 
compact  chassisvproviding  four  separate 
channels  to  prepare  input  from  micro- 
phones or  reproducers  for  entry  into  a 
mixing  network. 


Two  identical  three-stage  main  ampli- 
fier units  are  assembled  on  a  common 
chassis,  allowing  two  separate  programs 
to  be  fed  through  the  same  production 
unit  simultaneously.  One  channel  may 
be  used  as  a  standby  in  an  alternative 
arrangement. 


PRODUCTIOnJ-Jf 


LOUIS  W.  KAISER,  night  supervisor 
of  WFBL  Syracuse  and  former  man- 
ager of  WOLF  Syracuse  before  en- 
tering the  Army  in  1942,  has  been  named 
head  of  the  radio  services  for  the  Col- 
lege of  Agriculture  and  Home  Econom- 
ics at  Cornell  U. 

GEORGE  CRAWFORD,  chief  announcer 
of  WINX  Washington,  is  father  of  a 
girl  born  Aug.  16. 

MEL  KAMPE,  8^  years  with  WIL  St. 
Louis,  resigned  as  program  director 
Aug.  16. 

MICHAEL  WAYNE,  formerly  with  WOL 
Washington,  and  TOM  CRAIG,  formerly 
with  WHIO  Dayton,  have  Joined  the  an- 
nouncing staff  of  WKRC  Cincinnati. 

CYRIL  JAY,  formerly  with  WNBF  Blng- 
hampton,  has  Joined  the  announcing 
staff  of  WNYC  New  York,  replacing 
HOWARD  REED  who  has  Joined  the 
service. 

ROBERT  D.  WILLIAMS,  program  direc- 
tor of  KUSD  Vermillion,  S.  D.,  U.  of 
South  Dakota  station,  is  winner  of  the 
dramatic  program  contest  conducted  in 
the  NBC-Northwestern  U.  Summer  In- 
stitute. His  script,  "Profit  of  Disas- 
ter", was  broadcast  on  NBC  last  Satur- 
day afternoon. 

DAN  WEBSTER,  formerly  of  WMOB 
Mobile,  Ala.,  to  announcing  staff  of 
WWL  New  Orleans,  replacing  TED 
HARDEN,  to  KALL  Salt  Lake  City. 

OLIVER  DANIEL,  producer  of  weekly 
Boston  Symphony  Orchestra  concerts 
for  American  since  December,  has  been 
appointed  supervisor  of  classical  music 
for  American. 

HOMER  WELCH,  program  director  of 
KGW  Portland,  Ore.,  has  been  desig- 
nated a  "Citizen  of  the  Week"  in  honor 
of  his  War  Bond  activities  and  a  pla- 


card with  his  picture  and  biography- 
brief  was  displayed  in  Portland  buses 
and  streetcars. 

TED  COLBY,  ex-serviceman  and  for- 
merly with  KDON  Monterey,  Cal.,  is 
new  program  director  of  KOH  Reno. 
Nev. 

FREDDY  PELLY  has  Joined  announcing 
staff  of  WWNC  Asheville,  N.  C.  He  for- 
merly was  with  WHIS  Bluefleld,  W.  Va. 

LEE  EDWARDS,  announcer,  to  WOWO 
Fort  Wayne,  Ind.,  from  WKY  Oklahoma 
City. 

DON  PHILLIPS,  from  WMCA  New  York 
and  KMOX  St.  Louis,  to  KXOK  St. 
Louis  as  announcer.DON  NORMAN,  for- 
mer B-24  bombardier  and  announcer 
with  WTAD  Qulncy,  HI.,  also  Joins 
KXOK. 

BILL  RTJTLEDGE,  former  chief  an- 
nouncer of  KBTM  Jonesboro,  Ark.,  to 
KARK  Little  Rock,  Ark.,  announcing 
staff.  ELIZABETH  ANN  GUNN  Joins 
KARK  continuity  staff. 

JOHN  ALLEN,  formerly  with  KTHT 
Houston,  Tex.,  has  Joined  announcing 
staff  of  WFAA-KGKO  Dallas-Ft.  Worth. 

DORWIN  BAIRD,  producer  of  CJOR 
Vancouver,  is  father  of  a  glrL 

FLETCHER  MARKLE,  released  from  the 
RCAF  public  relations  staff  for  radio, 
and  a  producer  of  CBC,  Toronto,  has 
been  awarded  one  of  five  literary  fel- 
lowships for  $1,500  by  20th  Century-Fox 
Films,  New  York.  He  was  only  Canadian 
to  win  award. 

ERNIE  COURTNEY,  former  announcer 
of  CKGB  Tlmmins  and  CFCH  North 
Bay,  has  returned  from  overseas  after 
being  a  prisoner  of  war  in  Germany. 
He  was  captured  two  days  after  D-Day. 
On  discharge  from  the  Canadian  Army 


■■  .    ...     .   .  ..... 

Si 


A  compact  single  unit  monitor  ampli- 
fier providing  the  control  booth  operator 
with  a  means  of  talk-back  and  program 
cuing.  Serves  two  studio  loudspeakers, 
a  booth  speaker,  and  line  cue  feeding 
circuits  from  its  output  network. 

Western  Electric 


<f. 


l 


850m  (forti  7fafo  Viae 


5000  WATTS 

DAY  AND  NIGHT 


Hold  all  your  War  Bonds!         NAIIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


about  Sept..  15  he  is  to  return  to  North 
ern  Broadcasting  &  Pub.  Co. 

JIM  KIRKPATRICK  has  been  appoint 
eti  program  director  of  CJKL  Kirklani 
Lake,  Ont.  He  formerly  was  with  CKWi. 
Kingston,  Ont. 

RON   GRANT,  formerly  of   CFRB  To 
ronto,  has  joined  announcing  staff 
CKWS  Kingston,  Ont. 

GEORGE  D.    SNELL,   former  progran 
director  of  KIDO  Boise,  Ida.,  and  prlo 
to  that  production  manager  of  KDTS 
Salt  Lake  City,  has  Joined  production 
staff  of  KGO  San  Francisco. 

WILLIAM  E.  SHEA  has  resigned  as  pre; 
ducer  of  KPO-NBC  San  Francisco  t- 
freelance  as  Hollywood  network  wrli 

DOROTHY  WAGSTAFF,  formerly 
continuity  department  of  KDYL  SalJ 
Lake  City,  has  Joined  continuity  star 
of  KGO  San  Francisco. 

HARRY    O'DONNELL  has   Joined  ar. 
nounclng  staff  of  CKGB  Tlmmins.  Ontl 
after  release  from  Canadian  Army.  Hu 
was   formerly   with    CKY   and  CKR« 
Winnipeg  and  CBM  Montreal. 

ED   BOUSER  has   Joined  announcinl 
staff  of  CFCH  North  Bay,  Ont.,  following 
posts   at  CKCW  Moncton  and  CKC 
Hamilton.  He  was  released  from  RC/ 

a  year  ago. 


IIeujs  -ppAl 


JAMES  R.  (Dick)  BRITE,  former  new*! 
editor   of    WIOD    Miami,    has    Joine  I 
American  network's  newsroom  writin  I 
staff.  Previously,  Brite  served  In  news 
room  of  WLW  CincinnatL 

FRANK  KORCH,  formerly  of  WBBI 
Chicago,  shifts  to  WGN  Chicago  news 
room. 

JOHN  MELVILLE,  former  newscast* 
of  WRAL  Raleigh,  N.  C,  who  has  Joine 
newly  formed  Lee  Broadcasting  Co 
Richmond,  Va.,  has  been  ordered  b 
his  doctor  to  take  a  six  month  vaca 
tion.  He  is  now  in  Rex  Hospital,  Ralelgl 

KNOX  MANNING,  CBS  Hollywood  com 
mentator,  has  been  signed  for  radio  an 
nouncer's  role  in  Samuel  Goldwyn  flln 
"The  Kid  from  Brooklyn". 

WARFORD    JOHNSON,  newscaster 
KQW  San  Francisco,  has  been  asslgne 
CBS  foreign  correspondent. 

NBC  is  concentrating  its  Pacific  coi 
respondents  to  cover  the  final  phases  c 
the  Japanese  surrender  and  occupatloi 
Group  is  headed  by  MERRILL  MUEl 
LER  and  includes  JOE  HAINLINJ 
GEORGE  THOMAS  FOLSTER,  GEORG 
McWILLIAMS,  GUTHRIE  JANSSEN  an 
ROBERT  SHAPLAN.  On  the  Asiat 
mainland  will  be  ROSS  McCONNELl 
HOWARD  PYLE,  RAY  CLARK  an 
JACK  SHELLEY. 


INDUSTRIALIST  Henry  J.  Kaiser  w 
take  over  commentator  Drew  Pearson 
program  Sunday,  Sept.  2,  7-7:15  p.D 
over  WJZ  New  York  and  on  America 
stations,  while  the  latter  is  on  vacatioi 
Secretary  of  the  Interior  Harold  Icka 
spoke  on  program  Aug.  26.  Program  I 
sponsored  by  Serutan,  Jersey  Citj 
Agency  is  Raymond  Spector  Co..  Ne 
York. 


 Serving  a  market 

of  two  million  Minneso- 
tang  who  demand,  de- 
serve and  get  the  best  in 
radio ! 

65  DIFFERENT 
PROGRAMS  DAILY! 

U  I  L.I  ki  r  a  ns-v  •  ,  f  ~_      „  7T  . .  .  .  _  J.  .  V — 


MINNEAPOLIS  «  ST.  PAUL.  MINNESOT 

AMERICAN 
Broadcasting  Co. 
FREE  &  PETERS 
Natl.  Reps. 
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HAVE  YOU  TO  SELL  TO  A 
HALF  MILLION  FARMERS? 


This  great  Southern  farm  audience  is  at 
your  fingertips  .  .  .  with  "Daybreak  in 
the  Barnyard/1  WLAC's  5  A.M.  to  6 
A.M.  show,  now  available  in  quarter- 
hour  units  at  20%  of  Class  "A"  rate. 

Coverage?  Mail  count  shows  consistent, 
Southwide  listening:  Tennessee,  13%; 
Arkansas,  8%;  Texas,  6%;  Louisiana, 
13%;  Mississippi,  15%;  Alabama, 
9%;  Georgia,  12%;  Florida,  3%; 
South  Carolina,  5%;  North  Carolina, 
4%;  Kentucky,  4%. 

This  is  one  of  WLAC's  famous  early- 
morning  programs  that's  noted  for 
sales  punch.  A  part  of  "Daybreak" — 
coupled  with  other  morning  shows, 
pulled  25,370  $1 .00  Vitamin  orders  in 
the  26  weeks  between  October  1944 
and  April  1 945;  and,  this  was  the  ac- 
count's fourth  26  week  cycle! 

Write  or  wire  for  details. 


'GATEWAY  TO  THE  RICH  TENNESSEE  VALLEY" 


Represented  by  the 
Paul  H.  Raxmer  Co. 


NASHVILLE 


50,000 
WATTS 
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Techiiical^ 


J/  You  Want 
to  Reach  Another 
550,000  Ears 

KPRO 

Covering  the  rich 
"Valley  of  Paradise' " 
surrounded  by 
mountains  that 

makes  reception 
of  most  of  the 
outside  stations 

unsatisfactory — 


KPRO  Best  Buys 


Ethel  and  Albert 

A  hilarious  comedy  strip — 
Monday  through  Friday. 

Charlie  Chan 

Famous  Oriental  detective  in 
a  smash  radio  hit. 

Raymond  Swing 

World  famous  news  analyst 
direct  from  Washington. 


Those  Who  Know  Use 

KPRO 

1000  Watts 

American  Broadcasting  Co. 

Studios  in  Riverside 
and  San  Bernardino, 
California 


HARRY  LYON,  chief  engineer  of  WOL 
Washington,  has  been  named  con- 
sulting engineer,  working  with 
COMDR.  T.  A.  M.  CRAVEN,  Cowles 
vice-president  in  charge  of  technical 
operations.  New  chief  engineer  is  HAR- 
OLD REED.  TED  BELOTE  becomes 
head  of  studio  operations. 

LYMAN  SMITH,  former  recording  divi- 
sion manager  of  KMTB  Hollywood,  joins 
KPI  Los  Angeles  in  similar  capacity 
effective  Sept.  1. 

PHILIP  I.  MERRYMAN,  NBC  facilities 
development  and  special  assignments 
director,  spoke  Aug.  21  before  St.  Louis 
Advertising  Club  under  sponsorship  of 
KSD,  NBC  St.  Louis  affiliate.  Topic  was 
"Television  Dollars  and  Cents  for  the 
Advertiser". 

SGT.  EUGENE  C.  HENRY,  formerly 
with  the  export  division  of  Sylvania 
Electric  Products,  New  York,  now  with 
the  Army  in  the  Philippines,  helped 
build  KVKD  Philippines,  which  broad- 
cast Gen.  Douglas  MacArthur's  speech 
during  Philippine  invasion. 

WILBUR  W.  HETZEL,  secretary-treas- 
urer of  Stromberg-Carlson  Co.,  is  re- 
cuperating at  Highland  Hospital,  Ro- 
chester, following  a.  serious  illness. 

HAROLD  E.  FULTON, 'former  superin- 
tendent of  central  r^dio  office  of  RCA 
Communications,  New  York,  has  been 
appointed  supervisor  of  traffic  opera- 
tions of  the  company.  N.  R.  CHERRI- 
GAN,  former  RCAC  district  manager  in 
San  Francisco,  moves  to  New  York  to 
succeed  Mr.  Fulton,  while  HARRY  E. 
AUSTIN,  former  district  commercial 
manager  in  San  Francisco,  becomes 
district  manager  in  that  city.  F.  WIL- 
HELM,  who  has  been  assistant  district 
manager  in  San  Francisco,  has  been 


transferred  to  the  administrative  divi- 
sion of  the  traffic  department  in  New 
York.  He  is  succeeded  by  JAMES  F. 
WAPLES,  formerly  assistant  superin- 
tendent of  RCAC  in  Manila. 

HARRY  L.  PEARSON,  former  instruc- 
tor at  Port  Arthur  Radio  College,  has 
joined  transmitter  staff  of  WOWO  Fort 
Wayne,  Ind. 


CAPT.  WAYNE  RHINE  (r),  who  left 
the  WPAT  Paterson  engineering  staff  to 
join  the  Army,  is  shown  with  Gen. 
Eisenhower  (1)  and  Air  Marshal  Tedder 
(c)  at  the  V-E  celebration  at  Rheims. 


H.  MILTON  NICHOLAS,  control  engi- 
neer of  WWL  New  Orleans,  is  father  of 
a  boy. 

FRANK  SCHOALES,  chief  operator  of 
CKWS  Kingston,  has  been  transferred 
to  the  same  post  at  CHEX  Peterborough, 
Ont.  BRUCE  ALSTON,  new  to  radio, 
has  joined  CKWS  operating  staff. 


WINNERS  of  the  KFAB  Lincoln,  Neb. 
4-H  "Timely  Topics"  contest,  announced 
last  week,  are  Dorothy  Pohl  and  Ronald 
Ritchey.  Each  will  receive  a  $150 
scholarship  to  the  U.  of  Nebraska,  given 
through  KFAB.  Station  plans  an  ex- 
pansion of  contest  next  year. 


Peace  Meeting 
Reports  Proposec 

Newsome   Sees  Internationa 

Station  as  a  Necessity 

AN  INTERNATIONAL  station  t 
broadcast  full,  unbiased  news  an 
eyewitness  reports  of  major  meet 
ings  of  the  world  peace  organize 
tion  which  would  be  an  "indispens 
able"  part  of  the  peace  machiner 
was  proposed  last  week  in  Londo 
by  Noel  F.  Newsome,  former  direc 
tor  of  BBC  European  broadcast 
and  head  of  Allied  Supreme  Heac 
quarters'  Radio  Luxembourg  unt 
the  dissolution  of  SHAEF. 

Mr.  Newsome  said  the  OWI  ha 
taken  over  the  Luxembourg  statio 
"expressly  as  a  trustee  for  an 
future  radio  department  which  th 
world  peace  organization  might  se 
up".  No  such  intention  could  1: 
discovered  at  OWI  here,  howevei 
Since  about  V-E  Day  OWI  he 
been  negotiating  to  lease  the  sts 
tion  for  the  period  of  time  on 
troops  of  occupation  will  remai 
in  Europe.  It  is  the  only  radio  ou1 
let  there  remaining  to  us  no 
whereas  our  Allies  have  the  variou 
facilities  of  their  countries.  Th 
government  of  Luxembourg  is  i 
favor  of  such  an  agreement,  it  i 
understood,  but  the  French  ownei 
are  reluctant  to  lease  the  profitabl 
and  powerful  Radio  Luxembour 
which  is  avidly  listened  to  almos 
all  over  the  Continent. 

British  withdrawal  of  suppoi 
from  the  station  after  the  end  c 
SHAEF  is  to  blame  for  failui 
to  establish  an  international  outlc 
thus  far,  Mr.  Newsome  declarec 
Under  General  Eisenhower's  coi 
trol,  from  Sept.,  1944,  until  SHAE 
was  dissolved,  Radio  Luxembour 
had  been  broadcasting  "as  a  trul 
international  institution",  he  sai' 
Americans,  British,  French,  Be 
gians,  Czechoslovaks,  Netherlani 
ers,  Italians,  Germans  and  Russiar 
produced  programs  and  gained 
"vast  audience  and  influenc 
throughout  Europe  by  virtue  ( 
their  non-nationalistic  inspiratic 
and  tone". 


WJBK  Detroit  has  been  awarded  sp< 
cial  flag  citation  by  the  Treasury  Dep 
for  sale  of  $8,492,000  in  E  Bonds  duriE 
past  three  years.  Presentation  was  broac 
cast. 


"Better  have  WFDF  Flint  ca 
for  volunteers.  We're  out  c 
control." 


In  the  Ark-La-Tex  area,  KWKH 
— with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  ★  5  0,0  0  0  UlflT 

SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


TS 
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ANOTHER  NO.  1  STATION  ON  THE  NO.  1  NETWORK 


SFCONDARY 
rxcellent 


NO 


THE  BIGGEST  LITTLE  CITH  10  THE  UJORLO 


HCTOfi.  T   »  ;-  ii^ 

RIVERSIDE  -A  *  •'  I  E3 

....  ft ■  -v  . 


KOH  —  the  only  station  covering  the 
nation's  wealthiest  per  capita  market 


This  sign  is  a  familiar  sight  to  visitors 
of  this  frontier... yet  cosmopolitan  city 


Department  of  Commerce  figures  (1943)  show  that 
Nevada  ranks  #  1  among  the  states  in  per  capita  income. 
This  accounts  for  the  tremendous  wealth  of  the  Reno 
market,  the  focal  point  for  most  of  the  state's  industrial 
and  commercial  activities.  And  Reno,*The  Biggest 
Little  City  in  the  World"  has  the  highest  average  for  retail 
family  expenditures  in  the  entire  country.  And  KOH  is 
the  only  station  heard  consistently  in  this  market. 


WESTERN  DIVISION 


The  sophistication  that's  New  York,  the  recklessness 
that's  Monte  Carlo,  the  frontier  friendliness  of  the  old 
West . . .  shake  it  all  up,  and  you  have  Reno!  And  KOH 
caters  to  this  unique  audience  with  strong  local  programs 
—  plus  top  NBC  Western  Division  shows  — plus  out- 
standing NBC  transcontinental  ...  a  combination  that 
can't  miss!  Yes,  station  by  station  you'll  find  in  the  west 
NBC  reaches  "most  of  the  people  most  of  the  time." 


OF  THE 

HOLLYWOOD  Sunset  and  Vine  *SAN  FRANCISCO  Taylor  and  O'Farrell 


National  Broadcasting  Company,  Inc. 


Station  City 

KDYL  Salt  Lake  City,  Utah 

KF1  Los  Angeles,  California 

KFSD  San  Diego,- California 

KGHL  Billings,  Montana 

KGIR  Butte,  Montana 

KGLU   Safford,  Arizona 

KGW   Portland,  Oregon 

KHQ  Spokane,  Washington 


Station  City 

KM  ED   Medford,  Oregon 

KMJ   Fresno,  California 

KOA   Denver,  Colorado 

KOB  Albuquerque,  New  Mexico 

KOMO   Seattle,  Washington 

KPFA   Helena,  Montana 

KPO   San  Francisco,  California 

KRBM   Bozeman,  Montana 


Station  City 

KTAR   Phoenix,  Arizona 

KTFI  Twin  Falls,  Idaho 

KTSM   El  Paso,  Texas 

KVOA   Tucson,  Arizona 

KWJB   Globe,  Arizona 

KYCA   Prescott,  Arizona 

KYUM   Yuma,  Arizona 

KCRA   Sacramento,  California 


KIDO  Boise,  Idaho     KSEI   Pocatello,  Idaho      KOH  Reno,  Nevada 

1945  —  Radio's  25th  Anniversary  —  Pledged  to  Victory 


A  Service 
Corporation 
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Network  Recounts 


FIRST  in  WASHINGTON 


New  Business 

P.  BALLENTINE  &  SON,  Newark  (beer) 
in  Oct.  starts  Barry  Fitzgerald  on  full 
NBC  network,  Tues.  7:30-8  p.m.,  for  52 
weeks.  Agency:  J.  Walter  Thompson 
Co.,  N.  Y. 

CAMPBELL  SOUP  Co.,  Camden,  N.  J.. 
on  Oct.  1  starts  for  52  weeks,  newscast 
on  CBS  Pacific  stations  Mon.-Wed.- 
Frl.  8:55-9  p.m.  (PWT).  Agency:  Ward 
Wheelock  Adv.,  Philadelphia. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Teel  liquid  dentifrice),  Sept.  8  starts 
The  Life  of  Riley  on  NBC,  Sat.  8  p.m. 
Agency:  Biow  Co.,  N.  Y. 

AMERICAN  SCHOOLS,  Chicago  (cor- 
respondence), Sept.  13  starts  for  13 
weeks  American  Go-Getters  on  39  Don 
Lee  Pacific  stations,  Thurs.  10:15-10:30 
a.m.  (PWT).  Agency:  Earl  R.  Culp  Adv.. 
Los  Angeles. 

CANADIAN  MARCONI  Co.,  Montreal 
(receivers,  tubes),  Oct.  7  starts  Sere- 
nade for  Strings  on  28  CBC  Trans-Can- 
ada network  stations,  Sun.  7:30-8  p.m. 
Agency:  Cockfield  Brown  &  Co.,  To- 
ronto. 

COLGATE-PALMOLIVE-PEET  Co.,  To- 
ronto (Cashmere  Bouquet  products),  on 
Oct.  6  starts  Cashmere  Bouquet  Show 
on  26  CBC  Trans-Canada  network  sta- 
tions, Sat.  8:30-9  p.m.  Agency:  Spitzer 
<Si  Mills,  Toronto. 

Renewal  Accounts 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Lava  Soap),  Aug.  23  renewed  The 
F.B.I,  in  Peace  and  War  on  CBS  net- 
work, Thurs.  b:30-8:55  p.m..  after  eight- 
week  hiatus.  Agency:  Biow  Co.,  N.  Y. 

RALSTON  PURINA  Co.,  St.  Louis,  Sept. 
3  for  56  weeks  renews  Tom  Mix  and  His 
Straight  Shooters  on  Mutual  5:45-6  p.m. 
(CWT),  Increasing  to  246  stations.  Agen- 
cy: Gardner  Adv.,  St.  Louis. 


CREAM  OF  WHEAT  Corp.,  Minneapo- 
lis, Sept.  22  renews  Let's  Pretend  on  full 
CBS  network  for  52  weeks,  Sat.  11:05- 
11:30  ajn.  Agency:  BBDO  Minneapolis. 

EVERSHARP  Inc.,  Chicago  (pens  and 
pencils),  Sept.  16  renews  Take  It  Or 
Leave  It  on  full  CBS  network  for  52 
weeks,  Sun.  10-10:30  p.m.  Agency:  Biow 
Co.,  N.  Y. 

BOWEY'S  Inc.,  Chicago  (Dari-Rich 
products),  Sept.  22  renews  Stars  Over 
Hollywood  for  52  weeks  on  34  CBS  sta- 
tions, Sat.  12:30-1  p.m.  Agency:  Soren- 
sen  &  Co.,  Chicago. 

COLGATE-PALMOLIVE-PEET  Co.,  To- 
ronto (Cue  dentifrice,  Palmolive  shave 
cream),  Sept.  8  renews  Share  the  Wealth 
on  26  CBC  Trans-Canada  network  sta- 
tions, Sat.  8-8:30  p.m.  Agency:  Spitzer 
&  Mills,  Toronto. 

WM.  WRIGLEY  Jr.  Co.,  Toronto, 
(gum),  Aug.  1  renewed  Treasure  Trail 
on  8  Ontario  and  Quebec  stations  Wed. 
8:30-9  p.m.  and  Aug.  7  on  10  CBC  Do- 
minion prairie  network  stations  Tues. 
8:30-9  p.m.  Agency:  Jack  Murray  Ltd., 
Toronto. 

McCOLL  FRONTENAC  OIL  Co.,  Mon- 
treal (Texaco  products),  Oct.  7  renews 
Texaco  Star  Theater  on  34  CBC  Do- 
minion network  stations,  Sun.  9:30-10 
p.m.  Agency:  Ronalds  Adv.,  Montreal. 

BRITISH  AMERICAN  OIL  Co.,  Toronto, 
Sept.  20  renews  Marlowe  Chronicle 
(formerly  Fighting  Navy)  on  28  CBC 
Trans-Canada  stations  Thurs.  9:30-10 
p.m.  Agency:  J.  Walter  Thompson  Co., 
Toronto. 

BORDEN  Co.,  Toronto  (milk  products). 
Sept.  17  renews  Canadian  Cavalcade  on 
34  CBC  Trans-Canada  network  stations. 
Mon.  8-8:30  p.m.  Agency:  Young  & 
Rubicam,  Toronto. 

CAMPBELL  SOUP  Co.,  New  Toronto. 
Ont.,  Nov.  14  renews  for  52  weeks  Jack 
Carson  Show  on  29  CBC  Dominion  net- 
work stations,  Wed.  8-8:30  p.m.  Agency: 
Cockfield  Brown  &  Co.,  Toronto. 


WCSC  Charleston,  S.  C,  claims  first 
shortwave  broadcast  interview  from  an 
Army  hospital  ship  under  steam. 


WIS  IS 

MR.  WALKER... 


...  one  of  the  1797  druggists  in  the  WGY  COMMUNITY*. 
Mr.  Walker  sells  over  $44,542,000  worth  of  products  to  the 
1,045,717  housewives  of  the  WGY  Community,  annually — 
products  they  hear  about  over  WGY  throughout  central 
and  eastern  New  York  and  western  New  England  . . . 

And  WGY  is  the  ONLY  medium  which  combines  this 
valuable  market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  18  cities 
with  a  population  of  over  25,000,  39  cities  of  over  10,000 
population,  and  40  incorporated  towns  and  villages  of  over 
5000  population. 

WGY 

SCHENECTADY,  NEW  YORK 
50,000  watts — NBC — 23  years  of  service 
Represented  Nationally  by  NBC  Spot  Sales 


KDKA  School  Series 


FIRST  broadcasts  coordinated  with  pubjj 
lie  and  parochial  schools  will  be  starte< 
in  Pittsburgh  this  fall  by  KDKA.  Five 
day-a-week  series  will  supplement  class 
room  instruction  and  be  of  general  in 
terest.  In  charge  for  station  are  J.  E 
Baudino,  manager,  and  R.  E.  Whit* 
public  relations  director.  Titled  "Learn 
ing  Via  Radio",  series  will  Include  na 
ture  study  and  science,  citizenship 
literature  and  music,  vocational  guld 
ance. 

Towns  Saluted 

NEARBY  TOWNS  are  featured  on  week 
ly  "Salute  to  the  Towns"  on  CJCA  Ed) 
monton,  under  sponsorship  of  a  locay 
tire  service  in  behalf  of  General  Tlrl 
dealers  throughout  northern  Alberta 
Towns  in  primary  area  of  station  werl 
contacted  and  data  obtained  on  growth 
of  the  community.  Musical  dramatizaB 
tion  is  arranged  from  this  data. 

Business  Guide 

SUCCESSFUL  businessmen  will  tel 
returning  servicemen  how  to  go  intu 
business  for  themselves  In  "Start  You 
Own  Business"  series  to  be  broadcas 
each  Friday  on  WPAT  Paterson  on  dall: 
"Hunt  for  Happiness"  program. 

Light  Opera 

FOLLOWING  UP  recent  Hollywood  Bow  i 
audition  series,  KFI  Los  Angeles  ha 
started  weekly  half-hour  light  opera 
program  with  Claude  Sweeten,  musical 
director.  Contestants  In  recent  audition 
series  will  be  called  back  for  profesJ 
sional  appearance. 

Names 

STORY  behind  names  is  featured  oi 
three-weekly      quarter-hour  progran 
started  on  KXOK  St.  Louis  under  spon  | 
sorship  of  Comfort  Printing  Co. 

Program  Review 

HIGHLIGHTING  personalities  on  its  lo 
cal  programs,  KECA  Hollywood  ha 
started  twice  -  weekly  quarter  -  hou 
'•Johnny  Forrest's  Radio  Review". 


PRIZE  of  $25  War  Bond  was  awardei 
Shirley  Hamley,  promotion  manager  o 
KFMB  San  Diego,  American  outlet,  li 
promotion  contest  for  network  serie 
'Hawthorne  House".  Guittard  Choco 
late  Co.,  San  Francisco,  sponsors  half 
hour  program  on  American  Californi: 
stations.  Robert  Laws  of  KGO  San  Fran 
clsco  and  Frank  B.  Weitmer  of  KTMI 
Santa  Barbara  won  second  and  thin 
merchandise  prizes,  respectively.  Gar 
field  &  Guild,  San  Francisco,  service 
chocolate  account. 


24 


years  of 
profitable 
peach  fazz 

Each  year  over  2  million  bushels.. 
10%  of  all  the  peaches  produced  r 
the  whole  South... picked  in  Spai| 
tanburg  County  alone! 


GENERAL  «  ELECTRIC 


WSPA 
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SPARTANBURG 
hOUTH  CAROL 

Home  of  Comp  Cr 

5000  wotta  Day,  W00  wotti  Night 

♦50  kitoydM,  Rep.  by  Holllnebenf 
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fifith  a  Capital  "T 


Accent  on  talent?  Decidedly!  The  outstanding 
distinction  of  WFAA  is  in  our  ability  to  discover 
and  develop  new  artists.  Big  Time  air  waves, 
stages,  and  the  studios  of  Hollywood  all  number 
our  alumni  among  their  luminaries.  We  were  tal- 
ent-minded in  the  pioneer  days.  We're  still  that  way. 
Current  live-talent  programs  originating  with  us  are 
studded  with  artists  whose  future  holds  unlimited 
possibilities. 

TtJfo.         s4ne — 


1.  Fred  Lowery,  world-famous  whistler  with 
big  name  bonds.  WFAA  gave  htm  a  start 
that  carried  him  on  to  fame  and  fortune. 

Dale  Evans,  leading  woman  with  Roy  Rogers  in 
REPUBLIC  PICTURES.  Once  a  talented  amateur 
whose  ability  was  immediately  recognixed  and 
developed  by  WFAA. 

"SHOWTIME,"  another  of  the  outstanding 
shows  aired  over  the  Texas  Quality  Network 
through  the  facilities  of  WFAA,  spawning 
ground  for  new  talent. 

4.  The  famous  "CASS  COUNTY  KIDS,"  featured 
staff  unit  of  WFAA.  This  group  is  in  great  de- 
mand for  stage  and  other  personal  appear- 
ances in  addition  to  regular  local  and  network 
programs. 

5.  Jimmle  Jefferies,  original  MC  of  the  "EARIY 
BIRDS,"  radio's  oldest  continuous  breakfast- 
time  program,  still  going  strong  making  every 
week-day  a  Mirth-day. 

WFAA 

Martin  Campbell,  General  Manager  Ralph  Nimmons  and  Ray  Collins,  Asst.  Mgrs. 
NBC    and   TEXAS   QUALITY    NETWORK  AFFILIATES 

820  KC...  50,000  WATTS  A  NATIONALLY  CLEARED  CHANNEL  STATION 

Owned  and  Operated  by  The  Dallas  Morning  News 


10. 


II. 


Peg  Moreland,  "King  of  the  Ditty  Singers,"  one 
of  the  oldest  artists  in  radioland  in  yeers  of 
service.  He  was  our  first  staff  artist  and  is  s-titl 
on  the  job,  busy  with  programs,  recordings, 
and  personal  appearances. 
Nancy  Gates,  once  a  fledgling  on  our  staff. 
Now  a  leading  lady  with  a  great  future  on  the 
sound  stages  of  the  RKO  lot  in  Hollywood. 
Jimmy  McClain,  who  started  out  doing  chain 
breaks  for  WFAA  and  eventually  beca  me  th* 
famous  "DR.  I.  Q." 

Eddie  Dunn,  who  started  with  us  as  an  appren- 
tice announcer  and  who  has  gone  on  to  fanve 
as  MC  on  popular  programs  of  the  big  time 
networks. 

Orvol  Anderson,  former  WFAA  announcer,  the 
man  at  the  mike  on  "DARTS  FOR  DOUGH* 
until  Uncle  Sam  called  him  recently  for  mili- 
tary service. 

Bob  Holton,  formerly  on  our  mike  "shift"  bvt 
now  playing  featured  roles  with  UNITED 
ARTISTS  in  the  Hollywood  Studios. 


August  27,  1945     •    Page  57 


WANT  A  TEST  MARKET? 


WBOC 


Ita5 
the 

1944  Per  Capita 
Retail  Sales: 

WBOC's  Market  $726 
National  $541 

Per  capita  sales  in  largest  city  of 
WBOC's  Primary  Area  were  $1,813 — 
more  than  three  times  the  national 
rate. 

1944  Effective 
Buying  Income: 

WBOC's  Market  $1,191 
National  $1,166 

1944  Gross  Cash 
Income  Per  Farm: 


WBOC  Area 
National 


$5,678 
$3,480 


POST-WAR  IN  THIS  AREA 
MEANS  HIGHER  INCOME 
AND  GREATER  PER  CAPITA 
BUYING! 


Wire  or  write  for  coverage  map, 
market  data,  availabilities,  etc. 


DEL-MAR-VA'S   OWN'  VOICE 

WBOC 

RADIO  PARK-SALISBURY,  MD. 


John  W.  Downing,  Pres. 
Charles  J.  Troitt,  Mgr. 

MUTUAL  BROADCASTING  SYSTEM 
MARYLAND  COVERAGE  NETWORK 


PRomoTion  ^ 


PROMOTION  PERSONNEL 
GEORGE  H.  PLAGENS,  CBS  Hollywood 
sales  promotion  copy  chief,  has  resigned 
that  post  to  Join  advertising  depart- 
ment of  Capitol  Records  Inc.,  Hollywood 
transcription  firm.  JOHN  ASHER,  net- 
work sales  promotion  production  man- 
ager, has  been  appointed  copy  chief, 
with  LESLIE  ECKLUND  taking  over 
Asher's  duties. 

MARY  ELLEN  RYAN,  assistant  pub- 
licity director  of  Don  Lee  Broadcasting 
System,  has  been  appointed  western  di- 
vision publicity  director  of  Associated 
Broadcasting  Corp.,  effective  Sept.  1, 
with  headquarters  in  Los  Angeles.  In 
addition  she  will  supervise  West  Coast 
traffic  of  the  fifth  network. 
TOM  HOLBROOK,  WWL  New  Orleans 
announcer  for  2 1/2  years,  has  been  pro- 
moted to  promotion  manager  and  public 
relations  director. 

KEVIN  SWEENEY,  former  western  di- 
vision sales  promotion  manager  of 
American  when  known  as  Blue  Net- 
work, currently  stationed  at  Ottumwa. 
Ia.,  naval  air  base,  has  been  promoted 
to  lieutenant  (j.g.). 

ARDEANE  HEISKELL,  head  of  sales 
promotion  for  WIND  Chicago,  has  re- 
signed. 

JIM  McLEAN,  for  two  years  special  pub- 
lic relations  representative  for  General 
Electric  Co..  New  York,  has  joined  the 
NBC  press  department  as  magazine  edi- 
tor. 


WWL  Coverage 
WWL  New  Orleans  has  issued  a  three- 
color  brochure  on  primary,  secondary 
and  tertiary  coverage  of  the  station, 
both  night-time  and  daytime. 

KSAL  Party 
IN    CONNECTION    with    the  national 
children's  clothing  collection  campaign 
being    conducted    by    Ralston  Purina 
Tom   Mix  program  on  Mutual,  KSAL 


Salina,  Kan.,  staged  special  Tom  Mix 
Straight  Shooters'  Theater  Party  at 
local  theater.  Admission  was  clothing 
bundles  for  which  prizes  were  offered 
in  War  Bonds  and  stamps.  Nearly  500 
children  attended  party,  part  of  which 
was  recorded  for  evening  broadcast. 
Every  grocery  in  community  carried 
store  displays  for  event  and  ten  stores 
offered  large  window  displays.  Newspa- 
per promotion  was  also  used. 

WLAP  Map 
FIELD  intensity  coverage  map  for 
WLAP  Lexington,  Ky.,  has  been  pre- 
pared and  distributed  by  Southern  Adv. 
Agency,  Lexington.  Market  and  other 
data  is  included.  Similar  maps  are  in 
preparation  for  WBIR  Knoxville,  Tenn., 
WCMI  Ashland.  Ky.,  and  KFDA  Ama- 
rillo,  Tex. 

CBC  Schedule 
INTERNATIONAL  service  of  Canadian 
Broadcasting  Corp.,  Montreal,  Is  now 
issuing  program  schedules  to  listeners, 
featuring  all  regular  programs  heard 
on  12  hours  daily  that  station  is  on 
the  air.  Program  schedule  is  Issued 
monthly  and  carries  photos  of  all  com- 
mentators heard  on  programs. 

WMCA  Folder 
WMCA  has  issued  a  four-page,  three- 
color  brochure  on  "The  Captain  Tim 
Healy"  program,  1 :30-2  pm.  six-weekly. 
Aimed  at  interested  participation  spon- 
sors, brochure  explains  type  of  pro- 
gram offered  and  carries  reprints  of 
fp.vorable  comment  from  New  York  pub- 
lications. 

KFXJ  Rodeo 

LATE  AUGUST  promotion  planned  by 
KFXJ  Grand  Junction,  Col.,  for  Rals- 
ton Purina  Tom  Mix  program  consists 
of  a  Tom  Mix  Junior  Rodeo.  Youngsters 
11  to  16  will  compete  in  a  "wild  west" 
show  to  include  calf  roping,  steer  rid- 
ing and  bucking  contests  in  addition 
to  novel  races  and  other  rodeo  events. 
Merchandise  and  War  Bond  prizes  will 


JAMES  WILL  JOIN 
MUTUAL  IN  SEPT. 

E.  P.  H.  (Jimmy)  JAMES,  former 
director  of  publicity,  promotion 
and  research  for  American  Net- 
work, has  been  discharged  as  a  cap- 
tain in  the  Army 
Air  Forces  Intel- 
ligence Division 
and  will  join  Mu- 
tual in  Septem- 
ber as  manager 
of  sales  opera- 
tions. 

Mr.  James  will 
supervise  the 
work  of  the  sales 
service,  estimat- 
ing and  contract 
divisions,  and  also  will  coordinate 
the  sales,  program,  research,  pro- 
motion and  station  activities  for 
the  sales  department.  He  will  be 
responsible  for  setting  up  the 
closest  interrelation  of  these  ac- 
tivities required  by  Mutual's  ex- 
panding organization,  it  was  de- 
clared. 

Co-author  of  The  Technique  of 
Market  Research  and  a  founder- 
member  of  the  American  Market- 
ing Assn.,  Mr.  James  began  his  ra- 
dio career  as  sales  promotion  man- 
ager of  NBC  in  1927. 


Mr.  James 


be  awarded.  Event  will  be  free  to  pub- 
lic and  will  Include  formal  dedication 
of  the  half -million  dollar  Veterans'  Me- 
morial Park,  now  near  final  construc- 
tion. Volume  of  advance  programs,  an- 
nouncements and  promotion  in  other 
medlas  Is  being  used. 

CJCA  Tour 
TOUR  of  CJCA  Edmonton  and  forum 
on  radio  compose  part  of  the  general 
science  section  summer  school  course 
for  teachers  being  given  at  U.  of  Al- 
berta. Different  group  visits  station  each 
day. 

News  Service 
SUMMARY  of  national,  state  and  local 
news  is  presented  by  WAJR  Morgan- 
town,  W.  Va.,  to  luncheon  meetings  ol 
Morgantown  Kiwanls  and  Lions  Clubs. 

Selling  Guide 
VANSANT,  DUGDALE  &  Co.,  Baltimore 
Is  distributing  new  booklet,  "The  Test- 
ed Formula  for  Successful  Selling",  bj 
H.  K.  Dugdale,  agency  vice-president 
and  treasurer. 

Agency  Folder 
FOLDER  titled  "This  Is  It",  stressing 
fact  that  the  postwar  period  is  at  hand 
has  been  distributed  by  Olmsted  & 
Foley,  Minneapolis.  New  responslbilitief 
are  outlined. 

WKBN  Data 

FACTUAL  booklet  on  the  Youngstown 
O,  industrial  and  farm  market  has  beer 
prepared  by  WKBN  Youngstown.  Cov- 
erage information  is  Included. 

Bi-Weekly  Schedule 
BECAUSE  of  program  stability,  WWV/ 
Wheeling,  W.  Va.,  now  publishes  its  pro- 
gram schedule  once  every  two  week; 
Instead  of  weekly. 


1000  w. 


550  Kc. 


NBC  for  the  rich 
Shenandoah  Valley 
of  Virginia 

WSVA 

HARRISONBURG,  VIRGINIA 
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General  Lord  Asks  Radio 
Not  to  Let  Soldiers  Down 


(Special  from  Paris) 

'ERVENT  PLEA  to  American 
roadcasters  to  leave  the  good 
|aste  in  the  mouths  of  returning 
oldiers  by  continuing  cooperation 
p  programming  for  GI's  was  made 
fuesday  night  at  Reims  by  Maj. 
Ben.  Royal  B.  Lord,  commanding 
reneral,  Assembly  Area  Command 
jor  Redeployment, 
ij  The  last  big  job  is  movement  of 
ijien  from  ETO,  and  Gen.  Lord,  for- 
mer deputy  chief,  Army  Public  Re- 
gions, Washington,  asked  radio 
'tjnd  American  business  not  to  let 
he  soldiers  down. 


Pledges  Cooperation 


t]  Suggestion  was  made  at  the  din- 
ner given  the  U.  S.  broadcasting 
Mission  after  the  inspection  of  the 
.eims  AAC  operation  and  was  ac- 
ippted  by  NAB  President-elect  Mil- 
iar who  called  it  "the  best  postwar 
irogram  I  have  yet  heard  and  one 
am  certain  radio  will  back  up." 
As  the  mission  ended  the  second 
eek  of  tour  prospects  dimmed  for 
31   Moscow,    Scandinavian  exten- 
di but  brightened  for  a  trip  to 
Ike  Vatican  to  inspect  radio  opera- 
tions and  for  a  possible  audience 
ith  the  Pope.  If  plan  develops, 
ie  schedule  will  be  extended  from 
Sept.  3  return  to  about  Sept.  6. 
Col.    Edward    Kirby,  escorting 
jficer,  was  warmly  praised  by  Gen. 
ord  as  a  friend  "who  has  been  like 
brother  to  me  for  many  years", 
r.  Miller  replied  that  Col.  Kirby 
as  the  inspiration  of  the  trip  and 
iid  done  the  smoothest  job  of  or- 
inization  and  follow-through  ever 
complished. 
jl  Col.  Mason  Wright,  former  head 

Mutual  Covers  Trials 

iUTUAL  correspondents  will  cov- 
I  the  war  criminal  trials  sched- 
ted  to  begin  in  Nuremberg,  Ger- 
jany,  Sept.  1,  daily,  marking  the 
ly  network  to  arrange  for  such 
verage  at  the  scene  of  the  trials, 
Igar  Kobak,  MBS  president  an- 
■unced.  Trials  of  Goering,  Von 
ibbentrop  and  other  high  rank- 
Nazis  will  be  reported  by  Les- 
Nichols  of  Mutual,  recently  with 
iimiral  Halsey's  3rd  Fleet,  and 
array  Young,  now  broadcasting 
r   Mutual  from   Paris.  Corres- 
ndents  will  be  heard  4-4:15  p.m., 
jnday  through  Friday.  Mutual  is 
rrently    carrying    daily  broad- 
sts  of  the  Vidkun  Quisling  trial 
Birger  Jacobson  and  Kathryn 
aven  at  4  p.m. 


Andrew  Sisters  Back 

<IDREW  Sisters,  recently  back 
>m  an  extensive  overseas  tour 
tertaining  GIs  in  Europe,  re- 
•ned  Aug.  26  to  their  Sunday  se- 
s  on  American,  sponsored  by 
Lsh-Kelvinator  Co.,  Toledo.  Agen- 
is  Geyer-Cornell  &  Newell,  New 
jrk. 


of  the  pictorial  division,  Army 
Public  Relations,  Washington,  and 
for  the  past  year  AAC  public  re- 
lations head,  saluted  radio's  war 
job  saying  that  other  means  of  en- 
tertainment, such  as  movies,  are 
not  always  available,  but  radio 
with  the  finest  entertainment  and 
recordings,  is  always  at  the  elbow 
of  the  soldier. 

He  cited  radio  as  something  from 
Grimm's  Fairy  Tales  for  the  sol- 
dier, and  a  most  tremendous  mo- 
rale factor,  much  more  so  then 
movies  because  it  has  national  ap- 
peal. He  asked  for  more  good  pro- 
grams and  more  radio  personali- 
ties for  personal  appearances.  This 
is  the  last  impression  the  American 
soldier  receives  before  he  returns, 
he  admonished.  Col.  Wright  returns 
to  Washington  this  week  for  an 
undisclosed  assignment,  presumably 
China,  where  he  served  for  two 
years  in  public  relations  under 
Gen.  Stilwell. 


Comdr.  Mason  Is  Named 
To  RCA  Frequency  Post 

LT.  COMDR.  WAYNE  MASON, 
USCG,  has  been  appointed  assist- 
ant manager  of  the  New  York  office 
of  the  RCA  Frequency  Bureau, 
where  he  will  handle  matters  per- 
taining to  frequency  allocation  and 
station  licenses  for  RCA  and  its 
subsidiaries  and  services,  includ- 
ing sound  broadcasting,  television, 
international  point-to-point  com- 
munications, marine  communica- 
tions and  experimental  operations. 

Following  graduation  from  U. 
of  Florida,  Comdr.  Mason  served 
successively  as  a  merchant  ship's 
radio  operator,  as  a  broadcast  sta- 
tion operator  and  as  a  technical 
instructor  at  RCA  Institutes, 
Maryland  Radio  Institute  and  his 
alma  mater.  In  1937  he  joined  the 
FCC  as  a  radio  instructor,  being 
transferred  to  the  Commission's 
marine  unit  in  1938.  Two  years 
later  he  was  made  assistant  chief 
of  national  defense  operators  of 
the  FCC  engineering  department 
and  in  1941  he  became  assistant 
chief  of  the  international  division, 
later  assistant  to  chief  engineer. 


Quiz  Service 

SOME  of  the  questions  asked 
on  Quiz  Your  Mayor  program 
on  WIRE  Indianapolis  were 
on  extending  the  city's  boun- 
daries. Mayor  Robert  H.  Tyn- 
dall  and  other  civic  leaders 
explained  the  benefits  of  the 
annexation  on  the  program. 
Immediately  after  the  show, 
the  Mayor  announced  the  an- 
nexation of  a  million  dollars 
worth  of  property  around  In- 
dianapolis. 


WCLO  Anniversary 

DUAL  anniversary  was  celebrated 
this  month  of  the  100th  year  of 
publication  of  the  Janesville  (Wis.) 
Gazette  and  of  the  15th  year  of 
broadcasting  of  WCLO  Janesville, 
owned  by  the  newspaper.  The  Ga- 
zette is  now  operated  for  the  third 
generation  by  the  Bliss  family 
which  took  over  62  years  ago. 
WCLO  is  a  member  of  the  Mutual 
and  Wisconsin  networks. 


The  Tale  of  Two*  Sponsors  on 


KFNF 


"The  Friendly  Farmer  Station" 
In  18  Midsummer  Mail  Days,  July  9- July  28,  1945 

For  Sponsor  No.  1 

We  Produced    2864  $1.00  Cash  Orders 
For  Sponsor  No.  2 

We  Distributed  5945   Free  Booklets 

A  Brief  Story — Quickly  Told — Utterly  Conclusive 

KFNF  HAS  THE  PROGRAMS,  THE  LOCAL  "KNOW-HOW",  THE  CONFIDENCE  OF 
THE  GREAT— AND  PROSPEROUS— FARM  MARKET  AROUND  SHENANDOAH. 

SALES  PARTICIPATIONS— 2  to  3  Minutes  in  an  established  program— Monday 
through  Saturday  cost  only  $25.00  per  week.  Multiple  Participations  for  intensive 
mass  coverage  campaigns  4  or  6  per  day  on  a  monthly  basis  aire  available  for  as 
little  as  $3.18  per  broadcast. 

When  You  Buy  Shenandoah— Remember  This— Informed  Sponsors  Buy 


1000  Watts 


KFNF 


920  Kc 


FOR  AVAILABILITIES  WRITE  OR  WIRE  FRANK  STUBBS,  SHENANDOAH,  IOWA 

*  TWO  FROM  MORE  THAN  100.  ALL  INFORMED.  ALL  HAPPY. 
ASK  FOR  THE  ENTIRE  STORY. 


1 
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The  Shreveport  picture  is  changing  fast! 


The  KTB^BC^hidow^ 

grows  Day  byDay! 

"Keep,  yom  cue  m  H  \ 


JOHN  C.  McCORM  ACK,  Managin3  Partner 
LESLIE  W.  PEARD,  JR.,  Commercial  Manager 

National  Representative 

EDWARD  PETRY  &  CO.,  INC. 


COPIES 


3 3  Vi  RPM  transcriptions 
for  broadcast  or  audition 
use. 


HOUR  SERVICE 

—packaged  and  shipped 
from  Chicago. 

Aluminum  based  material 
available  for  broadcast  use. 


L.  HOOGOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 


Solons  Will  Hear 
Of    Radio  Drive 

Olsen  Compiles  Report  to  Be 
Presented  by  Mitchell 

AS  A  TRIBUTE  to  broadcasters' 
unprecedented  support  of  the 
Mighty  Seventh  War  Loan,  Sen. 
Hugh  B.  Mitchell  (D-Wash.)  will 
present  a  detailed  report  of  the 
radio  campaign  to  Congress  when 
that  body  reconvenes.  Report  was 
compiled  by  Tom  Olsen,  manager 
of  KGY  Olympia,  Wash.,  for  the 
Treasury  while  Olsen  was  serving 
with  the  Radio  Section  of  the  War 
Finance  Division  during  the  drive. 

Loaning  his  services  to  Treasury 
for  four  months,  Mr.  Olsen  devised 
the  tabulating  system  for  daily 
charting  of  industry  activities, 
which  was  coordinated  with  the 
NAB  report  to  show  a  total  con- 
tribution of  $23,513,742  in  facili- 
ties, 109%  greater  than  the  Sixth 
Loan  figure  for  radio  and  more 
than  double  the  combined  effort  of 
all  other  media  in  the  Seventh 
[Broadcasting,  July  23,  Aug.  6]. 

The  report  states  that  the  factual 
data  and  information  presented 
"speak  most  forcefully  in  tribute 
to  the  American  system  of  broad- 
casting and  the  men  and  women  of 


P&G  Test 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, is  testing  four  programs 
to  decide  which  two  bring  best  re- 
sults in  the  7-7:15  p.m.  spot  on 
CBS  for  Ivory  Soap.  P&G  has  the 
Jack  Kirkwood  program  on  30  CBS 
stations  in  the  South  and  on  the 
West  Coast,  and  Mommie  and  the 
Men  on  44  CBS  stations  in  the 
East  and  north  central  areas.  In 
7:15-7:30  p.m.  spot  for  Oxydol, 
P&G  is  using  Jack  Smith  musical 
program  on  58  CBS  outlets  in  the 
East  and  North,  with  Vic  and  Sade 
on  at  the  same  time  on  13  CBS  affil- 
iates in  the  South  and  West.  The 
test  is  to  determine  which  two  of 
the  four  programs  stack  up  best 
against  network  competition  in 
their  respective  periods.  Agency 
for  Ivory  is  Compton  Adv.,  New 
York,  and  for  Oxydol,  Dancer- 
Fitzgerald  &  Sample,  Chicago. 


111.  Football  Net 

A  NINE-STATION  Illinois  Foot- 
ball Network,  with  WDWS  Cham- 
paign, 111.,  feeding,  has  been  set  up 
to  carry  all  home  games  of  the 
University  of  Illinois  football  team, 
starting  with  the  Pittsburgh  game, 
Sept.  22.  Frank  Strand,  WDWS 
sports  commentator,  will  give  the 
play-by-play  account,  with  T.  0. 
White  supplying  the  color.  Stations 
signed  by  Advertising  Time  Sales, 
Chicago,  to  carry  the  contests  in- 
clude: WTMV  E.  St.  Louis;  WJPF 
Herrin;  WDAN  Danville;  WSOY 
Decatur;  WTAX  Springfield; 
WMRO  Aurora;  WCLS  Joliet; 
WJBC  Bloomington,  and  WDWS 
Champaign-Urbana.  Account  marks 
first  time  Illinois  home  games  have 
been  offered  as  a  network  feature. 


Tom  Olsen  (I)  explains  to  Sen. 
Mitchell  of  Washington  the  details 
of  his  Seventh  Loan  radio  report. 

American  radio  who  rise  volun- 
tarily to  the  challenge  of  preserving 
a  free  people  in  a  free  land.  As  im- 
pressive as  this  report  may  be,  it 
is  only  one  such  example  of  the  job 
that  has  been  done  and  will  con- 
tinue to  be  done  by  the  broadcast- 
ers of  the  United  States  in  the 
service  of  the  country  and  the  com- 
munities in  which  they  work  and 
live." 

Broadcasts  Programmed 

According  to  the  report,  892,755 
individual  station  broadcasts  were 
programmed  during  period  May 
14-June  30,  time  for  which  was 
valuated  at  $19,646,803.92.  An  ad- 
ditional $3,866,938.08  is  repre- 
sented in  talent  plus  station  time 
in  the  pre-drive  and  after-drive 
campaign.  These  are  totals  of  dailj 
figures  offered  by  OWI,  the  na 
tional  networks,  NAB,  individua 
stations  and  agencies.  Figures  wer< 
verified  by  intensive  checking  anc 
monitoring  of  broadcasts  throug't 
the  seven  weeks  of  the  drive. 

Valuations  of  time,  excluding 
talent  figures,  were  previously  se 
in  counsel  with  War  Advertising 
Council  which  represents  all  media 

One  of  a  number  of  industry  ex 
ecutives  and  leaders  to  work  on  loai 
with  Treasury  during  the  Wa 
Bond  campaigns,  Mr.  Olsen  i 
owner-operator  of  KGY,  of  whic 
he  acquired  control  in  1940.  KG1 
is  a  Mutual-Don  Lee  affiliate,  op 
erates  unlimited  time  with  250  t 
on  1240  kc  and  is  only  outlet  i 
Olympia. 


Riley  for  P&G 

WILLIAM  BENDIX  show,  Th 
Life  of  Riley,  formerly  heard  Sui 
10-10:30  p.m.  over  American,  spor 
sored  by  American  Meat  Instituti 
Chicago,  Sept.  8  will  move  to  NBC 
Sat.  8-8:30  p.m.,  sponsored  b 
Procter  &  Gamble,  Cincinnati,  fc 
Teel  liquid  dentifrice.  Agency 
Biow  Co.,  New  York. 


Wesson  Places 

SOUTHERN  COTTON  OIL  Cc 
New  York,  Aug.  27  starts  Try  an 
Find  Me  on  CBS,  Monday  throug 
Friday,  3-3:15  p.m.,  for  Wessc 
Oil.  Tom  Shirley  is  m.c.  of  th 
audience  participation  prograr 
placed  through  Kenyon  &  Eel 
hardt,  New  York. 
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Federal 


From  slender  filament  to  anode  block  . .  .  all  tube  construction  details,  however  small,  are 
important  to  Federal.  That  is  why  this  experienced  and  longtime  manufacturer  uses  the 
illustrated  high-magnification  metallograph  as  part  of  its  test  equipment  for  checking 
raw  material  quality. 

An  example  is  the  micro-photo  inset.  Here  is  shown  oxide-free,  high  conductivity  copper 
used  for  copper-to-glass  seals  .  .  .  after  the  material  has  been  reduced  to  a  fine  grain,  non- 
porous  structure  through  Federal's  special  metal-processing  methods. 

But  whether  copper,  molybdenum  or  tungsten  .  .  .  they  all  are  subjected  to  the  same 
exclusive  treatment  and  put  through  the  same  searching  scrutiny  . . .  assurance  that  only 
the  finest  materials  go  to  make  up  Federal  tubes. 

This  exacting  test  is  another  good  reason  why  Federal  tubes  are  better  tubes.  Trans- 
mitting, rectifier,  industrial  power .  .  .  they  have  a  reputation  that  is  deserved  because 
they  are  built  to  stay. 

Federal  always  has  made  better  tubes. 


derat  Telephone  and  Radio  Corporation 


Newark  1,  N.  J. 
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SponsoRS^ft 


THE  KNOX  Co.,  Los  Angeles,  in  a 
concentrated  campaign  to  promote 
its  product,  Mendaco,  on  Sept.  5 
starts  sponsoring  daily  newscasts  on 
WHK  WBNS  WEOA  WROL  WHBQ 
WDSU  KABC  WFLA  KFH.  Other  sta- 
tions are  being  added  with  list  to  in- 
clude 28  major  markets.  Agency  is  Allen 
C.  Smith  Adv.  Co.,  Kansas  City. 
DR.  S.  M.  COWEN,  Los  Angeles  (credit 
dentist  chain),  is  continuing  campaign 
in  Los  Angeles,  San  Diego  and  Mexico 
border  areas.  Current  announcement 
schedule  ranging  from  one  to  eight 
spots   daily,    is   being   maintained  on 


KFWB  KMTR  KPAS  KMPC  KHJ  KFAC 
KIEV  KGFJ  KFVD  KFMB  KFOX  XEMO 
XEGM,  with  participation  in  Spanish 
language  programs  on  KMTR  KWKW 
KGFJ.  Firm  also  sponsors  "Major  Tur- 
ner— News"  on  KFWB,  and  weekly  half- 
hour  program  of  recorded  music  on 
KMPC  in  addition  to  similar  60-minute 
series  on  XEMO.  Placement  is  thru 
Dean  Simmons  Adv.,  Hollywood. 
AMERICAN  MEAT  INSTITUTE  has  au- 
thorized Leo  Burnett  Agency,  Chicago, 
to  begin  a  series  of  television  programs 
on  a  station  still  to  be  selected.  Agency 
has    prepared    a    brochure  explaining 


"Beats  Ail  How  They 
See  through  Foucsr 

They  say  it's  pretty  hard  to  "put  something  over" 
on  a  banker,  especially  on  the  second  attempt! 

So  when  we  tell  you  that  Fargo's  Gate  City  Building 
&  Loan  Ass'n.,  has  advertised  to  the  Red  River  Valley 
over  WDAY  with  a  half-hour  program  every  single 
week  for  tivelve  years,  you  might  reasonably  conclude 
that  the  sponsor  has  found  the  program  to  be  a 
profitable  investment. 

What  better  evidence  of  a  station's  selling  power 
can  there  be  than  the  local  accounts  it  keeps?  WDAY 
has  eighteen  "locals"  who  have  been  with  us,  steadily, 
from  10  to  23  years. 

WDAY,  inc 


Z 


N.  B.  C 
FARGO,  N.  D. 

97©  KILOCYCLES  .  .  .  SOOO  WATTS 
FREE  O  PETFRS,  INC,  NATIONAL  REPRESENTATIVES 


TWENTIETH  anniversary  of  what  KOA  Denver  and  the  Western  Farm  Life  maga 
zine,  co-sponsors,  claim  is  the  oldest  continuous  radio  program  on  the  air  today 
was  celebrated  with  a  luncheon  for  business  and  agricultural  leaders  of  the  region 
Shown  are:  (1  to  r)  Comdr.  Lloyd  E.  Yoder,  gen.  mgr.  KOA;  Jim  White,  managing 
editor,  Western  Farm  Life;  Ralph  Budd,  president,  Chicago,  Burlington  &  Quinc; 
Railroad,  and  Gov.  John  C  Vivian,  Colorado. 


television  for  the  layman,  with  empha- 
sis on  the  future  of  television  rather 
than  technical  side.  Booklet  will  be  re- 
leased to  Burnett  clients. 
REMAR  BAKING  Co.,  Emeryville,  Cal. 
(bread),  has  started  five-weekly  tran- 
scribed "Betty  and  Bob"  on  KPO  San 
Francisco.  Agency  is  Garfield  &  Guild. 
San  Francisco. 

VICK  CHEMICAL  Co.,  New  York  (Vick 
products),  has  started  twice  daily  Mon. 
thru  Fri.  weather  reports  on  CKWX 
Vancouver.  Agency  is  Morse  Interna- 
tional, New  York. 

KELLEY  KAR  Co.,  Los  Angeles  (used 
cars),  has  appointed  The  Tullis  Co.  to 
hsfndle  advertising.  One  of  heaviest 
users  of  southern  California  spot  radio, 
firm  will  continue  to  devote  greater 
portion  of  its  advertising  appropriation 
to  radio. 

P.  LORILLARD  Co.,  New  York,  will 
sponsor  the  New  York  Giants  profes- 
sional football  series  starting  Oct.  7, 
which  will  be  broadcast  for  the  sixth 
consecutive  year  on  WHN  New  York. 
Red  Barber  and  Connie  Desmond  will 
describe  the  play-by-play  account. 
Agency  is  Lennen  &  Mitchell,  New 
York. 

H.  D.  HOVER  ENTERPRISES,  Los  An- 
geles (Ciro's),  has  appointed  Western 
Adv.,  Los  Angeles,  to  handle  advertis- 
ing. 

STANDARD  OF  CALIFORNIA,  San  Fran- 
cisco (gasoline,  oil  and  by-products), 
Aug.  20  started  five-weekly  Henry 
Schacht's  "Farmer's  Digest"  on  KPO 
San  Francisco  for  52  weeks.  Agency  is 
BBDO  San  Francisco. 

WESTERN  STOVE  Co.,  Culver  City,  Cal. 
(institutional),  in  13-week  contest  end- 
ing in  late  September,  has  expanded  its 
schedule  in  northern  California.  Firm 
currently  uses  transcribed  "Mystery 
Chef"  on  KHJ  KFRC  KXOA  as  well  as 
varied  spot  announcement  schedule  on 
7  California  stations.  Premium  of  steel 
skillet  is  offered  for  each  questionnaire 


WKBH  Discount 

TO  AID  returning  veterans  start- 
ing in  business,  WKBH  La  Crosse, 
Wis.,  will  allow  them  a  20%  dis- 
count on  all  radio  advertising  used 
during  their  first  year  in  business. 
In  cases  of  partnerships  involving 
a  veteran  and  a  non-veteran,  a  10% 
discount  will  be  allowed  where  it 
can  be  shown  the  reduction  will  ad- 
here to  the  benefit  of  the  veteran. 


Sign  NBC 

P.  BALLANTINE  &  SON,  Newark 
(beer),  starts  sponsorship  of  Barry 
Fitzgerald  in  October  on  full  NBC 
network,  7:30-8  p.m.  for  52  weeks. 
Firm  is  currently  sponsoring 
Stuart  Erwin  10:30-11  p.m.  on 
CBS  network.  Agency  is  J.  Walter 
Thompson  Co.,  New  York. 


New  KOZY  Card 

RATE  card  No.  3  has  been  pre- 
pared by  KOZY,  FM  station  in 
Kansas  City,  listing  basic  rate  of 
$50  per  one-time  hour. 


on  postwar  ranges  filled  out  and  re 
turned  to  local  dealer.  Weekly  winne 
is  given  paid  order  on  deluxe  six-bur 
ner  gas  range.  Mays  &  Bennett  Adv 
Los  Angeles,  has  account. 
STREET  &  SMITH  Publications  are  us 
ing  news  and  sports  programs,  on 
minute  announcements  and  statloi 
breaks  for  Pic  Magazine.  Compaigr 
which  started  last  week  in  New  Yor 
and  will  start  this  week  in  other  mar 
kets,  is  being  place  on  Monday-thru 
Friday  basis  on  the  following  stations 
WIND  WMIN  WJW  WGAR  CKLW  WEV 
KCMO  KCKN  KMPC  KFI  WNOE  WIB( 
WATL  WMEX  WOL  WCPO  WMPS  KY 
WBYN  WINS.  National  Radio  Clearin 
House,  New  York,  newly  organized  a 
a  radio  consulting,  research  and  buy 
ing  firm  by  Stanley  Young,  editor  an 
publisher  of  Radio  Newsletter,  handle 
organization  of  Pic  radio  campaigt 
placed  thru  William  Von  Zehle  &  Co 
New  York. 

AMERICAN  BANTAM  CAR  Co..  Butle 
Pa.,  has  appointed  Roy  S.  Durstine  Inc 
New  York,  to  handle  its  advertisin 
campaign.  Radio  may  be  considered. 
BARKER  BROS.  Corp.,  Los  Angele 
(home  furnishings),  out  of  radio  for 
year,  Oct.  1  starts  "Backgrounds  fc 
Living"  on  KNX  Hollywood.  Contrat 
is  for  52  weeks.  Mays  &  Bennett  Adv 
Los  Angeles,  has  account. 
HARVEY  MACHINE  Co.,  Los  Angeli 
(Harcraft  stores),  on  Sept.  2  star 
weekly  half -hour  transcribed  "Play 
house  of  Favorites"  on  KECA  Hollj 
wood.  Contract  is  for  52  weeks.  Firm  i 
addition  uses  six-weekly  30-minute  pre 
gram  of  recorded  music  and  news  0 
that  station.  Agency  is  M.  M.  Your 
Adv.,  Los  Angeles. 

COMINI,    Dallas    (photographer),  hi 
started   quarter-hour  Monday  evenir 
classical   and  semi-classical  music  c 
KGKO  Ft.  Worth.  Year  contract  place 
thru  J.  P.  Dewey  Adv.,  Dallas. 
H.  W.  RODEN,  vice-president  of  Amer 
can  Home  Products  Corp.,  New  Yor 
has  been  appointed  head  of  the  firm 
cosmetics  division  and  president  of  i 
cosmetic  subsidiary,  Affiliated  Produc 
Inc.  Mr.  Roden  also  will  continue 
president  of  another  AHP  subsidiar 
American  Home  Foods  Inc. 
T.  SISMAN  SHOE  Co.,  Aurora,  Ont.,  h 
started  five  transcribed  spots  weekly  c 
six   Ontario   stations.   Account  placi 
by  E.  W.  Reynolds  &  Co.,  Toronto. 
BILLY   BERG'S,    Los    Angeles  (supp 
club),  Aug.  19  started  nightly  remo 
half-hour  broadcast   on   KFWB  Holl 
wood.  Contract  for  52  weeks  placed  th: 
Allied  Adv.  Agencies,  Los  Angeles. 
BATAVIA  Metal  Products  Co.  has  signi  I 
for    twice-weekly    quarter-hour    "Fa  I 
and    Fancy"    program    on    WBAP  I 
Worth.   Contract  for   15  weeks  plao 
thru  Evans  Radio  Adv.,  Chicago. 


1000  w. 


550Kc. 


NBC  for  the  rich 
Shenandoah  Valley 
of  Virginia 

WS  V  A 

HARRISONBURG,  VIRGINIA 
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--No  wonder 


KOA's  network  calibre  talent  adds 
Local  Leadership  in  Programs  to 
the  national  leadership  of  topflight 
NBC  shows 


Take  HAPPY  JACK  TURNER,  for  instance. 

This  singing,  piano-playing,  one-man  show  tops 
all  other  programs  produced  in  Denver  .  .  ,  and 
a  few  network  shows  to  boot.  Furthermore, 
"Happv  lack"  achieved  this  position  in  a  few 
months,  and  he  has  maintained  it  continuously. 

Another  example  is  MUSICAL  MAGAZINE, 

the  6-day-a-week  quarter-hour  we  built  for 
Rainbo  Bread  This  advertiser  is  now  in  his  9th 
year  with  this  same  show    He's  satisfied. 

And  our  RADIO  SHOPPER,  which  we  built 
for  a  local  department  store,  is  also  tops.  They 
bought  it  originally  for  a  trial  2  months — in  2 
weeks  they  came  in  and  signed  up  for  a  whole 
year  Now  in  its  2nd  year,  it  has  the  largest 
audience  of  any  local  daytime  program. 


KO  As  FIRST! 


First  in  PROGRAMS 

First  in  LISTENER  LOYALTY 

First  in  COVERAGE 

First  in  POWER 

and,  for  all  these  reasons  .  .  . 

FIRST  IN  DEALER  PREFERENCE 

(Ross-Federal  figures  prove  it) 


FIRST  in  DENV 


50,000. watts  850  KC 

Represented  by  NBC  SPOT  SAM 
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TREASURY 
SALUTES 


Y 


OUR  station  is  doing  an  important  job 


for  this  nation  when  you  broadcast  "Treas- 


ury Salutes"  regularly  at  "good  listening"  time 


.  .  .  sponsored  or  sustaining. 


//    you    are    not    already    receiving  "Salutes", 


advise  the  Radio  Section,  War  Finance  Division, 


U.  S.  Treasury  Department,  Washington  25,  D.  C. 


This  space  donated  to  the  U.  S.  Treasury 


by  Station 


WBIG, 


Greensboro,  N.  C. 


AGEnCIES  "ft 


CHESTER  FOUST,  former  vice-presi- 
dent and  manager  of  Kenyon  &  Eck- 
hardt,  Chicago  and  previously  vice- 
president  of  J.  Walter  Thompson  Co., 
Chicago,  has  joined  Hill  Blackett  &  Co., 
Chicago,  as  partner.  He  retains  account 
of  Morton  Salt  Co.,  Chicago,  and  its 
subsidiary  Worcester  Salt  Co.,  New  York, 
handled  by  K  &  E  since  January  1944, 
when  shifted  from  J-W-T.  New  part- 
nership will  not  change  name  of  agency. 
ED  SHORT,  released  from  the  Army  and 
formerly  of  WGN  Chicago  publicity  de- 
partment, has  joined  Foote,  Cone  & 
Belding,  Chicago,  publicity  department, 
to  work  on  Frigidaire  account. 
DANIEL  C.  KAUFHERR,  recently  re- 
leased after  three  years  in  the  Army, 
resumes  his  duties  as  vice-president  and 
account  executive  of  Irwin  Vladimir  & 
Co.,  New  York,  effective  Sept.  1. 
CAPT.  ROBERT.  G.  JENNINGS,  on 
leave  as  vice-president  of  H.  W.  Kastor 
&  Sons,  Chicago,  who  has  been  in  the 
Army  for  three  years,  captured  a  burg- 
lar in  his  New  York  apartment.  Upon 
returning  home  last  Sunday  afternoon 
he  found  the  door  ajar  with  only  the 
chain  lock  fastened.  He  assumed  that 
his  wife,  BETTY  WINKLER  JENNINGS, 
radio  actress,  had  returned  from  a  trip 
sooner  than  expected,  and  he  rattled 
the  door.  A  masculine  voice  yelled, 
"Come  back  in  10  minutes",  at  which 
Capt.  Jennings  broke  the  chain  clasp 
and  stormed  into  the  apartment  to  dis- 
cover the  burglar  in  the  bedroom 
emptying  drawers  of  contents  worth 
about  $1,000. 

BILL  BOOTH,  former  radio  director 
with  Lennen  &  Mitchell,  New  York,  has 
joined  J.  M.  Mathes  Inc.,  New  York, 
as  assistant  director,  radio  department. 
JOHN  C.  DRAKE  of  the  sales  promotion 
department  of  WLS  Chicago,  has  joined 
the  copy  staff  of  Burton  Browne  Adv., 
Chicago. 

SAM  KAUFMAN,  director  of  sales  pro- 
motion and  press  information  at  WCCO 
Minneapolis,  joins  Minneapolis  office 
of  Bozell  &  Jacobs,  Sept.  1.  TIM  MOR- 
ROW, B  &  J  Chicago  office  radio  direc- 


FACT  or  FICTION? 


Canning  of  fresh  food 
was  discovered  in  America. 

Fiction.  It  was  first 
done  in  a  French  candy  shop. 

It's  a  Known  FACT  that 

WL  AW 

LAWRENCE,  MASS. 

reaches  1,902,591  listeners 
in  Industrial  New  England 
— a  650  million  dollar  mar- 
ket. 

5000  WATTS    680  Kc. 

NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


IT'S  BIGGEST  time  and  prograi 
sale  in  history  of  WEAF,  NT" 
New  York,  says  Clarence  L.  Mei 
ser  (1,  seated),  referring  to  Bet 
son  &  Hedges'  Serenade  to  Ame\ 
tea,  totaling  205  minutes  weekl 
At  his  left,  W.  Arthur  Cullma 
assistant  to  president  of  B&I 
Standing,  James  V.  McConne 
(1),  manager  NBC  spot  salt 
and  Gordon  H.  Mills,  manager  < 
Arthur   Kudner   Inc.  radio  den; 

tor,  resigns  Sept.  1  to  open  his  own  pr 
duction  agency  to  service  agencies  ha 
ing  no  radio  department.  He  will  ofl 
several  new  programs. 
RUFUS  BELL,  merchandising  couns 
lor  of  Azusa,  Cal.,  has  joined  Ralph 
Power  Adv.,  Los  Angeles,  in  advisi 
capacity  to  direct  field  surveys  in  ; 
western  states  for  electronic  producj 
studies  of  consumer  demand  and  reti 
distribution. 

DUNCAN  JENNINGS,  for  2\'z  years  raci' 
director  and  account  executive  of  Liti 
&  Co.,  Los  Angeles,  has  joined  McNe 
&  McCleery  as  account  executive. 
WILLIAM  BRYAN,  former  radio  dirt 
tor  of  Anfinger  Adv.,  New  Orleans, 
joined  Dan  B.  Miner  Co.,  Los  Angel 
in  similar  capacity.  He  succeeds  NI 
MONETT   who   resigned   to   join  C 
Hollywood  production  staff. 
S.  JAMES  ANDREWS,  former  vice-pr 
ident  in  charge  of  radio  for  Lennen 
Mitchell,  Sept.  10  joins  Paramount  P 
tures  Inc.  as  producer. 
MAE  LEBEAUX,  in  charge  fan  mail  < 
partment  of  Ted  Bates  Adv.,  New  Yo 
for  three  years,  has  resigned  effect 
Aug.  17  to  freelance. 
LOUIS   TILDEN,  account  executive 
NBC  Chicago  network  sales  departme 
resigns  Sept.  1  to  join  Sherman  &  M 
quette,  Chicago,  as  head  of  new  ra< 
department. 

JAMES  DELAFIELD  has  joined  Ben1 
&  Bowles,  New  York,  as  account  exec 
tive  for  Maxwell  House  Coffee  and  "5 
ban  Coffee.  He  has  been  with  Spec 
Foods  Division  of  War  Food  Adm.  sii 
1942. 

C.  W.  DUNCAN  has  been  appointee 
vice-president  of  Spitzer  &  Mills  w. 
headquarters  at  Montreal.  Mr.  Dune 
returned  to  S  &  M  some  time  ago  ai 
three  years  in  RCAF. 
WILLIAM  FUTTERMAN,  vice-presid 
and  sales  promotion  manager  of  Gc 
blatt  Bros.,  Chicago  (department  st 
chain),  resigns  effective  Sept.  1  to  o] 
his  own  advertising  agency  in  Chics 


HER  FRIENDLY  ADVIC 
e\  WIT  AND  HUMOR/  EEI 
1  WOMEN  TUNED  TO.. 

WC  K  1 


xi«  STATI 
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Opening  a  NEW  Pool  to  South.  texadJ 


When  Station  KABC,  in  San  Antonio  goes  on  the  air 
this  fall  with  50,000  watts,  daytime,  and  10,000  watts, 
night,  the  rich  South  Texas  market  will  he  thrown 
open  to  national  advertisers — at  an  appealing  rate! 

It's  a  market  you'll  want  to  cultivate — embracing,  as 
it  does,  an  area  that  is  peopled  by  more  than  2,000,000 
prosperous  Texans.  It's  a  market  that  contains  the 
key  centers  of  San  Antonio,  Corpus  Christi  and  the 


Represented  Nationally  by  WEED  &  COMPANY 


Rio  Grande  Valley. 

In  serving  this  market,  KABC  will  operate  on  680  kilo- 
cycles. 50,000  watts  on  any  frequency  is  good,  but 
50,000  watts — on  680 — will  blanket  the  territory! 

With  KABC  about  to  take  its  place  among  the  nation's 
most  powerful  radio  stations,  NOW  is  the  time  to  con- 
tract for  choice  availabilities.  The  best  will  go  first. 


Ask  about 


attractive  50,000-Watt  rates  at  which  orders  are  being  booked 


dc 


Soon    TO  BECOME    50,000-WATT     SAN     ANTONIO    OUTLET  OF  THE  AMERICAN  BROADCASTING  CO. 
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AIR  EXPRESS 


PHONE  FOR  PICK-UP  as  soon  as  shipment  is  ready  (Air 
Express  Division  of  your  local  Railway  Express  Agency) . 
Same-day  delivery  is  often  made,  on  shipments  sent  early 
in  morning,  between  airport  towns  and  cities. 

FOR  ALL  TRAFFIC  of  importance,  more  plane  space  is 
available  these  days  since  more  planes  are  being  put  into 
regular  service. 

SHIP  ANYWHERE  via  Air  Express.  Aside  from  hun- 
dreds  of  airport  towns  and  cities,  23,000  off-airline  points 
in  the  United  States  are  served  by  rapid  air-rail  schedules. 
Shipments  go  direct  by  air  to  scores  of  foreign  countries. 


SPECIFY  AIR  EXPRESS.  You 

will  learn  as  thousands  of  firms 
have  learned  —  when  time  and 
money  are  at  stake,  Air  Express 
"earns  its  weight  in  gold." 


AIR 

MILES 

2  Ibi. 

5  lbs. 

10  lbs. 

25  lbs. 

250 

$1.04 

$1.25 

$1.57 

$2.63 

500 

$1.11 

$1.52 

$2.19 

$4.38 

1000 

$1.26 

$2.19 

$3.74 

$8.75 

2500 

SI. 68 

$4.20 

$8.40 

$21.00 

WRITE  TODAY  for  interesting  "Map  of  Postwar  Town" 
picturing  advantages  of  Air  Express  to  community,  busi- 
ness and  industry.  Air  Express  Division,  Railway  Express 
Agency,  230  Park  Avenue,  New  York  17.  Or  ask  for  it 
at  any  Airline  or  Express  office. 


Phone  AIR  EXPRESS  DIVISION,  RAILWAY  EXPRESS  AGENCY 
Representing  the  AIRLINES  of  the  United  States 


Educational  Series 

NEW  TOOLS  for  Learning, 
an  educational  organization  sup- 
ported by  four  projects  financed 
through  New  York's  Alfred  Sloane 
Foundation,  is  offering  stations  a 
series  titled  Keeping  Up  With  the 
Wigglesworths.  The  transcribed 
programs  are  designed  to  educate 
the  public  on  economics,  interna- 
tional affairs  and  like  subjects.  The 
26-week  series  will  be  offered  to 
one  station  in  each  locality  at  a 
cost  of  about  25%  of  its  card  rate. 
Stations  will  be  permitted  to  ar- 
range local  sponsorship. 


Contest  Winners 

A  TOTAL  of  $1,000  prize  money 
has  been  awarded  by  the  American 
Broadcasting  Co.  to  four  win- 
ners in  its  original  composi- 
tion contest,  held  in  connection 
with  the  National  Composers  Con- 
gress in  Colorado.  Dr.  Roy  Harris, 
national  director  of  the  Congress, 
has  announced  the  following  win- 
ners :  Weldon  Hart,  Rochester, 
$500;  Vincent  Persichetti,  Phila- 
delphia, $200;  Anthony  Donato, 
Austin,  Tex.,  $200,  and  Carl  Par- 
rish,  Nashville,  $100.  The  Hart 
composition,  a  work  for  full  or- 
chestra, will  be  broadcast  some- 
time during  the  fall;  other  three 
winners  will  be  heard  Aug.  18. 


WEEKLY  CBS  "Suspense"  program  is  to 
be  filmed  Aug.  30  as  part  of  an  exploi- 
tation campaign  by  Roma  Wine  Co. 
which  will  later  release  motion  picture 
version  for  client  showing  throughout 
country. 


SAWiO 


.  .  AND  DOES 
IT  RIGHT! 

With  the  ful'(  basic  BLUE-AB: 
s:hedjle  .  .  .  p'us  shows  rf 
loccr  and  c'vic  inter  s  ,  K  MB 
is  the  spark-pluj  of  a  g  eat 
exclusive  audience  .  .  .  '73,- 
500  civi  ians  re  ide  in  M  'ro- 
politan  San  Diego  .  .  .  wifhin 
15  miles  of  our  antenna.  Yoj 
can  only  cover  them  prooerly 
if  you  rover  them  from 
within!!   Let   KFMB  do  it;! 


2000  FOR  'JULIE' 

KSD  Brewers  Program 
 In  400th  Week  


FOUR  HUNDRED  consecuti 
weeks — more  than  2,000  broadcas 
— in  which  program  format  has  r 
mained  virtually  unchanged  will 
rounded  out  this  week  on  KSD  S 
Louis  by  Columbia  Brewing  C< 
brewers  of  Alpen  Brau  (beer). 

First  broadcast  Dec.  7,  1937,  tl 
program  consistently  has  been 
quarter-hour  live  show  with  a  sin; 
ing  mistress  of   ceremonies  su 
ported  by  a  male  vocalist  and  t] 
KSD  orchestra  under  direction 
Russ  David.  Many  prominent  sta< 
and  night  club  entertainers  ha 
appeared  as  guests,  including  Co 
nie     Boswell,     Gertrude  Neise 
Larry   Adler,  Lou   Holtz,  Vict 
Borge,  Eddie  Howard  and  Kit 
Carlisle. 

Since  June  1941  the  progra 
has  been  called  Julie  O'Neill  a, 
Company,  deriving  its  name  frc 
the  present  m.c.  Preceding  Mi 
O'Neill  in  the  show  were  Chei 
McKay,  formerly  of  the  Men 
Macs,  and  Helen  O'Connell,  w 
left  to  sing  with  Jimmy  Dorse j 
orchestra.  The  show  is  produc 
by  Sterling  Harkins  of  KSD  a 
presented  Monday  through  Frid 
6:30-6:45  p.m.  Olian  Advertisi 
Co.,  St.  Louis,  handles  the  accoui 


Guild  Meeting 

NATIONAL  EXECUTIVE  Couj 
cil  of  the  Radio  Writers'  Guild  it 
in  Chicago  Aug.  18  and  19  a 
made  plans  for  furthering  the  fig 
on  behalf  of  freelance  and  cc 
tract  radio  writers  and  proposi 
for  the  guild's  1946  progra 
Council  also  resolved  to  organ: 
more  freelance  and  contract  wr 
ers  and  to  publish  a  Natior 
Credit  Bulletin  listing  recent  ra( 
credits.  Present  were  Peter  Ly< 
national  president;  Robert  Ne 
man,  vice-president  eastern  regie 
Herb  Futran,  vice-president  m 
western  region;  Lou  Scofield,  pi 
p  csi'lent;  Sain  Moore,  vice-pre 
dent  western  region;  Dorot 
Bryant,  rational  executive  sec 
tary;  Tean  Pettus,  executive  sec 
tary  midwestern  region. 


■   fhTPOWUP  Static 


SAIT  i*«e  c/TY 


lOHft  EL&IR  4  CO. 
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REL  is  proud  to  be  a  contributor  to  the  ad- 
vancement of  education  by  FM  radio. 

The  record  of  reliability  that  can  be  expected 
from  the  use  of  the  Armstrong  Phase  Shift 
System  of  Modulation  is  borne  out  by  these 
performance  figures  of  WBOE: 

Frequency:  42,500  kilocycles 
Input  to  final  amplifier:  1,666  watts 

Antenna  output:  1,000  watts 
Total  hours  operation  to  date:  5,139 
Percent  operating  time  to  outages:  99.592% 

Sales  Representatives 

MICHIGAN  MIDWEST  PACIFIC  COAST 

M.  N.  Duffy  &  Co.,  Inc.  REL  Equipment  Sales,  Inc.  Norman  B.  Neely  Enterprises 

2040  Grand  River  Ave.,  W.  612  N.  Michigan  Blvd.  7422  Melrose  Ave. 

Detroit,  Mich.  Chicago,  111.  Hollywood  46,  Cal. 

PIONEER  MANUFACTURERS  OF  FM  TRANSMITTERS   EMPLOYING  ARMSTRONG  PHASE-SHIFT  MODULATION 


RADIO  ENGINEERING  LABS.,  INC. 

~£th^  Ax&trt*/  ,  N.Y. 
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NUMBER 


IN  READERSHIP 

...because  it  is 
First  in  Hews  Value 

News  is  highly  perishable.  The  news 
of  yesterday  is  history  tomorrow. 
That's  why  ADVERTISING  AGE  is 
SO  carefully  read — and  promptly! 
Its  arrival  every  Monday  morning 
upon  the  desks  of  the  nation's  top 
advertising  executives  among  both 
advertisers  and  agencies  commands 
instant  attention.  For  its  news  is 
fresh,  authentic,  and  up  to  date  as 
of  the  preceding  Friday  noon. 

No  other  general  advertising  publi- 
cation has  such  a  fast  printing  sched- 
ule. It  gets  results  for  its  advertisers 
— because  it  is  first  in  readership. 
Recent  survey  proves  this,  write  for 
a  copy. 


Advertising  Age 

The  National  Newspaper  of  Marketing 

100  E.  Ohio  St.,  Chicago  11  •  330  W.  42nd  St..  New  York  18 


WOL   WILL  DROP 
ITS  MORNING  MAN 

PRACTICALLY  all  locally  pro- 
duced shows  on  WOL  Washington, 
Cowles  outlet,  will  either  be  elimi- 
nated or  re-scheduled  and  many 
new  shows  will  be  introduced 
starting  Sept.  3  to  carry  out  an 
avowed  policy  of  providing  the 
finest  programming  and  news  serv- 
ice in  Washington. 

First  user  of  a  "Morning  Man" 
in  Washington,  the  station  will 
drop  that  technique  entirely.  Art 
Brown  who  has  handled  that  6-9 
a.m.  period  from  the  start  has  been 
re-signed  for  a  long  contract  to  do 
an  afternoon  variety  show  from 
3-5:15  p.m.  with  Russ  Hodges  in- 
cluding top  tune  review,  audience 
participation,  quizzes,  interviews, 
guest  artists  and  sports. 

Two  daily  newscasts  at  8  a.m. 
and  11  p.m.  will  be  sponsored  by 
General  Electric.  Staffed  by  the 
largest  group  of  reporters  ever  as- 
sembled by-  an  individual  station, 
the  broadcasts  will  be  presented  by 
a  new  personality  to  be  known  only 
as  The  Voice  of  Washington.  The 
station  day  will  be  opened  with 
hymns,  Western  music  and  public 
service  such  as  weather  and  mar- 
kets from  5:30-6:30  a.m.  Sponsored 
newscasts  will  be  heard  on  the 
half-hour  until  9  a.m.  Emphasis 
in  the  morning  period  will  be  on 
complete  programs.  A  breakfast 
show  featuring  Frances  and  Jack 
Paige,  of  WOL  publicity  and  spe- 
cial events,  and  originating  from 
their  home  will  be  aired  Monday 
through  Saturday,  8:30-8:55  a.m. 
on  a  participating  basis. 


,IN  THE 

\     i   I  /  / 


LOWDOWN  on  Nation's  Capital 
given  H.  Quenton  Cox  (left),  a 
sistant  manager  of  KGW  Portlan  : 
Ore.,  by  Palmer  Hoyt  (right),  pu' 
lisher  of  the  Portland  Oregonia 
Mr.  Cox  is  on  leave  as  special  co;, 
sultant  to  the  Treasury  for  tl 
Eighth  War  Loan  Drive.  [Broa 
casting,  Aug.  20].  Adding  a  fe 
pointers  is   Arden  X.  Pangbor 
KGW  general  manager. 


Canada  9th  Loan 

PLANS  FOR  broadcast  adverti 
ing  of  the  Ninth  Victory  Loan  cai 
paign  to  be  held  in  Canada  in  O 
tober  are  nearing  completion.  Son 
changes  are  contemplated  fro 
plans  made  before  the  surrend 
of  Japan,  but  as  in  past,  all  C 
nadian  stations  will  participate 
carrying  programs  paid  for  by  t' 
Dept.  of  Finance,  Ottawa.  Slat 
for  use  will  be  40  five-minute  tra 
scribed  dramatizations  from  Sei 
10  to  Nov.  7  on  all  English  la 
guage  stations.  All  advertising  ] 
the  government  is  placed  by  t' 
War  Finance  Group  of  the  Adve 
tising  Agencies  of  Canada,  a  c 
operative  group  of  all  Canadi; 
agencies,  with  headquarters  at  T 
ronto. 


Fast  Improvement  See 

IMPROVED  radio  listening  for  t 
American  public  can  be  expect  i 
almost  immediately,  according 
Hubbell  Robinson,  vice-president 
charge  of  programming  for  Aiffil 
iean.   New    and  returning  tale 
from  the  armed  forces  will  op 
fresh  vistas  in  the  entertainme 
world,  he  said,  and  radio,  in  its  t 
fort  to  keep   people  informed 
problems  of  the  peacetime  wor  I 
will  also  play  an  important  pa 
in  the  adjustments  of  reconversic 


LIKE  WIS 
N  CHICA6C 


y  COMPANY 


GETS  RESULTS 
IN  PHOENIX 


Key  station.  The  Arizona  Network 

BKTUC,  Tucson; 
KSUN,  Bisbee-Lowell-Douglas 

S  JOHN  BLAIR  &  COMPAN1 


Page  68     •     August  27,  1945 


REPRESENTING  LEADING  RADIO  STATIONS 

BROADCASTING    •    Broadcast  A  '~<?rtist '. 


"I  like  to  know 
how  I'm  doing 

. . .  and  a  Presto  recording 
tells  me  frankly ! 

"A  Presto  recording  is  my  severest  critic," 
says  Hildegarde,  radio's  fabulous  singing 
star.  "I  have  each  of  my  Raleigh  Cigarette 
programs  transcribed  so  that  after  the 
show  I  can  check  my  voice  and  delivery. 
When  you  use  Presto  equipment — with 
its  accurate  reproduction  and  fidelity  to 
musical  tones — you  know  you're  getting 
the  truth!" 

Major  broadcasting  stations  all  over  the 
country  have  found  that  Presto  produces 
high  quality  work — consistently.  What's 
more,  busy  recording  studios  know  that 
Presto  equipment  can  take  it,  year  in  and 
year  out,  and  still  remain  in  perfect  operat- 
ing condition  over  long  periods  without 
adjustment.  For  every  Presto  unit  is  a  pre- 
cision instrument  embodying  fine  materials 
and  workmanship  and  the  highest  operat- 
ing skill.  Write  for  complete  information. 


PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  19,  N.  Y. 

Walter  P.  Downs,  Ltd.,  in  Canada 


WORLD'S  LARGEST  MANUFACTURER  OF  INSTANTANEOUS  SOUND  RECORDING  EQUIPMENT  AND  DISCS 


■i  ■ 


'"I'm  making  the  earlier  bus  now,  but  I  wouldn't 
think  of  missing  WJW's  "Coffee  Corner" 


WJW  has  sold  itself  to  Cleveland's  largest  group  of 
daytime  listeners.  You  can  profit  by  this  selling  job  for, 
based  on  actual  audience  figures,  in  Cleveland,  WJW 
delivers  more  daytime  listeners  per  dollar  ...  23  to  37% 
more  than  any  other  station. 


ABC  Network 

CLEVELAND,  O. 


WJW 


5000  Watts 

DAY  AND  NIGHT 


REPRESENTED     NATIONALLY     BY     HEADLEY-REED  COMPANY 


.  Serving  Music  and  Radio 

BMI  Is  the  perfect  liaison  between  music  and  radio — for  it 
completely,  smoothly,  directly  bridges  the  gap  between  source 
and  outlet. 

To  just  about  every  broadcasting  station,  BMI  provides  a 
vast  source  of  music — nearly  a  million  song  titles— in  good 
taste  .  .  .  and  the  invaluable  protection  of  performing  rights. 

And  to  the  music  publishers  and  composers,  BMI  assures 
responsible  control  and  profitable  return  of  their  saleable 
merchandise — music. 

HOW    MUSIC    AND    RADIO     ARE  SERVED 

•  BMI  covers  all  major  radio  network*,  serving 
992  commercial  stations  in  the  United  States  and 
Canada 

•  BMI  acts  as  publishers'  licensing  agency,  repre- 
senting many  successful  and  prominent  music 
publishers 

•  BMI  owns  exclusive  performing  rights  in  nearly 
a  million  titles— not  only  a  great  variety  of 
popular  music,  but  also  standard,  educational 
and  serious  music. 

KNOW    YOUR    BMI  MUSIC 
AND    KNOW  HOW 
BMI    CAN    SERVE  YOU 


Broadcast  Music,  Inc. 


5  8  0  FIFTH  AVENUE    NEW  YO  RK  19,  N.Y. 


FM  Moving 

(Continued  from  page  18) 

contends  FM  can  be  terminated  in 
the  old  band  and  placed  in  its  new 
permanent  home  when  500,000  sets 
are  in  the  hands  of  the  public. 
Manufacturers  have  assured  the 
Commission  that  plenty  of  new  FM 
sets  will  be  on  the  market  by 
time  transmitters  are  in  operation, 
but  they  want  a  date  fixed  for  the 
start  of  new  band  transmissions. 

Of  the  395,000  FM  sets  now  in 
the  hands  of  the  public,  about  half 
can  be  converted  to  the  new  band. 
Several  manufacturers  are  turning 
out  converters. 

Converting  present  FM  trans- 
mitters to  the  new  band  won't  be 
such  a  difficult  task,  now  that  the 
war  is  over  and  manufacturers 
have  the  green  light,  according  to 
engineers.  The  Commission  hopes 
to  approve  several  applications  for 
new  FM  stations  in  October  and 
many  of  those  stations  will  be  in 
operation  by  Christmas,  thus  pro- 
viding additional  service.  In  addi- 
tion 16  developmental  stations  are 
now  authorized  in  the  88-108  mc 
band  and  applications  for  3  are 
pending. 

These  developmental  stations  can 
be  converted  to  commercial  outlets 
on  application,  or  they  may  con- 
tinue on  a  developmental  basis,  pro- 
viding service. 

Chairman  Porter's  letter  to  Mr. 
Cosgrove  was  in  reply  to  one  from 
the  RMA  head,  asserting  that  un- 
less the  Commission  announced  a 
date  for  the  termination  of  FM 
operations  in  the  present  band, 
manufacturers  would  feel  obliged 
to  make  two-band  receivers,  to  as- 
sure service  to  the  public. 

Mr.  Porter  replied  that  the  Com- 
mission saw  no  "valid  reason"  for 
requiring  the  public  to  bear  the 
extra  expense  of  two-band  receiv- 
ers. All  FM  receivers  should  be 
manufactured  to  cover  the  new 
band,  he  added. 

Cost  Not  Justified 

Two-band  receivers  will  result 
in  "increased  cost  to  the  public" 
and  would,  "in  the  Commission's 
opinion,  retard  the  changeover  from 
the  old  to  the  new  band,"  Mr. 
Cosgrove  was  advised.  The  change- 
over "should  be  accomplished  with 
the  least  possible  delay." 

Chairman  Porter  discounted  the 
manufacturers'  theory  that  FM 
sets  could  not  be  demonstrated  un- 
less they  contained  the  present 
band.  As  soon  as  FM  standards 
are  announced,  "FM  stations  will 
be  required  to  take  steps  to  begin 
operation  in  the  new  band  as  soon 
as  possible,"  wrote  the  FCC  chair- 
man, "so  that  by  the  time  receivers 
are  available  all  stations  will  be 
operating  in  the  new  band." 

Under  the  new  allocations,  tele- 
vision is  assigned  to  44-50  mc  and 
nongovernment  fixed  and  mobile 
services  go  in  the  42-44  mc  band. 

Mr.  Porter  asked  the  RMA  to 
keep  the  Commission  advised  as  to 
"when  new  FM  receivers  will  be 
on  the  market  as  this  will  help  the 
Commission  arrange  to  have  all 
present  FM  stations  operating  on 
a  new  frequency  by  that  time." 


Following  is  text  of  Chairmacj 
Porter's  letter,  dated  Aug.  17: 
Dear  Mr.  Cosgrove:  J 

As  president  of  the  Radio  Manufacl 
turers  Assn.  you  have  advised  the  ComJ 
mission  that  a  number  of  the  member* 
of  your  association  are  concerned  about! 
the  possibility  that  they  will  be  forceJ 
to  manufacture  FM  receivers  which  will 
be  capable  of  tuning  to  both  the  new 
FM  band  (88  to  108  mc)  and  the  olqj 
FM  band  (42  to  50  mc).  You  suggest! 
that  if  it  were  possible  for  the  Coml 
mission  to  formulate  and  announce  m 
specific  program  which  would  makJ 
this  two-band  receiver  unnecessary,  thai 
change  from  the  lower  to  the  higheli 
band  would  be  facilitated. 

Testimony  in  recent  proceedings  be-n 
fore  the  Commission  indicates  that  m 
two-band  receiver  will  cost  the  publiqj 
more  than  a  single  band  receiver.  Th 
Commission  feels  that  there  is  no  vallc 
reason  for  requiring  the  public  to  bea 
this  extra  expense. 

After  careful  study  the  Commisslor, 
has  assigned  the  20  mc  band  betweerj 
88  and  108  megacycles  as  the  permanent 
home  for  FM  broadcasting.  This  was 
done  because  it  was  believed  that  this 
higher  band  would  render  a  more  sat-| 
isfactory  service  than  the  present  band 
of  42  to  50  mc.  In  the  future  all  FM  re- 
ceivers should  be  manufactured  to  covei 
the  new  88  to  108  mc  band.  There  ap-t 
pears  to  be  no  reason  whatsoever  foi 
building  receivers  which  would  also  covJ 
er  the  old  42  to  50  mc  band,  which  has 
been  withdrawn  from  assignment  to  FM 
and  has  been  assigned  to  other  services] 
The  manufacture  of  receivers  cover] 
ing  the  old  band  would  not  only  resuli 
in  increased  cost  to  the  public  bu< 
would,  in  the  Commission's  opinion] 
retard  the  change-over  from  the  old  td 
the  new  band,  which  change-over  tha 
Commission  feels  should  be  accoml 
plished  with  the  least  possible  delay. 

The  only  reason  that  has  been  adj 
vanced  for  the  manufacture  of  receivJ 
ers  covering  the  old  FM  band  as  well 
as  the  new  is  that  by  building  such  rel 
ceivers  demonstrations  of  FM  reception 
to  prospective  customers  will  be  pos-j 
sible.  This  does  not  appear  to  be  a  valid 
reason.  We  anticipate  that  very  shortly 
the  Commission  will  announce  it 
standards  for  FM  broadcasting  in  th 
higher  band.  As  soon  as  this  is  done 
FM  stations  will  be  required  to  tak< 
steps  to  begin  operation  in  the  ne7 
band  as  soon  as  possible  so  that  by  th< 
time  receivers  are  available  all  station! 
will  be  operating  in  the  new  band 
Thus  it  will  be  possible  to  demonstrate 
the  operation  of  the  receivers  in  th 
band  which  is  to  be  the  permanen 
home  for  FM. 

One  further  point  made  by  the  pro 
ponents  of  the  two-band  receive: 
should  be  noted.  Namely,  that  even  i 
stations  are  operating  in  the  new  banc 
by  the  time  receivers  are  available 
high  power  will  not  be  immediately 
available  in  the  new  band  and  that  1 
is  important  that  demonstrations  o 
receivers  be  conducted  with  high  power 
The  Commission  is  informed  by  trans 
mitter  manufacturers  that  10  fcw  trans 
mitters  will  be  immediately  availabli 
for  the  new  band.  The  Commisslon'i 
engineers  are  of  the  opinion  that  thii 
is  sufficient  power  to  demonstrate  tht 
new  receivers  and  industry  representa 
tives  appearing  at  the  recent  Commis 
sion  hearing  testified  that  10  lew  woulc 
be  satisfactory. 

Our  purpose  in  permitting  an  FM 
station  which  has  moved  to  the  highei 
band  temporarily  to  continue  simul 
taneous  operation  in  the  lower  bane 
was  simply  to  prevent  the  loss  of  FN 
service  to  persons  in  the  communit: 
who  possess  the  old  style  receivers  anc 
who  have  not  yet  had  an  opportunlt: 
to  convert  them  or  replace  them  with  i 
new  receiver.  It  is  not  known  how  Ion! 
it  will  be  possible  to  do  this  because  o 
the  needs  of  the  services  which  havi 
been  assigned  to  the  old  FM  band.  I 
is  the  Commission's  desire  to  permi 
this  dual  transmitting  operation  as  Ions 
as  it  is  necessary.  However,  if  new  re 
ceivers  are  manufactured  to  cover  thi 
old  band,  the  Commission  might  ver; 
well  take  the  position  that  it  was  nec 
essary  to  put  an  end  immediately  to  al 
FM  transmissions  in  the  old  band  ii 
order  to  protect  the  public  from  an  un| 
necessary  expense  and  to  insure  tha 
the  change-over  to  FM's  new  and  per?1 
manent  home  should  not  be  delayed. 

The  Commission  would  appreciati 
your  association's  keeping  it  advised  al 
to  when  new  FM  receivers  will  be  or 
the  market  as  this  will  help  the  Com 
mission  arrange  to  have  all  present  F1V 
stations  operating  on  a  new  frequency 
by  that  time. 

By  direction  of  the  Commission. 

(s)  PAUL  A.  PORTER,  Chalrmai 


c 

r  


DuMONT-FOR  THE  TOOLS  OF  TELEVISION 


PROOF  1  DuMont  has  designed  and  built 
OF  TI1F  f  more  television  stations  than 
PUDDING!  I  any  other  company.  DuMont- 
built  stations,  every  week,  are  demonstrating 
the  high  efficienq',  rugged  dependability  and 
low  operating  cost  of  DuMont-engineered 
equipment. 

DuMont's  simplified  precision  control  — the 
dominant  keynote  of  all  DuMont  design— is 
brilliantly  exemplified  in  the  tools  of  television 
featured  above.  These  postwar  designs  incorpo- 


rate  all  the  flexibility  and  refinements  dictated 
by  more  than  4  years  of  continuous  and  increas- 
ingly elaborate  experimentation  by  hundreds  of 
program  producers. 

DuMont's  Station  WABD,  New  York,  has 
pioneered  a  pattern  for  commercial  television 
that  you  can  make  your  own  whenever  you 
choose  to  study  it.  And  DuMont's  Equipment 
Reservation  Plan  insures  early  peacetime  deliv- 
ery of  your  equipment  and  competent  training 
of  your  personnel.  Television  is  our  business! 


Copyright  1945,  Allen  B.  DuMont  Laboratories,  Inc. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC,  N.  J. 
A  TELEVISION    STUDIOS   AND    STATION   WABD,  515    MADISON   AVENUE,  NEW   YORK    22,  NEW  YORK 
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PAY  DIRT! 

Iowa  Has  One-Fourth  of  All  the 
Excellent  Farm  Land  in  the  U.  $.* 


Out  of  the  good,  rich  Iowa  soil  is  cultivated 
America's  largest  per- farm  income  .  .  .  but  in  this 

pay  dirt,  also,  are  the  foundations  of  some 
of  the  country's  greatest  industrial  plants. 

This  provides  a  versatile,  balanced  market 
for  all  WMT  advertisers.  WMT  covers  the  largest 

daytime  primary  area  in  the  state  with  Iowa's 
best  frequency — 5000  watts  at  600  kc! 


*  From   Donne  Agricultural  Service 


CEDAR  RAPIDS 


WMT 


WATERLOO 

5000  WATTS  •  DAY  AND  NITE  •  600KC 
BASIC  COLUMBIA  NETWORK 


Represented  by  KATZ  AGENCY 


Radio  Sets 

(Continued  from  page  16) 
material.   Manufacturer  will  also 
offer  distributors  complete  line  of 
batteries   and   tubes   under  com- 
pany name. 

Biggest  problem  is  shortage  of 
woods,  plastics  and  lacquers.  Four- 
fifths  of  service  employes  are  back. 
All  sets  with  FM  will  offer  both 
high  and  low  bands  with  complete 
change-over  to  88-108  mc  when  all 
FM  stations  meet  FCC  ruling. 

ANDREA  RADIO  Corp. — Has 
started  production  on  several  types 
of  sets,  including  television,  and 
plans  delivery  within  90  days.  Line 
includes  five  television  models  from 
$79.95  to  $1,000.  Five  table  model 
receiving  sets  to  be  made,  but  no 
FM  will  be  installed  for  about  a 
year.  The  $1,000  video  receiver 
will  be  console  with  three-band  ra- 
dio, record-changer  and  18  x  24 
inch  picture. 

ANSLEE  RADIO  Corp.— Will 
start  production  when  all  materials 
are  available,  specializing  in  radio- 
phono  combinations,  armchair  mod- 
els and  large  consoles  with  both 
AM  and  FM.  Does  not  plan  video 
sets  in  near  future. 

AVIATION  Corp.  (Crosley)  — 
New  ownership  will  not  affect  com- 
pany policy  regarding  personnel  or 
production  of  regular  Crosley  line. 
Company  will  continue  to  manufac- 
ture household  radios  under  Crosley 
label,  with  40,000  sets  scheduled  by 
September.  First  sets  will  be  AM 
table,  console  and  phono  combina- 
tions, with  FM  on  higher  frequency 
and  television  to  follow  when  ma- 
terials are  made  available.  War 
work  has  resulted  in  several  new 
and  simplified  features  which  will 
give  AM  and  FM  sets  greater 
range,  selectivity  and  tone.  Biggest 
problem  is  price-range  limitations 
and  shortages  of  materials. 

BENDIX  RADIO  (Division  of 
Bendix  Aviation  Corp.) — Will  de- 
liver sets  in  October,  but  not  a  full 
line.  At  first  they  will  be  mostly 
table  models,  with  two  or  three 
console  models  before  Christmas. 
Early  models  will  not  have  FM, 
but  it  will  come  later.  Television 
will  be  added  in  1946.  Bendix  did 
not  make  receiving  sets  before  war, 
but  was  largest  maker  of  communi- 
cations equipment,  especially  for 
airlines.  Has  been  one  of  three 
largest  communications  equipment 
makers  during  war.  Big  plant 
built  in  1941  can  now  be  turned 


O-Cedar  Campaign 

O-CEDAR  Corp.,  Chicago  (pc 
ishes),  will  begin  fall  houseclea 
ing  campaign  Sept.  10  using  spo 
on  approximately  75  stations  no 
being  lined  up.  Contracts  will  ri 
at  least  seven  weeks  and  are  plao 
by  Aubrey,  Moore  &  Wallace,  CI 
cago. 


over  to  receivers.  Has  spent  m 
lion-and-a-half  dollars  to  get  read 
plus  million  dollars  in  advertisin 

COLONIAL  RADIO  Corp.  (su 
sidiary  of  Sylvania  Products) 
Volume  production  expected  by  C 
tober,  including  AC,  battery,  au 
combination  sets.  Upper  FM  ba: 
will  soon  be  included  in  ma: 
models.  Company  formerly  sc 
King  and  Colonial  sets  besides  su 
plying  large  merchandisers,  su 
as  Sears  Roebuck.  First  producti 
will  take  care  of  private-brand  cc 
tracts.  Portables,  table  and  cc 
sole  models  will  be  produced.  N> 
styles  to  be  made.  Chassis  v 
have  longer-lived  components 
to  war  improvements.  Reconv 
sion  from  war  production  well  i 
der  way.  Tin  shortage  a  fact 
Television  to  come  later. 

EMERSON  RADIO  &  PHON 
GRAPH  Corp. — Plans  to  start  p 
duction  of  four  models:  1,  table 
dio-phonograph  combination ; 
threeway  portable  for  outdoor  u 
3,  table  compact;  4,  personal  rac 
Company  hopes  to  have  tb 
four  types  in  production  by  Oct 
and  on  market  by  end  of  year.  ] 
sign  and  construction  of  receiv 
sets  will  be  different  from  the 
models,  company  spokesmen  s 
Consoles  not  likely  to  go  into  p 
duction,  before  1946.  FM  and  t( 
vision  sets  are  scheduled  for  p 
duction  in  1946. 

FARNSWORTH  RADIO  &  TI 
EVISION    Corp. — Production 
pends  on  availability  of  mater: 
but  first  AM  sets  should  be 
leased  to  distributors  within  60 
90  days.  Table  models  first,  v 
console  and  combinations  close 
hind.  FM  on  higher  frequency  o? 
Television  sets  will  go  into  proc 
tion  whenever  public  demand  : 
material  availability  permit, 
signs  will  be  new  and  impro1 
with  heavy  concentration  on  del  1 
wood    cabinets,  some  plastics  i 
lower  price  range.  Quality  of  nil 
chandise  will  be  first  considerat  a 

FREED  RADIO  Corp.— Does  4 
expect  to  have  sets  on  market  I 
(Continued  on  page  74) 


Visible  Records® 

25  Card-Sheets  Show  FACTS  on  500  Cards 


Easy 
Quick 
Flexible 
Durable 
Portable 
Compact 
Low  Cost 
Convenient 
Saves  Time 


Sheets  of  Cards 


Use  Cards  only.  Join  together.  File  sheets 
of  Cards  on  edge  in  correspondence  folders 
—Half  inch  visible  margin.  Send  order. 
500  Blank  Cards  6x4  inch  83.45—10x4  85.30 
500  Printed  Cards  6x4  inch  86.70—10x4  SS.50 
Use  Visible  Indexing,  Color  Signaling,  Visible 
Tabulation  of  vital  information.  Ten  years 
national  use.  Send  no  money.  Satisfaction 

Guaranteed.  Write  for  Catalog 

Ross-Gould  Co.  339 

ST.  LOUIS 
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BROADCASTING 


Broadcast  Advert 


i 


"Sometimes  I  wish  they'd  listen 
to  something  besides  WBZ.' 


"Sometimes  I  wish  they'd  listen 
to  something  besides  WCSH." 


ometimesl  wish  they'd  listen 
o  something  besides  WJAR." 


"Sometimes  I  wish  they'd  listen 
to  something  besides  WTIC." 


NON- 
NERNBRAND 


"Sometimes  I  wish  they'd  listen  to  something  besides  NERN.'f 


Ample  stocks  alone  care  not  enough  to  compete  with  the  peaks 
program  and  power  impact  of  NERN.  But  adequate  mention  on  ' 
NERN  will  move  goods  into  96.6%  of  all  New  Eagiand  homes, 
owned  by  folks  with  nearly  a  third  more  purchasing  power  than 
the  national  average. 

For  NERN  reaches  those  people  with  more  than  three  times  the 
power  of  any  other  combination.  And  NERN  stations,  all  of  which 
are  NBC  affiliates,  carry  the  network  shows  most  people  listen  to 
most,  plus  skilfully  executed  local  programs. 

Listening  ease  is  reflected  in  advertiser  convenience,  for  on 
NERN  you  pay  only  S292  per  daytime  quarter-hour,  with  no  line 
charges  and  with  free  studio  facilities  in  Boston,  Hartford  or  New 
York.  When  you  buy  NERN,  you  buy  a  network. 


"Sometimes  I  wish  they'd  listen 
to  something  besides  WRDO." 


"Sometimes  1  wish  they'd  listen 
to  something  besides  WLBZ.' 


m 


NERN  STATIONS 


Frequency 
WBZ  1030 

WCSH  970 
WJAR  920 
WLBZ  620 
WRDO  1400 
WTIC  1080 


Watts 

50,000 
5,000 
5,000 
5,000 
250 

50,000 


Boston,  Mass. 
Portland,  Maine 
Providence,  R.  I. 
Bangor,  Maine 
Augusta,  Maine 
Hartford,  Conn. 


Nationally  represented  by 
WEED  &  COMPANY 

New  York,  Boston,  Chicago,  Detroit, 
San  Francisco,  Hollywood 


NEW  ENGL  AND  REGIONAL  NETWORK 


h  a  a  rro  »/•>,  co  nn  f:  c ri  c  v  i 
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Program  Ratings 


BORGE  LEADS  1SIGHT 
*   SHOWS    IN  CANADA 

THE  VICTOR  BORGE  show  is 
the  most  popular  evening  program 
in  Canada,  according  to  the  August 
national  evening  rating  report  of 
Elliott-Haynes  Ltd.,  Toronto  and 
Montreal,  with  a  rating  of  13.6. 
The  remaining  leading  ten  Cana- 
dian evening  programs  are  Waltz 
Time  with  a  rating  of  12.8,  Read- 
er's Digest,  Album  of  Familiar 
Music,  Frances  Langford  show, 
Treasure  Trail  (Canadian  origina- 
tion), Bing  Crosby  Music  Hall,  Big 
Town,  Green  Hornet  (Canadian 
origination),  Alan  Young  show, 
and  Rise  Stevens. 

Leading  French-language  pro- 
grams for  August  evening  ratings 
are  La  Course  au  Tresor  with  a 
rating  of  13.7,  followed  by  Secrets 
du  Dr.  Morhanges,  Metropolc,  and 
Vie  de  Famille. 


Listeners  Per  Set  Ratings 

Program  highest  in  listeners  per 
listening  set,  according  to  the  Aug. 
15  Hooper  Rating,  was  Summer 
Hour  with  3.09.  Following  it  are 
Saturday  Nite  Serenades,  3.01; 
Love  Ranger,  2.97;  Quiz  Kids, 
2.88;  Blondie,  2.83. 

Average  evening  sets-in-use  re- 
ported by  the  poll  were  19.1,  0.3 
more  than  a  year  ago  and  same  as 
the  last  report  while  average  eve- 
ning audience  rating  was  5.7,  down 
0.1  from  the  report  two  weeks  pre- 
vious but  up  0.2  from  the  same 
period  a  year  ago.  The  average 
evening  available  audience  was 
71.3,  a  decrease  of  0.1  since  the  last 
report  and  the  same  as  a  year  ago. 

Take  It  or  Leave  It  had  the  high- 
est sponsor  identification  index, 
90.2;  Alexander's  Mediation  Board, 
most  women  listeners  per  set  with 
1.63;  Summer  Hour,  most  men 
with  1.12;  Lone  Ranger,  most  chil- 
dren with  1.21. 


Represented  By 
HEADLEY  REED  COMPANY 

New  York         Chicago  Detroit 
Atlanta     :     Sin  Francisco 

Page  74     •     August  27,  1945 


Joan  Davis  on  CBS 

LEVER  BROS.,  Cambridge,  Mass. 
(Swan  soap),  on  Sept.  3  starts 
Joan  Davis  Show  on  147  CBS  sta- 
tions, Monday,  8:30-8:55  p.m. 
(EWT),  with  West  Coast  repeat, 
8:30-8:55  p.m.  (PWT).  Besides 
starring  Miss  Davis,  comedienne, 
featured  will  be  Andy  Russell, 
singer,  with  Harry  von  Zell  as 
stooge  and  announcer.  Paul  Weston 
is  musical  director.  Besides  team  of 
David  Victor  and  Herb  Little,  writ- 
ers include  Jack  Harvey,  Si  Wills 
and  Jay  Sommers.  Dave  Titus  is 
Hollywood  producer  of  Young  & 
Rubicam  Inc.,  agency  servicing  ac- 
count. Dick  Mack  has  been  assigned 
program  director  for  William  Mor- 
ris Agency,  handling  package  deal. 


Mrs.  R.  C.  Cosgrove 

MRS.  R.  C.  COSGROVE,  wife  of 
R.  C.  Cosgrove,  RMA  president, 
died  last  Thursday.  Services  were 
held  in  Cincinnati  on  Saturday. 


Radio  Sets 

{Continued  from  page  72) 

at  least  three  to  six  months.  Line 
will  be  AM-FM  combinations  run- 
ning from  about  $400  to  $1,000  or 
more  and  will  probably  include  one 
table  model  but  mostly  consoles. 
Scarcity  of  wood  for  cabinets  caus- 
ing delay.  Company  refuses  to  dis- 
tribute receivers  that  have  not 
been  tested  and  sets  can't  be  tested 
on  new  FM  band  until  someone  is 
broadcasting  on  that  band,  not  ex- 
pected before  December  at  the 
earliest,,  it  was  stated.  Armstrong's 
Alpine  stations  will  probably  be 
the  first.  FCC  prohibition  of  dual- 
band  receivers  is  a  confusing  fac- 
tor at  moment,  could  result  in  fur- 
ther delay  in  set  manufacture  as 
there  won't  be  much  demand  for 
sets  in  high  band  until  a  number 
of  stations  are  broadcasting  there, 
and  it  may  be  a  year  or  two  before 
that  occurs. 

GALVIN  Mfg.  Corp.,  Chicago- 
Production  began  Aug.  20  and  will 
be  available  to  public  by  Oct.  1,  ac- 
cording to  Victor  A.  Ervine,  ad- 
vertising and  sales  promotion  man- 
ager. Production  will  equal  last 
quarter  of  1941  and  step  up  is  ex- 
pected in  1946.  Firm  offers  com- 
plete line  of  table  models,  console, 
farm  sets,  large  and  small  port- 
ables and  auto  radios.  Top  models 
will  carry  upper  FM  band.  Entire 
line  has  been  newly-designed  in  pe- 
riod and  modern  styles  and  plastic 
material  will  be  used  for  a  number 
of  the  cabinets.  Roll-o-Matic  record 
changer  and  Top-vue  tuning  device 
offered.  Not  much  will  be  done  with 
television  until  early  1946. 

GENERAL  ELECTRIC  Co.— 
Will  have  first  line  in  production 
about  Oct.  1,  including  table  models, 
combinations  and  portables.  Com- 
pany will  attempt  to  make  deliv- 
eries to  all  dealers  in  sufficient 
quantities  so  they  will  have  sets 
to  sell  as  well  as  demonstrate.  Tel- 
evision and  FM  receivers  go  into 
production  about  first  quarter  of 
next  year,  it  is  expected,  but  not 
in  time  for  1945  Christmas  busi- 
ness. Problems  of  adapting  FM  sets 
to  100  mc  band  and  FCC  Chair- 
man Porter's  letter  about  two-band 
FM  sets  may  hold  them  up  even 
longer.  GE  will  not  use  converters 
but  will  produce  sets  that  will  re- 
ceive directly  whatever  bands  sta- 
tions transmit  on.  Emphasis  will 
be  on  quality,  even  if  competitors 
get  their  sets  on  market  first. 

HALLICR  AFTERS  Co.— Com- 
pany is  prepared  with  distribution 
plan  for  home-receiver  market, 
with  five  or  six  table  models  and 
phono-radios  under  Echophone  la- 
bel under  production.  Foreign  mar- 
kets will  receive  large  share  of 
company  business.  Table  and  con- 
sole models  all  have  FM  on  new 
high-frequency  bands,  also  equipped 
for  AM  shortwave.  All  FM  receiv- 
ers are  tested  by  company's  own 
FM   transmitting  station. 

HAMILTON  RADIO  Corp.— Ex- 
pects to  bring  out  190,000  Olympic 
receiving  sets  in  the  first  six 
months  of  production,  subject  to 
availability   of   components.  Firm 


hopes  to  be  in  production  in  eiji 
weeks.  Will  concentrate  on  ta> 
models  until  bottlenecks  in  tul 
and  wood  have  opened.  Table  mo< 
line  will  include  wood  and  plast 
AC  and  AC-DC  and  at  least  o 
combination.  All  will  be  equipp 
with  "Tru-Base"  device  for  impr< 
ing  tone  of  table  receivers.  Co 
pany  will  make  FM  receivers  lai 
and  go  into  television  eventually 
INTERNATIONAL  DETRO 
Corp.  (Detrola  Radio  Division] 
Will' start  shipment  of  finished 
eeivers  Sept.  15,  mostly  table  m> 
els.  Most  of  production  goes 
large  merchandising  compan 
carrying  their  private  brands.  S 
with  Detrola  name  will  be  sold  o 
in  Michigan.  Company  makes  so 
components  and  buys  others.  I 
more  orders  than  it  can  possi 
fill.  All  types  of  components  i 
materials  are  difficult  to  obt; 
Some  receivers  will  include  I 
Television  will  be  included  w 
it's  ready. 

MAJESTIC  RADIO  &  TELE 
SION  Corp. — Starting  product 
in  October,  but  date  of  deliver\ 
distributors  not  fixed.  AM  ra< 
and  combinations  will  be  in  t? 
and  console  models  in  new  desi 
and  plastics.  FM  models  v 
higher  band,  will  come  later, 
television  models  early  next  y 
PHILCO  Corp.— One  of  lar> 
in  the  business,  Philco  expects  t< 
in  production  within  60  days.  1 
tleneck  in  components  and  cabii 
is  tough.  Dealers  should  have 
on  sale  in  November.  Line  wil 
fairly  complete  at  first,  incluc 
some  models  with  88-108  mc 
and  others  with  phono.  Televi 
models  will  be  made  as  sooi 
home  set  production  is  rum 
smoothly. 

PILOT  RADIO  Corp.,  New  1 
— Expects  to  have  some  radio 
on  market  within  60  to  90  days  :ui 
types  and  models  not  definiteh  le> 
cided.  About  25%  of  sets  wil  bi 
FM  receivers.  Pilot  plans  no  I 
duction  of  television  sets  in  4a 
and  possibly  not  until  the  se  ni 
half  of  1946. 

RCA   (RCA  Victor  DivisioRj 
RCA  Victor  will  have  a  kic'B 
line  of  receivers  of  all  types.  I* 
jority  will  be  best  1942  models  -.v\ 
(Continued  on  page  76) 
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FREE  &  PETERS,  Inc.,  Nat  l  I  p. 
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HID  at  worU 


HOW  RADIO  INTELLIGENCE 
DIVISION     KEEPS  WATCH... 


•  The  radio  amateur  has  distinguished  himself 
outstandingly  in  the  service  of  his  country  in 
time  of  war.  One  of  his  most  important  jobs  is 
in  the  RID  —  Radio  Intelligence  Division  of  the 
Federal  .Communications  Commission.  Above 
you  see  sketches  of  typical  hams  at  work  in  the 
intercept  room  of  one  of  the  RID's  monitoring 
stations.  With  high  powered,  extraordinarily  sen- 
sitive equipment  like  this,  manned  by  experts, 
the  RID  patrols  the  ether,  spots  illegal  trans- 
mitters, locates  lost  planes  and  keeps  watch  on 
the  entire  radio  spectrum  to  guard  home  front 


security.  Vigilance  like  this  has  put  more  than 
400  clandestine  stations  out  of  commission. 
About  70%  of  the  personnel  employed  by  RID 
consists  of  licensed  amateur  radio  operators. 
For  these  exacting  technicians  Hallicrafters  has 
developed  the  finest  equipment  that  can  be 
made.  When  the  time  comes  Hallicrafters  will 
be  ready  with  a  full  line  of  HF,  VHF  and  UHF 
communications  equipment  —  designed  specif- 
ically for  the  amateur  and  for  all  others  who 
need  the  latest  and  best  combined  "in  the  radio 
man's  radio." 

COPYRIGHT  1945  THE  HALLICRAFTERS  CO. 


This  is  a  model  SX-28A,  a  communications  receiver 
operating  on  a  frequency  range  of  550  kc  to  42  Mc, 
continuous  in  6  bands  including  regular  broadcast  band. 


BUY  A  ' WAR-  BONO  TODAY 


RADIO 


THE  HALLICRAFTERS  CO.,  WORLD'S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  SHORT  WAVE  RADIO  COMMUNICATIONS  EQUIPMENT,  CHICAGO  16,  U.S. A* 
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Horace  NStovin 


AND  COMPANY 


RADIO 
STATION 
REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
of  Canada 
should  make  sure  that  his 
schedule  includes 

C  H  N  S 

Halifax,  Nova  Scotia 


JOS.  WEED  6C  CO.  . 
350  Madison  Avenue,  New  York 
Representatives 


IN  PHllA^ELPHlJi 


✓  10, 


f  10,000  WATTS 
DAY  &  NIGHT 

Phil.adeljiiia'j  Most  Powerful  IndepenJeM 


f 


EL15!  5ELL5!  5EU5! 

»«the  GREAT5™ 

OF  THE  NATION 


PORTLAND.  OREGON 


MMISIHtlt  MATIOMAlt* 


Radio  Sets 
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remainder  will  be  postwar  design. 
This  applies  to  broadcast  and  com- 
bination instruments.  FM  models 
will  be  upper  band.  RCA  has  not 
heretofore  made  FM  sets. 

First  sets  should  reach  market 
in  60  days  or  less.  Full  conversion 
started  last  Friday.  Console  models 
and  television  sets  will  be  manu- 
factured in  Indianapolis  factory. 
Table  and  portable  models  at 
Bloomington,  Ind.  Camden  will  con- 
centrate on  transmitters  for  all 
purposes,  records,  electronic  de- 
vices for  industry  and  television 
for  non-home  use.  No  problem  in 
reconversion  for  tubes  and  records. 

RADIO  &  TELEVISION  Inc.— 
Plans  to  have  a  number  of  small 
sets  and  table  model  radio-phono- 
graph combinations  ready  for  de- 
livery by  end  of  October.  Company 
plans  for  production  of  FM  and 
television  sets,  still  in  nebulous 
stage. 

SENTINEL  RADIO  Corp.— Pro- 
duction starts  in  September,  distri- 
bution in  October.  Initial  sets  will 
include  table  models  and  phono 
combinations,  with  console  models 
in  December.  FM  on  new  band  af- 
ter first  of  next  year.  FM  con- 
verter units  will  be  used  on  stand- 
ard radios.  Plastics  will  be  used  in 
new  designs — mostly  modern.  No 
television  plans.  Plant  will  employ 
1,000  by  November. 

STEWART  WARNER  Corp.— 
By  Sept.  15  radio  division  expects 
to  have  100  sets  in  13  models  ready 
for  distributor  delivery.  Retail  de- 
livery will  start  thereafter  with  a 
production  quota  of  5,000  per  day. 
Company  has  a  backlog  of  $18,000,- 
000  in  orders  and  will  meet  it  with 
AM  radios  and  phono  combinations 
in  table  and  console  models,  replac- 
ing FM  on  higher  frequency  and  tel- 
evision after  first  of  the  year.  Will 
offer  both  table  and  console  TV 
models  in  two  styles  with  direct 
and  projection  screens.  New  lines 
feature  a  balanced  loop  aerial  sys- 
tem, greater  freedom  from  back- 
ground noise  and  minimum  hum 
for  AC  and  DC  radios.  Smaller  six- 
tube  sets  said  to  have  range  of  pre- 
war eight-tube  models. 

STROMBERG  CARLSON  Co.— 
Hopes  to  have  production  under 
way  in  October  on  AM  sets,  with 
some  sets  in  dealers'  hands  for  holi- 
day trade.  Early  line  will  include 
AM  table  and  console  models  and 
combinations.  Components  difficult 
to  obtain  and  are  one  of  main 
causes  of  delay.  Later  company  will 
make  sets  with  FM,  and  plans  to 
include  both  bands.  Television  will 
be  added  next  year.  Company  has 
own  cabinet  plant  and  is  building- 
additional  capacity. 

WELLS  -  GARDNER  Co.— Pro- 
duction will  begin  in  November, 
television  late  next  year.  Prewar 
business  all  private-brands.  Em- 
phasis will  be  on  table  models. 
Biggest  bottleneck  is  shortage  of 
woods,  plastics  and  shellacs. 

WESTINGHOUSE  Mfgr.  Corp. 
(Receiver    Division)   —  Westing- 


house  is  in  set  market  with  both 
feet.  Manufacturing  will  start  in 
Sunbury,  Pa.,  plant  .  in  October. 
Sets  will  be  on  market  for  holidays. 
Production  line,  formerly  making 
airborne  radio  and  radar,  will  be 
able  to  turn  out  5,000  sets  a  day. 
Company  plans  complete  line  of 
sets,  but  may  not  have  all  models 
at  first.  Perhaps  40%  of  early  pro- 
duction will  have  upper  FM  band, 
according  to  indications.  Designs 
are  all  ready.  Some  component 
bottlenecks  indicated.  Television 
sets  will  be  made  in  due  time. 

ZENITH  RADIO  Corp.— With 
all  war  contracts  cancelled,  Zenith 
hopes  to  start  production  within  60 
days,  with  distributors  due  to  get 
first  models  of  all  lines.  WPB 
quota  of  100,000  sets  a  year  will  be 
surpassed  with  recent  release  of 
priorities.  All  models  will  be  en- 
tirely new,  but  most  sets  will  be 
AM  in  table  model,  console  and 
phono  combinations.  FM  on  both  old 
and  new  frequencies  will  be  re- 
leased as  materials  are  made  avail- 
able. Television  will  not  get  under- 
way until  broadcasting  is  able  to 
offer  public  greater  program  va- 
riety, according  to  company  policy. 
Cabinets  will  feature  quality  woods 
of  Borox  design  and  plastics  in 
color  for  all  models,  with  emphasis 
on  table  types.  Company  has  ope- 
rated own  video  since  war  began 
and  will  use  station  for  experimen- 
tal purposes. 


Oxarart  Forms  Firm 

FRANK  OXARART,  formerly 
Southern  California  manager  of 
The  Biow  Co.,  Hollywood,  has 
formed  his  own  advertising  agency 
under  firm  name  of  Frank  Oxarart 
Adv.  and  is  established  at  672  S. 
Lafayette  Park  Place,  Los  Angeles. 
Telephone  is  Drexel  8138.'  In  addi- 
tion to  other  accounts,  firm  has 
been  appointed  to  handle  advertis- 
ing of  Caltone  Corp.,  Anaheim,  C'al. 
(Top-Taste  Drop-O-Lemon) ,  which 
on  Sept.  3  starts  sponsoring  daily 
participation  in  Housewives  Pro- 
tective League  on  WJZ  New  York 
and  WBBM  Chicago;  Home  Mak- 
er's Calendar  on  KOMO  Seattle, 
and  Loyal  Lamont's  program  on 
KJR  Seattle.  San  Francisco  market 
is  being  covered  by  participation 
in  Alarm  Klok  Klub  on  KJBS;  Ann 
Holden  on  KGO  and  Emily  Barton 
on  KFRC.  Contracts  are  for  52 
weeks.  Stations  in  other  major  mar- 
kets also  are  being  added. 


Batcheller  Anniversary 

ARTHUR  BATCHELLER  last 
Thursday  celebrated  his  25th  anni- 
versary as  inspector  in  charge  of 
the  New  York  office  of  the  FCC's 
engineering  department  field  divi- 
sion. In  1916  he  was  appointed  ra- 
dio inspector  of  the  New  England 
district  for  the  Department  of 
Commerce.  During  World  War  I 
he  served  as  a  communications 
specialist  in  the  navy.  Before  go- 
ing with  FCC,  he  established  a 
radio  telegraph  school  in  Boston. 


You  can  cover  Ohio's  Third  Market  I 
less    cost.    American    Network    affili  I 

Ask  HEADLE Y-REED 


WFMJ 

YOUNGSTOWN,  OHIO 


°1U  COMBINATIO, 

t*  Georg/a 


AVAILABLE 
AT 

COMBINATIOl 
RATES 

Georgia! 

MAJOR  TDIH 
MARKET   I  niU 

Represented  by 


THE  KATZ  AGEMCY,  Inc 


Folks  1 
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WWL 

NEW  ORLEANS 


50,000  Watts 
Clear  Channel 

CEtS  Affillioto — Repre»ented  Nationally 
by  The  Katz  Agency,  Inc. 
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Two  sides  to  every  story? 


HERE'S  ONE  \ 
WITH  FOUR!  \ 


OF  CANADA'S  TOTAL  buying  power, 
Ontario  represents  over  40%.  This  huge 
slice  of  such  a  rich,  stable  market  is 
covered  in  Toronto  by  four  stations.  So, 
whether  your  job  is  merchandising  or 
time -buying,  it  is  well  worth  your  while 
to  study  this  four -sided  set-up. 


LOOK  AT  POPULARITY!  For  17  years,  CFRB  has  maintained  a  strongly 
diversified  programme  policy.  It  has  also  been,  for  many  years, 
the  basic  Columbia  outlet  for  this  rich  market.  As  a  result, 
people  know  CFRB  as  the  station  where  their  favourites  are! 

LOOK  AT  COVERAGE!  Station  CFRB  Toronto  is  a  charter  member  of 
the  Bureau  Broadcast  Measurement.  It  operates  on  10,000 
watts,  day  and  night,  with  the  largest  primary  coverage  of 
any  station  in  Ontario,  largely  concentrated  in  the  rich,  south- 
western area  where  the  people  and  the  money  are.  Check 
the  BBM  report! 

LOOK  AT  INFLUENCE!  Because  it  is  the  most  popular  station,  with  biggest 
coverage  in  Canada's  richest  market,  CFRB  is  Canada's  most 
influential  station.  It  influences  people,  it  influences  SALES! 
Check  the  list  of  advertisers  who,  year  after  year,  depend  on 
CFRB  to  deliver  the  goods.  On  CFRB  you're  in  good  company! 


10,000        WATTS         OF        SELLING         POWER       —       8  6  0         KC  TORONTO 


First  for  ENTERTAINMENT!  First  for  INFORMATION!  First  for  INSPIRATION! 
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Report 

{Continued  from  page  15) 
politan  stations.  In  the  remainder  of 
the  country  (Area  II)  10  frequencies 
will  be  available  for  Community  sta- 
tions and  60  for  Metropolitan  and  Rural 
stations.  A  full  description  of  Commu- 
nity, Metropolitan,  and  Rural  stations 
is  contained  in  this  report. 

Even  when  the  two  megacycles  be- 
tween 106  and  108  mc  are  made  avail- 
able for  FM  broadcasting  in  Area  I, 
difficult  allocation  problems  still  re- 
main and  the  Commission  must  choose 
between  two  alternative  proposals. 
Under  the  first  alternative  Metropolitan 
stations  would  be  spaced  far  enough 
apart  to  enable  them  to  serve  to  their 
50  microvolt  contour.  Under  the  second 
alternative,  Metropolitan  stations  would 
be  placed  much  closer  together  so  that 
these  stations  would  not  be  able  to 
serve  to  their  50  uv/m  contour  in  all 
directions. 

Under  the  first  alternative  only  a 
very  limited  number  of  Metropolitan 
stations  could  be  authorized  in  Area  I 
because  the  cities  are  so  close  together. 
For  example,  tentative  estimates  indi- 
cate that  if  all  Metropolitan  stations 
were  to  be  fully  protected  to  their  50 
uv/m  contour  and  were  authorized  to 
use  the  equivalent  of  20  kw  radiated 
power  with  an  antenna  height  of  500 
feet,  no  more  than  approximately  60 
Metropolitan  stations  could  be  located 
in  this  part  of  the  country.  This  com- 
pares with  a  total  of  125  AM  stations 
which  are  presently  allocated  in  this 
part  of  the  country,  of  which  80  have 
power  of  500  watts  or  more.  Moreover, 
under  such  an  allocation  plan  New 
York  would  have  no  more  than  10  Met- 
ropolitan stations,  Boston  6,  and  Phila- 
delphia. Washington  and  Baltimore  5, 
each.  Smaller  but  nevertheless  impor- 
tant cities  like  Hartford.  New  Haven 
and  Bridgeport  would  have  2  Metro- 
politan stations  each,  while  cities  like 
Springfield,  Mass.  and  Scranton  would 
each  have  but  one  Metropolitan  sta- 
tion. Thus  under  the  first  alternative 
there  would  be  fewer  FM  stations  in 
the  eastern  part  of  the  United  States 
than  there  are  AM  stations.  Moreover, 
it  would  be  impossible  to  have  even  as 
many  nationwide  FM  networks  as  there 
are  existing  AM  networks  since  some  of 
the  important  cities  which  are  neces- 
sary for  a  nationwide  network  would 
have  but  one  or  two  stations  and  hence 
could  not  supply  outlets  for  all  the 
existing  networks.  This  alternative 
would  retard  the  development  of  FM 
broadcasting  and  would  automatically 
deny  many  AM  licensees  any  opportu- 
nity of  shifting  over  to  FM  broadcast- 
ing, no  matter  how  well  qualified  they 
might  be.  Such  a  situation  is  clearly 
not  in  the  public  interest. 

Second  Alternative 

Under  the  second  alternative,  Metro- 
politan stations  would  not  be  able  to 
serve  to  their  50  uv/m  contour  in  all 
directions.  However,  as  a  result  these 
stations  would  be  placed  much  closer 
together  and  hence  there  would  be 
more  stations.  Moreover,  it  should  be 
pointed  out  that  even  though  these 
stations  will  not  be  able  to  serve  to 
their  50  uv  ,'m  contour  in  all  directions, 
the  primary  service  area  of  such  sta- 
tions will  in  practically  all  cases  be 
substantially  equal  to  the  primary  serv- 
ice area  of  even  the  clear  channel  AM 
stations,  and  will  be  much  greater  than 
the  primary  service  area  of  other  AM 
stations.  Under  this  alternative,  our 
studies  indicate,  it  will  be  possible  to 
allocate  in  Area  I  at  least  as  many 
Metropolitan.  FM  stations  as  there  are 
existing  AM  stations  (whether  high  or 
low  power)  plus  as  many  as  50  per  cent 
more  in  most  communities.1  The  com- 
mission is  of  the  opinion  that  it  is 
much  more  in  the  public  interest  to 
have  a  large  number  of  stations  each 
with  a  somewhat  smaller  service  area 
I  although  larger  than  the  primary  serv- 
ice area  of  AM  stations)  than  a  few 
stations  each  with  a  large  service 
area.: 

For  the  purposes  of  allocation,  the 
United  States  will  be  divided  into  two 


'  A  possible  distribution  of  such  sta- 
tions among  the  cities  in  the  eastern 
part  of  the  United  States  is  shown  in 
the  table. 

2  Section  307  (b)  of  the  Communica- 
tions Act  provides: 

In  considering  applications  for  li- 
censes, and  modifications  and  renewals 
thereof,  when  and  insofar  as  there  is 
demand  for  the  same,  the  Commission 
shall  make  such  distribution  of  licenses, 
frequencies,  hours  of  operation,  and  of 
power  among  the  several  States  and 
communities  as  to  provide  a  fair,  effi- 
cient, and  equitable  distribution  of 
radio  service  to  each  of  the  same. 


areas.  The  first  area  (Area  I)  includes 
southern  New  Hampshire;  all  of  Massa- 
chusetts, Rhode  Island  and  Connecti- 
cut; southeastern  New  York  as  far 
north  as  Albany-Troy-Schenectady;  all 
of  New  Jersey,  Delaware,  and  the  Dis- 
trict of  Columbia;  parts  of  Maryland; 
and  eastern  Pennsylvania  as  far  west 
as  Harrisburg.  In  addition  the  demand 
for  frequencies  in  some  of  the  terri- 
tory contiguous  to  Area  I  may  in  the 
future  exceed  the  supply  and  when  it 
does  this  region  will  be  added  to  Area  I. 
Until  this  happens  this  region  will  not 
be  included  in  Area  I  but  applications 
from  this  region  will  be  given  special 
study  and  consideration  to  insure 
an  equitable  distribution  of  facilities 
throughout  the  region.  This  region  in- 
cludes the  remainder  of  Maryland, 
Pennsylvania  and  New  York  (except 
the  northeastern  corner)  not  included 
in  Area  I;  the  northern  half  of  West 
Virginia;  all  of  Ohio  and  Indiana; 
southern  Michigan  as  far  north  as  Sagi- 
naw; eastern  Illinois  as  far  west  as 
Rockford-Decatur;  and  southeastern 
Wisconsin  as  far  north  as  Sheboygan. 

The  second  area  (Area  II)  compre- 
hends the  remainder  of  the  United 
States  not  included  in  Area  I. 

Channels  Divided 

The  channels  available  for  FM  broad- 
casting will  be  divided  in  these  two 
areas  as  follows: 

(a)  Community  Stations — Twenty  fre- 
quencies beginning  with  104. L  and  end- 
ing with  107.9  megacycles  will  be  allo- 
cated for  Community  stations  in  Area  I 
and  10  frequencies  beginning  with  104.1 
and  ending  with  105.9  megacycles  will 
be  allocated  for  Community  stations  in 
Area  II.  The  10  frequencies  from  106.1 
to  107.9  megacycles  which  are  available 
for  Community  stations  in  Area  I  but 
not  in  Area  II  will  be  assigned  in  Area 
II  in  the  future  in  accordance  with  the 
needs  of  the  area  as  shown  by  future 
developments.  In  the  meantime,  they 
will  be  available  for  facsimile. 

It  will  be  noted  that  the  Community 
stations  are  put  at  the  top  of  the  FM 
band  instead  of  the  bottom  as  proposed 
in  the  Commission's  order  of  June  27. 
The  reason  for  this  is  that  at  the  hear- 
ing there  was  some  evidence  that  it 
might  take  longer  to  develop  high 
power  on  the  higher  frequencies  of  the 
FM  band  than  at  the  lower  portion 
thereof.  Since  it  is  proposed  to  limit 
the  power  of  Community  stations  to 
250  watts,  these  stations  should  have 
no  difficulty  in  beginning  immediate 
operation  on  the  higher  frequencies. 

Community  stations  will  be  limited 
to  a  maximum  effective  radiated  power 
of  250  watts  and  a  maximum  antenna 
height  of  250  feet  over  the  average 
height  of  the  terrain  10  miles  from  the 
transmitter.  Upon  proper  showing  that 
an  antenna  height  in  excess  of  250  feet 
is  necessary,  authorization  will  be  is- 
sued for  such  higher  antenna  but  the 
Commission  may  in  such  cases  require 
a  reduction  in  radiated  power.  The 
main  studio  of  Community  stations 
shall  be  located  in  the  city  or  town 
served  and  the  transmitter  shall  be 
located  as  near  the  center  of  the  city 
as  practicable. 

All  the  20  frequencies  allocated  to 
Community  stations  in  Area  I  will  be 
available  in  communities  which  are  not 
the  principal  city  of  a  metropolitan  dis- 
trict. In  addition.  10  of  these  channels 
will  be  available  for  assignment  in 
principal  cities  of  metropolitan  dis- 
tricts which  have  less  than  6  Metro- 
politan stations.-1  In  Area  II.  Commu- 
nity stations  will  be  available  for  as- 
signment to  any  community  that  is  not 
the  principal  city  of  a  metropolitan 
district. 

A  minimum  separation  of  50  miles 
will  be  provided  in  the  case  of  Commu- 
nity stations  on  the  same  channel  and 
a  minimum  of  35  miles  on  adjacent 
channels.  Insofar  as  possible.  Commu- 
nity stations  will  be  allocated  on  the 
basis  of  multiples  of  these  distances 
with  the  maximum  separation  possible. 

(b)  Metropolitan  and  Rural  Stations 
— Sixty  frequencies  (92.1-103.9  mc)  will 
be  available  for  Metropolitan  stations 
in  Area  I.  In  Area  II  these  60  fre- 
quencies will  be  available  for  both 
Metropolitan  and  Rural  stations.  No 
Rural  stations  will  be  assigned  in 
Area  I. 

(i)  Area  I — At  the  hearing  two  differ- 
ent proposals  were  made  to  the  Com- 
mission for  the  allocation  of  stations 
in  the  eastern  part  of  the  United  States. 
Under  one  proposal  stations  would  be 
licensed  to  serve  many  markets  so  that 
the  1000  uv/m  contour  of  such  a  station 
would  include,  for  example,  Boston. 
Worcester,  Springfield,  Providence,  New 


-1  For  the  time  being,  until  more  FM 
stations  are  authorized,  the  Commis- 
sion will  not  authorize  Community  sta- 
tions in  principal  cities  of  metropolitan 
districts  having  4  or  more  AM  stations. 


Bedford  and  Fall  River  besides  many 
smaller  cities.  Under  the  second  pro- 
posal stations  would  be  permitted  to 
serve  a  single  market  only. 

The  allocation  which  the  Commis- 
sion is  adopting  does  not  follow  either 
plan  entirely.  Due  to  the  fact  that 
metropolitan  areas  in  Area  I  are  con- 
centrated, the  licensing  of  wide  cover- 
age stations  would  seriously  limit  the 
total  number  of  stations  which  could 
be  included  in  this  area.  On  the  other 
hand,  it  is  not  feasible  or  desirable  to 
restrict  the  1000  uv  m  contour  of  sta- 
tions to  a  single  metropolitan  district 
or  market  since  in  many  instances  these 
markets  are  so  close  together  that  an 
abnormally  small  service  area  would 
result  from  limiting  the  service  of  the 
station  to  a  single  market.  What  the 
Commission  proposes  to  do  in  Area  I 
is  to  locate  Metropolitan  stations  in 
such  a  manner  that  there  will  be  a 
maximum  number  of  stations  in  this 
region  while  at  the  same  time  ensuring 
to  ajl  listeners  in  this  area  the  oppor- 
tunity of  having  a  choice  of  at  least 
several  FM  signals.  To  accomplish  this 
objective.  Metropolitan  stations  will  be 
located  much  closer  to  each  other  in 
Area  I  than  in  Area  II.  This  will  mean 
that  Metropolitan  stations  will  not  be 
able  to  serve  to  their  50  uv  m  contour 
in  all  directions.  However,  as  has  been 
pointed  out,  this  service  area  will  be 
larger  than  the  service  areas  of  AM 
stations.  In  general.  Metropolitan  sta- 
tions in  Areai  I  will  be  licensed  to  use 
the  equivalent  of  20  kilowatts  radiated 
power  with  an  antenna  height  of  500 
feet.  Where  higher  antenna  heights  are 
available,  they  should  be  used  but  in 
such  cases  reductions  in  power  will  be 
required.  The  Commission  may  also  au- 
thorize antenna  heights  less  than  500 
feet  where  requested,  but  in  such  cases 
the  stations  will  not  be  permitted  to 
increase  radiated  power  in  excess  of 
20  kilowatts  as  the  evidence  shows  that 
increase  in  power  results  in  more  severe 
tropospheric  interference. 

Under  this  plan.  Metropolitan  sta- 
tions in  Area  I  will  lay  down  a  1000 
uv  m  signal  not  only  in  the  metro- 
politan district  in  which  they  are  lo- 
cated, but  in  some  cases  also  in  metro- 
politan districts  that  may  be  adjacent 
or  contiguous  thereto.  Moreover,  since 
it  is  not  possible  to  assign  Rural  sta- 


tions in  Area  I,  the  type  of  servil 
rendered  by  the  Metropolitan  statioii 
will  be  required  to  meet  the  needs  anj 
requirements  of  the  rural  listeners  rJ 
siding  in  this  Area  as  well  as  of  td 
urban  listeners. 

Preliminary  studies  by  the  CommlMj 
sion  indicate  that  under  this  alloc* 
tion  plan  all  listeners  in  Area  I,  whethflj 
urban  or  rural,  will  have  the  opport«| 
nity  of  having  a  choice  of  several  FjJ 
signals.  The  Commission  intends  W 
scrutinize  closely  the  licensing  of  st*j| 
tions  in  this  area  to  make  sure  thai 
this  result  is  achieved.  If  it  should  d  I 
velop  that  this  result  is  not  achieve*! 
the  Commission  will  take  appropm  1 
action  either  by  the  licensing  of  Cor.m 
munity  stations  or  by  adjusting  tm 
service  areas  of  Metropolitan  statiojB 
in  an  appropriate  manner. 

Possible  Allocation 

For  illustrative  purposes  only  and  nfl 
as  a  standard  of  allocation  there  is  sflj 
forth  below  a  table  showing  a  possibj 
allocation  of  Metropolitan  stations  I 
Area   I.  This  table  shows  the  mime, I 
of  AM  stations  in  cities  in  Area  I,  tflj 
number   of  possible  Metropolitan  sflj 
tions   that  could  be   located   in   su  I 
cities,  and  the  number  of  1000  uxm 
signals  from   Metropolitan  stations  I 
other  cities  which  could  be  received  ■ 
these  cities.  It  should  be  pointed  opj 
that  the  mere  fact  that  certain  cit«J 
are  set  forth  in  this  table  does  not  ■ 
any  way  indicate  that  Metropolitan  H 
stations  will  be  licensed  in  those  pfBJ 
ticular  cities  rather  than  in  some  neiB] 
boring,  cities.  The  Commission  will  coMJ 
sider  applications  for  Metropolitan  sim 
tions  from  any  communities  in  AreaB 
whether  or  not  listed  in  the  table,  a  ■ 
all  such  applications  will  be  consider 
on  their  individual  merits.  The  purpc 
of  the  table  is  simply  to  show  that  u 
der  the  allocation  plan  adopted  by  t 
Commission  it  will  be  possible  to  hf 
at  least  as  many  Metropolitan  static 
in  Area  I  as  there  are  AM  stations  a 
in  most  cities  50  per  cent  more.  C 
other  point  should  be  mentioned.  1 
table  shows  only  Metropolitan  static 
Community   stations  may  be  used  ' 
supplement    the    assignment    in  cit 
which  have  less  than  6  Metropolit 
stations. 

The  table   is  as  follows: 


Location  of 
Stations 


Bridgeport 
Hartford 
New  Haven 
New  London 
Stamford 
Waterbury 


Wilmington 
Washington 

Baltimore 

Frederick 

Hagerstown 

Salisbury 


Population 


No.  of 
Existing 

AM 
Stations 


No.  of  Possible 
Metropolitan 
Stations  for  the 
City  Where  AM 
Stations  Are 
Located  or  in 
Nearby  Cities 


Channel  No.  1 


1000  uv 
Signal  Fr 
Metropolit 
Stations 
Located 
Other  Citi 


CONNECTICUT 


147,121 

2 

3 

50,  52,  54 

9 

166,267 

4 

6 

2,    4,    6,    8,  10, 

12 

10 

160,605 

2 

5 

22,  24*,  26*,  28*, 

30* 

30,456 

1 

2 

32,  34 

0 

47,938 

1 

•  * 

3 

99,314 

2 

4 

14,  16,  18.  20 

14 

DELAWARE 

112,504 

2 

3 

36,  38,  40 

13 

DISTRICT  OF  COLUMBIA 

663,091 

6 

12 

1,  3,  11,  17.  19. 

35, 

0 

42,  44,  46,  48,  57, 

69 

S59.100 

15,802 
32,491 
13,313 


MARYLAND 

10 


29, 


9.  21.  23, 
31,  33 


25 


MASSACHUSETTS 


Boston 

770,816 

7 

10 

1. 
15, 

New  Bedford) 

110,341) 

37, 

Fall  River) 

115,428) 

2 

Fitchburg 

41,824 

1 

** 

Greenfield 

15,672 

•* 

36, 

Holyoke) 

53,750) 

4 

6 

Springfield) 

149,554) 

Lawrence 

)  84,323) 

Lowell 

)  101,389) 

33, 

Haverhill 

)  46,752) 

3 

4 

Portsmouth,  N.  H. 

)  14,821) 

Pittsfield 

49,684 

1 

*• 

Salem 

41,213 

1 

49, 

Worcester 

193,694 

4 

W.  Yarmouth-Hyannis  3,424 

1 

** 

NEW 

HAMPSHIRE 

Manchester 

77,685 

2 

2 

57, 

3,  5,  7 
17,  19 


39.  41 


9,  11,  13. 


42,  44,  46 


43,  45 


51,  53,  55 


59 


NEW  JERSEY 


Asbury  Park 

14.617 

1 

** 

Atlantic  City 

64,094 

2 

** 

Bridgeton 

15,992 

1 

** 

Camden 

117,536 

See  Phil 

Jersey  City 

301,173 

1 

** 

Newark 

429,760 

#* 

Paterson 

139,656 

1 

Trenton 

124.697 

2 

3 

Zaraphath 

300 

1 

** 

49,  51.  53 


(Continued  on  page  80) 


12 

12 
14 
0 
0 


20 
0 
3 
19 
20 
20 
20 
13 
23 
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DAILY  PROGRAMS  IN 


'•list, 


S000  WATTS  DIRECTIONAL,  OVEH  NEW  YORK 


i 


WPDQ,  Jacksonville,  Florida 

"That  Telescript,  'Washington 
Today'  is  a  good  broadcast  .  .  . 
already  sold." 

Robert  R.  Feagin, 
General  Manager 


available  through 

PRESS  ASSOCIATION,  .Nc 

50  Rockefeller  Plaxa 
New  York.  N.  Y. 


FOR  AIR  CHECK  SERVICE 

"AS  OTHERS  HEAR  IT" 

TO.. 


US.fflffWM  CO. 


1121  VERMONT  AVE.— WASH.  5,D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
ro  another. 


ISMM 
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Location  of 
Stations 


Population 


No.  of 
Existing 

AM 
Stations 


No.  of  Possible 
Metropolitan 

Stations  for  the 

City  Where  AM 
Stations  Are 

Located  or  in 
Nearby  Cities 


Channel  No.  *** 


1000  uv/m 
Signal  From 
Metropolitan 
Stations 
Located  in 
Other  Cities 


NEW  YORK 


Albany  ) 

130,577) 

Schenectady  ) 

87,549) 

6 

12 

1,  3,  5,  7,  9,  11,  13, 

0 

Troy  ) 

70,304) 

15,  17,  19,  56,  58 

Brooklyn 

2,698,285 

3 

** 

20 

Freeport 

20,410 

1 

** 

20 

Kingston 

28,589 

1 

** 

0 

Middletown 

21,908 

1 

** 

0 

Newburg 

27,805 

1 

** 

0 

New  York  City 

7,454,995 

13 

20 

3.  9,  11,  13,  15,  17, 

19,  21,  23,   25,  27, 

0 

29,  31,   33,  35,  37, 

39,  41,  43,  45 

Poughkeepsie 

40.478 

1 

** 

0 

White  Plains 

40,327 

1 

** 

23 

Woodside 

1 

20 

PENNSYLVANIA 

Allentown  ) 

96,904) 

Bethlehem  ) 

58,490) 

2 

4 

1,   55,   57,  59 

3 

Easton  ) 

33.589) 

Harrisburg 

93,893 

3 

6 

15,  37,  39,  41,  43,  45 

5 

Hazelton 

38,009 

1 

** 

0 

Lancaster 

61,345 

1 

2 

56,  58 

9 

Philadelphia 

1,931,334 

_  10 

13 

4,   6,   8,    10,  12,  14, 

6 

16.  18.  20,  24*.  26*, 

28*.  30* 

Reading 

110,568 

2 

4 

22,  32,  34,  47 

2 

Scranton  ) 

140,404) 

5 

9 

5,  7,  36,   38.  40,  42, 

0 

Wilkes-Barre  ) 

86.236) 

44,  46,  48 

York 

56,712 

2 

5 

2,  13,  50,  52,  54 

8 

RHODE  ISLAND 

Pawtucket  ) 

75,797) 

4 

6 

21,  23,  25,  27,  29, 

3 

Providence  ) 

253,504) 

31 

*  This  channel  is  also  available  for  assignment  in  the  Mt.  Washington  area  for  a  wide 
coverage  station. 

**  This  city  would  be  eligible  for  Community  stations. 

***  For  convenience,  the  60  FM  channels  available  for  Metropolitan  stations  have  been 
numbered  1  through  60  starting  at  92.1  mc. 


Area  II  Stations 

(li)  Area  II  Metropolitan  Stations — 
Metropolitan  stations  in  Area  II  are  de- 
signed primarily  to  render  service  to  a 
single  metropolitan  district  or  a  princi- 
pal city,  and  to  the  rural  areas  sur- 
rounding such  metropolitan  district  or 
principal  city.  The  Commission  will 
designate  service  areas  for  Metropolitan 
stations  in  Area  II.4  At  this  time,  how- 
ever, the  Commission  will  not  require 
Metropolitan  stations  to  serve  this  en- 
tire area,  but  attention  is  called  to  the 
fact  that  licensees  of  Metropolitan  sta- 
tions will  at  this  time  be  required  to 
serve  an  area  substantially  greater  than 
would  be  served  by  a  Community  sta- 
tion, as  otherwise  there  would  be  a 
wasteful  use  of  the  frequency.  In  the 
future,  in  determining  whether  the 
Commission  should  require  all  Metro- 
politan stations  to  serve  the  entire  area 
specified  by  the  Commission,  the  Com- 
mission will  give  consideration  to  all 
pertinent  factors  such  as  economics, 
the  competitive  situation,  other  serv- 
ices in  the  area,  the  demand  for  fre- 
quencies, and  the  extent  to  which 
Metropolitan  stations  have  voluntarily 
extended  their  service  areas  to  include 
substantially  the  service  areas  specified 
by  the  Commission.  Applicants  for 
Metropolitan  stations  in  Area  II  should 
keep  this  in  mind  when  choosing  an- 
tenna sites  and  in  making  long-range 
plans  concerning  the  operation  of  their 
stations. 

(iii)  Area  II  Rural  Stations — Licensees 
of  Metropolitan  stations  or  applicants 
who  desire  to  qualify  as  Rural  stations 
must  make  a  special  showing  to  the 
Commission  that  they  propose  to  serve 
an  area  more  extensive  than  that  served 
by  a  Metropolitan  station  and  that  the 
additional  area  proposed  to  be  served 


4  In  determining  service  areas  for  par- 
ticular communities,  the  Commission 
will  give  consideration  to  population 
distribution,  terrain,  trade  areas,  eco- 
nomics and  other  pertinent  factors. 
There  are  several  current  and  recognized 
authorities  on  retail  trading  areas  or 
consumer  trading  areas  from  which  the 
applicant  may  prepare  its  showing  and 
to  which  the  Commission  will  give 
consideration  in  making  its  determi- 
nation. Among  these  recognized  au- 
thorities are  the  following:  J.  Walter 
Thompson  (Retail  Shopping  Areas), 
Hearst  Magazines  Inc.  (Consumer  Trad- 
ing Areas),  Rand  McNally  Map  Co. 
(Trading  Areas),  and  Hagstrom  Map 
Co.'s  Four  Color  Retail  Trading  Area 
Map. 


is  predominantly  rural  in  character.  As 
a  guide,  the  Commission  will  consider 
that  the  additional  area  beyond  the 
service  area  of  a  Metropolitan  station 
which  is  proposed  to  be  served  is  pre- 
dominantly rural  in  character  if  at  least 
50  per  cent  of  the  population  proposed  to 
be  added  witnin  the  50  uv/m  contour 
live  in  rural  areas  or  in  communities 
smaller  than  10.000.  Exceptions  to  this 
rule  will  be  made  where  a  showing  is 
made  to  the  Commission  that  due  to 
conditions  of  terrain  or  local  factors, 
more  extended  service  to  unserved  rural 
areas  is  possible  by  licensing  Rural  sta- 
tions to  serve  an  area  which  does  not 
meet  the  above  test  than  would  other- 
wise be  possible. 

PART  n 

With  respect  to  the  other  suggested 
rules  and  regulations  which  were  set 
forth  in  the  Commission's  order  of  June 
27,  1945,  the  Commission  took  the  fol- 
lowing action: 

(1)  Minimum  Operating  Schedules. 
All  FM  stations  will  be  licensed  for  un- 
limited time  operation  and  initially 
will  be  required  to  operate  a  minimum 
of  six  hours  per  day  for  aural  broad- 
casting. Simplex  facsimile  transmission 
will  be  permitted  during  hours  not  re- 
quired to  be  devoted  to  aural  broad- 
casting. 

(2)  Program  Duplication.  No  rules  or 
regulations  are  being  adopted  at  the 
present  time  concerning  program  dupli- 
cation. 

Multiple  Ownership 

(3)  Multiple  Ownership.  The  rule  on 
multiple  ownership  is  the  same  as  the 
existing  Rule  3.230.  This  is  the  rule  that 
was  set  forth  in  the  Commission's  order 
of  June  27,  1945.  It  reads  as  follows: 

Multiple  Ownership — (a)  No  person 
(including  all  persons  under  common 
control J)  shall,  directly  or  indirectly, 
own,  operate,  or  control  more  than  one 
FM  broadcast  station  that  would  serve 
substantially  the  same  service  area  as 
another  FM  broadcast  station  owned, 
operated  or  controlled  by  such  person. 

(b)  No  person  (including  all  persons 
under  common  control)  shall,  directly 
or  indirectly,  own,  operate,  or  control 
more  than  one  FM  broadcast  station, 
except  upon  a  showing  (1)  that  such 
ownership,  operation,  or  control  would 
foster  competition  among  FM  broadcast 


1  The  word  "control"  as  used  herein 
is  not  limited  to  majority  stock  owner- 
ship, but  includes  actual  working  con- 
trol in  whatever  manner  exercised. 


stations  or  provide  an  FM  broadcasts 
service  distinet  and  separate  from  e 
isting  services,  and  (2)  that  such  owi 
ership,  operation,  or  control  would  n 
result  in  the  concentration  of  contr 
of  FM  broadcasting  facilities  in  a  mai 
ner  Inconsistent  with  public  interei 
convenience,  or  necessity;  provide 
however,  that  the  Commission  will  co: 
sider  the  ownership,  operation,  or  co: 
trol  of  more  than  six  FM  broadcast  st 
tions  to  constitute  the  .concentration 
control  of  FM  bradcasting  facilities 
a  manner  inconsistent  with  public  i 
terest  convenience,  or  necessity. 

(4)  Ownership  of  FM  Stations  by  I 
censees  of  AM  Stations.  The  Comm. 
sion  does  not  believe  it  is  necessary 
promulgate  any  rule  on  this  subject 
the  present  time. 

(5)  Network  Regulations.  The  cha 
broadcasting    regulations    (Sec.  3.1( 
3.108)  are  being  made  applicable  to 
types  of  broadcasting  stations. 

(6)  Use  of  Common  Antenna  Si 
The  Commission  is  adopting  a  n 
which  provides  that  no  FM  license 
renewal  of  an  FM  license  will  be  grant 
to  any  person  who  (1)  owns,  leases, 
controls  a  particular  site  which  is  i 
culiarly  suitable  for  FM  broadcasti 
in  a  particular  area  and  which  is  i 
available  for  use  by  other  FM  license 
and  (2)  no  other  comparable  site 
available  in  the  area;  and  (3)  where  1 
exclusive  use  of  such  site  by  the  apj 
cant  or  licensee  would  unduly  limit  1 
number  of  FM  stations  that  can  be  < 
thorized  in  a  particular  area  or  wo\ 
unduly  restrain  competition  among  : 
stations. 

Booster  Regulations  Later 

(7)  Booster  Stations.  No  regulat 
with  respect  to  booster  stations  is 
ing  promulgated  at  the  present  til 
However,  applications  for  booster  s 
tions  will  be  considered  on  their  In 
vidual  merits. 

(8)  Reservation  of  20  Channels. 
Commission  does  not  propose  to  rese 
any  FM  channels  from  assignment 
the  present  time. 

(9)  Facsimile  Broadcasting  and  Mu 
plex  Transmission.  This  rule  is  be 
adopted  in  the  form  contained  in 
Commission's  order  of  June  27,  1945 
reads  as  follows: 

Facsimile  broadcasting  and  multij 
transmission — Transmission  of  simi 
facsimile  on  FM  channels  in  accorda 
with  the  Commission's  Standards 
Good  Engineering  Practice  on  Facsir 
may  be  permitted,  upon  applicatior 
the  Commission,  during  hours  not 
quired  to  be  devoted  to  FM  aural  brc 
casting.  The  Commission  may  grant 
perimental  authority  to  an  FM  stai 
for  the  multiplex  transmission  of 
simile  and  aural  broadcast  progra 
provided  that  the  facsimile  transmis: 
is  incidental  to  the  aural  broadc 
does  not  reduce  the  quality  of  the  a 
program,  and  that  a  filter  or  other 
ditional  equipment  is  not  required 
receivers  not  equipped  for  facsii 
service. 


KROW  Gets  Award 

OAKLAND  Advertising  Club 
Oakland,  Cal.,  presented  its  aw; 
for  a  local  program  of  outstand 
war  service  to  KROW's  Bell 
Freedom  program,  sponsored 
the  Central  Bank.  Show  feati 
recordings  of  messages  from  fig 
ing  men  passing  through  the 
and  messages  from  the  families 
men  overseas.  Account  is  hanc 
by  Emil  Reinhardt  Agency,  Ci 
land. 


RICHMOND 

COVERAGE 

PETERSBUR 

RATES 

WIRE  or  WRITE 

wssv 

Petersburg,  Virginia 


BROADCASTING    •    Broadcast  Adverti  A 


How  do  YOU  operate . . . 

as  a  time -buyer? 


LIKE  THIS?    Find  it  rugged  getting  spots  and  time"! 


LIKE  THIS?    Client  raising  the  roof  because  you 
can't  buy  him  enough  radio  spots? 


OR  LIKE  THIS?  Enjoying  your  job  with  good  cover- 
age through  easy-to-get  motion  picture 
advertising  one-minute  spots? 


-HERE'S  SOMETHING  TO  THINK  ABOUT 

•  PLENTY  of  good  one-minute  movie  spots  are  avail- 
able right  now! 

•  In  MOTION  PICTURE  ADVERTISING  your 
product  is  on  the  screen  at  its  best  —  shown  in  actual 
use  . .  .  while  your  sales  story  is  told  convincingly  by 
professional  actors  . .  .  plus  action  . .  .  music. 

•  100%  ATTENTION  —  All  your  audience  gets  all 
your  message  ...  as  they  watch  comfortably,  recep- 
tively . . .  with  eyes,  ears,  and  minds  glued  to  the 
screen. 

•  LOCAL  OR  NATIONAL  COVERAGE— You  choose 
up  to  11,000  key  theatres  strategically  located 
throughout  the  country  ...  at  a  surprisingly  low  rate 
per  thousand. 

•  30  YEARS'  EXPERIENCE  guarantee  honest,  qual- 
ity service  . . .  the  kind  that  gets  results.  We  take 
care  of  all  details:  planning,  script  writing,  shoot- 
ing, scheduling,  billing,  etc. 

»  WRITE  TODAY  for  full  information.  No  obliga- 
tion, of  course. 


UNITED  FILM  SERVICE,  INC. 


Home  Office:  2449  Charlotte  St., 
Kansas  City  8,  Mo. 


Western  National  Sales  Office: 
333  No.  Michigan  Av.,  Chicago  1,  III. 


MOTION  PICTURE  ADVERTISING  SERVICE  CO.,  INC. 


Home  Office:  1032  Carondelet  St., 
New  Orleans  13,  La. 


Eastern  National  Sales  Office: 

70  East  45th  St.,  New  York  17,  N.Y. 
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W.  K  8mcu» 


W.  H.  Beecue  says: — 

I  NEED 

an  alert,  experienced  announcer. 
Control   operation  required. 

This  is  an  unusual  opportunity  for 
a  postwar  future  with  one  of 
radio's  top   250  watters. 

Reply  with  full  particulars.  Bob 
Alburty,  Manager. 

WHBQ 

Your  MUTUAL  Friend 

Hotel   Gayoso,  Memphis,  Tenn. 


flcnons  OF  THE  FCC 


AUGUST   17  TO  AUGUST  24  INCLUSIVE 


Decisions  .  .  . 

ACTIONS   BY  COMMISSION 
AUGUST  21 

WBT  Charlotte.  N.  C— Granted  vol. 
assgn.  license  from  Columbia  Broad- 
casting System  to  Southeastern  Broad- 
casting Co.  for  $1,505,000. 

WFLA  Tampa,  Fla.— Granted  acquisi- 
tion of  control  by  A.  W.  Curry  and  R. 
Keith  Kane,  trustees  under  will  of  John 
Stewart  Bryan,  deceased.  D.  Tennant 
Brvan,  John  Stewart  Bryan  Jr.,  and 
Amanda  Bryan  Kane  of  Tribune  Co.. 
licensee  of  station,  for  consideration  of 
$41,340  for  106  sh. 

WLIB  Brooklyn— Granted  vol.  trans- 
fer control  from  Dorothy  S.  Thackrey 
to  Theodore  Corp. 

LICENSES  for  following  stations 
^ranted  renewal  for  period  ending  8-1- 
47 :  KFRU  KWYO  WKWK  WSRR  KFPW 

KIUP.  ~       t  ^ 

KWFC  Hot  Springs,  Ark— Granted  li- 
cense renewal  for  period  ending  2-1-47. 

WOKO  Albany,  N.  Y. — Adopted  order 
granting  request  for  further  extension 
of  special  temp,  authorization  under 
which  WOKO  is  now  operating,  and  ex- 
tended time  to  11-30-45. 

ADMINISTRATIVE  BOARD  ACTIONS 
AUGUST  20 
KFWB  San  Diego,  Cal.— Granted  mod. 
license   change   corporate    name  from 
Worcester   Broadcasting   Corp.    to  The 
Jack  Gross  Broadcasting  Co. 

ACTIONS  ON  MOTIONS 
AUGUST  21 
Centenial  Broadcasting  Co.,  Port- 
land, Me. — Granted  motion  for  leave 
to  file  supplemental  information  re  ap- 
plicant's CP  and  that  of  Northeastern 
Radio  &  Television  Corp.  for  new  sta- 
tion. 

Tentative  Calendar  .  .  . 

AUGUST  30 
New    Iberia    Broadcasting    Co.,  New 
Iberia,  La. — CP  new  station  1240  kc  250 
w  unl. 


Applications 


AUGUST  17 
NEW-WTRY  Troy,  N.  Y. — CP  new  FM 

station,  frequency  to  be  specified,  10,598 
sq  mi.,  $52,218  est.  cost. 

NEW-Winchester  Sun  Co.,  Winchester, 
Ky. — CP  new  FM  station,  frequency  to 
be  set  by  Commission,  3.710  sq.  ml.. 
$16,630  est.  cost. 

1480  kc  Central  Broadcasting  Co., 
Madison,  Wis. — CP  new  standard  sta- 
tion amended  to  change  requested  fre- 
quency from  1070  kc  to  1480  kc,  change 
1  kw  D  to  500  w  N  1  kw  D,  unl.,  in- 
stall DA-N. 

NEW-45.3  mc  KSTP  St.  Paul,  Minn.— 
CP  new  FM  station.  16,452  sq.  mi.. 
$225.000-$250.000  est.  cost. 

940  kc  KTKC  Visalia,  Cal. — CP  change 
trans,  and  studio  from  Visalia  to  Fresno, 
Cal 

NEW-KWBR  Oakland,   Cal.— CP  new 

FM  station,  frequency  to  be  assigned 
by  Commission.  6,253  sq.  ml.,  $34,300 
est.  cost.  _ 

NEW-99.1  mc  WAIM  Anderson,  N.  C. 
CP  new  FM  station,  11.900  sq.  mi.. 
$48,000  est.  cost. 

WFCI  Pawtucket,  R.  I. — Dismissed  at 
request  of  attorney  CP  change  1420  kc 
to  1200  kc,  increase  1  kw  to  50  kw.  in- 
stall new  trans.,  make  changes  DA. 

AUGUST  20 

NEW-99.9  mc  WHDH  Boston— CP  new 
FM  station,  amended  to  change  re- 
quested frequency  from  47.7  mc  to  99.9 
mc.  coverage  from  3,600  sq.  mi.  to 
11.070  sq.  mi. 

NEW-95  mc  The  Troy  Record  Co., 
Troy,  N.  Y. — CP  new  FM  station,  fre- 
quencv  in  95  mc  band  to  be  set  by  Com- 
mission, 11,380  sq.  mi.,  $55,850  est.  cost. 

NEW-Peoples  Radio  Foundation  Inc., 
New  York — CP  new  FM  station,  fre- 
quency not  specified,  3.500  sq.  mi.,  $19,500 
est.  cost. 

NEW-1390  kc  Blue  Ridge  Broadcast- 


ing Co.,  Roanoke,  Va.— CP  new  stand- 
ard station  1  kw  DA-DN  unl. 

NEW-KQV  Pittsburgh— CP  new  FM 
station,  frequency  to  be  set  by  Com- 
mission, 11,900  sq.  mi.,  $92,250  est.  cost. 

NEW-Unity  Corp.,  Mansfield,  O. — CP 
new  FM  station,  frequency  to  be  set  by 
Commission.  6,014  sq.  mi.,  $19,650  est. 
cost. 

NEW-94.1  mc  United  Garage  &  Serv- 
ice Corp..  Cleveland — CP  new  FM  sta- 
tion, coverage  not  set,  $63,300  est.  cost. 

590  kc  WGBR  Goldsboro,  N.  C— CP 
change  1400  kc  to  590  kc,  increase  250 
w  to  5  kw,  install  new  trans.  DA-DN. 
move  trans. 

NEW-740  kc  Radio  Broadcasting  Inc.. 
Hot  Springs,  Ark. — CP  new  standard 
station  1  kw,  5  kw-LS.  DA-N  unl.;  con- 
tingent on  grant  move  KTHS  to  Mem- 
phis. 

NEW-1550  kc  to  Frank  H.  Ford,  Shreve- 
port.  La. — CP  new  standard  station  250 
w  unl. 

NEW-1490  kc  Athens  Broadcasting 
Co.,  Athens,  Tenn. — CP  new  standard 
station  250  w  unl. 

NEW-1340  kc  Voice  of  Augusta  Inc., 
Augusta,  Ga. — CP  new  standard  station, 
250  w  unl. 

NEW-Leaf  Chronicle  Co.,  Clarkesville. 
Tenn. — CP  new  FM  station,  frequency 
not  specified,  2,210  sq.  mi.,  $22,750  est. 
cost. 

NEW-46.5  mc  James  A.  Noe,  Alexan- 
dria, La.— CP  new  FM  station,  7.050  sq. 
ml.,  $20,500  est.  cost. 

NEW-98.1  mc  WCBT  Roanoke  Rap- 
ids, N.  C— CP  new  FM  station,  7,800 
sq.  ml.,  $35,000  est.  cost. 

NEW-54-60  mc  KRLD  Dallas,  Tex.— 
CP  new  commercial  TV  station,  Channel 
2   ESR  1500 

NEW-1340  kc  Central  Illinois  Radio 
Corp.,  Peoria,  111. — CP  new  standard 
station  250  w  unl. 

NEW-49.1  mc  Freeport  Journal-Stand- 
ard Pub.  Co.,  Freeport,  111. — CP  new 
FM  station.  4,390  sq,  mi„  $33,750  est. 
cost. 

NEW-1230  kc  Studebaker  Broadcast- 
ing Co.,  San  Diego,  Cal. — CP  new  stand- 
ard station  250  w  unl. 

NEW-1490  kc  Amphlett  Printing  Co.. 
San  Mateo,  Cal.— CP  new  standard  sta- 
tion 250  w  unl. 

1460  kc  KSAN  San  Francisco — CP 
change  1450  kc  to  1460  kc,  increase  250 
w  to  1  kw.  .  .  . 

NEW-Hughes  Productions,  a  division 
of  Hughes  Tool  Co.,  Los  Angeles — CP 
new  FM  station,  frequency  to  be  set  by 
Commission.  7,315  sq.  mi.  (resubmitted). 

NEW-Hughes  Productions,  a  division 
of  Hughes  Tool  Co.,  San  Mateo  County. 
Cal. — CP  new  FM  station,  frequency  to 
be  set  by  Commission,  10.790  sq.  mi. 

NEW-WBRY  Waterbury,  Conn. — CP 
new  FM  station,  frequency  to  be  set 
by  Commission,  7,969  sq.  mi.,  $37,050 
est.  cost. 

NEW -49. 3  mc  Gore  Pub.  Co.,  Ft.  Lau- 
derdale. Fla. — CP  new  FM  station,  1,862 
sq.  mi..  $20,700  est.  cost. 

NEW-46.5  mc  James  A.  Noe,  Lake 
Charles.  La. — CP  new  FM  station,  5,808 
sq.  mi.,  $25,500  est.  cost. 

AUGUST  22 
NEW-99.9  Guillermo  Cortada,  Ramon 
Cortada  and  George  A.  Mayoral.  New 
York — CP  new  FM  station  amended  to 
set  frequency;  8,600  sq.  mi.  (resubmit- 
ted ). 

NEW-66-72  mc  WGAL  Lancaster,  Pa. 
— CP  new  commercial  TV  station,  Chan- 
nel 4,  ESR  907. 

NEW-54-60  mc  Allen  B.  DuMont  Labs., 
Pittsburgh — CP  new  commercial  TV 
station,  Channel  2,  ESR  3180. 

NEW-45.7  mc  Herman  Radner,  Dear- 
born, Mich.— CP  new  FM  station 
amended  to  change  frequency  from  49.5 
mc  to  45.7  mc,  2,620  sq.  mi. 

NEW-49.7  mc  Robert  F.  Wolfe  Co., 
Fremont,  O.— CP  new  FM  station 
amended  to  specify  1,455  sq.  mi. 

NEW-45.9  mc  WBBB  Burlington.  N.  C. 
— CP  new  FM  station,  6,230  sq.  mi. 

1180  kc  WLDS  Jacksonville,  111.— Vol. 
assgn.  license  from  Hobart  Stephenson. 
Milton  Edge  and  Edgar  J.  Korsmeyer 
d  b  Stephenson,  Edge  &  Korsmeyer  to 
Milton  Edge  and  Edgar  J.  Korsmeyer 
d  b  Edge  &  Korsmeyer. 

NEW-1210  kc  Hobart  Stephenson, 
Centralia,  HI. — CP  new  standard  sta- 
tion, 1  kw  D. 

NEW-1500  kc  San  Jose  Broadcasting 
Co.,  San  Jose,  Cal.— CP  new  standard 
station  1  kw  DA-DN  unl. 


Coast  Disc  Firm 
Form  Associatio 

ESTABLISHING  three  maj 
groups  within  the  organizati 
and  drafting  by-laws  and  co 
of  ethics  to  govern  same,  I 
Angeles  area  recording  firms  ha 
formed  the  Pacific  Coast  Recc 
Manufacturers  Assn.  Three  di 
sions  are:  record  companies  (lal 
owners);  manufacturers  (rofli 
compound,  matrix,  pressing)  a 
distributors 

In  addition,  label  owners  hz 
formed  a  separate  organization 
be  known  as  Assn.  of  Independe 
Record  Companies  (AIRCO).  Le 
Rene  of  Exclusive  Record  Co.  a 
Jules  BiHari  of  Modern  Music  < 
are  pro  tern  heads  of  the  lat 
group. 

General  meeting  of  all  brand 
of  the  Los  Angeles  area  reco 
ing  industry  will  be  held  in  ea 
September. 


NEW-1230  kc  Rio  Grande  Broadc; 
ing  Co..  Gallup,  N.  M— Mod.  CP  J 
standard  station  (KGAK)  change  ni 
of  partnership  of  Albert  E.  Buck  I 
Merle  H.  Tucker  from  Rio  Gra 
Broadcasting  Co.  to  Gallup  Broadcast 
Co. 

AUGUST  23 

NEW-1230  kc  Voice  of  Talladega  I 
Talladega,   Ala. — License    to  cover 
new  standard  station  (WHTB). 

NEW-1490  kc  The  Covington  N 
Inc..  Covington,  Ga. — CP  new  stanc 
station,  250  w  unl. 

NEW-940  Midwest  Broadcasting 
Mt.  Vernon,  111. — CP  new  standard 
tion  500  w  D. 

NEW-45.1  mc  KFBK  Sacramento, 
—CP  new  FM  station,  4,120  sq.  mi. 

NEW-47.9  mc  WAZL  Hazelton,  F 
CP    new    FM  station,    1,900  sq. 
$20,700  est.  cost. 

AUGUST  24 

970  kc  WEBR  Buffalo — CP  chf 
1340  kc  to  970  kc,  increase  250  w  1 
kw,  install  new  trans.  DA-DN,  n 
trans.  '  , 

910  kc  WABI  Bangor,  Me.— CP  incr 
1  kw  to  5  kw. 

NEW-1450  kc  Athens  Broadcasting 
Athens,  Tenn. — CP  new  standard 
tion  250  w  unl. 

NEW-1340  kc  Robeson  Broadcas 
Corp.,  Lumberton,  N.  C— CP  new  sts 
ard  station  250  w  unl. 

NEW-1450  kc  Dairyland  Broadcas 
Service,    Marshfield,    Wis. — CP 
standard  station  250  w  unl. 

790  kc  KVOS  BeUingham,  Wash.- 
change  1110  kc  to  750  kc. 

NEW-550  kc    The   New  Mexico 
Co.,  Santa  Fe,  N.  M. — CP  new  stan 
station  1  kw  DA-DN  unl. 

1090    kc    KEVR    Seattle,  Wash, 
increase  250  w  to  10  kw. 

NEW-82-88  mc  WMAL  Washingt 
CP  new  commercial  TV  station,  Cha 
6,  ESR  1370.  . 

New-74-84    mc    WCAE  Pittsbur 
CP  new  commercial  TV  station,  Cha-  C 
4,  ESR  1841. 
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ew  Cal.  Senator 

i  Owner  of  KXL 

(Special  from  Paris) 

U.  WILLIAM  F.  KNOWLAND, 
lifornia's  new  Republican  Sena- 
•  now  in  Paris  named  to  finish 
;  unexpired  term  of  the  late 
ram  Johnson,  is  a  broadcaster  as 
11  as  a  publisher.  His  newspaper, 
?  Oakland  Tribune,  owns  and  op- 
jtes  KLX,  Oakland  independent, 
fch  coverage  also  in  the  adjacent 

ii  Francisco  area. 

Although  not  available  to  Broad- 
3TING  for  comment  on  radio,  the 
year-old  senator-designate  told 
Iris  newsmen  he  believed  in  free 
Change  of  accurate  and  unbiased 
brs  among  all  countries  of  the 
[rid.  This,  of  course,  affects  in- 
change  of  news  by  radio.  In 
rope  radio  has  become  the  pri- 
jry  news  disseminating  medium 
oi  to  a  greater  degree  than  in 
[  United  States. 

Waj.  Knowland  hopes  to  arrange 
;;  Army  discharge  in  time  to 
■ible  him  to  arrive  in  Washing- 
jl  for  the  convening  of  Congress 

first  week  in  September.  He  is 
ached  to  the  Army  Historical 
tion  in  Paris  now,  and  has  been 
the  Army  for  three  years. 
K  private  for  seven  months  be- 
«  being  commissioned  a  second 
itenant  at  Fort  Benning,  Ga., 
j  has  amassed  96  points  in  Eng- 
M,  France  and  Germany,  plus 
ilimited  experience  that  should 

put  to  good  use  when  Congress 
kjs  to  dealing  with  veterans' 
-blems    of    employment,  recon- 

sion  and  better  standards  of 
L:ng",  he  said. 

nlaj.  Knowland  served  six  years 
1  the  California  legislature,  and 
ffi  a  Republican  National  Com- 
'  teeman  in  1938.  In  1940  he  was 
^nember  of  the  Republican  Na- 
aal  Committee  and  in  1941  was 
-•irman  of  the  executive  commit- 

J_ 

~  Editor's  Note:  Senator-elect 
■lowland,  in  Paris  when  this  piece 
!|  written  has  just  returned  to 
mfornia  aimiting  convening  of 
•gress  in  September.] 


HOW  TO  WRITE 
FOR  PROFIT 

— especially  for  radio — 
Never    were    editors    and  producers 
>re  eager  to  buy  stories  and  scripts. 

yours  are  not  selling  or  paying 
ough,  you  may  simply  lack  technique 
the  ability  to  put  human  interest  in 
-ir  work. 

Technique  and  human  interest  are  the 
ique  features  of  Palmer  training — 
ich  for  twenty-five  years  has  helped 
ndreds  of  new  as  well  as  established 
iters  find  the  most  direct  road  to 
ognition  and  profit.  Endorsed  by 
pert  Hughes,  Gertrude  Atherton.  Ruth 
mfort  Mitchell.  Katharine  Newlin 
'rt.  Don  Quinn,  Leigh  Crosby,  George 
gle. 

Hann  Holiner,  who  has  produced  many 
ding  programs  starring  Fanny  Brice. 
■lank  Morgan,  Eddie  Bracken,  Rudie 
f  llee,  says:  "I  recommend  your  course 
t  only  to  writers  hoping  to  break  into 
lio  but  also  to  many  who  are  now  in 
s  field  as  a  means  of  improving 
ir  work." 

ITo  find  out  how  Palmer  can  help 
i.  send  for  free  illustrated  booklet, 
■ite  today. 

\LMER  INSTITUTE  OF  AUTHORSHIP 

3632  Hollywood  Blvd., 
llywood  28,  Calif.       Dept.  CAW  85 


VPS  Notes 

(Continued  from  page  17) 

view  them  en  route,  filing  copy  as 
he  went  V-J  day  caught  him  in- 
between,  so  he's  making  good  use 
of  his  time  in  touring  ETO,  get- 
ting very  worthwhile  original  copy. 

*  *  * 

French  Ministry  of  Information 
is  headed  by  M.  Soustel,  one  of 
leaders  of  resistance  forces  under 
Gen.  De  Gaulle.  He  is  32,  but  looks 
older.  Speaks  English.  As  minister, 
he  directs  overall  radio  operations. 
Once  visited  U.  S.  and  plans  an- 
other trip  soon. 

*  *  # 

Jean  Guignebert,  director  gen- 
eral of  Radio  Diffusion  Francaise, 
is  a  big,  good-natured  gentleman 
who  says  he  can't  speak  English. 
But  he  understands  every  word. 
Questions  were  asked  through  an 
interpreter.  The  answer  would  run 
from  5  to  15  minutes  in  French. 
Then  M.  Guignebert,  with  a  broad 
smile  would  shout:  "Translation 
pleese" ! 

*  *  * 

French  radio  officials  outdid 
themselves  in  entertaining  the 
American  mission  to  express  grati- 
tude for  kindnesses  and  acts  of 
friendship  during  France's  critical 
days.  State  dinner  Friday  (Aug. 
17)  ran  a  dozen  courses  with  five 
kinds  of  wine  and  cordials.  Lunch- 
eon Saturday  was  even  more  pre- 
tentious with  champagne  flow- 
ing freely.  Dinner  took  two  hours, 
luncheon  nearly  three. 

*  *  # 

Clair  McCollough,  Mason-Dixon 
group,  drew  the  prize  hotel  assign- 
ment in  Paris.  Everyone  else  dou- 
bled up  in  sumptious  rooms  or 
suites.  Clair  got  one  whole  suite, 
elaborately  furnished,  for  himself. 
Reason:  Army  housing  officials  as- 
sumed Clair  was  a  lady. 

*  #  * 

Joseph  H.  Ream,  CBS  senior 
vice-president,  was  the  fair-haired 
lad  in  Paris.  Having  lived  here  in 
1930-32,  speaks  French  like  a  na- 
tive. He  was  official  money  counter 
for  the  whole  group. 

*  *  * 

Judge  Justin  Miller,  NAB  presi- 
dent-designate heading  the  mission, 
got  a  real  thrill  in  visiting  French 
radio  studios.  Film  recording 
equipment  was  demonstrated  (of 
the  kind  we  used  to  use  in  U.  S.). 
The  equipment,  bore  the  name-plate. 
"Phillips-Miller".  The  Phillips  is 
the  former  Phillips,  of  Eindhoven, 
Dutch  company.  The  Miller  is 
Judge  Miller's  brother,  J.  A.  Miller, 
film  expert  and  inventor  who  per- 
fected a  tape  system  and  heads  the 
Miller  Recording  Co. 

.Commandant  Phillippe  Des  jar- 
din,  head  of  RDF's  foreign  broad- 
casts, is  one  of  France's  best  known 
radio  figures.  In  addition  to  head- 
ing the  French  radio  underground 
during  the  resistance  movement, 
he  also  installed  and  was  the  voice 
of  the  famous  Radio  Brazzeville,  in 
Africa.  A  wiry,  and  youthful 
Frenchman,  he  speaks  an  Oxford- 
ian  English.  He  told  of  how  he  put 
Brazzeville  together,  training  na- 


RUSSIA  REQUESTS 
CUT  A  PROGRAMS 

ON  INVITATION  of  the  Soviet 
Union,  CHTA  Sackville,  N.B.,  CBC 
shortwave  station  [Broadcasting, 
Aug.  6],  is  now  transmitting  pro- 
grams in  Russian  for  rebroadcast 
in  the  USSR.  According  to  CBC, 
Canada  is  the  first  country  to  re- 
ceive such  an  invitation. 

CBC  engineering  division  in 
Montreal,  headed  by  G.  W.  Olive. 
CBC  chief  engineer,  designed  the 
station.  Overall  coordination  of  the 
project  was  carried  out  by  CBC 
plant  engineer,  W.  A.  Nichols, 
while  construction  was  planned  and 
supervised  by  CBC's  chief  archi- 
tect, D.  G.  McKinstry,  and  his  staff. 
Engineering  design  was  handled  by 
J.  E.  Hayes,  of  CBC's  transmission 
and  development  department.  Op- 
eration of  the  plant  is  supervised 
by  Maritime's  regional  engineer. 
H.  M.  Smith,  with  a  staff  of  30 
men.  Head  of  the  international 
service  is  Peter  Aylen. 


Coast  ASCAP  Will  Meet 
In  Los  Angeles  Sept.  20 

WEST  COAST  members  of  ASCAP 
will  hold  their  annual  meeting  on 
Sept.  20  at  Slapsie  Maxies,  Los 
Angeles.  Deems  Taylor,  president; 
John  Paine,  general  manager; 
George  W.  Meyer,  secretary,  and 
Stanley  Adams,  chairman  of  the 
executive  committee,  plan  to  attend 
from  New  York. 

Following  the  meeting,  Mr.  Paine 
plans  to  leave  for  South  America 
with  Herman  Finklestein,  ASCAP 
attorney  and  Wallace  Downey 
South  American  representative  for 
ASCAP,  to  negotiate  contracts 
with  performing  rights  societies. 
Trip  is  expected  to  take  from  six 
to  eight  weeks. 


Scoop 


PLANS  to  discharge  more  than 
1,400,000  officers  and  enlisted  per- 
sonnel from  Army  Air  Forces 
within  the  next  year  were  revealed 
for  the  first  time  by  Maj.  Gen. 
Fred  L.  Anderson,  assistant  chief 
of  AAF,  last  Wednesday  on  Amer- 
ican's Headline  Edition. 

tives  who  could  neither  read  nor 
write,  how  to  intercept  morse  code 
and  punch  the  letters  on  typewrit- 
ers. They  didn't  know  what  they 
were  doing,  but  did  it  well. 
*      *  * 

Col.  Harry  Wilder,  owner  of 
WSYR  Syracuse  and  other  sta- 
tions, certainly  isn't  one  to  dally. 
At  the  AFN  tour,  Lt.  Ben  Hober- 
man,  operations  officer  for  France 
(formerly  WMFG  Hibbing,  Minn.) 
told  the  story  of  bringing  a  1,000 
w.  transmitter,  complete,  along 
with  Gen.  Courtney  Hodges'  fast- 
moving  army.  It  was  moved  every 
three  weeks  - —  on  one  occasion 
ahead  of  the  Army  itself.  It  was 
one  of  four  mobile  units  housed  in 
vans.  Col.  Wilder  called  Lt.  Hober- 
man,  offered  him  a  job,  and  that's 
that.  He  doesn't  know  in  what  ca- 
pacity and  at  which  of  his  stations, 
but  Hoberman's  hired. 


Hon.    Eli  Cohan 

Joseph  Advertising  Agency 

Cincinnati,  Ohio 

Dear  Eli: 

~iYhat's  new  in  the  big  city?  Nothing 
very  thrilling  in  these  parts.  We're  just 
going  along  in  the  same  old  way  .  .  . 
doing  our  best  to  do  a  service  to  the 
community.  I 
was  just  think- 
ing last  night 
how  much  the 
little  things 
count.  I  com- 
plain  lots 
about  the  way 
these  fellers 
rush  around, 
but  I've  got  to 
admit  they  do 
the  job!  Why 
it's  been  a 
couple  of  years 
now  that  we've 
made  special 
news  feeds 
into  the  thea- 
tres .  .  .  just 
important 
events  • —  head- 
line stuff.  And 
the  service 
clubs  get  a 
special  five 
minute  neu-s 
feed  at  every 
one  of  their 
meetings,  too. 
Seems  like  a 
lot  of  trouble 
to  go  to  —  i'» 
my  way  of 
thinking,  but 
these  folks 
sure  appreci- 
ate it.  Guess 
the  boys  have  the  right  idea.  Do  the 
big  things,  but  do  the  little  things 
too  ...  it  all  comes  under  the  head 
of  "service  to  the  community". 

Yrs., 
Algy 

W  C  H  S 

Charleston,  W.  Vo. 
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—Classified  Advertisements — j 

PAYABLE  IN  ADVANCE — Cheeks  ond  money  order!  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15e  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C 


Help  Wanted 


Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661, 

BROADCASTING.  

Announcer  wanted  by  southern  50  kw 
station.  Salary  and  talent.  Excellent 
opportunity   for  good   man.   Box  925, 

BROADCASTING.  

Station  manager  desired— To  direct 
operations,  including  sales,  of  250  watt 
network  station.  Unusual  opportunity 
for  alert,  aggressive,  experienced  radio 
man  to  become  permanently  connected 
with  an  organization  operating  a  group 
of  stations.  Please  outline  complete  de- 
tails in  first  letter.  Reply  to  Box  98X, 

BROADCASTING.   . 

Announcer — Capable  becoming  program 
director.  Sober,  capable,  cooperative. 
New  York  network  local.  Details  first 
letter.  Box  989,  BROADCASTING. 
Advertising  salesman  to  sell  radio  pro- 
grams. Travel  middlewest;  drawing  ac- 
count and  commission.  Box  991,  BROAD- 
CASTING.  

New  England  announcer — Permanent 
position  doing  news,  record  and  variety 
shows  with  5  kw  CBS  affiliate.  Must  be 
experienced  and  stay  for  one  year.  Pref- 
erably a  veteran  and  a  man  interested 
in  becoming  a  part  of  the  staff  and 
community.  Also  must  be  successful  in 
present  work.  Write  Box  992,  BROAD- 
CASTING^ . 

Wanted — First  class  transmitter  opera- 
tor for  Wisconsin  Network  station.  No 
announcing.  This  is  not  a  duration  job. 
Experience  unnecessary.  Box  9,  BROAD- 

CASTING.  

Wanted — Southern  5  kw  regional  wants 
one  good  reliable  first  phone  man.  Not 
exactly  a  gold  mine  but  a  secure  future. 
No  floaters  please.  Box  37,  BROADCAST- 
ING^  

Salesman — Not  to  just  tell  time  but  to 
sell  radio  advertising  at  network  sta- 
"  tion,  Rocky  Mountain  area,  not  a  de- 
fense  center.  Box  42,  BROADCASTING. 
Excellent  opportunity  offered  to  1st 
class  engineer  by  250  watt  Indiana  net- 
work station.  Permanent  position,  start- 
ing at  $45.00  per  week.  Box  43,  BROAD- 

CASTING.   

A  NBC  affiliated  station  in  the  deep 
south  (city  of  100,000)  has  openings  for 
a  chief  announcer  and  one  straight  an- 
nouncer who  can  handle  sports.  These 
are  permanent  positions  with  oppor- 
tunity for  growth  with  a  station  now 
ready  to  proceed  with  an  elaborate  ex- 
pansion   program.    Box    51,  BROAD- 

CASTING.  

Announcers-engineers.  Georgia  network 
outlet  has  immediate  opening  for  an- 
nouncers and  engineers.  Combination 
man  with  first  class  tickets  offered  ex- 
ceptional opportunity.  $50.00  to  $60.00 
per  week  for  right  men.  Box  61,  BROAD- 
CASTING^  

Wanted — First  class  radiotelephone  op- 
erator who  knows  transmitters  and  as- 
sociated equipment.  Good  maintenance 
man.  Provide  radio  background,  refer- 
ences and  snapshot.   KSEI,  Pocatello, 

Idaho.  

Announcer  with  news  writing  back- 
ground.   Write    C.   L.    Eanes,  Chester 

Times,  Chester,  Penna.  

Chief  engineer— 250  watt  WE  equip. 
Start  $55.00  weekly.  Meat  aplenty;  no 
war  crowds.  C.  H.  Frey,  WLOG,  Logan, 

W.  Va.  

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 
Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System  Inc.,  360 

N.  Michigan  Ave.,  Chicago  1,  111.  

Wanted  —  Announcer  experienced  in 
news  and  sports  to  handle  regular  news 
editor-announcer  position  and  do  play 
by  play  sports.  Permanent  position. 
Open  Sept.  1st.  Contact  Bob  McRaney, 
General    Manager    Midsouth  Network, 

Columbus,  Miss.  

Engineer  who  has  first  class  license  and 
has  had  practical  experience  with 
knowledge  of  knowing  how  to  keep  sta- 
tion on  the  air,  can  get  a  good  perma- 
nent berth  with  a  good  station  by  wir- 
ing Station  WOLS,  Florence,  S.  C. 


Help  Wanted  (Cont'd) 

Manager  for  radio  station — Must  be 
thoroughly  experienced  technical,  pro- 
grams, promotion  and  businessman;  un- 
usual opportunity  for  young,  preferably 
college-trained  man.  Sufficient  detail 
with  references  must  be  in  application. 
Information  held  in  strict  confidence. 

Box  66,  BROADCASTING.  

Engineer — New  station  to  be  opened  in 
Baltimore  offers  good  earning  possibili- 
ties and  real  opportunity  for  1st  class 
radio  engineer  experienced  in  all  phases 
of  broadcasting  station  installation  and 
construction.  Permanent.  State  full  par- 
ticulars and  salary  expected  in  1st  letter. 

Box  67,  BROADCASTING.  

Announcer — Immediate  opening  at  5000 
watts  CBS  affiliate  for  staff  announcer. 
Mail  pull  experience  will  help.  Perma- 
nent position  for  right  man.  Write  or 

wire.  Box  68,  BROADCASTING.   

Copywriter — Here's  a  good  permanent 
position  if  you  can  write  comercial  copy 
and  other  contiunity.  We  are^a  5000  watt 
CBS  affiliate.  Give  details  in  first  letter. 

Box  69,  BROADCASTING.  

Need  news  man  for  rewrite  and  mike 
work  immediately.  Send  transcription 
to  Dow  Mooney,  WKY  Radiophone 
Company,  Oklahoma  City,  Okla. 

Situations  Wanted 

Farm  program  director — Six  years  expe- 
rience supervising,  writing,  and  an- 
nouncing on  two  of  the  nations  best 
known  50  kw  stations.  Also,  interested 
in  general  programming.  Box  81. 
BROADCASTING.  

Writer,  college  graduate.  Two  years  radio 
experience  continuity  editor,  agency 
work.  Looking  for  permanent  job  in 
ideal  location.  Box  83,  BROADCASTING. 

Thoroughly  experienced  saleman  with 
excellent  record,  now  in  4  station  mar- 
ket of  half  million,  desires  permanent 
position  as  saleman  in  major  market. 

Box  84,  BROADCASTING.  

Announcer-Beginner.  Completed  courses 
all  phases  radio,  transcriptions,  details 
on  request.  Box  82,  BROADCASTING. 
Versatile  veteran,  27 — Experience:  Mo- 
tion picture  photography,  music  compo- 
sition, script  continuity,  sales  experi- 
ence. Excellent  background  for  radio 
and/or  television  programming  and  pro- 
duction. Will  go  anywhere.  Box  70. 
BROADCASTING. 

Radio  engineer  available — 2y2  years  re- 
search and  construction  of  FM  transmit- 
ters equipment  for  Navy  Department. 
4V2  years  chief  engineer  of  local  AM 
broadcast  station.  6  years  of  industrial 
electrical  engineering.  Desire  Job  of  con- 
structing FM  and  TV  broadcast  stations. 
References  of  ability,  character  and  re- 
sponsibility upon  request.  Box  71, 
BROADCASTING.  

Veteran  to  be  honorably  discharged  in 
month,  desires  permanent  top  engineer- 
ing connection  with  progressive  station, 
preferably  midwest  or  far-west.  Back- 
ground of  12  years'  broadcast  engineer- 
ing experience  with  regional  stations  in- 
cluded studio  and  plant  installation. 
Navy  background  (rank:  Lt.  Com- 
mander) covered  every  phase  of  radio 
engineering,  land  lines,  transmitter  in- 
stallations, etc.  Married.  Late  thirties. 
Best  references.  Box  72,  BROADCAST- 
ING^  

Radio  engineer — Twelve  years  experi- 
ence in  broadcasting.  Experience  in- 
cludes FM  and  directional  antennas. 
Desires  a  connection  with  a  broadcast 
station.  Box  996,  BROADCASTING. 

Announcer-assistant  director  4  years. 
Network    research    1    year.    Box  26, 

BROADCASTING.   

Talented  announcer.  Veteran.  Two  years 
college.  Experience  with  Mutual  affili- 
ate. Turntable  and  control  work.  High 
quality  voice.  Loves  radio,  loves  work. 
Guarantee  satisfaction  at  any  station. 
Will  go  anywhere  in  U.  S.  Prefer  large 
city.  Voice  recording  on  request.  Box  44, 

BROADCASTING.  

Announcer-operator,  3  years  excellent 
experience,  seeks  position  as  combina- 
tion program  director-announcer-opera- 
tor, preferably  Florida.  First  class  li- 
cense. Musician  with  good  musical  back- 
ground. College  graduate.  Box  45, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Chief  engineer — Former  500  kw  opera- 
tor, 15  years  of  radio,  wants  chief's  Job 
in  1  kw  or  larger.  Excellent  background, 
thoroughly  experienced.  College  educa- 
tion includes  radio  and  math.  Family 
man,  wants  permanent  position.  Worthy, 
well  qualified,  have  good  report,  of  part 
experience.  Box  46,  BROADCASTING. 
New  York  network  announcer — Rich 
voice,  smooth  style,  will  arrive  in  Los 
Angeles,  California,  October  1.  Seeking 
position  as  announcer  or  program  di- 
rector. 9  years  experience.  Single.  Box 

48,  BROADCASTING.  

Announcer  wants  permanent  position 
with  east  coast  station.  Formerly  50  kw 
and  FM.  Family  man.  Good  references. 

Box  49,  BROADCASTING.  

First  class  licensed  engineer,  29,  mar- 
ried, with  5  years  experience  in  radio, 
Radar,  broadcast  and  supervision,  de- 
sires permanent  position  as  chief  engi- 
neer, preferably  with  new  station.  Box 

52,  BROADCASTING.  

Experienced  football  announcer  avail- 
able from  Chicago  for  Saturday  and 
Sunday  schedule.  Box  53,  BROADCAST- 
ING^  

Producer  and  rewrite,  9  years  radio,  6 
as  engineer  announcer,  3  as  traffic  man- 
ager with  major  network  and  presently 
production  manager  with  new  eastern 
station.  Married,  4F.  Want  permanent 
position  with  concern  planning  expan- 
sion.  Refs.  Box  56,  BROADCASTING. 
Attention  FCC  applicants — Experienced 
television  engineer  currently  associated 
with  established  commercial  tele  sta- 
tion seeks  connection  with  proposed 
tele  station,  preferably  California  or 
Texas.  Capable  of  supervision  of  layout, 
installation,  and  operation  of  studios, 
transmitter,  field  and  telecine  equip- 

ment.  Box  57,  BROADCASTING.  

Newswriter  -  scriptwriter  -  editor  desires 
permanent  position.  Fifteen  years  with 
news  agency.  Experience  handling  pro- 
gram planning  and  special  events.  Just 
returned  after  two  years  overseas  with 
Government  broadcasting  station.  Mar- 

ried.  Box  58,  BROADCASTING.  

Radio  operator — Veteran  desires  perma- 
nent position.  First  class  license.  Pre- 
war experience.  Also  experience  as  lab 
technician    and    on    Radar.    Box  59, 

BROADCASTING.  

Permanent  position  chief  engineer.  Ex- 
perienced. Station  with  plans  for  FM 
preferred.  Character  and  ability  refer- 
ences on  request.  Age  39,  married.  Box 

60.  BROADCASTING.  

Radio  engineer — Manufacturing  design 
and  devlopment,  broadcast  station  en- 
gineering, design  and  installation  of  new 
stations,  will  be  available  in  2  months. 

Box  62,  BROADCASTING.  

Engineer — Seven  years  broadcasting, 
three  years  FCC,  for  the  past  15  months 
field  engineer  with  large  company  in- 
stalling and  servicing  Radar  and  other 
wartime  electronic  equipment,  desires 
connection  with  organization  contem- 
plating expansion  and  construction. 
First  class  license.  Age  37,  married.  Box 
63,  BROADCASTING.  

Engineer — Chief,  construction,  expan- 
sion. Slide  rule,  Calculus  PLUS  practi- 
cal ability,  experience.  West  coast  area 
preferred.  Box  65,  BROADCASTING. 

News  writer — Also  announcing,  acting, 
publicity,  teaching  exnerience.  Young 
ladv.  college  graduate.  Box  73,  BROAD- 
CASTING.  

Experienced  announcer,  3  years  of  staff 
sports  and  ad  lib.  Box  74,  BROADCAST- 
ING^  

Young,  talented,  ambitious  veteran 
wants  announcing  job  in  small  station: 
eo  anvwhere.  (well,  almost).  Box  75. 
BROADCASTING.  

Announcer,  commentator,  writer.  Young 
woman,  college  graduate.  Now  employed; 
director  of  broadcasting  and  entertain- 
ment activities  for  large  industrial 
plant;  public  relations.  Previously  with 
network  stations,  wishes  position  with 
radio  station  or  advertising  agency.  Ex- 
cellent references.  Box  76,  BROADCAST- 
ING^  

Announcer.  One  and  a  half  year's  ex- 
perience in  news  and  commercial  an- 
nouncing. Desires  to  specialize  in  news 
announcing.  Age  36,  married,  reliable 
and  sober.  Prefer  midwest  station.  Box 

77,  BROADCASTING.  

Announcer-Operator  graduate  prominent 
radio  school  taught  by  network  profes- 
sionals, desires  permanent  staff  posi- 
tion with  small  progressive  station  in 
the  eastern  states.  Have  had  some  prac- 
tical experience  with  Mutual  affiliate 
station.  Can  write  commercial  conti- 
nuity. Veteran,  married,  24,  no  children. 
Details  write  to  Box  78,  BROADCAST- 
ING. 


Wanted  to  Buy 


Want  several  RCA  85-X  isolation  amp ; 
fiers  and  85-B1  pre-ampllflers.  Box 

BROADCASTING.  , 

Wanted — One  RCA  33-A  Jack  str 
WSPA,  Spartanburg,  S.  C. 


For  Sale 


For  sale — Bulk  lot  three  used  West* 
Electric  amplifiers  with  tubes  as 
$350,  original  cost  $665.  WE  119A  5  ti 
combined  microphone  pre  and  boos 
amplifier.  WE  118A  50  watt  parallel 
6L6  high  fidelity  recording  or  sou 
system  amplifier.  WE  124D  20  watt 
6L6  high  fidelity  monitoring  or  reeo 
ing  amplifier.  Box  47,  BROADCASTS 
For  sale — New  250  watt  transmit 
Price  $1750.  Box  55,  BROADCAST!? 
For  sale — Western  Electric  23-C  spe< 
input  equipment.  Perfect  condition,  1 
never  been  used.  Call  or  wire  E. 
McKenzie.  WJBK,  Detroit,  Michigan. 
375  Ft.  Truscon,  self-supporting  tov- 
complete  with  all  lighting  accessor 
Now  stored.  Radio  Station  WAGA, 

lanta  3,  Georgia.  

New  radiotone  turntables;  RA 
$565.00;  R-16,  $345.00;  D-16,  $160.00.  I 
paid  anywhere  in  U.  S.  No  prior 
Northwest  Electronics  Co.,  N.  104  M 

roe  St.,  Spokane,  Washington.  

Broadcast  transmitters  available- 
New  250  watt  Model  K-250  at 
each;  (1)  New  250  watt  Composite 
$3,000;  (2)  New  1000  watt  Model  K- 
at  $6425  each;  (1)  Reconditioned 
watt  Western  Electric  $5000;  (1)  Re 
ditioned  1000  watt  De  Forest-Sylve 
at  $5,500  each.  Filing  data  availa 
Terms  50%  with  order,  balance  at  t 
of  shipment.  Transference  subjecj 
any  Government  regulations. 
Electronics  Company,  1031  North 
varado  Street,  Los  Angeles  26,  Call 
nia.  Telephone  Exposition  1742. 
1  kw  high  fidelity  transmitter  comp 
with  tubes,  oscilloscope,  etc.,  constni' 
of  heavy  duty  components  by  WSM 
gineering  department  and  formerly  i 
as  high  frequency  transmitter.  Ei 
converted  to  standard  band.  First  $; 
cash.  WSAV,  Savannah,  Ga. 


Miscellaneous 


Managing  executive  with  thorough 
dio  experience  will  invest  capital 
capable  services  in  local  station  or 
buy  outright.  Box  28,  BROADCAST! 
Announcer's,  writer's  emcee's  Con 
Material.  Catalog  free.  Box  29,  BRC 
CASTING. 


SMART  COPY 
BUY! 

SCRIPT  WRITER  —  Young  woma 
with  creative  ideas;  continuity;  ere 
ation  and  production  of  specie 
programs;  university  graduate;  coir 
prehensive  knowledge  of  progran 
ming,  music  and  literature;  expert 
ence,  with  know-how  of  statio 
operation;  desires  change  fro' 
east  to  Chicago  or  vicinity;  avai 
able  for  interview. 

BOX  54,  BROADCASTING 


WANTED 

Experienced  play -by -pic 
sports  announcer,  footbal 
basketball  and  baseba 
Year-round  job  at  excelle 
salary.  Excellent  opporturi 
ty  on  one  of  the  best  spor 
stations  in  the  nation  for  tf 
right  man.  Wire  experien< 
and  starting  salary  Williai 
C.  Grove. 

KFBC  j 

Cheyenne,  Wyoming 


Cancel-Test 

WHEN  KXRO  Aberdeen, 
Wash.,  failed  to  broadcast 
Mutual  Queen  for  a  Day 
the  other  day,  local  listeners 
"tore  the  place  to  pieces", 
station  reported.  Phillips 
Carlin,  Mutual  vice-president 
in  charge  of  programs,  short- 
ly is  to  ask  affiliates  which 
have  been  carrying  series 
since  inception  to  cancel  for 
a  day  without  advance  notice 
as  a  check  on  local  audience 
interest  in  the  show. 


Army-Notre  Dame  TV 

ARMY-NOTRE  DAME  football 
game  slated  to  be  played  Dec.  1, 
plus  two  other  Army  football  con- 
tests, will  be  television  on  WNBT, 
NBC  video  station  this  fall.  Sched- 
ule includes  the  Army-Michigan 
game  from  the  Polo  Grounds  on 
Oct.  13  and  Army-Duke  game  from 
Yankee  Stadium  Oct.  27.  Bob  Stan- 
ton will  describe  the  plays. 


WANTED 

Broadcast 
Engineers 

0  Here  is  a  chance  to  get  in  on  the 
ground  floor  of  a  postwar  expansion 
program  in  a  field  where  your  past 
experience  will  count  most.  Openings  for 
engineers  having  experience  with  broad- 
cast equipment  in  design,  development, 
or  construction  of  audio,  FM  and  AM 
transmitters  and  all  associated  equip- 
ment. Write  to   Personnel  Manager 

FEDERAL  TELEPHONE 
&  RADIO  CORPORATION 

39  Central  Avenue 
E.  Newark,  N.  J. 


SERVICE  DIRECTORY 


!fj  "GEARED  TO  AM-FM  EXPANSION 
1      KmJim   Engineering  Cmnndumte 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
'ashington,  0.  C.  Hollywood,  Cat. 


Custom-Built 
Speech  Input  Equipment 

U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

jteeland  &  Olschner  Products,  Inc. 

Ml  Boronne  St.,  New  Orleans  13,  La. 


Raymond  4756 
(ighPower  Tube  Specialists  Exclusively 


SOUND  EFFECT  RECORDS 

GENNETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSON 

67  W.  44fb  St.         New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Constnetioa 
-Saperriskm   and  Business  Service* 

for  Broadcast  Stations 
;*4m*ey  BUg.        Wosaiaotaa  4,  D.  C 
District  2292 


FREQUENCY  MEASUREMENTS 

One   of  the   best   equipped  monitoring 
stations   in    the  nation 

STANDARD 

Measuring  &  Equipment  Co. 

Phones  877-2652  Enid,  Okla. 

Since  1939 


KLUGE  ELECTRONICS  CO. 

Commercial  &  Industrial 
Equipment 
1031  No.  Alvarado 
Los  Angeles  26,  Calif. 

[||Myron  E.  Kluge         Exposition  1742 


KEEP  SHIPPING  MONTHLY" 

wires  Eugene  Tanner,  WSIX  * 

rHE  SHADOW 

eiiebU  locally  on  transcription— see  C.  MICHELSON  °7  W.  44  St.,  N.Y.C 


PROFESSIONAL  DIRECTORY 


Jansky  &  Bailey 

Ah  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  Of  BROADCASTING 

lUtlraal  Press  Bid*,  Week-,  STC 


PAUL  GOOLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  Eagle  eer 
Munsey  Bldg.  District  8454 

Washington,  D.  C. 


F*€Q¥CMCY  MCASUXING 
S€R¥IC€ 

Exact  Measurements  '  at  any  rime 

RCA  COMMUNICATIONS,  INC 
64  Broad  Street      New  York  4,  N.  V. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.     •     NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  14th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-24*5 

Consulting  Radio  Engineer 

Hilltop  Drive  Stratford,  Co  am 


HERBERT  L.WILSON 

and  associates 
Consulting  radio  engineers 
am  fm  television  facsimile 

1018  VC8U0NT  Ave  .  N.W,  Washinstom  5,0.0. 
NATIONAL  7161 


ANDREW  CO. 

Consulting  Radh  Engineers 
363  E.  75th  St  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
Notional  Press  Bldg.        M.  13tt 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultant* 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


e  International  Building,  Washington,  D.  O. 
e  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World,  Hollywood.  C»Uf 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.   *   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  9,  D.  C. 
Decatur  1234 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  821 S 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
★     ★  ★ 

Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5SS* 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH.,  D.  C- 
1319  F  STREET  N.  W.        DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PL,  N.E. 
Atlanta,  Ga.       ATwooc'  3328 


GOMER   L.  DAVIES 

Consulting  Radio  Engineer 
P.O.  Box  71  Warfield  9089 

College  Park,  Md. 


At  Deadline ... 


People 


AFM  TO  APPEAL 
CIRCUIT  COURT  DECISION 

AMERICAN  FEDERATION  OF  MUSICIANS 
has  instructed  counsel  to  appeal  to  U.  S.  Su- 
preme Court  decision  of  the  Circuit  Court  of 
Appeals  in  platter  turner  case.  Circuit  Court 
upheld  ruling  of  National  Labor  Relations 
Board  that  handling  of  records  and  turntables 
at  stations  operated  by  NBC  and  American 
should  be  done  by  member  of  National  Assn. 
of  Broadcast  Engineers  &  Technicians,  inde- 
pendent engineers  union,  in  all  cities  except 
Chicago,  where  it  is  done  by  AFM  members. 
Ruling  was  based  on  historical  precedent. 

Following  signing  of  decree  ordering  parties 
to  comply  with  its  decision  by  the  Circuit  Court 
judges,  NABET  has  requested  American  and 
NBC  to  begin  negotiations  of  a  new  contract 
as  soon  as  possible  after  Labor  Day.  Ameri- 
can could  not  accept  Sept.  4,  date  requested  by 
NABET,  as  Joseph  McDonald,  network  coun- 
sel in  charge  of  labor  relations,  will  be  in 
Grand  Rapids  that  day  defending  network 
against  petition  of  Associated  Broadcasting 
Corp.  for  injunction  restraining  American 
from  using  "ABC  Network"  as  identification. 

VICTORY  LOAN  AIR  PLANS 

EXPANDED  radio  activities  planned  by 
Treasury  War  Finance  Division  for  $11,000,- 
000,000  Victory  Loan  starting  Oct.  29,  as  WFD 
must  assume  handling  of  materials  formerly 
scheduled  through  OWI  allocations.  Copy 
stresses  care  of  wounded  veterans,  bringing 
the  boys  home,  self-interest,  etc.  Radio  ma- 
terial scheduled  includes:  three-weekly  quar- 
ter-hour transcribed  Treasury  Salutes;  18 
(three  per  week)  quarter-hour  Music  for  Mil- 
lions; like  number  of  four  minute  Sing  for 
Victory  to  be  incorporated  with  previous  disc; 
series  of  four  minute  Hollywood  spots;  series 
of  sports  spots.  Additional  announcements 
packets  and  programs  scheduled. 

MBS  JOB  SERIES 

WITH  J.  A.  Krug,  WPB  chairman,  as  open- 
ing speaker,  Mutual  on  Aug.  27  starts  a  Tues- 
day-through-Friday series  on  Reconversion  and 
Jobs  at  8:15-8:30  p.m.  Subsequent  speakers 
will  include  Eugene  E.  Wilson,  president,  Air- 
craft Industries  Assn.;  Paul  S.  Willis,  presi- 
dent, Assn.  of  Grocery  Mf rs. ;  John  Ballantyne, 
president,  Philco  Radio  Corp.  and  other  indus- 
trial leaders.  William  Hillman,  Mutual  Wash- 
ington commentator,  will  introduce  speakers. 

WFLA  TRANSFER 

CONSENT  was  granted  by  FCC  last  week  to 
acquisition  of  control  of  WFLA  Tampa,  Fla., 
by  A.  W.  Curry  and  R.  Keith  Kane,  trustees 
under  will  of  late  John  Stewart  Bryan  through 
purchase  for  $41,340  of  106  shares  common 
stock  from  group  headed  by  J.  S.  Mims.  Added 
to  stock  already  held  by  Curry  and  Kane  as 
trustees,  plus  holdings  of  other  members  of 
Bryan  family,  give  that  group  control  of  The 
Tribune  Co.,  station  licensee.  , 

MORRELL  DROPS  NEWS 

JOHN  MORRELL  &  Co.,  Ottumwa,  la.  (Red 
Heart  dog  food)  on  Sept.  22  cancels  Alex 
Dreier  newscasts  on  NBC,  due  to  end  of  war. 
Henri,  Hurst  &  McDonald,  Morrell  agency, 
looking  for  replacement. 


'WHEN  A  GIRL  MARRIES' 
TOPS  AUGUST  DAYTIME 

TOP  weekday  daytime  program  is  When  a  Girl 
Marries,  according  to  August  report  of  C.  E. 
Hooper  Inc.  on  daytime  listening,  which  rates 
the  program  at  9.4.  Others  in  top  ten  are: 
Kate  Smith  Speaks,  9.3;  Portia  Faces  Life, 
8.9;  Breakfast  in  Hollywood  (Kellogg),  8.6; 
Big  Sister,  8.5;  Ma  Perkins  (CBS),  8.4;  Young 
Widder  Brown,  8.3 ;  Lorenzo  Jones,  8.2 ;  Pepper 
Young's  Family,  8.0;  Stella  Dallas,  7.9;  Break- 
fast in  Hollywood  (Procter  &  Gamble  Co.),  7.9. 

Covering  week  of  Aug.  8-14,  preceding  and 
including  announcement  that  Japan  had  sur- 
rendered, the  report  reveals  that  while  average 
daytime  available  audience  was  68.0,  down 
0.4  from  July  report  and  down  0.9  from  Au- 
gust 1944,  average  sets-in-use  was  23.4,  up 
10.1  from  July  and  up  9.9  from  a  year  ago. 
Average  rating  of  network  sponsored  programs 
was  5.7,  up  2.0  from  July  and  up  1.7  from 
year  ago. 

Hymns  of  All  Churches  on  NBC  had  highest 
sponsor  identification  index,  69.4.  Tom  Mix 
program  had  most  listeners  per  set,  2.48.  Our 
Gal  Sunday  had  the  most  women  listeners  per 
receiver,  1.37;  John  W.  Vandercook  the  most 
men,  0.69,  and  Terry  and  the  Pirates  the  most 
children,  1.26. 

U.  S.  DELEGATION 
OFF  TO  RIO  SUNDAY 

AMERICAN  delegates  to  the  Third  Inter- 
American  Radio  Conference,  opening  Sept.  3 
in  Rio  de  Janeiro,  were  to  leave  Washington 
Sunday  by  air,  headed  by  Adolf  A.  Berle,  U.  S. 
Ambassador  to  Brazil.  Representing  the  FCC 
were  Commissioner  Ray  C.  Wakefield  [Closed 
Circuit,  Aug.  20],  General  Counsel  Rosel  H. 
Hyde  and  Marion  H.  Woodward,  chief,  Inter- 
national Division. 

On  Conference  agenda  are:  standardization 
of  rates,  settlement  of  balances  between  coun- 
tries, frequency  assignment  and  interference. 
Commissioner  Wakefield,  globe-trotting  mem- 
ber of  FCC,  after  Conference  will  visit  Lima, 
Peru  and  Bogota,  Colombia  on  international 
telegraph  matters.  Messrs.  Hyde  and  Wood- 
ward will  accompany  him.  Mr.  Wakefield  has 
been  Commission  delegate  to  several  South 
American  and  European  countries  in  past 
year. 

MRS.  STANLEY  LEAVES  FCC 

MRS.  DOROTHY  S.  STANLEY,  with  Broad- 
cast License  Division  of  FCC  and  predecessors 
18  years,  resigned  Aug.  25  to  be  married  to 
Louis  Hartig,  Ft.  Lauderdale,  Fla.  She  joined 
broadcast  licensing  section  of  Dept.  of  Com- 
merce in  August  1927,  continuing  with  Fed- 
eral Radio  Commission  and  FCC.  She  will  live 
in  Ft.  Lauderdale. 


PAPER  RELEASED 

ALL  rationing  of  paper  for  magazines 
and  books  was  ended  Aug.  24  in  an  order 
handed  down  by  the  WPB.  The  action 
does  not  affect  newsprint.  As  a  result 
of  the  WPB  order  Broadcasting  maga- 
zine will  return  to  its  1942  paper  stand- 
ards, removing  all  space  and  circulation 
restrictions  now  in  effect. 
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GEORGE  KONDOLF,  long  with  the  theati 
has  been  appointed  producer  of  Tlieatre  Guil 
on  the  Air,  sponsored  by  U.  S.  Steel  Corp 
New  York,  on  American.  Assisting  as  stor 
editor  will  be  Charles  Newton,  former  writ* 
for  American  and  NBC.  Original  music  for  th 
series  has  been  written  by  Harold  Levey. 

RICHARD  POWERS,  West  Coast  supervise 
of  ASCAP,  has  resigned  to  join  Metro-Gol< 
wyn-Mayer  Studios  as  music  coordinator. 

DAN  J.  COLLINS,  direct  sales  manager  ar. 
assistant  to  advertising  director,  LaSalle  E: 
tension  University,  Chicago,  named  execute 
secretary  of  Chicago  Federated  Advertisir 
Club. 

AL  CAVIGGA,  staff  engineer  of  WOR  Ne 
York,  has  been  given  leave  to  play  with  Collej 
All  Stars  team  in  All  Stars-Green  Bay  Packe: 
football  game  in  Chicago  Aug.  30.  Form 
guard  and  end  at  Louisiana  State,  Cavigj 
will  play  with  the  New  York  Giants  this  fa 

ROLLAND  W.  TAYLOR,  account  executive 
Wm.  Esty  &  Co.,  New  York,  appointed  v- 

BYRON  PRICE,  Director  of  Censorship,  w 
broadcast  on  MBS  Aug.  30,  1:15-1:30  p.m., 
connection  with  observance  of  Jaycee  Rad 
Week  by  the  Junior  Chamber  of  Commerce. 

LATE  FCC  APPLICATIONS 

HOBART  STEPHENSON,  partner  in  WLI 
Jacksonville,  111.,  proposes  to  withdraw  his  i 
terest  and  build  new  outlet  in  Centralia,  II 
according  to  applications  filed  with  FCC  h 
week.  He  seeks  Centralia  facilities  of  1210  1 
1  kw,  daytime.  He  is  to  receive  $12,000  plus  f 
his  WLDS  interest. 

Licensee  of  KTHS  Hot  Springs,  Ark.,  see 
new  outlet  on  740  kc,  1  kw,  5  kw  LS  for  H 
Springs,  contingent  on  grant  of  its  pendi 
application  to  move  KTHS  to  Memphis. 

Owners  and  operators  of  WPDQ  Jacksc 
ville,  Fla.,  are  principals  in  application  i 
new  station  in  Augusta,  Ga.,  on  1340  kc  w 
250  w  unlimited.  New  firm  is  Voice  of  A 
gusta  Inc. 

Midwestern  representative  for  SESA 
James  F.  Kyler,  is  v-p  and  director  of  Cent 
Illinois  Radio  Corp.,  filing  for  250  w  unlimil 
time  on  1340  kc  in  Peoria,  HI. 

WMAL  Washington  filed  for  a  TV  stat 
on  channel  6  with  3  kw  aural,  4  kw  vis 
power. 

KPAS  SEEKS  750  KC 

KPAS  Pasadena,  Calf.,  has  asked  the  F 
to  shift  its  10  kw  operation  from  1110  to  ' 
kc,  according  to  Wesley  I.  Dumm,  president 
Pacific  Coast  Broadcasting  Co.,  licensee 
operator  of  KPAS.  Directional  pattern  wo 
be  used.  KPAS  at  present  shares  1110  kc  eh  _ 
nel  with  KFAB  Lincoln,  WBT  Charlotte  :l 
WMBI  Chicago  (limited  time).  Now  operat  i 
on  750  kc,  also  a  clear  channel,  are  WSB  I 
lanta   (50  kw),  KMMJ  Grand  Island,  N| 
WHEB  Portsmouth,  N.  H.,  and  KXL  P<  I 
land,  Ore. 

WOKO  CONTINUED 

SPECIAL  temporary  authorization  for  WO  I 
Albany,  N.  Y.,  has  been  extended  from  Am 
31  to  Nov.  30  by  FCC  on  petition  of  stal  I 
counsel,  pending  outcome  of  appeal.  WO  I 
was  ordered  deleted  by  the  Commission  I 
grounds  that  Sam  Pickard,  former  Comi  I 
sioner  and  CBS  vice-president,  owned  a  11 
den  interest. 

BROADCASTING     •    Broadcast  Adverti  I 
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•  ADVERTISING    MUST    PACE  PROGRESS 


This  Campaign  Put 


.and 

Into  FOOD  SALES! 


i  (On 

• ahead  o<,       »s*>»>  ■ 


When  the  Sun-Maid  Raisin  Growers  of  Cali- 
fornia commenced,  back  in  1921,  the  adver- 
asing  theme  "Had  Your  Iron  Today?"  they 
helped  start  a  trend  that  has  vitalized  food 
sales  ever  since.  Today,  scores  of  every-day 
foods  are  profiting  from  Sun-Maid's  pioneer- 
ing by  promoting  their  therapeutic  values. 


in  the  DISTRIBUTION  DECADE 

Advertising  Must  Give  New  VITALITY  To  Sales! 


^  ELLING  is  going  to  have  to  be  stepped  up 
beyond  anything  we  have  yet  known,  if 
we  are  to  avoid  disastrous  economic  disloca- 
tion in  the  Distribution  Decade.  For  to 
maintain  a  safe  employment  level,  we  as  a 
Nation  will  have  to  consume  40%  more  in- 
dustrial production  than  in  our  greatest  pre- 
war year. 

There  will  be  manpower,  manufacturing 
facilities,  money  and  materials  aplenty  to  pro- 


duce goods.  The  problem  will  be  to  distribute 
these  goods  efficiently,  economically  and  speed- 
ily. That  means  accelerated  sales — and  a  new 
opportunity  and  responsibility  for  Advertising. 

The  alert  advertising  men  who  are  perfect- 
ing plans  for  the  Distribution  Decade  will  find 
that  we  at  The  Nation's  Station  have  not  been 
idle,  either.  When  the  time  comes,  we  will 
have  much  to  tell  you  about  the  great  4-State 
Market  that  is  WLW-land! 


WLWJ 

ON  Of  THE  CKOSLEY  CORPOKATION^^S 


DIVISION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  I S  E  -  A  B  L  E  STATION 
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LOWER  COST  OF  TUBES:  Simple  bulb  design  in  soft  glass  lends 
itself  to  low-cost  quantity  production. 

LOW-COST  POWER  SUPPLY:  New  electrostatic-focus  electron  gun 
avoids  cost  of  a  magnetic-focus  coil  and,  at  the  same  time,  permits 
use  of  a  low-cost  power  supply  not  requiring  good  regulation. 

HIGH  CONTRAST:  New  "settling"  method  of  applying  screen  reduces 
degree  of  optical  contact  between  fluorescent  particles  and  face  of 
tube,  resulting  in  higher  contrast. 

TAILORED  TO  PROJECTION  OPTICS:  Spherical  face  of  RCA  pro- 
jection kinescopes  matches  RCA  reflection-type  optical  system. 


Already,  RCA  has  demonstrated  to  hundreds  of  engineers  and 
radio  experts  television  of  tomorrow  as  made  possible  by  these  new 
tubes.  Screens  as  large  as  a  newspaper  page,  with  clear,  bright 
images,  enable  dozens  of  persons  to  see  the  program . . .  and  this 
is  but  one  example  of  RCA  electron-tube  development,  engineering 
and  leadership. 

The  Fovntainhead  of  Modern  Tube  Development  is  RCA 


In  the  broadcast  field,  too,  RCA  leadership  in  development, 
engineering,  and  manufacturing  has  made  RCA  transmitting  tubes 
the  standard  of  comparison.  So,  when  you  need  tubes  for  your 
transmitter — AM,  FM,  or  Television — call  your  nearby  RCA  broad- 
cast specialist. 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J 

LEADS  THE  WAY.  .  In  Radio  .  .Television  .  .Tubes  .  . 
Phonographs  .  .  Record*  .  .  Electronics 


RICHMOND'S  RED  LETTER  DAY 
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W'L  E  E  OPENS  IN  RICHMOND 

A  Tom  Tinsley  enterprise 


Represented  nationally  by  Headley-Reed 


HAVE  YOU  GOT  YOUR  ORDER  IN? 


SEP 


The  Bauer  family  of  Evanston,  Chicago's 
big  north-shore  suburb.  Mr.  Bauer,  in  addi- 
tion to  his  work  with  Bowman  Dairy,  holds 
down  a  duration  extra  job  with  A.  C.  Nielsen 
Company.  The  Bauers  have  lived  in  this  same 
neighborhood  since  their  marriage  in  1929; 
they  have  been  listening  to  WLS  since  the 
same  year.  Mr.  and  Mrs.  Bauer  are  in  the 
back  row,  with  8-months-old  Beniti  Catherine 
and  (right)  Thomas  Bauer,  Junior,  1  4.  On  the 


floor  at  play  are  Joseph  James,  7;  5-y.  | 
old  Leo  Anthony;  ond  John  Patrick,  who  ii| 

Thomas,  Junior,  mows  the  lawn  in  FrJ 
of  the  attractive  Bauer  home  at  10J 
Dobson  Street,  Evanston,  Illinois;  Josej 
plays  at  helping  him.  The  boys  have  tbl 
favorite  programs,  too  (like  The  L<  I 
Ranger);  a  second  radio  upstairs  supp 
ments  the  family  set  in  the  living  ro  j 


E  BAUER  FAMILY-PART  OF  YOUR  MIDWEST  MARKET 


ADD  suburb  to  the  words  "city,  town  and  farm"  and 
Jr\.  your  market  story  is  complete.  For  suburb  covers 
thousands  of  families  like  the  Bauers  of  Evanston,  hard- 
working, able-to-buy,  progressive  home  folk. 
Living  on  a  quiet,  homey  street,  Thomas  F.  Bauer, 
Senior,  is  a  nine-year  employee  of  Bowman  Dairy  Com- 
pany. Mrs.  Bauer  cares  for  a  baby  girl  and  four  boys, 
finds  time  for  Red  Cross  and  Hospital  Aide  work;  mem- 
bers of  the  family  are  active  in  Holy  Name  and  other 
Church  societies.  Automobile,  telephone,  two  radios, 
electric  refrigeration,  automatic  heat:  these  are  part  of 
life  for  the  Bauers. 

Mrs.  Bauer  likes  the  help  Martha  and  Helen  of  WLS 


Feature  Foods  give  her  in  feeding  her  family  wisely  and 
well.  Among  other  WLS  favorites  is  "Your  Home  and 
Mine."  "When  our  friends  from  Janesville,  Wisconsin, 
visit  us,  they  always  want  to  see  the  WLS  National 
Barn  Dance,"  Mr.  Bauer  says. 

Families  like  this  (in  city,  suburb,  town,  and  farm)  are 
the  backbone  of  your  Midwest  Market;  families  like  this 
write  WLS  a  million  letters  a  year;  pack  the  Eighth 
Street  Theater  twice  every  Saturday  night,  paying  to 
see  the  WLS  National  Barn  Dance  broadcast.  They're 
old  friends  of  WLS,  earned  by  21  years  of  friendly  service. 
Your  prospects,  our  responsive  listeners.  Any  John  Blair 
man  can  tell  you  more. 


890  KILOCYCLES 
50,000  WATTS 
AMERICAN  AFFILIATE 


represented  by 
John  Blair  &  Company 


CHICAGO  7 


FARMER 
STATION 


Burridce  D.  Butler 
President 

Glenn  Snyder 
Manager 
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THE  YANKEE  NETWORK 


""""""'iiir'**' 


As  New  England  as  "Main  Street 


FOR  NEARLY  a  quarter  of  a  century  The  Yankee 
Network  has  been  a  part  of  every  day  life  in 
New  England. 

In  war  or  peacetime  it  has  entered  the  homes  and 
lives  of  the  people  to  an  extent  unparalleled  in  this 
area.  It  has  given  to  an  ever  growing  audience  the 
finest  in  music,  comedy,  drama,  educational  pro- 
grams, sports  and  news. 

Yankee  is  and  always  has  been  the  first  network 
in  New  England  —  by  the  completeness  of  its  all- 
over  coverage,  the  directness  and  intimacy  of  its 
local  penetration,  by  being  identified  with  local 


business  and  the  home  interests  of  its  listeners. 

Yankee's  23  hometown  stations  cover  the  indus- 
trial cities  with  their  concentrated  populations  and 
suburban  residential  areas,  the  smaller  cities,  towns 
and  villages.  Every  neighborhood  shopping  center 
comes  within  the  friendly  influence  of  one  of  its 
stations. 

The  Yankee  Network  is  as  much  a  part  of  New 
England  as  the  transportation  systems,  the  indus- 
tries, the  schools,  the  local  governments.  As  such, 
it  is  the  most  far  reaching  and  cohesive  sales  organi- 
zation in  New  England. 


rfccefiklHce  id  THE  YANKEE  NETWORK'S  *?ou*tcUtio*t 

THE  YANKEE  NETWORK,  inc. 

Member  of  the  Mutual  Broadcasting  System 

P  BROOKLINE  AVENUE,  BOSTON  15,  MASS.  Represented  Nationally  by  EDWARD  PETRY  &  CO..  INC. 


blished  every  Monday,  53rd  issue  (Year  Book  Number)    published  in  February  by  Broadcasting  Publications,  Inc.,   870  National  Press  Building,  Washingntot 
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BROADCAST  I NG  at  deadline 


Closed  Circuit 


THOSE  LONG-AWAITED  opinions  in  the 
Crosley-Avco  transfer,  in  which  the  FCC  ap- 
proved the  sale  by  a  4-3  vote,  should  be  out 
Tuesday.  New  precedents  in  Commission  pro- 
cedure with  regard  to  high-priced  transfers, 
absentee  ownership  and  ownership  by  business 
interests  other  than  broadcasting  wouldn't  be 
surprising. 

STATE  DEPT.,  new  in  the  international  broad- 
casting field  (see  story,  page  15),  might  find 
it  profitable  to  consult  private  operators  of 
shortwave  transmitters  before  setting  up  their 
overseas  organization.  It's  likely  these  latter 
will  want  to  continue  lease  agreements  with- 
Government  which  have  been  in  "effect  on 
their  facilities  since  outset  of  war.  possibly 
with  a  council  made  up  of  Government  repre- 
sentatives and  broadcasters  administering 
overall  program  policy. 

WALTER  BROWN,  general  manager  of 
WSPA  Spartanburg,  S.  C,  on  leave  as  special 
assistant  to  Secretary  of  State  Byrnes,  who 
is  understood  to  have  no  interest  in  a  perma- 
nent State  Dept.  berth,  doubtless  will  have 
much  to  say  about  the  future  of  international 
shortwave  broadcasting. 

WHETHER  ELMER  DAVIS  will  return  to 
CBS  had  not  been  decided  by  end  of  last  week 
when  President  Truman  announced  abolition  of 
OWL  It  is  known  CBS  is  anxious  to  have  him 
back  on  the  payroll  and  at  least  one  other  net- 
work is  said  to  be  bidding  for  his  services. 

MARSHALL  FIELD  reported  angling  for  four 
additional  stations  to  supplement  his  WJJD 
Chicago  and  WSAI  Cincinnati  holdings.  If  deal 
closes  understood  he  will  bring  same  liberal 
tone  to  radio  as  employed  in  Chicago  Sun.  He 
also  is  believed  to  have  signed  million-dollar 
contract  with  Winston  Churchill,  ex-premier 
of  Great  Britain,  for  exclusive  rights  to  his 
memoirs,  possibly  as  additional  wedge  in  his 
entry  into  the  newspaper  syndicate  field. 

OP  A  IS  COMING  out  with  a  price  formula  for 
radio  receiver  parts,  increasing  prices  above 
1941  level  on  a  percentage  basis.  Set  manufac- 
turers say  proposed  increases,  covering  com- 
ponents by  groups  and  based  on  direct  labor 
and  material  costs,  don't  allow  for  higher 
"fringe"  production  costs  such  as  upgrading  of 
pay,  overhead  costs,  etc.  Many  set  makers  are 
stymied  as  components  supply  is  held  up  by 
OPA  delay.  RFC  sees  market  glutted  with  com- 
ponents but  manufacturers  say  demand  will 
exceed  supply.  OPA  may  not  hand  down  price 
formula  for  completed  receivers  before  mid- 
September. 

NOTE  TO  AIRMINDED  broadcasters:  Look 
for  Air  Transport  Command  to  abolish  air- 
travel  priorities  come  Sept.  10. 

REPORT  IS  that  American  affiliates  are  bom- 
barding New  York  headquarters  with  tele- 
graphic protests  against  network's  action  in 
eliminating  chain  break  between  quarter-hour 

(Continued  on  page  86) 
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Sept.  11-12:  First  meeting,  new  NAB  Sales 
Managers  Executive  Committee,  Waldorf- 
Astoria,  New  York. 

Sept.  17-18:  National  Assn.  of  Educational 
Broadcasters  Convention,  Hotel  LaSalle, 
Chicago. 

Sept.  17:  NAB  Radio  News  Committee,  Pal- 
mer House,  Chicago. 

Sept.  18:  Council  on  Radio  Journalism,  Pal- 
mer House,  Chicago. 

Sept.  19:  Hearing  before  FCC,  sale  of  WINS 
New  York,  by  Hearst  Radio  to  Crosley 
Corp. 

Bulletins 

FCC  amended  its  Rules  of  Practice  &  Proce- 
dure late  last  week  to  go  on  a  five-day  week, 
effective  Sept.  1.  Hereafter  Commission  offices 
will  be  open  9:15  a.m.-5:45  p.m.  Monday 
through  Friday,  remaining  closed  Saturdays, 
Sundays  and  holidays. 

ELMER  DAVIS,  retiring  OWI  director,  issued 
this  statement  late  Friday:  "I  am  very  glad 
that  there  is  every  prospect  that  the  United 
States  will  continue  to  have  a  foreign  infor- 
mation service  suited  to  the  needs  of  peace- 
time and  supplementary  to  the  activities  of 
private  organizations  in  that  field." 

PROPOSAL  of  Radio  Station  WOW  Inc.,  pres- 
ent lessee,  to  renegotiate  contract  to  operate 
WOW  Omaha,  following  recent  U.  S.  Supreme 
Court  decision  [Broadcasting,  June  25,  Aug. 
27],  was  accepted  last  week  by  the  station 
owner,  Woodmen  of  the  World  Life  Insurance 
Society.  Segal,  Smith  &  Hennessey,  attorneys 
for  WOW,  filed  report  of  the  new  lease  Fri- 
day afternoon  at  the  FCC.  Present  lessee 
agrees  to  lease  for  25  years  at  annual  rental 
of  $140,000  or  $3,500,000  over  25-year  period, 
title  to  equipment  remaining  with  Society. 

WOKO  BRIEF  FILED 

IN  A  BRIEF  prepared  for  filing  Saturday  in 
the  U.  S.  Court  of  Appeals  for  the  District  of 
Columbia,  Dempsey  &  Koplovitz,  counsel  for 
WOKO  Albany,  N.  Y.,  charged  the  FCC,  in  re- 
fusing to  renew  the  license  of  WOKO,  erred 
in  that  the  Communications  Act  of  1934  does 
not  authorize  or  permit  the  Commission  to 
"utilize  its  licensing  function  to  reward  or 
punish  applicants  for  license".  Brief  also  al- 
leged the  FCC  erred  in  "ignoring  the  essential 
distinction  between  a  penal  proceeding  and  a 
proceeding  to  determine  the  qualifications  of 
appellant  to  continue  to  operate  a  radio  broad- 
cast station  in  the  public  interest."  WOKO's 
temporary  authorization  was  extended  a  fort- 
night ago  from  Aug.  31  to  Nov.  15,  pending 
court  action.  Meanwhile  another  Albany  cor- 
poration has  filed  for  WOKO's  facilities  (see 
page  79). 


Business  Briefly 

TINTEX  ACTIVE  •  Park  &  Tilford,  Nc 
York  (Tintex),  plans  to  broadcast  1500  me 
sages  a  week  on  more  than  200  stations,  ush 
newscasts,  participating  shows,  musical  pr 
grams,  weather  reports,  commentaries  ai 
station  breaks,  in  fall  advertising  eampaif 
to  begin  shortly  after  Labor  Day.  Agenc 
Charles  M.  Storm  Co.,  New  York. 

SEMLER'S  NEWS  •  R.  B.  Semler  Inc.,  Ne 
Canaan,  Conn.  (Kreml  hair  tonic),  on  Aug. 
started  sponsoring  the  Nevis  and  News  Anal 
sis  program  on  WABC  New  York  Tue 
Thurs.,  Sat.  11-11:05  p.m.  Agency,  Erwi 
Wasey  &  Co.,  New  York. 

TOBACCO  NEWS  •  Rum  &  Maple  Tobac| 
Corp.,  New  York,  on  Aug.  28  started  sponsc 
ship  of  portions  of  Clyde  Kittel's  Tues.,  Thur 
Sat.  7-7:05  news  period  on  WEAF  New  Yoij 
for  13  weeks.  Agency,  Al  Paul  Lef ton  Co.,  N<  | 
York. 


MILROSE  NAMES  LAQUATTE  •  Milrc 
Products  Co.,  New  York  (RAD,  household 
cleaner),  has  appointed  H.  B.  Laquatte  In 
New  York,  to  handle  advertising  effective  Se] 
15.  Spot  announcements  and  participate 
shows  are  considered. 

ANITA  TO  GO  ON  AIR  •  Anita  of  Pa 
(perfumes),  New  York,  is  considering  p< 
ticipating  shows  to  start  about  Nov.  15.  Age 
cy  is  A.  W.  Lewin  Co.,  New  York. 

DIGEST  CANCELS  •  Readers  Digest,  Pie; 
antville,  N.  Y.,  is  cancelling  sponsors! 
of  America's  Town  Meeting  of  the  A 
Thursday,  8:30-9  p.m.  on  American.  Spon.- 
has  given  the  network  13  weeks  advance  not 
of  cancellation  which  becomes  effective  N< 
29.  Agency  is  BBDO,  New  York. 

GAS  SPOTS  •  General  Petroleum  Corp.,  I 
Angeles,  in  a  two-week  concentrated  campai 
to  promote  the  new  Mobilgas  Flying  Hor 
power,  on  Sept.  9  starts  a  total  of  4,000  ; 
nouncements  on  107  western  stations.  Agei 
is  Smith  &  Drum,  Los  Angeles. 


KELVINATOR  SHIFT  •  Nash  -  Kelvina 
Corp.,  Detroit  (refrigerators),  is  dropping 
Sunday  afternoon  program  on  American  2 
moving  into  the  Wednesday,  10:30-11  spot 
CBS,  effective  Oct.  3.  Format  of  new  progr 
is  not  yet  settled.  Geyer,  Cornell  &.  New.! 
New  York,  is  agency. 


NEW  HAVEN  APPOINTS  •  New  Ha- 1 
Clock  Co.,  New  Haven,  Conn.,  has  appoin  1 
Weiss  &  Geller,  New  York,  to  handle  ad\| 
tising. 

GILLETTE  BUYS  SERIES 

WORLD  SERIES  for  the  next  three  years  1 " 
be  broadcast  exclusively  on  Mutual  under  sp 
sorship  of  Gillette  Safety  Razor  Co.  Arran 
ments  were  completed  Friday  by  executive; 
the  network,  the  sponsor,  its  advertising  agei  | 
Maxon  Inc.,  and  the  office  of  A.  B.  Chand 
Commissioner  of  Baseball. 


-<t  4    •    September  3,  1945 


BROADCASTING    •    Broadcast  Adverti 


■OR  NEW  ORLEANS' 
|  FEATURED 
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FOR  EDUCATIONAL 
PROGRAMS 
SPONSORED 
BY  A  GREAT 
UNIVERSITY 


Folks  turn  first  to 
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NEW  ORLEANS 

A    DEPARTMENT'  OF   LOYOLA  UNIVERSITY 


THE  GREATEST  SELLING   POWER   IN  THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    *    Clear  Channel    *    CBS  Affiliate 

Represented  Nationally  by  The  Kate  Agency,  Inc. 
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resented  by  Edward  Petry  Co.,  Inc. 


GORDON  0  R  A  Y, 
Genera!  Manager 
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That  "Missus  Goes  A- Shopping". . . 
It 's  Murder! 


MAY  IT  PLEASE  THE  COURT  1 


This  is  murder— in  the  First  Degree.  It  is  absolutely  and  undeniably 
premeditated! 

When  John  Reed  King  slays  his  daily  studio  audience  of  350 
housewives  (willing  victims  all,  your  Honor),  every  moment  of 
the  massacre  has  been  carefully  plotted,  painstakingly  prepared. 

It  sounds  spontaneous  on  the  air?  Certainly.  Because  (like  the 
best  of  good  ad  libs )  its  split-second  timing  has  been  completely 
pre-calculated  by  experts. 

With  your  Honor's  permission,  we  will  review  the  facts  of  this 
particular  case: 

From  the  moment  The  Missus  Goes  A-Shopping  first  took  air, 
it  was  a  killer !  It  has  pacing,  quality,  craftsmanship  usually  found 
only  in  network  shows. 

On  August  25th  it  became  a  network  show.  That's  when  Chef 
Boy-Ar-Dee  Quality  Foods,  Inc.,  began  sponsorship  of  it  (over 
148  CBS  stations!)  under  the  title  Give  and  Take! 

It  is  not  sufficient  for  the  defense  to  state  that  The  Missus  Goes 
A-Shopping  is  sold  out.  No  additional  sponsors  may  be  made 
accessories  to  its  crimes  at  this  time. 
The  full  share  of  responsibility  for  pro- 
ducing this,  and  many  other  radio 
shows  of  such  network  caliber,  still 
rests— in  the  first  place— on  theWABC 


Program  Staff. 


They  have  done  this  before— t hey 


will  do  it  again! 


YOUR  WITNESS! 


Columbia's  Key  Station 
WH  YORK  •  50,000  Watts 

 /  ■  ■  ,  .  ■  .......  :      :  '  :  ' 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


The  Greeks 
Had  a  Bird 

-     For  It!  - 

In^  ancient  Greece,  carrier- 
pigeons  were  often  used  to 
fly  results  of  the  Olympic 
Games  back  to  home  ham- 
lets. It  was  a  good  way  to 
get  some  of  the  news  to 
I  some  of  the  people  some-of 
the  time.  But 

Radio  Station 


serving  tke  Tampa- 
Siu  Petersburg  area, 

reaches  thousands  of  peo- 
ple all  the  time  with  all  the 
news — plus  top-rated  NBC 
shows— and  the  audience  is 
growing  bigger  every  day  I 

With  a  population  increased 
from  272,000  in  1940  to  338.- 
112  this  year,  the  Tampa- 
St  Petersburg  area  has  "su- 
perior prospects  of  retaining 
its  wartime  growth,"  and  is 

.  one  of  17  areas  in  the  United 
States  described  as  "Class 
A-l"  from  the  standpoint  of 
future  population  growth, 
according  to  a  recent  release 

.  by  the  Federal  Census 

kBureau. 

T 

\r 

\  To  sell  your  product,  today 

I  and  tomorrow,  in  this  rich 
territory,  use  Radio  Station 
WFLA,  the  most-listened-to- 

:  station  in  the  Tampa  trade 

!  area. 

5000  WATTS 
DAY  AND  NIGHT 

111  FLA 

TAMPAN  J 


Feature  of  the  Week 


FROM  Turntable  to  Microphone 
might  well  be  the  title  of  this  story. 
It  concerns  a  man  who  for  several 
years  has  been  making  transcrip- 
tions for  Congressmen  to  send 
back  home  to  their  local  stations. 
It's  about  an  engineer-announcer 
who  has  devoted  considerable  time 
to  helping  politicians  attain  "mi- 
crophone technique". 

General  Electric,  through  BBDO, 
purchased  two  spots  daily,  8  a.m. 
and  11  p.m.,  Monday  through  Sat- 
urday, on  WOL  Washington  for 
news,  to  start  Sept.  3.  GE  wanted 
a  voice  with  sincerity,  authority; 
one  that  could  discuss  the  news 
from  a  reporter's  angle — factually, 
uncolored,  unbiased  and  without 
comment.  The  GE  newscaster  would 
be  identified  only  as  "The  Voice  of 
Washington". 

Ads  were  placed  in  Washington 
newspapers.  Replies  came  in  by  the 
hundreds.  Cab  drivers,  mechanics, 
school  teachers,  laborers,  plumbers, 
Government  clerks,  a  few  minis- 
ters and  one  Congressman  applied 
for  the  job.  Each  felt  he  had  the 
"voice". 

Applicants  were  contacted  by 
telephone.  All  but  40  were  elim- 
inated. Those  40  made  test  platters 
and  from  the  group  six  were  se- 
lected. 

WOL  executives,  sitting  at  dif- 
ferent monitors,  chose  a  single 
voice.  All  six  records  were  sent  to 
BBDO.  Agency  personnel  agreed 
on  the  voice  WOL  had  picked.  Then 
GE  executives  made  a  similar  se- 


lection— each  independent  of  the 
other.  Here  was  the  voice  that  GE 
wanted. 

A  check  disclosed  the  name  "Bob 
Davis"  but  nowhere  in  the  records 
could  his  address  be  found.  Some- 
one remembered  that  the  record 
came  in  with  a  batch  from  the 
studios  of  Robert  J.  Coar,  who  op- 
erates the  recording  room  in  the 
House  of  Representatives.  Mr. 
Coar  was  contacted. 

Yes,  he  knew  Bob  Davis.  In  fact 
he  had  cut  a  record  for  him.  Was 
anything  wrong? 

"Wrong!"  echoed  the  WOL  rep- 
resentative. "Why  man,  we've  got 
to  find  him.  He  has  been  chosen  the 
Voice  of  Washington!" 

"Permit  me — I'm  Bob  Davis,"  re- 
plied Bob  Coar.  All  his  life — at 
least  during  the  last  few  years — 
he  had  been  cutting  records  for 
hundreds  of  Congressmen.  He  had 
spent  long  hours  coaching  those 
politicians  on  the  proper  use  of  a 
microphone.  Mr.  Coar  conducted 
the  transcribed  interviews  himself 
as  official  announcer  for  the  Con- 
gressmen. When  he  read  the  WOL 
ad  and  handled  a  flock  of  record- 
ings for  aspirants,  well — he  made 
one,  too,  dubbed  it  "Bob  Davis" 
and  tossed  it  into  the  box  labelled 
"For  WOL". 

Bob  Coar,  alias  Bob  Davis,  pos- 
sessed the  voice  that  met  all  re- 
quirements. He  was  to  begin  his 
new  venture  for  GE  today  (Sept. 
new  venture  for  General  Electric 
today  (Sept.  3). 


Sellers  of  Sales 


EDWARD  Peter  Fort,  who  has 
been  a  time  buyer  for  Wm. 
Esty  &  Co.,  New  York,  for 
the  last  year,  maintains  the 
"radio    business    has    a  limitless 
future". 

Born   in  Puerto   Rico  Oct.  19, 
1913,  Ed  was  8  when  his  family 
moved    to    New    York.    He  was 
educated     at  New 
York    City  College 
and  at   Pace  Insti- 
tute, where  he  stud- 
ied merchandising, 
copyrighting  and 
selling.    He  earned 
his  school-book 
money  by  selling  in 
house  to  house  can- 
vasing. 

When  he  left 
school  in  1934,  his 
first  job  was  in  the 
textile  export  trade. 
A  year  later  Ed 
joined  the  Wool- 
worth  Company  as 
a  prospective  store 
manager.  In  1937 
he  became  a  field  oil  salesman  with 
the  Philips  Oil  Co.,  N.  J.  Ed 
joined  the  Paterson  Evening  News 
as  advertising  manager  in  1938, 
where  he  worked  for  six  years. 
In  September  1944  he  joined  the 
Wm.  Esty  Co.,  as  time  buyer. 

Ed  helps  buy  time  for  Piels 
Beer,    Vel,    Super-Suds,  Pacquin 


ED 


and  Baume-Ben-Gay. 

Of  the  buying  campaigns  that 
Ed  has  conducted,  he  says  that  the 
current  spot  announcement  cam- 
paign for  Vel  is  the  most  interest- 
ing because  "there  was  a  time 
when  we  didn't  know  whether  it 
could  be  put  on  because  of  the 
war  time  restrictions  on  soap,  but 
then  came  the  go- 
ahead  signal  and  we 
went  ahead." 

Ed  met  his  wife, 
the  former  Raquel 
Aida  Milos,  at  a 
dance.  They  have 
been  married  for 
six  years.  Both  are 
ardent  collectors  of 
old  glass.  They  spend 
many  hours  brows- 
ing around  out-of- 
the-way  antique 
shops. 

He  indulges  in 
several  other  hob- 
bies, such  as  writ- 
ing humorous  poet- 
ry and  an  occasional 
short  story.  Dancing  the  rumba  is 
another  favorite  pastime,  as  well 
as  puttering  around  his  home  in 
Wortendyke,  N.  J. 

About  two  years  ago,  Ed  spent 
some  of  his  evenings  teaching 
Spanish  at  the  Latin-American 
Institute.  He  is  a  member  of  the 
Lions  Club  in  Paterson,  N.  J. 


BAMBY 
BREAD 

sticks  to 

WWDC 


This  popular  Washing- 
ton, D.  C.  loaf  used  to  be 
on  three  different  local 
radio  stations. 

Now  it's  a  WWDC 
exclusive. 

Showmanship . . .  cover- 
age . . .  these  mean  listener- 
interest  —  bonus  sales  foi 
advertisers.  And  that's 
what  WWDC  offers  you 

A  sound  sales  appea 
and   WWDC   are  the 
secret   of  sales  in  Th<  j 
District .  .  the  true  cross 
section  of  America. 


WWDC 

the  big  sales  result 
station  in  Washington,  D. 


Represented  nationally  b; 

WEED  &  COMPAN 


1 


1939  -  $3,292   PER  FAMILY 


1940  -$3,727   PER  FAMILY 


1941  -  $5,206   PER  FAMILY 


1942  -  $5,71  8   PER  FAMILY 


1943  -$7,595   PER  FAMILY 


It's  not  a  post-war  dream.  It  happened  in  1944! 
In  that  year,  Hartford  families  averaged  $7,607 
in  Effective  Buying  Income,  92%  ahead  of  the  average  for 
the  nation. 

In  the  same  year,  Connecticut  led  all  48  states  with  $5,920 
in  Effective  Buying  Income  per  family. 

Hartford,  and  its  trading  area  of  26  smaller  towns,  is  Connecti- 
cut's Major  Market.  You  can  sell  in  this  market  quickly, 
effectively  and  economically  with  radio  advertising  on  WDRC, 
Basic  Columbia  Station  for  Connecticut. 

CONNECT  IN  CONNECTICUT  BY  USING  WDRC! 


FREE  LITERATURE— Write  Wm.  F.  Malo,  Commercial 
Manager,  WDRC,  Hartford  4,  Connecticut,  for  litera- 
ture on  programs  available  for  sponsorship,  and  new 
Market  Study  of  WDRC's  Primary  Area. 
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Today's  United  Press  Commentary 

5  Minulei — Every  Day  ,  ,  .  Takes  the  day's  biggest  sfory  and  takes  it 
apart,  to  show  what  it  means  and  what  difference  it  makes  in  the 
life  of  the  world.  This  peacetime  successor  fo  the  war-long  success- 
fwl  "Today's  War  Commentary"  explains  in  everyday  terms  com- 
plexities of  national  and  international  affairs  which  hit  the  nig 
headlines,  diagrams  their  elements,  makes  graphic  their  back- 
grounds. A  feature  of  nation-wide  appeal  for  our  now-world- 
conscious  nation. 


Your  New  Home 

15  Mmotas — Sunday  .  .  .  Everything  about  the  new  hem*  which 
everyone  has  seen  waiting  for,  from  design  to  decoration,  from 
financing  to  furnaces,  from  location  to  landscaping.  New  materials  r 
new  inventions,  new  plans  that  make  work  in  the  home  easier' 
enjoyment  of  the  home  more  abundant— ail  the  facts  and  topics 
which  ring  the  front  doorbell  to  every  home-owner's  and  home- 
lover's  heart  are  covered  in  lucid  and  thorough  fashion  in  "Your 
New  Homo". 


UNITED  PRESS  RADIO  NEWS  WIRE  FEATURES 

Besides  the  New  4,  These  Sixteen  More: 


Women  in  the  News 

In  the  Women's  World 

Today's  American  Hero 

Names  in  the  News 

Good  Eating 

(formerly  Vitamins 
for  Victory) 


Speaking  of  Sports 
In  Movieland 
On  the  Farm  Front 
In  Your  Neighborhood 
World  of  Tomorrow 
Tomorrow's  Business 
Places  in  the  News 


Design  for  Peacetime  Living 

(formerly  Design  for 
Wartime  Living) 

Weekly  Business  Review 

Highlights  of  the  Week's 
News  in  Review 


FORCEFUL  Af£IW 
NEWS  FEATURES 


Sizing  Up  Sports 

15  Minviet— Sunday  .  .  .  To  cope  with  the  impending  sports  boom, 
U.  P.  supplements  its  daily  sports  commentary  with  this  Sunday 
feature  reviewing  highlights  of  the  week  gone  by,  previewing 
those  of  the  week  to  come.  "Sizing  Up  Sports"  does  not  summarize, 
but  analyzes  and  dramatize*  events  and  trends,  sharpening  under- 
standing of  what's  just  happened,  sharpening  interest  in  what's 
about  to  happen.  It's  fan-fare  every  sports  follower  will  enjoy. 


6 


America  Converts  to  Peace 

5  Atirtitfe*— Six  Day*  a  WeeJt  ,  .  .  Both  for  the  folks  who've  been  at 
home  daring  the  war  and  the  men  who're  coming  home  from  the 
war,  "America  Convert*  to  Peace"  provides  expert  and  explicit 
information  on  new  developments,  new  arrangements,  opportunities 
at  hand.  Naturally  prominent  at  the  start  will  be  facts  for  the  veteran: 
how  he  can  get  a  job,  a  business  started,  money  to  build  a  home, 
more  education.  A  feature  for  everyone  striving  for  a  better  future. 


«n  years  ago  United  Press  became  the  leader  of  major  press  associations  in  supplying  news  for  radio, 
■at  lead  U.  P.  ever  since  has  not  only  held  hut  lengthened1.  Today  its  radio  clients  outnumber  those 
all  the  other  main  services  combined. 

ne  reason  for  this  has  been  the  news  features  which  U.  P.  has  provided  to  supplement  its  fast, 
curate,  easy-to-handle  news  dispatches. 

iiese  features  have  done  a  two-fold  job  for  radio:  they  have  added  to  and  consolidated  audiences; 
id  they  have  attracted  sponsorship  in  such  measure  as  to  minimize,  sometimes  even  to  exceed, 
e  cost  of  the  U.  P.  service  itself. 

»w  to  its  splendid  sixteen  features  U.  P.  adds  four  new  ones,  all  of  sweeping  interest,  all  as  up-to- 
e-second as  a  time  signal.  The  entire  twenty  are  on  U.  P.  radio  wires  now— current  and  convincing 
amples  of  U.  P.'s  policy  of  constantly  bettering  its  own  unequaled  best. 

UNITED  PRESS 


wMiss  Love,  please  take  down  these 
leggers— I  mean  figures!" 


0  Whenever  you  need  facts  or  figures  on  markets  and  stations, 
give  us  a  ring !  How  many  people  listen  to  what  radio  stations 
in  Iowa,  for  instance,  at  any  hour  of  the  day  or  night,  or 
what  competitors  of  yours  are  using  radio  in  Seattle,  or 
whether  hill-billy  programs  are  on  the  up  or  down  in  the 
South-Atlantic  section,  or  whether  Santa  Fe  can  be  covered 
from  Albuquerque;  or  on  Buffalo's  present  situation  on 
daytime  food  programs. 

Whatever  a  client  wants  to  know  in  connection  with  a  spot- 
broadcasting  campaign,  we  usually  either  have  the  informa- 
tion or  can  get  it  promptly.  That's  part  of  what  we  mean  by 
"Free  &  Peters  Service."  Want  some  of  it- — right  now? 

FREE  &  PETERS,  i\< 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDA  Y  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND    RAPIDS- 1 
KALAMAZOO  '* 

KMBO  KANSAS  CITY  1 

WAVE  LOUISVILLE  f 

WTCN   .    .  MTNNEAPOLIS-ST.   PAUL  I 

WMBD  PEORL4 

KSD  ST.  LOUIS  f 

WFBL  SYRACUSE  1 

IOWA 

WHO  DES  MOINES  f 

WOC  DAVENPORT  4 

KMA  SHENANDOAE  I 


SOUTHEAST 

WCBM  BALTIMORE 

WCSC    ......    CHARLESTON  i 

WIS  COLUMBIA 

WPTF  RALEIGt-  i 

WDBJ     .......    ROAN OK  I 

SOUTHWEST 

KOB  ALBUQUERQUI 

KEEW  BROWNSVILLI 

KRIS  CORPUS  CHRIST 

KXYZ  HOUSTOr 

KOMA  OKLAHOMA  CITI 

KTUL    TULS/ 

PACIFIC  COAST 

KOIN  PORTLANI 

KIRO  SEATTU 

and  WRIGHT- SONO VOX,  Inc. 


■■■ 
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Radio  Can  Hold  Its  Wartime  News  Gains 


'ORTER  DECLARES 


Programs  Left 
Jp  To  Station 

LEADING  FOR  WIDER  listener 
iticism  of  American  radio  pro- 
■ams,  Chairman  Paul  A.  Porter 
the  FCC  has  made  it  clear  that 
e  Commission   should  have  no 
ice  in  programming. 
In  a  speech  prepared  for  broad- 
est over  CBS  during  the  Sunday 
nnphony  Hour  (3-4:30  p.m.  EWT 
spt.  2),  Mr.  Porter  said: 
I  would  not  want  the  Commis- 
n  of  which  I  happen  at  the  mo- 
nt  to  be  a  member  prescribing 
ky  specific  programs  or  pontifi- 
ting  on  what  particular  thing  the 
nerican  public  should  hear." 
He  alluded  to  scores  of  letters 
om  listeners,  complaining  to  the 
2C  about  certain  programs. 
"You  have  expressed  the  desire 
the  hope  that  your  radio  bill  of 


Porter  on  Programs 

NATION'S  BROADCAST- 
ERS shouldn't  miss  Ameri- 
can Magazine  for  October. 
Chairman  Paul  A.  Porter  of 
-  the  FCC  does  a  lengthy 
piece  dealing  with,  among 
]  other  things,  American 
|  broadcasting  station  pro- 
|  gram  formats. 


e  was  the  exclusive  problem  Of 
iir   Government,"   his  prepared 
ress  stated.  "This  is  not  so,  nor 
s  iould  it  be."  In  a  light  vein  he 
dpped:  "While  I  am  quite  cer- 
in  that  the  present  Commission 
|ild,  if  it  had  the  legal  authority, 
velop   a  plan  which  would  be 
perb,  I  shudder,  as  a  listener, 
sr  the  job  which  my  successors 
ght  do." 

Explain  Your  Views 
[He  called  upon  listeners  to  make 
$  Sown  their  wants  radiowise,  re- 
iS  Jnding  them  that  the  radio  chan- 
ts :'s  belong  not  to  the  networks,  the 
Ef.tions,  nor  the  FCC  but  to  the 
ople. 

■£  :'How  many  of  you  who  consti- 
e  the  Sunday  afternoon  audience 
this  particular  program  have 
iV'  taken  the  trouble  to  make 
own  the  fact  that  you  appreci- 
the  opportunity  to  hear  this 
(Continued  on  page  74) 
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(See  related  stories  on  pages  70,  78) 

WILL  RADIO  hold  the  news  audience  it  won  through  enter- 
prising coverage  of  the  war? 

Before  the  war,  it  has  been  estimated,  news  consumed  about 
5%  of  the  average  broadcast  day.  During  the  war,  that  per- 
centage grew  to  as  much  as  20%  and  seldom  dropped  be- 
low 15%. 

Some  of  this  gain  doubtless  will  be  held  by  virtue  of  the  in- 
creased attention  given  news  as  a  result  of  the  war,  both  on 
stations  and  in  networks.  But  some  " 

ferent  than  most.  We're  non-net- 
work. We're  located  in  the  news 
capital  of  the  world.  And  we're 
owned  by  a  news-conscious  paper. 

"The  independent  station  which 
wants  news  listeners  must  get  out 
and  do  its  own  leg  work.  Its  report- 
ers, writers  and  newscasters  must 
be  interchangeable.  Each  must 
know  the  men  who  make  the  news, 
each  must  have  the  same  apprecia- 
tion of  the  events  which  are  mak- 
ing the  headlines.  No  golden 
voiced  news  reader  can  tell  the 
story  as  well  as  the  man  who  saw 
it  with  his  own  eyes. 

"In  the  war  days,  the  news  was 
so  tremendous  that  practically  any 
kind  of  reporting  'got  by'.  Now 
we're  getting  back  to  a  more  nor- 
mal diet,  and  our  sense  of  values 
is  slowly  being  restored.  The  three- 
alarm  fire  is  making  the  front  page 
again. 

"Whether  or  not  we  hold  most  of 
this  tremendous  news  audience  will 
depend  on  how  well  we  do  our  job. 
And  we  can't  hope  to  do  it  well  by 
tearing  the  required  number  of 
words  off  the  ticker  and  hoping  that 
the  listener  won't  be  able  to  dis- 
tinguish that  kind  of  'newscast' 
from  an  honest  job  of  reporting. 

Local  Job  Needed 


of  it,  by  the  same  token,  will  be  lost 
if  broadcasters  fail  to  establish  an 
informed  peacetime  formula  for 
news  coverage. 

Broadcasting,  in  an  effort  to 
arrive  at  such  a  fomula,  asked 
some  of  the  nation's  outstanding 
radio  editors  to  outline  their  post- 
war policies  on  news.  Many  top- 
notch  radio  editors  are  not  included 
in  this  capsule  symposium.  But 
comments  are  made  by  network 
news  chiefs  and  by  editors  of  three 
stations  which  perform  notable 
service  in  news  broadcasting. 

Summarized  Opinions 

Their  opinions,  in  summary: 
Newscasts  are  not  war  babies. 
War  coverage  was  merely  a  phase 
of  overall,  year-in-year-out  news 
coverage.  There  must  be  revitalized 
emphasis  on  local  news.  Americans 
are  more  world-conscious  —  and 
news  developments  in  foreign  capi- 
tals will  attract  more  listeners  than 
before  the  war.  Regional  news  in 
coverage  areas  has  been  neglected 
during  the  war  and  there  must  be 
a  return  to  it.  Radio  is  adapted  par- 
ticularly to  telling  the  human  in- 
terest story,  and  should  develop  in 
that  direction.  Improvement  in  edi- 
ting is  paramount.  Radio  remem- 
bers the  dark  days  of  those  false 
armistice  announcements.  Local 
stations  should  add  legmen  who 
can  work  also  at  the  microphone. 
There  will  be  some  decline  in  the 
number  of  newscasts,  but  not  dis- 
proportionate to  the  adjustments 
which  will  be  made  in  other  media. 

Facing  the  obstacles  of  the  local 
station  and  having  in  addition  the 
problem  of  being  located  in  the  na- 
tion's capital,  WINX  Washington 
anticipates  what  is  probably  an  ac- 
centuation of  the  norm.  News  edi- 
tor William  E.  Gold  sees  it  this 
way: 

"For  radio  news  editors,  recon- 
version to  peace  is  an  invitation, 
rather  than  a  problem.  It  is  an  in- 
vitation to  accomplish  all  those 
things  we  wanted  to  do  in  wartime, 
but  couldn't. 

"Our  situation  at  WINX  is  dif- 


"We  couldn't  function  without 
the  press  associations,  because  it's 
obviously  impossible  to  cover  the 
world  by  ourselves.  But  neither  can 
we  go  to  the  other  extreme  and  as- 
sume that  the  wires  are  all  we  need. 

"In  our  own  case,  we  not  only 
have  to  add  an  efficient  local  cover- 
age, but  must  do  a  thorough  job  on 
national  news,  because  in  Wash- 
ington, local  news  is  (to  a  large 
extent)  national  news. 

"The  days  to  come  offer  an  invi- 
tation and  a  challenge  and  if  radio 
is  going  to  grow  up  this  would  be 
a  fine  time  for  it  to  start.  The 
dissemination  of  a  good  news  re- 
port is  the  most  important  public 
service  in  the  radio  field. 

"We've  got  to  quit  thinking  about 
newscasts  in  terms  of  'shows'.  News 
(Continued  on  page  69) 


OWI  ABOLISHED 

Functions  Go 
To  State  Dept. 

PRESIDENT  TRUMAN  by  execu- 
tive order  Friday  abolished  the 
Office  of  War  Information. 

At  the  same  time  he  set  up  un- 
der the  State  Dept.  an  Interim 
International  Information  Service, 
which  will  take  over  all  OWI  and 
Office  of  Inter-American  Affairs 
international  informational  serv- 
ices. The  Interim  Internationa) 
Information  Service  will  be  termi- 
nated on  Dec.  31  and  from  then 
on  the  international  information 
job  is  up  to  the  Secretary  of  State 
Byrnes. 

Although  the  President  did  not 
designate  the  director  of  HIS,  the 
name  of  Adelai  E.  Stevenson,  for- 
mer aide  to  Archibald  MacLeish 
when  Mr.  MacLeish  was  assistant 
Secretary  of  State  for  "'ublic  & 


40  Press  Agents 

ABOLITION  of  OWI  Domes- 
tis  Radio  Branch  means  that 
in  the  future  broadcasters 
will  have  to  deal  with  over 
40  government  agencies.  In- 
formation released  by  these 
agencies  during  the  war  has 
been  funnelled  through  the 
OWI  Radio  Bureau. 


Cultural  Relations,  was  mentioned 
among  several  as  a  possible  nomi- 
nee for  the  post.  However,  consid- 
erable sentiment  within  the  State 
Dept.  favored  retaining  an  exper- 
ienced person  from  the  OWI  who 
could  bring  practical  working 
knowledge  of  overseas  broadcasting 
to  the  new  operation. 

Sudden  termination  of  OWI  and 
OIAA  will  not  immediately  affect 
contracts  under  which  the  Govern- 
ment leases  all  time  on  the  country's 
36  international  shortwave  stations, 
it  was  learned.  Those  contracts 
will  be  assumed  by  the  State  Dept. 
and  until  Secretary  Byrnes  can 
formulate  a  future  policy,  broad- 
casting will  continue  as  in  the  past, 
with  OWI  and  OIAA  personnel 
handling  such  programs  being  ab- 
sorbed by  the  HIS. 

In  a  statement  accompanying  the 
executive  order,  President  Truman 
(Continued  on  page  74) 
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Quick  Radio  Setup  Zacharias  Broadcasts  Speeded  Peac 

P.r°l!dedin.JaPan    Job  of  Teaching  Jap,   BLWSt  I       _   .     .  _ 


NETWORKS  and  stations 
poised  Friday  for  the  imminent 
Japanese  surrender  ceremonies  in 
Tokyo  Bay.  Chief  feature  on  the 
schedule  was  to  be  a  pooled  broad- 
cast -of  -a  half-hour  or  longer,  pre- 
senting an  eyewitness  account  of 
the  signing.  Lacking  definite  word 
on  time  for  the  event,  network 
plans  were  flexible. 

Ceremony  was  to  take  place 
aboard  the  battleship  Missouri, 
equipped  by  Navy  as  a  miniature 
Radio  City  in  anticipation  of  actual 
invasion  of  Japan.  Voices  of  Gen. 
MacArthur  and  Adm.  Nimitz  were 
expected  to  be  heard  on  the  pooled 
program,  with  possibly  the  voices 
of  network  correspondents. 

From  the  Missouri  the  pickup 
was  "to  switch  to  Washington  for 
the  voice  of  President  Truman 
speaking  from  the  White  House, 
going  back  to  the  Missouri  for 
.MacArthur  and  Nimitz.  Later  a 
special  half-hour  program  produced 
•by  Armed  Forces.  .Radio  Service 
was  on  the  schedule,  i  with  main 
portion  coming  from  Hollywood. 
•  Though  network  plans  were  still 
tentative,  they  included  such  fea- 
tures as  a  45-minute  documentary 
Pearl  Harbor  to  Tokyo,  written  by 
Margaret  Miller,  as  a  CBS  presen- 
tation. Other  documentaries  were 
scheduled  on  CBS  and  the  three 
other  networks  had  prepared  ap- 
propriate material. 

First  operation  of  Radio  Tokyo 
was  under  direction  of  the  Signal 
Corps.  At  weekend  it  appeared  this 
operation  would  continue  under 
!  the  Army,  working  under  direction 
of  the  State  Dept.  Formal  policy 
had  not  been  adopted  on  the  broad- 
casting of  information  via  official 
transmitters  to  people  in  occupied 
countries.  State  Dept.  may  take 
over  OWI  information  functions 
I  (see  separate  story). 

Radio  Tokyo  was  taken  over  by 
GHQ  Public  Relations  Office  less 
(Continued  on  page  76) 


To    Avoid  War 
Still  Ahead 

By  J.  FRANK  BEATTY 
RADIO'S  greatest  achievement  of 
the  war — persuading  Japan  to  ask 
for  peace  even  before  the  atomic 
bomb  was  dropped — centers  around 
the  "One  Man  Task  Force",  Capt. 
Ellis  M.  Zacharias,  Navy  Bureau 
of  Intelligence. 

And  a  potential  job  of  greater 


Capt.  Zacharias 

importance  for  radio  is  in  the  dis- 
cussion stage.  It  is  the  job  of  guid- 
ing Japan,  by  means  of  broad- 
casts, into  an  adjustment  to  peace 
and  educating  against  war. 

Top  secret  since  V-E  Day,  the 
radio  campaign  against  Japan  was 
based  on  this  order  to  a  little  group : 
To  bring  about  cessation  of  hostili- 
ties and  unconditional  surrender  of 
Japanese  without  invasion. 

Success  of  the  broadcast  attack 
on  Japan  and  the  story  of  how  it 
was  done  can  now  be  told.  The  at- 
tack brought  about  a  Japanese  sur- 
render offer  three  weeks  before 
Potsdam.  The  Potsdam  declaration 
met  the  terms  of  the  Japanese  pro- 


paring  a  formal  peace  offer,  the 
atomic  bomb  provided  a  persuader. 

In  a  tiny  Interior  Dept.  radio 
studio  in  Washington,  under  heavy 
guard,  were  recorded  the  broad- 
cast messages  that  brought  about 
Japan's  capitulation  without  oblit- 
eration of  the  ruling  regime — an 
event  which  might  have  extended 
the  war  indefinitely. 

A  broadcasting  commentator, 
Dennis  McEvoy,  was  the  first  voice 
heard  in  the  radio  campaign.  Mc- 
Evoy  was  CBS  correspondent  in 
Moscow  during  the  siege  of  that 
city  and  was  a  CBS  news  analyst 
in  New  York  in  1M2.  He  is  son 
of  J.  P.  McEv©yr  author.  His  job 
was  to  introduce  the  "'One  Man 
Task  Force"  on  the  air. 

A  new  coneept  in  war  strategy, 
the  radio  war  against  Japan  was 
conducted  by  Capt.  Zacharias-  on 
the  basis  of  intimate  knowledge  of 
Japanese  leaders  as  well  as  the 
language  and  customs  of  the  people. 

The  strategy  was  framed  by  the 
mysterious  "'little  groupf,  whose 
membership  has  not  been  divulged. 
The  actual  vocal  warfare  was 
waged  by  Capt.  Zacharias,  who 
was  pulled  from  a  Pacific  cormaaand 
just  before  V-E  Day  to  assume  his 
new  role.  OWI  was  in  eharge  of  the 
project,  with   Shannons  Allen,  di- 


Zacharias  Fans 

WHEN  the  plane  bringing 
Japanese  armistice  negotia- 
tors to  Manila  landed,  out 
stepped  the  three  Naval  en- 
voys, all  acquaintances  of 
Capt.  Zaeharias.  Leading 
them  was  Rear  Adm.  Yoko- 
yama,  a  particularly  close 
friend  of  the  captain  who  was 
mentioned  in  his  seventh 
broadcast.  The  three  looked 
searchingly  at  the  American 
officers  on  hand  to  meet  them 
and  Adm.  Yokoyama  exclaim- 
ed disappointedly  to  chief 
American  interpreter  Col. 
Meshbir,  "Burt  where  is  Capt. 
Zacharias?"' 


rector  of  Interior  Dept/s  Ra 
Section,  directing  radio  aspects 

A  dozen  reeoarded  foroadca: 
each  beamed  at  Japan  from  £ 
Francisco,  Hawaii  and  Saipan,  i 
repeated  many  times,  caught  i 
held  the  attention  of  official  Jap 
along  with  the  citizens'  estima 
5,000,000  receivers. 

First  broadcast,  eondtacted  ri 
after  V-E'  Day,  brought  immedi 

(ComHnwed  om>  page  75) 


OWI  Broadcasts  to  Japs  Effectiv 
Letter  from  Filipino  Witness  Pron 


Drawn  for  Broadcasting  by  Sid  Hix 
"But  I  want  one  with  radar,  so  I  can  keep  track  of  my  husband!" 
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EFFECTIVENESS  of  OWI  broad- 
casts to  the  Japanese  is  demon- 
strated on  an  individual  plane  by 
a  letter  received  by  OWI  from  a 
Filipino,  the  son  of  a  Methodist 
bishop  and  a  graduate  of  Silliman 
U.,  who  was  formerly  employed  by 
the  Japanese. 

Working  in  a  Jap-controlled  ra- 
dio station  broadcasting  twice  daily 
to  the  U.  S.,  the  writer,  Denny 
Alejandro,  saw  how  effective  the 
broadcasts  from  Australia  by 
OWI's  James  G.  Wingo  were.  An 
American-born  Japanese,  Kazu- 
maro  "Buddy"  Uno,  was  head  of 
the  Jap  station  and  demonstrated 
considerable  annoyance  at  the 
broadcasts,  flying  into  a  rage  after 
every  broadcast. 

Uno  was  particularly  worried 
about  what  the  average  Filipino 
thought  of  Wingo  and  his  ideas. 
Alejandro  writes:  "'This  Philip- 
pine Hour  from  Australia,'  Uno 
wanted  to  know,  'do  you  think  any- 
body listens  to  it?  .  .  .  Oh,  what  the 
hell,'  he'd  say  at  once  with  a  char- 
acteristic snap  of  his  fingers,  'we 
know  damn  well  there's  a  lot  who 
listen  to  it.  But  what  I  want  to 
know  is  (and  he'd  give  me  that 
doggish,  beaten  look)  ...  do  you 
think  it's  achieving  any  good?'  I 
must  be  frank  here  and  say  that 
then  I  was  almost  tempted  to  lie 
and  tell  him  not  one  Filipino 
thought  much  of  Wingo  and  the 
Philippine  Hour.  But  I  knew  Kazu- 
maro  Uno  better.  He  was  nobody's 


fool.  It  had  been  apparent  in 
past  weeks  that  he  was  actu; 
worried  a  lot  about  just  how  m 
the  Philippine  Hour  had  been 
setting  the  Nippon  applecart  in 
Philippines,    and    I   knew  tl 
wasn't  any  use  giving  Buddy  1 
a  smooth  line.  'I  was  hoping 
wouldn't  ask  me  that,  Buddy 
countered,  'but  I  guess  I  need 
tell   you  that  given  two  eho: 
most  any  Filipino  would  tun 
the  Philippine  Hour  and  Wingc 
stead  of  dialing  Radio  Tokyo 
your  Tokyo  Rose.' 

"  'We  shall  never  be  able  t< 
it  in  a  million  years,'  I  heard 
mutter  again  under  his  breath  r 
be  for  the  fiftieth  time  since  he 
I  started  listening  to  Wingo 
the  Philippine  Hour.  I  remer 
the  first  time  he  said  'We  i 
never  be  able  to  do  it  in  a  mi 
years.'  It  happened  one  after: 
when  I  went  on  the  air  in  a  bi 
cast  to  the  United  States  wi' 
hat  cockily  perched  on  top  of 
ear.  Maybe  that  was  bad  man 
in  front  of  a  mike,  but  anywaj 
Jap  employe  at  the  radio  sti 
didn't  think  it  was  nice  and  pro 
ly  slapped  the  hat  off  my  1 
all  but  carried  off  the  ear  on  v 
it  was  sitting.  I  distinctly  rei 
ber  Uno  shooting  up  from  his  < 
and  with  a  purple  face  almost 
at  me,  'We'll  never  do  it  in  a 
lion  years!'  'Do  what?'  I  ws 
to  know.  'Win  you  guys  over  t( 
side,'  he  continued  to  shout." 
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merican  Radio  Best,  Europe  Trip  Shows 


[ission  Convinced 
Control  by  State 
Not  for  U.  S. 

BULLETIN 

ARIS  (Special) — Rome  and  the 
atican  have  been  added  to  the 
.merican  broadcast  mission's  itin- 
rary,  to  be  highlighted  by  an  audi- 

;nce  with  the  Pope.  Return  to  U.  S. 

1  now  scheduled  Sept.  7.  After 
ice,  Cannes  and  Biarritz  Sept.  1, 

1  and  3  the  group  flies  to  Rome, 
?maining  until  Sept.  5.  Trip  home 
jill  be  made  via  Paris,  the  Azores 
nd  Bermuda. 

By  SOL  TAISHOFF 

[^Special  From  Gen.  Eisenhower's 
Headquarters,  Frankfort) 

ITH    firsthand    knowledge  of 
a  Juropean  radio,  top-level  mission 
r  American  broadcasters  is  con- 
Inced  more  than  ever  that  Amer- 
an  radio  is  the  world's  best  and 
iat  the  competitive  system  will 
rive  whatever  happens  elsewhere. 
Briefed  by  our  top  commanders 
j  ,eaded  by  Gen.  Eisenhower,  and 
.ei  iiiown  broadcast  operations  in  Eng- 
nd,  France,  Germany  and  Luxem- 
>urg,  the  delegation  feels  equipped 
tackle  all  home  problems  pit- 
rig  the  American  Plan  of  private 
>eration    against   the  European 
stem  of  state  control. 


tfc :' 


III 


I! 


A  Decade  Ahead 


American  Radio,  it  is  generally 
ctifrllt,  is  at  least  a  decade  ahead  in 
i  II  departments,  though  the  Ger- 
an-invented  tape  recorder  Mag- 
tophon  (see  page  24)  concededly 
ahead  of  ours.  Virtually  all  Euro- 
«an  radio,  it  was  found,  is  used 
a  propaganda  medium  and  not 
sically  as  a  means  of  informing, 
tertaining  and  enlightening.  Be- 
use  radio  was  such  a  potent  force 
a  war  implement,  battle-torn  and 
ibittered  European  nations  feel 
ey  must  control  the  medium  lest 
get  into  improper  hands. 
The  mission  was  unanimous  in  its 
lief  that  whatever  Europe  does, 
r  system  is  best  for  us.  All  had 
eater  appreciation  of  the  Amer- 
an  way  of  life  in  general.  Judge 
-stin  Miller,  NAB  president-desig- 
ite  and  group  spokesman,  said  the 


Berchtesgaden  Visit 

BROADCASTERS  got  a 
thrill  Aug.  27  on  visit  to 
Berchtesgaden  and  Hitler's 
mountain  lair.  Impromptu 
meeting  was  held  at  Hitler's 
council  table.  At  Frankfort 
they  saw  the  gold  and  silver 
•if 3  seized  in  salt  mines  by  Amer- 
ican troops — the  only  occa- 
sion on  the  trip,  however, 
where  no  souvenirs  were 
obtained. 


bii 

W  '■ 


trip  will  be  of  inestimable  value  in 
guiding  future  radio  policy  in 
America.  Congress,  the  FCC  and 
other  forums  can  be  told  firsthand 
how  European  radio  monopolies 
function,  taking  cognizance  of 
whatever  good  traits  may  be  evi- 
dent, he  said. 

In  occupied  Germany  the  mission 
found  radio  subject  yet  to  be 
handled  by  the  control  commission. 
Radio  Beidin,  100,000  watter,  sup- 
posedly is  under  joint  Allied  control 
but  Russians  have  actual  super- 
vision with  an  army  captain  in 
charge  despite  the  fact  that  the 
station  is  located  in  the  British 
zone.  Litgen  Lucius  Clay,  Amer- 
ican member  of  the  Commission, 
said  group  control  would  be  en- 
forced with  the  station  eventually 
turned  over  under  license  to  Ger- 


man operators.  This  will  be  done 
with  newspapers  and  other  media. 

Gen.  Eisenhower  talked  mainly 
off  the  record  about  the  future  of 
world  affairs. 

Following  two-day  stay  in  the 
Frankfort  area,  the  mission  return- 
ed to  Paris  Aug.  30  and  left  for 
Nice  the  following  day. 

The  mission  cn  Aug.  27  visited 
Radioberlin,  first  time  an  American 
group  had  been  in  the  station  since 
surrender.  Capt.  Rocmanov,  Rus- 
sian Army  officer,  was  in  command 
with  station  directorship  under 
Hans  Mahle  Exgerman,  textile 
salesman  who  ran  a  5  w  mobile 
underground  radio  from  1933  to 
1940.  Radioberlin  was  damaged  but 
has  been  restored. 

Practically  all  Radioberlin  pro- 
grams are  recorded  in  advance,  in- 


Maj.  Sigmon  is  Given  Legion  of  Merit 
For  Completing  SigCircus,  Other  Tasks 


Maj.  Gen.  William 
gratulates  Maj.  L. 


S.  Rmnbough,  ch 
C.  Sigmon  as 


THE  MAN  who  conceived  and  in- 
stalled the  Army's  radio  communi- 
cations for  invasion  of  Europe  has 
been  suitably  honored. 

That  man  is  Maj.  Loyd  C.  Sig- 
mon, chief  engineer  on  leave  from 
KMPC  Los  Angeles,  who  has  just 
been  awarded  the  Legion  of  Merit. 
He  is  the  second  engineer  from  the 
G.  A.  Richards  stations  to  achieve 
renown  for  radio  achievements  in 
Europe,  R.  Morris  Pierre,  engi- 
neering vice-president  of  the  sta- 
tions having  been  credited  with 
capture  of  Radio  Luxembourg  and 
a  critical  radio  role  in  capture  of 
Italian  Navy  [Broadcasting,  Oct. 
23,  1944]. 

The  story  of  Maj.  Sigmon's  ra- 
dio part  in  Europe  is  the  story  of 
radio  communications  from  the 
early  preinvasion  days  in  England 
to  the  conquest  of  Germany.  It  is 
the  story  of  "exceptionally  meri- 
torious conduct  in  the  performance 


ief  signal  officer  in  the  ETO,  con- 
he  presents   the  Legion  of  Merit. 

of  outstanding  services",  accord- 
ing to  the  recommendation  for 
award  submitted  to  Gen.  Eisen- 
hower by  Brig.  Gen.  Carroll  O. 
Bickelhaupt,  Director,  Communi- 
cations Division. 

Completed  SigCircus 

Final  achievement  of  Maj.  Sig- 
mon was  completion  of  the  famed 
SigCircus  [Broadcasting,  June  6], 
60  kw.  portable  transmitter  assem- 
bled in  17  trucks  and  trailers  and 
capable  of  operation  within  a  day 
after  selection  of  site.  SigCircus 
was  conceived  for  administrative 
support  of  the  armies  during  and 
after  the  surrender  of  Germany 
and  was  to  have  gone  into  Berlin 
itself  had  capture  of  that  city  been 
an  American  undertaking. 

SigCircus,  a  new  concept  in  com- 
munications, was  built  between 
Nov.  1,  1944,  and  Feb.  14,  1945, 
(Continued  on  page  73) 


Staff  Member 

FRANKFORT  —  Gen.  Ike 
Eisenhower  was  presented  at 
his  headquarters  here  with  a 
press  card  from  Broadcast- 
ing magazine,  making  him  an 
accredited  war  correspondent 
for  this  journal.  Similar 
cards  were  given  members  of 
the  broadcast  mission.  Morris 
Novik,  manager  of  WNYC 
New  York,  on  behalf  of 
Mayor  LaGuardia  presented 
Gen.  Eisenhower  with  an 
album  of  transcriptions  cov- 
ering his  homecoming  in  New 
York  June  18. 
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eluding  news,  so  they  can  be  edited. 
Under  Goebbels,  who  operated  the 
station,  everything  was  recorded. 
Now  dance  bands  and  chamber 
music,  constituting  10%  of  pro- 
grams, are  not  recorded.  Program 
schedule  is  largely  news  and  music 
with  speech  entirely  German.  Eight 
news  programs  are  broadcast  daily. 

At  Bad  Homburg  Brig.  Gen. 
Robert  C.  McClure  reiterated  the 
necessity  of  retaining  in  Europe  a 
strong  American  radio  voice.  He 
recounted  work  of  the  Information 
Control  Division,  formerly  Psycho- 
logical Warfare  Division,  of 
USFET  and  the  important  part 
played  by  Radio  Luxembourg.  Ne- 
gotiations are  still  in  progress  for 
U.  S.  to  lease  Radio  Luxembourg 
from  the  Duchy,  with  Belgian  Am- 
bassador Charles  Sawyer,  Ohio 
publisher  and  owner  of  WING  Day- 
ton and  WIZE  Springfield,  as  U.  S. 
representative. 

Strong  debate  developed  when 
Gen.  McClure  said  the  intention  is 
to  license  stations  eventually  to  an 
acceptable  German  organization  for 
state  operation.  Clair  R.  McCol- 
lough,  Mason-Dixon  Group,  insisted 
the  American  Plan  of  radio  should 
be  introduced  in  occupied  Europe 
but  Army  and  OWI  officials  argued 
the  state  system  was  in  force  be- 
fore war  and  should  be  restored. 

Gen.  McClure  asked  broadcasters 
to  help  recruit  competent  radio 
executives,  especially  those  experi- 
enced in  education  and  program- 
ming lines,  for  ICD.  He  pointed 
out  that  of  36  officers,  21  are  leav- 
ing in  the  next  30  days.  Included 
is  Col.  William  S.  Paley,  deputy 
director  and  chief  of  operations, 
who  left  last  Sunday  for  London 
and  returns  to  CBS  about  mid- 
September  upon  release  from  Army. 

Mission  members  were  disap- 
pointed to  learn  that  Col.  Paley 
had  left  for  London.  Col.  Paley  re- 
joins CBS  about  Sept.  15,  probably 
as  board  chairman,  relinquishing 
presidency  to  Paul  W.  Kesten.  An- 
other ex-CBS  official,  Lt.  Col. 
Adrian  Murphy,  moves  to  one  of 
Col.  Paley's  former  posts,  director 
of  operations.  Col.  Murphy  former- 
ly was  CBS  television  director. 
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Fall  Program  Lineups  on  the  Networks 


Number  of 


Date 

Sponsor 

City 

Product 

Program 

Time 

Stations 

Agency 

City 

Aug. 

12 

International  Silver  Co. 

Meriden,  Conn. 

Sterling  and  Rogers 
Bros.,  silver 

Adventures  of  Ozzie  and 
Harriet 

Sun.  6-6-.30  p.m. 

142  CBS 

Young  &  Rubicam 

New  Yorl 

Aug. 

20 

Procter  &  Gamble  Co. 

Cincinnati 

Ivory  Soap 

Jack  Kirkwood  Show 

Mon.-Fri.  7-7:15  p.m. 

30  CBS 

Compton  Adv.  Inc. 

New  Yorl 

Aug. 

20 

Procter  &  Gamble  Co. 

Cincinnati 

Ivory  Soap 

Mommie  and  the  Men 

Mon.-Fri.  7-7:15  p.m. 

44  CBS 

Compton  Adv.  Inc. 

New  Yorl 

Aug. 

23 

Procter  &  Gamble  Co. 

Cincinnati 

Lava  Soap 

FBI  in  Peace  and  War 

Sat.  8:30-8:55  p.m. 

86  CBS 

Biow  Inc. 

New  Yorl 

Aug. 

25 

Chef  Boyardee  Quality  Foods 

Milton,  Pa. 

Spaghetti  Dinner 

Give  and  Take 

Sat.  10-10:30  a.m. 

141  CBS 

McJunkin  Adv.  Co. 

Chicago 

Aug. 

25 

Continental  Can  Co. 

New  York 

Institutional  packaging, 
plastic  products 

Report  to  the  Nation 

Sun.  6:30-7  p.m. 

142  CBS 

BBDO 

New  Yor 

Aug. 

25 

Teen-Timers  Inc.  and 
Princess,  Jr. 

New  York 

Dresses 

Teen-Timers  Show 

Sat.  10-10:30  a.m. 

55  NBC 

Sterling  Adv.  Agency 
Inc. 

New  Yor 

Aug. 

26 

The  Frank  H.  Lee  Co. 

Danbuxy,  Conn. 

Lee  Hats 

Dale  Carnegie 

bun.  -.40— 6  p.m. 

one  VTiif-11-ii 

m  Liiidiu  Li.   nciuiiauu  v^o. 

New  Yor 

Aug. 

27 

Prudential  Lite  Insurance  Co. 

New  York 

Insurance 

Jack  Berch  Show 

Mon.-Fri.  4— 4:15  p.m. 

191  a  men  cfl  n 

Benton  &  Bowles 

New  Yo 

Aug. 

27 

duPont  de  Nemours  Co. 

Wilmington 

Institutional 

Cavalcade  of  America 

Mon.  8-8:30  p.m. 

1QQ    XT T3  f~* 

BBDO 

Aug. 

27 

Lever  Bros. 

Cambridge 

Lux  Soap  and  Flakes 

Lux  Radio  Theatre 

Mon.  9-10  p.m. 

144  CBS 
21  CBC 

J.   Waller  1  DumpaUQ  <^<j. 

^^ew  Tfor 

Aug. 

27 

Southern  Cotton  Oil  Co. 

New  York 

Wesson  Oil 

Try  and  Find  Me 

Mon.-Fri.  3-3:15  p.m. 

55  CBS 

Kenyon  &  Eckhardt 

New  Yor 

Aug. 

30 

Procter  &  Gamble  Co. 

Cincinnati 

Drene 

Rudy  Vallee 

Thurs.  10:30-11  p.m. 

14o  IN-DV^ 

T T    ttT    17  .,ui„r  F,  fZs\na 

11 .  w .  nastor  oc  oona 

Cnica^o 

Aug. 

30 

Anchor  Hocking  Glass  Co. 

Lancaster,  O. 

Glass 

Hobby  Lobby 

Thurs.  9:30-10  p.m. 

LOO  VDS 

William  TT    Wpintrallh  Cn 

New  Yor 

Sept. 

1 

Colgate-Palmolive-Peet  Co. 

Jersey  City 

Soap 

Judy  Canova  Show 

Sat.  1U-10:oU  p.m. 

IQfl  MRP 

IcQ  Dates  int.. 

^Jew  Yor 

Sept. 

1 

Noxema  Chemical  Co. 

Baltimore 

Skin  Creams 

Mayor  of  the  Town 

Sat.  8:30-9  p.m. 

Ruthrauff  &  Ryan  Inc. 

^^ew  Yor 

Sept. 

2 

Kraft  Cheese  Co. 

Chicago 

Cheese 

The  Great  Gildersleeve 

Sun.  6:30-7  p.m. 

to  INDL- 

Need  ham,  Louis  &  Brorby 

Chicago 

Sept. 

2 

Standard  Brands 

IN  ew  I  urn 

Chase  &  Sanborn 
Coffee 

Charlie  McCarthy 

Sun.  8-8:30  p.m. 

145  NBC 

J.  Walter  Thompson  Co. 

New  Yor 

Sept. 

3 

General  Mills 

Minneapolis 

Wheaties 

Jack  Armstrong 

Mon.-rn.  0.0U-0.40  p.m. 

158  American 

Knox  Reeves  Inc. 

Minneap 

Sept. 

3 

Ward  Baking  Co. 

New  York 

Bread,  cakes 

Tennessee  Jed 

Mon.-Fri.  5:45-6  p.m. 

18  American 

J.  Walter  Thompson  Co. 

New  Yor 

Sept. 

3 

Philco  Corp. 

Philadelphia 

Refrigerators,  freezers 

The  Breakfast  Club 

Mon.-Fri.  9:45-10  a.m. 

191  American 

Hutchins  Adv.  Inc. 

New  Y01 

Sept. 

3 

Procter  &  Gamble  Co. 

Cincinnati 

Oxydol 

Jack  Smith  Show 

Mon.  7:15-7:30  p.m. 

58  CBS 

Dancer-Fitzgerald-Sample 

Chicago 

Sept. 

3 

Procter  &  Gamble  Co. 

Cincinnati 

Oxydol 

Vic  and  Sade 

Tue3.-Fri.  7:15-7:30  p.m. 

13  CBS 

Dancer-Fitzgerald-Sample  Chicago 

Sept. 

3 

Petri  Wine  Co. 

San  Francisco 

Wine 

Adventures  of  Sherlock 
Holmes 

Mon.  8:30-9  p.m. 

91  Mutual 

Young  &  Rubicam 

New  Yo 

Sept 

3 

Lever  Bros. 

Cambridge 

Swan  Soap 

Joan  Davis  Show 

Mon.  8:30-9  p.m. 

141  CBS 

Young  &  Rubicam 

New  Yoi 

Sept 

3 

Miles  Laborator  es,  Inc. 

Elkhart 

Alka  Seltzer,  One-A- 
Day  Vitamins 

Lum  n'  Abner 

Mon.-Thurs.  8-8:15  p.m. 

125  American 

Wade  Adv.  Agency 

Chicago 

Sept.  4 

American  Cyanamid  Co. 

New  York 

Biologicals 

Doctors  Talk  It  Over 

Fri.  10:30-10:45  p.m. 

183  American 

Hazard  Adv.  Agency 

New  Yo 

Sept.  5 

P  Lorillard  Co. 

New  York 

Old  Gold  Cigarettes 

Frank  Sinatra 

Wed.  9-9:30  p.m. 

140  CBS 

Lennen  &  Mitchell  Inc. 

New  Yo 

Sept.  6 

General  Foods  Corp. 

New  York 

Birdseye  Frosted  Foods 

Dinah  Shore 

Thurs.  8:30-9  p.m. 

138  NBC 

Young  &  Rubicam 

New  Yo 

Sept.  7 

Gillette  Safety  Razor  Co. 

Boston 

Blades,  shaving  cream 

Gillette  Bouts 

Fri.  10-10:30  p.m. 

182  American 

Maxon  Inc. 

New  Yo 

Sept.  8 

Textron  Inc. 

New  York 

Fabrics 

Helen  Hayes 

Sat.  7-7:30  p.m. 

146  CBS 

J.  Walter  Thompson  Co. 

New  Yo 

Sept.  8 

Procter  &  Gamble  Co. 

Cincinnati 

Teel 

Life  of  Riley 

Sat.  8-8:30  p.m. 

Full  NBC 

Biow  Inc. 

New  Yo 

Sept.  8 

Procter  &  Gamble  Co. 

Cincinnati 

Duz 

Truth  or  Consequences 

Sat.  8:30-9  p.m. 

134  NBC 

Compton  Adv.  Inc. 

New  Yo 

Sept.  9 

U.  S.  Steel  Corp. 

New  York 

Steel 

Theatre  Guild  of  the  Air 

Sun.  10-11  p.m. 

181  American 

BBDO 

New  Yo 

Sept.  9 

Delaware,  Lackawanna  & 
Western  Coal  Co. 

New  York 

Blue  Coal 

The  Shadow 

Sun.  5:30-6  p.m. 

34  Mutual 

Ruthrauff  &  Ryan 

New  Yo 

Grove  Laboratories 

St.  Louis 

B  Complex  Vitamins 

The  Shadow 

50  Mutual 

Donahue  &  Coe 

New  Yo 

Carey  Salt  Co. 

Hutchinson,  Kan. 

Salt 

The  Shadow 

93  Mutual 

McJunkin  Adv.  Co. 

Chicago 

Sept.  9 

Helbros  Watch  Co. 

New  York 

Watches 

Quick  As  a  Flash 

Sun.  6-6:30  p.m. 

114  Mutual 

William  H.  Weintraub  Co.  New  Yo 

Sept.  9 

The  Knox  Co. 

Los  Angeles 

Cytex 

The  Nebbs 

Sun.  4:30-5  p.m. 

245  Mutual 

Raymond  R.  Morgan  Co. 

Hollywc 

Sept.  9 

Berkshire  Knitting  Mills 

Reading,  Pa. 

Maniken  Hosiery 

Ilka  Chase 

Sun.  1:15-1:30  p.m. 

109  Mutual 

Geyer,  Cornell  &  Newell 

New  Yo 

Sept  9 

Andrew  Jergens  Co. 

Cincinnati 

Jergens  Lotion, 
Woodbury's  Soap 

Walter  Winehell 

Sun.  9-9:15  p.m. 

183  American 

Lennen  &  Mitchell,  Inc. 

New  Yo 

Sept.  10 

Socony- Vacuum  Oil  Co. 

New  York 

Gasoline,  Oil 

Information  Please 

Mon.  9:30-10  p.m. 

131  NBC 

Compton  Adv.  Inc. 

New  Yo 

Sept.  10 

Bayuk  Cigars  Inc. 

Philadelphia 

Phillies  Cigars 

Inside  of  Sports 

Days  and  time  not  set 

111  Mutual 

Ivey  &  Ellington 

Philade 

Sept.  10 

Sweets  Co.  of  America 

Hoboken 

Candy 

Dick  Tracy 

Mon.-Wed.-Fri.  5:15- 
5:30  p.m. 

38  American 

Ivey  &  Ellington 

New  Yo 

Sept.  10 

Armour  Co. 

Chicago 

Meats,  dairy  products 

Hedda  Hopper 

Mon.  8:15-8:30  p.m. 

191  American 

Foote,  Cone  &  Belding 

Chicago 

Sept.  10 

Serutan  Co. 

Jersey  City 

Serutan 

Victor  Lindlahr 

Mon.-Fri.  12:30- 
12:45  p.m. 

64  Mutual 

Raymond  Spector  Co. 

New  Yo 

Sept.  11 

Lever  Bros. 

Cambridge 

Pepsodent 

Bob  Hope 

Tues.  10-10:30  p.m. 

130  NBC 

Foote,  Cone  &  Belding 

New  Yo 

Sept.  11 

Brown  &  Williamson 
Tobacco  Corp. 

Louisville 

Raleigh  Cigarettes 

Hildegarde 

Tues.  10:30-11  p.m. 

143  NBC 

Russell  M.  Seeds  Co. 

Chicago 

Sept.  12 

Campbell  Soup  Co. 

Camden,  N.  J. 

Soup 

Jack  Carson 

Wed.  8-8:30  p.m. 

123  CBS 

Ward  Wheelock,  Inc. 

Philade 

Sept.  14 

General  Foods  Corp. 

New  York 

Jello,  puddings 

Kate  Smith 

Fri.  8:30-9  p.m. 

140  CBS 

Young  &  Rubicam 

New  Yc 

Sept.  14 

United  Drug  Co. 

Boston 

Rexall 

Durante-Moore 

Fri.  10-10:30  p.m. 

148  CBS 

N.  W.  Ayer  &  Son 

New  Yc 

Sept.  15 

Pet  Milk  Sal.  s  Corp. 

St.  Louis 

Canned  Milk 

Saturday  Night  Serenade 

Sat.  9:45-10:15  p.m. 

68  CBS 

Gardner  Adv.  Co. 

St.  Loui 

(Continued  on  page  81) 
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Had  3  War  Correspondents! 


it  i 

„ 


r! 

Hi 


This  photograph  of  WHO's  Farm  Editor,  Herb 
Plambeck,  interviewing  some  Iowa  fighting  men, 
was  taken  on  the  ruins  of  Hitler's  "Braun  Haus" 
in  Munich,  on  May  1,  1945 — the  day  Munich  fell 
to  U.  S.  troops. 

Herb  is  but  one  of  three  accredited  War  Corre- 
spondents who  covered  the  war  fronts  for  WHO. 
The  others  were  News  Editor  Jack  Shelley  and 
Captain  Frank  Miles — probably  the  most  exten- 
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give  front-line  coverage  of  any  independent  radio 
station  in  America. 

It's  a  safe  bet  that  these  familiar  voices,  bringing 
up-to-the-minute  news  of  Iowa  boys,  have  endeared 
WHO  even  more  to  the  hearts  of  our  listeners  in 
Iowa  Plus.  Hundreds  of  warm,  thankful  letters 
prove  it  in  the  most  touching  and  stirring  way — 
prove  a'so  that  WHO's  three  War  Correspondents 
were  another  reason  why  Iowa  prefers  WHO! 

+  WHO  for  Iowa  PLUS  <4» 

Des  Moines    .    .    .    50.000  Watt* 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representative* 
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RMA  Asks  FCC  Action  on  FM  Band 


Cosgrove  Conferences 
May  Clarify  Set 


HERE'S  THE  FM  distribution  of  the  future,  according  to  FCC's  new 
breakdown  of  the  country  into  two  major  areas.  Area  I,  designated  by 
diagonal  shading,  will  be  allocated  80  channels,  (92-108  mc)  for  metro- 
politan and  community  stations.  Should  demands  for  frequencies  increase, 
area  designated  by  dots  will  be  added  to  Area  1.  Remainder  of  U.  S.  will 
be  Area  II,  with  metropolitan,  community  and  rural  stations. 


Confusion 

WITH  the  FCC  standing  pat  on 
its  threat  to  abolish  FM  in  the 
present  band  (42-50  mc)  immedi- 
ately if  set  manufacturers  turn  out 
two-band  receivers,  R.  C.  Cosgrove, 
president  of  Radio  Mfrs.  Assn.,  is 
due  in  Washington  this  week  for  a 
series  of  conferences  at  the  Com- 
mission. 

A  spokesman  for  RMA  said  man- 
ufacturers have  attempted  to  get 
something  definite  in  the  way  of 
transition  to  the  new  FM  band  (88- 
108  mc)  but  the  only  reply  from 
FCC  was  Chairman  Paul  A.  Por- 
ter's letter  threatening  to  termi- 
nate lower-band  FM  immediately 
if  two-band  FM  receivers  were 
placed  on  the  market  [Broadcast- 
ing, Aug.  27]. 

Although  Chairman  Porter  wrote 
the  RMA  that  the  FCC  would  "pro- 
tect" the  public  against  buying 
two-band  receivers,  a  spokesman 
for  the  Commission  last  week  de- 
nied that  the  small  added  cost  was 
the  prime  factor  in  the  FCC's  de- 
cision to  take  FM  off  the  air,  if 
necessary,  pending  the  higher-band 
service. 

Fear  Public  Reaction 

Fears  are  growing  that  if  man- 
ufacturers do  build  two-band  re- 
ceivers in  quantity,  the  chances  of 
ever  moving  FM  upward  would  be 
remote ;  in  such  event  it  would  mean 
two  bands  of  FM  and  that  would 
be  unsatisfactory  from  a  public 
service  point  of  view. 

Writing  in  the  April  26,  1943 
Broadcasting,  Commissioner  E.  K. 
Jett,  then  FCC  chief  engineer, 
said:  "The  fact  which  most  effec- 
tively freezes  standards  and  allo- 
cations is  the  number  of  sets  owned 
by  the  public;  if  the  number  of  FM 
receivers  goes  much  beyond  the 
present  figure  of  500,000  it  may  be 
too  late  to  standardize  on  new  fre- 
quency bands." 

Commissioners  and  Commission 
staff  alike  expressed  fears  last 
week  that  if  two-band  receivers  are 
turned  out  in  quantity,  the  public 
would  raise  a  concerted  voice  in 
protest  should  the  FCC  order  a 
transition  at  some  future  date  and 
FM  as  a  new  and  improved  service 
would  fail.  They  pointed  out  that 
in  Europe  the  two-band  system  of 
broadcasting  is  used,  with  long  and 
medium  wave  transmissions.  Some 
set  owners  can  tune  in  certain  sta- 
tions while  others  can  hear  only 
those  stations  on  a  particular  band. 
In  the  U.  S.  such  system  would  not 
be  feasible,  whether  it  be  AM  of 
FM,  according  to  Commission  ex- 
perts. 

Another  factor  in  the  Commis- 
sion's desire  to  convert  FM  to  the 
88-108  mc  band  as  early  as  pos- 
sible is  the  demand  of  other  serv- 
ices for  the  band  42-50  mc.  Police 
services  have  been  allocated  in  the 
band  from  42-44  mc.  W  ith  the  war 


over  and  materials  again  available, 
police  are  demanding  frequencies 
in  order  to  handle  expanded  radio 
communications  services.  The  first 
television  channel  has  been  desig- 
nated in  the  44-50  mc  band.  This 
channel  is  reserved  "for  small  com- 
munity TV  stations  and  so  long  as 
FM  remains  in  the  band,  television 
will  be  delayed. 

Manufacturers  have  expressed  a 
willingness  to  go  along  but  can't 


British  Are  Behind  Plan 
For  World-Wide 
System 

AN  INTERNATIONAL  aviation 
radar  marker  system  to  operate 
from  200-225  mc  is  being  recom- 
mended by  the  Canadian  Radio 
Technical  Planning  Board,  it  was 
disclosed  last  week  in  Toronto. 

Although  members  of  Panel  E, 
CRTPB,  who  made  the  recommen- 
dations, weren't  sure  the  system 
would  be  used  for  British  Common- 
wealth aviation  radar  marking,  it 
is  understood  that  the  British  Com- 
monwealth does  plan  to  propose  the 
200-225  mc  band  on  a  worldwide 
basis  to  serve  a  proposed  interna- 
tional British  airline.  Such  a  move 
definitely  would  wipe  out  low-band 
television  in  the  U.S.  as  well  as 
a  5-mc  amateur  band. 

Technicians  of  CRTPB  Panel  E, 
in  a  report  to  the  parent  group, 
said:  "A  number  of  navigational 
aids  operating  in  these  bands  (165- 
185  mc  and  200-225  mc)  have  been 
developed  during  the  war  for  use 
by  the  Allied  air  forces.  The  equip- 


plan  their  own  reconversion  unless 
they  have  something  definite  from 
the  FCC,  they  aver.  RMA  wants 
the  Commission  to  name  a  time 
limit  for  the  FM  transition.  RMA 
contends  that  under  the  Commis- 
sion's method,  so  far,  the  conver- 
sion to  higher  frequencies  is  not 
orderly. 

Set  manufacturers  don't  plan 
any  FM  receivers  before  Decem- 
ber, according  to  an  RMA  spokes- 


ment  used  in  these  applications 
which  will  be  released  shortly  is 
directly  applicable  to  commercial 
air  transport  needs  and  will  pro- 
vide a  valuable  aid  during  the  in- 
terim period  while  other  aids  are 
being  adapted  for  this  field. 
"It  is  expected  that  the  need  for 


INTERNATIONAL  complications 
loom  as  result  of  recommendation 
by  Canadian  Radio  Technical  Plan- 
ning Board  that  spectrum  from  200- 
225  mc  be  allocated  for  British 
international  airlines  aviation  radar 
markers.  Such  allocation  would 
wipe  out  three  U.  S.  television 
channels  and  a  5-mc  band  assigned 
to  amateurs. 


these  bands  will  extend  over  a 
period  of  approximately  five 
years,"  the  report  continued.  "Pan- 
el E  recommends  that  the  frequen- 
cy band  200-225  mc  be  utilized." 

Panel  E  members  said  they  are 
recommending  that  the  200-225  mc 
band  be  continued  for  aviation 
radar  markings  for  operations  in 


R.  C.  COSGROVE,  president  of  Ra- 
dio Mfrs.  Assn.,  is  scheduled  to  con-  I 
fer  with  FCC  Chairman  Paul  R.  j 
Porter  this  week  in  effort  to  arrive 
at  orderly  method  of  converting 
FM  from  present  42-50  mc  band  to 
new  spectrum  home,  88-108  mc, 
without  flooding  market  with  low- 
band  receivers.  Individual  manu- 
facturers have  registered  protests 
against  threat  of  FCC  to  terminate 
FM  in  lower  band  immediately  if 
two-band  receivers  are  made. 

 i  i 

 —  

man.  Whether  those  sets  will  be 
one  or  tw«-band  depends  on  the  re- 
sults of  Mr.  Cosgrove's  conferences  . 
with  Chairman  Porter  this  week. 
It  is  understood  that  if  the  FCC 
remains  vague  about  the  transi- 
tion, the  first  FM  sets  will  be  two- 
band  receivers.  If  the  Commission 
can  give  a  date,  then  manufactur-  ' 
ers  can  gear  their  production  ac- 
cordingly. 

The  Commission  is  divided  on  the 
question  of  announcing  a  time 
limit  for  the  transition.  Some  Com- 
missioners say  a  limit  cannot  be 
set — that  the  transition  depends 
upon  the  availability  of  transmit- 
ters and  receivers.  Set  manufac- 
turers say  they  won't  turn  out  re- 1 
ceivers  until  they  know  there'll  be 
transmitters  on  the  air.  Other  Com- 
missioners believe  the  FCC  should 
set  a  deadline  for  operations  on  the 
present  band. 

Regardless  of  the  outcome  of  the 
FCC-RMA  controversy,  Hallicraft-A 
ers  has  developed  a  small  converter '  \ 
that  will  fit  virtually  any  type  of 
prewar  FM  set,  an  improvement  < 
over   the   first   converter   demon- 1 
strated  early  this  year,  the  FCC  \ 
disclosed  last  week.  Several  pre-] 
war  sets  at  the  Commission  have  i 
been  equipped  with  the  converters,  jj 


and  out  of  North  America.  Cana- 
dian radio  manufacturing  plants 
and  the  Government's  Research 
Enterprises  Ltd.,  Toronto,  madt 
most  of  the  radar  equipment  usee 
by  the  British  government  for  this 
aviation  marker  service  during  th« 
war  and  will  continue  to  mak( 
equipment  for  peacetime  commer- 
cial aviation  use. 

Panel  members  pointed  out  thai' 
the  200-225  mc  band  includes  an 
amateur  band  of  220-225  mc  anc^  a 
there  was  some  discussion  of  re-  » 
ducing  the  aviation  marker  system 
to  216-224  mc.  At  later  meetings V 
however,  the  panel    adopted  the 
200-225  mc  recommendation. 

Should  Canada  put  such  a  plar  jj 
into  effect  for  a  five-year  period  J 
American  television  in  the  lowei| 
band  would  be  virtually  wiped  oui  | 
inasmuch  as  the  FCC  anticipates  1 
that  within  five  years  TV  will  bt 
operating  successfully  in  the  fre- 
quencies above  400  mc. 

The     Canadian      Government's  7: 
Trans-Canada  Airlines,  commercial 
transcontinental    and    trans-ocear  r 

(Continued  on  page  71) 


Canada  for  200-225 mc  Radar  Markers 
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PROGRESS 


1.  Serving  as  an  obstacle  to  many,  war  enforced  restric- 
tions only  acted  as  a  challenge  to  The  Oklahoman  and 
Times  to  continue  to  produce  good  newspapers.  The  result: 

-  the  winning  of  third  honorable  mention  for  The  Oklahoman 
in  the  15th  Ayer  award  competition  in  1945. 

2.  Less  than  a  year  after  the  inauguration  of  WKY's  farm 
service  department  with  a  pledge  to  "render  a  service  with- 
out peer  or  parallel  both  in  scope  and  practical  usefulness" 
this  public  service  feature  received  recognition  in  the  form 
of  Variety's  plaque  for  "Helping  The  Farmer  Fight  This  War 
and  Win  It." 

3.  In  1934,  when  cotton  was  King  in  Oklahoma,  The 
Fanner-Stockman  began  pointing  the  way  to  stepped  up 
production  and  increased  and  more  certain  profits,  through 
livestock.  In  1945  the  Oklahoma  farm  income  sheet  showed 
56%  of  the  total  from  livestock  and  livestock  products,  44% 
from  crops. 

•  4.  When  Mistletoe  Express  was  born  in  1931  its  only  con- 
cern was  to  see  that  Oklahoman  and  Times  subscribers 
throughout  the  state  received  their  newspapers  on  time. 

.  Today  of  the  more  than  80,000,000  pounds  of  annual  cargo, 
newspapers  represent  20%.  No  pcint  in  the  state  is  more 
than  six  hours  away  from  Oklahoma  City. 


^   MISTLETOE  EXPRESS  ★ 


A  four-front  attack  on  sales  problems  in  the  South- 
west has  been  developed  through  fifty-six  years  of 
progress  by  The  Oklahoma  Publishing  Company. 
Through  its  Oklahoman  and  Times  advertisers  open 
the  door  to  a  twenty-six  county  retail  market.  Through 
its  Farmer-Stockman  the  entire  Oklahoma-North  Texas 
rural  market  becomes  available.  Through  WKY  mer- 
chandisers reach  that  portion  of  Oklahoma  in  which 
58.3%  of  the  state's  general  merchandise  sales  are 
made.  Through  Mistletoe's  statewide  network  dealers' 
shelves  are  kept  full  and  fresh. 


★  FARMER-STOCKMAN 


- 


1L  OKLAHOMA 
PUBLISHING 
COMPANY 


THE  DAILY  OKLAHOMAN  *  OKLAHOMA  CITY  TIMES 
THE  FARMER-STOCKMAN     *     MISTLETOE  EXPRESS 
WKY.  OKLAHOMA  CITY  *  KVOR,  COLORADO  SPRINGS 
JKLZ,  DENVER  (Under  Affiliated  Management) 

REPRESENTED  BY  THE  KATZ  AGENCY 


WROK 

Tops 

*  in 

ROCKFORD 

ROBERT  S.  CON  LAN  SURVEY 
•    JUNE  1945 


Quit  Kicking  Our  Commercials  Around 


MORNING 


WROK  42.1 
Station  A  25.1 
Station  B  13 .2 
Station  C  15.1 
Other  4.5 


WROK  31.3 
Station  A  21.6 
Station  B  11.3, 
Station  C  30.1 
Other  5.7 


WROK 

The  onl)  station  that  will 
do  a  job  in 

ROCKFORD,  Illinois 

AMERICAN  NETWORK 
HEADLEY-REED  CO. 
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Short  -  Sighted  Criticism 
Deserves  Industry  .  . 
Answer 

By  ROBERT  M.  GUILBERT 

Continuity  Acceptance  Editor 
Central  Division,  NBC 

"MY  FRIEND,  do  you  know  what 
they  do  on  the  radio?  They  have 
commercials !" 

And  we  cringe  as  a  new  voice 
joins  in  the  quasi-popular  pastime 
of  kicking  America's  No.  1  Public 
Service  about  a  bit.  There  is  no 
answer  to  this  ^accusation  except, 
"Sui-e  we  have  commercials.  What 
would  we  have  if  we  didn't?" 

Are  there  legitimate  criticisms 
of  radio  commercials?  We  all  know 
there  are.  But  should  radio  be 
thrown  into  a  panic  by  blanket  con- 
demnations that  in  many  cases 
make  an  impression  on  the  public? 
We  have  sensible  and  sober  answers 
to  misleading  criticisms.  Perhaps 
radio  should  no  longer  rest  its  de- 
fense on  the  passivity  of  a  Hooper 
or  Crossley  report,  but  should  an- 
swer these  critics. 


Federal  Control 

Do  people  know,  for  instance, 
how  little  time  is  actually  con- 
sumed by  commercial  messages? 

As  America's  most  effective  ad- 
vertising medium,  the  public  pays 
a  smaller  commercial  tariff  on  ra- 
dio than  on  any  other  privately 
operated  public  service.  The  com- 
mercial content  in  the  average 
magazine  or  newspaper,  even  in 
these  days  of  war,  runs  as  high  as 
60%,  more  than  six  times  that  of 
the  radio.  That  would  be  equiva- 
lent to  12  minutes  of  Bob  Hope 
followed  by  18  minutes  of  assorted 
advertising. 

It  would  be  an  easy  step  from 
the  federal  control  of  radio  to  the 
same  kind  of  control  over  other 
public  services.  If  there  were  bu- 
l-eaucratic  supervision  over  com- 
mercial copy  to  protect  the  listener, 
there  would  be  no  reason  readers 
of  periodicals  should  not  be  afford- 
ed the  same  protection.  Thus  no 
magazine  could  run  10  to  20  pages 
of  solid  commercial  copy  before 
the  reader  came  to  the  lead  fea- 
ture, or  give  the  ads  in  the  back 
pages  the  preferred  outside  col- 
umn space.  Once  launched,  regula- 
tion could  next  extend  to  articles 
and  editorials — all  for  the  protec- 
tion of  the  reader.  This  logical 
projection  deserves  even  the  atten- 
tion of  those  publications  (most 
critical  of  radio)  which  take  no 
advertising  but  feed  off  the  ma- 
terial of  the  commercially  patron- 
ized publications. 

People  should  be  reminded  that 
the  tremendous  radio  facilities  in 
this  country  were  built  commer- 
cially. Americans  own  more  radios 
per  capita  than  the  citizens  of  any 
other  country  because  the  quality 
of  American  broadcasting  made 
their  purchase  worthwhile.  Such 
quality  is  based  on  a  minimum  of 


government  control  and  would  be 
materially  altered  by  an  increase 
of  control. 

We  even  hear  that  "more  time" 
should  be  allotted  to  "public  serv- 
ice" features,  meaning  in  effect 
that  no  matter  how  fine  a  commer- 
cial program  is,  it  would  be  ever 
so  much  better  on  a  sustaining 
basis. 

As  a  matter  of  record,  public 
service  features  once  sustaining 
are  every  bit  as  fine  with  com- 

ADMITTING  the  legitimacy  of 
some  criticism  of  radio  commer- 
cials, Mr.  Guilbert  takes  to  task  the 
blanket  condemnations  of  commer- 
cials as  an  institution.  Perhaps,  he 
declares,  the  time  has  come  for  ra- 
dio no  longer  to  rest  passively  on 
its  popularity  polls  but  to  answer 
with  the  sober  and  sensible  facts 
on  hand. 

mercial  sponsorship.  Perhaps  the 
public  takes  too  much  for  granted 
the  unsponsorable  public  service 
features  which  travel  unmolested 
in  salable  time  on  each  network. 
Doctors  at  War  or  The  Catholic 
Hour  are  not  essential  parts  of 
NBC's  program  structure  because 
of  a  government  directive,  but  be- 
cause of  NBC's  mature  sense  of 
responsibility  to  the  public.  _  Or 
perhaps  people  think  these  periods 
are  sold.  Maybe  they  should  be 
disabused  of  the  idea  that  our  Gov- 
ernment buys  time  for  Our  For- 
eign Policy  or  The  Army  Hour. 

Faith  in  Medium 

Americans  have  been  kept  well- 
informed  on  every  phase  of  the 
war  effort.  Does  the  public  know 
that  a  large  percentage  of  OWI 
messages  have  been  broadcast  as 
an  additional  "burden"  in  that 
they  usurped  the  time  of  a  regular 
commercial  announcement. 

Radio  labels  editorial  comment 
as  such  and  does  not  disguise  it  as 
a  straight  news  story.  The  public 
likes  to  get  its  news  over  the  radio 
and  has  come  to  depend  on  the 
veracity  of  radio  news  reporting. 
This  is  no  reason  to  make  it  an 
economic  liability  within  the  in- 
dustry by  rendering  it  commercial- 
ly unattractive  to  an  advertiser. 

Radio  commercials  need  a  re- 
orientation in  the  public  mind.  Our 
critics  have  been  complaining  that 
radio  burns  too  much  gas.  The 
public  needs  a  reminder  of  how 
incredibly  far,  at  what  incredible 
speeds,  it  is  carried  on  the  present 
low  allotment. 

However,  we  must  all  admit  that 
listeners  tune  in  to  hear  radio  pro- 
grams, and  not  the  commercials. 
But  it  harms  program  acceptance 
when  people  find  them  objection- 
able. 

The  advertiser  cannot  put  a 
frame  around  the  time  allotted  to 
him  in  his  program  period  and  re- 
gard that  section  of  the  air  as 
something  inviolate  for  him  to  use 


as  he  will.  Thus  radio  is  forced  II 
give  editorial  advice  on  individual 
commercials  as  they  relate  to  tV|| 
entire    commercial    and  prografl 
structure   of   broadcasting.  Ide?| 
about  this  differ  in  detail  fro  ! 
station  to  station  and  network  I 
network,  but  basically  they  are  t'r } 
same — to    keep    advertising,  ar| 
therefore  radio,  believable;  to  ketg 
programs   homogeneous;    to  kec 
commercials  unobjectionable. 

Long  Range  Policy 

Would  a  "Will  Hays"  office  sj 
up  to  pass  on  commercials  silenl 
our  critics?  On  the  contrary,  I  t  J 
lieve. 

Radio  must  continue  to  attei 
its   own   commercialism,  just 
other   advertising   media   in  tr|, 
country  have  always  done.  If  necajj 
sary,  it  must  be  remembered  thU 
radio  networks  and  stations,  rfl 
advertisers,  are  in  the  radio  bulf 
ness.  But  all  agencies  buying  rad 
time  are  part  of  the  industry.  All 
agency  which  uses  radio  as  an  i  \ 
mediacy  and  not  as  a  permanem  [ 
which  does  not  concern  itself  wi 
the  public's  interest  and  accejl 
ance,  which  does  not  heed  va  | 
criticism,  has  done  a  poor  job  J 
selling  clients  on  its  service. 

A  radio  commercial  is  a  gigan  j 
salesman  often  more  personal  thl 
across-the-counter  persuasion.  Co  j 
mercials,  therefore,   should  av 
copy  that  would  arouse  resentrru' 
if   delivered   by   a   sales  pers 
Printed  sales  material  is  not 
ways  acceptable  in  radio,  and  g(( 
copy  must  be  tailored  to  the  i 
art. 

Hooks  that  startle  or  mislea 
stoppers — may  create  tempor 
sponsor  identification,  but  they 
it  at  the  expense  of  other  ad\ 
tisers  and  the  radio  medium.  Si 
ing  or  rhyming  commercials 
difficult  to  create,  and  should 
discarded  when  their  populai 
wanes.  Irritant-gimmicks  quic 
reach  the  saturation  point. 

Too  much  or  repetitive  sell 
is  confusing  and  listeners  dev 
ear-flaps  that  close  instincti^ 
against  what  they  don't  want 
hear. 

Commercial  radio  programs  h 
never  been  more  successful.  T 
are  replete  with  clever  messa 
Continued  public  acceptance 
come  as  radio  progresses, 
progress  can  come  only  from 
tual  discussion  and  self-searcl 
by  all  of  us  in  radio. 


History  Recorded 

BEGINNING  with  the  first  n 
flash  of  the  Jap  surrender,  WB 
U.  of  Kentucky  station,  wen' 
24  hour  duty  for  five  days  anc 
corded  the  important  messs 
Equipped  with  three  Hallicraf 
the  station  tuned  one  eacli 
WHAS  Louisville  and  WLW 
cinnati  to  catch  CBS  and 
news  and  with  the  third 
scanned  the  shortwaves  for 
from  all  over  the  world. 
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WOW,  due  to  its  nearly  ideal  frequency  of 
590  kilocycles,  used  with  5,000  watts, 
CAN  be  HEARD  clearly  within  a  one 
hundred  mile  radius*  of  its  transmitter. 
WOW  is  LISTENED  to  because  it  is  a 
basic  NBC  station,  furnishing  the  top  ra- 
dio entertainment  of  the  day,  supported 
by  first-class  local  features  and  NEWS. 
These  are  reasons  why  WOW  gives  you 
the  BIGGEST  AUDIENCE  an  advertis- 
ing dollar  will  buy  in  the  Omaha  trade 
territory. 


RADIO  STATION 


0"f  A  TACr... 


The  chart  above,  based  on  computations  by  compe- 
tent radio  engineers,  shows  how  much  MORE  power 
is  needed  to  lay  down  a  2%*  millivolt  signal  100 
miles  at  frequencies  higher  than  590  kilocycles.  The 
frequencies  shown  are  approximately  those  of  other 
full-time  stations  in  the  Omaha  area. 

*WOW's  ^-millivolt  contour  actually  reaches  out  nearly  200  miles! 


OMAHA,  NEBRASKA 

590  KC    •    NBC    •   5000  WATTS 

Owner  and  Operator  of 

KODY  *  NBC  IN  NORTH  PLATTE 


JOHN     J.     GIL  UN.     JR.~,     PRES.     &     ttN'l,  »C« 
JOHN     BLAIR     S     CO..  REPRESENTATIVES 


f 


ii 
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Fletcher  Released 

CAPT.  FRANK  U.  FLETCHER 
has  returned  to  Washington  after 
being  released  by  the  Army  to  re- 
sume his  duties 
with  the  Office  of 
Alien  Property 
Custodian,  Na- 
tional Press 
Building.  Former- 
ly with  the  FCC 
and  for  several 
years  associated 
with  the  firm  of 
Spearman,  Sykes 
and  Roberson, 
Capt.  Fletcher's 
duties  with  the  Army  consisted  of 
rendering  legal  assistance  in  con- 
nection with  the  procurement  of 
Ordnance  Materiel  in  Washington 
and  in  San  Francisco. 


German's  Tape  Recorder,  Magnetophon, 
Is  Termed  Superior  to  Other  Methods 


Capt.  Fletcher 


(Special  from  Berlin) 
MOST  revolutionary  development 
encountered  by  the  U.  S.  broad- 
casting mission  in  Europe  is  the 
German-invented  Magnetophon,  an 
all-purpose  recording  and  playback 
apparatus  using  the  tape  principle 
and  excelling  in  quality  anything 
heard  in  Europe  or  in  the  U.  S. 

Manufactured  by  a  company 
known  as  E.  E.  G.  Magnetophon, 
the  machine  uses  tissue-thin  tape 
of  a  plastic  base,  impregnated  with 
iron  oxide.  The  tape  is  manufac- 
tured by  I.  G.  Farben,  giant  chem- 
ical cartel  taken  over  by  the  U.  S. 
Army.  Factories  are  scattered 
throughout  Reich  former  holdings. 

The  recordings,  which  are  instan- 


taneous, have  a  frequency  response 
from  50  to  8,000  cycles.  Above  that, 
the  range  up  to  12,000  cycles  falls 
off  slightly.  The  tape  costs  about 
$3  for  a  roll  which  runs  20  minutes. 
Equipment,  costing  about  $2,000 
prewar,  includes  twin  turntable 
(actually  tape  recording  and  re- 
producing units)  plus  three  heads 
on  each  turntable.  One  head  de- 
magnetizes, the  second  records,  the 
third  plays  back. 

The  mission  first  learned  of  the 
Magnetophon  in  London  Aug.  13. 
Engineering  executives  of  the  BBC 
told  about  it.  In  France,  also,  com- 
ments were  heard.  In  Luxembourg 
the  apparatus  was  demonstrated 
Aug.  22  by  engineers  at  Radio  Lux- 


Sfra/qhffo 
the  Tarqeff 


In  radio — as  in  archery — the  way  to  get  best  results  is  score  the  most  bulls- 
eyes.  And  WSIX,  with  an  increase  of  81.5%  in  the  all-day  average  Hooper 
for  the  two  years  ending  in  January,  is  ready  to  send  your  sales  message 
straight  to  the  target.  Here's  why  WSIX  can  do  the  job;  ( 1 )  The  best  daytime 
Hooperating  of  any  Nashville  station.  (2)  Top  shows  of  both  AMERICAN  and 
MUTUAL  Networks.  (3)  A  very  low  unit  cost  for  excellent  coverage.  (4)  In 
this  rich  Middle  Tennessee  market  over  a  million  potential  buyers  await  your 
"arrow". 


REPRESENTED  NATIONALLY  BY 
THE  KATZ  AGENCY,  INC. 

AMERICAN  -  MUTUAL 
5000  WATTS  -  980  K.C. 


FIRST  civilian  jeep  off  the  Willys 
Overland  assembly  line  was  pur- 
chased by  the  Fort  Industry  Co. 
for  use  on  remotes.  Bob  Evans, 
WSPD  Toledo  program  director, 
gives  a  special  demonstration. 


embourg,  taken  over  by  Allied 
forces  after  the  Germans  fled  the 
tiny  Duchy.  The  chief  engineer  of 
Radio  Luxembourg  was  there  both 
before  and  after  the  Germans  and 
was  familiar  with  the  apparatus. 

The  American  broadcasters  were 
amazed  by  a  recording  of  a  musical 
program  being  transmitted.  It  was 
played  back  immediately  and  the 
quality  was  better  than  good.  There 
was  no  surface  noise.  The  tape  was 
purposely  broken  and  spliced  imme- 
diately with  a  dab  of  chemical. 
Recordings  can  be  edited  to  the  syl- 
lable by  splicing.  Tape  seldom 
breaks,  however. 

"Transcriptions  on  discs  are  an- 
tiquated compared  to  this  type  sys- 
tem", said  one  U.  S.  broadcaster. 

Luxembourg  engineers  said  the 
tape  apparently  can  be  played  back 
indefinitely.  Since  1941,  when  the 
machines  were  installed,  no  record- 
ing has  shown  deterioration.  Engi- 
neers said  the  quality  was  head 
and  shoulders  above  conventional 
recordings  in  frequency  range 
dynamic  range,  absence  of  surface 
noise  and  ease  of  editing. 

Lt.  Col.  K.  N.  H.  Thompson,  chiei 
radio  controller  of  Radio  Hamburg 
in  the  British  zone,  also  has  beer 
using  Magnetophon  since  the  Brit 
ish  took  over  the  station  last  May 
He  described  it  to  the  U.  S.  missioi 
in  Aug.  24  as  "one  of  the  bes 
things  that  has  happened  in  broad 
casting."  Former  program  directoi 
of  Radio  Luxembourg  under  com 
mercial  management,  Col.  Thomp 
son  said  the  mechanism  produce:  i 
"the  best  recordings  I  have  eve:,| 
heard  in  my  life.  It  is  the  finest,  a 
well  as  being  the  easiest  system  o  J 
recording,"  he  declared.  "It  make 
possible  unlimited  use  of  tape  fo  I 
recording." 

Mission  members  are  intereste*  ( 
in  getting  equipment  to  America  i;  \ 
hope  that  some  company  will  begi 
manufacture.  It  is  seen  as  a  boo 
particularly  to  FM  where  ful  I 
advantage  could  be  taken  of  thi 
high-quality  reproduction. 

Lt.  Col.  Douglas  Meservey,  mil;  It 
tary  governor  of  Bremen  and  foi  j; 
mer  deputy  chief  of  the  OWI  Radi  I 
Bureau,  who  joined  the  party  i  j 
Bremen,  took  immediate  steps  t 
locate  equipment  and  deliver  it  t 
the  U.  S.  There  should  be  no  troi 
ble  in  getting  tape,  since  the  Farbe 
operations  are  under  U.  S.  contro 
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A  radio  station  i§  known 

by  the  Companies  it  keeps 

ft 


FORMULA  FOR 
SELLING  WATCHES 


+ 


Fine  Watch  plus  Fine  Station  equals  Results! 


20,000  WATTS  OF  SedtHfy  POWER 


THE  NEW 


rJ1HE  fine  watch  is  the  famous  Parker  Watch,  world's 
best  balanced  time  piece.  The  fine  station,  the  New 
WJJD.  The  results,  impressive.  Weiboldt  Stores,  who  are 
just  about  Chicago's  busiest  retailers  of  timepieces,  saw 
the  results  coming  over  their  counters  day  by  day.  That's 
why  Parker  has  consistently  maintained  a  heavy  spot 
schedule  on  the  New  WJJD  ...  as  many  as  16  spots  daily, 
seven  clays  a  week,  as  many  days  a  month  as  the  calendar 
will  allow.  Producing  results  is  a  grand  new  habit  we've 
acquired  here  at  the  New  WJJD.  It's  the  natural  outcome 
of  our  20,000  watts  of  SELLING  POWER,  programmed 
to  produce,  and  boomed  into  all  Chicagoland.  For  us  that 
means  3,234,059  homes,  10,025,582  people,  with  $12,117,- 
000,000  a  year  to  spend.  Better  check  your  schedule  and 
make  your  time  reservations  now,  while  there  are  still  a 
few  choice  ones  to  be  had. 

CHICAGO 

WtantAatl  'Pielct  STATION    REPRESENTED    NATIONALLY    BY    PAUL    H.  RAYMER 


I 


WSPD 

Toledo,  Ohio 

WWVA 

Wheeling,  W.it  Va 

WAG  A 

Atlanta,  Georgia 

WGBS 


WMMN 

Fairmont,  W«t  Va. 

WLOK 

Lima,  Ohio 

WHIZ 

Zonesville,  Ohio 


FORT  INDUSTRY 
COMPANY 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT! 


I 


VIPS  NOTES 

On  U.  S.  Broadcasters 
— —  Mission  in  ETO  


LT.  COL.  Samuel  Rosenbaum,  com- 
manding officer  of  Radio  Luxem- 
bourg, who  has  been  overseas  for 
the  last  22  of  his  26  months  in  the 
Army,  expects  inactive  status  by 
Jan.  1.  He  does  not  contemplate 
returning  to  the  presidency  of 
WFIL  Philadelphia  but  hasn't  de- 
cided what  activity  he  will  follow, 
though  it  will  likely  be  radio. 

*  *  *  ,  . 
Chief  controller  of  Radio  Ham- 
burg, 100,000  w  standard  station 
operated  by  the  British  military  on 
904  kc,  is  Lt.  Col.  K.  N.  H.  Thomp- 
son, program  head  of  radio  Luxem- 
bourg when  commercially  operated 
prewar.  Radio  Hamburg  is  not  part 
of  the  BBC  which  Col.  Thompson 
described  to  the  U.  S.  mission  as 
an  organization  which  sells  "The 
British  Way  of  Life".  The  Hamburg 
station  does  not  deal  directly  in 
propaganda  leaving  that  to  the 
BBC,  but  does  follow  the  line  in  an 
"inoffensive  way". 

*  *  * 

Radio  Hamburg  was  headquart- 
ers of  the  British  renegade,  Lord 
Haw  Haw  (William  Joyce).  He 
broadcast  from  a  bombproof  studio 
adjoining  the  main  studios.  The 
main  structure  is  built  around  an 
immense  three-story  studio  with 
sliding  walls,  an  arrangement 
whereby  half  the  floor  drops  into 
a  pit  for  orchestral  acoustics  (it 
doesn't  work  now)  and  other  inno- 
vations. Mission  observers  agreed 
it  was  more  elaborate  than  prac- 
tical and  10  years  behind  us. 

*  *  * 

The  radio  mission  up  to  Aug.  25 
had  traveled  more  than  5,000  miles 
by  air.  By  the  time  the  trip  ends 
double  that  will  have  been  covered. 

*  *  * 

They  believe  in  big  staffs  in 
Europe.  Luxembourg  has  300,  half 
Army  and  the  rest  civilian.  Radio 
Hamburg  has  300,  of  which  120  are 
regular  members,  the  balance  mu- 
sicians. 

*  *  * 

Hero  number  two  of  the  U.  S. 
mission  is  Bill  Hedges,  NBC  vice- 
president.  In  a  convoy  inspecting 
Luxembourg  war  damage,  he  prob- 
ably saved  injury  to  himself  and 
two  colleagues,  Col.  Ed  Kirby, 
escorting  officer,  and  Joseph  H. 
Ream,  CBS  vice-president.  While 
driving  to  the  Ardennes  battlefront 
near  the  river  which  separates  Lux- 
embourg from  Germany,  the  native 
driver  failed  to  notice  a  stop  sign 
in  English  and  started  down  the 
road.  A  bridge  just  ahead  had  been 
bombed  out.  The  car  had  bad  brakes 
and  Bill  hollered  in  time  for  the 
others  to  jump.  The  car  was  turn- 
ed into  the  roadside  yards  away 
from  the  embankment. 

*  *  * 

First  hero  was  John  Fetzer, 
WKZO  Kalamazoo  owner,  who  dis- 
covered burning  coils  in  the  cabin 
of  the  transatlantic  plane  on  the 
first  day  out. 


Hard  luck  member  of  the  missio 
is  Joseph  Ream.  On  the  heels  of  th 
escapade  in  which  Hedges  saved  th 
day,  Joe  lost  his  luggage.  The  grou 
was  overweight  for  the  plane  fror 
Paris  to  Luxembourg  and  the  heavl 
luggage  went  by  trucks.  Joe's  baff 
must  have  bounced  out.  It  was  I 
double  calamity  because  Bob  SwJ 
zey,  Mutual  vice-president,  had  hN 
pinks — his  only  other  trousers — I 
Joe's  bag. 

*  *  * 

Lt.  Col.  Douglas  Meservey,  fo| 
mer  deputy  chief  of  the  OWI  Rad| 
Bureau  and  former  chief  aide 
John  Royal  when  NBC  progral 
vice-president,  now  is  military  gol 
ernor  of  American-occupied  Breij 
en,  top  Army  man  there.  He  car 
to  Hamburg  to  join  the  U.  S.  mi 
sion  for  the  Berlin  trip. 

*  *    *  'I 

Practically  all  Allied  military  <m 
ficials  in  occupied  areas  of  EuroB 
drive  big  cars  repainted  in  olifl 
drab.  The  cars  were  "liberated"  M 
official  use.  In  Hamburg  Air  ForcB 
public  relations  occupies  a  fB 
home  for  itinerant  officials  whej 
the  broadcast  mission  stayed. 
Berlin  the  swanky  home  forme] 
occupied  by  Max  Schmeling, 
pugilist,  houses  AFN  Berlin  pi 
sonnel  with  modern  studios  bif 
in  the  same  block.  The  Berlin 
tion  did  a  special  program  for 
broadcasters  after  a  fancy  dim 

*  *  * 

Radio,  newspapers  and  e^ 
newsreel  don't  do  justice  to 
aerial  bombing  job  on  Germany, 
necessary  to  see  to  believe.  LaJ 
areas  both  in  Berlin  and  HambJ 
are  practically  pulverized.  Interi  | 
are  completely  bombed  out. 

The  mission  was  taken  to 
Reichs  Chancellery  and  scrounl 
for  souvenirs.  Best  scrounger  i 
Joe  Ream  who  walked  off  witl 
bronze  placque  of  Hitler  from  Ga 
bels'  office.  There  are  two  bij 
holes  in  the  placque. 


NBC  Rewards  Idea* 

REWARDS  of  $5  to  $500  will 
made  to  NBC    Chicago  empl* 
for  best  ideas  improving  the  o^ 
ational   efficiency  of   the  Cer 
Division.  Ideas  will  be  submijj 
to  a  suggestions  committee  selej: 
by  Harry  C.  Kopf,  NBC  v-p[ 
general  manager  of  the  central 
ision.  Committee  members  are; 
W.  Kaney,  station  relations  ij 
ager,  chairman;  Leonard  Andei 
personnel      manager,  secret! 
Theodor  Schreyer,  operations:  g 
pervisor;    Eric    Danielson,  ti 
manager;  Edward  Stockmar,  : 
work  sales   traffic  manager,  ?  : 
Henry    Livezay,    guest  relat 
manager. 


Lee  Hat  Series 

FRANK  H.  LEE  Co.,  Danl 
Conn.,  Aug.  26  started  sponsc 
Dale  Carnegie's  talks  on  L 
Known  Facts  About  Well-Ki 
People  on  Mutual,  Sunday  2 
p.m.  Series  advertises  Lee  hats 
was  placed  by  Bermingham, 
tleman  &  Pierce,  New  York 
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-Building  a  Brighter  Future 
From  a  Brilliant  Past 

marks  its  L\J  anniversary 


20  YEARS  OF  PROGRESS... 


From  a  single  basement  room  to  spacious  modern 
studios  atop  San  Francisco's  Nob  Hill — from  500  to 
5000  watts  —  KSFO  today  offers  primary  coverage 
of  tbe  great  San  Francisco-Oakland  area,  and  North- 
ern California  market. 


NOW  ""THE  UNIVERSAL  NETWORK... 

Linking  KSFO  San  Francisco  and  KPAS  Pasadena- 
Los  Angeles-Hollywood,  this  new  network  covers  ap- 
proximately 80%  of  all  of  California's  1,933,028 
radio  homes,  (more  than  even  the  Chicago  Market  — 
Cook,  Lake  and  DuPage  Counties — area  has) — and 
includes  5  out  of  10  of  the  top  buying-power  cities 
in  the  U.S. 


AND  UNIVERSAL  RECORDERS ... 


With  a  record  of  50,000  quarter-hour  transcriptions, 
cut  in  the  past  year,  to  its  credit — Universal  Record- 
ers offer  you  unequalled  facilities — the  finest  record- 
ing equipment  on  the  Pacific  Coast. 


UNIVERSAL  SHORT  WAVE,  TOO... 


Two  powerful  short-wave  outlets — KWID,  100,000 
watts,  and  KWIX,  50,000  watts  are  now  under  ex- 
clusive government  contract  .  .  .  beaming  programs 
to  Mexico,  Central  America,  South  America,  Aus- 
tralia and  the  Orient. 


UNIVERSAL  SALES  ... 


$$$ 


Offices  in  San  Francisco  and  Los  Angeles,  with  an- 
other soon  to  be  established  in  Seattle.  To  serve  ad- 
vertisers in  eastern  and  central  markets,  Universal 
Network  KSFO  and  KPAS  are  represented  by  Weed 
and  Co.,  with  offices  in  New  York,  Chicago,  Detroit 
and  Boston. 


Is  your  future  here? 


If  you  have  a  product  or  service  to  sell,  you  have  a  stake  in  the  tremendous 
Pacific  Coast  market.  Universal  Network  offers  you  powerful  coverage  of 
the  homes  you  must  reach  with  your  advertising  messages  and  programs. 


KSFO 


UNIVERSAL  NETWORK'S  KEY  STATION 
FOR  NORTHERN  CALIFORNIA 


THE  ASSOCIATED  BROADCASTERS,  INC.  ■    SAN  FRANCISCO,  CALIFORNIA 


Broadcast  Advertising 
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Pacific  ( Radio  City'  Rising  in  Manila 


Army   Brings  Industry 
Men    to  Install, 
Staff  Studios 

GROUND  has  been  broken  for  con- 
struction of  the  new  radio  building 
for  GHQ  Public  Relations,  Army 
Forces  Pacific  (AFPAC),  in 
Manila.  The  building  will  be  com- 
pleted coincident  with  the  addition 
of  personnel  to  complete  the  Radio 
and  Communications  Section  under 
Lt.  Col.  Jack  Harris,  former  news, 
special  events  director  WSM  Nash- 
ville. 

When  completed  on  or  about 
Sept.  5.,  the  radio  building  will  in- 
clude three  air  conditioned  studios, 
a  recording  studio,  two  control 
rooms  serving  the  four  studios, 
and  working  quarters  for  radio 
correspondents,  Army  program  per- 
sonnel, engineering  and  communi- 


cations personnel,  as  well  as  offices 
for  the  radio  officer,  department 
heads,  and  a  reception  room  for 
program  observers. 

While  the  radio  building,  with  its 
air  conditioning,  indirect  lighting, 
and  latest  engineering  design,  will 
be  the  fanciest  thing  of  its  kind  in 
this  theater  of  war,  it  is  being 
built  according  to  specifications  of 
M/Sgt.  Gilbert  F.  Staples  and  radio 
engineers  on  Col.  Harris'  staff  from 
material  on  hand  in  the  Philippines. 
For  instance,  one  control  panel  was 
salvaged  from  a  Filipino  radio  sta- 
tion destroyed  by  the  Japs  during 
the  Battle  of  Manila.  Filipinos 
sneaked  the  control  panel  out  the 
back  door  and  buried  it,  while  the 
Japs  were  demolishing  equipment 
in  the  front  of  the  building.  Later, 
it  was  dug  up  and  will  now  be 
used  to  relay  broadcasts  to  the 
States. 


The  radio  building  will  be  part 
of  a  PRO  Camp,  located  on  Dewey 
Boulevard,  facing  Manila  Bay. 
It  will  become  Radio  Central, 
feeding  programs  via  RCA,  Press 
Wireless  and  over  the  Army's  sea- 
borne communications.  Already,  it 
has  been  nick-named  "Radio  City 
of  the  Pacific." 

Meantime,  the  staff  of  the  Radio 
and  Communications  Section  is 
being  enlarged.  A  table  of  organi- 
zation has  been  approved,  and  al- 
most filled,  including  15  officers 
and  25  enlisted  men.  This  does  not 
include  Signal  Corps  personnel  who 
operate  transmitters  and  other  fa- 
cilities aboard  the  five  ships  which 
comprise  the  PRO  mobile  com- 
munications. In  this  group,  many 
a  station  manager  would  prob- 
ably find  one  of  his  much-needed 
technicians. 

Executive  radio  officer  to  Col. 


FIRST  spadeful  of  earth  is  turne 
for  new  "Radio  City  of  the  Pi 
cific"  at  headquarters  in  Mani] 
by  Lt.  Col.  Jack  Harris,  chie 
PRO  Radio  and  Communicatior 
Section.  Watching  are  (1  to  r)  L 
Lee  Jones,  Lt.  M.  H.  Kees  (knee 
ing),  Lt.  Edward  Sarnoff,  T/Sg 
William  Berns  (kneeling),  and  L 
Victor  Campbell. 


Harris  is  Maj.  Donald  Weiss,  wh  j 
served  in  similar  capacity  to  Co  j 
A.  A.  Schechter.  Maj.  Weiss 
now  on  temporary  duty  in  tr  I 
States  on  press  communicatior  1 
matters  for  the  theater. 

Capt.  Lindquist  En  Route 

Heading  the  program  depar.J 
ment  is  Capt.  Lansing  B.  Line  j 
quist,  formerly  program  director  cfl 
WSYR  Syracuse,  and  until  thl 
month  in  charge  of  the  Placemen! 
Section,  Radio  Branch,  War  Depj 
He  is  now  en  route  from  the  State! 
Second  in  command  is  Lt.  Luj 
Jones,  for  ten  years  NBC  produce* 
and  later  on  the  staff  of  the  Kajl 
Kyser  program.  Personnel  noil 
working  in  the  program  departmeifl 
include  T/Sgt.  Bill  Berns,  formerll 
of  WNEW  New  York;  S/Sgl 
William  T.  Raidt,  formerly  <1 
D'Arcy  Advertising  Agency,  NeB 
York;  Cpl.  Charles  Norwood  <fl 
NBC;  S/Sgt.  Joseph  Tomes  <1 
KWID  San  Francisco,  and  Ci§ 
John  J.  De Young  of  WISH  Indiaifl 
apolis.  Scheduled  to  join  the  prB 
gram  staff  after  basic  training  ■ 
the  States  is  Pvt.  Myron  DuttoJ 
former  producer,.  Ginny  Simin 
show  and  Philco  Hall  of  Fame.  | 

Four  field  production  units  whiJ 
work  forward  with  the  troops  a| 
headed  by  Lt.  Stanley  Quinn,  foi 
merly  with  J.  Walter  ThompsrJ 
in  New  York  and  Australia,  &m 
later  Mutual  correspondent  in  tljl 
Pacific. 

In  addition  to  technicians  beir* 
procured  in  the  theater  for  tin 
field  production  units,  Cpl.  RtB 
Hall,  former  NBC  announcer  arfl 
Paramount  News  man,  is  due  froH 
the  States  shortly  to  handle  oij| 
team.  Also  to  be  assigned  to  oij| 
of  the  teams  is  Pvt.  James  Fler!| 
ing,  formerly  CBS  war  correspoB 
dent  in  Cairo,  Moscow  and  tf'B 
Pacific. 

Network  liaison  and  maintai  I 
ence  of  press  copy  transmission  a  II 
the  responsibility  of  the  traffic  co  [I 
trol  section,  in  charge  of  Lt.  Vict'M 
F.  Campbell,  former  productiill 
manager  of  WGY  Schenectady! 
Assisting  him  are  T/Sgt.  Walla  1 
(Continued  on  page  68) 


For: 

Mtependablelniormation 
on  radio  and  markets 
in  the  Middle  West 
and  Great  Southwest 


Let  us  help  you  now,  Mr.  Time  Buyer,  when  it  c oraes  to  building  a 
sure-fire  spot  campaign  that^s  eertain  to  fret  maximum  results.  We 
know  each  individual  market  in  the  Middle  West  and  Southwest,  Our 
first-hand  knowledge  and  w  ide  experience  in  this  rich,  responsive  terri- 
tory can  lie  of  invaluable  assistance  to  you.  Call  the  T.H.S.  representa- 
tive nearest  you  today! 


Affiliates 

Texas 

KFDM — Beaumont 
KFYO — Lubbock 
KGNC — Amarillo 
KRGV— Weslaeo 
KTSA — San  Antonio 
THE  LONE  STAR  CFL4JN 


Sales  Offices 

New  York 

Chicago 

Dallas 


Oklalu>ma 

KADA — Ada  • 

KBLX  — Muskogee 

KCRC— Enid 

KGFF — Shawnee 

KOME— Tulsa 

KTOK — Oklahoma  City 

KVSO— Ardmore 

THE  OKLAHOMA  NETWORK 

New  Mexico 

KGGM — Albuquerque 

KYSF  — Santa  Fe 

Hollywood 
San  Francisco 
Portland 

General  Offices — Amarillo 


Page  28    •    September  3,  1945 


BROADCASTING    •    Broadcast  Advertisi. 


* 


a* 


2 


0 


U 


2 

9 


o 


6 
1 

2 
\ 


MC^'t  W*J Lei  ■>'' 


\ 


IOADCASTING    •    Broadcast  Advertising 


September  3,  1945    •  Pag 


get  this  VALUABLE 

MAIL 
STUDY 


KMA's  1945  Radio  Mail  Study  will  soon  be  ready  for  you — a 
comprehensive  analysis  of  488,434  pieces  of  commercial  mail — 39 
pages  of  fact-crammed  data  as  to  who  writes  to  radio  stations, 
and  why,  and  when.  .  .  . 

The  1944  Study  met  with  tremendous  response  from  the  entire 
advertising  industry.  It  ran  through  four  editions  in  nine  weeks. 
The  1945  Study  was  made  to  show  whatever  changes  might  have 
occurred,  and  to  answer  new  questions  from  agency  executives 
all  over  the  country. 

Advertising  men  themselves  suggested  the  problems  on  which  we 
have  worked.  Our  purpose  in  these  studies  is  not  to  prove  any- 
thing, but  to  discover  facts  for  you.  We  have  analyzed  the  trends 
of  audience  reaction,  tabulated  the  changes  and  types  of  offers 
proving  most  successful,  and  pointed  out  the  important  psycho- 
logical aspects  of  radio  response. 

If  you  are  engaged  in  advertising — as  an  agency  expert,  a  spon- 
sor, a  radio  station  operator,  or  a  teacher  of  advertising — you 
need  a  copy  of  this  important  book. 

Don't  wait  until  tomorrow.  Write  for  your  copy  today.  Like  all 
other  good  things,  these  valuable  free  books  are  scarce.  But  you 
can  be  sure  of  getting  one  if  you  simply  drop  a  line — today— to 
the  Research  Director,  Station  KMA,  Shenandoah,  Iowa. 


KMA 


AMERICAN  BROADCASTING  CO. 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 


152  COUNTIES  AROUND 


SHENANDOAH,  IOWA 
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Canada  Buys  Time 
For  Victory  Loan 

Five  Full  Hours,  40  5-Minute 

Spots  Being  Planned 

PLANS  for  Canada's  Ninth  Vic- 
tory Loan  in  October  are  being 
completed,  with  paid  programs  on 
all  Canadian  stations  being  ar- 
ranged by  the  National  War  Fi- 
nance Committee  of  the  Dept.  of 
Finance,  Ottawa. 

A  preloan  campaign  starting  in 
early  October  will  use  40  five-min- 
ute transcribed  programs  on  a  flexi- 
ble schedule  on  all  English  stations 
and  a  similar  series  on  French- 
language  outlets.  Five  quarter- 
hour  commentaries  by  John  Fisher 
will  be  carried  as  a  network  pro- 
gram Sunday  evenings. 

Feature  one-hour  broadcasts 
with  big  name  radio,  screen  and 
stage  stars  will  be  heard  for  four 
weeks  on  Wednesday,  8:30-9:30 
p.m.,  starting  Oct.  17,  with  a  fifth 
program  on  Sunday  evening,  Oct. 
21,  night  before  the  Loan  opens 
officially.  All  these  are  paid  broad- 
casts with  French-language  coun- 
terparts, placed  by  the  Co-opera- 
tive Advertising  Agencies  of  Can- 
ada, War  Finance  Group,  Toronto 
and  Montreal. 

Radio  planning  is  under  the  Na- 
tional Radio  Committee  of  the  Na- 
tional War  Finance  Committee, 
and  is  headed  by  T.  L.  Anderson, 
Cockfield  Brown  &  Co.,  Toronto. 
Other  members,  from  the  Canadian 
Assn.  of  Broadcasters,  include 
Glen  Bannerman,  CAB  president; 
Guy  F.  Herbert,  All-Canada  Radio 
Facilities;  Henry  Gooderham,  for- 
mer owner  of  CKCL  Toronto,  all 
of  Toronto;  Austin  Weir,  commer- 
cial manager,  Canadian  Broadcast- 
ing Corp.,  and  E.  L.  Bushnell,  pro- 
gram chief,  CBC  Toronto;  Rupert 
Caplan,  producer,  CBC  Montreal; 
Wis.  McQuillin,  Cockfield  Brown  & 
Co.,  Toronto;  E.  W.  Reynolds,  E. 
W.  Reynolds  &  Co.,  Toronto;  H. 
Fontaine,  Canadian  Adv.  Agency, 
Montreal. 

Under  this  national  committee 
are  working  committees  for  both 
English  and  French  programs.  The 
English  program  committee,  head- 
ed by  Mr.  McQuillin,  includes  Mr. 
Caplan,  Mr.  Bushnell;  C.  M.  Pass- 
more,  MacLaren  Adv.  Co.,  To- 
ronto; Jack  Horler,  Baker  Adv. 
Co.,  Toronto;  and  Harry  Sedgwick, 
CFRB  Toronto.  The  French  lan- 
guage committee  has  as  chairman 
Olivier  Carignan,  Canadian  Adv. 
Agency,  and  includes  Omar  Re- 
nault, CBC,  Montreal;  H.  La 
Rocque,  McKim  Adv.  Ltd.,  Mon- 
treal; A.  Audet,  Huot  Publicitee 
Ltd.,  Montreal;  C.  Bionde,  CKAC 
Montreal. 


Cox  Expands 

JAMES  M.  COX,  owner  of  the 
Daily  News  Publishing  Co.,  Day- 
ton, also  owner  of  WHIO  Dayton, 
WSB  Atlanta,  WIOD  Miami,  has 
purchased  Sunday  publishing  rights 
to  the  Dayton  Journal-Herald.  Sale 
also  includes  the  Journal-Herald's 
Sunday  AP  franchise. 


CO-OP  ON  REGIONAL 

WHN,  WSRY,  WHCU  Linked 
 In  Daily  Series  


PRESENTING  World  at  Noon  are* 
(1  to  r)  Lee  Hamrick,  newscaster; 
Paul  Welsh,  market  reporter;  Rich- 
ard Armfield,  writer-producer. 

BID  to  extend  its  cooperative  mar- 
keting program  citywise  and  to 
bring  city  dwellers  closer  to  the 
farmer  are  among  objectives  of  a 
new  program,  The  World  at  Noon, 
a  five-weekly  quarter  hour  on  a 
new  regional  network  comprising 
WHCU  Ithaca,  WHN  New  York 
and  WSYR  Syracuse. 

Produced  under  direction  of  the 
Cooperative  Grange  League  Fed- 
eration Exchange's  information 
service  by  Agricultural  Advertis- 
ing &  Research  Inc.,  program  has 
four  objectives,  according  to  R.  B 
Gervan,  information  director  oi 
GLF.  They  are:  (1)  to  supply  use- 
ful news  and  information  to  GLF 
farmer  patrons;  (2)  to  develop  £ 
better  understanding  of  GLF  anc 
farm  problems  among  city  people 
(3)  to  advance  GLF's  institutiona 
program;  (4)  to  familiarize  wit! 
GLF's  name,  city  consumers  wh( 
are  potential  customers  in  the  co 
operative's  marketing  program. 

News  of  the  world,  slanted  foi 
New  York,  New  Jersey  and  north 
em  Pennsylvania ;  three  -  da; 
weather  forecast;  market  report: 
and  brief  farm  bulletins  are  in 
eluded.  Richard  Armfield,  former 
ly  of  Press  Assn.,  processes  th 
news,  with  Leland  (Lee)  Hamricl 
airing  news  and  Paul  Welsh  mar 
ket  reports. 


GE  Set  Plans 

GENERAL  ELECTRIC   Co.  wil 
start  manufacture  of  home  radi 
receivers  on  Oct.  1  and  is  prepar 
ing  to  begin  producing  televisioi 
and    FM   receivers   shortly   afte  i 
that  date,  according  to  K.  J.  Kaai 
manager  of  the  receiver  divisior 
Portables,  table  models,  console; 
radio  -  phonograph  combination 
and   farm  sets,  all  incorporate 
new  features  to  give  them  an  efS 
ciency  not  achieved  by  prewar  set: 
are  scheduled  for  early  distribi 
tion,  he  said.  Video  receivers,  to  b 
available  later,  will  range  froi 
small    direct-viewing  receivers  1 1 
large  screen   models.  Phonograp  J 
combinations  will  have  a  new  elec  [ 
tronic  reproducer  that  almost  er 
tirely  eliminates  needle  scratch,  h  j 
added. 
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Robert  Zimmerman,  KGW's  alert  new  Educational 
Director,  established  an  enviable  record  at  Wash- 
inaton  State  college,  the  Spokane  Public  schools 
and  Portland's  Lincoln  High  school.  "Bob"  takes 
charge  of  KGW's  already  extensive  educational 
activities.  Since  1933  KGW  has  supplied  classroom 
education  to  the  Portland  Public  schools,  with  five- 
times-a-week  courses  in  such  subjects  as  history, 
geography,  science,  health,  current  events  and 
Latin  America.  Under  Bob  Zimmerman's  direction, 
KGW  confidently  expects  to  make  an  even  greater 
contribution  to  Education  by  radio. 


s 


In  1933,  too,  KGW  "signed  up"  the  Montana  Cowgirls, 
three  gals  from  the  wide  open  spaces  and,  in  their  day,  one 
of  the  best  Western  acts  on  the  air.  LaRaine,  pictured  here 
in  her  sombrero,  sang  and  played  the  guitar. 


Station  KGW  classroom  programs  in  cooperation  with  the 
Portland  School  board  were  started  and  the  Montana 
Cowgirls  were  signed  up  in  the  same  year — 1933.  For  23 
years  KGW  has  provided  the  broadest  possible  audience— 
that's  why  it's  a  "FIRST"  with  advertisers,  too! 


one  of  the  GREAT  STATIONS  OF  toe  NATION 


KGW 

PORTLAND,  OREGON 


O ADC ASTING 


Broadcast  Advertising 


REPRESENTED  NATIONALLY 
D  Y    EDWARD    PETtY    &    CO.  INC. 
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Youth  Programs  Written 
By  17-Year-Old  Author 

WHO  should  know  more  about 
bobby-soxers  than  a  high-schooler 
himself?  That's  the  idea  behind  Al 
Burton  Radio  Productions,  Chi- 
cago, which  this  week  invaded  the 
script-field  with  five  programs 
aimed  exclusively  at  teen-age 
listeners. 

Shows,  authored  by  17-year-old 
Al  Goldstone,  now  associated  with 
Neblett  Productions  and  the  Gal- 
lup Poll,  include  Sivoon  Shop,  Hi 
Diary,  Question  Club,  Tunes  &  Tips 
and  Saturday  Swing  Session  are 
prepared  for  local  ET  presentation. 


Allen  Package 

COL.  ROBERT  ALLEN,  former 
Washington  Merry-Go-Round  part- 
ner of  Drew  Pearson,  is  being  of- 
fered to  advertisers  in  a  package 
show  called  Inside  Washington  by 
the  Century  Artists  Ltd.,  N.  Y. 


W9XK  MILWAUKEE 
TESTS  FM  RECEIVERS 

SET  manufacturers  and  potential 
FM  broadcasters  are  keenly  ob- 
serving the  operation  of  W9XK, 
experimental  FM  station  of  the 
Milwaukee  Journal  and  the  only 
station  now  licensed  within  the 
new  88-108  mc  band.  The  former 
have  voiced  their  intention  coming 
into  Milwaukee  to  field  test  their 
receivers. 

Granted  a  permit  in  June  to 
operate  on  91  mc,  W9XK,  at  the 
request  of  the  FCC,  has  been  carry- 
ing out  tropospheric  measurements 
in  addition  to  making  field  checks 
and  gaining  general  operating  ex- 
perience. At  an  FMBI  meeting  in 
Milwaukee  Aug.  14-15  broadcasts 
of  the  station  were  listened  to  and 
an  invitation  was  extended  to  mem- 
bers to  investigate  Journal  tests 
and  make  set  tests  of  their  own. 

The  request  of  the  Milwaukee 


Commercial  Addict 

DICK  McCUTCHEON, 
newscaster  of  WFAS  White 
Plains,  N.  Y.,  had  just  fin- 
ished his  6:55  p.m.  5-minute 
spot  for  Artley's  Women's 
Shop.  The  newsroom  phone 
rang.  A  feminine  voice  asked 
him  to  repeat  part  of  his 
broadcast.  Her  doorbell  rang 
and  she  missed  the  most  im- 
portant part.  "Sure,"  replied 
Dick,  "which  item  are  you 
interested  in?"  "The  commer- 
cial— especially  the  prices," 
said  the  caller. 


Journal  last  June  for  a  frequency 
in  the  then  not  allocated  band  is 
credited  to  foresight  and  conscious 
anticipation  that  the  FCC  would 
move  to  a  higher  frequency,  ac- 
cording to  the  newspaper. 


.  ,  0{  outst*te  i:stenets 


tell 


through 


Meighan 


MEIGHAN  COLUMBIA  | 
STATION  DIRECTORl 

HOWARD  S.  MEIGHAN,  eastern 
sales  manager  of  Radio  Sales  since 
1939,  has  been  appointed  CBS  di- 
rector of   station   administration . 

In  this  new  posi- 1 
tion  he  is  respon-  i 
sible  for  the  ad-j 
ministration  of 
stations  owned  by 
the  network  and 
serves  as  liaison 
between  them  and 
CBS  headquarters 
in  New  York. 

This  function 
was  formerly  per- 
formed by  Franlo 
Stanton,   CBS  vice-president  and 
general  manager,  and  the  appoint-' 
ment  represents  the  first  step  to] 
ward    relieving    Dr.    Stanton  oi 
some  of  his  previous  responsibilij 
ties  so  that  he  may  devote  mora 
time  to  the  general  management 
problems  he  has  recently  assumed! 
Move  will  also  divorce  Radio  Salea 
from  some  of  the  network-statioJ 
liaison  work  it  had  taken  on  ij 
recent  years  and  restore  it  to 
more  nearly  pure  sales  operatio 
A  graduate  of  Columbia  U.  clas 
of  1928,   Mr.   Meighan  joined 
Walter  Thompson   Co.  that  yea 
and  in  1929  became  a  member  o 
the  agency's  original  radio  depart 
ment,  which  he  left  in  1930  to  be 
come    a    vice-president   of  Scot 
Howe  Bowen's  station  representa 
tive  organization.  Three  years  latei 
he  became  head  of  the  radio  de 
partment  of  J.  Sterling  Getchel 
and  in  1934  joined  CBS  as  an  a 
count  executive  in  the  Radio  Sale 
division.  In  1939  he  became  easten 
sales    manager    of    Radio  Sales 
holding    that   position    until  th 
present. 


Chelsea  Make-Up 

CANCELLATIONS  of  three  sue 
cessive  Tuesday  nights  of  the  Gu 
Lombardo  show,  9-9:30  p.m.  o: 
American  because  of  the  atomic  ar 
nouncements  on  Aug.  7,  the  V- 
proclamation  on  Aug.  14  and  th| 
Esquire  baseball  broadcast  on  Aug 
28,  has  been  made  up  to  the  spor 
sor,  Larus  &  Brother  Inc.,  Ricl: 
mond  (Chelsea  cigarets) ,  by  broac 
casting  the  show  on  three  succes 
sive  Sundays — Aug.  26,  Sept.  2, 
— in  the  8:30-9  p.m.  slot  formerl 
used  by  the  Fighting  AAF  shov 
Agency  is  Warwick  &  Legler,  Nff 
York. 


^££e—  —  —  ^ — 

BEN  LUDY,  GENERAL  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRY,  manager,  KCKN,  kansas  city 


CAPPER  PUBLICATIONS,  Inc. 


NEW  YORK   17:      420  LrXINGTON  AVENUE 

SAN  FRANCISCO  4:     1207  buss  building 
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MOHAWK  4-3260 
DOUGLAS  S220 


CHICAGO  1:  iso  north  Michigan  avenue  central  S977 

KANSAS  CITY  6:      300  WALTOWER  BUILDING      VICTOR  3864 


Hasel  Bach 

JOE  HASEL,  sportscaster  o 
American  before  entering  the  ser< 
ice,  has  been  honorably  discharge 
and  returns  to  that  network  Sep 
3  with  a  nightly  sports  progran 
Joe  Hasel  Presents,  to  be  broac 
cast  Monday  through  Frida; 
11:15-11:30  p.m.  Attached  to  tl 
Armed  Forces  Radio  Service  £ 
sports  and  special  features  editc 
early  in  1943,  Hasel  handled  majc 
military  broadcasting  duties  bot 
in  this  country  and  abroad. 
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BUY  MORE  VICTORY  BONDS 
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ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  seventh  in  a  series  of  adver- 
tisements showing  that  RCA  engineers 
developed  the  basic  essentials  of  the 
electronic  television  system — including 
tubes  and  circuits. 

RCA  built  the  first  all-electronic  tele- 
vision transmitters  and  receivers — the 
first  commercial  television  station  — 
established  the  first  television  relay  sys- 
tem— presented  the  first  electronic  the- 
atre television — Was  the  first  to  televise 
a  baseball  game  and  a  Broadway  play; 
and  was  first  to  televise  from  an  air- 
plane. 

RCA  is,  and  will  continue  to  be,  the 
leader  in  practical,  successful  commer- 
cial television.  You  may  expect  the  best 
of  all  kinds  of  television  transmitting 
and  receiving  equipment  from  RCA. 


THE  REMOTE  PICK-VP  EQUIPMENT 


THE  signal  generated  by  the  field- 
camera  pick-up  tube  must  be 
greatly  amplified  (and  synchronizing 
and  blocking  must  be  added)  before 
it  can  be  sent  on  to  the  studio  or  main 
transmitter.  Thus,  considerable  equip- 
ment, other  than  the  field  camera 
itself,  is  required  at  the  point  of 
pick-up.  RCA  built  the  first  complete 
equipment  for  field  pick-ups,  and  the 
first  such  equipment  (shown  here) 
using  the  Orthicon  camera.  In  this 
equipment,  the  signal,  pre-amplified 
in  the  camera,  is  amplified  further 


to  monitoring  level  and  fed  into  the 
line  or  relay  transmitter  for  trans- 
mission to  the  main  studio.  Syn- 
chronizing pulses  are  added  to  lock 
together  the  scanning  beams  in  the 
camera  and  receiver  tubes.  The 
equipment  that  accomplishes  these 
functions  is  completely  contained  in 
several  suitcase-size  units.  This  is 
the  equipment  that  NBC  has  used  so 
successfully  in  broadcasting  from 
Madison  Square  Garden,  the  Yankee 
Stadium,  and  other  points  in  New 
York  City. 


Picture  Black 


Blanking  added 

Synchronizing  signal 
Black  level 


Signal  &  synch. 


The  Fountainhead  of  Modern  Tube  Development  is  RCA 


RADIO  CORPORATION  OF  AMERICA 

RCA  ViCTOR  DIVISION  •  CAMDEN,  N.  J. 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


CALLAHAN  TO  JOllS 
LOS  ANGELES  FIRM 

LEONARD  D.  CALLAHAN, 
Chief,  West  Coast  office,  Radio 
Branch,  War  Dept.,  Bureau  of 
Public  Relations,  has  resigned  to 
become  director  of  public  relations 
for  Gilfillan  Bros.,  Los  Angeles, 
manufacturers  of  radio  sets  and 
radar  aviation  landing  control.  Re- 
placing him  in  the  army  post  is 
Maj.  Robert  Pollock,  radio  chief, 
United  Forces,  European  Theater. 
Before  entering  service,  Maj.  Pol- 
lock was  with  WSB  Atlanta. 

Mr.  Callahan  was  general  man- 
ager of  SESAC  before  entering 
■Government  service,  and  will  con- 
tinue to  act  as  consultant  to  Maj. 
Pollock  for  several  months.  Prior 
to  affiliation  with  SESAC  he  was 
with  the  NAB.  

FOLLOWING  UP  trial  use  of  fllmized 
television  trailers,  Klaus  Landsberg, 
television  director  of  W6XYZ  Hollywood, 
owned  and  operated  by  Television  Pro- 
ductions Inc.,  subsidiary  of  Paramount 
Pictures  Inc.,  has  announced  extended 
production  of  such  trailers  for  company 
films.  Televised  exploitation  was  first 
used  during  showing  of  "Miracle  of 
Morgan's  Creek". 


WBCA  Commences  Drive 
Promoting  FM  Listening 

WBCA  Schenectady,  independent 
commercial  FM  station,  has  begun 
an  advertising  campaign  to  make 
the  people  of  Schenectady  FM  con- 
scious. 

In  the  Schenectady  Gazette 
WBCA  on  Aug.  28  ran  a  three- 
quarter  page  display  ad  with  this 
admonition:  "If  you  buy  a  new  ra- 
dio without  FM,  you'll  obviously 
have  an  obsolete  radio."  Quotations 
from  manufacturers,  BROADCAST- 
ING, network  officials  and  others, 
predicting  that  FM  eventually  will 
replace  AM,  are  reprinted  in  the 
ad. 

Said  Leonard  L.  Asch,  president 
of  Capitol  Broadcasting  Co.,  li- 
censee of  WBCA:  "This  ad  is  the 
start  of  our  campaign  to  the  con- 
sumer in  order  to  offset  the  antici- 
pated campaigns  in  the  near  future 
by  some  manufacturers  to  obtain  a 
so-called  'head  start'  with  the  sale 
of  AM  sets  without  FM."  WBCA, 
a  Mutual  affiliate,  is  on  the  air  16 
hours  daily,  operating  on  44.7  mc. 


CBS  PROMOTION 
CAMPAIGN  READY 

WITH  distribution  of  the  cam- 
paign material  to  its  affiliates  vir- 
tually completed,  CBS  last  week 
announced  that  its  1945-46  fall- 
winter  program  promotion  cam- 
paign would  concentrate  on  broad- 
cast material,  backed  up  by  news- 
paper ads,  car  cards,  posters  and 
publicity. 

Retaining  last  year's  theme, 
"Biggest  Show  in  Town,"  the  drive 
has  involved  the  production  and 
distribution  to  148  U.  S.  and  two 
Canadian  stations  of  thousands  of 
special  recordings  by  network 
stars,  local  announcements  and 
guest-critic  recordings,  and  mat- 
rices and  proofs  of  newspaper  ads. 

Highlight  of  the  drive  is  the  spe- 
cial division  of  guest-star  record- 
ings, which  will  present  CBS  stars 
as  "guest-critics"  of  network  pro- 
grams, each  performer  using  his 
own  individual  style  to  talk  about 
other  CBS  artists. 


KTSM 


is  now  16  years  old 


A  radio  station  16  years  old  is  no 
"sweet  young  thing" — but  a  veteran, 
with  lots  of  experience  lor  which 
there  is  no  substitute.  These  men, 
who've  built  KTSM,  know  their  radio. 
They  know  this  territory,  its  people 
and  what  they  like.  They  are 
community  and  radio  leaders.  Their 
station  really  SERVES  the  El  Paso 
Southwest.  And  El  Pasoans  express 
their  appreciation  and  loyalty  by  their 
overwhelming  preference  for  KTSM, 
as  Hooper  after  Hooper  has  proven. 


George  P.  Hollingbery  Co. 
National  Representatives 


CONREY  BRYSON 
Special  Service  Director — 9  years 
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V.  C.  HICKS 
Program  Director — 8  years 


End  of  War  Frees; 
Electronics  Itemsif 

Most  of  Surplus  Not  Suitable! 

For  Broadcast  Station  Use 

ENORMOUS  quantities  of  surplmj 
electronics  material  are  starting  t(; 
flow  into  Reconstruction  Finance 
Corp.  channels  since  end    of  the, 
Japanese  War.  Scarcely  any  of  this 
material  is  likely  to  interest  broad 
casters,  however,  judging  by  a  lool 
at  the  items   that  are  becoming 
available. 

With  contract  cancellations,  threi  j! 
classes  of  material  are  appearing 
1,   Substantially  completed  items 
which  RFC  accepts  and  routes  t< 
its  sales  agents  (private  manufac 
turers  in  most  cases)  ;  2,  subassem 
biies,  or  work  in  process,  which  ii. 
general  RFC  is  not  accepting;  3 
loose  components,  which  RFC  ac:| 
cepts. 

Shipping  instructions  to  movl 
surplus  from  factory  to  agent  wer 
issued  last  week  for  millions  o  > 
dollars  worth  of  material.  Talk  o 
billions  in  surplus  electronic  item 
is  discounted  by  RFC,  though  hig^ 
figures  may  be  reached  in  1946. 

Much  of  It  Junk 

Much  of  the  present  electroni 
stuff  is  junk  and  will  move  at  jun 
prices,  it  is  indicated.  Commercia 
articles  command  good  prices,  an 
this  includes  components  by  th 
millions.  In  fact,  the  market  i 
glutted  with  some  components.  Se 
manufacturers  are  interested  i 
components. 

RFC  sees  its  largest  market  i 
items  desired  by  communication 
firms  and  amateurs.  With  relea; 
ing  of  amateur  bans  a  big  deman 
is  anticipated. 

Navy  is  moving  with  extrere 
caution  in  declaring  material  sui 
plus,  and  nothing  much  is  expecte 
for  many  months.  Army  is  quid 
however,  and  its  surplus  is  read 
ing  RFC. 

Brisk  demand  is  noted  for  walk: 
talkies.  Several  hundred  were  sol 
a  few  days  ago.  Some  2,000  moi 
are  coming  soon.  Several  thousan 
receiving  sets  suitable  for  expo: 
will  be  on  the  market  shortly. 

Lifting  of  security  restrictioi 
on  secret  material  will  relea; 
communications  items,  especial 
radar,  but  demand  is  uncertain. 


Oscar  Hammarlund 

OSCAR  HAMMERLUND,  8 
chairman  of  the  board  of  Hamma  I 
lund  Mfg.  Co.,  maker  of  radio  ar  | 
communications  equipment,  di<I 
Aug.  25  at  his  home  in  Brookly  f 
Company  manufactured  ordnan<  I 
equipment  for  the  army  in  the  fir  1 
World  War  and  afterwards  dev<| 
oped  the  super-pro,  an  18-tube  r  I 
dio  sold  commercially  to  news  gat  | 
ering  organizations,  which  wiH 
manufactured  in  quantity  for  arn  :l 
and  navy  use  in  this  war.  Compai  i 
also  made  radar  and  electron  1 
equipment  for  the  services.  M 
Hammarlund's  son,  Lloyd  A.  Har  jf 
marlund,  president  of  the  firm,  su  ft 
vives. 
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Broadcast  Adverth'u 


QUIET,  PLEASE: 

 it's  Tuesday  at  8:30  p.m  and  the  Chicago  Philharmonic  Hour 

is  a  "must"  to  Middle  West  listeners.  No  radio  audience  is  more  loyal  than 
the  discerning  symphony  enthusiasts  who  regularly  listen  to  the  mid-weekly 
Philharmonic  on  WGN.  A  full  hour  of  musical  literature  of  the  classics, 
ably  directed,  properly  presented,  skillfully  played.  Another  blue  chip  in 

fine  radio  programming  broadcast  exclusively  by  WGN,  the  leader 

in  local  and  national  spot  business  among  Chicago's  major  stations. 


A  Clear  Channel  Station 


W-jM 


CHICAGO  11 
ILLINOIS 

50,000  Watts 
720  Kilocycles 


MUTUAL    BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast:  Edward  S.  Townsend  Co.,  Russ  Building,  San  Francisco,  Calif. 
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STING    •    Broadcast  Advertising 
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everal  weeks  ago  we  ran  an  ad  about  television.  The  most 
important  consideration  in  television  today  (we  said)  is 
advertising  economics.  Radio  (we  pointed  out)  succeeded 
because  it's  practical;  because  advertisers,  agencies,  and 
networks  learned  to  team  up  entertainment  and  selling,  and 
to  do  it  on  an  economical  budget. 

We  recognized  the  place  of  new  techniques.  But  we  indi- 
cated that  in  our  opinion  the  shortest  cut  to  practical  com- 
mercial television  consists  of  taking  a  proved  radio  program, 
converting  it  to  television,  and  building  the  kind  of  com- 
mercial that  only  television  can  provide. 

Like  to  know  how  this  works  in  actual  practice?  Let  us 
tell  you  what  happened  to  Chef  Boiardi  and  his  Spaghetti 
Dinner. 

How  to  Launch  a  Television  Program 

Chef  Boy-Ar-Dee  Quality  Foods,  an  ABC  radio  client, 
wanted  to  try  out  television;  so  they  and  the  McJunkin 
agency  came  to  us.  We  had  a  television  program  that  we  all 
agreed  would  be  a  natural  for  them:  Ladies,  Be  Seated,  a 
lively,  audience-participation,  afternoon  radio  show,  which 
had  been  adapted  into  a  successful  video  program.  It  was 
inexpensive  to  produce;  and  it  had  received  the  highest 
rating  ever  obtained  by  a  television  show  on  G-E's  Schenec- 
tady station.  So  we  started  with  that. 

How  to  Create  a  Commercial 

In  working  together  on  the  commercials,  we  agreed  right  at 
the  start  that  our  most  important  task  was  to  make  them  not 
only  sound  convincing,  but  look  convincing.  We  were  not 
going  to  have  a  man  stand  in  front  of  the  camera,  hold  up  a 
package  of  Spaghetti  Dinner  and  make  a  speech  about  how 
good  it  tastes!  Why  do  that  when  you  have  the  Master  Chef  him- 
self, the  final  expert,  the  originator  of  his  Spaghetti  Dinner, 
right  there? 

So  up  comes  Chef  Hector  Boiardi  for  the  middle  commer- 
cial. Better  than  any  actor  could  do  it,  he  prepares  his 
'  'Ready -in-12-minutes''  Spaghetti  Dinner  right  in  front  of 
the  camera,  all  the  while  discussing  the  product  with  food- 
expert  Beulah  Karney.  Exactly  12  minutes  later  comes  the 
closing  commercial,  and  up  steps  the  Chef  to  show  his 
audience  how  to  drain  the  spaghetti  (which  had  been  steam- 
ing away  in  the  B.  G.*  all  this  time),  how  to  slide  it  onto 
the  platter,  how  to  add  the  heated  sauce  and  specially 
grated  cheese. 

Then  the  pay-off.  The  meal  is  served  to  people  in  the 
studio.  Video  watchers  home  in  their  living  rooms  see  the 
audience  eat,  see  their  expressions,  hear  their  unrehearsed 
comments. 

Out  of  the  mass  chop-licking  come  good  customers, 
for  who  can  resist?  Variety  and  Billboard  opine  that  the 
commercial  stole  the  show;  that  it  was  the  best  commercial 

*Video  talk:  means  background. 


to  date  on  television — and  the  audience  agreed: 

"The  Chef  Boy-Ar-Dee  sponsorship  has  been  the  most 
successful  form  of  advertising  I've  ever  seen,"  says  one 
letter.  "We've  started  eating  the  Spaghetti  Dinner,  and 
my  small  daughters  insist  on  doing  the  work.  From 
watching  the  show,  they  can  prepare  the  meal." 

And  here's  what  Boy-Ar-Dee's  v.  p.  in  charge  of  sales 
had  to  say: 

"Frankly,  we  went  into  television  with  our  fingers 
crossed  .  .  .  we  came  away  feeling  we  had  witnessed  a 
miracle." 


Boy-Ar-Dee's  television  story  is  only  one  of  many  we  have 
to  tell  these  days.  The  others  are,  in  outline,  much  the  same: 
established  radio  entertainment  adapted  to  television  and 
commercialized  for  television  by  using  the  combined  efforts 
and  experience  of  network,  client  and  agency.  That  is  how 
we  at  ABC  are  developing  commercial  television.  We're 
off  to  a  good  start. 


ABC  •  AMERICAN  BROADCASTING  CO 

New  Leadership  hi  Radio 


COMMERCIAL  TELEVISION 


•  n,r  whpii  it's  the 
Seeing  Is  believing,  fsp^Y  *g*±  demon. 

vision  audience  bow  w  *£„  g  Seated.  Gordon 
Spaghetti  Dinner  on  Advertising  Co., 

Best,  president  of  the  McJunKm  ^  crg 

SlkLut  the  P-^&KfiS 

substantial.  ^       *  * 


^^^^^  a  free  copy  of  Boy-Ar- 

Want  us  »6*e6n*Je°Uklet  describing  thepro- 
Dee's  special  16-page  uu  vision  Dept.,  U 

grams?  Write  or  call,  ABC .  i 
West  42nd  Street.  WI  7-173  ^ . 


More  people  listen  to  Don  McNeill  on  ABC's  Breakfast 
Club  than  to  any  other  program  in  daytime  radio  except  one 
(that  one  on  ABC).  On  his  recent  tour,  it  was  SRO  everywhere 
— even  in  New  Yorh.  When  The  Breakfast  Club  was  televised, 
we  built  the  commercial  around  Don  himself,  the  man  millions 
of  housewives  want  to  see.  They  watched  him  eating  PREM, 
enjoying  it,  talking  about  it  with  Jack  Owen  and  Aunt  Fanny. 
Says  Norman  Rosen  of  J.  Walter  Thompson,  "The  program 
was  the  result  of  fine  teamwork  between  us,  the  client  and  your 
company." 


The  Quiz  Kids  has  long  been  a  top-rating  Sunday  night  show. 
It  clicked  in  television,  too.  Faced  with  the  problem  of  creating 
an  interesting,  convincing  commercial  about  vitamins  (One-a- 
Day),  we  decided  that  it  would  be  helpful  to  demonstrate  how 
a  mother  can  get  sound  advice  on  raising  her  child.  So  a  mother, 
worried  about  her  offspring's  progress  in  school,  sought  compe- 
tent advice  from  the  school  nurse.  Mothers  saw  and  heard  the 
conversation,  listened  to  the  advice,  and  Jeff  Wade  of  the  Wade 
agency  says,  "It  convinced  us  beyond  doubt  of  the  great  possi- 
bilities in  this  new  medium." 


LBO 


7  hear  the  best  radio  shows  every  morning — all  my 
customers  tune  in  to  WJW" 


•  Conscientiously  built  programs 
based  on  the  preferences  of  people 
in  this  area  have  made  WJW  a  best 
seller!  Mornings  and  afternoons 
throughout  the  week  more  people 
listen  to  WJW  than  any  other 
regional  station. 

Based  on  actual  audience  figures, 
Monday  thru  Friday,  Monday  thru 
Saturday,  and  Monday  thru  Sunday, 
WJW  delivers  more  daytime  dialers 
in  Cleveland  per  dollar,  23  to  37% 
more  than  any  other  station. 


ABC  Network 

CLEVELAND,  O. 


5000  Watts 

DAY  AND  NIGHT 


BMB  Terms  to  Define  Station 
Coverage  Regarded  Misleading 

Katz  Executive  Suggests  Using  Percentages 
To    Designate   Audience  Levels 

level,  40%  level,  80% 


REPRESENTED      NATIONALLY      BY      HEADLEY-REED  COMPANY 


By  DANIEL  H.  DENENHOLZ 
The  Katz  Agency  Inc.,  New  York 

THE  RADIO  industry  has  taken 
an  important  step  forward  with  the 
creation  of  BMB.  Practically  every- 
one is  in  favor  of  the  basic  purpose 
of  BMB :  the  establishment  of  a  uni- 
form coverage  formula  for  all  sta- 
tions. 

But  the  announced  BMB  for- 
mula has  encountered  some  oppo- 
sition in  its  definition  of  Primary, 
Secondary,  and  Tertiary.  These 
terms  have  had  shifting  definitions. 
They  do  not  mean  the  same  to  every- 
body. Wouldn't  this  be  a  good  time 
to  throw  these  "slippery"  terms  out 
the  window? 

What  is  Primary? 

After  all,  what  is  Primary?  CBS, 
in  its  7th  Listening  Area  Study, 
says, 

"Counties  in  which  at  least  two- 
thirds  (67%  or  more)  of  the  radio 
families  listen  a  minimum  of  1  or 
2  days  a  week  to  this  station — pro- 
vided at  least  one-half  of  these 
families  listen  3  to  7  days  a  week." 
BMB  uses  50%  as  the  minimum 
number  of  regular  listeners  within 
a  county  to  qualify  it  as  Primary. 
CBS  says  67%,  BMB  says  50%. 
Why  not  60%,  or  56%,  or  42%? 
Who  knows  what  it  should  be? 

In  trying  to  develop  a  coverage 
formula,  somebody  probably  said, 
"Let's  designate  as  Primary,  any 
county  in  which  a  good  portion  of 
the  radio  families  listen  regularly." 
Somebody  else,  most  likely,  an- 
swered, "O.K.,  where  will  we  draw 
the  line?" 

CBS  decided  that  "two-thirds" 
would  be  a  good  workable  figure. 
BMB  apparently  thought  that  this 
was  too  high  and  decided  on  "one- 
half".  At  best,  these  are  only  ar- 
bitrary decisions  based  on  subjec- 
tive guesses  of  what  would  be  a 
good  and  fair  figure. 

The  definition  of  Primary,  is,  per- 
haps, responsible  for  most  of  the 
criticism  to  the  BMB  formula. 
Why  Minimize  It? 

Up  to  now,  Primary  has  consti- 
tuted the  principal  consideration 
in  buying  and  selling  radio  time, 
particularly  in  the  spot  field.  But 
Secondary  coverage,  as  defined  by 
BMB  (and  CBS)  represents  appre- 
ciable listening.  Why  minimize  it 
by  calling  it  Secondary?  (Under 
other  coverage  formulas,  these  Sec- 
ondary areas  often  qualify  as  Pri- 
mary.) 

If  we  have  to  have  names,  why 
not  use  terms  such  as:  Intense,  Ex- 
cellent, Regular,  Good,  or  varia- 
tions? But  why  use  any  names  at 
all?  Why  not  get  around  the  diffi- 
culties, which  are  principally  due 
to  terminology  and  definition,  by 
forgetting  about  the  terminology? 
What  is  wrong  with  just  designat- 
ing coverage  levels  by  percentages. 


e.g.:  20% 
level,  etc.? 

This  would  go  a  long  way  in  solv- 
ing the  problem  of  the  metropolitan 
independents.  Suppose  the  BMB 
field  survey  shows  that  station 
WAAA,  a  non-network  station  in 
Manhattan,  has  10%  regular  lis- 
teners in  Manhattan.  Why  damn  it 
by  calling  it  Tertiary  coverage,  as 


A  LESSON  in  semantics  is 
preached.  The  almost  universally 
accepted  BMB  has  reached  its  first 
stumbling  block  merely  because  of 
disagreement  on  the  definitions  of 
Primary,  Secondary  and  Tertiary 
areas.  Why  not  cast  aside  these 
terms  which  are  interpreted  in  vari- 
ous ways,  it  is  suggested,  and  use 
a  more  definite  percentage  system. 


it  would  be  under  the  BMB  for- 
mula? Just  say  that  in  Manhattan 
10%  of  the  radio  families  are  reg- 
ular listeners  to  WAAA,  and  let  it 
go  at  that. 

For  mapping  purposes,  counties 
can  be  shaded  according  to  percent- 
age levels.  10%  intervals  suggest 
themselves,  although  this  may  be 
breaking  it  down  too  fine.  Starting 
with  a  minimum  of  10%  and  going 
up  by  20%  intervals  might  be  a 
good  compromise,  and  the  areas 
would  be  called  just  that:  10% 
level,  30%  level,  50%  level,  70% 
level,  etc.  The  advertiser  could  ther 
decide  for  himself  what  level  is  besl 
for  his  purposes. 


Bendix  Lineup 

NATIONWIDE  organization  o: 
62  independent  distributors  to  mar 
ket  h6me  radio  sets  of  Bendi: 
Aviation  Corp.,  Detroit,  has  jus 
been  completed.  Among  distribu 
tors  are  Delia  Electric  Co.,  Bridge 
port,  Conn.;  R.  F.  Trant  Inc.,  Nor 
folk,  Va.;  Biehl's  Inc.,  Pottsville 
Pa.;  The  Sampson  Co.,  Chicago 
Stratton-Warren  Hardware  Co 
Memphis,  Tenn.;  and  Grayba 
Electric  Co.,  which  is  handling  dis 
tribution  in  several  territories 
".  .  .  More  than  $25,000,000  is  rep 
resented  by  these  distributors  in  6: 
of  the  nation's  major  tradinj 
areas",  stated  Leonard  C.  Trues 
dell,  general  sales  manager  of  Ben 
dix  for  radio  and  television. 


Bond  Producer 

FORD  BOND,  veteran  announce] 
has  turned  producer,  with  the  nei 
morning  series  for  Mennen  Co.  hijl 
initial    production    venture.  Pre 
gram,  with  Bond  as  m.c.  and  fea 
turing  a  different  comedian  dail)  | 
is     a     five-minute     transcriptio  i 
placed  on  about  100  stations  fivj| 
days  weekly  by  Duane  Jones 


C< 
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KYW's  "Morning  Salute  morning,  tn 
the  right  ^ot  each  we ^  and 
the  Philadelphia  area  thirty 

other  early  risers  £  the  city  ^ 
surrounding  county  en^Y.  ^  ?>  ^ 
pick-up  every  morning 
aay  through  Saturday  ^ 

Stuart  Wayne,  vet^ra"nusic  in  the 

ltehter  vein,  market  r  p  to 
CL,  ne«s  headnnes,  ^  with 

ama«  ur  gardeners, ^and  _  ^ 
'renr^-e-rr-ngand.n.rneuve 


.,*  his  brisk,  sunny,  info™al 
hour  with  nis 

paUer'*  to  it  that  the  program  is 

Wayne  sees  to  it  tn  dding.anni- 
heavily  persona^  ^uncements  and 
versary  and  birthday  a  ^ 
the  playing  of  reques  cur 
There  is  something' n  each  q£  hls 

raiser  to  broaden  the  ^  kgion. 

followers.,  and  their  n  _ 

^^SiaT— 


;ining  and  instructive  *P- 

 ^TT^wowo  • 

■^TTWBZA     •  -¥  NBC  SPOT  SAlES  — EXCEPT  KEX 


OI\  THE  SERVICE  FRONT 

HERMANN  RETURNS 
TO  OFFICES  IN  LA. 

MAJ.  CARTER  HERMANN,  chief 
of  shortwave  operations  section  of 
Armed  Forces  Radio  Service,  has 
returned  to  Los  Angeles  headquar- 
ters following  five  months'  inspec- 
tion tour  in  the  Pacific.  He  made 
arrangements  for  network  news- 
casters in  the  area  to  act  as  AFRS 
reporters.  Special  shortwave  re- 
ports to  AFRS  San  Francisco,  will 
be  consolidated  and  rebroadcast  to 
all  areas. 

#  *  * 
Carstensen  Assigned 
LT.  VERN  CARSTENSEN,  fol- 
lowing 31  months  in  Africa  and 
Italy  where  he  organized  and  oper- 
ated the  Fifth  Army  Mobile  AFRS 
station,  has  been  assigned  to  AFRS 
Los  Angeles  broadcast  service  sec- 
tion. A  former  announcer  of 
KROS  Clinton,  la.,  Lt.  Carstensen 
initiated  idea  of  a  mobile  broad- 


CHECKING  scripts  for  Army  Air 
Forces  programs  are  T/Sgt.  Hal 
Gibney  (1),  former  NBC  Holly- 
wood announcer,  and  S/Sgt.  Cliff 
Howell,  former  CBS  Hollywood 
producer.  Team  is  attached  to  38th 
AAF  base  unit,  Los  Angeles,  and 
assigned  to  Hello  Mom,  Roosty  of 
AAF,  Wings  Over  the  Nation. 


casting  station  after  Fifth  Army 
moved  into  Sicily  and  started  up 
through  Italy.  Listeners  among 
men  of  General  Clark's  command 


responded  with  2500  request  let- 
ters a  week. 

*  * 
Josephy  Description 

PRINTED  text  of  Marine  Corps 
Combat  Correspondent  T/Sgt.  Al- 
vin  Josephy's  recorded  description 
of  the  amphibious  landings  on 
Guam  will  be  included  in  his  latest 
book,  to  be  published  by  Knopf  in 
December.  Taking  90  minutes  of 
broadcast  time,  the  recordings  are 
classic  documentary  records  of  Ma- 
rine operations.  They  were  heard  in 
part  on  the  networks  after  being 
flown  back  to  the  States.  Projected 
title  of  the  book  is  "The  Long  and 
the  Short  and  the  Tall".  Book  just 
completed  by  Sgt.  Josephy,  written 
with  four  other  Marines,  is  "Iwo 
Jima".  Sgt.  Josephy  was  formerly 
assistant  director  of  news  and  spe- 
cial events  of  WOR  New  York. 

Industry  Thanked 

THANKS  to  the  industry  for  its 
part  in  commemorating  the  155th 
anniversary  of  the  founding  of  the 
U.  S.  Coast  Guard  was  extended  by 


GENERAL  M»cAR.T//L/&. 


By  RON  NELSON 


BOB  //OPE 


NO.  1 

IN  THE  PACIFIC 


NO.  1 

IN  GOLF 


NO.  1 

IN  COMEDY 


NO.  1  IN  GRAND  RAPIDS 

NO.  1    STATION  (5000  watts)  with  the 
NO.  1    NETWORK  (NBC)  in  the 
NO.  1    MARKET  in  outstate  Michigan 


PAUL  H.  RAYMER  CO.,  Sales  Representatives 


NEW  "Flightline  Reporter"  for 
the  Miami  Air  Technical  Service 
Command  is  Ben  Gunn,  who  re- 
ports on  ATSC  activities  each 
morning  on  WIOD  Miami.  He  is  a 
former  WIOD  staff  announcer. 


Commodore  Ellis  Reed-Hill,  USCG, 
chief  of  the  Public  Relations  Divi- 
sion, in  a  letter  to  the  NAB.  He 
said  that  both  independent  stations 
and  networks  delivered  messages 
and  special  programs  which 
brought   tributes    to    the  service 

throughout  the  nation. 

#      #  # 

AFN  Paper 

A  FOUR-PAGE  single  issue  news- 
paper, "This  is  the  American 
Forces  Network,"  has  been  pub- 
lished by  that  group  in  Paris.  The 
sheet  describes  AFN's  setup,  ac- 
complishments and  intentions. 
tf-      *  * 

Radio,  Press  Cited 
PLAQUES  "in  appreciation  of  the 
valuable  service  rendered  in  pro- 
moting the  war  effort  by  inform- 
ing Florida  citizens  concerning  th« 
scope  and  achievements  of  Nava: 
Aviation"  were  presented  at  s 
radio-press  dinner  to  all  Jackson- 
ville, Fla.  stations  and  newspapers 
by  Rear  Adm.  Ralph  E.  Davison 
chief,  Naval  Operational  Training 
Stations  receiving  plaques  include 
WPDQ  WMBR  WJAX  WJHP 
Newspapers  are  Jacksonville  Timei 
Union  and  Jacksonville  Journal. 


Healthaids  Spots 

NATIONAL  Healthaids  Inc.,  New 
York  (Sul-Ray  Collodial  Sulphur 
Products,  Mineral  Baths),  starts  a 
spot  announcement  campaign  Sept. 
10  for  26  weeks  through  Hal  A. 
Salzman  Assoc.,  New  York,  on  for- 
eign language  stations  in  the  fol- 
lowing cities:  New  York,  Chicago 
Detroit,  Philadelphia,  Pittsburgh 
and  Baltimore. 


PW  Moving 

PRESS  WIRELESS  is  shifting  its! 
Los  Angeles  radio  communication; 
terminal  to  San  Francisco  and  wil 
be  headquartered  in  the  San  Fran- 
cisco News  Bldg.  Complete  trans 
fer  will  take  about  12  months,  but 
operations  will  not  be  interrupted 
it  was  said. 
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Advertising 
and 

Public 
Service 


THE  Carnival  Junior  Legion,  a  children's  pro- 
gram presented  at  noon  on  Sunday  and  sponsored 
by  the  Bernard  Kofsky  store  in  Hartford,  will  in  a 
few  weeks  celebrate  its  fifth  year  of  continuous 
presentation  over  WTIC.  The  Legion  (which 
takes  its  name  from  the  Carnival  Shoe  which 
Kofsky  features)  has  a  membership  of  youngsters 
ranging  from  pre-kindergarten  to  high  school  age. 
In  patriotic  drives  such  as  the  sale  of  War  Stamps 
and  Bonds,  collections  of  tin  and  paper  salvage, 
and  for  the  Mile  O'  Dimes  Campaigns  these  Legion 
members  responded  by  the  thousands. 

Kofsky  has  been  a  continuous  WTIC  advertiser 
since  May  9,  1937,  spending  90%  of  his  advertising 
appropriation  with  us. 

He  is  probably  the  most  widely  known  children's 
shoe  dealer  in  Connecticut,  and  youngsters  come 
to  Kofsky 's  from  all  over  Southern  New  England. 

You,  likewise,  can  reach  this  huge  segment  of 
the  juvenile  market  through  WTIC. 


DIRECT  ROUTE  TO 
SALES  IN 

The  Travelers  Broadcasting  Service  Corporation 

Affiliated  with  NBC 
and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY, 
New  York,  Boston,  Chicago, 
Detroit,  San  Francisco  and  Hollywood 


TV  SHOW  STARTED 
BY  CHICAGO  SCHOOLS 

TELEVISION  will  become  part  of 
the  Chicago  public  schools  educa- 
tional program,  starting  Septem- 
ber 17,  with  a  full  hour  weekly 
broadcast  originating  in  Balaban 
&  Katz'  video  station  WBKB, 
George  Jennings,  director  of  the 
Radio  Council  for  the  Chicago 
Board  of  Education,  announced. 

Two  entirely  new  large  size  tele- 
vision receiving  sets,  with  screens 
18  x  22,  developed  by  the  Rauland 
Corp.,  Chicago,  will  be  used  for  the 
first  time  as  part  of  the  experi- 
ment. Original  experimental  pro- 
gram will  be  produced  by  Jerry 
Walker,  of  the  WBKB  staff,  with 
scripts  by  Mr.  Jennings  and  Radio 
Council  writers. 

The  series  is  scheduled  to  run 
for  13  weeks  under  the  sponsorship 
of  the  American  Gear  pro  basket- 
ball team. 


Cherchez  Le  Car 

SHEEPISHLY  admitting  to 
some  sort  of  a  "first"  in  ra- 
dio, WRUF  Gainesville,  Fla., 
submitted  its  claim  last  week. 
The  station  had  been  airing 
appeals  for  local  police  to  be 
on  the  lookout  for  a  stolen 
car  throughout  all  one  recent 
Sunday  afternoon.  After 
four  hours  of  broadcast- 
ing and  searching,  WRUF 
blushed  deeply — then  called 
the  police.  The  stolen  car  was 
parked  in  front  of  the  station, 
where  it  had  been  since  mid- 
night the  day  before. 


CBS  Listening  Post       Rating  Roundup 


COMPLETE  files  of  the  CBS 
shortwave  listening  station  since 
its  inception  in  August  1939 — to- 
taling 96,000  pages  or  some  24  mil- 
lion words — were  presented  by  the 
network  to  the  Library  of  Con- 
gress last  week.  The  Library  will 
transfer  the  typewritten  records 
to  microfilm,  reducing  the  mass 
which  now  fills  40  file  cases  to  8,000 
feet  of  35  mm.  film,  about  the 
length  of  a  single  long  feature  pic- 
ture. Copies  of  the  film  will  be 
available  to  other  libraries  through- 
out the  country  at  cost  through  the 
regular  service  of  the  Library  of 
Congress. 


HARRY  WISMER,  sports  director  of 
American,  will  broadcast  the  Michigan- 
Great  Lakes  Naval  Training  Station 
game  from  Ann  Arbor,  Sept.  15  to  in- 
augurate the  network's  1945  football 
season. 


KENNARD  MACLISE,  veteran  rare  book 
dealer,  has  been  engaged  to  assemble 
the  literary  works  and  documents  to 
be  sold  on  "Dave  Elman's  Auction  Gal- 
lery of  the  Air",  Monday  night  Mutual 
program  beginning  Sept.  17  which  will 
be  sponsored  by  Rensie  Watch  Co.,  New 
York. 


K  F  H  •  Wichita 


BOTH  WAR  AND  PEACE  HEADLINES 
INSURE  THAT  'SOLID  SECTION  OF  KFH' 


CBS  •  5000  WATTS 


ASK  ANY 
PETRY 
OFFICE 


Rise  of  75%  Seen? 
In    V-J  Listening 

LISTENING  in  New  York  early  irJ 
August  was  below  July  listening  but! 
above  listening  in  August  1944J 
according  to  The  Pulse  Inc.,  whose 
August  report  shows  average  quar 
ter-hour  sets-in-use  for  the  weel- 
studied  to  be  19.8,  compared  wit! 
20.9  in  July  and  17.4  for  August  i 
year  ago.  Figures  do  not  include 
the  Aug.  13-17  listening  on  the  Jap 
anese  surrender,  for  which  tria 
studies  indicate  a  probable  rise  of 
75%  above  the  average. 

Gabriel  Heatter  had  the  highesl 
quarter-hour  rating,  15.3,  accord- 
ing to  The  Pulse,  followed  by  Tak( 
It  or  Leave  It,  13.0;  Jergens  Jour 
nal  (without  Winchell),  12.7;  Mr 
District  Attorney,  11.7;  Your  Hi 
Parade,  11.7;  Vox  Pop,  10.3;  Bi^ 
Town,  10.0;  Dr.  Christian,  10.0, 
Can  You  Top  This,  10.0;  Suspense. 
9.3. 

Daytime  leader  was  Kate  Smitli 
Speaks,  6.3;  followed  by  Bach- 
.  elor's  Children,  5.9 ;  Helen  Trenti 
5.7;  Our  Gal  Sunday,  5.7;  Life  Can 
Be  Beautiful,  5.7;  Big  Sister,  5.6| 
Breakfast  in  Hollywood,  5.6;  Lighi 
of  the  World,  5.4;  Aunt  Jenny'\ 
Stories,  5.4;  Breakfast  Club,  5.31 

Special  study  of  home  activities 
during  the  7-8  a.m.  hour  showe( 
36.6%  of  families  had  some  mem 
bers  still  asleep  at  7:45  a.m.,  al 
though  7.6%  reported  houseworl 
under  way  by  that  time.  Percentage 
of  homes  in  which  someone  ha< 
already  left  for  work  rose  fron 
1.6  at  7-7:15  a.m.  to  6.5  at  7:45-1 
a.m.,  The  Pulse  reports. 


Philadelphia  Choice 

Favorite  summer  program  witl 
Philadelphians  is  Your  Hit  Parade 
according  to  the  July-August  re 
port  of  The  Pulse  Inc.  on  listeninj 
in  that  city.  Program's  highes 
quarter-hour  rating  was  15.0.  Sec 
ond  was  Big  Town,  14.3;  third  Di 
Christian,  12.8.  Rest  of  the  top  tei 
were:  Aldrich  Family,  12.5;  Jergen 
Journal  (August  without  Win 
chell) ,  12.3;  Jack  Haley  Show,  12.0 
Vox  Pop,  12.0;  Mr.  District  Attor 
ney,  11.5;  Saturday  Night  Sere 
nade,  11.5;  Crime  Doctor,  11.0. 

Daytime  favorites  of  Philadel 
phia  listeners  were:  Kate  Smit, 
Speaks,  9.6;  Our  Gal  Sunday,  8.9 
Life  Can  Be  Beautiful,  8.9;  Bit, 
Sister,   8.9;  Breakfast  Club,  8.9 
Helen  Trent,  8.8;  Ma  Perkins,  8.311 
Aunt  Jenny's  Stories,  7.3;  News-I 
McDonald,  7.0;  Young  Dr.  MalonM 
7.0. 

Study  of  home  activities  betweel 
7  and  8  a.m.  showed  results  mucl 
like  New  York  (see  above),  but  at 
7:45  in  Philadelphia  there  was  1 
larger  percentage  of  families  witl 
someone  still  asleep,  40.8%,  ani 
also  more  homes  in  which  house 
work  had  begun,  14.8%.  Number  of] 
homes  in  which  someone  had  left 
for  work  rose  from  4.6%  at  7  a.nf 
to  9.2%  at  7:45  a.m. 
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BIG  STATION 
EQUIPMENT 

"BIG  STATION 
OPERATIONS 


BIG  STATION" 
AUDIENCE 


McHenry  Tichenor, 

President 
Troy  R.  McDaniel, 
Gen.  Mgr. 

KGBS 

Harlingen,  Texas 

The  Walker 
Company, 
National 
Representative 


Serving  the  Entire 
RIO  GRANDE  VALLEY] 

FROM  BROWNSVILLE  TO  MISSION 

Located  right  in  the  heart  of  Texas'  fabulously  rich  Lower  Rio  Grande  Valley, 
with  a  total  farm  cash  income  of  over  120  million  dollars  a  year,  KGBS  is 
the  only  CBS  Affiliate  reaching  its  prosperous  population  of  216,503  in  27,570 
radio  homes  ...  all  within  an  area  80  miles  long  by  40  miles  wide. 
To  cover  it,  KGBS  is  housed  in  a  building  especially  designed  and  constructed 
for  radio  broadcasting,  furnished  with  most  modern  equipment,  utilizing  the 
best  in  acoustical  design,  and  maintaining  highest  operating  standards  in 
production  and  presentation  of  all  programs. 

Hard-to-reach  from  the  outside;  easy-to-reach  from  the  inside,  KGBS  serves  a 
slice  of  America  that  is  a  rural  market,  a  concentrated  market  and  one,  we 
believe  you'll  agree  with  us,  is  well  worth  cultivating. 

A  FIFTY  THOUSAND  DOLLAR  STATION  SERVING 
ONE-QUARTER  OF  A  MILLION  PEOPLE  WHO  ARE 
CONCENTRATED  IN  AN  AREA  40  MILES  WIDE  AND 
80  MILES  LONG  .  .  .  GIVING  COMPLETE  PRIMARY 
COVERAGE  OF  THE  CITY  OF  BROWNSVILLE;  REACH- 
ING ALL  THE  LOWER  VALLEY  WITH  ONE  SIGNAL. 


ONE  cvnd  ONLY 


WITHIN  LISTENING  DISTANCE  OF  THE  LOWER  RIO  GRANDE  VALLEY 
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It  Gives  The  Right  Angle 


This  is  a  nice  little  precision  instrument  called  a  pro- 
tractor. It  is  valuable  in  making  dies  and  tools.  But  it 
is  valuable  only  when  the  hands  that  hold  it  have 
been  skilled  and  trained. 

In  this  representative  business  there  are  instruments 
that  can  be  used  only  by  the  skillful.  We  have  found 
certain  ways  and  means  of  getting  more  business— of 
rendering  greater  service  to  the  stations  we  represent. 


PAUL  H.  RAYMER  COMPANY    •    RADIO  ADVERTISING 

NEW  YORK  •  DETROIT  •  CHICAGO  •  LOS  ANGELES  •  SAN  FRANCISCO 


Haley's  Radio  Comet 

GREAT  BRITAIN  has  an  enormous  empire. 
From  its  earliest  days  it  has  maintained  that 
empire,  along  with  vast  dominions,  by  domi- 
nance in  world  shipping  and  communications. 
"Brittania  Rules  the  Waves"  has  been  the 
empire's  anthem.  "Brittania  Rules  the  Air 
Waves"  is  what  she  now  strives  to  achieve. 

The  war  brought  into  play  international 
(overseas)  radio  on  a  basis  never  before  even 
dreamed  about.  Britain  was  quick  to  get  in 
the  forefront,  through  its  state-owned  British 
Broadcasting  Corp.  BBC  officials  blandly  con- 
tend they  are  not  government-owned,  but 
state-owned;  that  the  government  wields  no 
influence  over  it. 

A  couple  of  weeks  in  England  and  on  the 
Continent,  talking  with  British,  French  and 
other  radio  officials,  suffices  to  get  the  feel  of 
things  and  the  "pitch".  BBC  is  proselyting 
throughout  Europe  against  commercial  radio 
by  the  American  Plan.  It  has  all  but  sold  the 
present  French  administration.  It  evidently 
regards  its  sphere  of  influence  as  the  Conti- 
nent, excluding  possibly  Russia. 

English  radio  is  dull,  despite  efforts  to  build 
a  "light"  program  for  home  consumption. 
Schedules  are  worked  out  literally  weeks  in 
advance.  Most  programs  are  recorded  in  ad- 
vance. It's  practically  impossible  to  get  BBC 
to  alter  a  prearranged  schedule,  V-J  Day — the 
end  of  the  worst  war  in  history — was  heralded 
in  a  seven-minute  broadcast  at  midnight,  when 
Prime  Minister  Attlee  went  on  the  air,  fol- 
lowed by  the  Allied  national  anthems.  That's 
all  the  home  service  got. 

BBC  can  do  it  that  way  because  there's 
no  competition.  People  listen  domestically  to 
BBC  or  nothing.  Until  last  July  29  they  had 
American  Army  stations  to  tune  in  and  they 
did  to  the  tune  of  about  5,000,000  listeners. 
Since  cessation  of  that  service,  the  new  "light" 
program  has  been  substituted,  but  its  very 
lightness  is  attested  by  complaints  galore  from 
private  citizens  who  want  to  know  what  hap- 
pened to  the  Army  radio,  featuring  American 
stars,  music  and  talent. 

French  radio  officials  readily  admitted  that 
W.  J.  Haley,  BBC  director  general,  inveighed 
against  commercial  radio  in  France.  More 
than  that — he  wouldn't  permit  an  inter- 
change of  programs  or  cooperation  with  the 
French  radio  unless  it  followed  the  BBC  pat- 
tern. So  that's  the  way  it  will  be,  we  guess. 

Similarly,  Mr.  Haley  wants  to  suppress  com- 
mercial operation  of  Radio  Luxembourg  and 
has  asked  French  cooperation.  It  was  this  sta- 
tion before  the  war  that  stole  practically  all 
of  the  British  audience  on  Sundays  with  tran- 
scriptions of  American  programs,  sponsored, 
and  did  pretty  well  weekdays.  The  station 
was  the  principal  source  of  income  to  the 
Duchy  of  Luxembourg,  which  leased  it  to 
private  interests.  It  is  now  being  run  by  our 
Army  with  150,000  watts.  There  are  plans 
for  a  battery  of  commercial  stations  in  Ire- 
land, and  Radio  Normandie  may  return,  too. 

Mr.    Haley,   while   courteous  as  could  be, 
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wouldn't  answer  all  the  questions  tossed  at 
him  by  the  American  Broadcasting  Mission 
touring  Europe.  He  says  the  people  want 
the  BBC.  Reports  we  pick  up  at  first  hand  are 
to  the  contrary,  though  we  wouldn't  venture 
to  say  the  whole  public  is  down  on  BBC. 

It  isn't  our  business  what  the  British  people 
do  about  their  radio.  Before  the  war  they 
didn't  know  any  other.  Since  the  war  they 
have  been  exposed  to  American  Forces  Net- 
work and  to  other  American  radio  services. 
They  seem  to  like  it. 

So  BBC  seems  to  have  taken  the  stump, 
perhaps  ever  so  quietly,  against  American 
radio  because  it  is  the  foremost  radio  in  the 
world  and  because  it  is  commercial  and  com- 
petitive. 

This  world  of  ours  has  shrunk  to  almost 
minute  proportions  when  measured  in  terms 
of  communications  and  transportation.  Any- 
where is  just  about  overnight  by  plane  from 
anywhere  else.  Radio  is  there  at  the  speed 
of  light. 

American  radio  is  the  best  in  the  world. 
But  does  the  world  know  it?  BBC  has  been 
telling  its  story,  hammering  away  on  the  short- 
waves  and  by  domestic  relay,  even  in  our 
own  nation.  American  radio,  by  doing  an  af- 
firmative job,  easily  can  sell  the  world  Radio 
by  the  American  Plan.  Shortwaves  will  be 
the  keystone.  It's  really  the  big  problem  of 
radio,  though  it  has  remained  in  the  back- 
ground during  the  furore  over  FM  and  televi- 
sion. 


This  Is  Tomorrow 

DURING  THE  WAR  YEARS,  let  us  face  it, 
advertising  media  have  encountered  little  diffi- 
culty in  keeping  the  books  balanced.  This  jour- 
nal has  shouted  as  loudly  as  type  permits  about 
the  contributions  by  broadcasters  to  speeding 
the  war  effort.  Radio's  on-the-cuff  effort  has 
been  considerable;  but  radio's  over-the-counter 
business  has  been  notable,  too. 

Now,  as  they  say  in  the  advertising  depart- 
ment, we're  going  to  get  down  to  the  short 
strokes.  There  are  going  to  be  more  radio  sta- 
tions. That  means  greater  competition.  There 
are  going  to  be  more  magazines  published, 
now  that  WPB  has  lifted  the  lid  on  all  paper 
but  newsprint.  And  when  newsprint  goes  off 
the  ration  list,  newspapers  are  going  to  flex 
their  muscles. 

The  broadcasters  who  survive  the  acceler- 
ated competition  of  the  future  are  those  who, 
in  the  present,  build  to  meet  it.  And  there's 
one  way  to  do  that:  improve  programming. 
Some  of  our  best  production  people  are  drift- 
ing back  to  stations  now,  after  service  in  uni- 
form. Their  viewpoint  is  going  to  be  fresh  and 
vigorous.  They  should  be  given  latitude  to 
develop  new  ideas. 

Listeners  are  going  to  get  a  break,  too. 
Those  lists  of  free  plugs  requested  by  the 
Government  are  growing  shorter.  There  will 
result  a  more  equitable,  and  more  listenable, 
ratio  of  commercial  to  sustaining.  Sponsors' 
messages  will  be  more  expertly  presented  over- 
all, for  there  are  many  great  continuity  writers, 
also,  who  will  return  to  their  desks. 

We  in  broadcasting,  and  in  all  media  for  that 
matter,  have  talked  during  these  years  of  the 
improvements  we  would  make  "tomorrow" — 
tomorrow,  when  the  war  was  over.  This  is 
tomorrow.  This  is  the  time  for  improvement. 


RALPH  LEIGH  ATLASS 


ONE  OF  THE  "youngest"  radio  pionee 
is  Ralph  Atlass,  42,  owner  of  WIN 
Chicago  and  WLOL  Minneapolis. 
Ralph's  interest  in  radio  dates  ba( 
to  1914  when,  at  11,  he  owned  a  one  kilowa 
wireless  station  in  Lincoln,  111.,  his  birthplac 
He  attended  military  school,  Michigan  U.  an 
Northwestern  U.  while  continuing  to  exper 
ment  with  radio. 

In  1922  he  bought  a  200  w  transmitter  fro: 
his  older  brother  Leslie.  Applying  to  the  FC 
for  a  license  in  Lincoln,  111.,  he  was  given  tl 
call  letters  WBBM.  Thus  the  Chicago  station 
birthplace  was  in  Lincoln. 

While  attending  Northwestern  Ralph  bui 
a  transmitter  so  he  could  talk  back  and  fori 
with  his  brother  at  Lincoln.  He  kept  the  tran 
mitter  receiver  in  dresser  drawers  at  the  Ct 
cago  home  of  his  parents,  7421  Sheridan  Roa 
After  graduation  Ralph  joined  his  fath< 
and  brother,  now  vice-president  of  CBS,  Cb 
cago,  in  a  real  estate  firm,  the  Atlass  Inves 
ment  Co.  For  a  year  he  bought  and  sold  pro 
erty — his  only  non-radio  venture. 

In  1923  the  Lincoln  transmitter  was  movi 
to  Chicago  on  1330  kilocycles  in  the  baseme 
of  the  Atlass  home.  Here  Ralph  would  gath 
his  student  friends  and  broadcast  shows  to  < 
audience  which  was  composed  mostly  of  rad 
"hams".  He  acted,  announced,  directed,  wro 
and  produced  the  shows.  It  was  during  tl  i 
time  that  the  boys  put  a  mike  in  front  of 
phonograph  and  played  one  of  the  first  recor 
ed  tunes  on  the  air — "Yes  We  Have  No  Ban  i 
nas" — on  the  other  side  was  a  song  titl 
"Barney  Google". 

About  a  year  later,  during  one  of  these  s<  j 
sions,  a  man  named  Hunt  (Ralph  doesn't  i  \ 
member  his  first  name)  suggested  they  S'l 
time  to  sponsors,  resulting  in  the  station  I 
coming  commercially  sponsored  by  the  Chica  | 
Yellow  Cab  Co. ;  World  Storage  Battery  C<  j 
and  the  Chicago  Mercantile  Co. 

Now  that  the  station  was  earning  mow } 
the  Atlass  boys  moved  its  quarters  to  t 
Broadmoor  Hotel  and  hired  E.  C.  Paige  (lat 
a  lieutenant  colonel  on  Gen.  Eisenhower's  g<  ; 
eral  staff),  as  commercial  engineer.  In  1931 1  j 
brothers  sold  WBBM  to  Columbia — the  li  [ 
major  station  to  go  network  in  Chicago. 

That  same  year  Ralph  bought  WJKS,  ml 
WIND,  and  WLAP,  now  WAVE  Louisvi)  |» 
In  1933  he  took  over  the  operation  of  WJ. 
Chicago  as  manager  and  in  1935  sold  WAV  I 
He  bought  WLOL  Minneapolis  in  1943  a  '» 

(Continued  on  page  48) 
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You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish   speaking  persons 

1,523,000  Italian    speaking  persons 

1,235,000  German  speaking  persons 

660,000  Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  In 

the  translation  of  your  copy.. 


SOQ0  WATTS  DIRECTIONAL  OVER  NEW  YORK 


Respects 

(Continued  from  page  46) 
a  year  later  sold  WJJD  because  of 
the  monopoly  ownership  ruling. 

Ralph  instigated  one  of  the  first 
surveys  in  1925  to  discover  the 
number  of  listeners  to  a  baseball 
broadcast.  Ralph  had  his  people 
call  radio  stores  in  the  city — at 
that  time  radio  sets  were  tuned  on 
in  retail  stores — and  query  retail 
owners  on  the  same  questions  that 
are  still  in  use  in  surveys  such  as 
"Is  your  set  on"  and  "What  station 
are  you  listening  to?" 

WIND  was  the  first  station  east 
of  Rochester  to  operate  on  a  24- 
hour  schedule,  another  first  for 
Ralph. 

A  widower,  Ralph  has  two  chil- 
dren, Ralph  Lewis,  17  and  Pauline, 
6.  The  Atlass'  live  at  the  Edge- 
water  Beach  Hotel  in  Chicago. 
Ralph's  chief  interest,  besides  ra- 
dio, is  a  40-foot  cruiser  titled,  ap- 
propriately enough,  WIND. 


"Club"  on  Tour 

CAST  of  American  Broadcasting 
C'o.'s  Breakfast  Club  left  Chicago 
Sept.  1  for  New  York,  where  the 
show  will  originate  that  week. 
Breakfast  Clubbers  will  stage  a 
personal  appearance  in  Trenton, 
N.  J.  Sept.  6  and  earlier  in  the 
day  will  entertain  employes  of 
Philco  Radio  &  Television  Corp. 
(participating  sponsor  effective 
Sept.  3)  at  Philadelphia  and  Tren- 
ton. 


Course  on  Radio 
Seen    as  Success 

NAB  Women's  Group  Test 
At  Stephens  Yields  Results 

STEPHENS  Junior  College  for 
Women,  Columbia,  Mo.,  and  the 
Assn.  of  Women  Directors  of  NAB 
are  conducting  an  experiment  show- 
ing benefits  of  cooperation  be- 
tween a  group  of  people  profes- 
sionally engaged  in  radio  work  and 
an  educational  institution.  The  first 
annual  report  of  the  project,  re- 
cently issued,  shows  initial  success. 

Under  the  direction  of  Dorothy 
Lewis,  NAB  coordinator  of  listener 
activity,  and  a  committee  of  suc- 
cessful women  in  radio  from  the 
AWD,  a  two  or  three-year  train- 
ing course  for  students  interested 
in  professional  program  direction 
was  instigated  at  Stephens  College 
in  Sept.,  1944.  Twelve  students 
were  chosen  to  take  the  course, 
which  was  under  the  direction  of 
Sherman  P.  Lawton  of  Stephens. 

The  report  made  by  Mr.  Lawton 
shows  that  of  the  12  girls  who  took 
the  course  during  the  first  year, 
nine  have  been  placed  in  active 
radio  work,  two  are  continuing 
their  study  at  other  institutions, 
and  one  was  forced  to  drop  the 
course  due  to  ill  health. 

The  course  is  composed  of  radio 
technique,  writing,  home  economics, 
and  other  related  subjects,  and  a 
committee  of  the  AWD  is  assisting 
in  the  program  by  personal  coun- 
seling and  instructing  the  students. 


Howard  H.  WilsonJCo. 

Announces 

the  appointment  of 

Sil  M.  Aston 


CIS 


General  Manager 

effective  immediately 

HOWARD  H.  WILSON  CO. 
New  York  Chicago  San  Francisco 

Hollywood  Portland 


BEFORE  leaving  for  16,000  mil 
tour  of  Latin  America,  Edwar 
Tomlinson  (1),  new  NBC  commen 
tator,  is  bid  farewell  by  FC< 
Chairman  Paul  Porter  and  Fran 
Russell    (r),  NBC  vice-presidenl 


ASSOCIATED  ISSUEl 
BASIC  STATION  LISi 

NAMES  of  21  basic  stations  unde 
the  Associated  Broadcasting  Cor] 
banner  were  released  this  week  b 
John  E.  Hopkinson,  sales  manage 
of  the  newly-founded  networ 
which  begins  operations  Sept.  li 

Stations  lined  up  so  far  incluc 
WMCA  WOV  WMEX  WWD 
WWSW  WC'KY  WIND  WJJ 
WBNY  WTMV  KMYR  WMI1 
WJBK  WLEE  WITH  KNA 
KFOX  KSAN  KWBR  KWJ 
KRSC.  Other  stations  are  sche< 
uled  to  come  in  with  Associate 
either  as  basic  or  associated  men 
bers,  Mr.  Hopkinson  declared. 

Associated,  which  recently  opene- 
offices  at  360  N.  Michigan  Ave.,  Ch 
cago,  has  not  announced  a  progra: 
schedule,  but  will  concentrate  c 
news  on  the  hour,  band  remote 
and  transcribed  features,  with  ii 
dividual  stations  having  an  optic 
on  originating  programs,  either  ( 
a  commercial  or  sustaining  basi 

Participation  programs  will  al; 
be  available,  according  to  Mr.  Ho 
kinson,  who  said  Associated's  ' 
stations  will  cover  69%  of  popul 
tion  of  127  cities  of  100,000  or  mo 
population.  The  basic  class  A  ra 
for  the  full  network  will  be  le 
than  $4,000  per  hour,  excludii 
talent,  he  said. 


Correction 

F.  W.  FITCH  Co.,  Des  Moines,  < } 
Sept.  27  will  move  Dick  Powei:  4 
Bandwagon  Mysteries  from  NI 
to  the  full  Mutual  network  and  n  I 
to  the  full  NBC  network  as  stat*  j 
in  Broadcasting  last  week.  Fit  | 
is  retaining  time  on  NBC  but  t  I 
program  is  not  yet  set. 


Agencies  Vote 


See  page  29 
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CARL  GEORGE,  WGAR'S   OWN  WAR  CORRESPONDENT,  COMPLETES  AN  UNUSUAL 


•  "Been  meeting  some  pretty  important  people," 
said  Carl  George  in  one  of  his  early  broadcasts  from 
the  Philippines.  And  that  was  the  purpose  of  his 
mission  ...  to  visit  Ohio's  fighting  men  in  the  Pacific 
.  .  .  the  most  important  people  in  the  world  to  those 
who  waited  back  in  the  Buckeye  state. 

Daily,  for  almost  six  months,  WGAR  aired  the 
broadcasts  of  its  own  war  correspondent  from  the  far 
reaches  of  the  world.  Listeners  heard  Carl  George 
describe  how  Ohio's  fighting  37th  Division  dug  out 
Japs  on  Luzon,  how  hometown  lads  helped  rebuild 
the  island  fortresses  of  Guam  and  Saipan.  Unex- 
pectedly, they  went  along  with  him  on  the  Borneo 
invasion  of  Brunei  Bay,  caught  the  real-life  sound 
effects  of  a  major  naval  bombardment  in  one  of  the 
most  thrilling  broadcasts  of  the  war.  Then,  from 
blood-stained  Okinawa  came  other  broadcasts  telling 
how  Ohioans  were  knocking  at  the  very  front  door  of 
the  enemy.  And  V-J  Day  found  WGAR's  intrepid 
war  correspondent  in  Chungking,  reporting  the  re- 
action to  the  end  of  the  war  from  the  land  where  it 
began  14  long  years  ago. 

It  was  a  mission  that  included  many  stops  and 
many  personalities,  planned  to  lessen  the  distance 
between  home  and  the  war  for  the  Joneses,  the 
Browns  and  the  Smiths  of  Ohio  .  .  .  the  "pretty 
important  people"  whose  interests  will  always  come 
first  with  their  friendly  station. 

CLEVELAND'S 

WGAR 

THE    FRIENDLY     S  TAT  I  O  N 


FREE 
SPEECH 
"MIKE" 


RADIO'S  XXV 
ANNIVERSARY 


ComniERCiflL  H 

 :  =L 


Covering 
North 
Carolina's 
No.  1 
Market 


.  .  .  Winston-Salem 
.  .  .  Greensboro 
.  .  .  High  Point 


WSJS 


WINSTON-SALEM 


5000  Watts 

600  on  the  Dial 


Represented  by 

HEADLEY -  REED  COMPANY 


fflfHIRGErilEITC 


L.  A.  M AIR,  formerly  district  manager 
of  Bell  Telephone  Co.,  Rochester,  Minn., 
has  joined  KROC  Rochester  as  vice- 
president  and  general  manager,  replac- 
ing JERRY  WING,  resigned. 

FIN  HOLLINGER,  general  manager  of 
KDB  Santa  Barbara,  Cal.,  is  radio  tech- 
nique adviser  for  the  Santa  Barbara 
Youtheater,  instructing  teen-agers  in 
studio  production. 

LOUIS  H.  PETERSON,  president  of 
WSSV  Petersburg,  Va.,  has  been  elected 
a  member  of  the  board  of  directors  of 
the  Petersburg  Chapter  of  the  American 
Red  Cross,  and  in  addition,  co-chairman 
of  the  publicity  committee  of  that 
chapter. 

McHENRY  TICHENOR,  owner  of  KGBS 
Harlingen,  Tex.,  is  in  Washington  and 
New  York  on  business  . 

DON  McBAIN,  co-owner  of  Palm 
Springs  (Cal.)  Broadcasting  Co.,  is 
father  of  a  girl  born  Aug.  22. 

WILLIAM  (Bill)  BEATON,  manager  of 
KWKW  Pasadena,  Cal.,  will  continue  in 
that  capacity,  and  not  join  KMTR 
Hollywood,  as  previously  announced  in 
West  Coast  trade  publications.  KMTR 
subject  to  FCC  approval,  was  recently 
sold  to  New  York  Post  radio  interests. 

DON  SEARLE,  American  western  divi- 
sion vice-president,  returns  to  his  Holly- 
wood headquarters  on  Sept.  21  after 
stopovers  at  network  outlets  en  route 
from  New  York. 

LT.  COL.  HARRY  D.  HENSHEL,  former- 
ly general  manager  of  WOV  New  York, 
in  the  Army  air  and  ground  forces  for 
the  last  three  years,  goes  on  inactive 
status  Sept.  17.  He  resumes  his  old 
duties  with  Bulova  Watch  Co.,  New 
York,  as  vice-president. 

A.  N.  ARMSTRONG  Jr.,  general  man- 
ager of  WCOP  Boston,  is  in  Chicago  on 
station  business. 


Lynch  WCFL  Mgr. 

ALONG  with  promotion  of  Maury 
Lynch,  financial  secretary  of  the 
Chicago  AFL  and  secretary-treas- 
urer of  WCFL,  the  federation's 
radio  station,  to  general  manager, 
AFL  leaders  announced  they  would 
ask  FCC  for  an  increase  in  power. 
Lynch,  who  replaces  Howard 
Keegan,  now  in  New  York  as  an 
NBC  staff  producer,  said  the  sta- 
tion will  operate  a  private  leased 
wire  from  Washington  to  provide 
programs  featuring  labor  leaders 
in  Congress. 


WBKB  Video  Changes 

THREE  members  of  WBKB  Chi- 
cago, Balaban  &  Katz  television 
station,  have  resigned  to  head  video 
departments  of  motion  picture 
chains.  Helen  Carson,  program 
supervisor,  joins  Mullens  &  Pi- 
naski,  Boston;  Margaret  Durnell 
heads  television  department  of 
Saenger  Theaters,  New  Orleans, 
and  Ann  Drobena  has  a  similar 
position  with  Wilby  Kinsey  chain, 
Charlotte,  N.  C.  Warne  Jones  and 
Jerry  Walker,  have  been  added  to 
supervise  WBKB  educational  pro- 
grams. 


Joins  American 

WILLIAM  W.  WILSON  Jr.,  form- 
erly assistant  sales  manager  of 
National  Gypsum  Co.,  Chicago,  on 
Sept.  4  joins  American  Broadcast- 
ing Co.,  Chicago,  as  sales  promo- 
tion manager,  a  spot  open  since 
May  when  Karl  Sutphin  left  for 
service  in  the  Army. 


SILVER  W  and  Award  of  Merit,  highest 
awards  for  employes  of  Westinghouse 
Electric  Corp.,  are  presented  on  WOWO 
Fort  Wayne  broadcast  to  Peter  Vande- 
Bunt  (1),  sales  engineer  in  the  Fort 
Wayne  office,  by  Fred  T.  Whiting  (r), 
Westinghouse  vice-president,  and  Sam 
Gifford  of  WOWO. 


Most  New  York  Stations 
To  Sell  Political  Time 

MOST  NEW  YORK  radio  stations 
have  announced  intentions  to  sell 
time  for  the  mayoralty  campaign 
which  is  scheduled  to  get  under- 
way this  fall.  Some  of  the  stations 
have  not  decided  what  their  policy 
will  be,  and  most  stations  have  not 
set  definite  time-selling  schedules, 
but  expect  schedules  to  be  made 
out  toward  the  end  of  the  political 
campaign. 

Liberal  on  WJZ 

Station  WJZ  on  Sept.  2  sold  15 
minutes  to  the  Liberal  party  from 
10:45-11  p.m.,  during  which  Judge 
Jonah  J.  Goldstein,  Republican- 
Fusion-Liberal  candidate  for  may- 
or, addressed  the  radio  audience. 
Other  speakers  on  the  same  pro- 
gram were  George  F.  Granmore, 
chairman  of  the  Trade  Union 
Council  and  associate  regional  di- 
rector of  the  UAW,  and  John  F. 
Kelley,  Brooklyn  county  candidate 
for  the  city  council.  On  Sept.  13, 
the  American  Labor  Party  has  pur- 
chased 15  minutes  on  WJZ  when 
William  O'Dwyer,  Democratic  and 
ALP  candidate,  will  speak. 

In  line  with  its  policy  of  last 
year  in  the  national  campaign, 
station  WNEW  announced  that  its 
present  intention  is  not  to  sell  any 
time  at  all  to  any  party,  but  to 
give  the  time  freely  to  all  recog- 
nized parties,  probably  during  the 
last  month  of  the  campaign. 

WEAF,  WABC,  WMCA  and 
WHN  will  sell  time  to  the  candi- 
dates, while  WGXR,  WOR  and 
WHOM  have  not  as  yet  decided 
whether  they  will  or  not.  During 
July  and  August,  WHOM  offered  15 
minute  periods  to  each  party  as  a 
public  service.  WOV  will  sell  pro- 
gram time  but  not  announcements. 


American  Cable 

AMERICAN  Cable  &  Radio  Corp. 
and  subsidiaries  earned  a  net  in- 
come of  $1,390,052  during  the  first 
six  months  of  1945,  compared  with 
a  net  of  $1,264,369  for  the  same 
period  of  1944,  according  to  a  re- 
port issued  last  week  by  Warren 
Lee  Pierson,  president.  Gross  op- 
erating revenue  was  $10,121,704 
for  the  first  half  of  this  year,  as 
against  $10,131,369  for  the  same 
part  of  1944. 


STUART  MacHARRIE,  former  accour. 
executive  of  the  American  Broadcastin 
Co.,  has  been  named  account  executit 
of  the  general  sales  office  of  WLW  Cir 
cinnati.  GEORGE  JENESON,  comma 
cial  traffic  manager  of  the  WLW  sal< 
department,  is  being  transferred  to  th 
New  York  sales  office. 


EDWIN  BUCKALEW  CBS  Western  d 
vision  field  manager  of  station  relation 
on  tour  of  network's  Pacific  Northwe: 
affiliates,  returns  to  his  Hollywoc 
headquarters  on  Sept.  17 

JOHN  HENRY  SCHACHT  has  been  a) 
pointed  sales  manager  of  KSFO  Sa 
Francisco,  according 
to  announcement 
by  Ray  V.  Hamil- 
ton, executive  vice- 
president  of  Associ- 
a  t  e  d  Broadcasters 
Inc.  (KSFO  KWID 
KWIX).  Formerly 
sales  manager  of 
KFBK  Sacramento. 
Mr.  Schacht  prior 
to  that  was  sales 
promotion  manager 
of  Pacific  Gas  & 
Electric  Co.,  Sacra- 
mento. Mr.  Schacht 

W.  B.  (Bud)  STUHT,  commercial  ma; 
ager  of  KOMO  Seattle,  is  now  rets 
advertising  manager  of  Seattle  Tim* 
RAY  BAKER,  NBC  San  Francisco  a 
count  executive,  has  taken  over  Stuhi 
former  station  duties. 

CHARLES  EATOUGH,  representative 
the  Katz  Agency,  Kansas  City,  Oct. 

joins  KMBC  Kanss 
City  in  charge  of  r 
gional  sales.  He  r 
places  MILLER 
ROBERTSON,  wl 
has  been  appoint' 
sales  manager 
KSTP  St.  Paul. 

TYE   M.    LETT  J 

formerly  of  Gener 
Motors  Overseas  o 
erations,  has  bei 
named  assistant  c 
rector  of  exports  f 
the  Crosley  Cor; 
Mr.  Eatough  Cincinnati. 

JOHN  WHALLE 

business  manager  of  NBC  central  drt 
sion,  was  one  of  125  students  gradual 
from  NBC-Northwestern  Summer  Rad 
Institute.  Scholarships  were  award' 
JOHN  BLAKE,  WTMJ  Milwaukee  a: 
nouncer,  and  HELEN  J.  BARR,  Clev 
land  school  teacher. 


Parker  Replacement 

WORLD     FRONT     (WLW-NE  j 
Split)  will  offer  a  series  of  gue  I 
economists  and  prominent  news  fi  I 
ures  as  a  replacement  for  Robe  j| 
Parker,  now  enroute  on  a  worl  I 
wide  tour  via  Europe,  Asia  and  tl  i 
Pacific.  Parker,  former  AP  chi  | 
in    Warsaw    and    Budapest,  h; 
headed  the  World  Front  half  hoi 
Sundays,    11:00    a.m.  CDST, 
a  member  of  the  WLW  news  sts  | 
for  over  a  year.  Program  is  spo 
sored  by  Bunte  Brothers  (candie:  | 
through  Presba-Fellers  &  Prest 
Chicago. 


McNutt  Broadcast 

CHAIRMAN  PAUL  V.  McNUl  j 
of  the  War  Manpower  Commissi'  J 
on  Sept.  9  begins  a  weekly  report  i 
the  peacetime  job  situation  on  M  j 
tual.  He  will  be  heard  during  t  | 
Sunday  broadcast  of  William  Hi  ( 
man,  MBS  Washington  comment  i 
tor,  1-1:15  p.m.  with  his  repe  l 
based  on  data  gathered  from  t  ft 
166  United  States  Employme  * 
Service  offices  throughout  t  I 
country. 
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. . .  WMAQ  at  12:00  NOON 


The  Fair  Store,  one  of  Chicago's  most  important  depart- 
ment stores,  having  successfully  used  radio  to  sell  their 
merchandise,  recently  decided  to  inaugurate  a  new  cam- 
paign. They  wished  to  make  a  deeper  impression  on  the 
2,855,700  families  who  comprise  the  second  largest 
market  in  the  United  States  and  who  spend  over 
$3,500,000,000  annually. 

WMAQ  has  been  carrying  a  campaign  for  the  Fair 
Store  since  September  of  1944.  When  they  decided  to 
put  on  this  new  and  larger  campaign  it  is  of  great  sig- 
nificance that  they  again  chose  WMAQ — the  Chicago 
station  most  people  listen  to  most. 

And  so  The  Fair  currently  sponsors  Moulton  Kelsey 
Monday  thru  Friday  at  12:00  noon  and  Greg  Donovan 
at  5:00  pm  with  up-to-the-minute  news.  These  two  fea- 
tures are  an  integral  part  of  WMAQ's  program  schedule 
which  is  the  finest  in  the  world. 

WMAQ — morning,  noon  and  night — reaches  the  peo- 
ple who  listen  and  buy.  Information  concerning  time 
availabilities  furnished  upon  request. 

The  Chicago  station  most  people  listen  to  most 
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CHRYSLER    Corp.,    Detroit,  starting- 
Sept.  6  will  sponsor  "The  Music  of 
Andre  Kostelanetz"  on  CBS  Thurs. 
9-9:30   p.m.,    replacing  "The   Music  of 
Morton  Gould",  formerly  heard  at  that 
time  for  Chrysler. 

IODENT  CHEMICAL  Co.,  New  York 
Iodent  toothpaste,  is  using  six  one- 
minute  announcements  for  13  weeks  on 
KYW  Philadelphia.  Agency  is  Duane 
Jones,  New  York. 

DELANES  JEWELERS,  Oakland  Cal.,  is 
experimenting  with  spots  and  chain 
breaks  on  KPO  KGO  KQW  KLX,  in  ad- 
dition to  eight  other  stations  now  being 
used.  Ad  Fried  Advertising,  Oakland,  is 
agency. 

CAROLINA  POWER  &  LIGHT  Co.,  Ashe- 
ville,  has  bought  "Adventures  by  Morse", 
half-hour  mystery  show  to  run  on 
WWNC  Asheville,  in  addition  to  another 
half-hour  show  now  running  on  the 
station.  Contract  is  for  52  weeks. 

COHEN  Bros.,  Jacksonville,  Fla.  depart- 
ment store,  has  purchased  a  five-day-a- 
week,  30-minute  live  show  titled  "Styles 
in  Tempo"  to  start  on  WMBR-WFOY 
Jacksonville,  Sept.  3. 

TEEN  AGE  Shop  of  Chandler's  Depart- 
ment store  of  Boston  has  started  "Teen 
Age  House  Party"  on  WANC  Boston. 
Program,  designed  especially  for  teen 
agers,  is  heard  Saturday,  10:30-11  a.m. 

ASSOCIATED  LABS.,  New  York  (Blon- 
dex),  has  started  three  announcements 
weekly  on  CKWX  Vancouver.  Account 
was  placed  by  Grady  and  Wagner  Co., 
New  York. 

PROCTER  &  GAMBLE  Co.,  Toronto 
(Drene),  has  renewed  spot  announce- 
ments five  days  weekly  on  several  Ca- 
nadian stations.  Agency  is  H.  W.  Kas- 
tor  &  Sons,  Chicago. 

MISSION  PAK  Co.,  Los  Angeles  (Cali- 
fornia glazed  and  candied  fruits),  has 
appointed  Hillman-Shane-Breyer,  Los 
Angeles,  to  handle  advertising.  Radio 
will  be  used  preceding  and  during 
Christmas  season. 

PHILCO  Corp.  of  Canada,  Toronto  (re- 
ceivers), has  started  quarter-hour  of  the 
"Breakfast  Club"  from  ABC  to  CJBC 
Toronto  and  CFCF  Montreal.  Agency  is 
Hutchins  Adv.  Co.  of  Canada,  Toronto. 

R.  B.  SEMLER  Inc.,  New  Canaan,  Conn. 
(Kreml),  is  starting  radio  spot  an- 
nouncements on  a  number  of  Canadian 
stations  Agency  is  Erwin,  Wasey  of 
Canada,  Toronto. 

NATIONAL  CANDY  Co.,  St.  Louis  (Bob- 
cat Candy  Bar),  will  expand  to  21  sta- 
tions in  12  states  throughout  the  coun- 
try starting  Oct.  1.  Chainbreak  spots 
will  be  on:  WCCO  WHO  WDAF  WIBW 
KVOO  WKY  WFAA  KPRC  WOAI  KTBS 
WWL  WMC  KGBX  KSD  WCBS  WMBD 
WIRE  WLW  WSB  KFRU  WSM. 

McCOLL-FRONTENAC  OIL  Ltd.,  Mont- 
real (oil  and  gasoline),  will  broadcast 
the  New  York  Metropolitan  Opera  week- 
ly programs  on  a  coast-to-coast  Ca- 
nadian net.  Agency  is  Ronalds  Adv. 
Agency,  Montreal. 

E.  &  J.  GALLO  WINERY,  Modesto,  Cal. 
(wines),  on  Aug.  27  started  sponsoring 
thrice-weekly  quarter-hour  transcribed 
musical  "Sincerely  Yours",  on  KFI  Los 
Angeles.  Contract  is  for  52  weeks.  Sta- 
tions in  other  major  markets  are  also 
being  added.  Advertising  &  Sales  Coun- 
cil, Los  Angeles,  has  the  account. 

H.  R.  DAVI  Co.,  Oakland.  Cal.  (Miracle 
Foam),  is  using  a  spot  schedule  on  15 
Pacific  Coast  stations.  Ad  Fried  Adv.. 
Oakland,  is  agency. 

CHAMBERLAIN  SALES  r  Corp.,  Des 
Moines  (lotion),  is  now  formulating' 
list  of  50  stations  for  spot  campaign  to 
begin  Oct.  1  for  52  weeks.  Agency  is 
BBDO,  Chicago. 

DeKALB  AGRICULTURAL  Assoc.,  De- 
Kalb,  111.  (Hybred  Corn  and  Seed)  be- 
gins sponsorship  Sept.  17  of  5-minute 
spots,  3  to  6  weekly,  on  35  stations  in 
the  Corn  Belt  area.  Contracts  for  13 
weeks  were  placed  by  Western  Adv., 
Chicago. 

G.  BARR  &  Co.,  Chicago  (Balm  Barr 
hand  creme),  effective  Sept.  17  begins 
sponsorship  of  station  breaks,  five- 
weekly,  on  WMAQ  Chicago,  and  par- 
ticipation in  women's  shows  on:  WGN 
WENR  WXYZ  CKLW  WJR  KDAL  KSTP 
WCCO  WTCN  WLW  WKRC  WSAI.  Con- 
tracts for  13  weeks  were  placed  by  Ar- 
thur Meyerhoff  &  Co.,  Chicago. 

CROWN  DIAMOND  PAINT  Co.,  Toron- 
to, has  started  spot  announcements  on 
a  number  of  Canadian  stations.  Agen- 
cy is  McConnell,  Eastman  &  Co.,  To- 
ronto. 


BYER-ROLNICK  Inc.,  Garland,  Texas 
(men's  hats),  Aug.  20  started  sponsor- 
ship of  five-minute  news  commentary, 
3  times  weekly,  8  a.m.  for  26  weeks  on 
WQXR  New  York.  Agency  is  Madison 
Adv.  Co.,  New  York. 

SAFEWAY  STORES,  Oakland,  Cal.  (gro- 
cery chain)  Sept.  9  starts  sponsorship 
of  15  San  Francisco  Opera  Co.  broad- 
casts on  39  Don  Lee  Pacific  stations. 
Series  is  scheduled  from  10  p.m.  (PWT) 
to  conclusion,  with  60-minute  Sunday 
broadcasts.  Foote,  Cone  &  Belding,  San 
Francisco,  is  agency. 

UNION  OIL  Co.,  Los  Angeles,  in  a  two- 
week  concentrated  campaign  to  intro- 
duce its  new  high  test  76-Gas,  on  Aug. 
28  started  using  a  total  of  1200  spot 
announcements  on  50  Pacific  Coast  sta- 
tions. Agency  is  Foote,  Cone  &  Beld- 
ing, Los  Angeles. 

STANDARD  OIL  Co.,  of  California,  San 
Francisco,  on  Aug.  20  started  sponsoring 
five-weekly  quarter-hour  "Farmers  Di- 
gest" with  HENRY  SCHACHT  on  KPO 
San  Francisco.  Agency  is  BBDO,  San 
Francisco. 

ROYAL  ART  GALLERIES,  Los  Angeles 
(portraits),  has  appointed  Ad  Fried 
Adv.,  Oakland  Cal.,  to  handle  adver- 
tising, and  currently  is  testing  on  Cali- 
fornia stations. 

INDUSTRIAL     MANAGEMENT  Corp., 

Valparaiso,  Ind.  (mfgrs.  chemicals),  has 
appointed  Lockwood-Shackelford  Adv., 
Los  Angeles,  to  handle  advertising  and 
is  preparing  a  national  campaign  to 
include  spot  radio  starting  in  mid-Sep- 
tember. 

DELANES  JEWELERS,  Oakland,  Cal. 
(retail),  adding  to  its  list  of  California 
stations,  has  started  using  a  schedule 
of  spot  announcements  and  chain 
breaks  on  KPO  KGO  KQW  KLX.  Ad 
Fried  Adv.,  Oakland,  is  agency. 

TORRANCE  BRASS  FOUNDRY,  Tor- 
rance, Cal.,  has  named  Booker-Cooper 
Inc.  Los  Angeles,  to  handle  its  adver- 
tising. 

MADE  RITE  SAUSAGE  Co.,  Sacramento. 
Cal.,  is  using  daily  spot  announcement 
schedule  on  KROW  Oakland,  Cal.  Con- 
tract is  for  52  weeks.  Placement  is 
through  Ewing  C.  Kelly  Adv..  Sacra- 
mento. 

EMMET  of  California,  Los  Angeles 
(leather  goods  mfgrs.),  has  appointed 
Brlsacher,  Van  Norden  &  Staff,  Los  An- 
geles, to  handle  advertising. 
WESTERN  WAXED  PAPER  Co.,  divi- 
sion of  Crown  Zellerbach  Corp.,  Los 
Angeles,  has  named  Brisacher,  Van 
Norden  &  Staff,  Los  Angeles,  to  handle 
advertising  for  its  new  product,  Mulli- 
nix  Sliced  Bacon  and  Sausage  Wrapper. 
Radio  is  being  considered. 
BOZEMAN  CANNING  Co.,  Mt.  Vernon, 
Wash.  (Pictsweet  frozen  foods),  on 
Sept.  3  starts  five-weekly  spot  schedule 
on  KECA  Hollywood.  Contract  is  for  22 
weeks.  Ruthrauff  &  Ryan,  Seattle,  has 
account. 

HARRIS  &  FRANK,  Los  Angeles  (cloth- 
ier), on  Sept.  6  starts  weekly  half-hour 
transcribed  "Mystery  House"  on  KECA 
Hollywood.  Contract  for  52  weeks 
placed  thru  Robert  F.  Dennis  Inc.,  Los 
Angeles. 

QUAKER  OATS  Co.,  Peterborough,  Ont. 
(puffed  wheat),  Sept.  10  renewed  "Terry 
&  the  Pirates"  on  12  Canadian  stations, 
and  "Le  Vieux  Loup  de  Mer"  on  CKAC 
and  CHRC  thrice  weekly.  Agency  is 
Spitzer  &  Mills,  Toronto. 

GROVE  LABS.  (Cold  Tablets),  Sept.  10 
begins  22  weeks  sponsorship  of  tran- 
scribed "'Pleasure  Parade"  on  WMAQ 
Chicago,  Monday  thru  Friday,  5:15-30 
p.m.  CPT.  Station  also  takes  66  Grove 
spots,  3-a-week  for  22  weeks.  Agency  is 
Russel  M.  Seeds  Co.,  Chicago. 

GASSMAN'S  DEPT.  STORE,  Chicago, 
Sept.  6  begins  Unusual  Features  Syndi- 
cate's transcribed  "Incredible  But  True" 
on  WMAQ  Thursdays  and  Saturdays, 
10:30-45  CPT.  Contract  for  26  weeks 
placed  by  Newby  &  Peron,  Chicago. 
GILCHRIST  Co.,  Boston,  has  placed 
transcribed  "Calling  All  Girls"  quarter- 
hour  program  on  WEEI  Boston,  Satur- 
day 8:30  a.m.  Contract  for  25  weeks 
is  placed  thru  Chambers  &  Wiswell, 
Boston. 


PHILIP  MORRIS  &  Co.,  New  Yorl 
(cigarettes),  Sept.  11  will  sponsor  a  nev. 
"Johnny  Presents"  series  on  NBC  Tue? 
8-8:30  p.m.  Featured  in  the  show  wll' 
be  Cornelia  Otis  Skinner  and  Rolani 
Young  in  their  "William  and  Mary 
sketches.  Agency  is  Biow  Co.,  New  York 

CHEMICALS  Inc.,  Oakland  (Vano),  h 
addition  to  the  weekly  quarter-hou 
"Hollywood  Radio  Life"  on  14  Ameri 
can  Pacific  Coast  stations,  is  sponsor 
ing  transcribed  versions  of  that  com 
mentary  on  WPRO  Providence;  WDR( 
Hartford;  WTAG  Worcester.  Others  wll 
be  added  later.  Agency  is  Garfield  ( 
Guild,  San  Francisco. 

KNOX  Co.,  Los  Angeles  (Mendaco),  ef 
fectlve  Sept.  16  sponsors  Graem 
Fletcher  and  the  News  Sundays  4:00 
4:15  p.m.  EWT,  on  full  network  of  As 
sociated  Broadcasting  Corp.  Contrac 
for  52  weeks  was  placed  by  Raymoai 
Morgan  Agency,  Los  Angeles. 

PETER  HAND  BREWER  Co.,  Chicag 
(Meister  Brau  beer),  effective  Sept. 
moves  The  Country  Sheriff,  Saturday 
5-5:30  p.m.  CWT,  WMAQ  Chicago,  t 
WGN  Chicago  Fridays  9:30-10  p.rr 
CWT,  and  places  Boston  Blackie,  tran 
scribed  show  in  the  WMAQ  slot.  Con 
tract  for  52  weeks  was  placed  b 
Mitchell-Faust  Adv.,  Chicago. 

MENTHOLATUM  Co.,  Wilmington,  Del 
will  Increase  its  spot  announcemen 
campaign  starting  Oct.  1  for  13  week 
through  J.  Walter  Thompson  Co.,  Ne\ 
York. 

CORN  EXCHANGE  BANK,  Phlladelphie 
promoting  its  personal  loan  depart 
ment,  has  scheduled  13  spots  weekly  fo 
13  weeks  on  WFIL  Philadelphia.  Agenc 
is  Neal  D.  Ivey,  Philadelphia. 

BLUMSTEIN'S  department  store,  Nei 
York,  starts  sponsorship  Sept.  15  o 
"Junior  Jamboree"  Saturday,  10:30 
11:15  a.m.  on  WHN  New  York.  Prograr: 
which  has  been  a  feature  of  WHN  fc 
nine  years  will  originate  in  the  stor 
auditorium.  Contract  for  26  weeks  wa 
placed  through  H.  W.  Fairfax  Advertis 
ing  Agency,  New  York. 

STROME  MFG.  Co.,  New  York  (makei 
of  Silcraft  jewels,  a  dental  gum  mas 
sager,  and  a  ring  gauge  for  jewelers),  i 
planning  a  spot  announcement  cam 
paign  starting  in  September.  Accoud 
is  also  scheduled  to  appoint  an  advei 
tising  agency  early  this  week. 

GENERAL  FOODS  Corp.,  New  Yor 
(instant  Maxwell  House,  new  solubl 
coffee  product),  will  start  an  advertii 
ing  campaign  using  radio  to  announc 
its  arrival  on  the  market  early  in  Sep 
tember.  Agency  is  Benton  &  Bowie; 
New  York. 

REPUBLIC  PICTURES  Corp.,  Hollj 
wood  ("Love,  Honor  and  Goodbye' 
movie),  has  alloted  approximate! 
$75,000  for  a  spot  announcement  an 
five-minute  radio  campaign  to  promot 
the  movie.  Campaign  starts  about  tb 
middle  of  September.  Agency  is  Done 
hue  &  Coe,  New  York. 

CHASE  CANDY  Co.,  Chicago,  begiS 
sponsorship  August  17  of  approximate) 
three  spots  weekly  on  the  followin 
stations:  WHO  WTBW  KFH  WCO 
WDAF  KWTO  KFEQ  WOW  WK1 
Reincke-Ellis-Younggreen  &  Finn,  Ch: 
cago,  is  agency. 
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Shenandoah  Valley 
of  Virginia 

WSV  A 

HARRISONBURG,  VIRGINIA 


Page  52  • 


September  3,  1945 


BROADCASTING    •    Broadcast  Advertisin 


o  © 


0u*  get?*?* 


of  ^eV,S 


at: 


^c°-«*  ^6  £e**  eVtA  <       to  a** 


^  AS  • 


re** 


vie 


Thank  Tou,  zMr.  Terry  ~ 


THE  OCARINA 


•  •  •  or  the  sound  of 
baked  earth 

The  ocarina,  in  its  primitive  forms, 
was  known  to  ancient  man  of  all  con- 
tinents. Excavations  in  Central  Eu- 
rope have  disclosed  bone  ocarinas 
estimated  to  be  at  least  30,000  years 
old.  The  ocarina  was  used  by  the 
American  Ineas,  the  Assyrians  and 
the#  Babylonians,  and  has  been  a 
major  Chinese  instrument  for  more 
than  5,000  years.  The  Chinese  name 
for  the  instrument  means  "The 
sound  of  baked  earth,"  referring  to 
the  baked  pottery  from  which  it  is 
made. 

The  Italians  called  it 

"Little  Goose" 

Nearly  100  years  ago,  it  became 
fashionable  to  make  the  ocarina  in 
the  shape  of  a  bird,  with  the  mouth- 
piece in  the  tail.  It  was  from  this 
custom  that  the  Italians  evolved 
the  name  "ocarina,"  which  means 
"little  goose,"  although  there  are 
some  sensitive  souls  who  believe  the 
name  refers  to  the  sound  of  the  in- 
strument rather  than  its  shape.  . 

"Sweet  Potato" 

with  a  future 

The  current  ocarina,  or  "sweet  po- 
tato," (again  named  for  its  shape) 
has  the  mouth  hole  at  the  side,  and 
nine  or  ten  finger  holes,  and  has  a 
range  of  more  than  an  octave.  Be- 
cause it  is  easily  played,  it  has  been 
included  in  many  overseas  kits,  and 
is  a  factor  in  morale  building  among 
servicemen.  Many  returning  veter- 
ans will  be  ocarina  experts,  which 
promises  a  rosy  future  for  the  oca- 
rina industry. 


The  ocarina,  especially  when  several 
are  played  in  unison,  has  a  peculiar- 
ly poignant  quality,  which  can  be 
best  transcribed  by: 
VERTICAL   CUT  RECORDINGS! 

Electrical  Research  Products 
Division 

OF 

Western  Electric  Company 

INCORPORATED  *  W 

233  BROADWAY.  NEW  YORK  7,  N.  Y. 


JOHN  GROLLER,  CBS  Hollywood  pro 
ducer,  has  been  appointed  program  di 
rector  of  McClatchy 
Broadcasting  Co., 
Sacramento,  Cal., 
supervising  pro- 
gramming on  KFBK 
KWG  KERN  KMJ 
KOH.  JAMES 
SCHULLINGER,  for 
past  three  years 
lieutenant  in  the 
Army  Air  Forces, 
has  taken  over 
Groller's  former  net- 
work duties.  Before 
entering  service,  he 
was  assistant  pro- 
ducer of  the  old 
Lord  &  Thomas.  Mr.  Groller  started  as 
announcer  on  WCBS-WSAN  Allentown, 
Pa.,  in  1935.  He  later  joined  WGBI  Scran- 
ton,  as  announcer-writer,  and  eventual- 


Mr.  Groller 


Allied  Arts 


ANDREW  M.  WISWELL,  business  man- 
ager, with  Allan  Roth,  New  York,  has 
been  appointed  recording  director  of 
Muzak  Corp.,  New  York,  and  associated 
program  service,  succeeding  BEN  SEL- 
VIN  who  has  joined  Majestic  Recording 
Co.,  New  York. 

WSV,  Savannah,  Ga.,  coastal  telegraph 
and  marine  relay  radio  station,  was  re- 
opened for  daily  service  Aug.  21,  after 
being  closed  since  March,  1942.  Station 
will  be  in  operation  daily  from  7:30 
a.m. -7  p.m. 

WAR     ADVERTISING     Council,  New 

York,  in  cooperation  with  the  OWI  and 
the  National  War  Fund,  has  issued  a 
booklet  of  facts  on  purpose  of  the  Na- 
tional War  Fund,  explaining  how  ad- 
vertisers and  agencies  can  help  support 
1945  campaign. 

DAVID  O.  ALBER  Assoc.,  New  York,  has 
been  appointed  public  relations  agency 
for  the  American  Television  Society, 
New  York. 

FRANK  FISHER,  former  general  man- 
ager of  Radiation  Products,  Los  Ange- 
les, has  been  appointed  sales  manager 
for  released  electronic  equipment  at 
Hoffman  Radio  Corp.  Plant  No.  5,  Los 
Angeles,  under  RFC  direction. 

O.  A.  FIEBIG  has  been  appointed  as- 
sistant sales  manager  of  the  radio- 
phonograph  division  of  Magnavox  Co. 
Mr.  Fiebig,  who  is  located  at  the  Fort 
Wayne,  Ind.,  plant,  has  been  with  the 
company  since  1930  and  in  the  radio- 
phonograph  sales  department  since 
Magnavox  entered  that  field  in  1936. 

NORMAN  WUNDERLICH,  inventor  in 
electronics,  and  former  manager  of  the 
communications  and  electronics  divi- 
sion of  Galvin  Mfg.  Co.,  has  been  ap- 
pointed executive  sales  director  of  radio 
equipment  and  allied  products,  Federal 
Telephone  &  Radio  Corp.,  Newark. 

HARCO  STEEL  Construction  Co.,  Eliza- 
beth, N.  J.,  has  changed  its  name  to 
Harco  Tower  Inc.  and  Will  continue 
manufacture  of  radio  masts  and  towers. 

REOPENING  of  direct  radiotelegraph 
communications  between  the  United 
States  and  Tokyo  officially  took  place 
Aug.  28  when  facilities  of  the  Makay 
Radio  &  Telegraph  Co.,  New  York,  were 
placed  in  operation  for  the  first  time 
since  Pearl  Harbor.  Services  over  the 
Mackay  circuit  will  be  limited  to  official 
military  and  government,  press,  and 
prisoner-of-war  messages. 

BEN  KERNER,  formerly  script  editor 
of  OWI  overseas  branch,  has  been  named 
director  of  public  relations  and  adver- 
tising of  De  Mornay-Budd,  New  York, 
a  photographic  and  electronic  develop- 
ment manufacturing  concern. 


ly  became  production  manager  and 
educational  director. 

DAVE  HARRIS,  program  director  of 
WOL  Washington,  has  left  for  England 
at  the  invitation  of  the  British  Minis- 
try of  Information  to  review  radio  in 
Europe.  He  will  also  inspect  broadcast- 
ing on  the  Continent  for  WOL  and 
Cowles  Broadcasting  Co. 

WILLIAM  N.  ROBSON  has  been  signed 
as  Hollywood  producer  of  weekly  CBS 
"Request  Performance",  starting  Oct. 
7  under  sponsorship  of  Campbell  Soup 
Co.,  replacing  "Radio  Reader's  Digest". 

JAMES  PATT,  former  program  director 
of  WKRC  Cincinnati,  and  now  producer 
with  Armed  Forces  Radio  Service,  Los 
Angeles,  is  father  of  a  boy. 

ROBERT  W.  DELANEY,  former  an- 
nouncer of  WJOB  Hammond,  Ind.,  re- 
cently released  from  the  Army,  is  now 
an  announcer  with  WJNO  West  Palm 
Beach. 

DON  OLIVER,  announcer  of  CKMO 
Vancouver,  has  been  promoted  to  chief 
announcer  of  the  station. 

IRWIN  JOHNSON,  who  has  conducted 
the  morning  participation  show,  "Early- 
worm",  on  WBNS  Columbus,  has  shifted 
to  WGBS  Miami  where  he  will  continue 
the  program  and  also  serve  as  promo- 
tion manager. 

NEW  announcers  with  WWL  New  Or- 
leans include:  FRED  HAMMOND,  former 
production  manager  of  KPRO  Riverside, 
Cal.;  BOB  REYNOLDS,  ex-announcer 
with  KWKH  Shreveport;  DAN  WEB- 
STER, former  announcer  with  WMOB 
MobUe. 

JOSEPH  BECK,  formerly  with  the  Amer- 
ican Red  Cross,  and  prior  to  that  owner 
and  director  of  the 
Beck  School  for  Ra- 
dio and  Recording 
Studios,  Minneapo- 
lis, has  been  ap- 
pointed director  of 
television  of  the 
newly  formed  de- 
partment at  WTCN 
Minneapolis. 

JACK  ROURKE, 

production  manager 
of  Don  Lee,  Holly- 
wood,  has  resigned 
_    ,  to  devote  full  time 

Mr.  Beck  to  n  e  t  w  o  r  k  an- 

nouncer and  pro- 
duction assignments.  WILLIAM  RAN- 
DOL  Jr.,  former  CBS  New  York  pro- 
ducer, has  taken  over  Rourke's  former 
post. 

WILLIS  K.  MOLLETT,  2nd  lieutenant 
in  the  Marine  Corps  and  former  CBS 
Hollywood  announcer,  was  awarded  the 
Silver  Star  for  heroic  action  on  Iwo 
Jima. 

THOMAS  V.  GREENHON,  former  sports- 
caster  and  specialty  announcer  with 
KLYD  Salt  Lake  City,  has  joined  KGO 
San  Francisco  as  senior  announcer. 

JOHN  DANIELS,  chief  announcer  of 
WLOK  Lima,  O.,  is  the  father  of  a  girl 
born  Aug.  15. 

TONY  DONALD,  announcer  with  WCAP 
Asbury  Park,  N.  J.,  has  transferred  to 
KWKH  Shreveport. 

DON  ROBERTS,  ex-announcer  with 
KTMS  Santa  Barbara,  has  joined  KDB 
Santa  Barbara  as  announcer. 

TED  ROBERTSON,  WBBM  Chicago  pro- 
ducer, and  June  Kennedy  of  Chicago, 
were  married  Aug.  17. 

CRITERION  RADIO  FEATURES,  a  pro- 
duction firm,  has  opened  in  Chicago, 
headed  by  ROBERT  R.  HANSEN,  former 
sales  promotion  manager  of  WGN  Chi- 
cago, who  has  had  his  own  public  rela- 
tions and  radio  advertising  consulting 
office.  WILLIAM  WALBAUM,  former 
producer-writer  of  WHAS  Louisville,  is 
handling  production.  Offices  are  at  360 
N.  Michigan,  room  1017.  Phone  is  Sta 
6920. 


TAKING  notes  in  Braille  during  NBC 
Northwestern  Summer  Radio  Instltul 
class  in  Chicago  is  Eldon  C.  Barr  (1 
program  director  of  KWSC  Pullmai 
State  College  of  Washington  statioi 
With  him  are  Mrs.  Barr  and  his  do 


LT.  ROY  ANDRIESSE,  former  KPO  Sa 
Francisco  sound  effects  man,  is  on 
30-day  leave  after  piloting  a  Superfo: 
in  ETO. 

DOROTHY  RANKIN,  who  as  "Jane  Let 
conducts  "Woman's  Magazine"  on  KP 
San  Francisco,  has  been  appointed  d 
rector  of  the  17th  District  for  the  NA 
Association  of  Women's  Directors. 

JAMES  MORGAN,  former  productio 
manager  of  KQW-CBS  San  Francis( 
and  recently  director  of  KALW,  FM  sti 
tion  operated  by  the  Samuel  Gompe: 
Trade  School,  soon  will  open  Morga 
Productions  in  Hollywood. 

JACK  CRAWFORD,  released  from  tl 
Army  as  lieutenant,  has  joined  KQ1 
San  Jose  as  announcer.  DEL  STEPI 
ENS,  KYA  San  Francisco  announce 
has  shifted  to  KQW.  Third  new  ai 
nouncer  with  KQW  is  LEROY  KOPP. 

EVELYN  BAUS  and  FLORENCE  O'NEII 

have  joined  the  program  department  < 
KYW  Philadelphia. 

JULES  UPTON,  former  CBS  and  BB 
producer,  has  been  signed  as  radio  ii 
structor  of  Geller  Theater  Worksho 
Los  Angeles. 

CAPT.  NORMAN  ROSS,  formerly  NE 
Chicago  announcer,  now  with  the  Am 
Air  Forces,  is  public  relations  offic 
on  Gen.  "Jimmie"  Doolittle's  staff  c 
Okinawa. 

MUTUAL'S  daily  minute  of  praye 
broadcast  each  weekday  since  America 
entrance  into  the  war,  will  be  discoi 
tinued  Sept.  10. 

JOHN  J.  JORDAN,  former  senior  new 
room  writer  for  the  American  networ 
Hollywood,  and  previously  with  BI 
London,  has  joined  the  announcii 
staff  of  WFIL  Philadelphia. 


KGFF,  Shawnee,  Oklahoma 

.  .  .  "We  are  finding  your  Tele- 
script,  'Washington  Today,' 
very  fine  indeed." 

Maxine  Eddy, 
General  Manager 
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WHO 
SAYS 


All  daylong 

W-I-N-D 

delivers 

79% 

MORE  AUDIENCE 
PER  DOLLAR 

now 

IN 

1945 

than  in  1943 


Based  on  C.  E.  Hooper  continuing 
Measurement  of  Radio  Listening, 
February-April,  1943  and  1945. 


W-I-N-D 

Chicago 


5000  WATTS  •  560  KC 


24  HOUR  NEWS  SERVICE 
AP-INS-UP 


flGEIlCIES 


•iptioji 


J.  WALTER  THOMPSON  Co.  has  opened 
a  new  office  in  Salt  Lake  City.  H.  PER- 
RY DRIGGS,  former  promotion  director 
of  KSL  Salt  Lake  City,  is  in  charge. 

S.  HAROLD  LABOW,  formerly  with  the 
Fruend  Adv.  Agency,  New  York,  the 
"Quiz  Kids"  program  and  associated 
with  licensing  manufacturers  to  use 
the  "Quiz  Kids"  trademark  on  merchan- 
dise and  advertising  campaigns,  has 
opened  his  own  advertising  agency  at 
55  W.  42  St.,  New  York.  He  will  spe- 
cialize in  children's  and  teen-age  ad- 
vertising and  sales  promotion. 

GERTRUDE  BAILEY,  recently  society 
and  woman's  page  editor  of  the  New 
York  World  Telegram,  has  joined  Wil- 
liam Esty  &  Co.,  New  York,  as  public 
relations  representative  for  Krene,  film 
plastic  of  National  Carbon  Co. 

MAXWELL  SACKHEIM,  vice-president 
of  Franklin  Bruck  Adv.  Corp.,  New 
York,  resigned  Aug.  31  to  establish  his 
own  agency,  Maxwell  Sackheim  &  Co., 
670  Fifth  Ave.,  New  York. 

DON  WALSH,  for  the  past  three  years 
with  Variety  in  the  radio  department 
and  formerly  on  the  staff  of  the  Provi- 
dence Journal,  has  joined  the  radio  di- 
vision of  Steve  Hannagan  Ossoc,  New 
York. 

WICK  CRIDER,  former  radio  publicity 
director  of  J.  Walter  Thompson  Co.,  New 
York,  joins  BBDO  New  York  Sept.  1  as 
assistant  to  ARTHUR  PRYOR  Jr.,  head 
of  BBDO  radio  department.  AL  DUR- 
ANTE, assistant  radio  publicity  director 
of  J.  Walter  Thompson,  succeeds  Mr. 
Crider  as  director. 

BURTON  G.  FELDMAN,  formerly  with 
Foote,  Cone  &  Belding,  has  joined  Olian 
Adv.  Co.,  as  copy  chief  in  Chicago. 

JAMES  C.  RESOR,  formerly  on  the  pro- 
duction detail  staff  of  McCann-Erick- 
son,  New  York,  has  been  transferred  to 
the  agency's  time  buying  and  station 
relations  division. 

VINCENT  L.  LAUSTSEN  former  pro- 
duction supervisor  with  Kenyon  & 
Eckhardt,  New  York,  has  joined  Mar- 
vin Sheeres  Adv.,  New  York,  in  an  exec- 
utive capacity. 

JANE  PECK,  assistant  to  Bush  Barnum. 
public  relations  director  of  Benton  & 
Bowles,  New  York,  resigns  this  week  to 
marry  George  Lait,  INS  war  correspond- 
ent, on  Sept.  7. 

AMERICAN      TELEVISION  SOCIETY. 

New  York,  has  appointed  David  O.  Alber 
Assoc.,  New  York,  to  handle  public  re- 
lations. 

PAUL  L.  KUCH,  advertising  and  sales 
promotion  manager  of  Aerovox  Corp., 
New  Bedford,  Mass.,  has  resigned  ef- 
fective Sept.  8  and  will  establish  an  ad- 
vertising and  sales  promotion  agency  in 
New  Bedford,  specializing  in  industrial 
advertising. 

PETER  FINNEY  has  resigned  as  direc- 
tor of  public  relations  of  the  Treasury 
Dept.'s  War  Finance  Committee  for 
New  York  State  to  rejoin  the  public 
relations  staff  of  Arthur  Kudner  Inc., 
New  York. 

CARBOLA  CHEMICAL  Co..  Natural 
Bridge,  New  York  (Carbola-DDT,  a  cold 
water  paint),  has  appointed  Cecil  & 
Presbey,  New  York,  to  handle  its  ad- 
vertising. Radio  is  said  to  be  considered. 

LT.  EDWARD  F.  O'DAY,  recently  re- 
leased from  Army  Air  Force  and  prior 
to  that  with  San  Francisco  Chronicle, 
has  joined  Honig-Cooper  Co.,  San  Fran- 
cisco, copy  staff. 

LESTER  HANNAH,  San  Francisco  ac- 
count executive  of  J.  Walter  Thompson 
Co.,  has  resigned. 

ELIZABETH  LIGHTBOURN,  formerly 
of  Milton  Weinberg  Adv.  Co.,  has  joined 
Garfield  &  Guild  Adv.,  Los  Angeles,  as 
production  manager. 

GEORGE  LINN,  discharged  from  V.  S. 
Marines,  has  joined  Garfield  &  Guild 
Adv.,  San  Francisco,  copy  staff.  He  re- 
places RICHARD  BERGGREN  who  shift- 
ed to  agency's  Los  Angeles  office  as 
copy  chief. 


FRANK  KING,  executive  of  Botsford, 
Constantine  &  Gardner,  Portland,  has 
been  elected  a  vice-president. 

AMERICAN  HOME  Products,  New  York 
(G.  Washington  Instant  Broths),  has 
appointed  Ruthrauff  &  Ryan,  New  York, 
to  handle  advertising.  Media  have  not 
been  decided. 

HAROLD  M.  MITCHELL,  released  from 
the  Army,  has  resumed  his  position  as 
account  executive  of  Alfred  Silberstein- 
Bert  Goldsmith  Inc.,  New  York. 

LESTER  WOLFF,  radio  director  of 
Winer  Adv.  Agency,  New  York,  has  es- 
tablished his  own  agency,  Lester  Wolff. 
52  Vanderbilt  Ave.,  New  York. 

PHIL  COHEN,  former  radio  chief  of 
ABSIE,  and  before  that  director  of  OWI 
Domestic  Radio  Branch,  has  joined  the 
radio  division  of  Ruthrauff  &  Ryan, 
New  York. 

JACK  ZOLLER,  former  NBC  director  of 
"Cavalcade  of  America",  has  joined 
BBDO  Hollywood  production  staff  and 
is  assigned  to  that  network  series.  E.  I. 
DuPont  de  Nemours  &  Co.  is  sponsor. 

ROBERT  MILLIKIN,  former  production 
manager  of  Pure  Oil  Co.,  Chicago,  has 
been  appointed  mechanical  production 
manager  of  J.  Walter  Thompson  Co., 
Los  Angeles. 

THEO  HAMM  BREWING  Co.  Inc.,  St. 
Paul,  effective  Nov.  1  will  be  handled 
by  Campbell-Mithun,  Chicago,  instead 
of  Mitchell-Faust  Adv.,  Chicago. 

PILOT  RADIO  Corp.,  Long  Island  City, 
N.  Y.,  has  appointed  Al  Paul  Lefton 
Co.,  New  York,  to  handle  advertising. 
Milton  S.  Gladstone  is  account  execu- 
tive. 

GENE  NORMAN,  announcer  of  KFWB 
Hollywood,  has  joined  radio  department 
of  Lockwood-Shackelford  Adv.,  Los  An- 
geles. 

KENNETH  WHITE,  former  art  director 
for  Foote,  Cone  &  Belding,  has  joined 
Needham,  Louis  &  Brorby,  Chicago,  as 
an  art  director. 

JEANETTE  CAIN,  former  account  con- 
tact and  copy  writer  of  Chernow  Co.. 
New  York,  has  joined  fashion  division 
of  Hugo  Scheibner  Inc.,  Los  Angeles 
agency. 

JAMES  C.  GALLAGHER,  formerly  sales 
and  field  director  of  National  Analysts, 
has  joined  McKee  &  Albright  as  re- 
search director. 

RUSSEL  M.  SEEDS  Adv.  Agency,  Chi- 
cago, discontinued  its  public  relations 
department  Sept.  1. 

ARTHUR  LUND,  former  time  buyer  in 
the  Minneapolis  office  of  Campbell- 
Mithun,  is  now  heading  the  radio  de- 
partment in  the  agency's  Chicago  office. 
All  radio  will  be  handled  from  Chicago. 

STERLING,   JACOBSON  &  KRIPPENE. 

Los  Angeles  agency,  has  moved  to  new 
quarters  at  2412  West  Seventh  Street, 
Los  Angeles. 

CLYDE  M.  VANDEBURG,  until  recently 
general  manager  of  the  Aircraft  War 
Production  Council  and  formerly  as- 
sistant to  the  president  of  Packard 
Motor  Co.,  Detroit,  has  joined  N.  W. 
Ayer  &  Son,  Philadelphia,  in  an  execu- 
tive capacity. 

PETER  W.  ALLPORT,  formerly  of  Er- 
win,  Wasey  &  Co.,  Chicago,  has  joined 
the  editorial  staff  of  the  Assn.  of  Na- 
tional Advertisers,  New  York. 


SENTINEL  RADIO  Corp.,  Evanston,  111., 
will  list  their  capital  stock  on  the  New 
York  Curb  Market  effective  Aug.  13,  ac- 
cording to  announcement  by  E.  Al- 
schuler,  president.  Mr.  Alchuler  said  that 
Sentinel  Radio  has  orders  from  126  dis- 
tributors to  engage  full  production  ca- 
pacity for  first  one  and  one-half  years 
of  civilian  production,  and  reconversion 
will  be  speeded  up  as  fast  as  restric- 
tions are  lifted. 


OWI  Transcripti 
Plan  Abandonee 

Straight  Live  Copy  Will  G 

To  Stations  in  Packet 

TRANSCRIPTIONS  will  no  lonj 
er  be  sent  to  stations  under  tbj 
OWI  station  announcement  plai 
George  P.  Ludlam,  chief  of  th 
Domestic  Radio  Bureau,  announce 
last  week.  They  will  be  replace 
by  straight  live  copy  sent  to  st; 
tions  as  part  of  the  regional  pack* 
received  each  week  from  the  1 
regional  offices. 

The  termination  of  the  trar 
scribed  announcements  will  mea 
no  change  in  the  present  system  c 
OWI  clearance  and  placement,  M 
Ludlam  emphasized.  This  servic 
will  still  determine  priority  urger 
cies  of  the  innumerable  request 
by  Government  agencies  for  radi 
time. 

Since  the  transcription  plan  we 
worked  out  in  1942,  statior 
throughout  the  country  have  broa( 
cast  approximately  six  millio 
urgent  messages,  exclusive  of  th  i, 
live  announcements  they  have  use 
at  the  request  of  regional  office: 
Including  these,  the  total  is  abou 
9V2  million.  The  dropping  of  trar 
scriptions  reduces  considerably  th 
burden  carried  by  stations. 

All  scripts  for  the  transcribe 
announcements  were  written  b 
volunteer  advertising  agencies  i 
various  parts  of  the  country  an 
the  platters  themselves  were  pre 
duced  in  New  York  under  the  vo. 
unteer  direction  of  Don  Cope. 

Station  reaction,  to  the  movi 
which  was  planned  before  V-J  Daj; 
was  unanimously  favorable.  Whe 
queried  by  OWI  in  trying  to  d<  : 
termine  whether  or  not  to  dro 
transcriptions,  most  stations  r< 
plied  that  it  would  increase  th 
flexibility  of  announcements.  B 
using  live  copy,  stations  feel  the 
can  place  messages  within  the  struc 
ture  of  programs  dealing  with  th 
various  subjects  and  weave  thei 
into  others.  Also,  even  the  nation; 
messages  distributed  through  th 
regional  offices  can  be  given  a  lc 
cal  slant. 


Peters-Church 

ANNOUNCEMENT  was  mad 
last  week  of  the  engagement  of  | 
Preston  Peters,  of  Free  &  Peter: 
station  representatives,  and  Vii 
ginia  Church  Morris,  daughter  c 
Arthur  Church,  owner  of  KMB' 
Kansas  City.  Wedding  will  tak  1 
place  Nov.  3. 


SEE  PAGE  29 
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"Sometimes  I  wish  they'd  listen 
to  something  besides  WCSH." 


metimes  I  wish  they'd  listen 
something  besides  W]AR.' 


"Sometimes  1  wish  they'd  listen 
to  something  besides  WBZ." 


"Sometimes  I  wish  they'd  listen 
to  something  besides  W77C." 


"Sometimes  I  wish  they'd  listen  to  something  besides  NERN.' 


NERN's  peak  program  and  power  impact  does  a  fine  job  of 
mating  New  Englanders'  spending  money  with  cash  registers. 
And  that  spending  money  is  well  worth  attracting.  Concentrated 
in  only  2%  of  the  nation's  land  area,  it  accounts  for  nearly  8% 
of  the  nation's  retail  sales. 

NERN  attracts  and  holds  its  responsive  audience  with  thrice 
the  power  of  any  other  combination,  with  capably  planned  local 
programs,  and  with  the  top  NBC  shows  —  carried  because  all 
NERN  stations  are  NBC  affiliates. 

A  quarter-hour  of  profitable  NERN  time  costs  only  $292,  with 
no  line  charges  and  with  free  studio  facilities  in  Boston,  Hartford 
or  New  York.  When  you  buy  NERN,  you  buy  a  network. 


"Sometimes  J  wish  they'd  listen 
to  something  besides  WRDO." 


"Sometimes  I  wish  they'd  listen 
to  something  besides  WLBZ.' 


NERN  STATIONS 


Frequency 

WBZ  1030 
WCSH  970 
WJAR  920 
WLBZ  620 
WRDO  1400 
WTIC  1080 


WatU 

50,000 
5,000 
5,000 
5,000 
250 

50,000 


Boston,  Mass. 
Portland,  Maine 
Providence,  R.  I. 
Bangor,  Maine 
Augusta,  Maine 
Hartford,  Conn. 


Nationally  represented  by 
WEED  &  COMPANY 

New  York,  Boston,  Chicago,  Detroit, 
San  Francisco,  Hollywood 


NEW  ENGLAND  REGIONAL  NETWORK 


HARTFORD,  CONNECTICUT 
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STANDARD  OIL 

OF  INDIANA  J 

BUYS  WOC/ 

for  the  40T"  MARKET 


QUAD 


(DAVENPORT,  ROCK  ISLAND  \ 
MOLINE,  E.  MOLINE  I 


Since  1943,  Hooper  and  Conlan 
surveys  have  shown  that  only 
WOC  delivers  the  Quad-Cities  — 
the  largest  metropolitan  area 
between  Chicago  and  Omaha; 
and  between  Minneapolis  and 
St.  Louis.  It's  the  40th  retail 
market  in  the  nation,  with  ap- 
proximately 218,000  population. 


4* 


ACCORDING  TO 
HOOPER  THE 

40  MARKET 

IS  DELIVERED  ONLY 
BY 


DAVENPORT,  IOWA 

B.  J.  PALMER,  President 
  BURYL  LOTTRIDGE,  Manager 


BASIC  AMERICAN  NETWORK 

5000  WATTS-1420  Kc. 

FREE  &  PETERS,  INC.,  National  Representatives 
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PfiomoTion  V§| 


MUTUAL'S  contribution  to  the  prob- 
lems of  returning  veterans  is  outlined 
in  red,  white,  and  blue  folder  which 
summaries  the  network's  three  rehabili- 
tation programs,  "Opinion  Requested", 
"Chaplain  Jim"  and  "Return  to  Duty". 
An  issue  of  This  Week  magazine  deal- 
ing with  problem  is  inserted. 

Ads  in  N,  J. 

WFIL  Philadelphia  has  extended  its 
transportation  advertising  to  New  Jer- 
sey for  the  first  time,  using  dash-card 
advertising  on  Public  Service  Co.  buses 
in  the  state's  central  area.  Cards, 
21"  x  54",  will  be  posted  on  the  outside 
of  150  buses  each  month.  Station  has 
maintained  a  heavy  schedule  in  Phila- 
delphia city  and  suburban  areas. 

Poems 

WLOK  Lima,  O.,  has  published  a  book 
of  original  poems  used  on  their  five-a- 
week  program  "Women  Today",  spon- 
sored by  the  J.  W.  Rowlands  Co.,  furni- 
ture store.  John  Daniels,  chief  an- 
nouncer, who  produces  the  program, 
edited  the  book. 

TV  Preview 

A  PREVIEW  of  DuMont  postwar  teleset 
designs  has  been  illustrated  in  a  folder 
issued  by  Allen  B.  DuMont  Labs.,  Pas- 
saic, N.  J. 

Personaltities 

BROADSIDE  titled  "Friends  You  Sel- 
dom See",  listing  star  station  programs, 
has  been  mailed  to  100  000  homes  in 
Los  Angeles  area  by  KMPC  Hollywood. 
Pictured  are  news,  sports  and  recorded 
music  personalities,  with  program  times. 
Brochure  is  second  in  a  direct  mail 
campaign  series. 

Swan 

TO  IMPRESS  radio  editors  that  Joan 
Davis  starts  her  CBS  program  for  Swan 
Soap  Sept.  3,  Young  &  Rubicam,  agen- 
cy for  Lever  Bros.,  sponsor,  has  sent 
them  mantle  barometers  shaped  like 
swans. 

Studio  Story 

STORY  of  the  new  polyacoustic  studios 
at  KSL  Salt  Lake  City  is  being  told  to 
the  public  by  a  booklet  showing  with 
pictures  and  illustrations,  how  the  in- 
stallation works  and  how  it  benefits 
listeners. 

To  Enlighten 

TO  ACQUAINT  citizens  in  California 
Southland  community  with  their  state, 
local  and  national  representatives.  KNX 
Hollywood  Department  of  Education  has 
issued  mimeographed  pamphlet,  "Your 
Political  Address".  Besides  listing  per- 
sonnel, pamphlet  is  designed  to  encour- 
age voting  public  to  write  representa- 
tives for  clarification  on  current  issues. 
Courtesy  announcements  explaining 
uses  of  this  public  service  feature  have 
also  been  scheduled  on  KNX. 

'Corn' 

ADMITTING  that  it  is  just  plain  "corn" 
in  music  and  stale  chestnuts  in  the 
way  of  jokes,  a  promotion  piece  put  out 
by  WTOP  Washington  for  Bill  Jenkins' 
"Corn  Squeezin'  Time"  demonstrates 
the  way  listeners  clamor  for  the  pro- 
grams and  the  good  advertising  results 
obtained. 

Contest 

SIX-WEEK  contest  to  check  from  lis- 
teners' viewpoint  which  broadcast  pres- 
entation should  be  made  into  motion 
pictures,  has  been  incorporated,  into 
"Hollywood  Preview"  on  ,CBS  Pacific 
stations.  Awards  totaling  $2000  are  to 
be  given  for  best  letters.  Judges  are 
film  personalities.  General  Petroleum 
Corp.,  Los  Angeles,  is  sponsor. 

Pictures 

A  PHOTO  magazine,  "Photo  News", 
issued  monthly,  is  the  new  promotion 
piece  sent  out  by  KBON  Omaha.  Of  in- 
terest to  prospective  time  buyers  and 
listeners,  magazine  pictures,  station 
promotions  and  program  personnel, 
along  with  radio  stars  and  local  interest 
pictures.  More  than  400  requests  for  the 
magazine  have  been  received. 


Promotion  Personnel 

JOHN  KELLEY,  of  the  publicity  staff 
of  the  American  Red  Cross  in  Philadel- 
phia, has  been  named  publicity  direc- 
tor of  WPEN.  He  was  formerly  publicity 
director  of  WIP  Philadelphia. 

MILDRED  PARISETTE,  with  promotion 
staff  of  WFIL  Philadelphia,  is  now  mer- 
chandising director. 

JOAN  BOOTH,  former  continuity  editor 
of  WOL  Washington,  has  joined  the 
WTOP  Washington  press  information 
department.  Mrs.  Booth  entered  radio 
in  1942  at  WBML  Macon. 


DeTUJORK  flcCOIMTS 


New  Business 

GENERAL  FOODS  (Maxwell  House 
coffee),  on  Sept.  20  starts  George  Burns 
&  Gracie  Allen  on  Maxwell  House  Cof- 
fee Time  on  NBC  stations,  Thursday, 
8-8:30  p.m.  (PWT),  with  West  Coast 
repeat,  8:30-9  p.m.  (PWT).  Agency:  Ben- 
ton &  Bowles. 

THE  KNOX  Co.,  Los  Angeles  (Cystex), 
Sept.  9  starts  The  Nebbs  for  52  weeks 
on  MBS  stations,  Sun.,  4:30-5  p.m. 
Agency:  Raymond  R.  Morgan  Co., 
Hollywood. 

NORTHERN  ELECTRIC  Co.,  Montreal 
(electrical  appliances),  on  Oct.  8  starts 
Northern  Electric  Show  on  30  CBC  Do- 
minion network  stations,  Mon.  8-8:30 
p.m.  Agency:  Harry  E.  Foster  Agencies, 
Toronto. 

WHITEHALL  PHARMACAL  Co.,  New 
York,  Sept.  10  adds  13  NBC  stations  for 
52  weeks  to  Just  Plain  Bill  (Anacin), 
5:30-5:45  p.m.,  and  Front  Page  Farrell 
(Blsodol  and  Kolynos),  5:45-6  p.m., 
each  Mon. -thru-Friday.  Agency:  Dan- 
cer-Fitzgerald &  Sample,  N.  Y. 

Renewals 

PHARMA-CRAFT  Corp.  Chicago  (Fresh 
deodorant),  Sept.  26  renews  Counterspy 
on  195  American  stations,  Wed.  10-10:30 
p.m.,  for  another  13-week  cycle.  Agen- 
cy: Young  &  Rubicam,  N.  Y. 

CAMPBELL  SOUP  Co.,  New  Toronto 
(soups),  on  Sept.  9  for  one  year  renews 
Radio  Reader's  Digest  on  30  CBC  Do- 
minion network  stations,  Sun.  9-9:30 
p.m.  Agency:  Ward  Wheelock  Co.,  Phila- 
delphia. 

KELLEY  DOUGLAS  Ltd.,  Vancouver 
(food  products),  on  Sept.  10  renews  for 
39  weeks  Harmony  House  on  11  CBC 
western  Trans-Canada  network  stations. 
Mon.  11:30-12  mldnite.  Agency:  Stewart- 
Lovick  Ltd.,  Vancouver. 

HUDSON  COAL  Co.,  Scranton  ("D  &  H" 
anthracite),  on  Sept.  16  renews  for  13 
weeks  CBS  News  of  the  World  on  21 
CBS  stations,  Sun.,  9-9:15  a.m.  Agency: 
Clements  Co..  Philadelphia. 

QUAKER  OATS  Co.,  Peterborough,  Ont. 
(oats),  Sept.  21  renews  Those  Websters 
on  29  CBC  Dominion  network  stations, 
Fri.  9:30-10  p.m.  Agency:  Spltzer  & 
Mills,  Toronto. 

COLGATE-PALMOLIVE-PEET  Co.,  To- 
ronto (Princess  soap  flakes),  Sept.  3 
renews  The  Happy  Gang  on  26  CBC 
Trans-Canada  stations,  Mon.  thru  Fri. 
1:15-1:45  p.m.;  on  Sept.  10  renews  Les 
Joyeux  Troubadours  (Palmolive  soap, 
Colgate  tooth  paste,  Halo  shampoo),  on 
5  CBC  Quebec  stations,  Mon.  thru  Fri. 
11:30-12  noon;  on  Oct.  2  renews  La  Mine 
d'Or  (Cashmere  Bouquet  products), 
on  4  CBC  Quebec  stations,  Tues.  8:30-9 
p.m.  Agency:  Spitzer  &  Mills,  Toronto. 

RCA-VICTOR  Ltd.,  Montreal  (records, 
receivers),  Sept.  20  renews  The  Voice 
of  Victor  on  25  CBC  Trans-Canada  net- 
work stations  Thurs.  8:30-9  p.m.  Agen- 
cy: Spitzer  &  Mills,  Toronto. 


KRAFT  CHEESE  Co.,  Chicago  (Park;  i 
margarine),  for  fifth  consecutive  yea' 
Sept.  2  resumed  The  Great  Gilderslee'l 
on  NBC,  Sunday,  6:30-7  p.m.  (EWT| 
with  West  Coast  repeat,  8-8 :30  p.r  l 
(PWT).  Agency  is  Needham,  Louis 
Brorby. 

W.  A.  SHEAFFER  PEN  Co.,  September 
renews   World   Parade,   Sunday,  2-2::' 
p.m.  (CPT),  over  full  NBC.  Agency 
Russell  M.  Seeds  Co.,  Chicago. 

CAMPBELL  CEREAL  Co.,  Minneapol 
(Malt-O-Meal),  Sept.  17  renews  for  ! 
weeks,  Graeme  Fletcher — News  Analys 
on  8  NBC  Pacific  stations,  Mon.,  Wee 
Fri.,  7-7:15  a.m.  (PWT).  Agency:  Ra: 
mond  R.  Morgan  Co.,  Hollywood. 

PACIFIC  GREYHOUND  BUS  LINE 
San  Francisco  (transportation),  Aug 
renewed  for  52  weeks  Romance  of  tl 
Highways,  on  27  Don'  Lee  Cal.  &  Or 
stations,  Sun.,  10:15-10:3(7" a.m.  (PWT. 
Agency :  Beaumont  &  Hohman,  Sa 
Francisco. 

CARSON,  PIRIE,  SCOTT  &  Co.,  Ch 
cago  (department  store),  has  renewe 
for  the  third  year  sponsorship  of  Di 
tinguished  Guest  Hour,  Sunday,  l:3i 
1:45  p.m.  (CPT)  on  WGN  Chicago. 

W.  A.  SHEAFFER  PEN  Co.,  Fort  Mad 
son,  la.,  Sept.  16  renews  World  Parat 
on  142  NBC  stations  for  52  weeks,  Sui 
3-3:30  p.m.  Agency:  Russel  M.  Seei 
Co.,  Chicago. 

Changes 

42  PRODUCTS  Inc.,  Los  Angeles  ( 
Oil  Shampoo),  on  Sept.  2  shifted  Th 
Is  My  Story  on  CBS  Cal.,  Ore.,  Wast 
Ariz.,  Mont,  stations  from  Sat.  9-9::  '>, 
a.m.  (PWT),  to  Sun.,  4:30-5  p.m.  (PWT 
and  on  Col.  stations  to  Sun.,  10:30- 
a.m.  (MWT).  Agency:  Hillman-Shan 
Breyer,  Los  Angeles. 

ELECTRIC  AUTOLITE  Co.,  Toronto  (ba 
teries),  Oct.  13  changes  Everything  fi  | 
the  Boys  on  33  CBC  Dominion  netwoj  1 
stations,  from  Tues.  7:30-8  p.m.  to  Sa  i 
8-8:30  p.m.  Agency:  Ruthrauff  &  Rya 
Toronto. 

EVERSHARP  Inc.,  Chicago   (pens  ar 
pencils),  Sept.  12  changes  Maisie  on  1<| 
CBS   stations   8:30-8:55  p.m.   to   We  j 
9:30-10  p.m.  On  Aug.  29  and  Sept. 
program  will  be  10:30-11  pm.  Agenc 
Biow  Co.,  N.  Y. 

AMOS  'N'  ANDY,  sponsored  by  Lev 
Bros.,  Cambridge,  for  Rinso,  and  tl! 
Molle  Mystery  Theatre,  sponsored  1 
The  Centaur  Co.,  New  York  for  Moll 
Shave  Cream,  will  exchange  broadcal 
time  when  Amos  'n'  Andy  return  Oc 
2,  9:30  p.m.  on  NBC  and  Molle  Mystej 
Theatre  moves  Oct.  5  to  Fri.  10-10 
p.m.  on  NBC.  Agency  for  Lever  Bros. 
Ruthrauff  &  Ryan,  New  York,  ai 
agency  for  Centaur  is  Young  &  Rut 
cam,  New  York. 

GENERAL  FOODS  Corp.,  New  Yor 
Sept.  15  shifts  House  of  Mystery  on  2 
Mutual  stations  from  Mon.-Fri.  5:3 
5:45  p.m.  to  Sat.  12-12:30  p.m.  Agenc 
Benton  &  Bowles,  New  York. 

IMPERIAL  TOBACCO  Co.,  Montre 
(tobacco  products),  Sept.  20  mov 
Light  Up  and  Listen  from  Thurs.  1 
10:30  p.m.  to  Thurs.  9:30-10  p.m.  on 
CBC  Dominion  network  stations.  Age: 
cy:  Whitehall  Broadcasting,  Montrei 
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Covering 

Ohio's  SJ 

3rd  Market 


At  less  cost  with  WFMJ — Americ< 
Network 

Ask  HEADLEYREED 


WFMJ 

YOUNGSTOWN,  OHIO 
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THE  MODERN  •  STREAMLINED  •  FLEXIBLE  NETWORK  SWINGS 
INTO  FULL  TIME  COAST-TO-COAST  OPERATION  SEPTEMBER  16th 

E™  11C  BUYS  1000  LISTENERS  WHEN  Y0U  USE  ABC 

PREFERRED  TIME  SEGMENTS  ARE  STILL  AVAILABLE 

YOUR  CLIENTS  DESERVE  THE  CLOSEST  STUDY  OF  THESE  FACILITIES 


Chcmin  Building 
122  East  42nd  Street 
Murray  ffill  53227 


Chi 


<icag,o 

1916  London  Guarantee  &  Accident  Bldg. 
360  N.  Michigan 
Central  4309 


J4olL 


IgWOOi 


Wilshire  Center  Building 
3055  Wilshire  Boulevard 
Exposition  1339 


EXECUTIVE  OFFICES:  KEELER  BUILDING  •  GRAND  RAPIDS  •  MICHIGAN 


AKRON'S  STATI0N 


ALL    DAY  LONG 


C.  E.  HOOPER  REPORT 

MARCH  AND  APRIL  1945 


MORNING  INDIX  8  TQ  12  NOON  MONDAY  THRU  FRIDAY 


WAKR 

STATION 

"A" 

STATION 
"B" 

STATION 

"C" 

OTHER 
STATIONS 

54.7 

22.9 

1.9 

♦13.9 

*6.6 

AFTERNOON  INDEX  12  TO  4  P.  M.  MONDAY  THRU  FRIDAY 


WAKR 


30.0 


STATION 

"A" 


22.1 


STATION 
"B" 


4.1 


STATION 

"C" 


*34.5 


OTHER 
STATIONS 


*9.3 


*  STATIONS  LOCATED  OUTSIDE  OF  AKRON 


Ml 


mi 

BfffMh 


Bai.cc  Statcan 
iMERICAN  BROADCASTING  CO. 
iOOO  WATTS  •  DAY  &  NIGHT 

Weed  &  Co. 


NATIONAL  REPRESENTATIVES 


PROGRRmS 


AFFORDING  behind  -  the  -  scenes 
glimpses  of  people  who  create  Mu- 
tual -  Don  Lee  programs,  "Radio 
Tour",  daily  five-minute  program  de- 
voted to  broadcast  highlights,  has  been 
resumed  on  Don  Lee  network.  Vickie 
Whiteaker  is  writer. 

Atomic 

SCRIPT  on  the  atomic  bomb,  aired  on 
"Service  to  the  Front",  sponsored  by 
Wrigley  Co.  over  WBBM-CBS  Chicago, 
will  be  published  in  book  form  by  Syra- 
cuse U.  Press,  Sept.  3.  Program  was  writ- 
ten by  Doris  and  Frank  Hursley  four 
hours  after  news  broke,  and  was  com- 
pleted in  19  hours  of  writing. 

Tennis  Hook-up 
NATIONAL  TENNIS  Championship 
Matches  played  at  Forest  Hills,  L.  I., 
were  broadcast  over  a  special  hook-up 
of  35-40  independent  stations,  Sept. 
2-3.  Facilities  set  up  by  A.  G.  Spalding 
&  Bros.,  Chicopee,  Mass.,  sponsor. 

Jobs 

WKRC  Cincinnati  is  presenting  on  its 
sustainer  program  "Queen  City  Merry- 
Go-Round",  a  series  of  eight  leaders  in 
industries  in  that  region,  to  discuss  em- 
ployment situation.  First  speaker  was 
John  M.  Baker,  regional  director  of  the 
WMC. 

Across  Board 
BASED  on  pari-mutual  horse  racing, 
weekly  audience  participation,  "Win, 
Place  or  Show",  was  started  on  Ameri- 
can stations  Aug.  27.  Cash  prizes  are 
awarded  winning  participants,  with  Ed- 
die Marr  as  m.c. 

5  Years 

ALMA  DETTINGER  has  started  her  fifth 
year  of  "Other  People's  Business"  on  the 
air  daily  on  WQXR  New  York  11:05- 
11:30  a.m.  This  year  she  has  introduced 
a  "Worthy  Comment"  department  in 
which  she  reports  on  friendly,  coopera- 
tive acts  of  people. 

Sports 

BILL  STERN,  NBC  sports  director,  will 
broadcast  a  play-by-play  description  of 
the  season's  first  major  football  game, 
Michigan  vs.  Great  Lakes,  Sept.  15  from 
the  Michigan  Stadium,  Ann  Arbor, 
Mich. 

'Tufty  Talks' 
ESTHER  VAN  WAGONER  TUFTY,  com- 
mentator and  reputedly  first  American 
woman  reporter  to  go  overseas  in 
World  War  n,  starts  a  commentary  pro- 
gram on  WWDC  Washington  Sept.  3. 
Mon.,  Wed.,  Fri.,  11:15-11:30  a.m.  Be- 
ginning Sept.  16,  the  program,  titled 
"Tufty  Talks",  will  be  carried  by  35 
other  stations  included  in  the  Associ- 
ated Broadcasting  Corp.  She  will  fea- 
ture controversial  subjects  of  interest 
to  women,  and  will  have  guest  authori- 
ties taking  part  In  discussions. 

CBS  Too 

CBS  coverage  of  the  1945  football  sea- 
son opens  Sept.  15  with  Ted  Husing  and 
Jimmy  Dolan  covering  the  U,  of  Michi- 
gan-Great Lakes  Naval  Training  Sta- 
tion game  at  Ann  Arbor. 


Whatta 
Personality! 

After  all,  radio  is  a  very  personal 
medium,  and  when  almost  every 
listener  puts  an  OKEY  on  every 
program  and  product,  there  must 
be  character  down  under  and  per- 
sonality on  top.  Ready  to  share 
with  you  this  profitable  asset  is — 

WA  I  R 

Winston-Salem,  North  Carolina 
Representative:  The  Walker  Company 


From  Station 
ORIGINATING    from    Union  Stati 
Hartford,  a  new  series  of  weekday  p 
grams,  "Man  in  the  Station",  has  b< 
started    by    WHTD.  Announcers 
Mooney   and    Bob    Gillespie  interv 
travellers  and  employes  of  the  N 
New  Haven  &  Hartford  Railroad 
whose  public  relations  staff  is  cooper 
ing  with  the  station. 

Hypnotized 
A  REGULARLY  planned  and  schedv 
program  built  around  hypnotism 
started  by  KQV  Pittsburgh  featur 
Ralph  Slater  as  hypnotist.  The  progr 
is  being  tried  four  times  locally  anc 
it  proves  satisfactory  it  will  go  on 
complete  MBS  network. 

Teen  Timers 
HOUR  and  a  half  program  beamed 
youthful  listeners  has  started 
WWDC  Washington  Saturday,  9:3( 
a.m.  First  half-hour  features  rou 
table  discussions,  spelling  bees,  quis 
participated  in  by  teen  agers.  Next  h 
hour  is  participant's  request  mu 
From  10:30-10:45  a  youthful  guest 
commentator.  From  10:45-11  there  i 
grammar-school  age  quiz  or  spell 
bee.  Half-hour  from  10-10:30  is  part 
pation  time  by  local  sponsors;  10:3; 
is  sponsored  by  Felser-Scott  Shoe  sto 

Vet  Aid 

WPAT  Paterson,  N.  J.,  has  startec 
series  of  Sunday  afternoon  quar 
hour  programs  to  help  veterans  and 
workers  find  employment.  "North  , 
sey  Enrolls  for  Peace"  consists  of  la 
reports  from  industries  in  the  area, 
lating  their  progress  in  product 
scale  of  production,  present  numbei 
employes,  and  employment  needs  t 
now  and  in  the  future. 

TV  Drama 

WNBT,  NBC  video  station  in  New  Y 
Sept.  2  began  a  fall  series  of  Sun 
night  television  dramas  with  an  ac 
tation  of  "Another  Language",  Brc 
way  success  of  1932.  Edward  Sobol  I 
television  producer,  was  producer. 
81 

RHONA  LLOYD,  WCAU  Philadeli 
interviewer  on  her  show  on  the 
anniversary  of  the  Red  Cross,  feati 
four  civilians  who  had  collecti 
given  81  pints  of  blood,  and  four  s 
icemen  who  had  collectively  receive! 
pints  of  blood  which  saved  their  li 

Dime  for  Thoughts 
CHILDREN'S  quiz  program  "Teletn. 
starts  Sept.  6,  Thurs.  7-7:30  p.m. 
NBC's  television  station  WNBT.  1 
gram,  available  for  sponsorship, 
feature  four  young  experts  who  will 
ceive  a  dime  for  each  correct  ans 

On  the  Move 
BOB  HOPE'S  Pepsodent  program 
NBC,  Tues.  10-10:30  p.m.,  will  origi: 
from  veterans'  hospitals  and  col 
campuses  this  year.  During  the  war 
program  has  been  broadcast  from  r 
tary  bases. 

H.  S.  Show 
HIGH  SCHOOL  students  in  New  "! 
and  New  Jersey  have  been  invited  tc 
out  as  m.c.  for  a  new  hour  progran 
WNEW  New  York.  "The  High  Sc 
Hour"  will  be  presented  during  fall 
spring  semesters.  Applications  shoul 
mailed  to  the  WNEW  studios,  501,  M 
son  Ave.,  N.  Y. 


RICHMOND 

COVERAGE 

PETERSBURC 

RATES 

WIRE  or  WRITE 

WSSV  1 

Petersburg,  Virginia  1 


IT'S  NEVER  A  MATTER  OF  tUCK- 


^  SYLVANIA! 


IT  can  never  be  a  hit  or  miss 
proposition  when  it  comes  to 
radio  tubes  manufactured  by 
Sylvania  Electric. 

Beginning  with  the  raw  materials 
that  go  to  make  Sylvania  tubes, 
you'll  find  Sylvania  chemical  and 
metallurgical  laboratories  testing 
every  part — experimenting  to  discover 
new  and  better  materials — new 
alloys,  new  compounds  for  further 
improving  Sylvania  Radio  Tubes. 

With  highly  sensitive  apparatus, 
measurements  are  made  to  determine 
power  output,  distortion,  amplifica- 
tion, fidelity.  Better,  more  faithful 
reproduction  of  your  broadcasting 
programs  is  assured,  when  receivers 
are  equipped  with  Sylvania  tubes! 
SYLVANIA  ELECTRIC  PROD- 
UCTS INC.,  Emporium,  Pa. 


E  LE  (If RI C 

MAKERS  OF  RADIO  TUBES;  CATHODE  RAY  TUBES;  ELECTRONIC  DEVICES;  FLUORESCENT  LAMPS.  FIXTURES,  ACCESSORIES;  ELECTRIC  LIGHT  BULBS 


BROADCASTING    •    Broadcast  Advertising 


September  3,  1945    •    Page  61 


MARKET 


Every  day,  deep  in  Utah  mountains,  men  and 
machines  are  tapping  rich  and  almost  inexhaus- 
tible coal  deposits.  Average  prewar  production 
was  4%  million  tons  a  year.  The  1944  produc- 
tion was  7,206,107  tons.  The  market  extends 
throughout  Utah  and  all  states  west.  Coal  mining 
is  just  one  of  Utah's  basic  industries  that  support 
a  dependable  and  always  active  buying  power 
among  Utahns. 

Local  Advertisers  Knoiv 
KDYL  Brings  Results 

Business  is  better  in  Utah  because  of  coal  .  .  .  and 

business  is  better  for 
KDYL's  local  and  national 
advertisers  because  this  is 
the  station  people  natural- 
ly tune  in  for  favorite  net- 
work shows  and  local  fea- 
tures. Listeners  plus  show- 
manship bring  results. 
KDYL  has  both. 


National  Representative:  John  Blair  &  Co. 
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Radio  Help  Sought 
For  Victory  Loan 

"Proper  Approach'  of  Medium 
Necessary  for  Final  Drive 

By  TED  R.  GAMBLE 

National  Director  War  Finance  Division 
U.  S.  Treasury 

THE  WAR  is  over  but  war  financ- 
ing is  not.  Care  of  the  wounded 
and  rehabilitation  of  veterans  is 
going  to  be  one  of  the  nation's 
biggest  expenses  for  years  to  come. 
Bringing  men  home  is  just  as  ex- 
pensive as  taking  them  over. 

While  unemployment  will  rise 
during  the  reconversion  period,  the 
bulk  of  America's  wage  earners 
will  still  be  earning  high  wages 
and  will  have  the  most  money 
they've  had  for  years.  It  doesn't 
take  an  economic  genius  to  see  how 
inflation  could  result  should  people 
start  to  spend  all  that  extra  money 
before  consumer  goods  are  avail- 
able instead  of  saving  it  to  provide 
a  backlog  of  buying  power  and  a 
steadying  influence  for  years  to 
come. 

Proper  Approach 

Those  are  just  three  of  the  im- 
portant reasons  why  the  Treasury 
needs  money  and  why  people  should 
save  through  Bond  purchases.  They 
are  part  of  the  "grave  responsi- 
bilities which  are  the  aftermath 
of  war  and  that  must  be  met" 
which  Secretary  Vinson  mentioned 


SA!«0 


CALIFORNIA'S 
THIRD  CITY 

1.  Los  Angeles 
2    San  Francisco-Oakland 
3.  SAN  DIEGO! 
Thai    makes    San    Diego  a 
must.    373,500    busy  civilians 
reside    in     Metropolitan  San 
Diego  .   .  •   within   15  miles 
of  our  antenna.   It's  easy  for 
us    to    cover    them    for  you 
.  and  they  can  be  covered 
properly  only  from  within!! 
Let  us  do  >t  the  RIGHT 
Way  for  you. 


'  JACK  0.  GR0SS=  Pres.*  Gen.  Mqr. 
Represented  bu,  the  BRANHAM  CO. 


when  he  announced  Oct.  2' 
through  Dec.  8  as  the  dates  for  tb 
Victory  Loan  Drive. 

We  in  War  Finance  are  full; 
aware  that  the  Victory  Loan's  in 
dividual  quota  of  four  billion  dol 
lars  may,  for  a  number  of  reason: 
be  more  difficult  to  achieve  tha: 
was  the  seven  billion  dollar  quot 
of  the  Seventh  Loan. 

However,  we  believe  the  Ameri 
can  people  will,  if  properly  ar, 
proached,  lend  their  money  to  hel 
pay  our  debt  to  the  men  who  fough 
our  war  and  were  hurt  doing  so 
to  help  care  for  the  families  of  th 
men  killed  and  for  the  rehabilita 
tion  of  veterans;  and,  more  tha 
ever,  for  their  own  self-interest. 

Experience  has  proved  that  r£ 
dio  knows  how  to  make  that  "proj. 
er  approach".  By  its  very  natur. 
radio  reaches  most  directly  to  tr 
hearts  and  therefore  to  the  pocke 
books  of  the  American  people.  TV 
radio  industry's  magnificent  ar 
unprecedented  support  of  the  Se' 
enth  War  Loan  is  eloquent  ev 
dence  of  the  part  broadcastir 
played  in  the  great  success  of  th; 
Drive. 

For  the  Victory  Loan  Drive,  v 
will  need  the  ingenuity  and  whol 
hearted  support  of  everyone  co: 
nected  with  broadcasting  mo: 
than  at  any  time  during  the  hi 
tory  of  War  Finance.  To  be 
maximum  service  to  the  radio  st 
tions  of  the  country  in  their  e 
forts  on  behalf  of  this  Drive,  t) 
Radio  Section  of  the  War  Finan 
Division  is  already  at  work  on 
comprehensive  list  of  transcriptii 
programs,  live  announcements  ai 
special  programs,  publicity  ai 
promotion  ideas  which  will  be  se 
to  all  who  desire  them. 

This  is  the  last  of  the  war  loa 
—the  final  EXTRA  effort  whi 
Americans  will  be  called  upon 
make  for  their  country's  and  th< 
own  financial  future.  It  must  st 
ceed — and  we're  certain  that  wi 
the  generous  voluntary  suppo 
which  the  broadcasting  indust 
has  always  given  us  ...  it  w 
succeed. 


CHICAGO  Public  Library  has  request 
copies  of  WBBM  Chicago  "It  Happen 
In  Chicago"  series  and  pamphlet  a 
lection  of  historical  and  biographic 
material  for  its  reference  library. 


Rolling  Fork,  Mississippi 

This  is  a  fine  town  in  Sharkey  County, 
but  alert  advertisers  will  realize 
profits  by  the  shovel-full  in  JACK- 
SON—metropolitan  center  where  more 
than  50  diversified  industries  have 
located  in  the  past  12  years! 

WSLI— the  "Double-Return"  station, 
offers  you  maximum  coverage  of  this 
market— at  less  cost! 

L BLUE  NETWORK1 


WEED  &  COMPANY 

NATIONAL  REPXFJIMTAT/VEi 
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Henry    Hulick,    Chief   Engineer,  WPTF, 
Raleigh,  N.  C. 

Mr.  Hulick  has  ample  proof  that  surgeproof 
metal  rectifiers  increase  the  dependability  of 
transmitter  operation  For  a  Westinghouse  50 
HG  transmitter  has  been  in  service  at  WPTF 
since  June,  1941 

These  efficient  rectifiers  are  an  exclusive 
Westinghouse  feature  .  .  .  used  in  the  50  HG 
unit  as  bias  rectifiers  for  speech,  input  stages, 
power  amplifier  and  modulator  and  plate  recti- 
fier in  the  exciter.  Their  life  is  virtually  unlimit- 
ed. Tube  replacement  cost  is  completely  elimi- 
nated and  the  threat  of  unpredictable  rectifier 
tube  failure  is  erased.  No  complicated  relaying 


"Wbstindiouse 

*ami»  in  31  OTttS  •  -  .  orncis  ivftrwHiM 


is  required;  they  can  be  connected  to  the  power 
circuit  instantly. 

Metal  rectifiers  are  just  one  of  many  out- 
standing Westinghouse  developments  in  modern 
transmitter  design  that  feature  extra  depend- 
ability and  uninterrupted  performance.  Ask 
your  nearest  Westinghouse  office  for  the  com- 
plete story  of  Westinghouse  transmitters  .  .  . 
5,  10  and  50  kw  AM,  1,  3,  10  and  50  kw  FM. 
Westinghouse  Electric  Corporation,  P.  O.  Box 
868,  Pittsburgh  30,  Pa.  j-08ii9 


NIVERSARY 


J^-'I  prefer  metal  rectifiers  in  all  practical 
positions.  They  are  more  dependable,  re- 
quire less  servicing,  are  not  as  erratic  and 
have  longer  life." 

(Signed)  ZffettMf  3&i/£c& 
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KMA  Study  Based  on  Pieces  of  Mo 
Received  from  Listeners  In  Past  Yet 


RAYTHEON  REPORTS 
ON    YEARS  PROFIT 

FISCAL  report  issued  by  Ray- 
theon Mfg  Co.  last  week  shows  an 
earning  per  common  share  up  to 
May  31,  1945  of  $3.37  compared 
to  $2.62  paid  last  year.  Net  profit 
of  the  company  was  $3,419,201; 
profits  before  Federal  taxes,  $12,- 
852,201.  Last  year  these  figures 
were  $2,665,719  and  $10,265,719. 
Total  assets  were  listed  as  $68,- 
867,071;  $51,871,385  last  year. 

Raytheon  acquired  Belmont  on 
April  1,  1945. 

"From  the  standpoint  of  physi- 
cal assets,  the  reconversion  to 
peacetime  operations  will  not  cre- 
ate a  serious  problem,"  the  report 
states,  adding  that  Belmont  oper- 
ations are  already  being  recon- 
verted, with  the  first  radio  sets 
scheduled  for  delivery  this  fall. 
Report  points  out  that  there  will 
be  a  greater  market  for  tubes  than 
before  the  war,  as  a  $50  prewar 
receiver  had  six  or  eight  tubes, 
but  a  comparable  set  with  FM  will 
take  eight  or  nine,  a  low  cost  video 


Early  Bird 

HAVING  available  a  spot 
adjacent  to  the  Washington 
Redskin  football  games,  Ben 
Baylor,  assistant  manager  of 
WMAL,  set  up  a  conference 
telephone  call  to  advertising 
agencies  and  told  them  about 
it.  Knowing  several  were  in- 
terested, he  thought  it  would 
give  all  an  even  break.  Call 
was  made  at  noon.  In  a  few 
minutes  the  spot  was  sold. 


set  18  to  20,  and  a  high  quality 
video  set  with  FM  band  and  rec- 
ord changer,  25  to  30  tubes.  Bel- 
mont will  also  have  television  sets 
on  the  market  shortly,  priced  to 
reach  a  volume  market. 

From  its  wartime  production  of 
microwave  tubes  and  circuits  for 
radar  work,  Raytheon  is  experi- 
menting with  microwave  carriers 
for  video  and  FM  programs  and 
has  received  an  FCC  permit  for 
such  a  system  between  New  York 


PEOPLE  who  write  to  a  radio  sta- 
tion regularly  listen  to  it.  This  con- 
clusion is  reached  by  KMA  Shen- 
andoah in  its  1945  Radio  Mail 
Study  based  on  a  survey  of  488,434 
pieces  of  mail  received  in  1944,  con- 
ducted by  Moeller,  McPherron  & 
Judd,  Omaha  accounting  firm. 

To  analyze  its  audience  mail 
KMA  sent  questionnaires  to  those 
who  had  written  to  it  last  year  until 
more  than  10,000  answers  had  been 
received. 

KMA  concludes  that  radio  mail 


and  Boston  and  also  for  testing 
from  mountain  peaks  in  the  West. 
Company  has  also  applied  for  li- 
censes to  build,  own  and  operate 
FM  and  video  stations  in  Boston, 
Washington,  New  York,  Chicago 
and  Los  Angeles,  and  plans  to 
build  transmission  equipment  for 
these  stations  as  well  as  for  sale 
to  other  FM  and  television  broad- 
casters. 


indicates  not  only  listenership, 
preferential  listenership.  Furtl 
it  is  claimed  that  while  people  n 
prefer  the  local  and/or  "mail  pi 
programs  of  a  station,  they  a 
spend  considerable  time  listening 
the  network  programs  on  the  s 
tion.  Radio  mail  also  is  said  to  ii 
cate  station  preference  of 
family  of  the  letter  writer. 

Women  wrote  86.43%  of  the  1 
ters  to  KMA,  men  13.57%,  it 
shown.  People  on  farms  or  in  sn 
towns  wrote  80.20%;  towns  4,0 
10,000,  6.74%;  cities,  11.02%. 
the  488,434  pieces  of  daytime  cc 
mercial  mail  received  by  KMA 
1944,  inquiries  accounted 
25.48%;  premiums  11.31%;  se 
pies  21.86%;  station  promot 
18.34%;  direct  sale  14.78%;  c 
tests  8.21%.  Compared  with  figu 
in  a  similar  survey  a  year  a 
KMA  notes  that  inquiries  s 
contests  brought  about  the  ss 
response  but  premium  respo 
dropped  10%. 

Due  to  the  war  some  clients  1 
dropped  periodic  use  of  premiui 
several  firms  that  used  radio 
catalog  inquiries  shifted  their  cc 
mercials  to  institutional  messa; 
and  clients  normally  using  sell 
copy  for  soliciting  inquiries  tun 
to  institutional  copy  and  war  m 
sages.  These  factors  were  reflec 
in  a  lower  mail  response  for 
year. 


WWJ's  Anniversary 

WWJ   Detroit   observed   its  2 
anniversary    Aug.   20  with  ri 
Detroit   stations   and  newspap 
joining  in  celebration  and  Ma 
Edward    J.    Jeffries  proclaim 
Aug.  20  as  "WWJ  Day".  Stat 
presented  special  program,  On 
Air,  highlighting  radio's  25  yes 
Transcriptions  were   sent  to 
stations  for  use  in  Silver  Ai 
versary  celebrations.  Harry  B 
nister,  WWJ  general  manager,  a 
host  to  staff  and  guests  at  a  ji 
boree  in  Book-Cadillac  Hotel 
lowing  day's  activities. 


H 


CHNS 

Halifax 
Nova  Scotia 
The  Busiest 
Commercial 
Radio  Station 
of  the  Maritimes 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 


FARM  BUREAU  NIGHT  on 

KFNF 

ftThe  Friendly  Farmer  Station" 

Is  a  BIG  Night 

In  The  Great  Farm  Market  Around  Shenandoah 

Farm  Bureau  Programs — a  Tuesday  evening  feature  on  KFNF — are  planned  and 
presented  by  the  County  Extension  Directors  of  Shenandoah's  surrounding  counties 

AUTHENTIC  PROGRAMS  SINCERELY  EXECUTED 
FEATURING  THE  MUSICAL  AND  DRAMATIC  ABILITIES  OF  IOWA'S 
OWN  FARM  BOYS  AND  GIRLS 
THEY  ARE  OF  IMMENSE  INTEREST  TO  THE  RURAL  AND  SEMI-RURAL  AUDIENCE 
BECAUSE  THEY  ARE  THEIR  OWN  PROGRAMS 

No  professional  production  designed  for  the  National  mass  market  can,  in  our 
opinion,  successfully  compete  in  this  rural  and  semi-rural  area — against  these 
programs  which  feature  friends,  neighbors,  and  children  of  the  specific  farm 
audience  for  which  they  are  designed. 

REMEMBER  THIS  .  .  .  BECAUSE  OF  PROGRAMMING  SKILL— LOCAL  "KNOW  HOW' 

Informed  Sponsors  Are  Buying 


1000  Watts  |£  p  p  920  Kc 

SHENANDOAH,  IOWA 

FOR  AVAILABILITIES      WRITE  OR  WIRE  FRANK  STUBBS      SHENANDOAH,  IOWA 

♦ 


Page  64    •    September  3,  1945 


BRO ADCA 


i 

STING    •    Broadcast  Advertis 


( 


9  When  the  Roman  sculptor's  chisel  slipped,  he  used 
wax  to  patch  the  flaws  in  his  creation.  Wary  Roman 
buyers  eyed  each  new  statue  for  such  underhanded 
camouflage.  Perfect  statues  prompted  an  enthusiastic 
verdict,  "sine  cera"  .  .  .  without  wax  .  .  .  sincere! 

Sincerity  produces  perfection  in  the  Detrola  radio  re- 
ceivers, automatic  record  changers  and  other  electronic 
instruments  expressly  created  for  the  world's  foremost 
merchants  and  their  customers. 


DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION' 


DETROIT  9,  MICHIGAN 
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RECORDINGS  MADE 
OF  CMH  CEREMONY 

COMPLIMENTARY  recordings  of 
their  decoration  with  the  Congres- 
sional Medal  of  Honor  at  White 
House  ceremonies  Aug.  23  are  be- 
ing given  to  the  28  recipients  by 
the  U.  S.  Recording  Co.,  which  ob- 
tained exclusive  coverage  of  the 
event. 

The  presentation  was  originally 
to  be  held  on  the  south  lawn  of  the 
White  House  but  was  moved  in- 
doors because  of  rain.  U.  S.  Re- 
cording set  up  emergency  indoor 
equipment  but  the  networks,  which 
originally  planned  coverage,  could 
find  no  space  to  accommodate  their 
equipment.  Leif  Eid,  NBC  commen- 
tator, covered  the  event  and  then 
came  back  to  the  studios  where  he 
was  given  five  minutes  on  NBC's 
Fred  Waring  program. 


RCA  Communications  has  opened  first 
direct  radiotelegraph  circuit  between 
the  U.  S.  and  Bulgaria,  opened  in  co- 
operation with  Bulgaria  Telegraph  Adm. 


AT  AIRFIELD  for  embarkation  on  Pacific  tour  at  the  invitation  of  Gen.  MacArthur  are  these  nine  top-fligi 
radio  writer-producers  (1  to  r)  :  Milton  Wayne  (BBDO),  Cavalcade  of  America;  Lindsay  MacHarr 
(Young  &  Rubicam),  We  The  People;  Nate  Tufts  (Ruthrauff  &  Ryan),  Hollywood;  Earle  McGill  (Rad 
Director's  Guild),  Radio  Reader's  Digest;  Edwin  L.  Dunham  (NBC),  Army  Hour;  Joseph  T.  Ainley,  Gran 
Hotel;  Burr  Lee  (CBS),  Bachelor's  Children;  Les  Mitchell  (CBS),  Stars  Over  Hollywood  and  Hobart  Dom 
van,  Life  of  Riley.  Some  may  be  allowed  entrance  into  Japan. 


THE  BRAN  HAM  COMPANY 


KTHS  Hot  Springs,  Ark. 

KFMB    ....    San  Diego,  Calif. 

KWKH  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX    .    .    ,    .    Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC   Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU    .    .    .    Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
WPAR    .    .    .    Parkersburg,  W.  Va. 


Censorship  Complaint 

WHEN  DR.  FRANK  KINGDOM 
currently  substituting  for  Walte 
Winchell  in  the  latter's  Sunda 
evening  program  on  American  fo 
Jergen's  Lotion,  complained  of  cer 
sorship  of  his  Aug.  19th  scrip 
John  Loveton,  radio  director  c 
Lennen  &  Mitchell,  Jergen's  ager 
cy,  said  that  he  had  asked  Di 
Kingdon  to  delete  certain  remark 
about  Dartmouth's  quota  systei 
for  Jewish  students.  Agency  do€ 
not  want  "any  controversial  issues 
on  the  program,  he  said,  addin 
that  "we  are  not  interested  in  cor 
troversy  and  especially  on  a  sut 
ject  as  delicate  as  this."  Spoke; 
man  for  American  stated  that  whe 
the  script  was  submitted  to  thei 
it  contained  no  mention  of  the  a 
leged  discrimination  of  the  colleg 
against  Jews. 


TO  INAUGURATE  Philco  Corp.'s  spoi 
sorship    of  the    9:45-10    a.m.  part 
"Breakfast  Club"  on  American,  Mondi 
through  Friday,  on  Sept.  3,  Don  McNei 
program  m.c,  visited  Paul  WhitemaD 
"Philco  Summer  Show"  broadcast 
the  same  network  the  preceding  evenii 
with  Whiteman  returning  the  visit  tl 
next  morning.  Series  will  be  broadca 
from  New  York  the  week  of  Sept. 
Program  is  handled  by  Hutchins  Ad 
Corp.,  Philadelphia. 


GOING  PLACES  FAST 
IN  IDAHO 


KSEI 

POCATELLO  •  IDAHO 
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^WE'RE  JUST  A 
BUNCH  OF 


HAMS  AT 
HEART! 


Frankly,  the  magic  of  Radio  is  still  a  lot  of  fun  to 
us!  We  here  at  GATES  — every  one  of  us,  right  up 
to  the  top  man  — put  the  enthusiastic  imagination 
of  the  youngest  amateur  into  our  products. 

That  enthusiasm,  supported  by  a  background  of 
continuous  experience  since  1922— and  backed  up 
by  engineering  ability  and  real  precision  work- 
manship—is what  gives  GATES  Products  their  de- 
pendable quality. 

For  good  Transmitting  Equipment  —  reasonably 
priced— for  your  needs  today,  tomorrow,  or  when- 
ever-call  on  GATES!  The  GATES  RADIO  CO., 
Quincy,  III.,  U.S.A. 

Write  for  Details  About  the  GATES  Prior- 
ity System  for  Prompt  Post-War  Delivery 


QUINCY,  ILLINOIS 


GATES  ONE  KILOWATT 
BROADCAST  TRANSMITTER 

This  GATES  Transmitter  embodies  the  latest  in  en- 
gineering developments  —  modernized  and  stream- 
lined to  bring  efficiency  plus  good  looks  to  the 
Post-War  Broadcasting  Station. 

All  parts  are  conveniently,  accessibly  located  for 
simple  operation;  and  the  pressure-type  cabinet 
assures  dustless,  cool  performance.  A  Transmitter  of 
extremely  high  fidelity. 

Detailed  Bulletin  on  the  New  GATES  1 
KW  Transmitter  Will  Soon  Be  Available 

PROGRESS  REPORT 

GATES  is  now  in  full  production  on  civilian 
equipment  and  can  make  prompt  delivery  on 
many   popular  items. 


EXCLUSIVE   MANUFACTURERS   OF   RADIO    TRANSMITTING   EQUIPMENT   SINCE  1922 


When  he  steps  up  this  fall  to  resume  the  top  spot  on  Auto-Lite's 
"Everything  for  The  Boys",  talented  Dick  Haymes  will  continue 
to  have  the  support  of  lovely  Helen  Forrest,  Gordon  Jenkins' 
Orchestra  and  the  heart-warming  human  interest  overseas  pick- 
ups with  American  fighting  men  and  their  families.  Oddly  enough, 
however,  the  ingredients  that  made  this  show  so  popular  are  less 
than  half  the  material  it  takes  to  make  it  really  publicize  Auto- 
Lite  and  move  its  products  to  and  through  its  many  dealers. 


which  prominently  mentions  both 


Supporting  the  star-studded 
radio  program,  Auto-Lite, 
like  most  important  adver- 
tisers, uses  both  the  con- 
sumer and  trade  press.  This 
dealer  ad  ties  up  with  the  film 
musical,  "Diamond  Horse- 
shoe", by  offering  a  life- 
sized,  die-cut,  easel-backed 
display  of  Dick  Haymes  and 
Betty  Grable.  Theatre  man- 
agers also  used  this  display 
Auto-Lite  and  the  radio  show. 


Auto-Lite  maintains  a  steady  fire  of  publicity  via  almost  every 
medium  you  could  name.  From  the  dealer-imprinted  envelope  en- 
closures to  cooperative  24-sheet  posters,  no  line  of  communication 
to  the  dealer  and  the  con- 
sumer is  neglected.  Herb 
Bissell,  Auto-Lite's  Adver- 
tising Manager  says,  "The 
merchandising  placed  behind 
our  show  is  consistent  and 
powerful  because  we  know 
that  the  effect  on  the  trade 
is  fully  as  important  as  the 
reception  accorded  it  by  the 
consumer." 


AHTO-UTES  flj 

5  SKZ  Wi 

39  weekly  copies,  out  of  the  more  than  15,000  total 
circulation  of  Printers'  Ink,  goes  to  the  men  who  build, 
approve  and  spend  Electric  Auto-Lite's  advertising. 


Most  advertisers  know  that 
Printers'  Ink  consistently  tells  the 
story  of  integrated  advertising. 
Most  media  advertisers  know  that 
this  kind  of  reporting  brings  the 
story  of  every  medium  to  the  atten. 
tion  of  the  advertiser  when  he  is 
most  interested,  when  he  is  think- 
ing advertising,  when  he  is  reading 
advertising's  most  important  ad- 
vertising medium,  Printers'  Ink. 
That  is  why  most  media  promotion 
men  call  Printer's  Ink  the  constant 
stimulator  for  advertising . 


Pacific 

(Continued  from  page  28) 

D.  Warren,  formerly  general  man- 
ager of  KOH  Reno,  and  Pfc.  Robert 
L.  Stewart,  who  operated  an  adver- 
tising agency  in  Portland,  Ore. 

Heading  the  communications  and 
engineering  department  is  Lt.  L.  A. 
Pierce,  formerly  with  CBS,  who  is 
currently  supervising  the  Army's 
new  3  kw  transmitter  on  Okinawa, 
but  returns  to  Manila  shortly. 

Assisting  Pierce  is  Lt.  Edward 
Sarnoff,  communications  officer, 
recently  transferred  to  GHQ  PRO 
from  duty  with  AACS,  where  he 
installed  a  number  of  transmitters 
throughout  the  Pacific.  Just  re- 
porting for  duty  as  deputy  to 
Pierce  for  sea-borne  communica- 
tions is  Lt.  M.  H.  Kees,  formerly 
chief  engineer  for  KOH.  Studio 
control  is  under  M/Sgt.  Gilbert  F. 
Staples,  who  formerly  operated  his 
own  radio  business  in  Rhode  Island. 
The  administrative  staff  is  under 
supervision  of  T/Sgt.  Ted  Ramsey, 
formerly  an  executive  of  Carl  Byor 
&  Assoc. 


KALL  IN  SALT  LAKE 
TO  DEBUT  SEPT.  30 

KALL,  new  Salt  Lake  City  sta- 
tion, will  take  the  air  Sept.  30 
on  910  kc  using  1,000  w  power.  A 
basic  MBS  outlet,  KALL  also  will 
be  key  station  of  Intermountain 
Network.  Offices  will  be  in  Keith 
Bldg.,  Main  St.,  along  with  Inter- 
mountain offices. 

Station  will  feature  local  public 
programs,  according  to  George 
Hatch,  general  manager,  working 
in  cooperation  with  U.  of  Utah 
and  municipal  officials.  It  will  orig- 
inate Intermountain  programs. 

Staff  members  now  on  duty,  be- 
sides Mr.  Hatch,  who  was  with 
Intermountain,  are:  Alvin  Pack, 
station  manager  (formerly  KDYL 
Salt  Lake  City)  ;  Lynn  Meyer, 
Intermountain  sales  manager;  Tom 
Anderson,  local  sales  manager 
(formerly  KDYL) ;  D'Orr  Cozzens, 
technical  director  (Intermoun- 
tain) ;  Jack  Goodman,  traffic  man- 
ager (WNYC  New  York)  ;  Kenyon 
Bennett,  program  director  (KLO 
Ogden) ;  Earl  Donaldson,  music  di- 
rector (KLO) ;  Ted  Harden,  chief 
announcer  (WWL  New  Orleans) ; 
Robert  Warner,  sales  promotion 
manager  (Intermountain)  ;  Stan 
Benson,  chief  engineer  (United 
Airlines) . 

Licenses  include  ASCAP,  BMI, 
SESAC,  America.  Libraries  are 
Associated,  McGregor,  Cole. 


ASGAP  Meeting 

WEST  COAST  meeting  of  ASCAP 
members  will  be  held  in  Los  An- 
geles on  Sept.  20  when  Deems  Tay- 
lor, president,  will  preside.  Busi- 
ness meeting  will  be  held  during 
afternoon  with  dinner  and  enter- 
tainment at  Slapsy  Maxie's.  John 
G.  Paine,  New  York,  ASCAP  gen- 
eral manager,  will  accompany  Mr. 
Taylor  to  the  Coast  meeting. 


LOW  COST  VIDEO 

Stations  Feasible  in  Small 
—  Cities,  Says  Merryman — 


EXPANDING  statements  made 
before  FCC  last  fall  that  broad- 
casters can  install  and  operate 
basic  television  units  on  small  ini- 
tial investments,  Phillip  Merry- 
man,  director  of  facilities  develop- 
ment and  research  for  NBC,  pre- 
dicts that  within  10  years  "more 
than  400  cities  in  the  U.  S.  will 
have  television  stations,  all  oper- 
ating at  a  profit."  He  previously 
had  supported  his  testimony  that 
video  stations  could  be  supported 
in  towns  of  25,000  population  with 
cost  and  operations  statements,  ac- 
cording to  Radio  Age. 

Mr.  Merryman  believes  televi- 
sion programming  can  be  started 
in  a  small  way,  expanding  as  re- 
ceivers and  sponsors  increase.  Sim- 
ple productions,  as  outlined  by  Mr. 
Merryman,  require  only  one  con- 
trol operator  and  an  announcer, 
with  cameras  and  lights  in  fixed 
positions  and  performers  using 
specific  areas.  Such  initial  arrange- 
ment would  include  two  16  mm 
movie  projectors. 

These  low-cost  operations  are 
important,  he  believes,  in  order  to 
carry  the  art  through  the  develop- 
ment stage.  He  states  that  broad- 
casters are  willing  to  pay  a  fair 
price  for  contributed  services  dur- 
ing development  of  the  art,  but 
warns  that  if  supporting  costs  are 
lifted  so  high  that  resources  are 
threatened,  the  industry  will  face 
a  serious  situation. 


WPAT  Over-Successful 

WPAT  Paterson  conducted  a  spot 
announcement  appeal  for  blood 
donors  to  come  to  the  aid  of  a  four- 
year-old  youngster  y/ho  was  ter- 
ribly bumed  and  needed  a  blood 
transfusion.  So  many  volunteers 
responded  to  call  that  person  in 
charge  of  the  pediatric  ward  at 
Barnert  Hospital,  where  boy  is 
hospitalized,  phoned  station  to  stop 
further  announcements  because 
enough  donors  had  responded  and 
calls  were  swamping  hospital 
switchboard.  Last  report  indicates 
child  has  excellent  chance  for  re- 
covery. 
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News 

(Continued  from  page  15) 

t  be  completely  divorced  from 
program  department  and  han- 
1  solely  by  experienced  news- 


If  that  is  done,  radio  can  yet 
\the  tremendous  social  force  it 
-7  pretends  to  be.  If  that's  not 
:e,  radio  will  continue  to  be  a 
of  a  fine  medium  for  selling 
3  and  cigarettes." 

Must  Be  Interesting 
xemplifying   a   larger  station 
ook,  Don  Taylor,  news  editor 
iVLAC  Nashville,  writes:  "Ra- 
news  must  be  kept  interesting, 
rmative,  and  impartial  to  hold 
!  postwar  audience. 
The  keynote  is  interest.  Natu- 
!y  the  significant  international 
iits  will  hold  the  spotlight.  But 
most  important  factor  in  retain- 
each  station's  audience  will  be 
i  proper  development  and  expan- 
■  of  local  and  district  coverage, 
it's  essential  to  keep  abreast  of 
e-town    and    district  happen- 
k;  and  to  ask  the  press  services 
;|  protection  on  events  elsewhere 
t  he  nation  that  affect  the  local 

Barnes  make  news  on  the  air 
~>  as  they  do  in  print.  But  double- 
Uracy  is  demanded  of  the  broad- 
>er.  He  must  not  only  be  sure 
name  is  spelled  right  with  the 
■oer  initials:  he  must  be  sure  it 
ronounced  correctly  as  well. 
Dareful  coverage  of  local  and 
rict  news  will  give  any  station 
:ile  interesting   information  to 
lace  war  news  and  eventually 
nversion  news.  Almost  all  of  us 
about  the  weather.  It's  good 
rersation  on  the  air,  too. 
^Jext    to    local,    district,  and 
ther  news,  come  human  inter- 
items  in  filling  the  gap  left  by 
end  of  the  war.  A  good  feature 
iy  is  better  than  a  mediocre 
der  or  a  dull  diatribe  on  poli- 
any  day.  Human  interest  ma- 
il should  be  used  along  with 
|  items  to  keep  life  in  the  post- 
news. 

because  radio  has  become  an 
:jpted  medium  for  the  dissemi- 
iOn  of  news,  it  is  the  duty  of  the 
istry  to  keep  the  public  fully 
irmed,  so  the  listener  may  know 
events  are  most  likely  to  affect 
and  his  country.  The  seeds  of 
•destruction  flourish  in  ignor- 

iadio  owes  it  to  the  people  it 
es  to  see  that  misunderstand- 
of  the  world  around  us  never 
n  develops  in  this  nation.  So 
tys  the  broadcaster  must  be 
ful  to  provide  enough  interna- 
al  news  to  assure  that  the 
;rican  public  knows  the  world 
^hich  we  live.  Homefront  de- 
pments  in  politics,  science,  and 
stry  should  be  given  similar 
and  honest  treatment, 
finally,  radio  news  must  remain 
irtial  and  unbiased.  Broadcast- 
deserve  great  credit  for  fair 
tment  of  the  news  through  the 
>ry  of  the  industry  to  date, 
io  can  keep  the  confidence  of 
oublic  by  holding  high  the  ban- 


ONE  MAY  BE  Miss  America!  Here  are  winners  in  the  semi-finals  who 
will  compete  for  the  title  in  Atlantic  City  Sept.  4.  Miss  Washington, 
Dorothy  Powell,  winner  of  contest  conducted  by  WWDC,  is  at  left. 
Perched  on  TV  dolly  (r)  is  Miss  New  York  City,  Bess  Myerson,  winner  of 
WJZ  contest.  She  and  New  York  runners-up  were  televised  by  Ameri- 
can over  WRGB,  General  Electric  video  station  in  Schenectady. 


ner  of  honesty. 

"The  final  word:  give  the  people 
all  the  news  that  is  fit  to  air  and 
interesting  to  hear;  try  to  get  the 
news  both  first  and  right;  give  the 
listeners  the  full,  honest,  colorful 
picture  of  the  world  in  which  they 
live.  And  radio's  news  audience 
will  increase  rather  than  diminish 
as  the  postwar  years  roll  by." 

M.  L.  Nelsen,  managing  edi- 
tor of  the  WHO  Des  Moines  news 
department,  believes  "WHO  listen- 
ers put  their  faith  in  us  to  bring 
them  the  story  of  the  war.  If  they 
stop  listening  now  it  will  be  be- 
cause we  don't  bring  them  the  peace 
stories  they  want  and  consider  im- 
portant. 

"We've  always  stretched  an  ear 
beyond  the  news  printers  to  the 
people  themselves.  We  have  always 
edited,  rewritten  and  reported  the 
news  on  an  individual  story  basis. 
These  practices  will  be  continued. 

"We've  always  weighed  each  news 
story  against  the  background  not 
only  of  the  people,  but  also  of  the 
world. 

"We  should  go  on  reporting  the 
people  to  themselves,  using  some 
of  the  time  the  cessation  of  hostili- 
ties is  giving  us  for  reporting  more 
of  human  interest  features. 

"However,  we  must  do  all  these 


things  with  a  conscience,  cutting  off 
copy  when  it  becomes  sheer  enter- 
tainment for  entertainment's  sake 
alone.  More  than  before  we  shall 
have  to  remind  ourselves  that  ra- 
dio news  is  a  public  service. 

"Finally,  let's  do  everything  we 
can  to  build  a  better  service  with 
our  present  means  and  get  in  ahead 
of  the  deadlines  new  radio  forms 
will  bring." 

New  Challenge 

Giving  CBS'  opinion,  Paul  White, 
director  of  news  broadcasts,  de- 
clared :  "The  end  of  the  war  brings 
a  new  challenge  to  the  reporting 
and  writing  skills  of  CBS  men  the 
world  over.  No  one  can  yet  say  ex- 
actly what  percentage  of  news  will 
occupy  peacetime  network  sched- 
ules, but  it  is  safe  to  assume  that 
more  time  will  be  devoted  to  news 
than  before  the  war. 

"The  news  too  will  be  more  varied. 
There  is  no  doubt  that  through  our 
correspondents  abroad  we  will  keep 
a  watchful  eye  on  political  develop- 
ments. But  in  addition  to  foreign 
stories  there  will  be  a  wealth  of 
domestic  events  which  in  one  way 
or  another  have  been  neglected. 

"Washington  particularly  should 
loom  large  as  a  news  center,  espe- 
cially in  the  immediate  months  to 
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come.  Problems  of  reconversion, 
unemployment,  continued  rationing 
— all  those  things  that  mean  dol- 
lars and  cents  and  comfort  and  se- 
curity to  Mr.  and  Mrs.  America — 
these  are  of  particular  interest  and 
must  be  reported  fully  and  effec- 
tively. 

"During  war  time  we  have  been 
inclined  to  receive  too  much  of  the 
news  on  a  hold-for-release  basis. 
The  handout  has  replaced  individual 
initiative.  I  hope  now  for  return  to 
more  competitive  reporting." 

No  More  Flashes 
Concerned  especially  with  accu- 
racy, William  F.  Brooks,  NBC  di- 
rector of  news  and  special  events, 
has  ruled  that  news  flashes  will 
have  to  be  confirmed  to  get  on  the 
air  at  NBC.  In  a  memo  to  his  staff 
congratulating  it  on  its  coverage 
of  the  war,  Mr.  Brooks  said  re- 
markably few  mistakes  had  been 
made  and  that  he  had  been  consid- 
ering ways  to  eliminate  those  few. 

"Hereafter,"  he  wrote,  "NBC 
will  not  put  on  any  flash,  no  mat- 
ter what  its  origin,  unless  it  has 
been  confirmed  by  another  source 
or  by  one  of  our  own  news  staff. 
This  may  result  in  our  being  a  min- 
ute or  two  behind  the  other  net- 
works with  important  flashes,  but 
I  believe  our  listeners  will  be  glad 
to  cooperate,  so  that  we  can  au- 
thenticate the  news  before  we  put 
it  on  the  air.  In  addition,  the 
source  of  the  flash  will  be  used. 

"NBC  has  never  placed  empha- 
sis on  'scoops'  of  a  few  seconds," 
he  concluded,  "but  we  have  had 
plenty  of  exploits  to  talk  about 
and  will  have  plenty  more  in  the 
future  without  taking  chances." 

Mutual's  director  of  news  and 
special  events,  A.  A.  Schechter  is 
among  the  most  militant. 

"The  future  trends  and  treat- 
ment of  news  that  Mutual  will  fol- 
low now  that  the  war  is  over  are 
the  same  that  any  news  organiza- 
tion would  follow,"  he  said.  "Get 
the  news.  Make  sure  it's  accurate. 
Check  it  for  accuracy  again  and 
then  get  it  on  the  air  and  get  it  on 
fast.  P.  S.  and  by  getting  it  on  fast 
it  doesn't  mean  to  watch  the  sec- 
ond hand  and  be  able  to  report  that 
we  beat  network  X  Y  &  Z  by  three 
eyelashes  less  than  one  second. 

"As  far  as  I  know  people  don't 
change  nor  does  news  change. 
News  may  be  hotter  on  some  days 
than  others  and  it  may  be  duller  or 
brighter  on  succeeding  days.  All  I 
know  is  that  people  read  newspa- 
pers in  the  Revolutionary  War  and 
the  Civil  War.  I  personally  took  it 
up — that  is  reading — in  the  First 
World  War  and  I  am  sure  people 
will,  after  the  war,  continue  to  read 
papers,  and  now  that  radio  is  here 
to  stay,  to  also  listen.  As  long  as 
man  does  things  there  will  be  news. 
And  as  long  as  there  is  news, 
there  will  be  someone  around  who 
wants  to  hear  it.  Mutual  therefore 
intends  to  continue  the  novel  idea 
of  selling  more  news  to  additional 
sponsors.  On  that  premise  I  intend 
to  continue  to  wear  shoes  and  neck- 
ties during  office  hours  with  the 
hope  that  our  sponsors  will  ulti- 
mately pay  for  those  articles." 

September  3,  1945    •    Page  69 


Few  Building  Permits 
Are   Issued  in  Canada 

WHILE  freeze  on  broadcasting 
equipment  for  stations  not  requir- 
ing building  construction  was  lifted 
in  Canada  10  days  ago,  a  survey 
reveals  that  the  only  new ;  stations 
which  have  received  construction 
permits  are  CHUM  Toronto  and 
CJAD  Montreal,  both  1  kw  outlets. 
CJOR  Vancouver  is  receiving  new 
equipment  to  increase  power  to 
5  kw. 

CJAD  plans  to  commence  opera- 
tions in  October,  according  to  J. 
Art  Dupont,  manager,  who  re- 
signed last  June  as  commercial 
manager  of  the  Quebec  Division, 
CBC.  CJAD  will  operate  on  800  kc 
Station  has  signed  an  affiliation 
contract  with  CBS  for  English- 
language  programs. 


LOCAL  NEWS  IS  MORE  THAN  NEWS 

WFOY  Finds  Proper  Coverage  Builds  Audience  and 
 Good  Will — Plus  List  of  Sponsors  


(See  stories  on  pages  15,  78) 
WITH  its  own  reporting  staff 
assigned  to  cover  all  local  news 
sources  and  events,  WFOY  St. 
Augustine,  Fla.,  finds  top  program- 
ming of  local  news  practical  as  well 
as  audience-building  and  holding, 
according  to  the  CBS  250  w  outlet. 

General  Manager  J.  Allen  Brown, 
credited  with  developing  the  WFOY 
policy  which  has  built  both  good 
will  and  listening  audiences — and 
sponsors,  too — started  to  take  ac- 
tive interest  in  local  news  programs 
in  early  1930's.  He  joined  WFOY 
in  1942. 

Extensive  schedule  of  local  news- 


casts and  programs  now  covers 
"everything  big  or  small"  in  St. 
Augustine,  as  well  as  county,  area 
and  state  news  in  addition  to  usual 
national-international  events.  Pro- 
gramming includes  society  news, 
local  government,  civic  committees, 
clubs,  schools,  armed  services. 

WFOY  also  prepares  "WFOY 
Daily  News,"  printed  on  legal-size 
paper  and  giving  published  version 
of  broadcast  copy.  These  go  to  those 
whose  names  appear  in  the  news 
and  to  others  interested. 

Interesting  note  of  progress  of 
coverage  is  story  behind  reporting 
of  Rotary  Club  meetings.  Up  until 


New 

FIELD  INTENSITY 
SURVEYS  OF 

have  now  been  completed. 
If  you  have  not  received 
these  coverage  maps,  write 
for  your  copies. 


'Nunn  Stations 

WLAP,  Lexington,  Kentucky— J.  E.  Willis,  Mgr. 
WBIR,  Knoxville,  Tennessee— John  P.  Hart,  Mgr. 
WCMI,  Ashland,  Kentucky— Joseph  B.  Matthews,  Mgr. 
KFDA,  Amarillo,  Texas — Howard  P.  Roberson,  Mgr. 

Owned  and  Operated  by 
Gilmore  N.  Nunn  and  J.  Lindsay  Nunn 


retirement  of  recent  Rotary  pre 
dent,  a  newspaper  publisher,  WF( 
reporter  had  to  get  news  secoi 
hand  from  the  club  secretary.  N 
president  asked  reporter  to  att« 
weekly  luncheon  meetings  and  coi 
events  as  WFOY  sees  them. 

Example  of  way  sponsorship  a; 
promotion  are  tied-in  with  si 
programs  is  Around  the  Tm 
aired  in  late  afternoon  spot  i 
featuring  high  school  activities 
whole  year.  Program  is  conduc 
by  the  most  popular  senior  g 
of  a  local  school,  elected  by  stude 
for  the  assignment.  Sponsor 
Superior  Dairies,  which  servi 
all  of  the  schools  and  is  one 
largest  dairies  in  area. 

WFOY  management  has  alw, 
stressed  good  public  relations  i 
enjoys  "finest  of  relationship" 
the  St.  Augustine  Record,  m, 
which  it  claims  keen  competit 
Paper  publishes  free  daily  dot 
column  of  WFOY  program  listir 
usually  in  center  of  society  ps 


/.  W.  KIRKPATRICK 

LEAVES  WSPA  POl 

J.  W.  KIRKPATRICK,  assist 
general  manager  of  the  Spart 
burg  Advertising  Co.,  owners 
operators  of  WSPA,  CBS  affil: 
in  Spartanburg,    S.    C,  has 
signed,  effective  Oct.  1  to  bec< 
assistant  general  manager  of 
Pierce  Motor  Co.,  Ford  dealers 
distributors. 

He  went  to  Spartanburg  in  1 
as  commercial  manager  of  WOi 
then  owned  by   the  Spartanb 
Advertising  Co.,  and  later  sold 
der  the  FCC  "duopoly"  rule, 
has  since  served    as  commer 
manager    for    both  WSPA 
WORD.  Upon  Walter  Brown's 
ing  granted  a  leave  of  absence 
vice-president  and  general  mans 
of  the  company  to  become  assist 
to  Secretary  of  State  Byrnes, 
Kirkpatrick  was  named  assist 
general    manager    in  charge 
WSPA    and    until    its  sale, 
WORD. 

He  recently  sold  the  Piedn 
Farm  Hour  to  the  Pierce  M 
Co.,  to  promote  the  sale  of  c 
trucks,  tractors  and  farm  im 
ments.  The  program  will  conti 
under  his  supervision. 


Kinsella  Joins  Wayu 

J.  HIXON  KINSELLA,  for 
vice-president  of  D'Arcy  Adv. 
has  joined  Tucker  Wayne  & 
Atlanta,  as  partner  and  acc< 
executive.  Mr.  Kinsella  had  t 
manager  of  the  D'Arcy  Atli 
office  since  1932,  except  two  y 
when  he  was  in  the  New  1 
office.  He  had  been  with  D'/ 
since  1927. 


WLAT  Operating 

WLAT  Conway,  self-styled  "i 
est  station"  in  South  Carol 
which  started  operating  Julj 
with  250  w  on  1490  kc,  reports 
cessful  operation  from  the  s> 
Owned  and  operated  by  Cof ' 
Broadcasting  Co.,  it  is  manage  S 
Wally  King. 
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KANSAS  CITY 


IS  A 


Y 


MARKET 


PORTER  BLDG.,  KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD  ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 


Pioneer  FM  Station  in  the  Kansas  City  Area 


Ask  for  Rate  Card 


Radar 

(Continued  from  page  20) 

Operating  organization,  already  has 
jst  up  an  experimental  radar  in- 
allation  at  Winnepeg,  and  is  es- 
ablishing  a  very-high  frequency 
iround-to-air  communication  net- 
work on  the  Montreal-Ottawa- 
I'oronto  air  route. 

So  far  the  Canadian  plan  has 
o  support  from  U.  S.  military  and 
ivilian  Government  agencies, 
tfhen  the  FCC  announced  alloca- 
tions above  25  mc  last  May  25, 
he  Interdepartment  Radio  Advi- 
ary  Committee  concurred  in  the 
'-ommission's  findings  and  those 
llocations  represent  the  U.  S.  offi- 
|ial  views. 

In  this  country  Government  ex- 
perts are  viewing  the  Canadian 
roposal  with  some  alarm.  For  in- 
tance,  it  was  pointed  out  that  in 
iddition  to  interfering  with  tele- 
ision,  use  of  aviation  radar  mark- 
rs  in  the  200-225  mc  band  inter- 
bre  with  important  Government 
requencies  above  225  mc,  because 
If  the  radar  pulse  transmissions. 
t  is  the  view  of  the  majority  of 
r.  S.  Government  planning  experts 
lat  the  pulse  type  systems  should 
e  operated  above  1,000  mc. 

It  is  understood  that  technicians 
ji  this  country  have  developed 
viation  radar  marking  systems  in 
be  1,000-mc  range.  On  the  other 
and  it  was  learned  that  the  Brit- 
;h  still  must  develop  their  radar 
larking  system  in  the  higher  fre- 
uencies  and  until  that  time  the 
ritish  Commonwealth  wants  to  al- 
»cate  the  200-225  mc  band  immedi- 
|tely. 

Such  an  allocation,  however, 
rould  have  to  be  made  following 
ecommendations  of  the  next 
Vorld  Conference,  now  tentatively 
st  for  1946,  inasmuch  as  the  U.  S. 
Iready  has  made  its  postwar  allo- 
ations. 

Drafted  Designs 

j  When  the  FCC  adopted  alloca- 
,  ons  above  25  mc  on  May  25,  man- 
facturers  immediately  began  to 
raft  designs  and  arrange  plant 
icilities    for   the   production  of 
quipment  in  the  200-225  mc  band, 
elevision  was  allocated  198-216, 
ith  Government  services  at  216- 
.20  and  amateurs,  220-225.  From 
25-328.6  mc  the   FCC  allocated 
military  and  Government  services, 
^serving   adequate    channels  for 
Jvil    aviation.    Navigation  aids 
-such  as  radar  markers)  were  al- 
cated  in  the  band  960-1145  mc 
\nd  upward. 

Three  months  have  elapsed  since 
le  final  allocations  above  25  mc 
ere  announced  and  U.  S.  manu- 
icturers  are  well  on  the  way  to 
irning  out  equipment.  If  the  200- 
&15  mc  band  now  were  converted  to 
riation  '  radar  markers,  it  would 
s  a  serious  blow  to  television  in 
lis  country  and  to  manufacturers. 
So  far  the  American  Government 
is  taken  no  action  in  the  Ca- 
idian  proposal,  although  it  is  ex- 
ited that  this  country  will  vigor- 
isly  protest  the  international  al- 


New  Vinyl  Record 
Developed  by  RCA 

First  Output  to  Be  Confined 

To  $2  Red  Seal  Recordings 

A  NEW  nonbreakable  high-fidelity 
home  phonograph  record,  developed 
by  RCA  Victor  after  11  years  of 
research,  was  demonstrated  last 
Wednesday  in  New  York.  Record 
is  a  disc  made  of  a  vinyl  resin 
plastic  material  much  like  that 
used  in  transcriptions,  which  the 
new  disc  resembles  in  quality  of 
tone  and  lack  of  surface  noise. 

J.  W.  Murray,  general  manager 
of  RCA  Victor  Record  Division, 
said  expensive  albums  will  not  now 
be  lost  through  breaking  of  one 
record.  New  discs,  called  Red  Seal 
de  luxe  records,  will  be  confined  to 
newly-recorded  musical  works,  with 
one  record  released  monthly,  retail- 
ing at  $2,  double  the  price  of  the 
standard  Red  Seal  record. 

No  Filler  Required 

First  of  the  new  discs,  on  sale 
about  Oct.  10,  is  a  Boston  Sym- 
phony performance  of  Richard 
Strauss'  "Till  Eulenspiegal's  Merry 
Pranks". 

H.  I.  Reiskind,  chief  engineer  of 
RCA  Victor  Record  Division,  ex- 
plained the  new  formula  which 
does  not  require  the  mineral  filler 
used  in  shellac  discs,  reducing  sur- 
face sound.  Transcriptions  and 
v-discs  are  thin,  he  explained, 
whereas  phonograph  records  must 
be  of  standard  thickness  for  auto- 
matic recording  changers. 

RCA  Victor  will  continue  to 
produce  shellac  Red  Seal  and  pop- 
ular records,  Mr.  Murray  said. 
Extensive  list  of  newspapers  on 
Sept.  2  will  carry  descriptive  ads 
and  on  Oct.  7  will  announce  records 
are  on  sale.  RCA's  network  and 
local  broadcasts  will  also  be  used. 


NAEB  Convention 

ANNUAL  convention  of  the  Na- 
tional Assn.  of  Educational  Broad- 
casters will  be  held  in  the  LaSalle 
Hotel,  Chicago,  Sept.  17-18,  A. 
James  Ebel,  executive  secretary, 
announced.  On  the  agenda  will  be 
the  forthcoming  FCC  clear  channel 
hearings,  surplus  property  avail- 
ability, FM  operations,  new  equip- 
ment and  election  of  officers.  Man- 
ufacturers interested  in  attending 
an  open  session  on  new  equipment 
may  write  Mr.  Ebel,  U.  of  Illinois, 
Urbana.  Officers  of  NAEB  are: 
Harold  A.  Engel,  WHA  Madison, 
president;  Gilbert  D.  Williams, 
WBAA  West  Lafayette,  Ind.,  vice- 
president;  W.  I.  Griffith,  WOI 
Ames. 

location  of  200-225  mc  for  aviation 
radar  markers. 

Manufacturers  and  technicians 
are  expected,  also,  to  rush  develop- 
ment of  an  aviation  radar  marker 
system  in  the  1,000-mc  region  so 
that  the  U.  S.  will  be  ready  with  a 
counter-recommendation  at  the 
World  Conference.  Television  in- 
terests also  likely  will  register 
protests  over  the  Canadian  plans. 
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IN  1944 

Per  capita  Retail  Sales  more 
than  3  times  the  national  rate, 

POSTWAR 

means  more  local  employment, 
higher  family  incomes  and  in- 
creased   sales    in    this  area 


where 


90.2% 


of  the  people  listen  most  to 


DEL-MAR-VA'S   OWN'  VOICE 

WBOC 

RADIO  PARK-SALISBURY,  MO 


Ask  for  our  coverage  map,  cur- 
rent market  data  and  availa- 
bilities now! 


SPEAK  CONVICTIONS, 
PRICE  TELLS  RADIO 

FREE  speech  was  maintained  in 
the  United  States  during  the  war 
because  "editors  and  broadcasters 
were  willing  to  cooperate  loyally 
and  effectively  with  their  govern- 
ment in  the  one  vital  endeavor  of 
restricting  dangerous  military  in- 
formation," Office  of  Censorship 
Director  Byron  Price  told  a  lunch- 
eon meeting  in  Washington  Fri- 
day of  the  National  Assn.  of 
Broadcasters  and  the  U.  S.  Junior 
Chamber  of  Commerce  in  an  ad- 
dress carried  on  Mutual. 

Special  Jeopardy 

"It  betrays  no  secret  to  say," 
he  continued,  "that  if  the  experi- 
ment of  voluntary  compliance  had 
failed,  advocates  of  compulsion 
were  ready  to  take  the  field  with- 
out a  moment's  delay.  Radio  stood 
in  special  jeopardy  because  it  was 
talking  day  and  night  to  listeners 
outside  our  borders." 

Mr.  Price  indicated  his  aware- 
ness that  "all  dangers  to  free 
speech  do  not  result  from  war- 
time restrictions."  He  declared, 
"Many  broadcasters  are  appre- 
hensive that  government  peacetime 
regulation  may  go  beyond  the  ne- 
cessities of  physical  control.  It  is 
fitting  and  in  the  tradition  of  a 
nation  devoted  to  free  speech  that 
the  broadcasting  industry  should 
speak  its  convictions  on  that  sub- 
ject and  should  not  surrender  to  a 
complex  of  inferiority." 


850 ch  (fou/i  wad 


5000  WATTS 

DAY  AND  NIGHT 


I 


1 1 vjw all f  KcrKcitNltO  bY  ADAM  J.  YOUNG,  JR.,  INC. 
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Col.  Pellegrin 


Pellegrin  Back 
To  Post  With  NAB 

Avery  Is  to  Open  Station  Rep. 
Offices  on  Sept.  15 

LT.  COL.  FRANK  E.  PELLEGRIN 
returns  shortly  to  the  NAB  as  Di- 
rector of  Broadcast  Advertising,  a 
post  from  which  he  was  granted 
leave  in  July  1942 
to  accept  a  com- 
mission in  the 
Army.  During  his 
war  service 
Lewis  H.  Avery 
has  been  Director 
of  Broadcast  Ad- 
vertising. 

Mr.  Avery 
leaves  NAB  Sept. 
15  to  open  his 
own  station  rep- 
resentative offices  in  New  York  and 
Chicago.  Col.  Pellegrin,  soon  to 
start  terminal  leave,  will  take  over 
his  former  post  at  the  expiration 
of  his  leave. 

Col.  Pellegrin,  former  general 
sales  manager  of  Central  States 
Broadcasting  system,  Omaha,  then 
licensee  of  KOIL,  KFAB  and 
KFOR,  was  named  NAB  Director 
of  Broadcast  Advertising  April  1, 
1941  after  an  outstanding  record 
in  Omaha  and  Nebraska  advertis- 
ing circles. 

In  July,  1942  he  was  granted 
leave  to  become  a  captain  in  the 
Army  and  was  detailed  as  execu- 
tive officer  of  the  Radio  Branch, 
War  Dept.  Bureau  of  Public  Rela- 
tions, under  Col.  E.  M.  Kirby,  chief, 
former  NAB  public  relations  di- 
rector. In  early  1943  he  was  pro- 
moted to  major  and  went  overseas, 
where  he  distinguished  himself  as 
public  relations  officer  in  the  An- 
zio,  Elba,  Southern  France  and 
Southern  Germany  campaigns. 

As  operating  executive  officer  of 
the  Sixth  Army  Group  in  the  Eu- 
ropean Theater,  Col.  Pellegrin  was 
promoted  to  lieutenant  colonel  in 
October  1944.  He  returned  to  Wash- 
ington shortly  after  V-E  Day  and 
was  assigned  to  Army  Ground 
Forces  public  relations.  Col.  Pelle- 
grin was  mentioned  as  executive 
vice-president  of  NAB  when  Justice 
Justin  Miller  was  elected  president, 
but  the  former  Director  of  Broad- 


PRICE  REPRESEN1 
TRUMAN    IN  REIC 

BYRON  PRICE,  director  of 
Office  of  Censorship,  will  leave 
Germany  this  week  as  Presid' 
Truman's  personal  representat 
"to  survey  the  general  subject 
relations  between  the  Amerk 
forces  of  occupation  and  the  G 
man  people." 

The  President's  letter  to  1 
Price  informing  of  the  appointm* 
authorizes  him  to  visit  any  pi; 
he  may  deem  necessary  for  the  p 
pose  and  requests  that  a  report  £ 
recommendations  be  submitted 
the  end  of  the  assignment,  the  i 
ration  of  which  is  at  Mr.  Pric 
discretion. 

In  his  absence  from  Censors! 
which  is  in  the  process  of  be 
dissolved  at  the  suggestion  of  1 
Price,  Ted  Koop,  assistant  direc 
in  charge  of  press  relations, 
serve  as  deputy  director. 


cast  Advertising  declined  to  c 
sider  the  post,  electing  to  rem. 
in  the  Army  until  after  the  Ja 
nese  surrender. 

Associated  with  Mr.  Avery  in 
new  station  representative  busin 
will  be  Bernard  G.  Timothy  of  F 
&  Peters,  who  becomes  Chic; 
manager  of  the  Avery  office,  £ 
Arthur  McCoy  of  the  Free  &  Pet 
New  York  office.  Mr.  Avery  ta. 
to  his  new  firm  the  Marshall  Fi 
account,  WJJD  Chicago  and  WS 
Cincinnati,  upon  expiration  w 
Paul  H.  Raymer  &  Co.  Oct.  1. 

When  Mr.  Avery  joined  NAB 
was  account  executive  with  Fre< 
Peters,  Chicago,  and  previou 
had  been  director  of  sales  of  WC 
WKBW  Buffalo.  He  had  been  v, 
the  Buffalo  stations  since  1932. 
became  interested  in  radio  in  19 
operating  a  small  station  prior 
the  advent  of  general  broadcasti 
In  1926  he  joined  WGY  Scher 
tady  as  announcer  and  product 
man  and  later  became  public 
man  for  General  Electric.  In  1 
he  went  with  the  Mohawk-Hud 
Power  Corp.  as  assistant  adver 
ing  manager,  and  two  years  la 
joined  BBDO  New  York  as  r£ 
account  executive.  Mr.  Avery 
purchased  a  home  in  New  York 


RELIGIOUS  TRANSCRIPTION  LIBRAR1 


COSTS  ONLY 

$15 

A  MONTH 


130  NUMBERS 
in  Basic  Library 

10  NEW  NUMBERS 
Each  Month 
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Sigmon 

(Continued  from  page  17) 

rten     Maj.     Sigmon  organized 
-ench  radio  factories  to  turn  out 
^  necessary  equipment.  (EDITOR'S 
5OTE:  The  name  SigCircus  was  de- 
Wed  from  the  Signal  Corps,  not 
gmon,   although  it  might  have 
i  en  appropriately  named  for  him.) 
Starting  in  June  1943,  Maj.  Sig- 
ijon  was  placed  in  charge  of  in- 
alling  broadcast  transmitters  and 
lire   lines  for  American  Forces 
[  |etwork  in  United  Kingdom.  With- 
I   six  months  13   stations  were 
iterating    for    American  troops, 
acking  enough  transmitters,  he 
i  odified  available  equipment  and 
t  February,  1944,  AFN  was  serv- 
ig  90%   of  American  forces  in 
finited  Kingdom. 

;  According  to  Gen.  Bickelhaupt, 
L;jThe  purely  American  programs, 
|  ;ipplied  by  this  system,  were  a 
dmary  factor  in  maintaining  at 
&  consistent  high  level  the  morale 
I  U.  S.  invasion  troops  poised  in 
e  British  Isles  awaiting  D-Day." 
3  Maj.   Sigmon  on  Feb.   1,  1944 
as  named  Offieer-in-Charge,  Ra- 

0  Engineering  Section,  Communi- 
itions,  APO  887,  and  held  this 
sponsible  position  for  more  than 
year.  During  this  period  the  sig- 
nal organization  set  up  by  the 
.ignal  Corps  was  strengthened  and 
cpanded  in  England,  Scotland, 
rales  and  Northern  Ireland,  thus 

5fctending  signal  facilities  to  troops 
laging  and  training  in  the  United 
ingdom  and  between  these  forces 
id  the  War  Dept. 

Invasion  Launched 

During  these  months  the  Allies 
anned  and  launched  the  invasion 
'  Europe.  This  factor,  according 
■  Gen.   Bickelhaupt's  recommen- 
dation, caused  ETO  organization 
id    plans   to   become  extremely 
aid,  requiring  continual  changes 
|  the  system.  He  credits  Maj.  Sig- 
)ion  with  "greatest  possible  assist- 
ance in  the  establishment  of  this 
gnal  system,  in  the  training  of 
tdio  personnel  and  in  the  main- 

1  nance  of  Signal  Corps  equipment 
oon  which  success  of  Allied  inva- 
on  forces  so  largely  depended." 
Throughout  the   advance  plan- 
ng  for  the  invasion  Maj.  Sigmon 


On  the  Record 

HONEST,  we  didn't  mean  to 
cause  such  a  disturbance 
when  we  printed  in  the  Aug. 
27  issue  of  Broadcasting 
that  Fowler  Bros.,  Knoxville, 
was  celebrating  its  350th 
newscast  on  WNOX.  In  the 
first  place,  our  copy  should 
have  read  3,50Q.  But  our 
readers  seemed  to  take  the 
extra  zero  for  granted  and 
wrote  in  to  top  it.  Beckley 
Smith  told  us  he  had  done  al- 
most 3,500  consecutive  news- 
casts for  Kaufman's  store  on 
WJAS  Pittsburgh.  The  same 
day  KGLO  Mason  City,  la., 
WING  Dayton  and  KPLT, 
Paris,  Tex.,  all  submitted  rec- 
ords in  the  three  thousands. 
Then  Mr.  B.  Smith  wrote 
back  to  inform  us  his  figure 
should  have  been  6,500,  not 
3,500.  So  far,  that's  our 
latest.  Any  toppers? 


selected  sites  and  directed  installa- 
tion of  high-frequency  and  very- 
high  frequency  radio  installations 
for  the  Signal  Corps  in  the  United 
Kingdom.  This  included  the  com- 
munications system  which  carried 
first  news  of  the  invasion  by  voice, 
radioteletype  and  radio  photo- 
graphs "and  which  efficiently  han- 
dled the  subsequent  traffic". 

Starting  in  August,  1944,  Maj. 
Sigmon  was  engaged  in  planning 
radio  facilities  in  Paris.  He  entered 
the  city  two  days  before  final  cap- 
ture, selected  sites  for  transmitters 
and  receivers.  Eight  transmitters 
built  by  the  French  for  the  Ger- 
mans were  utilized  and  immediate 
communications  to  the  United 
Kingdom  and  War  Dept.  were  es- 
tablished by  using  Eiffel  Tower  as 
radio  terminal  of  a  very-high  fre- 
quency radio  link  circuit  to  Va- 
lognes,  France. 

One  of  his  notable  achievements 
in  Paris  was  installation  of  an 
Army  40  kw  multichannel  radio 
circuit.  He  got  the  outfit  in  opera- 
tion in  23  days  despite  heavy  losses 
and  damage  sustained  on  the 
Normandy  beaches. 


HOLU HE R<rjft CRYSTAL  CO. 


QUARTZ  OSCILLATORS  SINCE  1927 


Capt.  Finch 


Capt.  Finch,  on  Inactive 
Status,  Returns  to  Firm 

CAPT.  W.  G.  H.  FINCH,  USNR,  at 
his  own  request  has  returned  to 
inactive  duty  and  will  assume  the 
presidency  of  Finch  Telecommuni- 
cations Inc.,  Pas- 
saic and  Clifton, 
N.  J.  He  also  will 
resume  construc- 
tion of  WGHF, 
FM  outlet,  an  or- 
ganization sep- 
arate from  his 
telecom  mu  nic  a- 
t  i  o  n  s  industry. 
Capt. .  Finch  re- 
ported for  active 
Navy  duty  Dec. 
i,  1941,  as  a  lieutenant  command- 
er, and  was  assigned  to  head  the 
Countermeasures  Section,  Bureau 
of  Ships. 

He  was  responsible  for  electron- 
ics research  and  development  of  a 
highly  classified  nature  and  is  cred- 
ited with  having  furnished  the 
U.  S.  Fleet  with  many  basic  and 
important  equipments  and  systems. 
Capt.  Finch  also  was  a  member  of 
the  Joint  and  Combined  Counter- 
measures  Committees,  Joint  and 
Combined  Chiefs  of  Staff.  He  as- 
sisted in  preparations  for  D-Day. 
In  private  industry  Capt.  Finch  is 
widely  known  for  his  development 
of  facsimile.  At  one  time  he  was 
FCC  assistant  chief  engineer. 


H.  Beecue 


W.  H.  Beecue  says: — 

I  NEED 

an  alert,  experienced  announcer. 
Control  operation  required. 

This  is  an  unusual  opportunity  for 
a  postwar  future  with  one  of 
radio's  top  250  waiters. 

Reply  with  full  particulars.  Bob 
Alburty,  Manager. 

WHBQ 

Your  MUTUAL  Friend 

Hotel  Gayoso,  Memphis,  Tenn. 


TEXARKANA 
U.  S.  A. 

•  AMERICAN 

•  MUTUAL 


Income  in  the  vast 
Texarkana  area  is 
the  largest  in  History. 
Reach  this  rich  mar- 
ket (populated  by 
416,000  people)  via 
KCMC. 


Resources — Agricul- 
ture, livestock  production 
and  marketing,  railroads,  52 
industrial  and  2  war  plants,  adequate 
retail  and  wholesale  markets,  and  a 
vast  supply  of  high  quality  natural  gas 
from  nearby  oil  fields  for  industrial  and 
domestic  uses. 

For  information  and  availabilities,  write 
or  wire  Frank  O.  Myers,  Manager  KCMC, 
Texarkana,  U.  S.  A. 
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Hon.  Harry  Johnson 
Campbell-Mithun,  Inc. 
'Minneapolis 
Dear  Harry: 

Funny,  isn't  it?  After  years  of  saying 
"after     the     War    .    .    .    after  the 
War    .    .    ."   it's  suddenly — after  the 
War!  Folks 
are  just  begin- 
ning to  realize 
it's  true. 
"Course  to  lots 
of  folks  it  isn't 
true  till  John- 
ny really  comes 
marchin'  home 
again.  Gradual 
like,  changes 
are   boiling  to 
the   top.  Girls 
in    the  office 
here  whose 
husbands  are 
overseas  stiU 
grab  for  their 
mail  anxiously, 
but    not  with 
that  fearful 
tenseness.  Let- 
ters from  some 
of  our  ex-an- 
nouncers and 
salesmen  and 
en  g  i  n  e  e  r  8 
sound  like 
they'll  be  with 
us  again  soon. 
We    can  wel- 
come visitors 
to  the  studios 
again.  Mies 
S80'll  have  an- 
other picnic — 
the  first  since 
the  beginning 
of  the  war.  Yep,  there  are  changes  al- 
right, but  some  things'U  never  change, 
leastwise  not  here  at  WCHS  .  .  .  the 
fun    we    have    working    together,  the 
satisfaction  we  all  get  in  serving  our 
faithful  listeners  .  .  .  these  are  solid, 
unchanging  things — the     things  that 
make    "WCHS,    Charleston,    W.  Va." 
more  than  just  an  identification.  Pretty 
fancy  talk  for  Algy?  Well  .  .  .  we  all 
talk    that    way    sometimes,    don't  we, 
Harry  ? 

Yre.. 
Algy 

WCHS 

Charleston,   W.  Va. 


Porter 

{Continued  from  page  15) 
grand  music?"  he  asked.  "You 
should  make  known  what  you  want 
and  those  who  are  the  licensees  and 
have  custody  of  public  franchises 
of  the  ether  will  be  responsive  to 
your  desires." 

Chairman  Porter  declared  that 
"management  of  our  broadcasting 
systems  will  agree  that  by  and 
large  the  public  receives  over  the 
air  not  necessarily  what  it  wants 
but  what  it  doesn't  complain  about." 
He  then  urged  listeners,  if  they 
like  programs,  not  to  write  to  Con- 
gressmen and  the  FCC  but  to  sta- 
tions, networks  and  sponsors.  If 
they  don't  like  certain  programs 
they  should  complain  to  the  sta- 
tions, networks  and  sponsors. 

"The  American  system  of  broad- 
casting is  democratic  and  a  demo- 
cratic system  presupposes  certain 
free  choices,"  his  prepared  speech 
said.  "Stations  always  get  a  renewal 
of  their  franchise  unless  somebody 
complains  about  it  with  great  vigor 
and  then  they  usually  get  it  any- 
way. It  is  the  theory  of  the  Ameri- 
can system  that  the  people  are  the 
arbiters  and  final  judges.  I  doubt 
whether,  as  far  as  our  radio  serv- 
ices are  concerned,  that  this  has 
worked  in  practice." 

He  referred  to  the  Commission's 
recent  inquiry  into  the  overall  per- 
formances of  particular  stations 
and  said  the  FCC  had  been  charged 
"with  attempting  to  usurp  power 
which  belongs  to  the  listeners".  He 
ventured  that  "indifference  has 
characterized  the  attitude  of  most 
listeners." 

"We  at  the  Commission  want  to 
encourage  various  groups  and  indi- 


viduals to  express  their  views  about 
the  services  which  you  receive 
through  your  radio,"  Mr.  Porter 
said.  "The  democratic  way  is  to 
stimulate  such  discussion,  includ- 
ing both  criticism  and  approba- 
tion." 

Praises  War  Record 

He  paid  tribute  to  broadcasting 
for  its  "great  record  of  achieve- 
ment during  the  war  and  before", 
adding,  "one  of  the  things  we  have 
been  fighting  for  is  the  right  of 
criticism — criticism  of  our  Govern- 
ment, our  broadcasting  system,  the 
taxicabs,  the  corner  grocer  and  the 
top  sergeant.  My  principal  concern 
is  whether  this  freedom  to  criticize 
has  been  effectively  exercised  in  ra- 
dio. It  will  be  a  healthy  thing  for 
this  to  be  done." 

Chairman  Porter  predicted  a  na- 
tionwide television  system  in  the 
future  and  the  opening  of  new 
frontiers  in  the  electronics  field. 

"The  important  question,  to  my 
mind,"  he  said,  "is  whether  we  can 
match  the  ingenuity  of  the  scien- 
tists and  explore  and  develop  new 
techniques  which  will  make  effective 
use  of  that  which  they  have  cre- 
ated. In  short,  can  our  social 
sciences,  our  political  systems  and 
the  art  of  human  relationships  keep 
pace  with  the  new  technology? 
Television,  FM  and  yes,  the  atomic 
bomb,  have  made  that  question  su- 
preme in  our  time." 


OWI 

{Continued  from  page  15) 
said:  "To  the  fullest  possible  ex- 
tent, American  private  organiza- 
tions and  individuals  in  such  fields 
as  news,  motion  pictures  and  com- 
munications will,  as  in  the  past, 
be  the  primary  means  of  inform- 
ing foreign  peoples  about  this  coun- 
try. The  Government's  internation- 
al information  program  will  not 
compete  with  them." 

President  Truman  said:  "The 
domestic  work  of  OWI,  such  as  co- 
operation with  the  press,  radio,  mo- 
tion pictures  and  other  informa- 
tional media  in  explaining  govern- 
mental programs  is  no  longer  nec- 
essary as  it  was.  This  order  dis- 
continues these  activities  and  pro- 
vides for  the  liquidation  of  OWI. 

"Hereafter  each  Government 
agency  will  deal  directly  with  the 
various  private  informational  fa- 
cilities. Certain  prewar  information 
activites,  placed  in  the  OWI  as  a 
wartime  measure,  such  as  publica- 
tion of  the  United  States  Govern- 
ment Manual  and  answering  in- 
quiries from  the  public,  are  trans- 
ferred by  this  order  to  the  Bureau 
of  the  Budget." 

No  Clearing  Agency 

The  President's  order  means 
that  effective  Aug.  31  there  will 
be  no  central  Government  agency 
for  channeling  announcements  and 
special  programs.  Stations  in  the 
future  once  more  will  deal  directly 
with  the  numerous  agencies  as  they 
did  prior  to  creation  of  the  old 
Office  of  Facts  &  Figures,  prede- 
cessor of  OWI. 

"In  its  domestic  activities,  OWI 
has  performed  an  invaluable  serv- 


ice in  coordinating    the  Gove^ 
ment's  wartime  information  and\ 
utiliizng  the  generous  contribute 
of  private  press,  radio,  motion  \\ 
tures,  advertising  and  other  far' 
ties  to  inform  the  American  p' 
pie  about  their  Government's  w! 
time   programs,"  said  the  Pr> 
dent's  statement.  "Although  it 
now  possible  to  curtail  wart: 
governmental    information  ac 
ities,  some  of  our  foreign  ini1 
mation  operations  will  continue 
be  necessary." 

President  Truman  said  he  1> 
asked  Secretary  of  State  Byrnes 
study  the  foreign  informatio 
needs  of  the  U.  S.  and  to  "forr 
late  during  the  remainder  of  t 
calendar  year,  the  program  wh 
he  considers  should  be  conducted 
a  continuing  basis." 

President  Truman  paid  trib 
to  both  OWI  and  the  OIAA  in  th 
respective  work.  Of  OWI  he  sa 
"This  agency  and  its  able  pers 
nel,  under  the  leadership  of  Elr 
Davis,  have  made  an  outstand 
contribution  to  victory." 

Assist  Private  Business 

The  President  said  the  Intei 
International  Information  Serv 
will  be  designed  to  assist  Amerii 
private   enterprises  "engaged 
the  dissemination  of  informat 
abroad,  and  to  supplement  them 
those  specialized  informational 
tivities  in  which  commercial 
other  limitations  make  it  diffic 
for  private  concerns  to  carry 
all  necessary  information  work. 

The  Service  shall  be  admii 
tered  as  a  separate  entity  of 
State  Dept.  Secretary  Byrnes  n 
transfer  from  the  Service  to  si 
agencies  of  the  State  Dept.  as 
shall  designate  or  establish,  ; 
function  of  the  Service,  and  Sec 
tary  Byrnes  may  terminate  ; 
function  of  the  Service  he  sees 

OWI  Bureau  of  Special  Servi 
is  transferred  to  the  Budget  ] 
reau  for  review  of  publications 
Federal  agencies,  together  w 
personnel,  records  and  prope 
necessary  to  permit  the  Bud 
Bureau  to  complete  its  survey. 

Any  remaining  functions  of  0 
are  abolished  as  of  Sept.  15.  1 
Director  of  War  Information  si 
"proceed  to  wind  up  the  affairs 
the  office  relating  to  such  abolisl 
functions,"  according  to  the 
executive  order,  pending  compl 
,  dissolution. 


- 


First  on  New  York's  Dial... 570, 


1 


i  America's  Leading  Independent  Stati 


this  is 


5,000  WATTS 
PAUL  H.RAYMER  COMPANY  DAY  AND  NIGHT 
NA  HON  At  REPRESENTA  TIVES 


Zacharias 

(Continued  from  page  16) 


.action  from  Tokyo  in  the  form 
an   announcement  that  Prince 
ikamatsu  had  been  named  proxy 
!  r  the  Emperor  to  visit  the  Shrine 
Imperial  Ancestors  at  Ise.  To 
>ose  in  the  know  that  signified  one 
ing — the   Japs   had   heard  and 
hre  profoundly  influenced, 
jln  his  first  disc  Capt.  Zacharias 
( dressed  "those  who  have  Japan's 
jterest  at  heart".  Knowing  inti- 
mately the  Japanese  and  U.  S.  mili- 
ipry  potential,  he  told  them  defeat 
■.as   inevitable  and   their  empire 
ks  crumbling.  They  were  told  that 
«  Japanese  leaders'  message  to 
ie  people — Victory  or  Extermina- 
te!— was  false  because  they  had 
"t  been  told  the  iacts. 
•Commanding  the  respect  of  of- 
;;ial  Tokyo,  Capt.  Zacharias  prom- 
^pd  to  give  only  facts  and  started 
I  minding  them  that  time  was  run- 
ng  out.  He  mentioned  his  famili- 
ity  with  leading  Japanese,  from 
e  royal  family  down,    and  re- 
ared to  their  special  war  roles. 
!  President    Truman's  V-E  state- 
ant  to  the  Japanese  was  read  and 
fe  Japanese  were  told  they  could 
;  oose  between  a  wasteful  and  un- 
3aan  death  or  peace  with  honor. 

Heard  English  Version 

English   version    of  broadcasts 
jas  official,  they  were  told,  a  device 
avoid  misunderstandings  caused 
•t  translation.   Japanese  version 
jas  given  unofficially. 
[Subsequent  broadcasts  continued 
e  theme  of  program  No.  1,  trac- 
,g  wartime  developments,  outlin- 
ig  the  catastrophe  that  was  en- 
ilfing  the  nation  and  threatening 
omplete  and  utter  destruction", 
phrase  that  perhaps  convinced 
e     Japanese    some  mysterious 
aapon    was  to  be  used  against 
lem. 

Then  three  weeks  before  Pots- 
.m  came  the  message  from  Japan, 
5  amed  at  this  country  in  English 
jid  Japanese:  We  are  ready  for 
j;ace  if  the  terms  of  the  Atlantic 
barter  apply.  The  Potsdam  dec- 
laration offered  them  such  a  peace 
nd  eventually  they  accepted. 
(The  achievement  of  the  "little 
j-oup"  drew  praise  from  Fleet 
■dmiral  E.  J.  King,  who  credited 


BBSS 


r 

3RTHERN  FLORIDA'S 
!  BEST  RADIO  "BUT* 
•  S«nd  for  D*tsJb  • 


LT.  ORIN  TOVROV,  USNR,  Chi- 
cago radio  writer,  with  carrier- 
based  plane  in  which  he  flew  on  five 
Okinawan  missions  as  observer. 


Capt.  Zacharias  with  good  work  in 
making  Japan  see  the  light  and  in 
bringing  about  surrender. 

Capt.  Zacharias  recalls  listening 
to  Tokyo  Rose  from  the  carrier  that 
released  the  Doolittle  flyers.  Tuned 
to  the  famed  female  voice  a  few 
hundred  miles  from  Japan  itself, 
he  heard  her  refer  to  a  rumor  that 
a  foreign  plane  had  been  seen  over 
Tokyo  and  then  follow  it  up  with 
the  flat  statement  that  it  couldn't 
be  done. 

The  next  day  it  was  done,  and 
Tokyo  Rose  was  unable  to  speak 
on  the  air.  Radio  Tokyo,  though, 
asked  for  blood  donors.  Often 
Tokyo  Rose  criticized  Capt.  Zach- 
arias after  his  peace  broadcasts 
started. 

The  Japanese,  needing  moral 
support  and  having  difficulty  mak- 
ing up  their  minds,  can  be  guided 
in  peace  as  they  were  in  war,  Capt. 
Zacharias  believes.  Radio's  potent 
voice  can  accomplish  another  mir- 
acle, he  feels. 


W9XZV  Returns  to  Air 

ZENITH  Radio  Corp.  television 
station  W9XZV  Chicago  has  re- 
turned to  the  air  after  an  absence 
of  several  months  with  a  three- 
hour  schedule  of  programs.  The 
station  operates  on  the  50-56  mc 
band,  using  a  video  frequency  of 
41.25  megacycles.  Antennas  are 
polarized  and  sound  is  on  FM. 
Zenith  is  conducting  experimental 
tests  on  technicolor  television  now 
since  receiving  a  license  from  the 
FCC  to  operate  a  500  megacycle 
transmitter,  according  to  E.  F. 
Classen,  program  director. 


COD 


Bus  Communication 

INTERCITY  Bus  Radio  Inc.,  Chi- 
cago, division  of  National  Assn.  of 
Motor  Bus  Operators,  has  filed  ap- 
plication with  FCC  for  two  fre- 
quencies between  30-40  mc  for 
two-way  radio  communication  for 
100  Chicago  buses.  Plans  contem- 
plate 250  w  transmitter  in  down- 
town Chicago,  each  bus  to  be 
equipped  with  50  w  transmitter  and 
receiver.  FM  will  be  used. 


Col.  Charles  H.  March, 
FTC  Commissioner,  Dies 

COL.  CHARLES  H.  MARCH,  74, 
vice-chairman  of  the  Federal  Trade 
Commission,  died  last  Tuesday  of  a 
heart  condition  at  his  apartment  in 
the  Shoreham  Hotel,  Washington. 

Col.  March  had  been  with  the 
FTC  since  his  appointment  in  1929 
by  President  Coolidge.  Under  the 
yearly  rotation  system  at  the  FTC, 
he  was  scheduled  to  become  chair- 
man in  January,  a  post  he  had  held 
three  times  before. 

A  Republican  member  of  the  bi- 
partisan commission,  he  had  man- 
aged Coolidge's  campaign  in  1924 
in  his  home  state,  Minnesota,  where 
he  had  been  a  lawyer  and  banker. 
President  Roosevelt  reappointed 
the  colonel  twice,  his  present  seven- 
year  term  running  until  1949. 

The  death  of  Col.  March  will 
mean  the  first  new  appointment  to 
the  FTC  in  10  years.  Robert  E. 
Freer,  also  a  Republican,  was  the 
last  commissioner  appointed  in 
1935.  Mr.  Freer's  term  expires  next 
month. 


Knox  Starts  'Nebbs' 

KNOX  Co.,  Los  Angeles  (Cystex), 
on  Sept.  9  starts  The  Nebbs  on  MBS 
stations,  Sunday,  4:30-5  p.m. 
(EWT).  Based  on  the  newspaper 
comic  strip,  series  is  produced  by 
Wally  Ramsay  for  Raymond  R. 
Morgan  Co.,  Hollywood  agency, 
servicing  account. 


FACT  or  FICTION? 


Q.  Much  U.  S.  electricty 
comes  from  coal. 

A.  Fact.  More  than  50% 
is  generated  from  coal. 

It's  a  Known  FACT  that 

WLAW 

LAWRENCE,  MASS. 

has  a  greater  listening 
audience  than  there  are 
people  in  the  entire  state 
of  Rhode  Island. 

5000  WATTS    680  Kc. 

NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


VICTORY 

L 

"  ABLE  on  SUITABLE  ? 


UlincHnRCRUERTicnLRnDinTDRSnnoRnTEnnnToujERS 


WINCHARGER  CORPORATION 
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LINGO 

VERTICAL  TUBULAR 
STEEL  RADIATORS 

Prompt  Shipment 
From  Materials  In  Stock 


Your  post-war  plans  take  a  decided 
spurt  now  that  Lingo  Radiators  are 
poiority-f ree !  Because  of  the  lim- 
ited amount  of  materials  on  hand, 
production  must  be  concentrated 
now  on  radiators  not  exceeding 
250  ft.  in  height.  Regardless  of 
whether  you  are  ready  to  install 
now  or  not— order  your  Lingo  Ra- 
diator now.  It  will  be  constructed 
on  a  first-come,  first-served  basis 
and  delivered  when  you  want  it. 


Jap  Radio 

(Continued  from  page  16) 
than  12  hours  after  the  arrival  on 
Japanese  soil  as  a  result  of  care- 
ful planning  and  rapid  work  after 
landing. 

Radio  personnel  in  first  airborne 
units  of  advance  GHQ  echelon  land- 
ing at  Atsugi  airfield,  in  addition 
to  Lt.  Col.  Jack  Harris,  chief,  PRO 
Radio  and  Communications  Sec- 
tion, Gen.  MacArthur's  staff,  in- 
cluded Capt.  L.  A.  Pierce,  Lt.  Stan- 
ley Quinn,  2d  Lt.  Victor  Campbell, 
S/Sgt.  Gilbert  Staples,  T/Sgt.  Bill 
Berns,  Corp.  Stephen  Johnston, 
Pfc.  Robert  Stewart. 

This  crew  set  up  radio  studios 
at  Yokohama  with  land  lines  to 
JOAK  (50  kw  Radio  Tokyo)  and 
thence  to  the  transmitter  site, 
working  direct  with  RCA.  Landing 
Aug.  29  at  8  p.m.  (EWT)  the  crew 
was  ready  to  transmit  voice  via 
Radio  Tokyo  eight  hours  later, 
waiting  four  hours  longer  for  open- 
ing of  networks  and  news  sched- 
ules. William  Dunn,  CBS;  Merrill 
Mueller,  NBC;  Don  Bell  MBS,  and 
Jack  Hooley,  American,  were  first 
on,  in  that  order.  Howard  Pyle  and 
Russ  McConnell  followed  for  NBC 
and  Zegri  for  NBC  South  America. 

The  crew  expected  to  move  into 
Radio  Tokyo  studios  immediately 
after  surrender.  Press  copy  is  being 
moved  via  RCA  and  Mackay,  with 
Japanese  crews  who  understand 
international  Morse  code  but  do  not 
speak  or  read  English.  Their  speed 
was  described  as  remarkable.  Ra- 
dio Tokyo  was  operated  by  Jap 
crews  aided  by  interpreters. 


RICHMOND 
LOCATED  MIDWAY 

BETWEEN  THE 
NORTH  AND  SOUTH 

Commercial  and  Industrial  Kilowatt 
Hours  in  the  Richmond  Metropolitan 
Area 

Six  months  ending  June  30,  1944 
157,325,259  KWH 

Six  months  ending  June  30,  1945 
174,123,021  KWH 

An  Increase  of  10.7%  for  1945 
over  1944 


In  this  Major  Market 

i^WMBG 

NBC  IN  RICHMOND, VA. 

5000  WATTS 
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REPRESENTED  BY  JOHN  BUR  I  CO. 


Mr.  Mueller  met  famed  To 
Rose,  describing  her  as  a  modes 
little  woman  who  just  looked  on 
he  entered  a  building. 

From  the  Beach 

First  broadcast  from  inside  Japa; 
since  Pearl  Harbor  was  made  a 
7:17  p.m.  (EWT)  Wednesday  b; 
George  Thomas  Folster  of  NB( 
from  the  landing  beach  where  th 
U.  S.  Marines  were  beginning  thei 
occupation  of  Japan.  His  broadcas 
got  through  to  NBC  after  an  at 
tempted  broadcast  by  Webley  Ed 
wards  of  CBS  at  6:45  p.m.  hai 
been  stopped  by  censors  at  Guan 
for  security  reasons.  Edwards  go 
on  at  7:35  p.m.  in  a  pooled  broad 
cast  that  opend  with  Larry  Tigris 
American  correspondent,  and  i 
eluded  Folster  as  well.  CBS  brok 
into  its  Ellery  Queen  program  t 
bring  its  listeners  this  poota 
broadcast,  which  American  carried 
on  the  Pacific  Coast  only  and  whicl 
NBC  and  Mutual  did  not  take  at  all* 

A  little  more  than  an  hour  later  it 
at  8:45  p.m.,  Frederick  B.  Oppe 
of  American  described  the  landini 
of  occupation  forces  at  Atsugi  Air 
drome  outside  Tokyo,  from  whicl 
Irving  Waugh  of  NBC  reported  a 
10:30  p.m.,  and  Jack  Mahon  of  Mu 
tual  at  11 :30  p.m.  At  3  a.m.  (EWT] 
Opper  flashed  word  of  the  arriva 
of  Gen.  MacArthur  at  Atsugi 
which  was  carried  by  American  oi 
the  Pacific  Coast  at  midnigh 
(PWT). 

During  Wednesday  evening,  NB( 
broadcast  a  report  of  Marine  land 
ings  by  Folster  and  a  ship-to-shon 
conversation  between  Folster  am 
Robert  Shaplen  and  Joe  Hainlint 
aboard  the  U.  S.  S.  Iowa.  Tighe  oi 
American  described  the  prelimi 
naries  to  the  surrender  of  the  nava 
base  near  Yokosuka  to  the  Ameri 
can  Navy  and  later  toured  Yoko 
suka  on  a  truck  with  a  mobil< 
transmitter,  from  which  he  broad 
cast  an  account  of  the  reaction  o: 
Japanese  civilians  to  the  Americai 
occupation.  On  NBC  Hainlim 
broadcast  from  the  truck  on  whicl 
he  rode  to  Yokohama  an  exclusive, 
report  of  the  evacuation  of  800  Al- 
lied prisoners  of  war  to  the  hospita 
ship  Benevolence  in  Tokyo  Bay. 

At  8:01  a.m.  Thursday  Williair 
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Dunn  of  CBS  made  the  first 
jadcast  by  a  United  States  cor- 
pondent     over    Radio  Tokyo, 
ich  has  been  taken  over  by  the 
S.  Army.  He  spoke  from  the  sta- 
in's main  studios  in  Yokohama 
Id  broadcast  on  CBS  as  part  of 
'■i  network's  8-8:15  a.m.  News  of 
t  World  program.  Merrill  Muel- 
also  broadcast  from  the  same 
iidio  two  minutes  later  on  NBC's 
brld  News  Roundup,  also  aired 
1:15  a.m. 

,  Hack  Hooley  was  heard  via  Radio 
^|kyo  on  American  at  8:30  a.m., 
id  Don  Bell  on  Mutual,  9:07-9:12 
to.,  followed  by  Bob  Brumby,  also 
Mutual,  9:30-9:34  a.m.  At 
"j:  30-10: 35  a.m.  Jack  Mahon  re- 
nted to  Mutual  from  the  Iowa. 

i\ 


ri '  — 

lilBERT  BELLAIRE,  American  com- 
Llntator  and  former  UP  editor  in 
!hsyo  has  been  appointed  Far  Eastern 
ifkor  of  Collier's.  He  is  scheduled  for 
jrj  quarter-hour  weekly  commentary 
l;im  Tokyo  on  American. 

CRAMER  ADAMS,  announcer  with 
N-OY  Sacramento,  recently  discharged 
jm  the  Army,  Is  now  KROY  news 
I  tor. 

lijTHUR  MANN,  MBS  foreign  corre- 
i..  ndent,  has  been  named  acting  head 
I'ljithe  network's  London  office.  He  suc- 
IMs  John  Steele,  who  has  held  the 
•  it  since  1935. 

fbL  HENRY,  CBS  news  analyst,  cele- 
■ped  500th  broadcast  Aug.  24  of  his 
p.m.,  5  weekly  show,  on  CBS  for 
Iflins-Manville  Corp.,  New  York.  Agen- 
f ,  is  J.  Walter  Thompson  Co.,  New 
HHs. 

C,jviES  R.  (Dick)  BRITE,  former  news 
ptor  of  WIOD  Miami  and  news  writer 
f[  WLW  Cincinnati,  has  joined  the 
Iws  staff  of  American. 
||rRILL  MUELLER,  NBC  Pacific  war 
f|  respondent,  has  been  named  chief  of 
i  ific  operations  by  William  F.  Brooks 
« |3ctor  news  and  special  events  de- 
j  tment.  Mueller  was  scheduled  to  lead 
L  C  staff  reporters  into  Japan  to  cover 
l  •  render  terms  and  occupation. 
I  NRY  C.  CASSIDY  and  DON  HOLLEN- 
r|CK,  NBC  commentators,  have  been 
■  lointed  NBC  bureau  chiefs  in  Paris 
hi  Berlin  respectively.  Mr.  Cassidy 
|  [l  also  be  in  charge  of  the  network's 
I  tinental  staff  under  Stanley  Rich- 
lifson,  London  manager, 
fcil  McLEAN,  magazine  editor  NBC 
tjss  department,  is  the  father  of  a 
[  ighter,  Sharon,  born  Aug.  22. 


4,955,144 
spindles 
spinning 
VICTORY 


...daily  producing  cotton 
cloth  to  wrap  around  the 
world.  Produced  from  "picker 
to  bolt"  in  the  16-county 
WSPA  Primary  Area. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Crofl 

5000  watts  Day,  M00  watt*  Night 

W0  kilocycles,  Reo.  by  Holllngberv 


HEATTER  AT  HEAD 
OF  NIGHT  PROGRAMS 

(See  earlier  story,  page  42) 
GABRIEL  HEATTER  (Tues.  & 
Thurs.)  topped  all  nighttime  com- 
mercial network  shows  in  the  Aug. 
30  C.  E.  Hooper  Inc.  report,  with 
a  rating  of  11.8.  Others  in  top  15 
are  Mr.  District  Attorney,  11.6; 
Walter  Winchell,  11.5;  H.  V.  Kal- 
tenborn  (MTWT)  and  Richard 
Harkness  (F),  11.3;  Phil  Harris, 
11.2;  Screen  Guild  Players,  10.8; 
Beulah  Show,  10.6;  Your  Hit  Pa- 
rade, 10.5;  Saturday  Nite  Sere- 
nade, 10.1;  Lowell  Thomas,  9.9; 
Take  It  or  Leave  It,  9.9;  Can  You 
Top  This,  9.8;  We,  the  People,  9.4; 
Man  Called  X,  9.3;  People  Are 
Funny,  9.2. 

Average  ratings  for  Aug.  30  are 
6.1,  compared  with  5.7  for  the  last 
report  and  5.8  for  the  same  time 
last  year.  Average  sets-in-use  cov- 
ering the  period  was  21.4  as  com- 
pared with  the  last  report  of  19.1 
and  last  year's  of  20.1.  Available 
audience  for  this  report  was  68.9, 
last  report  being  71.3. 

Wayne  King  had  the  largest 
number  of  women  listeners  per  lis- 
tening set  with  1.65.  Boxing  bout 
[Janeiro  vs.  Greco]  and  Philco 
Summer  Hour  were  tied  for  largest 
number  of  men  listeners  per  set 
with  1.07.  The  latter  show  had  the 
highest  total  audience  per  listening 
set  with  3.03,  and  Lone  Ranger  had 
the  most  childi'en  listeners  per  set 
with  1.05. 
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MUTUAL  BROADCASTING  SYSTEM 


JOHN  ELMER  GEORGE  H.  ROEDER 

President  General  Manager 

FREE  &  PETERS,  Inc. 

Exclusive  National  Representatives 


SALESMAN 

OF  THE 

YEAR 


■FULTON  LEWIS,  JR.  is  a  time  buyer's  dream  .  .  . 
a  proved  feature,  heard  on  more  stations,  by  more 
people  than  any  other  news  commentator.  No  wonder, 
then,  that  Lewis  is  the  most  widely  sold  "cooperative" 
on  the  air — with  171  local  sponsors.  There  are  still  a 
few  availabilities  for  you  to  add  your  name  to  the  list — 

Originating  from  WOL,  Washington,  D.  C. 

Wire,  phone  or  write  to 

Cooperative  Program  Department 

.....  MUTUAL  BROADCASTING  SYSTEM 

1440  Broadway,  New  York  18,  IS.  Y. 


tOADCASTING    •    Broadcast  Advertising 


September  3,  1945     •    Page  77 


Veterans  School 

TO  INDOCTRINATE  returning 
war  veterans  with  radio  founda- 
mentals,  Perry  Ward,  Hollywood 
m.c.  of  American  What's  Doing 
Ladies?  has  set  up  plans  for  a  uni- 
versity of  radio  with  cooperation 
of  networks,  stations  and  motion 
picture  studios.  Further  purpose 
will  be  to  find  jobs  in  radio  for 
ex-servicemen.  Don  Searle,  Amer- 
ican western  division  vice-presi- 
dent; Bill  Randol,  production  man- 
ager of  Don  Lee  Broadcasting 
system,  and  Bill  Ray,  program 
director  of  KFWB  Hollywood,  will 
aid  in  providing  facilities  for 
schooling  former  G  I's,  with  Re- 
public Productions  Inc.,  first  of 
film  studios  to  participate  in  the 
project. 


Chicago  Stations,  Agencies  Wondering 
About  Fate  of  Newscasts  as  War  Ends 


WHAT  WILL  happen  to  newscasts 
with  its  chief  source  of  fresh  copy 
— the  war — at  an  end? 

That's  the  problem  causing  lamps 
to  burn  late  into  the  night  in  Chi- 
cago radio  stations  and  agencies, 
even  though  so  far  only  a  few 
newscasts  have  been  replaced  by 
sponsors. 

Station  managers  themselves  are 
frank  to  admit  that  interest  in  in- 
ternational news — with  the  excep- 
tion of  the  Jap  occupation  story — 
is  beginning  to  wane  as  indicated 
by  a  surge  in  Hooper  ratings  on 
daytime  serials  and  musical  shows. 
But  most  stations  and  net  outlets 


South  Bend  and  St.  Joseph  County 
War  Bond  buyers  have  gone  all  out 

to  the  tune  of  $3,500.00  per  family— that's  the  average  for  this 
banner  bond  buying  county!  It's  tucked  away  for  the  things 
they  haven't  been  able  to  buy,  but  are  waiting  to  buy! 

And  that's  not  all!  South  Bend  bank  deposits  have  reached 
an  all-time  high,  in  excess  of  $101,000,000.00.  That's  2V2 
times  greater  than  the  so-called  boom  year  1928. 

Tap  this  mighty  reservoir  through  WSBT.  Morning,  after- 
noon and  night  it's  the  South  Bend  area's  overwhelming 
favorite.  Send  for  our  latest  Hooper  and  see! 


960  K.C. 
lOOO  WATTS 
• 

COLUMBIA 
NETWORK 
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will  continue  to  offer  news  until 
notified  by  sponsors  to  figure  out 
a  replacement. 

So  far  only  newscasts  to  drop  by 
the  wayside  since  V-J  Day  are  Alex 
Drier  (NBC)  and  three  CBS 
shows,  Service  to  the  Front,  First 
Line,  and  America  in  the  Air,  all 
sponsored  by  Wrigley.  Only  re- 
placement has  been  on  Service  to 
the  Front,  with  the  Barry  Wood 
Show  taking  over  that  Tuesday 
night  spot. 

Sees  Comedy  Trend 

Frank  P.  Schreiber,  general 
manager  of  WGN,  believes  that 
when  foreign  news  coverage  drops 
off  the  trend  will  be  for  comedy 
programs.  But,  he  adds,  biggest 
headache  there  is  finding  writers 
v/ho  can  sustain  a  series.  One-shot- 
ters  are  easy  to  find  but  past  ex- 
perience shows  this  type  of  pro- 
gram the  hardest  to  keep  going  for 
13  weeks. 

American  officials  are  preparing 
for  just  such  a  letdown  on  foreign 
news  and  locally  originated  "news 
analyst"  shows  by  planning  new 
musical  variety  programs  and  con- 
centrating on  local  and  national 
news  coverage  for  newscasts  that 
are  renewed. 

First  step  in  this  direction  is 
American's  query  of  outlets  on  its 
Headline  Editions.  Managers  were 
asked  if  they  would  favor  a  local 
insert  for  lead  stories  to  be  an  in- 
tegral part  of  Editions.  Responses 
will  decide  whether  this  will  be  put 
into  effect. 

That  people  are  definitely  tired 
of  war  news,  foreign  names  and 
foreign  accents  is  a  motivating 
force  behind  WIND's  emphasis  on 
recorded  and  live  musical  shows, 
although  station  will  continue  to 
offer  five-minute  newscasts  on  the 
half-hour.  Ralph  Atlass,  manager- 
owner  of  WIND,  plans  to  have 
many  of  these  five-minute  spots 
concentrate  on  news  from  Chicago 
and  adjacent  areas. 

At  CBS,  Les  Atlass,  vice-presi- 
dent and  general  manager,  said  he 
anticipates  no  immediate  change 
in  news  schedules  but  that  if  and 
when  it  comes,  musical  programs 
will  get  first  place  as  replacements. 

Ade  Hult  of  Mutual  believes 
local  and  national  news  will  absorb 
much  of  the  listener  interest  in 
world  news.  He  points  out  as  an 
example  Fulton  Lewis'  coverage  of 
the  Washington  scene  throughout 
the  war  years,  which  he  believes 
will  continue  to  increase  now  that 
the  war  is  over. 

Agencies  are  no  less  concerned 
with  the  loss  of  this  great  war 
audience,  and  radio  departments 
are  in  the  market  for  new  ideas  and 
new  shows,  particularly  scripts, 
that  will  give  the  listener  a  wel- 
come relief  from  the  grimness  of 
war  news. 

All  in  all,  it  looks  very  much  like 
there'll  be  some  changes  made  in 
program  schedules  in  the  very  near 
future. 


Caley  Returns 

CHARLES   C.  CALEY,  who  eify 
tered  the  Army  in  June  1942  as  ;j 
lieutenant,  Army  Air  Forces,  ha  u, 
been  released  from  active  duty  an  it' 
returns     to     hi ' 
post  of  vice-pres 
ident  and  assist ; 
ant   manager  o 
W  M  B  D  Peoria 
Edgar   L.  Bill] 
p  r  e  s  i  dent,  an 
n  o  u  n  c  e  d  las 
week.     H  u  g  1 
Boice,  forme 
commercial  man 
ager,     has  rt 
succeeded  by  Jo 
Raber,  assistant  commercial  man 
ager.    Mr.   Caley  had  been  wit 
WMBD  since  1934,  serving  as  com 
mercial  manager  until  1941  whe 
he  was  elevated  to  the  vice-presi 
dency  and  assistant  managershij 
He  was  for  five  years  a  member  o 
the   NAB    Sales  Managers  Corr 
mittee. 


Mr.  Caley 

signed  and  is 


Harry  James  Leads 

HARRY  JAMES  Orchestra,  fo 
the  second  consecutive  season,  wo 
first  place  honors  in  Martin  Block' 
18th  semi-annual  WNEW  Nei 
York  Make  Believe  Ballroom  pol 
Frank  Sinatra  and  Jo  Staffor 
again  were  first  in  the  male  an 
female  vocalist  divisions.  Result 
of  the  poll  were  announced  Aug.  2 
on  the  program,  when  it  was  als 
announced  that  about  200,000  vote  _ 
were  cast  by  listeners  during  Aif 
gust.  Louis  Prima's  Orchestra  wa 
second  in  that  category  and  Bin 
Crosby  and  Dinah  Shore  were  se< 
ond  choices  for  male  and  femal/ 
vocalists. 


Market  Service 

BRINGING  MUSIC  as  well  as  spq 
commercials  to  Los  Angeles  are 
super-markets,   new   wired  mus 
service,  Storecasting,  headquartere 
at  6000  Sunset  Blvd.,  Hollywoo< 
has  beeen  organized  by  Art  Crof 
han,  part  owner  of  WJBK  Detroi 
Installations,  requiring  about  eigl 
speakers  to  each  market,  will  g<  I 
their  first  checking  in  30  days,  wit' 
results  tabulated  on  how  on-thijt 
spot    advertising    affects  buyini 
Standard  Radio  transcriptions  ai  * 
being  interspersed  with  announce  r 
ments  by  Bob  Campbell,  NBC  Ho  \ 
lywood  staff  announcer.  Retaining 
his  interest  in  WJBK,  Mr.  Crogha-Jj, 
recently  resigned  as  vice-presidei  \ 
and  sales  director  to  establish  hin  f 
self  in  Southern  California. 
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Duck  Star  Dead 

jPIERRE",  CBS  television 
Uck  and  star  on  "The  Missus 
oes  A-Shopping"  program, 
j.ed  suddenly  Aug.  28  at  the 
,ronx  zoo  following  a  myster- 
ius  ailment.  An  autopsy  is 
eing  performed  by  a  suspi- 
ous  zoologist.  Pierre  is  suc- 
peded  as  co-star  with  John 
ieed  King  on  the  weekly 
^CBW  program  by  "Josie", 
nother  white  South  Ameri- 
in  duck,  who  made  her  debut 
n  the  program,  within  a  few 
■ours  following  Pierre's 
c'bath,  and  delivered  a  flaw- 
ss  performance. 


Guild  Elects 

piO  GUILD  of  Montreal,  at  its 
jial  meeting,  elected  following 
Jars  and  directors:  president, 
l  L'Anglais,  Radio  Programme 
ilucers;  vice-president,  Phil  La- 
p,  general  manager  of  CKAC; 
ibtary,  Hertel  LaRoque,  McKim 
treasurer,  Walter  P.  Downs, 
,er  P.  Downs  Ltd.;  Paul  Cor- 
'ICKAC  program  director;  Mar- 
provost,  Radiomonde;  Bernard 
let,  CKAC;  Wilfrid  Charland, 
'jtehall  Broadcasting;  Lucien 
jdault,  Societe  Radio-Canada, 
llontreal. 


will  get  a  BANG-UP 
lop  from  this  little  guy 


on  your  dial 


Want  to  call  on 

000  listeners  in  Northeastern  Wis- 
in  and  Upper  Michigan?  You  can 

1  WMAM,  The  Voice  of  NBC  in 
North!  It's  your  chance  at  a  new 
ence  because  all  outside  stations 
ow  in  the  sponge"  when  they  hit 
fortress  wall  of  fading  created  by 

and  other  geographic  barriers, 
ited  in  the  heart  of  this  important 
it  Lakes  buying  area  and  on  the 
at  570  (time  buyers  please  note), 
[AM  virtually  offers  5000  watt  cov- 
ie  at  250  watt  rates.  Let  our  Hooper 
ey  prove  this  story,  write  for  details. 


IMAM 


'rinette  •  Wisconsin 


Albany  Group  Seeks  WOKO  Facilities; 
Pennsylvania   Men    File    for  WAZL 


FACILITIES  of  WOKO  Albany, 
whose  appeal  from  an  FCC  deletion 
order  is  pending  in  the  U.  S.  Court 
of  Appeals,  are  sought  by  a  group 
of  Albany  businessmen  in  an  appli- 
cation filed  Friday  with  the  FCC. 
In  another  application  filed  last 
week  a  group  of  Pennsylvania  busi- 
nessmen seeks  facilities  of  WAZL 
Hazleton,  Pa. 

Albany  Broadcasting  Co.  asks  a 
regional  in  Albany  on  1460  kc  with 
500  w  nights  and  1  kw  days,  unlim- 
ited operation,  same  as  WOKO. 
Officers  are:  Wilson  Sullivan,  pres- 
ident-director, 100  sh.  pfd.,  1,710 
sh.  common,  owner,  board  chairman, 
Wilson  Sullivan  Co.,  real  estate 
dealers;  Eugene  F.  Fitzgerald,  vice- 
president,  50  sh.  pfd.,  1,660  sh. 
common,  editor  Paper  Makers  Jour- 
nal; Alonzo  F.  Ruch,  secretary-di- 
rector, president  of  Interstate 
Plumbing  Supply  Co.;  David  G. 
Daniels,  treasurer-director,  100  sh. 
pfd.,  200  common,  president-owner, 
Tower  Construction  Co.  Nine  other 
Albany  businessmen  are  stock- 
holders. 

WOKO  was  ordered  deleted  by 
the  FCC  on  grounds  that  Sam  Pick- 
ard,  former  Federal  Radio  Commis- 
sioner and  former  CBS  vice-presi- 
dent, owned  a  hidden  interest.  Sta- 
tion is  on  temporary  authorization 
pending  outcome  of  appeal. 

John  W.  Grenoble,  Joseph  L.  Ma- 
guire,  John  T.  Maguire  and  Ken- 
neth F.  Maguire,  doing  business  as 
Miners  Broadcasting  Service,  seek 
the  WAZL  facilities,  1450  kc  and 
250  w  unlimited  power  for  Potts- 
ville,  Pa.  All  are  local  businessmen. 
Application  suggests  that  WAZL, 
owned  by  J.  Hale  and  John  F. 
Steinman,  be  given  1490  kc. 

A  1  kw  daytime  outlet  is  re- 
quested for  San  Jose  on  1010  kc 
by  Santa  Clara  Broadcasting  Co., 
in  which  Redwood  Broadcasting 
Co.,  licensee  of  KIEM  owns  66%. 
Officers  are  R.  B.  Barker,  president, 
(2%),  president-director,  Santa 
Clara  Creameries;  Leon  Jacobs, 
vice-president  (2%),  president  of 


BRANCH  STUDIOS  IN 
STURGEON  BAY  •  WIS. 
IRON  MT.  •  MICH. 
JOSEPH  MACKHN,  Mgr. 

1  Representatives:  Howard  A.  Wilson  Co. 
go,  New  York,  San  Francisco,  Hollywood 
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Delivery  Service 

WHEN  RQN  FRASER,  farm 
commentator  of  the  CBC  at 
Halifax,  was  homeward 
bound  during  the  early  hours 
of  the  morning  recently  fol- 
lowing a  script  conference, 
he  was  startled  by  the  shout- 
ing of  a  householder  in  his 
flapping  nightgown.  Fraser 
stopped  the  car,  and  the  cit- 
izen in  his  nightgown  asked 
if  Fraser  could  take  his  wife 
to  the  hospital.  Fraser 
obliged,  and  delivered  the 
lady  at  the  hospital  door 
before  the  "blessed  event" 
could  happen  in  the  car. 


his  own  clothing  firm;  Don  O'Kane, 
vice-president,  secretary-treasurer 
of  KIEM,  secretary-treasurer  of 
Standard  Printing  Co.,  and  50% 
owner  of  Eureka  Newspapers  Inc.; 
William  B.  Smullin,  secretary- 
treasurer,  President  of  KIEM,  sec- 
retary of  KUIN  Grants  Pass,  Ore. 
and  NAB  director. 

James  S.  Rivers,  general  mana- 
ger of  WMJM  Cordele,  Ga.,  trading 
as  Southeastern  Broadcasting  Sys- 
tem seeks  a  new  standard  station 
on  1490  kc  with  250  w  unlimited 
operations  at  Fort  Pierce,  Fla. 


Robson  May  Remain 

WILLIAM  N.  ROBSON,  president 
of  the  Radio  Directors  Guild,  is 
expected  to  stay  in  that  post  de- 
spite his  announced  resignation 
last  week.  It  is  understood  that 
Robson's  resignation  was  simply  a 
gesture  which  he  made  because  he 
felt  that  the  Guild  should  have  its 
top  executive  located  in  New  York. 
The  Ward  Wheelock  director  is 
now  on  the  West  Coast  and  expects 
to  remain  there  for  more  than  six 
months.  Guild  spokesmen  in  New 
York  said  Robson's  resignation 
probably  will  not  be  accepted  by 
membership  poll  which  will  be 
taken  soon. 


*  KGGM ' 

1260  KC.  -  lOOO  WATTS.  FULL  TIME  -  COLUMBIA  AFFILIATE 


POPULATION 

145% 


73,327 


1  O/    OF  TOTAL  STATE 
POPULATION 


BUYING  POWER"  $90,265 


27i% 


1  O/  OF  TOTAL  STATE 
X/O  INCOME 


RETAIL  SALES"  $40,580 


1~t  8  O/   OF  TOTAL  STATE 

ZlToTo 


RETAIL  SALES 

*  Source :   U.  S.  Bureau  of  Census  and  O.  P.  A. 
**  In  thousands  (000  omitted).    Source:    Sales  Management 


Tr^  \^  O  "C     In  Santa  Fe,  state  capital  and  second  largest 
city  in  New  Mexico,  gives  complete  basic 

(IJ40KC.    iOOWam)  . 

coverage  New  Mexico's  second  major  mar- 
ket at  low  cost.  Affiliated  with  KGGM  and  the  Columbia  Broad- 
casting system. 


REPRESENTED  NATIONALLY  BY  vV 

TAYLOR- HOWE-SNO'WDEN  RADIO  SALES 


CHICAGO 


AMARILLO 
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MANY  PRODUCTS  FOR 
MANY  ADVERTISERS 


KOMA 
Oklahoma  City 


6E0RGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK.  KANSAS  CITY  6,  MO, 
A87WUI  B.  CHUtCH  PRODUCTION 


•  HOTEL 


CBS  CONDUCTS  D.C. 
RADIO  WORKSHOP 

WASHINGTON'S  first  radio  work- 
shop opens  a  10-day  session  at  Wil- 
son Teachers'  College  in  the  Na- 
tion's Capital  Sept.  4  under  joint 
sponsorship  of  WTOP  Washington, 
CBS  and  the  D.  C.  Public  Schools. 
Radio  scriptwriting  and  production 
as  well  as  educational  phases  of 
radio  will  be  featured. 

Classes  will  be  held  mornings, 
with  extra-curricula  sessions  after- 
noons and  evenings.  In  addition  to 
classroom  sessions,  the  workshop 
has  scheduled  trips  to  WTOP  stu- 
dios and  transmitter  and  various 
Government  agencies. 

On  the  faculty  will  be  Dr.  Ly- 
man Bryson,  CBS  director  of  Edu- 
cation &  Civic  Affairs;  Dr.  Clyde 
M.  Huber,  chairman,  Radio  Com- 
mittee, D.  C.  Public  Schools;  Leon 
Levine,  assistant  Director  of  Edu- 
cation, CBS  and  producer  of  The 
American  School  of  the  Air;  Mrs. 
Frances  Farmer  Wilder,  CBS  con- 
sultant on  daytime  programs; 
Dorothy  Lewis,  NAB  Director  of 
Listener  Interest;  Lt.  Hazel  Ken- 
yon  Markel,  liaison  officer,  Wom- 
en's Reserve,  Radio  Programming 
Section,  Navy  Public  Relations; 
Mrs.  Gertrude  Broderick,  executive 
secretary,  Federal  Radio  Educa- 
tion Committee;  Dr.  R.  R.  Lowder- 
milk,  consultant  to  FREC  and  ra- 
dio director,  Office  of  Education. 

John  Carlisle,  chief,  Radio  Sec- 
tion, International  Information  Di- 
vision, State  Dept.,  former  head  of 


APOCRYPHAL  tale  of  being 
caught  dry  on  vacation  when  news 
of  Jap  surrender  came  and  having 
to  celebrate  with  bottle  of  milk  is 
this  of  Olin  A.  "Spike"  Saunders 
(c),  who  handles  Borden's  account 
at  Young  &  Rubicam.  With  him  at 
Lake  George  are  Herbert  L. 
Krueger  (1),  WTAG  Worcester 
com.  mgr.,  and  C.  E.  "Ned"  Midg- 
ley,  CBS  sales  service  mgr. 

Radio  Arts,  U.  of  Alabama  and  for- 
mer head  of  CBS  production;  Ro- 
berta Barnes,  principal,  Parkview 
school,  Washington;  Mrs.  Eliza- 
beth Chase,  English  teacher,  Cal- 
vin Coolidge  high  school,  Washing- 
ton; Mrs.  Gertrude  D.  Howard, 
science  teacher,  Division  6,  D.  C. 
Public  Schools;  Mrs.  Florence 
Warner,  Director  of  Educational 
Programs,  WOL  Washington;  Carl 
J.  Burkland,  general  manager, 
WTOP;  Martin  D.  Wickett,  pro- 
gram director,  WTOP;  Bill  Henry, 
CBS  World  News  staff;  Clyde  M. 
Hunt,  WTOP  chief  engineer;  Roy 
Passman,  manager  of  program  op- 
erations, WTOP;  Mrs.  Elizabeth 
Grove,  director,  script  division, 
WTOP. 


AND  THEN  FOR  PROSPERITY? 


Not  so  fast!  Everybody  knows  that  for 
many  a  war-work  "boom"  town  V-J  Day 
will  be  followed  by  an  indefinite  period 
of  retooling,  reconversion,  job-changing. 

Roanoke's  DIFFERENT.  With  no  delay  our 
three  big  industries — railroading,  rayon 
manufacture,  steel  production — will  swing 
into  peacetime  production.  Customers  are 
waiting!  Jobs  will  remain  plentiful! 

Now's  the  time  to  meet  these  people  of 
Southwest  Virginia.  Only  one  station — 
WDBJ — satisfactorily  covers  all  their 
1 1 8 ,92 1  daytime  listening  homes.  A  Class 
B  quarter-hour  (once)  costs  only  $30. 
Let  us — or  Free  &  Peters — tell  you  more! 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


FREE  &  PETERS,  Inc.,  Natl.  Representatives 


POWER  INCREASE 
REQUESTS  FILE 

APPLICATIONS  of  two  static 
to  increase  power  to  50  kw  and 
third  to  increase  from  1  kw  to  5  V 
were  filed  last  week  with  the  FC 
WGAR  Cleveland,  operating 
1220  kc,  and  WLAW  Lawrenc 
Mass.,  on  680  kc,  each  seeks  to  i 
crease  from  5  kw  to  50  kw.  WHE 
Canton,  wants  to  go  from  1  to  5  k 

WLAW  seeks  construction  pe 
mit  to  install  a  new  transmits 
make  changes  in  directional  a 
tenna  day  and  night  and  chan. 
the  transmitter  location  from  An 
over  to  Burlington,  Mass.  Thr 
50-kw  stations  already  operate  i 
the  680  kc  channel.  KPO  San  Fra 
cisco  and  WPTF  Raleigh,  N. 
use  the  maximum  power  unlimit 
time.  KABC  San  Antonio  is  licens 
to  operate  with  50  kw  days  and 
kw  nights.  KFEQ  St.  Joseph,  M 
operates  with  5  kw  on  the  6: 
channel  and  WISR  Butler,  Pa.,  2 
w  days. 

Only  other  station  on  the  12 
kc   frequency   besides  WGAR 
WGNY  Newburgh,  N.Y.,  1  kw  daj 

In  another  application  filed  la 
week,  KWSC  Pullman,  Wash.,  o 
erated  by  the  State  College 
Washington,  seeks  to  change  fr 
quency  from  1250  to  1030  kc  ai 
change  power  from  5  kw  day  ai 
night  to  1  kw  day  and  1  kw  nig 
and  change  hours  from  sharing  tir 
with  KTW  Seattle  to  unlimited. 

Among  other  applications  fil< 
last  week  are  these: 

KWSC  Pullman,  Wash.,  chan; 
frequency  from  1250  kc  to  1030  I 
change  power  from  5  kw  day  ai 
night  to  5  kw  day,  1  kw  nigl 
change  hours  of  operation  fro 
sharing  time  with  KTW  to  u 
limited,  make  changes  in  antenr 

WSAV  Savannah,  Ga.,  pendii 
application  to  install  new  trail 
mitter  and  directional  antenna  f 
night  use,  change  frequency  fro 
1340  to  630  kc  and  increase  pow 
from  250  to  500  w  nights  and  1  1* 
days  amended  to  change  request- 
power  to  5  kw  day  and  nigl 
change  type  of  transmitter,  ma. 
changes  in  proposed  directional  a 
tenna  for  night  use,  and  chan; 
transmitter  location. 


COURTROOM  use  of  television  will  ha 
to  wait  a  while.  Los  Angeles  Super: 
Court  trial,  scheduled  to  use  televis 
testimony  for  the  first  time,  was  ca 
celled  when  case  was  settled  j>ut 
court.  Judge  Samuel  R.  Blake  had  or! 
inally  ordered  installation  of  a  two-w; 
video  system  as  Mrs.  Mathe  Andersc 
defendant,  was  too  ill  to  go  to  coin 


MONEY  TO  BURN 
Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 
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Fall  Program  Lineups  on  the  Networks 


(Continued  from  page  18) 
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4 
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4 
5 

6 
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7 
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I.  15 


Sponsor 

L.  E.  Waterman  &  Co. 

City 
Newark 

Product 

Pens,  pencils 

Program 

Gangbusters 

Time 

Sat.  8-8:30  p.m. 

Number  of 
Stations 

185  American 

Agency 
Charles  Dallas  Reach 

City 

New  York 

General  Foods  Corp. 

New  York 

Foods 

House  of  Mystery 

Sat.  12-12:30  p.m. 

248  Mutual 

Young  &  Rubicam 

New  York 

General  Foods  Corp. 

New  York 

Post  Toasties 

Toasties  Time 

Sun.  6:30-7  p.m. 

143  CBS 

Benton  &  Bowles  Inc. 

New  York 

General  Foods  Corp. 

New  York 

Post  Toasties 

Adventures  of  the  Thin 
Man 

oun.  <-i.ou  p.m. 

149  cr<z 

Benton  &  B<  >w1ks  [nc. 

Von;  V^nrlr 

Lear  Inc. 

Piqua,  0. 

Learadio,  aircraft 
equipment 

Orson  Welles 

Sun.  1:15-1:30  p.m. 

63  American 

Arthur  Kudner  Inc. 

New  York 

Rensie  Watch  Co. 

New  York 

Watches 

Dave  Elman's  Auction 
Gallery 

Mon.  10-10:30  p.m. 

70  Mutual 

Weiss  &  Geller 

New  York 

Cresta  Blanca  Wine  Co. 

New  York 

Wines 

This  Is  My  Best 

Tues.  9:30-10  p.m. 

77  CBS 

BBDO 

New  York 

Colgate-Palmolive-Peet  Co. 

Jersey  City 

Soap,  dental  cream 

Burns  &  Allen 

Thurs.  8-8:30  p.m. 

NBC 

Benton  &  Bowles  Inc. 

New  York 

_i_>  i  lawi  ivij  vi  o  v_/ \j « 

New  York 

Tnyna     QqI    H  onQ  f  {  *>o 

iJJClllcl,     i~<11      1  1  '    [Jci  '.  1  1  (1, 

Duffy  s  Tavern 

r  ri.  o.iju-o  p.m. 

129  NBC 

Doherty,  Clifford  & 
Shenfield 

?^ew  York 

The  Wander  Co. 

Chicago 

Oval  tine 

Captain  Midnight 

Mon.-Fri.  5:30-5:45  p.m. 

111  Mutual 

Blackett-Sample- 
Hummert 

Chicago 

Bristol-Myers  Co. 

New  York 

Ipana 

Eddie  Cantor 

Wed.  9-9:30  p.m. 

130  NBC 

Doherty,  Clifford  & 
Shenfield 

New  York 

Borden  Co. 

New  York 

Memo 

Ginny  Simms 

Fri.  7:30-8  p.m. 

144  CBS 

Kenyon  &  Eckhardt 

New  York 

Pabst  Sales  Co. 

Chicago 

Blue  Ribbon  Beer 

Danny  Kaye 

Fri.  10:30-11  p.m. 

135  CBS 

Warwick  &  Legler 

New  York 

Ford  Motor  Co. 

Dearborn 

Cars,  trucks 

Ford  Sunday  Evening 
Hour 

Sun.  8-9  p.m. 

190  American 

Kenyon  &  Eckhardt 

New  York 

American  Tobacco  Co. 

New  York 

Lucky  Strike 

Jack  Benny 

Sun.  7-7:30  p.m. 

146  NBC 

Ruthrauff  &  Ryan 

New  York 

General  Foods  Corp. 

New  York 

Grapenut  Flakes 

Hop  Harrigan 

Mon.-Fri.  4:45-5  p.m. 

191  American 

Young  &  Rubicam 

New  York 

S.  C.  Johnson  &  Co. 

Racine 

Johnson's  Wax 

Fibber  McGee  &  Molly 

Tues.  9:30-10  p.m. 

141  NBC 

Needham,  Louis  &  Brorby  Hollywood 

Lever  Bros. 

Cambridge 

Rinso 

Amos  n'  Andy 

Tues.  9-9:30  p.m. 

138  NBC 

Ruthrauff  &  Ryan 

New  York 

R.  J.  Reynolds  Tobacco  Co. 

Winston-Salem 

Camels,  Prince  Albert 

Abbott  &  Costello 

Thurs.  10-10:30  p.m. 

139  NBC 

William  Esty  &  Co.  Inc. 

New  York 

Lever  Bros. 

Cambridge 

Lifebuoy 

Bob  Burns 

Thurs.  7:30-8  p.m. 

78  NBC 

Ruthrauff  &  Ryan 

New  York 

Centaur  Co.  Division  of 
Sterling  Drug  Inc. 

^Jew  York 

^iolle  Shaving  Cream 

Molle  Mystery  Theatre 

rn.  lu-iu.ou  p.m. 

Oj  iN  D  \j 

Young  &  Rubicam  Inc. 

New  York 

Campana  Sales  Co. 

Batavia,  111. 

Campana  Balm 

Grand  Hotel 

Sat.  1:30-2  p.m. 

148  CBS 

Wallace,  Ferry, 
Hanley  Co. 

Chicago 

Allis-Chalmers  Mfg.  Co. 

Milwaukee 

Farm  implements 

Boston  Symphony 

Sat.  9:30-10:30  p.m. 

181  American 

Compton  Adv.  Inc. 

New  York 

G.  N.  Coughlan  Co. 

West  Orange 

Chimney  Sweep  Soot 
Destroyer 

Fulton  Lewis,  Jr. 

Sun.  6:45-7  p.m. 

240  Mutual 

Roche,  Williams  &  Cleary  New  York 

Campbell  Soup  Co. 

Camden 

Soup 

Request  Performance 

Sun.  9-9:30  p.m. 

141  CBS 

Foote,  Cone  &  Belding 

New  York 

Standard  Brands 

New  York 

Chase  &  Sanborn 
Coffee 

Fred  Allen 

Sun.  8:30-9  p.m. 

NBC 

J.  Walter  Thompson  Co. 

New  York 

Reichhold  Chemical  Co. 

Detroit 

Plastics 

Detroit  Symphony 

Sat.  8:30-9:30  p.m. 

67  Mutual 

Grant  Adv.  Agency 

New  York 

General  Foods  Corp. 

New  York 

Sanka  Coffee 

Baby  Snooks  Show 

Sun.  6:30-7  p.m. 

143  CBS 

Young  &  Rubicam 

New  York 

Brown  &  Williamson 
Tobacco  Corp. 

Conti  Products 

Louisville 

Sir  Walter  Raleigh 
pipe  tobacco 

Castile  soap 

An  Evening  with 
Romberg 

Treasure  Hour  of  Song 

Wed.  8:30-9  p.m. 

143  NBC 

Russel  M.  Seeds  Co. 

Chicago 

Brooklyn 

Thurs.  9:30-10  p.m. 

120  Mutual 

Bermingham,  Castleman 
&  Pierce 

New  York 

Television  Course 


ORKSHOP  course  in  television 
■gram  production  and  studio  op- 
i  .tion  will  be  conducted  by  Eve- 
g  Session  of  City  College  School 
;  Business  Administration,  New 
rk.  Registration  period  is  Sept. 
24.  Course  is  designed  to  pro- 
le  technical   knowledge  needed 
effective  television  marketing, 
.tructor  for  course,  to  be  con- 
ned at  DuMont  studios,  will  be 
raid  0.  Kaye. 


KOIN 


We  Work  Today 
for  the  Northwest's 
Limitless  Tomorrow 

PORTLAND,  OREGON 

CBS  Affiliate 
'FREE  &  PETERS,  Inc.,  Nat  l  Rep. 


NLRB  Upholds  Trial 
Examiner    on  WWPG 

NATIONAL  Labor  Relations 
Board  in  Washington  last  week  up- 
held the  finding  by  a  trial  examiner 
in  April  that  the  Palm  Beach 
Broadcasting  Co.  (WWPG)  was 
engaging  in  certain  unfair  labor 
practices  and  ordered  the  station 
to  bargain  collectively  with  the 
American  Communications  Assn., 
CIO. 

The  Board  found  that  the  sta- 
tion had  refused  to  bargain  collec- 
tively with  the  union  and  by  this, 
and  other  unfair  labor  practices, 
caused  employes  to  withdraw  mem- 
bership in  the  union.  Therefore,  it 
was  decided,  the  "withdrawals  do 
not  reflect  the  untrammelled  ex- 
pression of  the  employees'  will" 
nor  do  they  "impair  the  union's 
previously  established  majority 
status." 

The  station  was  forbidden  to  dis- 
courage employes  from  joining  the 
association  or  any  other  union  by 
discontinuing  vacations  or  by  dis- 
charging or  placing  terms  on  em- 
ployment of  personnel.  It  was  or- 
dered to  offer  reinstatement  to  one 
discharged  employe  and  reimburse 
others  for  loss  of  vacations. 


WALKER  IS  MEMBER 
OKLA.  HALL  OF  FAME 

COMMISSIONER  Paul  A.  Walker 
of  the  FCC  will  be  inducted  into 
Oklahoma's  Hall  of  Fame  on  State- 
hood Day,  Nov.  16,  along  with  three 
others,  honored  by  the  State.  Be- 
fore joining  the 
FCC  in  1934  he 
was  chairman  of 
the  Oklahoma 
Corporation  Com- 
mission and  for 
several  years  had 
practiced  law 
there,  serving  as 
attorney  for  the 
Commission  from 
1915-1919. 

Mr.  Walker,  ac- 
companied by  William  J.  Norfleet, 
FCC  chief  accountant,  and  William 
J.  Thompson,  of  AT&T,  returned 
to  Washington  Wednesday  from 
Hawaii,  where  they  inspected  com- 
munications and  met  with  execu- 
tives of  the  Hawaiian  Mutual  Tele- 
phone Co.  The  party  left  Washing- 
ton Aug.  4  and  was  in  Hawaii 
when  the  Japanese  surrendered. 
Commissioner  Walker  said  he  would 
report  on  his  trip  to  the  FCC. 


Walker 
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Optimist  Week 

RADIO  will  help  the  Optimist  In- 
ternational observe  the  ninth  an- 
nual Optimist  Week  Oct.  7-13.  More 
than  200  stations  will  carry  two 
15-minute  transcriptions  dramatiz- 
ing the  purpose  of  the  week's  ob- 
servance and  others  will  present 
live  talks  and  interviews  with  local 
Optimist  Club  officers.  Norman  J. 
Ulbright  of  St.  Louis,  Optimist 
publicity  director,  is  coordinating 
activities. 


WLW 

700  ON  YOUR  DIAL 


THE  NATION'S 
MOST 
MERCHANDISE-ABLE 
STATION 
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HAZ  ELTON 


PENNSYLVANIA 


NBC*  Mutual 


on? 


OR  TWO- OR  THRtt 
SIX  IMPORTANT  FACTORS 


Make  the  El  Paso  Southwest 
A   truly  GREAT  MARKET 

1.  CATTLE— /Ae  finest  calllc  conolry  in 

America. 

2.  COPP  E  R-acer  50%  of  Wri'mi  prorfm- 

/lon  is  in  /A/*  m«/  arm. 

3.  COTTON-Me  nation's  highest  cotton 

yield  per  acre. 

4.  TOURlSTS-.4meric(.i  all-year  playground 

on  the  sunshine  border. 

5.  M  E  X  I  CO— here's  the  gateway  for  imparls 

and  exports  to  Mexico. 

6.  SMALL  1NDUSTRIES-40  different  Indus- 

trirsprnridrdiier*ifipd  payrolls. 


KROD 

ion™  O.MnM.iW      600  KC  IOOIWbUs 

EL  PASC.TEXAS 

Howard  H.  Wilson  Co. 


GATEWAY 
TO  THE 
RICH 

TENNESSEE 
VALLEY 


RAYMtft  CO. 


WLAC 

50000  WATTS 
NASHVILLE 


1000  w. 


550Kc. 


NBC  for  the  rich 
Shenandoah  Valley 
of  Virginia 

WSV  A 

HARRISONBURG,  V'RGINIA 


RADIO  CONTINUES 
TO  SUPPORT  LOANS 

PRAISING  "radio's  understanding 
of  postwar  problems",  the  Treasury 
Dept.'s  War  Finance  Division, 
pointed  out  last  week  that  since  the 
Japanese  surrender,  not  one  broad- 
caster among  the  731  stations 
carrying  Treasury  Salute  had  can- 
celled. The  division  also  predicted 
a  wide  use  of  radio  for  the  upcom- 
ing Victory  Loan,  especially  in 
view  of  war  show  cancellations. 

Tentative  plans  lead  off  with  a 
"big  name"  net  program,  with 
hopes  for  the  President  and  Sec- 
retary of  the  Treasury  participat- 
ing. Victory  Loan  drive  will  ob- 
serve holidays  coming  within  the 
period,  such  as  Armistice  Day, 
Thanksgiving,  Pearl  Harbor  Day, 
etc.,  with  special  network  broad- 
casts, in  addition  to  variety  pro- 
grams staged  for  the  Loan. 

Planned  are  a  number  of  weekly 
Victory  Bond  musical  shows,  edu- 
cational programs,  farm  broad- 
casts, retail  programs,  and  various 
other  specialized  fields,  at  least 
60-75%  of  government  messages, 
allocated  through  OWI,  will  be 
given  over  to  the  Victory  Loan. 

For  local  stations,  Treasury  War 
Finance  Division  suggests  tran- 
scribed shows,  produced  by  Treas- 
ury and  available  for  sponsorship, 
such  as  Treasury  Salute,  Music  for 
Millions,  etc.  Also  included  in  pro- 
motion ideas  are  live  announce- 
ments all  available  for  sponsorship. 


Networks  Are  Planning 
For  Victory  Loan  Drive 

NETWORK  plans  for  the  forth- 
coming Victory  Loan  and  the  spe- 
cial days  assigned  to  each  will  be 
discussed  at  a  meeting  Thursday, 
Sept.  20  at  2:30  p.m.  in  New  York, 
called  by  George  P.  Ludlum,  chief 
of  the  OWI  Domestic  Radio  Bu- 
reau. Officials  of  networks,  OWI 
and  Treasury  will  confer  in  the 
United  Nations  Information  Office. 

The  four  networks  will  be  repre- 
sented by  their  respective  vice- 
presidents  in  charge  of  program- 
ming and  war  program  managers. 
Attending  for  the  OWI  will  be  Mr. 
Ludlam  and  the  network  advisory 
committee.  Treasury  War  Finance 
Division  representatives  will  be 
Ted  R.  Gamble,  national  director; 
Thomas  H.  Lane,  director  of  press, 
radio  and  advertising,  and  Lt.  (jg) 
David  Levy,  radio  section  chief. 


de  Gaulle  on  WJR 

WJR  Detroit  claims  a  "first"  as  be- 
ing first  independent  station  to  put 
Gen.  Charles  de  Gaulle  on  the  air. 
A  short  time  before  he  arrived  at 
Selfridge  Field  near  Mt.  Clemens, 
Mich.,  George  Cushing,  WJR  news 
director,  had  lines  installed  at  the 
field  and  when  Gen.  de  Gaulle  ad- 
dressed French  fliers  stationed 
there,  WJR  cut  a  transcription.  A 
WAC  at  Selfridge  Field  translated 
the  message  and  both  Gen.  de 
Gaulle's  remarks  and  the  English 
translation  were  aired  a  short  time 
later. 


Procedure  Drafted 
At  BMB  Session 

TECHNICAL  Research  Committee 
of  BMB,  at  its  second  meeting  held 
Aug.  29  in  New  York,  recommend- 
ed procedures  for  consideration  of 
the  Board  Research  Committee.  It 
is  expected  the  Board  of  Directors, 
meeting  Sept.  14,  will  take  action 
on  these  recommendations. 

John  K.  Churchill,  research  di- 
rector of  BMB,  outlined  procedure 
planned  to  secure  equitable  distri- 
bution of  BMB  ballots  among  all 
income  and  residence  groups  in  the 
country's  3072  counties.  Sample 
and  name  gathering  procedure, 
awarded  in  an  initial  contract  to 
Industrial  Surveys  Co.,  was  demon- 
strated by  Mr.  Churchill,  in  the 
form  in  which  names  will  be  fur- 
nished and  distributed  for  one  city 
sampling  area.  Committee  com- 
mended Mr.  Churchill  on  the  bu- 
reau's progress  to  date  and  recom- 
mended adoption  of  the  sample  and 
name-gathering  procedure. 

Committee  also  agreed  that  the 
first  complete  study  of  BMB  be 
confined  to  the  continental  United 
States  and  that  there  was  need  for 
a  manual  of  tabulation  procedure 
now  being  prepared  by  BMB,  as  a 
guide  in  preparation  of  bids  by  re- 
search organizations  for  tabulation 
services. 

Committee  found  a  proposed  plan 
for  network  subscription  in  BMB 
to  be  technically  feasible  and 
agreed  that  network  circulation 
data  thus  produced  on  a  standard 
basis  was  desirable. 

Research  Committee  reaffirmed 
its  Aug.  1  recommendation  that  the 
Bureau  confine  its  measurement 
and  release  of  results  to  the  figures 
of  radio  families,  percent  circula- 
tion and  resulting  station  circula- 
tion. In  addition  the  Committee 
recommended  that  BMB  officially 
discourage  delineation  of  circula- 
tion into  levels  such  as  primary, 
secondary  and  tertiary  as  a  stand- 
ard feature. 

Next  meeting  of  the  Technical 
Research  Committee  was  set  for 
October,  subject  to  call  at  a  later 
date.  Those  attending  were:  Chair- 
man A.  N.  Halverstadt,  Procter  & 
Gamble;  Robert  F.  Elrick,  Pepso- 
dent  Co.;  Frederic  B.  Manchee, 
BBDO;  W.  J.  Main,  Ruthrauff  & 
Ryan;  Don  Johnstone  (subsituting 
for  William  R.  Farrell),  Benton  & 
Bowles;  Edward  F.  Evans,  Ameri- 
can; Barry  T.  Rumple,  NAB;  D.  E. 
Robinson,  Sherman  K.  Ellis  Co., 
chairman  of  the  Board  of  Direc- 
tors Research  Committee,  also  at- 
tended, as  did  invited  guests,  Har- 
per Carraine,  CBS;  Philip  Merry- 
man,  NBC,  and  Richard  Puff,  MBS. 
Present  for  the  bureau  staff  were 
Hugh  Feltis,  John  K.  Churchill  and 
Paul  F.  Peter. 


ARCH  OBOLER,  author  of  the  Wednes- 
day evening  Mutual  series,  "Arch  Obo- 
ler's  Plays",  has  had  14  of  his  better 
known  radio  dramas  collected  and  pub- 
lished by  Duell,  Sloan  &  Pearce,  New 
York,  under  title  "Oboler  Omnibus" 
($2.50).  Dedication  page  expresses 
"gratitude  to  Edgar  Kobak,  Phillips 
Carlin  and  the  Mutual  Broadcasting 
System,  who  have  again  given  me  the 
opportunity  to  speak." 


Mr.  Avery 


FCC  POWERS  LOOM  \ 
AS  THREAT — AVEKl\ 

FAILURE  of  Congress  to  curb  thil 
FCC's  powers  over  broadcasting  i  j 
a  real  threat  to  freedom  of  speec;f| 
in  America,  Lewis  H.  Avery,  NA1  I 
Director  of  Broadcast  Advertising  ' 
declared  last  week  in  two  Okla'l 
homa  cities.  On  Monday  he  ad  t 
dressed  a  join 
Junior  Chambe  i 
of  Commerci 
Radio  25th  anni  f 
versary  luncheo  | 
meeting  in  Okla* 
homa  City  and  o  f 
Tuesday  he  spok | 
at  a  similar  f unc  f 
tion  in  Tulsa. 

Radio  has  noth 
ing  to  fear  as  Ion 
as  Harry  S.  Trt 
man  is  president  and  Paul  A.  Poi 
ter  is  FCC  chairman,  said  Mi 
Avery.  Both  have  expressed  fait 
in  a  free  radio,  but  he  pointed  ou 
that  these  two  men  will  not  cor  j 
tinue  in  office  forever  and  som 
future  administration  may  take  ac 
vantage  of  the  FCC's  powers. 

Must  Be  Regulated 

He  argued  that  while  radio,  b 
its  nature,  must  be  regulated  phj 
sically  to  some  extent,  the  existin 
powers  of  the  FCC,  upheld  by  th 
5-2  Supreme  Court  decision  of  Ma 
10,  1943,  are  forcing  commerck 
broadcasters  "to  wage  a  more  con 
plex  and  dangerous  fight"  than  an 
other  communications  media.  Mi 
Avery  lauded  newspapers  for  thei 
time-honored  fight  for  freedom  c 
speech. 

"The  defense  of  freedom 
speech  is  the  privilege  and  respor 
sibility,  the  opportunity  and  obi 
gation  of  youth,"  Mr.  Avery  tol 
both  gatherings.  "Youth,  with  les 
stake  in  the  established  order,  righ 
ly  cries  out  for  a  full  discussio 
of  every  fact  and  figure." 

His  Oklahoma  City  speech  wa 
broadcast  by  WKY  KOCY  KOM. 
KTOK,  with  WKY  feeding  th 
others.  In  Tulsa  KVOO  aired  th 
talk.  Plaques  expressing  apprech 
tion  for  public  service  were  prt 
sented  at  the  Tulsa  meeting  1 
KVOO  KTUL  KOME  by  the  Tuls 
Jaycees. 


THERE'S*  ONLY 


f  I 

f  EMPIRE  STATE 
BUILDING 
but 


WHN  REACHES  2  NEW  VORKS! 

(The  population  of  WHN!s  pri- 
mary  coverage  area  is  15,398,401, 
more  than  TWICE  the  number  of 
people  in  New  York  City  proper.) 

WHN 

Dial  1050      50,000  watts 

Metro-Goldwyn-Moyer— 
Loew's  Affiliate 
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Rcnons  OF  THE  FCC 

 ,   AUGUST  24  TO  AUGUST  31  INCLUSIVE  


cisions  .  .  . 

ACTIONS  BY  COMMISSION 
AUGUST  28 
STN   Staunton — Granted  mod.  CP. 
iges  In  transmitting  equip,  and  an- 
.a,  and  approval  studio  location. 
ILEE  Richmond — Granted  mod.  CP, 
inst.  new  vertical  antenna,  change 
smitter  location,  and  exten.  com- 
icement,  completion  date. 
■JYK  Findlay,   O. — Granted  license 
r  CP  relay,  used  with  WFTN,  freq, 
:,  33.74,  35.82,  37.98  mc;  25  w. 
xtile  Broadcasting  Co.,  Greenville, 
C. — Granted    CP    relay,   used  with 
RC;    freq.   33.38;    35.02,  37.62,  39.82 
2  w 

3XCT  Chattanooga — Granted  CP. 
.  to  be  assgn.  Power  1  kw.  Exp.  li- 
fe. 

censes  of  following  stations  further 
nded  temp,  basis  only,  pending  de- 
ilnatlon  license  renewal  applications 
period  ending  Nov.  1,  1945:  WCBE 
H  KFAB  KABE  KATE  KSTP  WNBJ 
C  KB  ID  KNEF  WAAH  WMVA 
KO. 

censes  of  following  stations  granted 
?wal  for  period  ending  8-1-47 :  KOKO 
LL  WHUB  KTEM  WBTM. 
LBJ  Bowling  Green,  Ky. — Granted 
nse  renewal  for  period  ending  2-1-47. 
F2XWE  WOKO  Albany,  N.  Y. — Ext. 
nse.  Pax  station  temp,  basis  only, 
-d.  determination  upon  appl.  for  re- 
*al.  for  period  ending  11-30-45. 
Icenses  of  following  stations  extend- 
.'temp.  basis  only,  pending  determi- 
lon  upon  appl.  for  license  renewal 
period  ending  11-1-45:  KPMC  KBLD 
CO  WBAL  and  aux.  WBT  WDGY 
C  WFTC  WHAM  main  and  aux. 
~i  and  aux.  WLIB  and  aux.  WSKB 

:OZY  Kansas  City — Granted  renewal 
nse  PM  station  for  period  ending 
-46,  subject  to  changes  in  freq. 
gn. 

?QXQ  New  York — Same. 
JfFMN   Alpine,    N.   J. — Same  except 

period  ending  7-1-46. 
,  FNYC-FM  New  York  City— Same. 
FMIT  Winston-Salem — Same. 
PGTR  Boston — Same. 
VMTW  Boston — Same. 
'IALW    San  Francisco — Granted  re- 
ia.1  license  non-commerc.  educ.  sta- 
for  period  ending  5-1-46,  subject 
changes  in  freq. 

V4XAJ  Atlanta — Granted  renewal  11- 
ise  for  period  ending  5-1-46. 
VMLL  Evansville,  Ind.,  WHFM  Ro- 
ister, N.  Y. — Ext.  HF  license  upon 
up.  basis  only,  for  period  ending 
:  1-45,  pending  determin.  on  appl.  for 
lewal  and  subject  to  changes  in  freq. 
•gn. 

ACTIONS  ON  MOTIONS 
JULY  24 

UD  Broadcasting  Co.,  Idaho  Falls — 

anted  motions  to  take  depositions  re 
pi.  for  vol.  assgn.  license,  scheduled 
hearing  9-5-45. 


JULY  29 

New  Iberia  Broadcasting  Co.,  New 
Iberia,  La. — Granted  motion  to  continue 
hearing  on  application  for  CP  new  sta- 
tion for  8-30-45  and  continue  same  to 
10-1-45. 

Tentative  Calendar  .  .  . 

August  27 
1350  kc  KID  Idaho  Falls— Vol.  assgnt. 
lie.    KID    Broadcasting    Co.,  assgnr.. 
Idaho    Radio   Corp.    assignee,  hearing 
Sept.  5. 


Applications  .  .  . 


It's  those  vitamins  Father  heard 
bout  over  WFDF  Flint." 


AUGUST  27 

NEW-Channel  4,  66-72  mc,  New  Eng- 
land Theaters  Inc.,  Boston — CP  new 
commercial  TV   station,  ESR  1044. 

NEW-47.9  mc  Blue  Network  Co.,  New 
York— CP  new  FM  station,  8,950  sq.  mi., 
amended  to  change  name  to  American 
Broadcasting  Co. 

W2XJC  Jersey  City— Mod.  CP  ap- 
proval transmitter  location  from  New 
York  to  near  Washington. 

NEW-1450  kc,  John  W.  Grenoble. 
Joseph  L.  Maguire,  John  T.  Maguire, 
Kenneth  F.  Maguire,  d/b  as  Miners 
Broadcasting  Service,  Pottsville,  Pa. — 
CP  new  standard  station,  25  w  unlim- 
ited. (Faculties  of  WAZL  Hazleton,  Pa.) 

NEW-Harold  O.  Bishop,  Harrisburg, 
Pa. — CP  new  developmental  station,  94.2 
and  99.8  mc.  1  kw  power,  emission  of 
Special  for  FM  and  facsimile. 

NEW-Harold  O.  Bishop,  area  of  Har- 
risburg, Pa. — CP  new  satellite  develop- 
mental station,  94.2  and  99.8  mc,  200  w 
power,  emission  of  Special  for  FM  and 
facsimile. 

W3XAF,  PhUco  Radio  &  Telev.  Corp.. 
Arlington  County,  Va. — Mod.  CP  for 
extension  of  commencement  and  com- 
pletion dates  from  3-16-45  and  9-16-45 
to  9-16-45  and  3-16-46  for  new  experi- 
mental TV  station. 

1340  kc  WSAV  Savannah,  Ga. — CP 
Install  new  trans,  and  D  N,  change 
frequency  from  1340  to  630  kc,  Increase 
power  from  25  w  to  500  w  N,  1  kw-LS. 
amended  to  change  requested  power 
from  500  w,  1  kw-LS  to  5  kw  D  and  N. 
change  type  of  transmitter,  make 
changes  in  proposed  da  for  night  use. 
change  transmitter  location. 

NEW-1490  kc,  James  S.  Rivers,  tr  as 
Southeastern  Broadcasting  System,  Fort 
Pierce,  Fla. — CP  new  standard  station, 
250  w  unlimited. 

NEW-107.5  mc,  S.  E.  Adcock,  tr/as 
Stuart  Broadcasting  Co.,  Knoxville, 
Tenn. — CP  new  developmental  station. 
1  kw,  emission  A3  and  Special  for  FM. 

NEW-48.7  mc  Blue  Network  Co.,  Chi- 
cago— CP  new  FM  station,  48.7  mc. 
11,000  sq.  mi.,  amended  to  change  name 
to  American  Broadcasting  Co. 

NEW-99.9  mc,  Zenith  Radio  Corp., 
Chicago — CP  new  developmental  sta- 
tion, 2  kw.  Special  emission  for  FM. 

790  kc  KECA  Los  Angeles — CP  change 
frequency  from  790  to  770  kc,  Increase 
power  from  5  kw  to  50  kw.  Install  new 
transmitter,  new  da  for  night  use,  move 
studio  and  transmitter,  amended  to 
change  name  from  Blue  Network  to 
American  Broadcasting  Co. 

NEW-1010  kc,  Santa  Clara  Broadcast- 
ing Co.,  San  Jose,  Cal. — CP  new 
standard  station,  1  kw  days. 

910  kc  KALL  Salt  Lake  City— Mod.  CP 
authorizing  new  standard  station  for 
extension  of  complete  date  from  10-3-45 
to  12-3-45. 

570  kc  KUTA  Salt  Lake  City— Mod. 
CP  change  name  of  partnership  to  Frank 
C.  Carman,  David  G.  Smith,  Jack  L. 
Powers  and  Grant  R.  Wrathall,  d/b  as 
Utah  Broadcasting  &  Telev.  Co. 

NEW-43.1  mc  Blue  Network  Co.,  Los 
Angeles — CP  new  station,  21,024  sq.  mi., 
amended  to  change  name  to  American 
Broadcasting  Co..  change  antenna. 

NEW-44.3  mc  Blue  Network  Co.,  San 
Francisco — CP  new  FM  station,  27,500 
sq.  mi.  amended  to  ehange  name  to 
American  Broadcasting  Co. 

NEW-49.3  mc  Hearst  Publications,  San 
Francisco — CP  new  FM  station,  34,566 
sq.  ml.,  amended  to  .change  frequency 
from  49.3  mc  to  43.9  mc. 

NEW-Unity  Corp.,  Columbus,  O. — CP 
new  FM  station,  frequency  to  be  deter- 
mined by  FCC,  4.940  sq.  mi. 
NEW-Channel  5,  72-78  mc  Fox  West 


Coast  Theaters  Corp.,  Hollywood — CP 
new  commercial  TV  station  channel  5 
or  other  channel  assigned  by  FCC,  ESR 
1180. 

Applications  for  renewals  of  standard 
licenses— KMO  (main  &  aux.)  Tacoma; 
KSAN  San  Francisco. 

Applications  for  renewal  of  relay 
licenses—  KABJ  KAQV  KAQW  KAQX 
Omaha;  KEIY  KEEZ  Portland,  Ore.: 
WEIZ  Dayton;  WENP  WENQ  WENS 
Charlotte,  N.  C;  WKRB  Lexington: 
WMVB  Dayton;  WSMA  WSMC  New  Or- 
leans. 

AUGUST  28 
680  kc  WLAW  Lawrence,  Mass. — CP  in- 
crease power  from  5  kw  to  50  kw,  install 
new  transmitter,  make  changes  da  for 
day  and  night  use,  change  transmitter 
location  from  Andover  to  Burlington, 
Mass. 

760  kc  WJR  Detroit — Mod.  license 
change  corporate  name  to  WJR,  The 
Goodwill  Station  Inc. 

1220  kc  WGAR  Cleveland — CP  increase 
power  from  5  kw  to  50  kw,  Install  new 
transmitter,  new  da  for  day  and  night 
use. 

1480  kc  WHBC  Canton,  O.— CP  in- 
stall new  transmitter,  make  changes  da 
for  night  use,  change  transmitter  loca- 
tion. 

NEW-Alexandria  Broadcasting  Co., 
Alexandria,  La. — CP  new  FM  station, 
4,500  sq.  mi. 

1300  kc  KVOR  Colorado  Springs— 
Auth.  det.  optg.  power  by  dir.  meast. 
of  antenna  power. 

1250  kc  KWSC  Pullman,  Wash.— CP 
change  frequency  from  1250  kc  to  1030 
kc,  change  power  from  5  kw  d  and  n 
to  5  kw  d  and  1  kw  n,  change  hours  of 
operation  from  st  with  KTW  unlimited, 
make  changes  in  vertical  ant. 

1340  kc  KPKW  Pasco,  Wash.— License 
to  cover  CP  authorizing  new  standard 
station. 

1340  kc  KPKW  Pasco,  Wash.— Auth. 
det.  optg.  power  by  dir.  meast.  of  ant. 
power. 

Applications  for  renewal  of  standard 
licenses — KFAM  St.  Cloud,  Minn.;  WFBM 
(main  &  aux.),  Indianapolis;  WFOR 
Hattlesburg,  Miss.;  WJXN  Jackson,  Miss. 

Applications  for  renewal  of  relay  sta- 
tions— WEIK  WEIJ  Indianapolis. 

Application  received  and  returned — 
South  Tex.  Broadcasting  Co.,  San  Anto- 
nio, CP  new  FM  station,  43.4  mc,  28,933 
sq.  mi.  (Incomplete). 

AUGUST  29 

NEW-91.7  mc,  Trustees  of  Columbia 
U.,  New  York— CP  new  noncommercial 
educational  FM  station,  10  kc,  Special 
emission  for  FM 

W2XRY  Raytheon  Mfg.  Co.,  New  York 
— License  cover  CP  authorizing  new 
developmental  station. 

44.7  mc  WGYN  New  York— Transfer 
control  from  Charles  E.  Merrill  &  Muzak 
Corp.  to  Charles  E.  Merrill,  Muzak  Corp., 
and  Radio  Sales  Corp. 

560  kc  WJLS  Beckley,  W.  Va.— CP  In- 
crease power  from  100  w  N,  250  w  D,  to 
500  w  N,  1  kw  D,  Install  new  transmitter 
and  da  for  night  use,  change  transmit- 
ter location. 

WJRA  Detroit — Mod.  relay  license 
change  corporate  name  to  WJR,  The 
Goodwill  Station  Inc. 

WENH — Same. 

WENF — Same. 

WENG — Same. 

W«tB— Same. 

NEW-1340  kc  Herbert  Hertf,  Memphis 
— CP  new  standard  station,  250  w  un- 
limited. 

W9XZV  Zenith  Radio  Corp.,  Chicago — 
Mod.  license  change  type  of  emission 
from  A3  and  A5  to  A5  and  Special  for 
FM. 

930  kc  KSEI  PocateUo,  Idaho — CP  In- 
crease power  from  250  w  N,  1  kw  D  to 
1  kw  D  and  N,  Install  da  for  night  use, 
move  transmitter,  amended  to  change 
requested  power  to  5  kw  D  and  N,  em- 
ploying da  N,  Install  new  transmitter. 

KNBX  Dixon,  Cal. — License  to  cover 
CP  authorizing  new  international  sta- 
tion. 

AUGUST  31 

NEW-1460  kc  Albany  (N.  Y.)  Broad- 
casting Co. — CP  new  standard  station, 
500  w  N,  1  kw  D,  unlimited  (WOKO 
facilities). 

NEW-Daily  Telegraph  Printing  Co., 
Bluefleld,  W.  Va. — CP  new  FM  station, 
32,630  sq.  md. 

NEW-99.5  mc  Buckeye  Broadcasting 
Co.,  Cincinnati — CP  new  FM  station, 
18,100  sq.  mi. 

KTNM  1400  kc  Hoyt  Houck,  Robert  D. 
Houck,  Walter  G.  Russell,  Lonnie  J. 
Preston,  d/b  as  Tucumcari  (N.  M.) 
Broadcasting  Co. — Mod.  lie.  to  change 
hours  of  operation  from  specified  to 
unlimited. 

NEW-1400  kc  J.  E.  Richmond,  Percy 
M.  Whiteside,  Homer  W.  Wood,  Charles 
A.  Whitmore,  Morley  M.  Maddox,  d/b 
as  Tulare-Kings  Counties  Radio  Assoc., 
Wisalia,  Cal. — CP  new  standard  station, 
250  w  unlimited. 
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— Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minims*  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issve  date.  Send  box  replies 
!•  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C 


Help  Wanted 


Situations  Wanted 


Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661, 
BROADCASTING.  

Salesman  radio  programs;  travel  mid- 
west; drawing  vs.  commission.  Box  991, 
BROADCASTING.  

New  England  announcer — Permanent 
position  doing  news,  record  and  variety 
shows  with  5  kw  CBS  affiliate.  Must  be 
experienced  and  stay  for  one  year.  Pref- 
erably a  veteran  and  a  man  interested 
in  becoming  a  part  of  the  staff  and 
community.  Also  must  be  successful  in 
present  work.  Write  Box  992,  BROAD- 
CASTING.  

Salesman — Not  to  Just  sell  time  but  to 
sell  radio  advertising  at  network  sta- 
tion, Rocky  Mountain  area,  not  a  de- 
fense  center.  Box  42,  BROADCASTING. 

Excellent  opportunity  offered  to  1st 
class  engineer  by  250  watt  Indiana  net- 
work station.  Permanent  position,  start- 
ing at  $45.00  per  week.  Box  43,  BROAD- 
CASTING.  

Announcer  for  1  kw,  NBC  affiliate,  west- 
ern station,  permanent  position,  good 
working  relationships.  Box  87,  BROAD- 
CASTING^  

Young  lady  to  handle  the  continuity 
for  small  but  progressive  network  sta- 
tion. Must  write  good  copy  and  accu- 
rate typing.  To  handle  spot  announce- 
ments and  write  local  commercial  pro- 
grams. Ideal  working  conditions.  Send 
full  details,  photo  and  salary  require- 
ments  to  Box  94,  BROADCASTING. 

Salesman — with  experience,  who  is  look- 
ing for  permanent  position  with  fast 
growing  CBS  affiliate  in  Texas  city,  over 
100,000  population.  Submit  photo,  ref- 
erences, and  present  earnings  with  first 
letter.  Box  101,  BROADCASTING.  

Experienced  announcer  wanted  with 
third  class  ticket.  Must  be  capable 
copywriter  and  have  car.  Submit  photo 
and  complete  radio  background  with 
references.  Progressive  station  with 
plans.  KSEI,  Pocatello,  Idaho. 

Excellent  sales  opportunity  for  experi- 
enced time-salesman  now  open  at  Ra- 
dio Station  WINX,  Washington,  D.  C. 
Write  R  C.  O'Donnell  full  details. 

Combination  operator-announcer,  first 
class  license.  250  watt  station,  going  to 
1  kw  soon.  City  of  8500.  Heart  vast  agri- 
cultural ranching  area.  Site  much 
postwar  expansion,  including  million- 
dollar  veterans  hospital  and  sugar  fac- 
tory. Newspaper  operated  station.  RCA 
equipped.  State  salary  expected.  No 
high  cost  living  section.  Permanent  job 
for  fellow  with  happy,  willing,  progres- 
sive disposition.  Write  Star  Printing  Co.. 
Miles  City,  Montana. 

Experienced  operators  with  first  class 
licenses  wanted  for  control  room  work. 
Send  experience  and  all  details  to 
WDRC,  Hartford  4,  Connecticut.  

Announcer  with  news  writing  back- 
ground. Write  C.  L.  Eanes,  Chester 
Times,  Chester,  Penna.  

Wanted — First  class  radiotelephone  op- 
erator who  knows  transmitters  and  as- 
sociated equipment.  Good  maintenance 
man.  Provide  radio  background,  refer- 
ences and  snapshot.  KSEI,  Pocatello. 
Idaho. 

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts. 
General  Manager,  KHAS,  Hastings,  Nebr. 

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  111. 

Need  news  man  for  rewrite  and  mike 
work  immediately.  Send  transcription 
to  Dow  Mooney,  WKY  Radiophone 
Company,  Oklahoma  City,  Okla.  

Sports  announcer  wanted.  Experienced 
play-by-play  sports  announcer  especially 
for  football  and  basket  ball.  Salary  open. 
Send  audition  disc  and  complete  infor- 
mation to  Radio  Station  KHMO,  Hanni- 
bal, Mo. 
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Radio  engineer — Twelve  years  experi- 
ence in  broadcasting.  Experience  In- 
cludes FM  and  directional  antennas. 
Desires  a  connection  with  a  broadcast 
station.  Box  996,  BROADCASTING. 

Chief  engineer — Former  500  kw  opera- 
tor, 15  years  of  radio,  wants  chief's  Job 
in  1  kw  or  larger.  Excellent  background, 
thoroughly  experienced.  College  educa- 
tion includes  radio  and  math.  Family 
man,  wants  permanent  position.  Worthy, 
well  qualified,  have  good  report,  of  past 
experience.  Box  46,  BROADCASTING. 

Attention  FCC  applicants — Experienced 
television  engineer  currently  associated 
with  established  commercial  tele  sta- 
tion seeks  connection  with  proposed 
tele  station,  preferably  California  or 
Texas.  Capable  of  supervision  of  layout, 
installation,  and  operation  of  studios, 
transmitter,  field  and  telecine  equip- 
ment.  Box  57,  BROADCASTING.  

Radio  engineer  available — 2V2  years  re- 
search and  construction  of  FM  transmit- 
ters equipment  for  Navy  Department. 
4V2  years  chief  engineer  of  local  AM 
broadcast  station.  6  years  of  industrial 
electrical  engineering.  Desire  job  of  con- 
structing FM  and  TV  broadcast  stations. 
References  of  ability,  character  and  re- 
sponsibility upon  request.  Box  71, 
BROADCASTING.  

Veteran  to  be  honorably  discharged  in 
month,  desires  permanent  top  engineer- 
ing connection  with  progressive  station, 
preferably  midwest  or  far-west.  Back- 
ground of  12  years  broadcast  engineer- 
ing experience  with  regional  stations  in- 
cluded studio  and  plant  Installation. 
Navy  background  (rank:  Lt.  Com- 
mander) covered  every  phase  of  radio 
engineering,  land  lines  transmitter  In- 
stallations, etc.  Married.  Late  thirties. 
Best  references.  Box  72,  BROADCAST- 
ING.  

Are  you  interested  in  a  chief  engineer 
who  wants  your  station  to,  be  a  leader 
both  technically  and  commercially?  Ten 
years  experience  in  all  phases  of  broad- 
casting and  electronics.  All  licenses. 
Age  32,  married.  I  am  not  interested  in 
being  merely  another  chief  engineer. 
I  want  our  association  to  result  in  your 
station  being  at  the  top.  Therefore  the 
policy  must  be  permanent  and  progres- 
sive. Minimum  starting  salary  $100.00  a 
week.  Box  88.  BROADCASTING.  

Just  discharged.  Four  years  radio:  an- 
nouncer, writer,  producer,  actor,  plus 
three  years  army  show  business  and  ra- 
dio correspondent  experience.  Want  po- 
sition in  progressive  station  in  program 
or  announcing  department.  Have  ideas 
that  sell.  Am  27,  married,  prefer  metro- 
politan  area.  Box  89,  BROADCASTING. 

Commercial  manager  with  CBS-Mutual 
outlet,  veteran,  former  account  execu- 
tive with  New  York  National  Represent- 
atives, and  before  that  with  advertis- 
ing department  of  metropolitan  news- 
paper and  with  NBC.  Due  to  family  cir- 
cumstances desires  to  make  change. 
Wishes  connection  with  station  or  sta- 
tion rep.  in  New  York.  Box  90,  BROAD- 
CASTING.  

Chief  engineer — Five  years  in  broadcast- 
ing, two  as  chief  of  regional  network 
station.  Thoroughly  familiar  with  all 
engineering  phases  of  broadcasting,  FM. 
and  television.  University  graduate. 
Married.  References.  Seeks  permanent 
position  as  chief  engineer  with  progres- 
sive  station.  Box  91,  BROADCASTING. 

First  class  operator-announcer — 3  years' 
experience,  free  to  travel.  Florida  pre- 
ferred.  Box  92,  BROADCASTING. 

Chief  engineer  available,  six  years  chief 
engineer,  four  years  FCC  engineer,  ono 
year  Western  Electric  field  engineer.  Box 
93.  BROADCASTING  

Announcer — Lower  Great  Lakes  area: 
family  man;  $65.00  week  minimum  with 
opportunity  for  advancement;  trained 
in  business  administration.  Box  97, 
BROADCASTING.  

Veteran  wants  announcing  job  with 
small,  progressive  station.  Young,  capa- 
ble, good  educational  and  business 
background.  Desires  opportunity  to 
prove  ability  and  grew  with  organiza- 
tion. Record  on  request.  Box  98,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 

Continuity  writer.  Wide  experience  in 
writing  and  dramatic  fields.  College 
graduate.  Excellent  references.  Box  112. 
BROADCASTING.  

Engineer — Seven  years  broadcasting,  five 
as  chief  engineer;  three  years  War  De- 
partment; competent,  progressive,  re- 
liable. Desires  position  with  progressive 
station  in  Minnesota,  Wisconsin,  Michi- 
gan or  west  coast.  Available  October  15 
Box  100,  BROADCASTING. 

Announcer-program  director,  6  years 
experience,  solid  production  background, 
knowledge  of  sales,  wants  to  contact 
west  coast  CP,  or  broadcaster,  with  per- 
manent opening.  If  possible,  will  ar- 
range personal  interview.  Box  102, 
BROADCASTING.  

Manager-chief  engineer.  Excellent  back- 
ground and  education.  Ten  years  ex- 
perience. Thirty.  Employed  by  major 
network.  Box  105,  BROADCASTING. 

Writer  -  commentator  -  program  stylist 
— Gal  Friday  with  new  ideas  for  post- 
war programs.  Writes  news,  continuity, 
publicity,  commercials.  10  years  experi- 
ence press  and  radio;  Chicago,  New 
York,  Hollywood,  Europe.  Chicago  pre- 
ferred.  Box  106,  BROADCASTING.  

Program  -  production  -  continuity  head. 

Available  October  15th.  Twelve  years 
experience  Nations  fourth  Market.  Top 
credits.  Create,  write,  produce,  sell  if 
necessary.  Agency  or  station  in  Metro- 
politan market,  where  programs  and 
production  are  network  quality.  Mar- 
ried, children,  sober — kid  of  forty- 
three.  Own  several  high  rating  shows. 
Replies  confidential.  Box  107,  BROAD- 
CASTING. 

Salesman — 30  years  old,  veteran.  Ex- 
perience all  phases  of  radio  station  from 
A-Z.  $50.00  week  minimum.  Middlewest 
only.  Box  108,  BROADCASTING.  

Available  ten  days — Announcer,  4  years 
experienced,  married,  excellent  refer- 
ences, desires  permanent  position.  Box 
109,  BROADCASTING.  

Veteran  28.  3}£  years  AFRS.  Experience: 
writing,  producing,  directing,  announc- 
ing. Wants  job  with  small  station  or 
agency,  anywhere.  Box  110,  BROAD- 
CASTING^  

Sports  and  news  editor  of  radio  station 
and  newspaper,  thoroughly  experienced, 
desires  good  paying  position  with  net- 
work affiliate.  Broadcast  daily  sports 
program,  news  round-up  and  special 
features.  Transcription  and  details  avail- 
able.  Box  111,  BROADCASTING.  

Chief  engineer  available  immediately. 
Desires  permanent  job.  Married.  Late 
thirties.  Will  be  honorably  discharged 
from  Navy  within  week  after  three  and 
half  years  service  in  radio  electronics, 
all  phases.  Have  had  commercial  license 
since  1929.  Installed  1  kw  broadcast  sta- 
tion in  1940.  Best  references.  Write  Lynn 
V.  McMoran,  124  B  St.,  N.  E.,  Wash- 
ington, D  C. 

Operator,  12  years  experience  on  con- 
struction, maintenance  and  operation  of 
broadcast  stations.  Go  anywhere,  prefer 
transmitter.  Must  be  permanent  and 
good  salary.  P.  O.  Box  515,  Manchester. 
N.  H.  

Announcer — Control  operator  and  con- 
tinuity writer.  Well  trained  actual 
broadcasting  station.  Single.  Radio  In- 
stitute of  Chicago,  165  N.  Michigan 
Ave.,  Chicago. 

Top-notch  —  Announcer,  newscaster, 
producer.  Versatile.  Good  background. 
6  years  experience.  Capable,  coopera- 
tive, sincere.  Now  employed  50  kw  net- 
work station.  Desire  association  with 
progressive  New  York  organization. 
Present  remuneration  good,  but  oppor- 
tunities limited.  Box  99,  BROADCAST- 
ING. 

Chief  engineer  group  of  stations.  Eleven 
years  present  employment.  First  class 
license.  Twenty  years  experience  con- 
struction, installation,  operation,  main- 


Situations  Wanted  (Cont'd) 

tenance  desires  change  employmer  T 
single  station.  Excellent  references.  T 
114,  BROADCASTING.  

Wanted  to  Buy 

Want  several  RCA  85-X  isolation  an 
fiers  and  85-B1  pre-ampllfiers.  Bo> 
BROADCASTING.  

Experienced  engineer  desires  to  buj 
terest  in  station.  Prefer  1  kw,  north 
or  west  coast.  Reply  Box  85,  BRC 

CASTING.  

Private  party  desires  purchase  inti 
or  full  stock  western  or  southwes 
station.  Replies  confidential.  Box 
BROADCASTING.  

 For  Sale  

For  sale — New  250  watt  transmi ' 
Price  $1750.  Box  55,  BROADCAST: 

Recording  studio — Rare  opportunits 
experienced  party.  Located  large  ]  1 
west  city.  Enjoys  excellent  reputa 
for  quality  transcriptions.  Serves  i 
stations;  national  and  regional  ac 
tisers.  Studio  has  ideal  location,  t 
fine  turntables,  grand  piano,  ampli: 
microphones,  etc.  $25,000.  Box 
BROADCASTING.  

WE  1  kw  transmitter  complete  with 
sets  of  new  tubes.  In  excellent  co 
tion.  Box  96,  BROADCASTING. 

Western  Electric  lateral  recording  hi 
Two  at  $185.00  each.  These  are  usi 
not  obtainable  anywhere.  No  needlf 
brackets  supplied.  Can  be  adaptei 
lathe  type  machines  only.  One  Un 
sal  master  recording  amplifier, 
channels  and  equalizer.  Perfect  co 
tion,  only  $485.00.  Box  104,  BRC 
CASTING.  -' 

250  watt  transmitter,  complete  with  i 
set  spare  tubes.  FCC  approved.  It  iski 
equipment  formerly  used  by  VV 
Akron.  First  check  or  money  ordei 
$1250.00  will  buy  it.  Pacific  Coast  Arn 
ment  Co.,  Oakland,  California. 

For  immediate  sale — One  new  Ter  | 
250  watt  transmitter,  complete 
tubes  and  ready  for  conversion,  pa 
in  original  shipping  crate,  price  $14C 
Two  turntables  33  1/3  with  RCA  la 
and  Western  Electric  vertical  arms 
heads,  price  $225.00.  Will  sell  both 
$1600.00,  FOB,  Decatur,  Illinois.  V 
to  Paul  A.  Wnorowskl,  Chief  Engii 
Radio  Station  WSOY,  Decatur,  mi 
Post  Box  No.  789.  , 

For  sale — Western  Electric  23-C  sp. 
input  equipment.  Perfect  condition 
never  been  used.  Call  or  wire  E 
McKenzle,  WJBK,  Detroit,  Michigai 


Miscellaneous 


Announcer's,  writer's,  emcee's  Coi 
Material.  Catalog  free.  Box  29,  BRC 

CASTING.  

Managing  executive  with  thorough  $ 
dio  experience  will  invest  capital  . 
capable  services  in  local  station  or 
buy  outright.  Box  113,  BROADCAST, 


7*e  SCHOOLS 
RADIO  TECHNIQI 


NEW  YORK  •  CHICAGO 

America's  Oldest  School  DevoiM 
Exclusively  to  Radio  Broadcast!  it 

Comprehensive  Day  and  Evenin  r 
Courses  in  all  phases  of  Radi  1 
Broadcasting  taught  by  Nerw«i  1 
Professionals.  Moderate  r  a  t « i  f 

For  Full  Details,  Request  Booklet  f 


NEW  YORK  20,  N.Y.:  RADIO  CITY,  R.K.0. 
CHICAGO  4,  ill. :  228  S.  Wabash  Av 


ATTENTION  SERVICEMEN! 

To  aid  servicemen  seeking  radio  jobs,  BROADCASTING  wi 
accept  situation  wanted  classified  ads  at  no  charge.  Thirty  word 
maximum.  Two  insertions.  Sign  name,  rank  and  give  addresi 
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^MONT  SUMS  UP 
V  SET  COST  RATIO 

LOOMING  the  low-priced  tele- 
n  receiver  "as  a  means  of  se- 
i   \g  a  large  and  worthwhile  audi- 
quickly"  but  declaring  that  his 
jany  will  concentrate  on  qual- 
and  that  means  higher  prices," 
|h  B.  DuMont,  president,  Allen 
JuMont  Labs.,  summed  up  the 
3j     situation  on  television  recep- 
as  follows: 

f  you  are  satisfied  with  a  small 
e  for  individual  or,  at  most, 
^Jr'iewing  by  two  or  three  persons 
*  time,  sitting  a  "eouple  of  feet 
y  from  the  tube  screen,  your 
ision  requirements  can  be  met 
cost  of  a  hundred  dollars,  plus 
installation  of  a  suitable  an- 
a.  If  you  want  to  enjoy  televi- 
;as  a  group  entertainment,  say 
six  to  12  people  sitting  eight 
or  more  from  the  tube  screen, 
expect  to  invest  several  hun- 
dollars.  Finally,  if  you  want 
--  ision  on  a  par  with  movies,  or 
f.  jjpcted  on  a  screen  to  be  viewed 
roomful  of  folks,  then  don't 


be  stunned  by  an  asking  price 
around  a  thousand  or  more  dollars. 
Also,  if  you  want  a  televisor  that 
can  perform  day  in  and  day  out, 
over  a  period  of  years,  without  un- 
due servicing,  then  again  expect  to 
pay  a  fair  price  so  as  to  be  assured 
of  quality  components." 


WANTED 

Broadcast 
Engineers 

0  Here  is  a  chance  to  get  in  on  the 
ground  floor  of  a  postwar  expansion 
program  in  a  field  where  your  past 
experience  will  count  most.  Openings  for 
engineers  having  experience  with  broad- 
cast equipment  in  design,  development, 
or  construction  of  audio,  FM  and  AM 
transmitters  and  all  associated  equip- 
ment. Write  to  Personnel  Manager 

FEDERAL  TELEPHONE 
&  RADIO  CORPORATION 

39  Central  Avenue 
E.  Newark,  N.  J. 


SEARED  TO  AM-FM  EXPANSION' 
jj|  i  Kmdim  Engineering  Cmntmltmmla 

mmercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
|  nhington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

&  O  TRANSMITTING  TUBES 

rr  eland  &  Olschner  Products,  Inc. 

3%)!  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 
i   Power  Tube  Specialists  Exclusively 


r  SOUND  EFFECT  RECORDS  N 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSON 

67  W.  44th  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
chnieal  Maintenance,  Construction 
perrision   and   Business  Services 
l       for  Broadcast  Stations 
us»y  Bldg.        Washington  4,  D.  C 
District  2292 


FREQUENCY  MEASUREMENTS 

One  of   the   best   equipped  monitoring 
stations  in   the  nation 

STANDARD 

Measuring  &  Equipment  Co. 

Phones  877-2652  Enid,  Okla. 

Since  1939 


jKLDGE  ELECTRONICS  CO. 

will  Commercial  &  Industrial 
IlBI  Equipment 

1031  No.  Aivarado 
Los  Angeles  26,  Calif. 

'ron  E.  Kluge         Exposition  1742 


SEE 
PAGE  29 


LL  TRANSCRIBED !!  4 

\  DATE  WITH  MUSIC" 


,  Now  available  for  local  station  sale  '%'!},. 
Audition  Samples  Free  of  Charge   •#  ^ 

TE  or  wire  CHARLES  MICHELSON  67  we 


U  FEATURING 

PHIL  BRITO  network  .  nging  ilor 
SAMMY  LINER  l>iani»!  Koitelaneli  orch. 
DOC  WHIPPLE  orgormt  compoier 
ALLYN  EDWARDS  network  announcer 
WILLIAM  STOESS  form-r  mu,ic  dir.WLW 


5T  44th  STRtET.  N  Y.  18.  MU  2-3376—5168 


PROFESSIONAL  DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Preu  Bldg.,  Wash.,  D.  C. 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859   


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


FREQUENCY  MEASURING 
SERVICE 

Exact  Measurements  *  at  any  time 

RCA  COMMUNICATIONS,  INC 
64  Broad  Street      New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H  M 

clntosh 

Consulting  Radio 

Engineers 

710  I4th  St.  N.W. 

ME.  4477 

Washington, 

D.  C. 

Tel.  Bridgeport  7-2465 

q*xo  W.  Kay 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Con*. 


HERBERT  L.  WILSON 

and  associates 
consulting  Radio  Engineers 
am  fm  television  facsimile 

1018  Vermont  Ave.,  N.vi,  Washington  5 , 0.0. 
NATIONAL  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 

Trianele  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.        Dl.  1204 

Washington,  D.  C 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultants  v 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


e  International  Building,  Washington,  D.  O. 
e  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World.  Hollywood,  Call' 

I 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 
Decatur  1234 


<§<> 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
★     ★  ★ 

Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH..  D.  C- 
1319  F  STREET  N.  W.        DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  N.E. 
Atlanta,  Ga.       ATwooc*  3328 


G  OMER 

L.  DAVIES 

Consulting 

Radio  Engineer 

P.O.  Box  71 

Warfield  9089 

Colleg 

e  Park,  Md. 

People 


At  Deadline ... 


ASSOCIATED  SELLS  HOUR 
FOR  PARTICIPATING  SPOTS 

ASSOCIATED  BROADCASTING  Co.  has 
contracted  with  Raymond  R.  Morgan  Co.,  Los 
Angeles,  for  a  full-hour  program  of  participat- 
ing spots  on  a  network  basis.  Program  is 
scheduled  for  4-5  p.m.  (EWT)  Monday 
through  Friday  and  originates  on  West  Coast. 
Talent  is  Graham  Fletcher  and  the  News 
4-4:15;  Robert  Dillon  with  Missing  Person 
4:15-4:30,  Moods  in  Music  with  Al  Jarvis, 
4:30-5. 

Associated  plans  to  start  the  agency 
package  sustaining  to  the  full  network  Sept. 
17.  If  successful  a  morning  home-economic 
period  will  be  offered. 

WNHC  New  Haven,  250  w  on  1340  kc,  has 
been  added  to  the  Associated  station  list. 

WANAMAKER  TV  STUDIOS 

JOHN  WANNAMAKER,  New  York  depart- 
ment store,  will  start  installation  of  three  tele- 
vision studios  in  its  main  store  on  Sept.  4,  to 
be  finished  in  December.  Studios  will  be  ope- 
rated in  connection  with  WABD,  DuMont  tele- 
vision station. 

HUTCHINSON  LEAVES  RKO 

THOMAS  H.  HUTCHINSON  has  resigned  as 
production  manager  of  RKO  Television  Corp. 
concurrent  with  decision  of  that  video  produc- 
tion organization,  a  subsidiary  of  RKO  Radio 
Pictures,  to  discontinuing  production  of  live 
studio  programs  for  television.  Ralph  Aus- 
trian, chief  executive  of  television  organiza- 
tion, denied  reports  it  was  going  out  of  busi- 
ness and  said  that  it  anticipated  expanded  ac- 
tivities as  soon  as  stations  are  ready  for  pro- 
grams. Company  is  also  active  in  the  commer- 
cial field,  with  a  fall  series  for  Bulova  cur- 
rently in  production. 

EMERSON  BUYS  PLANT 

EMERSON  RADIO  &  Phonograph  Corp.,  New 
York,  has  acquired  100%  of  stock  of  Radio 
Speakers  Inc.,  Chicago. 

Closed  Circuit 

(Continued  from  page  4) 

of  Breakfast  Club  sponsored  by  Philco  and  that 
quarter-hour  sponsored  by  Swift.  American's 
answer  is  that  sponsors  mutually  agreed  their 
program  was  one  continuous  segment  and 
should  not  be  interrupted  by  break. 

J.  HAROLD  RYAN,  retiring  president  of  the 
NAB,  has  given  up  his  Washington  apartment 
and  is  living  with  his  brother-in-law,  Comdr. 
George  B.  Storer,  at  1231  31st  Street,  N.  W., 
an  address  which  probably  will  become  Wash- 
ington headquarters  for  the  Fort  Industry  Co., 
of  which  Comdr.  Storer  is  president  and  Mr. 
Ryan  vice-president. 

WITH  BOTH  the  Canadian  and  U.  S.  Victory 
Loan  drives  on  at  the  same  time,  it  is  under- 
stood that  Canadians  are  suggesting  that  a 
joint  radio  all-star  network  program  blanket- 
ing North  America  on  all  networks  be  part  of 
the  promotion  for  both  loans.  The  U.  S.  Eighth 
Victory  Loan  starts  Oct.  29,  the  Canadian 
Ninth  Victory  Loan  starts  Oct.  22. 

Page  86    •    September  3,  1945 


PRESS  FREEDOM  GROUP 
STARTS  STUDY  OF  RADIO 

REPORT  on  broadcasting  in  the  United  States 
will  be  prepared  by  Commission  on  the  Free- 
dom of  the  Press,  70  E.  45th  St.,  New  York,  un- 
der direction  of  Robert  D.  Leigh,  Commission 
director  and  former  head  of  the  FCC's  Foreign 
Broadcast  Intelligence  Service.  Report  will  be 
written  by  Llewellyn  White,  of  the  press 
group's  staff.  Group  is  financed  by  Henry  R. 
Luce,  of  Time  Inc.,  who  provided  a  $200,000 
subsidy. 

Work  on  the  report,  just  started,  will  be 
completed  in  November,  said  Mr.  Leigh.  No 
recommendations  have  been  made,  he  added. 

CBS  ANNOUNCES 
WAGE  INCREASES 

CBS,  in  an  announcement  by  Paul  W.  Kesten, 
executive  vice-president,  has  established  a  new 
wage-increase  policy,  first  of  the  networks  to 
announce  one  since  the  relaxation  of  govern- 
mental controls. 

The  policy  provides:  (1)  Renewal  of  pro- 
gram for  reviewing  all  personnel  records  and 
granting  merit  increases;  (2)  All  increases 
upon  which  approval  of  Government  authorities 
has  not  been  available  during  the  war  will  be 
granted  immediately,  retroactive  to  first  of 
year;  (3)  In  instances  where  salary  inequities 
have  existed  for  12  months  or  longer,  adjust- 
ments will  be  made  in  line  with  recommenda- 
tions of  department  heads.  Mr.  Kesten,  in  a 
memorandum,  said  every  effort  would  be  made 
to  retain  wartime  temporary  employes,  as  well 
as  the  returning  war  veterans  whose  places 
they  have  taken  during  the  emergency. 

CARL  GEORGE  BACK 

CARL  GEORGE,  assistant  manager  of  WGAR 
Cleveland,  returned  last  week  from  six  months 
in  the  Pacific  as  special  war  correspondent  for 
his  station.  He  originated  broadcasts  in  the 
Philippines,  Guam,  Saipan,  Okinawa  and 
Chungking,  doing  an  on-the-spot  job  of  the 
Borneo  invasion  with  a  wire  recorder.  Maj.  Gen. 
J.  M.  Swing,  commanding  officer,  11th  Airborne 
Division,  gave  him  official  commendation  for 
broadcasts  with  Division  during  parachute 
operations  at  Aparri  in  Luzon.  Mr.  George  in- 
terviewed more  than  500  Cleveland  servicemen 
on  his  tour.  Last  year  WGAR  sent  Dave  Baylor, 
program  director,  to  the  European  Theater  of 
Operations. 

HICKS  FOR  U.  S. 

GEORGE  HICKS,  who  last  year  covered  the 
European  fighting  front  for  American,  has  been 
named  "The  Voice  of  U.  S.  Steel"  and  will 
report  on  this  company's  role  in  American  life 
as  a  between-acts  feature  of  the  Theater  Guild 
on  the  Air  Sunday  night  broadcasts  starting 
on  American,  Sept.  9. 


WASN'T  DEAD 

WHAT  sounded  like  a  voice  from  the 
dead  was  the  cheery  hello  from  Z.  N. 
Masoomian,  former  WQXR  New  York 
engineer,  as  he  walked  into  the  control 
room  at  WQXR  the  other  day.  A  pilot 
in  the  Army  since  1942,  Masoomian  had 
been  a  German  prisoner  of  war  for  16 
months  and  had  been  presumed  to  be 
dead.  He  will  return  to  radio. 


JAMES  F.  EGAN  has  joined  Kenyon  &  h 
hardt,  New  York,  as  vice-president  and  < 
chief.  Mr.  Egan  was  formerly  with  Lenne 
Mitchell,  New  York,  in  same  capacity. 

FREDERICK  P.  REYNOLDS,  director  of 
search  for  Geyer,  Cornell  &  Newell,  New  Y 
has  been  elected  vice-president. 

MEREDITH  WILLSON,  conductor  and  c 
poser  will  be  back  with  Maxwell  House  C< 
Time  when  it  returns  to  NBC  Sept.  20.  He 
been  head  of  musical  division  of  Armed  Fo 
Radio  Service,  as  captain  and  major,  for  t 
years. 

LAWRENCE  B.  MORRIS,  formerly  vice-p 
ident  and  general  counsel  and  recently  di 
tor  of  labor  relations  for  RCA  Victor  Divi 
of  RCA,  has  resigned  to  return  to  general 
practice  in  New  York  with  Matthew  H.  O'Bi 
formerly  vice-president  and  general  attornt 
Celanese  Corp.  of  America.  Offices  will  b  j 
Empire  State  Bldg.,  New  York,  and  Wash 
ton,  D.  C. 

VLADIMAR  SELINSKY,  noted  composer 
conductor,  has  been  assigned  to  the  H\ 
Hayes  Show,  sponsored  by  Textron  Inc.,  A 
York,  starting  Sept.  8,  7-7:30  p.m.  on  CB£ 

JOHN  BRUNTON,  account  executive  of  K 
San  Francisco,  appointed  assistant  man 
of  KROY  Sacramento. 

ROBERT   B.   DONNELLY,  previously 
the  Gardner  Adv.  Co.,  St.  Louis,  has  jo 
Compton  Adv.,  New  York,  as  account  e> 
tive  on  Ivory  Soap. 

TOM  HICKS,  formerly  with  radio  depart) 
of  Young  &  Rubicam,  New  York,  and  F 
Cone  &  Belding,  Chicago,  has  been  appoi. 
director  of  spot  radio  production  for  Fee 
Adv.  Agency,  New  York. 

GLENN  D.  GILLETT,  Washington  consu 
radio  engineer,  who  has  been  in  the  Mari 
on  a  special  radio-electronics  mission  (assi 
to  XXI  Bomber  Command)  since  June,  ha 
turned  to  Washington. 

BOB  ELSON,  former  MBS  commentator 
Gillette  Safety  Razor  Co.  sponsorship  of  \\ 
Series  broadcasts,  is  expected  to  sign  wi 
New  York  sponsor  for  the  1946  Yanke 
Giants  games  when  he  receives  his  disch 
next  month  from  the  Navy  as  a  lieute 
commander. 

COMDR.  CARL  MEYERS,  USNR,  chie: 
gineer  of  WGN  Chicago,  goes  on  ina 
status  soon,  retiring  to  his  Chicago  post  £ 
Oct.  1. 

SAFEWAY  OPERAS 

SAFEWAY  STORES,  San  Francisco,  on 
25  starts  sponsorship  of  operas  by  San  I  i 
cisco  Opera  Co.  direct  from  War  Mem 
Opera  House  on  39  Don  Lee  stations.  Seri  j 
15  operas  extends  through  Oct.  27,  orig 
ing  at  KFRC  San  Francisco.  Agency,  F 
Cone  &  Belding,  San  Francisco. 

WKWF  TO  JOIN  MUTUAL 

WKWF  Key  West,  Fla.,  new  500  w  stsj 
will  join  Mutual  when  it  starts  regular  bi 
casting  in  about  a  month. 

BROADCASTING    •    Broadcast  Adver,  \ 


Presidents  of  the  United 
States  had  spoken  to  the 
American  people  on  great 
public  questions  since 
George  Washington's  time; 
but  on  June  21,  1923,  War- 
ren G.  Harding  became  the 
first  to  have  such  an  ad- 
dress broadcast  and  heard  by  an  unseen 
listening  audience. 

Much  had  been  said  of  the  important 
public  issue  of  the  day,  America's  par- 
ticipation in  the  World  Court.  But  Pres- 
dent  Harding's  talk  on  June  21  was  of 
added  significance,  for  here,  on  a  speak- 
ers' platform  less  than  two  miles  from 
a  Mississippi  levee,  words  were  being 
uttered  to  be  heard  simultaneously  in 
all  parts  of  the  country. 

The  President  spoke  in  the  Coliseum 
at  St.  Louis  before  two  microphones — 
one  to  give  the  program  to  KSD  on  the 
roof  of  the  St.  Louis  Post  Dispatch,  and 
the  second  to  transmit  the  address  over 
long  distance  lines  to  the  WEAF  trans- 
mitter in  New  York.  Other  broadcasting 
stations  throughout  the  country,  as  a 
courtesy  to  the  President,  remained  off 
the  air. 


D,  ST.  LOUIS 


Ten  minutes  after  the  President  fin- 
ished speaking,  a  long-distance  call  was 
received  from  a  listener  in  Winchester, 
Indiana,  telling  of  perfect  reception. 
Messages  and  letters,  acknowledging 
reception  of  the  broadcast  and  expres- 
sing appreciation  of  KSD's  service, 
poured  in  for  several  days  following  the 
broadcast.  Those  who  wrote  told  how 
listeners  put  their  receiving  sets  on  the 
porches  of  their  homes,  and  as  many  as 
100  neighbors  gathered  around  to  hear 
the  President's  voice. 

Yes,  this  historic  broadcast  opened 
wide  new  horizons  in  radio's  service  to 
the  American  home  and  nation.  Today 
—stations,  large  and  small,  give  special 
events  coverage  that  dwarfs  in  accom- 
plishment the  magnitude  of  yesteryear's 
experiments.  Broadcasting's  transmis- 
sions from  the  furthermost  corners  of 
the  earth  have  become  as  common- 
place as  back-fence  conversations.  How 
matter  of  fact  today  are  such  world-wide 
originations  as  those  recently  of  KMBC 
of  Kansas  City  when  the  Heart  of 
America  welcomed  home  two  great  na- 
tive sons  — President  Harry  S.  Truman 
and  General  Dwight  G.  Eisenhower! 


for  first  bringing  to 
radio  the  voice  of  an 
American  President 
speaking  to  his  people 


SINCE  1928 


OF  KANSAS  CITY 

Free  &  Peters,  Inc. 


Of  course,  KMBC -FM— An  axfra 
service  of  no  extra  cost. 


BASIC    CBS    STATION    FOR    MISSOURI    AND  KANSAS 


Caters  to  Listeners*  Desire 
To  Go  Plaees  and  See  Things 


THE  universal  human  desire  to  go  places, 
see  things  and  meet  people  has,  in  recent 
years,  been  admirably  served  by  radio 
and  by  WKY  in  particular. 

The  insatiable  curiosity  of  humans  to  know 
what  is  going  on,  how,  when  and  where; 
their  desire  to  be  "in  on"  big  news  events 
as  they  occur;  and  their  desire  to  meet  and 
listen  to  newsworthy  people  imposes  an  obli- 
gation which  WKY  has  always  earnestly  and 
eagerly  fulfilled. 

Restrictions  on  automobile  travel  during 
wartime  made  the  coverage  of  important  state 
events  especially  important  to  Oklahoma  lis- 


teners who  under  normal  conditions  would 
have  attended  them  in  person. 

Typical  of  WKY's  coverage  of  events  of 
special  significance  to  Oklahoma  listeners 
during  recent  months  are  those  illustrated 
above,  clockwise:  1.  Return  of  Oklahoma 
City's  Major  General  Raymond  S.  McLain 
from  aetive  combat  shortly  after  V-E  Day. 
2.  Ceremonies  marking  beginning  of  Ameri- 
can Airlines  transcontinental  service  through 
Oklahoma  City.  3.  WKY  news  men  in  Eastern 
Oklahoma  flood  area  last  spring.  4.  Secretary 
of  Agriculture  Clinton  P.  Anderson  speaking 
at  Oklahoma  A.  &  M.'s  Farm  and  Home  Week. 
5.  First  interviews  with  Oklahoma  G.I.'s  re- 


turning  from    European   theater    at  C 
Chaffee,  Ark. 

For  18  years,  WKY  has  sensed  a  duty 
obligation  to  perform  this  type  of  se: 
for  Oklahoma  listeners.  Year  after  year,  V 
has  added  to  and  improved  its  f acilitie 
render  this  kind  of  service  until  today  il 
at  its  disposal  the  most  complete  equip 
of  any  station  in  the  state  and  uses  it  to 
listeners  as  broad  and  complete  a  serviu 
this  respect  as  any  station  anywhere. 

WKY  •  OKLAHOMA  Oil 

OWNED  AND  OPERATED  BY  OKLAHOMA  PUBLISHIN 
The  Daily  Oklaheman  and  Timet— the  Farmer-Slo 
KVOR,  Colorado  Springi— KLZ,  Denver  (Affiliated  I 
REPRESENTED     NATIONALLY    BY    THE    KATZ  AG 


PRICE  15  CENi 


T3JT  INNING  an  ecomonic  as  well  as  a  diplomatic 
*  *  peace  will  be  the  biggest  Job.  advertising  and 
selling  ever  tackled.  It  will  mean  selling  50%  more 
goods  per  year  than  were  sold  in  1940  to  keep  20% 
more  workers  employed.  Attaining  this  sales  goal 
in  the  Denver  region  is  a  selling  job  lor  which  KLZ 
has  proved  thoroughly  capable.  KLZ  has  the  dy- 
namic, sales-stimulating  knack,  and  the  Denver 
market  has  the  spending  power,  which  advertisers 
will  heed  In  the  months  and  years  ahead. 


DFNVFB 


5,000  WATTS  ON  560  Kc.  *  CBS  NETWORK 
Represented  Nationally  by  The  Kate  Agency 


WSIX,  with  an  increase  of  81.5%  in  the  all-day 
average  Hooper  for  the  two  years  ending  last 
January,  is  ready  to  run  interference  for  your 
sales  message  to  make  sure  it  reaches  the  "pay- 
dirt"  in  the  rich  Nashville  area.  Here  are  other 
reasons  why  WSIX  is  an  All-American:  The  best 


daytime  Hooperating  of  any  Nashville  station. 
Top  shows  of  both  AMERICAN  and  MUTUAL  net- 
works. Excellent  coverage  at  a  very  low  unit 
cost.  In  this  booming  market  there  are  over  a 
million  potential  buyers  ready  to  help  your 
product  score  a  touchdown  in  middle  Tennessee. 


REPRESENTED  NATIONALLY  BY  THE   KATZ   AGENCY,  INC. 


MERICAN 


100 

IATTS 


MUTUAL 


980 

KILOCYCLES 


shed  every  Monday,  53rd  issue  (Year  Book  Number)    published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washingnton  4,  D.  C; 
Entered  as  second  class  matter  March  14,   1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


BROADCASTING  at  deadline 


Closed  Circuit 


EXPECT  FCC  to  move  speedily  in  transmitting 
to  Congress  recommendations  on  transfer  pro- 
cedure pursuant  to  its  Crosley-Avco  decision 
(see  page  15).  Possibly  action  within  fortnight. 

BY  OCT.  1  Col.  Ed  Kirby,  chief  of  the  Radio 
Branch,  BPR,  is  expected  to  leave  the  Army. 
He  will  return  to  private  business,  probably  as 
a  public  relations  and  advertising  consultant. 
Former  NAB  public  relations  director,  Col. 
Kirby  has  headed  Army  radio  five  years.  Suc- 
cessor is  almost  certain  to  be  Maj.  Al  Whar- 
field,  formerly  of  C.  E.  Hooper  Inc,  who  has 
been  acting  chief  while  Col.  Kirby  served  as 
escorting  officer  for  the  U.  S.  Broadcast  Mis- 
sion in  Europe. 

MORE  THAN  a  possibility,  in  view  of  the  FCC 
denial  last  week  of  KOMA  Oklahoma  City  ap- 
plication to  shift  from  1520  kc  to  690  kc  (see 
story  page  17),  that  station  will  file  for  50  kw 
on  its  present  frequency. 

INTERDEPARTMENT  Radio  Advisory  Com- 
mittee held  first  meeting  since  V-J  Day  last 
Thursday,  discussed  conversion  of  military  and 
Government  frequencies  to  civilian  use.  On 
agenda:  aviation  frequencies,  conflicts  in  mili- 
tary intelligence  bands  and  amateur  channels. 
Weeks  of  work  face  IRAC  before  differences 
can  be  resolved. 

DIXIE  B.  McKEY,  who  put  on  the  air  WKY's 
915-foot  antenna  in  Oklahoma  City,  and  Robert 
C.  Shaw,  high-frequency  expert,  will  open  an 
engineer  consulting  firm  in  Washington  about 
mid-September. 

IF  PRESENT  plans  of  the  Radio  Executives 
Club  of  New  York  materialize,  first  meeting  of 
the  new  season  on  Oct.  4  will  feature  the  com- 
plete party  of  the  American  Broadcast  Mis- 
sion to  Europe  as  guest  speakers,  with  the 
reception  committee  comprising  Paul  W. 
Kesten,  CBS  executive  vice-president;  Edgar 
Kobak,  Mutual  president;  Chester  J.  La  Roche, 
vice-chairman,  American,  and  Niles  Trammell, 
NBC  president. 

DON'T  expect  quick  entry  of  full-blown  televi- 
sion on  nationwide  basis.  Wild  talk  about  sud- 
den setting  up  of  video  industry  is  discounted 
by  many  who  will  take  leading  roles  in  its  de- 
velopment. Five  or  more  years  may  be  needed, 
they  say,  pointing  to  need  of  networking  facili- 
ties, stations,  programs  and  receiving  sets  be- 
fore television  can  be  said  to  have  arrived.  In- 
dustry may  be  developing  nicely,  though,  within 
two  years,  though  service  likely  will  be  only 
a  few  hours  daily  in  larger  cities. 

REXALL  ON  COAST 

SONTAG  DIVISION  of  United  Rexall  Drug 
Co.,  Los  Angeles  (chain),  has  appointed 
Glasser-Gailey  &  Co.,  Los  Angeles,  to  handle 
advertising  and  will  use  radio  along  with  other 
media  in  an  extensive  campaign.  Grace  Glasser 
is  account  executive. 
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Sept.  10-11:  Mutual  Board  meeting,  Hotel 
Ambassador,  New  York. 

Sept.    14:   BMB   Board   meeting,  Waldorf- 
Astoria,  New  York. 

Sept.  17:  NAB  Radio  News  Committee,  Pal- 
mer House,  Chicago. 

Oct.  1-2:  NAB  Board  Meeting,  Washington, 
and  inauguration  of  President  Justin  Miller. 

Oct.  23:  Clear  channel  hearings  before  FCC, 
Washington. 

Bulletins 

COL.  WILLIAM  S.  PALEY,  ICD,  deputy  direc- 
tor and  chief  of  operations,  on  leave  as  CBS 
president,  arrived  by  plane  in  New  York  Thurs- 
day night.  It  is  understood  he  will  be  released 
from  the  Army  shortly  and  return  to  CBS. 
Edward  R.  Murrow  arrived  in  New  York  Fri- 
day afternoon.  He  is  to  return  to  London  in 
two  or  three  weeks. 

STATE  DEPT.  received  word  Friday  after- 
noon that  Third  Inter- American  Radio  Confer- 
ence has  begun  sessions  in  Rio  de  Janeiro,  with 
following  representing  the  U.S.:  Adolph  A. 
Berle  Jr.,  American  Ambassador  to  Brazil 
( delegate)  ;  Loring  B.  Andrews,  Office  of  Inter- 
American  Affairs;  Col.  Theodore  L.  Bartlett, 
Army  Air  Forces;  Robei't  R.  Burton,  Dept.  of 
State;  Dr.  J.  H.  Dellinger,  Bureau  of  Stand- 
ards; Ralph  L.  Higgs,  U.  S.  Weather  Bureau; 
Rosel  L.  Hyde,  FCC;  Commissioner  Ray  C. 
Wakefield,  FCC;  Marion  Woodward,  FCC;  Ar- 
thour  L.  Lebel,  Dept.  of  State;  Comdr.  Paul  D. 
Miles,  Navy  Dept.;  Harvey  B.  Otterman,  Dept. 
of  State;  Col.  A.  G.  Simson,  CAA;  Commodore 
E.  M.  Webster,  U.  S.  Coast  Guard;  Hubert  M. 
Curry,  American  Embassy,  Cuba  (secretary). 

NEGOTIATIONS  between  NABET,  NBC  and 
American  over  terms  of  a  new  contract  were 
underway  late  Friday  with  wage  and  hour  de- 
mands under  discussion.  Court  decree  requh-es 
nets  to  recognize  technicians  as  bargaining 
agents  for  platter-turners  regardless  of  Petrillo 
threats. 

GRID  FEATURE  SPONSORS 

CRITERION  RADIO  FEATURES,  Chicago, 
has  sold  its  quarter-hour  Jimmy  Evans  Foot- 
ball Forecast  effective  Sept.  21  for  11  weeks  to 
following  sponsors:  Black  Eagle  Oil;  Mil- 
waukee, on  WEMP  WIBU  KFIZ  WHBY  WOSH 
WTAQ;  Dixie  distributors,  Spartanburg,  S.  C; 
Schlitz  &  Champaign  Velvet  on  WORD;  Clark 
Tire  &  Rubber  Co.,  Monroe,  La.,  on  KNOE; 
Dumas  Gidden  Co.,  North  Carolina  Pure  Oil 
distributors  on  WGBR;  Fisk  Tire  &  Rubber  Co., 
Buffalo,  on  WEBR. 


Business  Brief  I 

BAYUK  SPORTS  •  Bayuk  Cigars  Inc.  PI 
adelphia,  starts  sportscasts  Sept.  10  Mutu 
Mon.,  Wed.,  Fri.,  7:45-8  p.m.  Agency,  Ivey 
Ellington,  Philadelphia. 

CIBA  TO  DURSTINE  •  CIBA  Pharmaceuti 
Products,  Summit,  N.  J.,  manufacturer  of  et 
cal  products  for  the  medical  profession,  \ 
appointed  Roy   S.  Durstine  Inc.,  N.  Y., 
agency,  effective  Jan.  1,  1946. 

NEW  SHADOW  TIME  •  Sponsored  by  De 
ware,  Lackawanna  &  Western  Coal  Co.,  N 
York,  Grove  Labs.,  St.  Louis,  and  Carey  S 
Co.,  Hutchinson,  Kan.,  The  Shadow  returi 
to  Mutual  Sept.  9  as  a  5-5:30  p.m.  Sunc 
program  and  not  5:30-6  p.m.  as  origina 
scheduled. 

SERUTAN  DELAY  •  First  broadcast  of  n 
Mutual  series  of  food  commentaries  by  Vic 
H.  Lindlahr,  originally  scheduled  to  start  Se 
10,  has  been  postponed  to  Oct.  1,  11:45-12  no 
Monday-Friday.  Sponsor  is  Serutan  Co.,  J 
sey  City;  Agency,  Raymond  Spector  Co.,  N. 

SPONSORS  "ACES"  •  Stop  and  Shop  Sup 
markets,  Boston,  starting  Sept.  17  will  spon 
Monday  through  Friday,  10:30  p.m.  on  WN, 
Easy  Aces.  Agency,  Hirshon-Garfield. 

MURINE  ON  35  •  Murine  Co.,  Chicago, 
planning  a  test  campaign  for  October  and  I 
vember  using  night  chain  breaks  on  about 
station.  Agency,  BBDO,  Chicago. 

GOODRICH  DRAMA  •  B.  F.  Goodrich  ( 
Akron  (tires)  starting  Oct.  4  will  spon 
Detect  and  Collect  on  full  American  netwc 
Thursdays  9:30-9:55  p.m.  Agency,  BBDO,  N 
York. 

IPANA  RENEWS  •  Bristol-Myers  Co.,  Is 
York  (Ipana  toothpaste),  on  Sept.  7  rene\ 
for  52  weeks  the    Alan  Young  Show  on 
American  stations,  Tues.  8:30-9  p.m.  Ager 
Doherty,  Clifford  &  Shenfield,  New  York. 

CAMPBELL  CONTINUES  •  Campbell  S<| 
Co.,  Camden  (soups)  on  Sept.  9  renewed  j 
52  weeks  Request  Performance  on  full  C 
network,  Sun.  9-9 : 30  p.m.  Agency,  Ward  Wh  j 
ock  Co.,  New  York. 

MOVE  OF  WATR  TO 
SPRINGFIELD,  MASS.,  ASKED 

NEW  station  applications  filed  late  Fridaj 
the  FCC  include:  New  station  asked  by  Ha:  I 
Thomas,  Waterbury,  Conn.,  1240  kc  250  w 
limited,  to  be  considered  with  his  applica  I 
to  move  WATR  Waterbury  to  Springfi  j 
Mass.,  increase  from  1  to  5  kw,  install  , 
transmitter  and  directional  antenna;  new  j 
tion  asked  by  News  Publishing  Co.,  Charh  j 
N.  C,  1400  kc  250  w  unlimited;  new  sta  I 
asked  by  Rupert  W.  Bradford  and  Harrj  | 
Pihl,  Bemidji,  Minn.,  1450  kc  250  w  unlimitJ 
FM  developmental  station  asked  by  FM 
C.  Carman,  David  G.  Smith,  Jack  L.  Pom 
and  Grant  R.  Wrathall,  d/b  Utah  Broadcast 
&  Television  Co.,  Salt  Lake  City,  92.1-103.si 
band  100  w  special  emission  for  FM.  Kfl 
Little  Rock  asks  CP  to  change  from  123B 
1240  and  move  transmitter  and  studio  locil 
KGLU  Safford,  Ariz.,  asks  CP  change  M 
1450  kc  250  w  to  1480  kc  1  kw. 
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WEST  VIRGINIA  NETWORK 


m  1 


WPAR 

CBS 
250  on  1450 


WBLK 

NBC 
250  on  1400 


WSAZ 

BLUE 

1000  on  930 


WCHS 

CBS 
5000  on  500 


THE  WEST  VIRGINIA  NETWORK 


JOHN  A.  KENNEDY 
PRESIDENT 


HOWARD  L.  CHERNpFF 
MANAGING  DIRECTOR 


National  Representatives,  THE  BRANH AAA  COMPANY 
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Kino 

SEATTLE  •  TACOMA 


No.  3. ..LUMBER 
Seven  Billion  Board  Feet  Annually 


Producing  almost  a  third  of  all  U.S.  lumber,  the  Pacific  North- 
west lumber  industry  supports  more  than  a  third  of  a  million 
people.  With  no  reconversion  problem,  and  with  an  unprece- 
dented demand  . . .  lumber  . . .  plastics  . . .  dyes  . . .  paper  pulp 
.  .  .  plywood  .  .  .  turpentine  and  oils  .  .  .  wood  flour  .  .  .  this 
industry  will  enjoy  a  long  period  of  high  production,  high 
employment,  and  high  income. 

KIRO  is  the  only  50,000  watt  station  in  this  rich  market ...  it 
brings  Columbia  Programs  to  Seattle  and  the  Pacific  Northwest. 


THE  PACIFIC  NORTHWEST'S 

MOST  POWERFUL  STATION 

50,000  Watts 

710  kc 

CBS 

\   7%&'?*ie*tM<f  Station 

Represented  by 

T  SEATTLE,  WASH. 

FREE  and  PETERS,  Inc. 

The  Weekly  Newsmagaiine  of  Radio 


Publithtd  Wttklj  hr  Br»*JritlHt  FuMlirttm,  Im 

Executive,  Editorial,  Advertising  and 
Circulation  Offices:  170  National  Press  Was. 
Washington  4,  D.  C.  Telephone:  ME  1032 

IN  THIS  ISSUE  .  .  . 

FCC  Urges  Bids  on  Station  Transfers  

Applicants  Must  File  Data  by  Oct.  7  

FCC  Dismisses  Charges  Against  WDSU  

Porter  Reaffirms  Belief  in  U.  S.  Broadcasting 

Net  Affiliates  In  First  Meeting  

Surrender  Broadcast  Delayed  by  Military  — 

Italy  Wants  to  Boost  Commercial  Radio  

U.  S.  Mission  Received  by  Pope  Pius  

How  Many  Stations  Will  Markets  Support? 

By  Dr.  Victor  J.  Andrew  

Europe  Girding  for  Struggle  of  Superpower 

Stations  

Daily  Serials  Liked 

By  Helen  R.  Bitterman  

Monte  Carlo  Building  Station  

American  Radio  for  Gl's  

Midwest  Farmer  Day  Staged  by  WNAX  

Surveys  Australian   Program  Needs  

U.  S.  Chief  User  of  Radio  in  S.  A.  

Scharfeld  Leads  Probers  for  AMG  

Not    Unusual    for    Big    Business    to  Own 

Licenses  

World  Radio  Society  Peace  Aid 

By  Pfc.  Cecil  K.  Carmichael  

DEPARTMENTS 


Agencies   52 

Allied  Arts   52 

Commercial   50 

Editorial    48 

FCC  Actions   87 

Feature  of  Week__  10 

Management   50 

Network  Accounts-  62 

News   58 


Our  Respects  To —  4 

Production   6 

Programs  5 

Promotion  5 

Sellers  of  Sales  —  1 

Service  Front  8 

Sponsors  5 

Sid  Hix  1 

Technical  6 


At  Washington  Headquarters 

SOL  TAISHOFF 

Editor  and  Publisher 

EDITORIAL 

ROBERT  B.  RICHARDS.  Sdlt+rUi  Dir—st 

Art  Kin».  Managing  Editor;  3.  Frank  Beatt 
Bill  Bailey,  Associate  Editors.  STAFF:  J* 
Levy,  Lawrence  Christopher,  Mary  Ztirhon 
Sidney  Shelley,  Norma  Pugliese,  Adele  Porter. 

BUSINESS 

MAURY  LONC,  Bmslm—  Uemmmm 

Bob  Breslau,  Adv.  Production  Manager;  Har. 
Steven;,  Eleanor  Carpenter,  Marie  Woodwax 
AUDITING:  B.  T.  ToishorT,  Catherine  Steel 
Mildred  Raeoosin. 

CIRCULATION 

RRRNARD  PLATT.  CtrcuUtUn  Nmsw 

Dorothy  Young,  Herbert  Hadley,  Leslie  Helm 


NEW  YORK  BUREAU 

260  Park  Ave..  Zone  17,  PLaza  6-8356 
EDITORIAL:  Bruce  Robertson,  New  York  EdiU 
Florence  Small,  Dorothy  Macarow,  Doris  Gooch. 
ADVERTISING:   S.  J.  Paul,  New  York  Advt 
tising  Manager;  Patricia  Foley. 

CHICAGO  BUREAU 

360  N.  Michigan  Ave..  Zone  1,  CENtrsl  4116 
Fred  W.  Sample,  Manager;  Jean  Eldridge. 

HOLLYWOOD  BUREAU 

1609  North  Vine  St..  Zone  28,  Gladstone  736< 
David   Glickman,  Manager;  Marjorie  BannetU 

TORONTO  BUREAU 

417  Harbour  Commission  Bldg.  ELein  0776 
James  Montagues,  Manager. 

Copyright  I9i5  by  Broadcasting  Publications  I 


SUBSCRIPTION   PRICE:   S5  00   PER  YEAR.   15c   ?W  Q 
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WFIL  wins  ABC  award 

for  Outstanding  Audience  Promotion 


For  Outstanding  Audience  Promotion  on 
American  Broadcasting  Company  Programs 


For  the  second  successive  year  advertising 
agencies  using  American  Broadcasting  Com- 
pany facilities  have  handed  an  orchid  to  WFIL 
for  outstanding  audience  promotion  of  ABC 
network  commercial  programs.  To  those  agen- 
cies and  to  the  American  Broadcasting  Com- 


pany WFIL  is  deeply  grateful. 

WFIL  renews  the  pledge  it  made  a  year  ago 
—"That  WFIL  will  always  seek  to  promote, 
publicize  and  merchandise  its  clients'  pro- 
grams to  the  fullest  extent  and  with  every 
available  means  at  its  command." 


Represented  Nationally  by  THE  KATZ  AGENCY 


IN  PHILADELPHIA 

WFIL 

MEANS  PROGRESS 
and  PUBLIC  SERVICE 
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Monday  Named  WW  J  Day 


EXECUTIVE  Orrrce 


August  13,  1945 

As  Mayor  of  Detroit,  1  am  happy  to  designate  iondi?, 
.August  20,  as  SWJ  Cay.   On  that  date,  Badio  Station  WHT 
will  complete  25  years  of  service,  the  first  station 
in  America  to  attain  the  quarter  century  mark. 

Throughout  its  hl3tory,  the  operation  of  JW  has  bee» 
characterised  by  a  demotion  to  the  public  good  and 
by  Ideals  so  high  as  to  hare  given  every  Detroiter  e 
feeling  of  pride  and  satisfaction  in  the  record  and 
achievements  of  the  world's  oldest  commercial  broadcasting 
station. 

Radio  exemplifies  one  of  our  most  cherished  liberties, 
the  freedom  of  apeech,  end  I  am  certain  that  all  of  oar 
people,  including  tho  other  splendid  radio  stations 
In  Detroit,  will  Join  with  me  in  paying  this  fitting 
tribute  to  Detroit's  JPlret  Station. 


Mayor 


Edward  J.  Jeffries 
Mayor  of  Detroit 


"Heartiest  congratulations  to 
WWJ  on  its  25th  birthday.  The 
United  Press  is  proud  to  have 
been  associated  with  you." 

Mims  Thomason 

of  the  United  Press 


Fred  Waring 
Director  Waring's  Pennsylvanians 


"Yesterday  WWJ  was  given  a 
nation's  homage.  My  home  station, 
from  where  I  made  my  first  broad- 
cast in  1922,  was  celebrating  its 
25th  Anniversary.  Gosh  how  time 
does  fly." 

Fred  Waring  I 
Director  Waring's  Pennsylvanians 


"25  years  ago  today,  on  August  20, 
1920,  Radio  Station  WWJ  (then 
8MK)  of  Detroit,  broadcast  its 
first  program,  and  has  been  oper- 
ating on  a  daily  schedule  since 
that  time." 

Hour  of  Charm  Program 
over  NBC   Aug.  19,  1945 


"May  I  be  among  your  well  wish- 
ers on  the  occasion  of  the  25th 
anniversary  of  Radio  Statior 
WWJ." 

Easton  Woolley  i 
Director  of  Station  Relations,  NBC  t 


WWJ's  PRIMACY 


Left— 
Capt.  Eddie 

RlCKENBACKER 


Right — 

Robert  St.  John 
War  Correspondent 


feel  I  am  part  of  WWJ  for  the 
st  25  years,  having  been  on  its 
ginal  broadcast." 

Capt.  Eddie  Rickenbacker 


»  years  of  successful  broadcast- 
and  outstanding  accomplish- 
es serving  the  public  interest 
an  achievement  of  great  value 
i  a  credit  to  the  entire  radio 
.ustry." 

E.  W.  Evans 
President  The  Billboard 


"WWJ  is  celebrating  its  25th- 
birthday  today  and  I  want  to  join' 
with  radio  people  all  over  the 
world  in  sending  my  congratula- 
tions. It  would  take  me  a  half  an 
hour  to  tell  you  all  the  firsts  that 
that  station  has  to  its  credit.  WWJ 
pioneered  the  way  back  in  the 
days  when  radio  receivers  were 
little  cardboard  boxes  which 
brought  in  sound  by  virtue  of  a 
little  tiny  piece  of  crystal.  Today 
it  is  one  of  the  greatest  stations  in 
all  the  world.  I  wish  I  were  in 
Detroit  celebrating  with  them."  . 

Broadcast  by  Robert  St.  John 
over  NBC,  Monday,  Aug.  20,  1945, 


NBC  Bask  Network 
Associate  FM  Station  WEN  A 
Television  CP.  Pending 


America's  Pioneer  Broadcasting  Stafion — First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

-  • 

950  KILOCYCLES  — 5000  WATTS  < 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

Notional  Representative? 


£*er  iee  a  station  whcse 
;  daytime  Hooper  "share  of 
!  audience"  averages 

i  ■  ..  - 

49.0% iim 

Perhaps  .  .  . 

...  but  how  about  a 
city  where  the  daytime 
"sels-in-use"  averages  { 

21.8*1 


N01  .  .  . 

.  .  .  then  look  at 
Lincoln  -  -  we  feel  it's  a 
rare  result  in  a  market  of 
oyer  1 00,000  population. 


In  Fact, 

KFOR  has  80%  more 
daytime  audience  according 
lo  Hooper  than  the  next 
highest  station. 


*  If  you're  interested  in 
ratings,  just  multiply  "seis- 
in -  use"  b  y  "share  o  f 
audience." 


Feature  of  the  Week 


fttpresented  by  Edward  Petry  Co.,  Inc. 


KFOR 


Nebraska's  tesA  LINCOLN 
Capital  City  Nebraska 

Station"  o 


Gordon  Gray,  General  Mgr. 
•Aelvin  Drake,  Station  Mgr. 

ril  up  and  Mutual  Networks 
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ONE  OF  the  great  and  unexpected 
revelations  of  a  single  radio  sta- 
tion's achievement  to  come  out  of 
this  war  is  the  story  of  how  the 
Saipan  station,  KSAI — built  by  the 
OWI  using  a  Western  Electric  50 
kw  transmitter — saved  20  of  the 
B-29  superfortresses  crippled  over 
Japan,  the  lives  of  more  than  200 
fliers,  and  property  worth  more 
than  $15,000,000. 

In  September,  1944  it  was  de- 
cided to  put  up  a  station  on  the 
newly  won  Saipan,  powerful  enough 
to  reach  the  Japanese  people  by 
medium  wave. 

James  O.  Weldon,  chief  of  the 
OWI  Bureau  of  Communications 
Facilities,  and  five  members  of  his 
staff  went  to  Saipan  in  November, 
1944  to  construct  the  station.  They 
started  installation  on  November 
20,  and  31  days  later  after  working 
day  and  night,  assisted  by  Army 
engineers,  and  Signal  Corps  men, 
the  station  was  ready. 

It  operated  on  1010  kc  and  con- 
sisted of  four  directional  antennas 
which  gave  a  250  kw  effective  sig- 
nal toward  Japan,  but  there  was 
still  a  question  as  to  whether  such 
a  signal  could  reach  the  great  Jap- 
anese population  centers  effectively. 
However,  two  occurences  almost 
immediately  answered  the  question. 
Twenty  minutes  after  the  Saipan 
radio  went  on  the  air,  the  Japs 
tried  to  jam  it.  The  next  evening 
Tokyo  radio  advised  listeners  to 
turn  off  their  radios,  go  to  bed 
early  and  conserve  their  strength. 

Then  OWI  engineers  received  a 
request  from  the  B-29  Bomber 
Command  stationed  on  Saipan  that 
the  transmitter  be  left  on  24  hours 
a  day  for  four  days  so  that  the 
bombers  could  check  the  signal. 


Two  days  later  an  urgent  order 
was  received:  'Keep  that  trans- 
mitter on  twenty-four  hours  a  day 
permanently  from  now  on  ■"  The 
story  came  out.  A  crippled,  lost 
plane,  its  navigating  equipment 
smashed,  had  picked  up  the  Saipan 
signal  so  clearly  that  by  using  its 
radio  compass  it  was  able  to  ride 
in  on  the  beam  to  its  base.  Some 
weeks  later,  four  B-29's  were  saved 
in  one  week  by  following  this  beam. 

Within  four  months  the  station 
was  credited  with  saving  more 
than  20  superforts. 

The  station  had  been  rebroad- 
casting  OWI  psychological  warfare 
material  relayed  from  KRHO 
Honolulu,  operating  from  6  to  mid- 
night Japanese  time  skywave  cov- 
erage. To  keep  on  the  air  during 
the  day  for  aerial  navigation  in 
accordance  with  the  Bomber  Com- 
mand's orders,  it  rebroadcast.  at 
all  other  times  troop  shows  and 
musical  programs  of  the  AFRS. 

From  checks  both  by  the  bomb- 
ers and  by  warships  in  the  Japa- 
nese area,  it  is  now  known  that 
KSAI  easily  rivaled  the  Tokyo 
radio.  Thus,  psychological  warfare 
men  could  be  sure  the  Japanese 
man  in  the  street  was  being  reached 
with  such  important  information  as 
the  Potsdam  unconditional  surren- 
der ultimatum  which  went  out  from 
Saipan,  the  warnings  to  specified 
Japanese  cities  of  their  impending 
destruction,  and  the  recent  historic 
development  of  the  atomic  bomb. 

On  the  authority  of  Capt.  Paul 
Bosse,  AFG  Saipan,  requests  for 
"position"  from  homing  B-29's  were 
reduced  from  an  average  of  140  a 
day  down  to  an  average  of  20  per 
day  as  soon  as  KSAI  went  on  the 
air  24  hours  a  day. 


Sellers  of  Sales 


A FOUR-POINT  program  is 
considered  by  Leonard 
Gessner,  radio  dir  e  c  t  o  r 
of  Fitzgerald  Adv. 
Agency,  New  Orleans,  in  buy- 
ing time  for  a  suc- 
cessful radio  cam- 
paign. 

He  reasons  that  a 
successful  campaign 
requires  a  lot  more 
than  just  clever  copy 
or  a  jingle  or  even 
a  program.  "You've 
got  to  broadcast 
when  there  are 
enough  people  listen- 
ing to  your  station 
to  make  it  worth- 
while," he  declares, 
"and  you've  got  to 
b  roadcast  often 
enough  to  really 
drive  home  your 
message." 

On  the  basis  of 
this  he  considers:  1, 
geographic  cover- 
age; 2,  audience  availability;  3, 
listening  habits;  4,  frequency  of 
impact. 


LEONARD 


Leonard  was  born  in  New 
Orleans,  March  1901.  He  went 
to  Tulane  U.,  graduating  in 
1921  with  a  BBA.  He  has  been 
in  advertising  since  1925  and 
with  Fitz  g  e  r  a  1  d 
since  1929. 

Married  in  June 
19?fi  to  Natalie 
Guthrie,  Leonard 
has  two  children, 
Natalie,  16  and  Len, 
14.  He  is  a  member 
of  the  American 
Marketing  Assn.  and 
the  Stratford  Club 
of  New  Orleans. 

Principal  accounts 
which  he  handles 
are :  Blue  Plate 
Foods  Inc.,  Dixie 
Brewing  Co.,  God- 
chaux  Sugar  Inc., 
Louisiana  Power  & 
Light  Co.,  New  Or- 
leans Item,  Pan 
American  Petroleum 
Corp.,  Valvoline  Oil 
Co.,  WWL  New  Orleans,  Wemb- 
ley Inc.,  Wesson  Oil  &  Snowdrift 
Sales  Co. 


Ijou  sell  wit 


Your  odver  ^ 
WDEL  by.l<U  *o  hes 

Debware,^olPennsYl- 

vania,  ^  section 

Virginia  .  •  ■  be. 

5000!«« 
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Programs  .  •  • 
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programming  . 
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So  you  think  a  one-year-old  is  a  little  young  to  smoke  a 
big  black  seegar?  Not  WSAI!  For,  even  though  today  is 
our  first  birthday,  we're  almost  as  old  as  radio  itself 

Just  one  year  ago  today,  we  gained  the  right  to  place 
after  our  call  letters  four  all-important  words  . . .  four 
words  that  stand  for  significant  community  service  . . . 
four  words  that  give  added  meaning  to  that  phrase  in 
our  license,  "in  the  public  interest". 

Those  four  words  are  "A  MARSHALL  FIELD  STATION". 

So  here's  thanks  to  all  those  advertisers  and  agencies 
who  have  helped  to  make  this,  the  first  year  under  the 
Marshall  Field  banner,  one  of  the  most  successful  periods 
in  our  23-year  history! 


LUSRI 


CINCINNATI  2, OHIO 


BASIC  AMERICAN  BROADCASTING  COMPANY 
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/^s  you  know,  WIND  broadcasts  the  news  51  times 
daily  —  probably  the  heaviest  newscast  schedule  in  America. 
In  order  to  produce  this  24-hour  news  output,  our  news  room 
receives  all  three  news  services. 

"On  the  basis  of  our  experience,  we  want  you  to  know 
that  we  regard  AP  as  a  must'  service.  The  name  Associated 
Press  means  much  to  our  listeners,  and  to  us.  We  have  found 
during  the  past  three  years  that  we  can  rely  on  AP  to  supply 
what  we  need  when  we  need  it.  It  makes  no  difference 
whether  it  is  a  story  of  world-shaking  proportions  or  only  news 
of  local  interest. 

"They  all  are  important  to  us,  and  to  our  listeners,  and  we 
get  them  all  fast  and  straight  on  the  AP  news  wire.  The  pro- 
gram material  you  send  is  a  big  help  in  the  preparation  of 
other  special  WIND  shows.  Service  has  been  good." 


Ralph  L.  Atlass 

President 
Radio  Station  WIND,  Chicago,  Hi 
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The  Key  To  Three  Cities! 

station  doing  the  job  of  three— doing  it 
thoroughly  and  economically. 

WTRY's  strong  signal,  plus  its  influence 
and  prestige,  assure  you  a  wide  listener- 
ship  in  all  three  cities.  No  other  medium 
can  deliver  so  much— and  at  so  little  cost. 
Yes,  three  cities— and  the  key  to  all  three 
is  WTRY. 

Basic  Blue  Network  •  980 — Middle  of  the  Dial — 980  •  Representative:  Paul  H.  Raymer  Company 

WTRY,  Albany -Troy- Schenectady  •   Associated  with  wsyr,  wkne,  WEUj 


•  Albany,  Troy,  Schenectady  are  one 
vital  market  which  can  be  yours— deliv- 
ered by  WTRY. 

These  three  cities,  while  separate  entities, 
actually  form  one  major  market.  They 
are  geographically  close,  alike  in  their 
thinking  and  in  their  buying  habits.  Most 
important,  they  are  covered  by  one  radio 


□ 

4  MU»BC  0E«L  STATION 

United  Statu 
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66  We've  got  to  screen -out  the  women. 
Sit  there  and  give  me  your  reactions!9* 


One  of  the  wonderful  things  about  spot  broadcasting  is  that  you 
can  select  your  audience,  and  save  the  cost  of  dead-head  listeners! 
Men,  women,  children,  young  people  or  old,  rural  or  urban — 
whatever  group  buys  your  product,  that's  the  group  you  can  get! 

Not  only  that,  but  there's  the  added  possibility  of  directing  your 
sales  appeal  exactly  to  the  geographical  sections  where  it's  most 
needed  for  better  business. 

How  about  giving  spot  broadcasting  your  consideration?  We'd 
like  to  talk  with  you  about  it. 


FREE  &  PETERS,  me. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFF  AX 

WCKT  CINCINNA1 

KDAL  DULCI 

WDAY  FABC  I 

WISH  ......  INDIANATOL  I 

WJEF-WKZO    .    .    GRAND    RAPID:  I 
KALAMAlfl 

KMBC  KANSAS  CIt  I 

WAVE  LOUI9VILI  I 

WTCN   .    .   MINNEAPOLIS-ST.  PAl  | 

WMBD  PE0B1 

KSD  ST.  LOU 

WFBL  SYBACUi 

IOWA 

WHO   .  DES  MOINI 

WOC  DAVENPOI 

KMA  SHENANDOi 

SOUTHEAST 

WCBM  BALTIMOI 

WCSC  CHARLESTC 

WIS  COLUMB' 

WPTF  RALEIC 

WDBJ  BOANOI 

SOUTHWEST 

KOB  ALBUQUERQI 

KEEW  BROWNSVHJ 

KRIS  CORPUS  CHRIS 

KXYZ  HOUSTC  % 

KOMA  OKLAHOMA  CT1 

KTUL    TULI 

PACIFIC  COAST 

EOIN  PORTLAf 

KIBO  SEATT1 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Frankiin  6373 


NEW  YORK:  444  Madison  Are. 
Plaza  5-4130 


SAN  FRANCISCO:  111  Sutter 
Sutter  4353 


HOLLYWOOD:  6331  Hollywood     ATLANTA:  322  Palmer 
Hollywood  2151  Main  5667 
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ROA DCASTINC 


BROADCAST  ADVERTISING 


29,  No.  11 


WASHINGTON,  D.  C,  SEPTEMBER  10,  1945 


$5.00  A  YEAR— 15c  A  COPY- 


CC  Urges  Bids  on  Station  Transfers 


*ice  Also  Factor, 
Declares  Avco 
Decision 

By  JACK  LEVY 

INTAINING  that  its  present 
sfer  procedure  is  deficient,  the 
last  week,  in  making  public 
:-3  decision  approving  the  sale 
he  Crosley  radio  properties  to 
proposed  a  7-point  plan 
:eby  the  Commission  would 
'some  real  voice"  in  future 
ges  of  station  ownership, 
public  hearing  wrill  be  held  at 
arly  date,  the  Commission  an- 
iced,  to  consider  pi'ocedures 
in  the  framework  of  the  plan 
>h,  if  adopted,  would  apply  to 
ransfer  applications  filed  after 
6.  A  "completely  satisfactory 
edure",  which  would  include 
i2-s  under  which  stations  could 
ild  and  determine  the  extent  to 
h  large  financial  interests 
Id  be  permitted  to  control  sta- 
t,  will  be  recommended  to  Con- 
Is* 

le  Commission  also  sei-ved  no- 
that  it  will  consider  no  further 
ications,  such  as  the  Crosley- 
i  tiansfer,  in  which  broadcast- 
acilities  are  lumped  with  other 
s  unless  separate  price  is 
sd  upon  for  stations  involved. 


The  plan  offered  by  the  Commis- 
sion, included  in  the  majority  opin- 
ion concurred  in  by  Chairman  Por- 
ter and  Commissioners  Jett,  Denny 
and  Wills,  would  provide  all  inter- 
ested parties  an  opportunity  to 
apply  for  licenses  of  stations  offered 
for  sale.  It  would  enable  the  Com- 
mission to  grant  the  transfer  to 


A  60-day  period  would  be  given 
following  the  receipt  of  an  appli- 
cation for  other  interested  persons 
to  compete  and  if  no  other  bids 
were  filed  the  original  application 
would  be  considered  on  its  merits. 
If  otherwise  received,  all  would  be 
considered  on  their  merits. 

The   plan  would  not  apply  to 


IN  ITS  45-PAGE  CROSLEY-AVCO  DECISION,  THE  FCC: 

(1)  Seeks  Congressional  action  empowering  it  to  exercise 
jurisdiction  over  prices  in  transfer  of  stations. 

(2)  Proposes  new  procedure  in  transfers  which  Mould  open 
offerings  to  all  comers — with  the  transferee  to  he  selected 
by  the  Commission  on  the  basis  of  his  ability  to  perform. 

(3)  Decides  to  await  Congressional  action  on  (1)  and  hold 
open  hearing  on  (2). 


the  applicant  best  qualified  to  oper- 
ate the  station  in  the  public  interest. 

It  provides  that  the  Commission 
and  the  applicant  publish  the  terms 
and  conditions  of  the  proposed  sale 
of  a  station,  the  name  of  the  pros- 
pective purchaser,  and  the  condi- 
tions of  the  sale.  Other  persons 
would  be  invited  to  apply  for  the 
station  on  the  same  terms  and  the 
Commission  would  consider  all 
applications  on  their  merits,  with 
selection  of  transferee  determined 
on  the  basis  of  public  interest. 


transfer  of  less  than  a  controlling 
interest  in  a  station  nor  in  cases 
where  transfer  involves  no  real 
change  in  control. 

Carries  Out  Intent 

Such  a  procedure,  the  opinion 
declared,  "will  more  adequately 
enable  the  Commission  to  carry 
out  the  Congressional  intent  that 
the  best  qualified  person  be  licensed 
for  each  available  frequency.  No 
harm  will  result  to  the  transferor 
since  he  either  sells  his  station  to 


the  person  he  selected  under  the 
teims  and  conditions  specified  in 
his  contract,  or  he  sells  to  another 
person  on  the  same  terms. 

"However,  if  he  is  unwilling  to 
sell  on  the  same  terms  and  under- 
the  same  conditions  to  another  per- 
son, whom  the  Commission  believes 
is  better  qualified,  then  the  trans- 
feror need  not  sell  at  all.  The  only 
change  which  this  procedure  will 
cause  is  giving  the  Commission 
some  real  voice  in  the  selection  of 
a  proper  successor." 

Basic  Infirmity 

While  approving  the  transfer  of 
the  Crosley  properties,  the  major- 
ity opinion  noted  that  "grave  ques- 
tions of  public  policy"  were  in- 
volved. "To  deny  this  application," 
it  declared,  "would  reverse  17  yeaa"s 
of  precedent  and  establish  'new 
policies."  The  majority  was  there- 
fore "persuaded  to  grant  the  appli- 
cation and  then  consider  the  pro- 
mulgation of  a  uniform  rule  for 
future  transfer  cases,  buttressed 
by  Congressional  clarification  of 
certain  questions  where  our  power 
is  not  specific."  •>1 

The  present  case,  the  opinion,  as- 
serted, highlights  "a  basic  infirm- 
ity" of  the  Communications  Act  in 
that  it  permits  a  man  retiring  from 
the  radio  business  to  select  his 
successor.  Under  such  power,  it 
declared,  the  seller  may  be  influ- 
(Continued  on  page  81) 


M  Applicants  Must  File  Data  by  Oct.  7 


Jjea-f   of  FCC  Announcement 
page  4.0) 

FCC  will  begin  the  process- 
f}of  approximately  500  applica- 
for  new  FM  stations  in  four 

Is. 


complete  engineering  data  by  Oct. 
7  and  that  it  therefore  "contem- 
plates the  granting  of  a  substantial 
number  of  FM  applications  condi- 
tionally", subject  to  later  submittal 
of  the  desired  information. 

Soon  Assign  Frequencies 

With  regard  to  the  46  existing 
FM  licensees,  the  Commission  dis- 
closed it  would  soon  assign  new  fre- 
quencies to  bring  these  stations  into 
the.  92-108  mc  band  and  will  re- 
quire that  regular  programs  on  the 
new  assignments  begin  no  later 
than  Jan.  1,  1946.  Licensees  will 
be  given  until  Sept.  20  to  file  ob- 
jections to  'the  new  assignments. 

The  Commission  was  making 
every  effort  to  have  the  new  as- 
signments ready  for  present  licen- 
sees by  the  end  of  last  week,  so 
that  ample  time  would  be  afforded 


for  filing  objections.  These  assign- 
ments were  to  include  seven  holders 
of  outstanding  construction  per- 
mits, making  a  total  of  53. 

Modified  construction  permits 
will  be  issued  shortly  to  these  seven 
holders  together  with  the  assigned 
frequency  but,  as  in  the  case  of 
existing  licensees,  the  Commission 
will  permit  operation  with  less  than 
the  power  specified  in  the  assign- 
ment until  materials  and  equipment 
are  available.  Feb.  1  was  set  as  the 
deadline  for  commencement  of  reg- 
ular broadcasting  operations  by 
this  group  of  seven  and  Jan.  1  for 
initiation  of  equipment  tests. 

Simultaneously  with  its  policy 
announcement,  the  Commission  sent 
letters  to  applicants,  licensees  and 
CP  holders  requesting  desired  in- 
formation. In  these  letters,  the 
Commission  recognized  difficulties 
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attendant  upon  the  problem  of  obr 
taining  equipment.  It  told  existing 
FM  stations  they  could  continue  to 
operate  on  their  present  assign- 
ments "until  such  time  as  it  ap- 
pears that  receivers  for  the  new 
band  are  generally  available  to  the 
public  and  owners  of  existing  re- 
ceivers have  had  the  opportunity  to 
adapt  or  convert  them  to  the  new 
band." 

Terminate  Dual  Operation 

It  pointed  out,  however,  that 
when  receivers  and  converters  are 
available  for  the  new  frequencies, 
"dual  operation  will  be  termi- 
nated". 

Referring  to  its  notice  of  Aug.  7 
[Broadcasting,  Aug.  13]  setting 
forth  a  60-day  period  for  filing  and 
processing  of  new  applications,  the 

(Continued  on  page  76) 
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FCC  Dismisses  Charge  Against 
WDSU  With  Stern  Reminder 


WITH  A  STERN  reminder  that 
a  radio  station  "is  not  an  instru- 
mentality to  be  used  for  his  [the 
licensee's]  personal  political  ad- 
vancement", the  FCC  last  week 
dismissed  proceedings  instituted 
against  WDSU  New  Orleans  as  a 
result  of  a  complaint  filed  by  Sen. 
John  H.  Overton  (D-La.).  The 
Commission  served  notice,  however, 
that  the  record  in  the  case  is  "sub- 
ject to  further  review"  when 
renewal  time  arrives. 

Mr.  Overton  had  charged  the 
station  with  refusal  to  grant  him 
"equal  opportunities"  for  political 
broadcasts    during    his  campaign 

IN  ITS  first  proceeding  for  alleged 
violation  of  Section  315  of  the  Com- 
munications Act,  the  FCC  dis- 
missed a  complaint  against  WDSU 
New  Orleans  but  issued  a  strong 
admonition  that  stations  are  not  in- 
strumentalities for  giving  advan- 
tage to  one  political  candidate. 

for  renomination  at  the  primary  in 
Louisiana  a  year  ago  to  that  given 
one  of  his  opponents,  E.  A.  Ste- 
phens, majority  owner  of  Ste- 
phens Broadcasting  Co.,  licensee  of 
WDSU.  A  hearing  on  the  complaint 
was  held  last  March  before  Nor- 
man S.  Case,  former  commissioner 
[Broadcasting,  April  2]. 

Some  Overton  Claims  Upheld 

In  an  Opinion  and  Order  on  the 
complaint  (Docket  No.  6740;  B- 
212),  the  Commission  upheld  claims 
of  Sen.  Overton  that  he  had  not 
been  offered  the  choice  time  granted 
to  Mr.  Stephens  who  had  made  his 
broadcasts  at  7:45  p.m.  on  week- 
days. The  Senator  had  been  offered 
time  after  10:35  p.m.  on  these 
days,  Saturday  evenings  and  Sun- 
day afternoons. 

The  Commission  refused  to  ac- 
cept the  defense  of  WDSU  that  it 
had  met  the  obligations  imposed  by 
Section  315  of  the  Communications 
Act  of  1934  by  offering  the  same 
amount  of  time  to  each  candidate. 
Pointing  out  that  this  provision 
requires  stations  to  afford  "equal 
opportunities"  to  opposing  candi- 
dates for  public  office,  the  Com- 
mission declared  that  "the  mean- 
ing of  this  term  is  not  to  be  ar- 
rived at  by  the  application  of 
narrow,  legalistic  notions. 

"The  obligation  imposed  upon  a 
licensee  by  this  provision,"  it  held, 
"is  not  discharged  merely  by  offer- 
ing the  same  amount  of  time  to 
«ach  candidate.  Quantity  alone  is 
not  the  sole  determining  factor, 
;for  it  is  a  matter  of  common  knowl- 
edge that  the  size  of  a  station's 
potential  audience,  an  important 
•consideration  in  political  broad- 
casts, is  much  larger  during  the 
.early  evening  hours  than  in  other 
portions  of  the  broadcast  day." 

The  advantage  of  the  early  eve- 
ning hours,  the  Commission  con- 
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tinued,  is  borne  out  by  WDSU  rate 
schedules  which,  along  with  other 
stations,  prescribe  their  highest 
rates  for  periods  between  6  p.m. 
and  10  or  10:30  p.m.  "Consequently 
...  it  cannot  be  said,  and  respond- 
ents do  not  seriously  so  contend, 
that  their  offer  to  make  available 
to  Sen.  Overton  time  after  10:35 
p.m.  represents  a  satisfactory  ful- 
(Continued  on  page  77) 


Porter  Speaker 

PAUL  A.  PORTER,  chair- 
man of  FCC,  will  be  principal 
speaker  on  the  Associated 
Broadcasting  Company's  net- 
work inaugural  ceremonies, 
Sept.  17.  The  two  hour  pro- 
gram, scheduled  for  2  to  4 
p.m.,  will  originate  from  the 
studios  of  WWDC  Washing- 
ton under  the  supervision  of 
Ira  Walsch,  program  director. 


Drawn  for  BROADCASTING  by  Sid  Hix 

"Still  more  applications  for  FM  Stations!" 

Porter  Reaffirms  Belief  in  U.  S. 
Broadcasting  and  Lists  Abuses 


CONTINUING  what  seems  to  be 
a  concerted  drive  to  clean  up  the 
"plug-uglies"  and  other  objection- 
able matter  in  radio  fare,  Paul  A. 
Porter,  FCC  chairman,  in  an  ar- 
ticle in  the  October  issue  of  Amer- 
ican magazine  reaffirms  his  belief 
in  the  oft-abused  "American  sys- 
tem of  broadcasting"  and  its  in- 
herent qualities  while  urging  the 
industry  to  revise  its  standards. 

Opening  his  article  with  in- 
stances of  bad  reaction  to  commer- 
cials on  the  part  of  acquaintances 
and  writers,  Mr.  Porter  points  out 
that  listeners  either  develop  a  dead 
ear  to  objectionable  commercials 
or  worse,  not  having  this  faculty, 
become  insensed.  He  insists  on 
equality  of  press  and  radio  but  re- 
futes "professional  radio  apolo- 
gists" in  their  "misguided  ana- 
logy" between  the  two.  A  reader 
can  reject  an  advertisement,  he 
declares,  in  a  split  second  glance 
whereas  the  listener  cannot  so 
easily  turn  off  his  set. 

Constructively,  Mr.  Porter  poses 
two  questions.  "First:  What  kind 
of  limitations,  if  any,  should  be 
placed,  and  by  whom,  on  radio  com- 
mercials which  seem  to  a  large 
section  of  the  listening  public  to 
be  too  long  and  repititious,  or  of- 


fensive, silly,  and  in  bad  taste? 
Second:  Is  broadcasting  to  become 
an  almost  exclusive  medium  for 
advertising  and  entertainment,  or 
will  it,  in  addition,  continue  to 
perform  public  service  functions 
in  increasing  measure?" 

Mr.  Porter  avows  that  he  doesn't 
know  the  answer  and  his  hope  is 
to  stimulate  public  discussion. 

Three  other  questions  which  nat- 
urally follow  are  posed  by  Mr. 
Porter  with  a  subtlety  of  tenses. 
"The  question  of  what  to  do,"  he 
writes,  "really  divides  itself  into 
three  questions:  What  can  the 
FCC  do?  What  might  Congress 
do?  What  should  the  radio  in- 
dustry itself  do?"  Backing  the 
action  of  these  groups  is  the  pub- 
lic opinion  which  Mr.  Porter  is 
endeavoring  to  concert  from  nebu- 
lous grumblings  to  a  moving  force. 

On  the  first  question,  the  Chair- 
man holds  the  disputed  power  of 
the  "public  interest"  clause  in  the 
Code  as  the  answer.  The  tempta- 
tion of  stations,  he  writes,  has 
been  to  ignore  listener's  tastes  in 
favor  of  competition  for  commer- 
cials, but  "Certainly  I  do  not  be- 
grudge profits  or  scorn  balance 
sheets"  except  when  "excessive 
(Continued  on  page  7-4) 


Associated  Grou 
In    First  Meetin 

Program  Structure,  Sales  a? 
Promotion  Are  Discussed 

ASSOCIATED  BROADCASTI1 
Corp.  held  its  first  station  affili 
meeting  at  the  network's  Grs 
Rapids,  Mich.,  headquarters  Sc 
7-9,  with  discussion  centered 
program  structure  as  well  as  ss 
and  promotional  plans. 

Officials  of  Associated  affilia 
expected  to  attend  include:  R. 
Embry,  WLEE  Richmond,  Va.,  i 
WITH  Baltimore;  Howard  Jo 
son,  KNAK  Salt  Lake  City;  L. 
McDowell,    KFOX    Long  Bea 
Helen  Mobberly   and   Ira  Wa 
WWDC  Washington;  Edward  H  1 
man,    WMIN    Minneapolis;  i 
Albertson,  WBNY  Buffalo;  A.  1 
Meyer  and  F.  W.  Meyer,  KM  J 
Denver;    James   Hopkins,   WJ I 
Detroit;  Myles  Johns  and  Micl  J 
Henry,  WTMV  E.  St.  Louis;  J 
Church,  WCKY  Cincinnati;  W 
Pote,  Fred  Randy,  Larry  Wh. 
WMEX  Boston;  and  Jerry  Ail 
KSAN  San  Francisco. 

Key  personnel  of  Associated  i 
been  announced  by  Leonard  I 
Versluis,  president. 

Assisting  Mr.  Versluis,  who  o  « 
WLAV  Grand  Rapids,  and  was  f 
strumental  in  forming  the  Wol 
ine  network,  will  be  Roy  C.  Ke 
as    executive  vice-president. 
Kelley  is  also  president  of  the  \ 
verine  network  and  will  co-ordi: 
sales  activities  of  the  new  netwc 
N.  Y.,  Chicago  and  Hollywood 
fices. 

Working  as  personal  assisi 
to  Mr.  "Versluis  is  Richard  F.  <  » 
nor,  vice-president,  who  form  1 
was  station  relations  directoi  i 
Mutual.  Mr.  Connor  will  coal 
trate  on  network  programn  ft 
with  emphasis  on  public  sei 
features,  news,  sports  and  mu 

Clayton  W.  Kunning,  vice-p 
dent  and  general  manager,  is 
to  radio  but  has  had  an  exter 
banking  career  in  New  York 
the  midwest.  Vice-president 
charge  of  station  relations  is 
liam  G.  Henderson. 

Eastern  Division  headquai 
located  at  1721  Chanin  buiL  J 
New  York,  is  headed  by  John  "V 1 
more,  former  news  director  of  I 
tual,  who  will  have  charge  oij| 
network's  eastern  activities, 
manager  for  the  New  York  br  | 
is  Ed  Pancoast,  formerly  of  ^ 
New  York  sales  staff. 

Midwest  division  office,  at  3(  J 
Michigan,  is  headed  by  John  i 
kinson,  as  sales  manager. 

West  coast  operations  will  b  3 
pervised  by  Van  C.  Newkirk,  i 
president  and  western  division  i 
ager,  with  offices  at  3055  Wil  4 
boulevard,  Los  Angeles.  Mr.  J 
kirk  was  formerly  program  c  j 
tor  for  Don  Lee-Mutual.  We  i 
sales  manager  is  Gene  W.  Lee  I 
mer  co-owner  and  manage  i 
KFXM  San  Bernardino,  Calif 

Mary  Ellen  Ryan,  former! 
Don  Lee  Broadcasting  Syste 
traffic  manager  and  will  also  h 
publicity  for  the  West  Coast 


s 
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Military  Delays  Surrender  Broadcast 


Technical,  Censorship 
Problems  Cause 
Cancellation 

OFFICIAL  surrender  of  Japan 
was  brought  to  the  world  the  night 
of  Sept.  1  when  a  delayed  pool 
broadcast  carried  the  story  of  the 
proceedings  aboard  the  USS  Mis- 
souri in  Tokyo  Bay. 

Original  plan  for  the  broadcast 
called  for  live  pickup  from  the 
Missouri,  which  has  a  3  kw  trans- 
mitter used  many  times  for  direct 
broadcast  to  San  Francisco.  Be- 
cause of  technical  and  censorship 
problems  decision  was  made  by  the 
miltary  to  delay  the  broadcast  an 
hour-and-a-half,  with  President 
Truman  picked  up  live  from  Wash- 
ington between  signing  of  the  peace 
document  and  speches  by  Gen.  Mac- 
Arthur  and  Adm.  Nimitz. 

Pool  Narrators 

As  the    ceremonies   took  place 
Merrill  Mueller  of  NBC  and  Web- 
ley  Edwards  of  CBS  served  as  pool 
narrators.  Mueller  was  chosen  from 
correspondents   attached    to  Gen. 
i  Mac  Arthur's  staff,  Edwards  from 
3  Adm.  Nimitz'  staff.  Public  relations 
officers  made  the  selections,  instead 
1  of  using  the  lot-drawing  procedure, 
j     Execution  of  the  broadcast  setup 
|was  under,  direction  of  Gen.  Diller 
I  and  Lt.  Col.  Jack  Harris,  of  Mac- 
Arthur's  staff,  and  Capt.  Fitzhugh 
Lee  and  Lt.   Monroe  of  Nimitz' 
staff.  Proceedings  took  place  on 
the  veranda  deck  of  the  Missouri, 
with  Mueller  and  Edwards  speak- 
ing  from    an    anti-aircraft  gun 
mounting,  behind  and  above  the 
Allied  signatories  and  facing  the 
Japanese. 

According  to  Mueller,  Comdr. 
Don  Thompson,  radio  officer  for 
Adm.  Nimitz,  and  Lt.  Bruce  Den- 
nis, both  at  Guam,  drew  plans  for 
transmission  facilities.  Lt.  Munroe, 
stationed  on  the  communications 
ship  USS  Ancon,  executed  the  plan. 
Aiding  also  were  Lt.  George  Zach- 
ary  and  Lt.  Chick  Morris,  radio 
officers;  Radioman  Hank  Cavell  and 
Radioman  Russell  Anderson,  of  the 
Navy;  Fred  Haake,  recorder,  of 
Chicago;  Radioman  Walter  Hench 
and  Maj.  Untermeyer  of  the  Army. 

Two  sets  of  recordings  were 
made,  on  acetate  disc  and  Armour 
No.  50  magnetic  wire  recorders. 
The  discs  were  sent  by  a  destroyer  . 
to  Lt.  Col.  Harris,  who  had  taken 
over  Radio  Tokyo's  transmitter. 
The  wire  recorders  were  sent  via 
small  boat  to  the  Ancon,  where  the 
wire  was  rewound  on  the  original 
recorders. 

In  all,  17  frequencies  were  set 
aside.  Signal  selected  by  RCA  San 

(Continued  on  page  79) 
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ALL  IN  A  DAY 

Interference  Problem  Just 
—Routine  Stuff  for  FCC — 


TJ.  S.  Marine  Corps  Photo 

RADIO  TRIO  ready  to  land  at  Yokosuka  Naval  Base  just  off  Tokyo  are 
(1  to  r)  :  George  Folster,  NBC;  Webley  Edwards,  CBS  (who  took  part 
in  surrender  pool  broadcast)  ;  Larry  Tighe,  American.  They  are  aboard 

a  troop  transport. 

BMB  Meeting  to  Consider  Net 
Plan,  Coverage  Terms  Changes 


TWO  major  proposals  will  come 
before  the  board  of  directors  of 
Broadcast  Measurement  Bureau 
v/hen  it  holds  its  regular  fall  meet- 
ing in  New  York  on  Friday.  One  is 
for  the  elimination  of  reporting 
primary,  secondary  and  tertiary 
coverage  of  stations  in  the  BMB 
reports  and  confining  them  to  sta- 
tion circulation  and  percentage  of 
circulation  figures.  The  other  is 
for  a  network  participation  plan 
which  would  permit  networks  to 
become  BMB  subscribers  in  order 
to  receive  data  on  network  circu- 
lation. It  is  considered  likely  that 
both  will  be  adopted  by  the  board. 

Suggestion  that  the  primary,  sec- 
ondary and  tertiary  coverage  terms 
be  abandoned  was  first  made  last 
April  by  a  group  of  Chicago  Broad- 
casters. The  arbitrary  setting  of 
50%  coverage  or  better  as  primary, 
25%  to  50%  as  secondary  and  10% 
to  25%  as  tertiary  has  evoked 
much  criticism  which  was  ably  set 
forth  by  D.  H.  Denenholz  of  the 
Katz  Agency  in  an  article  in  the 
Sept.  3  issue  of  Broadcasting. 

Copies  Sent  Members 

D.  E.  Robinson,  vice-president 
in  charge  of  research  of  Sherman 
K.  Ellis  &  Co.  and  chairman  of 
the  BMB  board  committee  on  re- 
search, last  week  sent  to  all  BMB 
board  members  copies  of  the  letter 
of  the  Chicago  broadcasters  and  of 
Mr.  Denenholz's  article,  together 
with  copies  of  the  resolution  unani- 
mously adopted  by  the  BMB  tech- 
nical  research   committee   at  its 


meeting  Aug.  29.  Resolution  points 
out  the  committee's  conclusion  that 
"the  figures  of  radio  families,  per- 
centage circulation  and  station  cir- 
culation are  of  transcendent  im- 
portance" and  recommends  that  the 
BMB  reports  be  confined  to  those 
data  "without  further  stipulation 
of  circulation  levels"  and  that 
"BMB  adopt  an  official  position 
discouraging  the  practice  of  pre- 
senting BMB  figures  in  circulation 
levels." 

Technical  research  committee  also 
endorsed  the  development  of  net- 
work coverage  data  by  BMB  which 
would  enable  advertisers  and  agen- 
cies to  have  the  same  sort  of  single- 
basis  information  available  for 
network  circulations  that  BMB  is 
already  set  up  to  provide  for  indi- 
vidual stations.  Details  of  the  net- 
work circulation  plan  have  not 
been  divulged  but  it  presumably 
entails  methods  for  elimination  of 
duplicate  coverage  arising  from  in- 
dividual family  votes  for  two  or 
more  stations  affiliated  with  the 
same  network  and  for  providing 
the  networks  with  data  on  affiliates 
which  are  not  individual  subscrib- 
ers to  BMB. 

J.  Harold  Ryan,  NAB  president 
and  chairman  of  the  BMB  board, 
will  preside  at  the  session  on  Fri- 
day, first  meeting  of  the  board 
since  May  3.  Board  will  also  hear 
the  reports  of  Mr.  Ryan  on  the 
actions  of  the  executive  committee, 
of  which  he  is  also  chairman ;  Hugh 
Feltis,  BMB  president,  on  organi- 
(Continued  on  page  80) 


BROADCASTING 


ONE  OF  THOSE  problems  which 
either  gives  you  gray  hair  or 
makes  life  very  fascinating — de- 
pending on  how  you  look  at  things 
— faced  the  FCC  last  week.  It  was, 
to  put  it  mildly,  somewhat  "com- 
plicated". Try  and  follow  us: 

KOMA  Oklahoma  City  (1520 
on  the  dial)  wanted  to  move  down 
to  690.  The  reason:  1520  kc  be- 
longs to  TGW  Guatemala  City  un- 
der international  agreement  and  it 
was  raising  hell  with  the  State 
Dept.  because  of  KOMA  interfer- 
ence in  its  primary  coverage  area. 
Besides,  KOMA's  signal  interferes 
with  WKBW  Buffalo  which  oper- 
ates as  a  Class  I-B  station  on  1520 
kc  with  50  kw  power  and  a  direc- 
tional antenna  to  protect  KOMA. 

KGGF  Has  690 

Now,  it  so  happens  that  KGGF 
Coffeyville,  Kan.,  operates  on  690 
kc  and  has  no  desire  to  change  its 
location.  Moreover,  it  wants  to  in- 
crease its  nighttime  power  to  cover 
a  larger  area.  BUT,  the  present 
daytime  operation  of  KGGF  inter- 
feres with  KFEQ  St.  Joseph,  Mo., 
which  has  the  adjacent  frequency 
of  680  kc,  and  the  present  night- 
time activities  of  KGGF  interferes 
with  CBF  Montreal  in  violation  of 
international  agreement. 

SO,  here's  what  the  Commission 
did:  It  directed  that  KOMA  be 
issued  a  6-months  temporary  au- 
thorization on  its  present  frequency 
with  only  500  w  night,  thus  elimi- 
nating interference  to  the  Guate- 
mala station  and  reducing  inter- 
ference substantially  to  WKBW. 
But  it  left  a  way  open  for  KOMA 
by  making  its  denial  of  change  in 
frequency  "without  prejudice",  so 
that  KOMA  may  file  another  ap- 
plication anytime  within  12  months 
"looking  toward  the  permanent  so- 
lution of  the  interference  problem". 
It  incidentally  suggested  that  "the 
proper  use  of  the  frequency  1520 
requires  the  use  of  a  directional 
antenna  which  will  protect  station 
TWG  Guatemala  and  station 
WKBW". 

Solution  Helps  KFEQ 

As  for  KGGF,  the  Commission 
permitted  it  to  stay  on  690  kc  and 
will  authorize  it  to  move  its  trans- 
mitter to  a  new  site,  to  install  a 
directional  antenna  and  to  oper- 
ate with  1  kw  both  day  and  night 
(it  now  uses  only  500  w  at  night). 
This  will  substantially  reduce  in- 
terference to  KFEQ,  adding  50,- 
000  population  to  its  coverage  area, 
and  eliminate  objectionable  inter- 
ference to  CBF  Montreal.  It  will 
also  mean  a  gain  of  125,000  po- 
tential listeners  for  KGGF  in  the 
daytime  and  approximately  33,000 
listeners  at  night. 

Ho  Hum.  Solomon  wasn't  so 
terribly  smart. 
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U.  S.  Mission  Received  by  Pope  Pius 


Pontiff  Sees  Radio  Role 
In  Reuniting  World 
For  Peace 

(Special  From  Vatican  City) 

IN  AN  extraordinary  half-hour 
audience  granted  the  U.  S.  Broad- 
cast Mission  in  Europe  last 
Wednesday  Pope  Pius  XII  ex- 
pressed gratitude  to  America  and 
American  radio  for  spreading  the 
gospel  of  good  and  placed  upon  ra- 
dio great  responsibility  for  reunit- 
ing the  world  into  a  community  of 
peaceful  nations.  His  Holiness, 
speaking  in  English,  personally 
greeted  each  member  of  the  mis- 
sion, then  read  a  prepared  state- 
ment taking  cognizance  of  radio's 
influence  in  molding  world  opinion 
and  contributing  toward  restoration 
of  peace.  He  observed  that  radio  is 
a  force  for  evil  as  well  as  good  and 
expressed  hope  it  never  would  be 
used  again  as  an  implement  of  war- 
fare. 

"Like  every  human  invention," 
the  Pope  said,  "the  radio  can  be 
used  as  an  instrument  of  evil  as 
well  as  good.  It  has  been  used,  it 
is  used,  to  disseminate  calumnies, 
to  mislead  simple,  uninformed  folk, 
to  disrupt  peace  within  nations  and 
between  nations. 

"This  is  an  abuse  of  a  gift  of 
God,  and  it  is  for  the  responsible 
directors,  as  far  as  possible,  to 
check  and  eliminate  it. 

"Let  the  good  accomplished  by 
the  radio  always  outrun  the  evil, 
until  the  evil  becomes  weary  and 
falls  by  the  wayside.  Is  that  too 
much  to  hope  for?  Certainly  it  is 
a  noble  goal,  worthy  of  men's  best 
efforts,  and  it  is  our  fervent 
prayer." 

Afterward  with  the  group  seated 
around  his  desk,  the  Pontiff  talked 
informally  about  America  and  ra- 
dio. He  recalled  that  in  1936  he  vis- 
ited the  United  States,  traveling 
coast-to-coast  by  plane.  He  asked 
about  the  ETO  trip  and  the  degree 
of  damage  to  German  cities,  recall- 


Lance  Will  Arrange 
U.  S.  Program  Exchange 

(Special  From  Paris) 

ROBERT  LANCE,  director  of 
North  American  program  services, 
Radio  Diffusion  Francaise,  will 
visit  the  United  States  in  Novem- 
ber for  a  month  or  six  weeks  to 
establish  program  exchange  ar- 
rangements, perhaps  install  studios 
in  New  York  and  hire  American 
commentators  for  French  overseas 
service  from  Paris  headquarters. 
Relays  are  planned  by  shortwave 
and  transcription,  with  possible 
adoption  of  American  program 
methods.  NAB  President-designate 
Miller  promised  cooperation  at  an 
informal  conference  in  Paris 
Thursday. 
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ing  his  long  service  in  Munich  and 
other  German  areas. 

The  Pope  stressed  the  importance 
of  Vatican  station  operations. 

Previously  the  Rev.  Father  Fil- 
ippo  Soccozsi,  director  of  the  Vat- 
ican radio,  had  taken  the  group 
around  the  12,000  w  transmitter 
and  shortwave  station,  used  on  an 
average  of  about  six  hours  daily. 


Mission  Returns 

These  are  dispatches  filed 
by  Broadcasting's  publisher, 
Sol  Taishoff,  on  the  eve  of  the 
Broadcasting  Mission's  de- 
parture from  Europe.  The 
group  was  to  depart  from 
Paris,  scheduled  to  arrive  in 
the  U.  S.  Saturday. 


He  said  the  Vatican  needs  bigger 
facilities.  Present  transmitter  was 
contributed  by  Marconi  15  years 
ago. 

Following  the  audience  the  Pon- 


tiff presented  each  member  with 
two  rosaries  and  blessed  them  as 
well  as  their  families,  friends  and 
co-workers.  He  also  blessed  rosa- 
ries and  medals  brought  by  in- 
dividuals. Finally,  he  thanked 
America  again  as  the  premier  na- 
tion. He  agreed  to  pose  for  a  pic- 
ture at  his  desk  with  the  group,  a 
rare  event. 

Justice  Justin  Miller,  Mission 
spokesman,  thanked  the  Pontiff  for 
the  audience.  Afterward  he  ex- 
pressed the  gratitude  of  the  group 
and  all  the  United  States  for  the 
Pontiff's  spiritual  guidar.ce.  Frank- 
lin C.  Gowen,  secretary  to  Myron 
Taylor,  ambassador  to  the  Holy 
See,  served  as  escort.  He  observed 
afterward  that  it  was  the  first  au- 
dience he  had  ever  witnessed  and 
the  Pontiff  thanked  him  for  ar- 
ranging: the  interesting  session  with 
radio  friends  from  America.  Audi- 
ences seldom  last  more  than  a  few 
minutes.  Mr.  Gowen  took  the  mis- 
sion through  the  Vatican,  St. 
Peters  and  other  points. 


VIPS  NOTES 

Mission  Flew  10,000  Miles 


-In  Month's  Tour- 


(Specixil  from  Rome) 
ALTHOUGH  official  statistics  ar 
lacking,  it  is  estimated  the  U.  £ 
Broadcast  Mission  flew  10,000  mik 
in  75  hours  during  the  month  ET 
tour.  Clair  McCullough,  of  Masoi 
Dixon  Network,  is  official  recorde 
He  is  preparing  final  compilation 
*.     *  * 

Another  Mission  record  wj 
stairclimbing.  Elevators  are  rai 
in  Europe.  Missioners  climbed  li 
and  down  staircases  everywhere.  j 
was  hard  on  the  legs  but  good  c 
the  waistline,  with  the  result  ths 
few  picked  up  weight  despite  vor; 
cious  appetites  and  excellent  foe 
and  wines. 

In  addition  to  10,000  miles  of  a 
travel,  the  Mission  went  1,500  t 
auto  in  special  trips  and  travel 
and  from  airports.  In  all  the  grou 
made  20  plane  landings.  Ten  coun- 
tries and  33  cities  or  towns  wei 
covered  by  plane  and  auto. 

*      *  * 

Informal  proposal  by  Col.  Kfefl 
to  the  escorting  officer  that  the  V 
(Continued  on  page  78) 
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Italy  Wants  to  Boost  CommercialRadi 


Costs  $10  a  Minute 
To  Run  Station 
In  Italy 

(Special  From  Rome) 

Italy  continues  to  operate  a  com- 
mercial broadcasting  system  but 
the  nation's  economic  plight,  with 
nothing  to  sell,  has  resulted  in  a 
lame  structure  with  only  two  hours 
weekly  sold  on  national  networks. 
American  Expeditionary  Forces 
stations  boast  large  Italian  au- 
diences. 

Inspection  by  the  U.  S.  Mission 
of  Radio  Roma  and  interviews  with 
heads  of  networks  revealed  an- 
xiety to  boost  commercial  opera- 
tion and  improve  programming. 
With  Italy's  industry  virtually  at 
a  standstill  few  companies  can 
afford  advertising.  Radio  and  press 
are  relatively  free  in  Italy  in  con- 
trast to  other  European  nations. 

Deficit  of  600  Lira  Minute 

It  costs  1,000  lira  per  minute 
($10)  to  operate  Italian  radio.  The 
system  realizes  only  400  lira  re- 
sulting in  a  deficit  of  600  lira 
per  minute.  This  includes  set  li- 
cense fees  as  well  as  sale  of  time. 
In  1943  there  were  1,860,000  re- 
ceivers in  Italy,  half  in  Rome.  Now 
it  is  estimated  40%  are  nonopera- 
tive  due  to  scarcity  of  parts. 

Italy  has  two  networks,  one 
keyed  from  Rome  to  a  dozen  south- 
ern stations,  the  other  from  Milan 
to  northern  stations.  Whereas  be- 
fore the  war  there  was  a  single 
network,  now  two  structures  are 
operated  with  different  names. 
Schism  exists  and  probably  won't 
be    healed    until  new 


Moreover  Italy  lost  out  on  al- 
locations but  will  make  a  strong 
bid  for  clear-channel  facilities 
when  European  nations  meet  in 
London  at  the  end  of  September  to 
evolve  new  allocations.  Mystery 
surrounds  the  conference  called  by 
the  BBC.  Radio  Roma  now  oper- 
ates 1,000  w  but  is  installing  a 
100,000  w  transmitter.  It  hasn't 
obtained  steel  for  a  new  antenna, 
however.  Station  operates  on  695 
kc  with  a  shortwave  adjunct.  Long- 
wave station  is  suffering  serious 
interference  from  an  adjacent 
channel  on  which  Radio  Andorra 

U.  S.  Mission  has  found  Radio 
Roma  in  the  strange  predicament 
of  desiring  to  boost  commercial 
operations — with  nothing  to  sell. 
As  Italian  industry  is  at  a  stand- 
still, only  two  hours  weekly  are 
now  sold  on  the  national  networks. 
Broadcasters  also  understand  that 
75 %  of  the  civilian  audience  tunes 
in  to  American  and  British  troop 
stations,  in  preference  to  their  own. 


and    a    Polish     station  operate. 

Under  Italian  law  stations  can 
sell  10  %  of  their  time  but  not 
sponsor  news.  That  practice  de- 
veloped under  Mussolini  and  the 
notorious  Virginio  Gayda,  the 
Duce's  propaganda  minister.  Time 
then  was  sold  only  by  Fascists.  The 
law  holds  time  open  to  all  quali- 
fied companies.  Present  sponsors 
include  companies  which  buy  four 
quarter-hour  programs  and  two 
half-hour  programs  on  the  south- 
ern network  as  well  as  local  30- 
second  spots.  Sponsors  are  mainly 
food  companies  and  expensive  res- 
elections.taurants.  No  information  is  avail- 


able in  Rome  on  commercial  opei 
tions  of  the  northern  network. 

Radio  Roma  has  a  staff  of  7E 
most  of  whom  are  said  to  be  hob 
overs  from  the  old  regime  with  t| 
personages    under    Mussolini  ig 
moved.    In    the    North  sweepiij 
changes    are    said   to   have  bet 
made.  Chairman  of  Italy's  ran 
board,  Armando  Rossini,  attorn<| 
has  been  in  the  post  three  montlj 
Director  of  programs  is  Maestj 
Razzi,   who   preceded   Rossini  * 
chairman.    Before    the    war  t 
Italian    system    was  known 
EIAR  but  separated  operations 
now  known  as  RAI  which  mea 
Radio  Audizioni  Italiane  for  t 
South  and  RI  or  Radio  d'ltalia 
the  North. 

Industry  at  Standstill 
Italian  industry  is  at  a  stai 
still  because  Nazis  stripped  I 
country  of  almost  all  machine 
Stations  and  networks  also  w 
practically  dismantled  but  Italh 
smuggled  new  tubes  and  otl 
parts  to  restore  minimum  serv: 
with  Allied  help. 

Although  time  is  sold,  act 
operating  companies  are  gove 
ment  controlled  through  a  hold 
company.  Board  of  12  is  resp 
sible  to  corporation  stockhold 
but  control  is  held  by  the  gove 
ment.  No  competition  exists  si 
the  government  has  one  stat 
per  city.  However  American  : 
British  maintain  stations  for  : 
diers  in  all  important  cities.  H 
claimed  in  Rome  that  the  U. 
Army  station  has  757c  of  the 
vilian  audience  because  the  pu 
Jikes  our  light  music.  It  is  adr 
ted  some  Italian  programs  . 
(Continued  on  page  78) 
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Feed  line 


It  takes  just  one  50  calibre  machine  gun  on  a  P-51 
Mustang  Fighter  to  eat  up  all  those  bullets  during  one 
flight.  The  plane  has  six  guns,  so  figure  out  for  yourself 
how  many  slugs  are  tossed  at  an  enemy  plane.  It  would 
take  36  Air  Force  Armorers  to  carry  all  the  ammunition. 

Firepower.  That's  the  stuff  that  wins  wars.  And  it 
takes  the  same  kind  of  power  to  sell  goods. 

If  you've  got  something  to  sell  in  Baltimore,  Maty- 
land  .  .  .  W-I-T-H,  the  radio  station,  can  and  does 
deliver  the  "power"  of  more  listeners  for  the  lowest 
cost  of  any  station  in  town. 

ROADCASTING     •     Broadcast  Advertising 


Most  time  buyers  know  this  ...  so  this  is  just  a 
reminder  that  W-I-T-H,  the  successful  independent,  is 
your  safe  bet  in  Baltimore. 


And  remember  . 
city  in  the  U.  S.  A. 


Tom  Tinsley,  President 


Baltimore  is  the  sixth  largest 
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How  Many  Stations  Will  Markets  Support? 


Retail  Sales  Are 
Proposed  as 
Criterion 

By  DR.  VICTOR  J.  ANDREW 

Andrew  Co.,  Chicago 

THE  NUMBER  of  broadcast  sta- 
tions operating  now  in  any  one  city 
is  fundamentally  limited  by  two 
factors.  In  the  larger  cities,  the 
available  frequencies  limit  the  num- 
ber. In  small  cities,  the  possible 
financial  support  usually  deter- 
mines whether  there  shall  be  a  sta- 
tion. With  the  additional  frequen- 
cies made  available  by  FM,  we  may 
expect  to  see  the  economic  factor 
becoming  increasingly  important. 
(A  list  of  the  possible  number  of 
metropolitan  FM  stations  for  cities 
in  Area  1  where  AM  stations  now 
are  located  may  be  found  in  the 
FCC  preliminary  report  on  rules 
and  regulations  governing  FM 
[Broadcasting,  Aug.  27]. — Ed. 
note.) 

Statistics  in  the  accompanying 
table  have  been  prepared  for  all 
major  cities  of  the  United  States 
in  an  attempt  to  find  from  broad 
underlying  principles  how  many 
stations  each  city  may  be  expected 
to  support.  Important  local  varia- 
tions between  cities  and  variations 
in  cost  of  operating  different  broad- 
cast stations  have  been  disregarded 
in  order  to  have  sufficiently  simple 
data  to  permit  broad  comparisons 
between  various  cities.  Anyone  con- 
cerned with  a  problem  in  an  indi- 
vidual city  ordinarily  has  available 
much  more  local  information  re- 
garding the  city  than  basic  compar- 
ative information  such  as  is  pre- 
sented here. 

The  first  requirement  is  to  find 
a  yardstick  to  measure  the  ability 
of  a  city  to  support  broadcast  sta- 
tions. The  measure  chosen  is  the 
retail  sales  of  the  city.  The  retail 
sales  estimate  for  1944,  as  pub- 
lished in  the  May  15,  1945  issue  of 
Sales  Management  has  been  used. 

The  next  step  is  to  determine  the 
amount  of  retail  sales  in  dollars 
which  is  necessary  to  support  one 
station.  This  has  been  done  by  anal- 
ysis of  the  number  of  stations  now 
existing.  Thus  the  data  presented 
has  no  absolute  significance.  It 
serves  simply  as  a  comparison  be- 
tween different  cities. 

The  method  of  making  the  cal- 
culations is  as  follows.  All  cities 
containing  one  station  were  listed. 
This  list  of  464  cities  is  found  to 
contain  an  equal  number  of  cities 
with  more  and  with  less  than  15 
million  dollars  of  retail  sales  per 
year.  It  is  therefore  assumed  that 
the  normal  city  supporting  one  sta- 
tion is  a  city  with  15  million  dol- 
lars of  retail  sales.  Similarly,  a 
normal  of  65  million  is  found  for 
supporting  two  stations,  etc. 

It  is  noticed  that  the  retail  sales 
increase  much  more  rapidly  than 
the  number  of  stations.  This  may 


be  ascribed  in  part  to  (1)  greater 
difficulty  in  finding  frequencies  in 
larger  cities.  (2)  more  money  is 
required  to  support  an  average 
large  city  station  than  an  average 
small  city  station.  (3)  the  small 

THE  NUMBER  of  stations  of  all 
types  it  is  economically  feasible  to 
establish  is  determined  by  Dr.  An- 
drew on  the  basis  of  the  retail  sales 
volume  of  each  city.  The  ratio  of 
sales  to  station  support  is  estimated 
by  an  analysis  of  the  number  of 
outlets  now  existing.  No  absolute 
significance  is  attributed  to  the  re- 
sults which  are  intended  simply  as 
a  comparison  between  cities. 

city  station  does  have  a  poorer  eco- 
nomic position  than  the  large  city 
station. 

Examination  of  the  accompany- 
ing data  to  determine  which  cities 
may  support  additional  stations  re- 
veals that  many  of  those  which 
appear  attractive  are  suburbs  ad- 


jacent to  large  cities.  If  a  fre- 
quency can  be  found  which  is  avail- 
able for  the  suburb,  it  usually  can 
also  be  used  in  the  large  city.  The 
greater  economic  attraction  of  the 
large  city  dictates  that  the  fre- 
quency should  be  used  there.  The 
statistics  here  given  may  not  indi- 
cate that  the  large  city  can  support 
the  station  as  well  as  the  suburb. 
This  is  due  to  the  fact  that  our 
standard  for  "support"  varies  with 
the  size  of  the  cities.  The  data  here 
presented  can  be  used  only  to  com- 
pare cities  of  similar  size.  No  sta- 
tistics are  needed  to  make  compar- 
isons between  large  and  small  cities. 
The  economic  advantage  is  always 
with  the  large  city. 

A  closer  examination  of  the  sta- 
tistics reveals  that  if  a  city  has  one 
less  than  the  normal  number  of 
stations,  those  stations  are  in  the 
top  20%  of  all  stations  in  similar 
cities.  If  a  city  has  one  more  than 
the  normal  number  of  stations, 
these  are  in  the  bottom  20%. 
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BORN  in  1902,  Dr.  Andrew  wa 
graduated  from  Wooster  Collegi 
Ohio,  with  a  BS  degree  in  192( 
won  his  MS  in  1928  and  Ph.D.  i 
1932.  He  worke 
with  Prof.  Arthi 
H.  Compton  i 
the  U  of  Chicag 
on  the  cosmic  ra 
and  x-ray,  accon 
panying  him  c 
an  expedition  1 
Pikes  Peak  j 
1932.  That  san 
year  he  joint 
Westinghouse  i 
engineer  on  rad 
transmitters.  There  he  invented 
type  of  filament  construction  in  u; 
now  in  high  voltage  rectifier  tube 
In  1935  he  joined  Doolittle  &  FalJ 
nor  Co.,  Chicago,  as  chief  enginee 
founding  his  own  company,  specia 
izing  in  antenna  engineering  ai 
manufacturing,  the  following  yea 


Dr.  Andrew 


JrUIL  iviyeib 

8 

1 

fla  ,  n  pevil  1  p 
ud  1  1 1  "a  V  lil e 

11 

1 

«J  d. L  rvbUil  v  Hit 

107 

3 

17 

1 

J>1  Ad  111  1 

160 

3 

31 

1 

10 

1 

OH  anHn 

41 

2 

? 

0 

jraLXaLlla,  ^iLy 

16 

1 

Pensacola 

32 

1 

OL.  AUgU^uUlC 

8 

1 

51 

2 

Sarasota 

11 

1 

13 

1 

Tampa 

78 

2 

W  CO  1/     A  dlALl  XJCttl^Ai 

34 

2 

v  t  r. \j  xv  v  •  a  .  a 

15 

1 

Athens 

17 

1 

A  t"l  Q  fl  +Q 
iT.  ll'-tll  l  a 

284 

4 

Augusta 

38 

2 

Brunswick 

g 

1 

Cedartown 

9 

0 

Columbus 

40 

2 

Cordele 

7 

1 

Dalton 

9 

1 

Dublin 

? 

0 

Gainesville 

ii 

1 

Griffin 

n 

1 

La  Grange 

n 

1 

Macon 

49 

2 

Moultrie 

7 

1 

Rome 

21 

1 

Savannah 

72 

2 

ThomasviUe 

8 

1 

Toccoa 

0 

0 

Valdosta 

ii 

1 

Waycross 

13 

1 

West  Point 

7 

1 

IDAHO 

Boise 

41 

2 

Idaho  Falls 

17 

1 

Lewiston 

14 

1 

Nampa 

11 

1 

Pocatello 

18 

1 

Twin  Falls 

17 

1 

Wallace 

? 

0 

ILLINOIS 

Alton 

22 

1 

Aurora 

32 

1 

Belleville 

17 

1 

Berwyn 

17 

1 

Bloomlngton 

28 

1 

Blue  Island 

10 

1 

Cairo 

7 

1 

Carthage 

? 

0 

Centralia 

14 

1 

Champaign 

28 

1 

Chicago 

2393 

13 

Chicago  Heights 

12 

1 

Cicero 

24 

1 

Danville 

27 

1 

Decatur 

45 

2 

East  St.  Louis 

47 

2 

Elgin 

25 

1 

Evanston 

57 

2 

Freeport 

17 

1 

Galesburg 

20 

1 

Granite  City 

11 

1 

Harrisburg 

8 

1 

Herrin 

? 

0 

Jacksonville 

14 

1 

Joliet 

35 

2 

Kankakee 

21 

1 

(Continued  on  page  6U) 

Page  20     •     September  10,  1945 


ALL  NEWS  IS  GOOD  NEWS 

ON  WCOP 


WCOP,  as  the  Boston  Cowles  Station,  puts  special  emphasis  on  good  news.  That  means  complete 

news  and  frequent  news,  smartly  edited  for  radio  alone. 


IVCOP  news  is  complete 


WCOP  news  is  complete  i 


n  treatment.  Five  crack  radio  newsmen,  headed  by  Ron  Cochran,  oper- 
ate for  WCOP  one  of  the  best  equipped  radio  newsrooms  in  New 
England.  Scripts  are  thoroughly  edited  radio-wise. 


WCOP  news  is  frequent. 


WCOP  local  news  is  bacHed 


WCOP  has  a  few  choice 


n  content.  It's  the  only  station  in  Boston  with  all  three  wire  services  — 
INS,  UP  and  AP.  WCOP  gets  all  scoops,  with  a  triple  check  on  all 
questions,  and  a  minimum  of  repetition. 


12  newscasts  every  weekday  and  5  on  Sunday  are  making  WCOP  a 
news  tradition  in  Boston. 


by  top  American  news  commentators  and  a  tie-up  with  the  world- 
famous  CHRISTIAN  SCIENCE  MONITOR. 


iws  availabilities  for  sponsorship.  Carefully  presented  news  gets  careful 
listenership  —  and  so  do  adjoining  commercials. 


SPECIAL  AVAILABILITY  NOW:  Daily  10-minute  program  direct  from  offices  of  CHRISTIAN  SCIENCE 

MONITOR.  Ten  minutes  of  news  and  commentary  by  noted  Monitor 
Staff  member,  followed  by  a  WCOP  local  five-minute  news  period. 
May  be  sponsored  complete,  or  each  section  is  available  separately. 

FULL  INFORMATION  on  this  period  and  all  other  newscasts,  see  any  Katz  Office, 
or  get  in  touch  with  Norbert  O'Brien,  Commercial  Manager,  Station 
WCOP,  Boston. 


A  Cowles  Station 

Exclusive  American  Broadcasting  Company 
Outlet  in  Boston 


European  Nations  Girding  for  Struggle 
Of  Super power  Broadcasting  Stations 


Credit  Line 

LUXEMBOURG  —  "When 
surrendering,  please  mention 
the  station  to  which  you  are 
listening."  That  was  the 
credit  line  the  staff  of  Radio 
Luxembourg  proposed  to  Lt. 
Col.  Samuel  R.  Rosenbaum, 
former  head  of  WFIL  Phila- 
delphia, commanding  officer 
of  the  SHAEF  station  prior 
to  V-E  Day.  While  never 
used  on  the  air,  many  of  the 
surrendering  krauts  said  they 
followed  the  station's  advice. 


KMBC  SEEKS  STORY 
OF  RADIO'S  SERVICE 

PERMANENT  historical  record 
of  broadcasting's  early  days  is 
planned  by  KMBC  Kansas  City, 
according  to  E.  P.  J.  Shurick,  pro- 
motion, press  relations  and  mer- 
chandising director.  Material  will 
be  obtained  from  reports  submit- 
ted by  broadcasters.  All  stations 
have  now  been  asked  to  contribute 
outstanding  examples  of  public 
service. 

Information  already  received 
from  125  broadcasters  has  been 
mimeographed  by  KMBC,  with 
broadcasters  invited  to  comment. 
From  additional  material  KMBC 
hopes  to  compile  a  reference  man- 
ual which  tells  the  complete  story 
"of  the  most  compelling  force  in 
our  way  of  life  during  the  past 
quarter-century — American  Broad- 
casting." 


(Special  From  Luxembourg, 
Delayed) 

A  BATTLE  of  radio  goliaths  al- 
ready is  taking  shape  in  Europe, 
with  superpower  stations  in  the 
standard  broadcast  band  either  on 
the  air  or  in  the  blueprint  stage. 

Only  lack  of  equipment  has  de- 
layed the  start  of  what  may  become 
an  angry  conflict  among  European 
nations  to  dominate  the  political 
and  social  thought  of  Europe.  Brit- 
ain and  Russia  at  present  have  the 
loudest  radio  voices,  but  all  nations, 
large  and  small,  aspire  to  be  heard 
and  have  or  are  prepared  to  order 
transmitters  of  100,000  to  800,000 
w  (the  U.  S.  maximum  is  50,000 
w) . 

When  the  war  began  six  years 
ago  broadcast  allocations  agreed  to 
at  the  Lucerne  Conference  in  1933 


were  jettisoned.  England,  Ger- 
many and  Russia  preempted  the 
frequencies  of  smaller  sovereign 
nations  and  loaded  them  with  power 
and  beamed  signals. 

Radio  Luxembourg,  turned  over 
to  SHAEF  by  the  Grand  Duchy 
and  since  VE  Day  operated  by  the 
Army's  Information  Control  Divi- 
sion, successor  to  Psychological 
Warfare  Division,  shifted  fre- 
quency to  232  kc,  a  longwave  clear 
channel  otherwise  assigned.  It  uses 
power  of  135,000  to  150,000  w. 

But  while  Radio  Lux  is  a  power- 
ful station  and  is  America's  official 
voice,  it  is  a  midget  in  contrast  to 
the  outputs  of  British  and  Russian 
stations.  Best  information  is  that 
the  BBC  station  at  Drotwich  uses 
800,000  w,  while  at  Moscow  a  750,- 
000  w  station  is  reported  operating 


on  620  kc.  That  frequency  is  all< 
cated  to  Radio  Brussels,  which 
operating  a  15,000-watter  on  it,  bi 
proposes  to  install  a  100,000  w  st;  1 
tion  on  that  channel  and  a  secor  ] 
100,000-watter  for  932  kc  as  soc 
as  it  can  get  the  equipment. 

Stockholm  is  said  to  be  aboi 
ready  to  begin  operation  of  a  75Cj 
000  w  station  in  the  longwave  ban 
while  Radio  France  is  known  to  1 
planning  at  least  one  400,000-wa 
ter. 

BBC,  which  more  and  more  don- 
nates  the  continental  radio  seer 
already  has  urged  prompt  holdii 
of  a  conference  of  European  n  j 
tions  to  settle  allocations.  Whi 
FM  and  television  are  being  co 
sidered,  the  longwaves  which  ci 
use  superpower  are  the  most  co! 
eted. 

Whether  the  United  States  w 
remain  in  the  European  radio  p 
ture  indefinitely  is  uncertain.  0\ 
for  weeks  had  been  trying  to  entj 
an    agreement    with    the  Gra: 
Duchy  for  continued  operation 
Radio  Luxembourg,  but  under  ci 
rather  than  military  auspices.  Tl 
was  prior  to  transfer  of  OWI  fui 
tions  to  the  State  Dept.  The  s1 
tion,  formerly  operated  by  a  co :i 
mercial    syndicate    with  sign; 
beamed  to  Great  Britain,  much 
BBC's  chagrin,  soon  will  be  rel 
quished  by  the  Army's  ICD.  Pla 
already  are  under  way  to  mc 
the  operations  close  to  the  Ames 
can  headquarters  at  Frankfort,  j 

Nazi  Portable  Outfit 

A  100,000  w  Nazi  transmitter 
stalled  in  a  series  of  railroad  ca 
complete  with  studios,  has  be 
captured  and  now  is  near  Frai 
fort.  As  soon  as  adequate  housi; 
facilities  are  provided,  the  stati 
will  begin  operation  as  the  succ 
sor  to  Radio  Luxembourg,  as  far 
the  Army  is  concerned.  Lt.  C 
Samuel  R.  Rosenbaum,  now  co 
manding  Radio  Luxembourg,  1 
already  finished  blueprinting  1 ' 
new  operation. 

Even  if  the  United  States  d< 
not  take  over  Radio  Luxemboi 
on  a  leasehold  basis,  there  is  1 
possibility  that  arrangements  v 
be  made  with  some  other  smal 
sovereignty  or  republic  for  bio. 
casting  rights,  Longwaves  to  si 
plement  the  shortwave  transn 
sions  are  regarded  as  highly 
sirable  at  this  stage. 


THE  VICTORY  LOAN 

October  29-December  8 

For  radio's  last  great  drive  effort,  the  Vic- 
tory Loan,  the  Treasury  is  now  preparing 
a  group  of  transcribed  programs  which 
will  be  the  finest  ever  offered  the  broad- 
cast industry:  Neiv  Treasury  Salutes  • 
Hedda  Hopper's  Diary  •  New  Music  for 
Millions  •  Sing  for  Victory  •  Sports  Per- 
sonalities. ALSO:  9  Packets  of  live  an- 
nouncements. NEW  SONGS  •  NEW 
STORIES  •  NEW  MATERIAL  FOR 
EVERYTHING  FROM  STATION  BREAKS 
TO  FULL  PROGRAMS.  And  ALL  available 
for  local  sponsorship! 

Full  details  soon  by  mail  from  Radio  Section,  War  Finance  Division 

This  space  donated  to  the  U.  S.  Treasury  by 
station  \^BIG,  Greensboro,  North  Carolina. 
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A  well  placed  pass,  straight  to  the  receiver, 
is  like  a  well  placed  advertisement.  Both 
bring  results. 


r 


i  - 


Advertising  is  Well  Placed  on  WSPD — the  5,000 
watt,  NBC  station  which  covers  the  rich  Northwest- 
ern Ohio-Southern  Michigan  area — the  home  of 
one  and  one-half  million  prosperous  prospects. 


li 


TOLEDO.  OHIO 


I  FIT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


1KB, 


5sw 


Just  Ask  Katz 


Daily  Serials— Listened  to  and  Liked 


Columbus  Women  Tell 
WBNS  When  and  Why 
They  Tune  In 

By  HELEN  R.  BITTERMAN 
WBNS  Columbus  Sales  Representative 
IS  THE  American  woman  who  lis- 
tens to  "soap  opera"  neurotic?  No 
— if  we  may  judge  from  a  thou- 
sand women  in  Columbus,  0. 

Between  October  1944,  and  May 
1945,  I  talked  to  1,023  women  in 
groups  of  from  17  to  150.  More 
important,  they  talked  back.  They 
were  all  women  whose  husbands 
earned  more  than  $2,000.  All  had 
been  at  least  to  high  school  and 
many  had  been  to  college.  Except 
for  seventeen,  they  were  all  house- 
wives. And  over  four-fifths  of  them 
listened  to  "soap  operas" — and 
liked  them. 


The  first  group  I  talked  to,  a 
neighborhood  group  in  the  univer- 
sity district,  started  out  by  deny- 
ing stoutly  that  they  ever  listened. 
But  little  by  little,  by  asking  ques- 
tions about  the  plots  of  the  22 
serials  WBNS  was  carrying  at  the 
time,  answers  began  to  come.  As 
soon  as  the  women  saw  that  their 
neighbors  —  perfectly  respectable 
women — would  stoop  to  listen  to  a 
"soap  opera",  they  all  broke  down 
and  "confessed". 

I  asked  six  questions  of  each 
group.  And  here  are  the  results 
along  with  the  questions: 

"Do  you  listen  to  daytime  se- 
rials?" 

Out  of  1,023  women,  939  did  lis- 
ten. The  remaining  84  did  not.  Of 
the  84,  17  were  professional  women 
who  were  not  at  home  during  the 
day.  The  remaining  67  did  not  lis- 


ten to  serials  at  all.  I  asked  these 
67  what  they  did  listen  to  during 
the  day,  Three  didn't  listen  to  the 
radio  until  their  husbands  came 
home  in  the  evening.  Sixty-four 
liked  music.  Thirty-four  of  the 
music  lovers  had  small  children  in 
the  home. 

Asked  Why 

"Why  do  you  listen  to  daytime 
serials?" 

They  listen  to  the  radio  for  com- 
pany. By  9  o'clock  in  the  morning, 
the  house  is  empty.  Mother  has  had 
time  for  a  second  cup  of  coffee  and 
a  glance  at  the  morning  newspaper. 
And  then  it  is  time  for  Valiant 
Lady,  or  its  equivalent  on  another 
network. 

Many  women  said  they  had  por- 
table radios  which  they  carried 
about  with  them  as  they  went. 


Only  WLAP  fully  and  exclusively 
serves  the  rich  Bluegrass 

1944  Retail  Sales  in  WLAP  primary  counties  amounted  to  $128,- 
687,000  and  the  Effective  Buying  Income  in  these  same  counties 
ran  $234,072,000.  235,638  people  live  in  WLAP's  primary  cov- 
erage area.  WLAP  covers  this  sales  responsive  audience  in  a 
dominant  fashion  at  low  cost. 

.  .  KENTUCKY'S  2™  MARKET... 


NUNN  STATIONS 
WLAP 
Lexington.  Kv. 
WBIR 
KnoxviJle,  Tenn. 
WCMl 
Ashland,  Ky. 
Slndios : 
Huntington,  W.  Va. 
KFDA 
Amarillo,  Tex. 


Lexington,  Kentucky 


WLAP 


A    NUNN  STATION 


J.  E.  Willis,  Manager 


AN  AFFILIATE  OF  THE  AMERICAN  BROADCASTING  COMPANY 


ACCORDING  to  this  sampling 
Columbus  women  of  the  upper 
come  and  intellectual  bracket,  t 
"soap  opera"  listener  is  not  a  nc 
rotic  indulging  in  emotional  esca 
from  frustration  but  is  just  e 
ploying  a  substitute  for  norma]  I 
man  companionship  not  availal 
at  that  time  of  day. 


Others  admitted  frankly  that  tl 
turned  the  radio  up  as  loud  as 
would  go  so  as  to  reach  them 
they  worked.  Only  29  of  the  won 
said  that  they  would  come  do 
to  the  radio  to  listen  every  day 
a  particular  serial,  and  then  ti 
the  radio  off  and  go  about  th 
jobs.  Nine  hundred  and  ten  of  th 
listen  to  the  serials,  one  after 
other,  in  the  morning  hours. 

The  afternoon  serials  were  a  < 
ferent  story. 

Stay  Home  to  Listen? 

"Do  you  stay  at  home  to  li 
to  the  radio  instead  of  going  a 
your  social  activities  during 
day?" 

Only  two  women  of  the  1,; 
said  that  they'd  stay  home, 
from  the  movies,  or  a  shopp 
trip,  to  listen  to  an  afternoon  sei 

In  other  words,  listening 
radio  is  part  of  a  regular  patt 
of  daytime  activity.  The  houses 
is  over,  say,  by  1:30  p.m.  And  u 
5  p.m.,  the  Columbus  housewif 
the  upper  brackets  is  out  mar 
ing,  or  shopping,  or  calling, 
going  to  the  movies.  At  5  p.m. 
returns  to  get  dinner — and  on  i 
the  radio  again. 

This  pattern  of  listening  is 
confined  to  the  1,023  housewiv 
talked  to.  The  WBNS  Hooper 
ings  confirm  it.  There  is  a  lev 
listening  audience  sustained 
9  a.m.  to  11  a.m.  At  that  time 
until  1:30  p.m. — in  other  w 
during  the  lunch  period — the 
of  daytime  is  reached.  The 
of  listening  then  sinks  gradu 
At  5  p.m.  it  again  climbs  up 
to  the  evening  listening  levels, 
pattern  of  radio  listening  dep 
a  great  deal  on  the  general  pat 
of  household  activity. 

Substitute  for  Company 

This  is  a  very  different  t 
from  using  radio  as  an  emoti 
escape  from  frustration.  It  is 
ply  a  substitution  of  one  ki 
human  companionship  for  ano 

"Would  you  prefer  music 
daytime  serial  while  doing 
housework?" 

Only  64  out  of  the  1,023  w< 
(6%)  said  they  would.  Of  t 
34  had  small  children. 

"Why  do  you  prefer  a  dajl 
serial  to  music?" 

It  was  hard  to  get  the  wom<  I 
explain  this  preference.  If  th^j 
any  one  reason,  it  is  that  thej 
to  listen  to  stories,  which 
interest  over  from   day  to 
rather  than  to  music. 

"What  kind  of  a  daytime 
(Continued  on  page  72) 
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BROADCASTING 


Broadcast  Adver 


Perfect  timing  learned  in  war  will  be 
carried  into  sales  work  by  many  a 
returning  veteran.  And  when  it  comes 
to  radio  time,  time  buyers  from  coast- 
to-coast  know  that  Weed  &  Company 
men  are  ready  with  complete  data 
on  top-notch  availabilities. 


With  time  their  full-time  business, 
Weed  men  are  ready  but  not  waiting. 
They  are  on  the  alert  for  new  budgets 
seeking  placement,  and  they  help 
time  buyers  place  them  properly. 
The  better  stations,  nationally  repre- 
sented by  Weed  &  Company,  know 
that  "time  will  sell." 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   •   BOSTON   •    CHICAGO    ■   DETROIT   •   SAN  FRANCISCO    •  HOLLYWOOD 


OADCASTING  •  Broadcast  Advertising 
,  ,  
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CHUM,  IN  TORONTO, 
ON  AIR  IN  OCTOBER 

CHUM  Toronto  is  expected  to  be 
on  the  air  sometime  in  October,  ac- 
cording to  managing  director  Al 
Leary,  formerly  manager  of  CKCL 
Toronto.  The  station  is  one  of  the 
first  in  Canada  to  obtain  its  1  kw 
equipment  since  lifting  of  the 
equipment  freeze  in  the  Dominion 
on  Aug.  24.  Northern  Electric 
equipment  is  being  used  through- 
out. Transmitter  is  located  on  a 
40-acre  farm  northeast  of  Toronto, 
and  studios  in  the  penthouse  of  the 
Hermant  Bldg.,  Toronto. 

Chief  engineer  is  Aurel  Boisvert, 
formerly  of  CKAC  Montreal.  A 
number  of  returned  servicemen  are 
on  the  staff  including  Sgt.  Dick 
MacDougall,  formerly  of  CKCL 
and  CFRB  Toronto,  and  Dune 
Chisholm,  RCAF,  formerly  heard 
on  the  Canadian  Marconi  Sunday 
network  show  L  for  Lanky.  The 
station  will  have  a  large  local  news 
department. 


Touch  of  Home 

STEALING  a  leaf  from  WIP 
Philadelphia  in  an  attempt 
to  induce  nostalgia  in  our 
servicemen,  Tokyo  Rose,  some 
returning  GI's  inform,  used 
to  play  the  musical  number 
"Bluebird  of  Happiness"  at 
the  same  time  it  is  customar- 
ily heard  on  the  WIP  Dawn 
Patrol.  The  station,  inciden- 
tally, some  time  ago  thought 
the  song  had  outlived  its  use- 
fulness and  tried  to  take  it  off 
the  air.  The  clamor  was  so 
great  it  had  to  be  returned 
and  still  is  played  three  times 
each  morning. 


Because  of  Al  Leary's  popular- 
ity it  is  understood  that  member 
stations  of  the  Western  Assn.  of 
Broadcasters  are  recording  a  fea- 
ture program  for  use  on  the  open- 
ing ceremonies  of  CHUM. 


Praise  for  KTUC 

EFFORTS  of  a  250  w  station  to 
promote  traffic  safety  have  been 
singled  out  for  praise  by  CBS  in 
its  "Listen"  advertisement  appear- 
ing in  the  Atlantic  Monthly.  The 
station,  KTUC  Tucson,  Ariz.,  con- 
ducted a  safety  campaign  for  Pima 
County's  bike-riders,  found  only 
four  bikes  out  of  143  in  acceptable 
condition,  and  awarded  War 
Stamps  to  proud  owners.  Earlier, 
KTUC  set  up  a  brake-testing  sta- 
tion outside  its  studio,  inspected 
23,958  cars.  Of  these  1,888  had 
faulty  brakes,  with  1,400  getting 
immediate  attention.  Pima  County 
police  and  highway  patrol  officials 
cited  the  station's  civic  enterprise. 
CBS  called  it  further  proof  that 
small  stations  have  greater  power 
than   wattage   in    their  listening 


RAY  INMAN,  art  director  of  Prairie 
Parmer  and  WLS  Chicago,  has  resigned 
to  become  head  of  the  art  department 
for  Burton  Browne  Adv.,  Chicago. 


LWIRE  RECORDERS 
Postwar  Models  May  Find 
— Wide  Range  of  Uses  

WITHIN  a  year  present  and  futu 
licensees  of  the  Wire  Recorder  E 
velopment  Corp.  will  be  produci 
radio  recorders  for  use  in  the  hoi 
and  industry,  according  to 
article  by  Paul  D.  Hermann  in  t 
Illinois  Tech  Engineer  and  Alu 
nus.  He  predicts  that  the  wire 
corder  will  become  an  attract: 
and  relatively  inexpensive  fixti 
and  that  professional  recordings 
wire,  including  vocal  and  inst 
mental  music,  lectures,  extensi 
courses  and  books,  will  be  ms 
available. 

Simplicity  of  operation  v 
make  it  easy  even  for  a  child  to  i 
the  device,  Mr.  Hermann  believ 
for  recording  and  replaying  fav 
ite  radio  programs.  Equipped  w 
a  timing  mechanism,  the  recor< 
could  be  set  to  start  automatica 
at  a  given  time  and  to  shut  off 
the  conclusion  of  a  program  wi 
out  an  operator  being  present, 
points  out. 

Value  to  Broadcaster 
For  the  broadcaster,  Mr.  H 
mann  sees   great  potentialities  ; 
the   recorder  for  on-the-spot 
scriptions  of  news  events,  she 
ened  and  edited  on  wire  to  fit  e 
allotted  program  period.  Such 
cordings  "would  enliven  radio  m 
broadcasts  and  rebroadcast  of  s 
cial  events  could  be  carried 
more  simply  and  economically", 
asserts. 

In   the   field   of  education, 
visualizes  the  use  of  the  wire 
corder  for  complete  courses  in  1 
tory  or  languages  for  either  he 
study  or  tutoring.  The  device  co 
also  be  used  to  record  any  num 
of  educational  features,  either 
direct  broadcast  or  for  distribul 
to  schools  and  colleges. 

Among  the  various  designs  c 
sidered  for  use  of  the  Armour  M 
netic  Wire  Sound  Recorder,  accc 
ing  to  Mr.  Hermann,  is  a  poc 
model  upon  which  experimei 
work  is  now  in  progress.  This  i 
is  only  1%"  x  4"  and  weighs  at 
three  pounds.  It  can  record  foi 
minutes  at  a  wire  speed  of  V-k 
per  second  but  at  present  requ 
transfer  of  the  spool  to  a  lar 
model  for  reproduction. 

In  this  model,  Mr.  Hermann 
lieves,  "both  professionals  and  a 
teurs  alike  may  find  a  device  wl 
will  open  up  an  entirely  new  i 
of  candid  reporting,  comparabli 
the  candid  camera  fad  which  ra 
a  few  years  back.  Capable  of 
cording  any  conversation,  eil 
with  or  without  the  speak 
knowledge,  such  a  model  m 
revolutionize  the  entire  field  of 
porting." 
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Pa.  Stations  Laudec  i 

STATIONS  in  Pennsylvania  1  « 
been  praised  by  G.  Ruhland  1  »- 
mann  Jr.,  State  chairman  of  * 
State  War  Finance  Committee,  1 
their  role  in  helping  the  S  m 
achieve  second  rank  in  Bond  -j-4 
Stamp  purchases. 
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25,060  MAIL 
REQUESTS  IN 
FOUR-DAY  TEST 


Central  New  York  listeners  have  given 
WAGE  another  "First,"  and  further  solid 
proof  of  WAGE's  unequalled  influence  in 
the  Syracuse  market. 

The  souvenir  pictured  on  this  page  was 
offered  for  four  days  only  (August  15,  16, 
17  and  18)  and  on  locaJ  programs  only. 
No  network  adjacencies  were  used. 
* 25,060  pieces  of  mail  arrived  in  the  first 


seven  days.  This  mail  came  from  more 
than  20  upstate  counties,  attesting  to 
WAGE's  unsurpassed  coverage  in  this 
market. 

In  1944  and  1945,  Crossley  and  Hooper 
studies  ranked  WAGE  first  in  daytime 
listenership.  Now  the  responsiveness  of 
that  audience  is  demonstrated  in  the 
greatest  flood  of  mail  ever  poured  into  a 
Syracuse  radio  station. 


P(A11  mail  was  tabulated  by  The  Syracuse  Letter  Company.  Details  on  request.) 


Affiliated  with 
AMERICAN  BROADCASTING 
COMPANY 


WAGE 

SYRACUSE,  NEW  YORK 

William  T.  Lane,  General  Manager 


Represented  by 
The  EDWARD  PETRY  CO. 
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1 50,000 1 

WHOPPIN 

I  WATTS  I 


■  I    B  ■ 

Servinq  1,747955 

primary  and 
1381977  secondary 
area  RADIO  HOMES. 

One  of  America's 
best  known 
personalized 
operations. 

AMERICAN  NETWORK 


Monte  Carlo  Building  Station: 
U.  S.  Officials  Show  Interesl 

New  120,000  w  Outlet  May  Be  Used  to  Give  U.  S 
Viewpoint  to  Countries  on  the  Continent 


(Special  from  Monte  Carlo, 
Monaco) 

THIS  tiny  principality  on  the 
Riviera  just  three  miles  square 
may  become  the  new  seat  of  Euro- 
pean commercial  radio,  with  the 
United  States  as  possible  lessee  of 
time  or  of  the  station  itself.  New 
120,000  w  standard  station  is  now 
under  construction,  to  be  ready  in 
18  months.  It  will  be  known  as 
Radio  Monte  Carlo. 

Construction  is  by  a  private  com- 
pany in  which  Monaco  owns  6%. 
Controlling  owners  are  French 
businessmen  interested  in  commer- 
cial radio  along  the  prewar  lines 
of  Radio  Luxembourg  and  Nor- 
mandie.  To  operate  on  1086  kc, 
station  will  cover  France,  Italy, 
British  Isles,  Germany  and  North 
Africa,  according  to  the  owners. 
An  antenna  atop  Agel  Mountain, 
with  sheer  cliff  rising  3,000  feet 
above  the  Mediterranean  salt 
water,  should  provide  phenomenal 
coverage. 

Negotiate  for  Luxembourg 

United  States  is  now  negotiating 
with  the  Duchy  of  Luxembourg  for 
lease  of  Radio  Luxembourg  to  con- 
tinue as  the  American  radio  voice 

Letter  to  the  Editor 

EDITOR,  Broadcasting: 

I  rather  hesitate  to  give  undue 
publicity  to  the  "cancel-test"  which, 
according  to  Broadcasting  of  Aug- 
ust 17  (page  85),  is  being  adopted 
by  one  of  the  major  networks  to 
ascertain  the  popularity  of  certain 
of  its  shows;  but  I  think  this 
practice  should  be  frowned  upon  by 
radio  management  before  it  de- 
velops to  the  stage  where  it  will  be 
frowned  upon  by  the  radio  listener. 

I  agree  that  this  is  a  positive  test 
which  involves  a  minimum  expendi- 
ture of  time  and  money,  but  cer- 
tainly it  is  a  negative  procedure 
carried  out  at  the  expense  of  the 
listener! 

Every  station  rightfully  prides  it- 
self on  its  listener-loyalty  which  it 
has  gained  through  hard  work  over 
a  long  period  of  time.  Why  should 
we  not  show  the  listeners  the  same 
loyalty  that  we  expect  of  them? 

Let's  cancel  the  "cancel-test". 
The  show  MUST  go  on! 

Arthur  L.  Martin, 
Program  Director, 
WIZE  Springfield 


in  Europe.  Top  American  author: 
ties  interviewed  by  the  U.  S.  Broac 
cast  Mission  in  Europe  have  agree 
this  country  must  have  mediurr. 
wave  facilities  lest  the  America 
viewpoint  be  smothered  by  prop* 
ganda  of  other  nations. 

Monaco  officials  are  understoo 
to  have  pledged  cooperation  an 
their  station  presumably  is  avai 
able  for  long-term  block  time  sal 
contract. 

Tentative  plans  have  bee 
worked  out  with  OWI  official 
known  in  Europe  as  U.  S.  Info 
mation  Service.  With  OWI  abo] 
tion,  it  is  presumed  the  State  Dej 
will  take  over  as  official  U.  S.  rad 
contact  with  Monte  Carlo. 

Present  Monte  Carlo  station  o 
erates  with  only  300  w.  Static 
formerly  was  30,000  w  but  Ge 
mans  stole  the  equipment  in  194 
New  studios  being  constructed  i 
elude  modern  acoustics.  Addition 
standard  station  and  two  shoi 
wave  stations  of  25  kw  each  a 
being  installed.  New  transmitte 
will  be  built  under  contract  wi 
Society  French  Radio  Diffusion. 

A  former  German  company  h< 
the  station  in  trust  for  the  Prir 
of  Monaco.  New  corporation 
anonymous  but  stock  is  held 
French  or  Monacans  only.  Stati 
has  no  connection  with  ownersl 
of  the  Monte  Carlo  Casino.  Rf 
mond  Gaudry,  local  manager,  si 
station  has  access  to  the  best  Eu: 
pean  talent  bands  at  Riviera 
sorts  and  nearby  Cannes  and  Ni 
General  Manager  Robert  Schi 
of  Paris,  is  experienced  in  p 
gramming  and  sales.  Present  s 
tion  operates  six  hours  daily  1 
the  120,000-watter  will  open 
around  the  clock. 


Life  Membership 

GOVERNOR  Phil  M.  Donnelly 
Missouri  was  presented  with  a  G 
Membership  Card,  signifying  1 
membership  in  the  St.  Louis  A 
Club,  at  a  luncheon  of  about  : 
leading  men  and  women  in  the 
vertising  field.  KWK  recorded 
ceremonies  and  the  govern< 
speech  on  wire  and  broadcast  | 


CBS  Preview 

CBS  WILL  BROADCAST  "Pano- 
ramic Previews"  of  its  fall  and  win- 
ter programs,  3-4:30  p.m.,  on  Sept. 
16  and  23,  featuring  the  stars  and 
personalities  of  the  networks'  out- 
standing shows.  Norman  Corwin 
will  produce  the  first  90-minute  pro- 
gram from  New  York;  William 
Robson  the  second  from  Hollywood. 


New  Gates  Plant 

GATES  RADIO  Co.,  Quincy, 
has  acquired  a  new  factory  bu 
ing  to  permit  expanded  produd 
of  broadcasting,  communicat 
recording  and  industrial  electrc 
apparatus.  Gates  has  named  £ 
cialty  Distributing  Co.,  with  off 
in  Atlanta,  Chattanooga,  Sa\ 
nah  and  Macon  to  represent  s 
and  engineering  of  Gates  prodi 
in  the  Southeast.  Houston  Ri 
Supply  Co.,  Houston,  Tex., 
been  named  distributor  in  Te 
Louisiana  and  Mississippi. 
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THESE 

20 
WSM 
YEARS 


A  SMALL  TOWN  OF  FIVE  MILLION 


We  at  WSM  have  remembered  for  twenty  years  that  we  are  addressing 
a  small-town  audience.  But  we  remember  also  that  there  are  five  million 
folks  in  that  small  town.  They  listen  .  .  .  we  know  it  because  they  respond. 
They  listen  because  never  for  one  moment  in  all  those  twenty  years  of 
broadcasting  have  we  forgotten  that  our  kind  of  people  believe  what 
we  tell  them.  We  regard  that  as  the  most  solemn  sort  of  obligation.  But 
it  is  also  a  magnificent  selling  force. 


NASHVILLE 


THE  STATION  WHOSE  SELLING  POWER  RESTS  ON  TWENTY 
EARS  OF   UNINTERRUPTED   INTEGRITY  OF  PURPOSE 


HARRY  STONE,  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  Natl.  Reps. 


50,000.  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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American  Radio  for  the  GVs  in  Europe 


Continent  System 
Hurdled  Many 
Barriers 

By  SOL  TAISHOFF 

(Special  from  Paris) 

HOW  3,500,000  GI's  in  the  Euro- 
pean theatre  have  been  fed  radio 
fare  a  la  American  Plan  was  dem- 
onstrated here  in  Paris  to  the 
U.  S.  Broadcast- 
ing Mission  by 
executives  of 
American  Forces 
Network  —  prac- 
t  i  c  a  1 1  y  all  ex- 
broadcasters. 

Operating 
strictly  along 
American  lines, 
AFN  has  as  its 
sponsors  the  va- 
rious services  of 
the  Army,  as  well  as  other  Govern- 
ment agencies.  A  "commercial  de- 
partment" handles  the  copy.  Top 
domestic  programs  transcribed  or 
produced  by  Armed  Forces  Radio 
Service  are  "decommercialized", 
with  Army  sponsors  substituted. 

Improvised  at  First 

The  story  was  recounted  to  the 
mission  of  15  plus  a  number  of 
added  starters  by  Lt.  Col.  John  S. 
Hayes  (ex-WOR  production  head), 
AFN  chief  and  his  top  aides.  It 
is  a  radio  romance  demonstrating 


CoL  Hayes 


the  ingenuity  of  American  radio 
men  in  putting  together  a  nearly 
continent-wide  system  of  radio  un- 
der almost  insurmountable  difficul- 
ties. At  the  start  practically  all  of 
the  equipment  was  improvised.  It 
was  put  together  with  "hairpins, 
chewing  gum  and  sweat",  said  one 
of  the  technical  men  with  AFN. 

Col.  Hayes  told  the  mission  his 
staff  of  30  officers  and  300  men 
had  "eaten,  lived  and  slept"  Amer- 
ican radio  since  AFN's  formation 
July  4,  1943.  The  3,500,000  men 
in  arms  are  about  to  be  turned 
back  to  American  broadcasters, 
still  conditioned  for  radio  the 
American  way. 

AFN  Will  Continue 

AFN  will  continue  its  opera- 
tions in  ETO  as  long  as  there's  a 
GI  left  to  listen,  Col.  Hayes  said. 
The  network  once  totaled  55  sta- 
tions, including  two  100,000-watt- 
ers  (Munich  and  Stuttgart).  It 
broadcasts  a  20-hour  per  day 
schedule.  Of  this  140-hour  per  week 
operation,  52  AFN  hours  are  eith- 
er shortwaved  or  transcribed  by 
AFRS. 

As  demobilization  goes  forward, 
AFN  operations  will  be  curtailed. 
When  redeployment  activities  are 
completed,  a  basic  network  of  seven 
stations  to  serve  American  occu- 
pation troops  in  Germany  will  be 
maintained,  including  the  two 
100,000  w  stations.  Headquarters 
will    be    shifted    from    Paris  to 


Frankfort  —  Gen.  Eisenhower's 
base. 

Five  of  the  seven  stations  in 
Germany  will  be  tied  together  by 
landline — Frankfort,  Munich, 
Stuttgart,  Kassell  and  Bayreuth. 
Stations  at  Bremen  and  Berlin  will 
pick  up  by  shortwave  for  rebroad- 
cast.  In  addition  three  stations  are 
planned  in  Austria  at  Linz,  Salz- 
burg and  Vienna.  Of  the  original 
51  stations,  28  are  left. 

How  did  AFN  get  longwave  fre- 
quencies? It  "borrowed"  two  chan- 
nels without  permission  from  Bul- 
garia, and  took  "a  few"  from 
Sweden,  with  "some"  permission, 
said  Col.  Hayes. 

Col.  Hayes  said  BBC  had  been 
"terribly  helpful"  in  clearing  up 
frequencies  for  the  initial  opera- 
tions in  England  and  in  expedit- 
ing copyright  clearance  and  other 
complications  which  arose  in  set- 
ting up  this  unique  operation. 

Extra  Audience  of  5,000,000 

He  said  surveys  showed  that  at 
the  peak  AFN  had  5,000,000  peo- 
ple listening  to  its  programs,  aside 
from  the  armed  forces.  It  was  this 
development  which  presumably 
forced  BBC  to  introduce  a  "light" 
home  program. 

Operations  of  AFN  were  out- 
lined by  Lt.  Hendrik  Booraem  Jr., 
U.  S.  Naval  Reserve,  chief  of  oper- 
ations and  former  radio  produc- 
tion executive  of  Young  &  Rubi- 


cam.  He  explained  AFN  is  a  join 
Army-Navy  venture,  but  that  th 
Navy  was  "late".  Bremen  opera 
tions  are  conducted  by  the  Nav 
because  of  the  preponderance  o 
Navy  personnel  there. 

Maj.  Robert  S.  Light,  prograr 
supervisor  of  AFN  (former  radi 
and  screen  freelance  writer  an 
producer),  told  how  AFN  sm 
veyed  its  audience  on  prograi 
wants.  The  result  was  the  currer 
schedule  of  two  hours  of  news 
day  in  24  broadcasts,  plenty  c 
music  and  a  minimum  of  "talk' 
During  actual  combat,  wire  r« 
corded  reports  were  broadcast.  Tw 
men  were  killed  in  combat  on  sue 
assignments.  News  is  give 
straight,  he  said.  Murders,  strik( 
and  rapes  are  kept  off. 

In  the  "sponsorship"  end,  Cap 
Frank  Danzig,  chief  of  troop  ii 
formation  section  (formerly  CB 
promotion),  related  how  the  con 
mercial  department  functions.  Fc 
the  Education  &  Informatio 
Branch  of  the  Army,  courses  ; 
the  five  specialist  schools  in  ET 
are  "sold". 

Sample  spot  announcements  wei 
performed.  They  were  in  the  be 
commercial  radio  tradition.  Oth< 
commodities  sold  are  V-Mail,  We 
Bonds,  USO,  Stars  &  Stripes,  G 
bill  of  rights,  and — the  most  spe 
tacular — the  anti-venereal  disea: 
campaign.  That  is  the  now  fam( 
(Continued  on  page  72) 


6  i, 


GET  IN  ON  THE  MIDWEST'S  1945-  GOLDEN  HARVEST" 


GREATEST    GRAIN  YIELD   IN  OVER    A  DECADE   -  FAR  ABOVE 
*  IS3-V-I943  HIGH  AVERA6E  -FEDERAL   CROP  REPORTING.  SCRVICE 


SIOUX   FALLS,  SO.  DAKOTA  ___ 

1140  K  C  -  5000  WATTS 


National  Representatives 
HOWARD  H.  WILSON  CO. 
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ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  eighth  in  a  series  of  advertise- 
ments showing  that  RCA  engineers  developed 
the  basic  essentials  of  the  electronic  tele- 
vision system  —  including  tubes  and  circuits. 

RCA  built  the  first  all-electronic  television 
transmitters  and  receivers  —  the  first  com- 
mercial television  station  —  established  the 
first  television  relay  system  —  presented  the 
first  electronic  theatre  television  —  was  the 
first  to  televise  a  baseball  game  and  a  Broad- 
way play;  and  was  first  to  televise  from  an 
airplane. 

RCA  is,  and  will  continue  to  be,  the  leader 
in  practical,  successful  commercial  television. 
You  may  expect  the  best  of  all  kinds  of  tele- 
vision transmitting  and  receiving  equipment 
from  RCA. 


BUY  MORE  WAR  BONDS 


8.  THE  RELAY  TRANSMITTER 


TELEVISION  video  signals  (because 
of  the  wide  band  width  they  require) 
cannot  be  easily  transmitted  over  ordi- 
nary telephone  lines.  They  can,  of 
course,  be  transmitted  over  coaxial  lines 
or  over  short  lengths  of  ordinary  cable 
that  have  been  specially  equalized.  Such 
lines  are  not  usually  available  at  remote 
pickup  points,  and  therefore  it  is  neces- 
sary to  relay  the  signal  back  to  the 

The  Fountainhead  of  Modern 


main  transmitter  by  means  of  a  radio 
link  circuit.  Such  a  system  was  first 
used  by  RCA  engineers.  The  first  trans- 
mitter ever  used  for  television  relaying 
was  built  by  RCA  engineers.  The  one 
shown  here  was  developed  and  manu- 
factured before  the  war.  Greatly 
improved  designs  will  be  available  when 
the  emergency  is  over  ;and  manufactur- 
ing resumes. 

Tube  Development  is  RCA 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


•  ••and  the  fishing  is  fine  for  these 
64  Local  Advertisers  who  use  WHB 


In  this  list  of  WHB  advertisers 
you'll  find  most  of  Kansas  City's 
biggest,  smartest  merchants. 
When  you  decide  to  use  WHB, 
you're  backing  your  good  judg- 
ment with  theirs. 


Department  Stores 

Emery  Bird  Thayer  Co. 
Gorman's,  Inc. 
John  Taylor's  (Grill) 
Jones  Store  Co. 
Montgomery  Ward 
Peck's  Dept.  Store 
Sears,  Roebuck  &  Co. 

Meats  and  Groceries 

A  &  P  Tea  Co. 
Bacher-Cunningham 
Bose  Kepo  Food  Shop 

Millinery 

Edward's  Hat  Shop 
Fashion  Lane  Hat  Shop 
Halper's  Exclusive  Millinery 
Hattie's  Hat  Shop 

Automotive 

Allen  Bros. 
Allied  Motors,  Inc. 
Geo.  H.  Welsh  Motors 

Jewelry 

Goldman's  Jewelry  Co. 
Helzberg's  Diamond  Shop 
Mace's,  Inc. 


Drugs 

Katz  Drug  Co. 

Furs 

Alaskan  Fur  Co. 
Gerhardt,  The  Furrier 
Lou  Hoffman  Fur  Co. 
Meltzer  Fur  Co. 

Miscellaneous 

Barnard's  Photo  Supplies 
Camera  Shop 
Dermetics  Salon 
Insul-Wool  Insulation  Co. 
Swyden  Bug  &  Drapery  Co. 

Shoes 

Eileen  Shoe  Stores 
Fitch  Shoe  Co. 
Katz  Shoe  Stores 
Richardson  Shoe  Co. 
Royal  College  Shop 

Restaurants 

Allen's 

Forum  Cafeteria 
Plaza  Bowl  Restaurant 
Z-Ean  Restaurant 


Ladies'  and  Men's 
Ready-To- Wear 

Adler's 
lierkson's 

Farrar's  Corset  Shop 
Foreman  &  Clark 
Frances  Welsh  Shop 
Jack  Henry,  Inc. 
Jay's — On  The  Plaza 
Mindlin's,  Inc. 
Missouri  Dept.  Stores,  Inc. 
Palace  Clothing  Co. 
Paul's  Style  Shop 
Rothschild's  &  Sons 
"Stores  Without  A  Name" 
Woolf  Bros. 

Furniture 

Alexander's,  Inc. 
Davidson's  Furniture  Co. 
Duff  &  Repp  Furniture  Co. 
Mehornay  Furniture  Co. 
Wilco  Furniture  Co. 
Wyandotte  Furniture  Co. 

Dry  Goods 

Leiter's  Dry  Goods 
Lloyd's  Silk  &  Fabric  Shop 

Girls  and  Tots 

E.  M.  Harris  Linen  Shop 
Plaza  Girls  Shop 
Stork's  Nest 


For  WHB  Availabilities,  'phone  DON  DAVIS  at  any  "Spot  Sales"  office 

Fall  schedules  are  still  "fluid". . .  and  we've  room  for  more  ad- 
vertisers who'd  like  to  use  programs  or  spots  in  the  booming 
Kansas  City  market.  You'll  like  doing  business  with  WHB-the 
station  with  "agency  point-of-view". . .  where  every  advertiser  is 
a  client  who  must  get  his  money's  worth  in  results.  Swing  along 
with  the  happy  medium  in  the  Kansas  City  area! 

Kansas  City   Scarritt  Building—  HArrison  1161 

New  York  City  400  Madison  Avenue  ELdorado  S-SO40 

Chicago   360  North  Michigan  FRanklin  8S20 

Hollywood  ..Hollywood  Blvd.  at  Cosmo  Hollywood  8318 

San  Francisco  S  Third  Street  EXbrook  3558 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 
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PLAQUES  were  awarded  managers  of  Oklahoma  City's  four  stations  h 
Chamber  of  Commerce,  Junior  Division,  for  civic  service.  Receivin 
plaques  were  (1  to  r)  Ken  Brown,  KOMA;  Matthew  Bonebrake,  KOCi 
Gayle  V.  Grubb,  WKY;  Bob  Enoch,  KOTK. 


Pressing  Problem 

A  STORY  of  an  electric  iron, 
a  pair  of  pants,  and  a  remote 
band  broadcast  on  AFN 
Frankfurt  came  from  the 
ETO  this  week.  TV 5  Lee  Jaffe 
of  Brooklyn,  formerly  an  en- 
gineer with  New  York's  mu- 
nicipal stations  WNYC  and 
WNYE,  was  preparing  for  a 
remote  broadcast  of  a  GI 
dance  band  when  he  discover- 
ed just  before  going  on  the  air 
that  the  current  in  camp  was 
220  volts,  when  it  should  have 
been  110.  Spying  a  soldier 
pressing  his  pants  nearby 
with  an  electric  iron,  Jaffe 
grabbed  the  iron  with  a  hur- 
ried explanation  and  used  it 
to  limit  the  voltage  to  the 
amplifier,  cutting  the  power 
to  110  volts.  While  the  GI 
stood  around  without  his 
pants  and  generating  an  un- 
recorded voltage  himself, 
Jaffe  put  on  the  broadcast.  A 
number  was  especially  dedi- 
cated to  the  soldier  and  his 
date  that  night  and  it  is  be- 
lieved that  relations  are  again 
harmonious. 


Election  Campaign 

THE  CITY-WIDE  Independent 
Citizens  Committee  for  the  election 
of  William  O'Dwyer  as  mayor, 
Lazai'us  Joseph  as  controller,  and 
Vincent  Impellitteri  as  president 
of  City  Council,  has  appointed 
Blaine  Thompson  Co.,  New  York, 
to  direct  all  its  campaign  advertis- 
ing. Starting  Sept.  15  through  Nov. 
6  radio  spot  and  quarter-hour  talks 
for  the  candidates  will  be  spon- 
sored by  the  committee. 


Memorabilia 

RELEASES  sent  from  the  San 
Francisco  Conference  by  Dorothy 
Lewis,  NAB  director  of  listener 
activities,  to  women  broadcasters 
at  425  stations  have  been  placed  in 
the  Roosevelt  Library  at  Hyde 
Park,  as  part  of  memorabilia  of 
the  United  Nations  Conference. 


WOW  Plea  Denied 

RIGHT  to  recover  payments  mai 
to  ASCAP  after  the  passage 
May  1937  of  a  Nebraska  statu 
outlawing  such  organizations  ai 
forbidding  them  to  do  business 
Nebraska,  was  denied  the  Woo 
men  of  the  World  Life  Insuran 
Society,  licensee  of  WOW  Omali 
by  a  State  Supreme  Court  dei 
sion  last  month.  The  court  held  t 
station  voluntarily  made  the  pa 
ments  with  full  knowledge  of  t 
facts  and  the  litigation  concern) 
the  statute. 


Music  Contracts 

ASSOCIATED  Music  Publishe 
New  York,  has  made  music  licei 
ing  agreements  with  static 
WLBC  Muncie,  KLO  Ogden,  KA'. 
Salt  Lake  City,  and  WNAX  Yai 
ton.  Music  licenses  have  been  I 
tended  with  the  following  statioi 
KFAC  KGY  KOY  KSLM  KV( 
WBAX  WBML  WBNS  WB1 
WCAR  WCOL  WCOU  WC! 
WENY  WFEA  WHAI  WH. 
WHEC  WHYN  WJAG  WL 
WLLH  WLNH  WMPS  WN 
WOOD  WPAY  WRDO  WR 
WSAR  WSPR  WSYB  WT. 
WTHT. 


WO  WO  Thanked 

APPRECIATION    of    the  pul 
service   efforts    of    WOWO  F 
Wayne  was  expressed  recently 
a  letter  from  John  V.  Carton,  m 
ager  of  the  Fort  Wayne  office 
the  War  Manpower  Commiss  i 
which  read  in  part:   "On  mil 
occasions,  spot  announcements  I 
Station    WOWO    have    aided  j 
greatly  in  quickly  obtaining 
workers  for  vitally  important  1  * 
posts.  It  might  interest    you  1 
know  that  some  of  the  annoui  •( 
ments  carried  by  your  station  j 
sisted  in  the  recruitment  of  w  f 
ers  who  were  assigned  to  the  ir  j 
ing  of  the    atomic    bomb;  *i> 
therefore,  you  and  your  staff  < 
a  very  definite  part  in  forging  I 
tremendous  weapon  which  he!  H 
in  bringing  war  to  a  sudden 
dramatic  end." 
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FIND  OUT 

in  this  sensational  Tom  Mix  Con- 
test for  Mutual  Affiliated  Stations. 


WIN 


GET 


a  $500  War  Bond  or  one  of  seven 
other  War  Bonds  totaling  $1000. 


national  recognition  for  the  sell- 
ing power  of  your  station! 


An  Equal  Chance  for  every  station!        Simple!  Easy!  No  Elaborate  Presentations 


The  winner  will  be  that  TOM  MIX  Mutual  Station 
which,  from  the  period  of  October  1,  1945  to 
April  1,  1946/  pulls  the  largest  number  of  pre- 
mium returns  in  proportion  to  the  population  of 
its  primary  listening  area. 

CONTEST  RULES 

1.  PREMIUM  RETURNS  shall  be  defined  as  bona  fide  requests  from 
listeners  by  mail  for  premiums  to  be  offered  on  the  TOM 
MIX  RALSTON  STRAIGHT  SHOOTERS  PROGRAM 
only,  during  the  period  from  October  1,  1945  to  April  1, 
1946. 

2.  POPULATION  OF'THE  PRIMARY  LISTENING  AREA  will  be  deter- 
mined by  and  supplied  to  the  research  organization  tabu- 
lating the  results,  by  the  individual  Mutual  stations.  In  the 
event  of  any  failure  to  supply  this  population  figure,  the 
estimate  of  the  Mutual  Broadcasting  System  for  that  indi- 
vidual station  will  be  used. 

3.  ALL  PREMIUM  RETURNS  WILL  BEAR  INDIVIDUAL  STATION  CALL 
LETTERS,  although  addressed  to  a  central  mailing  point. 
Therefore,  mail  will  be  credited  to  individual  stations 
according  to  the  call  letters  designated  by  the  listening 
audience,  rather  than  by  postmarks  on  envelopes  or  by 
arbitrary  geographic  boundaries. 

4.  TABULATING  will  be  done  by  a  qualified  research  organiza- 
tion and  your  final  station  standing  will  be  made  available 
to  you  and  the  Mutual  Network  only  in  a  confidential  report. 

5.  IN  CASE  OF  TIES  duplicate  prizes  will  be  awarded. 


IMPORTANT!  In  order  to  qualify  for  one  of  the 

eight  prizes,  promotion  managers  of  the  individual 
Mutual  stations  must  show  evidence  of  continuous 
promotional  activities  designed  to  build  or  increase 
the  listening  audience  for  the  TOM  MIX  RALS- 
TON STRAIGHT  SHOOTERS  program  during 
the  six  months'  period  from  October  1,  1945  to 
April  1,  1946.  Any  promotion  manager,  publicity 
director,  or  other  individual  employed  by  a  Mutual 
network  affiliated  station,  who  has  been  entrusted 
by  that  station  with  the  work  of  general  program 
or  merchandising  promotion,  is  eligible  to  enter. 

PRIZES 

First  Prize   $500  War  Bond 

Second  Prize   $250  War  Bond 

Third  Prize   $100  War  Bond 

Fourth  Prize   $50  War  Bond 

Fifth,  Sixth,  Seventh  and 

Eighth  Prizes   $25  War  Bonds 


■  ■  1 
■  ■ 
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Midwest  Farmer  Day  Staged  by  WIS  AX 
For  Five  States  Draivs  70M00  Crowd 


c.  o.  1DV 


Cash  on  Delivery-?  150,000,000  of  it-is  what  farmers  in  the 
KATE  primary  coverage  area  were  paid  for  livestock  they  fat- 
tened for  market  last  year.  Home  of  the  Hormel,  Decker  and 
Wilson  plants,  this  is  one  of  the  nation's  big  parking  centers. 
Here,  too,  you'll  find  dairying  and  poultry  raising  at  their  pros- 
perous best  ...  for  this  is  the  heart  of  the  country's  richest  farm 
territory.  It  has  never  known  a  crop  failure!  Also  in  the  KATE 
primary  coverage  area  is  the  town  of  Albert  Lea,  nationally 
known  for  the  famous  "Albert  Lea  Postwar  Plan."  There's 
only  one  sure  way  to  sell  this  market  .  .  .  it's  the  KATE-way. 
Before  you  make  up  your  next  radio  schedule,  give  us  or  our 
national  representatives  the  opportunity  to  tell  you  how  KATE 
can  deliver  this  diversified  market  to  you. 

■mmi  ALBERT  LEA  «  AUSTIN 
IjjjjJUJI  M  I  N  N  E  S  0  T  A 

AMERICAN  BROADCASTING  COMPANY  and 
"N.  C.  B.  S."  -  "SOUTHERN  MINN."  -  "DAIRYLAND"  NETS 

REPRESENTED  NATIONALLY  BY  JOHN  E.  PEARSON  CO.  -  CH/CAGO  -  NEW  YORK 
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THIRD  annual  Midwest  Farmer 
Day  of  WNAX  Yankton,  held 
Labor  Day,  drew  some  70,000  farm- 
ers and  their  families  from  Iowa, 
Minnesota,  Nebraska  and  the  Da- 
kotas.  Selected  "Typical  Midwest 
Farmer"  was  John  Oeser,  of  West- 
side,  la.  He  and  Mrs.  Oeser  will  be 
given  the  annual  WNAX  trip  to 
Washington  to  be  guest  of  the  Pres- 
ident and  other  dignitaries.  He  was 
also  given  a  tractor  and  Victory 
Bonds,  with  wrist  watch  for  his 
wife. 

The  four  runnersup  were  given 
trailers,  with  bonds  and  watches 

8  STATIONS  BRING 
BMB  TOTAL  TO  540 

ADDITION  of  eight  more  station 
subscribers  to  BMB  in  the  last  20 
days  of  August  brought  the  total 
to  540  stations  (including  four  FM 
and  one  Canadian  station)  with 
two-year  commitments  aggregating 
$825,810,  as  of  Aug.  30,  just  a  year 
after  the  broadcasters  at  the  1944 
NAB  convention  had  unanimously 
endorsed  the  BMB  plan  of  station 
circulation  measurement.  New  sta- 
tions are:  WNAX  Yankton,  S.  D.; 
WINX  Washington,  D.  C.j  WCAZ 
Carthage,  111.;  WJXN  Jackson, 
Miss.;  WHDF  Houghton,  Mich.: 
WDEV  Waterbury,  Vt.;  WWSR 
St.  Albans,  Vt.;  WKWF  Key  West, 
Fla. 

Breakdown  shows  that  the  535 
AM  United  States  stations  that  are 
BMB  subscribers  amount  to  56% 
of  the  stations  with  night  power  of 
10  kw  or  over,  67%  of  the  stations 
with  night  power  between  500  w 
and  10  kw,  and  56%  of  stations 
with  night  power  of  250  w  or  less. 
Broken  down  by  network  affiliation, 
BMB  has  67%  of  American  affili- 
ates, 70%  of  CBS  stations,  61  of 
Mutual  and  64%  of  NBC  outlets, 
as  well  as  41%  of  nonnetwork  sta- 
tions. These  BMB  stations  are  61% 
of  all  operating  commercial  sta- 
tions in  the  country. 


for  their  wives.  Governors  of  the 
five  States  were  entertained  at  a 
banquet.  Talks  were  given  by  Fleet 
Adm.  William  D.  Leahy,  Rear  Adm.  If 
Harold  B.  Miller  and  Rear  Adm.  I* 
Joseph  James  (Jocko)  Clark.  A 
78-piece  band  from  Great  Lakes 
Naval  Training  Station  entertained. 

Opening  the  day  was  an  Indian 
ceremonial.  Made  honorary  chiefs 
of  the  Sioux  Rosebud  Tribe  were 
the  admirals ;  Gardner  Cowles  Jr.,  J 
head  of  the  Cowles  properties;  Ed  i 
Borroff,  American  vice-president;  i 
Johnny   Olsen,  mc  of  Ladies  Be 
Seated. 

Program  was  staged  on  the  banks 
of  the  Missouri  River.  The  farmers 
brought  picnic  dinners.  Claimed  tc 
be  the  largest  picnic  party  in  the  ; 
country,  the  event  was  handled  by 
James  Allen,  WNAX  promotion  di-  j 
rector,   and   Don   Inman,   station ) 
manager.  It  was  born  with  the  wai 
as  a  cooperative  program  with  the 
service  forces,  designed  to  stimu- 
late production  of  food  and  farrr 
products. 


New  American  Affiliate 

WMSA  Massena,  N.  Y.,  will  be- 
come an  affiliate  of  American  when 
it  begins  operations  with  250  w 
on  1340  kc  about  Oct.  1.  New  sta- 
tion is  owned  and  operated  by 
Watertown  (N.  Y.)  Times,  which 
also  owns  and  operates  WWNY 
Watertown.  Thomas  R.  McHough 
and  James  H.  Higgins  of  the 
WWNY  staff  will  be  manager  and 
assistant  manager  respectively  at 
WMSA. 


Radio  Teaches  Teacher; 

IN  COOPERATION  with  NBC 
stations,  WBZ  -  WBZA  Boston 
Springfield,  Massachusetts,  starting 
Oct.  13  is  experimenting  with  : 
plan  for  presenting  courses  fo: 
teachers.  Teachers  unable  to  tak 
improvement  courses  due  to  trave 
limitations  will  listen  to  Our  For 
eign  Policy  and  supplemented  pro 
grams,  take  examinations  and  b 
credited  toward  an  undergraduat 
degree.  "The  Massachusetts  Plan, 
has  been  adopted  by  notable  edu 
cators  and  represents  beginning  o 
great  cooperation  between  com 
mercial  broadcasters  and  educator 
for  public  benefit,  according  t 
Julius  E.  Warren,  Mass.  Commis 
sioner  of  Education. 


Admiral  Offices 

ADMIRAL  Corp.,  Chicago,  ha 
consolidated  its  main  offices  in  it 
principal  plant  at  3800  W.  Cor 
land  St.  Space  previously  occupie 
at  444  Lake  Shore  Drive  will  I 
taken  over  by  Appliance  Distribi 
tors,  company-owned  distribute 
of  its  products  in  the  area. 


Makes  Film 

GENERAL  Service  Studios,  Holly- 
wood, has  started  production  of 
Tom  Brenematn's  Breakfast  in 
Hollyivood,  based  on  the  American 
show  by  same  name  heard  Monday- 
Friday  at  11-11:30  a.m.  Picture 
marks  cinema  debut  of  Breneman 
and  the  program,  which  has  one  of 
highest  daytime  ratings  in  radio. 


Balloon  Station 

U.  OF  CHICAGO,  was  au- 
thorized by  the  FCC  '  last 
week  to  install  a  new  experi- 
mental portable  radio  station 
aboard  a  free  balloon  within 
a  350  mile  radius  of  Chicago. 
The  balloon,  to  be  known  as 
the  Cosmic  Ray  Laboratory, 
will  be  sent  aloft  to  obtain 
scientific  data  regarding  the 
nature  of  penetrating  radia- 
tions in  the  stratosphere.  A 
small,  light-weight  transmit- 
ter to  be  frequency-modulated 
will  be  used. 


BROADCASTING     •     Broadcast  Advertisl 


LONE  STAB  CHAIN 


II 


SALES 


FOR  TEXAS  BOOT  MANUFA CTUBEBf 


JOHN,  EARL,  AND  SAM  JUSTIN,  OPERATORS  OF  THE  FAMOUS  66-YEAR-OLD  H. 

IN  FORT  WORTH,  TEXAS 

CbwihoA.01  Tftam^LONE  STAR  CHAIN  Sucoiul  SioAWL 

Making  city  folks,  as  well  as  country  folks,  Justin  Boot  con- 
scious, is  the  job  assigned  to  Boyce  House,  and  the  Lone  Star 
Chain  is  the  medium  picked  to  do  it.  Mr.  H.  N.  Fisch,  Sales  Man- 
ager of  the  Company,  says,  "For  several  years  the  Lone  Star 
Chain  has  been  an  effective  and  economical  medium  for  reaching 
a  huge  audience  of  customers  and  potential  customers  of  Justin 
Cowboy  Boots  and  Justin  Easy-Walker  Dress  Shoes.  The  sales 
power  and  influence  of  the  Lone  Star  Chain  has  a  definite  and 
measured  value  to  H.  J.  Justin  &  Sons.  In  fact,  the  Justin  Boys 
consider  this  medium  one  of  outstanding  merit." 

This  is  just  another  of  the  big  success  stories  back  of  the 
LONE  STAR  CHAIN.  Yes,  for  amazing  results  in  one  of  the  richest 
and  biggest  markets  in  the  Southwest,  it's  the  Lone  Star  Chain! 


Chol„,    ""I  Sh0'°b 


"I 


THE  LONE  STAR  CHAIN 

805-6  TOWER  PETROLEUM  BLDG.,  DALLAS,  TEXAS 

TELEPHONE  RIVERSIDE  5663 
CLYDE  MELVILLE,  MANAGING  DIRECTOR 


OTHER  PRODUCTS  AIRED 
OVER  LONE  STAR  CHAIN 

Bewley  Flour 
Crustine  Shortening 
Interstate  Circuit 

Theatres 
Grand  Prize  Beer 
Hylo  Soap  Products 
Admiration  Coffee 

Resistol  Hats 
Texaco  Products 


*NORTH .v  ■ 
CAROLINA 


IS  THE 
SOUTHS 


No.  1 
(STATE 


No  other  Southern  state  equals  North  Carolina  in  com- 
bined rural  and  urban  prosperity.  The  value  of  North 
Carolina's  manufactured  products  is  nearly  triple  the 
average  for  the  nine  other  Southern  states.  North  Caro- 
lina's cash  income  to  farmers  is  nearly  twice  the  Southern 
average.  Result:  the  kind  of  Southern  market  most 
advertisers  want! 


and 


WPTF 


at 


RALEIGH^noRTH 

CAROLINA'S 


No.l 


SALESMAN! 


With  50,000  Watts  at  680  k.c. — and  NBC— Station 
WPTF  is  by  long  odds  the  No.  1  radio  salesman  in  North 
Carolina.  Let  us  send  you  the  complete  facts  and  avail- 
abilities. Or  just  call  Free  &  Peters! 

50,000  WATTS  —  NBC 
RALEIGH,  IV.  C. 


Free  &  Peters,  Inc.,  National  Representatives 
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AFN-BERLIN,  first  American  station  to  broadcast  from  Reich  capit 
is  operating  on  21-hour  daily  schedule  to  entertain  troops.  Kneeli 
(1  to  r)  are  Lt.  Neil  Spencer,  Armed  Forces  Network  advisor;  P: 
Stephen   Sabo,   announcer,   formerly  WBOE   Cleveland;    Cpl.  Wayi 
Howell,  announcer,  WLAC  Nashville.  Standing,  Sgt.  Bernard  Anderso 
technician,  WSRR,  Stamford;  Cpl.  Raymond  Adams,  announcer,  WK 
Poughkeepsie,  N.  Y. ;  Sgt.  Melville  Galliart,  program  director,  W 
Chicago;  Cpl.  Charles  Eckhart,  NBC  Chicago;  Lt.  Melville  Dunkelma 
station    manager,    of    Toronto;    S/Sgt.    Harry    Allen,    NBC  Holl 
wood;    Sgt.   Morris   Schlossberg,   announcer,  WCAO  Baltimore;  P 
Edward  Barnes,  technician,  Newport,  Ky. ;  Cpl.  Charles  Broadhurst,  a 
nouncer,  KWG  Stockton,  Cal. ;  Cpl.  Fred  Portnow,  announcer,  New  Yo 


WORD  ENLARGES 
STUDIO  QUARTERS 

QUARTERS  of  WORD  Spartan- 
burg, S.  C,  are  being  enlarged  and 
modernized  with  the  entire  staff 
and  equipment,  except  the  trans- 
mitter, being  moved  within  the 
month  to  290  E.  Main  St.,  Frank 
R.  Knutti,  station  manager,  an- 
nounced. 

The  new  space  has  been  leased 
and  renovations  are  already  under 
way.  Improvements  will  include 
soundproofing,  painting,  decorat- 
ing and  landscaping.  About  $2,500 
will  be  expended  on  the  repairs. 

"A  homelike  atmosphere"  will  be 
maintained  in  the  studios  and 
throughout  the  building,  Mr.  Knutti 
said,  "in  keeping  with  the  current 
trend  in  urban  radio  stations". 


BOVINE  STATIC 

Noise  Mars  Demonstration 
 Of  FM  Fidelity  


WGAR  School 

EIGHTH  station  to  give  practical 
radio  newsroom  experience  to 
journalism  teachers  is  WGAR 
Cleveland,  in  cooperation  with  the 
Council  on  Radio  Journalism,  and 
sponsored  jointly  by  the  NAB  and 
the  American  Assn.  of  Schools  and 
departments  of  journalism.  "Pro- 
fessor of  Interneship  is  Ralph 
Worden,  WGAR  news  director.  In- 
terne is  Associate  Professor  Willis 
C.  Tucker,  U.  of  Ky. 


WHAT  happened  to  Walter  Dam| 
FMBI  president,  and  general  ra; 
ager  of  WMFM,  Milwaukee's  p| 
neer  FM  station,  shouldn't  hap] 
to  a  calf. 

During  the  recent  FMBI  bo; 
meeting  at  Milwaukee,  Mr.  Dai 
rose  to  show  his  colleagues  a  woi 
ing  example  of  fine  FM  broadca| 
ing  as  exemplified  by  WMFM. 

But  the  program  was  of  a  qui 
ity  seldom  heard  on  AM  much  if 
FM  and  Walter's  face  turned  pi 
pie.  Phoning  the  control  room, 
was  told  everything  was  fine. 

The  telephone  company  put| 
squad  of  eight  trouble  shooters 
the  job.  They  worked  into  the  nil 
and  at  4  a.m.  located  the  trou| 
— a  soft  spot  where  WMFM's  c; 
goes  underground.  Digging,  tl 
found,  resting  snugly  against 
cable,  the  carcass  of  a  very  d< 
calf.   A   farmer,   in  burying 
animal,  had  broken  the  cable  c| 
ering  with  his  shovel. 


Durr  Speaks  Sept.  26 

CLIFFORD  J.  DURR,  FCC,  will 
speak  Sept.  26  on  "Radio's  Prob- 
lem and  Promise"  at  a  two-day 
forum  featuring  "Tomorrow's  Chal- 
lenge," to  be  held  at  Christ  Church, 
New  York,  Sept.  26  and  27. 


Gaskill  on  WNBT 

MAJ.  ARTHUR  L.  GASKILL, 
eyewitness  of  the  surrender 
monies  aboard  the  U.S.S.  Missc 
to  arrive  in  the  United  States, 
peared  on  NBC's  television  stat| 
WNBT  New  York,  Sept.  6. 
Gaskill    discussed    the  surrenl 
proceedings  and  showed  pictured 
the  first  airborne  landings  in  Jaj 
and  of  the  arrival  of  Gen.  Mac\ 
thur  in  Yokohama. 
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HELP  YOURSELF  TO  A  PIECE  OF  BIRTHDAY 

CAKE  .  .  .  because  it  was  you  who  made  the  first 
year  of  KSO  under  the  new  management  such  an  out- 
standing success. 

Just  one  year  ago  Kingsley  H.  Murphy  became  owner  and 
George  J.  Higgins  manager  of  KSO. 

Since  that  time  many  interesting  and  outstanding  changes 
have  taken  place  at  KSO — the  biggest  of  which  appeared 
on  June  1 5th  when  KSO  became  the  CBS  outlet  in  Des 
Moines  and  brought  to  its  listeners  "The  Biggest  Show  in 
Town". 

Yes,  we  have  completed  a  banner  year  with  your  co- 
operation. Many,  many  thanks  from  all  of  us  here  at  KSO 
for  your  help  in  making  our  first  year  such  an  outstand- 
ing one. 


MO 


DES  MOINES,  IOWA 


5000  Watts 


Kingsley  H.  Murphy,  Owner   •  >    George  J.  Higgins,  General  Manager 
Represented  by  Headley-Reed  Co. 


AS  PROVEN  BY  THE  NEW 

June- July 

Hooperatings 


C.  E.  HOOPER 


CINCINNATI  AUDIENCE  MEASUREMENTS 
PERCENTAGE  OF  LISTENERS — JUNE-JULY,  1945 


INDEX 


SUNDAY  AFTERNOON 
12:00  NOON— 6:00  P.M. 


SATURDAY  DAYTIME 
8:00  A.M.— 6:00  P.M. 


WEEKDAY  AFTERNOON 

MON.  THRU  FRI. 

12:00  NOON— 6.-00  P.M. 


WEEKDAY  MORNING 

MON.  THRU  FRI. 

8.00  A.M.— 12:00  NOON 


EVENING 

SUN.  THRU  SAT. 

6:00  P.M.— 10:00  P.M. 

TOTAL  RATED 
TIME  PERIODS 


5.9 


10.3 


8.9 


8.8 


7.5 


17.2 


W  C  P  o 


33.6 


28.8 


20.1 


19.4 


15.2 

19.8 


19.9 


24.2 


14.6 


17.4 


24.0 


19.9 


13.3 


49.5 


25.5 


42.6 

39.3 


10.3 


28.9 





Affiliated 
with  the 
Cincinnati 
Pott 


Consult  your  BRANHAM 
man  for  good  availabilities. 


I 


U1CP0 

CINCINNATI'S  NEWS  STATION 


Compton  Samples 
Serial  Listeners 

TO  DETERMINE  what  listeners 
think  of  the  serial  dramas  spon- 
sored by  its  clients,  Compton  Adv. 
Inc.,  New  York,  is  sending  pro- 
gram evaluation  reports  to  sample 
groups  of  listeners  to  each  of  its 
programs,  starting  with  the  Proc- 
ter &  Gamble  serial,  Young  Dr. 
Malone,  on  CBS. 

Divided  into  two  sections:  Gen- 
eral opinion  and  detailed  criticism, 
report  under  the  first  heading  asks 
respondent  to  check  on  program's 
entertainment  value,  on  program 
as  compared  with  last  year's  pro- 
gram, on  its  moral  and  social 
values,  on  the  listeners  state  of 
mind  after  listening  and  whether 
the  advertising  message  is  too  long, 
sincere  and  in  good  taste. 

Questions,  which  listener  is  asked 
to  check  yes  or  no,  are:  "Is  story 
far-fetched  and  unbelievable?", 
"does  the  story  remind  you  of  hap- 
penings in  your  own  life  or  in  the 
lives  of  your  friends?",  "do  char- 
acters solve  their  problems  in  such 
a  way  as  to  be  helpful  to  the  listen- 
er who  may  have  similar  prob- 
lems?", do  the  characters  appeal  to 
you  as  real  people?",  "do  you  talk 
the  program  over  with  your  family 
and  friends?",  "has  your  husband 
or  any  other  male  member  of  your 
family  ever  heard  this  program?", 
"do  you  think  the  radio  story  com- 
pares favorably  with  magazine  fic- 
tion and  current  popular  novels?", 
"do  you  feel  that  listening  to  this 
program  is  beneficial  to  you  in  your 
relations  with  your  friends  and 
family?",  "in  what  way?",  "what 
other  daytime  radio  programs  do 
you  listen  to  regularly.",  "have  you 
any  suggestions  for  improvement?" 

*      #  * 

35,500,000  Hear  Truman 

President  Truman's  broadcast  of 
Sept.  1,  proclaiming  Sept.  2  as  V-J 
Day,  was  heard  by  more  than  35,- 
500,000  adult  listeners,  according  to 
a  survey  made  for  CBS  by  C.  E. 
Hooper  Inc.,  which  rated  the  talk 
at  46.8.  The  President's  talk  on  the 
V-J  Day  broadcast  to  the  Armed 
Forces  rated  31.3,  with  an  adult 
audience  of  23,000,000.  Neither  ap- 
proached the  audience  of  the  Presi- 
dent's V-E  Day  broadcast  on  May 
8,  when  he  set  a  new  daytime  au- 
dience rating  record  of  64.1. 

ifc  5& 

'Big  Sister'  Tops  Canada 

August  daytime  program  popu- 
larity was  led  by  the  Canadian 
program  Soldier's  Wife  with  a  rat- 
ing of  14.4,  according  to  Sept.  1 
Elliott-Haynes  ratings.  Big  Sister 
with  a  rating  of  12.1  was  second, 
followed  by  Ma  Perkins,  Road  of 
Life,  Lucy  Linton  (Canadian  arigi- 
nation),  Pepper  Young's  Family 
and  Woman  of  America.  Most  pop- 
ular French  daytime  program  was 
Jeunesse  Doree  with  a  rating  of 
18.3,  followed  by  Vie  de  Famille, 
Quelles  Nouvelles,  La  Rue  Princi- 
pale  and  Grande  Soeur. 


RETAILING  for  $100,  this  televil 
sion  set  made  by  Viewtone  Col 
New  York,  has  5  x  7-inch  imagq 
Tuner  is  Rose  Clare  Leonard 
Hearns  department  store,  NeA| 
York.  Screen  can  be  viewed  in  noi 
mally  lighted  room. 

BOND  TO  BE  KIRO 
FARM  DIRECTOl 

CHARLES  A.  BOND,  acting  chiel 
of  the  Radio  Service,  Dept. 
Agriculture,  resigned  last  week  i 
become  farm  director  of  KIRO  S 
attle.  He  will  assume  his  new  pos 
tion  shortly  after  Sept.  15,  su 
ceeding  Kenneth  Yeend  who  w; 
recently  promoted  to  program  < 
rector. 

Mr.  Bond  was  at  one  time  wit 
KPQ  Wenatchee,  Wash.,  and  wa 
extension  editor  of  Washingto 
State  College  from  1935  to  194( 
He  has  since  been  with  the  Dep 
of  Agriculture,  the  last  two  year 
with  the  Radio  Service.  He  is  th 
second  official  of  the  Departmer 
Service  to  enter  the  commercial  r 
dio  field  in  the  last  four  month 
Wallace  Kadderly,  formerly  chi( 
of  the  Service,  having  resigned 
May  [Broadcasting,  May  28]  1 
become  farm  director  of  KG) 
Portland,  Ore. 


Sees  TV  Grocery  Ads 

FOLLOWING  an  investigation 
television  at  DuMont  television  st 
tion  WABD  New  York,  Pa 
Sayres,  New  York  food  broker,  pr 
dieted  that  television  will  play 
substantial  part  in  the  merchandi 
ing  of  grocery  products.  Mr.  Sayr 
stressed  the  flexibility  of  televisk 
with  its  combination  of  soun 
sight,  and  movement,  and  point< 
out  that  it  gives  the  advertiser 
chance  to  demonstrate  his  produ 
in  use  by  an  advertising  means  th 
will  reach  hundreds  of  thousam 
within  a  few  years.  Consumer  re 
ognition  is  automatically  creat< 
over  a  three  sense  range,  he  said 


Beauty  Contest 

AMERICAN  network  filmed  t 
Atlantic  City  Miss  America  conte 
of  1945  last  week  for  televisin 
with  broadcasts  scheduled  for  Sei 
11,  Sept.  14,  Sept.  17,  each  of 
half-hour's  duration  and  emam 
ing  from  WABD  New  York,  WRG 
Schenectady,  and  WPTZ  Philad 
phia,  respectively. 
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HIGHLIGHTS  !!! 

Dick  Bates,  WGAN  program 
director,  broadcasts  air  view  of 
"Surrender  Night"  in  Port- 
land, Maine. 


Rode  WGAN's  fast  Grumman 
amphibian,  Harold  Hersey, 
pilot,  used  station's  portable 
shortwave  equipment  which 
was  picked  up  and  rebroad- 
cast  to  thousands  of  listeners. 
• 

Program  8:50  to  9  P.M., 
evening  of  August  14th, 
caught  nearly  100,000  people 
celebrating  in  Portland  streets 
or  in  automobiles  converging 
from  all  eastern  Maine. 
• 

Plane  circled  South  Portland 
over  shipyards  where  glow 
from  welders'  torches  showed 
workmen  "still  at  it"  .  .  . 
thence  over  fleet  in  harbor  to 
northeast,  back  inland  over 
roads  bright  with  crawling 
car  headlights. 

• 

Roared  above  Congress  (main) 
Street,  watching  thousands  of 
milling  people,  cars  swinging 
around  bonfires,  Monument 
Square  jammed  with  "ants". 
• 

Plane  took  off  from  and 
landed  at  Portland's  big  busy 
airport,  10  minutes  from 
downtown  city. 

• 

Program  pleased  and  in- 
formed thousands  upon  thou- 
sands of  stay-at-homers  in  14 
counties  in  Maine  and  one  in 
New  Hampshire  as  well  as  in 
thousands  of  traveling  auto- 
mobiles. 

• 

Another  in  a  long  line  of 
characteristic  WGAN  public 
service  broadcasts  . . .  planned 
in  advance. 


A  WGAN 


ON  "SURRENDER  NIGHT"  IN  PORTLAND,  MAINE 


"Dick"  Bates,  WGAN  program  director  and 
Harold  Hersey,  air  pilot,  plan  route  to  be 
covered  for  WGAN  "Surrender  Night"  broad- 
cast from  the  air. 


Dick  Bates  describing  all  he  sees  for  his  thou- 
sands of  listeners. 


Dick  Bates  really  goes  to  town,  broadcasting 
with  head  and  shoulders  in  the  plane's  prop 
wash. 


The  WGAN  Grumman  amphibian  interior  look- 
ing toward  pilot  Hersey  and  commentator  Bates 
over  the  shoulder  of  Warren  Hamilton,  WGAN 
technician. 


WGAN 

PORTLAND,  MAINE 

560  Kilocycles     5000  watts 

NATIONAL  REPRESENTATIVE— PAUL  H.  RAYMER  CO. 


Text  of  FM  Policy  Announcement 

•i  ,  


POLICY  FOR  PROCESSING 
FM  APPLICATIONS: 

Moving  toward  an  expeditious 
processing  of  the  large  number  of 
applications  on  file  for  new  FM 
broadcast  stations  throughout  the 
United  States,  and  to  effect  pro- 
cedures for  shifting  of  existing  FM 
stations  to  the  new  band  of  fre- 
quencies (92-108  mc)  assigned  to 
this  service,  the  FCC  today  an- 
nounced that  it  was  sending  letters 
to  present  holders  of  licenses  and 
of  construction  permits  and  to 
pending  applicants  for  new  FM  sta- 
tions. The  Commission  announced 
that  procedures  relating  to  televi- 
sion, and  developmental  and  non- 
commercial educational  FM  sta- 
tions would  be  announced  at  an 
early  date. 

Three  types  of  letters  are  being 


sent  to  FM  licensees,  permittees 
and  applicants  as  follows: 

1.  Existing  licensees,  46  in  num- 
ber, are  being  placed  on  notice  that 
the  Commission  proposes  to  shortly 
issue  to  each  an  authorization  for 
a  specific  operating  assignment  in 
the  new  band,  and  that  equipment 
tests  shall  commence  no  later  than 
Dec.  1,  1945,  and  regular  program 
service  by  Jan.  1,  1946.  The  Com- 
mission recognizes  that  equipment 
may  not  be  presently  available  for 
operation  with  the  radiated  power 
specified.  Accordingly,  licensees 
will  be  permitted  to  operate  with 
less  power  until  such  time  as  ma- 
terials and  equipment  are  obtain- 
able. 

Moreover,  until  such  time  as  it 
appears  that  receivers  for  the  new 
band  are  generally  available  to  the 


public  and  owners  of  existing  re- 
ceivers have  had  the  opportunity 
to  adapt  or  convert  them  to  the 
new  band,  licensees  will  also  be 
permitted  to  continue  operation  on 
their  existing  assignment  in  the 
old  band.  However,  when  receivers 
end  converters  are  available  for 
the  upper  frequencies,  dual  opera- 
tion will  be  terminated. 

2.  Present  holders  of  outstanding 
construction  permits,  seven  in  num- 
ber, are  being  asked  to  file  current 
financial  and  ownership  data.  After 
the  receipt  of  such  information,  the 
Commission  will  issue  to  each  per- 
mittee a  modification  of  his  con- 
struction permit  for  a  specific  oper- 
ating assignment  in  the  new  band 
which  will  require  that  equipment 
tests  commence  no  later  than  Jan. 
1,  1946,  and  regular  program  serv- 
ice by  Feb.  1,  1946. 

The  Commission  recognizes  that 
equipment  may  not  be  presently 
available  for  operation  with  the 
radiated  power  specified  in  these 


modified  construction  permits.  A 
cordingly,  operation  will  be  permi 
ted  with  less  power  until  such  tin 
as  materials  and  equipment  a 
available. 

3.  Other  applicants.  —  Pendii 
applicants  for  new  FM  stations 
approximately  500  in  number— at 
persons  who  intend  to  file  applic 
tions  are  asked  to  file  their  app 
cations  or  bring  them  up-to-da 
as  soon  as  possible  before  Oct. 
1945.  This  will  enable  the  Commi 
sion,  after  Oct.  7,  1945,  to  make 
many  grants  as  would  be  consiste 
with  the  availability  of  frequenci 
and  other  public  interest  factoj 
Recognizing  the  difficulty  that  a 
plicants  may  have  in  submittii 
complete  engineering  informati 
by  such  date,  the  Commission's  pr 
cedure  contemplates  the  granti: 
of  a  substantial  number  of  FM  a 
plications  conditionally  subject 
the  filing  of  such  data  at  a  lat 
time. 

Letter  to  New  Applicants 

Letter  to  pending  applicants  f 
new  FM  broadcast  stations  follow 

"In  order  to  expedite  the  consi 
oration  of  your  pending  applicati 
for  a  new  FM  broadcast  station, 
is  requested  that  you  submit,  und 
oath,  the  following: 

"1.  A  current  balance  sheet 
the  applicant. 

"2.  A  statement  with  respect 
any  changes  affecting  the  own( 
ship  (officers,  directors  and  stoc 
holders)  of  the  applicant  since  t 
filing  of  your  application. 

"3.  A  statement  as  to  the  pi 
posed  transmitter  site,  specificati 
of  transmitter  equipment,  effecti 
radiated  power  and  antenna  heig 
(See  FCC  Form  319,  questio 
18 (i),  22,  and  24.) 

"4.  A  statement  as  to  progr. 
plans.  (Questions  33,  34,  35,  and 
FCC  Form  319.) 

"5.  A  statement  as  to  the  nu 
ber  of  hours  of  operation  propos 

"6.  A  statement  as  to  whetl 
the  application  is  for  a  communi 
metropolitan  or  rural  station. 

"If  you  have  filed  since  Jan. 
1945,  a  financial  statement,  or 
the  other  information  requested 
now  on  file,  such  data  need  not 
furnished.  However,  referei 
should  be  made  to  the  application 
other  document  with  which  si 
data  were  filed. 

"Upon  receipt  of  this  inforn 
tion,  the  Commission  will  consic 
your  application  as  soon  as  prac 
cable  after  Oct.  7,  1945,  as  stal 
in  its  Public  Notice  of  Aug. 
1945.  If,  upon  examination  of  yc 
application  as  thus  supplement 
the  Commission  is  satisfied  thaf 
grant  thereof  would  serve  the  p\ 
lie  interest,  convenience  and  nec 
sity,  the  Commission  may  make 
conditional  grant  of  your  appli< 
tion  subject  to  the  condition  tl 
complete  engineering  informat: 
will  be  filed  within  90  days  af 
date  of  conditional  grant.  In  sv 
cases  the  construction  permit  its 
will  be  issued  only  after  the  Co 
mission  is  satisfied,  upon  examii 
tion  of  the  complete  engineeri 
data,  that  you  are  technically  qua 
(Continued  on  page  42) 


KANSAS' 
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THE  STAFF  OF  LIFE  will  bring  Kansas  farmers  an  estimated  $285,000,000.00 
this  year.  That's  a  tidy  hunk  of  buying  power  for  the  goods  you  have  to  sell. 

Remember  .  .  .  Kansas  farm  families  will  not  spend  this  money  like  sailors 
on  shore  leave.  They'll  discuss  each  proposed  purchase  long  and  carefully.  The 
whole  family  will  weigh  the  merits  of  each  competing  product  before  making 
their  decision. 

Let  WIBW  help  you  turn  buying  decisions  in  your  favor  by  carrying  your 
sales  message  might  into  these  farm  homes.  You'll  get  results  because  WIBW  is 
the  station  "most  listened  to"  by  the  majority  of  farm  families  in  Kansas  and 
adjoining  states. 


WW    wa  wB0  WW        BEN    LUDY      Columbia's  outlet  for  kansas 

WIBW,  Topeka  General  Manager  KCKN,    Kansas  Cily 

REPRESENTED  BY  CaPPER  PUBLICATIONS,  INC.  NEW  YORK,  CHICAGO,  KANSAS  CITY,  SAN  FRANCISCO 
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'fit ir^4tri  in 


KTUL  is  the  only  station  in 
Oklahoma  with  permanent  SPEC- 
TACULARS! 


CBS 

1430  ON  YOUR  DIAL 


Billboards  in  the  progressive 
Magic  Empire  "area"  localize 
KTUL  for  its  listeners. 


"JhkhMy  QokmMi  Statim, 
l4-3O^nr0UR  DIAL 


p: 

Mr,' 


Bus  cards  "EXCLUSIVE"  in 
Tulsa  AND  in  Oklahoma's  3rd 
city  of  Muskogee,  as  well! 


Regular  insertion  in  "area" 
newspapers  for  the  benefit  of 
KTUL's  clients. 


*  lite  Tte-n?  f«  lalopenl  £>  |< 

tm  jj|  DESK 

*******  * 


^5  Wf.^/ 
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Represented  Nationally  by      FREE  &  PETERS,  INC. 
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KANSAS  CITY 
IS  A 

K 

O 

Z 

Y 

MARKET 

PORTER  BLDG.,  KANSAS  CITY,  MO. 

EVERETT  L.  DILLARD        ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 

Pioneer  FM  Station  in  the  Kansas  City  Area 

Ask  for  Rate  Card 


FM  Policy 


Honesty  Pays  Off 

DIOGENES,  here's  your 
man.  He's  "Honest  Einar" 
Swenson,  member  of  the 
KDYL  Salt  Lake  City  orches- 
tra, and  formerly  of  the  U.  S. 
Army  Air  Forces.  On  his  way 
to  the  studio,  he  picked  up  a 
billfold  lying  in  the  street.  It 
contained  $570  in  cash,  a 
$12,000  cashier's  check,  and 
39  C  gasoline  coupons.  Only 
identification  was  the  name 
Herbert  G.  Young  on  the 
back  of  a  photo  of  a  Marine 
captain,  his  wife  and  child. 
After  prolonged  checking 
with  civic  and  military  police 
and  shore  patrol,  owner  was 
identified  and  his  father-in- 
law  located.  Mr.  Swenson  was 
sriven  a  $50  reward. 


(  Continued  from  page  UO) 

fied  and  at  that  time  you  will  be  as- 
signed a  frequency. 

"However,  if  it  appears  upon  ex- 
amination of  your  application  that 
it  contains  the  complete  engineering 
data  applicable  under  the  Commis- 
sion's report  of  Aug.  24,  1945,  a 
copy  of  which  is  enclosed  for  your 
information,  the  Commission  may 
issue  a  construction  permit  includ- 
ing the  assignment  of  a  frequency 
rather  than  a  conditional  grant." 

Letter  to  FM  Licensees 

Letter  to  existing  FM  broadcast 
licensees  follows: 

"Pursuant  to  the  Commission's 
recently  announced  allocation  of 
frequencies  for  FM  broadcasting 
in  the  band  between  92  and  108  mc, 
and  its  report  governing  rules  and 
standards  for  FM  broadcasting, 
the  Commission  proposes  to  issue 
shortly  to  your  FM  station  an  au- 
thorization to  operate  on  the  fre- 
quency of  mc  with  the  equiva- 
lent of  kw  radiated  power  and 

an  antenna  height  of  ft.  above 

the  average  terrain.  Such  authori- 
zation will  provide  that  equipment 
tests  on  your  new  frequency  shall 
commence  no  later  than  Dec.  1, 
1945,  and  that  regular  programs 
shall  commence  no  later  than  Jan. 
1,  1946. 

"In  making  this  assignment,  the 
Commission  recognizes  that  equip- 
ment may  not  be  presently  avail- 
able for  operation  with  the  radiated 
power  specified.  Accordingly,  you 
will  be  permitted  to  operate  with 
less  power  until  such  time  as  ma- 
terials and  equipment  are  obtain- 
able. 

"Until  such  time  as  it  appears 
that  receivers  for  the  new  band  are 
generally  available  to  the  public 
and  owners  of  existing  receivers 
have  had  the  opportunity  to  adapt 
or  convert  them  to  the  new  band, 
you  will  also  be  permitted  to  con- 
tinue operation  on  your  existing 
assignment.  However,  when  receiv- 
ers and  converters  are  available  for 
the  upper  frequencies,  dual  opera- 
tion will  be  terminated. 

"A  copy  of  the  Commission's  re- 
port setting  forth  the  substance  of 
certain  rules  governing  FM  alloca- 
tion and  operation  is  enclosed  for 
ycur  information. 

"In  the  event  you  have  any  ob- 
jection to  your  proposed  new  oper- 
ating assignment,  such  objection 
should  be  submitted  to  the  Com- 
mission on  or  before  Sept.  20, 
1945." 

Letter  to  CP  Holders 

Letter  to  holders  of  outstanding 
construction  permits  for  FM  broad- 
cast stations  follows: 

"Pursuant  to  the  Commission's 
recently  announced  allocation  of 
frequencies  for  FM  broadcasting  in 
the  band  between  92  and  108  mc, 
and  its  report  governing  rules  and 
standards  for  FM  broadcasting,  the 
Commission  proposes  to  issue  short- 
ly to  you  a  modified  construction 


permit  for  the  frequency  of  

mc  with  the  equivalent  of  k 

radiated  power   and   an  antenn 

height  of  ft.  above  the  averag 

terrain. 

"In  order  to  expedite  the  issi 
ance  of  such  modified  permit,  yo 
are  requested  to  file  on  or  befoi 
Sept.  20,  1945,  the  following: 

"1.  A  verified  current  balan< 
sheet  of  the  applicant. 

"2.  A  verified  statement  of  an 
changes  affecting  the  ownershi 
(officers,  directors,  and  stockholc 
ers)  since  the  granting  of  yov 
original  permit. 

"3.  A  verified  statement  as  to  tl 
proposed  transmitter  site,  specuk 
tion  of  transmitting  equipmen 
effective  radiated  power  and  ai 
tenna  height. 

"If  you  have  filed  a  financi 
statement  since  Jan.  1,  1945,  or 
the  other  information  requested 
now  on  file,  no  additional  data  nee 
be  furnished.  Reference  should  1 
made  to  the  application  or  oth( 
document  with  which  such  da1 
were  filed. 

Equipment    May   be  Unavailab 

"The  Commission  recognizes  thi 
equipment  may  not  be  present 
available  for  operation  with  tl 
radiated  power  specified  in  yoi 
proposed  modified  construction  pe 
mit.  Accordingly,  you  will  be  pe 
mitted  to  operate  with  less  pow( 
until  such  time  as  materials  ar 
equipment  are  available.  In  yoi 
reply  please  inform  the  Commissic 
as  to  the  status  of  present  constru 
tion,  the  earliest  date  at  which  yc 
can  commence  further  constructio 
the  approximate  date  upon  whic 
you  will  be  ready  to  commen 
equipment  tests,  and  the  power  wri 
which  you  can  commence  operatio 

"A  copy  of  the  Commission's  r 
port  setting  forth  the  substance  < 
certain  rules  governing  FM  all 
cation  and  operation  is  enclosed  f< 
your  information. 

"In  the  event  you  have  any  o 
jection  to  your  proposed  new  o 
erating  assignment,  such  objectic 
should  be  submitted  to  the  Coi 
mission  on  or  before  Sept.  2 
1945." 
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Time  § 


CALL  ON 


FO£  GOOD  -HUNTING- 


WEAF  New  York 

WBZ  &  WBZA  Boston,  Springfield 

WGY  Schenectady 

KYW  Philadelphia 

WRC  Washington 

KDKA  Pittsburgh 

WTAM  Cleveland 

WOWO  Ft.  Woyne 

WMAQ  Chicago 

KOA  Denver 

KPO   San  Francisco 


"SPOT"  spelled  backwards  is  "TOPS" — and,  seriously,  that's  the  service 
"Spot"  is  rendering  to  many  time  buyers  with  spot  problems.  Maybe  he 
can't  always  flush  the  exact  time  you  have  in  mind.  But  the  truth  of  the 
matter  is  that  many  a  well-known  advertiser  has  found  that  "Spot"  i8 
super  at  turning  up  something  that  fills  the  bill. 

For  NBC  Spot  Sales  specialists  have  at  their  fingertips  all  the  vital  facts 
about  spots  . . .  facts  that  may  open  your  eyes  to  some  great  opportunities. 

Call  on  "Spot"  today  for  good  hunting  on  one  or  some,  or  all  of  NBOs 
eleven  essential  stations  . . .  stations  which  will  deliver  your  sales  messages 
to  55%  of  the  radio  families  in  the  United  States  .  .  .  families  whose  buy- 
ing power  is  34.2%  greater  than  the  average  for  the  whole  country  ... 
families  who  buy  all  kinds  of  products — fast  and  often. 


NBCSP  T  SALES 
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New  York,  Circle  7-8300  . . .  Chicago,  Superior  8300  . .  .  San  Francisco,  Graystone  8700 
Washington,  Republic  4000  . . .  Cleveland,  Cherry  0942  . . .  Hollywood,  Hollywood  6161 
Denver,  Maine  621 1  . . .  Boston,  Hancock  4261 
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Horne  Seeks  to  Determine 
Australian  Programs  Needed 


TO  FIND  OUT  what  kind  of 
programs  American  Broadcasters 
would  like  to  get  from  Australia 
in  order  to  assist  his  country  in  de- 
termining the  best  postwar  use  of 
its  shortwave  facilities,  Robert 
Horne,  news  editor  of  the  interna- 
tional radio  service  of  the  Austral- 
ian Dept.  of  Information  during 
the  war,  is  spending  several  weeks 
in  America  on  his  way  to  assume 
his  new  post  as  press  attache  to 
the  Australian  minister  in  Paris. 

Interviewed  in  New  York  last 
week,  Mr.  Horne  told  Broadcast- 
ing that  during  the  war  Australia's 
three  international  stations — one 
50  kw  transmitter  built  by  RCA 
in  the  United  States  and  two  100 
kw  transmitter  constructed  in  Aus- 
tralia— supplied  a  three-fold  serv- 
ice. One  phase  was  the  broadcast- 
ing of  news  and  news  commentary 


to  friendly  and  enemy  ears  in  the 
Far  East  on  a  schedule  that  in- 
cluded four  daily  broadcasts  in 
English,  two  in  Japanese  and  one 
each  in  French,  Dutch,  Malay,  Chi- 
nese and  Tai  (Siamese),  with  a 
daily  broadcast  in  Straits  Malay 
recently  added. 

Second  part  of  the  wartime  serv- 
ice was  the  transmission  of  news 
and  entertainment  to  Australian 
troops  abroad,  Mr.  Horne  said. 
News  and  news  analysis  were  em- 
phasized with  the  entertainment 
broadcasts  largely  request  pro- 
grams of  phonograph  records,  with 
an  occasional  broadcast  description 
of  a  sporting  event. 

Third  variety  of  overseas  serv- 
ice was  information  and  news 
broadcast  to  the  United  States  and 
England  to  keep  them  abreast  of 
Australia's  participation  in  the  war 


and,  for  a  considerable  period,  of 
the  news  of  American  and  British 
troops  stationed  there.  From  early 
in  1942  until  late  in  1943  Mutual  re- 
ceived a  daily  quarter-hour  divided 
about  half  ^and  half  between  an 
Australian  news  summary  and  in- 
terviews with  American  soldiers, 
Mr.  Horne  said,  adding  that  a  num- 
ber of  local  stations  in  America 
received  similar  or  special  pro- 
grams on  a  more  or  less  regular 
basis. 

Include  Australia  News 

American  includes  five  minutes 
of  Australian  news  in  its  Saturday 
morning  United  Nations  Review. 
WNEW  New  York  has  included 
two  spots  from  Australia  in  its  Pa- 
cific Newsreel  programs.  WLW 
Cincinnati  has  regularly  used  Aus- 
tralian spots  in  its  world  news 
roundups  and  is  continuing  them 
since  the  end  of  hostilities  with  em- 
phasis shifted  to  political  and  eco- 
nomic news.  WLW  has  also  ex- 
pressed interest  in  a  feature  on 
Australian  farming  for  its  mid- 


Follow  the  Beam 

PROSPECTORS  STILL  get 
lost  in  the  northern  Canadian 
bush.  -  Recently  one  prospec- 
tor north  of  Kirkland  Lake, 
Ont.,  was  located  and  able  to 
be  rescued  by  following  direc- 
tions broadcast  by  CJKL 
Kirkland  Lake.  The  aerial 
rescue  team  was  able  to  find 
him  because  he  had  carried 
a  radio  receiver. 


western  farm  listeners,  Mr.  Horne 
reported,  adding  that  he  has  re- 
ceived a  similar  request  from  WLS 
Chicago. 

KROW  Used  Spot 

KROW  Oakland  during  the  war 
has  used  a  daily  Australian  news 
spot  and  also  has  made  regular  us€ 
of  Pacific  Listening  Post,  an  analy- 
sis of  Japanese  propaganda  broad- 
casts. The  service  from  down  undei 
also  supplied  material  to  WTAC 
Worcester  for  a  week  of  its  Wor- 
cester and  the  World  series  and  foi 
a  special  program  broadcast  bj 
Louisville's  four  stations  in  combi 
nation.  The  broadcast  to  Louisvilh 
included  a  message  from  a  man-in 
the-street  in  Brisbane  to  his  coun 
terpart  in  Louisville,  a  second  mes 
sage  from  the  sports  editor  of  < 
Melbourne  paper  to  the  sports  edi 
tor  of  the  Courier-Journal,  and  e 
third  from  the  president  of  an  Aus 
tralian  university  to  the  presi 
dent  of  the  U  of  Louisville. 

Describing  his  visit  as  "purely 
exploratory";  Mr.  Horne  said  h< 
had  talked  to  a  number  of  Ameri 
can  broadcasters  during  his  trir. 
across  the  country  and  that  h« 
would  be  glad  to  hear  from  others 
so  that  his  report  back  to  the  Dept 
of  Information  can  be  as  full  anc 
specific  as  possible  on  what  kind  ol 
service  is  wanted  from  his  country 
He  can  be  reached  at  the  office  o1 
the  Australian  News  and  Informa 
tion  Bureau,  610  Fifth  Ave.,  New 
York,  for  the  remainder  of  this 
week.  Mr.  Horne  will  make  a  simi 
lar  exploration  of  England  befor( 
proceeding  to  his  Paris  post  h< 
said. 


Tea  Hostess 

DOROTHY  LEWIS,  NAB  coordi 
nator  of  listener  activities,  will  b< 
hostess  at  a  tea  for  women  broad 
casters  on  Sept.  14  at  Girl  Scou 
Headquarters  in  New  York  to  so 
licit  their  aid  in  promoting  Share 
the-Food  day,  Sept.  18.  That  daj 
citizens  are  asked  to  eat  the  kin< 
of  meals  on  which  millions  o: 
people  abroad  are  subsisting  an< 
to  contribute  the  difference  in  cos 
between  this  and  their  regula 
diets  to  the  foreign  funds  of  on< 
of  the  organizations  co-sponsorinj 
the  campaign. 


IRWIN  JOHNSON,  known  as  the  Early 
worm  on  WBNS  Columbus,  O.,  has  so 
Ucited  double  the  $750  needed  by  pa 
tients  of  Franklin  County  Tuberculosli 
Hospital  to  repair  their  private  radio' 
address  system.  Appeals  for  "an  olt 
dirty  dollar  bill"  were  made  for  onlj 
a  week  on  morning  program. 
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Reunion 

...  in  Philadelphia 

WDAS  brings  G.l.  Joe  and  his  sweetheart 
together  in  musical  memories. 

From  overseas  Joe  writes,  "Please  play  our 
favorite  recording  of  Together.  If  it's  not 
too  much  trouble,  call  Madison  8312  and 
ask  my  Suzanne  to  listen  in." 

Similar  V-Mail  requests  reach  WDAS  almost 
every  day...  all  because  Joe  remembers 
this  station's  popular  record  show.  And  he 
knows  that  nothing  is  too  much  trouble  at 


WDAS 


That's  why  WDAS  audiences  have  been  Loyal 
for  more  than  twenty  years 


.     -■• '-  ,  *  
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•  The  new  management  of  WIBC,  under  the  direc- 
tion of  George  C.  Biggar,  has  set  out  to  do  an  out- 
standing job  of  audience  building. 

Getting  out  in  front  with  the  news  of  important 
events  is  one  way  to  catch  and  hold  listeners.  People 
in  the  Indianapolis  area  are  learning  fast  that  WIBC 
is  always  willing  to  devote  valuable  station  time  to 
the  public  interest — that  we  are  usually  first  on  the 
air  with  happenings  of  this  fast  moving  world. 

Within  seconds  after  the  use  of  the  A-Bomb, 
Russia's  declaration  of  war,  and  the  Japanese  sur- 


render, our  announcers  were  giving  the  facts  to  the 
public.  Within  minutes  other  WIBC  reporters,  with 
portable  microphones  were  broadcasting  the  reac- 
tions of  the  man  on  the  street.  All  through  that  hectic, 
history  making  week,  the  news  held  precedence  over 
scheduled  programs. 

Costly  to  the  station,  yes — but  this  policy  is  rapidly 
building  better  investments  for  WIBC  advertisers. 
Write  direct,  or  ask  any  Blair  man  for  further  facts 
about  the  livest,  most  aggressive  station  in  Indian- 
apolis. 

JOHN  BLAIR  &  CO. — National  Representatives 


MUTUAL'S    OUTLET    IN  INDIANAPOLIS 


HARD  TO  PUT  YOUR  FINGER  ON 


It  is  not  always  easy  to  determine 
just  exactly  what  makes  some  radio 
stations  fairly  beam  with  leadership. 
We  mean  the  brand  of  leadership 
that  cannot  be  wholly  measured  by: 
"Are  you  listening  to  your  radio?" 
or  other  accepted  listener  yardsticks. 

Not  always  can  you  put  your 
finger  on  just  what  sends  some  non- 
network  stations  out  in  front  or  what 
gives  some  network  stations  ratings 
far  above  national  averages. 
EXCEPT  — 

that  alert  and  skilled  management 
springs  from  a  quality  of  thinking 


that  builds  great  successes.  And  this 
by  properly  assembling  every  tan- 
gible and  intangible  detail  into  a 
purring  thing  of  intelligent  motion. 
There  is  the  "team",  too,  with  its 
individual  initiative  and  pride  of  per- 
formance that  pulls  so  far  away 
from  the  commonplace. 

Eighteen  years  of  pooled  manage- 
ment experience  and  loyal  "team" 
play,  have  given  Fort  Industry  Com- 
pany radio  stations  such  a  brand  of 
leadership — and  of  course,  the  signs 
of  leadership  that  you  can  put  your 
finger  on,  are  there,  too! 


THE  FORT  INDUSTRY  COMPANY 


WSPD 

5,000  Watts  and  NBC 
TOLEDO,  OHIO 


WAG  A 


WWV  A 


5,000  Watts  and  American     50,000  Watts  and  American 
ATLANTA,  GA.  WHEELING,  WEST  VA. 


W  M  M  N 

5,000  Watts  and  Columbia 
FAIRMONT.  WEST  VA. 


WLOK 

250  Watts  and  NBC 
LIMA,  OHIO 


WHIZ 

250  Watts  and  NBC 
ZANESVILLE,  OHIO 


WG  BS 

10,000  Watts  and  American 
MIAMI,  FLA. 


//  it's  a  Fort  Industry  Station,  you  can  Bank  on  it! 


The  Issue:  Face  It 

THE  ISSUE  on  Government  interest  in  sta- 
tion programming  now  is  clear. 

It  was  clarified  Sept.  2  by  Chairman  Paul 
A.  Porter  of  the  FCC  in  an  address  over 
CBS.  There  is  additional  enlightenment  in  Mr. 
Porter's  bylined  article,  "Radio  Must  Grow 
Up",  in  the  current  edition  of  American  maga- 
zine. 

The  issue  was  made  clear  in  the  dissenting 
opinion  of  Commissioner  Clifford  J.  Durr  "Re 
Amendments  to  Rules  of  Practice  and  Pro- 
cedures Governing  Public  Inspection  of  Rec- 
ords" (Aug.  3). 

The  issue:  Are  American  radio  programs 
satisfactory  to  the  American  public? 

Both  Chairman  Porter  and  Commissioner 
Durr  conclude  that  they  are  not.  Both  admit, 
however,  that  the  conclusions  of  the  FCC  on 
the  matter  should  not  govern  station  program 
deportment.  Chairman  Porter  does  this  direct- 
ly. Commissioner  Durr  admits  it  tacitly. 

In  his  Sunday  broadcast  and  in  his  maga- 
zine article,  Chairman  Porter  pleads  for  ac- 
celerated public  criticism  of  programs.  The  lat- 
ter article  provides  such  reassuring  quotes  as 
these : 

"I  believe  in  the  American  system  of  broad- 
casting." 

"There  is  scarcely  a  whisper  of  support  in 
America  for  a  Government-owned  system  (of 
broadcasting) ." 

In  his  dissenting  opinion  of  Aug.  3,  Commis- 
sioner Durr  pleads  that  all  Commission  rec- 
ords— including  financial  statements— should 
be  open  to  public  inspection.  "It  seems  to  me 
that  the  Commission's  action  in  these  proceed- 
ings must  necessarily  turn  upon  the  answer  to 
a  question  concerning  the  fundamental  nature 
of  radio  broadcasting.  Is  it  essentially  private 
business  tinged  only  with  such  public  interest 
as  may  flow  as  an  incidental  by-product  of 
profit-making  operations,  or  is  it  essentially 
public  business?  If  it  is  the  former,  the  infor- 
mation required  pursuant  to  Sees.  1.301  and 
1.302  is  private  information  and  it  does  not 
seem  to  me  that  the  Commission  itself  has  any 
right  to  demand  it.  If  it  is  the  latter,  the  Com- 
mission is  entitled  to  full  information  and  I 
can  see  no  reason  why  information  available 
to  the  Commission  should  be  shielded  from 
public  scrutiny  except  as  required  by  clear 
considerations  of  national  security." 

Commissioner  Durr,  whose  keen  interest  in 
American  programming  is  well  known,  further 
states:  "Broadcasters  are  strongly  insistent 
upon  a  maximum  of  regulation  by  the  public 
and  a  minimum  of  regulation  by  the  Govern- 
ment. They  should  not  at  the  same  time  seek 
to  conceal  from  the  public  information  essen- 
tial to  intelligent  public  regulation." 

This,  then,  as  noted  directly  by  Chairman 
Porter  and  indirectly  by  Commissioner  Durr, 
is  a  matter  between  American  broadcasters 
and  their  listeners.  So  let  it  rest  on  that  basis. 
Let  American  listeners  bespeak  their  dissatis- 
faction, if  such  they  have,  with  American  ra- 
dio— not  to  Congressmen  and  the  FCC  but, 
as  Chairman  Porter  advises,  to  "the  stations, 
networks  and  sponsors".  Let  there  be  an  end, 
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now  and  forever,  to  carefully  phrased  critiques 
by  the  Commission;  to  back-street  audience 
reaction  surveys;  to  secrecy-cloaked  internal 
investigations  at  the  FCC. 

If  the  public  wants  to  examine  station  rec- 
ords in  order  to  satisfy  itself  that  broadcast 
programs  are  satisfying  to  the  ear,  let's  hear 
sufficient  public  clamor  to  impel  such  a  policy. 
Will  the  public  also  want  to  examine  newspa- 
per balance  sheets  in  order  to  evaluate  its 
preferences  among  the  various  daily  journals? 

Now  that  the  road  is  more  clearly  marked, 
it  becomes  the  duty  of  every  broadcaster  to 
review  his  program  structure,  removing  from  it 
any  fare  that  might  embitter  the  listening 
public.  He  should  redouble  his  efforts  to  im- 
prove his  overall  schedule,  attaining  a  wise 
balance  of  entertaining  and  informative  pro- 
ductions. 

Here  is  the  defense  against  unfair  Govern- 
ment regulation — for  the  public,  not  the  FCC, 
is  now  the  acknowledged  arbiter. 

This  is  as  it  should  be.  It  is  a  pleasure  to 
join  with  the  Commissioners  in  urging  listen- 
ers to  express  their  opinions. 


Future  in  Frequencies 

YOUR  attention  is  called  to  a  special  article  in 
this  issue  (page  20)  by  Dr.  Victor  J.  Andrew. 

Dr.  Andrews  looks  at  the  map  and  devises  a 
formula,  based  on  retail  sales,  for  determining 
the  station  potential  in  numerous  American 
markets.  He  admits  that  there  are  loopholes 
in  his  formula.  But  the  study,  nevertheless, 
makes  interesting  reading  in  these  times,  when 
all  of  us  are  wondering  where  we  go  from  here. 


Time — the  Essence 

NO  MORE  dramatic  history  was  ever  made 
than  the  proceedings  on  the  veranda  deck  of 
the  USS  Missouri  on  the  night  of  Sept.  1  when 
Japan  formally  surrendered  to  the  United 
States. 

Through  the  medium  of  broadcasting,  the 
world  was  given  an  eyewitness  account  of  the 
proceedings.  The  air  medium  served  as  the  per- 
sonal representative  at  the  peace  table  of  every 
man,  woman  and  child  within  range  of  a  radio 
set. 

The  original  draft  of  the  broadcast  setup 
for  the  proceedings  provided  for  a  live  pickup 
from  the  Missouri,  with  a  speech  by  President 
Truman  interpolated  between  the  signing  and 
the  talks  by  Gen.  MacArthur  and  Adm.  Nimitz. 
Because  the  Missouri  had  only  one  suitable 
transmitter,  a  pooled  broadcast  was  inevitable. 

Somewhere  along  the  line — somewhere  in  the 
Pacific — the  plan  went  awry.  Instead  of  a  live 
broadcast,  a  recorded  version  was  fed  to  the 
world  an  hour-and-a-half  after  the  actual  pro- 
ceedings. Technical  problems  and  need  of  cen- 
sorship were  the  reasons  assigned  officially. 

Radio's  primary  impact  as  a  news  medium 
is  based  on  the  fact  that  it  reports  instan- 
taneously— tells  an  eyewitness  account  of  his- 
tory as  it  is  made.  Surrender  of  Japan  ranks 
among  the  top  events  in  history. 

But  other  important  events  will  happen. 
Radio  will  be  at  the  scene  to  tell  the  story.  It 
should  tell  that  story  as  it  happens  and  not 
submit  to  delays. 

It  would  be  interesting  to  know  just  what 
caused  the  change  in  plans — technical  difficul- 
ties, security,  or  perhaps  outside  pressure. 


DONALD  MANSON 


WHEN   the  Canadian  government  a 
tends  any  international  radio  confe 
ence,  one  of  its  delegates  is  certain 
be  quiet-spoken,  unassuming  Dona 
Manson.  He  has  been  attending  internation 
conferences  as  a  technical  expert  for  near 
two  decades,  and  knows  most  of  the  world 
important  radio  men.  Since  his  appointme 
in  September  1944  as  assistant  general  ma 
ager  of  the  Canadian  Broadcasting  Corp.  fr 
quent  trips  have  kept  him  in  close  touch  wi 
broadcasting   officials,  both  government  a 
private,  throughout  the  Americas.  Years  a 
he  learned  Spanish  so  he  could  converse  wi 
Latin-Americans  in  their  own  language,  a  fa 
tor  which  he  stresses  as  important  in  foste 
ing  closer  broadcasting  relations  with  the  i 
dustry  in  Central  and  South  America.  He 
now  attending  the  Third  Inter -American  R 
dio  Conference  at  Rio  de  Janeiro. 

Born  in  Wick,  Scotland,  in  1888,  Dona 
started  in  radio  in  1906  and  took  part  in  tl 
first  trans-Atlantic  transmissions,  worki 
with  Marconi  at  Glace  Bay,  Nova  Scotia,  aft 
his  arrival  in  Canada  in  1907.  For  the  ne 
eight  years  he  was  with  the  Canadian  Marco 
Co.  on  trans-Atlantic  and  ship  communicati 
work,  and  in  1915  the  Canadian  governme 
asked  him  to  become  inspector  of  radio.  Fro 
1916  to  the  end  of  the  First  World  War,  Ma 
son  was  radio  communications  officer  with  t" 
Royal  Canadian  Navy,  and  in  1919  came  ba 
to  Ottawa  to  become  chief  inspector  of  rad 
for  Canada. 

During  the  next  ten  years  Manson  draft 
most  of  the  radio  regulations  for  the  Domini 
and  began  to  attend  international  conferenc 
as  a  Canadian  technical  delegate  at  Londo 
Madrid,  Washington,  Mexico  City,  Santia 
de  Chile  and  Havana.  In  1929  a  Royal  Co 
mission  was  appointed  to  study  broadcasti 
in  Canada.  Manson  was  made  secretary  of  th 
three-man  commission,  of  which  the  prese 
general  manager  of  the  CBC,  Dr.  August 
Frigon,  was  a  member.  The  Commission  he 
hearings  throughout  Canada,  toured  t" 
United  States  and  most  of  western  Euro 
and  Great  Britain.  The  result  of  its  study  w 
a  report  on  the  nationalization  of  broadcas 
ing  on  somewhat  the  basis  on  which  broadcas 
ing  now  operates  in  Canada. 

After  his  work  on  the  Royal  Commissi 
Donald  returned  to  Ottawa  to  become  assista 
controller  of  radio  in  the  Department  of  M 
rine.  When  the  CBC  was  formed  in  1936  Ma 
son  was  offered  the  post  of  chief  executive  a 
sistant  to  General  Manager  Gladstone  Mu 
ray,  who  was  brought  to  Canada  from  tr 
British  Broadcasting  Corp.  Dr.  Frigon  b 
came  assistant  general  manager.  As  CBC  ex 
(Continued  on  page  50) 
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CHESTER   R.  DUNCAN 

is  the  founder-director  of  KOIN's  Duncan 
Singers.  His  background  is  knee-deep  in  music. 
Formerly  supervisor  of  music  for  Portland 
public  schools,  he  studied  in  Europe  and  took 
his  degrees  in  music  at  the  University  of 
Washington.  Known  as  an  exacting  drill- 
master,  he  rehearses  his  20  singers  for  hours 
at  a  time.  He  has  developed  them  into  the 
Northwest's  first  distinctive  chorus  particularly 
adapted  to  radio  performance.  He  often  serves  at 
public  functions  in  a  dual  role — as  toastmaster, 
or  speaker;  as  director  of  The  Duncan  Singers 
or  leader  for  community  singing. 


..THE  DUNCAN  SINGERS! 

Applause  is  not  enough  for  THE  DUNCAN  SINGERS  of  KOIN.  They're 
used  to  having  crowds  jump  up  and  cheer  'em  loud  and  long  whenever  they 
make  a  p.a.  It's  in  the  record  that  this  distinctive  group  has  brought  enthus- 
iastic audiences  to  their  feet  at  War  Bond  rallies,  a  Chamber  of  Commerce 
"KOIN  Day",  an  NAB  district  banquet  and  other  events.  Also  to  be  taken 
into  account  is  the  prestige  the  singers  have  won  as  a  broadcast  feature.  They 
have  "clicked"  with  listeners  ever  since  their  debut  with  SONG  OF  THE 
COLUMBIA . . .  the  KOIN  series  that  drew  a  George  Foster  Peabody 
Citation.  You  may  have  heard  THE  DUNCAN  SINGERS  on  their  CBS 
network  appearances  (two  to  date).  If  not,  we  hope  you  will  real  soon . . .  for 
one  of  their  songs  will  tell  you  more  than  pages  of  copy. 

. .  .xxFor  the  Community!" 


PORTLAND,  OREGON 

FRE  E  &  PETE  R  S,  Inc. 

NATIONAL  REPRESENTATIVES 
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NORAN  E.  KERSTA,  former  manager 
of  the  NBC  television  department,  re- 
cently discharged  from  the  Marine 
Corps,  returns  to  that  department  in  an 
executive  capacity  Oct.  1. 
FIN  HOLLINGER,  general  manager  of 
KDB  Santa  Barbara,  and  past-president 
of  the  Santa  Barbara  Ad  Club,  has 
been  appointed  program  co-ordinator 
of  the  latter  organization. 
ED.  J.  BROMAN,  former  sales  manager 
of  KSL  Salt  Lake  City,  has  been  ap- 
pointed v-p  and  general  manager  of 
Universal  Broadcasting  Co.,  Hollywood, 
a  regional  net  of  KSFO  San  Francisco 
and  KPAS  Pasadena.  He  is  past  presi- 
dent of  Salt  Lake  City  Advertising 
Club. 

W.  W.  RICHARDSON,  secretary-treas- 
urer of  the  Radio  Manufacturers  Assn. 
of  Canada  and  patent  pools,  has  been 
named  secretary-treasurer  of  Rogers 
Majestic  Ltd.  He  will  retain  for  the 
time  being  his  post  as  secretary-treas- 
urer of  the  Canadian  Radio  Technical 
Planning  Board. 


Mr.  Geehan 


Mr.  Clarke 


JERRY  GEEHAN,  sales  manager  of 
KMO  Tacoma,  has  been  appointed  sta- 
tion manager.  JOHN  K.  CLARKE,  KMO 
traffic  manager,  has  been  named  man- 
ager of  KMO's  sister  station,  KIT 
Yakima.  JAMES  A.  MURPHY,  who  has 
been  manager  of  both  KMO  and  KIT 
is  now  assistant  to  CARL  E.  HAYMOND, 
owner  of  the  station,  and  general  direc- 
tor of  all  Haymer  operations. 
HARRY  C.  KOPF,  v-p  and  general  man- 
ager of  NBC's  central  division,  Chicago, 
and  Helen  Hogue,  former  account  exec- 
utive for  Russel  M.  Seeds  Agency,  Chi- 
cago, were  married  in  Chicago. 
LEWIS  ALLEN  WEISS,  v-p  and  general 
manager  of  Don  Lee  Broadcasting  Sys- 


"YES,  They  to!  One's  Been 
23  Years  On  the  Am" 

Yes,  we're  proud  to  say  that  the  Swan  Store  For 
Women,  Fargo,  has  broadcast  to  the  Red  River  Valley 
over  WDAY,  six  times  a  week,  every  week  for  twenty- 
three  years! 

When  a  local  advertiser  who's  thoroughly  familiar 
with  a  station's  selling  power  remains  so  loyal,  what 
better  evidence  of  result-getting  could  that  station 
offer?  Well,  WDAY  has  eighteen  "locals"  who  have 
been  with  us,  steadily,  from  10  to  23  years! 

WDAY,inc 

"Z  


N.  B.  C 


FARGO,  N.  D. 

«7*  KILOCYCLES  .  .  .  $©©©  WATTS 
m  PITIBt,  1NO,  NATIONAL  REPRESENTATIVES 


tern,  Hollywood,  and  WILLET  BROWN, 
v-p  and  assistant  general  manager,  fol- 
lowing two-day  New  York  MBS  board 
meeting,  will  confer  with  network  Wash- 
ington attorneys  before  returning  to 
Hollywood  Sept.  18. 

HARRY  HAYS,  assistant  to  NBC  New 
York  v-p  and  business  manager  of  Ra- 
dio-Recording Division,  is  in  San  Fran- 
cisco after  Hollywood  conference  with 
Sidney  N.  Strotz,  network  western  di- 
vision v-p. 

SAMUEL  PALEY,  father  of  William 
Paley,  president  of  CBS  and  a  director 
of  the  network,  is  recuperating  in 
Temple  University  Hospital,  Philadel- 
phia, where  he  underwent  an  operation. 


U.  S.  Chief  User 
Of  Radio  in  S.  A. 

Democratic  Influence  Ousts 
Fascists,  Josephs  Writes 

LATIN  AMERICAN  radio  was 
European  in  taste  10  years  ago, 
and  influenced  by  Nazi-Fascists, 
but  today,  upon  its  25th  anniver- 
sary, radio  in  Latin  America  is 
definitely  of  the  New  World,  and 
shows  the  influence  of  the  democ- 
racies. Today  the  United  States  is 
the  chief  time  user  and  revenue 
producer,  according  to  Ray  Jo- 
sephs, newspaper  correspondent  in 
Latin  America  who  recently  re- 
turned to  this  country. 

In  an  article  in  the  September 
issue  of  Inter -American  Magazine, 
Mr.  Josephs  says  that  the  Nazi- 
Fascists'  use  of  radio  in  Latin 
America  to  sell  intolerance,  preju- 
dice, and  hatred  to  the  countries 
south  of  the  border  has  been  out- 
witted by  the  U.  S.,  and  today 
hemisphere  cooperation  has  been 
established  between  the  U.  S.  and 
Latin  American  countries,  largely 
through  radio  means. 

A  wide  variety  of  programs  are 
tuned  in  by  the  4,500,000  radios  in 
Latin  America.  Radio  is  a  commer- 
cial enterprise  there  as  it  is  in  the 
U.  S.,  with  commercials  paying  the 
bill.  Favorite  programs  of  Latin 
Americans  are  news  broadcasts, 
mostly  based  on  U.  S.  or  British 
reports,  soap  operas,  local  music, 
local  humor,  and  sports,  Mr.  Jo- 
sephs reports.  Most  pi-ograms  on 
small  stations  are  musical  record- 
ings, with  some  of  the  larger  sta- 
tions developing  live  shows. 

Leading  stations  are  in  the  coun- 
tries' capitals,  and  the  best  stations 
in  Latin  America  equal  our  best 
independent  stations,  he  says.  Latin 
American  radio  generally  is  in  the 
stage  that  the  U.  S.  was  in  15  years 
ago,  but  with  more  radio  sets  ex- 
pected to  be  purchased  in  Latin 
countries  within  the  next  few  years, 
programs  are  expected  to  improve. 

Government  control  of  radio 
varies  in  each  country,  with  strong- 
est control  exercised  by  Argentina 
and  Brazil  at  the  present  time,  ac- 
cording to  Mr.  Josephs. 


CommERCiRL  ^ 


FRANK  MCCARTHY,  account  executlvi 
has  been  named  sales  manager  of  KS 
Salt  Lake  City,  succeeding  ED.  J.  BR( 
MAN  who  resigned  to  Join  Universi 
Broadcasting  Co.,  Hollywood,  as  v-p  an 
general  manager. 

C.  E.  STEVENS  will  continue  in 
present  capacity  of  assistant  sales  mar 
ager  of  KSTP  Minneapolis-St.  Paul,  fo 
lowing  appointment  of  MILLER  ROI 
ERTSON,  named  general  sales  manage 
In  addition,  Mr.  Stevens  will  ha' 
duties  in  regional  sales. 
LEWIS  H.  BRAND,  recently  releas* 
from  the  armed  forces,  is  now  a  men 
ber  of  the  advertising  staff  of  WHB 
Memphis. 

ARCH  L.  MADSEN,  assistant  to  IVO 
SHARP,  general  manager  of  KSL  Sa 
Lake  City,  has  been  appointed  direct 
of  commercial  operations,  a  newly  cr 
ated  post. 
JOHN  HENRY  SCHLACHT,  former  sal 
manager  of  KFBK  Sacramento,  has  bei 
appointed  sales  manager  of  KSFO  Si 
Francisco. 
GLADYS  FERGUSON,  former  traf 
manager  for  American's  Chicago  offii 
has  transferred  to  KGO  San  Francis 
to  become  secretary  to  KIRK  TORNI 
and  FRANK  McHUGH,  American  sa 
representatives. 
ONEIL  INMAN,  with  discharge  frc 
Navy,  has  been  appointed  Americ 
Western  division  morning  traffic  sup< 
visor,  replacing  JOE  GLIDER  who 
signed  to  freelance  at  writer-produc 
ED  BARKER,  NBC  Western  division 
count  executive,  has  resigned.  He  £ 
associates  are  applying  to  the  FCC 
frequency  assignments  and  constructl 
permit  to  erect  a  new  station  in 
Jose,  Cal. 

BURTON  HOWARD,  eastern  Onta 
dance  orchestra  leader,  has  joir 
CKSF  Cornwall,  Ontario,  as  salesman 


Mesereau  Interview 

MAJ.  THOMAS  A.  MESEREAU, 
commander  of  the  3rd  Battalion, 
188th  Regiment  of  the  11th  Air- 
borne Division,  which  formed  a 
guard  of  honor  for  Gen.  MacAr- 
thur's  arrival  in  Japan,  was  inter- 
viewed Tuesday  evening  on  Head- 
line Edition  on  American,  one  of 
the  first  returning  eyewitnesses  of 
the  Japanese  surrender  broadcast. 


School  Video 

FIRST  experiment  in  adaptation 
television  to  classroom  educati 
will  start  in  New  York  schools  w 
the  reopening  of  school  this  f 
when  school  officials  and  televisi 
experts  will  produce  a  weekly  p 
gram  over  NBC's  television  statj 
WNBT  New  York.  Program  is 
signed  to  determine  types  of  te 
vision  programs  most  suitable 
educational  purposes,  and  will 
evaluated  by  pupils  and  teachers 
receiving  studios. 


Respects 

(Continued  from  page  U8) 

utive  Donald  frequently  vi 
broadcasting  executives  in  N 
York  and  Washington.  He  ma 
it  a  point  to  renew  acquaintan 
ships  with  his  friends  in  offi< 
posts  there.  He  journeys  to  M 
ico  and  the  West  Indian 
publics  with  regularity  to  disc 
mutual  broadcasting  problems 
to  promote  a  greater  exchange 
programs  with  those  countries, 
is  host  in  Canada's  name  as  - 
as  his  own  when  broadcasters 
officials  come  to  the  Dominion  fi 
all  parts  of  the  world. 

When  not  busy  with  broadcast 
problems  from  his  office  overlo 
ing  the  Parliament  buildings 
the  Peace  Tower  on  Ottawa's  V 
lington  Street,  he  is  gardening 
entertaining  servicemen  at 
home  in  suburban  Ottawa.  He 
married,  has  one  daughter, 
collects  books  and  antique  boxe 
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Ads  Worth  Billion 

AMERICAN  business  contributed 
more  than  a  billion  dollars  worth  of 
advertising  space  and  time  to  sup- 
port the  job  of  telling  people  what 
was  needed  to  speed  victory,  James 
W.  Young,  chairman  of  the  War 
Advertising  Council,  New  York, 
told  business  leaders  all  over  the 
country  in  a  V-J  address  Sept.  4. 
Organized  information  programs 
for  War  Bonds,  food,  the  armed 
services,  conservation  and  salvage 
helped  preserve  democratic  Ameri- 
can precedures  at  a  critical  time 
in  the  U.  S.,  Mr.  Young  said,  and 
advertising  helped  bring  about 
swift,  direct  action  in  crisis  after 
crisis. 


Uncensored 

TO  Arthur  Feldman,  Lon- 
don correspondent  for  Ameri- 
can, went  the  honor  of  send- 
ing the  first  uncensored  ra- 
diogram in  six  years,  when 
censorship  was  lifted  Sept.  2. 
Message,  addressed  to  the 
American  newsroom  in  New 
York,  read:  "The  only  thing 
is  that  there  is  no  hot  news 
here  at  the  moment,  but  I 
don't  care.  No  more  censors. 
Hooray!" 


KTOH  Lihue,  Hawaiian  Islands,  250  w  on 
1490  kc,  joined  CBS  Aug.  15  as  the  third 
station  in  its  Hawaiian  group. 


DAVID  HALE  HALPERN  has  resigned 
as  v-p  and  general  manager  of  Henry 
Souvaine  Inc.  to  become  v-p  in  charge 
of  radio  and  television  for  Owen  & 
Chappell  Agency,  N.  Y.  He  is  also  v-p 
of  the  American  Television  Society. 

HAROLD  F.  STANFIELD  Ltd.,  Montreal 
agency,  has  opened  a  London,  England, 
office  at  10  Sackville  Street,  with  Wil- 
liam J.  Fernau  as  managing  director. 
The  agency  will  place  British  and  Euro- 
pean advertising  in  Canada. 

EDA  CLAIRE  MAXWELL,  space  buyer 
of  Smalley,  Levitt  &  Smith,  Los  Ange- 
les, and  Lt.  (j.g.)  George  R.  Stene  were 
married  Aug.  13. 

JOHN  WATERMAN,  discharged  from  the 
Army  after  three  years  in  South  Pacific, 
has  joined  Philip  J.  Meany  Co.,  Los  An- 
geles agency,  as  production  manager, 
space  and  timebuyer.  He  succeeds  WIL- 
LIAM R.  MATHEWS,  resigned. 

ARTHUR  W.  (Tiny)  STOWE,  has  ac- 
quired interests  of  his  associates  in 
Coast  Western  Adv.,  and  changed  name 
of  Los  Angeles  agency  to  Arthur  W. 
Stowe  Adv.  Firm  is  headquartered  at 
672  S.  Lafayette  Park  Place.  Telephone 
is  Drexel  8138. 

G.  ALEC  PHARE,  radio  director  of  R.  C. 
Smith  &  Son,  Toronto,  has  been  ap- 
pointed to  the  board  of  directors.  He 
has  been  with  the  agency  as  account 
executive  and  radio  director  since  1932. 

FRANK  CALLAHAN,  member  of  the 
sports  department  of  the  Philadelphia 
Record,  joined  the  advertising  and  pro- 
motion department  of  RCA-Victor  in 
Camden,  N.  J. 

COL.  W.  G.  ABEL,  recently  discharged 
from  the  Canadian  Army,  has  returned 
to  Great  Britain  to  take  charge  of  the 
London  office  of  MacLaren  Adv.  Co.,  a 
post  he  held  before  the  war.  JAMES 
FERRES  has  been  appointed  v-p  and 
assistant  general  manager  of  MacLaren 
Adv.  Co.,  Toronto. 

AUGUST  J.  FRIES,  former  art  director 
of  the  merchandising  department  of 
General  Electric  Co.,  Bridgeport,  has 
joined  Roy  S.  Durstine  Inc.,  N.  Y.,  in 
same  capacity. 

MUSIC  HALL  THEATRES.  Los  Angeles 
(first  run  chain),  has  appointed  Allied 
Adv.  Agencies,  that  city,  to  handle  ad- 
vertising and  is  using  spot  announce- 
ment schedule  on  local  stations. 

FOOTE,  CONE  &  BELDING  has  been 
appointed  as  the  agency  for  corporation 
being  formed  by  Ed.  H.  Jenanyan,  for- 
mer western  division  general  manager 
of  Planters  Nut  and  Chocolate  Co.,  and 
fifteen  of  that  company's  former  pro- 
duction and  sales  executives. 

GEORGE  DEON  ROUTH,  active  in  Pa- 
cific Northwest  radio,  and  during  war 
associated  with  Boeing  Aircraft  Co.,  has 
been  appointed  Seattle  manager  of 
Allied  Advertising  Agencies.  GRANT 
MERRILL  continues  as  Northwest  pro- 
duction manager.  DONALD  T.  RALPH 
has  been  named  production  manager 
for  San  Francisco  office,  with  VICTOR 
UEBERROTH  resuming  his  post  as  as- 
sistant manager  in  that  city. 

DON  WOOD,  formerly  assistant  man- 
ager, printing  division  of  Conners-Joid» 
Co.,  has  been  made  production  manager 
of  Hixson-O'Donnell  Adv.  Co.,  Los  An- 
geles. 

JOHN  TAYLOR,  for  three  years  with 
the  Red  Cross  Ambulance  Service  in  the 
South  Pacific  and  before  that  with  Ped- 
lar &  Ryan,  New  York,  has  joined  Dan- 
cer-Fitzgerald-Sample, New  York,  as  ra- 
dio supervisor  on  "Woman  of  America" 
on  NBC  and  "Perry  Mason"  on  CBS, 
both  sponsored  by  Procter  &  Gamble 
Co.,  Cincinnati  (Spic  and  Span). 

ROY  SWANFELDT,  executive  of  Foote. 
Cone  &  Belding  on  Southern  Pacific 
Co.  account,  has  been  shifted  from  San 
Francisco  to  Los  Angeles  office. 

JULES  MIREL  of  Mirel  Adv.  Agency. 
New  York,  has  associated  with  Robert 
Isaacson  Assoc.  in  a  new  firm  to  be 
known  as  Mlrel-Isaacson  Assoc.,  New 
York,  located  at  92  Liberty  Street,  phone 
Beekman  3-2496.  An  experimental  tele- 
vision department  has  been  set  up  un- 
der supervision  of  Robert  Isaacson. 


HENRY  KLEIN,  after  two  years  wit 
the  Merchant  Marine,  has  returned  t 
Philip  Klein  Advertising  Agency,  Phila 
delphia,  as  publicity  director. 

DANA  SWAN  has  been  made  productioi 
manager  and  art  director  of  Columbia] 
Adv.,  Los  Angeles  agency. 

CLEONE  POTTENGER,  secretary  t 
C.  L.  MCCARTHY,  manager  of  KQV 
San  Francisco,  and  also  in  charge  o 
sales  traffic  for  that  station,  has  bee 
appointed  Northern  California  manage 
of  Homer  Griffith  Co.,  stations  repre 
sentatives. 

S.  D.  HESSE,  formerly  v-p  and  directo 
of  advertising,  promotion  and  merchan 
dising  of  Schenley  Distillers  Corp.,  ha 
joined  Peck  Adv.  Agency,  New  York,  a 
v-p  and  member  of  the  board  of  direc 
tors. 

RUPERT  LUCAS,  former  producer  fo 
"March  of  Time",  has  been  name 
program  supervisor  for  Young  &  Rubi 
cam,  N.  Y. 

NORTHERN  ILLINOIS  Corp.,  DeKall 
111.  (finance  service),  has  named  How 
ard  H.  Monk  &  Associates,  Chicago,  t 
handle  newspaper,  billboard,  carcar 
and  direct  mail  media.  Agency  will  als 
act  as  sales  promotion  counsel. 


Allied  Arts 


WILLIAM  BROCKWAY  has  been  name 
chairman  of  Affiliated  Committee  fc 
Television,  Hollywood,  with  newly  aj 
pointed  executive  board.  Representin 
affiliated  guilds  and  unions  are  Sara 
Selby,  Charles  Clarke,  George  Ba\ 
Sheila  O'Brien,  Art  Daly,  Robert  Shayni 
Virgil  Ross,  Norman  McLeod,  Earl 
Harper,  Doris  Synder,  Malcolm  Ber 
Dorothy  Hughes,  Ben  Barzman.  Com 
pleting  blue-prints,  on  sub-committe 
activities,  ACT  has  planned  creation  c 
16  mm.  film  utilizing  television  tech 
niques  for  study  by  affiliated  guilds  an 
unions. 

THE   CANADIAN   Broadcasting  Corp. 

monthly  staff  publication,  Radio,  ha 
moved  its  editorial  headquarters  froi 
Montreal  to  Toronto,  and  editor  Fran 
Segee  will  be  located  at  CBC  House,  35 
Jarvis  St.  Associate  editor  Leon  Lorrai 
will  continue  to  get  cut  the  Frenc 
edition  in  Montreal. 

ROBOLITE,  electronic  nite  lite  designe 
to  operate  on  AC  or  DC  current,  is  b€ 
ing  manufactured  by  Universal  Micrc 
phone  Co.,  Inglewood,  Cal.  Jackson  i 
Kling,  East  Orange,  N.  J.,  is  sales  rep 
resentative  for  mail  order  houses  an 
chain  stores. 

DAN  LUNDBERG,  CBS  Mexico  City  coi 
respondent,  has  resigned  to  do  freelanc 
writing.  Combining  network  duties  wit 
those  of  radio  director  of  Office  of  In 
ter-American  Affairs,  Mr.  Lundberg  com 
ered  Chapultepec  Conference  for  CB 
and  UNCIO  as  Latin  American  new 
analyst.  He  is  author  of  52-week  dra 
matic  radio  series  sponsored  by  Genen 
Electric  in  Mexico  City. 

ELI  OBERSTEIN,  New  York  manager  c 
RCA  popular  artists  division,  is  on  tb 
West  Coast  for  conferences  with  Victc 
Record  artists. 

GERALD  KING,  president  of  Standar 
Radio,  national  music  library  servio 
and  Muriel  Anne  Salisch  were  marrie 
in  New  York  on  Aug.  17. 

ARMINA  MARSHALL,  administrativ 
assistant  to  the  directors  for  genen 
Theatre  Guild  activities,  has  been  name 
executive  director  of  the  organization 
radio  department,  and  will  serve  in 
dual  capacity.  She  will  supervise  "Th 
Theatre  Guild  of  the  Air",  a  series  c 
dramatic  programs  sponsored  by  U.  S 
Steel  Corp.,  New  York,  American,  Sun, 
10-11  p.m. 

GEORGE  G.  FELT  has  been  appointe 
advertising  and  sales  promotion  ma" 
ager  of  the  American  Transformer  Co 
Newark,  N.  J.  During  the  war,  he  w" 
personnel  director  in  the  Paterson  pla 
of  Wright  Aeronautical  Corp. 


Today  their  main  interests  are  fun  and  school.  To- 
morrow they'll  be  homemakers — somebody's  prized 
customers  in  the  prosperous  Dayton  and  Miami  Valley 
market. 


Make  them  yours  by  building  goodwill  for  your  com- 
pany's products  or  services  now  .  .  .  with  regular 
reminders  over  their  favorite  local  station  WHIO. 

NEWS:  UP,  INS,  PA  PLUS  CBS'  BEST 
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WHO 

does  a  superb 
news  job  in 
Iowa 


August  17,  1945 

Mr.  Barry  Faris, 
International  News  Service, 
235  E.  45th  St., 
New  York,  N.  Y. 

Dear  Sir: 

Just  a  word  from  WHO  congratulating 
you  on  a  very  thorough,  accurate  and  ahead-of- 
the-field  service  covering  the  whole  surrender 
period.  The  WHO  News  Bureau  has  long  valued  the 
coverage  and  service  from  your  Des  Moines  INS 
Bureau  and  your  general  service.  However,  in 
those  intense  and  long  hours  before  the  final 
surrender  break  came,  we  wore  a  path  to  the  INS 
printers  to  see  what  William  Hutchinson  was 
carrying,  to  catch  the  latest  note  to  editors 
enabling  us  to  schedule  more  tightly,  or  to  pick 
up  an  illuminating  background  angle.  We  valued 
INS  extremely  for  holding  the  gun  until  authen- 
ticity justified  a  break,  and  also  for  breaking 
stuff  earliest. 

Yours  very  truly, 
WHO  -  PES  MOINES 


«?i  *v,  •i/'7*>  •>?'>».  7"""--  "t  "» 


50>000   WATTS    «    CLEAR    CHANNEL     •     NBC  NETWORK 

DES  MOINES.  IOWA 


M.  L.  Nelsen 

Managing  Editor  News  Bureau 


•    •  • 


nd 


here  is  the 
kind  of  job 
LN.S.  does 
for  WHO 


INTERNATIONAL  NEWS  SERVICE 


North  Carolina's  third 
largest  city.  (1940  U.  S. 
Census)  City-county  are 
one  compact  unit  char- 
acterized by  steady  em- 
ployment. Estimated 
Durham  County  popula- 
tion now  is  .  .  . 


who  make,  among  other 
things,  25%  of  all  cigar- 
ettes in  the  nation.  Home 
of  Duke  Univ.  Best  of 
all  this  .  .  . 

market 


can  be  air-dominated  at 
250  watt  rates  over  Dur- 
ham's only  station.  Tap 
Durham's  pent-up  con- 
sumer demand  now  by 
increasing  your  sked  on 


WIIC 


Owned  By 
Durham  Herald-Sun 
Papers 


Represented  by  Howard  H.Wilson  Co. 
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VIGIL  REWARDED 

W  C  S  C  Scriptwriter  Signals  I 
— Returning  Operator  Husband — 

FROM  her  office  window  overlook- 
ing Charleston  harbor,  Sandy 
Gookins,  WCSC  scriptwriter,  has 
scanned  incoming  ships  with  binoc- 
ulars for  the  past  year-and-a-half , 
hoping  to  see  the  white  hull  of  the 
hospital  ship  Seminole  nose  into 
its  home  port.  Sandy's  husband, 
CBS  West  Coast  radio  singer  War- 
ren Gale,  is  a  radio  operator  aboard 
the  ship. 

At  5  a.m.  in  the  latter  part  of 
last  month,  a  couple  of  friends 
awakened  Sandy  to  inform  her  the 
Seminole  was  coming  in.  The  trio 
raced  down  to  Charleston's  Battery 
in  time  to  see  the  ship  pierce  the 
darkness  and  head  up-river  for  the 
Port  of  Embarkation  and  Stark 
General  Hospital. 

With  an  ordinary-sized  flashlight 
Sandy  signalled  from  shore:  "Semi- 
nole— Seminole." 

Army  Signal  Corps  Radioman 
Gookins  (professionally  Warren 
Gale)  picked  up  the  signal  instant- 
ly and  blinked  back:  "Seminole — 
who  is  this?" 

"This  is  Sandy,"  the  return  flash 
read. 

In  strictly  unorthodox  Signal 
Corps  code  came  the  reply:  "My 
God  .  .  .  this  is  wonderful.  What  a 
surprise  .  .  .  Sandy,  I'm  home." 

Sandy  still  has  one  more  vigil  to 
keep  from  the  WCSC  windows.  Her 
husband  has  one  more  trip  to  make 
on  the  mercy  ship  and  then  they 
hope  he  will  be  home  for  good. 


North  Central  Buys 
Joe      Palooka  Rights 

EXCLUSIVE  radio  rights  to  "Joe 
Palooka",  popular  Ham  Fisher 
comic  strip  character,  were  pur- 
chased this  week  by  John  Boler, 
president  of  North  Central  Broad- 
casting System  and  Mississippi 
Valley  Network,  from  Graphic  Ra- 
dio Productions,  Omaha. 

The  series  will  be  offered  on 
transcription  five  times  weekly  with 
Cars  Swenson  as  "Joe"  and  Lee 
Dixon,  star  of  Oklahoma,  as 
"Leemy".  The  program  will  not  be 
released  until  writers  can  get  "Joe" 
cut  of  uniform  and  back  into  civil- 
ian life,  which  should  be  not  later 
than  Oct.  1,  according  to  Bill  Ware, 
NCBS  sales  manager. 

Officials  of  NCBS  and  Mississippi 
network  held  a  two-day  conference, 
Sept.  6-7,  in  Chicago  to  decide 
major  policy  and  sales  promotion 
details  preparatory  to  inaugura- 
tion of  Mississippi  Sept.  29.  At- 
tending were  Mr.  Boler;  Arthur 
Simon,  national  sales  manager; 
Donn  Clayton,  vice-president  in 
charge  of  NCBS  Minneapolis-St. 
Paul  office,  and  Mr.  Ware.  Final 
arrangements  for  transcribing  Mis- 
sissippi Valley  Farm  Hour,  rural 
one-hour  show  produced  by  NCBS 
at  WLOL  Minneapolis  were  made 
and  the  show  will  open  the  new 
network's  inaugural  broadcast. 


All  the  Tricks 
ALL  the  tricks  of  an  old-time  political 
campaign — mass-meetings,  placards, 
give-aways,  and  the  rest — are  being 
dragged  out  for  the  annual  election  of 
officers  of  the  Crosley  Square  Club,  com- 
posed of  more  than  400  employes  of 
WLW  Cincinnati.  Up-N-Atom  ticket  is 
headed  by  Roger  Baker,  director  of  pub- 
lic relations,  with  Solid  Seven  ticket 
headed  by  Bill  Thall,  talent  staffer. 
Cheap 

BRIGHT  yellow  and  black  folder  of 
KSAN  exclaims  "59c  per  1000  listeners 
— the  lowest  cost  1-minute  spot  an- 
nouncements in  San  Francisco".  Inside 
quotes  Ross-Federal  Research  on .  the 
subject  and  further  promotes  the  cov- 
erage and  cost  of  using  the  station. 


Trammell  Statement 
NBC  has  reprinted  in  booklet  form  tfc 
statement  of  Niles  Trammell,  NBC  pre; 
ldent,  before  the  FCC  hearing  on  Fl 
explaining  the  network's  attitude  on  th 
subject,  and  is  distributing  it  undc 
the  title,  "Commercial  Rules  and  Regv 
lations  for  FM  Broadcasting". 

Latest  on  WLAP 

NEW  FIELD  Intensity  Coverage  ma 
and  market  data  for  WLAP  Lextngto 
has  been  issued  in  a  folder  put  out  b 
the  station.  Folder  shows  map  and  pop 
ulation  and  radio  homes  in  WLAP  pr 
mary  and  secondary  coverage,  pit 
WLAP  facilities.  Back  cover  contair 
data  on  retail  sales  and  effective  buy 
ing  income  in  WLAP  primary  countte; 


FAN  MAIL  sent  by  servicemen  and  others  to  WSM  Nashville  is  used  to  trim  tl 
window  of  Strobel's  music  shop  in  Nashville.  Recordings  and  songbooks  of  Op 
headliners  are  on  sale  in  the  shop.  Display  honors  WSM's  20th  anniversary. 


'Last  Salvo' 
"LAST  SALVO",  a  Victory  Night  broad- 
cast on  WADC  Akron,  heard  at  10:45 
p.m.  Tuesday,  Aug.  14,  written  and  an- 
nounced by  Ted  Hanna,  has  been  issued 
in  a  booklet  by  the  station.  Allen  T". 
Simmons,  owner  and  manager  of  the 
station,  wrote  a  foreword,  Ted  Hanna 
supplied  "recollections"  in  the  back  of 
the  book.  Script  was  gotten  together  at 
the  last  minute,  according  to  Hanna. 
and  innumerable  requests  have  prompt- 
ed the  booklet  version. 

Keeping  Up 
WALLACE  THORSEN  organization,  New 
York,  has  sent  to  stations  in  major 
markets  a  sheet  advertising  the  quar- 
ter-hour transcribed  dramatic  serial, 
"Keeping  Up  With  Wigglesworth".  Pro- 
duction is  under  auspices  of  New  Tools 
for  Learning,  New  York,  who  offer  it  to 
stations  as  a  public  service  in  enter- 
tainment and  economic  education.  Se- 
ries may  be  locally  sponsored. 

PERSONNEL 
STANLEY  G.  MOUSE,  released  from  the 
Air  Forces  after  256  missions  in  O-B-l, 
has  been  appointed 
publicity  director  of 
WHIO  Dayton.  He 
was  awarded  the 
Distinguished  Fly- 
ing Cross  four  times 
and  Air  Medal  five 
times. 


LEE    HOGAN,  for- 
merly on  temporary 
basis    with  NBC 
Hollywood  publicity 
staff,    has  become 
permanent  member 
replacing  MARTHA 
S.  G.  Mouse        CURRY,     who  has 
resigned  to  become 
press  representative 
for  NBC  "Truth  or  Consequences". 
BOB  MANN  has  been  named  to  repre- 
sent WBYN  Brooklyn  to  trade  publica- 
tions and  the  New  York  pre^s. 
RICHARD  L.  ARMFIELD,  former  chief 
of  bureau  for  Press  Association,  India- 
napolis, has  joined  the  radio  division 
of  Agricultural  Advertising  &  Research, 
Ithaca,  adv.  and  public  relations  agency. 


Very  Solid  Construction 

READERS  are  "sidewalk  superinten 
ents"  of  the  big  construction  job  pi 
tured  on  Mutual's  folder,  "Progra 
Structure  Going  Up".  Fully  illustrate 
by  large,  New  Yorker  type  cartoo 
front  cover  invites  sidewalk  super! 
tendents  to  step  inside.  There  is  sho^ 
the  structure  rising,  with  steel  girde 
named  for  outstanding  programs  on  i. 
network.  Schedule  of  operation  is  on 
sign  on  fence.  Workers  dump  "old  ai 
slightly,  used  programs"  from  a  true 
Around  center  picture  is  legend  te! 
ing  of  snaring  an  architect  (Philli; 
Carlin),  surveying  the  grounds,  asser 
bling  materials,  and  commencing  coo 
struction.  Large  sign  on  back  cover- 
the  fence  of  construction  enclosure 
prints  reviews  of  the  top  programs 

'Home  Forum'  Folder 

NEWEST  promotion  piece  on  the  WOW 
Fort  Wayne  "Modern  Home  Forum"  h 
been  sent  out  to  agencies,  advertise 
and  prospects.  Piece  folds  out  to  featu 
Jane  Weston,  director  of  the  "Hon 
Forum",  telling  of  her  activities  wi 
the  program  and  its  listeners.  Lar 
center  spread  of  folder  has  pictures 
participants,  quotes  from  clients,  ai 
further  news  of  the  show.  Back  cov 
shows  mail  response. 
A  48-PAGE  booklet  "Young  Canada  L: 
tens"  has  been  issued  by  the  Canadi 
Broadcasting  Corp.,  outlining  the  sch 
programs  on  its  networks  for  the  sch 
term  1945-46.  The  booklet  described  t 
weekly  series  on  "Our  Canadian  Citiei 
"Canada's  Part  in  World  Democrac 
and  "Development  of  Democracy 
Home",  a  series  on  Canadian  painte 
as  well  as  outline  of  the  CBS  progra 
"American  School  of  the  Air"  which  t 
CBC  carries,  and  various  programs  cs 
ried  by  arrangement  with  the  pr 
vincial  departments  of  education. 

WBBM  Booklet 

BOOKLET  titled  "It's  Unanimous"  h 
been  issued  by  WBBM  Chicago  whii 
points  out  that  Nielsen  Radio  Indf 
C.  E.  Hooper  and  the  CBS  Listen 
Diary  agrees  in  rating  WBBM  first 
daytime  audience  in  Chicago. 


BROADCASTING    •    Broadcast  Advertisit 


Station  Managers  and  Program  Directors 


LISTEN  TO  THIS! 


  : 

 rrico^G"  \ 


station- 


i  toatt^on,   

•  


"NEW  WORLD  A-COMING"  has  won 
eight  national  awards,  including  the 
coveted  $1,000  Bernays  Prize  within  the 
past  year. 

This  program  has  brought  uniformly 
favorable  comment  both  in  the  daily  and 
the  trade  press.  It  has  been  acclaimed  by 
an  avalanche  of  listener  mail. 
"NEW  WORLD  A-COMING"  offers  you 
the  opportunity  to  promote  understand- 
ing and  tolerance  in  your  community,  to 
make  scores  of  new  friends,  to  build  ever 
growing  audiences.  It  offers  local  or  in- 
dependent stations  a  series  which  ranks 


in  technique  and  production  with  the  best 
in  national  radio. 

WMCA  offers  "NEW  WORLD  A-COM- 
ING" as  a  non-profit  venture  on  a  share- 
the-cost  basis.  The  1945-46  series  of  at 
least  26  half -hour  programs  starts  early 
in  October. 

The  complete  story  of  this  unusual  offer 
will  be  on  your  desk  shortly.  Look  for  it. 
Better  still,  if  this  ad  arouses  your 
curiosity,  write,  wire  or  phone  Charles 
Stark,  WMCA,  1657  Broadway,  New 
York  City,  Circle  6-2200. 


wmca 

NEW  YORK 

America's  Leading  Independent  Station 


SponsoRS  ^ 


ARKANSAS 


LOUISIANA 


c 


s 


THE  S H R EVE PO RT  TIMES 
STATION 

Shreveport.  La. 


In  the  Ark- La -Tex 
Area,  KWKH, 
with  its 

50,000  Watts 

is  the  No.  1  Medium 
with  full  coverage 
and  SELLING 
POWER  in  this 
prosperous  market. 


The  B r a n h a m  Co 


GUNNISONS  TO  TRY 
NEW  TYPE  PROGRAM 

FIRST  ATTEMPT  since  the  end 
of  the  war  at  a  departure  from 
the  conventional  news  presentation 
is  Mr.  &  Mrs.  Reporter  featuring 
the  husband  and  wife  news  team 
of  Marjorie  and  Royal  Arch  Gunni- 
son, starting  Sept.  17  Mondays 
through  Fridays,  1-1:15  p.m.  on 
Mutual.  Format  will  have  Mr.  and 
Mrs.  Gunnison  in  a  living  room 
broadcasting  informal  ad-lib  dis- 
cussions of  international  and  na- 
tional news. 

Mr.  and  Mrs.  Gunnison  have  been 
reporting  major  news  events  for  the 
last  ten  years  for  the  Christian 
Science  Monitor,  North  American 
Newspaper  Alliance,  Colliers  Week- 
ly and  MBS.  In  1942  their  search 
for  news  landed  them  in  the  Jap 
prison  camp  at  Santo  Tomas.  Royal 
Arch  Gunnison  is  also  the  author 
of  the  book,  So  Sorry  No  Peace. 

Program  was  sold  to  Mutual  by 
Christopher  Cross,  public  relations 
director  of  BBC,  who  created  the 
series. 


ACTIVITY  OF  RADIO 
COUNCIL  INCREASED 

MARKED  INCREASE  in  radio 
council  activity  has  been  noted 
since  the  end  of  the  war,  accord- 
ing to  Dorothy  Lewis,  NAB  coor- 
dinator of  listener  activity  and 
liaison  between  NAB  and  the  vari- 
ous radio  councils.  Southern  Cali- 
fornia broadcasters  on  Aug.  30 
approved  the  formation  of  a  radio 
council  and  appointed  a  committee 
to  work  out  details  with  William 
B.  Ryan,  general  manager,  KFI 
Los  Angeles,  as  chairman. 

In  Rockford,  111.,  the  radio  coun- 
cil has  conducted  a  weekly  series 
of  broadcasts  on  WROK  in  which 
various  civic  groups  have  partici- 
pated. The  series  has  been  spon- 
sored by  the  Rockford  Life  Insur- 
ance Co.  Dr.  Forest  Whan,  Wichita 
University,  radio  research  man  and 
director  of  the  Wichita  council,  ad- 
vises that  a  well-rounded  program 
of  activity  be  lined  up  for  1945-46 
at  Wichita.  A  statewide  survey  of 
equipment  and  of  utilization  of 
radio  in  all  Nebraska  schools  has 
been  undertaken  by  the  Omaha 
council. 

In  Cleveland,  new  president  of 
the  council  is  Mrs.  George  V. 
Goodbold,  and  new  president  of  the 
Kalamazoo  council  Dr.  Raymond 
Hightower  of  Kalamazoo  College. 
Dr.  W.  F.  Dunbar,  program  mana- 
ger at  WKZO  Kalamazoo,  has 
served  as  organizing  chairman  in 
that  city. 


Nelson  Shifted 

LT.  JOHN  NELSON,  former  ra- 
dio director  of  Raymond  R.  Mor- 
gan Co.,  Hollywood,  and  for  more 
than  three  years  in  the  Navy,  has 
been  shifted  to  American  Forces 
Radio  Service,  Los  Angeles.  For 
past  18  months  he  has  been  in  the 
European  theater  of  war,  attached 
to  air  force  of  Atlantic  Fleet. 


THE  WANDER  Co.,  Chicago  (ovaltine), 
returns  "Captain  Midnight"  to  the  air 
Sept.  24  on  WGN  Chicago  and  on  111 
Mutual  stations,  Monday-Friday,  5:30- 
5:45  p.m.  (EWT).  Remainder  of  network 
will  carry  the  program  on  a  cooperative 
basis.  Series  was  on  American  before 
summer  vacation.  Hill  Blackett  &  Co., 
Chicago,  is  agency. 

BOURJOIS  Co.,  New  York,  sponsors  of 
"Romance,  Rhythm  &  Ripley"  Thursday 
10:30-11  p.m.,  CBS,  switches  format  Oct. 
11  to  a  dramatic  musical-show  featur- 
ing Evelyn  Knight  and  Danny  O'Neill 
and  titled  "Powder  Box  Theatre".  Show 
includes  a  five-minute  vignette  with  a 
guest  star  each  week.  Agency  is  Foote. 
Cone  &  Belding,  New  York. 
PARK  &  TILFORD,  New  York  (Tintex), 
on  Sept.  8  started  using  twice-weekly 
spot  announcement  schedule  on  KNX 
Hollywood.  Contract  is  for  13  weeks. 
Placement  is  through  Charles  H.  Storm 
Co.,  N.  Y. 

MAXWELL  Bros.  Furniture  Co.,  Macon, 
Ga.,  has  bought  a  musical  transcription 
series,  "A  Date  With  Music",  for  26 
weeks  on  WMAZ  Macon.  Agency  is 
Charles  Michelson,  New  York. 
SEEMAN  Brothers,  New  York  (Air  Wick 
household  deodorant),  starting  Oct.  1 
sponsors  a  thrice-weekly  quarter-hour 
show,  "The  Missus  Goes-A-Shoppin"  on 
WABC  New  York.  Spot  radio  will  be 
used  in  key  cities.  Agency  is  William  H. 
Weintraub  &  Co.,  New  York. 
GILLETTE  Safety  Razor  Co.,  Boston 
(razor  blades),  starting  Sept.  10  spon- 
sors Monday  boxing  bouts  from  Madi- 
son Square  Garden  and  St.  Nicholas 
Arena  on  WHN  New  York,  10  p.m.  to 
conclusion.  Gillette  also  sponsors  Fri- 
day boxing  bouts  on  American  and  on 
Television  Station  WNBT  New  York. 
Agency  is  Maxon  Inc.,  New  York. 
CONSOLIDATED  DRUG  Co.,  Chicago 
(Peruna),  sponsors  "Ted  and  Wanda" 
hillbilly  duo  Mon.  through  Fri.,  4:45-5 
p.m.  on  WLAC  Nashville  for  26  weeks. 
Agency  is  O'Neill,  Larson  and  McMahon, 
Chicago. 

RUM   &    MAPLE   Tobacco   Corp.,  New 

York,  is  sponsoring  Tues.,  Thurs.,  Sat. 
portions  of  Clyde  Kittell's  7-7:05  a.m. 
newscast  on  WEAF  New  York.  Contract 
for  13  weeks  is  handled  by  Al  Paul  Lef- 
ton  Co.,  N.  Y. 

STANDARD  OIL  Co.  of  New  Jersey,  New 
York  (Esso  Marketers),  Aug.  27  spon- 
sored the  NBC  television  films  of  Gen. 
Charles  de  Gaulle's  arrival  in  New  York. 
NBC's  television  station  WNBT  present- 
ed the  film  the  same  night.  Esso  Mar- 
keters also  sponsored  the  V-J  Day  pic- 
tures taken  in  New  York.  Agency  is 
Marschalk  &  Pratt,  New  York. 
PACIFIC  PILOT,  Los  Angeles  (flight  in- 
struction), is  sponsoring  daily  quarter- 
hour  recorded  musical  programs  on 
KIEV  KPAS  KFVD  KGFJ  with  partici- 
pation in  "Make  Believe  Ballroom"  on 
KFWB.  Agency  is  Dean  Simmons  Adv., 
Los  Angeles. 

STARKIST  Co.,  San  Antonio,  Tex. 
(toothpowder,  toothpaste,  shaving 
cream),  has  started  weekly  60-minute 
recorded  musical  "Name  the  Band"  on 
KMPC.  Firm  also  sponsors  similar  pro- 
grams on  KPO  San  Francisco  and  KJR 
Seattle.  Contracts  are  for  52  weeks. 
Other  Western  stations  will  be  added. 
Agency  is  Elwood  J.  Robinson  Adv.,  Los 
Angeles. 

CHICAGO  DAILY  TIMES  begins  spon- 
sorship Sept.  22  of  "Kickoff  Preview", 
sports  commentary  by  John  Harring- 
ton, over  WBBM  Chicago.  Program  will 
be  aired  approximately  15  minutes  be- 
fore Saturday  football  broadcasts. 
BOZEMAN  CANNING  Co.,  Seattle  (Pick- 
Sweet  Fruit),  Sept.  1  started  weekly 
quarter-hour  Wilson  Foster's  news  com- 
mentary on  NBC  Pacific  Coast  Network. 
List  includes  KPO  KMJ  KFI  KGW 
KFSD  KOMO  KHQ.  Contract  for  52 
weeks  was  placed  by  Ruthrauff  &  Ryan, 
San  Francisco. 

ANCHOR  HOCKING  GLASS  Corp.,  Lan- 
caster, Ohio,  is  understood  to  be  plan- 
ning to  bring  its  weekly  "Hobby  Lobby" 
to  a  number  of  Canadian  stations. 

CHAMP  LABORATORIES,  Toronto 
(Champ  cleanser),  is  starting  a  weekly 
half-hour  "Scrap-Book"  program  on 
CFRB  Toronto.  Agency  is  Dickson  & 
Edington,  Toronto. 


MARINE  ELECTROLYSIS  ELIMINATOR 

Co.,  Seattle,  Washington  (Red  Devil 
Soot  and  Carbon  Remover),  Sept.  17 
will  place  ET  and  live  spot  announce- 
ments on  the  following  stations:  KIRO 
KOMO  KXL  KFPY  KIDO  and  the  In- 
termountain  and  Z  networks;  also  KOA 
WOW  KSTP  WEBG  WMFG  WHLB 
WEAU  WJMC  WNAX  KRNT  WMT 
WROK.  Contract  placed  through  Man- 
son-Gold  Agency,  Chicago. 
KELLEY  KAR  Co.,  Los  Angeles  (used 
car  dealer),  with  shifting  of  account  to 
The  Tullis  Co.,  Los  Angeles  agency,  is 
continuing  heavy  campaign  on  local 
stations.  Current  schedule  includes  60- 
minute  Tom  Hanlon's  midnight  pro- 
gram seven  times  weekly  on  KNX: 
twice  daily  Johnson  Family  on  KHJ; 
twice  daily  newscasts  on  KECA;  nightly 
quarter-hour  Old  Corral  on  KFI;  daily 
15-minute  participation  in  Al  Jarvis'  on 
KFWB;  daily  quarter-hour  newscast  on 
KFAC.  Firm  also  contemplates  heavy 
spot  schedule  to  augment  present  cov- 
erage. 

BERNARD  ULLMAN  Co.,  New  York 
(Bear  Brand  Bucilla  Yarns),  has  started 
daily  participation  in  combined  "Sun- 
shine Salute"  and  "Housewives  Protec- 
tive League"  on  KNX  Hollywood.  Con- 
tract is  for  39  weeks.  Agency  is  Gres 
Adv.,  New  York. 

w.  f.  Mclaughlin  &  Co.,  Chicago 

(Manor  House  coffee),  is  now  sponsor- 
ing "Manor  House  Party"  on  WMAG 
Chicago  Monday-Friday,  6:30-6:45  p.m 
and  one-minute  live  spots  and  station 
breaks  on  32  stations  in  Illinois,  Wis- 
consin, Michigan  and  Indiana.  Agency 
appointed  Sept.  1  is  Sherman  &  Mar- 
quette, Chicago. 
DR.  T.  H.  DAVID,  Los  Angeles  (Bettei 
Sight  Without  Glasses  system),  has  ap- 
pointed Allied  Adv.  Agencies  to  handle 
advertising,  and  in  a  test  on  Aug.  2i 
started  using  a  daily  five-minute  musi- 
cal program  on  KPAS  Pasadena.  Cam- 
paign will  be  expanded  to  other  Pacific 
Coast  stations. 
CHAMBERLAINS  SALES  Corp.,  Dei 
Moines  (Hand  Lotion),  Oct.  1  begin; 
52-week  station  break  schedule 
WBBM  Chicago.  Agency  is  BBDO,  New 
York. 

LEWIS  DOG  FOOD  Co.,  Los  Angeles 
has  increased  schedule  of  transcribec 
and  live  programs  to  three  per  week  or 
KPAS  Pasadena.  Firm  also  uses  spol 
announcements  on  15  Southern  Cali- 
fornia stations.  Elwood  J.  Robinsor 
Adv.,  Los  Angeles,  is  agency. 
A.  E.  STALEY  MFG.  Co.,  Chicago 
(Sweetose,  sugar  syrup),  on  Aug.  2' 
started  five-weekly,  five-minute  tran- 
scriptions on  KPAS  Pasadena.  Con- 
tract for  13  weeks  was  placed  througr 
Hill,  Blackett  &  Co.,  Chicago. 
FOREMAN  &  CLARK,  Los  Angele: 
(chain  clothiers),  on  Oct.  1  starts  usins 
participation  in  combine  "Sunrise  Sa- 
lute" and  "Housewives  Protective 
League"  on  KNX  Hollywood.  Placement 
is  through  Botsford,  Constantine  & 
Gardner,  Los  Angeles. 
GALLENKAMP  STORES  Co.,  San  Fran 
Cisco  (shoe  store  chain),  Sept.  22  starts 
using  weekly  spot  announcement  sched- 
ule on  KFI  Los  Angeles.  Agency  ii 
Bruce  Eldridge,  Adv.,  San  Francisco. 
TAYLOR  AUTO  Co.,  Los  Angeles  (usee 
cars),  has  started  daily  early  mornins 
60-minute  program  of  recorded  musie 
and  news,  "Taylor  Made  Melodies",  or 
KFAC,  and  in  addition  has  a  nightls 
five-minute  newscast  on  KFI,  with  one 
per  week  on  KECA.  Firm  also  sponsor: 
a  45-minute  Sunday  recorded  musica 
program  on  KECA,  and  Frazier  Hunt- 
Commentator,  five  times  weekly  or 
KHJ.  Contracts  are  for  52  weeks.  Agen- 
cy is  Arthur  W.  Stowe  Adv.,  Los  An- 
geles. 

LIQUA-ZONE  Co.,  San  Jose,  Cal.  (Liqua- 
Zone  All  Purpose  soap),  is  planning  te 
use  radio  in  a  campaign  to  promote 
product.  Cosby  &  Cooper,  San  Francisco 
is  agency. 

MUSTEROLE  Co.,  Cleveland,  has  signee 
a  26-week  contract  for  newscasts  or 
WBBM  Chicago,  Monday  through  Fri 
day,  3:55-4  p.m.  (CWT).  Agency  is 
Erwin,  Wasey  &  Co.,  New  York. 

G.  N.  COUGHLIN  Co.,  Orange,  N.  J 
(Chimney  Sweep),  Oct.  1  begins  13-week 
spot  schedule  over  WBBM  Chicago 
Agency  is  Williams  &  Cleary,  Chicago. 
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VOICE  OF  THE 


SOUTH  PLAINS  OF  TEXAS 


1340  ON  THE  DIAL 


LUBBOCK,  TEXAS  IS  ONE 
OF  YOUR  BEST  POST-WAR 

TEXAS  MARKETS!  KFYO's  $167,892,000 

effective  buying  income  is  a  permanent  market  —  a  market  which 
is  the  hub  of  a  vast  territory  comprising  twelve  West  Texas  Counties, 
known  as  the  South  Plains  of  Texas  Area.  Dairying,  grain,  wide 
wholesale  and  retail  distribution,  oil  production,  poultry  raising, 
and  cotton  unite  their  vast  revenue-producing  power  to  make 
Lubbock,  Texas  one  of  your  best  postwar  Texas  Markets. 

So  —  the  time  is  NOW  to  get  a  corner  on  this  rich  market . . .  with 
KFYO  —  the  only  station  dominating  this  area  with  a  consistent 
clear  signal. 


LUBBOCK,  TEXAS 


AFFILIATED  WITH 

MEMBER  OF 

1340 

AJFtOATtD  wrm 

TAyL0^l|oWE-Sj«7WD£N 

!  AMERICAN  BROADCASTING  & 

LONE  STAR  CHAIN 

ON  YOUR  DIAL 
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FIRST  detailed  weather  programs  for 
Worcester,  Mass.  area,  have  started  on 
WTAG  Monday-Saturday,  8 :30-8 :55 
a.m.  "Weather  Time"  give  current  and 
long-range  forecasts  on  temperature,  hu- 
midity, precipitation,  and  barometer 
readings,  and  includes  information  for 
flying,  fishing,  and  other  outdoor  events. 
Also  aired  are  announcements  on  delays, 
cancellations,  or  tie-ups  caused  by  the 
weather. 

IN  COOPERATION  with  the  Colorado 
State  Veterans  Advisory  Council,  KOA 
Denver  has  started  a  weekly,  quarter- 
hour  program,  "When  the  Boys  Come 
Home",  9:45-10  p.m.  (MT).  Broadcasts 
take  form  of  panel  discussion  between 
civic,  labor  and  industrial  leaders  and 
returned  servicemen. 

THREE  post-war  public  service  pro- 
grams have  been  added  to  the  feature 
report  of  United  Press  Radio.  Shows, 
designed  to  give  information  on  sub- 
jects of  growing  interest,  are  "America 
Converts  to  Peace",  "Your  New  Home", 
and  "Sizing  Up  Sports". 
AS  A  PRELUDE  to  the  Friday  night 
boxing  broadcasts  which  started  Sept.  7 
on  American,  sponsored  by  Gillette 
Safety  Razor  Co.  as  a  regular  Friday 
series,  network  on  Sept.  6  broadcast  a 
preview  program  whose  speakers  in- 
cluded Chester  J.  LaRoche,  vice-chair- 
man of  American;  Joseph  P.  Spang  Jr., 
president  of  Gillette;  Col.  Edward  P.  F. 
Eagan,  chairman  of  the  New  York  State 
Athletic  Commission;  Bill  Corum  and 
Don  Dunphy,  announcers  of  the  fights 
series.  Harry  Wismer,  sports  director  of 
the  network,  served  as  master  Of  cere- 
monies. 


Itan.  PrAt 


ELMO  SIMMONS  Jr.,  released  from  the 
AAF  after  13  months  internment  in  a 
German  prison  camp,  has  joined  WMAZ 
Macon  as  news  reporter. 
BRUCE  G.  THORNTON,  of  KLO  Ogden, 
Utah,  has  been  named  director  of  spe- 
cial features  for  KALL  Salt  Lake  City. 
REGINALD  (Ted)  HARDEN,  of  WWL 
New  Orleans,  is  now  news  editor  of 
KALL. 

WILLIAM  R.  McANDREW,  director  of 
news  and  special  events  of  WRC  Wash- 
ington, is  father  of  a  girl  born  Aug.  31. 
ANECDOTES  about  CEDRIC  ADAMS, 
newscaster  at  CBS  affiliate  WCCO  Min- 
neapolis, have  been  compiled  in  a  book- 
let "Nastasia  Loves  Cedric",  prepared 
by  the  station. 


Progrritis 


THANKS  GIVEN  BBC 
FOR  SERVICE  SHOWS 

IN  A  SPECIAL  two-way  broad- 
cast concluding  BBC's  American 
Eagle  in  Britain  series,  Phillips 
Carlin,  Mutual  vice-president  in 
charge  of  programs,  and  Herbert 
Pettey,  director  of  WHN  New 
York,  last  week  expressed  their 
appreciation  for  the  program, 
which  since  November  1940  has 
brought  the  voices  of  American 
troops  in  England  back  to  their 
families  and  friends  at  home. 

Approximately  25,000  American 
serviceman  have  been  heard  on 
the  BBC  program  which  originated 
in  the  Rainbow  Corner  Club  just 
off  Picadilly  in  London  and  was 
broadcast  on  Mutual  at  5:30-6 
p.m.  each  Saturday  and  on  WHN 
at  10:30-11  a.m.  each  Sunday. 
Thousands  of  American  homes 
have  recordings  of  their  sons'  and 
daughters'  voices,  and  BBC  has 
frequently  been  asked  for  a  dupli- 
cate record  because  "we've  played 
the  one  you  sent  so  much  that  it's 
worn  out." 
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Fair  Coverage 
WWNY  Watertown,  N.  Y.,  has  broad- 
cast its  fourth  year  of  pick-ups  from 
county  fairs  in  the  area,  telling  their 
listeners  of  all  the  colorful  harness 
races,  bands,  spectators  and  exhibits. 
Over  a  period  of  three  weeks,  Program 
Manager  Jim  Higgins  and  Sportscaster 
Jack  Case  of  WWNY,  has  completed  a 
total  of  16%  hours  of  commercial  broad- 
casting direct  from  the  fairs  of  north- 
ern New  York. 

For  the  Boys 

BOB  JONES,  m.c.  on  early  morning 
"Groans  by  Jones"  show  on  WBIG 
Greensboro,  has  devoted  a  portion  of  his 
program  each  morning  to  GI's  stationed 
at  the  Overseas  Replacement  Depot  at 
Greensboro.  First  campaign  was  "Bake 
a  Cake  for  a  Convalescing  GI".  He  col- 
lected enough  cakes  to  supply  three  or 
four  wards  for  a  week-end.  He  took 
promises  of  cakes  over  phone  during 
show,  then  delivered  them  himself.  He 
has  collected  playing  cards  for  the  boys, 
aided  families,  and  latest  venture  is 
taking  "orders"  for  rooms  for  families 
of  the  GI's,  visiting  them. 

KQV  Pittsburgh  for  past  three  weeks 
was  used  as  a  testing  ground  on  audi- 
ence reaction  to  "Ralph  Slater,  Hypno- 
tist" show  by  Phillips  Carlin,  v-p  in 
charge  of  programs  for  Mutual.  Show  is 
scheduled  to  start  on  the  network  next 
week.  Station  may  be  used  hereafter  to 
premier  "unusual  test  shows",  accord- 
ing to  Mr.  Carlin. 

CIVILIAN'S  pilot's  training  course  is 
the  grand  prize  for  answering  a  question 
on  CJBC  Toronto,  morning  program 
"It's  About  Time".  M.c.  Wib  Perry  asks 
a  question  each  morning,  and  the  win- 
ner of  the  correct  answer  for  the  week 
gets  the  grand  prize.  There  are  also 
four  prizes  of  $25  war  saving  certifi- 
cates for  prizes  on  each  half-hour  of 
the  two-hour  show. 

'Schoolcasts'  Shifts 

DWIGHT  NEWTON'S  "Schoolcasts", 
sponsored  by  the  San  Francisco  Exami- 
ner, has  shifted  to  KPO-NBC  and  start- 
ed its  fifth  year  on  the  air  Sept.  5. 
Forty-five  hundred  school  teachers  were 
informed  of  the  change  and  both  The 
Examiner  and  KPO  will  follow  up  with 
promotional  pieces  and  suggestions  for 
utilizing  the  program  in  classes  rang- 
ing from  third  year  through  high 
school.  Program  is  heard  thrice-weekly 
and  in  school  courses  such  as  geography, 
history,  current  events,  social  sciences. 

Grid  Coverage 

FIVE  Columbia  U.  gridiron  contests  will 
be  covered  by  NBC's  television  station 
WNBT,  starting  with  the  Lafayette 
game  on  Sept.  29.  All  games  will  be  at 
Baker  Field,  New  York.  Arrangements 
are  also  being  made  to  cover  four  top 
Army  football  games. 

Good  Start 

PICNIC  broadcast  started  off  a  series, 
"Youth  Center  Parade"  on  WRNL  Rich- 
mond, Saturday  nights.  More  than  75 
moppets,  from  3  to  15  took  part  in  the 
picnic  given  by  the  sponsor,  Miller  & 
Rhoads  department  store,  Richmond. 
Series  is  a  half-hour  juvenile  musical 
show. 

Teen-Age  Party 
TEEN  AGE  shop  of  Chandler's  Depart- 
ment store  of  Boston  has  started  "Teen 
Age  House  Party"  on  WNAC  Boston, 
starring  Ray  Dorey,  baritone,  and  Mar- 
garet Ford,  "good  sport  editor"  of  the 
Boston  Herald,  as  teen  age  consultant. 
Program,  designed  especially  for  teen 
agers,  is  heard  Saturday,  10:30-11  a.m. 

Third  Format 

THE  FRANK  SINATRA  Show  will  re- 
turn to  CBS  Wed.  Sept.  12,  9-9:30  p.m., 
with  a  flexible  production  format  which 
will  be  changed  each  week  as  events, 
material,  or  talent  demand,  Mann  Holi- 
ner,  director  of  the  show,  has  an- 
nounced. Program  will  not  be  limited 
by  any  set  pattern,  and  each  show  will 
be  planned  and  written  as  a  special 
production.  Show  is  sponsored  by  P. 
Lorillard  Co.,  New  York,  for  Old  Gold 
Cigarettes.  Lennen  &  Mitchell,  New 
York,  is  agency. 


News  Dramatized 
OUTSTANDING  news  event  is  drama 
tized  each  week  on  WPTF  Raleigh,  N.  C 
produced  on  the  day  of  each  event 
They  have  dramatized  the  liberation  o 
Paris,  Japanese  surrender,  annlversar 
of  the  landing  of  the  Marines  on  Guadal 
canal,  25th  anniversary  of  radio  and  th 
Junior  Chamber  of  Commerce,  cele 
brated  jointly,  among  other  program; 
Paris  liberation  was  presented  by  Fourtl 
Division,  which  liberated  the  city. 

MAYORS  of  America's  10  largest  citie 
will  make  a  direct  report  to  the  natioi 
in  a  discussion  of  business  and  em 
ployment  trends  in  their  areas,  plan 
reconversion,  public  works  program; 
education,  and  new  industries  on  Mu 
tual's  "American  Forum,"  Sept.  1 
9:30-10:30  p.m. 

POW  Messages 

CANADA'S  shortwave  programs  are  no 
being  regularly  sent  to  Latin  Americ 
in  Spanish  and  Portuguese  every  Sun 
day  with  an  hour's  program  in  Portu 
guese,  half-hour  in  Spanish  and  a' 
hour  in  English,  programs  being  matrj 
ly  of  Canadian-Latin  American  new 
interest,  on  CHOL  11.72  mc  and  CHT 
on  12.22  mc.  It  can  now  be  reveale 
that  the  CBC  shortwave  service  to  Ger 
many  has  been  using  for  some  tim 
programs  from  German  prisoners  of  wa 
in  Canada.  Programs  are  recorded 
the  prison  camps,  sent  to  Montreal  fo 
transmission.  They  include  such  topic 
as  "The  Responsibility  of  the  Germa 
People",  "The  Guilt  of  the  Nazis",  "Th 
Reconstruction  of  Germany  under  AI 
lied  Occupation",  Canadian  themes,  re 
ligious  services  and  musical  program 
from  the  prison  camps. 

13th  Year 

OLDEST  commercial  studio  program  o 
WFAA  Fort  Worth-Dallas,  "Mrs.  Tucker 
Smile  Program",  entered  its  13th  yea 
on  the  station  Aug.  29.  Interstate  Co1 
ton  Refining  Co.,  Dallas,  Is  sponsor. 

Close  Harmony 

BARBERSHOP  Quartet  Contest, 
which  male  quartets  of  South  Florid 
appeared  for  six  weeks  on  Saturda 
nights  on  WIOD  Miami,  has  ended  wit 
duplicate  prizes  going  to  members 
two  quartets.  First  prizes  of  $50  Victoi 
Bonds  were  given  each  man  of  a  sen 
iceman's  foursome  from  the  Homestea< 
Fla.  Army  Air  Base,  and  to  a  civilia 
group  from  the  Miami  area.  Gay  Nine 
ties  series  was  produced  by  WIOD  stai 

Jobs  for  Vets 
NEW  WWDC  Washington  progran 
"Jobs  for  Vets",  Saturday  7:30-7:45  p.m 
is  designed  as  an  employment  burea 
for  both  vets  and  employers.  A  specii 
organization  has  been  set  up  in  coopen 
tion  with  the  Civil  Service  Commissio: 


:         ,  . 


AS  PROMOTION  stunt  for  "Ahead 
the  Headlines",  on  KLX  Oakland,  Cal 
Clint  Sherwood  (1)  and  Lee  Mikesell  d 
a  remote  broadcast  from  front  of  one  c 
the  sponsor's  stores. 
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this  is  a  farmer's  WWife 


She  is  one  of  the  many  housewives  in  the 
southeastern  corner  of  North  Dakota. 
Families  like  hers  may  enjoy  fattigmand 
(fried  pastry )—  lutefisk  (cod)—  lefse 
(unleavened  bread)  —  or  Russian  peanuts 
(sunflower  seeds)  depending  upon  whether 
they  were  descended  from  Scandinavian 
or  Russo-Germanic  stock. 

But  there  is  one  thing  of  which  this 
farmer's  wife  and  her  neighbors  are  sure  — 
their  families  enjoy  food.  And  rightly  so. 
People  who  make  their  living  from  farming 
(as  do  some  333,023  folks  in  the  29  coun- 
ties surrounding  Jamestown)  find  that 
a  rousing  appetite  is  the  direct  outcome  of  a 
profitable  day's  labor. 

These  same  people  spent  $16,498,000  last 
year  for  food  alone.  People  with  that  much 


money  to  spend  on  food,  have  money  to 
spend  on  other  things.  And  radio  remains 
one  of  the  most  effective  ways  to  sell  food 
and  "the  other  things"— in  Jamestown,  as 
everywhere  else. 

To  be  specific,  the  regular-listening  area 
of  KSJB  Jamestown,  is  made  up  of  29 
counties.  Of  the  79,168  families  who  live 
within  this  29-county  coverage,  71,092 
have  radios.* 


*1H0  U.S.  Census,projected  by  NAB  Research  Bureau 


REPRESENTED   BY  NORTH  CENTRAL  BROADCASTING  SYSTEM,  INC. 

New  York,  New  York,  Empire  State  Building,  Lexington  2-6892  •  Chicago,  Illinois,  360  North  Michigan 
Avenue,  State  0361  •  St.  Paul,  Minnesota,  E  622  First  National  Bank  Building,  Cedar  8579 
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RAND  BUILDING,  BUFFALO,  NEW  YORK 

Nationnl  Representative:  FREE  &  PETERS,  INC 
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HAL  ENGEL,  released  from  the  Army 
and  previously  a  partner  in  the  pub- 
licity firm  of  Howard  &  Engel,  New 
York,  has  joined  the  NBC  script  de- 
partment as  a  writer.  Engel  received 
his  appointment  through  NBC's  "Wel- 
come Home  Auditions",  an  employment 
service  created  by  the  network  to  assist 
veterans  to  obtain  jobs  in  radio. 
BOB  LATTING  has  been  assigned  Holly- 
wood m.c.  of  daily  "Walkie-Talkie"  on 
American  Pacific  stations.  He  succeeds 
DON  NORMAN  who  has  taken  a  simi- 
lar Chicago  man-on-the-street  assign- 
ment. 

SGT.  CHARLES  ROSS,  31,  one-time  pro- 
ducer-announcer of  KMPC  Hollywood, 
died  of  infantile  paralysis  in  Walter 
Reed  Hospital,  Washington,  in  late 
August.  Surviving  are  widow  and  a 
daughter. 

DON  PRINDLE,  former  co-star  of  Amer- 
ican "Hires  Ice  Box  Follies",  will  resume 
duties  as  writer  on  NBC  "Abbott  & 
Costello  Show",  starting  Oct.  4. 
JOHN  SHURTLEFF.  former  sound  effects 
technician  of  NBC  Hollywood,  has  shift- 
ed to  Don  Lee  Broadcasting  System, 
Hollywood. 

REV.  JOSEPH  MILLER,  chairman  of  the 
Radio  Committee  of  the  Brooklyn  Jewish 
Ministers  Assn..  is  serving  as  chairman 
of  three  Jewish  holy  day  programs, 
broadcast  on  WLIB  New  York,  Sept.  5, 
12  and  19  at  7  p.m. 

HARVEY  OLSON,  WDRC  Hartford,  pro- 
pram  manager,  has  been  named  head  of 
the  radio  department  at  the  Randall 
School  of  Fine  and  Applied  Arts  in 
Hartford. 

CLARENCE  GARNES.  formerly  sports 
editor  of  KFBI  Wichita,  Kan.,  and  re- 
cently with  WDOD  Chattanooga,  has 
joined  announcing  staff  of  WSAV  Sa- 
vannah. Another  new  announcer  is 
JIMMY  WOODS,  recently  discharged 
from  the  army. 

JOHN  SCHEUER,  a  member  of  the  an- 
nouncing staff,  has  been  promoted  to 
production  manager  of  WFIL  Phila- 
delphia. 

GEORGE  SUTHERLAND,  production 
manager  of  WIP  Philadelphia,  and 
MARY  DOWNEY,  formerly  of  the  Yankee 
Network,  were  married  in  Philadelphia 
last  week. 

VELMA  SATHER,  operator  with  WDAY 
Farso.  N.  D.,  has  replaced  MILDRED 
GREGERSON  as  traffic  manager.  Miss 
Gregerson  has  transferred  to  publicity. 
R.  W.  (Gus)  YOUNGSTEADT,  former 
advertising  director  of  Carolina  Power 
<fe  Light  Co.,  is  now  WPTF  Raleigh. 
N.  C,  program  director.  New  musical 
director  of  WPTF  is  MILDRED  ALEX- 
ANDER, formerly  with  World  Broadcast- 
ing System. 

BEN  HYAMS,  annotator  for  the  Wed- 
nesday evening  "Invitation  to  Music" 
on  CBS  and  script  writer  for  the  net- 
work's serious  music  programs,  Sept.  9 
began  a  series  of  four  talks  on  musical 
matters  Sundays,  2:55-3  p.m.,  substitut- 
ing for  Olin  Downes,  on  vacation. 
PERMANENT  orgination  in  Hollywood 
of  "Truth  or  Consequences",  sponsored 
by  Procter  &  Gamble  Co.,  Cincinnati, 
for  Duz.  on  NBC  Sat.  8:30-9  p.m..  has 
produced  changes  on  producer  Ralph 
Fdwards'  staff.  New  members  include: 
ALFRED  PASCALL,  production  mana- 
ager;  PHIL  DAVIS,  GEORGE  JESKE, 
idea  men;  CARL  FREDERICK,  assistant 
stage  manager;  MARTHA  CURRY,  press 
liaison;  BILL  BURCH,  producer-writer. 
David  O.  Alber  Associates,  New  York,  is 
agency. 

RUSSELL  CASE,  director  of  popular 
music  for  Victor  Records,  on  Sept.  12 
became  conductor  of  the  "Fresh -Up 
Show",  sponsored  by  Seven-Up  Co.,  St. 
Louis,  on  Mutual. 

NED  SERRELL,  formerly  of  KDYL  Salt 
Lake  City,  has  joined  KNX  Hollywood 
as  special  events  announcer. 
FRED  LEVINGS,  WGN  Chicago  pro- 
ducer, adds  "Country  Sheriff"  to  his 
production  schedule  with  JACK  BRICK- 
HOUSE  announcing  the  weekly  mystery 
series  which  switched  to  WGN  Septem- 
ber 7th. 

LILLIAN    KAPLAN,    of   the  KGO  San 

Francisco  producers  staff,  has  resigned 
to  become  a  member  of  a  theatrical 
unit  to  entertain  army  of  occupation. 
She  was  selected  in  a  nationwide  con- 
test. 


BILL  SHAPARD,  of  WHN  New  York, 
will  join  the  announcing  staff  of  WFAA- 
KGKO  Fort  Worth-Dallas  Sept.  15. 
HARRY  HARDER,  formerly  of  KNOW 
Austin,  Tex.,  is  now  announcing  with 
WFAA-KGKO. 

ELIZABETH  GODDARD  has  joined  the 
copy-writing  staff  of  KDB  Santa  Bar- 
bara. 

CHARLES  RA  SHALL,  formerly  of 
WMCA  New  York,  has  joined  KFRC  San 
Francisco  as  announcer. 
CAPT.  RICHARD  VODRA  has  been  made 
commanding  officer  of  AAF,  First  Radio 
Production  Unit,  succeeding  Lt.-Col. 
Eddie  Dunstedter,  now  on  inactive 
status. 

FRANK  ECKERSLEY,  formerly  of  CFAC 
Calgary,  has  joined  the  announcing 
staff  of  CKWX  Vancouver. 
HERMAN  ARON,  announcer  and  actor 
with  KCSC  Charleston,  S.  O,  is  the 
father  of  a  boy. 

BOB  HARVIE,  formerly  announcer  of 
CJKL  Kirkland  Lake,  and  CHEX  Peter- 
borough, and  for  the  past  three  years 
with  the  RCAF,  has  announced  his  com- 
ing marriage  with  Cpl.  Florence  Callin, 
RCAF  Women's  Division,  as  soon  as 
they  are  discharged  from  the  service. 
WARD  HAMILTON  has  joined  the  an- 
nouncing staff  of  WWNY  Watertown, 
N.  Y. 

HILDA  BROWN,  continuity  editor,  has 
returned  to  the  station  after  attending 
for  two  months  the  summer  session  on 
radio  production  at  the  U.  of  Washing- 
ton, Seattle. 


Techiiicrl 


JAMES  W.  DOWNS,  transmitter  engi- 
neer of  KGO  San  Francisco,  has  joined 
KTKN  Ketchikan,  Alaska,  as  announcer 
and  engineer. 

LT.  COL.  HAROLD  H.  LLOYD,  released 
from  AAF  as  executive  officer  in  charge 
of  electronic  training  equipment  and 
technical  schools,  has  joined  Emerson 
Radio  &  Phonograph  Corp.  as  assistant 
director  of  the  special  products  divi- 
sion. He  will  assist  in  plans  for  mar- 
keting the  company's  new  hearing  aid, 
commercial  television  sets,  mobile  tele- 
phone systems  and  electronics  equip- 
ment. 

LT.  WALTER  S.  GILBERT,  discharged 
from  the  Navy,  has  returned  to  his  for- 
mer post  in  the  engineering  department 
of  KYW  Philadelphia. 

JULIUS  HETLAND,  chief  engineer  of 
WDAY  Fargo,  N.  D.,  who  has  been  on 
leave  of  absence  for  two  years  doing 
government  research,  has  returned  to 
his  post  at  WDAY.  MEREDITH  WIL- 
LIAMS, former  WDAY  musician,  re- 
letsed  from  the  Navy,  has  returned  as 
an  operator  in  the  engineering  depart- 
ment. 

LLOYD  MOORE,  war  correspondent  en- 
gineer of  the  CBC,  is  back  in  Canada 
after  26  months  overseas,  and  has  re- 
sumed his  job  with  the  CBC  Montreal 
headquarters  engineering  staff. 

GEORGE  GEBHARD,  recently  of  the 
U.  S.  Merchant  Marine,  and  CHARLES 
WALKER  are  now  transmitter  engi- 
neers of  WWNY  Watertown,  N.  Y. 

HARRY  JACOBS,  studio  field  engineer 
on  leave  of  absence,  has  returned  to 
KGO  San  Francisco.  He  had  been  at 
Columbia  U.  on  government  assign- 
ment. 

HAROLD  SLOAN  of  Omenee,  Ont.,  has 
joined  CHEX  Peterborough  as  control 
operator. 

ROBERT  L.  BESSER,  formerly  of  WMT 
Cedar  Rapids,  la.,  and  more  recently 
Lockheed  technical  supervisor  of  radio 
installations,  has  joined  American 
Hollywood  engineering  staff. 

MINOR  WILSON,  formerly  of  NBC  Chi- 
cago transcription  department,  has 
joined  NBC's  master  control  staff.  V.  D. 
MILLS,  NBC  Chicago  engineer,  has  been 
promoted  to  transmission  engineer. 
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How  do  YOU  operate .  • . 


as  a  time -buyer? 


LIKE  THIS?    Find  it  rugged  getting  spots  and  time? 


LIKE  THIS?    Client  raising  the  roof  because  you 
can't  buy  him  enough  radio  spots? 


OR  LIKE  THIS?  Enjoying  your  job  with  good  cover- 
age through  easy-to-get  motion  picture 
advertising  one-minute  spots? 


-HERE'S  SOMETHING  TO  THINK  ABOUT 

•  PLENTY  of  good  one-minute  movie  spots  are  avail- 
able right  now! 

•  In  MOTION  PICTURE  ADVERTISING  your 
product  is  on  the  screen  at  its  best  —  shown  in  actual 
use  . .  .  while  your  sales  story  is  told  convincingly  by 
professional  actors  . .  .  plus  action  . .  .  music. 

•  100%  ATTENTION  —  All  your  audience  gets  all 
your  message  ...  as  they  watch  comfortably,  recep- 
tively . . .  with  eyes,  ears,  and  minds  glued  to  the 
screen. 

•  LOCAL  OR  NATIONAL  COVERAGE— You  choose 
up  to  11,000  key  theatres  strategically  located 
throughout  the  country  ...  at  a  surprisingly  low  rate 
per  thousand. 

•  30  YEARS'  EXPERIENCE  guarantee  honest,  qual- 
ity service  .  . .  the  kind  that  gets  results.  We  take 
care  of  all  details:  planning,  script  writing,  shoot- 
ing, scheduling,  billing,  etc. 

•  WRITE  TODAY  for  full  information.  No  obliga- 
tion, of  course. 


UNITED  FILM  SERVICE,  INC. 

Home  Office:  2449  Charlotte  St.,       Western  National  Sales  Office: 
Kansas  City  8,  Mo.  333  No.  Michigan  Av.,  Chicago  1, 1 


MOTION  PICTURE  ADVERTISING  SERVICE  CO.,  INC. 


Home  Office:  1032  Carondelet  St., 
New  Orleans  13,  La. 


Eastern  National  Sales  Office: 

70  Ecst  45th  St.,  New  York  17,  N.  Y. 
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Meet 

JOE  BECK 

DIRECTOR  OF 

TELEVISION  at  WTCN 


•  (For  six  years  owner  and 
director  of  Beck  School  for 
Radio  and  Recording  Studios; 
producer  of  hundreds  of 
transcribed  and  live  radio, 
theatrical  and  industrial 
sound  him  productions;  win- 
ner of  two  national  play 
writing  awards.^) 
WTCN  will  be  ready  when  Television  becomes  an  everyday 
part  of  American  life!  Mr.  Beck  has  already  prepared  a  working 
file  of  authentic  information  and  detail  with  the  answers  to  the 
question,  "How  Can  Television  Serve  My  Business."  You  are  in- 
vited to  avail  yourself  of  this  service.  Address  J.  H.  Beck,  Director 
of  Television. 


The  Great  Minnesota  (and  Wisconsin)  audience  demands,  deserves  and  GETS  the  best  in  radio! 


MINNEAPOLIS  *  ST.  PAUL,  MINNESOTA 

UJ  LI  OlKI 


AMERICAN  BROADCASTING  CO. 

FREE   AND   PETERS  National  Representatives 


5000  WATTS 

DAY  AND  NIGHT 


NATIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 
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RADIO  DOING  BIG 
JOB  IIS  JAPAN — BELL 

DON  BELL,  Mutual  correspondent 
in  Japan,  said  in  a  broadcast  to 
the  U.  S.  Sept.  4  that  radio  is  do- 
ing a  big  job  at  the  present  time 
in  Japan.  Starting  Sept.  5,  regular 
radio  programs  planned  entirely 
for  the  35,000  Allied  prisoners  of 
war  are  being  broadcast  from  Ra- 
dio Tokyo,  now  under  American  con- 
trol. 

"Americans  who  have  not  been 
able  to  hear  real  American  voices 
for  three  years  will  now  hear  Army 
announcers,  and  prisoners  will  be 
brought  up  on  the  news  of  the 
world  and  given  instructions  to  re- 
main where  they  are  until  plans 
are  completed  for  their  transfer. 
American  boogie-woogie  and  jive, 
as  well  as  classical  programs,  are 
being  brought  to  the  prisoners 
through  radio,"  Bell  said. 

At  the  Yokohoma  branch  of  the 
studios  of  Radio  Tokyo,  Bell  met 
chief  announcer  of  the  Japanese 
controlled  radio,  Gumheratara,  who 
said  he  wasn't  so  sure  how  much 
good  Japanese  radio  was  going  to 
do  unless  certain  changes  were 
made.  Gumheratara,  Bell  reported, 
believes  that  if  freedom  of  fact  is 
to  come  to  the  Japanese  people,  then 
freedom  of  speech  and  freedom  to 
listen  must  be  assured.  During  the 
war  years,  shortwave  listening  was 
a  serious  crime  in  Japan.  The  Jap- 
anese people  could  listen  only  to 
radio  stations  controlled  by  the  gov- 
ernment, and  since  the  government 
was  in  the  hands  of  the  military, 
the  people  never  knew  two  sides  of 
a  question. 


Decca  Dividend 

DIRECTORS  of  Decca  records 
have  declared  a  regular  quarterly 
dividend  of  30  cents  per  share  on 
Decca's  capital  stock  payable  Sept. 
29  to  stockholders  of  record  Sept. 
15. 


Ed  King  in  UK 

CPL.  ED  KING,  former  producer 
for  NBC  in  New  York  and  Chi- 
cago, has  been  appointed  chief  pro- 
ducer for  the  armed  forces  network 
in  the  United  Kingdom. 


Dixon  IT&T  V-P 

COL.  GEORGE  P.  DIXON,  for- 
merly chief  of  air  communications 
for  all  the  U.  S.  air  forces  in  ETO, 
has  been  elected  vice-president  of 
the  International  Telephone  & 
Telegraph  Co.,  New  York.  Prior 
to  his  Army  career,  Col.  Dixon  was 
associated  with  the  National  City 
Bank  of  New  York  as  communica- 
tions engineer  and  before  that  with 
the  New  York  Telephone  Co.  as 
district  manager  of  the  Manhattan 
area. 


WHAT  was  probably  the  first  broadcast 
of  the  new  unbreakable  plastic  record 
Issued  by  RCA  Victor  Division  of  RCA 
[BROADCASTING,  Sept.  3],  was  made 
by  WABP  New  York,  Metropolitan  Tele- 
vision's FM  station,  on  Aug.  29,  day 
after  the  new  disc  had  been  previewed 
to  the  press.  A  subsequent  broadcast 
on  WABF  demonstrated  the  difference 
between  this  record  and  the  usual  shel- 
lac discs. 


Detuiork  Rccouiits 


New  Business 

THE  KNOX  Co.,  Los  Angeles  (Mendaco). 
Sept.  16  starts  Graeme  Fletcher — News 
Analyst,  on  Associated  Network,  Sun 
4-4:15  p.m.  (EWT).  Agency:  Raymond 
R.  Morgan  Co.,  Hollywood. 
GUITTARD  CHOCOLATE  Co.,  San  Fran 
Cisco,  On  Oct.  27  starts  for  52  weeks 
That's  A  Good  Idea,  on  10  CBS  Pacific 
stations,  Sat.,  9:30-9:45  p.m.  (PWT) 
Agency:  Garfield  &  Guild  Adv.,  San 
Francisco. 

Renewals 

GENERAL  FOODS  Corp.,  New  York 
Sept.  16  renews  Baby  Snooks  for  Sank: 
on  144  CBS  stations,  Sun.,  6:30-7  p.m. 
and  Oct.  5  renews  Aldrich  Family  fo: 
Grapenuts  and  Grapenuts  Flakes  on  14' 
CBS  stations,  Frl.,  8-8:30  p.m.,  and  Katf 
Smith  Speaks  for  Postum  on  144  CBS 
stations,  Fri.,  8:30-8:55  p.m.  Agencies 
Young  &  Rubicam,  N.  Y.,  for  Sanka 
Postum  and  Grapenuts;  Benton  & 
Bowles,  N.  Y.,  for  Post  Toastles. 
MILES  LABS.,  Elkhart,  Ind.  (Alka 
Seltzer  and  Vitamins),  on  Sept.  29  re 
news  National  Barn  Dance  on  66  NBC 
stations,  Sat.,  9-9:30  p.m.  Agency:  Wad 
Adv.  Agency,  Chicago. 
BORDEN  Co.,  Toronto  (milk  products) 
Sept.  17  renews  Canadian  Cavalcad 
on  26  CBC  Trans-Canada  stations,  Mon 
8-8:30  p.m.  Agency:  Young  &  Rubicam 
Toronto. 

CHRYSLER  Corp.,  Detroit  (motor  cars 
Sept.  6  renewed  "The  Music  of  Andr 
Kostelanetz"  on  full  CBS  network 
Thurs.  9-9 :30  p.m.  for  52  weeks.  Agency 
Ruthraufi  &  Ryan,  New  York. 
CANADIAN  IRONIZED  YEAST  Co 
Windsor,  Ont.  (yeast),  on  Oct.  2  renew 
for  a  year  Big  Town  on  24  CBC  Do 
minion  network  stations,  Tues.  8-8:3 
p.m.  Agency:  Pedlar  &  Ryan,  New  Yori 
GENERAL  FOODS  Corp.,  New  Yor 
(Grapenuts  Flakes),  on  Sept.  6  resume 
Dinah  Shore's  Open  House  on  NB< 
stations,  Thursday,  8:30-9  p.m.  (EWT 
with  West  Coast  repeat,  9-9:30  p.n 
(PWT).  Agency:  Young  &  Rubicam. 
PET  MILK  Sales  Corp.,  St.  Louis  (400 
Pet  Milk),  Oct.  6  renews  Saturda 
Night  Serenade  on  70  CBS  stations,  Sa 
9:45-10:15  p.m.  Agency:  Gardner  Ad 
Co.,  St.  Louis. 

PROCTER  &  GAMBLE  of  Canada,  Tc 
ronto  (Drene  shampoo),  on  Nov.  1  re 
news  till  June  27,  1946,  Rudy  Valle 
Show  on  22  CBC  Dominion  networ 
stations,  Thurs.  10:30-11  p.m.  Agencj 
Kastor  &  Son,  Chicago. 
LEWIS-HOWE  Co.,  St.  Louis  (Turns 
Sept.  23  renews  Beulah  on  54  CBS  sta 
tions,  Sun.,  8-8:30  p.m.  Agency:  Roch< 
Williams  &  Cleary,  Chicago. 
AMERICAN  HOME  Products,  New  Yor 
(general  products),  Sept.  17  renews  Th 
Romance  of  Helen  Trent  cm  128  CB 
stations,  Mon. -Frl.,  12:30-12:45  p.m.,  an 
Our  Gal  Sunday  on  full  CBS  networl 
Mon. -Fri.,  12:45-1  p.m.  Agency:  Dance: 
Fitzgerald-Sample,  New  York. 

Changes 

PROCTER  &  GAMBLE  Co.,  Cincinna 
(Camay,  Spic  &  Span),  Sept.  17  shift 
Perry  Mason  show  on  74  CBS  station 
from  Mon. -Fri.,  2:30-2:45  p.m.  to  Mon 
Fri.  2:15-2:30  p.m.,  and  Rosemary  (Ivor 
Snow),  on  49  CBS  station  from  Mon 
Frl.  2:15-2:30  p.m.  to  2:30-2:45  p.n 
Agency:  Pedlar  &  Ryan,  New  York,  fc 
Perry  Mason  and  Compton  Adv.,  Ne 
York,  for  Rosemary. 

PLANTERS  NUT  &  CHOCOLATE  Co 
San  Francisco,  on  Sept.  15  shifts  Ad 
ventures  of  Bill  Lance  on  13  CBS  West 
em  stations,  Sun.  9-9:30  p.m.  (PWT 
to  15  NBC  Western  stations,  Sat.  9-9:3 
p.m.  (PWT).  Agency:  Richmond  R.  Moi 
gan  Co.,  Hollywood. 


AS  co-sponsors  in  Southern  Californi 
area  with  Ziff-Davis  Publishing  Co 
New  York,  for  National  Peace  Treat 
Contest,  KMTR  Hollywood  presenter 
$750  in  War  Bonds  on  Sept.  6  broad 
cast.  Inspired  by  book,  "The  Gentlemei 
Talk  About  Peace",  written  by  Frei 
Ziff,  which  was  also  presented  as  dra 
matic  radio  program,  contest  was  basei 
on  listeners'  views  of  how  a  lastini 
peace  could  be  obtained.  Seven  South 
em  California  winners  were  also  na 
tional  winners. 
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Photos  courtesy  of 
U.  S.  Marine  Corps. 


Presto  transcribes  battle  experiences 
during  Bougainville  offensive. 


Because  Presto  equipment  has 
been  right  there  in  the  front  lines 
with  G.I.  Joe... to  support  his 
strategy  with  actual  combat 
transcriptions  ...  to  support  his 
morale  with  recorded  messages . 
of  his  voice  for  the  folks  back  : 
home.  ..and  to  give  America  a 
permanent,  unprecedented  sound 
document  of  a  world-at^war. 


South  Pacific  natives  serenade  U.  S., 
listeners  via  Presto  recordings. 


Presto  recordings  carry  Marines'  greet- 
ings to  their  families  at  home. 


PRESTO 


At  the  front,  Presto  is  standard  equip-1 
ment  with  the  Armed  Services. 


RECORDING  CORPORATION 

242  West  55th  Street,  New  York  19,.  N.  Y. 
Walter  P.  Downs  Ltd.,  in  Canada 

WORLD'S  LARGEST  MANUFACTURER  OF  INSTANTANEOUS  SOUND  RECORDING  EQUIPMENT  AND  DISCS 
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CHOICE 

IN 

CHATTANOOGA 

WDOD" 

20th  YEAR 
CBS 

5,000  WATTS  DAY  AND  NIGHT 

PAUL  H.  SA  YMER  COMPANY 
NA  TIONAL  REPRESENTA  TIVES 


STATIONS 

{Continued  from  page  20) 


lir*t  IN  (I)  AUDIENCE 

(2)  PUBLIC  SERVICE  (3)  RESULTS 


The  Shreveport  picture  is  changing  fasti 

THERE'S  A  NEW.VITAL  FACTOR 
IN  SHREVEPORT  THAT  .  .  . 


KTBS 


DEMANDS  THE  CONSIDERATION 
OF  THE  ASTUTE  TIME  BUYER 


*Keefc  yom  aye  <m  JQf 


JOHN  C.  McCORMACK,  Managin3  Partner 
LESLIE  H.  PEARD,  JR.,   Commercial  Manager 

National  Representative 

EDWARD  PETRY  &  CO.,  INC. 
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Federal's 


Microwave 


On  a  gusty  March  day  in  1931  .  .  .  when  man's  voice  was  beamed 
across  the  English  Channel  from  an  antenna  less  than  an  inch  long 
and  powered  by  a  mere  half-watt  .  .  .  Microwave  was  born. 

This  was  the  inauguration  of  a  new  technique  in  the  art  of  com- 
munication .  .  .  blazing  the  trail  for  modern,  high  fidelity  television, 
FM  transmission,  pulse  time  modulation,  plurality  of  currents  on  a 
common  carrier,  and  certain  other  commercial  applications  for  this 
technique. 

Many  of  the  scientists  now  at  work  in  Federal  laboratories  partici- 
pated in  that  triumph  and  helped  in  its  developement  through  the 
years.  Now  they  are  engaged  in  extending  its  application,  opening 
vast  and  striking  possibilities  for  the  future  of  communications. 

Pioneer  in  the  field  of  microwave  ...  a  contributor  to  radio  progress 
for  more  than  35  years  .  .  .  Federal  stands  for  leadership  in  research, 
development  and  manufacture  of  equipment  and  components  for 
every  segment  of  the  communications  industry. 
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Qreai  C\udiences  from  J^Lttte  3£ahih  Qrowl 


Daniel  Webster  had  a  most  unusual 
habit  on  the  speaker's  platform  of  trying 
a  succession  of  words  or  phrases,  while 
searching  for  one  that  suited  him — 
"Why  is  it,  Mr.  Chairman,  that  there  has 
gathered,  come  together  here,  congre- 
gated, this  great  number  of  inhabitants, 
dwellers ;  that  the  roads,  avenues,  routes 
of  travel,  converge,  meet,  come  to- 
gether .  .  .  ?" 

Webster's  habit  doesn't  lend  itself  to 
easy  explanation.  But  Baltimoreans  have 


a  habit  that  does.  They  know  that  the 
best  in  radio  is  found  at  "1400  Kc." 
Consequently,  listening  to  WCBM  has 
become  a  habit  in  Baltimore! 

UJCBfTI 

MUTUAL  BROADCASTING  SYSTEM 


John  Elmer 

President 


Free  &  Peters,  Inc. 

Cxtluuve  National  Representative* 


George  H.  Roeder 

Genera/  Manager 


LEO 


"Hey,  Clem!  This  'Cleveland  Clambake'  on  WJ  W  is 
good  enough  to  stay  awake  for!" 


Conscientiously  built  programs  based  on  the  pref- 
erences of  people  in  this  area  have  made  WJW 
a  best  seller!  Based  on  actual  audience  figures  in 
Cleveland,  WJW  delivers  more  daytime  listeners 
per  dollar,  23  to  37%  more.. than  any  other  station. 


ABC  Network 

'  CLEVELAND,  O. 


WJW 


5000  Watts 

DAY  AND  NIGHT 
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1 

Homestead 

16 

1 

0 

Indiana 

12 

1 

0 

Jenklntown 

1  A 

1 

0 

Johnstown 

47 

2 

1 

Kingston 

12 

1 

0 

Lancaster 

59 

2 

1 

Lebanon 

20 

1 

0 

Lewistown 

13 

1 

1 

Lower  Marion 

32 

1 

0 

McKeesport 

42 

2 

0 

Meadville 

18 

1 

0 

Nanticoke 

10 

1 

0 

New  Castle 

32 

1 

1 

New  Kensington 

20 

1 

1 

Norristown 

26 

1 

3 

Oil  City 

15 

1 

0 

Orangeburg 

10 

1 

0 

Philadelphia 

1276 

9 

9 

Pittsburgh 

590 

6 

5 

Pittston 

11 

1 

0 

Fottstown 

17 

1  • 

0 

Pottsville 

22 

1 

0 

Reading 

78 

2 

2 

Scranton 

75 

2 

2 

Shamokin 

14 

1 

0 

Sharon 

21 

1 

1 

Shenandoah 

10 

1 

0 

Sunbury 

11 

1 

1 

Uniontown 

29 

1 

1 

Upper  Darby 

38 

2 

0 

Warren 

20 

1 

0 

Washington 

25 

1 

1 

West  Chester 

15 

1 

0 

Wilkes-Barre 

68 

2 

2 

Wilkinsburg 

ID 

1 

0 

Willlamsport 

36 

2 

1 

York 

52 

2 

2 

RHODE  ISLAND 

Cranston 

14 

1 

0 

East  Providence 

13 

1 

0 

Newport 

20 

1 

0 

Pawtucket 

56 

2 

1 

Providence 

260 

4 

3 

Westerly 

11 

1 

0 

West  Warwick 

11 

1 

0 

Woonsocket 

38 

2 

0 

SOUTH  CAROLINA 

Anderson 

16 

1 

1 

Charleston 

58 

2 

2 

Columbia 

55 

2 

£ 

Florence 

16 

1 

1 

Greenville 

53 

2 

2 

Greenwood 

11 

1 

1 

Rockhill 

11 

1 

1 

Spartanburg 

37 

2 

2 

Sumter 

15 

1 

1 

SOUTH  DAKOTA 

Aberdeen 

14 

1 

1 

Mitchell 

10 

1 

0 

Pierre 

? 

0 

1 

Rapid  City 

15 

1 

1 

Sioux  Falls 

41 

2 

2 

Watertown 

10 

1 

1 

Yankton 

6 

1 

1 

TENNESSEE 

Bristol 

10 

1 

1 

Chattanooga 

86 

2 

3 

Ciarksville 

8 

1 

1 

Cookeville 

0 

1 

Jnckson 

18 

1 

1 

Johnson  City 

19 

1 

1 

Kingsport 

15 

1 

1 

Knoxville 

93 

3 

3 

Memphis 

228 

4 

4 

Nashville 

129 

3 

3 

TEXAS 

Abilene 

22 

1 

1 

Amarillo 

42 

2 

2 

Austin 

66 

2 

2 

Beaumont 

53 

2 

2 

Big  Spring- 

14 

1 

1 

Brady 

? 

6 

1 

Brownsville 

9 

1 

1 

Brownwood 

11 

1 

1 

Bryan 

11 

1 

0 

College  Station 

0 

0 

1 

Corpus  Chrlstl 

58 

2 

3 

Corsicana 

11 

1 

1 

Dallas 

291 

5 

4 

Dennison 

10 

1 

0 

Denton 

10 

1 

El  Paso 

60 

2 

Fort  Worth 

176 

3 

Galveston 

38 

2 

Greenville 

12 

1 

Harllngen 

12 

1 

Henderson 

10 

1 

Houston 

330 

5 

Huntsville 

•> 

0 

Kllgore 

11 

1 

Laredo 

15 

1 

Longvlew 

14 

1 

Lubbock 

33 

1 

Lufkln 

8 

1 

Marshall 

12 

1 

McAllen 

10 

1 

Midland 

9 

1 

Odessa 

13 

1 

Palestine 

8 

1 

Pampa 

13 

1 

Paris 

12 

1 

Pecos 

? 

0 

Plainview 

9 

1 

Port  Arthur 

32 

1 

San  Angelo 

24 

1 

San  Antonio 

167 

3 

Sherman 

13 

1 

Sweetwater 

8 

1 

Temple 

11 

1 

Texarkana 

13 

1 

Tyler 

26 

1 

Vernon 

9 

1 

Victoria 

12 

1 

Waco 

40 

2 

Weslaco 

0 

0 

Wichita  Falls 

32 

1 

UTAH 

Cedar  City 

? 

0 

Logan 

10 

1 

Ogden 

56 

2 

Price 

0 

0 

Provo 

14 

1 

Salt  Lake  City 

157 

3 

VERMONT 

Barre 

12 

1 

Brattleboro 

10 

1 

Burlington 

29 

1 

Rutland 

18 

1 

St.  Albans 

8 

1 

Waterbury 

? 

0 

VIRGINIA 

Alexandria 

27 

1 

Bristol 

10 

1 

Charlottesville 

23 

1 

Covington 

8 

1 

Danville 

28 

1 

Fredericksburg 

14 

1 

Harrisonburg 

14 

1 

Lynchburg 

38 

2 

Martinsville 

9 

1 

Newport  News 

44 

2 

Norfolk 

134 

3 

Petersburg 

25 

1 

Portsmouth 

38 

2 

Richmond 

203 

4 

Roanoke 

54 

2 

Staunton 

14 

1 

Suffolk 

13 

1 

Winchester 

14 

1 

WASHINGTON 

Aberdeen 

27 

1 

Bellingham 

34 

2 

Bremerton 

22 

1 

Centralla 

10 

1 

Chehalls 

10 

1 

Ellensburg 

10 

1 

Everett 

40 

2 

Longview 

15 

1 

Mt.  Vernon 

12 

1 

Olympia 

25 

1 

Pasco 

? 

0 

Port  Angeles 

12 

1 

Seattle 

484 

6 

Spokane 

134 

3 

Tacoma 

135 

3 

Vancouver 

29 

1 

Walla  Walla 

26 

1 

Wenatchee 

24 

1 

Yakima 

50 

2 

WEST  VIRGINIA 

Beckley 

16 

1 

Blueneld 

15 

1 

Charleston 

75 

2 

Clarksburg 

24 

1 

Fairmont 

17 

1 

Huntington 

54 

2 

Logan 

8 

1 

Morgantown 

16 

1 

Parkersburg 

23 

1 

Welch 

8 

1 

Wheeling 

48 

2 

Williamson 

7 

1 

WISCONSIN 

Appleton 

23 

1 

Ashland 

8 

1 

Belolt 

18 

1 

Eau  Claire 

23 

1 

Fond  du  Lac 

19 

1 

Green  Bay 

41 

2 

Janesvllle 

17 

1 

Kenosha 

28 

1 

La  Crosse 

30 

1 

Madison 

68 

2 

Manitowoc 

24 

1 

Marinette 

9 

1 

Medford 

? 

0 

Milwaukee 

455 

6 

Oshkosh 

26 

1 

Poynette 

9 

0 

Racine 

39 

2 

Rice  Lake 

? 

0 
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SOUND  EQUIPMENT 


precisionized 


mechanically  and  electronically-" 


for  finer  performance 


Unit  540 


"LJnit  540  is  the  latest  model  Fairchild 
Amplifier-Equalizer.  Its  design  permits  the  unusual  operational  ad- 
antage  of  unlimited  frequency  selection  over  two  critical  ranges:  20 
to  100  q'cles;  4,000  to  10,000  cycles  with  an  available  boost  of  0 
to  20  db. 

Unlimited  frequency  selection  compensates  for  brilliance-loss  at  the 
slower  33-3  speed  and  for  response-deficiencies  of  cutterhead,  disc 
material,  pickup  or  speaker  by  electronically  boosting  the  higher  fre- 
quencies from  4,000  on  up  to  10,000  cycles  —  with  a  negligible  effect 
n  volume  and  without  loss  in  the  bass. 
Unit  540  can  be  used  with  two  recorders  to  record  or  play  back  con- 


tinuously by  switching  from  table  to  table;  to  make  two  identical  rec- 
ords at  the  same  time;  or  to  'dub'  from  one  table  to  the  other  as  in 
copying  a  recording  played  on  one  table  and  recorded  on  the  other. 

Unit  540  is  compactly  designed  to  fit  into  a  light-gauge  metal  trunk 
measuring  17"  x  18"  x  1 1".  It  can  also  be  rack  mounted.  And  provision 
has  been  made  in  the  inputs  and  outputs  to  permit  operation  under 
many  varying  conditions  —  to  meet  the  exacting  professional  require- 
ments of  the  radio  and  communications  fields. 

Descriptive  and  priority  data  are  available.  Address  New  York 
Office:  475  -  10th  Avenue,  New  York  18;  Plant;  88-06  Van  Wyck 
Blvd.,  Jamaica  1,  New  York. 


SOUND 
EQt r  IP  MEN 


CAMERA 


AND    INSTRUMENT  CORPORATION 
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Is  YOUR  sales  message  reaching  this 

U  market  J 


7 


For  25  years,  farmers  and 
working  people  in  this  rich 
industrial  and  agricultural 
area  have  depended  on 
WDZ  for  market  reports, 
crop  and  livestock  bulletins, 
complete  news  coverage 
and  homey  live-talent  en- 
tertainment. 

Directing  the  entire  day's  broadcast  to  these  listeners,  WDZ  has  built 
a  solid,  loyal  audience  who  listen  and  buy  WDZ  advertised  products.  Let 
WDZ's  "directional  programming"  carry  your  sales  message  to  market. 

REPRESENTATIVES:   HOWARD  WILSON  COMPANY 


.5  Millivolt  Contour 
J  an  shy  &  Bailey 
Washington,  D.  C, 
Key:  Primary  Area—While 
Secondary — Dark  Gray 


1050 

KILOCYCLES 


1000 
WATTS 


TUSCOLA,  1LLIN0 

"*7^e  ^eftoHai  Station 


*  WGY's 

PUBLIC 
SERVICE 
PROGRAMS 


THE  FUTURE  BEGINS  NOW,"  a  Public  Service 
program  on  WGY,  was  presented  for  26  weeks  last 
fall  and  winter  with  author  and  psychologist,  Ernest  M. 
Ligon,  PhD.,  of  Union  College,  Schenectady.  Dr.  Ligon,  on 
the  program,  discussed  parent-child  problems  with  guest 
community  groups. 

On  the  last  four  broadcasts  a  brochure  of  five  scripts  on 
"Discipline"  was  offered,  and  1569  WGY  listeners  asked 
for  a  copy  .  .  .  proof  of  the  popularity  of  WGY's  Public 
Service  programs  among  people  in  the  Hudson  Circle. 

"The  Future  Begins  Now,"  with  Dr.  Ligon,  returns  to 
WGY  October  1,  for  26  weeks. 

WGY 

SCHENECTADY,  NEW  YORK 

50,000  watts — NBC — 23  years  of  service 
Represented  Nationally  by  NBC  Spot  Sales 

GENERAL  HI  ELECTRIC 


Stations 

(Continued  from  page  68) 


WISCONSIN  ( 

Sheboygan 
Stevens  Point 
Superior 
Waukesha 
Wausau 
West  Allis 
Wisconsin  Rapids 
WYOMING 
Casper 
Cheyenne 
Laramie 
Powell 

Rock  Springs 
Sheridan 


0)  H 

«  o 

w3 
|S 

EC 

Continued) 
36 
10 
24 
13 
21 
17 
9 
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3  03 
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o 

Is 
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18 
25 
10 

? 

9 
12 


♦Copyright  1945,  SALES  MANAGE- 
MENT Survey  of  Buying  Power:  further 
reproduction  not  licensed. 

t  Taken  from  BROADCASTING  1945 
YEARBOOK.  Only  commercial,  standard 
broadcast  stations  are  counted. 


NEW  MAGNETEPHON 
HAS  HIGH  QUALITY 

(Special  from  Monte  Carlo, 
Monaco) 

DISCLOSURE  has  been  made  here 
that  Germany  manufactured  a 
portable  Magnetephon  [Broadcast- 
ing, Sept.  2]  weighing  65  pounds 
overall.  Tape  recording  and  play- 
back unit  was  demonstrated  at  Ra- 
dio Monte  Carlo  to  the  U.  S.  Broad- 
cast Mission.  Portable  equipment 
was  left  by  Germans  when  they 
absconded  in  a  hurry  a  year  ago. 
French  and  Monacan  engineers 
smuggled  parts  from  the  station 
while  under  German  operation  suf- 
ficient to  rebuild  two  portable  re- 
corders now  in  regular  use. 

Permanent  equipment  weighing 
several  hundred  pounds  had  been 
seen  previously  at  Luxembourg, 
Hamburg  and  Berlin  but  not  in 
England  and  France.  Fine  quality 
of  reproduction  and  playback  im- 
pressed the  mission.  Steps  have 
been  taken  to  get  U.  S.  patents. 
Equipment  is  manufactured  by  A. 
E.  G.  Magnetephon,  Berlin,  with 
plastic-base  tape,  iron  oxide  im- 
pregnated, made  by  I.  G.  Farben's 
Frederickshafen  factory.  Signal 
Corps  officers  are  investigating  the 
equipment  and  patents. 

Portable  units  were  used  to  re- 
cord the  Army  Band  when  the 
U.  S.  group  visited  Monte  Carlo 
Sept.  2.  Playback  was  perfect. 
Florenz  Fels,  program  director, 
said  quality  of  the  portable  was 
as  good  as  the  heavy  machine  with 
perfect  reproduction  50  to  8,000 
cycles  flat,  but  tapering  off  sharply 
thereafter.  Portable  weighs  55 
pounds,  amplifier  10  pounds. 


Speaks  on  Developments 

JOHN  ESAU,  general  manager  of 
KTUL  Tulsa,  during  the  past 
month  has  made  speeches  before 
practically  every  civic  organization 
in  Tulsa  and  neighboring  commu- 
nities, making  a  stock  address  il- 
lustrating radio's  latest  develop- 
ments. Mr.  Esau  takes  with  him 
several  pieces  of  standard  equip- 
ment for  demonstration. 


Capt.  Scharfelc 

by  Thomas  R 


Scharfeld  Leads 
Probers  for  AMG 

Innermost  Nazi  Secrets  Bared 
Under  Careful  Investigation 

INNERMOST  secrets  of  Nazi  Ger- 
many's long  preparation  for  war 
and  the  brutal  "nacht  and  nebel' 
system  are  being  uncovered  by  in 
vestigators  of  the 
Allied  M  i  1  i- 
tary  Government, 
working  under 
Capt.  Arthur  W. 
Scharfeld,  m  e  m- 
ber  of  the  law 
firm  of  Loucks  & 
Scharfeld. 

Story  of  Capt. 
Scharfeld's  d  i  s- 
coveries  is  told  in 
a  dispatch  tc  the 
Washington  Star 
Henry,  Star  correspondent.  Writ 
ing  from  Munich,  the  correspondent 
tells  how  "nacht  and  nebel"  or 
"night  and  fog"  records  have  been 
found  in  clear  language  though 
they  were  supposed  to  have  beer 
kept  only  in  undecipherable  code 

The  records  covered  the  disap 
pearance  of  persons  who  expressed 
anti-Nazi  views.  These  person 
were  put  to  work  in  German  fac 
tories,  but  as  the  war  went  on  they 
showed  a  high  incidence  of  fata 
heart  disease  "induced  by  bullets" 

Whereabouts  of  men  alive  ar 
revealed  by  the  records  Capt 
Scharfeld  is  probing,  though  iev, 
of  those  on  the  lists  escaped  th 
"heart  disease". 

Story  of  a  hitherto  unknown  cor 
poration,  similar  to  the  U.  S.  De 
fense  Plant  Corp.,  is  unfolded 
records  Capt.  Scharfeld  is  study 
ing.  They  trace  formation  in  193< 
of  a  Montan  Industries,  whicl 
bought  up  great  tracts  of  land 
mostly  forests.  Vast  industries  ere 
ated  for  armament  purposes  wer 
scattered  and  hidden  from  visitor 
and  even  Germans  did  not  suspec 
the  extent  of  the  giant  operations 
In  1938  the  plants  were  openl 
leased  to  German  corporations 
though  financed  by  the  Nazi  regim 
for  the  armament  program. 

Capt.  Scharfeld  took  the  origina 
AMGOT  training  courses  at  Camj 
Custer  and  Stanford  U.,  going  t( 
England  before  the  invasion.  H 
went  to  France  after  the  entry  intc 
Normandy  and  later  was  given  ai 
AMG  assignment  in  Germany 


Fire  Prevention 

JAMES  D.  SHOUSE,  vice-presi 
dent  of  Crosley  Corp.,  was  pre 
sented  with  a  plaque  on  behalf  o 
WLW  Cincinnati  for  "outstandini 
public  service  in  fire  prevention 
by  Frederick  Rauh,  president  o 
the  Cincinnati  Fire  Underwriter 
Assn.  The  citation  commendei 
WLW  for  "special  distinctioi 
among  America's  radio  stations 
in  its  cooperation  with  local  an< 
regional  fire  fighting  organization 
and  for  spreading  informatio 
about  fire  hazards. 


'Ready  firt,  7a&  ^e^efitaM&H 

in  the  Rich  Los  Angeles  -  Long  Beach  Market 

TWO  THRILLING  SHOWS 

Featuring  Serial  Adventure  Heroes  -  Known  to  Millions  of  Readers  of  Comics 


 uIM**»^'"!l 


THRILLS* 


SUSPtHSl'- 


uniiB  m 


CHILLS!       a    -  '  On^Od^^' 


>V—  ^^H«N  CAUFORN.A 


156  PROGRAMS  . . .  V 

been  selected  for 


78  PROGRAM.-  -    known  in 

Dan  Dunns  daring  ag^ ^  awaited  as 
SSy  household  ^*cy         as  th  hav 

newspapers. 


^■0  " ;  - 


bV>ee  F^-ng  Features 


Syndicate,  Inc. 


TOPNOTCH  KIDDIE  AND  ALL-FAMILY  ENTERTAINMENT 

LATE  AFTERNOON  AVAILABILITIES 

An  unbeatable  opportunity  to  get  your  sales  story  over  in  this  key 
area.  For  immediate  details,  phone,  write  or  wire. 

5000  WATTS,  FULL  TIME 


LOS  ANGELES 


LONG  BEACH 


KGER 


OWNED    AND    OPERATED    BY    MERWIN  DOBYNS 

Represented  by  SPOT  SALES,  INC. 
New  York  Chicago  San  Francisco  Los  Angeles 
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COVER  THE  WEST'S 
GREATEST  MARKET 

-at  Lower  Cost! 

Top  Per  Capita  Buying  Income* 

Long  Beach  ($2,555.00)  highest  effec- 
tive buying  income  among  cities  over 
100,000  population. 
Los  Angeles  ($1,922.00)  highest  of  all 
cities  of  1,000,000  population. 

USER'S  5000-Watt  Transmitter 

reaches  the  huge  industrial  and  con- 
sumer market  of  Southern  California, 
with  more  than  3,000,000  people  in 
Los  Angeles  and  Orange  Counties 
alone. 

*Copyright  1945,  Sales  Management  Sur- 
vey  of  Buying  Power;  further  reproduction 
not  licensed. 
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TOPS  IN  THE 
"HEARTLAND" 

In  the  "Heartland"  you'll  find 
some  of  the  richest,  busiest  farms 
of  the  midwest,  plus  important 
industries  including  meat  packing 
plants,  corn  processing,  soybean 
and  sugar  beet  factories.  Produc- 
ing food  for  a  hungry  world  has 
naturally  increased  the  "spend- 
able" income  at  home. 

TOUCH  "HOME"  WITH  KGLO 

293,080  Radio  families  in  the  area 
are  reached  by  the  friendly  voice 
of  KGLO.  Tell  them  .  .  .  sell 
them  .  .  .  put  KGLO  on  your 
station  list. 

Use  KGLO  and  WTAD 

Quincy,  Illinois 
A  Natural  Combination 

kglo 


MASON  C 


S. 


oiva ) 


1300  K.C.    5,000  Waffs 

CBS  Affiliate 

Weed  &  Company,  Rep. 


Radio  for  GI's 

(Continued  from  page  30) 

VDMT  teaser  spot  announcement 
effort.  This  followed  the  Lucky 
Strike  LS  MFT  theme.  "V.  D. 
Means  Trouble"  was  the  message 
ten  times  daily  on  the  air  for  a 
week.  Then  came  the  story.  GI's 
were  told  to  look  for  the  green  light 
for  safety.  "For  a  moment  of  play 
you  might  have  to  pay,"  ran  the 
copy.  "Look  for  the  green  light." 

No  Shouting,  Preaching 

Capt.  Sanford  Cummings,  oper- 
ations officer  for  Germany  (for- 
merly radio  department  Benton  & 
Bowles),  told  the  mission  about 
problems  ahead  on  programming 
for  the  GI.  He  said  the  shouting, 
exhorting  type  of  news  commen- 
tary won't  satisfy  the  boys.  They 
get  irritated  when  people  shout  at 
them.  They  don't  want  their  news 
dramatized.  When  mention  was 
made  of  Winchell,  Heatter  and 
Pearson,  he  said  GI's  are  shouted 
at  20  hours  a  day,  and  they  don't 
like  shouted  or  evangelistic  stuff. 
Col.  Hayes  concurred,  saying  they 
resented  being  preached  at  by  a 
commentator. 


Aids  Veterans 

ONE  of  a  series  of  discus- 
sions on  veterans'  affairs  over 
WIOD  Miami  recently  proved 
its  worth  immediately.  A 
local  representative  of  the 
Veterans  Administration 
mentioned  in  an  interview 
that  it  is  illegal  for  attorneys 
to  accept  payment  for  filing 
claims  under  the  G.  I.  Bill  of 
Rights.  Within  a  short  while, 
three  veterans  phoned  the 
station  and  reported  paying 
such  fees.  An  investigation 
was  begun  immediately  to 
correct  the  situation. 


FIRST  of  six  dramatizations  of  Tolstoi's 
classic  "War  and  Peace"  will  open  the 
winter  series  of  "The  World's  Great 
Novels,"  produced  by  NBC  "University 
of  the  Air,"  starting  Friday,  Sept.  14, 
at  10:30  p.m.,  over  full  NBC  network 
from  Chicago. 


Daily  Serials 

(Continued  from  page  2i) 

gram  would  you  prefer  to  a  'soap 
opera'?" 

Again,  it  is  hard  to  get  clear-cut 
replies  to  this  question.  Nineteen 
per  cent  (201)  said  they  greatly 
preferred  a  good  variety  show  with 
a  clever  master  of  ceremonies. 
Breakfast  Club  and  Breakfast  in 
Hollywood  were  mentioned  specifi- 
cally as  the  sort  of  a  program 
these  women  preferred. 

Eight  per  cent  (82)  said  they 
liked  Aunt  Jenny,  whose  stories 
were  not  long  drawn  out,  far  better 
than  soap  operas.  Ninety-two  per 


ike  dice  gas  -Swokd! 


Leading  spot  buyers  don't  gamble!  In 
Alabama  they  know  you  can't  lose  on 
WSGN  ! 


243 


quarter  hours  of  non-network  com- 
mercials are  on  WSGN  compared  to  195 
on  station  B,  and  189  on  station  C. 
WSGN  covers  more  of  Alabama  than  any 
other  station  and  tops  them  in  listeners 
too! 


THE  BIRMINGHAM  NEWS- AGE-HERALD  STATION 
Represented  Nationally  by  Headley-Reed  Co. 


cent  (948)  said  they  enjoyed  such 
program  much  better  than  a  "soad 
opera"  which  was  not  interesting  ti 
them.  But  it  was  not  clear  wha| 
"not  interesting"  meant. 

The  criticism   which   came  uj 
occasionally  was  that  a  particula| 
serial  was  not  "true  to  life".  Bi 
many  other  women  seized  on  jus 
that  point  as  the  reason  they  like| 
to  listen.  It  made  them  feel  tha 
they  were  able  to  meet  their  o\ 
problems,  when  they  listened 
other  women  struggling. 

Conclusion 

To  sum  up : 

If  this  sample  of  Columbv 
women  can  be  taken  as  an  accural] 
cross  section  for  women  in  tr 
upper  brackets,  with  high  schoJ 
educations,  who  live  in  small  citiel 
we  can  list  the  following  concli[ 
sions : 

1.  Listening  to  daytime  serial 
is  not  a  neurotic  symptom  of  Amef 
ican  women.  It  is  simply  a  subst 
tution  for  human  companionshj 
during  the  day  when  the  rest 
the  family  is  out  of  the  house. 

2.  Eighty-two  per  cent  of  til 
housewives  with  children  of  scho| 
age  listen  to  "soap  operas". 

3.  Listening  to  daytime  seria 
is  part  of  a  larger  pattern  of  housl 
hold  activity  and  revolves  arouif 
the  household  tasks. 

4.  Small  children  in  the  horj 
influence  a  woman's  listening  ha 
its.  Mothers  of  small  children  tei| 
to  prefer  music  while  they  do  tht 
housework,  whereas  mothers 
children  of  school  age  prefer  tj 
continued  story. 

5.  Where  another  type  of  pi 
gram  is  preferred  to  the  soap  o| 
era,  it  is  a  program  where 
interest  is  held  by  a  distinct  pe 
sonality,  as  in  the  case  of  a  mast] 
of  ceremonies  or  a  story  teller  wl 
lends  continuity  to  the  program.! 


Wage  Increase 

SALARIES  of  members  of  the 
dio  Writers  Guild  with  CBS  in  ( 
cago  were  boosted  from  $220 
$260  per  month  as  a  result  of  auij 
matic  10%  annual  increases  grai] 
ed  in  a  three  year  pact  signed 
WBBM  Chicago,  and  Herb  Futra 
Guild  president.  New  employes 
to  start  at  $225  per  month  and 
prentices  at  $185. 


GATEWAY 
TO  THE 
RICH 

TENNESSEE 
VALLEY 


AFFILIATE 


Paul'  ft: 


WLAC 


50,000-  WATTS 
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^^^^^^  Printed,  Illustrated 

News  by  RADIO  via  FINCH  FACSIMILE 


4E  AIRPRESS 


TELEFAX  is  the  name  of  radio-in-writing  equipment  pioneered  years 
ago  by  Finch  Telecommunications— interrupted  by  the  war— and  now 
being  readied  for  widespread  use. 

TELEFAX  will  offer— to  urban  and  rural  homes,  to  ships  at  sea,  planes 
in  the  air  and  cars  on  land— a  means  of  getting  the  very  latest  infor- 
mation and  detailed  printed  news,  and  other  educational  and  enter- 
tainment matter  transmitted  by  the  most  modern  type  of  facsimile 
equipment. 

TELEFAX  offers  to  broadcasters  an  opportunity  to  expand  their  power, 
influence,  profits  and  public  service. 

Inquiries  are  invited.  Finch  Telecommunications,  Inc.,  Passaic,  N.  J. 
New  York  Office,  10  East  40th  Street. 


FOR  SUBURBAN  AND  RURAL  HOMES 


FOR  SHIPS  AT  SEA 


FOR  PLANES  IN  THE  AIR 


FOR  VEHICLES  ON  LAND 


finch  facsimile 


Your  MUTUAL  Friend 


Represented  by 
RAM BEAU 

HOLLYWOOD 

CHICAGO 

NEW  YORK 


E.  A.  ALBURTY 


GEN.  MGR. 


Porter 

(Continued  from  page  16) 

commercialism"  prevents  "many 
stations  from  discharging  their 
public  responsibilities". 

Many  Factors 

"Obviously,"  he  declares,  "there 
are  many  offsetting  factors  on  the 
other  side  of  the  ledger.  Certainly 
a  blanket  condemnation  of  broad- 
casting stations  and  networks 
would  be  unfair.  Leading  net- 
works and  trade  associations  have 
undertaken  to  lay  down  standards 
which,  if  generally  followed,  would 
go  far  toward  mending  matters. 
But  competition  among  stations 
and  networks  is  so  intense  that 
usually  the  commercial  sponsor  or 
his  agent  has  the  last  word." 

In  surveying  records  for  license 
renewals,  Mr.  Porter  says  "we 
have  no  thought  of  making  the 
original  license  application  a  rigid 
blueprint  for  the  future.  But  we 
do  expect  to  remind  the  broad- 
caster of  his  public  responsibilities, 
and  to  narrow  the  gap  between 
promise  and  performance."  The 
next  paragraph  states  that  the 
FCC  has  no  power  to  interfere 
with  any  specific  program,  nor  is 
it  a  power  which  the  Commis- 
sion's chairman  desires.  Although 
not  mentioned,  the  apparent  in- 
congruity between  the  FCC's  re- 
newal action  and  permitted  power 
would  seem  to  be  cleared  up  by 
the  word  "specific". 

Mr.  Porter  suggests,  "Maybe  the 


IT'S  WFPG  10  TO  1 ! 


A  recent  certified  poll*  reveals  that  Boardwalk  radios  in 
Atlantic  City  are  tuned  to  WFPG  10  to  I! 
Atlantic  City  is  the  mecca  of  millions  ALL  YEAR  ROUND 
from  ALL  OVER  the  country.  Reach  a  cross-section  of 
America  through  WFPG,  New  Jersey's  only  American 
Broadcasting  Company  station. 


For  further  details  on 

THE  FRIENDLY  GROUP,  Write 

SPOT  SALES 
NEW  YORK  •  CHICAGO 

SAN  FRANCISCO    •    LOS  ANGELES 


*  Consumer  Research  and 
Survey  Poll 

Station  WFPG  90% 

Station  "A"   9% 

Outside  Stations   I  % 


WSTV  W F f> &  WJ  PA  W K N V 

STEUBENVILLE.  O.,  ATLANTIC  CITY.  N.  J.,  WASHINGTON.  PA.,  KINGSTON.  N.  Y 
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NYC  Uses  Show 

NEW  YORK  City  Park  De- 
partment has  received  per- 
mission to  use  Happy  the 
Humbug,  syndicated  tran- 
scribed children's  show  of 
NBC's  radio  recording  de- 
partment, as  a  marionette 
show  for  performance  in  the 
city  parks.  Plans  are  to  take 
the  marionette  show  this  fall 
to  public  schools  and  hospi- 
tals. 


time  has  come  for  Congress  to  clar- 
ify public  policy  in  this  field.  It  is 
certain  if  Congress  did  undertake 
a  revision  of  the  old  Radio  Act  of 
1927,  it  would  not  confine  its  con- 
siderations to  the  lengthy  commer- 
cial announcement.  Congress  would 
doubtless  take  up  questions  of 
whether  news  should  be  sponsored 
at  all,  and  consider  proposals  that 
certain  hours  of  good  listening 
time  be  withheld  from  sale  entirely, 
in  order  that  stations  would  have 
no  alternative  but  to  broadcast 
sustaining  public-service  programs 
during  that  period. 

"They  might  consider  the  ques- 
tion of  how  radio  can  best  be  used 
to  develop  local  talent  in  its  own 
communities.  And  it  would  appear 
certain  that  provisions  in  the  pres- 
ent act  which  require  the  Commis- 
sion to  encourage  and  foster  com- 
petition would  be  strengthened  and 
not  weakened.  These  and  many 
more  problems  would  run  the 
gamut  of  legislative  debate  if  Con- 
gress decided  to  act." 

If  the  radio  industry  "is  to  avoid 
legislative  intervention  in  certain 
phases  of  its  operation,"  the  Chair- 
man concludes,  "it  should  under- 
take to  discontinue  practices  which 
are  making  the  public  angry. 

"There  is  a  saying  about  'putting 
your  own  house  in  order,  before  the 
law  does  it  for  you  with  a  rough 
hand.'  It  is  an  old,  trite  saying,  but 
still  true,"  he  warns,  "as  many  a 
proud  industry,  from  the  railroads 
to  the  stock  exchanges,  knows  to  its 
sorrow." 


Einstein  Repeat 

FOR  the  first  time  since  it  went 
on  the  air,  WGN-Mutual's  Human 
Adventure,  9-9:30  p.m.  CPT.,  Wed., 
will  originate  in  Mutual's  New 
York  Playhouse,  Sept.  12th.  Pro- 
gram will  also  inaugurate  a  guest 
star  policy  with  Clifton  Fadiman 
and  Colonel  Lemuel  Q.  Stoopnagle 
stari'ed  on  a  repeat  performance 
of  "The  Einstein  Theory",  first 
presented  March  9,  1944.  It  drew 
12,000  requests  for  a  repeat  broad- 
casts. Sherman  Dryer,  director- 
producer,  in  cooperation  with  the 
University  of  Chicago,  will  show 
how  Einstein's  theory  was  a  basic 
part  of  research  on  the  atomic 
bomb. 


E.  C.  A.  INTERNATIONAL  Corp.,  New 
York,  export  division  of  Electronic 
Corp.  of  American,  has  appointed  Ghu- 
lam  Nabi  &  Sons,  Lahore,  India,  as  ex- 
clusive distributors  of  E.  C.  A.  radios 
in  India. 


NAB  INAUGURAL 
DINNER  ON  OCT. 

INVITATIONS  will  be  sent  ea 
this  week  for  the  NAB  inaugi 
dinner  in  Washington  Oct.  2 
which  Justice  Justin  Miller 
formally  assume  office  as  tr 
association  president. 

All  members  of  Senate 
House,  the  Cabinet  and  leaders 
official  and  military  life  in  the  C 
ital  will  be  invited  guests,  the 
of  invitees  to  exceed  1,000.  A 
result,  there  will  be  limited  sp 
for  broadcasters  outside  the  C 
ital. 

NAB  board  members,  who  n 
Oct.  1-2  in  Washington,  will 
tend,  along  with  three  represe 
tives  to  be  designated  from  t 
district  (one  each  from  large, 
dium    and    small    stations).  ] 
works   also  will   be  limited 
Washington   stations   will  be 
lowed   three    each.    Trade  pr 
newspaper   and   press  associa 
invitations  will  be  limited. 

Program  plans  call  for  an 
dress  by  Chairman  Paul  Porte: 
the  FCC;  farewell  address  by 
terim  President  J.  Harold  Rj 
and  inaugural  address  by  the 
president.  Toastmaster  had 
been  designated.  Event  will  be  1 
in  the  Presidential  Dining  Roon 
the  Statler. 


NBC  Revisions 

REVISIONS  of  prices  of  IS 
recorded  syndicated  progra 
amounting  in  some  cases  to 
much  as  40  per  cent,  went 
effect  Sept.  1,  according  to  i 
vidualized  folders  sent  last  ■« 
to  stations  throughout  the  cour 
by  NBC  radio  recording  divs 
which  this  coming  week  will  s 
similar  notices  to  advertisers 
agencies.  Folder  and  an  accon 
nying  letter  from  Willis  B.  I 
sons,  assistant  sales  manager,  p 
out  that  the  "ever-increasing  i 
of  these  programs  by  stations 
advertisers  enables  NBC  to  m 
the  reductions,  "despite  rising  ] 
duction  costs  and  larger  bud? 
for  radio  shows".  New  pr: 
should  help  stations  in  sma 
markets  in  selling  both  time 
programs,  NBC  believes. 


57.7% 

of  all  Iowa  families 
"Listen  Most"  (night) 

WHO 

(5.5.6%,  daytime) 
Write  for  complete  fact. 
50,000  Watts  •  Des  Moin 

Free  &  Peters,  Representativ 
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NATIONAL  PRESS  BLDG. 
WASHINGTON  4  -  D  C 
Metropolitan  1022 


September  10,  1945. 


TO  THE  BROADCASTING  INDUSTRY: 

Your  1946  YEARBOOK  questionnaire  is  now  in 
the  mails.  Kindly  fill  in  the  required  information 
promptly,  sending  changes  in  later,  as  they  occur. 
Your  cooperation  will  insure  accurate  listing  in 
the  various  directories.  Please  send  all  Yearbook 
data  to  the  Washington  offices. 

Thank  you. 


1946  YEARBOOK* 


*  Twelfth  in  a  distinguished  series. 


WASHINGTON  •  NEW       YORK  •  CHICAGO  •  HOLLYWOOD 


You  can  buy  the  Gates 
CB7  Transcription  Turn- 
table at  any  of  these  Gates 
Authorized  Distributors: 

Specialty  Distributing  Co., 
425  Peachtree  Street,  N.E., 
Atlanta,  Georgia. 


223  East  Broughton  Street, 
Savannah,  Georgia. 


554  Mulberry  Street, 
Macon,  Georgia. 


709  Chestnut  Street, 
Chattanooga,  Tennessee. 


Houston  Radio  Sup.  Co.,  Inc., 
910  Calhoun  Avenue, 
Houston,  Texas 


Radio  Specialties  Company, 
1956  S.  Figueroa  Street, 
Los  Angeles,  California, 
and 

Phoenix,  Arizona. 


Manufacturers  Sales  Terminal, 
222  Columbia  Building, 
Spokane,  Washington. 


Westinghouse  Electric  Inter- 
national Company, 
Forty  Wall  Street, 
New  York,  New  York. 
(EXPORT  ONLY) 


Canadian  Marconi  Company, 
Montreal,    Quebec,  Canada. 


GATES  RADIO  CO. 

Quincy,  111. 


FM  Applicants 

(Continued  from  page  15) 

Commission  advised  pending  appli- 
cants it  will  consider  their  appli- 
cations "as  soon  as  practicable  af- 
ter Oct.  7,  1945".  If  examination  of 
the  application  and  the  supplemen- 
tary information  received  is  satis- 
factory, it  stated,  "the  Commission 
may  make  a  conditional  grant  of 
your  application  subject  to  the  con- 
dition that  complete  engineering 
information  will  be  filed,  within  90 
days  after  date  of  conditional 
grant." 

However,  the  Commission  "may 
issue  a  construction  permit  includ- 
ing the  assignment  of  a  frequency 
rather  than  a  conditional  grant"  if 
the  application  contains  the  en- 
gineering data  called  for  in  the 
FCC  report  of  Aug.  24  on  FM  Rules 
and  Regulations  [Broadcasting, 
Aug.  27]. 

The  Aug.  24  report  was  issued  to 
enable  manufacturers,  licensees 
and  applicants  to  prepare  immedi- 
ately for  FM  broadcasting  service. 
The  final  draft  is  expected  to  be 
issued  within  the  next  two  weeks. 

The  Commission  policy  for  proc- 
essing applications  reaffirms  its  pre- 
vious statement  that  FM  commer- 
cial broadcasting  would  be  assigned 
the  92-108  mc  band,  with  noncom- 
mercial educational  stations  to  be 
given  the  88-92  mc  band.  The  Aug. 
24  report  stated  that  the  Commis- 
sion intends  to  utilize  the  frequen- 
cies in  the  106-108  mc  band  for 
FM  stations  only  in  the  north- 
eastern part  of  the  country  and 
that  in  the  remainder  of  the  coun- 
try this  region  of  the  spectrum  can 
be  used  for  facsimile. 

Procedures  for  processing  tele- 
vision and  developmental  and  non- 
commercial FM  stations  will  be  is- 
sued shortly. 


V.  P.  Thorp 

VAUGHN  P.  THORP,  51,  an 
engineer  at  Bell  Telephone  Labs, 
New  York,  died  Sept.  5  of  a  heart 
attack  on  the  downtown  street  of 
Ridegewood,  N.  J.  He  had  been 
an  instructor  in  radar  course  in 
Bell  Labs,  school  for  war  training 
and  was  the  author  of  several 
handbooks  for  the  armed  forces  on 
maintenance  and  operation  of 
war  equipment  developed  by  the 
laboratories.  He  lived  in  Ho-ho-kus, 
N.  J.  Surviving  are  his  wife,  Hazel 
Z.  Thorp,  and  a  brother,  Lt.  Col. 
Kermit  C\  Thorp,  stationed  with  the 
Army  Air  Forces  in  Chicago. 


Deny  Noble  Motion 

MOTION  filed  July  21  in  state  su- 
preme court  of  New  York  by  Ed- 
ward J.  Noble,  chairman  of  the 
board  of  American,  in  which  he 
seeks  to  examine  Donald  Flamm, 
former  owner  of  WMCA  New 
York,  in  connection  with  the  liti- 
gation concerning  Mr.  Flamm's 
charges  that  he  was  coerced  into 
selling  the  station  in  1941  to  Mr. 
Noble  for  $850,000  was  denied  by 
the  court  last  Thursday. 


BUD  THORPE,  WOAI  Special  Events  Director,  and  Texas  Ranger  Wj 
Naylor,  who  aided  in  evacuation  during  the  Texas  Gulf  Coast  hurric 


TEXAS  HURRICANE 
COVERED  BY  RADIO 

FOLLOWING  the  hurricane  on  the 
Texas  Gulf  Coast,  the  Texas  High- 
way Patrol  teletype  carried  a  mes- 
sage from  Col.  Homer  Garrison, 
director  of  the  Dept.  of  Public 
Safety,  giving  "Heartiest  congratu- 
lations to  Bud  Thorpe  and  Hoxie 
Mundine  of  WOAI  (San  Antonio), 
for  a  job  well-done." 

The  hurricane  had  been  followed 
along  the  coast  by  Special  Events 
Director  Thorpe  and  Engineer 
Mundine,  who  spent  four  days  with 
little  sleep  or  food  to  accomplish 
what  is  considered  one  of  the  finest 
public  service  undertakings  of 
WOAI. 

The  WOAI  crew  carried  remote 
equipment  and  a  wire  recorder  and 

Heatter  Honored 

A.  A.  SCHECHTER,  director  of 
news  and  special  events  of  Mutual, 
presented  Gabriel  Heatter,  com- 
mentator on  the  network,  with  a 
portable  typewriter  from  the  net- 
work's news  division  on  Sept.  6, 
beginning  of  Mr.  Heatter's  14th 
year  of  broadcasting.  Presentation 
was  made  at  a  press  luncheon  at 
the  Ambassador  Hotel,  New  Yoi-k, 
at  which  Edgar  Kobak,  Mutual 
president,  and  Louis  R.  Wasey, 
president,  Erwin,  Wasey  &  Co., 
agency  for  the  commentator's  spon- 
sors, R.  B.  Sender  Inc.  and  Zonite 
Products  Corp.,  paid  tribute  to  Mr. 
Heatter's  achievements.  His  broad- 
casts last  month  received  the  top 
Hooper  rating  of  all  network  com- 
mercial programs,  with  11.8. 


were  provided  use  of  Ranger 
ter  Naylor's  two-way  shorts 
radio.  By  telephone  and  shorts 
the  station  received  reports  or 
storm's  progress  and  estim 
time  of  arrival  at  various  p 
along  the  coast  were  broad 
An  invaluable  service  in  evacus 
was  rendered  since  many  telep 
lines  were  down. 

At  the  height  of  the  st 
Thorpe  and  Mundine  originat 
broadcast  from  Corpus  Ch: 
bringing  in  Naylor  by  shorts 
from  Aransas  Pass,  30  miles  a 
Highway  patrolmen  and  Red  C 
representatives  were  intervie 

KTBC  Austin  made  hui 
plans  to  report  the  hurri 
through  Manager  Pat  Adelman 
was  vacationing  in  Galveston  a 
time.  A  special  line  was  arra: 
for  and  it  appeared  as  though 
station  manager  would  spend 
vacation  reporting  the  story  bu 
storm  died  down  before  reac 
Galveston. 


FOUR  of  American's  "Quiz  Kids,"  Joel 
Kupperman,  Ruthie  Duskin,  Richard 
Williams  and  Harve  Fischman  are  sub- 
jects of  an  article,  "The  Quiz  Kids  Are 
in  the  Money",  in  the  September  issue 
of  Redbook  magazine. 


WCK  Y 


STATIC 
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WDSU 

(Continued  from  page  16) 
fillment  of  the  statutory  require- 
ment to  afford  him  'equal  oppor- 
tunities'." 

The  Commission  also  denied  that 
the  offer  of  WDSU  to  clear  time 
between  8  p.m.  and  10  p.m.  on  Sat- 
urdays for  Sen.  Overton  was 
"equal"  to  the  time  used  by  Mr. 
Stephens  on  Thursday  evenings 
and  pointed  out  that  the  latter 
made  only  one  Saturday  night 
broadcast  during  the  campaign, 
and  that  on  the  last  Saturday  be- 
fore the  election.  As  to  the  compar- 
ative value  of  Saturday  and  week- 
day time,  the  Commission  observed : 
"One  has  merely  to  compare  the 
number  of  persons  on  the  streets 
and  in  various  public  places  such 
as  theatres,  restaurants  and  night 
clubs  on  Saturday  nights  with  the 
number  at  similar  places  on  week 
nights  to  realize  that  a  station's 
potential  listening  audience,  espe- 
cially for  serious  political  speeches 
as  distinguished  from  dance  music 
and  similar  programs,  is  likely  to 
be  less  at  such  time  than  on  week 
nights." 

Contrary  to  Policy 

Eeferring  to  testimony  before  it 
by  Fred  Weber,  manager  and  part- 
owner  of  WDSU,  that  the  station 
could  not  offer  time  on  weeknights 
to  Sen.  Overton  because  of  an  estab- 
lished policy  not  to  cancel  regu- 
larly scheduled  commercial  pro- 
grams in  order  to  clear  time  for 
political  broadcasts,  the  Commis- 
sion asserted:  "This  statement  of 
policy  reflects  such  a  complete  fail- 
ure on  the  part  of  respondents  to 
appreciate  their  obligations  as  sta- 
tion licensees  (to  operate  in  the 
public  interest)  as  to  require  se- 
vere censure  of  such  policy. 

"Under  the  Communications  Act 
sf  1934  and  the  Commission's  Rules 
and  Regulations,  a  station  licensee 
las  both  the  right  and  the  duty  to 
cancel  such  previously  scheduled 
programs  as  may  be  necessary  in 
)rder  to  clear  time  for  broadcasts 
jf  programs  in  the  public  interest. 
And  the  mandate  of  Section  315  is 
30th  positive  and  explicit:  'He  shall 
ifford   equal  opportunities  to  all 


SOUTHERN 
HIGH  SPOT! 

With  the  world  waiting  for 
Savannah's  famous  products, 
there'll  he  painless  readjust- 
ment in  the  weeks  ahead. 
"PERMANENT  PLANTS  — 
PAYROLLS — PEOPLE".  The 
WSAV  market! 


I 
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GEORGE    T     HOLUNGIERT  CO. 


other  such  candidates  for  that  of- 
fice in  the  use  of  such  broadcast- 
ing station.  ..."  It  is  impossible 
to  reconcile  respondent's  policy 
with  this  statutory  requirement." 

As  both  majority  owner  of  the 
station  and  candidate  for  public  of- 
fice, Mr.  Stephens,  the  Commission 
held,  "was  under  a  peculiar  obliga- 
tion to  make  certain  that  the  oper- 
ations of  this  station  did  not  af- 
ford the  opportunity  for  his  oppo- 
nents to  complain  that  the  public 
facility  over  which  he  had  control 
was  being  used  for  personal  politi- 
cal advantage.  A  station  operator 
more  sensitive  to  the  requirements 
of  the  statute  and  the  traditional 
practices  in  the  broadcasting  in- 
dustry would  have  been  more  scrup- 
ulous in  this  respect  .  .  . 

Record  Not  Clear 

"Had  the  record  been  clear  that 
Stephens  as  a  licensee  of  this  Com- 
mission wilfully  and  deliberately 
used  this  privileged  position  to  dis- 
criminate against  his  political  oppo- 
nents such  an  offense  would  war- 
rant revocation  proceedings.  It  ap- 
pears, however,  that  Stephens,  who 
was  not  the  active  manager  of  the 
facility,  was  perhaps  more  guilty 
of  a  lack  of  understanding  of  his 
obligations  and  responsibilities  as 
a  licensee  than  any  wilful  intent 
to  utilize  his  broadcasting  facilities 
unlawfully." 

Testimony  at  the  hearing  on  the 
complaint  brought  out  that  man- 
agement and  control  of  daily  oper- 
ation of  WDSU  were  under  Mr. 
Weber  and  that  neither  Mr.  Ste- 
phens nor  H.  G.  Wall,  remaining 
minority  owner,  participated  ac- 
tively in  station  operations. 

Reviewing  its  findings,  the  Com- 
mission saw  no  justification  for 
drastic  action  "because  of  a  single 
episode  in  which  the  licensee  exer- 
cised questionable  judgment  in  the 
operations  of  his  station."  It  pointed 
out  that  "the  only  sanction  [it] 
could  apply  would  be  after  appro- 
priate further  proceedings  to  re- 
voke the  station's  license  and  thus 
destroy  a  service  which  the  Com- 
mission has  heretofore  found  meets 
the  standards  of  public  interest." 

Considering  the  attendant  cir- 
cumstances, the  Commission  there- 
fore decided  that  proceedings  be 
closed,  with  notice  that  the  rec- 
ord is  subject  to  further  review  in 
considering  the  station's  overall 
operations  when  application  is 
made  for  renewal  of  license.  Ad- 
dressing broadcasters  it  concluded: 

"This  proceeding  should  serve, 
however,  to  remind  the  licensee  that 
the  facility  in  which  he  has  an  in- 
terest is  not  an  instrumentality  to 
be  used  for  his  personal  political 
advancement.  Broadcasters  have 
a  particular  obligation  to  avoid 
discrimination  in  political  contests 
and  broadcasters  generally  are  con- 
scious of  this  responsibility." 

The  proceeding  was  the  first  of 
its  kind  under  Section  315  of  the 
Act.  Attorneys  William  Koplovitz 
and  Richard  C.  O'Hare  represented 
the  station  and  P.  W.  Seward  and 
Philip  Bergson  handled  for  FCC. 


Shaffer  Is  In  Charge 
Of  WSPA  Spartanburg 

ROGER  SHAFFER  has  been 
named  assistant  general  manager 
of  WSPA  Spartanburg,  and  Guy 
Vaughan  Jr.,  commercial  manager. 

Mr.  Shaffer  has  been  connected 
with  the  Spartanburg  Advertising 
Co.  station  owners  since  Nov., 
1940.  He  will  have  charge  of  the 
operation  of  the  station  during  the 
absence  of  Walter  Brown,  vice- 
president  and  general  manager, 
who  is  now  special  assistant  to  the 
Secretary  of  State,  James  F. 
Byrnes. 

Mr.  Shaffer  succeeds  John  W. 
Kirkpatrick,  who  has  resigned 
[Broadcasting,  Sept.  3]. 

Mr.  Vaughan  returns  to  WSPA 
after  an  absence  of  ten  years,  dur- 
ing which  he  has  been  with  the 
Spartanburg  Herald-Journal  Co., 
handling  national  and  local  adver- 
tising. Prior  to  going  with  the 
newspaper  he  served  as  announcer 
and  salesman  for  WSPA. 


Beck,  Glass  Join 

MYER  P.  BECK,  formerly  director 
of  publicity  for  United  Artists,  and 
George  Glass  &  Assoc.  of  Holly- 
wood, have  joined  to  form  a  pub- 
licity partnership,  Myer  P.  Beck 
&  George  Glass  &  Assoc.,  with  New 
York  offices  at  729  Seventh  Ave., 
under  Mr.  Beck,  and  Hollywood 
offices  at  7192  Sunset  Blvd.,  under 
Mr.  Glass. 


FACT  or  FICTION? 


Newspapers  are  made 
principally  from  rags. 
A»    Fiction.    The  paper  is 
made  of  wood  pulp. 

It's  a  Known  FACT  that 

WLAW 

LAWRENCE,  MASS. 

delivers  sales  messages  to 
nearly  2  million  listeners  in 
Industrial  New  England. 
Send  for  revealing  data. 

5000  WATTS    680  Kc. 

NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


Transcription  Turntables 

We  ARE  now  in  full  production  on  turntables 
and  are  able  to  make  excellent  deliveries  on 
chassis  only,  chassis  with  cabinets,  or  complete 
with  lateral  pickups  and  niters. 

All  equipments  are  latest  design,  inside  rim  drive 
dual  speed  with  aluminum  platter. 

The  next  time  you  buy  turntables,  buy  the  latest — 
the  GATES  CB7. 

GATES  RADIO  COMPANY 
Quincy,  Illinois 
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50,000  Watts 
Clear  Channel 

CIS  Affilliat* — Rtpretentsd  NotieMlry 
by  The  Katz  Agency,  Inc. 
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WFMJ 

The  Rich  Mahoning  Valley 


Ohio's  Third  Market  at  less  cost  affili- 
ate of  the  American  Network. 

Ask  HEADLEY-REED 
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(Continued  from  page  18) 
rated  high  but  U.  S.  transcribed 
programs  are  top. 

Current  set  tax  is  160  lira  per 
year,  double  that  six  months  ago. 
It  is  expected  to  be  doubled  again 
in  near  future.  Italy  is  starting 
listener  surveys  by  interviewing 
people  in  factories  and  homes  on 
their  program  choices.  Delayed  re- 
call method  is  used.  Ronla  operates 
12  hours  daily  on  a  split  schedule, 
7-9  a.m.,  12-2:50  p.m.,  5-midnight. 
No  regular  advertising  agencies 
operate  in  Italy.  Station  or  net- 
works sell  whole  program  includ- 
ing talent.  Network  programs  are 
based  on  cost-per-minute,  usually 
about  1,200  lira  ($12).  No  dis- 
tinction is  made  between  day  and 
evening  time  but  plenty  of  the  lat- 
ter is  available.  Under  the  new 
order  six  major  political  parties 
are  given  10  minutes  a  day  alter- 
nated after  the  1  p.m.  news.  Four 
minor  parties  get  time  Sundays, 
once  per  month. 

Has  Own  Agency 
The  Italian  company  has  its  own 
talent  agency,  SIPRA,  which  sells 
programs  commercially.  Advertis- 
ers could  influence  program  type 
but  usually  buy  one  with  an  estab- 
lished audience. 

U.  S.  Broadcasting  Mission  was 
briefed  on  the  AEF  station  in 
Rome  by  Capt.  James  Rawlev,  the 
director  and  a  former  Hollywood 
radio  actor,  who  had  unvarnished 
observations  on  the  importance  of 
American-type  radio.  Overseas 
from  the  start,  he  told  how  stations 
using  the  best  recorded  network 
programs  plus  AFRS  had  kept  the 
Army  informed  and  entertained 
and  still  served  the  native  popu- 
lace. Entirely  divorced  from  AFN, 
the  Rome  station  has  a  staff  of  a 
dozen.  Because  the  Italian  people 
like  our  music  the  Army  radio  has 
helped  break  down  barriers,  Capt. 
Rawley  said.  Even  Germans  listen- 
ed, he  said.  Italian  newswriters 
held  the  AEF  station  had  75%  of 
the  Rome  audience  and  fan  mail 
supported  the  claim.  Station  re- 
ceives an  average  of  4,000  letters 
weekly.  Dina  Shore  is  most  popu- 
lar artist,  with  Roy  Acuff,  hillbilly, 
ahead  of  Frank  Sinatra.  Surveys 
show  GI's  once  liked  jive  but  now 
want  sentimental  music.  Radio  in 
the  Mediterranean  Theater  is  as 
good  as  any  in  the  world  because 
it  has  pick  of  the  best  talent 
via  recordings,  the  original  pro- 
duction cost  of  which  would  run 
$1,500,000  weekly. 

Prog-rams  are  decommercialized 
but  Army  commercials  are  substi- 
tuted. Reaction  proves  that  com- 
mercial radio  is  still  tops  because 
the  people  take  heed  of  what  thev 
heav.  Gen.  Clark  is  absolutely 
rarliominded  and  encouraged  de- 
velonment  of  stations  throughout 
the  Italian  campaign. 

Capt.  Rawley  cited  reports  from 
Army  doctors  that  patients  conva- 
lesced faster  with  programs  avail- 
able. This  was  especially  true 
among  amputees  and  cast  cases. 
Doctors  called  radio  a  Godsend. 
Referring  to  British  radio  compe- 


Mr.  Baker 


RAY  BAKER  NAMED 
KOMO  COMM.  MGR. 

RAY  BAKER,  network  sales  rep- 
resentative of  NBC  in  the  San 
Francisco  area, 
has  been  ap- 
pointed commer- 
cial manager  of 
KOMO,  NBC  San 
Francisco  out- 
let, according  to 
an  announcement 
made  last  week 
by  O.  W.  Fisher, 
president  of 
"Fisher's  Blend 
Station",  KOMO. 
Born  in  Washington  State,  Mr. 
Baker  was  graduated  from  Stan- 
ford U.  He  was  Oakland  manager 
for  Pacific  Railroads  Advertising 
Co.  in  1936,  and  with  KFRC  San 
Francisco  for  six  years.  He  has 
been  with  NBC  since  1942. 

tition  with  ours  in  Rome.  Capt. 
Rawley  said  the  British  haven't 
got  a  chance  because  they  play 
British  recordings  far  inferior  to 
ours.  British  soldiers  prefer  our 
stations.  Many  listeners  believe  the 
most  important  secret  weapon  for 
peace  is  a  commercial  radio  sys- 
tem, Capt.  RawTley  said,  urging  a 
fully  commercial  competitive  sys- 
tem for  Italy,  which  appreciates 
our  ways. 


VIPS 

(Continued  from  page  18) 

ican  make  transcriptions  of  out- 
standing ceremonial  events  for 
U.  S.  stations  was  favorably  re- 
ceived by  the  Rev.  Filippo  Soccozsi, 
Vatican  radio  director. 


Second  portable  Magnetophon 
tape  recording  playback  machine 
was  located  at  the  Vatican  station. 
It  was  bought  from  Germany  five 
years  ago. 

Committee  from  the  Mission  held 
a  brief  conference  with  Italian  Pre- 
mier Ferruccio  Parri  in  Rome 
Wednesday.  The  Chief  of  State 
thanked  America  for  its  leadership 
in  world  affairs  and  its  aid  to  Ital- 
ian recovery.  He  delayed  a  Cabinet 


meeting  for  an  interview  wit! 
Morris  Norvik,  manager  of  WNY( 
New  York  and  Mayor  LaGuardia' 
radio  advisor.  Committee  include 
Col.  Kirby  and  Messrs.  Millei 
Woods,  Reinsch,  Hedges,  Swezej 
Campbell  and  Taishoff.  Riccard 
Aragno,  commentator  of  Radi 
Roma,  was  interpreter. 

*  *     %  -\, ■ 

Domestic  scene  7,000  feet  up,  fly 
ing  from  Rome  to  Paris — Mar 
Woods,  American  president,  sew 
ing  a  torn  coat  lining. 

*  *  * 

Mission  members  were  guest 
Tuesday  night  of  U.  S.  Ambassado 
Alexander  C.  Kirk  at  the  fame 
Palazzo  Barberini.  Afterward  the 
were  guests  of  Anthony  Ravell,  d 
rector  of  Voice  of  America,  forme 
OWI  enterprise  and  now  presun 
ably  under  the  State  Dept.  Head 

of  Italian  radio  attended. 

^      %  % 

When  transatlantic  travel  b 
comes  commonplace,  the  fame 
Riviera  will  have  plenty  of  cu 
tomers  among  broadcasters.  Tl 
Mission  shacked  up  at  Hotel 
Cap  between  Cannes  and  Nice  Au 
31,  Sept.  1,  2  before  leaving  f( 
Rome.  Like  other  billets  it  was 
Army  recreation  area.  Brig.  Ge: 
Riley  Ennis,  ex-desert  fighter,  con 

mands  the  center  and  acted  as  hos 

*  *  * 

Ten  missioners  went  to  Mon 
Carlo  in  nearby  Monaco  Sept. 
but  couldn't  try  their  luck  becau 
Gen.  Eisenhower  had  ordered  tl 
Casino  off  limits  for  the  missioner 
MPs  escorted  a  Casino  tour 
which  broadcasters  picked  up  so 
venir  chips  but  didn't  have  a  chan 
to  play.  The  Monte  Carlo  rad 
station  was  visited. 


T  V  Quiz  Show 

WBKB  Chicago,  television  stati 
will  present  Telequizicals,  vid 
quiz  program,  as  a  weekly  featu 
each  Friday,  at  8:00  p.m.  as  a  r 
suit  of  program's  favorable  listen 
reaction.  Show  is  sponsored  1 
Commonwealth  Edison. 


Ackerman  Trip 

HARRY  ACKERMAN,  vice-pre 
dent  in  charge  of  programming 
Young   &    Rubicam,    New  Yoi 
leaves  on  a  business  trip  to  t 
West  Coast  Sept.  14. 


HO  WD  YOU  LIKE  TO  SELL  AN 

S00/WA000  MARKET? 


Omaha's  MUTUAL  station  offers  you 

5800.000.000  .  .  .  the  buying  in- 
come of  KBON's  17-county  area  in 
the  heart  of  the  rich  central  Mis- 
souri Valley  Market. 
$800,000,000  .  .  .  equal  to  two- 
thirds  of  the  buying  power  of  the 
entire  state  of  Nebraska,  in  an 
area  equal  to  only  half  the  popula- 
tion of  the  state. 

An  $800,000,000  market  available  . 
to  you  on  KBON  .  .  .  the  station 
that  SELLS! 


General  Manager.  PAUL  R.  FRY 
National  Repr.,  SPOT  SALES.  DJC. 

MUTUAL  BROADCASTING  SYSTEM 


"The  Midwest' m  Greatest  Market"  J 
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Francisco  and  fed  to  networks  was 
transmitted  on  17225  kc  from  the 
Ancon  and  relayed  by  the  Navy's 
Guam  station  using  3  kw  on  15930 
kc.  Additional  signals  were  relayed 
from  the  Iowa  direct  to  San  Fran- 
cisco and  from  the  Navy  radio  sta- 
tion at  Okinawa,  in  addition  to  the 
Radio  Tokyo  transmission.  Other 
transmitters  were  available  on  the 
New  Jersey  and  the  Catoctin. 

Navy's  transmitters  and  the 
Army's  Radio  Tokyo  setup  took  a 
cue  from  RCA  San  Francisco,  re- 
layed via  Guam,  and  started  their 
recordings  at  the  same  moment. 
The  signals  on  the  Ancon  were  fed 
out  of  the  recorders  without  dub- 
bing. One  spool  carried  the  first  22 
minutes  of  the  ceremony  and  a 
slight  delay  occurred  in  shifting  to 
the  second  spool,  which  held  the 
last  4  minutes  10  seconds  of  the 
ceremony. 

Reason  for  Delay 

Edward's  version  of  the  reason 
for  delayed  broadcast  follows: 

"To  quote  a  Navy  officer,  'in 
order  to  control  the  situation  with 
more  than  300  war  correspondents 
representing  the  press  and  radio  of 
the  world  from  several  transmis- 
sion points  in  the  vicinity,  the  War 
and  Navy  Depts.  in  Washington 
had  decided  with  the  concurrence 
of  Gen.  MacArthur  that  a  delayed 
release  of  one  hour-and-a-half  be 
made." 

That  was  so  that  many  details 
of  the  radio  programming,  the  fil- 
ing of  press  copy,  the  handling  of 
sound,  closely  coordinated  with  the 
prearranged  tieup  with  the  White 
House,  could  be  done  with  the  cer- 
rainty  that  it  would  function  prop  ■ 
irly.  This  Navy  officer  said  that  if 
such  a  system  had  not  been  used  it 
.vould  have  been  impossible  to  per- 
fect arrangements  in  the  short  time 
possible. 

"So  the  news  association  and  the 
adio  men  all  were  on  an  even  start 
rom  the  Missouri.  Radio,  instead 
>f  having  a  direct  shortwave  cir- 
■uit  from  the  Missouri,  recorded 
he  broadcast." 

Following  the  pooled  broadcasts 
if  the  surrender  signing  and  by 


Funny  how  WFDF  Flint  starts 
le  swinging." 


President  Truman,  NBC  at  10:05 
p.m.  Saturday  broadcast  the  victory 
talks  from  Gen.  MacArthur  and 
Admiral  Nimitz  which  NBC  had 
recorded  for  the  occasion.  At  10:17, 
NBC  presented  its  symphony  or- 
chestra, under  the  baton  of  Arturo 
Toscanini,  in  Victory  Act  3,  con- 
cert symbolizing  the  end  of  war  in 
the  Pacific  as  Acts  1  and  2  had 
celebrated  allied  victories  in  Italy 
and  in  Germany.  From  11:08  to 
midnight  NBC  broadcast  commen- 
taries and  analyses  of  the  sur- 
render by  Kenneth  Banghart  and 
John  W.  Vandercook  in  New  York 
and  Clifton  Utley  in  Chicago  with 
Merrill  Mueller  and  Joe  Hainline 
giving  color  stories  on  the  surren- 
der ceremonies  from  Japan. 

NBC  Special 

NBC's  only  special  broadcast  on 
Sunday  was  the  special  Armed 
Forces  show,  pooled  to  all  nets, 
9-9:30  p.m.  Blue  had  nothing  spe- 
cial outside  the  pooled  broadcasts. 

CBS  put  on  Robert  Trout  and 
Quincy  Howe  from  New  York,  Web- 
ley  Edwards  and  Gene  Rider  from 
Japan  with  color,  Tim  Leimert 
from  Guam,  Tris  Coffin  from 
Washington  and  William  Dunn 
from  Tokyo,  resuming  regular 
programming  at  11  p.m.  A  mid- 
night roundup  brought  Bill  Downs, 
recorded,  from  Yokohama  report- 
ing on  MacArthur's  orders  to  the 
Japs,  Don  Mosely  from  San  Fran- 
cisco, Harry  Flannery  and  Chet 
Huntley  from  Hollywood,  and  Bern 
Bennett  from  New  York.  Sunday 
included  religious  programs  dedi- 
cated to  V-J  Day,  Secretary  of  the 
Navy  Forrestal  at  2:55  p.m.  and 
the  AFRS  show  Sunday  night,  9- 
9:30.  At  11:15  CBS  presented  a 
documentary  Pearl  Harbor  to 
Tokyo  written  by  Margaret  Miller 
(Mrs.  Paul  White). 

Appropriate  feature  broadcasts 
were  carried  by  American  and  Mu- 
tual. Among  Mutual's  programs 
was  a  commentary  by  Jack  Mahon 
from  Japan,  and  the  Sunday  pooled 
description  of  the  Luzon  surrender. 
Mutual  had  Bob  Brumby  with  first 
eyewitness  account  of  atomic  bomb 
damage  at  Hiroshima. 


Beer  Buys  Local 

SCHOENHOFEN  EDELWEISS 
Co.,  Chicago  (Edelweiss  beer),  will 
be  one  of  the  heaviest  buyers  of 
local  radio  time  if  present  plans 
are  completed  to  sponsor's  satisfac- 
tion. Olian  Adv.,  Chicago,  sponsor 
agency,  has  approached  WMAQ 
Chicago,  for  11:15-12  midnight  pe- 
riod, Mon.  through  Fri.;  also 
WENR  Chicago  for  10-11:00  p.m. 
Sunday,  25-minute  week-day  pe- 
riod, and  half  hour  Saturday  slot 
over  WBBM  Chicago.  If  times  are 
made  available,  agency  will  sign 
52-week  contracts  for  this  fall. 


Bialic  With  B&B 

ROSE  BIALIC,  formerly  with  the 
press  department  of  CBS,  has 
joined  the  publicity  staff  of  Benton 
'&  Bowles,  New  York. 


BENTON,  RUSSELL 
JOIN  STATE  DEPT. 

DONALD  S.  RUSSELL,  part  own- 
er of  WSPA  Spartanburg,  S.  C, 
and  William  Benton,  of  Southport, 
Conn.,  former  partner  with  Chester 
Bowles  in  the  advertising  agency 
of  Benton  &  Bowles,  have  been 
nominated  assistant  secretaries  in 
a  reorganization  of  the  Dept.  of 
State.  Benjamin  V.  Cohen,  one  of 
the  original  New  Deal  "brain 
trusters",  was  nominated  by  Presi- 
dent Truman  to  be  State  Dept. 
counsellor.  Nominations  are  made 
on  recommendation  of  Secretary 
Byrnes. 

Mr.  Russell,  39,  was  a  member  of 
the  Byrnes  law  firm  in  Spartan- 
burg. With  Walter  Brown,  vice- 
president  and  general  manager  of 
WSPA,  he  served  as  assistant  to 
Judge  Byrnes  when  he  was  Direc- 
tor of  War  Mobilization.  Mr.  Brown 
is  now  serving  as  an  assistant  Sec- 
retary of  State,  advising  on  public- 
relations.  At  present  he  is  in  Lon- 
don with  a  State  Dept.  contingent 
but  it  is  understood  he  desires  to 
return  to  WSPA.  Mr.  Russell  is 
slated  to  receive  the  assignment  of 
Congress  liaison. 

Mr.  Benton,  45,  is  vice-president 
of  the  U.  of  Chicago.  He  will  be 
in  charge  of  cultural  and  public 
relations,  post  formerly  held  by 
Archibald  MacLeish.  Mr.  Cohen 
also  served  on  the  Office  of  War 
Mobilization  and  has  been  an  as- 
sistant to  the  Secretary. 


Succeed  IDEAS 

one  atway*  at  # 

PREMIUM 

.  .  and  the  Robbins  Company  has 
an  outstanding  reputation  for  pro- 
ducing ideas  that  result  in  resound- 
ingly successful  premium  promotions. 

Before  the  war  Robbins  had  en- 
gineered promotion  plans  for  many 
of  America's  largest  users  of  premi- 
ums .  .  .  based  on  long  years  of 
knowing  what  will  succeed  and  know- 
ing how  to  make  them  succeed ! 

Today  the  ingenuity  and  skill  of 
Robbins  craftsmen  are  serving  the  gov- 
ernment's needs  for  military  emblems 
— to  the  extent  that  Robbins  is  the 
country's  largest  manufacturer  of  dis- 
tinctive insignia  for  the  Army,  Navy, 
and  Marine  Corps. 

Tomorrow,  Robbins  ideas  in  metal 
will  spark  your  premium  programs 
to  new  highs,  with  timely,  interesting, 
appealing  promotions  designed  for 
success!  We  will  be  glad  to  discuss 
your  postwar  requirements  with  you 
now.  Estimates  and  designs  submitted 
without  obligation.  Send  for  the  new 
Robbins  catalogue. 

Ideas  in  Meial 


ATTLEBORO,  MASSACHUSETTS 


WE  HAVE  IT  ALL 

— from  soup  to  nuts 

A  regular  "Who's  who"  of  national  accounts,  every 
product  field  in  the  book,  use  KQV  for  their 
Pittsburgh  spot  coverage.  They  get  value— that's 
why!    1410kc— lOOOw— Basic  Mutual  Network. 


ALLEGHENY    BROADCASTING  CORP. 

National  Representatives:  WEED  &  CO. 
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GETS 
RESULTS 
IN  TUCSON 

CSS.  Affiliated  with  Vn*  Arizona 
Network —  KOY,  .Phoenix, 
K5UN,  Bi*b*«4.owefW>oijgi«. 


JOHN  BLAIR  &  COMPANY 


MUTUAL 
NETWORK 
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WMOH! 

Over  160,000 
Radio  Homes  In 
.5  MV/M  Area! 

WMOH 

Hamilton,  Ohio 


BMB 

(Continued  from  page  17) 
zation;  Roger  Clipp,  WF1L  Phila- 
delphia, secretary-treasurer  and 
chairman  of  the  finance  committee ; 
Linnea  Nelson,  J.  Walter  Thomp- 
son Co.,  chairman  of  the  advertis- 
ing industry  relations  committee; 
Joseph  M.  Allen,  Bristol-Myers  Co., 
chairman  of  the  committee  on  by- 
laws and  procedure;  D.  E.  Robin- 
son, Sherman  K.  Ellis  &  Co.,  chair- 
man of  the  board  committee  on 
research;  A.  N.  Halverstadt,  Proc- 
ter &  Gamble  Co.,  chairman  of  the 
technical  research  committee. 
Finance  Committee  Meet 

On  Monday  the  finance  commit- 
tee will  meet  to  discuss  the  pric- 
ing of  the  network  subscription  plan 
and  to  adopt  an  operating  budg- 
et for  BMB  for  the  fourth  quarter 
of  1945.  On  Tuesday  the  by-laws 
and  procedure  committee  will  dis- 
cuss progress  of  the  code  of  prac- 
tice which  BMB  hopes  to  issue  to 
subscribers  several  months "  in  ad- 
vance of  the  first  survey  report. 

Wednesday,  the  advertising  in- 
dustry relations  committee  will 
analyze  BMB's  present  subscrip- 
tion list  and  will  lay  plans  for 
educational  activities,  including  a 
new  presentation  of  BMB  and  a 
booklet  explaining  its  plan  for 
measuring  station  circulation.  This 
committee  is  expected  to  recom- 
mend that  the  board  set  a  deadline 
for  accepting  subscribers  for  the 
first  survey  and  to  make  definite 
recommendations  for  working  ar- 
rangements with  Bureau  of  Broad- 
cast Measurement  of  Canada. 

The  executive  committee  will 
hold  its  monthly  meeting  Thursday. 


Tobacco  Net  Plans 

BOARD  of  Directors  of  the  To- 
bacco Network,  regional  Eastern- 
North  Carolina  web,  meeting  in 
Goldsboro  Sept.  1,  voted  to  extend 
all  affiliation  contracts  to  two 
years.  Formerly  plans  called  for 
one  year.  Board  also  planned  for 
an  extensive  promotion  campaign. 
Attending  were:  Louis  N.  How- 
ard, WHIT  New  Bern,  president 
of  the  network;  Billy  Hodges  Jr., 
WGTC  Greenville,  v-p;  Harry 
Bright,  WGBR  Goldsboro,  secre- 
tary; Allen  Wanamaker,  WGTM 
Wilson,  treasurer;  Fred  Fletcher, 
WRAL  Raleigh;  Paul  Moyle, 
WFNC  Fayetteville. 


WLW  Meeting 

SEMI-ANNUAL  meeting  of  the 
WLW  Cincinnati  merchandising 
department  Sept.  7-9  was  to  dis- 
cuss various  aspects  of  postwar 
merchandising.  Approximately  50 
members  of  the  staff  were  to  at- 
tend. Marshall  N.  Terry,  director 
of  promotional  activities,  presid- 
ing, speakers  scheduled  included 
James  D.  Shouse,  Crosley  Corp. 
vice-president  in  charge  of  broad- 
casting; Robert  E.  Dunville,  WLW 
general  manager;  Harry  Mason 
Smith,  general  sales  manager;  J. 
M.  Zinselmeier,  director  of  drug 
merchandising;  R.  M.  Fanning,  di- 
rector of  grocery  merchandising. 


OCCUPIED  JAPAN 

Stone  Describes  Entrance  of 
 News  Correspondents  


JACK  STONE,  WRVA  Richmond 
war  correspondent  who  witnessed 
the  signing  of  the  Japanese  sur- 
render from  a  second  turret  gun 
aboard  the  Missouri,  cabled  the 
following  description  of  the  occu- 
pation: 

"We  came  down  at  Atsugi  Air- 
field at  7:45  a.m.,  Aug.  30.  Jap- 
anese military  liaison  at  Atsugi 
were  impassive,  but  helpful  with 
Army  trucks  when  ordered.  Jap- 
anese sentries  at  every  hamlet  and 
crossroad  on  the  way  to  Yokohama 
turned  their  backs  to  our  convoy 
of  more  than  100  correspondents. 
We  were  the  first  in  Yokohama 
with  the  Eleventh  Airborne  estab- 
lishing perimeter.  There  were  no 
smiles.  Children  peeped  from  safe 
corners.  Adults  turned  their  faces. 
Had  lunch  at  the  hotel  that  is  now 
MacArthur's  headquarters.  It  was 
a  poor  meal  served  by  Japanese 
waitresses. 

"I  drove  the  Japanese  army  truck 
back  to  Atsugi  with  correspond- 
ents. We  are  temporarily  quartered 
at  Hotel  Yokohama.  Drove  truck 
loaded  with  correspondents  to  To- 
kyo outside  perimeter  around  Im- 
perial Hotel.  We  were  the  first 
group  of  correspondents  in  Tokyo. 
Had  lunch  at  the  Imperial  Hotel 
— three-course  meal  —  thirty-two 
cents — not  bad !  Drove  along  Impe- 
rial Palace  Moat,  no  Japanese 
gathering,  no  hari  kari  incidents 
noted.  Stopped  and  bought  sou- 
venirs; prices  so  far  are  reason- 
able. 

"We  are  first  Americans  most 
Tokyoans  have  seen.  Rode  past  reg- 
iment of  Japanese  soldiers  on  re- 
view. Japanese  general  and  staff 
stopped  to  watch  us.  On  the  way 
back  to  Yokohama  we  ran  out  of 
gas.  A  Jap  firetruck  came  to  our 
aid,  with  driver  bowing  and  grin- 
ning. Back  in  Yokohama  saw  Japs 
leaving  offices  and  factories  for  day 
and  passed  packed  streetcars  and 
busses." 


Maclnnes  in  N.  Y. 

CHARLES  MacINNES,  Young  & 
Rubi  cam's  representative  in  Bra- 
zil, is  in  New  York  for  the  next 
four  to  six  weeks. 


New  Improved  Set 
Forecast  in  Monti 

Philco  Head  Sees  3%  Millio 
Radios  Possible  This  Year 

JOHN  BALLANTYNE,  presider 
of  Philco  Corp.,  Philadelphia,  sai 
in  a  broadcast  on  Mutual's  Recoi 
version  and  Jobs  program  Thur 
day  night  that  at  least  25,000,0( 
radio  sets  are  needed  to  meet  tl 
present  demand  in  the  Unit* 
States  alone,  and  the  first  of  the; 
sets,  greatly  improved  in  ton 
power,  selectivity  and  appearan< 
should  be  available  within  the  ne: 
month  or  two. 

It  is  possible,  Mr.  Ballantyi 
said,  that  3,500,000  receiving  se 
will  be  manufactured  before  tl 
end  of  this  year,  with  many  ir 
provements  gained  from  wartin 
research. 

Mr.  Ballantyne  pointed  out  th 
the  export  market  for  America 
radio  sets  and  phonographs  h 
never  been  more  promising,  whi( 
means  that  employment  opport 
nities  in  the  radio  industry  a 
high. 

"A  recent  survey  by  the  Rad 
Manufacturers  Assn.  revealed  th 
145,000  people  would  be  employ 
by  the  radio  industry  when  reco 
version  was  completed.  This  repr 
sents  an  increase  of  68%  over  £ 
pre-war  level.  When  televisii 
reaches  a  nation-wide  scale,  ei 
ployment  in  the  radio  industry  w 
be  far  above  even  these  immedia 
post-war  levels,"  he  said. 

Thomas  H.  Beck,  president,  Ci 
well-Collier  Publishing  Co.,  wi 
also  spoke  on  the  broadcast,  pi 
dieted  at  least  four  years  of  gre 
prosperity  following  reconversic 
with  corresponding  increases 
advertising  for  radio,  magazin 
and  newspapers. 


Amoco  Redskin  Hooku 

THREE  stations  will  carry  spo 
sored  broadcasts  of  the  Washin 
ton  Redskins  football  schedu 
WMAL  Washington,  WITH  Bal 
more  and  WLEE  Richmond.  Ami 
ican  Oil  Co.,  Baltimore  (Amoc 
is  sponsor,  along  with  Lord  Bal 
more  filling  stations,  placi 
through  Joseph  Katz  Co.,  Bal 
more.  WLEE  jeins  the  hookup  O 
7,  since  it  will  not  take  the  £ 
until  Oct.  1. 


Chateau 
de  Ramezay 
—  where  the 
first  laws  for 
Canada  were 
drafted. 


GETTING  RESULT! 

Today,  Quebec  Province  is  progressive  an 
alert — a  wide-awake  market  for  your  gooc 
or  services.  Her  million  people  coi 
stitute  a  specialized  radio  audience  fc 
your  sales  message.  You  can  make  loy; 
customers  for  your  product — provide 
that  your  Radio  program  is  designed  wit 
knowledge  of  their  preferences  in  Ente 
tainment.  That  is  where  we  speciali: 
and  can  assist  you.  We  now  plan  an 
produce  programs  in  both  English  an 
French  for  many  leading  National  a< 
vertisers. 

LET  US  HELP  YOU 


RADIO  PROGRAMME  PRODUCERS 


MONTREAL 
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gnced  by  many  considerations  other 
than  the  paramount  one — whether 
the  purchaser  is  best  qualified  to 
jperate  the  station  in  the  public 
Interest. 

"For  example,"  the  majority  ob- 
erved,  "the  retiring  broadcaster  is 
rery  apt  to  be  more  influenced  by 
he  size  of  his  prospective  pur- 
haser's  pocketbook  than  by  the 
ype  of  service  which  the  purchaser 
jlans  to  offer  the  public.  In  this 
ase  Mr.  Crosley  testified  that  who- 
ver  bought  his  company  had  to 
:>uy  it  as  a  single  unit.  Thus,  the 
ield  of  possible  purchasers  of  WLW 
vas  at  once  narrowed  to  persons 
ind  concerns  who  were  able  and 
villing  to  buy  the  $22,000,000  raan- 
if  acturing  corporation  to  which  the 
tation  was  licensed. 

Majority  Decision 

"However,  so  long  as  Mr.  Cros- 
ey  has  chosen  a  purchaser  who 
)OSsesses  the  prescribed  qualifica- 
ions,  his  selection  cannot  be  set 
side — even  though  there  might  be 
nany  other  better  qualified  per- 
ons  willing  and  anxious  to  take 
iver  the  operations  of  WLW — 
nless  past  precedents  are  ignored 
nd  the  Commission  embarks  upon 
lew  policies  which  would  cast 
erious  doubt  upon  the  qualifica- 
ions  of  a  substantial  number  of 
xisting  stations." 

The  majority  pointed  out  that 
he  procedure  which  has  prevailed 
ti  transfer  cases  is  "in  sharp  con- 
rast"  to  that  prescribed  by  Con- 
ress  for  considering  new  station 
pplications  although  the  stand- 
rds  prescribed  in  the  Act  are 
ientical.  There  is  a  competitive 
ituation  where  issuance  of  par- 
icular  broadcast  frequencies  are 
oncerned  and  the  Commission  usu- 
lly  has  a  choice  between  appli- 
ants.  Anyone  has  the  opportunity 
f  going  into  the  broadcast  busi- 
ess,  where  new  stations  are  con- 

rned. 

But  the  procedures  relating  to 
ansfers,  the  opinion  held,  "has 
isulted  in  a  situation  where  .  .  . 
lore  than  half  of  existing  licenses 
ere  not  selected  by  the  Commis- 
on  on  the  basis  of  competitive 


Harmon  Returns 

TOM  HARMON,  Michigan 
All-American  '39  and  '40,  re- 
cently discharged  from  the 
AAF,  has  signed  with  WJR 
Detroit  to  broadcast  the  U. 
of  Michigan  football  games 
this  season.  First  broadcast 
is  Sept.  15,  with  Great  Lakes- 
Michigan  game.  Before  join- 
ing the  service,  Capt.  Har- 
mon was  WJR  sports  direc- 
tor. 


applications  but  instead  were  se- 
lected by  some  transferor  who  in 
many  cases,  like  Mr.  Crosley,  was 
retiring  from  the  broadcast  busi- 
ness." 

The  majority  declared  that  the 
Commission  is  unanimous  in  the 
view  that  "immediate  steps"  be 
taken  to  harmonize  transfer  pro- 
cedure with  the  benefits  of  com- 
petition provided  new  station  ap- 
plicants so  that  in  future  cases  like 
the  present  a  choice  would  be  af- 
forded among  various  purchasers. 

On  other  aspects  of  the  Crosley- 
Avco  sale,  the  majority  agreed: 

That  unless  established  policies 
are  to  be  ignored  there  is  no  alter- 
native but  to  approve  the  transfer. 

That  extensive  interests  in  other 
businesses  enjoyed  by  the  trans- 
feree are  not  a  basis  for  denial  but 
pose  a  problem  for  Congressional 
consideration. 

Stock  Not  Basis 

That  the  fact  that  the  trans- 
feree's stock  is  widely  held  and 
listed  on  the  stock  exchange  is  not 
a  basis  for  denial. 

That  there  is  no  basis  for  dis- 
approval on  the  ground  the  seller 
is  better  qualified  than  the  pur- 
chaser. 

That  the  transfer  cannot  be  de- 
nied because  the  radio  properties 
are  not  segregated  from  the  over- 
all consideration  paid. 

As  to  the  price  paid  for  the 
Crosley  properties,  the  majority 
felt  that  it  cannot  properly  draw 
this  line  on  the  basis  of  the  present 
Communications  Act  and  must 
await  establishment  of  standards 


RDKB 


NGHOUSf  RAPI Q  . 


by  Congress.  Until  this  phase  of 
the  problem  is  dealt  with  through 
legislation,  it  declared,  it  must  con- 
tinue to  limit  its  considerations  to 
three  questions: 

1.  Does  the  price  paid  indicate 
trafficking  in  licenses? 

2.  Does  it  adversely  affect  the  li- 
censee's financial  qualifications? 

3.  Would  the  price  paid  result  in 
overcommercialization  of  the  sta- 
tion at  the  expense  of  rendering  a 
public  service? 

The  majority  could  find  no  basis 
for  substantiating  any  such  pos- 
sibilities. 

Two  Dissenting  Opinions 

Dissenting,  Commissioners  Walk- 
er and  Durr  pointed  to  Aviation 
Corp.  as  a  large  holding  company 
of  a  type  that  controls  important 
segments  of  the  economy  without 
corresponding  responsibility.  The 
applicant  failed  to  give  the  FCC  a 
valuation  on  its  broadcast  prop- 
erties, they  argued,  nor  has  it 
shown  familarity  with  duties  and 
responsibilities  of  a  licensee. 

Answering  the  majority  argu- 
ment that  denial  of  license  to  an 
applicant  whose  business  interest 
lies  outside  broadcasting  would 
throw  the  industry  into  chaos,  the 
minority  said  it  would  have  been 
more  appropriate  to  await  Con- 
gressional action  on  weakness  in 
the  legal  provisions  involving  trans- 
fers before  approving  a  transfer  of 
domestic  and  international  facili- 
ties of  the  importance  involved  in 
the  Crosley  case. 

The  Walker-Bunr  dissent  said 
competition  for  frequencies  should 
not  be  in  terms  of  ability  to  pay  the 
highest  price  but  in  terms  of  pub- 
lic service  to  be  rendered.  They 
contend  that  the  Commission's  past 
mistakes  or  omissions  in  the  field 
of  station  transfers  do  not  vest  an 
interest  in  any  licensee  or  pros- 
pective licensee,  and  the  Commis- 
sion's statutory  responsibility  is  not 
diminished  by  any  such  failures  or 
omissions. 

Failure  to  disclose  price  at  which 
Crosley  broadcast  facilities  are 
transferred  is  cited  in  the  dissent, 
along  with  possible  pressure  of  the 
holding  company  on  the  station 
management  to  earn  a  return  and 
the  consequent  danger  of  wiping 
out  the  limited  amount  of  sustain- 
ing time  now  available. 

The  two  Commissioners  agreed 
that  denial  is  required  on  grounds 
stated  in  a  separate  dissent  by 
Commissioner  Wakefield. 

Package  of  Equities 

He  argued  that  Avco  is  less  quali- 
fied than  Crosley  and  that  the  suc- 
cessor should  have  qualifications  as- 
suring at  least  a  comparable  stand- 
ard of  service.  Avco  was  not  origi- 
nally interested  in  buying  radio 
stations,  Commissioner  Wakefield 
said,  considering  the  radio  proper- 
ties "a  package  of  equities".  Ade- 
quate time  existed  to  find  a  fully 
qualified  buyer,  he  added.  He  also 
pointed  to  the  lack  of  information 
as   to   the  price  paid  for  radio 

(Continued  on  page  82) 
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is  quick  and  easy  when  you're 
staying  at  The  Roosevelt — just 
a  short  stroll  from  key  busi- 
ness centers,  shops,  theatres. 
And  Hilton  service  assures 
your  comfort.  Rooms  with 
Bath  from  $4.50. 


HOTEL 
OOSEVELT 


Dean  Carpenter,  General  Manager 
Madison  Ave.  at  45th  St.,  New  York. 
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{Continued  from  page  81) 
properties  as  well  as  the  future 
program  and  financial  policies. 

The  proposed  procedure  of  the 
majority,  he  said,  should  have  been 
instituted  in  this  case.  He  agreed 
the  case  showed  deficiencies  in  the 
Act  and  favored  specific  recommen- 
dations for  submission  to  Congress. 

Proposal 

Text  of  proposed  procedures  to 
govern  future  transfer  cases  fol- 
lows: 

The  institution  of  a  completely 
satsfactory  procedure  to  govern 
transfer  cases  must  await  further 
congressional  action.  However,  the 
Commission  is  of  the  opinion  that 
under  the  present  Act  it  has  the 
power  to  take  certain  steps  which 
are  in  the  right  direction,  even 
though  we  cannot  completely  deal 
with  the  questions  of  price  or  con- 
sideration. The  Commission  will 
therefore  at  an  early  date  call  a 
public  hearing  for  the  purpose  of 
considering  proposed  new  rules  and 
regulations  which,  if  adopted, 
would  apply  to  all  transfer  appli- 
cations filed  after  the  date  of  this 
decision  and  which  would  prescribe 
procedures  along  the  following 
lines: 

1.  Upon  the  filing  of  an  applica- 
tion for  a  transfer  or  assignment 
of  license  involving  a  controlling 
interest  in  a  broadcast  station,  the 
Commission  will  give  public  notice 
of  the  pertinent  details  of  this  ap- 
plicaton  and  will  require  that  the 
applicant  give  similar  notice  in  a 
local  newspaper  in  -the  community 
in  which  the  station  is  established. 
This  public  notice,  both  by  the  Com- 
mission and  the  applicant,  shall 
state  the  terms  and  conditions  of 
the  proposed  sale  and  the  name  of 
the  transferee.  It  shall  further  con- 
tain an  announcement  that  any 
other  person  desiring  to  apply  for 
these  facilities  may  do  so  on  the 
same  contract  terms  and  conditions 
as  set  forth  in  the  contract. 

Retain  for  60  Days 

2.  The  Commission  will  retain 
the  application  for  a  period  of  60 
days,  during  which  time  no  action 
shall  be  taken  in  order  to  afford 
interested  persons  an  opportunity 
to  file  competing  applications. 

3.  If  no  other  applications  are 
filed  during  this  60  day  period,  the 
Commission  will  then  consider  the 
original  application  on  its  merits. 

4.  If,  during  the  60  day  period, 
other  applications  are  filed,  the 
Commission  will  then  consider  all 
applications  on  their  merits.  If  it 
appears  that  the  transferee  select- 
ed by  the  licensee  is  the  best  quali- 
fied, and  that  the  transfer  is  other- 
wise in  the  public  interest,  the 
Commission  will  grant  such  appli- 
cation without  a  hearing.  If  the 
Commission  cannot  make  such  a 
determination  on  the  basis  of  the 
application,  it  will  be  designated 
for  hearing  along  with  all  other 
competing  applications. 

5.  At  this  hearing  one  of  the  is- 
sues shall  be  "to  determine  which 
of  the  applicants  is  best  qualified 


Ford  Resumes 

FORD  SUNDAY  symphonic 
hour,  discontinued  since  1942, 
returns  to  the  air  over  Amer- 
ican network,  7-8  p.m.  CPT, 
Sept.  13th.  William  J.  Red- 
dick  will  resume  his  duties 
as  program  producer,  with 
guest  conductors  and  soloists 
including  such  famous  artists 
as  Eugene  Ormandy,  Dimitri 
Mitroupoulis,  Fritz  Reiber, 
Reginald  Stewart,  Jascha 
Heifitz,  Dorothy  Maynor, 
Reis  Stevens  and  Eleanor 
Steber.  Program  date  is  set 
to  coincide  with  first  major 
release  of  Ford  automobiles 
to  dealers.  Contract  for  52 
weeks  was  signed  by  Kenyon 
&  Eckhardt,  Chicago. 


to  continue  the  operation  of  the  li- 
censee". 

6.  If  at  the  conclusion  of  the 
hearing  the  Commission  determines 
that  the  proposed  transferee  se- 
lected by  the  licensee  is  the  best 
qualified  and  that  the  transfer  is 
in  the  public  interest,  the  applica- 
tion will  be  granted.  However,  if 
the  Commission  concludes  that  one 
of  the  competing  applicants  is  best 
qualified,  an  order  will  be  entered 
denying  the  transfer  application 
and  granting  consent  to  a  transfer 
to  a  competing  applicant,  if  the 
parties  enter  into  a  contract  and 
file  a  new  joint  application  accept- 
ing the  grant  within  30  days. 

7.  The  proposed  new  rules  and 
regulations,  if  adopted,  would  not 
apply  where  less  than  a  controlling 
interest  in  a  station  is  proposed  to 
be  transferred.  Nor  will  they  be 
applicable  in  cases  where  the  trans- 
fer or  assignment  involves  no  real 
change  in  the  control  of  the  sta- 
tion. For  example,  transfers  from 
corporations  to  partnerships  where 
control  is  retained  by  the  same  per- 
sons would  not  be  covered.  Nor 
would  the  proposed  regulations  ap- 
ply to  transfers  from  a  licensee  to 
an  executor  or  administrator,  etc. 

Carry  Out  Intent 

It  is  believed  that  such  a  pro- 
cedure will  more  adequately  enable 
the  Commission  to  carry  out  the 
congressional  intent  that  the  best 
qualified  person  be  licensed  for  each 
available  frequency.  No  harm  will 
result  to  the  transferor  since  he 
either  sells  his  station  to  the  per- 
son he  selected  under  the  terms 
and  conditions  specified  in  his  con- 
tract, or  he  sells  to  another  person 
on  the  same  terms.*  However,  if 
he  is  unwilling  to  sell  on  the  same 
terms  and  under  the  same  condi- 
tions to  another  person,  whom  the 
Commission  believes  is  better  qual- 
ified, then  the  transferor  need  not 
sell  at  all.  The  only  change  which 
this  procedure  will  cause  is  giving 
the  Commission  some  real  voice  in 
the  selection  of  a  proper  successor. 

One  additional  problem  remains. 
Even  if  a  procedure  such  as  this 
had  been  in  general  effect  when  this 
case  arose,  it  would  not  have  solved 
one  aspect  of  the  problem.  The  in- 


stant transaction  concerns  not  on 
the  sale  of  the  Crosley  broadcas 
ing  facilities  but  in  addition  tl 
transfer  of  the  manufacturir 
plant  which  The  Crosley  Corpor 
tion  owns.  It  would  obviously  not 
feasible  to  expect  a  competing  a 
plicant  in  a  similar  situation  to  pu 
chase  the  entire  Crosley  organiz 
tion  in  order  to  obtain  the  right 
operate  its  broadcasting  properti* 
Accordingly,  in  order  to  prevent 
recurrence  of  this  situation  in 
future  transfers  where  broadcas 
ing  assets  are  comingled  with  su 
stantial  amounts  of  non-broadca 
assets,  the  Commission  will  not  e 
tertain  an  application  for  the  tran 
fer  unless  a  segregation  is  ma 
and  a  separate  purchase  pri 
agreed  upon. 

Part  Way  Only 

This  proposed  procedure  w 
however,  only  go  part  of  the  w 
toward  correcting  the  deficienci 
in  the  transfer  procedure.  The 
will  still  be  no  ceiling  on  the  pric 
which  can  be  charged  for  broa 
cast  stations  and  this  will  te 
sharply  to  restrict  the  field  of  i 
tential  transferees.  In  most  cas 
a  person  retiring  from  the  broa 
cast  business  will  naturally  se 
the  purchaser  who  will  pay  t 
highest  price.  While  there  will  f: 
quently  be  other  qualified  perso 
who  would  be  willing  to  meet  tl 
price,  if  the  price  is  artificially  hi 
and  exceeds  the  value  of  the  phj 
ical  properties  and  good  will  the 
will  be  many  more  qualified  perso 
who  will  not  be  in  a  position  to  co 
pete.  Accordingly,  a  completely 
f ective  transfer  procedure  must  r 
only  permit  the  Commission  to 
leet  the  transferee,  but  must  a' 
insure  that  the  field  of  its  cho 
is  not  unreasonably  restricted 
permitting  sales  of  stations  at  ai 
ficially  high  prices.  Corollary  pr< 
lems  related  to  the  control  of  pri< 
are  the  question  of  whether  rac 
stations  should  be  required  to  ke 
their  accounts  on  a  uniform  ba 
so  that  any  price  ceiling  which  Cc 
gress  may  prescribe  will  be  appli 
to  all  stations  on  a  uniform  bas 
Also  it  is  believed  that  Section  3 
(b)  of  the  Act  should  be  furtl 
strengthened  by  giving  the  Co 
mission  specific  jurisdiction  o\ 
the  transfer  of  substantial  minor 
interests  in  radio  stations. 

The  Commission  is  of  the  opini 
that  these  problems  should 
brought  to  the  attention  of  C< 
gress  with  a  recommendation  tl 
it  consider  legislation  and  steps 
that  end  are  being  taken. 


*  In  proposing  this  new  procedure 
are   not  unmindful  of  the  argum* 
that  wUl  be  made  against  it  on 
ground  that  in  many  cases  a  contr 
of  sale  is  based  upon  the  credit  star 
ing  of  the  purchaser  and  that  the  se] 
may  not  be  wUling  to  rely  upon 
integrity  of  the  applicant  which 
Commission  has  selected.  Such  obj 
tion  is  easily  overcome.  In  lieu  of  ere 
a  competing  applicant  may  be  compel 
to  pay  cash.  If  the  contract  calls 
installment  payments  and  the  seller 
unwilling  to  rely  upon  the  fidelity 
the  purchaser's  promise,  the  total  p 
chase  price  can  be  placed  in  escn 
to  be  disbursed  in  such  installme 
as  the  seller  desires.  These  and  ot: 
minor  difficulties  may  be  easUy  resolv 
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Not  Unusual  for  Big  Business  Quick  Action  Seen 

r     it   l  J  n         i       *  T  •  ^n  daylight  Time 

10  noia  oroaacast  Licenses  SIXTEEN  measures  for  return  to 


USTIFYING  its  approval  of  the 
rosley-Avco  transfer,  the  major- 
y  opinion  of  the  FCC  pointed  out 
at  it  is  nothing  unusual  for  big 
isiness  concerns  to  hold  broadcast 
censes.  "Large  companies  were 
nong  the  pioneers  of  radio  broad- 
sting,"  the  opinion  observed, 
ind  contributed  much  to  the  de- 
lopment  of  the  art."  Some  of  the 
rly  licensees  cited  were: 
labama  Power  Company  (a  pub- 
lic utility) 

ord  Motor  Company  (automobile 
manufacturer) 

mbel  Brothers  (department 
store) 

arner  Brothers  (movie  company) 
estinghouse  Electric  and  Manu- 
facturing Company  (manufac- 
turer of  electrical  products) 
eneral  Electric  Company  (manu- 
facturer of  electrical  products) 
idland  Refining  Company  (oil 
company) 

arl  C.  Anthony    (distributor  of 
automobiles  and  accessories) 
nion  Trust  Company  (bank) 
oodmen  of  the  World  (life  insur- 
ance) 

In  addition,  the  decision  de- 
ared,  there  were  a  large  number 
newspapers  and  various  indus- 
ial  and  manufacturing  firms. 
If  the  Commission  were  to  deny 
e  transfer  to  Avco  on  the  ground 
^t  such  a  company,  because  of 
other  interests,  is  not  qualified 
hold  a  license,  said  the  majority, 
en  such  a  policy  would  have 
be  applied  to  present  holders 
hen  they  seek  license  renewals, 
he  result  would  be,  it  asserted, 
at  doubt  would  be  cast  upon  the 
atus  of  licenses  held  by  such  com- 
nies  as: 

estinghouse  Electric  and  Manu- 
facturing Company  (manufac- 
turing) 

rl  C.  Anthony,  Inc.  (automobile 
distributors) 

uthwestern  Sales  Corporation 
(oil) 

meral  Electric  Company  (manu- 
facturing) 

romberg    Carlson  Company 

( manufacturing ) 
B.  Wilson,  Inc.  (theaters) 
iews  Incorporated  (theaters) 
irham  Life  Insurance  Company 

(insurance) 

Bamberger  and  Company  (de- 
partment store) 

tional  Life  and  Accident  Insur- 
ance Company  (insurance) 
avelers  Indemnity  Company  (in- 
surance) 

dies  Company  (automotive  equip- 
ment) 

rmers  and  Bankers  Life  Insur- 
ance Company  (insurance) 
lumbia  Broadcasting  System 
(recordings  and  transcriptions) 
nerican  Broadcasting  Company 
Edward  J.  Noble  (candy  busi- 
ness) 

idio  Corporation  of  America 
(radio  manufacturing  and  com- 
mon carrier) 


Consolidated  Amusement  Company 
(theater  operators) 

Fisher  Flouring  Mills  (flour) 

May  Seed  and  Nursery  (seed  dis- 
tribution) 

Jefferson  Standard  Life  Insurance 
Company  (insurance) 

Congress  Square  Hotel  Company 
(hotel) 

Gimbel  Brothers  Inc.  (dept.  store) 
Surety    Life   Insurance  Company 

(insurance) 
General  Tire  and  Rubber  Company 

(tire  manufacturer) 
Maison  Blanche  (department  store) 
L.  D.  Baggs  (bus  operator) 
Henry  Field  (nursery  and  seed) 
H.  D.  Peet  (packing  company) 
Lit  Brothers  (department  store) 
Cook  Paint  and  Varnish  Company 

(paint  manufacturers) 
Southwestern  Hotel  Co.  (hotel) 
J.  C.  Liner  Jr.  (laundry  business) 
James  A.  Noe  (gas  well  operator) 
California    Crematorium  (under- 
taker) 

Breen  and  Loomis  (creamery) 

And  further,  the  opinion  held 
a  policy  of  discrimination  against 
companies  having  diverse  interests 
would  exclude  station  WLW  even 
if  it  remained  under  its  previous 
ownership  "since  the  principal  bus- 
iness of  the  Crosley  Corp.  is  not 
broadcasting  but  the  manufactur- 
ing of  household  appliances". 


standard  time  were  introduced  in 
Congress  last  week,  15  in  the 
House  and  one  in  the  Senate,  with 
indication  that  action  may  get  un- 
der way  in  time  to  provide  for 
abrogation  of  war  time  by  Oct.  1. 

Most  of  the  bills  merely  propose 
to  do  away  with  war  time,  but  a 
measure  introduced  by  Rep.  Rizley 
(R-Okla)  would  establish  standard 
time  for  the  continental  United 
States.  All  House  bills  were  re- 
ferred to  the  Interstate  &  Foreign 
Commerce  Committee,  of  which 
Rep.  Lea  (D-Cal.)  is  chairman.  A 
bill  introduced  by  Sen.  Byrd  (D- 
Va.)  was  referred  to  the  Senate 
Interstate  Commerce  Committee, 
of  which  Sen.  Wheeler  (D-Mont.) 
is  chairman. 

Rep.  Cannon  (D-Mo.),  in  a 
speech  Thursday,  said  he  has  yet 
to  find  a  member  of  the  House  who 
opposes  cancellation  of  war  time. 
He  observed  that  President  Tru- 
man's message  to  Congress  the 
same  day  had  approved  repeal  of 
wartime  restrictions  which  Con- 
gress might  wish  to  terminate.  He 
added  that  WPB  has  withdrawn 
opposition  to  cancellation. 

Effective  in  early  1942,  nation- 
wide war  time  eliminated  the  semi- 
annual juggling  of  broadcast 
schedules  to  adapt  schedules  to  the 
daylight  saving  time  operative  in 
some  of  the  large  cities. 


Ralston  Tom  Mix,  Ole  Opry  Shows  Get 
High  Hooper;  Station  Contest  Starts 


SEIZING  the  opportunity  offered 
by  the  high  Hooper  rating  of  the 
Tom  Mix  show,  Ralston  Purina  Co., 
St.  Louis,  is  running  an  ad  in  trade 
magazines  suggesting  the  program 
as  a  means  for  finding  out  the  mail 
pull  of  the  station  carrying  it. 
Company  has  planned  a  contest, 
with  eight  prizes,  the  first  of  which 
is  a  $500  War  Bond.  Tom  Mix  is 
heard  on  215  Mutual  stations,  5:45 
p.m.  (CWT). 

According  to  Hal  Chase,  adver- 
tising manager  of  Ralston  Purina's 
cereal  department,  the  series  has 
attained  since  it  has  been  on  the 
air  the  highest  Hooper  for  a  day- 
time audience  children's  show,  the 
largest  male  adult  audience,  and 
the  largest  children's  audience  for 
that  type  show.  Charles  Claggett, 
vice-president  of  the  Gardner  Ad- 
vertising Agency,  St.  Louis,  won 
the  1945  Irma  Proetz  Award  for 
his  commercials  on  the  Tom  Mix 
program. 

Double  Take 

Second  Shredded  Ralston  show 
for  the  Ralston  Co.,  is  Grand  Ole 
Opry  House  Matinee.  The  half-hour 
show,  a  portion  of  the  Grand  Ole 
Opry,  is  transcribed  each  Sat- 
urday night  at  WSM  Nashville, 
then  fed  to  the  western  part  of  the 
NBC  hook-up  the  following  Satur- 
day noon. 

Ratings  for  stations  carrying  the 


show— KVOO  Tulsa,  WKY  Okla- 
homa City,  WFAA  Dallas,  KPRC 
Houston,  WOAI  San  Antonio — 
jumped  almost  50%  for  the  time 
slot  Opry  Matinee  filled.  Contract 
is  for  52  weeks  on  the  stations,  and 
it  may  go  national  later. 

Shredded  Ralston  commercials  in 
the  latter  show  are  incorporated  in 
the  program.  Frequently,  the  audi- 
ence, entertainers  and  announcer 
join  in  a  rousing  chorus  of  "She'll 
be  eatin'  Shredded  Ralston  when 
she  comes",  or  some  similar  plug. 

Grand  Ole  Opry  itself,  live  talent 
show,  is  a  five-hour  program  orig- 
inating in  the  studios  of  WSM, 
running  from  6  p.m.  to  11  p.m.  Sat- 
urday night.  It  is  part  sustaining, 
with  several  sponsors  participating 
in  other  parts. 

In  addition  to  the  Shredded  Rals- 
ton transcription,  the  company 
uses  two  other  half-hours  of  the 
show  to  promote  Purina  Chows 
(livestock  and  poultry  feeds).  Then 
Ernest  Tubbs  and  his  Texas  Trou- 
badours tour  towns  in  the  Nash- 
ville area,  dressed  in  hillbilly  cos- 
tumes, repeating  the  famous  red 
and  white  checkerboard  of  Ralston 
Purina  packages,  promoting  the 
company's  products. 

Ralston  Purina  sections  of  the 
Grand  Ole  Opry  are  supervised  by 
Charles  Brown,  Gardner  Adv.  ex- 
ecutive, in  cooperation  with  Hal 
Chase. 


We  Can  Sell 
It  For  You 

90%  of  the  entire  county 
population  (373,500  civil- 
ian people)  is  concentrated 
in  Metropolitan  San  Diego 
...  in  an  area  within 
15  miles  of  our  antenna 
.  .  .  They  must  depend  on 
KFMB  alone  for  primary, 
easy-to-listen-to  service 
from  our  network.  To 
cover  them  properly  .  .  . 
they  must  be  covered  from 
within!!  KFMB  can  do  the 
job  for  you,  too!! 


JACK  0.  GROSS' Pres.*  Gen.  Mqr, 
Represented  bu  the  BRAN  HAM  CO. 


THERE'S  ONLY 


TIMES  SQUARE 


but 

WHN  REACHES  2  NEW  YORKS ! 

(The  population  of  WHN's  pri- 
mary coverage  area  is  15,398,40], 
more  than  TWICE  the  number  of 
people  in  New  York  City  proper.) 

WHN 

Dial  1050      50,000  watt* 
M«tro-Goldwyn-Moy«r— 
Le«w's  Affiliate 


RICHMOND 

COVERAGE 

PETERSBURG 

RATES 

WIRE  or  WRITE 


wssv 

Petersburg,  Virginia 
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HARTFORD  4  CONNECTICUT 


0IV  THE  SERVICE  FRONT 


Is  w 


This    N^ondoy  tn^0RChos 

_  better  Ho0prommentat°rs- 
notiono'  "e^rCTponso.sWP- 

f0  ' 

Write  »°r  a 


DAILY  PROGRAMS  IN 


***** 
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TO  MAKE  SURE  of  get- 
ing  the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

C  H  NS 

Helifax,   Novd  Scott* 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


1000  w. 


550Kc. 


NBC  for  the  rich 
Shenandoah  Valley 
of  Virginia 

WSVA 

HARRISONBURG,  VIRGINIA 


Biarritz  University  Offers 
ETO  Troops  Radio  Workshop 


BIARRITZ  American  University, 
part  of  the  Information  &  Educa- 
tion Division's  program  of  educa- 
tion in  Europe,  contains  a  complete 
broadcasting  station  available  to 
troops  who  wish  to  study  radio. 
AFN  Biarritz,  54th  outlet  of  the 
American  Forces  Network,  is  be- 
ing used,  in  conjunction  with 
courses  in  speech  and  dramatic  art 
at  the  university. 

Workshop  station  schedules  news, 
musical,  variety,  and  dramatic  pro- 
grams, sports,  and  special  events 
and  the  usual  round  of  programs 
broadcast  to  troops.  Students  can 
leara  fundamentals  of  radio,  elec- 
trical engineering  and  radio  broad- 
casting, then  put  studies  to  practi- 
cal use  in  the  station. 

The  Polytechnic  School,  London, 
will  have  a  three-month  course  in 
radio  engineering,  starting  Sept. 
18.  Other  British  universities  will 
offer  electrical  engineering  courses 
scheduled  to  begin  in  September. 

Warton  American  Technical 
School  at  Wharton,  England,  teach- 
ing technical  radio,  will  include  a 
special  section  devoted  to  radio  re- 
pair. Courses  in  radio  division  in- 
clude radio  receiver  servicing,  spe- 
cial radio  receivers,  and  radio  shop 
operation. 

*        #        $  *. 

AFN-Berlin 
AMERICAN  FORCES  Network's 
newest  link,  Berlin,  got  off  to  an 
auspicious  start  when  it  was  for- 
mally dedicated  for  the  use  of  oc- 
cupational troops  in  the  Reich  cap- 
ital area. 

Sgt.  Mel  Galliart,  former  an- 
nouncer and  production  man  with 
KFVD  Fort  Dodge,  Iowa,  and  WLS 
Chicago,  emceed  the  dedicatory 
program  and  gave  the  first  an- 
nouncement "AFN-Berlin  is  on  the 
air." 

First  program  featured  Ameri- 
can music,  Bing  Crosby,  Frank 
Sinatra,  Bob  Hope,  Calvalcade  of 
America  and  Hour  of  Charm,  fol- 
lowing which  AFN-Berlin  swung 
into  its  regularly  scheduled  20-hour 
daily  broadcasting  session. 

AAF  Radio  Changes 
COMPLETE  reorganization  of  the 
AAF  Office  of  Radio  Production 
will  result  in  the  continuation  of 
four  of  the  most  outstanding  of  the 
AAF's  ten  network  programs,  ac- 
cording to  Lt.  Col.  Frederick  Bris- 
son,  chief  of  the  AAFORP,  pro- 
moted to  that  rank  last  week. 

After  conferences  with  net  offi- 
cials in  New  York,  Col.  Brisson 
said  that  Your  AAF  (previously 
Fighting  AAF),  will  continue  un- 
der that  title  on  American,  at  10 :30 
p.m.  Thursday. 

Return  to  Duty,  true  story  of  a 
flyer's  rehabilitation  and  reassign- 
ment, remains  on  Mutual,  5:15  p.m. 
Saturday.  Roosty  of  the  AAF  is  on 
Mutual,  Sunday  3  p.m.,  with  I  Sus- 


tain the  Wings  on  NBC,  Saturday, 
6  p.m.  All  are  EWT. 

Personnel  of  the  New  York  and 
Hollywood  AAF  Radio  Production 
Units  will  be  screened,  with  sub- 
stitutions being  made  from  person- 
nel of  the  late  Maj.  Glenn  Miller's 
Band,  returned  after  14  months 
overseas,  where  they  made  a  total 
of  525  broadcasts.  Newly  formed 
group  will  be  augmented  by  essen- 
tial men  from  original  units,  and 
will  operate  from  New  York,  with 
all  productions  originating  from 
there.  Also,  there  will  be  a  realign- 
ment of  the  12  overseas  combat 
teams,  some  of  which  will  remain 
overseas  to  tell  the  story  of  the 
AAF  occupation  forces. 

*      *  * 

Teamwork  Praised 

Close  teamwork  which  character- 
ized the  operation  of  the  AEF  pro- 
gram from  its  inception  on  D-Day 
to  its  recent  dissolution  gave  proof 
that  international  cooperation  can 
exist  and  resulted  in  a  definite  step 
forward  in  radio,  according  to  Capt. 
Jack  London,  operations  officer  for 
the  AFN  in  the  United  Kingdom. 

The  British  made  available  to 
the  Americans  everything  they  had 
in  the  way  of  technical  material, 
Capt.  London  said,  and  the  Amer- 
icans have  influenced  the  British 
by  making  the  latter  conscious  of 
split-second  program  timing. 


Bronze  Star  to  Graham 
CAPT.  JOSEPH  W.  GRAHAM, 
in  charge  of  the  radio  division  of 
the  Public  Relations  section  at 
headquarters,  ETO,  has  been 
awarded  the  Bronze  Star  Medal  in 
Paris  for  meritorious  service  with 
Theater  Service  Forces  Headquar- 
ters Public  Relations.  He  has  pro- 
duced a  number  of  the  Army  Hour 
programs  which  were  broadcast 
from  Europe  to  the  U.  S.  Before 
entering  the  Army  in  1941,  he  was 
with  WCKY  Cincinnati  and  WPAY 
Portsmouth,  O. 


Double  Surrender 

WAR  CORRESPONDENTS 
Bob  Brumby  of  Mutual  and 
Clark  Lee  of  INS  ran  up  a 
double  surrender  score  in 
two  days  last  week.  On  Wed- 
nesday the  remains  of  the  Jap 
fleet,  about  40  ships  includ- 
ing subs,  "surrendered"  to 
them  at  the  Kure  naval  base, 
and  the  following  day  they 
accepted  the  surrender  of 
Joseph  Alfred  Meissinger, 
Nazi  war  criminal  in  charge 
of  the  destruction  of  the 
Warsaw  ghetto,  whom  they 
found  in  a  Japanese  hotel 
where  they  were  dining. 


TWIN  FALLS  •  ID  AH 


WMUR,  Manchester,  N.  H. 

.  .  .  may  I  compliment  you  again 
on  the  high  quality  of  the  selling 
presentations  on  Telescripf  features 
you  are  forwarding  to  us. 

Hervey  Carter 
Manager. 


available  through 

PRESS  ASSOCIATION,  i 

SO  Rockefeller  Ploia 
New  Yorfc.  N.  V. 


SUPPORT 

THE 
VICTORY 
LOAN! 


Vhy  one  husband  kissed  his  wife  four  times! 


'or  the  money  you're 
ing . . .  while  it's  coming  in  faster  through 
s  war  years.  I  know  in  my  bones  jobs  like 
ne  may  not  last  forever.  Who  can  tell 
at's  going  to  happen  day-after-tomor- 
|v?  Thank  God  you've  got  sense  enough 
see  that  today's  the  time  to  get  a  little 
>ney  tucked  away. 


for  the  war  bonds 
you're  making  me  hold  on  to!  I'd  never  do 
it  without  you,  honey,  it's  too  easy  to  find 
reasons  for  cashing  'em  in — but  when  it 
comes  time  to  put  the  children  through 
school  or  pay  for  an  emergency  operation, 
we'll  be  thankful. 


L 

V 

,  1 

for  the  insurance 
you  talked  me  into  buying.  I've  felt  a  lot 
easier  ever  since  I've  known  our  future  is 
protected — you  and  the  kids  would  be  safe 
if  anything  happened  to  me — you  and  I 
won't  have  to  spend  our  old  age  living  on 
someone's  charity.  And  every  cent  we  put 
in  insurance  or  War  Bonds  or  other  savings 
helps  keep  prices  down. 


dfe<2*e<?  tt.  jb<z<7  for  being  you — a 
woman  with  brains  enough  in  your  pretty 
head  to  make  sure  we  don't  buy  a  single 
thing  we  don't  need  in  times  like  these — 
because  you  know  a  crazy  way  of  spending 
in  wartime  would  march  America  straight 
into  inflation.  Baby,  I  sure  knew  how  to> 
pick  it  the  day  I  married  you! 


   j 

ONE  PERSON  CAN  START  IT! 
You  give  inflation  a  boost 

—when  you  buy  anything  you  can  do  with- 
out. 

—when  you  buy  above  ceiling  or  without 
giving  up  stamps  (Black  Market!) 

—when  you  ask  more  money  for  your  serv-    \  > 
ices  or  the  goods  you  sell.  g 

SAVE  YOUR  MONEY.  Buy  and  hold 
all  the  War  Bonds  you  can  afford 
—to  pay  for  the  war  and  protect 
your  own  future.  Keep 
up  your  insurance, 


ATJiutea  States  War  message  prepared  by  tile  War  Advertising  Council;  .ai^ovcd  by  tLe  Office  of  Wax  Information;  and  contributed  by  this  magaaog  js  cooperation  with  the  Magazine  Publishers  of  America. 

OADCASTING    •    Broadcast  Advertising  September  10,  1945    •    Page  85 


New  Hollywood  studios  at 
6757  Hollywood  Blvd. 

connecting  with 
Radio   Station  KPAS, 

Los  Angeles 
Radio  Station  KSFO, 
San  Francisco 

A  Network 

Universal  Broadcasting  Co. 

6757  Hollywood  Blvd., 
Los  Angeles,  Hollywood  8282 

Mark  Hopkins  Hotel, 
San  Francisco,  Exbrook  4567 


World  Radio  Society  Can  Aid  Peac\ 


IN  EASTERN  NORTH  CAROLINA 

m  ujrrf  m 

COMPLETELY  COVERS  THIS 

HUNDRED  MILLION  DOLLAR  MARKET 


Over  600,000  Population 
67,144  Radio  Homes 
6,188  Retail  Outlets 

Annual  RETAIL  SALES 
Over  $100,000,000 

Served  by 
WRRF  The  American  Network 
Station 
Write  Vs  Today  for  Our 
New  Informative  Folder 


TARHEEL 

BROADCASTING  SYSTEM,  INC. 
WASHINGTON,  NORTH  CAROLINA 

National  Radio  Representatives 

FORJOE  &  CO. 

New  York"  Chicago  «  Philadelphia 


»  IN  PHILADELPHIA 


FtniblgMi's 
Matt  NwerfaJ  loitttata! 


SALT  LAKE  CITY 


Formation  of  Academy 
Urged,  With  V.  S. 
Taking  Lead 

By  PFC.  CECIL  K.  CARMICHAEL 

BROADCASTING  and  its  conni- 
vent  services  will  be  a  dynamic 
force  offering  great  hope  in  the 
new  era  born  amidst  the  shambles 
of  the  old.  This  fact  imposes  upon 
its  leaders  a  heavy  duty  and  the 
solemn  responsibility  of  using  the 
medium  as  an  instrument  of  serv- 
ice in  creating  a  reasonable  ap- 
preciation and  a  sensible  sympathy 
among  the  nations  for  the  problems 
and  aspirations  of  each  other. 

Happily,  present  relations  be- 
tween the  United  Nations  are  con- 
ducive to  coordinated  effort  toward 
the  formation  of  a  world  society 
to  function  as  an  agent  of  recogni- 
tion and  clearance  for  ideas  and 
methods  in  the  arts  and  sciences 
of  the  industry;  as  a  stimulant  to 
the  interchange  of  programs,  and 
as  a  promotor  of  mutual  respect 
among  broadcasters  in  all  lands  for 
their  difficulties  and  accomplish- 
ments everywhere.  Such  a  society 
would  be  completely  cultural,  in- 
dependent of  political  connection 
and  with  no  authority. 

Need  for  Self-Appraisal 

Preparatory  to  a  world  organiza- 
tion, broadcasting  in  the  United 
States  would  first  have  to  set  up 
an  organized  body  to  evaluate  it- 
self and  present  a  united  cultural 
front.  The  industry  in  America  has 
always  looked  to  outside  judges  for 
its  prizes  and  approval.  These 
judges  have  been  either  a  publica- 
tion, a  university,  or  any  promo- 
tion-minded institution,  and  their 
annual  surveys  have  had  a  salutary 
effect;  they  have  done  much  to  raise 
the  level  of  broadcasting  and  pro- 
vide it  lighted  paths  to  travel  in 
the  formative  days.  But,  because  of 
the  natural  competition  between 
publications,  universities  and  in- 
stitutions, none  of  the  surveys  has 
commanded  the  undivided  attention 
and  enthusiasm  of  either  the  in- 
dustry or  the  public. 

In  other  words,  broadcasting  now 
that  it  is  of  age,  might  turn  its 
attention  more  closely  to  adult 
self-appraisal  and  formulate  care- 
ful internal  notions  of  what  it  has 
found  is  good  both  for  the  industry 
and  the  common  welfare.  It  is  well 
to  compete  for,  but  unwise  to  con- 
centrate exclusively  on  the  many 
so-called  Pulitzer  Prizes  of  Radio, 
the  terming  of  which  in  itself  seems 
rather  an  indirect  rebuke  to  broad- 
casting, for  it  implies  that  radio 
is  dependent  on  another  medium 
for  a  standard  high  enough  to 
shoot  at.  Broadcasting  does  not 
have  to  go  beyond  its  own  family 
circle  to  find  a  synonym  for  ex- 
cellence; any  of  a  dozen  or  more 
major  stations  or  the  networks 
would  provide  one. 

In  an  organization  devoted  to  the 
cultural  and  social  significance  of 


broadcasting,  the  key  words  would 
be  Management,  Arts  and  Sciences; 
these  three  factors  are  the  basic 
pillars  of  the  American  system. 
Without  intelligent  and  progressive 
management,  the  arts  would  not 
shine  with  their  full  brilliance,  nor 
would  the  sciences  explore  and  de- 
velop to  their  greatest  potential; 
without  the  arts,  neither  manage- 
ment nor  science  would  present  its 
cleanest  face  to  the   public,  and 


RATIFICATION  by  the  U.  S.  of 
the  United  Nations  Charter  under- 
scores the  need  of  a  world  broad- 
casting society  to  serve  as  a 
dynamic  force  for  peace  and  prog- 
ress in  the  radio  art.  "Ceece"  Car- 
michael,  former  NBC  program 
promotion  specialist,  believes  the 
time  is  ripe  for  American  broad- 
casters to  take  the  lead  in  forming 
an  Academy  of  Radio  and  Televi- 
sion Management,  Arts  and  Sciences 
devoted  to  the  advancement  of 
broadcasting  as  a  social  and  cul- 
tural influence. 


without  science,  management  and 
the  arts  would  be  ineffective. 

Anticipating  the  emergence  of 
television  from  its  war  wraps,  a 
natural  name  for  the  hypothetical 
entity  would  be:  the  Academy  of 
Radio  and  Television  Management, 
Arts  and  Sciences.  The  sequence  of 
the  initial  letters  forms  a  coined 
word,  ARTMAS,  connotative  of  the 
very  quality  which  Management, 
the  Arts  and  the  Sciences  create, 
and  each  is  due  its  proportionate 
share  of  credit  for  the  lustre  of  this 
artistic  business,  or  practical  art, 
whichever  you  prefer. 

The  Academy  would  devote  itself 
wholly  and  single-mindedly  to  sift- 
ing out  and  holding  up  for  popular 
examination  the  conscientious  ef- 
forts of  the  industry  to  provide  the 
American  people  with  the  best  serv- 
ice capable  of  being  produced  by 
the  talent  and  ingenuity  attracted 
by  the  stimulating  competition  of 
the  free  enterprise  system.  It  would 
suggest,  encourage  and  support 
projects  determined  by  it  to  be  of 
value  in  extending  the  use  of  the 
media  in  the  best  interests  of 
progressive  democracy,  and  it  would 
invite  the  efforts  of  all  interests 
to  participate  in  the  evolution  of 
broadcasting  and  television  as  a 
social  and  cultural  force.  In  short, 
the  Academy  would  function  solely 
in  the  spirit  of  the  dictionary 
definition  of  the  word:  "a  society 
of  learned  men  united  to  advance 
art  or  science".  It  would  be  diligent 
in  recognizing  all  facets  of  the  in- 
dustry, knowing  that  all  sides  of 
a  diamond  shine  equally  bright 
when  displayed  in  the  light. 

Awards  for  Merit 

Thus,  in  the  annual  dispensation 
of  ARTMAS  awards  and  credits, 
the  accomplishment  of  a  difficult 
and  inspiring  engineering  feat,  and 
the  courageous  and  enlightened 
management  policy  or  action  would 


a 
d 


receive  the  same  attention  as 
writing,  production  and  perfo 
ance   of  a  program  masterpi 
The  kudos   would   be  distribu 
with  primary   emphasis  on  i 
viduals,  for  it  is  the  life  which 
dividuals  breathe  into  ideas 
make  the   results   either  leap 
heights  of  splendor  or  plod  w 
the  heavy  feet  of  mediocrity; 
the  awards  would  be  a  sign 
the  recipients  had  entered  a  sel 
circle  whose  members  were  entit 
to    honor   and   respect   for  tl 
attainments. 

Radio's  New  Frontiers 

United,  as  envisioned  in  Al 
MAS,  and  agreed  upon 
standards  it  would  pursue 
reward  at  home,  American  bro 
casting  would  be  prepared  to  unc 
take,  through  ARTMAS,  the 
already  suggested  for  the  fiel 
international  relationships,  an 
encouraging  a  fusion  of  sympa 
tic  ideals  and  culture  mak 
significant  contribution  to  the 
able  Peace  everybody  talks  at 
and  hopes  for. 

It  is  up  to  broadcasting  in 
country  to  take  the  lead,  as  lea 
ship  inevitably  devolves  upon 
strong;  and  in  a  matter  so  vita 
the  continual  building  of  a 
plex,  workable  society  private 
zens  and  private  business  ca 
more  afford  to  think  in  narcissi 
chauvinistic  channels  than  can 
ernments,  for  public  pressur 
the  guiding  stimulant  of  pol 
action  and  the  type  of  action 
be  determined  by  peoples'  un 
standing  and  opinion  of  each  ot 
Whether  Peace  is  ephemeral 
permanent  well  may  rest  ou 
the  framework  of  governi 
structui-es  and  in  the  hands  of 
and  women  of  goodwill  labo 
in  their  own  jobs  toward  the  g 
goal. 

This  is,  indeed,  One  World, 
broadcasting,  having  done  muc 
knock  down  the  barriers  of  the 
can  do  infinitely  more  in  hel 
expand  the  frontiers  of  the 
It  is  destined  to  play  this  role 


Reconversion  News 

TIMELY  station  promotion 
deal  was  WGN's  move  to 
send  News  Director  Robert  F. 
Hurleigh  on  a  swing  around 
the  Nation's  automotive  cen- 
ters for  on-the-scenes  ac- 
counts of  the  industry's  re- 
conversion progress.  Hur- 
leigh will  do  remote  broad- 
casts on  both  his  sponsored 
news  programs,  8  a.m.  and  5 
p.m.,  Mon.  through  Sat., 
speaking  directly  from  as- 
sembly lines  of  Nash,  Hud- 
son and  Ford  in  Detroit, 
Oldsmobile  in  Lansing,  Mich., 
and  Willys  in  Toledo,  (X, 
where  he  will  describe  the 
production  of  the  new  civilian 
'jeep".  Jay  Feree,  WGN  en- 
gineer, will  accompany  him 
on  the  tour. 


IRM,  HOME  HOUR 
GOES  BACK  TO  1SBC 

E  of  radio's  pioneer  programs, 
National  Farm  and  Home  Hour, 
urns  to  NBC,  Chicago,  Sept.  15, 
h  few  changes  in  the  original 
mat. 

rogram  will  be  heard  each  Sat- 
lay,  12-12:30  p.m.  CDST  over 
jroximately  40  stations,  spon- 
ed  by  Allis-Chalmers  (tractors), 
waukee,  with  contract  signed  by 
t  S.  Gitting  Agency,  Milwaukee, 
rogram  started  on  NBC's  Blue 
work  in  1928,  and  stayed  with 
ie  when  NBC  broke  away,  re- 
ining until  June,  1944,  when  U. 

Department  of  Agriculture, 
ch  owns  title,  withdrew  broad- 
t  rights  over  differences  in  pol- 

Present  set-up  calls  for  Ever- 

Mitchell,  who  has  been  fea- 
sd  on  Farm  Hour  since  1930  as 

Homesteader's  Orchestra,  and 
m  and  Home  Quartette.  Guest 
rs  and  five-minute  cut-ins  from 
;hington  will  also  be  highlighted, 
h  Clinton  P.  Anderson  set  to 
come  show's  return  to  the  air. 


iow  in  September. . 


>wn  South... 


tton  is  the  16-county 
SPA-Piedmont's  largest 
mey  crop.  Over  27,500,000 
led -pounds  each,  year  are 
oduced  in  Spartanburg 
)unty  alone. 


WSR4 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 

5000  watte  Day,  1000  wattt  Night 

•50  kitocyclef.  P.p.  by  Hollin0bery 


Mr.  Brewer 


NEW  BBC  DIRECTOR 
ARRIVES  IN  STATES 

CHARLES  BREWER,  veteran  of 
almost  20  years  service  with  the 
British  Broadcasting  Corp.,  arrived 
in  New  York  last  week  to  assume 
the  post  of  BBC 
North  American 
director.  He  suc- 
ceeds John  Salt, 
recently  trans- 
ferred back  to 
England. 

Gaining  practi- 
cal experience  in 
broadcasting  at 
Cardiff  and  Bir- 
mingham, where 
he  first  special- 
ized in  the  production  of  variety 
and  light  entertainment  programs, 
Mr.  Brewer  went  to  London  as 
variety  producer  in  1933  and  two 
years  later  was  named  assistant 
director  for  variety.  Two  of  the 
most  popular  prewar  BBC  pro- 
grams, BBC  Scrapbook  and  Flying 
High  were  his. 

A  veteran  of  the  Royal  Flying 
Corps  in  World  War  I,  Mr.  Brewer 
joined  the  RAF  as  a  member  of  the 
staff  of  the  bomber  command  at 
the  outbreak  of  World  War  II. 
In  1941  he  transferred  to  the  Fleet 
Air  Arm,  first  in  communications 
work  and  later  in  command  of 
training  squadrons.  In  1944  he 
spent  some  time  in  Paris  as  special 
liaison  officer  between  SHAEF  and 
BBC. 

Urging  the  continuation  and  ex- 
pansion of  the  wartime  collabora- 
tion between  BBC  and  American 
stations  and  networks  "to  our  mu- 
tual advantage",  Mr.  Brewer  de- 
scribed this  collaboration  as  "an 
important  factor  in  the  total  war 
effort". 

"Now  that  the  war  is  ended," 
he  went  on,  "there  are  equally  im- 
portant benefits  to  be  derived  from 
a  continuation  of  this  spirit  of 
cooperation.  Unfettered  by  prob- 
lems of  security  and  wiser  because 
of  our  wartime  experiences,  the 
free  radio  organizations  of  the 
United  States,  Great  Britain  and 
the  rest  of  the  world  can  now  em- 
bark on  a  program  to  make  radio 
an  instrument  to  help  bring  about 
a  better  understanding  between  the 
peoples  of  the  world." 

Mr.  Brewer,  who  last  visited  the 
United  States  in  1935,  will  meet 
the  press  at  a  luncheon  to  be  given 
in  New  York  on  Thursday. 


Biow  Changes 

RESIGNATIONS  of  Sam  Gill,  di- 
rector of  research,  and  Frank  Bar- 
ton, business  manager  of  the  radio 
department,  from  Biow  Co.,  N.  Y., 
both  effective  Oct.  1,  seemingly 
point  to  a  reorganization  of  the 
agency,  although  Mr.  Gill  stated 
that  his  resignation  had  no  con- 
nection with  that  of  Mr.  Barton. 
Milton  Biow,  agency  president,  was 
not  available  for  comment.  No  re- 
placements have  been  named,  nor 
has  either  Mr.  Gill  or  Mr.  Barton 
announced  future  plans. 


Actions  of  the  FCC 


-AUGUST  31  TO  SEPTEMBER  7  INCLUSIVE 


Decisions  .  .  . 


ACTIONS  BY  COMMISSION 
SEPTEMBER  4 
WSRR  Stamford,  Conn. — Designated 
for  hearing  application  consent  to  vol- 
untary assignment  of  license  from 
Stephen  B.  Rintoul  to  Western  Con- 
necticut Broadcasting  Co.  (Jett  and 
Wills  voting  for  grant). 

SEPTEMBER  5 

WDSU  New  Orleans — Closed  proceed- 
ings in  complaint  filed  by  Senator  John 
H.  Overton  charging  WDSU  had  refused 
to  make  available  time  for  political 
broadcasts  but  placed  licensee  on  no- 
tice that  the  facts  in  record  are  subject 
to  further  review  when  application  is 
made  for  renewal. 

KOMA  Oklahoma  City — Proposed  find- 
ings of  fact  and  conclusions  that  ap- 
plication for  CP  to  shift  from  1520  kc 
5  kw  N  and  D  to  690  kc  5  kw  N  500  w 
D  be  denied  but  without  prejudice  to 
filing  of  new  application  within  12 
months;  KOMA  to  be  issued  six-month 
temporary  authorization  to  use  1520  kc 
5  kw  D  500  w  N  nondlrectional  to  re- 
duce interference  to  WKBW  Buffalo 
and  eliminate  interference  to  TGW 
Guatemala. 

KGGF  Coffeyville,  Kan.— Proposed  to 
grant  regular  license  renewal  for  period 
ending  11-1-46  since  applicant  is  pro- 
ceeding with  steps  to  correct  interfer- 
ence. Commission  policy  presently  pre- 
vents grant  CP  to  change  from  690  kc 
1  kw  LS  500  w  N  to  1  kw  N  and  D, 
directional. 

ADMINISTRATIVE  BOARD  ACTIONS 

SEPTEMBER  6 
WGBR  Goldsboro,  N.  C. — Granted  CP 
new  relay  station  2  w. 


ACTIONS  ON  MOTIONS 
SEPTEMBER  6 
KOMO,    KJR,    Seattle  —  Granted  in 
part  motion  to  continue  hearing  now 
set  for  9-17-45  on  license  renewals  and 
continued  same  to  10-15-45. 

WCHS  Charleston,  W.  Va.— Granted 
continuance  renewal  hearing  from  9-10- 
45  to  10-15-45. 

Applications  .  .  . 

NEW — 99.1  m.c.  William  Avera  Wynne, 
Rocky  Mount,  N.  C. — Cp  new  FM  sta- 
tion 8,610  sq.  mi. 

Tentative  Calendar  .  .  . 

SEPTEMBER  10 
NEW,  Fred  O.  Grimwood,  Blooming- 
ton,  Ind. — CP  1490  kc  100  w  unl. 

SEPTEMBER  12 
NEW— 1230  kc,  O.  E.  Richardson,  R. 
W.  Widdel,  S.  G.  Strasburg,  d/b  Voice 
of  Marion,  Marion,  Ind. — CP  250  w  unl. 

SEPTEMBER  13 
NEW— 1340  kc,  C.  M.  Zinn,  G.  Leslie 
Golliday,  d/b  Martinsburg  Broadcasting 
Co.,  Martinsburg,  W.  Va.— 250  w  unl.: 
consolidated  with  NEW— 1340  kc,  Rich- 
ard Field  Jr.,  Grant  Pollock,  d/b  Berke- 
ley Bcstg.  Co.,  Martinsburg,  W.  Va. — 
250  w  unl. 


Kuch  Service 

PAUL  L.  KUCH,  former  advertis- 
ing and  sales  promotion  director 
of  Aerovox  Corp.,  New  Bed- 
ford, Mass.,  has  established  an  ad- 
vertising and  sales  promotion  serv- 
ice for  industrial  advertisers  at 
410  Olympia  Bldg.,  New  Bedford. 


A  Guide  to  Recorded  BMI  Music 


Disc  Data 

for 
Disc  Users 

They  call  it  the  "Disc  Jockey's  Bible"  ...  for  BMI's 
DISC  DATA  is  truly  one  of  the  most  valuable  aids 
to  users  of  phonograph  records  in  radio. 

DISC  DATA  gives  the  Disc  Jockey  everything  he  needs 
for  his  programs  ...  all  in  one  compact,  loose- 
leaf  folder.  The  names  of  outstanding  recording 
artists,  alphabetically  listed.  Biographical  highlights, 
photos,  and  up-to-date  listings  of  BMI-licensed  song 
titles,  giving  labels  and  numbers. 

At  the  moment,  DISC  DATA  includes  material  on 
57  noted  band  leaders  and  vocalists  .  .  .  with  new 
names  and  new  record  releases  constantly  being 
added. 

DISC  DATA  is  but  one  of  the  many  services  to  radio 
provided  by  BMI  .  . 

KNOW  YOUR  BMI  MUSIC 
AND  KNOW  HOW 
BMI  CAN  SERVE  YOU 


Broadcast  Music.  Inc. 

5  8  0  FIFTH  AVENUE    NEW  YORK  1  9.  IM.Y. 
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Help  Wanted 


Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661, 

BROADCASTING.  

Excellent  opportunity  offered  to  1st 
class  engineer  by  250  watt  Indiana  net- 
work station.  Permanent  position,  start- 
ing at  $45.00  per  week.  Box  43,  BROAD- 
CASTING.  

Announcer  for  1  kw,  NBC  affiliate,  west- 
ern station,  permanent  position,  good 
working  relationships.  Box  87,  BROAD- 
CASTING^  

Young  lady  to  handle  the  continuity 
for  small  but  progressive  network  sta- 
tion. Must  write  good  copy  and  accu- 
rate typing.  To  handle  spot  announce- 
ments and  write  local  commercial  pro- 
grams. Ideal  working  conditions.  Send 
full  details,  photo  and  salary  require- 
ments to  Box  94,  BROADCASTING. 

Experienced  announcers  and  copy  writ- 
ers for  new  local  southern  station  open- 
ing soon.  Send  transcription,  photo, 
and  full  details  first  letter.  Box  122, 
BROADCASTING.   

Announcer — Capable  handling  various 
responsibilities  250  watt  network  station 
in  attractive  midwestern  city.  State  all 
including  salary  requirements.  Box  138, 
BROADCASTING.  

Operator — First  class  for  250  watt  mid- 
western  station.  Permanent  job  for  right 
man.  Box  139,  BROADCASTING. 

Transmitter  engineer — First  class  license 
for  southern  station  in  town  of  35,000. 
Box  141,  BROADCASTING. 

Announcer-continuity  writer  wanted  for 
250  watt  independent.  Single  preferred. 
$40.00  for  40  hours.  Low  living  costs. 
James  McGowan,  WLOG,  Logan,  W.  Va. 

Progressive  network  affiliate  in  Houston, 
Texas  has  opening  for  versatile  an- 
nouncer. Must  be  steady,  sober.  Good 
opportunity  to  develop  own  show  ideas 
and  talent  fees  available.  Wire  or  call 
Dick  Altman,  KTHT,  Houston,  Texas. 

Sports  announcer  wanted.  Experienced 
play-by-play  sports  announcer  especial- 
ly for  football  and  basket  ball.  Salary 
open.  Send  audition  disc  and  complete 
information  to  Radio  Station  KHMO, 
Hannibal,  Mo. 

Combination  operator-announcer,  first 
class  license.  250  watt  station,  going  to 
1  kw  soon.  City  of  8500.  Heart  vast  agri- 
cultural ranching  area.  Site  much 
postwar  expansion,  including  million- 
dollar  veterans  hospital  and  sugar  fac- 
tory. Newspaper  operated  station.  RCA 
equipped.  State  salary  expected.  No 
high  cost  living  section.  Permanent  job 
for  fellow  with  happy,  willing,  progres- 
sive disposition.  Write  Star  Printing  Co., 

Miles  City,  Montana.  

Experienced  announcer  wanted  with 
third  class  ticket.  Must  be  capable 
copywriter  and  have  car.  Submit  photo 
and  complete  radio  background  with 
references.  Progressive  station  with 
plans.  KSEI,  Pocatella,  Idaho. 

Wanted — First  class  radiotelephone  op- 
erator who  knows-  transmitters  and  as- 
sociated equipment.  Good  maintenance 
man.  Provide  radio  background,  refer- 
ences and  snapshot.  KSEI,  Pocatello, 
Idaho. 

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  111. 

Wanted — Licensed  engineer  for  WJEF, 
Grand  Rapids.  Write  Chief  Engineer, 
WKZO,  Kalamazoo. 


—Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  far 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C 


SALESMAN 

.  .  .  wanted  to  sell  radio  adver- 
tising for  station  location  in  large 
metropolitan  eastern  city.  Very  lib- 
eral commission  basis.  Address 
replies  to  Box  128,  BROADCAST- 
ING, 870  National  Press  Bldg., 
Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Engineer  with  first  class  license.  West- 
ern Pennsylvania,  250  watter.  State  sal- 
ary requirements.  Box  126,  BROAD- 
CASTING. 

Situations  Wanted 

Announcer — Some  experience,  recently 
discharged  from  service.  Box  147, 
BROADCASTING. 

Attention  FCC  applicants — Experienced 
television  engineer  currently  associated 
with  established  commercial  tele  sta- 
tion seeks  connection  with  proposed 
tele  station,  preferably  California  or 
Texas.  Capable  of  supervision  of  layout, 
Installation,  and  operation  of  studios, 
transmitter,  field  and  telecine  equip- 
ment. Box  57,  BROADCASTING. 

Radio  engineer  available — 21/2  years  re- 
search and  construction  of  FM  transmit- 
ters equipment  for  Navy  Department. 
4'/2  years  chief  engineer  of  local  AM 
broadcast  station.  6  years  of  Industrial 
electrical  engineering.  Desire  job  of  con- 
structing FM  and  TV  broadcast  stations. 
References  of  ability,  character  and  re- 
sponsibility upon  request.  Box  71, 
BROADCASTING. 

Chief  engineer  available,  six  years  chief 
engineer,  four  years  FCC  engineer,  one 
year  Western  Electric  field  engineer.  Box 
93,  BROADCASTING. 

Engineer — Seven  years  broadcasting,  five 
as  chief  engineer;  three  years  War  De- 
partment; competent,  progressive,  re- 
liable. Desires  position  with  progressive 
station  in  Minnesota,  Wisconsin,  Michi- 
gan or  west  coast.  Available  October  15. 
Box  100,  BROADCASTING. 

Announcer-program  director  6  years 
experience,  solid  production  background, 
knowledge  of  sales,  wants  to  contact 
west  coast  CP,  or  broadcasters,  with  per- 
manent opening.  If  possible,  will  ar- 
range personal  interview.  Box  102, 
BROADCASTING. 

Writer  -  commentator  -  program  stylist 
— Gal  Friday  with  new  ideas  for  post- 
war programs.  Writes  news,  continuity, 
publicity,  commercials.  10  years  experi- 
ence press  and  radio;  Chicago,  New 
York,  Hollywood,  Europe.  Chicago  pre- 
ferred. Box  106,  BROADCASTING. 

Continuity  writer.  Wide  experience  in 
writing  and  dramatic  fields.  College 
graduate.  Excellent  references.  Box  112, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Radio  experience  in  all  capacities,  ex- 
cept engineering  and  sports.  Started  18 
years  ago;  also  business,  advertising  and 
executive  experience.  Prefer  newscast- 
ing  and  selling  time.  State  salary  and 
your  future.  Can  furnish  references. 
Box  137,  BROADCASTING. 

Program  director.  Good  background. 
Now  employed  by  major  network.  Musi- 
cal and  dramatic  experience.  Box  116, 

BROADCASTING.  

Young  woman  with  a  pleasing  radio 
voice  desires  a  start  in  radio  or  adver- 
tising. College  graduate  with  A.B.  in 
Speech  and   emphasis   in  radio  work. 

Box  117,  BROADCASTING.   

Continuity  editor — All  types  of  com- 
mercial copy.  Also  traffic  experience  and 
programming.  College  graduate.  Avail- 
able September  15.  Box  118,  BROAD- 
CASTING.  

One  man  radio  station:  Producer,  direc- 
tor with  ideas.  Script  writer,  announcer, 
actor,  musician,  radio  technician.  Re- 
stricted phone  license,  preparing  for 
second  class.  Veteran  World  War  II. 
Will  audition.    Have  experience — want 

more.  Box  119,  BROADCASTING.  

Program  director — Having  had  twelve 
years  in  radio  as  announcer  and  program 
director,  would  like  to  locate  in  a  mid- 
dlewest  or  southern  town  and  build 
programs  for  a  progressive  station.  Had 
musical  and  dramatic  experience  and 
can  produce  home  talent  shows,  some 
experience  in  sales  and  station  manage- 
ment. Family  man,  college  graduate, 
steady  and  sober,  give  the  best  ref- 
erences.  Box  120,  BROADCASTING. 
Ambitious,  aggressive,  hard  working 
young  man  (29,  married)  with  nine 
years  experience  in  radio,  manager  of 
250  watt  small  town  station  desires 
employment  with  progressive  station  in 
good  trade  area,  preferably  middlewest 
or  Pacific.  Box  121,  BROADCASTING. 
Position  wanted — Chief  engineer — 13  V2 
years  experience;  i\'2  as  chief  of  broad- 
cast station,  3 \'2  years  as  chief  of  ultra- 
high police  radio,  AM  and  FM  experi- 
ence. Age  34,  good  health,  married  8 
years.  Now  employed  but  desires  change. 

Box  123,  BROADCASTING.  

Chief  engineer — Available  September  8, 
17  years  experience,  references.  Box 
125,  BROADCASTING.  

Ex-Merchant  Marine,  single,  26.  FCC 
first  class  phone  and  telegraph  licenses. 
Experience:  News  and  script  writing, 
some  announcing.  College  graduate. 
Gerson  Goodman,  1930  80th  St.,  Brook- 
lyn, N.  Y. 


From  an  ex-soldier 
To  the  Radio  Industry: 
"Gl  would  like  to  get  back  to  work" 

Honorable  discharged  veteran  with  experience  in  radio  stations  ranging  from 
250  to  50,000  watts.  Network  announcing;  special  events;  promotion  and 
publicity;  news  announcing  and  editing;  sales;  program  and  commercial  writ- 
ing; station  representative  experience;  over  a  year  as  radio  station  manager. 
Don't  get  me  wrong  I  Not  a  "Super"  radio  man — just  a  fully  experienced 
ex-radio  man  ready  to  get  back  to  work. 

If  you  have  an  opening  on  your  staff — drop  me  a  line — I  might  bite  and 
it  would  turn  out  to  be  a  good  catch  for  both  parties  concerned. 

BOX  127,  BROADCASTING 


ATTENTION  SERVICEMEN! 

To  aid  servicemen  seeking  radio  jobs,  BROADCASTING  will 
accept  situation  wanted  classified  ads  at  no  charge.  Thirty  words 
maximum.  Two  insertions.  Sign  name,  rank  and  give  address. 


Situations  Wanted  (Cont'd) 

Experienced  football  -announcer  av 
able  from  St.  Louis  for  Friday,  Sat 
day,  Sunday  schedule.  Box  130,  BRO, 
CASTING.  

Engineer,  first  class  license,  marr 
child.  Box  131,  BROADCASTING. 
Experience  saves!  We  handle  that  sta 
you  have  In  mind  from  commencen 
of  application  to  completion  of  op 
tion  after  you  are  "on  the  air".  Al 
any  part  of  it.  Savings  on  appllcat 
construction  and  operation  is  our 
cialty.  Our  experience  is  saving  mo 
for  others — let  us  save  money  for 

Box  132,  BROADCASTING.  

Combination  program  director  and  c 
mercial  manager  desires  position  \ 
small  station.  Age  37,  married,  lo 
anywhere.  Box  134,  BROADCASTIN' 
Three  people  seeking  a  change.  Mar 
years  old,   holding  first   class  lice 
now  employed  as  chief  engineer 
manager.  Wife,  third  class  license, 
employed  as  announcer  and  engl: 
and  young  man,  24  years  old,  sir 
draft  exempted,  now  employed  as 
gram  director,  and  news  analyst, 
starting  salaries  and  full  details  in 
letter.  Box  135,  BROADCASTING. 
Transmitter   engineer   desires  posi 
as  chief  engineer.  First  class  license 
four   years  broadcast  experience. 

136,  BROADCASTING.  

Announcer — 27,  married,  three  y 
experience  CBS  affiliate.  Turntable 
control  board.  Prefer  college  towi 
city.  Transcription  on  request.  J 
Allott,  219  N.  Kostner,  Chicago,  Til. 
Chief  engineer  available  immedia 
Desires  permanent  job.  Married, 
thirties.  Will  be  honorably  discha 
from  Navy  within  week  after  three 
half  years  of  service  in  radio  electro: 
all  phases.  Have  had  commercial  11c 
since  1929.  Installed  1  kw  broadcast 
tion  in  1940.  Best  references.  Write  I 
V.  McMoran,  124  B  St.,  N.  E.,  W 

ington,  D.  C.  

Army  officer,  now  overseas,  expec 
discharge  about  October  first  wishe 
make  connection  with  midwest 
or  regional  station  in  sales  or 
agerial  capacity.  In  radio  from  193 
'42,  has  served  in  all  departments  ei 
engineering.  References  from  all 
employers  and  associates.  Superior  . 
record.  Family  of  three.  Prefer  sts 
catering  to  industrial  or  agricull 
market  but  not  absolute  nece: 
Chance  for  advancement  and  stat 
future  more  important  than  stai 
salary  or  position.  Available  for  ii 
view  if  interested.  Box  142,  BRC 
CASTING. 


is  sweepin 
the  country 

We,  as  pioneer  manufa( 
turers  of  FM  broadcai 
equipment,  are  prepared 
and  now  have  openings  f< 
sales  representatives  in  tr 
following  territories: 

New  England 
Ohio 
South 
Southwest 
Qualifications : 

1.  Financially    able,  wi1 
present  organization 
one  in  planning. 

2.  Established,  regular  coi 
tacts  with  broadcasters 
your  territory  and  meai 
of  contacting  prospectn 
broadcasters  in  FM. 

3.  Engineering  and  technic 
background  helpful,  b 
not  essential. 

Write,  stating  qualifications,  t< 
Box  133  Broadcasting 
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Situations  Wanted  (Cont'd) 

ommercial  announcer  for  permanent 
lacement.  5  lew  or  new  250  watt.  Excel - 
nt  references.  Family  man.  Write  or 
'legraph  details.  Box  140,  BROADCAST - 
<TG.  

oung  man,  26,  seeking  announcing 
jsition  in  radio.  Good  voice,  fair  edu- 
ition;  now  studying  National  Academy 
Broadcasting,  Washington,  D.  C. 
refer  east  coast.  References.  Box  143, 
SOADCASTTNG.  

idostrial  engineer,  former  sales  and 
ation  manager,  available  due  war  con- 
act  termination,  seeks  opportunity 
r  development  of  single  station,  group 
regional  network.  Highest  recommen- 
tions  based  on  results  produced.  Sal- 
y  or  commission.  Reply  Box  144, 
ROADCASTTNG.  

sired — Radio  production  and  writing 
sition  with  network,  independent  sta- 
>n  or  agency  in  New  York  by  woman 
oroughly  experienced  in  network  pro- 
iction  and  writing.  Has  good  solid 
iio  background.  Has  broadcast  unus- 
1  women's  programs.  Excellent  refer- 
ees.  Box  145,  BROADCASTING. 

charged  veteran  with  ability  and 
xi  ideas  available  as  station  manager 
commercial  manager.  Will  consider 
es  position  with  progressive  station 
good  market  or  network.  For  full 
ails,  wire  or  write.  Box  146,  BROAD- 
STING^  

teran,  to  be  honorably  discharged 
5rtly,  desires  chief  engineer  job.  Pref- 
bly  middle  or  far  west.  Ham  since 
Army  background  included  super- 
ion  of  war  dept.  stations;  most 
ases  radio  engineering.  First  phone 
second  telegraph  tickets.  Write 
as.  W.  Clemens.  600  Bashford  Lane, 
sandria,  Va. 


Wanted  to  Buy 


Private  party  desires  purchase  interest 
or  full  stock  western  or-  southwestern 
station.  Replies  confidential.  Box  115, 

BROADCASTING.  

Wanted  to  buy — Whole  or  part  interest 
in  a  radio  station  up  to  1000  watts.  15 
years  of  successful  sales  management. 
New  England  preferred.  Box  124, 
BROADCASTING. 


For  Sale 


For  sale — New  250  watt  transmitter. 
Price  $1750.  Box  55,  BROADCASTING. 
For  sale — Automatic  equalizer  for  RCA 
Instantaneous     Recorder.     Box  129, 

BROADCASTING.  

Transmitter  250  watt  AM  Temco  con- 
verted news,  meets  FCC  specifications. 
In  original  containers  for  immediate 
delivery  $2,200.00  cash,  f.o.b.  Write  E. 
Lewis,  Room  506,  250  Park  Ave.,  New 

York  City.  

250  watt  transmitter,  complete  with  one 
set  spare  tubes.  FCC  approved.  It  is  the 
equipment  formerly  used  by  WJW. 
Akron.  First  check  or  money  order  for 
$1250.00  will  buy  It.  Pacific  Coast  Amuse- 

ment  Co.,  Oakland,  California.  

For  sale — New  Hemco  250GC  converted 
transmitter.  Complete  filing  data  for 
FCC  requirements.  Never  been  used 
still  in  original  crating.  Price  cash 
FOB.  Marshall.  Texas  $3,000.00.  KVOM, 
Inc..  P.  O.  Box  793.  Marshall,  Texas. 

Miscellaneous 

Announcer's,  writer's,  emcee's  Comedy 
Material.  Catalog  free.  Box  29,  BROAD- 
CASTING^  

Managing  executive  with  thorough  ra- 
dio experience  will  invest  capital  and 
capable  services  in  local  station  or  will 
buy  outright.  Box  113,  BROADCAST- 
ING. 


SERVICE  DIRECTORY 


"GEARED  TO   AM-FM  EXPANSION 
*«a'U    Snitnterint  CmmtmltmmU 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
ashington,  D.  C.  Hollywood,  Cai 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

I  I  2  1  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

&  O  TRANSMITTING  TUBES 

eeland  &  Olschner  Products,  Inc. 

1  Bctronne  St.,  New  Orleans  13,  La. 

Raymond  4756 
jh   Power  Tube  Specialist!  Exclusively 


r  SOUND  EFFECT  RECORDS  N 

GENNETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Writs  For  Details 

CHARLES  MICHELSON 

67  W.  44tb  St.         New  York,  N.  Y. 


The 

Robert  L.  Kaufman 

Organization 

echnical  Maintenance,  Constrmetwis 
ipervision   and  Business  Services 

for  Broadcast  Stations 
unsey  Bldg.         Washington  4,  D  C 
District  2292 


FREQUENCY  MEASUREMENTS 

One   of  the   best   equipped  monitoring 
stations  in   the  nation 

STANDARD 

Measuring  &  Equipment  Co. 

Phones  877-2652  Enid,  Okla. 

Since  1939 


KLUGE  ELECTRONICS  CO, 

Comjnercial  &  Industrial 
Equipment 

1031   No.  Alvarado 
Los  Angeles  26,  Calif. 

yron   E.  Kluge         Exposition  1742 


TOWER  SALES  &  ERECTING  CO. 

Radio  Towers 
Erection,  lighting,  painting  & 

Ground  Systems 
6100   N.   E.   Columbia  Blvd. 
Portland  1  1 ,  Oregon 
C.  H.  Fisher,  Agent  Phone  TR  7303 


5th  YEAR 

f)R  JOHNNY  AND  MACK  AUTO  PARTS 

IN  MIAMI 

THE  SHADOW 

vailable  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL  DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg^  Watbu,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington   4,  D.  C. 


Tel.  Bridgeport  7-2465 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conm 


HERBERT  L.WILSON 

and  associates 
Consulting  Radio  Engineers 
AM  fm  television  Facsimile 

1018  Vermont  Ave.,  N.W,  Washington  9, 0.0. 

NATIONAL  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 
Triangle  4400 


FREQUENCY  MEASURING 
SERVICE 

Exact  Measurement*  »  at  any  timt 

RCA  COMMUNICATIONS,  INC 
64  Broad  Strut      New  York  4,  N.  V. 


Frank  H.  M 

clntosh 

Consulting  Radio 

Engineers 

710  14th  St.  N.W. 

ME.  4477 

Washington, 

D.  G. 

McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.        Dl.  1209 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultant- 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


e  International  Building.  Washington,  D.  O. 

•  321  E  Gregory  Boulevard,  ffanaas  City,  Mo 

•  Cross  Roads  of  the  World.  Holly-wood,  Call' 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Manser  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL   A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  0.  C 
Decatur  1234 


<§s>- 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  6215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
*      *  * 

Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362       e      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG .  WASH..  D.  C" 
1319  F  STREET  N.  W.         DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PL,  N.E. 
Atlanta,  Ga.       ATwooC'  3328 


GOMER   L.  DAVIES 

Consulting  Radio  Engineer 
P.O.  Box  71  Warfield  9089 

College  Park,  Md. 


People 


At  Deadline ... 


OPA  PRICE  RULING 

ON  RECEIVING  SETS  SOON 

ACTION  by  the  OPA  on  prices  for  radio  re- 
ceiving sets  is  expected  this  week,  following 
decision  reached  over  the  previous  weekend  to 
remove  the  bottleneck  on  tubes  and  parts  that 
arose  from  delay  in  securing  OPA  price  for- 
mulas. 

Set  manufacturers  are  going  ahead  with  pro- 
duction plans,  completing  details  of  production 
lines  and  arranging  to  acquire  tubes  and  com- 
ponents. Already  some  manufacturers  are  turn- 
ing out  sets  but  the  quantity  is  not  large. 
Within  a  few  weeks  output  will  reach  a  high 
figure. 

Parts  manufacturers  complain  the  new  prices 
on  tubes  and  parts  do  not  take  care  of  many 
hidden  increases  in  production  costs.  The  in- 
crease factors  for  original  equipment,  radio 
tubes  and  parts  range  from  5%  for  resistors 
and  miscellaneous  items  to  11%  for  coils,  and 
transformers  and  chokes,  based  on  the  prices 
that  prevailed  in  1941. 

AMERICAN  PROMOTION 
AWARDS  ANNOUNCED 

SECOND  annual  awards  for  outstanding  audi- 
ence promotion  of  American  Broadcasting  Co. 
programs,  based  on  a  survey  of  agencies,  has 
resulted  in  issuing  of  certificates  by  the  net- 
work to  the  following  stations:  Cities  over 
500,000,  KXOK  St.  Louis,  WFIL  Philadelphia, 
WJW  Cleveland,  WTCN  Minneapolis;  cities 
100,000  to  500,000,  WOWO  Ft.  Wayne,  WAGA 
Atlanta,  KXYZ  Houston;  cities  50,000  to  100,- 
000,  WCBS  Springfield,  111.;  WROK  Rockford, 
111.,  WJBO  Baton  Rouge;  cities  under  50,000, 
KADA  Ada,  Okla.,  WTJS  Jackson,  Tenn., 
KGGF  Coffeyville,  Kan. 

SKELLY  RENEWS  DREIER 

SKELLY  OIL  Co.,  Kansas  City,  renews  Alex 
Dreier  on  24  NBC  stations,  effective  Sept.  10. 
Program  is  aired  Mondays  through  Saturdays, 
7-7:15  a.m.  (CDST).  Fifty-two  week  con- 
tract was  signed  by  Henri,  Hurst  &  McDonald, 
Chicago. 

LONGINES  ADDITION 

LONGINES-WITTNAUER  Co.,  New  York, 
begins  sponsorship  of  an  additional  half-hour 
of  transcribed  World's  Most  Honored  Music 
featuring  the  Longines  Symphonette,  over 
WMAQ  Chicago.  Program  will  be  heard  Satur- 
days 10:30-11  p.m.,  in  addition  to  regular 
Sunday  broadcast.  Contract  placed  by  Arthur 
Rosenbei-g  Inc.,  New  York. 

JOINS  AVERY  FIRM 

RAY  NEIHENGEN,  American  spot  salesman 
in  Chicago,  joins  Free  &  Peters,  Chicago,  Sept. 
10,  replacing  Bernard  (Tim)  Timothy,  who 
becomes  Chicago  manager  of  Lewis  H.  Avery's 
new  station  representative  business  [Broad- 
casting, Sept.  3]. 

SEARS  1 1  IN  LOS  ANGELES 

SEARS  ROEBUCK  &  Co.,  Los  Angeles,  in  a 
20-day  anniversary  campaign  on  Sept.  10  starts 
using  a  total  of  594  transcribed  spot  announce- 
ments on  11  local  area  stations.  List  includes 
KFI  KECA  KNX  KFWB  KFVD  KMPC  KPAS 
KGFJ  KFAC  KIEV  KWKW.  Agency,  The 
Mayers  Co.,  Los  Angeles. 
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TRANSCONTINENTAL  TELEVISION 
TWO  YEARS  OFF,  SAYS  MINER 

TELECASTS  of  local  sporting  events  and  po- 
litical doings  in  addition  to  visual  adaptations 
of  radio's  variety,  comedy,  dramatic  and  other 
entertainment  and  educational  programs  should 
be  available  to  the  television  set  owner  in  the 
near  future,  Worthington  Miner,  CBS  mana- 
ger of  television,  said  in  address  prepared  for 
Broadcasting  Sept.  9  as  intermission  feature 
of  the  CBS  Symphony  Orchestra  Concert. 

Mr.  Miner  warned  listeners  "it  will  be  two 
years,  probably  more,  before  televison  will  be 
ready  to  span  the  Continent"  and  that  "tele- 
vision in  its  formative  years  will  be  limited  to 
certain  specific  hours  of  the  day.  Television," 
he  said,  "should  be  considered  not  as  a  substi- 
tute for  but  as  a  supplement  to  your  radio 
service."  Color  pictures  and  other  technical  de- 
velopments are  on  the  way,  he  said,  stating 
that  CBS  hopes  to  demonstrate  full  color  in 
New  York  before  the  end  of  the  year.  He 
warned,  however,  that  "it  would  be  false  to 
anticipate  television's  full  flowering  tomorrow 
or  the  day  after  tomorrow." 

CBS  WORKERS  PETITION 

CBS  white  collar  workers  (secretaries,  re- 
searchers, writers  and  directors  in  television) 
have  authorized  United  Office  of  Professional 
Workers  of  America  to  file  a  petition  with  the 
National  Labor  Relations  Board  for  the  right 
to  hold  an  election  to  determine:  1,  whether  the 
white  collar  workers  want  a  union  and  2, 
whether  the  union  be  the  UOPWA,  Interna- 
tional Alliance  of  Theatrical  &  Stage  Employes, 
or  International  Brotherhood  of  Electrical 
Workers.  UOPWA  is  affiliated  with  CIO.  Other 
two  unions  are  AFL. 

BARSBY  ELECTED  V-P 

WILLIAM  H.  BARSBY,  formerly  traffic  man- 
ager of  RCA  Communications  Inc.,  was  elected 
vice-president  Friday.  Col.  Sidney  Sparks,  who 
has  been  released  from  active  military  duty 
after  two  years  as  officer  in  charge  of  the  War 
Dept.  Signal  Center  in  Washington,  succeeds 
Mr.  Barsby  as  traffic  manager. 

CAPT.  JENNINGS  TO  TREASURY 

CAPT.  ROBERT  G.  JENNINGS,  former  ra- 
dio director  of  H.  W.  Kastor  &  Sons,  Chicago, 
who  has  been  handling  radio  production  for 
Army  Air  Forces,  has  been  loaned  to  the  Treas- 
ury to  assist  in  handling  special  programs  for 
the  Victory  Loan  Drive.  He  will  be  stationed 
in  New  York  as  liaison  with  MBS  on  special 
programs. 


CRIME  PAYS 

LEWIS  J.  VALENTINE  has  announced 
his  resignation  as  police  commissioner  of 
New  York  on  Sept.  14  after  42  years  on 
the  force,  to  become  chief  investigator- 
commentator  of  the  new  Gang  Busters 
series  starting  on  American  Sept.  15  as 
a  Saturday,  9-9:30  p.m.  program.  Series 
is  sponsored  by  L.  E.  Waterman  Co.,  New 
York,  for  Waterman  fountain  pens.  Mr. 
Valentine  will  receive  $50,000  a  year  for 
his  radio  ties.  His  salary  as  commissioner 
has  been  $12,500  a  year. 


SALLY   CRAMER,  formerly  administrati 
assistant  on  the  Jergens- Woodbury  account 
Lennen  &  Mitchell,  New  York,  to  McCan 
Erickson,  New  York,  as  creative  group  head 
the  Revlon  account. 

EUGENE  S.  Thomas,  sales  manager  of  W( 
New  York,  named  member  of  advertising  a 
selling  course  committee  of  Advertising  CI 
of  New  York  for  22nd  year  of  course. 

CARLOS  FRANCO,  associate  director  of  ra< 
in  charge  of  station  relations,  Young  &  Ru 
cam,  New  York,  is  in  Mexico  on  a  business  ti 

WILLIAM  SHIRER,  CBS  commentator,  lea- 
Sept.  26  for  Germany  to  cover  the  Nazi  v 
criminal  trials  at  Nuremberg.  Les  Nichols,  v 
has  covered  the  war  for  Mutual  five  years, 
now  in  Europe  and  will  report  the  trials 
that  network,  assisted  by  Murray  Young,  f 
merly  a  commentator  for  WHK  Cleveland  v 
has  been  added  to  Mutual's  overseas  staff. 

GEORGE  FISK,  formerly  with  research 
partment  of  World-Telegram,  New  York, 
joined  Sherman  K.  Ellis,  New  York,  as 
sistant  director  of  research. 

OLIVER  PRESBREY,  formerly  assistant 
Arthur  Pryor,  vice-president  in  charge  of 
dio,  BBDO  New  York,  has  become  an  acco 
executive  in  charge  of  the  U.  S.  Steel  aecoi 
Mr.  Presbrey  is  succeeded  by  Wick  Cri 
[Broadcasting,  Sept.  3]. 

ALAN  C.  THURSTON,  Sales  developrc 
manager  of  White  Rock  Corp.,  subsidiary 
National  Distillers  Products  Corp.,  New  Y 
has  been  appointed  vice-president  in  chargi 
advertising  and  merchandising. 

GILBERT  SELDES,  CBS  director  of  tel 
sion  programs,  resigns  Sept.  28  to  do  ii 
pendent  television  work.  He  may  continue 
cial  work  for  the  network  outside  of  televis 

HOWARD  J.  LONDON,  director  of  radio 
motion  pictures  for  the  National  founda 
for  Infantile  Paralysis,  leaves  Sept.  10  f( 
three-week  trip  to  San  Francisco  and  H< 
wood  to  complete  radio  plans  for  the  ; 
March  of  Dimes  campaign. 

ROBERT  WASSELL,  EUROPEAN  war 
respondent  for  American,  has  returned  to 
country.  After  a  short  vacation  he  will  be 
signed  to  other  duties. 

WEST  W.  WILCOX,  assistant  general  i 
ager  of  WHOM  New  York  for  10  years,  res 
Sept.  15.  He  will  announce  new  affiliation 
few  weeks. 

MARGARET  C.  BOOSS,  formerly  manag< 
market  and  research  for  McCann-Ericl 
New  York,  appointed  associate  director  o 
search  of  Federal  Adv.  Agency,  New  Yorl 

MARY  MARGARET  McBRIDE,  commen 
on  WEAF  New  York,  was  to  leave  Sept. 
Paris  and  London.  She  may  broadcast  an 
sional  program  from  abroad.  Sheila  I 
Miss  McBride's  manager,  will  substitute  o: 
Monday-through-Friday,  1-1:45  p.m.  prog 
broadcast  under  participating  sponsorshi; 

STEVE  ELLIS  and  Don  Dunphy  will  des 
the  Monday  night  boxing  bouts  from  Ma 
Square  Garden  and  St.  Nicholas  Arena, 
York,  on  WHN,  sponsored  by  Gillette  S 
Razor  Co.,  Boston.  Starting  Sept.  10. 

BROADCASTING    •    Broadcast  Adver 


•  ADVERTISING   MUST   PACE  PROGRESS 


Advertising  Brought 

NATIONAL  MARKETS 


to 


TN  1909— an  idea;  in  1945— a  multi- 
JL  million  dollar  business!  Such  is  the  his- 
tory of  the  Florists'  Telegraph  Delivery 
Association,  the  trade  cooperative  which 
widens  a  local  florist's  market  from  his  own 
community  to  a  whole  nation.  Thirty-six 
years  ago,  florists  determined  to  make 
"Flowers-by-wire"  a  reality.  Their  success 
is  attested  by  current  annual  volume  of 
more  than  5,000,000  orders — more  than 
7000  members— more  than  $36,000,000 
worth  of  business! 


In  the  DISTRIBUTION  DECADE 

Advertising  Must  Win  Still  Wider  Markets! 


4  MERICA  is  on  the  verge  of  a  new 
era — the  Distribution  Decade! 
Now  that  Victory  has  lifted  the  curtain 
on  this  new  phase  of  economic  history, 
new  responsibilities  and  new  oppor- 
tunities will  fall  to  Advertising. 

Conversion  from  war  production 
finds  us  with  abundant  manpower, 
money,  materials  and  manufacturing 
facilities.  Purchasing  power  will  exist  as 


a  potential,  but  its  activation  will  hinge 
on  the  success  of  Advertising.  For 
Advertising  must  create  demand  among 
consumers. 

More  than  that,  Advertising  must 
regulate  demands  to  meet  abilities  to 
produce  in  order  to  maintain  a  stable 
economy.  Without  a  demand  for  goods, 
plus  a  parellel  course  of  supplv  and 


consumption,  we  face  a  menace  of  dis- 
astrous unemployment. 

Advertising  did  it  before — and  will 
do  it  again — better.  Alert  agency  men 
will  be  ready  for  the  Distribution 
Decade.  The  Nation's  Station  will  soon 
be  ready,  too;  ready  to  go  into  action — 
with  new,  factual  data  on  how  to 
move  merchandise  in  the  4-State  mar- 
ket that  is  WLW-Land. 


".  .  .  to  WLW  for  outstanding 
reporting  of  the  news" 


THE  NATION'S  MOST  M  E  R  C  H  A  N  D  I  S  E- A  B  L  E  STATION 


Post-war  radio  "handie-talkies"  and  "walkie-talkies"  will  enable  you  to  take  your  radiophone  anywhere  you 


I'm  telling  Helen  about  this —right  now! 


You're  a  hundred  miles  from  "nowhere"  and  you 
just  landed  the  finest  trout  in  the  world !  You've  sim- 
ply got  to  tell  your  wife  (and  the  boys)  back  home. 

So  you  turn  on  your  "handie-talkie,"  signal  the 
nearest  "receiving  station,"  get  put  through  long 
distance  and  r-r-r-ing!  —  she's  on  the  other  end! 

Doesn't  this  seem  fantastic?  It  really  isn't  at  all! 
For  now  such  instruments  can  be  made— about  the 
size  of  a  camera  — weighing  as  little  as  three  pounds 
—  with  a  range  of  many  miles. 

Similar  equipment  that  served  the  Allied  Armed 
Forces  was  made  possible  by  miniature  electron 


tubes  developed  in  RCA  Laboratories.  These  minia- 
ture tubes  are  the  size  of  peanuts  and  acorns.  Ac- 
tually, with  these  tubes  there  can  be  radios  the  size 
of  a  cigarette  case  or  a  lady's  compact— with  "big 
radio"  reception! 

Similar  research  goes  into  all  RCA  products.  And 
when  you  buy  an  RCA  Victor  radio,  television  set  or 
Yictrola,  you  get  one  of  the  finest  instruments  of 
its  kind  that  science  has  achieved. 

Radio  Corporation  of  America,  RCA  Building, 
Radio  City,  New  York  20.  Listen  to  The  RCA  Show, 
Sundays,  4:30  P.M.,  Eastern  Time,  over  NBC. 


RCA  miniature  tubes— another  exai 
of  RCA  pioneering  in  radio  and 
tronics.  The  "handie-talkie"  and  sm 
radios  were  made  possible  througl 
development  of  these  tubes.  Morei 
much  valuable  space  can  be  si 
through  their  use  in  larger  sets. 


RADIO  CORPORATION  of  AMEBIC 
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PRICE  15  CENTS 
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years  better  than  w 


perhaps  no  industry  in  the  world  converted  for 
war  as  quickly  as  did  radio.  And  perhaps  no  in- 
dustry has  matured  as  greatly  under  the  stress 
and  strain  of  war  as  has  radio,  and  WOR. 

For,  months  before  Warsaw  and  the  tragedy  of 
Pearl  Harbor,  radio,  and  WOR,  saw  reflected  in 
the  sensitive  mirror  of  sound  a  few  of  the  vast 
changes  with  which  it  would  have  to  contend 
during  the  months  and  years  to  come. 

Under  the  impact  of  the  first  war  it  ever  had  to 
face,  WOR  began  to  discover  resources  it  never 
knew  it  had.  In  the  brief  space  of  a  few  months 
WOR  grew  almost  unconsciously  more  expert  in 
the  use  of  its  own  medium.  It  soon  realized  that 
programs  and  time  and  the  very  timbre  of  the 
human  voice  could  be  trimmed,  paced  and  modu- 
lated to  do  unexpected  and  surprisingly  powerful 
things. 

In  the  light  of  WOR's  role  as  an  increasingly 
important  and  valuable  weapon  of  war,  commer- 
cial problems  were  only  secondary.  Rut  there 
were  problems.  The  split-second  changes  that 
affected  WOR's  sponsored  shows,  taught  the  sta- 
tion to  reprogram  and  replace  with  the  speed  of 
a  finger-snap.  Many  of  the  replacements  were 
advertisers  new  to  radio  and  they  laid  their  col- 
lective problem  of  proper  time  selection,  program 
building  and  slanting,  and  the  major  burden  of 
their  promotion,  in  view  of  limited  paper  stocks, 
in  WOR's  lap. 


WOR  met  its  commercial  problems  with  cau- 
tion, but  no  delay.  Program  formulas  which  had 
worked  in  the  past  were  speedily  discarded  for 
the  present — and  perhaps  forever.  New  ap- 
proaches to  a  public  stunned  by  war  had  to  be 
made  quickly  and  economically. 

How  WOR  succeeded,  and  how  well,  is  vividly 
described  in  numerous  success  stories,  and  in  the 
phenomenal  growth  of  companies  which  once 
measured  their  sales  in  terms  of  two  and  three 
neighborhood  deliveries. 

It  is  little  wonder  then,  that  WOR  today  is  five 
years  better  than  it  ever  was.  For  WOR  has  not 
only  grown  in  experience,  as  it  inevitably  would, 
but  in  the  war-spurred  elasticity,  speed  and  prof- 
itable ingenuity,  with  which  it  can  more  skill- 
fully use  the  powerful  medium  of  radio  to  meet 
the  great  and  ever-changing  needs  of  millions  of 
people  in  one  of  the  greatest  listening  territories 
on  the  Eastern  Seaboard. 

If  we  were  an  advertiser  reconverting  to  meet 
peacetime  demands,  or  the  maker  of  a  war  prod- 
uct facing  the  threat  of  established-brand  return, 
we'd  give  more  than  casual  thought  to  WOR, 
a  great  American  station  which  has  grown 
wise,  in  both  war  and  peace,  in  the  subtle  art  of 
making  people  do  and  say  things  promptly  and 
economically. 


WOR 


that  power-full  station, 

at  1440  Broadway,  in  New  York 


MUTUAL 
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The  Donnelly  home  and  farmyard.  The  farm 
is  diversified,  with  300  White  Rock  chickens, 
herd  of  hogs,  a  dozen  cows  being  milked, 
plus  corn,  beans,  oats,  vegetable  garden, 
and  hay  crop. 


14-year-old  Ruth  Donnelly  feeds  the  White 
Rocks;  a  4-H  worker,  Ruth  is  a  skilled  cook 
and  drives  a  tractor  when  needed. 


The  Donnelly  family  at  home, 
(left)  at  17  is  his  father's  ch 
helper,  also  is  in  demand 
neighbors.  Mrs.  Donnelly  has  be 
a  4-H  club  leader.  Next  are  Ri 
8-year-old  Eileen,  and  2Vi-ye 
old  Jeri  on  his  father's  lap. 
older  daughters  are  married 
living  in  homes  of  their  own,  Dc 
farming,  and  Leona,  a  city  dw« 
in  California. 


HERE  IS  OUR 


SHAKE  HANDS  WITH  THE  HAROLD  DONNELLYS  OF  MIDDLE  ILLINOIS: 

PART  OF  THIS  BIG,  FAMILY  MARKET 


WE'D  like  you  to  meet  Harold  Donnelly  and 
family  of  Lee  County,  Illinois.  They're  old 
friends  of  WLS  .  .  .  and  they  are  like  so  many  other 
folks  in  this  easy-to-reach  Midwest  Market. 
The  Donnellys  use  electricity,  central  heating,  tele- 
phone, radio  and  car  in  daily  living.  They  buy  food 
and  hardware,  automotive  supplies  and  things  elec- 
trical, drug  items  and  dry  goods;  everything  a 
family  needs.  Operating  a  going  farm  business,  240 
acres  of  it,  they  are  also  a  market  for  machinery, 
feed,  seed,  fence. 

Our  6:45  a.m.  news  is  a  Donnelly  family  habit; 
Dinnerbell  Time  and  WLS  Feature  Foods  are  other 


favorites.  Mrs.  Donnelly  explains  their  listening 
loyalty  with  the  simple  statement:  "WLS  is  the 
best  all-around  station"  She  speaks  from  21  years 
of  WLS  listening  experience. 

WLS  receives  a  million  letters  a  year,  many  of  them 
from  families  like  the  Donnellys;  families  of  every- 
day Americans  on  farm,  in  town,  city  and  suburb. 
Old  friends  of  ours,  these  folks  have  confidence  in 
WLS  and  its  advertisers.  This  confidence  will  give 
your  merchandise  friendly  acceptance  in  a  market 
of  over  14  million  people.  For  added  facts  to  help 
you  meet  today's  selling  problems  in  Midwest 
America,  call  any  John  Blair  man. 


890  KILOCYCLES 
50,000  WATTS 
AMERICAN  AFFILIATE 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  *  KTUC  TUCSON  *  KSUN  BISBEE-LOWEIL-DOUG 


Local  boy 

makes  good  listening 


•  Thousands  of  Philadelphians  follow 
Melvin  K.  Whifeleather's  authoritative  com- 
ment on  foreign  affairs  in  The  Evening  Bulletin, 
the  largest  evening  newspaper  in  America. 
Whiteieather,  a  veteran  foreign  correspon- 
dent, knows  the  world  scene  and  the  men 
who  make  the  news.  He  is  now  heard  every 
week-day  evening  on  his  own  program 
over  WPEN. 

•  The  program  is  one  of  the  many  intro- 
duced by  WPEN  since  The  Evening  Bulletin 
assumed  ownership  and  management  of 
this  independent  station.  The  shows  appeal 
directly  to  the  interest  of  listeners  in  the 
Philadelphia  area. 

•  WPEN  is  becoming  known  in  Philadel- 
phia as  the  station  that  carries  the  news. 
There's  a  five-minute  newscast  every  hour 
— direct  from  The  Bulletin  news-rooms. 


950 


•  ••the  Station  for  Philadelphians 

And  WPEN-FM—a  PLUS  value 
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BROADCAST!  NG  at  deadline 


Closed  Circuit 


DON'T  LOOK  for  an  NAB  convention  in  1945 
despite  lifting  of  ODT  travel  and  convention 
ban.  Annual  business  already  has  been  con- 
ducted by  mail,  with  annual  report  submitted 
to  membership.  Besides,  large  attendance 
(1000-1200)  probably  would  be  frowned  upon 
with  peak  troop  travel  to  continue  through 
spring, 

BROADCASTERS'  mission  to  Pacific  theater 
as  sequel  to  recent  successful  ETO  tour  post- 
poned temporarily  because  of  conditions  inci- 
dent to  Jap  collapse  and  desire  of  Mac  Arthur 
headquarters  to  complete  preliminary  occupa- 
tion. War  Dept.  says  trip  isn't  cancelled,  merely 
postponed. 

WHILE  l'affaire  Elliott  Roosevelt  is  being 
scrutinized  by  House  Ways  &  Means  Commit- 
tee, Internal  Revenue  Bureau  officials  still  are 
attempting  to  ferret  out  new  facts  about 
Elliott's  loans  anent  Texas  State  Network  and 
Transcontinental,  which  folded  before  it  started 
in  1939.  Elliott  is  understood  to  have  advised 
committee  his  debts  amounted  to  between 
$300,000  and  $500,000  and  that  his  net  wealth 
is  now  "zero". 

ALTHOUGH  U.  S.  Court  of  Appeals  for  Dis- 
trict of  Columbia,  which  hears  radio  cases,  will 
have  full  quota  of  six  judges  for  first  time  in 
three  years,  there  may  be  another  vacancy 
soon.  It  is  generally  believed  Chief  Justice  D. 
Lawrence  Groner,  in  73d  year,  may  decide  to 
retire  soon. 

WHILE  IT'S  in  record-shattering  mood,  FCC 
this  week  or  next  is  expected  to  loose  new  allo- 
cations and  rules  for  television  as  soon  as 
mimeographs  can  churn  it  out. 

SET  and  parts  manufacturers,  stopped  dead 
by  OPA,  expect  to  get  hearing  before  Special 
Senate  War  Investigation  Committee  (former 
Truman  committee).  Investigator  for  commit- 
tee is  looking  into  complaints  by  set  makers 
that  OPA  won't  issue  price  formula  for  re- 
ceivers. Also  he  is  studying  complaint  by  parts 
makers  that  recent  OPA  increases  won't  permit 
them  to  sell  at  profit.  Result,  parts  makers  are 
producing  for  inventory  only;  few  receivers 
coming  off  production  lines. 

LOOK  FOR  National  Council  of  Christians  & 
Jews  and  Federal  Council  of  Churches  to  ask 
opinion  from  U.  S.  Attorney  General  on  possi- 
ble violations  of  religious  freedom  as  result  of 
action  by  James  C.  Petrillb  in  barring  AFM 
members  from  TV  broadcast  of  Jewish  reli- 
gious services  over  WBKB  Chicago  Sept.  6. 

WHEN  JUSTIN  MILLER  is  inaugurated  as 
NAB  president  in  Washington  Oct.  2  at  dinner 
— attendance  900-1,000 — -toastmaster  most  like- 
ly will  be  Don  Elias,  WWNC  Asheville,  news- 
paper publisher,  broadcaster  and  raconteur. 
FCC  Chairman  Paul  A.  Porter  will  speak, 
along  with  Judge  Miller  and  retiring  President 
J.  Harold  Ryan. 

WHITE  HOUSE  may  act  if  U.  S.  information 
officials  can't  agree  on  plan  to  siphon  Federal 
{Continued  on  page  102) 
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comin 


Sept.  17:  NAB  Radio  News  Committee,  Pal- 
mer House,  Chicago. 

Oct.  1-2:  NAB  Board  Meeting,  inauguration 
President  Justin  Miller,  Oct.  2,  Washington. 

Oct.  3:  NAB  Legislative  Committee,  Wash- 
ington. 

Oct.  10-11:  RMA-Canadian  RMA  jo'nt  meet- 
ing Westchester  Country  Club,  Rye,  N.  Y. 

Bulletins 

NATIONAL  War  Labor  Board  upheld  deci- 
sion of  its  regional  board  requiring  WOV  New 
York  to  employ  minimum  of  12  musicians. 
Regional  decision  had  reversed  trial  examiner, 
who  had  called  quota  system  "featherbedding",. 
declaring  it  had  no  power  to  change  practices 
agreed  to  in  collective  bargaining. 

TENTATIVE  plans  by  which  NAB  would  dis- 
tribute local  station  allocations  announcements 
for  U.  S.  agencies  to  all  stations  was  drafted 
Friday  at  meeting  of  federal  information  spe- 
cialists. Government  committee  would  provide 
packet  for  NAB  to  send  out.  Plan  later  might 
include  network  and  national  spot  allocations, 
which  War  Advertising  Council  handles  until 
Dec.  8. 

NEGOTIATIONS  between  American,  NBC 
and  NABET  were  proceeding  late  Friday 
"with  very  good  spirit  on  both  sides"  and  were 
scheduled  to  continue  on  Saturday  and  as  long 
thereafter  as  is  necessary  to  complete  the  new 
contract. 

CANADA  changes  from  daylight  saving  to 
standard  time  at  2  a.m.  Sunday,  Sept.  30. 


RADIO  WEEK  NOV.  4 

NATIONAL  Radio  Week,  observ- 
ing 25th  anniversary,  will  be  week 
of  Nov.  4,  date  selected  by  NAB 
public  relations  committee  and  net- 
work anniversary  committee.  First 
meeting  of  net  group  to  draw  plans 
and  set  theme  will  be  held  Sept.  19. 
NAB  public  relations  committee 
will  meet  next  week.  Commemora- 
tive statuette  is  to  be  presented  by 
Radio  Mfg.  Assoc.  and  replicas  to 
all  stations  and  networks.  RMA 
plans  big  advertising  and  publicity 
campaign  in  national  and  local 
media  to  observe  week. 


Business  Brief  I 


BAKER  FOR  QUAKER  •  Quaker  Oats 
Chicago,  will  sponsor  transcribed  quarter-he 
kid  show  Quaker  Breakfast  Parade  featuri 
Two-Ton  Baker,  in  a  few  weeks.  Show  stai 
Oct.  8  on  nine  Don  Lee  stations,  six  tin 
weekly,  7:30-7:45  a.m.  Agency,  Ruthrauff 
Ryan. 

RESORT  ACCOUNT  •  David  O.  Alber  Ass<j 
New  York,  has  been  placed  in  charge  of  ra< 
exploitation  for  Atlantic  City,  New  Jersey 
sort.  Campaign  will  start  Oct.  1  and  contir 
throughout  year. 

REYNOLDS  AUDITIONING  •  R.  J.  Reyno 
Tobacco  Co.,  Winston-Salem,  N.  C.  auditior 
a  new  variety  show  Thursday  for  possible 
placement  of  Thanks  to  The  Yanks  Mond 
7:30-8  p.m.  on  CBS.  Audition  was  given  bef 
(Continued  on  page  102) 


Cuba  Opposes  Havana  Treaty  Extensio 


CONTROVERSY  over  North  American  broad- 
cast allocations  erupted  at  Third  Inter-Amer- 
ican Radio  Conference  at  Rio  de  Janeiro  last 
week,  with  Cuba  opposing  extension  of  North 
American  Regional  Broadcasting  Agreement, 
on  which  standard  allocations  are  now  based. 
Move  may  force  holding  of  North  American 
conference  on  broadcast  allocations  prior  to 
March  29,  1946  when  NARBA  agreement 
(Havana  Treaty)  expires. 

Canada  proposed  two-year  extension,  U.  S. 
only  one  year,  or  until  March  29,  1947.  NARBA 
became  effective  in  1941. 

While  Rio  agenda  did  not  cover  broadcasting, 
Cuba  previously  had  indicated  the  desire  to 
bring  it  up.  It  is  now  learned  Cuba  stated  it 
would  refuse  to  renew  the  agreement  even  for 
one  year.  Cuba  contends  it  is  unable  to  use 
more  than  70%  of  the  channels  allotted  it  at 
night  and  wants  new  treaty.  Complaint  is 
against  650-mile  separation  limit  on  channels 
utilized  by  Class  I-A  (clear)  stations.  Com- 
promise is  sought  but  U.  S.  delegation  is  dis- 


couraging discussion  of  new  terms  until 
North  American  meeting  can  be  held. 

Neither  Commissioner  E.  K.  Jett  nor  F 
Chief  Engineer  George  P.  Adair  is  attend 
Rio  conference.  They  would  be  the  princi 
representatives  at  the  North  American  con: 
ence  when  held.  Unless  all  signatory  nati 
agree  to  extension  of  NARBA,  North  Am 
can  conference  prior  to  next  March  is  deei 
inevitable. 

State  Dept.  on  Sept.  12  received  a  dela 
April  communication  from  Cuban  Ambassa 
opposing  extension  until  after  Rio  confere 
Informally  proposed  at  Rio  by  Uruguay 
formation  of  a  Pan-American  Assn.  of  Brc 
casters  to  protect  hemisphere  interests 
world  conferences.  Meeting  to  establish 
an  organization  is  scheduled  at  Havana  M< 
15. 

Rio  conference  probably  will  adjourn 
tween  Sept.  20  and  25.  Prompt  steps  then 
be  taken  to  convene  North  American  con 
ence  on  NARBA. 

BROADCASTING    •    Broadcast  Adverti 


Which  St.  Louis  Station? 

During  the  five-day  period,  August  24th  to  28th,  while 
the  St.  Louis  Newspaper  Strike  was  in  its  second  week, 
Edward  G.  Doody  &  Company,  radio  research  bureau, 
asked  2,624  St.  Louisans  this  question: 

Which  Radio  Station  Have  You  Been  Listening 
to  Most  for  News  Broadcasts  During  the  News- 
paper Strike? 

Of  the  2,135  listeners  who  expressed  a  preference,  the  answers  were: 

KSD-40.4% 

STATION  "B"-28.1% 
STATION  "C"- 14.2% 
STATION  "D"-10.1% 
ALL  OTHERS  -  7.2% 

At  a  time  when  RADIO  was  virtually  the  sole  source  of  News  in  St.  Louis,  KSD's 
traditional  thoroughness  and  reliability  of  news  coverage — and  KSD's  policy  of 
not  permitting  its  news  broadcasts  to  be  interrupted  by  middle  commercials — made 
possible  this  re-affirmation  of  KSD's  position  as  the  station  which  more  St.  Louis  list- 
eners prefer  for  the  NEWS. 


KSD  is  the  NBC  basic  station 
for  St.  Louis;  it  is  225  miles  to 
the  nearest  other  NBC  basic 
outlet.  KSD  is  the  only  broad- 
casting station  in  St.  Louis  with 
full  service  of  the  Associated  Press — the  AP 
hs  wires  plus  the  AP  radio  wire.  KSD  is  recognized 
oughout  its  listening  area  for  its  high  standard  of 
gramming  and  advertising  acceptance.  To  sell 
great  St.  Louis  Market,  use  "The  Combination 
t  Clicks"— KSD-NBC-AP. 

3ADCASTING    •    Broadcast  Advertising 


ST.    LOUIS  •   5S0  KC 

Owned  and  Operated  by  the 

ST.    LOUIS  POST-DISPATCH 

National  Advertising  Representatives 

FREE    &    PETERS,  INC. 
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Basic  American 
November  1,  1945 


resented  by  Edward  Petry  Co.,  Inc 


GORDON  GRAY, 
6enerol  Manager 
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FOR  NEW  ORLEANS' 
FEATURED 
ENTERTAINERS 


FOR  EDUCATIONAL 
PROGRAMS  I 
SPONSORED  > 
BY  A  GREAT 
UNIVERSITY 


Folks  turn  first  to 


WWL 


NEW  ORLEANS 

A   DEPARTMENT   OF   LOYOLA  UNIVERSITY 


THE  GREATEST  SELLING   POWER   IN  THE  SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    *    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 

OADCASTING    •    Broadcast  Advertising 
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another 
year  at 
the  top  of 
the  heap 
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COLUMBIA  OWNED 
50,000  WATTS  •  780  kc 


1. 


Of  the  22  different  net- 
work daytime  programs 
that  Hooper  listed  among 
Chicago's  "top  10" 
between  May  1944  and 
April  1945... 

17  WERE  HEARD  OVER  WBBM 

and  13  of  the  17  rated  HIGHER 
locally  on  WBBM  than  they 
rated  nationally*  In  fact, 
throughout  the  whole  year 
only  five  non-WBBM  programs 
made  Chicago's  "top  10" 
and  they  had  LOWER  ratings 
locally  than  nationally. 

INEVITABLE  CONCLUSION: 

If  you're  interested  in 
daytime  radio— WBBM  is 
a  must  in  Chicago. 


*C.  E.  Hooper,  May,  1944-May,  1945 
Mon.—Sat.  daytime,  8  A.  M.—6  P.  M. 


REPRESENTED  BY  RADIO  SALES,  THE  SPOT  BROADCASTING  DIVISION  OF  CBS 


One 

WWDC 

spot  sells 
5,000  chicks! 


PHOTO  COURTESY  AMERICAN  AIRLINES 


One  spot  on  WWDC 
in  Washington  sold  5,000 
chicks  for  Judge  Hunt's 
Hatchery  in  Rockville, 
Maryland. 

Just  one  spot.  We  don't 
think  we  can  sell  every- 
thing as  fast  as  that  .  .  . 
but  we  do  know  that 
WWDC  has  the  kind  of 
alert  listeners  who  buy 
and  buy. 

If  you'd  like  to  crack 
the  Washington  market 
.  .  .  WWDC  is  a  good  bet 
to  bank  on. 

WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 


My  Impression  of  Europe 

(First  of  a  series  by  members  of  the  U.  S.  Mission  to  ETO) 
By  COL.  E.  M.  KIRBY 


Represented  nationally  by 

WEED  &  COMPANY 
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Chief,  Radio  Branch,  Army  Public  Re- 
lations, Escorting  Officer  of  Mission 

FROM  THE  VIEWPOINT  of  the 
Army,  the  most  important  result 
of  the  American  Radio  Mission 
to  Europe  is  the  fact  that  it  re- 
turned with  the  conviction  that  the 
United  States  must  maintain  an 
Army  of  Occupation  in  Germany 
for  one  or  two  generations — how- 
ever long — to  insure  the  peace  for 
which  thousands  of  our  men  gave 
their  lives. 

In  the  midst  of  post-war  indus- 
trial reconversion,  we  are  apt  to 
forget  that  the  German  people  also 
must  be  reconverted  from  the  ways 
of  war  to  the  ways  of  peace.  This 
applies  with  equal  force  to  the  Jap- 
anese. If  the  Mission  brought  home 
no  other  conclusion,  then,  indeed, 
it  has  been  more  than  justified,  for 
this  fact  must  be  proclaimed  from 
every  radio  transmitter  in  the  land, 
again  and  again,  until  war  and 
rumors  of  war  take  their  place  as 
museums  in  the  history  of  man- 
kind. 

I  know  the  mission  brought  home 
other  convictions  of  importance  and 
interest  to  broadcasters.  Not  among 
the  least  of  these  is  the  condition- 
ing of  the  public  for  the  return  of 


Col.  Kirby 

our  soldiers.  No  one  could  fail  to 
be  impressed  with  the  job  American 
radio  has  done  for  the  morale  and 
information  of  our  troops;  what  it 
is  continuing  to  do.  And  no  one 
could  fail  to  be  impressed  that  by 
any  standard  of  comparison,  the 
end  product  of  American  radio  is 
demonstrably  superior  to  that  of 
(Continued  on  page  96) 


Sellers  of  Sales 


VIVACIOUS    and  curvacious, 
charming  and  capable,  (Win- 
ifred)  Lee  Williams  started 
up   the   radio   ladder   as  a 
professional  pianist  and  has  at- 
tained the  peak  as  radio  director 
for  Fuller  &  Smith  &  Ross. 

Born  in  St.  Joseph,  Mich,  in 
1911  Lee  was  on  the  stage  as  a 
pianist  at  the  age  of  12.  She 
majored  in  music 
after  graduating  _Jt 
from  high  school  at 
the  Fine  Arts  School 
in  Chicago.  When 
the  depression  came 
along  Lee  decided 
that  she  "wasn't  the 
greatest  musician  in 
the  world"  and  went 
to  work  selling 
Westinghouse  home 
appliances.  A  year 
later  she  switched 
to  a  job  as  buyer  for 
a  department  store. 

In  1935  she  dis- 
covered that  WJIM 
was  going  to  open 
in  Lansing.  She  ap- 
plied for  and  was  hired  as  a  staff 
pianist  and  organist.  One  day  after 
a  short  while  with  the  station,  Lee 
was  handed  a  script  and  asked  to 
read  the  spot  announcements  be- 
cause the  gal  who  usually  read 
them  didn't  show  up.  Still  protest- 
ing that  she  couldn't  read,  Lee  went 
on  the  air  with  the  commercials. 
From  that  date  on  she  read  copy, 
wrote  and  produced  her  own  shows. 


LEE 


Three  years  later  —  1938  —  Al 
Pierce  and  his  Watch  the  Fun  Go 
By  show  on  CBS  played  a  guest 
spot  in  Lansing.  Mr.  Pierce  was 
so  impressed  with  the  array  of 
talent  that  Lee  had  lined  up  he 
hired  her  to  do  publicity. 

Lee  arrived  in  New  York  at  the 
Beekman  Towers  Hotel.  The  first 
man  she  spoke  to  in  New  York, 
the  man  who  check- 
ed her  into  the  hotel, 
John  Harris  Baker, 
became  her  husband 
nine   months  later. 

In  1939  when  the 
Al  Pierce  show 
moved  to  California, 
Lee  resigned  and 
joined  the  Fred  Coll 
publicity  organiza- 
tion. In  June  1940 
she  became  associat- 
ed with  Fuller  & 
Smith  &  Ross  as  a 
scriptwriter  for 
Westinghouse  Musi- 
cal Americana  on 
NBC.  In  quick 
strides  Lee  jumped 
from  writer  to  business  manager. 
In  1942  she  became  an  account  ex- 
ecutive and  the  latter  part  of  the 
year  radio  director.  Among  her 
most  active  accounts  are  Alumi- 
num Co.  of  America,  N.  Y.;  Mark 
Cross,  New  York;  Presto-Record- 
ing, New  York;  New  York  Uni- 
versity; Westminster  Ltd.,  and 
New  York  and  Commonwealth  Shoe 
&  Leather  Corp.,  Whitman,  Mass. 
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JOINTLY  PLANNED 

•  It's  coming. . .  NBC's  1 945-46  Parade  of  Stars . . .  Radio's 
most  effective  year-round  promotion  campaign  . . .  now 
better  than  ever  because  it's  custom-made! 

For  the  first  time  in  the  history  of  radio's  greatest  promotion 
drive,  this  entire  campaign  was  jointly  planned  in  a  series  of  coast- 
to-coast  meetings  between  the  National  Broadcasting  Company 
and  (1)  local  stations,  (2)  sponsors,  (3)  advertising  agencies,  (4) 
radio  stars. 

The  result  of  this  co-operation  is  that  the  Parade  of  Stars  band- 
boxes—  now  being  put  to  use  by  NBC  stations  from  coast  to  coast 

—  contain  a  collection  of  the  most  effective  promotional  tools  ever 
used  for  the  NBC  Parade  of  Stars. 

More  and  better  recordings  made  with  the  help  of  Radio's  great- 
est stars,  newspaper  advertisements,  scripts  of  live  shows,  the 
displays,  the  promotional  folders,  the  publicity  stories  and  pictures 

—  all  add  up  to  radio's  biggest  big-time  exploitation. 

Big  every  year,  this  year  bigger  than  ever,  NBC's  1945-46 
Parade  of  Stars  launches  a  new  chapter  in  its  year-round  promotion 
of  the  greatest  shows  in  radio  .  .  .  programs  designed  to  continue 
to  keep  NBC  "the  network  most  people  listen  to  most." 


ational  broadcasting  ompany 


America's  No.  1  Network 


"Good  work,  boy!  RepeUo  Cigars  now 
rank  54th  •  •  •  •  and  I  moan  rank!" 


£  Even  spot  broadcasting  can't  sell  a  poor  product.  But  given  some- 
thing to  plug  that  people  really  should  be  buying,  national  spot 
usually  starts  the  cash  registers  tinkling  like  sleigh  bells! 

Why?  Because,  more  than  any  other  medium,  it  enables  you  to 
apply  concentrated  sales  pressure  at  the  time  and  place  where 
your  best  prospects  are  waiting  for  you. 

Next  time  you're  planning  a  campaign  for  a  swell  article,  let  us 
help,  will  you?  We  hate  to  brag,  but  we'll  bet  we  can  bring  you 
some  good  ideas! 

FREE  &  PETERS,  mc 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGB-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FAEGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAPIDS- 
KALAMAZOO 

EMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .   MINNEAPOLIS -ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL    TULSA 

PACIFIC  COAST 

KOTN  PORTLAND 

KIEO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  1S0  N.  Michigan  NEW  YORK:  444  Madison  Ave.  DETROIT:  645  Griswold  St.  SAN  FRANCISCO:  1 1 1  Sutter  HOLLYWOOD:  633;  Hollywood  ATLANTA:  3  a?  Palmer  Bid g 
Franklin  6373  *  Plaza  5-4130  Cadillac  1880  Sutter  4353  Hollywood  2  1  5  I  Main  5667 
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FCC  Settles  FM  Allocations  and  Rules 


53  Stations  Get  Frequencies;  Licensees 
Have  Till  Sept.  25  to  File 
Objections 

(Text  of  New  FM  Rules  and  Regulations  on  page  28 A) 
By  JACK  LEVY 

RELOCATION  of  FM  broadcasting  in  its  new  home  in  the 
adio  spectrum  began  last  week  with  the  assignment  by  the 

^CC  of  53  frequencies  in  the  92-108  mc  band  to  existing  FM 
bations  and  outstanding  construction  permits.  Simultaneously 
le  FCC  made  public  revised  integrated  rules  and  regulations 

o  govern  FM. 

Licensees  and  permittees  were  given  until  Sept.  25 — an  ad- 
litional  five  days  beyond  the  deadline  set  in  the  FCC  policy 
tatement  of  Sept.  3 — for  fil 


ng  objections  to  the  assign- 
nents. 

In  preparation  for  the  task 
f  processing  490  applications 
or  new  FM  stations  (see  list  on 
age  40) ,  the  Commission  also  made 
nown  for  the  first  time  the  spe- 
ific  frequencies  to  be  available 
or  FM  broadcasting,  commercial 

well  as  noncommercial. 
The  Commission  divided  the  na- 
on,  for  allocation  purposes,  into 
vo  areas,  assigning  20  channels 
om  104.1  to  107.9  mc  inclusive  for 
)mmunity  stations  and  60  chan- 
ls  from  92.1  to  103.9  mc  inclu- 
ve  for  metropolitan  outlets.  The 
maining  20  frequencies  (88.1  to 
.9  mc  inclusive)  are  reserved  for 
ncommercial  stations. 

20  kw  in  Area  I 

In  Area  I,  the  Commission  limit- 
metropolitan  stations  to  a  maxi- 
um  of  20  kw  power  with  a  non- 
rectional  antenna  of  500  ft.  in 
ight,  but  requiring  that  less 
wer  be  used  where  greater  an- 
nna  heights  are  available.  Notice 
s  given  that  in  this  part  of  the 
untry  "the  service  area  of  metro- 
litan  stations  will  not  be  pro- 
ited  beyond  the  1000  uv/m  con- 
r  and  such  stations  will  be  lo- 
ted  in  such  a  manner  as  to  in- 
re  insofar  as  possible,  a  maxi- 
Lm  of  FM  service  to  all  listeners, 
ether  urban  or  rural". 
Area  I  includes  Massachusetts, 
ode  Island,  Connecticut,  New 
•sey,  Delaware,  District  of  Co- 
nbia,  southern  New  Hampshire, 
theastern  New  York,  eastern 
nnsylvania  and  eastern  Mary- 
d.  Area  II  embraces  the  re- 
inder  of  the  U.  S. 
Community  stations  are  limited 
a  maximum  power  of  250  w  and 


maximum  antenna  height  of  250  ft. 
Higher  antenna  will  be  allowed 
where  shown  necessary  but  in  such 
cases  the  Commission  may  require 
a  reduction  in  power.  Community 
stations  on  the  same  channel  must 
be  separated  by  a  minimum  of  50 
miles  and  those  on  adjacent  chan- 
nels by  35  miles. 

In  Area  I  the  104.1-107.9  mc 
band  (20  channels)  will  be  avail- 
able for  community  stations  but 
until  more  FM  stations  are  author- 
ized the  Commission  will  not  per- 
mit stations  in  principal  cities  of 
metropolitan  districts  in  this  area 
which  have  four  or  more  standard 
stations.  In  Area  II  the  104.1-105.9 
mc  band  (10  channels)  will  be 
available  for  community  stations 
and,  as  is  the  case  in  Area  I,  "may 
be  used  in  any  community  which 
is  not  the  principal  city  of  a  metro- 
politan district". 

The  10  channels  from  106.1  to 
107.9  mc  available  for  community 
stations  in  Area  1  but  not  in  Area 
II,  the  Commission  explained,  will 
be  assigned  later  in  Area  II  "in 
accordance  with  the  needs  of  the 
area  as  shown  by  future  develop- 
ments. In  the  meantime  they  will 
be  available  for  facsimile". 

Rural  Stations 

Rural  stations,  the  Commission 
announced,  will  not  be  licensed  in 
Area  I  as  it  is  presently  consti- 
tuted but  if  the  area  is  extended 
•to  include  contiguous  territory  con- 
sideration will  then  be  given  to  as- 
signing rural  stations  in  this  re- 
gion. The  60  channels  available 
for  metropolitan  stations  will  also 
be  available  to  rural  stations. 

The  Commission  said  that  it  will 
consider  the  additional  area  beyond 
the  service  area  of  a  metropolitan 
station  as  predominantly  rural  "if 
at  least  50%    of  the  population 


proposed  to  be  added  within  the  50 
uv/m  contour  live  in  rural  areas 
ar  in  communities  smaller  than 
10,000." 

The  designation  of  frequencies  in 
the  88-108  mc  band  was  included 
in  the  final  rules  and  regulations 
promulgated  for  FM  (Report  No. 
120)  which  includes  not  only  the 
rules  set  forth  in  the  Commission's 
Aug.  24  report  but  also  those  ap- 
plicable to  FM  which  are  contained 


in  Parts  1,  2  and  3  of  the  present 
regulations.  The  new  form  brings 
together  rules  governing  construc- 
tion, licensing  and  operation  of 
FM. 

The  Commission  stated  that  even- 
tually the  rules  governing  tele- 
vision, standard  broadcasting,  citi- 
zens' radio  and  other  services  will 
be  revised  in  a  similar  manner. 

In  making  public  its  assign- 
(Continued  on  page  86) 


EXISTING  FM  STATION  ASSIGNMENTS 

(Includes  Outstanding  CPs) 
METROPOLITAN  STATIONS 


Antenna 

Height 

Above 

Channel 

Radiated 

Average 

Fre- 

City and  Call  Letters 

Number 

Power 

Terrain 

quency 

Baton  Rouge,  La. 

WBRL 

41 

20  kw 

500 

96.1 

Binghamton 

WNBF-FM 

44 

10.5  kw 

657 

96.7 

Boston 

WBZ-FM 

39 

20  kw 

455* 

95.7 

Chicago 

WBBM-FM 

57 

10  kw# 

668 

99.3 

Chicago 

WDLM 

59 

20  kw# 

479* 

99.7 

Chicago 

WEHS 

61 

12  kw# 

616 

100.1 

Chicago 

WGNB 

55 

20  kw# 

472* 

98.9 

Chicago 

WWZR 

55 

12  kw# 

611 

98.5 

Columbus 

WELD 

33 

20  kw 

341* 

94.5 

Detroit 

WENA 

45 

10 . 5  kw 

663 

96.9 

Detroit 

WLOTJ 

43 

20  kw 

362* 

96.5 

Evansville 

WMLL 

34 

20  kw 

281* 

94.7 

Fort  Wayne 

WOWO-FM 

40 

20  kw 

300* 

95.9 

Hartford 

WDRC-FM 

32 

7.0  kw 

758 

94.3 

Hartford 

WTIC-FM 

28 

9.5  kw 

673 

93.5 

Indianapolis 

WABW 

35 

20  kw 

290* 

94.9 

Kansas  City 

KOZY 

60 

20  kw 

500 

99.9 

Kansas  City 

KMBC-FM 

50 

20  kw 

500 

97.9 

Milwaukee 

WMFM 

22 

20  kw# 

310* 

92.3 

Nashville 

WSM-FM 

61 

8.5  kw# 

720 

100.1 

Philadelphia 

KYW-FM 

26 

20  kw 

382* 

93.1 

Philadelphia 

WCAU-FM 

38 

20  kw 

366* 

95.5 

Philadelphia 

WFIL-FM 

32 

20  kw 

464* 

94.3 

Philadelphia 

WIP-FM 

30 

18  kw 

520 

93.9 

Philadelphia 

WIBG-FM 

36 

20  kw 

358* 

95.1 

Philadelphia 

WPEN-FM 

40 

20  kw 

455* 

95.9 

Pittsburgh 

KDKA-FM 

31 

6.5  kw 

783 

94.1 

Pittsburgh 

WTNT 

33 

20  kw 

500 

94.5 

Rochester 

WHEF 

53 

20  kw 

387* 

98.5 

Rochester 

WHFM 

55 

20  kw 

261* 

98.9 

Salt  Lake  City 

KSL-FM 

61 

8.5  kw 

720 

100.1 

Schenectady 

WGFM 

37 

6  kw 

805 

95.3 

Schenectady 

WBCA 

39 

6  kw 

805 

95.7 

South  Bend 

WSBF 

67 

20  kw 

312* 

101.3 

Springfield,  Mass. 

WBZA-FM 

56 

20  kw 

500 

99.1 

Superior,  Wise. 

WDUL 

22 

20  kw 

500 

92.3 

Worcester,  Mass 

WTAG-FM 

71 

20  kw 

477* 

102.1 

Worcester,  Mass. 

WGTR 

69 

9.5  kw 

680 

101.7 

Alpine,  N.  J. 

WFMN 

65 

6.0  kw 

795 

100.9 

New  York,  N.  Y. 

WQXQ 

63 

11.5  kw 

632 

100.5 

New  York,  N.  Y. 

WABF 

53 

15  kw 

567 

98.5 

New  York,  N.  Y. 

WGYN 

61 

4.0  kw 

905 

100.1 

New  York,  N.  Y. 

WFGG 

59 

7.2  kw 

747 

99.7 

New  York,  N.  Y. 

WHNF 

57 

20  kw 

455* 

99.3 

New  York,  N.  Y. 

WNYC-FM 

51 

15  kw 

560 

98.1 

New  York,  N.  Y. 

WBAM 

45 

15  kw 

559 

96.9 

New  York,  N.  Y. 

WABC-FM 

47 

5  kw 

850 

97.3 

New  York,  N.  Y. 

WEAF-FM 

49 

1.6  kw 

1258 

97.7 

Jersey  City,  N.  J. 

WAAW 

41 

13.5  kw 

590 

96.1 

RURAL  STATIONS 
(Located  at  present  sites) 


Mt.  Washington,  N.  H. 
Winston-Salem,  N.  C. 


WMTW 
WMIT 


50 
47 


10 
200 


kw 
kw 


97.9 
97.3 


The  following  metropolitan  stations  may  operate  from  their  present 
sites  with  the  power  indicated  below  until  such  time  as  the  Commission 
considers  all  of  the  applications  in  the  Los  Angeles  area. 


Los  Angeles,  Calif. 
Los  Angeles,  Calif. 


KHJ-FM 
KTLO 


59 
61 


4.8  kw< 
4.8  kw# 


870 
870 


99  7" 
100.1 


*  This  antenna  height  is  based  upon  previously  authorized  antenna  construction,  and  a 
minimum  antenna  height  of  500  feet  above  average  elevation  will  be  required  in  the  future 
unless  a  showing  is  made  to  the  contrary  that  such  an  antenna  height  is  not  feasible. 

#  These  stations  in  Area  II  have  been  assigned  power  less  than  presently  authorized.  The 
question  of  operating  with  higher  power  is  presently  under  study.  ,>  ^  ends 
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NABET  Strike  Ends  After  25i  Hours 


Dispute  With  Nets 
Taken  to  U.  S. 
Conciliator 

A  NATIONWIDE  strike  of 
NABET  engineers  at  all  owned 
stations  of  NBC  and  American 
was  ended  at  7:30  p.m.  last  Thurs- 
day night  after  being  in  effect  for 
25  hours.  Network  schedules 
were  disrupted  for  several  hours  on 
Wednesday  evening  but  by  the 
following  morning,  with  engineer- 
ing executives  of  the  companies 
at  the  controls  and  the  transmit- 
ters, service  was  restored  to  prac- 
tically normal. 

With  the  end  of  the  unexpected 
and  unauthorized  strike  came  an 
announcement  by  U.  S.  Labor  Con- 
ciliator J.  R.  Mandelbaum  that  the 
men  had  returned  to  work  and 
that  representatives  of  the  two  net- 
works and  of  NABET  had  resumed 
negotiations  on  a  new  contract. 

Walkout  came  after  the  networks 
had  received  wires  on  Wednesday 
from  A.  T.  Powley,  NABET  presi- 
dent, giving  them  a  30-day  strike 
notice  in  accordance  with  the 
Smith-Connally  Act.  Shortly  be- 
fore, company  and  union  officials 
had  ended  an  all-day  session  of 
negotiations  which  had  been  in 
progress  since  preceding  Friday. 

Union  and  network  officials  re- 
assembled Wednesday  evening,  but 
when  the  session  broke  up  at  12:30 
a.m.  the  networks  reported  only 
that  the  union  would  endeavor  to 
get  its  men  back  to  work  in  the 
morning  and  that  when  the  men 
returned  to  their  posts  the  net- 
works would  be  willing  to  resume 
negotiations.  Meeting,  held  in  the 
office  of  Mark  Woods,  American 
president,  with  Mr.  Woods,  Joseph 
McDonald,  network  attorney,  Keith 
Kiggins  and  Robert  Kintner,  vice- 
presidents,  representing  American. 
NBC  conferees  included  Edward 


F.  McGrady,  RCA  vice-president 
in  charge  of  labor  relations;  John 
Mac  Don  a  Id,  vice-president  in 
charge  of  finance;  Charles  F.  Det- 
mar  Jr.,  attorney.  Union  group  in- 
cluded Mr.  Powley;  Harry  E.  Hil- 
ler,  executive  secretary;  F.  C. 
Schnepper,  head  of  the  Chicago 
chapter;  Patrick  Simpson,  council- 
man at  American  in  New  York; 
Reid  Davis,  councilman  of  NBC's 
engineering  chapter  in  New  York; 
Thomas  Dunn,  counsel. 

The  attorneys  met  briefly  Thurs- 
day afternoon  in  an  effort  to  work 
out  a  plan  for  resumption  of  ne- 
gotiations, but  first  announcement 
came  when  the  men  returned  to 
work  at  7:30  p.m.  Mr.  Mandelbaum 
joined  the  group  at  their  Thurs- 
day meeting  and  was  again  present 
when  the  conference  was  resumed 
at  11  a.m.  Friday  in  the  NBC. board 
room,  both  union  and  network 
representatives  having  agreed  to  go 
forward  under  his  auspices. 

Direct  cause  of  the  breakdown 


was  the  refusal  of  the  networks  to 
accept  the  union's  demands  for 
wage  increases  of  40%  to  60%  and 
the  refusal  of  the  NABET  com- 
mittee to  make  any  modification  of 
those  demands.  According  to  a 
statement  issued  Thursday  by 
NBC,  the  NABET  negotiating 
committee  "stated  that  it  had  no 
authority  to  bargain  on  any  other 
wage  basis  and  in  effect  said  that 
their  demands  were  an  ultimatum. 

"Late  yesterday  (Wednesday) 
afternoon,"  NBC  continued,  "we 
urged  the  committee  to  abandon  its 
ultimatum  position  and  to  secure 
from  their  members  authority  to 
bargain  collectively  with  us.  We 
felt  that  we  could  reach  an  agree- 
ment satisfactory  to  both  sides  by 
that  procedure.  We  urged  that, 
failing  to  agree  on  further  nego- 
tiations on  any  other  basis  than 
the  terms  of  the  ultimatum,  both 
sides  submit  to  arbitration.  In  the 
present  contract  .  .  .  the  union 
agreed  to  arbitration  .  . .  should  dis- 


STRIKE  SIDELIGHTS 


IRONICAL  angle  to  the  strike  is 
that  it  proves  the  contentions  of 
NBC  and  American  that  NABET 
is  a  bona  fide  union  and  not  a 
company  dominated  organization, 
as  James  C.  Petrillo  and  his  musi- 
cians insisted  during  their  battle 
to  take  control  of  the  platter  turn- 
ers away  from  NABET.  "Maybe 
Jimmy'll  believe  us  now,"  a  net- 
work spokesman  said  Wednesday, 
"but  it's  certainly  making  our  point 

the  hard  way." 

*      *  * 

WASHINGTON  was  the  chief 
trouble  spot  during  the  25  y2  hours 
the  NABET  boys  were  off  duty. 
NBC  lost  several  scheduled  pickups 
for  that  city  and  American  brought 
Martin  Agronsky,  Earl  Godwin 
and  Raymond  Swing  to  New  York. 


NBC  estimated  that  about  350  of 
its  technical  employes  were  out  on 
strike  at  the  network  studios  and 
at  WEAF  New  York,  WMAQ  Chi- 
cago, WTAM  Cleveland,  KOA  Den- 
ver, KPO  San  Francisco,  WRC 
Washington.  American  said  that 
(Continued  on  page  87) 


putes  arise." 

A  statement  issued  Wednesday 
evening  by  NABET's  headquar- 
ters in  Washington  put  a  some- 
what different  interpretation  on 
the  events  of  that  afternoon' 
meeting.  According  to  the  union, 
the  networks  questioned  the  au- 
thority of  the  committee  to  speak 
for  the  NABET  membership,  and 
"after  all  of  the  members  were 
advised  that  the  companies  would 
not  bargain  with  the  committee 
the  engineers  in  the  networks  re- 
fused to  work." 

The  union's  charge  that  the  net- 
works refused  to  continue  negoti- 
ations with  its  committee  was 
vehemently  denied  by  both  net- 
works. Mark  Woods  declared 
"This  charge  is  absolutely  withou 
foundation.  We  have  always  rec 
ognized  NABET  as  the  bargaininj 
agency  for  engineers  in  our  em 
ploy." 

Although  the  wage  question  wa 
apparently  the  immediate  cause 
last  week's  strike,  difficulties  in  th 
NABET-network  relationship  dat 
back  to  January  of  last  year,  whe 
NBC  and  American  (then  the  Blu 
network)  signed  contracts  wit 
the  American  Federation  of  Mi 
sicians  giving  AFM  jurisdictio 
over  the  handling  of  recordings 
their  owned  and  operated  station: 
effective  June  1,  1944. 

Mr.  Powley  had  charged  the  net 
with  "stalling  again  for  fear  th£ 
(Continued  on  page  87) 


FCC  Finds  Total  Time  Sale! 
Were  $246,339,532  In  194 


Drawn  for  Broadcasting  by  Sid  Hix 
"It's  Tokyo  Rose,  Sir — She  wants  to  know  if  you  need  an  announcer!" 
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TIME  sales  for  the  major  and  re- 
gional networks  and  875  standard 
broadcasting  stations  during  1944 
totalled  $246,339,532,  the  FCC  re- 
ported last  Friday. 

The  figure  compares  with  $195,- 
704,153  for  the  networks  and  841 
stations  in  1943,  or  an  increase  of 
25.87%. 

(Broadcasting's  Yearbook  esti- 
mated time  revenues  at  $285,100,- 
000,  or  a  gain  of  25%  over  1943, 
projected  for  all  networks  and  ap- 
proximately 900  commercial  sta- 
tions). 

Revenues  from  sales  of  talent 
and  other  incidental  broadcast  ac- 
tivities by  networks  and  stations 
last  year  were  reported  at  $28,- 
959,079,  or  an  increase  of  47.6% 
over  1943. 

Operating  income,  after  deduct- 
ing operating  expenses  and  before 
federal  income  taxes  for  the  net- 
works and  stations  were  reported 
by  the  Commission  at  $90,272,851 
or  an  increase  of  35.8%. 

The  Commission  noted  a  "sub- 
stantial improvement  in  operation 
results  for  1944.  Excluding  key 
stations  of  major  networks,  whose 
operations  were  not  sufficiently  seg- 
regated, average  broadcast  income 
of  clear  channel  stations  with  50 


kw  power  were  reported  at  $49( 
247,  an  increase  of  24%  over  194 

Clear  channel  unlimited  time  st 
tions  of  five  to  20  kw  power  whi 
submitted  reports  averaged  $12! 
534  or  a  gain  of  109.4%. 

Time  sales  of  the  four  major  n< 
works  and  their  ten  key  statio 
were  reported  at  $84,068,954 
compared  with  $71,027,292  for  19- 

The  average  broadcast  income 
ported  by  regional  unlimited  si 
tions  amounted  to  $114,380,  an 
crease  of  43%  over  1943.  Loc 
unlimited  time  stations  show 
average  broadcast  income  of  $2 
421  per  station  in  1944  a  gain 
84%  over  the  previous  year. 

Local  unlimited  time  stations 
filiated  with  major  networks 
ported  average  broadcasting 
come  at  $25,815,  a  gain  of  70.5 
over  1943,  while  local  unlimi 
time  stations  not  affiliated  witl 
major  network  averaged  $13,8 
an  increase  of  85.58%. 

The  Commission  reported  los 
by  41  of  the  875  stations  in  1! 
as  compared  with  94  of  the 
stations  in  1943,  with  the  aver; 
loss  per  station  in  1944  at  $3, 
as  against  $5,348  in  1943.  Of 
41  stations  reporting  losses  27  w 
affiliated  with  major  networks. 
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New  Plans  Studied  for  U.S.  Use  of  Radio 


WAC  Takes  OWI's 
Net  Allocation 
Project 

By  J.  FRANK  BEATTY 

ADOPTION  of  a  temporary  net- 
work allocation  plan  by  which  U 
S.  messages  will  be  channeled 
by  the  War  Advertising  Council 
Drought  hope  over  the  weekend 
that  Federal  agencies  will  not  re- 
turn to  the  mad  scramble  for  time 
hat  existed  prior  to  OWI  channel- 
ng  of  material. 

As  the  week  closed  information 
pecialists  from  many  U.  S.  agen- 
ies  were  meeting,  along  with  NAB 
pokesmen,  to  discuss  plans  to 
ivoid  the  pre-war  battle  royal  for 
adio  time.  All  agreed  that  some 
)lan  should  be  worked  out  to  chan- 
lel  all  U.  S.  radio  needs  through  a 
learing  house,  as  done  during  the 
r&r  by  the  OWI.  The  WAC  plan 
overs  only  part  of  the  allocation 
etup,  the  use  by  sponsors  of  air 
ime  on  networks  and  groups  of 
tations. 

Possibility  that  the  matter  would 
eceive  White  House  consideration 
as  mentioned,  though  no  official 
ord  came  from  Presidential 
Durces. 

OWI  was  buried,  for  all  practical 
urposes,  last  Saturday  but  several 
E  its  functions  live  on. 
Domestic  Radio  Bureau,  which 
andled  allocations  to  stations,  ex- 
red  along  with  its  13  regional 
fices.  Of  its  two  main  functions, 
le  Network  and  National  Spot 
llocation   Plan   was    shifted  to 
AC  but  the  Local  Station  An 
mncement  Plan  awaited  the  re- 
It  of  the  weekend  discussions. 
OWI's    Overseas    Branch  con- 
nues  as  usual,  but  under  juris- 
ction  of  the  State  Dept.  where 
3  future  will  be  decided  after  Wil- 
m  Benton  takes   office  as  As- 
tant  Secretary  of  State. 

Dalton  Liquidator 

J  Liquidation  of  OWI  itself  is  in 
|e  hands  of  Neil  Dalton,  who  is 
ring  as  Acting  Director  follow- 
resignation  of  Director  Elmer 
ivis.  Mr.  Dalton  was  director  o 
OWI  Domestic  Branch,  on  leave 
3m  the  Louisville  Courier-Journal 
rere  he  is  assistant  to  the  presi- 
lt.  Mr.  Dalton  said  he  believed 
would  clean  up  the  liquidation 
sk  by  mid-October, 
^resident  Truman  highly  praised 
Davis  for  his  achievements 
|ring  his  service  of  nearly  fou- 
irs.  He  emphasized  OWI's  out- 
ending  contribution  to  victory 
referred  to  the  fact  that  he 
received  more  than  his  "share 
brickbats"  as  part  of  his  re- 
|rd.  "Under  your  wise  leadership 
American  people  were  kept 
|ly  informed  concerning  their 
rernment's   wartime  program," 

President  told  Mr.  Davis, 
fn  resigning,  Mr.  Davis  informed 
President  that  Edward  Klau- 


ber,  Associate  Director  and  former 
CBS  executive  vice-president,  had 
presented  his  resignation.  He  sug- 
gested that  liquidation  be  entrusted 
to  Mr.  Dalton. 

Under  the  WAC  handling  of  the 
Network  and  National  Spot  Allo- 
cation Plan,  several  of  the  former 
Domestic  Radio  Bureau  personnel 
will  continue  to  serve.  Expense  of 
the  operation,  which  closes  Dec. 
8  with  windup  of  the  Treasury's 
Victory  Loan,  will  be  borne  by  the 
Treasury. 

Joseph  A.  Ecclesine,  former  head 
of  the  Bureau's  Allocation  Division, 
will  be  in  charge  of  the  WAC 
operation.  Gordon  Kinney,  Lee 
House  and  Virginia  Russell  will  as- 
sist him  in  Washington.  Harold 
Rosenberg  will  take  charge  in  New 
York,  Mrs.  L.  S.  Schwartz  in  Chi- 
cago and  Robert  Coleson  in  Holly- 
wood. 

Chaos  Threatened 

Though  Treasury  may  ask  top 
rights  to  participation  in  the  Net- 
work Allocation,  all  U.  S.  agencies 
will  be  entitled,  as  before,  to  their 
share  of  facilities.  Treasury  nor- 
mally would  be  entitled  to  a  heavy 
share  during  the  period  of  the  loan. 
The  Hold  Prices  Down  drive  also 
will  be  entitled  to  a  good  portion 
of  facilities.  In  any  case,  appor- 
tionment of  radio  time  will  be 
handled  as  in  the  past  by  Mr. 
Ecclesine's  staff. 

In  a  message  to  advertisers 
James  W.  Young,  Council  chair- 
man, pointed  out  that  "sudden 
termination  of  the  OWI  Domestic 


Radio  Bureau  not  only  left  certain 
war  related  campaigns  without 
adequate  organized  radio  support, 
but  threatened  to  put  the  industry 
into  the  same  chaotic  conditions 
which  existed  prior  to  the  forma- 
tion of  the  Radio  Bureau." 

Recalling  that  the  allocation 
plans  operated  by  OWI  had  been 
created  by  the  Council's  Radio  Ad- 
visory Committee  at  the  urgent  re- 
quest of  radio  advertisers  seeking 
relief  from  the  confused  flood  of 
requests  and  pressures  from  Gov- 
ernment agencies  for  time  at  the 
outset  of  the  war,  Mr.  Young  con- 
tinued that  a  number  of  Federal 
agencies,  headed  by  the  Treasury, 
have  now  approached  the  Council 
"with  the  proposal  that  the  very 
useful  allocation  machinery  of  the 
Domestic  Radio  Bureau  be  kept 
intact  under  council  auspices  at 
least  until  the  end  of  the  Victory 
Loan." 

Among  the  agencies  whose  in- 
formation needs  will  be  covered  by 
WAC  radio  allocations  between 
Sept.  15  and  Dec.  8  are  the 
Treasury,  OPA,  War  Shipping  Ad- 
ministration, Army,  Public  Health 
Service,  American  Red  Cross,  Na- 
tional War  Fund  and  Dept.  of 
Agriculture. 

In  a  final  memorandum  to  all 
advertisers  participating  in  the 
network  and  national  spot  alloca- 
tion, George  P.  Ludlam,  Chief  Do- 
mestic Radio  Bureau,  thanked  ad- 
vertisers for  their  "wholehearted 
assistance"  in  bringing  important 
war  messages  to  the  radio  audi- 
ences of  the  nation.  He  referred  to 


President  Endorses  Advertising 


PRESIDENTIAL  agreement  that 
advertising  and  salesmanship  must 
operate  as  efficiently  as  production 
for  true  prosperity  was  indicated 
at  a  conference  at  the  White  House 
Sept.  10  between  President  Truman 
and  (left  to  right)  Charles  E.  Mur- 
phy, attorney  for  the  Advertising 
Federation  of  America  and  Sales 
Executives  Club  of  New  York; 
Elon  G.  Borton,  AFA  president; 
Don  G.  Mitchell,  vice-president  Syl- 
vania  Electric  Products  and  vice- 
president  of  SEC. 

Following  the  meeting,  Mr.  Bor- 
ton made  the  following  statement: 

"We  discussed  with  the  President 
the  program  for  the  forthcoming 
Forum  on  Marketing  to  be  held  in 
New  York  City  under  the  auspices 


of  the  Sales  Executives  Club  of 
New  York  in  collaboration  with  the 
Advertising  Federation  of  America 
and  the  National  Federation  of 
Sales  Executives. 

"The  President  indicated  his 
agreement  with  us  that  marketing, 
including  merchandising,  styling, 
selling  and  advertising,  must  func- 
tion effectively  if  mass  production 
is  to  produce  full  employment  and 
a  higher  standard  of  living.  We 
know  we  can  produce  on  a  tremen- 
dous scale;  we  now  must  demon- 
strate our  -ability  to  sell  with  like 
efficiency.  The  President  assured 
us  that  he  will  send  a  personal  mes- 
sage to  the  Marketing  Forum  which 
begins  on  October  22." 


the  high  urgency  of  such  war-born 
activities  as  the  Victory  Loan, 
manning  of  merchant  ships,  and 
others. 

He  explained  how  the  interested 
U.  S.  agencies  had  approached 
WAC  with  the  proposal  to  ad- 
minister the  allocation  through  the 
Victory  Loan.  They  agreed  not  to 
besiege  advertisers  individually 
with  a  barrage  of  special  pleas  and 
pressures  for  additional  coverage. 

Mr.  Ludlam  predicted  acceptance 
of  the  joint  Government-WAC 
scheduling  will  greatly  benefit  war- 
born  activities  and  prevent, 
temporarily  at  least,  a  return  to 
the  chaotic  conditions  that  pre- 

(Continued  on  page  9i) 


Mr.  Gaines 


GAINES,  MERRYMAN 
PROMOTED  AT  1SBC 

JAMES  M.  GAINES,  assistant  di- 
rector of  the  NBC  advertising  and 
promotion  department,  will  leave 
that  post  Oct.  1  to  become  manager 
of  the  network's 
recently  organ- 
ized planning  and 
development  de- 
partment headed 
by  Vice-President 
William  S . 
Hedges  [Broad- 
casting, July  23]. 
Philip  I.  Merry- 
man,  director  of 
facilities  develop- 
ment, also  trans- 
fers to  the  new  department  Oct. 
1,  when  William  S.  Duttera  moves 
over  from  the  engineering  depart- 
ment to  become  allocations  engi- 
neer. Harry  F.  McKeon,  controller, 
will  serve  as  financial  advertiser 
to  the  planning  and  development 
department. 

Mr.  Hedges  has  delayed  an- 
nouncing his  key  personnel  until 
this  time  because  he  left  for 
Europe  as  a  member  of  the  Amer- 
i  c  a  n  Broadcast 
Mission  almost 
immediately  fol- 
lowing the  crea- 
tion of  the  new 
department,  re- 
turning only  last 
week.  His  new 
manager,  Mr. 
Gaines,  was  asso- 
ciated with  him 
in  the  stations  de- 
partment for  two 
years  before  assuming  his  present 
post  as  assistant  director  of  adver- 
tising and  promotion. 

Replacing  Mr.  Gaines  in  that  po- 
sition is  James  H.  Nelson,  currently 
network  sales  promotion  manager. 
Charles  B.  H.  Vaill,  now  promotion 
manager  of  WEAF,  assumes  the 
post  vacated  by  Mr.  Nelson.  Charles 
Phillips,  promotion  manager  of 
KOA,  NBC  owned  and  operated 
station  in  Denver,  will  come  to  New 
York  to  handle  promotion  for 
WEAF. 


Mr.  Merryman 


OADCASTING    •    Broadcast  Advertising 


September  17,  1945     •     Page  17 


Truman  Note  Helps  Start  Associated 


Paul  Porter  Scheduled 
For  Inaugural 

Ceremonies 

ASSOCIATED  BROADCASTING 
Corp.  was  poised  to  take  the  air 
at  2  p.m.  Sept.  16,  bearing  the 
good  wishes  of  President  Harry 
Truman  and  FCC  Chairman  Paul 
A.  Porter. 

Inaugural  ceremonies  were 
scheduled  to  take  place  in  the  Band 
Auditorium  at  the  Navy  School  of 
Music,  Washington,  with  the  ad- 
dress by  Chairman  Porter  as  the 
opening  feature.  After  a  two-hour 
program  including  pickups  from 
many  points,  Associated  planned 
a  reception  to  Washington  digni- 
taries at  the  Willard  Hotel  Cabinet 
Room. 

Truman  Letter 

Network  president,  Leonard  A. 
Versluis,  was  to  read  President 
Truman's  letter,  pointing  to  criti- 
cal need  for  "an  informed  and  en- 
lightened people"  and  praising 
broadcasting's  contribution  toward 
the  unity  of  purpose  that  made 
victory  possible. 

Text  of  the  letter  follows: 
"Dear  Mr.  "Versluis: 

"I  extend  my  best  wishes  to  this 
new  national  network  on  the  oc- 
casion of  your  inaugural  program. 
The  need  for  an  informed  and  en- 
lightened people  is  as  critical  in 
the  future  as  it  has  been  during 
past  tragic  years  of  war.  Broad- 
casting in  the  United  States  con- 
tributed much  toward  the  unity  of 
purpose  which  made  possible  our 
great  victory. 

"I  congratulate  this  new  net- 
work on  its  opportunity  to  serve 
the  people  of  this  country  in  the 
days  of  peace  and  reconstruction 
that  lie  ahead.  And  I  am  certain 
this  new  entity  in  the  network  field 
will  faithfully  discharge  the  re- 
sponsibilities which  accompany 
this  opportunity  for  service  to  our 
people." 

FCC  Chairman  Porter's  pre- 
pared speech,  reviewing  growth  of 
broadcasting,  said  this  progress 
was  "only  a  beginning."  He  pre- 
dicted, "A  new  and  even  greater 
era  in  broadcasting  is  dawning 
with  the  forthcoming  development 
of  nationwide  systems  of  FM  and 
television."  Looking  into  FM's 
future,  he  foresaw  that  in  a  few 
years  the  number  of  commercial 
FM  stations  will  outstrip  the  ex 
isting  AM  stations.  As  for  tele- 
vision, he  predicted  that  in  the 
near  future  TV  will  be  received  ir 
tens  of  thousands  of  homes,  with 
color  and  high-definitions  ulti- 
mately. 

It  Means  Progress 

Formation  of  Associated  at  this 
time  "is  consistent  with  our  spirif 
of  progress,"  said  Mr.  Porter,  and 
coming  at  a  time  when  the  futurp 
is  full  of  uncertainty  the  event  "is 
in  line  with  the  finest  traditions  of 
the  American  spirit  of  enterprise." 
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The  chairman  expressed  confi- 
dence that  Associated  "will  ex- 
emplify the  best  in  American  radio 
by  bringing  us  balanced  discus- 
sions of  the  ways  and  means  by 
which  we  may  best  promote  the 
welfare  of  our  country." 

Quoting  Thomas  Jefferson's  free 
speech  doctrine,  he  pointed  out 
that  Americans  have  placed  re- 
liance upon  the  principle  of  diversi- 
fied ownership  of  radio  stations  to 
protect  that  freedom.  "We  have 
guarded  against  monopoly  of  con- 
trol over  this  great  avenue  of  ex- 
pression," he  said.  "We  have 
guarded  against  any  temptation  at 
control  by  the  Government  itself 
for  the  FCC,  while  charged  with 
duty  of  seeing  that  the  radio 
channels  are  used  in  the  public 
interest,  is  specifically  forbidden 
to  exercise  any  censorship.  Thus 
this  new  network  is  an  additional 
guarantee  of  competition  in  the 
market  place  of  ideas,  and  may  it 
prosper  and  develop  as  a  new  and 
effective  champion  of  free  speech." 

Among  features  on  the  inaugural 
program  schedule  was  a  half -hour 
salute  from  the  British  Broadcast- 
ing Corp.  ABC  plans  to  carry  the 
BBC  Newsreel  six  days  a  week 
7:30-7:45  p.m.  Pickups  on  the 
opening  day  were  to  include  pro- 
grams from  WWDC  Washington; 
KFOX  Los  Angeles;  KWBR  Oak- 
land; WMEX  Boston;  KSAN  San 
Francisco;  KMYR  Denver;  WMCA 


New  York;  KWJJ  Portland,  Ore.; 
WTMV  E.  St.  Louis;  WLAV  Grand 
Rapids. 

Basic  Associated  network  in- 
cludes 21  stations,  with  WMCA 
and  WOV  New  York,  WIND  and 
WJJD  Chicago,  and  WCKY  Cincin- 
nati as  cooperating  outlets.  In  ad- 
dition 196  stations  were  available 
on  the  original  Associated  religious 
program  hookup. 

Reversible  Lines 
Network  is  connected  in  its 
entirety  by  Class  A  instantaneous 
reversible  lines.  Besides  the  basic 
network,  with  a  Class  A  rate  of 
$3,955  per  hour,  $2,373  per  half- 
hour  and  $1,582  per  quarter-hour, 
the  rate  card  offers  an  Eastern 
Round  Robin,  Midwest  Regional 
and  Atlantic  Regional. 

First  sponsor  on  the  Sunday 
schedule  was  Knox  Chemical  Co., 
Los  Angeles,  carrying  a  newscast 
for  its  Mendaco. 

Sixteen-hour  operation  has  been 
planned,  9  a.m.  to  1  a.m.  Five- 
minute  newscasts  are  to  be  heard 
on  the  hour  except  when  commen- 
tators are  heard.  List  of  commen- 
tators includes  Ian  Ross  MacFar- 
lane,  WITH;  John  B.  Hughes,  Los 
Angeles;  James  R.  Young,  Wash- 
ington and  New  York;  Mark 
Austaad,  George  Reedy  and  Esther 
Van  Wagoner  Tufty  from  WWDC ; 
Lee  Giraux,  San  Francisco.  Mrs. 
Tufty  is  to  be  heard  in  a  women's 
(Continued  on  page  92) 


Buffalo  Stations  Must  Cancel 
Tabernacle  Lease  to  Get  License 


AFTER  two  years'  consideration, 
the  FCC  last  week  issued  its  pro- 
posed findings  in  the  Buffalo 
Broadcasting  Co.  (WGR  and 
WKBW)  renewal  proceedings  in 
which  it  concludes  that  only  by 
washing  out  an  "illegal"  lease  ar- 
rangement with  the  Churchill  Tab- 
ernacle of  Buffalo  will  it  grant 
license  renewals  for  the  two  sta- 
tions. To  make  possible  the  work- 
ing out  of  such  arrangements,  the 
Commission  proposes  to  issue  tem- 
porary licenses  for  three  months, 
during  which  time  Buffalo  Broad- 
casting must  establish  full  control 
of  the  outlets.  Moreover,  in  accord- 
ance with  the  FCC's  duopoly  regu- 
lation, Buffalo  Broadcasting  must 
divest  itself  of  one  of  the  two 
stations. 

In  its  14-page  findings,  the  FCC 
recited  the  history  of  Buffalo 
Broadcasting,  dating  back  to  1928. 
Since  1936,  Hiram  W.  Deyo,  presi- 
dent, has  owned  approximately 
81%  of  the  corporation,  with  I.  R. 
Lounsberry,  executive  vice-presi- 
dent and  general  manager,  hold- 
ing 12%%  and  the  remaining 
6%%  variously  held.  'Contracts 
entered  into  with  Churchill  Tab- 
ernacle in  1931  and  1932  covering 
both  time  and  compensation  were 
held  by  the  FCC  to  be  "illegal" 


and  emphasis  was  placed  upon  a 
clause  wherein  the  properties  could 
revert  to  Churchill  if  contractual 
provisions  were  not  fulfilled. 

Under  the  1931  contract,  the 
Commission  found,  Buffalo  Broad- 
casting agreed  among  other  things 
to  reserve  over  one  of  its  stations 
17%%  of  the  24-hour  period  from 
6  a.m.  Sundays  to  6  a.m.  Mondays 
of  each  week  until  2027  for  the 
"sole,  exclusive  and  absolute  dis- 
position" of  the  Tabernacle.  It  also 
agreed  to  furnish  free  to  the  Tab- 
ernacle during  these  hours  all 
facilities  for  broadcasting,  along 
with  certain  other  rights. 

The  Commission  held  that  Buf- 
falo "thus  divested  itself  of  its 
right,  power  and  duty  to  exercise 
full  and  complete  control  over  its 
stations  during  all  of  the  hours 
for  which  it  is  seeking  a  license 
to  operate  and  has  rendered  itself 
incapable  of  assuming  the  com- 
plete and  ultimate  responsibility  of 
operation  in  the  public  interest 
imposed  by  the  Communications 
Act  of  1934." 

The  FCC  cited  several  past  opin- 
ions in  which  it  had  held  that  re- 
verter provisions  in  contracts  are 
not  in  the  public  interest. 

In  stating  it  proposed  to  deny 
(Continued  on  page  90) 


Court  of  Appeals 
Has  New  Members 

Miller  Resigns,  Tells  Truma 
NAB  Work  Is  Challenge 

COINCIDENT  with  formal  an 
nouncement  of  the  resignation  oJ 
Justice  Justin  Miller  from  th< 
U.  S.  Court  of  Appeals  for  th 
District  of  Columbia  to  accept  th 
NAB  presidency,  President  Tru 
man  last  Thursday  announcec 
three  new  appointments  to  tha 
bench,  bringing  it  up  to  its  ful 
complement  of  six.  Named  to  th 
bench  were  E.  Barrett  Prettyma: 
of  Washington,  to  succeed  Justic 
Miller;  former  Sen.  Bennett  Cham 
Clark,  of  Missouri,  to  succee 
Thurman  Arnold,  and  forme 
Judge  Wilbur  K.  Miller,  of  Owen 
boro,  Ky.,  to  succeed  Fred  M.  Vir 
son,  now  Secretary  of  the  Trea: 
ury. 

The  court,  second  highest  tr 
bunal  in  the  land,  is  the  appellat 
body  sitting  just  over  the  FCC 
While  only  a  handful  of  radio  case 
now  are  pending  before  the  cour 
it  has  in  the  past  handled  pract 
cally  all  basic  litigation  involvin 
radio  jurisprudence. 

Inspired  Leadership  Needed 

Justice  Miller,  upon  his  retui 
from  the  U.  S.  Radio  Mission 
ETO,  last  week  submitted  h 
resignation  to  the  President,  term 
nating  eight  years  of  service.  D 
claring  that  the  great  opportuni 
presented  with  the  NAB  "seems 
outweigh  even  the  responsibiliti 
of  judicial  office,"  Judge  Mill 
cited  the  President's  recent  stat 
ment  (in  his  letter  to  Broadcas 
ing  July  3)  that  "the  free  voice 
radio  never  has  faced  a  more  ii 
portant  challenge  in  its  25-ye 
history  than  that  which  lies  befo 
it  now."  He  added  that  he  join 
with  the  Chief  Executive  in  t 
lieving  that  "radio  .  .  .  must  gi 
inspired  leadership  and  lend 
facilities  to  making  more  intima 
and  workable  the  relationship  I 
tween  the  people  and  the  Gover 
ment." 

Then  he  observed:  "I  hope  th 
I  may  be  able  to  play  some  sm 
part  in  that  important  work." 

In  his  response  the  same  di 
the  President  assured  Judge  Mil 
of  his  appreciation  of  "the  hi 
service  you  have  rendered".  . 
added : 

"Although  you  enter  a  new  fi< 
of  endeavor  and  assume  new  a 
different  responsibilities,  this  n 
association  opens  a  wide  vista 
opportunity.  I  can  understand  yo 
hesitancy  in  leaving  the  judicia 
but  hope  you  will  find  happin« 
and  satisfaction  in  working  in  t 
field  of  radio." 


Rapp  Leaves  KMA 

CY  RAPP  will  resign  as  gene 
manager  of  KMA  Shenando; 
Iowa,  effective  Oct.  1  to  take  o^ 
an  active  partnership  in  the  Perf 
Co.  (household  cleaner)  of  Shen 
doah  and  Omaha.  He  will  be  si 
ceeded  at  KMA  by  Owen  Saddl 
assistant  manager. 
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Meet 

Herb  Plambeck- 


r  Correspondent? 


Herb  Plambeck,  the  first  WHO  staff-member  to 
don  a  war  correspondent's  uniform,  made  two 
trips  to  Europe  for  WHO — the  first  to  England 
for  several  months  in  1943,  where  he  short-waved 
frequent  reports  on  such  new  angles  as  the  way 
Dover  farmers  were  farming  under  shell-fire,  and 
how  British  farmers  in  general  were  meeting  war- 
time demands  (which,  when  rebroadcast  by  WHO, 
aroused  tremendous  interest  among  Iowa  farmers 
who  were  themselves  producing  10%  *>f  America's 
war-time  food  requirements). 

Then  in  February,  1945,  Herb  left  Des  Moines 
again  and  was  attached  to  the  U.  S.  3rd  and  7th 
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Armies.  Until  June,  he  continued  broadcasting  eye- 
witness accounts,  was  present  at  the  final  break- 
through, and  even  broadcast  from  Munich  on  the 
day  that  city  fell.  He  performed  the  impossible  by 
interviewing  over  1,000  Iowa  boys,  from  every 
county  in  the  State.  He  spoke  90  times  from  Europe 
to  the  Iowa  friends,  neighbors  and  parents  of  these 
boys.  .  .  . 

Do  you  think  Iowa  people  "followed"  Herb's  for- 
eign broadcasts,  and  then  went  wild  to  hear  him 
speak,  upon  his  return?  You're  right,  they  did! — 
and  that's  another  big  reason  why  Iowa  prefers 
WHO! 

#  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representative* 
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Miller  to  Talk  on  European  Mission 


Broadcasters'  Findings 
Will  Be  Heard  by 
Radio  Club 

{Pictures  on  pages  22,  23) 
CONCLUSIONS  reached  by  the 
first  mission  of  radio  executives  to 
tour  the  European  war  theater  will 
be  unfolded  early  next  month  by 
NAB's  new  president,  Justice  Jus- 
tin Miller,  at  two  events — his  in- 
auguration as  NAB  president  on 
Oct.  2  in  Washington,  and  an  ap- 
pearance before  the  Radio  Exec- 
utives Club  Oct.  4  in  New  York. 
Upon  completion  Sept.  8  of  the 


12,300-mile  tour  of  Europe,  which 
entailed  75  hours  of  flying  time, 
the  11  broadcast  members  of  the 
mission,  four  trade  journal  execu- 
tives and  Col.  Ed  Kirby,  Army  ra- 
dio chief  and  escorting  officer,  dis- 
persed to  their  respective  homes. 

Miller  Quits  Bench 

Judge  Miller  last  Tuesday  for- 
mally submitted  his  resignation  as 
a  member  of  the  U.  S.  Court  of  Ap- 
peals bench  in  Washington,  termi- 
nating eight  years  as  a  Federal 
judge.  He  formally  takes  over  the 
NAB  helm  with  his  inaugural  ad- 
dress in  Washington  Oct.  2.  An 


'Time  In  the  Air'  Timetable,  U.  S. 

Broadcast  Mission 

(Compiled  by  Clair  R.  McCollough,  General  Manager 

Mason  Dixon  Radio  Group) 

Flying 

Date 

Trip 

Miles 

Time 

Aug. 

1170 

5:55 

11 

New  York  to  Goose  Bay,  Labrador 

11 

Goose  Bay  to  Narsarssuak,  Greenland 

800 

3:55 

11 

Narsarssuak  to  Prestwick,  Scotland 

1590 

8:30 

12 

Prestwick  to  Bovingdon,  Eng.  (London) 

315 

2:10 

16 

Bovingdon  to  Orly,  France  (Paris) 

256 

1:35 

20 

Orly  to  Reims 

87 

:45 

21 

Reims  to  Orly 

87 

:50 

22 

Orly  to  Luxembourg 

178 

1:15 

24 

Luxembourg  to  Hamburg,  Germany 

365 

2:20 

25 

Hamburg  to  Berlin 

205 

1:40 

27 

Berlin  to  Salzburg,  Austria 

497 

3:45 

28 

Salzburg  to  Frankfurt,  Germany 

257 

1:55 

30 

Frankfurt  to  Orly  (Paris) 

313 

2:15 

31 

Paris  to  Nice 

500 

3:10 

Sept. 

306 

2:00 

3 

Nice  to  Rome,  Italy 

5 

Rome  to  Orly  (Paris) 

812 

5:15 

.  7 

Paris  to  Azores  (Santa  Maria) 

1522 

8:50 

8 

Azores   to   Stephenville,  Newfoundland 

1884 

11:35 

8 

Newfoundland  to  New  York 

954 

5:15 

8 

New  York  to  Washington,  D.  C. 

225 

1:20 

Total 

12,323 

74:25 

elaborate  dinner,  to  be  attended 
by  approximately  1000,  including 
high  Government  officials,  members 
of  Congress  and  representative 
broadcasters,  has  been  arranged. 

Judge  Miller  returned  to  his 
home  near  Los  Angeles  last 
Wednesday  to  rejoin  his  family 
and  to  write  his  Oct.  2  inaugural 
address.  Then,  on  Oct.  4,  he  will 
appear  before  the  Radio  Execu- 
tives Club  in  New  York,  along  with 
his  colleagues  on  the  mission.  He 
was  the  official  spokesman  of  the 
group  on  the  30-day  tour,  as  NAB 
president-designate. 

Meanwhile,  Col.  Kirby  last  week 
sought  to  institute  proceedings 
which  will  result  in  his  release  from 
the  Army  after  more  than  five 
years'  service,  to  return  to  private 
business.  He  contemplates  a  public 
relations  organization  functioning 
both  in  Washington  and  New  York 
and  specializing  in  radio.  He  an- 
ticipated his  release  by  Oct.  1.  Maj. 
Al  Wharfield,  deputy  chief  of  the 
Radio  Branch,  BPR,  and  acting 
chief  during  Col.  Kirby's  absence, 
is  regarded  as  his  likely  successor, 
probably  with  an  increase  in  rank. 
Maj.  Wharfield,  before  entering  the 


Senate  Bill  on  Airport  Aid  Includes 
Amendment  Protecting  Antenna  Sites 


PROTECTION  for  broadcast  an- 
tenna sites  is  provided  in  a  bill 
passed  Thursday  by  the  Senate 
(S-2)  to  provide  Federal  aid  for 
construction  and  improvement  of 
airports.  An  amendment  offered  by 
Sen.  Johnson  (Col.)  provides  that 
the  FCC  will  be  consulted  when  an- 
tenna sites  are  held  to  be  airport 
hazards. 

In  calling  for  protection  to  broad- 
casters, Sen.  Johnson  read  a  letter 
written  by  Paul  A.  Porter,  FCC 
chairman,  to  Chairman  Wheeler  of 
the  Interstate  Commerce  Commit- 
tee. The  letter  asked  insertion  of 
an  amendment  providing  for  ref- 
erence to  the  FCC  of  any  cases 
involving  antennas.  The  bill  pro- 
vides a  nationwide  zoning  program 
for  clearing  of  approaches  to  air- 
ports, with  the  Civil  Aeronautics 
Administrator  having  authority  to 
set  up  zones. 
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Sen.  Johnson  read  into  the  Record 
two  editorials  from  Broadcasting 
(June  25,  July  9)  calling  attention 
to  the  fact  that  the  Civil  Aeronau- 
tics Authority,  interested  primarily 
in  aviation,  was  holding  up  hun- 
dreds of  antenna  clearances.  The 
editorials  pointed  to  the  need  of 
providing  radio  protection  in  the 
bill. 

In  the  House  the  Committee  on 
Interstate  &  Foreign  Commerce 
has  reported  out  a  bill  (HR-3615), 
under  which  interested  parties  can 
appeal  for  a  hearing  on  proposed 
airport  projects. 

Full  protection  cannot  be  given 
broadcasters  unless  both  the  House 
and  Senate  protective  provisions 
are  included  in  the  bill,  according 
to  Robert  T.  Bartley,  NAB  Director 
of  Government  Relations. 


Just-in  Time 

JUDGE  Justin  Miller,  NAB's 
new  president,  proved  to  the 
recent  Radio  Mission  to  ETO 
that  he  has  a  poetic  as  well 
as  a  humorous  sense.  After 
having  been  logged  at  the 
Paris  hotel  headquarters  as 
"Justine"  Miller,  he  penned 
this  to  the  management: 

Are  You  a  'Feminine  Ender?' 

You'll    get   the    Point,  I'm 

hopin'  trustin' 
My  name's  not  J  U  S  T  I  N  E, 

merely  Justin 
In  other  words,  here's  what 

I  mean 

Justin  is  never  spelled  JUS- 
TINE. 


service  at  the  war's  outset,  was 
the  executive  staff  of  C.  E.  Hoop 
Inc.  in  New  York. 

Clair  R.  McCollough,  managii 
director  of  the  Mason-Dixon  Rad 
Group,  kept  a  day-to-day  log  of  tl 
ETO  mission.  His  computation,  ta 
ulated  herewith,  how  the  group 
the  29  day  tour  covered  exactly  1 
323  miles  by  air  in  74  hours  a 
25  minutes.  Another  1,000  miles 
automotive  travel  is  estimated. 


Custom-Made  Service  Provide 
Bv  Two  New  Hooper  Division 

mi 


TWO  new  divisions  of  C.  E.  Hooper 
Inc.,  to  provide  custom-made  serv- 
ices for  individual  advertisers  and 
stations,  respectively,  were  an- 
nounced last  week  by  C  E.  Hooper, 
president  of  the  radio  audience 
measuring  organization. 

Advertisers  service  division, 
headed  by  John  C.  Whitridge  Jr., 
vice-president  of  the  Hooper  firm 
with  headquarters  in  New  York, 
will  offer  primarily  a  service  re- 
vealing the  comparative  sales  ef- 
fectiveness of  the  network  pro- 
grams of  an  advertiser  and  of  his 
competitors.  Method,  used  experi- 
mentally since  December  1939  and 
for  the  past  two  years  applied  com- 
mercially on  four  programs  spon- 
sored by  one  advertiser  for  two 
products,  involves  a  system  of  re- 
contacting  homes  which  report  lis- 
tening to  the  advertiser's  program 
and  coincidentally  contacting  a 
random  sample  of  new  homes.  Both 
groups  are  asked  what  brand  of 
product  they  purchase.  The  differ- 
ence between  buying  habits  of  lis- 
teners and  the  random  sample  in- 
dicates program  effectiveness. 

Based  on  continuous  reporting, 
the  comparative  program  effective- 
ness data  will  be  presented  to  each 
subscriber  and  his  advertising 
agency  at  a  bi-monthly  conference 
conducted  by  a  Hooper  representa- 
tive. The  conference  also  will  re- 
view basic  audience  trends  perti- 
nent to  the  advertiser's  program, 
utilizing  56  charts  of  basic  data 
compiled  from  the  Hooperatings 
service,   and  will   include  special 
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analyses  of  comparative  spon 
identification,  comparative  com] 
sition  of  audiences  showing  re 
tionship  between  listeners  and  pr 
pective  buyers,  minute-by-mini 
comparison  of  audience  size  duri 
the  program,  comparison  of  a 
ence  during  commercial  with  t 
for  the  pure  entertainment  witl 
final  comparative  index  of  cost 
commercial  impression. 

Brand  ratings  of  the  adverti 
product  and  its  competitors 
also  be  reported  every  60  da 
with  special  reports  of  evidence 
sales  change  in  the  advertis 
own  and  in  important  compet 
brands  within  21  days  of  the  fi 
measurement.  A  sample  of  7, 
homes,  representing  the  nine  c 
sus  districts  and  all  populal 
size  groups  in  the  country,  incl 
ing  rural,  will  be  used. 

Station  service  division  will  t 
ize  the  diary  technique,  desig 
to  show: 

1.  Comparison  of  audience 
side"  with  "outside"  station  < 

2.  Specific  program  audie 
flow  to  and  from  other  stati 
and  non-listeners. 

3.  Sex  and  age  of  specific 
gram  and  station  audiences. 

4.  Frequency  of  listening  to 
cific  programs  and  stations. 

5.  Economic  breakdown  of 
tion  listening  audiences,  etc. 

To  provide  an  easy  basis  of  c 
parison  with  the  Hooper  nati 
network  ratings  and  the  indivi( 
city  continuing  measurements 
(Continued  on  page  92) 
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Big  Lift 


That's  a  propeller  .  .  .  and  that's  what  makes  a  ship 
love  through  the  water. 

And  it  is  asked  .  .  .  what  makes  goods  move  when 
ou  sell  by  radio  ?  Two  things,  we  believe :  one,  a  strong 
lies  argument ;  two,  that  argument  listened  to  by  the 
reatest  number  of  buyers  per  dollar  spent. 

In  the  6th  largest  city  in  the  U.S.A.— W-I-T-H,  the 
lccessful  independent  in  Baltimore,  reaches  the 
eatest  number  of  listeners  at  the  lowest  cost. 


Get  yourself  a  strong  sales  story  .  .  put  it  on  W-I-T-H 
.  .  and  in  one  market  we  know  intimately,  we  know 
something  will  happen. 

Sales  up  .  .  .  cost  down  —  is  the  report  via  W-I-T-H. 


WITH 

Baltimore,  Md. 

Tom  Tinsley,  President    •    Represented  Nationally  by  Hcadley-Reed 
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PICTORIAL  REVIEW  OF  Radio  Mission  to  ETO.  (1)  GROUP  surround- 
ing Gen.  Ike  Eisenhower  signing  "short  snorters"  (Gen.  Ike's  Broad- 
casting Magazine  press  card  in  foreground);  (2)  AT  ENTRANCE 
Paris'  famed  George  Hotel:  (front  row,  1  to  r)  Lt.  Col.  John  S.  Hayes, 
AFN  chief;  Jack  Alicoate,  Radio  Daily;  Martin  Campbell,  WFAA  Dallas; 
William  S.  Hedges,  NBC;  Brig.  Gen.  P.  W.  Thompson,  Army  Informa- 
tion &  Education  chief;  NAB  President  Justin  Miller;  J.  Leonard 
Reinsch,  Cox  stations  and  White  House  adviser.  Second  row,  Harry  C. 
Wilder,  WSYR  Syracuse;  Mark  Woods,  American  network;  Abel  Green, 
Variety;  Clair  R.  McCollough,  Mason-Dixon  Group;  Robert  D.  Swezey, 
Mutual;  Joseph  H.  Ream,  CBS.  Back  row,  John  E.  Fetzer,  WKZO  Kala- 
mazoo; Morris  Novik,  WNYC  New  York  City;  Lt.  Hendrik  Booraem  Jr., 
AFN  chief  of  operations,  formerly  Young  &  Rubicam;  Sol  Taishoff, 
Broadcasting;  Col.  Ed  Kirby,  escorting  officer;  Joe  Csida,  Billboard. 


(3)  VATICAN.  Group  prior  to  audience  with  Pope,  flanked  by  Swi 
Guards.  Center,  either  side  Judge  Miller,  Rev.  Father  Filippo  Soccoz 
Vatican  radio  director,  and  Franklin  C.  Gowen,  secretary  to  Ambassad 
Myron  Taylor,  escort.  First  in  back  row,  R.  J.  Nixon,  co-pilot  Missior 
transport  plane.  Back  row,  between  Kirby  and  Ream,  "Blackie"  Arch< 
plane  pilot.  (4)  'THIS  IS  LONDON'  as  group  arrived  on  first  1< 
(5)  BBC  NEWS  conference  (1  to  r),  Charles  H.  Brewer,  new  BBC  Nor 
American  Director,  New  York;  B.  E.  Nicolls,  senior  controller;  W. 
Haley,  BBC  director -general ;  L.  W.  Hayes,  head,  Overseas  &  Engineeri 
Information  Dept.;  J.  Warren  MacAlpine,  North  American  Serv 
Director.  (6)  R.  E.  L.  WELLINGTON,  BBC  programs  controller,  wi 
Hedges.  (7)  Mission  arrayed  before  conference  table  in  "Little  R 
Schoolhouse"  at  Reims  where  Nazis  ignominiously  surrendered.  ( 
H.  BISHOP,  BBC  engineering  controller,  with  Ream. 
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BROADCASTERS  ON  WAR  DEPT.  ETO  TOUR 


Hedges,  Lt.  Booraem.  (5)  SCROUNGING  in  Hitler's  ex-reichchancellery, 
Col.  Kirby  (kneeling),  Taishoff  and  Reinsch.  (6)  BRIG.  GEN.  SAMUEL 
Thomas,  Berlin  district  communications  officer,  with  Campbell.  (7)  JIVE 
FOR  GI's  through  AFN  Berlin  (1  to  r),  Fetzer,  Reinsch,  McCollough  and 
(seated)  announcer-operator.  (8)  "NOVIKAINE"  was  the  shot  given 
Morrie  Novik  by  McCollough  with  Reinsch  checking  pulse. 
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tLIN  BOMBED  to  bits.  (1)  BRIG.  GEN.  Bryan  Milburn,  Chief  of 
F,  U.  S.  Control  Group,  with  Woods.  (2)  MISSION  at  scene  of  Berlin's 
Olympics,  now  used  as  British  billet.  (3)  MILLER  with  American 
ster  Robert  Murphy,  diplomatic  adviser  to  Eisenhower.  (4)  AFN 
LDQUARTERS,  Berlin  (1  to  r) ,  Capt.  Sanford  Cummings,  German 
ations  officer,  AFN,  formerly  Benton  &  Bowles,  Miller,  Reinsch, 
1  photos  except  BBC  by  Army  Signal  Corps. 
DADCASTING    •    Broadcast  Advertising 


WHAT'S  YOUR  SCORE? 


#  How  many  people  write  once,  or  more  than  once,  within  a 
three-month  period? 

#  Even  though  your  product  appeals  primarily  to  men,  should 
you  inject  a  feminine  angle  in  your  radio  mail  offer  to  in- 
crease response? 

#  Do  people  on  farms  write  more  than  people  in  cities? 

#  Who  writes  most  to  radio  stations — men  or  women? 

#  Do  people  who  write  to  a  radio  station  also  listen  regu- 
larly to  it? 

NO  matter  how  long  you've  been  in  advertising,  your  answer 
to  these  important  radio  questions  will  be  inadequate  until 
you  read  your  copy  of  the  1945  Radio  Mail  Study— which  is 
yours  free  for  the  asking. 

The  questions  answered  in  this  important  book  were  all  submitted 
by  advertising  men  themselves.  To  get  the  straight  answers,  a  firm 
of  certified  public  accountants  analyzed  the  complete  commercial 
mail  response  received  by  KMA  in  1944.  In  short.  448,434  pieces 
of  mail  were  analyzed  especially  for  you. 

To  get  your  copy,  merely  drop  a  card  to  Research  Director,  Sta- 
tion KMA,  Shenandoah,  Iowa.  Why  wait  until  tomorrow  when 
you  need  your  copy  today?  You  can  still  get  one— if  you  write- 
right  now! 


KMA 


AMERICAN  BROADCASTING  CO. 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 


152  COUNTIES  AROUND 


SHENANDOAH,  IOWA 
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Miller,  Schroeder 
Form    Law  Firm 

D.  C.  Company  to  Specialize 

In  Radio  Practice 

NEW  law  firm  specializing  in  radio 
practice  has  been  formed  by  Neville 
Miller,  former  NAB  president,  and 
Arthur  H.  Schroeder,  recently  re- 
leased from  Army  Air  Forces  with 
rank  of  lieutenant  colonel  and  be- 
fore the  war  with  the  George  O. 


Mr.  Miller 


Mr.  Schroeder 


Sutton  law  firm  4%  years.  Known 
as  Miller  &  Schroeder,  the  firm  has 
acquired  offices  at  218  Munsey 
Bldg.,  Washington. 

Mr.  Miller  has  just  completed  a 
ZVz  month  assignment  with  the 
Middle  East  and  Persian  Gulf  di- 
vision of  the  Army  &  Navy  Liqui- 
dation Commission  headed  by 
Thomas  B.  McCabe.  He  served  at 
Washington  headquarters  during 
the  formative  period  of  the  division. 
Previously  he  had  acquired  inti- 
mate knowledge  of  that  area  while 
serving  the  Balkan  division  of 
UNRRA. 

A  graduate  of  Princeton  and 
Harvard  Law  School,  Mr.  Miller 
entered  legal  practice  in  Louisville 
in  1920  with  his  father,  Judge 
Shackelford  Miller,  and  his  brother, 
Shackelford  Jr.,  now  judge  of  the 
U.  S.  District  Court,  Western  Dis- 
trict of  Kentucky. 

In  1930  he  became  dean  of  Louis- 
ville Law  School.  From  1933  to 
1937  he  was  mayor  of  Louisville 
and  achieved  national  fame  for  his 
leadership  during  the  Louisville 
flood.  In  1938  he  became  assistant 
to  the  president  of  Princeton  U., 
leaving  that  post  to  become  presi- 
dent of  the  NAB.  He  served  as 
NAB  head  until  1944  when  he  took 
the  UNRRA  post.  At  present  he  is 
vacationing  on  Cape  Cod  but  will 
return  to  Washington  Sept.  20. 

A  native  of  Seward,  Neb.,  Mr. 
Schroeder  was  graduated  from  U. 
of  Nebraska  with  an  A.  B.  degree 
in  journalism.  He  attended  George- 
town and  Creighton  law  schools,  re- 
ceiving his  LL.B.  at  Creighton.  In 
February  1942  he  was  called  to 
duty  as  a  reserve  officer  and  as- 
signed to  the  Air  Corps  as  a  second 
lieutenant. 

He  served  with  AAF  headquar- 
ters in  Washington ;  Army  Airways 
Communications  System,  Asheville, 
N.  C,  and  European  Theaters.  Dur- 
ing the  period  he  was  graduated 
from  the  Command  and  General 
Staff  School,  Ft.  Leavenworth. 
Upon  discharge  he  was  highly  com- 
mended for  his  part  in  building  up 
the  AAF  Airways  Communications 
System  into  the  greatest  system  of 
its  kind  in  history. 

Mr.  Schroeder  was  with  Central 


KBD  Stork  Station 

STAFF  of  KDB,  in  Santa 
Barbara,  California,  is  thor- 
oughly convinced  that  the 
stork  has  been  permanently 
perched  on  their  antenna 
towers  for  the  past  two  years. 
Starting  with  Manager  Fin 
Hollinger,  every  one  of  the 
station's  10  male  employes 
has  become  a  papa  in  that 
time  .  .  .  said  stork  deliver- 
ing 10  boys. 


ABELOFF  MANAGER 
OF  WLEE  RICHMOND 

PLACING  the  accent  of  operations 
on  programming,  Thomas  Tinsley, 
owner  of  WLEE  Richmond,  ha< 
appointed  as  manager  of  the  sta- 
tion which  goes  on 
the  air  Oct.  1, 
Irvin  G.  Abel  off, 
formerly  pro- 
gram manager  of 
WRVA  Rich- 
mond. 

De  signated 
Richmond's  "Man 
of  the  Year"  in 
January  1945  as 
the  "Richmonder      Mr.  Abeloff 
under  36  years  of 
age  who  has  contributed  most 
the  welfare  of  his  city  in  the  pa^ 
year",  Mr.  Abeloff  has  served 
radio  14  years.  He  has  been 
announcer,  time   salesman,  contl 
nuity  writer,  production  man,  af 
sistant   production   manager  ai 
program  manager. 

Mr.  Abeloff  is  a  member  of  til 
NAB  program  managers  executn 
committee  and  has  served  as  pul 
lie  relations  chairman  and  prl 
gram  managers  chairman  of  tl[ 
fourth  district.  He  has  receive 
two  military  commendations — t\ 
Navy  Award  of  Merit  and  An 
Certificate  of  Commendation — tl 
former  for  his  aid  in  recnaitrj 
and  the  latter  for  interesting,  hel) 
ful  programs. 


Atlantic  Program 

ATLANTIC  BREWING  Co.  (Ts 
ern  Pale  Beer)  Chicago,  has  beg 
sponsorship  of  American  Broa 
casting  Company's  co-op  prograj 
Charlie  Chan  over  WENR  Chica^ 
Monday  through  Friday,  10: 
10:45  p.m.  CWT.  Fifty-two  we 
contract  was  signed  by  Campbe 
Mithun,  Chicago. 


SEPARATE    application    files  for 
veterans  and  former  defense  wort 
applying  for  employment,   have  bfl 
ordered    by    Ernest    Felix,  Amerifl 
Western    division    personnel  manag 
Applicants  for  network  employment 
listed  in  "preferred"  classification 
preparation  for  expansion  in  person| 
as  housing  becomes  available. 


States  Broadcasting  Co.  in  the  eaj 
30's  as  a  salesman,  later  joining 
Sutton  law  firm  where  he  was 
tive  in  practice  before  the  F( 
He  is  a  member  of  the  NebraS; 
Bar,  and  admitted  to  practice 
fore  the  D.  C  Court  of  Appeals 
Supreme  Court  of  the  U.  S. 
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LEXINGTON 


WESTINGHOUSE  STRATOVISION 


Eleven  50-kilowatt  stations  will  be 
needed  on  the  ground  to  provide  one 
program  for  the  area  served  by  a 
single  1-kilowatt  Stratovision  trans- 
mitter. Each  plane  will  handle  9 
choices  of  program. 


This  newly  announced  system  of  sight  and  sound  trans- 
mission exemplifies  Westinghouse  leadership.  The  kind 
of  leadership  that  transforms  research  and  planning  into 
new  and  valuable  services  to  the  public.  The  same  sort  of 
leadership  practiced  by  the  Westinghouse  Stations  since 
the  birth  of  broadcasting  twenty-five  years  ago. 

The  use  of  airborne  transmitters  operating  at  six-mile  alti- 
tudes would  particularly  adapt  Stratovision  to  Television 
and  Frequency  Modulation  broadcasting.  It  would  mean 
these  new  services  could  be  made  available  to  most  of  our 
nation's  families,  in  contrast  to  other  systems,  with  much 
less  delay . .  on  a  coast-to-coast,  simultaneous  basis. 


Planned  and  under  development  by  Westinghouse,  in  co- 
operation with  the  Glenn  L.  Martin  Company,  Stratovision 
would  accelerate  the  development  of  Television  and  FM, 
and  bring  many  attendant  benefits  to  industry  and  a  fuller 
service  to  the  people.  With  this  announcement,  Westing- 
house auspiciously  ushers  in  its  second  quarter-century 
of  broadcast  leadership. 

Your  advertising  plans,  now  geared  to  new  world-condi- 
tions, should  include  the  services  of  Westinghouse  standard 
broadcast  stations,  in  six  strategic  and  important  markets. 
Contact  our  representatives,  listed  below,  for  prompt 
attention  to  your  needs. 


WESTINGHOUSE  RADIO  STATIONS  Inc 

KYW  •  KDKA  •  WBZ   •  WBZA   •  WOWO  •  KEX 


RESENTED    NATIONALLY    BY    NBC    SPOT    SALES  —  EXCEPT  KEX 


KEX    REPRESENTED    NATIONALLY    BY    PAUL    H.    RAYMER  CO. 


WO  WO  Workshop 

RADIO  WORKSHOP  will  be  start- 
ed this  fall  by  WOWO  Fort  Wayne, 
Ind.,  in  line  with  Westinghouse 
policy  in  other  cities,  to  be  held  in 
conjunction  with  the  Fort  Wayne 
branch  of  Indiana  U.  Extension 
Division.  College  credits  will  be  of- 
fered. All  phases  of  radio  will  be 
covered.  Ben  Hudelson,  educational 
director  of  WOWO,  will  be  in 
charge  and  will  be  assisted  by  staff 
members  and  guest  lecturers. 
Course  will  run  for  18  weeks. 


Telecommunications  Experts  in  London 
To  Allocate  Channels  to  Freed  Countries 


CJAD  Starts  Operations 

EQUIPMENT  is  being  installed  at 
CJAD  Montreal  and  operations  are 
expected  to  start  not  later  than 
Oct.  27.  Programming  exclusively 
in  English,  the  station  will  be  CBS 
outlet  in  Montreal  for  English  lan- 
guage programs. 


WHAT  is  hoped  to  be  another  for- 
ward stride  in  the  process  of  world 
government  getting  in  step  with 
science  is  being  taken  in  London 
this  week. 

Telecommunications  experts  from 
the  U.  S.,  Europe,  the  U.S.S.R.  and 
Great  Britain  are  meeting  there  to 
draw  an  interim  plan  for  allocating 
frequencies  to  the  liberated  coun- 
tries of  Europe. 

Meetings,  called  by  the  British 
Foreign  Office  and  presided  over 
by  Sir  Standing  Anguin,  started 
last  Thursday  and  are  scheduled 
to  continue  through  the  early  part 
of  this  week. 

Attending  from  the  U.  S.  are: 
George  Adair,  assistant  chief  en- 
gineer of  the  FCC  who  will  attend 
as  a  representative  of  the  State 
Dept.;  Cecil  Harrison  of  the  Tele- 


communications Division  of  the 
State  Dept.;  Lt.  William  R.  Foley, 
USNR,  who  represents  U.  S.  mili- 
tary interests.  Military  officers  are 
attending  from  ETO  headquarters. 

New  frequencies  in  government 
and  commercial  channels  will  be 
temporarily  assigned  to  countries 
whose  communications  were  dis- 
rupted by  German  occupation  or 
by  the  Allied  armies  and  navies  af- 
ter the  invasion.  Allocations  will 
be  in  force  until  such  time  as  a 
World  Broadcasting  Conference 
will  be  held  with  conquerors  and 
conquered  taking  part. 

The  London  meeting  is  seen  by 
Francis  Colt  de  Wolf,  chief  of  the 
Telecommunications  Division  of  the 
State  Dept.  as  a  "fresh  start  in  the 
direction  pointed  to  by  the  Berlin, 
London,  Madrid,  Cairo  and  present 


Snyder's  Fan 

JUST  as  John  W.  Snyder, 
Director  of  War  Mobilization 
&  Reconversion,  had  finished 
a  broadcast  on  American,  the 
PBX  at  WMAL  Washington 
buzzed.  It  was  President  Tru- 
man. Betty  Ender,  PBX  op- 
erator, gulped  but  recovered 
quickly  and  called  Mr.  Sny- 
der to  the  phone.  The  Presi- 
dent told  him  "it  was  a  good 
job".  After  hanging  up,  Mr. 
Snyder  said,  "You  know, 
that's  why  that  guy  is  a 
great  man!" 


WSIX,  with  an  increase  of  81.5%  in  the  all-day  average  Hooper  for  the  two 
years  ending  last  January,  is  ready  to  run  interference  for  your  sales  message 
to  make  sure  it  reaches  the  "paydirt"  in  the  rich  Nashville  area.  Here  are 
other  reasons  why  WSIX  is  an  Ail-American:  The  best  daytime  Hooperating 
of  any  Nashville  station.  Top  shows  of  both  AMERICAN  and  MUTUAL  networks. 
Excellent  coverage  at  a  very  low  unit  cost.  In  this  booming  market  there  are 
over  a  million  potential  buyers  ready  to  help  your  product  score  a  touchdown 
in  middle  Tennessee. 


REPRESENTED  NATIONALLY  BY 
THE  KATZ  AGENCY,  INC. 


AMERICAN    -  MUTUAL 


5000  WATTS  -  980  K.C. 
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Rio  broadcasting  conferences — on 
unified  body  to  channel  airwave 
throughout  the  world.  "We  must  de 
termine,"  he  added,  "whether 
are  prepared  to  surrender  a  modi 
cum  of  sovereignty  to  insure  a  mor 
efficient  control  of  radio,  for  radi 
knows  no  international  bounds 
ries." 

In  1938,  the  Cairo  Conferenc 
drafted  a  plan  for  a  Central  Fr 
quency  Registration  Board  com! 
posed  of  five  members  and  two 
ternates,  all  of  different  national 
ties.  These  experts  were  to 
elected  by  the  International  Teh 
communications  Conferences  froi 
groups  of  candidates  presented 
all  governments  attending  the  Cot 
ferences.  They  were  to  serve  n< 
as  representatives  of  their  respe< 
tive  governments  but  "as  custi 
dians  of  an  international  publ 
trust". 

Plans  were  drawn  for  each  go1 
ernment  to  notify  the  board  in 
der  to  obtain  international  priorit 
for  the  use  or  change  of  f requencie 

War  Changed  Plans 

Montreux  Plan  for  frequency 
locations  in  Europe,  drafted  at  tl 
European  Broadcasting  Conventio 
in  1939  was  in  the  same  tone 
the  Cairo  plan,  but  concern< 
solely  with  European  broadcastin 
Neither  this  nor  the  Lucerne  Pla 
which  preceded  it,  was  put  into 
feet  because  of  the  war. 

Before  World  War  II,  Europej 
frequencies  were  governed  by  tl 
Bureau  of  International  Telecor 
munications  Union  at  Bern. 

The  London  meeting  now  takir 
place  will  free  European  and 
ternational  channels  flowing  .fro 
Europe  taken  over  by  Germany  ai 
the  military.  Thus  the  effect  on  tl 
future  of  European  commercial  st 
tions,  their  numbers,  locations  ai 
power  as  they  affect  other  statio: 
will  be  great. 

During  the  period  of  German 
cupation,  the  European  telecor 
munications  governing  body  was  tl 
Union  Internationale  de  Radio  Di 
fusion,  or  U.I.R.,  known  in  Englis 
sneaking  countries  as  Europe? 
Broadcasting  Union.  U.I.R.  wi 
the  focal  point  of  discussion  in  tl 
days  just  preceding  the  Londc 
Conference  as  the  group  was  eag 
to  take  part,  but  because  of 
record,  stood  little  chance.  It  is  n 
known  yet  whether  the  efforts 
attend  were  successful. 
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You  don't  need  Heavy  Glasses 
to  see  Oklahoma  Network's 
concentrated  7  Major  Market 
Audience . . . 


You  are  not  reaching  a  BIG  segment  of  Oklahoma's  buying  power  unless  you 
use  the  stations  represented  in  the  OKLAHOMA  NETWORK.  This  fact  is 
based  on  reliable  Listening  Surveys,  which  prove  these  stations  have  DOMI- 
NANCE in  their  markets-most  of  them  ALL  OF  THE  TIME!  Startling  also 
is  the  fact  that  you  can  use  all  7  stations  for  approximately  HALF  THE 
COST  of  any  two  of  Oklahoma's,  highest-powered  stations — and  you  can  use 
as  few  as  3,  if  you  can't  use  all  the  stations — and  still  get  the  network  rate. 
Just  give  us  the  opportunity  and  we'll  prove  how  you  get  more  audience  at 
a  lower  cost  by  using  the  OKLAHOMA  NETWORK! 

Penetrate  the  markets  having  the  best  post-war  permanent  buying  incomes! 


ONE  CONTRACT 


ONE  CONTACT 


ONE  STATEMENT 


!ERICAN  BROADCASTING  CO.,  INC. 
FILIATES  IN  OKLAHOMA 

 +  


AftfelATlO  WITH 


ASSURES  YOU  thudmu^  IN  THE  RICHEST  MARKETS  IN  OKLAHOMA 

OKLAHOMA  NETWORK 

ROBERT  P.  ENOCH,  MANAGING  DIRECTOR,  APCO  TOWER,  OKLAHOMA  CITY  2,  OKLAHOMA 


KADA — Ada 
KBIX  — Muskogee 
KCRC  —Enid 
KGFF  — Shawnee 
KOME — Tulsa 
KTOK — Oklahoma  Gty 
KVSO  — Ardmore 
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Now,  as  before,  expect  quality  leadership 
in  Collins  broadcast  equipment 

The  New  Collins  AM  transmitters  and  remote  amplifiers, 

now  ready,  reflect  characteristically  advanced  Collins  engineering. 

Notable  transmitter  refinements  include  extremely  high  fidelity, 
and  increased  safety  factors  through  the  use  of  oversize 
components  throughout. 
Z  The  Collins  21A  is  a  superb  5,000  watt  transmitter,  with 

reduced  power  operation  at  1,000  watts  also  available.  Its 
response  curve  is  flat,  within  ±}/z  db,  from  30  to  10,000  cycles. 
The  Collins  20T  is  a  1,000  watt  transmitter,  of  similar 
2  characteristics,  equipped  for  reduced  power  operation  at  500 

J  watts  if  desired. 

The  Collins  300G  is  a  250  watter  of  equal  fidelity,  with  reduced 
power  operation  at  100  watts  available. 
Z  The  Collins  12Y  one  channel  remote  amplifier  is  light,  handy, 

simple  and  efficient.  It  is  for  unattended  operation  from  a  115 
volt  a.c.  power  source. 

The  Collins  12Z  four  channel  remote  amplifier  is  a.c.-d.c. 
powered,  the  d.c.  source  being  self-contained  batteries  which 
take  the  load  automatically  in  case  of  a.c.  line  failure. 

A  complete  line  of  Collins  high-quality  studio  equipment  is 
available  for  either  AM  or  FM  application. 

An  outstanding  broadcasting  station  begins  with  outstanding 
equipment.  We  will  be  glad  to  know  about  your  plans  and  submit 
complete  recommendations.  For  additional  detailed  information, 
write  the  Collins  Radio  Company,  Cedar  Rapids,  Iowa; 
11  West  42nd  Street,  New  York  18,  N.  Y.  Collins  equipment  is 
J  sold  in  Canada  by  Collins-Fisher.  Ltd.,  Montreal. 


•  •••   FOR  BROADCAST  QUALITY,  IT'S 
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FCC  RULES  AND  REGULATIONS  FOR  FM  BROADCASTING 


The  FCC  Sept.  12  promulgated  Subpart  B  of  Part  3  of  its  Rules 
and  Regulations  containing  rules  concerning  FM  broadcasting.  Subpart 
B  now  includes  not  only  the  rules  and  regulations  which  were  set  forth 
in  the  Commission's  Report  of  August  24,  1945,  but  also  those  applicable 
to  FM  which  are  contained  in  Parts  1,  2  and  3  of  the  present  rules  and 
regulations.  The  result  of  this  action  is  to  gather  in  one  place  all  of 
the  rules  and  regulations  governing  the  construction,  licensing  and 
operation  of  FM  stations.  Hereafter,  any*  person  who  desires  informa- 
tion about  the  Commission's  rules  concerning  FM  need  secure  only 
Subpart  B  of  Part  3  and  Part  1  which  contains  the  Commission's  Rules 
of  Practice  and  Procedure. 

It  is  the  Commission's  plan  that  eventually  the  rules  governing 
television,  standard  broadcast,  citizens'  radio,  and  other  radio  services 
will  be  revised  in  the  same  manner  as  FM  with  the  result  that  all  of  the 
applicable  rules  and  regulations  concerning  a  particular  radio  service 
will  be  found  in  one  part.  In  this  way  persons  interested  in  a  particular 
radio  service  need  look  only  in  Part  1  (Rules  of  Practice  and  Procedure) 
and  the  particular  part  containing  the  rules  and  regulations  concerning 
the  specific  service  in  question. 

Subpart  C  of  Part  3  of  the  Commission's  Rules  and  Regulations  is  amended 
to  read,  "General  Rules  Applicable  to  Standard  Broadcast  Stations".  Sections 
3.201-3.213,  3.221-3.231,  3.241-3.248,  3.251-3.253,  and  Section  3.261  are  repealed 
and  the  following  rules  are  substituted  therefor. 

Subpart  B — Rules  Governing  FM  Broadcast  Stations 

CLASSIFICATION  OF  FM  STATIONS  AND  ALLOCATION 
OF  FREQUENCIES 
§  3.201.  Numerical  designation  of  FM  channels. — For  convenience,  the  fre- 
quencies available  for  FM  broadcasting  (including  those  assigned  to  non-com- 
mercial educational  broadcasting)  are  given  numerical  designations  which  are 
shown  in  the  table  below: 


Frequency  Channel  Frequency  Channel  Frequency  Channel 


(Mc) 

No. 

(Mc) 

No. 

(Mc) 

No. 

88.1 

1 

94.7 

34 

101.3 

67 

88.3 

2 

94.9 

35 

101.5 

68 

88.5 

3 

95.1 

36 

101.7 

69 

88.7 

4 

95.3 

37 

101.9 

70 

88.9 

5 

95.5 

38 

102.1 

71 

89.1 

6 

95.7 

39 

102.3 

72 

89.3 

7 

95.9 

40 

102.5 

73 

89.5 

8 

96.1 

41 

102.7 

74 

89.7 

9 

96.3 

42 

102.9 

75 

89.9 

10 

96.5 

43 

103.1 

76 

90.1 

11 

96.7 

44 

103.3 

77 

90.3 

12 

96.9 

45 

103.5 

78 

90.5 

13 

97.1 

46 

103.7 

79 

90.7 

14 

97.3 

47 

103.9 

80 

90.9 

15 

97.5 

48 

104.1 

81 

91.1 

16 

97.7 

49 

104.3 

82 

91.3 

17 

97.9 

50 

104.5 

83 

91.5 

18 

98.1 

51 

104.7 

84 

91.7 

19 

98.3 

52 

104.9 

85 

91.9 

20 

98.5 

53 

105.1 

86 

92.1 

21 

98.7 

54 

105.3 

87 

92.3 

22 

98.9 

55 

105.5 

88 

92.5 

23 

99.1 

56 

105.7 

89 

92.7 

24 

99.3 

57 

105.9 

90 

92.9 

25 

99.5 

58 

106.1 

91 

93.1 

26 

99.7 

59 

106.3 

92 

93.3 

27 

99.9 

60 

106.5 

93 

93.5 

28 

300.1 

61 

106.7 

94 

93.7 

29 

100.3 

62 

106.9 

95 

93.9 

30 

100.5 

63 

107.1 

96 

94.1 

31 

100.7 

64 

107.3 

97 

94.3 

32 

100.9 

65 

107.5 

98 

94.5 

33 

101.1 

66 

107.7 

99 

107.9 

100 

§  3.202  Areas  of  the  United  States. — For  the  purpose  of  allocation  the 
nited  States  is  divided  into  two  areas.  The  first  area — Area  I — includes  south- 
n  New  Hampshire ;  all  of  Massachusetts,  Rhode  Island,  and  Connecticut ; 
utheastern  New  York  as  far  north  as  Albany-Troy-Schenectady ;  all  of  New 
rsey,  Delaware,  and  the  District  of  Columbia ;  Maryland  as  far  west  as 
gerstown ;  and  eastern  Pennsylvania  as  far  west  as  Harrisburg.1  The  second 


In  some  of  the  territory  contiguous  to  Area  I,  the  demand  for  frequencies  may  in  the 
ture  exceed  the  supply  and  when  it  does  this  region  will  be  added  to  Area  I.  Until 
,  this  region  will  not  be  included  in  Area  I  but  applications  from  this  region  will 
given  careful  study  and  consideration  to  insure  an  equitable  distribution  of  facilities 
oughout  the  region.  This  region  includes  the  remainder  of  Maryland,  Pennsylvania 
New  York  (except  the  northeastern  corner)   not  included  in  Area  I;  the  northern 
of  West  Virginia;  all  of  Ohio  and  Indiana;  southern  Michigan  as  far  north  as 
gmaw;  eastern  Illinois  as  far  west  as  Rockford-Decatur;  and  southeastern  Wisconsin 
far  north  as  Sheboygan. 

a — Area  II — comprehends  the  remainder  of  the  United  States  not  included 
Area  I. 

3.203    Community  Stations. —  (a)  Community  stations  are  limited  to  a 
ximum  effective  radiated  power  of  250  w  and  a  maximum  antenna  height  of 
feet  over  the  average  height  of  the  terrain  10  miles  from  the  transmitter, 
on  proper  showing  that  an  antenna  height  in  excess  of  250  feet  is  necessary, 
horization  will  be  issued  for  such  higher  antenna  but  the  Commission  may 
such  cases  require  a  reduction  in  radiated  power.  A  minimum  separation  of 
miles  will  be  provided  in  the  ease  of  Community  stations  on  the  same  channel 
a  minimum  of  35  miles  on  adjacent  channels, 
b)  In  Area  I,  20  channels  beginning  with  104.1  me  and  ending  with  107.9 
(Channels  81  through  100)  are  allocated  for  Community  stations.  All  of 
se  20  channels  are  available  in  any  community  which  is  not  the  principal 
of  a  metropolitan  district.  Ten  of  these  channels  are  also  available  for 
gnment  in  principal  cities  of  metropolitan  districts  which  have  fewer  than 
letropolitan  stations.2 


For  the  time  being,  until  more  FM  stations  are  authorized,  the  Commission  will  not 
orize  Community  stations  in  principal  cities  of  metropolitan  districts  in  Area  I 
ing  4  or  more  AM  stations. 


(c)  In  Area  II,  10  channels  beginning  with  104.1  mc  and  ending  with  105.9 
mc  (Channels  81  through  90)  are  available  for  Community  stations  and  may 
be  used  in  any  community  which  is  not  the  principal  city  of  a  metropolitan 
district.3 


3  The  10  frequencies  from  106.1  to  107.9  mc  which  are  available  for  Community  stations 
in  Area  I  but  not  in  Area  II  will  be  assigned  in  Area  II  in  the  future  in  accordance  with 
the  needs  of  the  area  as  shown  by  future  developments.  In  the  meantime  they  will  be 
available  for  facsimile. 

(d)  The  main  studio  of  a  Community  station  shall  be  located  in  the  city 
served  and  the  transmitter  shall  be  located  as  near  the  center  of  the  city  as 
practicable. 

§  3.204  Metropolitan  stations. —  (a)  In  Area  I,  Metropolitan  stations  are 
limited  to  a  maximum  of  20  kw  effective  radiated  power  with  a  non-directional 
antenna  having  a  height  of  500  feet,  as  determined  by  the  methods  prescribed 
in  the  Standards  of  Good  Engineering  Practice  concerning  FM  broadcast  sta- 
tions. Where  higher  antenna  heights  are  available,  they  should  be  used  but  in 
such  cases  the  Commission  will  authorize  less  than  20  kw  effective  radiated 
power  so  that  the  coverage  (within  the  1000  uv/m  contour)  shall  be  substan- 
tially similar  to  that  which  would  be  provided  by  20  kw  effective  radiated  power 
and  a  500  foot  antenna.  Where  the  only  antenna  height  available  is  less  than 
500  feet,  the  Commission  may  authorize  its  use  but  will  not  permit  an  increase 
in  radiated  power  in  excess  of  20  kw.  In  Area  I,  the  service  area  of  Metropolitan 
stations  will  not  be  protected  beyond  the  1000  uv/m  contour  and  such  stations 
will  be  located  in  such  a  manner  as  to  insure,  insofar  as  possible,  a  maximum  of 
FM  service  to  all  listeners,  whether  urban  or  rural. 

(b)  Metropolitan  stations  in  Area  II  are  designed  primarily  to  render  service 
to  a  single  metropolitan  district  or  a  principal  city,  and  to  rural  areas  surround- 
ing such  metropolitan  district  or  principal  city.  The  Commisson  will  designate 
service  areas  for  Metropolitan  stations  in  Area  II  and  will  authorize  appropriate 
power  and  antenna  height  to  cover  the  designated  area  in  accordance  with  the 
Standards  of  Good  Engineering  Practice  concerning  FM  broadcast  stations ; 
upon  proper  showing  changes  will  be  made  in  these  service  areas.1  Metropolitan 


1  In  determining  service  areas  for  particular  communities,  the  Commission  will  give 
consideration  to  population  distribution,  terrain,  trade  areas,  economics  and  other 
pertinent  factors,  and  applicants  for  Metropolitan  stations  in  Area  II  should  include 
in  their  applications  a  showing  as  to  the  service  area  the  Commission  should  designate 
for  the  city  in  question.  There  are  several  current  and  recognized  authorities  on  retail 
trading  areas  or  consumer  trading  areas  from  which  the  applicant  may  prepare  its  show- 
ing and  to  which  the  Commission  will  give  consideration  in  making  its  determination. 
Among  these  recognized  authorities  are  the  following:  J.  Walter  Thompson  (Retail  Shop- 
ping Areas),  Hearst  Magazines,  Inc.  (Consumer  Trading  Areas),  Rand  McNally  Map  Co. 
(Trading  Areas),  and  Hagastrom  Map  Co.'s  Four  Color  Retail  Trading  Area  Map. 

stations  will  not  be  required  to  serve  the  entire  service  area  designated  by  the 
Commission  but  no  application  will  be  granted  for  a  Metropolitan  station  unless 
it  is  proposed  to  serve  an  area  substantially  greater  than  could  be  served  by  a 
Community  station. 

(c)  Sixty  frequencies  are  available  for  Metropolitan  stations  in  Areas  I  and 
II.  These  frequencies  begin  at  92.1  mc  and  end  at  103.9  mc  (Channels  21 
through  80). 

(d)  The  main  studio  of  a  Metropolitan  station  shall  be  located  within  its 
5000  uv/m  contour.  However,  upon  a  special  showing  of  need,  the  Commission 
may  authorize  the  main  studio  to  be  located  beyond  the  5000  uv/m  contour  but 
not  beyond  the  1000  uv/m  contour.  The  transmitter  shall  be  so  located  as  to 
provide  maximum  service  both  to  the  city  where  the  main  studio  is  located 
and  to  the  surrounding  rural  area. 

§  3.205  Rural  stations. —  (a)  Rural  stations  are  designed  primarily  to  furnish 
service  to  rural  listeners.  The  service  area  of  Rural  stations  may  include  the 
service  areas  designated  by  the  Commission  for  Metropolitan  stations  upon  a 
showing  to  the  Commission  that  the  additional  area  which  the  Rural  station 
will  serve  is  predominantly  rural  in  character.  As  a  guide,  the  Commission  will 
consider  that  the  additional  area  beyond  the  service  area  of  a  Metropolitan 
station  which  is  proposed  to  be  served,  is  predominantly  rural  in  character  if 
at  least  50  percent  of  the  population  proposed  to  be  added  within  the  50  uv/m 
contour  live  in  rural  areas  or  in  communities  smaller  than  10.000.1  Exceptions 


1  In  making  this  computation,  cities  with  populations  in  excess  of  10,000  should  be 
excluded  if  the  signal  in  such  cities  is  less  than  500  uv/m. 

to  this  rule  will  be  permitted  where  a  showing  is  made  to  the  Commission  that 
due  to  conditions  of  terrain  or  local  factors,  more  extended  service  to  unserved 
rural  areas  is  possible  by  licensing  Rural  stations  to  serve  an  area  which  does 
not  meet  the  above  requirements  than  would  otherwise  be  possible. 

(b)  Rural  stations  will  not  be  licensed  in  Area  I  as  presently  defined.  If  in 
the  future  it  becomes  necessary  to  extend  Area  I  by  including  part  or  all  of 
the  region  set  forth  in  footnote  2  of  Section  3.201,  consideration  will  be  given 
at  that  time  to  the  question  whether  Rural  stations  should  be  licensed  in  this 
region. 

(c)  The  60  channels  available  for  Metropolitan  stations  are  also  available 
for  Rural  stations. 

(d)  The  main  studio  of  a  Rural  station  shall  be  located  within  its  1000 
uv/m  contour.  However,  upon  a  special  showing  of  need,  the  Commission  may 
authorize  the  main  studio  to  be  located  beyond  the  1000  uv/m  contour  but  not 
beyond  the  50  uv/m  contour. 

RULES  GOVERNING  ADMINISTRATIVE  PROCEDURE 

§  3.211  Application  for  FM  stations. — Each  applicant  for  a  construction 
permit  for  a  new  FM  broadcast  station,  change  in  facilities  of  any  existing  FM 
broadcast  station,  or  FM  station  license  or  modification  of  license  shall  file  with 
the  Commission  in  Washington,  D.  O,  three  copies  of  applications  on  the  appro- 
priate form  designated  by  the  Commission  and  a  like  number  of  exhibits  and 
other  papers  incorporated  therein  and  made  a  part  thereof.  Only  the  original 
copy  need  be  sworn  to.  If  the  application  is  for  a  construction  permit  for  a  new 
FM  station.  Form  FCC  No.  319  should  be  filed;  (for  an  FM  license,  Form  FCC 
No.  320  should  be  filed;)  and  for  modification  of  an  FM  license  or  for  change 
in  facilities  of  an  existing  FM  station,  Form  FCC  No.  322  should  be  filed. 

§  3.212  Full  disclosures. — Each  application  shall  contain  full  and  complete 
disclosures  with  regard  to  the  real  party  or  parties  in  interest,  and  their  legal, 
technical,  financial,  and  other  qualifications,  and  as  to  all  matters  and  things 
required  to  be  disclosed  by  the  application  forms. 

§  3.213  Installation  or  removal  of  apparatus. — Applications  for  construction 
permit  or  modification  thereof,  involving  removal  of  existing  transmitting 
apparatus  and/or  installation  of  new  transmitting  apparatus,  shall  be  filed  at 
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least  60  daTS  prior  to  the  contemplated  removal  and/or  installation. 

5  3  214  'Period  of  construction. — Each  construction  permit  will  specify  a 
maximum  of  60  days  from  the  date  of  granting  thereof  as  the  time  within  which 
construction  of  the  station  shall  begin,  and  a  maximum  of  six  months  thereafter 
"s  the  time  within  which  construction  shall  be  completed  and  the  station  ready 
for  operation,  unless  otherwise  determined  by  the  Commission  upon  proper 
showing  in  any  particular  case.  .  A 

§  3  215  Forfeiture  of  construction  permits:  extension  of  time. —  (a)  A  con- 
struction permit  shall  be  automatically  forfeited  if  the  station  is  not  ready  tor 
operation  within  the  time  specified  therein  or  within  such  further  time  as  the 
Commission  may  have  allowed  for  completion,  and  a  notation  of  the  forfeiture 
of  any  construction  permit  under  this  provision  will  be  placed  m  the  records  ot 
the  Commission  as  of  the  expiration  date. 

(b)   Any  application1  for  extension  of  time  within  which  to  construct  a 


1  Form  FCC  No.  701. 

station  shall  be  filed  at  least  thirty  days  prior  to  the  expiration  date  of  such 
rjerniit  if  the  facts  supporting  such  application  for  extension  are  known  to 
the  applicant  in  time  to  permit  such  filing.  In  other  cases  such  applications  will 
be  accepted  upon  a  showing  satisfactory  to  the  Commission  of  sufficient  reasons 
for  filing  within  less  than  thirty  days  prior  to  the  expiration  date.  Such  appli- 
cations will  be  granted  upon  a  specific  and  detailed  showing  that  the  failure  to 
complete  was  due  to  causes  not  under  the  control  of  the  grantee,  or  upon  a 
specific  and  detailed  showing  of  other  matters  sufficient  to  justify  the  extension 
§  3  216  Equipment  tests. —  (a)  Upon  completion  of  construction  of  an  iM 
station  in  exact  accordance  with  the  terms  of  the  construction  permit,  the  tech- 
nical provisions  of  the  application  therefor  and  the  rules  and  regulations  and 
Standards  of  Good  Engineering  Practice  governing  FM  stations  and  prior  to 
filin"  of  application  for  license,  the  permittee  is  authorized  to  test  the  equip- 
ment for  a  period  not  to  exceed  90  days:  Provided,  that  the  inspector  in  charge 
of  the  district  in  which  the  station  is  located  and  the  Commission  are  notified 
2  davs  i'n  advance  of  the  beginning  of  tests. 

(b)  The  Commission  may  notify  the  permittee  to  conduct  no  tests  or  may 
cancel,  suspend,  or  change  the  date  of  beginning  for  the  period  of  such  tests  as 
and  when  such  action  may  appear  to  be  in  the  public  interest,  convenience,  and 
necessity.  ,  .         ;  ,   ,  .  . 

(c)  Within  the  90-day  period  prescribed  by  this  section  for  equipment  tests, 
field  intensity  measurements  in  accordance  with  the  methods  prescribed  in  the 
Standards  of  Good  Engineering  Practice  Concerning  FM  Broadcasting  shall  be 
submitted  to  the  Commission.  The  Commission  may  grant  extensions  of  time 
upon  showing  of,  reasonable  need  therefor.2  The  proof  of  performance  specified 
in  this  subsection  shall  be  made  by  Metropolitan  and  Rural  stations  only  and 
need  not  be  made  by  Community  stations. 

2  Until  further  notice,  the  Commission  will  grant  FM  licenses  before  proof  of  per- 
formance is  submitted.  In  such  cases,  proof  of  performance  shall  be  submitted  within 
one  year  after  the  license  has  been  issued  or  within  such  extension  of  time  as  the 
Commission  may  for  good  cause  grant. 

§  3  217  Program  tests.— (a)  When  construction  and  equipment  tests  are 
completed  in  exact  accordance  with  the  terms  of  the  construction  permit,  the 
technical  provisions  of  the  application  therefor,  and  the  rules  and  regulations 
and  Standards  of  Good  Engineering  Practice  governing  FM  stations,  and  after 
an  application  for  station  license  has  been  filed  with  the  Commission  showing 
the  transmitter  to  be  in  satisfactory  operating  condition,  the  permittee  is  author- 
ized to  conduct  program  tests  in  exact  accordance  with  the  terms  of  the  con- 
struction permit  for  a  period  not  to  exceed  30  days :  Provided,  That  the  inspector 
in  charge  of  the  district  in  which  the  station  is  located  and  the  Commission  are 
notified  2  davs  in  advance  of  the  beginning  of  such  tests. 

(b)  The  Commission  reserves  the  right  to  cancel  such  tests  or  suspend,  or 
change  the  date  of  beginning  for  the  period  of  such  tests  as  and  when  such 
action  may  appear  to  be  in  the  public  interest,  convenience,  and  necessity  by 
notifying  the  permittee.  .  .... 

(c)  The  authorization  for  tests  embodied  in  this  section  or  Section  3.Jlb 
shall  not  be  construed  as  constituting  a  license  to  operate  but  as  a  necessary 
part  of  the  construction.  .      ,.  .,,  , 

§  3.218  Normal  license  period. — All  FM  broadcast  station  licenses  will  he 
issued  so  as  to  expire  at  the  hour  of  3  a.m.  E.S.T.  and  will  be  issued  for  a  normal 
license  period  of  1  year. 

§  3.219  License,  simultaneous  modification  and  renewal. — \\  hen  an  appli- 
cation is  granted  by  the  Commission  necessitating  the  issuance  of  a  modified 
license  less  than  60*  days  prior  to  the  expiration  date  of  the  license  sought  to 
be  modified,  and  an  application  for  renewal  of  said  license  is  granted  subsequent 
or  prior  thereto  (but  within  30  days  of  expiration  of  the  present  license)  the 
modified  license  as  well  as  the  renewal  license  shall  be  issued  to  conform  to 
the  combined  action  of  the  Commission. 

§  3.220  Renewal  of  license. —  (a)  Unless  otherwise  directed  by  the  Com- 
mission, each  application  for  renewal  of  an  FM  license  shall  be  filed  at  least 
60  days  prior  to  the  expiration  date  of  the  license  sought  to  be  renewed  (Form 
FCC  No.  311).  No  application  for  renewal  of  license  of  an  FM  broadcast  sta- 
tion will  be  considered  unless  there  is  on  file  with  the  Commission,  the  informa- 
tion currently  required  by  Sections  1.301-1.304,  reference  to  which  by  date  and 
file  number  shall  be  included  in  the  application. 

(b)  Whenever  the  Commission  regards  an  application  for  a  renewal  of  an 
FM  license  as  essential  to  the  proper  conduct  of  a  hearing  or  investigation,  and 
specificallv  directs  that  it  be  filed  by  a  date  certain,  such  application  shall  be 
filed  within  the  time  thus  specified.  If  the  licensee  fails  to  file  such  application 
within  the  prescribed  time,  the  hearing  or  investigation  shall  proceed  as  if  such 
renewal  application  had  been  received. 

§  3.221  Temporary  extension  of  station  licenses. — Where  there  is  pending 
before  the  Commission  any  application,  investigation,  or  proceeding  which, 
after  hearing,  might  lead  to  or  make  necessary  the  modification  of,  revocation 
of,  or  the  refusal  to  renew  an  existing  FM  license,  the  Commission  may,  in  its 
discretion,  grant  a  temporary  extension  of  such  license :  Provided,  however. 
That  no  such  temnorarv  extension  shall  be  construed  as  a  finding  by  the  Com- 
mission that  the  operation  of  any  radio  station  thereunder  will  serve  public 
interest,  convenience,  and  necessity  beyond  th<»  express  terms  of  such  temporary 
extension  of  license:  And  provided  further.  That  such  temporary  extension  of 
license  will  in  no  wise  affect  or  limit  the  action  of  the  Commission  with  respect 
to  any  pending  application  or  proceeding.  _ 

§  3.222  Repetitious  applications. —  (a)  Where  an  applicant  has  been  afforded 
an  opportunity  to  be  heard  with  respect  to  a  particular  application  for  a  new 
FM  broadcast  station,  or  for  change  of  existing  service  or  facilities,  and  the 
Commission  has,  after  hearing  or  default,  denied  the  application  or  dismissed 
it  with  prejudice,  the  Commission  will  not  consider  another  application  for  a 
station  of  the  same  class  to  serve  in  whole  or  in  part  the  same  area,  by  the 
same  applicant  or  by  his  successor  or  assignee,  or  on  behalf  of  or  for  the  benefit 
of  the  original  parties  .n  interest,  until  after  the  lapse  of  12  months  from  the 
effective  date  of  the  Commission's  order. 
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(b)  Where  an  appeal  has  been  taken  from  the  action  of  the  Commission 
denying  a  particular  application,  another  application  for  the  same  class 
broadcast  station  and  for  the  same  area,  in  whole  or  in  part  filed  by  the  sam 
applicant  or  by  his  successor  or  assignee,  or  on  behalf  or  for  the  benent 
the  original  parties  in  interest,  will  not  be  considered  until  the  final  deposition 

0£§Sl3223PPAi*i3nmertf  or  transfer  of  control— (a)    Voluntary:  Application 
for  consent  to  voluntary  assignment  of  an  FM  construction  permit  or  keen 
o-  for  consent  to  voluntary  transfer  of  control  of  a  corporation  holding  an  * 
construction  permit  or  license  shall  be  filed  with  the  a.mmission  on  For 
FCC  No  314  (assignment  of  license)  and  Form  FCC  No.  Si&  (transit 
control)  'at  least  60  days  prior  to  the  contemplated  effective  date  of  assignmen 
or  transfer  of  control.  ,  c 

(b)  Involuntary:  In  the  event  of  the  death  or  legal  disability  of  a  permute 
or  licensee,  or  a  member  of  a  partnership,  or  a  person  directly  or  indirectly 
control  of  a  corporation,  which  is  a  permittee  or  licensee : 

(1)  the  Commission  shall  be  notified  in  writing  promptly  of  the  occurrence 
such  death  or  legal  disability,  and  js^wu* 

f>)  within  thirty  days  after  the  occurrence  of  such  death  or  legal  disabilit 
application  on  Form  FCC  No.  314  or  315  shall  be  filed  for  consent  to  mvolun 
tary  assignment  of  such  FM  permit  or  license  or  for  involuntary  transfer 
control  of  such  corporation  to  a  person,  or  entity  legally  qualified  to  succeed 
the  foregoing  interests  under  the  laws  of  the  place  having  jurisdiction  over  tn 
estate  involved. 

RULES  RELATING  TO  LICENSING  POLICIES 
§  3  231    Exclusive  affiliation  of  station.— So  license  shall  be  granted  to 
FM  broadcast  station  having  any  contract,  arrangement    or  understandin 
express  or  implied  with  a  network  organization1  under  which  the  station 

1  The  term  "network  organization"  as  used  herein  includes  national  and  regional  ne 
worlc  organizations.  See  Chapter  VII,  J,  of  Report  on  Cham  Broadcasting, 
prevented  or  hindered  from,  or  penalized  for,  broadcasting  the  programs  of  an 
other  network  organization.  ,  ;  »  t  r? 

§  3^32    Territorial   exclusivity. — No  license  shall  be  granted  to  an  1' 
broadcast  station  having  any  contract,  arrangement,  or  understanding,  expre 
oi   implied,  with  a  network  organization  which  prevents  or  hinders  anoth 
broadcast  station  serving  substantially  the  same  area  from  broadcasting 
network's  programs  not  taken  by  the  former  station,  or  which  prevents  or  hi 
ders  another  broadcast  station  serving  a  substantially  different  area  from  broa 
casting  any  program  of  the  network  organization.  This  regulation  shall  not 
construed  to  prohibit  any  contract,  arrangement,  or  understanding  between 
station  and  a  network  organization  pursuant  to  which  the  station  is  granted 
first  call  in  its  primary  service  area  upon  the  programs  of  the  network  orga 

Za§103n233    Term  of  affiliation.— No  license  shall  be  granted  to  an  FM  broadca 
station  having  any  contract,  arrangement,  or  understanding,  express  or  implie 
with  a  network  organization  which  provides,  by  original  terms,  provisions 
renewal  or  otherwise  for  the  affiliation  of  the  station  with  the  network  orga 
zation  for  a  period  longer  than  two  years :  Provided,  That  a  contract,  arran 
ment.  or  understanding  for  a  period  up  to  two  years,  may  be  entered  into  with 
six  months  prior  to  the  commencement  of  such  period. 

§  3.234    Option  time. — No  license  shall  be  granted  to  an  FM  broadcast  stati 
which  options2  for  network  programs  any  time  subject  to  call  on  less  than 
days-  notice,  or  more  time  than  a  total  of  three  hours 3  within  each  ot  to 

2  As  used  in  this  section,  an  option  is  any  contract,  arrangement,  or  understand! 
express  or  implied,  between  a  station  and  a  network  organization  which  prevents 
hinders  the  station  from  scheduling  programs  before  the  network  agrees  to  utilize 
time  during  which  such  programs  are  scheduled,  or  which  requires  the  station  to  cl 
time  already  scheduled  when  the  network  organization  seeks  to  utilize  the  time. 

s  All  time  options  permitted  under  this  section  must  be  specified  clock  hours,  expres 
in  terms  of  any  time  system  set  forth  in  the  contract  agreed  upon  by  the  station 
network  organization.  Shifts  from  daylight  saving  to  standard  time  or  vice  versa  may 
may  not  shift  the  specified  hours  correspondingly  as  agreed  by  the  station  and  netw 
organization. 

segments  of  the  broadcast  clay,  as  herein  described.  The  broadcast  day  is  divi 
into  4  segments,  as  follows : 

8  :00  a.m.  to  1 :00  p.m. ;  1 :00  p.m.  to  6  :00  p.m. ;  6  :00  p.m.  to  p.m. ; 

11 :00  p.m.  to  8  :00  a.m.1  Such  options  may  not  be  exclusive  as  against  ot 

1  These  segments  are  to  be  determined  for  each  station  in  terms  of  local  time  at 
location  of  the  station  but  may  remain  constant  throughout  the  year  regardless  of  sh 
from  standard  to  daylight  saving  time  or  vice  versa. 

network  organizations  and  may  not  prevent  or  hinder  the  station  from  option 
or  selling  any  or  all  of  the  time  covered  by  the  option,  or  other  time,  to  ot 
network  organizations. 

§  3.235    Right  to  reject  programs. — No  license  shall  be  granted  to  an 
broadcast  station  having  any  contract,  arrangement,  or  understanding,  expr 
or  implied,  with  a  network  organization  which  (a),  with  respect  to  progr 
offered  pursuant  to  an  affiliation  contract,  prevents  or  hinders  the  station  f 
rejecting  or  refusing  network  programs  which  the  station  reasonably  belie 
to  be  unsatisfactory  or  unsuitable;  or  which  (b),  with  respect  to  network 
grams  so  offered  or  already  contracted  for,  prevents  the  station  from  reject 
or  refusing  any  program  which,  in  its  opinion,  is  contrary  to  the  public  inter 
or  from  substituting  a  program  of  outstanding  local  or  national  importanc 

§  3.236  Network  oicnership  of  stations. — No  license  shall  be  granted  t 
network  organization,  or  to  any  person  directly  or  indirectly  controlled  by 
under  common  control 2  of  a  network  organization,  for  a  -  FM  broadcast  sta 

=  The  word  "control"  as  used  herein,  is  not  limited  to  full  control  but  includes  su 
measure  of  control  as  would  substantially  affect  the  availability  of  the  station  to  o 
networks. 

in  any  locality  where  the  existing  FM  broadcast  stations  are  so  few  or  of  s 
unequal  desirability  (in  terms  of  coverage,  power,  frequency,  or  other  rel 
matters)  that  competition  would  be  substantially  restrained  by  such  licens 

§  3.237  Dual  network  operation. — No  license  shall  be  issued  to  an  FM  br 
cast  station  affiliated  with  a  network  organization  which  maintains  more  t 
one  network  of  FM  broadcast  stations:  Provided.  That  this  regulation  s 
not  be  applicable  if  such  networks  are  not  operated  simultaneously,  or  if  t 
is  no  substantial  overlap  in  the  territory  served  by  the  group  of  stat 
comprising  each  such  network. 

§  3.23S  Control  by  networks  of  station  rates. — No  license  shall  be  gra 
to  an  FM  broadcast  station  having  any  contract,  arrangement,  or  underst 
ing.  express  or  implied,  with  a  network  organization  under  which  the  sta 
is  prevented  or  hindered  from,  or  penalized  for,  fixing  or  altering  its  rates 
the  sale  of  broadcast  time  for  other  than  the  network's  programs. 

§  3.239    Use  of  Common  Antenna  Site. — No  FM  license  or  renewal  of  an 
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license  will  be  granted  to  any  person  who  owns,  leases,  or  controls  a  particular 
sice  which  is  peculiarly  suitable  for  FM  broadcasting  in  a  particular  area  and 
(1)  which  is  not  available  for  use  by  other  FM  licensees;  and  (2)  no  other 
comparable  site  is  available  in  the  area;  and  (3)  where  the  exclusive  use  of 
such  site  by  the  applicant  or  licensee  would  unduly  limit  the  number  of  FM 
stations  that  can  be  authorized  in  a  particular  area  or  would  unduly  restrict 
competition  among  FM  stations. 

§  3.240  Multiple  Ownership. —  (a)  No  person  (including  all  persons  under 
common  control)  1  shall,  directly  or  indirectly,  own,  operate,  or  control  more  than 


1  The  word  "control"  as  used  herein  is  not  limited  to  majority  stock  ownership,  but 
includes  actual  working  control  in  whatever  manner  exercised. 

one  FM  broadcast  station  that  would  serve  substantially  the  same  service  area 
as  another  FM  broadcast  station  owned,  operated,  or  controlled  by  such  person. 

(b)  No  person  (including  all  persons  under  common  control)  shall,  directly 
or  indirectly,  own,  operate,  or  control  more  than  one  FM  broadcast  station,  ex- 
cept upon  a  showing  (1)  that  such  ownership,  operation,  or  control  would  foster 
competition  among  FM  broadcast  stations  or  provide  an  FM  broadcasting  serv- 
ice distinct  and  separate  from  existing  services,  and  (2)  that  such  ownership, 
operation,  or  control  would  not.  result  in  the  concentration  of  control  of  FM 
broadcasting  facilities  in  a  manner  inconsistent  with  public  interest,  convenience, 
or  necessity:  Provided,  however,  That  the  Commission  will  consider  the  owner- 
ship, operation,  or  control  of  more  than  six  FM  broadcast  stations  to  constitute 
the  concentration  of  control  of  FM  broadcasting  facilities  in  a  manner  inconsist- 
ent with  public  interest,  convenience,  or  necessity. 

RULES  RELATING  TO  EQUIPMENT 

§  3.251  Transmitter  power. — The  rated  power  and  operating  power  range 
of  transmitters  shall  be  in  accordance  with  the  Standards  of  Good  Engineering 
Practice  concerning  FM  Broadcast  Stations. 

§  3.252  Frequency  monitor. — The  licensee  of  each  FM  broadcast  station 
shall  have  in  operation  at  the  transmitter  an  approved  frequency  monitor  inde- 
pendent of  the  frequency  control  of  the  transmitter.  For  detailed  requirements 
thereof  see  Standards  of  Good  Engineering  Practice  concerning  FM  Broadcast 
Stations. 

§  3.253  Modulation  monitor. — The  licensee  of  each  FM  broadcast  station 
shall  have  in  operation  at  the  transmitter  an  approved  modulation  monitor. 
For  detailed  requirements  thereof  see  Standards  of  Good  Engineering  Practice 
concerning  FM  Broadcast  Stations. 

§  3.254  Required  transmitter  performance. — -The  construction,  installation, 
operation,  and  performance  of  the  FM  broadcast  transmitter  system  shall  be 
in  accordance  with  the  Standards  of  Good  Engineering  Practice  concerning 
FM  Broadcast  Stations. 

§  3.255  Auxiliary  Transmitter. — Upon  showing  that  a  need  exists  for  the 
use  of  an  auxiliary  transmitter  in  addition  to  the  regular  transmitter  of  a 
broadcast  station,  a  license  therefor  may  be  issued  provided  that : 

(a)  An  auxiliary  transmitter  may  be  installed  either  at  the  same  location 
as  the  main  transmitter  or  at  another  location. 

(b)  A  licensed  operator  shall  be  in  control  whenever  an  auxiliary  transmitter 
is  placed  in  operation. 

(c)  The  auxiliary  transmitter  shall  be  maintained  so  that  it  may  be  put  into 
immediate  operation  at  any  tiiae  for  the  following  purposes : 

(1)  The  transmission  of  the  regular  programs  upon  the  failure  of  the  main 
transmitter. 

(2)  The  transmission  of  regular  programs  during  maintenance  or  modifica- 
tion 1  work  on  the  main  transmitter,  necessitating  discontinuance  of  its  operation 


1  This  includes  the  equipment  changes  which  may  be  made  without  authority  as  set 
forth  elsewhere  in  the  Rules  and  Regulations  and  the  Standards  of  Good  Engineering 
Practice  or  as  authorized  by  the  Commission  by  letter  or  by  construction  permit.  Where 
such  operation  is  required  for  periods  in  excess  of  5  days,  request  thereof  shall  be  in 
accordance   with  section    1  365. 

for  a  period  not  to  exceed  five  days. 

I    (3)  Upon  request  by  a  duly  authorized  representative  of  the  Commission. 

(d)  The  auxiliary  transmitter  shall  be  tested  at  least  once  each  week  to 
uetermine  that  it  is  in  proper  operating  condition  and  that  it  is  adjusted  to  the 
proper  frequency,  except  that  in  case  of  operation  in  accordance  with  paragraph 
(e)  of  this  section  during  any  week,  the  test  in  that  week  may  be  omitted  pro- 
vided the  operation  under  paragraph  (c)  is  satisfactory.  A  record  shall  be  kept 
of  the  time  and  result  of  each  test  operating  under  paragraph  (c).  Tests  shall 
be  conducted  only  between  midnight  and  6  a.m..  local  standard  time. 

(e)  The  auxiliary  transmitter  shall  be  equipped  with  satisfactory  control 
equipment  which  will  enable  the  maintenance  of  the  frequency  emitted  by  the 
station  within  the  limits  prescribed  by  these  regulations. 

(f)  The  operating  power  of  an  auxiliary  transmitter  may  be  less  than  the 
authorized  power  of  the  main  transmitter,  but  in  no  event  shall  it  be  greater 
than  such  power. 

§  3.256  Alternate  main  transmitters. — The  licensee  of  a  FM  broadcast  sta- 
tion may  be  licensed  for  alternate  main  transmitters  provided  that  a  technical 
need 1  for  such  alternate  transmitters  is  shown  and  that  the  following  condi- 


1  Such  as  licensees  maintaining  24-hour  schedule  and  needing  alternate  operation  for 
naintenance,  or  where  developmental  work  requires  alternate  operation. 

:ions  are  met : 

(a)  Both  transmitters  are  located  at  the  same  place. 

(b)  Both  transmitters  shall  have  the  same  power  rating. 

1(c)  Both  transmitters  shall  meet  the  construction,  installation,  operation, 
d  performance  requirements  of  the  Standards  of  Good  Engineering  Practice 
Deeming  FM  Broadcast  Stations, 
i  3.257    Changes  in  equipment  and  antenna  system. — Licensees  of  FM  broad- 
st  stations  shall  observe  the  following  provisions  with  regard  to  changes  in 
uipment  and  antenna  system  : 
(a)  No  changes  in  equipment  shall  be  made: 
(1)  That  would  result  in  the  emission  of  signals  outside  of  the  authorized 
annel. 
(2)  That  would  result  in  the  external  performance  of  the  transmitter  being 
disagreement  with  that  prescribed  in  the  Standards  of  Good  Engineering 
■actice  concerning  FM  Broadcast  Stations, 
(b)  Specific  authority,  upon  filing  formal  application  (Form  FCC  No.  322) 
erefor,  is  required  for  a  change  in  service  area  or  for  any  of  the  following 
anges  : 
(1)  Changes  involving  an  increase  or  decrease  in  the  power  rating  of  the 
ansmitter. 
(2)  A  replacement  of  the  transmitter  as  a  whole. 
(3)  Change  in  the  location  of  the  transmitting  antenna. 
(4)  Change  in  antenna  system,  including  transmission  line. 


(5)  Change  in  location  of  main  studio,  if  it  is  proposed  to  move  the  main 
studio  to  a  different  city  from  that  specified  in  the  license. 

(6)  Change  in  the  power  delivered  to  the  antenna. 

(7)  Change  in  frequency  control  and/or  modulation  system. 

(c)  Specific  authority,  upon  filing  informal  request  therefor,  is  required  for 
a  change  in  the  indicating  instruments  installed  to  measure  transmitter  power 
output,  execpt  by  instruments  of  the  same  maximum  scale  reading  and  accuracy. 

(d)  Other  changes,  except  as  above  provided  for  in  this  section  or  in  Stand- 
ards of  Good  Engineering  Practice  concerning  FM  Broadcast  Stations  pre- 
scribed by  the  Commission  may  be  made  at  any  time  without  the  authority  of 
the  Commission,  provided  that  the  Commission  shall  be  promptly  notified 
thereof  and  such  changes  shall  be  shown  in  the  next  application  for  renewal 
of  license. 

RULES  RELATING  TO  TECHNICAL  OPERATION 

§  3.261  Time  of  Operation. — All  FM  broadcast  stations  will  be  licensed  for 
unlimited  time  operation.  Until  further  notice  a  minimum  of  6  hours  per  day 
of  operation  will  be  required,  which  shall  consist  of  3  hours  during  the  period 
6  a.m.  to  6  p.m.,  local  standard  time,  and  3  hours  during  the  period  6  p.m.  to  mid- 
night, local  standard  time.  In  an  emergency,  however,  when  due  to  causes  beyond 
the  control  of  a  licensee,  it  becomes  impossible  to  continue  operation,  the  station 
may  cease  operation  for  a  period  not  to  exceed  10  days,  provided  that  the  Com- 
mission and  the  inspector  in  charge  of  the  radio  district  in  which  the  station 
is  located  shall  be  notified  in  writing  immediately  after  the  emergency  develops. 

§  3.262  Experimental  Operation. — The  period  between  12  :00  midnight,  and 
6  a.m.,  local  standard  time,  may  be  used  for  experimental  purposes  in  testing 
and  maintaining  apparatus  by  the  licensee  of  any  FM  broadcast  station  on  its 
assigned  frequency  and  not  in  excess  of  its  authorized  power,  without  specific 
authorization  from  the  Commission. 

§  3.263  Station  inspection. — The  licensee  of  any  FM  radio  station  shall 
make  the  station  available  for  inspection  by  representatives  of  the  Commission 
at  any  reasonable  hour. 

§  3.264  Station  license,  posting  of. — The  original  of  each  station  license 
shall  be  posted  in  the  transmitter  room. 

§  3.265  Operator  requirements. — One  or  more  licensed  radio-telephone  first 
class  operators  shall  be  on  duty  at  the  place  where  the  transmitting  apparatus 
of  each  station  is  located  and  in  actual  charge  thereof  whenever  it  is  being 
operated.  The  original  license  (Form  FCC  No.  759)  of  each  station  operator 
shall  be  posted  at  the  place  where  he  is  on  duty.  The  licensed  operator  on  duty 
and  in  charge  of  an  FM  broadcast  transmitter  may,  at  the  discretion  of  the 
licensee,  be  employed  for  other  duties  or  for  the  operation  of  another  station  or 
stations  in  accordance  with  the  class  of  operator's  license  which  he  holds  and  by 
the  rules  and  regulations  governing  such  stations.  However,  such  duties  shall 
in  no  wise  interfere  with  the  operation  of  the  broadcast  transmitter. 

§  3.266  Facsimile  hroadcasting  and  Multiplex  transmission. — Transmission 
of  simplex  facsimile  on  FM  channels  in  accordance  with  the  Commission's 
Standards  of  Good  Engineering  Practice  on  facsimile  may  be  permitted,  upon 
application  to  the  Commission,  during  hours  not  required  to  be  devoted  to  FM 
aural  broadcasting.  The  Commission  may  grant  experimental  authority  to  an 
FM  station  for  the  multiplex  transmission  of  facsimile  or  other  signals  and 
aural  broadcast  programs,  provided  that  the  transmission  of  facsimile  or  other 
signals  is  incidental  to  the  aural  broadcast,  does  not  reduce  the  quality  of  the 
aural  program  and  that  a  filter  or  other  additional  equipment  is  not  required 
for  receivers  not  equipped  to  receive  facsimile  or  other  signals. 

§  3.267  Operating  power:  how  determined. — The  operating  power,  and  the 
requirements  for  maintenance  thereof,  of  each  FM  broadcast  station  shall  be 
determined  by  the  methods  prescribed  in  the  Standards  of  Good  Engineering 
Practice  covering  FM  broadcast  stations. 

§  3.268  Modulation. — The  percentage  of  modulation  of  all  stations  shall  be 
maintained  as  high  as  possible  consistent  with  good  quality  of  transmission 
and  good  broadcast  practice  and  in  no  case  less  than  85  percent  nor  more 
than  100  percent  on  peaks  of  frequent  recurrence  during  any  selection  which 
normally  is  transmitted  at  the  highest  level  of  the  program  under  consideration. 

§  3.269  Frequency  tolerance. — The  center  frequency  of  each  FM  broadcast 
station  shall  be  maintained  within  2000  cycles  of  the  assigned  center  frequency. 

§  3.270  Inspection  of  tower  lights  and  associated  control  equipment. — The 
licensee  of  any  FM  station  which  has  an  antenna  or  antenna  supporting  struc- 
ture (s)  required  to  be  illuminated  pursuant  to  the  provisions  of  section  303 (q) 
of  the  Communications  Act  of  1934,  as  amended  : 

(a)  Shall  make  a  visual  observation  of  the  tower  lights  at  least  once  each 
24  hours  to  insure  that  all  such  lights  are  functioning  properly  as  required. 

(b)  Shall  report  immediately  by  telephone  or  telegraph  to  the  nearest  Airways 
Communication  Station  or  office  of  the  Civil  Aeronautics  Administration  any 
observed  failure  of  the  tower  lights,  not  corrected  within  30  minutes,  regardless 
of  the  cause  of  such  failure.  Further  notification  by  telephone  or  telegraph 
shall  be  given  immediately  upon  resumption  of  the  required  illumination. 

(c)  Shall  inspect  at  intervals  of  at  least  once  each  3  months  all  flashing  or 
rotating  beacons  and  automatic  lighting  control  devices  to  insure  that  such 
apparatus  is  functioning  properly  as  required. 

OTHER  RULES  RELATING  TO  OPERATION 

§  3.281  Logs. — The  licensee  of  each  FM  station  shall  maintain  program  and 
operating  logs  and  shall  require  entries  to  be  made  as  follows : 

(a)  In  the  program  log: 

(1)  An  entry  of  the  time  each  station  identification  announcement  (call 
letters  and  location)  is  made. 

(2)  An  entry  briefly  describing  each  program  broadcast,  such  as  "music", 
"drama",  "speech",  etc.,  together  with  the  name  or  title  thereof  and  the  spon- 
sor's name,  with  the  time  of  the  beginning  and  ending  of  the  complete  program. 
If  a  mechanical  record  is  used,  the  entry  shall  show  the  exact  nature  thereof, 
such  as  "record",  "transcription",  etc.,  and  the  time  it  is  announced  as  a  mechan- 
ical reproduction.  If  a  speech  is  made  by  a  political  candidate,  the  name  and 
political  affiliations  of  such  speaker  shall  be  entered. 

(3)  An  entry  showing  that  each  sponsored  program  broadcast  has  been  an- 
nounced as  sponsored,  paid  for,  or  furnished  by  the  sponsor. 

(4)  An  entry  showing,  for  each  program  of  network  origin,  the  name  of  the 
network  originating  the  program. 

(b)  In  the  operating  log: 

(1)  An  entry  of  the  time  the  station  begins  to  supply  power  to  the  antenna, 
and  the  time  it  stops. 

(2)  An  entry  of  the  time  the  program  begins  and  ends, 

(3)  An  entry  of  each  interruption  to  the  carrier  wave,  its  cause,  and  du- 
ration. 

(4)  An  entry  of  the  following  each  30  minutes: 

(i)  Operating  constants  of  last  radio  stage  (total  plate  current  and  plate 
voltage ) . 

(ii)  Transmission  line  current  or  voltage. 

(iii)  Frequency  monitor  reading. 
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(5)  Log  of  experimental  operation  during  experimental  period.  (If  regular 
operation  is  maintained  during  this  period,  the  above  logs  shall  be  kept.). 

(i)  A  log  must  be  kept  of  all  operation  during  the  experimental  period  If 
the  entries  required  above  are  not  applicable  thereto,  then  the  entries  shall  be 
made  so  as  to  fully  describe  the  operation.  . 

(c)  Where  an  antenna  or  antenna  supporting  structure (s)  is  required  to  be 
illuminated  the  licensee  shall  make  entries  in  the  radio  station  log  appropriate 
to  the  requirements  of  section  3.240  as  follows:  •  . 

(1)  The  time  the  tower  lights  are  turned  on  and  off  if  manually  controlled. 

(2)  The  time  the  daily  visual  observation  of  the  tower  lights  was  made. 

(3)  In  the  event  of  any  observed  failure  of  a  tower  light. 

(i)  Nature  of  such  failure. 

(ii)  Time  the  failure  was  observed.  . 

(iii)  Time  and  nature  of  the  adjustments,  repairs  or  replacements  made. 

(iv)  Airways  Communication  Station  (OAA)  notified  of  the  failure  of  any 
tower  light  not  corrected  within  30  minutes  and  the  time  such  notice  was 

S1V(vj  Time  notice  was  given  to  the  Airways  Communication  Station  (CAA) 
that  the  required  illumination  was  resumed.  u 

(4)  Upon  completion  of  the  periodic  inspection  required  at  least  once  each 
three  months.  .  ,.  .        .        ,         ,.  j 

(i)  The  date  of  the  inspection  and  the  condition  of  all  tower  lights  and 
associated  tower  lighting  control  devices.-  v 

(ii)  Any  adjustments,  replacements  or  repairs  made  to  insure  compliance 
with  the  lighting  requirements.  . 

§  3  282  Logs,  retention  of. — Logs  of  FM  stations  shall  be  retained  by  the 
licensee  for  a  period  of  2  years.  However,  logs  incident  to  or  involved  in  any 
claim  or  complaint  of  which  the  licensee  has  notice  shall  be  retained  by  the 
licensee  until  such  claim  or  complaint  has  been  fully  satisfied  or  until  the  same 
has  been  barred  by  statute  limiting  the  time  for  the  filing  of  suits  upon  such 
claims. 

§  3.283  Logs,  by  whom  kept.— Each  log  shall  be  kept  by  the  person  or  persons 
competent  to  do  so,  having  actual  knowledge  of  the  facts  required,  who  shall 
sign  the  log  when  starting  duty  and  again  when  going  off  duty.  The  logs  snail 
be  made  available  upon  request  by  an  authorized  representative  of  the  Com- 
mission. . 

§  3  284  Log  form— The  log  shall  be  kept  in  an  orderly  manner,  in  suitable 
form,' and  in  such  detail  that  the  data  required  for  the  particular  class  of  sta- 
tion concerned  are  readily  available.  Key  letters  or  abbreviations  may  be  used 
if  proper  meaning  or  explanation  is  contained  elsewhere  m  the  log. 

§  3.285  Correction  of  logs.— No  log  or  portion  thereof  shall  be  erased,  ob- 
literated, or  willfully  destroyed  within  the  period  of  retention  provided  by 
the  rules.  Any  necessary  correction  may  be  made  only  by  the  person  originating 
the  entry  who  shall  strike  out  the  erroneous  portion,  initial  the  correction  made, 
and  indicate  the  date  of  correction.  . 

§  3.286  Rough  logs.— Rough  logs  may  be  transcribed  into  condensed  form 
but  in  such  case  the  original  log  or  memoranda  and  all  portions  thereof  shall 
be  preserved  and  made  a  part  of  the  complete  log. 

5  3.287  Station  identification— (a)  A  licensee  of  an  FM  broadcast  station 
shall  make  station  identification  announcement  (call  letters  and  location)  at 
the  beginning  and  ending  of  each  time  of  operation  and  during  operation  (1)  on 
the  hour  and  (2)  either  on  the  half  hour  or  at  the  quarter  hour  following  the 
hour  and  at  the  quarter  hour  preceding  the  next  hour :  Provided 

(b)  Such  identification  announcement  need  not  be  made  on  the  hour  when 
to  make  such  announcement  would  interrupt  a  single  consecutive  speech,  play, 
religious  service,  symphony  concert,  or  operatic  production  of  longer  duration 
than  30  minutes.  In  such  cases  the  identification  announcement  shall  be  made 
at  the  beginning  of  the  program,  at  first  interruption  of  the  entertainment 
continuity,  and  at  the  conclusion  of  the  program.  ,  . 

(c)  Such  identification  announcement  need  not  be  made  on  the  halt  hour  or 
quarter  hours  when  to  make  such  announcement  would  interrupt  a  single  con- 
secutive speech,  play,  religious  service,  symphony  concert  or  operatic  Production. 
In  such  cases  an  identification  announcement  shall  be  made  at  the  first  inter- 
ruption of  the  entertainment  continuity  and  at  the  conclusion  of  the  program. 
Provided  That  an  announcement  within  5  minutes  of  the  times  specified  in  sub- 
division (2)  of  paragraph  (a)  of  this  section  will  satisfy  the  requirements 
of  identification  announcements. 

§  3.288  Mechanical  records.— Each  program  broadcast  which  consists  m 
whole  or  in  part  of  one  or  more  mechanical  reproductions  shall  be  announced 
in  the  manner  and  to  the  extent  set  out  below.  .  .  ri 

(a)  Each  such  program  of  longer  duration  than  30  minutes  consisting 
iu  whole  or  in  part  of  one  or  more  mechanical  reproductions,  shall  be  identified 
by  appropriate  announcement  at  the  beginning  of  the  program  at  each  30- 
minute  interval  and  at  the  conclusion  of  the  program ;  Provided,  however, 
that  the  identifying  announcement  at  each  30-minute  interval  is  not  required 
in  case  of  a  mechanical  reproduction  consisting  of  a  continuous  uninterrupted 
speech,  play,  religious  service,  symphony  concert  or  operatic  production  ot 
longer  than  30  minutes.  .  „     .     ,  ,  .  . 

(b)  Each  such  program  of  a  longer  duration  than  5  minutes  and  not  in 
excess  of  30  minutes,  consisting  in  whole  or  in  part  of  one  or  more  mechanical 
reproductions,  shall  be  identified  by  an  appropriate  announcement  at  the  begin- 
ning and  end  of  the  program.  .  .  . 

(c)  Each  such  program  of  five  minutes  or  less,  consisting  in  whole  or  in  part 
of  mechanical  reproductions  shall  be  identified  by  appropriate  announcement 
immediately  preceding  the  use  thereof.  .  , 

(d)  In  case  a  mechanical  reproduction  is  used  for  background  music,  sound 
effects  station  identification,  program  identification  (theme  music  of  short 
duration)  or  identification  of  the  sponsorship  of  the  program  proper,  no  an- 
nouncement of  the  mechanical  reproduction  is  required. 

(e)  The  exact  form  of  identifying  announcement  is  not  prescribed,  but  tne 
language  shall  be  clear  and  in  terms  commonly  used  and  understood.  A  licensee 
shall  not  attempt  affirmatively  to  create  the  impression  that  any  program  being 
broadcast  by  mechanical  reproduction  consists  of  live  talent. 

5  3  289  Sponsored  programs,  announcement  of. —  (a)  In  the  case  of  each 
program  for  the  broadcasting  of  which  money,  services,  or  other  valuable 
consideration  is  either  directly  or  indirectly  paid  or  promised  to,  or  charged  or 
received  by,  any  radio  broadcast  station,  the  station  broadcasting  such  program 
shall  make,  or  cause  to  be  made,  an  appropriate  announcement  that  the  pro- 
gram is  sponsored,  paid  for,  or  furnished  either  in  whole  or  in  part. 

(b)  In  the  case  of  any  political  program  or  any  program  involving  the 
discussion  of  public  controversial  issues  for  which  any  records,  transcriptions, 
talent,  scripts,  or  other  material  or  services  of  any  kind  are  furnished,  either 
directly  or  indirectly,  to  a  station  as  an  inducement  to  the  broadcasting  of  such 
program,  an  announcement  shall  be  made  both  at  the  beginning  and  conclusion 
of  such  program  on  which  such  material  or  services  are  used  that  such  records, 
transcriptions,  talent,  scripts,  or  other  material  or  services  have  been  furnished 
to  such  station  in  connection  with  the  broadcasting  of  such  program ;  Provided, 
however,  that  only  one  such  announcement  need  be  made  in  the  case  of  any  sucn 
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program  of  five  minutes'  duration  or  less,  which  announcement  may  be  made 
either  at  the  beginning  or  conclusion  of  the  program.  ,  . 

(c)  The  announcement  required  by  this  section  shall  fully  and  fairly  dis 
close  the  true  identity  of  the  person  or  persons  by  whom  or  in  whose  behall 
such  payment  is  made  or  promised,  or  from  whom  or  in  whose  behalf  such 
services  or  other  valuable  consideration  is  received,  or  by  whom  the  material 
or  services  referred  to  in  subsection  (b)  hereof  are  furnished.  Where  an  agent 
or  other  person  contracts  or  otherwise  makes  arrangements  with  a  station  on 
behalf  of  another,  and  such  fact  is  known  to  the  station,  the  announcemen 
shall  disclose  the  identity  of  the  person  or  persons  m  whose  behalf  such  agent 
is  acting  instead  of  the  name  of  such  agent.  .  . 

(d)  In  the  case  of  any  program,  other  than  a  program  advertising  com 
mercial  products  or  services,  which  is  sponsored,  paid  for  or  furnished,  eithei 
in  whole  or  in  part,  or  for  which  material  or  services  referred  to  in  subsection 
(b)  hereof  are  furnished,  by  a  corporation,  committee,  association  or  othei 
unincorporated  group,  the  announcement  required  by  this  section,  shall  dis 
close  the  name  of  such  corporation  committee,  association  or  other  unincorpo 
rated  group.  In  each  such  case  the  station  shall  require  that  a  list  of  the  chie 
executive  officers  or  members  of  the  executive  committee  or  of  the  board  o 
directors  of  the  corporation,  committee,  association  or  other  unincorporate< 
group  shall  be  made  available  for  public  inspection  at  one  of  the  radio  station 
carrying  the  program. 

(e)  In  the  case  of  programs  advertising  commercial  products  or  services,  ai 
announcement  stating  the  sponsor's  corporate  or  trade  name  or  the  name  of  th 
sponsor's  product,  shall  be  deemed  sufficient  for  the  purposes  of  this  section  an 
only  one  such  announcement  need  be  made  at  any  time  during  the  course  of  th 
program. 

§  3  290    Broadcasts  by  candidate  for  public  office. — 

(a)  Definitions. — A  ''legally  qualified  candidate"  means  any  person  who  ha 
publicly  announced  that  he  is  a  candidate  for  nomination  by  a  convention  o 
a  political  party  or  for  nomination  or  election  in  a  primary,  special,  or  gener 
election,  municipal,  county,  state  or  national  and  who  meets  the  qualification 
prescribed  by  the  applicable  laws  to  hold  the  office  for  which  he  is  a  candidat 
so  that  he  may  be  voted  for  by  the  electorate  directly  or  by  means  of  delegate 
or  electors,  and  who 

(1)  has  qualified  for  a  place  on  the  ballot  or 

(2)  is  eligible  under  the  applicable  law  to  be  voted  for  by  sticker,  by  wntin 
in  his  name  on  the  ballot,  or  other  method,  and  (i)  has  been  duly  nominate 
bv  a  political  party  which  is  commonly  known  and  regarded  as  such,  or  m 
makes  a  substantial  showing  that  he  is  a  bona  fide  candidate  for  nommatio 
or  office,  as  the  case  may  be.  .  .  „„  ,+ 

(b)  General  requirements.— No  station  licensee  is  required  to  permit  tl 
use  of  its  facilities  by  any  legally  qualified  candidate  for  public  office  but 
any  licensee  shall  permit  any  such  candidate  to  use  its  facilities,  it  shall  afro 
equal  opportunities  to  all  other  such  candidates  for  that  office  to  use  such  faci 
ties,  Provided,  That  such  licensee  shall  have  no  power  of  censorship  over  tl 
material  broadcast  by  any  such  candidate.   

(c)  Rates  and  practices— The  rates,  if  any,  charged  all  such  canaidat 
for  the  same  office  shall  be  uniform  and  shall  not  be  rebated  by  any  mean 
directly  or  indirectly;  no  licensee  shall  make  any  discrimination  in  charge 
practices,  regulations,  facilities,  or  services  for  or  in  connection  with  the  ser 
ice  rendered  pursuant  to  these  rules,  or  make  or  give  any  preference  to  ai 
candidate  for  public  office  or  subject  any  such  candidate  to  any  prejudice 
disadvantage ;  nor  shall  any  licensee  make  any  contract  or  other  asreeme 
which  shall  have  the  effect  of  permiting  any  lega  ly  qualified  candidate  f 
any  public  office  to  broadcast  to  the  exclusion  of  other  legally  qualified  cane 
dates  for  the  same  public  office.   ,,.  . 

(d)  Inspection  of  records.— Every  licensee  shall  keep  and  permit  public  l 
spection  of  a  complete  record  of  all  requests  for  broadcast  time  made  by  or  L 
behalf  of  candidates  for  public  office,  together  with  an  appropriate  notatu 
showing  the  disposition  made  by  the  licensee  of  such  requests,  and  the  char?* 
made,  if  any,  if  request  is  granted. 

5  3  291    Rebroadcast.—  (a)  The  term  "rebroadcast"  means  reception  by  rac 
of  the  program9  of  a  radio  station,  and  the  simultaneous  or  subsequent  i 


»  As  used  in  this  section,  program  includes  any  complete  program  or  part  thereof, 
transmission  of  such  program  by  a  broadcast  station.10 

10  in  caSe  a  program  is  transmitted  from  its  point  of  origin  to  a  broadcast  stat 
entirely  by  telephone  facilities  in  which  a  section  of  such  transmission  is  by  radio, 
broadcasting  of  this  program  is  not  considered  a  rebroadcast. 

(b)  The  licensee  of  an  FM  broadcast  station  may,  without  further  authori 
of  the  Commission,  rebroadcast  the  program  of  a  United  States  standard,  h 
or  noncommercial  education  broadcast  station,  provided  the  Commission  is  no 
fied  of  the  call  letters  of  each  station  rebroadest  and  the  licensee  certifies  th 
express  authority  has  been  received  from  the  licensee  of  the  station  originati 
the  program.11 

11  The  notice  and  certification  of  consent  shall  be  given  within  three  (3)  days  of 
single  rebroadcast.  but  in  case  of  the  regular  practice  of  rebroadcasting  certain  p 
grams  o standard  or  FM  broadcast  station  several  times  during  a  license ,  period .  no 
fnd  certification  of  consent  shall  be  given  for  the  ensuing  license  ]f  "^^.^.""J^k 
tion  for  renewal  of  license,  or  at  the  beginning  of  such  rebroadcast  practice  if  beg 
during  a  license  period. 

(c)  (1)  The  licensee  of  an  FM  broadcast  station  located  within  a  state  or  t 
District  of  Columbia  may,  without  further  authority  of  the  Commission  : 
broadcast  on  a  noncommercial  basis  a  noncommercial  program  ot  a  Unii 
States  international  broadcast  station.  . 

12)  The  licensee  of  an  FM  broadcast  station  located  m  any  territory  or 
sular  possession  of  the  United  States  may,  without  further  authorrty  of 
Commission,  rebroadcast  any  program  of  a  United  States  international  broi 
cast  station^  ^  rebroadcast  under  the  provisions  of  this  paragra 
fc),  the  Commission  shall  be  notified  of  the  call  letters  of  each  station  wh< 
program  is  rebroadcast  and  the  licensee  shall,  certify .  that  express  author 
has  been  received  from  the  licensee  of  the  station  originating  the  program. 

(d)  No  licensee  of  an  FM  broadcast  station  shall  rebroadcast  the  progr. 
of  any  United  States  radio  station  not  designated  in  (b)  or  (c)  above i  witho 
written  authority  having  first  been  obtained  from  the  Commission  upon  apt 
cation  (informal)  accompanied  by  written  consent  or  certification  of  conse 
of  the  licensee  of  the  station  originating  the  program. 

"  The  broadcasting  of  a  program  relayed  by  a  relay  broadcast  station  or  studio  tra 
mitter  link  is  not  considered  a  rebroadcast.  .  _ 

By  Order  No.  82.  dated  and  effective  June  24.  1941.  until  further  order  of  the  Co 
mfssion   section  3.291(d)  is  suspended  only  insofar  as  it  r.e^f^"°r^ 
of  the  Commission  for  the  rebroadcasting  of  programs  originated  for  that  express  purp 
by  United  States  Government  radio  stations. 

Appendix  to  Rules  on  page  96. 
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Pope  Pius  XII  Message  to  Radio  Men 


HIS  MASTER'S  CHOICE 


(Vatican  City,  Sept.  5,  19^5) 
"We  welcome  this  occasion,  gen- 
tlemen, of  greeting  you  in  our  Vati- 
can City  State.  Among  you  are  ex- 
ecutive officers  of  American  radio 
companies;  and  this  occasion  af- 
fords us  the  opportunity  of  ex- 
pressing personally  our  sincere  ap- 
preciation of  the  many  courtesies 
jxtended  by  American  broadcast- 
ng  systems  to  our  Vatican  Radio 
Station. 

More  than  fourteen  years  have 
passed  since  our  predecessor  of 
appy  memory  inaugurated  in  per- 
the  Vatican  Station.  At  the 
ime  he  was  accompanied  by  Mister 
tlarconi  who  himself  had  designed 
nd   supervised   its  construction; 
nd  his  first  words  were  of  thanks- 
iving  to  God  who  had  given  man 
he  power  of  discovering  and  per- 
ecting  the  mechanism  whereby  the 
uman  voice  is  carried  to  the  utter- 
ost  parts  of  the  earth  and  heard 
y  men  of  every  nation  and  people 
nd  tribe  under  the  sun.  That 
augural    program    was  heard 
roughout  your  country  thanks  to 
e  ready  cooperation  of  an  Ameri- 
n  broadcasting  system;  and  the 
me  ready  cooperation  has  been 
lown  again  and  again  through  the 
iars  following.  We  are  grateful 
ir  it. 

The  radio  has  now  become  so 
Dmmon  that  men  cease  to  marvel 
what  it  means  to  the  world.  Yet 
ho  will  count  and  weigh  its  bene- 
^ctions  to  mankind?  We  think  at 
ice  of  prisoners  of  war  removed 
tousands  of  miles  from  home  and 
|>untry,  of  the  sick  and  invalids  in 
pspitals,  of  missionaries  and  their 
pcks  in  far-off  isolated  villages, 
those  who  sail  the  treacherous 
jan,  of  courageous  explorers  of 
It  uncharted  lands  and  seas.  Verily 
le  radio  has  been  as  an  angel  of 
rotection  and  solace  and  eharity  to 
Vknown  thousands.  May  it  con- 
iue  to  carry  on  that  mission  of 
|od-will. 

iLike  every  human  invention  the 
|dio  can  be  used  as  an  instrument 
evil  as  well  as  good.  It  has  been 


used,  it  is  used  to  disseminate  ca- 
lumnies, to  mislead  simple,  unin- 
formed folk,  to  disrupt  peace  within 
nations  and  between  nations.  That 
is  the  abuse  of  a  gift  of  God;  and 
it  is  for  responsible  directors,  as 
far  as  possible,  to  check  it  and  elim- 
inate it.  Let  the  good  accomplished 
by  the  radio  always  outrun  the 
evil,  until  the  evil  becomes  weary 
and  falls  by  the  wayside.  Is  that  too 
much  to  hope  for?  Certainly  it  is 
a  noble  goal  worthy  of  men's  best 
efforts;  and  it  is  our  fervent 
prayer,  as  we  beg  God  to  bless 
you  and  your  dear  ones  at  home. 


ALDRICH  FAMILY 

LEADS  RATINGS 

Most  popular  program  with  West 
Coast  listeners  in  August  was 
Aldrich  Family,  with  a  rating  of 
14.3,  according  to  the  Pacific  Net- 
work Hooperatings  report  for  Aug- 
ust. Walter  Winchell  was  second 
with  12.4;  Crime  Doctor  third  with 
12.3. 

Rest  of  the  first  15  programs 
were:  Take  It  or  Leave  It,  11.7; 
Can  You  Top  This?,  11.5;  Adven- 
tures of  the  Thin  Man,  10.9;  The 
Whistler,  10.4;  One  Man's  Family, 
10.3;  Vox  Pop,  10.2;  Adventures  of 
Bill  Lance,  10.1;  Dunniger  Show, 
9.8;  Dr.  I.Q.,  9.8;  Mr.  District  At- 
torney, 9.7;  Breakfast  in  Holly- 
wood, (Kellogg),  9.7;  People  Are 
Funny,  9.7;  Michael  Shane,  9.7. 

Report  shows  an  average  eve- 
ning audience  rating  of  6.2,  a  drop 
of  0.2  from  the  July  report  and  also 
0.2  down  from  August  1944.  Aver- 
age evenings  sets-in-use  were  24.2, 
down  0.8  from  July  and  down  1.7 
from  a  year  ago.  Average  evening 
available  audience  was  69.3;  down 
2.8  from  July,  down  3.0  from  a  year 
ago. 

Average  daytime  audience  rating 
was  4.5,  up  1.2  from  July,  up  0.9 
from  August  1944.  Average  day- 
time sets-in-use  was  18.2,  up  5.7 
from  July,  up  5.1  from  last  year. 


John  P.  Wagner,  President  of  the  Mil- 
waukee Yellow  Cab  Co.,  Helps  Ben  Wolff, 
radio's  oldest  active  time  salesman,  cele- 
brate his  78th  birthday  by  signing  a 
renewal  for  the  4th  consecutive  year  on 
WEMP.  Mr.  Wagner  is  also  a  world- 
famous  breeder  of  German  Boxers;  he 
knows  thoroughbreds;  he  knows  value! 

EMP  Milwaukee 

AMERICAN  BROADCASTING  COMPANY 


C.  J.  Lcmphier 

General  Manager 


Howard  H.  Wilson  &  Co., 
National  Representatives 
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Tonal  Range  Preference  of  Listeners 


Results  of  Study  Show 
Liking  for  Narrow 
Reproduction 

By  PHILIP  EISENBERG 
and  HOWARD  A.  CHINN 

CBS  Research  and  General  Engineering 
Departments 

PROBABLY  no  study  has  ever 
been  made  to  determine  whether  or 
not  children  like  candy,  because 
everybody  assumes  that  they  do. 
Possibly  for  the  same  reason,  this 
is  the  first  study  to  seek  out  the 
tonal  range  preference  of  radio 
listeners.  Everybody  has  assumed 
that  people  would  like  the  most 
nearly  perfect  tonal  reproduction 
that  radio  could  give  them. 

Radio  engineers  can — and  have 


— built  laboratory-type  sets  that 
reproduce  all  the  overtones  and 
harmonics  of  the  highest  and  low- 
est pitched  voices  and  instruments. 
In  their  research,  these  engineers 
have  accurately  charted  the  fre- 
quency range  of  the  human  ear, 
and  how  it  varies  with  age.  They 
have  measured  the  audible  fre- 
quency ranges  of  musical  instru- 
ments and  of  speech.  They  have 
even  checked  on  how  sharply  the 
ear  can  differentiate  between  one 
frequency  and  another.  In  short, 
they  have  made  a  very  thorough 
analysis  of  the  measurements  of 
sound  and  hearing. 

Pleasing  Qualities 

Nobody  had  yet  bothered,  how- 
ever, to  find  out  what  qualities  of 
sound  are  most  pleasing  to  hear. 


The  engineer  had  asked — and  had 
usually  asked  fellow  engineers — 
whether  or  not  they  could  detect 
the  difference  between  methods  of 
reproduction.  The  psychologist 
wanted  to  ask — and  to  ask  all 
kinds  of  people — what  kind  of  re- 
production they  found  most  pleas- 
ant to  listen  to.  This  is  believed  to 
be  the  first  study  in  which  psy- 
chologist and  engineer  have  joined 
forces  on  a  research  problem  of  in- 
terest to  them  both. 

This  study  consisted  of  six  dif- 
ferent experiments,  in  each  of 
which  the  participants  were  pre- 
sented with  10  passages  of  speech 
and  10  passages  of  music.  (Pre- 
liminary tests  showed  that  fatigue 
or  boredom  might  influence  judg- 
ment in  longer  sessions.)  Each 
passage  was  of  one  minute  dura- 


to 


Why  Amarillo  Has 

$3,420  Per  Family 
Income  >  >  ■ 


Take  a  look  at  this  overall  picture  .  .  .  and 
there's  more,  too!  Wheat,  oil,  cattle,  cotton, 
potatoes,  onions,  carbon  black,  and  war  in- 
dustry make  op  the  $900  per  capita  income  of 
this  rich  market  ...  an  income  that's  con- 
stantly circulated  .  .  .  making  above-the-aver- 
age-prospects  for  your  products.  No  sir,  you 
can't  miss  with  KGNC! 

THE  FAMILY  STATION  IN  THE  GREAT  PANHANDLE 


KGNC* 
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AMARILLO  TEXAS 
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tion  and  was  reproduced  so  that 
alternated  every  10  seconds  t 
tween  two  different  tonal  rang 
or  between  two  different  volun 
levels.  A  pair  of  signal  lights  to 
listeners  when  changes  in  sou 
quality  occurred,  in  order  to  he 
them  identify  their  preferences 

The  listeners  were  not 
which  light  corresponded  to  whi 
method  of  reproduction.  On 
contrary,  they  were  told  that  th 
were  no  right  or  wrong  answer 
that  they  were  simply  to  indica 
after  each  passage  which  one 
the  two  kinds  of  reproduction  th 
found  more  pleasant  to  hear.  Fori 
on  which  the  subjects  enter 
their  choices  provided  space  for 
"No  preference"  or  "Equal"  vo 
In  all,  29  listener  sessions  w< 
conducted  for  the  various  expe 
ments,  in  which  498  respondei 
registered  over  10,000  individi 
listening  preferences. 

Three  tonal  ranges  used  in  fj 
study  were  designated  as  narrc 
medium,  and  wide.  "Narrow" 
proximates  the  reproducing 
pacity  of  any  set  that  has  yet  be 
marketed.  "Wide"  is  well  above 
capacity  of  any  set  that  has 
been  marketed.  "Medium"  is  h 
way  between  the  two.  Volu 
levels  were  designated  as  low,  m 
erate,  and  high,  and  ranged  fr 
50  to  70  decibels  above  the  acou 
cal  reference  level. 

Precautions  Taken 

During  the  course  of  the  sti 
every  possible  precaution 
taken  to  avoid  error  and  to  eli 
nate  prejudice  and  misundersta 
ing.  A  room  simulating  living  rc 
conditions  was  used  for  all  te 
with  a  loudspeaker  located  so 
all  respondents  would  receive 
same  volume  and  quality  of  sot 
Instructions  to  the  listeners  Y 
recorded  so  that  all  tests  gro 
would  hear  them  in  the  si 
sequence  and  with  the  same 
phasis. 

Since  it  was  felt  that  prog 
content  might  influence  listen 
preferences,  the  test  material 
ered  a  wide  variety  of  content, 
eluding  male  and  female  spe 
mixed  dramatic  speech,  class 
and  popular  music,  and  piano 
music.  As  a  further  safeguard, 
passages  were  transcribed  on 
cial  "master"  type  recordings, 
a  new  set  of  recordings  was  i 
in  each  test  in  order  to  avoid 
possibility  of  change  in  qus 
through  repeated  playing.  A 
matter  of  fact,  the  excellent 
the  recordings  was  such  that  i 
if  any,  of  the  listeners  realized 
nature  of  the  program  source 
addition,  one  experiment  was 
ducted  using  live  talent,  instea 
recordings,  in  order  to  make  a 
lutely  certain  that  the  use  of 
cordings  did  not  affect  lister 
preferences. 

Special  groups,  such  as  FM 
owners  and  persons  with  n 
musical  experience,  were  also 
tained  to  ascertain  whether  t 
tonal  range  preferences  differ 
terially  from  those  of  ordinary 
(Continued  on  page  32) 
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ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  ninth  in  a  series  of  advertise- 
ments showing  that  RCA  engineers  de- 
veloped the  basic  essentials  of  the  electronic 
television  system  —  including  tubes  and 
circuits. 

RCA  built  the  first  all-electronic  tele- 
vision transmitters  and  receivers — the  first 
commercial  television  station — established 
the  first  television  relay  system — presented 
the  first  electronic  theatre  television — was 
the  first  to  televise  a  baseball  game  and  a 
Broadway  play;  and  was  first  to  televise 
from  an  airplane. 

RCA  is,  and  will  continue  to  be,  the  leader 
in  practical,  successful  commercial  tele- 
vision. You  may  expect  the  best  of  all  kinds 
of  television  transmitting  and  receiving 
equipment  from  RCA. 


BUY  MOM  VICTORY  BONDS 


9.  THE  FILM  SCANNER 


fT^HE  idea  of  broadcasting  motion- 
picture  entertainment  by  tele- 
vision, as  a  means  of  adding  variety 
to  television  programs  while  reduc- 
ing programming  costs,  was.  of 
course,  an  obvious  conception.  RCA 
has  been  and  is  a  principal  factor  in 
developing  sound  -  motion  -  picture 
studio  and  theatre  equipment,  as 
well  as  in  the  development  of  tele- 

The  Fountainhead  of  Modern 


vision  equipment.  The  wedding  of 
the  two  is  also  largely  an  RCA 
achievement.  The  arrangement  that 
allows  standard  motion-picture  films 
(24  frames)  to  be  televised  over  a 
30-frame,  interlaced  television  sys- 
tem was  devised  by  RCA  engineers. 
The  illustration  shows  the  RCA  pre- 
war Film  Scanner,  which  used  this 
system. 

Tube  Development  is  RCA 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  N.  J. 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 
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TOTAL  RANGE  PREFERENCES  FOR  CLASSICAL  MUSIC 
UNDER  -UNINFORMED"  &  •'INFORMED"  CONDITIONS 

FM  Listeners 


UNINFORMED  INFORMED 
■I  Narrow 


UNINFORMED  INFORMED 
Wide  I        I  No  Preference 


Tonal 

(Continued  from  page  SO) 

dio  listeners.  Additional  tests  were 
consequently  set  up  with  FM  set 
owners  and  professional  musicians 
as  subjects  and  the  results  com- 
pared to  those  of  the  other  lis- 
teners. 

Preferred  Range 

The  most  significant  finding  of 
the  study  is  this:  Although  pref- 
erences were  rarely  expressed  in 
overwhelming  fashion,  at  no  ses- 
sion did  the  majority  of  any  lis- 
tening group  cast  its  vote  for  a 
wide  tonal  range  of  sound  repro- 
duction. This  fact  carries  even 
more  weight  when  it  is  remem- 
bered that  both  cross-section  and 
special-listening  groups  were  in- 
cluded, and  that  a  wide  variety 
of  program  content  was  heard  both 
through  transcriptions  and  live 
broadcasts. 

An  interesting  and  rather  un- 
expected exception  to  the  general- 


t 


ly  indecisive  expression  of  opi 
ions  came  out  of  the  tests  coverii 
tonal  range  preferences  for  clas 
cial  music.  Given  their  choice 
tween  a  narrow  and  a  wide  ran 
of  tonal  quality  in  classical  mus 
four  listeners  chose  to  hear 
narrow  range  for  everyone  w. 
preferred  to  hear  the  wide  ranf 
These  preferences,  incidental 
were  those  of  the  run-of-the-m 
radio  listener.  Just  as  striking  w 
the  vote  of  professional  musicia 
in  favor  of  narrow  range  rep 
duction. 

There  were  no  such  mar 
preferences  in  the  tests  coveri 
popular  orchestra,  piano  solo 
female  speech.  In  fact,  the  larg 
number  of  listeners  in  these  te 
— some  40% — marked  their  ball 
"No  preference".  Such  preferen 
as  were  indicated  fell  somewh 
between  a  narrow  and  medi 
band. 

Stronger  preferences  were 
istered  in  the  volume  level  te 
Whereas  more  than  one-quarte 
(Continued  on  page  Si) 


TOTAL  RANGE  PREFERENCES  FOR  CLASSICAL  MUS 
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A  NEW  RADIO  SERVICE 


Geared  for  NEW-DAY  ACTION 


LEW  AVERY  says 


Photo  by  BACHRACH 


A  group  of  seasoned  station  representatives  with  outstanding  reputations  for 
creative  selling — as  radio  craftsmen  and  merchandisers — have  joined  together 
to  form  Lewis  H.  Avery  Inc.  Conveniently  located  offices  in  Chicago  and  New 
\brk  are  now  in  full  operation. 

"//  is  our  aim  and  objective. . .  to  bring  the  business  oj  station  representation  out  oj  the  dol- 
drums of  passivity  into  the  realm  oj  aggressive  activity 

...  to  see  that  advertising  agency 
and  client  receive  complete  and 
specific  data  regarding  stations, 
markets,  time  periods  and  pro- 
grams available  —  careful  atten- 
tion to  every  detail  —  and  a  con- 
stant personal  jollow-through  once 
the  order  is  obtained 


.  .  .  to  give  radio  stations,  agen- 
cies and  advertisers  alike,  service 
geared  to  the  new  world  at  peace, 
with  its  many-sided  new  compe- 
tition." 


Probably  the  best  known  radio 
station  representative  in  Chicago.  Tim 
has  had  nineteen  years  of  experience  cov- 
ering all  the  major  media — from  the  adver- 
tiser's side  of  the  desk  as  well  as  the  selling 
of  advertising.  One  year  on  a  national  maga- 
zine, four  years  as  advertising  and  sales  pro- 
motion manager  for  a  large  advertiser — 11 
years  as  national  advertising  representative 
for  a  large  newspaper — and  three  years  with 
a  major  radio  station  representative. 


LEWIS  H.y7£^W  INC 


565  Fifth  Ave. 
New  York  17,  N.  Y. 
Plaza  3  —  2622 


333  No.  Michigan  Ave. 
Chicago  1,  Illinois 
Andover  4710 


A  recognized  authority  on  what  makes  for  suc- 
cessful radio  offers. 

To  round  out  his  university  training  Mac  spent 
two  years  doing  radio  survey,  advertising  re- 
search and  market  analysis  work.  The  last  six 
years  with  a  major  station  representative  in  Chi- 
cago and  then  in  New  York  have  confirmed  his 
reputation  as  a  keen  analyst  and  sound 
merchandiser. 
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(Continued  from  page  32) 

all  judgments  were  of  the  "No  pref- 
erence" variety  in  the  tonal  range 
tests,  as  few  as  2%  and  never  more 
than  27%  were  unable  to  make  up 
their  minds  in  the  volume  level 
tests.  Listeners  prefer  a  peak 
sound  intensity  level  somewhere 
between  "moderate"  and  "high". 
The  most  preferred  combination, 
within  the  limits  of  this  study, 
seems  to  be  a  narrow  tonal  range 
and  a  60  to  70  decibel  acoustical 
level. 

Both  tonal  range  and  volume 
level  preferences  of  the  respon- 
dents were  analyzed  by  age,  sex, 
education,  musical  training,  and 
whether  or  not  the  subjects  played 
an  instrument.  In  general,  the 
analyses  showed  no  differences  be- 
tween the  various  groups.  Listen- 
ers over  26 — the  age  at  which  the 
average  person  begins  to  suffer 
hearing  loss — showed  no  difference 


in  preference  from  younger  listen- 
ers. Moreover,  the  special  tests 
conducted  with  professional  mu- 
sicians and  FM  listeners  provided 
further  evidence  that  group  dif- 
ferences have  no  bearing  on  tonal 
range  or  volume  level  preferences. 
Prestige  Factor 
At  the  conclusion  of  each  ses- 
sion, listeners — who  had  been  mak- 
ing selections  solely  on  the  judg- 
ment of  their  ears — were  told  they 
had  been  hearing  "low"  and  "high- 
fidelity"  sound  reproduction.  They 
then  heard  two  more  passages, 
knowing,  as  they  listened,  which 
one  was  high-fidelity  and  which 
was  low-fidelity.  This  was  done  to 
test  the  effect  of  suggestion  on  the 
choices. 

Under  these  conditions,  the  ma- 
jority of  the  cross-section  and  of 
the  musicians  still  preferred  the 
narrow  band,  or  "low-fidelity" 
range.  Preference  for  the  wide 
range  increased  a  little,  but  main- 
ly from  among  those  listeners  who 


had  previously  had  no  preference. 
The  only  group  who  reversed  their 
decisions  were  the  FM  listeners. 

When  they  were  not  informed  of 
conditions,  they  preferred  the  nar- 
row-to-medium range  like  everyone 
else.  But  when  they  were  informed, 
most  of  them  changed  their  choices 
to  the  wide  range.  It  would  seem 
from  this  that  FM  set  owners  have 
been  susceptible  to  the  statements 
that  have  been  made  stressing  the 
high  quality  of  FM  reproduction. 

Conclusions 

It  has  been  suggested  that  the 
widespread  preference  for  re- 
stricted tonal  range  is  the  result 
of  years  of  experience  in  listen- 
ing to  a  narrow  band  on  the  radio 
and  on  recordings;  that  with  new 
experience,  listeners  will  overcome 
their  initial  dislike  and  discover 
fresh  enjoyment  in  wide  range. 
This  is  a  theory,  however,  with  no 
published  evidence  to  support  it. 
Actually,  all  of  us  have  had  ex- 
tensive experience  with  wide  range 


in  speech.  We  hear  it  every  day  in 
ordinary  conversation,  and  we  hear  ' 
a  relatively  wide  range  in  sound 
reproduction  whenever  we  attend 
the  movies. 

It  is  admitted  that  these  experi- 
ments do  not  furnish  conclusive 
evidence  to  settle  this  question  one 
way  or  the  other.  The  findings, 
however,  tend  to  confirm  an  alter-  . 
nate  hypothesis:  That  a  narrow 
tonal  range  is  preferred  because 
it  sounds  better,  rather  than  that 
listeners'  tastes  have  been  spoiled.  , 

The  factor  of  suggestion  is  also 
an  important  consideration  in  this 
connection.  Although  listeners  do 
not  prefer  a  wide  tonal  range,  it 
is  also  true  that  the  entire  matter  Jl 
of  range  is  probably  not  as  im- 
portant to  them  as  is  volume  level.  I 
When  volume  level  was  constant 
and   tonal   range  varied,  choices 
were  not  made  with  great  confi- 
dence. Listeners  could  not  discrim- 
inate  as  well  between  differences 
in  tonal  range  as  they  could  wish  i 
with  volume  levels. 

Because  of  these  facts,  and  be-  j 
cause  tonal  range  is  generally  a  | 
matter  of   no   great    concern   to  I 
most  listeners,  it  was  possible  to 
influence  some  listeners  to  change 
their   minds   simply   through  the 
suggestion  that  is  implied  in  the 
words  "high  fidelity".  It  is  unlikely 
that  verbal  suggestions  would  have 
influenced  listeners  to  choose  vol- 
ume levels  which  they  had  origi- 
nally said  they  disliked. 

This  first  psychological-engineer- 
ing approach  to  a  common  problem 
has  been  beneficial  for  both  sides. 
It  has  given  engineers  reason  to 
reconsider  some  of  their  concepts 
and  practices.  And  it  has  provided 
psychologists  with  new  information 
about  auditory  perception.  At  CBS, 
such  joint  research  is  continuing 
on  other  problems  of  sound  repro- 
duction. 


Wire  Recorder 

ARMOUR  magnetic  wire  sound  re- 
corder will  assume  a  place  of  im- 
portance in  the  fields  of  marine 
and  aircraft  radio  telephone  com- 
munication and  amateur  short-wave 
radio  broadcasting  as  a  result  of 
licensing  agreement  granted  to 
Hallicrafters  Co.,  Chicago,  recent- 
ly. Under  terms  of  contract,  Halli- 
crafters also  plans  to  manufacture 
the  wire  recorder  for  use  in  con- 
junction with  home  radio  receiving 
sets,  especially  in  the  amateur  field. 
This  addition  brings  the  total  num- 
ber of  companies  licensed  by  the 
Armour  Research  Foundation  of 
Illinois  Institute  of  Technology  to 
more  than  twenty. 


GE  Constructs 

CONSTRUCTION  of  buildings  at 
"Electronics  Park",  General  Elec-I 
trie  Co.'s   headquarters  plan  foJJ 
its  electronics  department,  will  be-1 
gin  immediately  at  Liverpool,  fivem 
miles  from  Schenectady,  N.  Y.,  DrI 
W.  R.  G.  Baker,  vice-president  irl 
charge  of  the  department,  has  an-ls 
nounced. 


Maine,  Pop. . . . . .  782,200* 

Rhode  Island, Pop.6 94, 5 00  * 
New  Hampshire.  ■  453,300 
Total  1,930,000 

WOAI  Daytime  Primary  Area 

Pop.  1,916,500 

*Copr.  194S.  Sales  Management  Survey  of 
Buying  Power;  further  reproduction  not  licensed. 


If  you  are  looking  for  profitable  postwar 
markets,  you'll  be  interested  in  these  "Texa- 
statistics."  WOAI's  daytime  primary  area  is  the 
home  of  almost  as  many  progressive  Texans 
as  there  are  inhabitants  in  the  states  of  Maine, 
Rhode  Island  and  New  Hampshire  combined! 
Yes,  it's  a  mighty  market  .  .  .  and  a  market 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TQN 


in  which  WOAI  has  been  the  dominant  radio 
voice  for  nearly  25  years. 
So  ...  it  is  only  natural  that — year  after 
year — WOAI  continues  to  sell  more  merchan- 
dise to  more  people  in  Central  and  South 
Texas  than  any  other  station — at  a  lower 
cost  per  sale! 


OAI 

Represented  Nationally  By 
EDWARD  PETRY  &  CO. 


The  Powerful  Advertising  Influence  of  the  Southwest 


Page  34    •    September  17,  1945 


BROADCASTING    •    Broadcast  Adrertisin, 


VINO  FULLER 


HREE  TIMES  DAILY  THIS  POPULAR  NEW  YORK  QUIZ 
WOW  BUILDS  ITS  OWN  AUDIENCE  

^MONG  the  most  popular  of  all  WOV  broadcasts,  is  "People  Know  Everything",  a 
telephone  quiz  show  on  the  air  once  every  weekday  morning  and  twice  in  the  evening, 
OV  listeners  submit  questions  by  mail.  At  the  time  of  the  broadcast  the  announcer 
idibly  telephones  a  number  and  if  the  person  who  answers  the  phone  knows  the  answer, 
lestioner  and  questionee  split  the  money  on  deposit.  "People  Know  Everything"  builds  its 
m  audience  .  .  .  listeners  with  ears  glued  to  their  radio  receivers. 

Rolph  N.  Weii,  General  Manager  •  John  E.  Pearson  Co.,  Nat'l  Rep. 
OADCASTING    •    Broadcast  Advertising 
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Now  Available 

Without 

Priority ! 

PROMPT  DELIVERY 


From  Materials  on  Hand 

Your  post-war  plans  take  a  de- 
cided spurt  now  that  Lingo  Radi- 
ators are  priority-free !  Because 
of  the  limited  amount  of  mate- 
rials on  hand,  production  must 
be  concentrated  now  on  radia- 
tors not  exceeding  250  ft.  in 
height.  Regardless  of  whether 
you  are  ready  to  install  now  or 
not — order  your  Lingo  Radiator 
now.  It  will  be  constructed  on 
a  first-come,  first-served  basis 
and  delivered  when  you  want  it. 


Glenn  D,  Gillett  Reopens  His  OMcei 
After  3]/2  Years'  Service  in  War  Effor 


GLENN  D.  GILLETT,  consulting 
engineer,  has  reopened  his  offices 
at  982  National  Press  Bldg.,  Wash- 
ington, after  3%  years  as  a  civilian 
consultant  on  duty  with  the  armed 
forces,  where  he  served  with  the 
assimiliated  rank  of  colonel. 

Mr.  Gillett  closed  his  offices 
March  1,  1942,  to  join  the  National 
Defense  &  Research  Council.  He 
was  assigned  to  Fort  Trumbull, 
New  London,  Conn.,  at  the  Navy's 
Underwater  Sound  Laboratory  op- 
erated by  the  Columbia  U.  Division 
of  War  Research.  Most  of  his  staff 
accompanied  him  to  New  London. 

At  Fort  .Trumbull  Mr.  Gillett 
was  a  development  supervisor,  de- 
signing and  developing  antisubma- 
rine sound  equipment  for  surface 
craft.  Having  been  interested  at 
one  time  in  mechanical  design,  he 
took  an  active  part  in  turning  out 
in  1943  the  production  models  put 
into  widespread  use. 

Developed  Training  Aids 
Later  he  was  in  charge  of  a 
group  that  developed  mechanical 
training  aids  for  submarine  con- 
trol parties  and  groups,  paralleling 
for  submarine  warfare  the  part 
played  in  aviation  by  the  Link 
trainer.  He  installed  at  Midway  in 
the  fall  of  1944,  the  first  mechani- 
cal training  facilities  outside  the 
continental  United  States.  At  Mid- 
way he  spent  some  of  his  spare 
time  at  a  lathe,  turning  out  pieces 
from  mahogany. 

Returning  just  before  Christ- 
mas 1944,  he  worked  with  the  lab- 
oratory until  early  February.  His 
second  son,  Sgt.  David  Gillett,  had 
been  killed  in  Italy  Sept.  16,  1944. 

Determined  to  see  the  war 
through,  he  joined  the  Operations 
Analysis  Group  attached  to  the 
20th  Air  Force,  serving  as  a  civilian 
consultant  and  analyst.  After  two 
months'  work  in  the  U.  S.  he  was 
sent  to  Guam,  remaining  from  May 
through  August.  At  Guam  he 
worked  on  electronic  gear  as  an 
analyst.  Projects  included  studies 
designed  to  increase  the  communi- 
cation efficiency  of  bombers  over 

PW  Shanghai  Circuit 

DIRECT  two-way  radiotelegraph 
communication  between  Shanghai 
and  Los  Angeles-New  York  has 
been  set  up  through  Press  Wireless, 
according  to  J.  W.  Chaplin,  PW 
communication  director.  Voice 
transmission  is  being  arranged. 
Service  ceased  with  capture  of 
Shanghai  by  the  Japanese  in  1941. 
At  that  time  PW  staffmen  left 
through  a  rear  door  as  Japanese 
entered  the  office.  Most  escaped 
through  Japanese  lines  to  Chung- 
king. J.  B.  Powell,  comptroller  at 
Shanghai,  later  was  captured  and 
suffered  injuries  to  his  feet  while 
imprisoned.  After  release  he  re- 
ceived treatment  for  a  year  in  a 
New  York  Hospital  but  is  perma- 
nently crippled. 


MR.  GILLETT 

Japan.  Another  project  involved| 
formula  to  increase  the  accura 
of  high-precision  bombing  in 
weather.  Here  his  pre-war  expe| 
ments  at  W41MM,  the  Gordon  Gi 
FM  station  atop  Mt,  Mitchell, 
far  from  Winston-Salem,  N. 
proved  useful  in  developing  mu^ 
plex  FM  communications  channe 
With  Mr.  Gillett  in  the  reoper 
offices  will  be  Henry  Riblet,  asso 
ated  with   him  before  the  wl 
Other  staff  members  are  to  rejj 
the  firm  when  they  are  releaq 
from  the  service. 


Expand  'Tracy' 

SWEETS  Co.  of  America,  Hobokl 
currently  sponsoring  Dick  Trq 
Mon.-Wed.-Fri.  5:15-5:30  p.m. 
American,  is  adding  Saturday  ej 
ning  half-hour  Dick  Tracy  ser 
for  adult  audience.  Starting  Oct! 
new  series  will  be  broadcast  SatJ 
day  7 :30-8  p.m.  over  coast-to-c 
network  much  larger  than  38 
tion  hookup  for  juvenile  s 
Agency  is  Ivey  &  Ellington, 
York. 


Split  Fee 


DURING  the  Mutual  boar( 
meetings  in  New  York  las| 
week,  Lewis  Allen  Weissl 
vice-president  and  genera] 
manager  of  Don  Lee  Net] 
work,  Hollywood,  took  a  cal 
from  his  hotel  to  the  meeting 
at  the  Ambassador  Hotel, 
riving  at  his  destination  M] 
Weiss  handed  the  cab  drivei 
a  one  dollar  bill  to  pay  thl 
30  cent  fare,  exclaiming! 
"Let's  split  it".  The  drive/ 
tore  the  bill  in  half,  returned 
one  half  to  Mr.  Weiss  and 
kept  the  other  in  agreement 
of  the  split.  Needless  to  saf 
Mr.  Weiss  thought  the  incij 
dent  so  amusing  he  returne{ 
his  half  to  the  cabbie. 
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"ATOMIC  BOMBS!"  The  KGW 
crew  was  FIRST  with  a  nation-wide 
jpodcast  a  few  hours  after 
e     ;  n  :  :  ;        g  of  Hiroshima  was  announced, 
direct  from  the  atomic  bomb  plant 
at  Richland,  Wash. 


fffSt  in  Audience  Influence!^ 


It  looks  funny  now,  but  this  photo, 
dated  April  11,  1925,  is  of 
the  FIRST  remote  pick-up  amplifier  used  in  the  city  of 
Portland.  This  installation  was  at  the 
Presbyterian  church. 


one  OF  THE  GREAT  STATIONS  of  the  NATION 


Science  has  made  great  strides  in  the  23  years  KGW  has 
been  serving  the  Pacific  Northwest. 
KGW  has  never  rested  on  its  past  achievements,  but  has  kept  pace  with 
all  developments.  No  wonder  this  station  delivers  such  a 
large  and  loyal  audience  to  the  radio  advertiser! 
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KGW 

PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD    PETRY    &    CO.  INC 
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More  coverage  for  the  same  power 


•  FM  can  increase  your  effective  radiated 
power  and  coverage  to  give  more  listeners 
better  reception.  General  Electric  FM  makes 
this  improved  service  possible  with  high- 
gain  antennas  that  multiply  your  effective 
radiated  power  output  many  times. 

•  This  is  why, 

•  Conventional  antennas  designed  for  stand- 
ard broadcast  frequencies  produce  no  signal 
gain;  for  on  standard  broadcast  frequencies, 
high-gain  antennas  are  impractical  to  erect 
because  of  physical  limitations.  With  FM, 
however,  high-gain  antennas  have  practical 
dimensions  and  are  easy  to  install.  Antennas 
of  this  type  can  give  one  kilowatt  the  effec- 
tiveness of  eight;  five  kilowatts  the  effective- 
ness of  forty— at  no  increase  in  transmitter, 
tube,  maintenance,  or  power  costs! 

•  Outstanding  performer  among  high-gain 
antennas  is  the  G-E  circular  antenna  which 
produces  higher  signal  gain  per  bay  and 


CIRCULAR 
ANTENNA 


gives  substantially  equal  coverage  in  all  di- 
rections. And  for  those  installations  where 
other  than  circular  radiation  patterns  are 
required,  G-E  circular  antennas  of  special 
design  will  be  available.  Compare  these  facts: 


NO.  OF  BAYS 

POWER  GAIM* 

COVERAGE** 

2 

1.70 

10,600  sq. 

mi. 

4 

3.63 

13,250  sq. 

mi- 

6 

5.50 

14,500  iq. 

mi. 

8 

7.24 

1 5,400  sq. 

mi. 

*  Compared  to  a  standard  half-wave  dlpole. 

**  50  mlcrovolt-per-meter  contour. 

Transmitter  power  output.  10  kw. 

Average  antenna  elevation,  400  feet. 

•  Today,  G-E  circular  antennas  are  proving 
themselves  in  many  of  the  nation's  leading 
FM  broadcast  stations  where  they  are  giving 
greater  coverage  per  watt  and  more  effective 
radiated  power  per  station  dollar. 

For  complete  information  on  General  Elec- 
tric FM  circular  antennas  and  on  FM  broad- 
cast equipment,  write  Electronics  Department, 
General  Electric,  Schenectady  5,  N.  Y. 


uMM 


Establish  a  priority  on 
delivery  of  your  FM 
equipment. 

Write  for  your  copy  of  the 
"G-E  Equipment  Reserva- 
tion Plan"  which  explains 
General  Electric's  plan  to 
help  you  obtain  early  de- 
livery of  transmitters  and 
associated  equipment. 


GENERAL  ®  ELECTRIC 


53  FM  BROADCAST 
STATIONS  ARE  ON 
THE  AIR;  OVER  400 
APPLICATIONS  ARE 
PENDING. 


FM  DOES  IT— 

•  FM  increases  your  effective  radiated 
power  with  the  G-E  Circular  Antenna. 

•  FM  triples  your  tone  range  and  adds  a 
new  dimension  to  your  programs. 

•  FM  gives  your  audience  programs  with 
virtually  no  static  or  man-made  noise. 

•  FM  multiplies  your  effective  coverage 
day  and  night. 


•  FM  minimizes  station  interference. 

•  FM  gives  your  programs  vivid  natural- 
ness with  greater  dynamic  sound  range. 

•  FM  contributes  to  the  economy  of  your 
broadcast  system. 

Use  G-E  Electronic  Tubes  in  your  sta- 
tion for  maximum  dependability  and 
finer  performance. 


AM  •  TELEVISION  •  FM 


KANSAS  CITY 


IS  A 


Y 


MARKET 

PORTER  BLDG.,  KANSAS  CITY,  MO. 

EVERETT  L.  DILLARD        ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 

Pioneer  FM  Station  in  the  Kansas  City  Area 

Ask  for  Rate  Card 


List  of  Pending  Applications  for 
FM  Broadcast  Stations  Sept.  12 


ALABAMA 

Birmingham  The  Birmingham  News 

Birmingham 

Birmingham  Broadcasting  Co.  Inc. 
Birmingham,  Johnston  Broadcasting  Co. 

Birmingham  Voice  of   Alabama  Inc 

Huntsville  The  Huntsvllle  Times  Co. 

Mobile 

W.  O.  Pape,  tr/as  Pape  Broadcasting 
Co. 

Mobile  Mobile  Daily  Newspapers  Inc. 

Montgomery 

Montgomery  Broadcasting  Co. 

Montgomery  G.  W.  Covington  Jr. 

Tuscaloosa  James  R.  Doss  Jr. 

ARKANSAS 
Ft.   Smith  Donald  W.  Reynolds 

CALIFORNIA 

Alameda  Times  Star  Publishing  Co. 

Alhambra 

So.  Calif.  Associated  Newspapers 

Avalon  Santa  Catallna  Island  Co. 

Bakersfield— McClatchy  Broadcasting  Co. 

Fresno  J.   E.  Rodman 

Fresno  McClatchy   Broadcasting  Co. 

Glendale 

So.   Cal.   Associated  Newspapers 
Hollywood 

Columbia  Broadcasting  System 
Hollywood 

Warner  Bros  Broadcasting  Co. 

Los   Angeles  The  Times  Mirror  Co. 

Los  Angeles  Hughes  Productions,  etc. 

Los  Angeles 

American  Broadcasting  Co.  Inc. 
Los  Angeles 

Consolidated  Broadcasting  Corp.  Ltd 

Los  Angeles  Earle  C.  Anthony  Inc 

Los  Angeles— National  Broadcasting  Co. 

Los  Angeles  UAW-CIO 

Los  Angeles— Standard  Broadcasting  Co. 
Marysvllle 

Sacramento  Valley  Broadcasters 

Oakland  Tribune  Building  Co. 

Oakland  Warner  Bros. 

Ontario 

The  Dally  Reports,  a  partnership 

Palo  Alto  Peninsula  Newspapers  Inc. 

Pasadena  So.  Calif.  Broadcasting  Co. 

Riverside 

The  Broadcasting  Corp  of  America 

San  Diego  Airfan  Radio  Corp.  Ltd. 

San  Diego 

Union  Tribune  Publishing  Co. 
Santa  Barbara 

News-Press  Publishing  Co. 
San  Bernardino 

The  Sun  Co.  of  San  Bernardino 
San  Bernardino 

Lee  Bros.  Broadcasting  Co. 
San  Francisco 

The  Associated  Broadcasters  Inc. 
San  Francisco 

Pacific  Agricultural  Foundation  Ltd. 
San  Francisco 

National  Broadcasting  Co. 

Ban  Francisco 

American  Broadcasting  Co.  Inc. 
San  Francisco 

Don  Lee  Broadcasting  System 
San  Francisco 

KJBS  Broadcasters,  a  partnership 

San  Mateo  Hughes  Productions,  etc. 

San  Pedro 
San  Pedro  Printing  &  Publishing  Co. 

Sacramento  Royal  Miller  Radio 

Sacramento 

McClatchy  Broadcasting  Co. 

Stockton  E.  F.  Peffer 

Stockton. .McClatchy  Broadcasting  Co. 
Richmond 

Contra  Costa  Broadcasting  Co. 

COLORADO 

Colorado  Springs 

Out  West  Broadcasting  Co. 

Denver  KLZ   Broadcasting  Co. 

Denver  National  Broadcasting  Co. 

Pueblo  Curtis  P.  Ritchie 

CONNECTICUT 

Hartford  The  Hartford  Times  Inc. 

New  London 

Thames  Broadcasting  Corp. 

Waterbury  Harold  Thomas 

Waterbury__American  Republican  Inc. 

DELAWARE 

Wilmington  WDEL  Inc. 

DISTRICT  OF  COLUMBIA 

Washington— Capital  Broadcasting  Co. 
Washington 

The  Evening  Star  Broadcasting  Co. 
Washington— National  Broadcasting  Co. 

Washington  The  Crosley  Corp. 

Washington  Eleanor  Patterson, 

d/b  as  The  Times  Herald 

Washington 

Marcus  Loew  Booking  Agency 
Washington 

Mid-Coastal  Broadcasting  Co. 

FLORIDA 

Daytona  Beach  News  Journal  Corp. 

Ft.  Lauderdale  Gore  Publishing  Co. 

Jacksonville— Florida  Broadcasting  Co. 
Jacksonville—The  Metropolis  Company 


Pensacola  Pensacola  Broadcasting  C< 

Miami  Miami  Broadcasting  O 

Miami  Beach  A.  Frank  Katzentln 

Miami  Beach 

Isle  of  Dreams  Broadcasting  Con 
Orlando— Orlando  Dally  Newspapers  In 

Orlando  The  Tribune  C< 

St.  Petersburg 

Pinellas  Broadcasting  O 
Tampa  Tampa  Times  C 

GEORGIA 

Atlanta 

The  Constitution  Publishing  C 

Augusta  Augusta  Broadcasting  C 

Columbus 

"Columbus  Boardcasting  Co.  In 
Columbus 

Georgia-Alabama  Broadcasting  Cor 

Atlanta  Liberty  Broadcasting  C 

Macon  Middle  Ga.  Broadcasting  C 

Macon— Southeastern  Broadcasting  C 

Macon  Macon  Telegraph  Pub.  C 

Nr.  Moultrie  Frank  R.  Pidcock 

ILLINOIS 

Aurora  The  Copley  Press  Ir 

Bloomington  A.  M.  McGregor,  et 

d/b  as  Radio  Station  WJI 

Champaign 

The  Champaign  News  Gazette  Ir 

Chicago  Agr.  Broadcasting 

Chicago 

American  Broadcasting  Co. 

Chicago    UAW-C 

Chicago  Chicago  Federation  of  Lab 

Chicago  Raytheon  Mfg.  ' 

Chicago,  Drovers  Journal  Publishing 

Chicago  National  Broadcasting 

Chicago 

Oak  Park  Realty  &  Amusement  C 

Chicago  WJJD 

Decatur  Commodore  Broadcasting 

Elgin  Copley  Press 

Freeport  Freeport  Joumal-Standa 

Harrlsburg,  Harrisburg  Broadcasting  C 

Herrln  Orville  W.  Lyei 

Jollet  The  Copley  Press  f 

Peoria  Peoria  Broadcasting 

Peoria  Midwest  FM  Network  Ii 

Peoria  Commodore  Broadcasting  Ii 

Qulncy  Qulncy  Newspapers 

Quincy  Illinois  Broadcasting  Co 

Rockford  Rockford  Broadcasters  Ii 

Rock  Island 

Rock  Island  Broadcasting 
Springfield 

Commodore  Broadcasters,  L 

Springfield  WCBS  I 

E.  St.  Louis 

Miss.  Valley  Broadcasting  < 
Waukegan 

Keystone  Printing  Service,  I 


INDIANA 

Connersville  News-Examiner 

Elkhart  Truth  Publishing  Co.  I 

FT.  Wayne  Midwest  FM  Network  I 

Ft.  Wayne 

Farnsworth  Television  &  Radio  Co 

Hammond  Radio  Station  WJ' 

Indianapolis  Ind.  Broadcasters  I 

Indianapolis  Ind.  Broadcasting  Co 

Indianapolis,  Capitol  Broadcasting  Co 
Indianapolis,  Scrlpps  Howard  Radio  I 

Indianapolis  WFMB  I 

Indianapolis,  Evansvllle  on  the  Air  I 

Indianapolis  The  Wm.  H.  Block 

Kokomo  Kokomo  Broadcasting  Co 

Lafayette  WFAM 

Muncle   Donald  A.  Burl 

Shelbyville  Shelbyville  Radio 

Terre  Haute_Banks  of  the  Wabash  I 

IDAHO 

Queen  City  Broadcasting  Co.  I 

Boise  Boise  Broadcasting  Stat 

Pocatello   Radio  Service  Cc 

Twin  Falls  Radio  Broadcasting  Cc 

IOWA 

Burlington 

Burlington  Broadcasting 

Cedar  Rapids  The  Gazette 

Davenport  Tri-City  Broadcasting 

Des  Moines  Central  Broadcasting 

Dubuque   Telegraph  Her 

Dubuque  Dubuque  Broadcasting 

Waterloo 

Josh  Higgins  Broadcasting 
KANSAS 

Hutchinson— Hutchinson  Publishing 

Lawrence  The  World 

Topeka 

Topeka  Broadcasting  Association  . 

Wichita  Radio  Station  KFH 

Wichita  _ 
Farmers  &  Bankers  Broadcasting  C< 

KENTUCKY 

Ashland  Ashland  Broadcasting 

Henderson— 

Henderson  Broadcasting  Co. 
Hopklnsvllle 

Hopklnsville  Broadcasting  Co. 

(Continued  on  page  A2) 
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/  heard  one  of  'em  say  he's  from  WJW's  merchandising  sales 
staff.  Boy,  radio  merchandising  must  be  big  business! 


BIG  BUSINESS  is  right!  In  the  first  year 
WJW's  merchandise  sales  representa- 
tives have  made  17,196  SALES  PRES- 
ENTATIONS on  products  advertised 
over  WJW. 

SALES  presentations  is  right!  These 
17,196  sales  presentations  resulted  in 
5,427  INDIVIDUAL  SALES  TO  RETAIL 
DEALERS.  That's  a  record  for  results! 

Sales  RECORD  is  right!  Actual  ORDERS 


comprising  31%  OF  ALL  PRESENTA- 
TIONS proves  the  point! 

And  MORE  to  the  point!  4,490  OF 
THESE  SALES  WERE  TO  NEW  AC- 
COUNTS-proving  that  WJW  not  only 
delivers  the  radio  advertising  coverage 
that  stimulates  dealer  interest,  but  also 
supplies  detailed  merchandising  coop- 
eration that  assures  maximum  distribu- 
tion to  back  up  air-vertising's  demand! 


DO  YOU  NEED  MORE  DISTRIBUTION  IN  WJW'S  NORTHERN  OHIO  COUNTIES? 


BASIC 


ABC  Network 

CLEVELAND,  O. 


850  KC 


5000  Watts 

DAY  AND  NIGHT 


REPRESENTED     NATIONALLY     BY     HEADLEY-REED  COMPANY 
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Successful  Clothing  Firm 
Has  Depended  on  WMBD 
For  More  Than  a  Decade 


MR.  FRED  E.  BLOOM 
President  of  The  B&M 


55J* 


Today  The  B&M  is  One  of  Peoria's  Leaders 


The  B  &  M  was  one  of  the  first  Peoria  firms  to  advertise  over  WMBD,  start- 
ing  more  than  15  years  ago.  In  1935,  they  introduced  a  new  daily  fashion 
program  called  44The  B&M  Messenger."  This  program  proved  so  suc- 
cessful they  have  continued  it  ever  since  ...  ten  years  now  without  inter- 
ruption.  Along  with  "The  B.  &  M  Messenger,"  this  leading  firm  today 
sponsors  an  impressive  schedule  of  spot  announcements  as  well  as  an  eve- 
ning  musical  program. 

Mr.  Fred  Bloom,  President  of  the  B  & 
M,  says :  "We  feel  our  consistent  use  of 
WMBD  has  played  a  vital  part  in  the 
steady  prosperity  of  our  business. 
WMBD  has  proved  to  us  it  packs  real 
sales  influence." 


WMBD  Has  More  Listeners 
Than  All  Other 
Stations  Combined!* 


*Conlon  Metropolitan 
Peoria  Survey 
February,  1945 

9.5%  Results  shown  include  every 
day  of  the  week,  all  hours. 

2.4* 


WMBD 


^^P^Vv^vL  Chicago  V^^fe.  *M** 

^    jgffi\'f$**a\  1SS  Ml."*5«SSS& 


~A  B  C  D 

50,000  W.  Chicago  Stations 


FREE  &  PETERS,  INC. 
National 
Representatives 


Member  CBS 


PEORIAREA 

Pop.614,200 


Applications 

(Continued  from  page  UO) 

KENTUCKY  (Continued) 

Lexington 

American  Broadcasting  Corp.  of  Ky 
Louisville 

Courier-Journal  &  Louisville  Times  Co 

Louisville  WAVE  Inc 

Louisville  _ 

Northside  Eroadcasting  Corp 

Owensboro  ,  _ 

Owensboro  Broadcastmg  Co.  Inc 
Paducah  Paducah  Broadcasting  Co.  Inc 
Winchester  Winchester  Sun  Co.  Ii 

LOUISIANA 

Alexandria 

Alexandria  Broadcasting  Co.  Inc 

Alexandria  1  James  A.  Noe 

Lake  Charles  James  A.  Noel 

Monroe  James  A.  No 

Monroe— The  Times  Picayune  Pub.  Co 
New  Orleans 

Geo.  A.  Mayoral,  Wm.  Cortada 

Ramon  Cortada 

New  Orleans  James  A.  No 

New  Orleans  Loyola  Universit; 

Shreveport  James  A.  *. 

MAINE 

Augusta  Gannett  Publishing  Co.  Inc 

Bangor   

Portland  Broadcastmg  System  Inc 
Portland  __  _ 

Portland  Broadcasting  System  Inc 

MARYLAND 

Baltimore  The  A.  S.  AbeU  Co 

Baltimore  . 

Baltimore  Broadcasting  Corp 

Baltimore 

The  Baltimore  Radio  Show  Inc 

Baltimore  Hearst  Radio  In< 

Baltimore  Maryland  Broadcasting  Cc 

Baltimore —The  Monumental  Radio  C( 
Hagerstown  _  .     . .  ± 

Hagerstown  Broadcasting  C( 

Olney 

Edw.  Armstrong,  Jansky  &  Baile 
d/b  as  FM  Development  Foundatio 
Salisbury  „  _ 

Tne  Peninsular  Broadcasting  C 

MASSACHUSETTS 

Boston  E.  Anthony  &  Sons  In 

Boston  Fidelity  Broadcasting  Cor 

Boston—Columbia  Broadcastmg  Syste 

Boston  Matheson  Radio  Co.  In 

Boston   .     _  T 

Worcester  Telegram  Pub.  Co.  m 

Boston  Filene's  Television  In 

Fall  River 

Fall  River  Broadcastmg  Co.  In 

Greenfield  Recorder  Publishing  Cor 

Greenfield  John  W.  Hals 

Haverhill  The  Haverhill  Gazette  C 

Holyoke  .  _ 

The  Hampden-Hampshire  Cor 

Lawrence  Hildreth  &  Rogers  C 

New  Bedford  _  _ 

Earl  Anthony  &  Sons  U 

North  Adams  James  A.  Hardrn 

Pittsfield  Eagle  Publishing  C 

Pittsfield  Monroe  B.  Engla 

Waltham  Raytheon  Mfg.  C 

Worcester  .  _ 

Worcester  Telegram  Pub.  Co.  U 

MICHIGAN 

Ann  Arbor   

Washtenaw  Broadcasting  c 

Battle  Creek 

Federated  Publications  I. 

Bay  City  Bay  Broadcasting  Co.  I 

Benton  Harbor 

The  Palladium  Publishing 
Dearborn   Herman  Radi 

Detroit   w^-w^"* 

Detroit  James  F.  Hopkins  I 

Detroit  ..■-■>* 
King-Trendle  Broadcasting  C 

Detroit  WJR,  The  Goodwill  Stat 

Escanaba  John  P.  Nor 

Flint   -r-U£W" 

Grand  Rapids— Fetzer  Broadcasting 
Grand  Rapids 

Grand  Rapids  Broadcasting  C 
Grand  Rapids 

King-Trendle  Broadcasting 
Grand  Rapids  ra 

Midwest  FM  Network 

Grand  Rapids  Leonard  A.  Vers 

Jackson   WIBM 

Lansing   --WJEtt 

Muskegon  Ashbacker  Radio  C 

Pontiac  Pontiac  Broadcastmg 

Port  Huron  The  Times  Herald 

Saginaw  Saginaw  Broadcasting 

Wyandotte  Wyandotte  News 

MINNESOTA 

Minneapolis 

Minnesota  Broadcasting  C 
Minneapolis 

Columbia  Broadcastmg  Sys 
Mankato  '.  _ 

F.  B.  Clements,  et  al,  d/b  as  So 
ern  Minn.  Supply  Co. 
Rochester 

Southern  Minn.  Broadcasting 

St.  Paul  WMIN  Broadcasting 

St!  Paul  KSTP 

(Continued  on  page  UU) 
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READY  FOR 
IMMEDIATE 
OCCUPANCY 


KOH 

SACMMHTO-mK 
STOCKTON -WO 
FRiSMO  •  KMJ 

BAKmmiD  -  KERN 


•  Here  is  a  frame  containing  Comb  Foundation— a  thin 
piece  of  beeswax  hexagonal  indentations  each  the  exact  size 
of  a  bee  cell.  Upon  this  the  bees  will  build  their  waxen  home  of  cells 
in  which  they  raise  their  young  and  store  honey.  When  completed,  this  will  be 
the  familiar  honey  comb,  so  uniform  and  strong  in  construction  that  one  pound 
of  comb  without  the  frame  will  support  25  pounds  of  honey! 

It  will  take  thousands  of  bees  working  together  to  fill  this  comb  efficiently. 
Likewise  the  ^CctiHC,  working  in  the  group  principle,  represents  one  of 
the  most  efficient  coverage  units  in  radio  broadcasting.  The  ^CcCcKC  with 
its  41  primary  counties  is  the  only  combination  of  stations  that  can  cover  prop- 
erly the  Central  California  Valleys  plus  Western  Nevada. 

what  the  SeeUtte  is . .  .  Not  a  regional  network  but  a 

group  of  long-established  key  stations,  each  the  favorite  in  its  community . . . 
combined  for  national  spot  business.  See  the  McClatchy  ^CtiittC  rate  listing 
first  under  California  in  Standard  Rate  and  Data. 


PAUL  H.  RAYMER  CO. 

National  Representative 


McClatchy  Broadcasting  Company 

SACRAMENTO,  CALIFORNIA 
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As  American 
as  Ice  Cream 

Very  frequently  we  are 
asked:  "What  makes  your 
audience  so  responsive?" 

Naturally,  when  a  sta- 
tion lays  claim  to  "One  of 
America's  Greatest  Direct 
Response  Audiences" 
there  must  be  a  reason. 
It  is  this: 

Programs  that  are  as 
American  as  American 
can  be  are  beamed  at 
folks  who  want  no  frills 
or  lace — just  honest-to- 
goodness,  down-to-earth 
broadcasting.  They  get  it 
from  their  WMMN  and 
they're  mighty  apprecia- 
tive. They  respond  enthu- 
siastically— that's  that! 

They'll  respond  for 
you,  too! 

Ask  a  Blair  Man 

Columbia  Network 


FRIHMONLW.Vn. 


Applications 

(Continued  from  page  A2) 

MISSOURI 

Kansas  City  WHB  Broadcasting  Co. 

Kansas  City— Midland  Broadcasting  Co. 
Kansas  City— The  Kansas  City  Star  Co. 

St.  Joseph  KFEQ  Inc. 

St.  Louis  Thomas  Patrick  Inc. 

St.  Louis 

Columbia  Broadcasting  System 
St.  Louis 

Globe  Democrat  Publishing  Co. 
St.  Louis -.Missouri  Broadcasting  Corp. 
St.  Louis— The  Pulitzer  Publishing  Co. 

St.  Louis  St.  Louis  University 

St.  Louis  Star-Times  Publishing  Co. 

NEBRASKA 

Lincoln  Cornbelt  Broadcasting  Corp. 

Omaha  Inland  Broadcasting  Co. 

Omaha  World  Publishing  Co. 

Omaha 

Central  State  Broadcasting  Co. 
NEVADA 

Las  Vegas  Nevada  Broadcasting  Co. 

Reno  Reno  Newspapers  Inc. 

NEW  HAMPSHIRE 

CLaremont  Claremont  Eagle  Inc. 

Manchester 

The  Radio  Voice  of  N.  H.  Inc. 

NEW  JERSEY 

Asbury  Park  Asbury  Park  Press  Inc. 

Bridgeport 

Eastern  States  Broadcasting  Corp. 
Ewing  Township 

Mercer  Broadcasting  Co. 

Newark  The  Evening  News  Pub.  Co. 

Newark 

Fidelity  Media  Broadcasting  Corp. 

Newark   UAW-CIO 

Newark  Atlantic  Broadcasting  Co. 

New  Brunswick 

Home  News  Publishing  Co. 

P&tcrson 

No.  Jersey  Broadcasting  Co.  Inc. 

Paterson  Passaic  Daily  News 

NEW  YORK 

Albany  WOKO  Inc. 

Brooklyn  .  Elias  I.  Godofsky 

Brooklyn— Freqency  Broadcasting  Corp. 

Buffalo  WEBR  Inc. 

Buffalo  Buffalo  Broadcasting  Corp. 

Buffalo  WBEN  Inc. 

Corning  The  Evening  Leader 

Dunkirk  Dunkirk  Printing  Co. 

Elmira  Elmira  Star-Gazette  Inc. 

Hornell  The  W.  H.  Greenhow  Co. 

Ithaca  Cornell  University 

Jamaica  Radio  Projects  Inc. 

Jamestown 

James  Broadcasting  Co.  Inc. 
Mt.  Vernon 

•    Hudson  Broadcasting  System,  Inc. 

W.  New  Brighton  Radio  Projects  Inc. 

New  York— The  American  Network  Inc. 
New  York 

Guillermo  Cortada,  Ramon  Cortada 
&  George  A.  Mayoral 

New  York  Bernard  Fein 

New  York 

American  Broadcasting  Co.  Inc. 
New  York 

Debs  Memorial  Radio  Fund  Inc. 
New  York 

Greater  N.  Y.  Broadcasting  Corp. 

New  York   WLIB  Inc. 

New  York  Hearst  Radio  Inc. 

New  York  News  Syndicate  Co.  Inc. 

New  York  __WBNX  Broadcasting  Co.  Inc. 
New  York 

Peoples  Radio  Foundation  Inc. 

New  York  WMCA  Inc. 

Ogdensburg 

St.  Lawrence  Broadcasting  Corp. 

Oswego  Palladium-Times  Inc. 

Poughkeepsie 

Poughkeepsie  Newspapers  Inc. 

Syracuse  WAGE  Inc. 

Syracuse 

Central  N.  Y.  Broadcasting  Corp. 
Syracuse 

Onondaga  Radio  Broadcasting  Corp. 

Troy  Troy  Broadcasting  Co.  Inc. 

Troy  The  Troy  Record  Co. 

Utica  WIBX  Inc. 

Watertown  The  Brockway  Company 

White  Plains 

Westchester  Broadcasting  Corp. 

NORTH  DAKOTA 

Fargo  KVOX  Broadcasting  Co. 

NORTH  CAROLINA 

Burlington 

Alamance  Broadcasting  Co.  Inc. 

Durham  Durham   Radio  Corp: 

Greensboro 

Greensboro  Broadcasting  Co.  Inc. 
Greensboro 

N.  C.  Broadcasting  Co.  Inc. 

Greensboro  Greensboro  News  Co. 

High  Point  Radio  Station  WMFR  Inc. 

Raleigh  :  WPTF  Radio  Co. 

Roanoke  Rapids  Telecast  Inc. 

Roanoke  Rapids  WCBT  Inc. 

Rocky  Mount  Josh  L.  Home 

Rocky  Mount  William  Avera  Wynne 

Salisbury   Piedmont  Broadcasting  Corp. 
Wilmington—-  Richard   Austin  Dunlea 
Wilmington  -Wilmington  Star-News  Co. 
Winston-Salem— Piedmont  Pub.  Co. 
Winston-Salem 

WAIR  Broadcasting  Co. 


OHIO 

Akron  Allen  T.  Simmons 

Akron  Akron  Radio  Corp. 

Akron  United  Broadcasting  Co. 

Akron  Summit  Radio  Corp. 

Alliance  Review  Publishing  Co. 

Ashland  Beer  &  Koehl 

Ashtabula  WICA  Inc. 

Athens— The  Messenger  Publishing  Co. 

Canton  The  Ohio  Broadcasting  Co. 

Cincinnati— Cincinnati  Broadcasting  Co. 
Cincinnati— Scripps-Howard  Radio  Inc. 
Cincinnati— Cincinnati  Times  Star  Co. 

Cincinnati  Buckeye  Broadcasting  Co. 

Cincinnati  The  Crosley  Corp. 

Cincinnati  L.  B.  Wilson  Inc. 

Cleveland  National  Broadcasting  Co. 

Cleveland— Scripps-Howard  Radio  Inc. 
Cleveland  „ 

United  Garage  &  Service  Corp. 

Cleveland   UAW-CIO 

Cleveland  United  Broadcasting  Co. 

Cleveland  WGAR  Broadcasting  Co. 

Columbus  .  _ 

Central  Ohio  Broadcasting  Co. 

Columbus  The  Plxleys 

Columbus  Unity  Corp.  Inc. 

Columbus  The  Crosley  Corp. 

Dayton  The  Crosley  Corp. 

Dayton  . , 

Miami  Valley  Broadcasting  Corp. 

Dayton  . . 

Great  Trails  Broadcasting  Corp. 

Findlay  Findlay  Radio  Co. 

Fostoria  Laurence  W  Harry 

Freemont  Robert  F.  Wolfe  Co. 

Freemont  United  Broadcasting  Co. 

Hamilton  _  ..  _  _„ 

The  Fort  Hamilton  Broadcasting  Co. 

Lima  Unity  Corp.  Inc. 

E  Liverpool— The  Ohio  Broadcasting  Co. 

Mansfield  Unity  Corp.  Inc. 

Marion— The  Marion  Broadcasting  Co. 

Marion  RadloOhlo  Inc. 

Marion  The  Ohio  Broadcasting  Co. 

Newark  The  Advocate  Printing  Co. 

Portsmouth  RadloOhlo  Inc. 

Steubenville  ,     ...  • 

The  Valley  Broadcasting  Co. 

Springfield  RadloOhlo  Inc. 

Springfield  Unity  Corp.  Inc. 

Toledo  The  Fort  Industry  Co. 

Toledo  The  Toledo  Blade  Co. 

Warren  Neid  &  Stevens 

Wooster  ,       _  ,    .      _ - 

The  Wooster  Republican  Printing  Co. 
Youngstown  . .  _ 

The  WFMJ  Broadcasting  Co. 
Youngstown— WKBN  Broadcasting  Corp. 

Zanesville  RadloOhlo  Inc. 

OKLAHOMA 

Lawton  Ned  Shepler 

Muskogee  -Muskogee  Broadcasting  Co. 
Oklahoma  City— WKY  Radiophone  Co. 

Oklahoma   City  KOMA  Inc. 

Oklahoma  City 

Plaza  Court  Broadcasting  Co. 

Oklahoma  City  O.  L  Taylor 

Shawnee  KGFF  Broadcasting  Co. 

Tulsa  Tulsa  Broadcasting  Co. 

Tulsa  Fred  Jones  Broadcasting  Co. 

TUlWorld  Publishing  Co.  and 
Tulsa  Tribune  Co. 

OREGON 

Medford  Mrs.  W.  J.  Virgin 

Portland  KXL  Broadcasters 

Portland  Broadcasters  Oregon  Ltd. 

Portland  _   . 

Pacific  Radio  Advertising  Service 

Portland  Oregonian  Publishing  Co. 

Portland  KOIN  Inc. 

PENNSYLVANIA 

Allentown  .       •  . 

Lehigh  Valley  Broadcasting  Co. 
Altoona  —The  Gable  Broadcasting  Co. 
Bethlehem  Associated  Broadcasters  Inc. 
Bradford  —Bradford  Publications  Inc. 

Butler  Engle  Printing  Co.  Inc. 

Harrisburg  _ 

Keystone  Broadcasting  Corp. 

Harrisburg  The   Patriot  Co. 

Harrisburg   WHP  Inc. 

Hazleton 

Hazleton  Broadcasting  Service  Inc. 

Johnstown  WJAC  Inc. 

Lancaster  WGAL  Inc. 

Philadelphia  Gibraltar  Service  Corp. 

Philadelphia 

Phila.  Inquirer,  a  Division  of 
Triangle  Publications  Inc. 

Philadelphia 

WDAS  Broadcasting  Station  Inc. 

Pittsburgh  Liberty  Broadcasting  Co. 

Pittsburgh  ,  . 

Allegheny  Broadcasting  Corp. 

Pittsburgh 

Pittsburgh  Radio  Supply  House 

Pittsburgh  WCAE  Inc. 

Pittsburgh—Scripps-Howard  Radio  Inc. 

Reading  Hawley  Broadcasting  Co. 

Reading  Reading  Broadcasting  Co. 

Scranton  Scranton  Broadcasters  Inc. 

Sharon  „ 
Sharon  Herald  Broadcasting  Co. 

Uniontown  -Fayette  Broadcasting  Corp. 

Wilkes-Barre  Louis  G.  Baltimore 

Williamsport  WRAK  Jnc. 

York  York  Broadcasting  Co. 

York  Susquehanna  Broadcasting  Co. 

RHODE  ISLAND 

p awtucket— Pawtucket  Broadcasting  Co. 
Providence  A.  A.  Schecter 


Providence  Providence  Journal  Co. 

Providence 

Cherry  &  Webb  Broadcasting  Co. 

Providence  Colonial  Broadcasting  Co. 

Providence  The  Outlet  Company 

SOUTH  CAROLINA 

Anderson  Wilton  E.  Hal 

Charleston 

Atlantic  Coast  Broadcasting  Co 

Columbia  Surety  Life  Ins.  Co 

Greenville 

The  Greenville  News-Piedmont  Co 

Greenville  Textile  Broadcasting  Co 

Greenwood  Grenco  Inc 

Spartanburg 

Spartanburg  Advertising  Co 

TENNESSEE 

Chattanooga _WDOD  Broadcasting  Corf 

Chattanooga  Mark  K.  Wllsoi 

Clarksville  Leaf  Chronicle  Cc 

Jackson— The  Sun  Publishing  Co.  Inc 

Johnson  City   WJHL  In< 

Knoxville  Knoxville  Publishing  Cc 

Knoxville— American  Broadcasting  Cori 

Knoxville  S.  E.  Adcoc 

Memphis  Herbert  Her 

Memphis  Memphis  Publishing  C< 

Nashville— WSIX  Broadcasting  Statio 
Nashville  Nashville  Radio  Con 


TEXAS 

Abilene— The  Reporter  Broadcasting 
Amarillo— Amarlllo   Broadcasting  Co^ 
Amarlllo— Plains  Radio  Broadcasting 
Austin— Frontier  Broadcasting  Co.  In 

Beaumont   KRIC  In 

Brownsville 

Brownsville  Herald  Publishing 

Dallas  A.  H.  Belo  Cor 

Dallas  KRLD  Radio  Cor 

Galveston 

The  KLUF  Broadcasting  Co.  In 
Harlingen 

Harbenlto  Broadcasting  Co.  In 

Harlingen  The  Valley  Publishing 

Houston  Houston  Printing  Coi 

Houston  KTRH  Broadcasting 

McAllen— Valley  Evening  Monitor,  In 

San  Angelo  KGKL 

San  Antonio  The  Walmac  Compai 

San  Antonio 

Sunshine  Broadcasting 

San  Antonio  Southland  Industr: 

Texarkana  KCMC 

Vernon— Northwestern  Broadcasting 

Waco  Frontier  Broadcasting  Co.  Ii 

Wichita  Falls  Rhea  Howa 

UTAH 

Salt  Lake  City 

Intermountaln  Broadcasting  Co 

VIRGINIA 

Danville— Piedmont  Broadcasting  Co 
Lynchburg 

Lynchburg  Broadcasting  Co 
Newport  News 

Hampton  Roads  Broadcasting  Co 

Norfolk  WTAR  Radio  Co 

Portsmouth  Portsmouth  Radio  Co 

Richmond  Havens  &  Martin  I 

Richmond  Larus  &  Bros.  Co. 

Richmond  Richmond  Radio  C 

Roanoke  Time-World  C 

Roanoke— Roanoke  Broadcasting  C 

WASHINGTON 

Seattle 

Queen  City  Broadcasting  Co 
Seattle— Evergreen  Broadcasting  C 

Seattle  Radio  Sales  C 

Seattle  Fisher's  Blend  Stations 

Spokane  Louis  Wasmer 

WEST  VIRGINIA 

Beckley  Beckley  Newspaper  Cc 

Beckley  Joe  L.  Smith 

Bluefield—  Daily  Telegraph  Printing 
Charleston 

Charleston  Broadcasting 

Morgantown  W.  Va.  Radio  C 

Wheeling— W.  Va.  Broadcasting  C 

(Continued  on  page  46) 
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me — but  I  gotta  write  my 
continuity  for  this  one." 
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TERRIFIC  TIMING.... 

On  Monday,  August  6,  the  world  first  heard  of  the  mighty  Atomic  Bomb  ...  on  August  8  a  waiting  world  listened 
to  "The  Human  Adventure"  and  heard  the  dramatic  story  behind  this  astonishing  development  ...  a  WGN 
origination  broadcast  over  the  Mutual  network. 

Terrific  timing,  yes,  but  it  didn't  just  happen.  WGN,  ever  alert,  is  equipped  with  the  production  facilities, 
personnel  and  experience  to  make  such  a  broadcast  possible.  Between  Monday  noon  and  Wednesday  evening 
a  complete  new  show  was  born  on  a  subject  long  kept  a  super-secret  .  . .  working  in  close  collaboration  with  the 
University  of  Chicago  faculty  the  script  was  written  .  .  .  passed  the  censor  in  Washington  .  .  .  was  cast,  rehearsed 
and  produced  .  .  .  and  Wednesday  night  the  timely  story  of  the  Atomic  Bomb  was  aired. 

In  considering  this  feat  Radio  Daily  was  prompted  to  say:  ".  .  .  another  triumph  for  a  program  that  already 
has  a  long  string  of  successes  to  its  credit  in  educational  radio.  The  Human  Adventure's  dramatization  of  the 
Einstein  theory,  to  name  one,  is  still  without  equal." 


A  Clear  Channel  Station 


CHICAGO  11 
ILLINOIS 

50,000  Watts 
720  Kilocycles 


MUTUAL    BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast:  Edward  S.  Townsend  Co.,  Russ  Building,  San  Francisco,  Calif. 
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UP 


One  Man 
Sales  Force 


fi 


or 


171  Different  Sponsors 


One  of  America's  most  listened -to  news 
commentators  ...  he  leads  the  entire  field 
as  America's  No.  1  salesman  with  local 
sponsors  on  171  Mutual  stations. 

A  few  choice  availabilities  are  now  open 
to  help  you  get  set  for  "this  peacetime 
business"  everybody  has  been  talking  about 
for  so  long. 

Originating  from  WOL,  Washington,  D.  C. 
f/^Wriie,  Phone  or  Wire  at  once  to — 
Cooperative  Program  Department 
MUTUAL  BROADCASTING  SYSTEM 

1440  Broadway,  New  York  18,  N.  Y. 
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Goodman  Places  'Well' 

HARRY  S.  GOODMAN,  New  York, 
transcription  and  radio  package 
agency,  has  taken  over  distribution 
of  The  Wishing  Well  program 
owned  by  Mary  Paxton,  to  sell  to 
one  local  store  in  each  city.  Pro- 
gram has  been  sponsored  by  Carson, 
Pirie,  Scott  &  Co.,  Chicago,  for  five 
years  on  WBBM  and  WGN  Chi- 
cago. Format  includes  latest  fash- 
ions related  between  musical  rec- 
ords and  prize  awarded  best  letter 
plus  $5.00  merchandise  check  to 
four  runner-up  letters.  Agency  has 
sold  quarter-hour  show  to  Glad- 
dings  &  Co.,  Providence;  three- 
weekly  effective  Sept.  15  on  WJAR 
Providence;  Stewart  &  Co.,  Balti- 
more, five-weekly  Sept.  15  WFBR 
Baltimore;  Miller  &  Rhoads,  Rich- 
mond, five-weekly  Oct.  1  WLEE 
Richmond;  Sherers  Dept.  Store, 
Worcester,  Mass.,  Oct.  1  five-weekly 
WTAG  Worcester;  J.  N.  Adams  & 
Co.,  Buffalo,  which  has  not  sched- 
uled station  or  starting  date. 


Applications 

(Continued  from  page  H) 

WISCONSIN 

Green  Bay___Green  Bay  Newspaper  Co. 

La  Crosse  WKBH  Inc. 

Madison  Badger  Broadcasting  Co. 

Milwaukee  Wisconsin  Radio  Inc. 

Milwaukee  Hearst  Radio  Inc. 

Milwaukee  Myles  H.  Johns 

Milwaukee__Milwaukee  Broadcasting  Co. 

Oshkosh  Oshkosh  Broadcasting  Co. 

Racine  Racine  Broadcasting  Corp. 

Sheboygan  Press  Publishing  Co. 

Wausau  Record  Herald  Co. 

WYOMING 
Cheyenne  Frontier  Broadcasting  Co. 


RICHMOND 
LOCATED  MIDWAY 

BETWEEN  THE 
NORTH  AND  SOUTH 

Had  117,886  gain- 
fully employed  civil- 
ians in  1944. 


In  this  Major'  Market 

u^WMBG 

NBC  IN  RICHM0ND,VA. 

5000  WATTS 

MPRfSWTtD  E"  JOHN  BUR  t  CO. 


MAJ.  NUNV9  BACK 
AFTER  28  MONTHS 

MAJ.  GILMORE  N.  NUNN  last 
week  was  released  from  the  Army 
where  he  has  served  three  years 
in  the  Air  Transport  Command, 
twenty-eight  months  of  which  have 
been  overseas.  He  returns  to  Lex- 
ington, iKy.  to  resume  has  duties 
as  president  and  operating  head  of 
the  Nunn  Stations,  comprising 
WLAP  Lexington,  WCMI  Ash- 
land, Ky.  -  Hunt- 
ington, W.  Va., 
WBIR  Knoxville, 
•Tennessee  and 
KFDA  Amarillo, 
Texas. 

Maj.  Nunn  also 
served  six  months 
as  Vice  Consul  to 
Portugal  during 
early  1942  and 
later  with  the 
Air  Transport 
Command  was  in  charge  of  traffic 
and  priorities  for  the  Port  of  Cairo. 
He  also  served  in  India,  China, 
Burma  and  Casablanca  and  for  the 
past  few  months  has  been  in  head- 
quarters in  Washington. 

During  his  absence  The  Nunn 
stations  were  directed  by  J.  Lind- 
say Nunn,  his  father,  who  says  he 
is  now  going  to  look  after  his  per- 
sonal business,  a  part  of  which  is 
his  farm  just  out  of  Lexington  in 
Fayette  County  where  he  has  a 
small  herd  of  registered  Herefords 
and  thoroughbred  brood  mares. 


Maj.  Nunn 


Station  Help  Asked 

IN  ORDER  to  insure  smooth  opera- 
tion of  the  Christmas  activities  in 
service  hospitals  this  year,  the  Red 
Cross  is  asking  stations  to  aid  in 
telling  what  sorts  of  gifts  are 
needed,  and  how  they  can  reach  the 
hospitals.  Because  there  has  been 
misdirected  giving  in  years  previ- 
ous— a  book  sent  to  a  blind  boy, 
slippers  to  an  amputee — the  Red 
Cross  feels  the  public  would  want 
to  know  what  type  gifts  would  be 
most  appreciated.  Red  Cross  camp 
and  hospital  councils  are  coordi- 
nating community  effort  for  the 
service  hospitals. 
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ETER  QjOELGER  LIJUALITY 


ft 


PROVES  IT! 


J 


Peter  Doelger  Brewing  Corporation, 
brewers  of  Lambic  Lager  and  Peter 
Doelger  Quality  Beer,  must  have  com- 
plete  coverage  in  America's  fourth  largest 
market.  So,  from  a  modest  beginning  in 
1943  the  Peter  Doelger  Brewing  Corpo- 
ration has  steadily  increased  its  "spots" 
until  today,  at  the  start  of  its  third  straight 
year,  PDQ  is  heard  on  WAAT  84-times 
'per  week,  because  they  know: 


WAAT  delivers 
more  listeners  per  dollar 
in  America's  4—  Largest  Market  * 
than  any  other  station— 
including  all  50,000  watters! 


4t  Do  you  realise  this  market] 
contains  over  3Vz  million] 
people;  more  than  these  14] 
cities  combined:  Kansas' 
City,  Indianapolis,  Roches- 
ter, Denver,  Atlanta,  Toledo, 
Omaha,  Syracuse,  Rich' 
mond,  Hart  ford,  Des  Moines, 
Spokane,  Fort  Wayne. 


(National  Representatives:  Radio  Advertising  Co.) 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY 
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Sustaining  Schedule  of  WNEW 
Highlights  26  New  Programs 


THE  FALL  and  winter  program 
schedule  of  WNEW  New  York  will 
highlight  26  new  feature  presenta- 
tions which  will  make  their  debut 
during  the  week  starting  Sept.  17. 
WNEW  believes  that  this  new  sus- 
taining schedule  sets  a  new  high  in 
independent  station  programming. 
Programs  are  characterized  by  a 
wide  variety  in  content. 

Among  programs  to  be  ushered 
in  during  the  week  of  Sept.  17  are : 
Mr.  Words  and  Mr.  Music,  a  quar- 
ter-hour program  of  life  stories  of 
famous  composers  and  their  music ; 
Balancing  the  Books,  a  half-hour 
discussion  of  news  books  between 
the  authors  and  the  studio  au- 
dience; Manuel  Komroff  Program, 
ir  which  the  author  reads  from  his 
own  works;  The  Newspaper  Game, 
dramatizations  of  stories  behind 
the  headlines;  New  York  and  a 


New  World,  quarter-hour  series 
treating  a  different  country  each 
week. 

Postwar  Home  Program 

Also  beginning  the  same  week 
are:  Candles  in  the  Dark,  in  which 
members  of  three  principal  religi- 
ous faiths  answer  question  sent  in 
by  listeners;  Your  Home  Tomorrow, 
discussions  of  new  materials  and 
inventions  for  the  home;  It's  a 
Crime,  dramatic  mystery-story  with 
a  break  in  the  script  to  propound 
questions  for  the  audience;  Take 
My  Word,  stories  by  Joseph  Nathan 
Kane  on  the  origin  of  words;  I'll 
Take  Romance,  weekly  series  of 
romantic  comedies. 

Other  programs  starting  are 
High  School  Hour,  designed  for 
New  York  and  New  Jersey  students 
and  their  activities;   Story  of  a 
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WROK  ,^(0 


THE  ONLY  STATION  THAT  WILL  DO  A  JOB  IN  ROCKFORD,  ILLINOIS 


Surprise 


"WE  HEAR  your  program 
often.  We're  inveterate  mov- 
iegoers," explained  a  couple 
from  Greensboro,  N.  C.  who 
dropped  into  WTOP,  CBS 
Washington  studios,  last 
week  to  watch  Bill  Henry  do 
his  8:55  p.m.  net  newscast. 
Bill  didn't  catch  on  until  they 
told  him  his  news  spot  was 
put  on  the  loudspeaker  of 
their  favorite  movie  house 
every  night.  CBS  has  since 
discovered  that  for  some  time 
many  theaters  have  scheduled 
their  shows  so  that  they  end 
at  8:55,  in  order  to  "broad- 
cast" the  program  to  their 
audiences. 


Band,  a  musical  biography  of  top 
bands;  History  of  the  Movies,  a 
behind-the-scene  account  of  the 
film  industry;  Record  Collector's 
Exchange,  a  swap  shop  for  record 
fans ;  Crime  on  our  Hands,  a  puzzle 
program  for  mystery  fans. 

American  Negro  Theater  is  a 
series  of  dramatic  programs  to  be 
presented  by  members  of  the  Amer- 
ican Negro  Theater;  Assignment 
on  Broadway  presents  Burns  Man- 
tle to  tell  theatergoers  current  hap- 
penings on  Broadway;  Movie  Music 
offers  actual  scores  of  musical 
soundtracks  of  motion  pictures; 
Coming  Attractions  is  an  entertain- 
ment periscope. 

GI  News  Included 

Folk  Music  Festival  is  a  commun- 
ity sing  program  led  by  outstand- 
ing singers  of  folk  songs;  Wash- 
ington Predicts  furnishes  prognos- 
tications based  on  facts ;  Side  Street 
America  is  a  weekly  program  of 
dramatizations  based  on  happen- 
ings all  over  America;  History  of 
the  Met  provides  a  musical  and 
dramatic  account  of  the  Metropoli- 
tan since  its  inception. 

International  Newsreel  gives  re- 
corded news  and  views  of  local 
GI's  overseas;  The  Perfect  Pro- 
gram, is  a  half -hour  show  in  which 
national  and  international  person- 
ages select  their  favorite  music  to 
be  played  on  records;  and  Off  the 
Beaten  Path  dramatizes  a  series  of 
radio  experiments. 


GATEWAY 
TO  THE 
RICH 

TENNESSEE 
VALLEY 


WLAG 

!  SO.O  00  WATTS 
,  .NASHVILLE 


r  ~  ■  — ™ —  "  *" 
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ftioneeu   to  the  "Texa*  Panhandle 

" (jot  Out  ofi  a  Rut"  and  .... 

BUILT  AN  EMPIRE 


Literally  true,  as  the  deep  ruts  made  by  the 
wagon  trains  "moving  in"  on  the  prairies  of 
West  Texas  gradually  gave  way  to  good  roads 
linking  towns  and  sections  into  one  great 
area — Texas  Panhandle.  In  short,  these  hardy 
men  and  women  planted  the  seeds  of  devel- 
opment— in  reality  they  "got  out  of  a  rut" 
and  laid  a  firm  foundation  for  an  empire. 


Carrying  on  in  the  same  resolute  and  ag- 
gressive spirit  as  their  predecessors  the 
Panhandle's  populace  of  today  has  built  one 
of  the  most  progressive  trade  areas  in  the 
Southwest.  Amarillo's  modern  and  impressive 
skyline  stands  as  a  constant  reminder  of  the 
work  done  by  both  the  builders  of  yesterday 
and  today. 


KFDA  will  give  you  the  needed  coverage — in  the  basic  populous 
area  of  this  busy,  growing  market.  Write  for  the  real  facts— today. 


NUNN  STATIONS 

KFDA,  Amarillo,  Tex. 
WLAP,  Lexington,  Ky. 
WBIR,  Knoxville,  Tenn. 
WCMI,  Ashland,  Ky. 

Studios:  Huntington,  W.  Va. 
— Owned  and  operated  by 

Gilmore    N.    Nunn  and 

J.  Lindsay  Nunn. 


Amarillo,  Texas 


REPRESENTED  BY  THE  JOHN  E.  PEARSON  CO. 


KFDA 


A    NUNN  STATION 


Howard  P.  Roberson,  Manager 


AN  AFFILIATE  OF  THE  AMERICAN  BROADCASTING  COMPANY 
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Quincy,  IH. 
Dominates  a  Rich 
Town -Farm  Market 

The  Hooper  Station  Listening  In- 
dex, Fall,  1944  shows  WTAD 
overwhelmingly  dominates  the 
Quincy  Market  with  more  listen- 
ers than  all  other  stations  in  the 
area  combined! 

LISTENERS  ARE  BUYERS 

Bigger  crops  are  being  harvested 
.  .  .  industries  are  humming  .  .  . 
everyone  has  a  pocketful  of  "buy- 
ing power."  Sell  your  products 
on  the  favorite  dial  spot,  930 
K.C.— WTAD! 

Use  WTAD  and  KGLO 
Mason  City,  Iowa 

A  Natural  Combination 


46%  of  N. Y.  Housewives 
Intend   to   Buy  Radios 

SPECIAL  survey  of  New  York 
housewives  conducted  last  spring 
and  just  released  by  The  Pulse 
Inc.  reveals  that  46%  of  them  in- 
tended to  buy  new  radios  after  the 
war.  This  was  the  highest  per- 
centage planning  to  purchase  any 
of  six  common  household  items. 
Second  was  vacuum  cleaners, 
which  40.8%  of  the  women  plan- 
ned to  buy.  Electric  toasters  were 
third,  33.4%.  Then  followed  elec- 
tric irons,  26.8%;  washing  ma- 
chines, 22.2%;  electric  broilers, 
16.9%. 

Of  the  1500  homes  covered  by  the 
interviews,  only  two  were  not  al- 
ready equipped  with  radios.  Of 
the  others,  sets  were  reported  in 
good  working  order  by  76.1  %; 
working  but  in  need  of  repair  by 
20.5%;  not  working  and  needing 
repair  by  3.1%,  and  beyond  re- 
pair by  0.3%. 


Wainwright  TV 

NBC  motion  picture  cameramen 
photographed  Gen.  Jonathan  M. 
Wainwright  upon  his  arrival  in 
Washington,  D.  C,  Sept.  10,  and 
presented  the  film  at  NBC's  tele- 
vision station  WNBT  New  York 
that  evening.  Film  was  flown  to 
New  York  and  immediately  pro- 
cessed to  go  on  the  air  that  eve- 
ning. First  television  films  of  Japa- 
nese surrender  were  shown  Sept. 
9  by  WNBT. 


PART  of  Bell  System  caravan  of 
cable-laying  equipment  moving 
south  from  Washington,  D.  C, 
drops  eight-coaxial  conduit  on  400 
mile  Washington-Charlotte  link  of 
AT&T  national  network  of  new 
class  of  lines.  Eight  coaxials,  larg- 
est to  date,  also  are  being  laid  now 
between  Shreveport  and  Dallas. 
Plowing  proceeds  about  30  miles  a 
month.  Washington-Charlotte  link 
was  started  Aug.  7,  Shreveport- 
Dallas  Aug.  14  (Broadcasting, 
July  9).  Cable  is  buried  about  three 
feet  underground.  Plow  goes 
straight  through  rock,  roots  and 
rushing  rivulets. 


CANADIAN  FREEZE 
HAS  BEEN  LIFTED 

CANADIAN  STATIONS  can  now 
go  ahead  with  construction  of  new 
studios,  transmitter  buildings  anc 
other  construction  plans  withou 
hindrance  from  wartime  controls 
it  was  learned  by  Glen  Bannerman 
president   of   Canadian   Assn.  o 
Broadcasters,  while  at  Ottawa  las 
week  the  freeze  on  construction  a 
well  as  broadcast  equipment  an 
replacements  had  been  fully  liftec 
Stations    still    must    apply  t 
Dept.  of  Reconstruction  &  Suppl 
for  a  building  permit  primarily  s 
that  Ottawa  can  keep  check  on  wh 
building  is  going  on  in  the  Dominio 
to  meet  labor  and  material  coi 
trols.  Local  offices  of  the  depar 
ment   will   take  applications  fc 
building  permits  and  can  issue  pe 
mits  for  construction. 


NBC  Central  Division  and  its  key  m. 
and  o.  station,  WMAQ,  observed  its 
15th  anniversary  as  a  tenant  of  the 
Merchandise  Mart  in  Chicago  on  Sept. 
10. 


IN  MIAMI  IT'S  .  .  . 
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Spots  for  Paramount 

APPROXIMATELY  $1,000,000  w 
be  spent  by  Paramount  Pictur 
Inc.,  New  York,  on  advertising  ai 
promotion  campaigns  for  four  pi 
tures:  "Incendiary  Blonde",  "Lo 
Letters",  "You  Came  Along"  a 
"Lost  Weekend".  Newspape 
magazines  and  radio  will  be  us 
extensively.  Chain  breaks  of  55  st 
tions  cross-country  will  be  us( 
Agency  is  Buchanan  &  Co.,  N. 


Campana  Switch 

CAMPANA  Sales  Co.,  Batavia,  I 
which  had  planned  to  start  Gra 
Hotel  on  CBS  Oct.  6  as  Saturc 
afternoon  series  (1:30-2  p.m.) 
stead  will  sponsor  First  Nighter 
7:30-8  p.m.  Saturday  period 
same  network  beginning  Oct. 
Evening  time  was  formerly  oc 
pied  by  America  on  the  Air  sp 
sored  by  the  Wm.  Wrigley 
Co.  Campana  agency  is  Wall 
Ferry,  Hanley  Co.,  Chicago. 


years 
profitable 
peach  fuz. 

Each  year  over  2  million  bushe' 
10%  of  all  the  peaches  produce 
the  whole  South... picked  in  S 
tanburg  County  alone! 


WSPA 
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Home  of  Com 

5000  wait*  Day,  1000  watts  Night 
950  WtoeyclM,  Rep.  by  Hollingbery 

Broadcast  Adverti 


INTERNA  TIONAl 
\  SILVER 

UNDERWOOD 
TYPEWRITERS 

BIGELOW- 
SANFORD 
RUGS 

J.  B.  WILLIAMS 

SHAVING 
PREPARATIONS 

PRATT  &  WHITNEY 
ENGINES 

SILEX 
COFFEE 
MAKERS 

STANLEY 
TOOLS 

AMERICAN 
HARDWARE 

UNIVERSAL 

HOME 
APPLIANCES 

COLTS 
PLASTICS 

ROYAL 
TYPEWRITERS 

GUeneu 

SETH  THOMAS 
CLOCKS 

GRAY 
TELEPHONE 

NEW 
DEPARTURE 
BEARINGS 

YOU'LL  BE 
SEEING 
THEM 


Shown  above  is  an  incomplete  list 
of  many  of  the  famous  names  you'll 
find  in  WDRC's  Primary  Area — 
Connecticut's  Major  Market! 
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During  this  period  of  reconversion,  it's 
full  steam  ahead  here!  There's  work  to  be  done,  and 
plenty  of  it.  There  will  be  no  interruption  in  the 
operation  of  the  44  insurance  companies  with  home 
offices  in  Hartford.  Many  familiar  made-in-Connecti- 
cut  products  will  become  generally  available  again. 
Farming  in  the  Connecticut  Valley,  and  the  financial 
and  governmental  activity  in  Hartford,  Connecticut's 
capitol,  will  continue.  It's  this  broad  base  of  employ- 
ment that  assures  the  remarkable  stability  and 
prosperity  of  The  Hartford  Market,  connect  in 
Connecticut  by  using  WDRC.  Write  William  F. 
Malo,  Commercial  Manager,  for  availabilities. 


WDRC 


HARTFORD  4  CONNECTICUT 


WDRC 


BASIC  CBS 
Connecticut's 

Pioneer 
Broadcaster 
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NABET's  Blunder 

MILLIONS  of  listeners  were  deprived  of 
usual  network  service  from  NBC  and  Amer- 
ican for  a  short  period  last  week  because  of  a 
walkout  of  NABET  technicians.  The  inde- 
pendent union  has  approximately  400  members 
at  these  networks.  The  walkout  was  unex- 
pected because  the  union  had  given  the  cus- 
tomary 30-days'  notice  on  bargaining  over 
wages  and  operating  conditions  and  it  was 
assumed  negotiations  promptly  would  get  under 
way.  The  strike  terminated  Thursday  night 
and  negotiations  were  begun  again.  Opera- 
tions had  been  previously  resumed  without 
NABET  men. 

The  whole  situation  is  an  outgrowth  of  James 
C.  Petrillo's  stranglehold  on  radio.  Because  the 
AFM  czar's  powers  are  unchecked  as  yet, 
NABET  alleges  that  the  networks  are  stalling 
over  terms  of  a  contract  for  fear  of  Petrillo 
reprisals.  Jimmy  in  the  past  has  made  no 
bones  about  threatening  to  pull  his  musicians 
off  the  networks.  He  has  done  it  before  and 
probably  would  do  it  again,  litigation  notwith- 
standing. 

Broadcasters  generally  have  been  disposed 
to  look  with  favor  upon  NABET.  NABET 
members  have  been  restive.  When  the  30-day 
notice  was  given  last  week,  union  officials  evi- 
dently couldn't  or  didn't  seek  to  control  their 
members.  They  walked  out.  That  appears  to  be 
an  unwarranted  action  which  places  NABET 
much  in  the  same  position  as  AFM. 

The  platter-turner  jurisdictional  issue  has 
been  decided  against  AFM.  Petrillo  still  has 
until  November  to  note  an  appeal  to  the 
Supreme  Court.  NABET  has  won  its  case 
so  far.  Certainly  it  could  afford  to  wait  another 
few  weeks  (it  has  carried  on  now  for  more 
than  a  year)  without  disrupting  essential  radio 
service. 

NABET  risked  prestige  with  all  in  radio 
because  of  this  hot-headed  move. 


GI   Mr.  Joe 

BROADCASTERS  who  made  the  month  tour 
of  ETO  learned  many  things.  They  learned 
about  modern  warfare  and  the  part  radio 
plays  in  it.  They  saw  at  first  hand  the  results 
of  psychological  warfare,  with  radio  in  the 
stellar  role.  They  saw  radio  men  at  work. 

Among  the  memorable  impressions:  many  of 
those  kids  who  worked  around  stations  or  net- 
works or  agencies  as  apprentices  or  scripters 
or  announcers  are  grown,  matured  men  now. 
They  were  given  responsibilities  that  meant 
the  lives  of  men.  They  acquired  the  responsi- 
bilities of  leadership. 

Employers  of  those  men  (and  girls)  shouldn't 
think  of  them  as  youngsters  who  are  equipped 
simply  to  pick  up  where  they  left  off  before 
the  shooting  began.  There's  many  a  competent 
executive  among  them  capable  of  assuming 
management  responsibilities  and  of  thinking 
for  himself. 

The  veteran  who  returns  to  radio  shouldn't 
be  sold  short.  All  of  them  won't  be  able  to 


become  department  heads  or  executives.  But 
all  should  be  given  the  chance  to  show  what 
they  can  do. 


OWI's  Swan  Song 

AFTER  SITTING  on  one  of  the  hottest  spots 
in  Washington  for  more  than  three  tempestu- 
ous war  years,  Elmer  Davis  returns  to  private 
life.  His  was  one  of  the  toughest  assignments 
in  wartime  government.  President  Truman  put 
it  mildly  when,  in  accepting  the  resignation  of 
the  OWI  chief,  he  commented:  "As  part  of 
your  reward  you  received  more  than  your  share 
of  brick-bats." 

Elmer  Davis  is  a  tired  man.  He's  going  to 
take  a  rest  before  he  makes  up  his  mind  on 
his  new  work.  We  hope  he  returns  to  radio, 
where  his  prowess  as  a  news  analyst  earned 
for  him  the  respect  and  confidence  of  more 
listeners  than  any  other  man  on  the  air. 

Mr.  Davis  probably  doesn't  feel  that  his  job 
was  well  done.  Those  sitting  on  the  lid  in 
Washington,  however,  can  assure  him  that  the 
job  was  done  as  well  as  it  could  have  been 
done  by  any  mortal  being.  It  was  just  one  of 
those  several  thankless  tasks  of  wartime  oper- 
ation where  a  fellow  couldn't  win. 

From  the  radio  standpoint  there  isn't  any 
real  complaint  about  OWI.  The  Domestic  Ra- 
dio Bureau  which  set  up  in  collaboration  with 
the  medium,  the  network  and  spot  allocation 
plans,  worked  nearly  to  perfection.  It  brought 
order  out  of  the  radio  chaos  that  had  existed 
when  every  Government  agency  besieged  sta- 
tions and  networks  for  time — all  in  the  name 
of  the  war  effort. 

With  the  OWFs  abolition,  there  is  danger 
of  return  to  disorder  in  clearance  of  Govern- 
ment time — now  geared  toward  restoring  a 
normal  peacetime  economy.  That  is  recognized 
by  Government  and  medium  alike.  Plans  have 
been  announced  for  a  new  network  allocation, 
system  covering  all  media  through  the  War 
Advertising  Council  which  should  preserve  the 
best  aspects  of  the  OWI-formulated  procedures. 

In  bidding  adieu  to  OWI,  there's  one  indi- 
vidual who  all  to  often  has  been  overlooked.  He 
is  Edward  Klauber,  former  executive  vice-pres- 
ident of  CBS,  who  came  out  of  voluntary  re- 
tirement to  do  a  war  job  and  to  give  his  friend, 
Elmer  Davis,  a  lift.  That  was  in  November, 
1943 — after  Mr.  Davis  had  gone  through  18 
months  of  Washington  torment.  From  that  day, 
Mr.  Davis'  troubles  began  to  wane.  That  was 
because  Ed  Klauber,  never  one  to  get  in  the 
limelight  himself,  is  a  genuis  at  organization 
and  in  personnel  relations.  Ed  leaves  too.  He 
says  he  will  return  to  the  retirement  inter- 
rupted by  the  war. 

To  Elmer  Davis,  Ed  Klauber,  George  Lud- 
lum,  who  now  leave  the  Washington  scene,  and 
to  those  other  soldiers  in  civvies  who  served 
at  OWI  to  help  radio  contribute  its  mite,  all 
in  radio  voice  a  hearty  thanks  and  Godspeed. 


REMEMBER  when  the  word  "classified" 
cropped  up  in  a  young  man's  conversation, 
you  deduced  he  was  talking  about  his  draft 
status.  Now  it  signals  his  interest,  per- 
haps, in  the  free  classified  ads  being  of- 
fered by  various  journals  to  help  the 
serviceman  get  back  into  business.  Broad- 
casting offers  the  service — two  insertions, 
SO  words  maximum. 


IRVING  EMERSON  ROGERS 


THERE  aren't  enough  hours  in  the  day  for 
Irving  E.  Rogers,  president  of  WLAW 
Lawrence,  Mass.,  and  the  Eagle-Tribune 
Publishing  Co. 
From  early  morning  until  late  night  he  keeps 
close  watch  on  WLAW  operations.  Across  the 
street  at  the  newspaper  plant  he  directs  publ 
cation  of  the  morning  Eagle  and  the  evenin 
Tribune.  To  keep  these  operations  in  order  r 
quires  frequent  hops  from  radio  station 
newspaper  office,  and  back  again.  Any  day  no 
Essex  Street  may  come  up  with  a  groove,  wo 
by   the   Rogers'  brogues. 

Publishing  is  an  interesting  and  time-corn 
pelling  business  for  Irving,  but  he  generall 
can  be  found  around  WLAW.  Radio  to  him 
both  a  challenge  and  a  hobby. 

Special  events  are  his  specialty.  The  bigg 
and  better  they  are,  the  more  he  likes  them 
Biggest  of  all  was  the  tragic  accident  to  th 
submarine  Squalus  at  Portsmouth,  N.  H.f 
May  1939.  WLAW  got  national  fame  from 
coverage.  With  the  only  microphone  at  th 
scene,  WLAW  alone  told  the  nation  about  on 
of  the  worst  marine  disasters  in  history. 

Irving  is  a  native  of  Lawrence.  He  was  bor 
Aug.  20,  1902.  He  attended  Phillips  Andove 
Academy,  class  of  1921,  and  was  a  member 
the  class  of  1925  at  Dartmouth  where  he  b 
longed  to  Psi  Upsilon  fraternity.  Before  ente 
ing  journalism,  the  profession  of  his  fathe 
and  his  grandfather,  he  attended  the  U. 
Wisconsin  journalism  school. 

In  1927  he  was  named  managing  editor 
the  Eagle,  and  a  year  later  took  on  added  duti 
as  associate  business  manager  and  associa 
publisher.  In  these  capacities  he  served  as  a 
sistant  to  his  father  in  directing  the  Roge 
enterprises. 

WLAW  was  dedicated  Dec.  19,  1937,  on  t 
eve  of  the  elder  Rogers  40th  year  as  a  new 
paper  publisher.  Starting  with  1,000  w  da 
time  on  680  kc,  the.  station  has  increased 
5,000  w  fulltime.  On  June  15  it  became  a  bas 
American  network  station.  An  application  h 
since  been  filed  for  50  kw. 

Since  the  death  of  his  father  in  1942,  Irvi 
has  been  president  of  WLAW.  He  has  adher 
to  the  elder  Rogers'  public  service  pledge 
operating  the  station. 

Irving  is  a  director  of  the  Lawrence  Coo 
erative  Bank;  trustee  of  Broadway  Savin 
Bank;  incorporator  of  Lawrence  Morris  PI 
Bank;  director  of  YMCA;  director  of  Salv 
tion  Army;  past  noble  grand  of  Lawren 
lodge,  I.O.O.F.;    publicity   chairman  Victo 

(Continued  on  page  56) 
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On  August  20,  1945  a  new  singing  star  was  in- 
troduced to  the  musical  world.  Under  the  distin- 
guished leadership  of  Leopold  Stokowski,  Phyllis 
Moffet  made  her  debut  before  thousands  of  music 
lovers  at  Hollywood  Bowl,  and  there  is  little 
question  but  that  her  beautiful  lyric  soprano  voice 
will  bring  joy  to  millions  in  the  years  ahead. 

The  KFI-Hollywood  Bowl  Auditions  is  only 
one  of  several  public  service  programs  designed 
to  inspire  higher  ideals  among  the  youth  of 
Southern  California.  From  317  young  people 
auditioned,  33  aired  their  talents  during  a  15 
week  series  of  Monday  evening  half  hours. 


Phyllis  was  the  winner 

KFI 


...NBC  for  LOS  ANGELES 


This  outstanding  musical  event 
is  just  another  way  of  express- 
ing KFVs  firm  conviction  that 
public  service  is  ''an  obligation, 
a  privilege  and  an  opportunity'.' 


50,000  WATTS  •  CLEAR  CHANNEL'  640  KILOCYCLES 


EDWARD     PETRY     AND     COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 
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SINCE 

1925* 


'THE  BEGINNING  OF 
RADIO  IN  CHATTANOOGA 


doing 
the 


best  job 

5,000  WATTS  ■ 
DAY  AND  NIGHT    n,  .. 

 Chattanooga 


PAUL  H.  RAYMER  CO. 

NATIONAL  REPRESENTATIVE 


First  in  Chattanooga 


$50 4m  (fern  %uforVM 

■  .  ~  "  ..  .  '  - 


5000  WATTS 

DAY  AND  NIGHT 


NATIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 
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G.  L.  Sutherland  Named 
As  Manager  of  WILM 

GEORGE  L.  SUTHERLAND,  for- 
merly production  manager  of  WIP 
Philadelphia,  last  week  became 
manager  of  WILM  Wilmington, 
Del.  He  has  been  in  radio  for  21 
years.  WILM  is  operated  by  the 
Delaware  Broadcasting  Co.  and 
was  purchased  as  a  result  of  the 
duopoly  order  of  Jan.  11.  Alfred  G. 
Hill  is  president  of  the  company. 

Mr.  Sutherland  was  program 
manager  of  WFCI  Pawtucket,  R.  I., 
for  three  years  prior  to  joining 
WIP.  Previously,  he  was  produc- 
tion manager  for  two  years  at 
WKRC  Cincinnati,  sportscaster  for 
three  years  at  WBEN  Buffalo, 
production  manager  for  two  years 
at  WLW  Cincinnati,  and  manager 
for  three  years  of  WPTF  Raleigh. 
He  also  held  positions  at  WXYZ 
Detroit,  WHK  Cleveland,  and  WBZ 
Springfield,  Mass.  He  was  recently 
married  to  Mary  Downey  of  Black- 
stone,  R.  I. 


Altschuler's  Son  Leads 
Cavalry  Band  in  Tokyo 

IT  WAS  a  big  thrill  for  Stanley 
Altschuler,  director  of  foreign  lan- 
guage programs  for  WJBK  Detroit, 
to  read  the  news  stories  out  of 
Tokyo  giving  his  son,  W/O  Morton 
Altschuler,  enthusiastic  mention  as 
leader  of  the  First  Cavalry  Band. 
The  band  was  chosen  by  Gen.  Mac- 
Arthur  to  lead  the  conquerors'  pa- 
rade in  Tokyo. 

Under  the  younger  Altschuler's 
direction,  the  First  Cavalry  Band 
has  been  praised  not  only  by  Gen. 
MacArthur,  but  also  by  Mrs.  Elea- 
nor Roosevelt,  who  heard  it  on  her 
visit  to  the  Pacific  two  years  ago. 
W/O  Altshuler  was  the  subject  of 
a  feature  article  in  the  Detroit 
News  Sept.  8,  and  was  featured  in 
a  front  page  story  in  the  paper 
the  following  day. 


MBS  Board  Meeting 

MEMBERS  of  the  Mutual  Board 
of  Directors  held  their  quarterly 
meeting  at  the  Ambassador  Hotel 
in  New  York  last  Monday  and 
Tuesday  with  all  but  Willet  H. 
Brown,  Don  Lee  Broadcasting  Sys- 
tem, present.  Financial  report 
meeting  was  attended  by  the  fol- 
lowing: E.  M.  Antrim,  WGN; 
Chesser  Campbell,  WGN;  H.  K. 
Carpenter,  WHK;  Benedict  Gimbel 
Jr.,  WIP;  J.  E.  Campeau,  CKLW; 
Edgar  Kobak,  Mutual  president; 
Alfred  McCosker,  T.  C.  Streibert, 
WOR;  John  Shepard  3d,  Linus 
Travers,  Yankee  network,  and 
Lewis  Allen  Weiss,  Don  Lee. 


ftlnnflGEmEnT 


FRED  M.  STUEPNAGLE  has  been  ap- 
pointed manager  of  KVCV  Bedding 
Cal.  He  replaces  RALPH  BRYAN  who 
recently  resigned  because  of  poor  health 
JAMES  T.  CHATTERTON,  commercial 
manager  of  McKay  Radio  &  Telegraph 
Co.,  New  York,  has  been  elected  as 
sistant  vice-president. 


PLAQUE  was  presented  to  WINN  Louis 
ville  by  National  American  Leagu 
Auxiliary  for  "contribution  of  monthl 
program  time  over  a  very  long  period' 
Presentation  to  General  Manager  Harr 
McTigue  was  by  Mrs.  Henry  Richardsoi 
district  committee  woman. 


FRANK  P.  DOHERTY,  attorney  an 
owner  of  KRKD  Los  Angeles,  is  include 
among  incorporators  of  DeMille  Foun 
dation  for  Political  Freedom,  which  ha 
filed  articles  of  incorporation  with  Cal 
ifornla  Secretary  of  State.  Foundatio: 
is  result  of  actions  barring  CECIL  I 
DeMILLE,  former  m.c.-narrator  of  CB 
"Lux  Radio  Theater"  and  film  produce: 
from  broadcasting  because  he  refuse 
to  pay  a  dollar  AFRA  assessment. 
G.  BENNETT  LARSEN,  general  man 
ger  of  WPEN  Philadelphia,  is  in  TJn 
versity  Hospital  suffering  an  attack  c 
pneumonia. 


W.  E.  Report 

WITH  many  of  its  war  contrac 
cancelled  outright  and  others  r 
duced,  Western  Electric  Co.  had  c 
hand  last  week  only  40%  as  mar 
unfilled  war  orders  as  it  had  Au 
1,  C.  G.  Stoll,  company  presiden 
said.  Western  Electric's  workir 
force  was  reduced  about  15,000 
that  period  and  now  totals  aboi 
70,000.  Reconversion  is  now  goir 
on  at  full  speed  and  the  compar 
believes  that  the  Bell  Systen 
$2,000,000,000  postwar  constru 
tion  program,  for  which  Weste: 
Electric  will  furnish  most  of  fc] 
material,  plus  other  business,  w 
give  the  company  a  volume  of  bu 
ness  greater  than  in  any  peaceful 
year  in  its  history. 


Respects 

(Continued  from  page  54) 
Drive  Committee,  Region  5;  mem- 
ber advisory  board,  Massachusetts 
Committee  on  Public  Safety. 

He  married  Martha  Buttrick  at 
Andover  Mass.,  June  16, 1928.  They 
have  three  children,  Irving  Emer- 
son Jr.,  Allan  Buttrick  and  Alex- 
ander H. 


Song  Requests 

WNHC  NEW  HAVEN  news 
partment,  through  a  special 
rangement  with  Western  Uni( 
has  installed  a  ticker  in  the  stu< 
by  which  listeners  may  make  : 
quests  for  songs  by  calling  We 
ern  Union.  Although  the  serv 
has  been  in  operation  only  a  f 
days,  many  telegrams  already  ha 
been  received  in  advance  of  1 
scheduled  programs  featuring  th 
requests. 


BROADCASTING    •    Broadcast  Advertise 


1 


C  .  IB 


Kudzu 


As  you  may  have  read  in  "Time,"  "Reader's  Digest," 
"The  Land,"  and  other  national  publications,  the 
KUDZU  vine  has  become  nationally  recognized  as  one 
of  the  South's  most  important  agricultural  develop- 
ments. Responsible  for  the  growing  popularity  of 
Kudzu — and  the  100,000  Georgia  acres  it  now  covers — 
is  WAGA's  farm  editor,  Channing  Cope,  who  conducts 
the  WAGA  Farm  Hour  directly  from  his  Yellow  River 
farm  each  morning. 

Another  example  of  PUBLIC  SERVICE  and  PRO- 
GRESSIVE PROMOTION  which  has  made  WAGA  one 
of  the  South's  LEADING  RADIO  STATIONS. 

WAGA 

ATLANTA 

5000  Watts  on  590  Kcs.    •   Blue  Network    •   Represented  by  Headley-Reed 


V  Mm 
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THE  MANDOLIN 


. . .  makes  the  music 
of  love 

The  mandolin  has  been  a  favorite  of 
serenaders  since  the  days  of  the  12th 
and  13th  Centuries  when  it  was  car- 
ried throughout  Europe  by  the  Trou- 
badors.  Their  crude  mandolin,  or 
mandora,  as  they  called  it,  was  a 
direct  outgrowth  of  the  ancient  lute. 

Mozart  introduced  the  instrument 
to  the  classics  when  he  had  Don 
Giovanni  strum  the  mandolin  as  an 
accompaniment  to  his  amorous  ser- 
enade. 

Mandolin  vs.  manicure 

The  Chinese  have  independently  de- 
veloped a  form  of  the  mandolin  from 
the  Oriental  counterpart  of  the  early 
Mediterranean  lute.  Known  as  the 
"moon-guitar"  because  of  its  shape, 
the  Chinese  instrument  has  four 
copper  or  silk  strings.  Unlike  the 
Western  mandolin,  the  Chinese  ver- 
sion is  played  with  long  carefully 
trimmed  fingernails  in  place  of  a 
pick.  Each  string  is  symbolic  of  a 
season. 

Plenty  of  strings  to  it 

The  most  popular  type  of  mandolin 
is  an  eight-stringed  instrument.  The 
two  lowest  strings  are  of  catgut 
wound  with  fine  silver  wire,  the  next 
two  are  copper  wire,  the  fifth  and 
sixth  are  steel,  and  the  highest  are 
plain  catgut. 

Although  the  music  of  the  mando- 
lin is  thin  and  wiry,  it  has  great 
carrying  properties,  and  is  easily 
heard  above  the  orchestra  even  in 
forte  passages. 


ASCAP  to  License 
Industrial  Music 

Plan  Probably  Will  Be  Based 
On  Number  of  Employes 

MEETING  of  ASCAP  executives 
with  representatives  of  manufac- 
turers and  users  of  industrial 
sound  systems  and  recorded  music 
for  use  in  industrial  plants,  held 
last  Monday  at  the  Society's  head- 
quarters in  New  York,  concluded 
by  requesting  ASCAP  officials  to 
draft  a  formula  for  licensing  such 
use  of  its  music.  When  the  draft 
is  finished,  group  will  reconvene. 

Called  by  ASCAP,  meeting  was 
attended  by  representatives  of 
RCA,  Muzak  Corp.,  Fairchild 
Camera  &  Instrument  Corp., 
Executone  Inc.,  Rauland  Corp., 
Stromberg-Carlson  Co.,  Operadio 
Mfg.  Co.,  Standard  Radio,  Nation- 
al Assn.  of  Manufacturers,  Cana- 
dian Performing  Rights  Society. 
John  G.  Paine,  general  manager  of 
ASCAP,  who  presided,  explained 
that  during  the  war  ASCAP  had 
charged  plants  desiring  to  use  its 
music  a  token  fee  of  $1  yearly. 

Just  Beginning 

Now  that  the  war  is  over,  he 
said,  a  standard  licensing  system 
should  be  put  into  effect,  and  he 
asked  the  meeting  to  advise 
ASCAP  as  to  the  proper  basis  for 
such  licensing.  The  Society  recog- 
nizes, he  said,  that  the  use  of 
music  in  industry  is  just  begin- 
ning, and  that  there  are  many 
other  factors  for  a  plant  owner  to 
consider  when  he  is  installing  a 
sound  system  than  music  alone. 
ASCAP  wants  to  encourage,  not  de- 
stroy, the  use  of  music  in  industry 
Mr.  Paine  concluded,  but  it  wants 
its  rights  recognized  in  the  process. 

After  some  discussion,  meeting 
agreed  tentatively  on  a  licensing 
system  based  on  the  number  of  em- 
ployes reached  by  any  installation. 
This  would  follow  the  theater  li- 
censing plan  of  ASCAP,  based  on 
the  number  of  seats  in  each  theater.. 
It  was  also  decided  that  licenses 
should  be  drafted  for  five-year 
terms,  to  avoid  troubling  licensees 
with  continual  renewals.  When  the 
ASCAP  plan  has  been  approved  by 
the  industry  representatives,  it  is 
presumed  that  similar  plans  will  be 
presented  by  BMI,  SESAC,  Asso- 
ciated Music  Publishers,  and  other 
music  licensing  organizations. 


IT  S  LIKE  THIS,  says  Lew  Avery  (1),  NAB  director  of  broadcast 
vertising,  to  Lt.  Col.  Frank  E.  Pellegrin,  who  returns  to  the  job  he  le 
in  1942  to  enter  the  Army.  Col.  Pellegrin  expects  release  from  the  Am 
shortly.  Mr.  Avery  left  NAB  Sept.  15  to  open  his  own  station  represe 
tative  offices  in  New  York  and  Chicago. 


The  characteristic  tone  of  the  mando- 
lin is  thin  and  nasal,  but  very  pene- 
trating. To  record  it  faithfully  pre- 
sents a  problem  which  is  answered 
best  by: 

VERTICAL  CUT  RECORDINGS! 

Ekctrical  Research  Products 
Vipisiotf 

Western  EteOrkCompatty 

233  BROADWAY.  NEW  YORK  7.  N.  Y. 


ComiHERCIRL  ^ 


Symphony  Renewed 

ALLIS-CHALMERS  Mfg.  Co., 
Milwaukee  (farm  machinery),  will 
sponsor  second  half  of  Boston  Sym- 
phony Saturday  night  concerts  on 
American  this  year,  sponsor's  third 
with  this  program  which  returns 
to  the  air  Oct.  6.  New  broadcast 
time  is  9:30-10:30  p.m.  (EWT)  in- 
stead of  8:30-9:30  as  previously. 
Series  is  placed  by  Compton  Adv., 
New  York. 


ROGER  BAKER,  former  public  rela- 
tions director  of  WLW  Cincinnati,  has 
been  named  home  office  account  exec- 
utive. STUART  MacHARRIE,  who  re- 
cently joined  WLW  sales  staff  in  Cin- 
cinnati, is  to  transfer  to  New  York 
sales  offices  about  Nov.  1.  GEORiit 
JENESON,  commercial  traffic  manager, 
incorrectly  reported  Sept.  3  to  be  trans- 
ferring to  New  York  sales  office,  is  ex- 
pected to  shift  this  week  to  Chicago 
sales  staff  of  WLW. 

W  F  PIERCE  has  joined  the  commer- 
cial staff  of  WOWO  Ft.  Wayne,  Ind.. 
as  local  salesman. 

LOUIS  J.  RIKLIN,  account  executive 
of  WOAI  San  Antonio,  has  been  ap- 
pointed chairman  of  downtown  division 
of  local  Community  War  Chest. 
CAPT  DANIEL  C.  PARK,  former  mem- 
ber of  sales  staff  of  KYW  Philadelphia, 
now  in  the  Army,  is  father  of  a  girl. 
ELLIOTT  CROWE  has  joined  sales  staff 
of  CKRC  Winnipeg. 

GORDON  CARPENTER  to  sales  staff  of 
CKMO  Vancouver. 

HAMPTON  M.  EUBANK,  who  has  been 
chief  salesman  with  Brogan-Cadillac^ 
Paterson,  N.  J.,  has  joined  sales  staff 
of  WPAT  Paterson. 

HAROLD  HARTLEY,  formerly  with  Boe- 
ing Aircraft  of  Canada,  has  joined  the 
sales  staff  of  CKWX  Vancouver. 
HARRY  ENGEL,  account  executive  of 
KWKW  Pasadena,  Cal.,  is  father  of  a 
girl  born  Sept.  5. 

GEORGE  BELL  has  been  appointed 
commercial  manager  of  CKEY  Toronto, 
succeeding  DAN  CARR,  to  Vickers  & 
Benson,  Toronto  agency.,  as  radio  di- 
rector Bell  was  with  Harry  E.  Foster 
Agencies,  Toronto,  before  joining  sales 
department  of  CKEY. 
JOHN  McSWEENEY.  salesman  with 
John  Pearson  Co.,  New  York,  station 
representative,  is  father  of  a  girl  born 
Sept.  6. 

CJAD  Montreal,  new  1  kw  station,  will 
be  represented  nationally  in  Canada  by 
National  Broadcast  Sales,  Toronto. 


Signs  NBC  Series 

INTERNATIONAL  HARVES 
ER,  Chicago,  starts  sponsor  sir 
Oct.  7  of  half-hour  series  on 
NBC  network,  Sunday  2-2:30  p 
starring  Raymond  Massey  as  n 
rator.  Howard  Barlowe  and 
70-piece  orchestra  with  Lyn  M 
ray  Chorus  plus  guest  vocalist  e: 
week  will  also  be  featured  on  p 
gram  originating  in  New  York 
der  production  of  Russ  Johnst 
vice-president  in  charge  of  ra 
production  for  McCann-Ericks 
New  York,  it  was  announced 
Lloyd  O.  Coulter,  vice-president 
charge  of  radio  for  McCann-E 
son,  agency  handling  account. 


Add  Mutual  Series 

R.  B.  SEMLER  Inc.,  New  Y 
(Kreml  hair  tonic),  Sept.  10  ad 
27  stations  to  Mutual  netw 
carrying  '  Gabriel  Heatter,  M 
Wed.-Fri.  9-9:15  p.m.  Zonite  I 
ducts  Corp.,  New  York  (Forh 
tooth  paste) ,  Sept.  11  also  addec 
stations  to  Mutual  lineup 
Heatter,  Tues.-Thurs.  9-9:15 
Agency  for  both  sponsors  is  Er 
Wasey  &  Co.,  New  York. 


CBS  script  for  "Service  to  the  Front 
broadcast  on  the  atomic  bomb  has  been 
published  by  the  Syracuse  University 
Press  in  honor  of  networks  handling 
of  epic  story. 


New  KCMO  Card 

RATE  card  No.  12,  effective  Oct.  1 
has  been  issued  by  KCMO  Kansas 
City,  5,000  w  American  Broadcast- 
ing affiliate  on  1480  kc.  Program 
structure  has  been  completely  re- 
built in  line  with  power  and  policy 
advancements.  Termed  "easy  to 
read",  card  lists  basic  Class  A  one- 
hour  of  $240. 


All  -tAe 
EL  PASO  A4ARKE 


I  OOP  WATTS 
VAL  LiWXCHCL 


NATIONAL!,1 
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DIXIE  B.  McKEY 
ROBERT  C.  SHAW 


—  standard  broadcasting 

—  high  frequency  communications 

—  television 

—  antenna  design 

—  field  surveys 


CONSULTING 
ENGINEERS 

in  partnership 

ANNOUNCE 

Establishment  of  their  Washington  Office 

1108  16th  Street  N.  W.— Suite  405 
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PRODUCTION  ffi 


GROVER  GOLIGHTLY  has  been  named 
acting  program  director  of  WSPA 
Spartanburg.  S.  C.  He  has  been  chief 
announcer  and  sports  director. 
DOUG  OLIVER,  announcer-musical  di- 
rector of  WJHP  Jacksonville,  Fla.,  is 
father  of  a  boy  born  Sept.  4. 
JACK  BAILEY,  m.c.  of  "Queen  for  a 
Day"  on  Mutual,  Monday  thru  Friday 
2:30-3  p.m.,  has  been  signed  by  the 
network  to  an  exclusive  five-year  con- 
tract. United  Artists  studios  are  start- 
ing production  of  movie  "Queen  for  a 
Day"  to  follow  format  of  radio  show. 
Picture  release  is  set  for  August  1946. 
GENE  CONRAD  is  new  member  of  an- 
nouncing staff  of  WHIO  Dayton,  O.  He 
formerly  was  with  WIZE  Springfield,  O. 
MARGARET  W.  SIMPSON,  for  two 
years  continuity  writer  for  WWNC 
Asheville,  N.  C,  has  resigned  to  marry 
GUY  KINGSFORD,  radio  and  film 
actor  recently  released  by  Army. 
IVA  LEE  GREEN  is  new  writer  and  edi- 
tor on  staff  of  WWNC  Asheville,  N.  C. 


"FIRST  REALLY  DIFFERENT 
PROGRAM  WITH  A  CAPITOL 
HILL  FLAVOR  TO  COME  OUT 
OF  WASHINGTON" 

.  .  so  says 

A  completely  new  idea  in  morning 
programming  is  Bill  Herson's  "COFFEE 
WITH  CONGRESS"  broadcast  every 
Saturday  morning,  8:15-9:00  a.m. 
It's  another  "First"  for  WRC  . . . 

First  time  members  of  Congress  have 
been  informally  interviewed  in  their 
homes— over  the  breakfast  table.  Herson 
presents  "little  -  known"  facts  about 
"well-known"  law-makers  in  an  ad-lib 
friendly  chat  with  Congressmen  and 
their  families. 

Another  reason  why  Herson  is  Wash- 
ington's No.  1  morning  personality.  For 
spot  availabilities  see  NBC  Spot  Sales. 


FIRST  in  WASHINGTON 


Kepresented  by  NBC  SPOT  SAtBS 
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JOE  TONKIN,  formerly  with  agricultu- 
ral staff  of  WOWO  Fort  Wayne,  Ind., 
and  of  late  program  supervisor  with 
Office  of  Supply,  Commodity  Credit 
Corp.,  Dept.  of  Agriculture,  has  been 
appointed  to  succeed  AL  BOND  in  ra- 
dio section,  USDA  Office  of  Informa- 
tion. Bond  is  now  farm  director  of 
KIRO  Seattle. 

CPL.  KEN  MARVIN,  former  announcer 
for  WMCA  New  York  and  freelance  with 
CBS  and  NBC  New  York,  now  conducts 
program  on  AFN-Munich  every  morn- 
ing called  "Morning  Report",  in  which 
he  stages  a  contest  between  popular 
dance  tunes  and  hill-billy  music. 

BILL  HUGHES,  formerly  of  CJAT  Trail. 
B.  C,  has  joined  the  announcing  staff  of 
CKWX  Vancouver. 

KEN  MILTON  is  new  member  of  an- 
nouncing staff  of  CKX  Brandon,  Man. 
MILDRED  LENORE  BOYERS,  operations 
assistant  of  WNYC  New  York,  was  mar- 
ried Sept.  2  to  GILBERT  KRIEGEL,  an- 
nouncer-producer of  WQXR  New  York. 


SECRETS  of  radar  are  explained  for  the  housewives  of  America  by  these  guests 
on  the  full  NBC  Mary  Margaret  McBride  program  (1  to  r):  E.  W.  Engstrom, 
director  of  research,  RCA  Labs.;  Dr.  Irving  Wolff,  RCA  radar  pioneer;  Stanley 
Parker,  Navy  radar  operator;  John  Evans,  RCA  engineer.  Miss  McBride  (r)  is 
WEAFNew  York  commentator. 


DAVE  NOWINSON,  writer  of  KFI  Los 
Angeles,  is  father  of  a  girl  born  Aug.  30. 
JOHN  DUNKEL,  for  two  years  CBS  Pa- 
cific Coast  director  of  program  writing, 
has  resigned  to  freelance.  He  retains 
assignment  as  editor  of  CBS  "The 
Whistler". 

IVAN  DITTMARS  has  been  assigned 
musical  director  of  "Hedda  Hopper's 
Hollywood"  on  American  stations. 
JULES  ROSS,  from  CKWS  Kingston,  to 
announcing  staff  of  CKEY  Toronto. 
DON  CLARK  has  been  assigned  Holly- 
wood producer  for  BBDO  on  CBS  "This 
Is  My  Best". 

ART  BROWN,  former  veteran  early 
morning  man  with  WOL  Washington, 
is  now  conducting  on  WHN  New  York 
7-9  a.m.  morning  variety  program. 
ALICE  LANE,  after  five  months  with 
WINX  Washington,  has  returned  to 
WWDC  Washington  to  conduct  evening 
women's  feature  program. 
ERNIE  COURTNEY,  formerly  announcer 
of  CKVD  Val  d'Or  and  CFCH  North 
Bay,  has  been  discharged  from  the  Ca- 
nadian Army  after  being  a  prisoner  of 
war  in  Germany,  and  is  now  with  the 
production  staff  of  CKWS  Kingston. 
FRED  SMITH,  from  WIRE  Indianapolis, 
to  announcing  staff  of  WOWO  Ft. 
Wayne,  Ind. 

NEIL  ROBINSON,  formerly  on  the  pro- 
duction staff  of  WSBA  York,  Pa.,  has 
returned  to  the  U.  S.  after  2V2  years' 
foreign  service  with  intelligence  section 
of  Troop  Carrier  Command. 
RUPE  WERLING,  production  manager 
of  WIBG  Philadelphia,  has  been  named 
radio  director  of  Bessie  V.  Hicks  Dra- 
matic School.  FRED  KNIGHT,  an- 
nouncer, has  been  added  to  faculty  as 
instructor  in  radio. 

W.  G.  WOODFIELD,  formerly  account 
executive,  has  been  promoted  to  assist- 
ant program  director  of  CKRC  Winni- 
peg. MONTE  HALPERIN,  former  free- 
lance, joins  CKRC  announcing  staff. 
DICK  TUCKER  is  new  member  of  sen- 
ior announcing  staff  of  WEIM  Fitch- 
burg,  Mass. 


WSYR  MAN 

Is  First  to  Raise  Flag 
 —Over  Tokyo  


FIRST  to  raise  the  Stars  and 
Stripes  over  Tokyo  was  Lt.  Ber 
nard  T.  (Bud)  Stapleton,  former 
staff  announcer  at  WSYR  Syra- 
cuse, according  tc 
the  station.  Bu 
was  with  WSYR 
for  two  years  be 
fore  called 
service  in  1942 

He  has  been  ir 
Manila  doing  pub 
lie  relations  worl 
with  the  Signa 
Corps  until  re 
cently  whe 
friends  learne 
he  was  with  first  occupation  troop 
in  Japan.  Then  from  a  Wirephot 
used  by  a  local  paper,  it  was  discov 
ered  Bud  was  the  lad  running  u 
the  first  American  flag  atop  th 
Nippon  News  Bldg.  in  Tokyo,  thre 
days  before  entry  by  Gen.  Mac 
Arthur  and  First  Cavalry  Divisior 


Lt.  Stapleton 


Auto-Lite  Shift 

ELECTRIC  Auto-Life  Co.,  Toled 
is  moving  Everything  for  tl 
Boys  from  Tuesday  7:30-8  p.n 
spot  on  NBC  to  the  Saturday 
8:30  p.m.  period  on  CBS.  La 
NBC  broadcast  is  set  for  Oct. 
Agency  is  Ruthrauff  &  Ryan,  Ne 
York. 


JACK  STANLEY,  announcer  at  WGL 
Ft.  Wayne,  Ind.,  married  Katherine  Alt- 
man  at  Huntington,  Ind.,  Aug.  17. 

JAMES  VOCALIS  shifts  from  announc- 
ing staff  of  WGAA  Gainesville  to  WMAZ 
Macon,  Ga. 

GEORGE  MICHAEL  is  new  addition  to 
to  announcing  and  production  staff  of 
WGFM  Schenectady,  General  Electric 
FM  station.  Formerly  with  WHEB  WORL 
WCOP  he  has  been  released  recentlv 
from  Canadian  Army,  In  which  he  en- 
listed following,  service  in  U.  S.  Army. 
WINSTON  WILLIAMS,  announcer  at 
WMT  Cedar  Rapids,  Sept.  17  is  to  marry 
Kathleen  Victorlne  of  Cedar  Rapids. 

WILLIAM  HOUSER,  former  freelance  in 
radio  and  music  fields,  has  joined 
KMTR  Hollywood  as  manager  of  tran- 
scription division.  He  replaces  LYMAN 
SMITH,  to  KFI  LOS  Angeles  (BROAD- 
CASTING, Aug.  27). 

DEL  SHARBUTT,  New  York  announcer, 
has  shifted  to  Hollywood  to  handle  as- 
signments on  CBS  "Request  Perform- 
ance"- and  CBS  "Jack  Carson  Show", 
both  sponsored  by  Campbell  Soup  Co. 

LINN  BURTON,  announcer  and  pro- 
gram man  in  charge  of  music  for 
WAIT  Chicago  for  five  years,  has  re- 
signed to  freelance. 

MORT  GREEN,  freelance  writer,  and 
BILL  KASS,  formerly  of  Les  Welnrott  & 
Assoc.,  Chicago,  have  joined  the  WNEW 
New  York  continuity  staff. 

BOB  BRIGHT,  conductor  of  WPAT 
Paterson,  N.  J.,  "Bob  Bright's  Band- 
stand" also  has  become  narrator  for 
Paramount  Newsreel. 

WILLIAM  BOHACK,  chief  announcer  of 
WPAT  Paterson,  N.  J.,  and  MARGE 
RICKER,  station  receptionist,  have  an- 
nounced their  engagement.  Wedding  is 
set  for  May  18,  1946. 

DONALD  P.  SELDON,  formerly  student 
counselor  of  the  Sacramento  (Cal.)  Col- 
lege, has  been  appointed  personnel  man- 


WSON  Mutual 

WSON  Henderson,  Ky.-Evansvill 
Ind.,  500  w  on  860  kc,  daytime  onl 
will  join  Mutual  Oct.  1  as  a  da 
time  affiliate.  Station  is  the  ne 
work's  276th  outlet. 


ager  of  McClatchy  Broadcasting  C 
(KFBK  KM  J  KWG  KERN  KOH),  ai 
will  work  In  cooperation  with  J.  Bro\ 
Maloney,  personnel  director  of  the  N 
Clatchy  newspapers. 
SGT.  KEITH  FOWLER,  with  honoral 
discharge  from  the  38th  AAF  Base  Un 
first  radio  unit,  Los  Angeles,  will  i 
sume  writing  for  George  Burns  a 
Gracie  Allen  on  NBC  "Maxwell  Ho\ 
Coffee  Time". 

SARA  LANGMAN,  war  activities  dir< 
tor  of  KFWB  Hollywood,  has  been  nam 
public  service  director  of  that  static 
and  will  resume  production  and  dir< 
tion  assignments. 


 Serving  a  market 

of  two  million  Minneso- 
tans  who  demand,  de- 
serve and  get  the  best  in 
radio ! 

65  DIFFERENT 

PROGRAMS  DAILY! 


MINNEAPOLIS  «  ST.  PAUL,  MINNESC 

AMERICAN 
Broadcasting  Co. 
FREE  &  PETERS 
Natl.  Reps. 
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MAKING  TRANSCRIPTION  HISTORY! 


THE    NEW    KENNY    BAKER  SHOW 


AMERICA'S    FAVORITE  TENOR! 


WITH 


*  DONNA  DAE 

Famous  Fred  Waring 
Vocalist 


*  JIMMY 
WALLINGTON 

★  BUDDY  COLE 

And  His  Men  of  Music 


★A  great  new  transcribed  show . . .  planned  for  quarter-hour 
frequency,  day  or  night.  Currently  produced  in  Holly- 
wood on  a  5-per-week  basis.  Enjoy  the  lilting  rhythms  of 
Little  Miss  Rhythm  herself,  lovely  Donna  Dae . . .  the  color- 
ful emceeing  of  Jimmy  Wallington  . . .  the  smart  music  of 
Buddy  Cole  and  his  men  . . .  and  the  glorious  voice  of  our 
singing  star,  Kenny  Baker.  Setting  a  new  high  in  talent 
and  production  for  local  and  regional  sponsors. 


WRITE,  WIRE  OR  PHONE 


FREDERIC  W. 


zrv 


COMPANY 


2436  READING  ROAD     •     CINCINNATI,  OHIO 
NEW  YORK     •  HOLLYWOOD 


OTHER  CURRENT  ZIV  SHOWS:  BOSTON  BLACK1E  •  EASY  ACES  •  PLEASURE  PARADE 
•    THE   KORN   KOBBLERS    •    CALLING    ALL    GIRLS    •    SONGS   OF   GOOD   CHEER    •  MANHUNT 
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WHO 
SAYS 


All  daylong 

W-I-N-D 

delivers 

79% 

MORE  AUDIENCE 
PER  DOLLAR 

now 

IN 

1945 

than  in  1943 


Based  on  C  E.  Hooper  continuing 
Measurement  of  Radio  Listening, 
February-April,  1943  and  1945. 


W-I-N-D 

Chicago 


5000  WATTS  •  560  KC 


24  HOUR  NEWS  SERVICE 
AP-INS-UP 

HEW  YORK  REPRESENTATIVE  •  JOHN  E.  PEARSON  ( 
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flGEIICIES  % 


Mr.  Hymes 


SAMUEL  MITCHELL,  national  ad- 
vertising director  of  I  Miller  & 
Sons,  New  York,  has  resigned  to 
organize  his  own  advertising  agency, 
Dana-Mitchell  Adv.  at  229  W.  42d  St., 
New  York.  NORMAN  S.  GUILBER,  for- 
mer first  lieutenant  in  AAF  public  re- 
lations, will  be  public  relations  counsel 
for  new  firm. 

GEORGE  PERREAULT,  account  execu- 
tive, is  new  member  of  Joseph  Maxfleld 
Co.,  Providence,  R.  I.  M.  ELOISE  EICH- 
LER  joins  copy  department. 

JOHN  HYMES,  former  sales  executive 
with  WNEW  New  York,  joins  Biow 
Agency,  New  York, 
Sept.  17  as  business 
manager  of  the  ra- 
dio department,  re- 
placing  FRANK 
BARTON  [BROAD- 
CASTING, Sept.  10]. 
Prior  to  his  WNEW 
association,  Hymes 
was  deputy  chief 
of  the  domestic  ra- 
dio bureau  of  OWI 
in  Washington  for 
two  years.  He  also 
is  f  o  r*n  e  r  chief 
time-buyer  for 
Foote,  Cone  & 
Beldlng.  New  York, 
and  its  predecessor,   Lord  &  Thomas. 

BENSON  INGE,  public  relations  direc- 
tor of  Ted  Bates  Inc.,  New  York,  has 
created  a  new  half-hour  package  show 
"Just  Fancy",  musical  series  with  lis- 
tener participation  twist,  available  for 
sponsorship. 

JOHN  F.  REEDER,  for  nine  years  vice- 
president  of  Young  &  Rubicam,  New 
York,  has  resigned  to  become  vice-pres- 
ident and  general  manager  of  Walt 
Disney  Productions,  Hollywood,  and  a 
member  of  the  company's  board  of  di- 
rectors effective  Oct.  1. 

GORDON  A.  ALLEN  has  been  named 
director  of  sales  division  of  O'Brien- 
Gourlay,  Vancouver,  B.  C.  For  2\'2  years 
he  has  been  account  executive  with 
Ruddy  Duker  Co. 

MAURICE  HIGH,  former  AAF  first  lieu- 
tenant, has  joined  production  detail 
staff  in  radio  department  of  McCann- 
Erickson,  New  York. 

A.  R.  BOCHRACH,  for  a  year  with 
OWI,  has  returned  to  Joseph  Katz  Co. 
as  account  executive. 

EDWARD  L.  BAUMILLER,  former  me- 
dia director  of  Pedlar  &  Ryan,  New 
York,  has  joined  eastern  sales  staff  of 
Metropolitan  Sunday  Newspapers.  WIL- 
LIAM SHINE,  account  executive  of 
Pedlar  &  Ryan,  takes  over  Baumlller's 
duties  until  new  director  is  appointed. 

LOUIS  AMANDOLARE,  former  advertis- 
ing manager  and  art  director  of  Daveea 
Stores,  New  York,  has  joined  A.  J.  Kurk 
Adv.,  New  York,  as  partner  and  account 
executive. 

AGRICULTURE  ADV.  &  RESEARCH 
Inc.,  Ithaca,  N.  Y.,  advertising  and  pub- 
lic relations  agency,  has  opened  New 
York  office  Sept.  15  at  29  W.  57th  St. 
CHARLES  L.  REISNER,  former  adver- 
tising manager  of  De  Laval  Separator 
Co.,  N.  Y.,  will  be  in  charge  of  new 
office. 

LOUIS  E.  LEPROHON,  former  commer- 
cial manager  of  CKAC  Montreal,  has 
been  appointed  radio  executive  of  the 
Montreal  office  of  F.  H.  Mayhurst  Co., 
Toronto  agency. 

F.  S.  DUROW  has  joined  Dana  Jones 
Co.,  Los  Anegels  agency  as  account 
executive. 

DALE  McCUTCHEON  has  joined  J.  Wal- 
ter Thompson  Co.,  Chicago,  as  account 
executive.  He  was  with  Liberty  Maga- 
zine for  15  years  and  was  western  man- 
ager of  publication  at  time  of  his  recall 


DINNING  Sisters,  vocal  trio  featured 
over  WGN-Mutual  "Swing's  the  Thing" 
are  leaving  Chicago  for  Hollywood  to 
make  pictures  for  Columbia  studios. 
Replacement  on  "Swing's  the  Thing" 
aired  Thursday  9:30-10  p.m.  (CPT)  and 
just  renewed  for  13  weeks  by  E.  J. 
Brach  &  Son  (candies),  will  be  Fontaine 
Sisters,  also  heard  on  CBS  and  NBC 
variety  programs  from  Chicago. 


to  the  Army  in  Aug.  1942.  He  was  re- 
cently released  from  Army  as  major. 

RITA  AIGNE,  formerly  of  Dancer-Fitz- 
gerald-Sample, has  joined  copy  staff  of 
Goodkind,  Joice  &  Morgan. 

STORRS  J.  CASE  has  been  appointed 
account  executive  of  Grant  Adv.,  De- 
troit. He  formerly 
was  with  J.  Walter 
Thompson  Co.,  Chi- 
cago, as  account 
executive  on  Ford 
Motor  Co.  account 
and  previously  had 
been  director  of  ad- 
vertising for  the 
Plymouth  division, 
Chrysler  Corp.,  De- 
troit. 

EDMUND  AB- 
BOTT,  former  pro- 
d  u  c  e  r    at  WCCO 
Minneapolis,  one- 
Mr.  Case  time  production 
manager     of  KSL 
Salt  Lake   City   and  producer-director 
for  CBS  Chicago,   is  new  member  of 
radio  department  of  Dancer-Fitzgerald- 
Sample,   New  York.   Abbott  has  just 
been  released  from  the  Army  as  cap- 
tain. 


Detuiork  Rccoimts 


New  Business 

HEALTHAIDS,  Jersey  City  (Serutan, 
vitamin  beverage),  Sept.  10  started  Let- 
ters to  Llndlahr  on  MBS  stations  Mon. 
thru  Fri.  12:30-12:45  p.m.  with  tran- 
scribed repeat  on  10  West  Coast  stations 
11:15-11:30  a.m.  (PWT).  Agency:  Ray- 
mond Spector  Co.,  N.  Y. 

SWEETS  Co.  of  America,  Hoboken 
(Tootsie  Roll),  Oct.  6  starts  Dick  Tracy 
on  American  network  Sat.  7:30-8  p.m. 
Agency:  Ivey  &  Ellington,  N.  Y. 

CAMPANA  SALES  Co.,  Batavia,  HI. 
(Italian  Balm),  Oct.  20  starts  First 
Nlghter  on  CBS  Sat.  7:30-8  p.m.  Agen- 
cy: Wallace,  Ferry,  Hanley  Co.,  Chicago. 

WM.  WRIGLEY  Jr.  Co.,  Chicago,  on 
Sept.  23  starts  Gene  Autry  on  141  CBS 
stations  Sun.  5:30-5:45  p.m.  Agency:  J. 
Walter  Thompson  Co.,  Chicago. 

ELECTRIC  AUTO-LITE  Co.,  Toledo.  Oct. 
13  starts  Dick  Haymes  on  149  CBS  sta- 
tions Sat.  8-8:30  p.m.  Agency:  Ruthrauff 
&  Ryan,  N.  Y. 

LEVER  BROS.,  Toronto  (Lux),  Sept.  4 
started  Tante  Lucie  on  5  CBC  Quebec 
stations,  Mon.  thru  Fri.  1:30-1:45  p.m. 
Agency:  J.  Walter  Thompson  Co.,  To- 
ronto. 

STAZE  Inc.,  New  York,  Sept.  10  started 
for  52  weeks  Rex  Miller — Commentator 
on  39  Don  Lee  Pacific  stations,  Mon.- 
Wed.-Fri.  9:15-9:30  p.m.  (PWT).  Agency: 
Raymond  Spector  Adv.,  N.  Y 

CAMPBELL  SOUP  Co.,  Camden,  N.  J., 
on  Oct.  1  starts  for  52  weeks  Carroll 
Alcott — Commentator,  on  10  CBS  Pacific 
stations,  Mon.-Tues.-Wed.-Thurs.-Sat. 
8:55-9  p.m.  (PWT)  Agency:  Ward  Whee- 
lock  Adv.,  Philadelphia. 

BATHASWEET  Corp.,  New  York  (Bath- 
asweet),  Sept.  4  started  for  52  weeks 
Erskine  Johnson — Film  Chatter  on  38 
Don  Lee  Pacific  stations  Tues.-Thurs. 
4:30-4:45  p.m.  (PWT).  Agency:  H.  M. 
Kiesewetter  Adv.,  N.  Y. 

Net  Renewals 

WILLIAMSON  CANDY  Co.,  Chicago  (O 
Henry  candy  bar),  Nov.  9  renews  for 
52  weeks  Famous  Jury  Trials  on  full 
American  Broadcasting  Co.,  8  p.m. 
(OWT)  Friday.  Agency:  Aubrey,  Moore 
&  Wallace,  Chicago. 

PLOUGH  Inc.,  Memphis  (St.  Joseph's 
aspirin),  Oct.  1  renews  for  52  weeks  Ful- 
ton Lewis  Jr. — Commentator  on  37  Don 
Lee  Pacific  stations  and  on  Nov.  1  adds 
2  stations  for  total  of  39  Don  Lee  Pa- 
cific stations,  Mon. -Wed. -Fri.  4-4:15 
p.m.  (PWT).  Agency:  Lake-Spiro-Sher- 
man,  Memphis. 


w 

Oil 
I  1 


WHY  BOTHER  DEPT. 

Oil  Well  Fire  Is  Stopped 
Then  Started  Again  


THE  BIGGEST  oil  well  fire 
several  years  started  in  Oklahon 
City  recently.  From  early  morni 
to  late  afternoon  the  flames  we 
roaring  and  each  effort  of 
fighters  was  reported  by  WKY 

Two  expert  oil  well  "shooter 
were  flown  in  from  Houston.  Th 
landed  about  a  quarter  of  a  m: 
from  the  well,  at  one  of  the  munic 
pal  airports,  and  were  immediate 
rushed  to  the  scene. 

Then  crews  went  into  action.  F< 
lowing  along  was  WKY's  mob; 
unit  with  E.  D.  Harvey,  spec: 
events  director,  at  the  mike.  Fina 
the  fire  was  quenched — just  at  t 
right  moment  to  serve  as  a  clim 
for  Harvey. 

But  the  broadcast  was  not  co 
pleted  then  for  Harvey  spotted 
wierd  anti-climax.  A  man  with 
lighted  torch  ran  toward  the  w< 
heaved  the  flaming  brand  into  t 
stream  of  oil.  And  up  shot  the  w 
on  fire  again. 

The  experts  glibly  explained  th 
the  well  was  fired  again  so  the 
couldn't  blow  over  the  countrysi 
all  night. 


DEMONSTRATION  exhibit  by  KD 
Salt  Lake  City  at  Utah  State  Fair 
"What  Television  Will  Mean  in  Y< 
Home"  was  awarded  a  first  prize.  KD 
engineers  are  now  completing  units 
an  experimental  TV  transmitter  to 
located  on  city's  tallest  building. 


AL  WILLIAMS  HEALTH  CLUB,  Lc 
Beach,  Cal.,  Sept.  15  renewed  for 
weeks  Al  Williams  Health  Club  on 
Don  Lee  Pacific  stations,  Sat.  10 
10:30  a.m.  (PWT).  Agency:  Max  Bee 
Adv.,  Long  Beach. 

CANADIAN  NATIONAL  CARBON  ( 
Toronto  (Eveready  batteries),  Sept 
renewed  Les  Alouette  Eveready  on 
CBC  Quebec  stations,  Sat.  1-1:15  p 
Agency:  Locke- Johnson,  Toronto. 

Net  Change 

STERLING  DRUGS,  Windsor,  O 
(Phillips  Milk  of  Magnesia),  Oct 
changes  Waltz  Time  from  9-9:30  p.m 
9:30-10  p.m.  Fri.  on  24  CBC  Tra 
Canada  stations.  Agency:  Dancer-F:' 
gerald  &  Sample,  N.  Y. 
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CHEYENNE 
WYOMING 

HOME  OF 
FRONTIER  DAYS 

"THE  DADDY 
OF  'EM  ALL" 
BLUE  NETWORK 


REPRESENTED  BY  RAMBEA 
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760  Kc 
2500  W 
Clear  Channel 


KAUAI 


FOR  FULL  COVERAGE  OF  HAWAII 


OAHU  I  1 


MOLOKAI 


IANAI 


POPULATION  -  -  -  502,122 

Estimate  by  Territorial  Board  of  Health,  July  1,  1 945 

1944  RETAIL  SALES  -  -  -  $386,426,009 

Based  on  Sales  Tax  Collections 


•  •  • 

23  YEARS  OF  CONTINUOUS 
BROADCASTING  SERVICE 

•  •  • 


HAWAII 


NBC  IN  THE  PACIFIC  SINCE  1931 


Affiliated  with 

THE  HONOLULU  ADVERTISER 

Represented  by 

THE  KATZ  AGENCY,  INC. 
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You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish   speaking  persons 

1,523,000  Italian    speaking  persons 

1,235,000  German  speaking  persons 

660,000  Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 


S0O0  WATTS  DIRECTIONAL  OVER  NEW  YORK 

c?&tte6ical!L  .fading 


SponsoRSjA 


Mr.  Danforth 


WESTERN  AUTO  SUPPLY  Co.,  Los 
Angeles  (chain  auto  appliance  and 
department  stores),  has  appointed 
Arthur  W.  Stowe  Adv.,  Los  Angeles,  to 
handle  advertising  in  eleven  western 
states  and  in  a  package  deal  on  Sept.  17 
starts  four  quarter-hour  programs  daily 
on  KHJ  Hollywood.  Programs  include 
Arthur  Gaeth — Commentator;  'The  Frol- 
ics", "So  the  Story  Goes"  and  "Rise  & 
Shine".  Contracts  are  for  52  weeks.  Firm 
will  use  radio  in  other  areas,  utilizing 
live  and  transcribed  quarter-hour  pro- 
grams as  well  as  spot  announcements. 

DONALD  DANFORTH,  president  of  the 
Ralston  Purina  Co.,  St.  Louis,  cele- 
brates his  25th  year 
of  service  with  the 
firm  this  month. 
Ralston  is  sponsor 
of  "Tom  Mix  and 
His  Ralston  Straight 
Shooters"  on  Mutual 
and  "Grand  Ole 
Opry"  on  NBC. 
CHARLENE  SAYRE 
has  resigned  from 
the  continuity  staff 
of  WHIO  Dayton 
and  is  now  radio  di- 
rector  of  Rike- 
Kumler  Co.,  Dayton 
department  store. 
Her  WHIO  successor  is  ADELE  UNVER- 
FERTH,  who  shifts  from  promotion 
staff. 

HUMBLE  OIL  &  REFINING  Co.,  Hous- 
ton, has  bought  a  large  schedule  of  an- 
nouncements on  WOAI  San  Antonio  to 
promote  high-test  gas,  thru  Franke- 
Wilklnson-Schiwetz,  Houston. 

REFORMED    Church    in    America  has 

named  International  Advertisers.  Grand 
Rapids,  as  agency  for  "Temple  Time" 
half-hour  religious  program,  originated 
by  WLAV  Grand  Rapids  and  fed  to 
Wolverine  Network.  Plans  call  for  ex- 
pansion by  transcription  and  national 
network. 

MIRACLE  FOAM  Co.,  Oakland,  Cal., 
plans  to  promote  Super  Foam  washing 
powder  by  radio,  in  Pacific  Coast  cam- 
paign, thru  Ad  Fried  Adv.,  Oakland. 

H.  W.  STOVER  Co.,  Oakland,  Cal. 
(Stover  protective  cream  and  hand  lo- 
tions), has  appointed  Ad  Fried  Adv., 
Oakland,  to  handle  advertising.  Sched- 
ule will  be  expanded  to  include  radio 
in  October. 

TINTEX  Co.,  New  York  (Tintex),  Sept. 
10  started  daily  spot  schedule  on  KPAS 
Pasadena,  Cal.,  for  10  weeks.  Agency  is 
Charles  M.  Storm  Adv.,  New  York. 

PISO  Co.,  Warren,  Pa.  (cough  syrup), 
Sept.  10  started  thrice-weekly  participa- 
tion in  Tom  Owens  program  on  KFI 
Los  Angeles  for  52  weeks.  Placed  thru 
Armand  Weill  Co.,  N.  Y. 

MENNEN  Co.,  Newark,  N.  J.  (toiletries), 
is  sponsoring  five-weekly  five-minute 
transcribed  program  on  KMPC  Holly- 
wood. Contract  for  52  weeks  started 
Sept.  3.  Agency  is  Duane  Jones  Co., 
New  York. 

ROYAL  TOBACCO  Co.,  New  York  (Lion 
Cigarettes),  has  appointed  Lawrence  C. 
Gumblnner  Adv.  Agency,  New  York,  as 
agency.  Plans  include  radio. 

BUILDING  ARTS  CENTER,  Los  Angeles 
(home  furnishing  firms  and  allied  in- 
dustries), has  appointed  Allied  Adv. 
Agencies  to  handle  advertising  and 
along  with  other  media,  will  use  spot 
announcement  schedules  on  local  sta- 
tions. 

SHIPSTAD  &  JOHNSON,  Chicago,  pro- 
moting Ice  Follies  of  1946  in  Los  Ange- 
les, is  using  a  heavy  schedule  of  spot 
announcements  on  Southern  California 
stations.  Premiere  will  be  sponsored  on 
MBS  stations,  Thursday,  Sept.  20,  11:30- 
12  midnight  (EWT),  with  delayed  tran- 
scribed West  Coast  repeat  Sept.  21  on 
varied  schedule.  Agency  is  Smith,  Bull 
&  McCreery  Adv.,  Hollywood. 

INDEPENDENT  DRUGGISTS  of  Cali- 
fornia, Los  Angeles,  on  Sept.  10  started 
thrice-weekly  half-hour  audience  par- 
ticipation "Party  Time"  on  three  Uni- 
versal   Broadcasting    System  stations 


(KSFO  KPAS  KFMB),  Mon.-Wed.-Fri. 
3-3:30  p.m.  (PWT).  Contract  is  for  52 
weeks.  Organization  also  sponsors  daily 
quarter-hour  newscasts  on  KFMB  KFOX 
KIEV  KFWB.  Agency  is  Robert  F.  Den- 
nis Inc.,  Los  Angeles. 

PETER  HAND  BREWING  Co.,  Chicago 
(Meisterbrau),  Sept.  10  began  sponsor- 
ship of  six-weekly  quarter-hour  "Easy 
Aces"  on  WGN  Chicago.  Goodman  and 
Jane  Ace,  writers  and  talent  of  pro- 
gram, made  their  radio  debut  over 
WGN  in  1931,  and  Mary  Hunter,  long  a 
featured  member  of  the  show,  is  a  for- 
mer WGN  receptionist.  Contract  signed 
thru  Mitchell-Faust  Agency,  Chicago. 

ALEXANDER'S  Dept.  Store,  Bronx, 
New  York,  has  returned  "Alexander's 
Quizdom  Class"  to  WMCA  New  York 
as  a  Friday  evening  half-hour.  Quiz 
program  features  high  school  seniors 
and  offers  $2,000  in  college  tuition  as 
prizes.  This  year  competitions  will  be 
open  to  all  high  school  seniors  in  New 
York  and  Westchester.  Agency  is  Je- 
rome Bernstein  Inc.,  New  York. 

DR.  W.  B.  CALDWELL  Inc.,  Monticeilo, 
111.  (proprietary),  on  Sept.  27  starts  five- 
weekly  spot  announcement  schedule  on 
KPAS  Pasadena,  Cal.  Contract  for  52 
weeks  placed  thru  Sherman  &  Mar- 
quette, Chicago. 

J.  B.  COBERLY,  Los  Angeles  (used  car 
dealer),  Sept.  9  started  weekly  quarter- 
hour  transcribed  "Parade  of  the  States" 
on  KFI  Los  Angeles  for  52  weeks.  Smith, 
Bull  &  McCreery  Adv.,  Hollywood,  has 
account. 

RUM  &  MAPLE  TOBACCO  Corn.,  New 
York,  is  sponsoring  thrice-weekly  10 
minute  "Confidentially  Yours"  on 
WNEW  New  York  from  Aug.  27-Nov. 
23.  Firm  also  uses  24  spot  announce- 
ments weekly  on  WIBG  Philadelphia. 
Agency  is  Al  Paul  Lefton  Co.,  New  York. 

TELETONE  RADIO  Co.,  New  York 
(maker  of  small  radios  and  radio-oho- 
nographs),  has  appointed  B.  D.  Iola  Co- 
New  York,  to  handle  its  advertising. 
Radio  is  said  to  be  considered. 
WESTERN  PALISADES  BALLROOM, 
Santa  Monica,  Cal.,  in  13-week  cam- 
paign started  Sept.  10,  will  use  total  of 
476  transcribed  announcements  per 
month  on  seven  Los  Angeles  area  sta- 
tions. Following  initial  13  weeks,  smaller 
schedule  will  be  maintained  on  those 
stations  during  winter  months.  List  in- 
cludes KMPC  KFWB  KRKD  KPAS 
KIEV  KGER  KFI.  Agency  is  Smith,  Bull 
&  McCreery  Adv.,  Los  Angeles. 

AMERICAN  SCHOOLS,  Chicago  (home 
study  course),  on  Sept.  13  started  week- 
ly quarter-hour  program  of  recorded 
music  on  KHJ  Hollywood.  Contract  for 
13  weeks  placed  thru  Earl  R.  Culp  Adv., 
Los  Angeles. 

TOBLER  Chemical  Co.,  Boston  (Better- 
Klene  Miracle  Paste),  has  appointed 
Harry  M.  Frost  Adv.  Agency,  Boston,  to 
handle  account.  Radio  is  planned. 

CALIFORNIA  COUNCIL  for  United 
Labor  &  Management,  Los  Angeles, 
Sept.  10  started  sponsoring  Averill  Behr- 
man  —  Commentator,  five  weekly  on 
KMTR  Hollywood.  Contract  for  52 
weeks  placed  thru  John  Barnes  Si  As- 
soc., Los  Angeles. 

BOYLE-MIDWAY  Inc.,  New  York  (As- 
pertane),  has  appointed  Duane  Jones 
Co.,  New  York,  to  handle  its  advertising. 
Radio  is  said  to  be  considered. 

NOXON  Inc.,  Ozone  Park,  New  York, 
has  appointed  Duane  Jones  Co.,  New 
York,  to  handle  advertising  campaign 
which  may  include  radio. 

HARRIS  &  FRANK,  Los  Angeles  (cloth- 
iers), in  addition  to  daily  quarter-hour 
"Breakfast  News  by  George  W.  Irwin" 
on  Sept.  6  started  weekly  half-hour 
transcribed  "Mystery  House"  on  KECA 
Hollywood.  Contract  is  for  52  weeks. 
Agency  is  Robert  F.  Dennis  Inc.,  Los 
Angeles. 

NEW  SPOT  business  on  WMAQ  Chi- 
cago includes  10  live  station  breaks 
weekly  for  26  weeks  effective  Sept.  24 
for  Maryland  Pharmaceutical  Co., 
Baltimore  (Rem),  thru  Joseph  Katz  Co., 
Baltimore;  five  live  breaks  weekly  for  26 


LOTSA  LAUGHS  seem  to  be  chief  fea 
ture  of  this  NBC  "Great  Gildersleeve 
talent-production  huddle  which  t)re 
ceded  fall  kick-off  broadcast.  Produce 
for  first  time  without  a  studio  audienc< 
Kraft  Cheese  Co.  (Parkay  margerine 
continues  as  sponsor  for  fifth  consec 
utive  year.  Checking  cues  (1  to  r)  ar 
Hal  Peary,  star;  Frank  Pittman,  Holly 
wood  manager  of  Needham,  Louis 
Brorby,  agency  servicing  margerine  ac 
count;  Fran  van  Hartesveldt,  director. 


weeks  effective  Sept.  17  for  Piso  Co 
Warren  Pa.  (cough  remedy),  thru  A 
mand  S.  Weill  Co.,  Buffalo;  six  U 
breaks  weekly  for  13  weeks  effectn 
Sept.  16  for  Westinghouse  Mfg.  Cc 
New  York  (lamps),  thru  Fuller  &  Smit 
&  Ross,  New  York. 
CARSONS  DEPT.  STORE,  New  Yorl 
has  appointed  Lew  Kashuk  Adv.,  Ne 
York,  to  handle  advertising  campaigi 
Account  expects  to  use  spot  announc* 
ments  and  programs. 
APPROXIMATELY  $250,000  is  slated 
advertising  campaign  of  "Love,  Horn 
and  Obey"  by  Republic  Pictures  Inc 
New  York.  Firm  will  use  spot  announc* 
ments  and  five-minute  shows  on  32  st£ 
tions,  newspapers  and  billboards  t 
promote  movie  starting  middle  of  Set 
tember.  Agency  is  Donahue  &  Co 
New  York. 

GROVE  LABS.,  St.  Louis  (Vale),  hi 
appointed  Wm.  H.  Weintraub  &  Cc 
New  York,  to  handle  advertising.  Ri 
dio  is  said  to  be  considered. 

SOUTHERN  PACIFIC  Co.,  San  Francii 
co,  continuing  help  wanted  campaigi 
is  using  daily  spots  on  Pacific  Coai 
stations.  Agency  is  Foote,  Cone  &  Belc 
ing,  San  Francisco. 

INTERNATIONAL  SHOE  Co.,  Bosto 
(Sun  Dial  Shoes),  has  placed  schedul 
of  five  spots-weekly  for  13  weeks  o 
WFIL  Philadelphia,  thru  Badger 
Browning,  Boston. 

FOWLER  BROS.,  Knoxville,  Tenn..  h 
completed  sponsorship  of  6,750  conseci 
tive  newscasts  over  WNOX  Knoxvil 
on  the  same  contract.  Programs  starte 
in  1937. 

WEST  COAST  GROWERS  &  PACKER 

Fresno,  Cal.  (fruit  buying),  has  startc- 
quarter-hour  program  six  times  p< 
week  on  KMJ  Fresno.  Contract  is  f( 
13  weeks.  Placement  is  thru  Robe: 
Franklin  &  Assoc.,  Fresno. 

BARBASOL  Co.,  Indianapolis  (shavir 
cream),  now  sponsors  Paul  Schuber 

(Continued  on  page  66) 
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DRUG  STORE 


por  your  client 


ON 


LUSfll 


CINCINNATI  2,  OHIO 

BASIC  AMERICAN  BROADCASTING  CO. 


his  is  the  second  in  a  series  of  advertisements  inspired  by  WSAI's  pride  in  the  quality  and  prominence  of  its  national  and  local  advertisers. 

Next:  THIRST  QUENCHERS 
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"YoU  can  buy  the  Gates 
CB7  Transcription  Turn- 
table at  any  of  these  Gates 
Authorized  Distributors: 

Specialty  Distributing  Co., 
425  Peach  tree  Street,  N.E., 
Atlanta,  Georgia. 


223  East  Broughton  Street, 
Savannah,  Georgia. 


554  Mulberry  Street, 
Macon,  Georgia. 


709  Chestnut  Street, 
Chattanooga,  Tennessee. 


Houston  Radio  Sup.  Co.,  Inc., 
910  Calhoun  Avenue, 
Houston,  Texas 


Radio  Specialties  Company, 
1956  S.  Figueroa  Sueet, 
Los  Angeles,  California, 
and 

Phoenix,  Arizona. 


Manufacturers  Sales  Terminal, 
222  Columbia  Building, 
Spokane,  Washington. 


Westinghouse  Electric  Inter- 
national Company, 
Forty  Wall  Street, 
New  York,  New  York. 
(EXPORT  ONLY) 


Canadian  Marconi  Company, 
Montreal,    Quebec,  Canada. 


GATES  RADIO  CO. 

Quincy,  111. 


SponsoRS  i& 


(Continued  from  page  61+) 

news  analyst,  on  WOR  New  York  Mon.- 
Wed.-Fri.  6-6:15  p.m.  Seeck  &  Kade, 
New  York  (Pertussin),  is  Tues.-Thurs.- 
Sat.  sponsor.  Program  started  Sept.  3. 
Agency  is  Erwln,  Wasey  &  Co.,  New 
York. 

R.  B.  SEMLER  Inc.,  New  Canaan, 
Conn.  (Kreml  Hair  Tonic),  now  spon- 
sors John  Daly  10-minute  news  period 
and  following  5-minute  analysis  by 
Maj.  George  Fielding  Eliot,  William 
Shirer,  and  Quincy  Howe  on  WABC 
New  York  Tues.-Thurs.-Sat.  11-11:15 
p.m.  Agency  is  Erwin,  Wasey  &  Co., 
New  York. 

RKO  RADIO  PICTURES  Corp.,  New 
York  ("Back  to  Bataan"),  is  sponsor- 
ing half-minute  announcements  week- 
days on  following  New  York  stations: 
WEAF  WOR  WNEW  WMCA  WHN 
WINS  WJZ.  Agency  is  Foote,  Cone  & 
Belding,  New  York. 

CHARLES  WILSON  Ltd.,  Toronto  (Wil- 
son's ginger  ale),  has  started  spots  six- 
weekly  on  number  of  Ontario  stations, 
thru  A.  J.  Denne  &  Co.,  Toronto. 
LAVOLINE  PRODUCTS  Co.,  Toronto 
(cleanser),  has  signed  for  thrice-weekly 
spots  on  grow  of  Canadian  stations. 
Agency  is  F.  R\  Hayhurst  Co.,  Toronto. 
NORTHWAY  &  SON,  Toronto  (cloth- 
ing department  store),  has  started 
weekly  "Calling  All  Girls"  on  CFRB 
Toronto.  Agency  is  J.  J.  Gibbons  Ltd., 
Toronto. 

CEDA  Products,  Rochester  (Valse  de 
Fleurs  perfume),  is  sponsoring  tran- 
scribed programs  on  WNEW  and  WQXR 
New  York.  WNEW  features  Bing  Crosby 
records  Sunday  12-12:15  p.m.  and 
WQXR  has  2#-minute  classical  program 
Saturday  7:«*-7£9  p.m.  Agency  is  Red- 
field  Johnstone  Inc.,  New  York. 
OAKITE  PRODUCTS,  New  York,  has 
added  quarter-hour  participation  show 
for  13  weeks  on  KPAS  Pasadena  to  fall 


radio  campaign.  Firm  also  sponsors 
"First  National  News"  on  New  England 
Regional  Network.  Agency  is  Calkins 
&  Holden,  New  York. 

LEWIS  HAT  Co.,  New  York,  has  started 
thrice-weekly  quarter-hour  musical 
programs  on  CKEY  Toronto.  Agency  is 
Bermingham,  Castleman  &  Pierce,  New 
York. 

BEAUMONT  Co.,  Toronto,  (Fourway  cold 
tablets),  has  started  daily  transcribed 
spots  on  number  of  Canadian  stations. 
Account  placed  by  Baker  Adv.  Co.,  To- 
ronto. 

P.  S.  BUSTIN  DRUG  Co.,  Toronto 
(coldcaps),  has  started  daily  transcribed 
spots  on  number  of  Canadian  stations. 
Agency  is  Frontenac  Broadcasting 
Agency,  Toronto. 

CANADIAN  CANNERS,  Hamilton,  Ont., 
has  started  five-weekly  transcribed 
spots  on  group  of  Canadian  stations. 
Account  was  placed  by  F.  H.  Hayhurst 
Co.,  Toronto. 

JENSEN  &  PILEGARD,  Fresno,  Cal. 
(feed,  seed),  placing  direct,  has  started 
schedule  of  thrice-weekly  chain  break 
annonucements  on  KMJ  Fresno.  Con- 
tract is  for  52  weeks. 

C.  A.  BRIGGS,  Cambridge,  Mass.  (H-B 
Cough  Drops),  will  use  two  station 
breaks  weekly  for  23  weeks  on  KYW 
Philadelphia,  placed  thru  Horton  Noyes 
Adv.,  Providence,  R.  I. 
JOY'S,  Nashville,  Tenn.  (florist).  Oct.  1 
expands  weekly  quarter-hour  "Old  Dirt 
Dobbler"  to  quarter-hour  Monday  thru 
Friday.  Contract  is  for  52  weeks. 
MARSHALL  FIELD  &  Co.,  Chicago,  has 
appointed  Foote,  Cone  &  Belding,  Chi- 
cago, to  handle  national  advertising  for 
retail  stores.  Radio  will  be  considered. 
Account  was  formerly  handled  by  Ab- 
bott-Klmball,  New  York. 
ROYAL  CANADIAN  TOBACCO  Co.,  To- 
ronto (Tartan  cigarettes),  is  using  14 
time  signals  daily  for  one  year  on 
CKEY  Toronto.  Account  was  placed  di- 
rect. 

CAMPBELL  SOUP  Co.,  Toronto  (soups), 
has  started  spot  campaign  on  Canadian 
stations.  Account  was  placed  by  Cock- 
field  Brown  &  Co.,  Toronto. 
NATIONAL  DRUG  &  CHEMICAL  Co., 
Montreal   (gin  pills),  has  started  ten- 


A 


* 

A  MUTUAL  STATION 
ASK  THE  WALKER  CO. 


Industry  Speakers 

AMONG  industry  representatives 
heard  on  Industry  Leaders  Speak 
transcribed  Treasury  series  being 
prepared  for  Victory  Loan  use, 
F.    A.    Countway,    president  of 
Lever  Bros.  Co.;  James  S.  Adams 
president    of    Standard  Brands 
Clarence  Francis,  General  Foods 
Corp.    president;    and  Benjamin 
Abrams,  president  of  Emerson  Ra 
dio  &  Phonograph  Corp. 


Substitute 

CHARLES  F.  McCARTHY,  WEAF 
New  York  newscaster,  replaces 
Lyle  Van  on  the  6:00  p.m.  news 
show  Monday  through  Friday 
while  the  latter  is  vacationing.  M 
Van  will  return  on  Sept.  24.  Su 
stituting  on  Saturday  for  him  wil 
be  Kenneth  Banghart  on  the  11 
p.m.  news  show. 


minute  musical  program  six-weekly 
CKEY  Toronto.  Agency  is  McKim  Adv 
Montreal. 

PEOPLE'S     CREDIT    JEWELERS  (na 

tional  chain),  has  signed  for  spots  six 
weekly  on  number  of  Canadian  stations 
Account  was  placed  by  MacLaren  Adv 
Co.,  Toronto. 
POTTER  DRUG  &  CHEMICAL  Co.,  To 
ronto  (Cuticura),  has  started  tran 
scribed  spots  twice-daily  on  Canadia 
stations.  Agency  is  Atherton  &  Curr 
Toronto. 

GARRETT  &   Co.,  Brooklyn  (Virgin 
Dare  wine),  began  sponsorship  Sept. 
of  a  fall  spot  campaign  on  foUowin 
Illinois  stations:  WJJD  WIND  WED 
WSBC    WCBS    WSOY   WROK  WMB 
Few  more  stations  will  be  added.  Agen 
cy  is  Ruthrauff  &  Ryan,  Chicago. 
PROCTER  &  GAMBLE,  Toronto  (Chi 
so),  has  started  10-weekly  transcrlb 
spots    on    CKEY  Toronto.  Agency 
Pedlar  &  Ryan,  New  York. 
FR  CORP.,  New  York  (Scoop  Flake  Soa 
Crystals)  starts  sponsoring  transcribe 
series  "Easy  Aces"  Sept.  24,  5-weekl 
7:45-8  p.m.,  on  WNEW  New  York  f 
13  weeks.  Agency  is  Norman  A.  Mac 
Co.,  New  York. 
GROVE  LABS.,  St.  Louis  (cold  tablets 
Sept.  24  begins  sponsoring  segments 
Don    Goddard's    Mon.-Wed.-Fri.  ne 
period  on  WNEW  New  York.  Contra 
is  for  22  weeks.  Agency  is  Russell 
Seeds  Co.,  Chicago. 
EXPORT    Ltd.,   Toronto    (Bob  Mart 
pet  feed),  has  started  spots  twice-wee 
ly   on  number   of   Canadian  statio 
Agency  is  McKim  Adv.,  Toronto. 
STAFFORD    MILLER   of  Canada,  T 
ronto    (Allenru),    has  contracted 
spots  on  Canadian  stations  six-wee 
thru  McKim  Adv.,  Toronto. 
LONGINES-WITTNAUER    WATCH  C 
New  York,  adding  to  current  sched 
on  KYW  Philadelphia,  has  started  hal 
hour  transcribed  "World's  Most  Honor 
Music"  for  39  weeks,  thru  Arthur  Rose 
berg  Co.,  New  York. 


You  can  cover  Ohio's  Third  Market 
less    cost.    American    Network  affilia 

Ask  HEADLEYREED 


WFMJ 

YOUNGSTOWN,  OHIO 
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YOU  MAY  BE  ABLE  TO  PITCH  A 
BALLI127  MILES  AN  HOUR*  — 


BUT 


YOU  CAN'T  THROW  AN  "OUTSIDE"  SALES 
TALK  INTO  WESTERN  MICHIGAN ! 


Possibly  you  know  about  the  queer  local  condition 
of  fading  prevalent  in  Western  Michigan. 
Listeners  here  seldom  can  tune  in  outside  stations 
with  satisfactory  results — not  even  the  50,000- 
watt  giants  in  Chicago  and  Detroit!  Only  broad- 
casts originating  within  the  fading  wall  can  be 
regularly  and  dependably  received. 
A  real  combination — WKZO  in  Kalamazoo  and 
WJEF  in  Grand  Rapids — now   offers  complete 


*  Testing  machine  at  West  Point  in  1930  showed  "fireball' 
from  box  to  plate. 


WKZO 


coverage  of  all  Western  Michigan,  with  ever-clear 
signals,  with  CBS  audience-appeal,  with  skilled 
local  programming  for  the  separate  markets  in- 
volved, and  with  one  low  combination  rate  to  pay. 
Together  they  do  the  job  these  two  big  markets 
deserve. 

Let  us  send  you  all  the  facts — or  just  ask  Free  & 
Peters. 

pitcher's    delivery  attained  that  rate  of  speed  over  distance 


CBS -FOR  K*IA***^K5» 
GREATER  WESTERN  IM^?* 


BOTH  OWNED  AND  OPERATED  BY  FETZER  BROADCASTING  COMPANY 

FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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MORE  BULLSEYES  PER  ADVERTISING  IOLLAR 


MERCHANDISING 
b- PROMOTION 


KSOO 


SIOUX  FALLS,  SO.  DAKOTA 
1140  K  C  —  5000  WATTS 
National  Representatives 
HOWARD   H.   WILSON  CO. 


In  the  Ark-La-Tex  area,  KWKH 
— with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  ★  5  0,0  0  0  UIBTTS 

SHREVEPORT,  LOUISIANA 

Re^xtseated  hy  Th«  Bianham  Co.  ^  . 


Allied  Arts  \$ 


MORTIMER  A.  NUSBAUM  has  re- 
signed as  radio  account  executive 
for  20th  Century-Fox  New  York,  to 
open  his  own  public  relations  and  pub- 
licity office  at  1775  Broadway.  Organi- 
zation expects  to  concentrate  largely  on 
personalities  of  radio,  stage  and  screen. 
Prior  to  Mr.  Nusbaum's  affiliation  with 
20th  Century-Fox,  he  was  associated 
for  four  years  with  WSAY  Rochester  as 
station  manager. 

ADAMS-ERICKSON,  Boston,  has  been 
appointed  distributor  of  Stromberg- 
Carlson  postwar  line  of  radio,  FM  and 
television  receivers  for  greater  Boston 
area. 

WILLIAM  SMITH,  formerly  of  Feldman- 
Blum  Corp.,  Hollywood  talent  service, 
has  Joined  20th  Century-Fox  Corp.  as 
radio  liaison  executive. 
NEW  TALENT  added  to  cast  of  Frederic 
W  Ziv  Co.  transcribed  "Pleasure  Pa- 
rade" series  includes  VINCENT  LOPEZ 
and  DICK  BROWN. 

CAPT.  JERRE  NEISLAR  has  been  placed 
on  inactive  duty  by  AAF  and  returns 
to  Magnavox  Co.,  Fort  Wayne,  Ind..  as 
southwestern  sales  manager. 
KENNETH  C.  GUNTER,  former  general 
manager  with  Anderson,  Davis  &  Piatt, 
New  York,  has  joined  Pan  American 
World  Airways,  New  York,  as  advertis- 
ing manager. 

ADMIRAL  CORP.,  has  turned  over  its 
branch  plant  to  Appliances  Distributors, 
subsidiary-owned  distributor  of  Admiral 
products  for  the  Chicago  area.  Main 
office  will  be  in  its  principal  plant,  3800 
W.  Courtland  St.,  Chicago. 
STANLEY  H.  SILVERMAN,  former 
chief  of  special  events  section  and 
member  of  the  radio  executive  board 
of  overseas  OWI,  has  joined  the  Ed- 
ward L.  Bernays  organization,  New 
York,  as  assistant  to  Mr.  Bernays. 
JOHN  G.  PAINE,  general  manager  of 
ASCAP;  HERMAN  FINKLESTEIN,  at- 
torney, and  WALLACE  DOWNEY,  South 
American  representative  of  the  society, 
were  scheduled  to  leave  New  York  Sat- 
urday for  South  America.  LESLIE. 
BOOSEY  of  Boosey  &  Hawks,  English 


RENE  ELECTED  DISC 
ASSOCIATION  HEAD 

OTIS  RENE,  president  and  gen- 
eral manager  of  Excelsior  Record 
Co.,  Los  Angeles,  has  been  elected 
president  of  newly  organized  Pa- 
cific Coast  Record  Manufacturers 
Assn.  At  Hollywood  meeting  on 
Sept.  6,  membership  also  elected 
Jack  Gutshall,  Los  Angeles  distribu- 
tor, vice-president. 

Eight-man  board  of  directors  for 
the  association  of  independent 
record  manufacturers  and  dis- 
tributors, comprises  two  repre- 
sentatives appointed  from  produc- 
ers, manufacturers,  distributors 
groups  and  miscellaneous  category. 
Board  members  are  Leon  Rene, 
Cliff  McDonald,  Bill  Moffett,  Joe 
F.  Bard,  Lou  Goldberg,  Charles 
Eckhart,  H.  P.  Fine,  Howard 
Courtney. 

Organization  plans  monthly 
meetings  to  discuss  trends  in  the 
record  business  and  to  meet  com- 
petition from  major  firms  as  well 
as  to  build  a  strong  coast  group 
with  an  eye  to  business  in  this 
area. 


music  publisher,  chairman  of  the 
board  of  Performing  Rights  Society  of 
England,  wUl  accompany  ASCAP  trio 
on  trip  during  which  performance 
rights  problems  will  be  discussed  with 
Latin  American  publishers. 

HOFFMAN  Radio  Corp.,  Los  Angeles 
(set  and  equipment  mfgr.),  has  namec 
Exportadora  Inc.  as  export  agent. 

JOAN  MICHAELS,  formerly  with  Ward 
Wheelock  Co.,  New  York,  has  joined 
Frederic  W.  Ziv.  Co.,  New  York,  as 
director  for  package  shows. 

WALLACE  R.  POWELL,  former  man 
ager  of  apparatus  sales  for  Genera 
Electric  Supply  Corp.,  Philadelphia,  ha: 
joined  Casco  Products  Corp.,  Bridge 
port,  Conn.,  as  assistant  sales  manager 


YES 

Here's  How  to  Write  a  Radio 
Commercial,  It  Says  Here — 


By  Ralph  B.  Austrian,  Executiv 
Vice-President,     RKO  Televisio 
Corp. 

FIRST  secure  a  supply  of  pape 
and  a  typewriter,  or  you  may  stic 
to  longhand  if  you  wish.  Secon 
write  the  word  "yes"  followed  b 
a  comma.  Now  pause,  lean  back 
your  chair,  draw  a  deep  breath  an 
relax.  You  have  made  the  correc 
start.  That  is  very  important.  Don 
ever  attempt  to  write  a  comme 
cial  without  starting  it  with  tl 
word  "yes"  and  freely  interspe 
sing  the  same  word  throughoi 
the  commercial.  These  "yesse 
must  flash  past  just  as  telegrai 
poles  snap  by  the  windows  of 
railroad  coach.  In  order  to  unde 
stand  thoroughly  what  I  mean,  st< 
writing  and  just  listen  for  two 
three  days — you  will  hear  som 
thing  like  this : 

"Yes,  you  can  now  buy  Buzzo 
the  new  large  economy  size." 
"Yes,  the  time  to  act  is  now." 
"Yes,  you  will  admit  our  n( 

package  is  more  handy,  in  fact 

is  33  and  333/1000%  more  han 

than  the  old  one." 

"Yes,  the  new  Ticke  wrist  wat 

is  the  most  beautiful  one  we  ha 

ever  made." 

"Yes,  mother  you  can  now  ha 

smooth  white   hands   if  you  x 

Swoono." 

"Yes,  friends  you  can  now  b 

El  Ropos  again." 

On  and  on  it  goes.  You  will  beg 

to  feel   that  if   one   more  "y< 

comes  out  of  the  loudspeaker  y 

will  scream,  and  you  will. 
One  of  these  days  I  know  an 

nouncer  is  going  to  say,  "Yes,  t 

is  Station  W          of  the  Cosr 

politan  Network." 

Yes,  I  really  think  that  it  co 

happen. 


ARRANGEMENTS  have  been  made  bv 
WHOM  Jersey  City  and  Rutgers  U.  for 
broadcasting  of  all  Rutgers  football 
games. 


RCA  last  week  began  accepting  rac 
telegraph  messages  to  Hong  Kc 
where  the  terminal  of  the  circuit  1 
been  inoperative  since  shortly  al 
Pearl  Harbor. 
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WCAU  "FIRST 


IIV  PHILADELPHIA" 


Ever  since  1933  when  WCAU  entered  the  field  of  women's  programs,  it  has 
endeavored  to  increase  the  audience  and  make  it  more  productive  for  the 
advertiser.  WCAU  has  always  taken  great  pride  in  the  top  position  it  has 
held  in  this  field.  Now  WCAU  announces  another  innovation :  A  man  talking 
to  the  women  listeners  of  our  participation  program  "For  Women  Only." 
Creighton  Stewart  really  knows  how  to  talk  to  women,  and  how  to  sell  them. 
In  our  long  experience  with  women's  programs,  we  have  never  heard  a  more 
convincing  "talker-to-women."  If  you  have  a  product  you  want  sold  to  Ameri- 
ca's Third  Largest  Market,  this  man-to-woman  program  is  your  opportunity. 

COVERAGE  +  PROGRAM  =  SALES 

WCAU 

50,000  WATTS    *    CBS  AFFILIATE 


PHILADELPHIA'S  LEADING  RADIO  INSTITUTION 
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KCMC 


For  availabilities, 
write  Frank  O. 
Myers,  KCMC, 
Inc.,  Texarkana, 
U.  S.  A. 


POST  WAR 
TEXARKANA  IS  READY 

Agriculture,  oil,  dairying,  stock  raising, 
fruit  growing  and  manufacturing  all  con- 
tribute toward  a  balanced  and  prosper- 
ous postwar  Texarkana. 
Reach  this  vast  market  of  over  359,000 
people  via  KCMC. 


U  A  D  \/  C  V  is  takin9  °rders  *or 

H  ft  K  I  L  I  the  newly  improved 
REK-O-KUT  RKD-16  dual  speed 

16-INCH    RECORDING    MOTOR  ASSEMBLY 


To  essenfial  users*, 
HARVEY  can  now 
supply  the  famous 
RKD-16,  with  new 
features  that  materi- 
ally increase  the  life 
and  performance  of 
the  unit. 
3-wcek  delivery.  $148.38 


Features  of  the  REK-O-KUT  RKD-16 


•  Lath*  turned.  25  lb.  cast 
iron  turntable,  balanced, 
with  disappearing  drive  pin 
and  rubber  turntable  pad. 

•  Turntable  fitted  with  one 
inch  diameter  polished  steel 
shaft,  with  special  oil 
grooves  for  force  feed  lubri- 
cation when  operating.  Ro- 
tates on  a  single  boll  beor- 
ing  at  the  bottom  of  the 
turntable  well. 


•  1/20  H.  P.  General  Electric 
constant  speed  motor 

•  A  positive  repeat  speed" 
change  at  all  times. 

•  The  turntable  attains  full 
speed  in  less  than  one  revo- 
lution. 

•  Easy  alignment  of  the  REK- 
O-KUT  overhead  mechanism 
with  the  turntable. 


•  Improved  lubrication  system. 

*AA-S  Priority  or  Better! 

NOTE:  Since  our  monthly  allotment  is  subject  to  WPB  reg- 
ulations, we  suggest  that  you  send  your  order  without  delay. 
Telephone:  LOngeere  3-1800 


HARVEY  RADIO  COMPANY 


103  WEST  43rd  STREET 


NEW  YORK  18,  N.  Y. 


COMMENTARY  ON  COMMENTARY 

KFEL  Program  Praises  and  Attacks  Other  Commentators; 
 —Gets  Large  Listener  Response  


IF  AN  IDEA  now  in  the  final 
stages  of  metamorphasis  at  KFEL 
Denver  ever  is  recreated  on  a  na- 
tionwide scale,  it  "will  put  long 
pants  on  news  commentating",  ac- 
cording to  its  originator,  Commen- 
tator B.  S.  Bercovici. 

Slightly  Steinesque,  the  idea  fol- 
lows the  present  pyramiding  tend- 
ency, being  a  commentary  on  a 
commentary.  It  aims  to  criticize 
critics  and  goes  by  the  title  of 
Assault  and  Flattery. 

Mr.  Bercovici  got  the  idea  when 
he  reviewed  the  panorama  of  com- 
mentators and  columnists  and  de- 
cided they  act  too  much  like  a 
mutual  admiration  society.  He  be- 
lieves that  what  journalism  needs 
are  more  professional  feuds  which 
would  cut  down  on  sniping  at  the 
traditional  scapegoat — the  admin- 
istration in  power. 

Originally  intended  as  a  daily 
column,  Assault  and  Flattery  was 
turned  down  by  newspapers  as  be- 
ing too  ungentlemanly,  Mr.  Berco- 
vici says,  the  contention  being  that 
you  can  slap  the  President  or  Ickes 
or  Stettinius,  but  you  are  no  gen- 
tleman if  you  slap  down  a  slapper. 
Radio,  too,  has  offered  similar  ob- 
jections during  the  eight  years  he 
had  been  trying  to  sell  the  idea. 

He  first  offered  it  to  New  York 
stations  whose  owners,  he  says, 
would  take  one  look  at  the  famed 
NAB  code  decorating  their  walls 
and  would  mumble,  "See  the  code. 
It  says  no  controversy."  Mr.  Ber- 
covici holds  the  code  doesn't  stop 
commentators,  so  it  can't  apply  to 
him. 

The  first  tryout  was  without  re- 
muneration on  WINS  New  York 
and  a  chain  of  10  stations  stretch- 
ing along  the  Hudson  river  to  Buf- 
falo. After  a  year  WSAY  Roch- 
ester became  attracted,  took  over, 
and  a  local  department  store  spon- 
sored the  program.  Three  months 
later  Mutual  started  carrying  the 
program,  but  no  national  sponsor 
could  be  found. 

After  leaving  Mutual,  Mr.  Ber- 
covici worked  for  WHN  New  York 
and  WLW  Cincinnati,  but  neither 
could  be  persuaded  to  use  the 
program.  Dropping  radio,  he  start- 
ed lecturing  before  service  clubs. 
One  assignment  took  him  to  Grand 
Junction,  Colorado.  On  his  way 
back,  he  stopped  off  in  Denver  to 
have  a  chat  with  Gene  O'Fallon, 
owner  of  KFEL. 

Mr.  Bercovici  described  Assault 
and  Flattery  and  was  received 
with,  "Sure,  let's  try  it." 

Now  on  the  air  for  nine  months, 
the  program  reportedly  has  the 
whole  town  talking  and  receives 
great  volumes  of  mail.  Some  few 
of  the  writers  are  not  flattering, 
but  the  mail  is  in  the  main  favor- 
able. 

One  correspondent  wrote,  "Who 
do  you  think  you  are  to  take  away 
Mr.  Lewis'  right  to  speak  his  opin- 
ion on  the  air?"  To  which  the  reply 


MR.  BERCOVICI 

was,  "I  would  be  the  last  one  tc 
ever  attempt  to  rob  Mr.  Lewis  oi 
his  right  to  speak  his  mind,  for  ii 
I  succeeded,  I  would  have  no  on< 
to  assault  or  flatter,  and  Assaul 
and  Flattery  would  be  self-liquidat 
ing." 

Another  wrote,  "Who  do  yoi 
think  you  are,  assaulting  Mr 
Close?"  Mr.  Bercovici  responded 
"If  that's  all  you  want  to  know,  th 
only  thing  I  say  is,  who  do  you  thin' 
Mr.  Close  is?" 

The  program  requires  constan 
activity  day  and  night  by  Bercovic 
and  staff.  The  broadcasts  of  th 
nation's  commentators,  round  t£ 
bles,  and  forums  are  transcribe 
by  his  staff  and  copies  are  turne 
over  to  him  and  also  placed  in 
bank  vault  in  case  of  claims  o 
misquotation. 

The  basis  for  the  program,  M 
Bercovici  claims,  is  that  he  starte 
business  life  as  a  ch  mist.  He  sper 
"a  number  of  years  looking  in1 
test  tubes  where  you  are  eith< 
right  or  wrong,  but  no  matter  wha 
you've  got  to  pay  close  attenti 
to  analysis." 


Autry  for  Wrigley 

WILLIAM  WRIGLEY  Jr.  C,o 
Chicago,  will  sponsor  quarter-hoi 
program  starring  Gene  Autry 
Sunday  5:30-5:45  p.m.  spot  on  C 
beginning  Sept.  23,  coincidental 
with  reduction  of  Prudential  I 
surance  Co.  program  from  45-mi 
utes  to  half-hour.  Wrigley  show 
placed  by  J.  Walter  Thompson  C 
Chicago;  Prudential  program 
Benton  &  Bowles,  New  York. 


Americana  on  TV 

TWICE-A-MONTH  series  of  stor 
of  Americana  started  on  CBS  te 
vision  station,  WCBW  New  Yo 
Sept.  11,  with  Milton  Bacon,  C 
story-teller  as  narrator.  He  v 
broadcast  at  irregular  intervals, 
lustrating  his  tales  with  fill 
photographs,  maps,  and  drawinj 
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If  fortunately  located, 

you  can  buy 


00W 


LOCALLY 


OTHER  IMPORTANT  NBC 
NEWS  PROGRAMS  AVAILABLE 

News  programs  with  wide  appeal  and  ready- 
made  audiences  are  constantly  building  pres- 
tige and  sales  volume  for  dozens  of  local 
products  on  NBC  stations  everywhere.  Im- 
portant live  talent  programs  currently  broad- 
cast cooperatively  include: 

Harkness  of  Washington.  Monday  through  Fri- 
day,ll:15toll:30p.m.  E.T. 

Morgan  Beatty  Monday  through  Fri- 
day, 1:45  to  2.00  p.m.  E.T. 

World  News  Roundup . .  Monday  through  Sat- 
urday,8:00to8:15a.m.  E.T. 
(Sundays9to9:15a.m.)  E.T. 

News  from  NBC  Monday  through  Sat- 
urday, 11  to  11:15  p.m.  E.T. 

ASK  YOUR  NBC  STATION  FOR  DETAILS 


DEAN  OF  AMERICAN  COMMENTATORS 
NOW  AVAILABLE  IN  A  FEW  SELECTED  CITIES 

^  Here's  a  big-time  ready-made  radio  program  with  an  extensive, 
loyal  audience  from  coast  to  coast  .  .  .  now  available  for  local 
sponsorship  in  a  few  choice  localities. 

Kaltenborn's  network  program,  sponsored  by  Pure  Oil  Company  in  the 
25  states  where  Pure  Oil's  products  are  sold,  is  now  in  its  seventh  year. 
Exciting  opportunities  for  local  sponsorship  exist  outside  the  network 
sponsor's  sales  territory  .  .  .  opportunities  to  buy  the  nation's  most  con- 
sistently highest  rated  Commentator  at  remarkably  small  local  costs. 

A  few  more  .  .  .  but  only  a  few  more  .  .  .  local  tie-ups  are  available. 

If  you  buy  Kaltenborn  locally,  you  become  his  sole  sponsor  locally — for 
each  of  his  Monday -Wednesday -Friday  night  broadcasts  provides  time 
for  full  opening  and  closing  commercials — adequate  opportunity  for  your 
own  sales  messages  and  your  own  identification  with  this  noted  news  analyst. 

The  rate  is  surprisingly  reasonable.  Consult  your  NBC  station. 

National  Broadcasting  Company 

America's  No.  1  Network 


A  ttrvlct  of  lidlg 
Corpgration  cf  America 


I 


news  ppAt 


For  Harco  Radio 

MASTS  &  TOWERS 


Revocation  of  Ordtf  M-126 
pormil*  manufacturing  from 
surplus  Inventor!**.  Wo  havo 
adoquals  surplus  slocks  lo 
make... 

IMMEDIATE 
SHIPMENTS 


HARCO 

CO.  INC. 

ELIZABETH  4,  NEW  JERSEY 


Catalog  mailed  on  raquwf 


LOWELL  THOMAS,  veteran  news  com- 
mentator for  Sun  Oil  Co.  on  NBC,  will 
be  guest-speaker  at  first  celebrity  lunch- 
eon of  new  season  at  Adv.  Club  of  New 
York    Sept.    20.    His    subject   will  be 
"Broadcasts  From  All  Over  the  World". 
Following   talk  he   will   be  presented 
with  club's  bronze   plaque,   an  award 
signalizing  his  15th  anniversary  as  ra- 
dio news  commentator. 
CURT  GOWDY,  former  sports  announcer 
for  KFBC   Cheyenne,  Wyo.,  has  been 
been  named  sports 
editor     of  KOMA 
Oklahoma  City  and 
will   broadcast  full 
nine-game  football 
schedule    of  Okla- 
homa   V.    Big  Six 
Champions  under 
sponsorship  of  Bell 
Clothing  Co..  Okla- 
homa City  and  Tul- 
sa.   First    game  is 
Sept.    29.    This  is 
third  year  of  cover- 
age. Games  are  also 
carried    by  KTUL 
Mr.  Gowdy  Tulsa. 

JIM  CHALMERS  has  joined  WEIM  Fitch- 
burg,  Mass.,  as  sports  and  newscaster. 

STAN  RAYMOND  has  joined  WATL  At- 
lanta as  director  of  news  and  special 
events.  He  will  broadcast  U.  of  Georgia 
football  games.  Raymond  is  f0""" 
sportscaster  for  WTMA  Charleston.  S.  C. 

W  E.  DEBNAM,  commentator  on  WPTF 
Raleigh.  N.  C,  for  Smith-Douglass  Co.. 
Norfolk,  Va.,  has  returned  to  «>e  sta 
tlon  from  an  extensive  tour  of  the  South 
Pacific. 

CLETE  ROBERTS,  Rome  correspondent 
for  American,  last  week  was  awarded 
European-African-Middle-Eastern  Cam- 


paign medal.  Gen.  McNarney  presented 
medals  to  Roberts  and  eight  other  cor- 
respondents in  ceremony  in  Rome. 
WILLIAM  S.  GAILMOR,  WHN  New  York 
news  analyst,  is  commentator  for  the 
Soviet  full-length  documentary  film 
"Fall  of  Berlin"  which  has  been  shown 
in  Berlin  and  soon  will  be  released  in 
America. 

JEAN  WRIGHT,  American  Hollywood 
director  of  news  features,  has  resigned 
to  become  writer-secretary  for  Con- 
stance Bennett,  star  of  a  five-weekly 
series  on  that  network. 
RICHARD  CUTTING,  CBS  Hollywood 
annuouncer,  has  been  named  assistant 
to  CHET  HUNTLEY,  network  Pacific 
Coast  news  and  special  events  director. 


How  to  Test  Your  Purchase 
of  Radio  Time- 

First,  you  want  a  market  that  is  able  to  buy. 
Second,  you  want  a  medium  that  is  able  to  reach 
and  sell  that  market. 

The  Richmond  market  is  permanent  and  stable 
with  industrial  plants  that  work  steadily,  peace- 
time or  wartime.  Richmond  enjoyed  the  greatest 
industrial  Srowth  of  any  large  American  city  or 
similiar  size  during  the  pre-war  decade. 

The  average  buying  power  of  a  Richmond  family 
is  $2  140  nearly  double  that  of  the  average  family 
in  the  nation.  WRNL  has  the  listening  ear  of  these 
people  who  have  the  money  to  spend.  WKINL 
can  do  a  selling  job  for  you. 

Affiliated  with  the 
American 
Broadcasting  Company 


Col.  Warner 


VICTOR  in  competition  with  profes- 
sional football,  movies  and  the  stage 
for  services  of  Tom  Harmon  (left), 
former  All-American  grid  star  at  Mlcn- 
igan,  was  Leo  J.  Fltzpatrick,  vice-pres- 
ident and  general  manager  of  WJR  De- 
troit Harmon  recently  was  discharged 
from  the  AAF  as  a  captain  wearing 
Purple  Heart  and  Silver  Star.  He  will 
broadcast  U.  of  Michigan  schedule,  spon- 
sored by  Cunningham  Drug  Stores  Inc. 


AL  WARNER  HEADS 
WOE  NEWS  BUREAU 

COL.  ALBERT  L.  WARNER,  re 
leased  from  the  Army  where  he  hai 
headed  the  War  Intelligence  Divi 
sion  of  the  Bureau  of  Public  Rels 
tions,  joine 
WOL,  Cowle 
Washington  out 
let,  Sept.  15, 
head  of  the  new 
bureau. 

Prior  to  194: 
when  he  was  com 
missioned,  C  o 
Warner  was  chie 
of  CBS  Washing 
ton  news  bureai 
He  has  been  pre 
ident  of  both  the  White  House  Co 
respondents  and  the  Radio  Corr 
spondents.  During  his  years  in  tl 
Army,  in  addition  to  his  duties 
War  Intelligence  chief,  BPR, 
was  the  official  spokesman  of  tl 
War  Dept.  every  Sunday  on  t 
Army  Hour,  and  on  a  special  ne- 
series  for  troops  overseas. 

He  has  just  returned  from  G 
many  where  his  duties  concern 
the  Army's  cooperation  with  a 
thorities  on  public  relations  at  t 
Potsdam  Conference.  His  tour  to 
him  to  all  parts  of  Germany  fr( 
the  Rhineland  to  the  Alps. 

In  line  with  expansion  of 
WOL  news  department,  the  stat 
has  added  two  new  newsmen  in 
dition  to  Col.  Warner.  They 
Russell  Turner,  former  assist 
editor  of  the  UP  Washington  1 
reau,  and  Loren  Pope,  ex-pohti 
writer  for  the  Washington  Star 


DAVID  BALLARD,  announcer  of  KGFJ 
Los  Angeles,  has  been  named  chief 
newscaster. 

WILLIAM  ARTHUR  SELLEY,  former- 
ly with  WDZ  Tuscola,  111.,  has  joined 
WLAC  Nashville,  Tenn.,  as  Esso  Re- 
porter. 

SAM  L.  CRAWFORD,  news  editor  of 
KGY  Olympia,  Wash,  received  special 
recognition  last 
week  from  Station 
Owner  TOM  OL- 
SEN  upon  comple- 
tion of  12,329  regu- 

I  a  r  1  y  scheduled 
quarter-hour  news- 
casts   during  past 

II  years  with  KGY. 
He  now  presents  33 
news  broadcasts 
each  week  and  In- 
cludes local  news 
in  each  program. 
During  sessions  of 
Washington  State 
Legislature  he  pre- 
sents daily  quarter- 
hour  commentary  over  network  of 
Washington  stations. 

HERB  GRAFFIS,  Chicago  Times  col- 
umnist, began  series  of  commentaries 
Sept  12  over  television  station  WBIUJ 
Chicago.  He  has  just  returned  from  the 
European  theater. 

PRESS  NEWS  Ltd.,  Toronto,  radio  sub- 
sidiary of  Canadian  Press,  has  added 
CKUA  Edmonton,  and  CKNW  New 
Westminster,  B.  C,  to  its  wire  service, 
for  total  of  49  stations  taking  PN  serv- 
ice. 


3  MBS  Co-Ops 

THREE  more  Mutual  progri 
have  been  made  available  to  a1 
ated  stations  for  local  sponsors 
Inside  of  Sports,  Monday  thro 
Friday,  7:45-8  p.m.,  is  availabl 
all  stations  not  used  by  Ba 
Cigars,  effective  immediately.  C 
tain  Midnight,  Monday  thro 
Friday,  5:30-5:45  p.m.,  will 
available  Sept.  24  to  all  stat 
except  those  used  by  Wander 
Erskine  Johnson,  Hollywood  | 
mentator,  Monday  through  Fn 
4-4:15  p.m.,  will  be  available  t 
Mutual  stations  beginning  Oc 


Mr.  Crawford 


DIRECT  radio  press  communications 
between  Shanghai  and  the  U.  S.  have 
been  re-established  for  first  tune  since 
capture  of  Shanghai  by  Japanese  in 
January  1941.  Two-way  radio  circuits 
have  been  set  up  through  Press  Wire- 
less. d 


WLW 

700  ON  YOUR  DIA 


THE  NATION'S 
MOST 
MERCHANDISE-AI 
STATION 
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• . .  another  important  new  nbc  Jiesaunes 

program  —  exclusive  to  subscribers 


*THE  5-POINT  PLAN 

(The  result  of  hundreds  of  radio- 
men's suggestions  for  the  ideal 
musical  library  service). 

|  A  service  that  is  especially  de- 
signed for  radio  with  plenty  of 
short  instrumental  selections  .  .  . 
vocals  separate.] 

2  Material  that  is  exclusive  to  your 
station  in  your  town. 

3  Music  that  is  not  available  on 
phonograph  records. 

4  Enough  selections  by  every  per- 
former to  make  programming 
worth-while. 

5  "Network  quality"  arrange- 
ments, musicians  and  vocalists. 


Last  November  .  .  .  when  we  inaugurated  our 
5-Point  Plan*  ...  we  promised  NBC  Thesaurus 
subscribers  a  musical  program  service  more  com- 
prehensive, more  specifically  styled  for  radio  than 
ever  undertaken  before.  From  the  enthusiastic 
acceptance  and  response  to  this  plan  with  its 
highly  popular  "The  Music  of  Manhattan,"  "Slim 
Bryant  and  His  Wildcats,"  and  "Music  Hall 
Varieties,"  we  know  that  radiomen  are  endorsing 
it  wholeheartedly. 

Now,  another  step  . . .  further  fulfillment  of  that 
Thesaurus  promise!  It's  The  Salon  Concert 
Players  with  a  salon  orchestra  in  every  sense  of 
the  word  .  .  .  not  the  abbreviated  conception  of  a 
salon  orchestra  so  often  heard  in  hotel  dining 
rooms  .  .  .  but  one  with  the  rich,  full-sounding  in- 


strumentation found  in  the  courtly  Continental 
salon  orchestras.  25  handpicked  network  musicians 
bring  new  magnificence  to  such  glorious  favorites 
as  Der  Rosenkavalier  Waltz,  Dance  of  the  Russian 
Doll,  Ballet  of  the  Flowers.  Max  Hollander  .  .  . 
featured  violinist  .  .  .  adds  the  genius  and  brilli- 
ance that  make  him  a  nation-wide  favorite  as 
first  violinist  with  Toscanini  and  as  a  soloist  on 
innumerable  network  programs. 


The  Salon  Concert  Players  has  everything 
you  want  to  identify  your  station  in  your  com- 
munity with  outstanding  and  exclusive  programs 
. . .  and  it's  another  example  of  why  NBC  Thesaurus 
is  America's  Number  1  Musical  Program  Service. 


RADIO-REl 

AMERICA'S  NUMBB 


ING  DIVISION 

Cf  Of  KCCORDfO  PROGRAMS 


,  *        5  J*"1!       RCA  Bldg.,  Radio  City,  New  York  •  Chicago  •  Washington  •  Hollywood  '  Son  Froncwco 


Techhicrl^ 


Hon.  Lambert  Smith 
Smith,  Taylor,  Jenkins 
Pittsburgh,  Pa. 
Dear  Lambert: 

Well,  old  fella,  how's  the  farmin' 
goin'?  Been  wantin'  to  get  up  there 
but  the  train 
reservation  sit- 
uation has  me 
all  snafued. 
May  tee  you 
tho  when  W. 
Va.  plays  Pitt 
at  Pittsburgh 
this  fall.  As 
you  know  we 
cover  all  W. 
Va.  Univer- 
sity games 
right  from  the 
stadia  where 
they're  played 
(have  for 
years)  and  we 
may  get  a  free 
ticket  from 
Ernie  Saun- 
ders, our 
sports  an- 
nouncer, who 
will  do  the 
game.  If  so, 
ril  be  seein' 
yat  Lambert. 
Regards  to 
Taylor  and 
Jenkins. 

Yrs., 
Algy 

W  C  H  S 

Charleston,  W.  Va. 


McKEY  AJSD  SHAW 

FORM  NEW  FIRM 

DIXIE  B.  McKEY  and  Robert  C. 
Shaw  have  formed  a  consulting 
engineering  firm,  McKey  &  Shaw, 
with  offices  at  1108  16th  St.  N.  W., 
Washington.  They  will  operate  in 


Mr.  McKey 


Mr.  Shaw 


all  branches  of  broadcasting  and 
television. 

Both  Mr.  McKey  and  Mr.  Shaw 
have  been  active  in  communications 
for  many  years,  and  participated 
in  linking  of  North  America  and 
Europe  via  shortwave  telephone  18 
years  ago.  They  collaborated  in  this 
project  at  BTL  Deal,  N.  J.,  in  1927, 
aiding  in  development  of  transmit- 
ters and  antenna. 

Since  that  time  Mr.  Shaw  has 
pioneered  in  higher  frequencies 
and  holds  several  patents  on  equip- 
ment design.  He  took  part  in  de- 
veloping high-powered  ship-to-shore 
radiotelephone  service  for  passen- 
ger ships.  He  holds  BS  in  electrical 
engineering  from  U.  of  Michigan, 
and  recently  completed  a  three-year 


PIN-UP... 


•  There  are  blonde  pin-ups,  brunette 
pin-ups,  and  just  pin-ups  ...  all  have 
their  special  appeal. 

•  But  one  PIN-UP — a  favorite  every 
time— is  the  BMI  PIN-UP  SHEET 
you'll  find  in  your  station's  music  li- 
brary. 

•  It's  but  another  special  service  to 
broadcasters  — ■  program  directors, 
mnsical  directors,  disc  jockeys — to 
all  who  use  music,  recorded  and  tran- 
scribed. 

•  The  BMI  PIN-UP  SHEET  is  a  monthly 
bulletin — a  convenient  and  timely  ref- 
erence to  the  current  song  hits  and 
tunes  coming  up  which  are  licensed  by 
BMI. 

This,  and  all  other  BMI  serv- 
ices, is  yours  without  additional 
cost  under  your  BMI  license. 


i 


night  course  at  Stevens  Institute 
of  Technology.  During  the  war  he 
worked  on  frequency  apparatus  for 
military  services  at  the  Deal  and 
Whippany,  N.  J.,  plants  of  Bell 
Labs. 

Mr.  McKey  entered  radio  in  1914 
while  in  the  Navy,  graduating  from 
the  Sound  Radio  School,  Aviation 
School  and  Radio  School.  He  joined 
AT&T  in  1923  and  served  with 
AT&T,  Bell  Labs,  and  Graybar  17 
years.  He  put  on  the  air  the  915- 
ft.  antenna  of  WKY  Oklahoma  City. 


ROBOT  ENGINEER 

RCA  Antennalyzer  Computes 
 -Location  of  Towers  


FIRST  public  demonstration  of  the 
Antennalyzer,  a  magic  brain  for 
quickly  performing  mathematical 
computations  necessary  in  deter- 
mining location  and  arrangement 
of  radio  towers,  was  given  by  Dr. 
George  H.  Brown  of  RCA  Labora- 
tories last  Monday  night  before 
the  Washington,  D.  C,  section  of 
the  Institute  of  Radio  Engineers. 


Engineer  Demonstrates 
Antennalyzer 

An  overflow  audience  of  more  than 
200  engineers  attended  the  meeting. 

Employing  52  electronic  tubes, 
the  device  duplicates  all  charac- 
teristics of  a  projected  antenna, 
providing  a  pattern  of  light  on  a 
cathode  ray  tube  identical  with  the 
desired  pattern  of  transmission  of 
the  broadcast  station.  According 
to  RCA,  it  "adds  and  subtracts 
angles,  multiplies,  looks  up  trig- 
onometric functions,  adds  num- 
bers, squares  them  and  finally  takes 
the  square  root  of  the  whole  to 
produce  the  desired  answer,  which 
the  engineers  must  have  to  ac- 
curately locate  a  directional  radio 
antenna." 

Engineers  attending  the  meeting 
said  the  device  would  save  weeks 
formerly  devoted  to  field  tests  and 
calculations  and  thought  it  would 
probably  be  used  by  technical  con- 
sultants and  government  agencies. 
Several  thought  it  would  cut  down 
the  size  of  consulting  staffs  needed 
for  ascertaining  tower  locations. 

Prior  to  the  demonstration,  Dr. 
Lynde  P.  Wheeler,  chief,  FCC 
Technical  Information  Division, 
and  Clyde  Hunt,  chief  engineer  for 
WTOP  Washington,  reported  that 
the  $500,000  fund  for  a  building 
in  New  York  for  IRE  has  been 


GARO  W.  RAY,  consulting  radio  eng 
neerlng  firm  for  standard  and  FM  ser 
Ices,  has  established  new  enlarged  1 
cllitles  at  991  Broad  St.,  Bridgeport 
Conn.   (Phone:  5-2055).  Mr.  Ray  ree_ 
tablished  his  consulting  practice  afte 
several  years'  active  duty  as  captain  *' 
Army  Signal  Corps. 

ANNING  M.  PRALL,  son  of  the  late  foil 
mer  chairman  of  the  FCC,  now  Is  wit 
Raytheon  Mfg.  Co.  as  specialist  In  radii 
and    television  fields.    He  leaves  thj 
week  for  West  Coast  to  contact  radl 
and  motion  picture  interests  In  conned 
tion  with  Raytheon  operations. 
MAJ.  FRANK  D.  LANGSTROTH,  formJ 
commercial  engineer  for  Sylvanla  Eled 
trie  Products  Inc.,  radio  division,  Is  not 
chief  of  the  electron  tube  staff  of  Ar— 
Electronics  Standard  Agency. 
MAGUIRE     INDUSTRIES     Inc..  I 
Wayne,  Ind.,  has  been  authorized 
stockholders  to  borrow  $2,000,000  to 
crease   working   capital  for  peacetli 
operations  and  the  acquisition  of  cor 
panies  with  peacetime  earnings.  Fir 
manufactures  home  radios  and  accessa 
rles  In  addition  to  other  products.  I 
GLENN     SORENSON,     formerly  wll 
KVFD  Fort  Dodge,  la.,  recently  returns 
from   40  months   overseas  with  Art" 
Signal   Corps,   has  joined  engineer! 
staff  of  WMT  Cedar  Rapids. 
RAYMOND  LOWROY  has  returned 
Navy  service  to  old  post  of  control  ol 
erator  at  WLAC  Nashville,  Tenn. 
LT   COMDR.  LINCOLM  MAYTHAM, 
cently  released  from  the  Navy  and  fc 
mer    account    executive    of  Blacked 
Sample-Hummert,    Chicago,    has  1 
elected  vice-president  of  the  Wire 
corder  Development  Corp.  Firm  Is 
charge  of  wire  recorder  licensing  pr, 
gram  for  Armour  Research  Foundatil 
of  Illinois  Institute  of  Technology. 
DOMINICK  ALBANESE,  formerly  wl 
AAF  Labs.,  has  joined  De  Mornay-Bud 
New  York,  electronic  equipment  fir 
as  research  engineer. 
CAPT.  D.  N.  GARDNER,  Royal  Canadid 
Signal  Corps,   is  returning  to  Canaj 
from  overseas.  He  was  formerly  contrj 
operator  of  CKY  Winnipeg. 
KEN  McKENZIE,  engineer  of  CKEY 
ronto,  married  Rita  McCormack  at  Pc 
Arthur,  Ont.,  Sept.  6. 
ART   SCHOLES,  former  chief  operat 
of  CHEX  Peterborough,  Ont.,  has  joinl 
the  engineering  staff  of  CKEY  Toronlf 
STUART    DUNBAR   BOWNLEE,  for 
years  with  Canadian  General  ElectJ 
at  Toronto  in  engineering  and  patej 
law  departments,  has  been  appolntl 
executive  secretary  of  Radio  Mfrs.  Ass» 
of   Canada,   Toronto,   Canadian  Rac 
Patents  Ltd.  and  Sealandair  Ltd.,  si 
ceeding  W.  W.  RICHARDSON,  who 
been   appointed  secretary-treasurer 
Rogers  Majectic  Ltd.,  Toronto,  radio 
manufacturer   [BROADCASTING,  Si 
10]. 


well  oversubscribed.  The  Washin| 
ton   section   has  contributed 
proximately     $17,000.  Fred 
Albertson,  vice-chairman    of  t| 
Washington  section,  presided. 


WTO 


rHEWS 

Strom 


PHIlADtLPHlA'S 
/  MOST  POWfRfUL 
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ON  THE  DIALS  OF 
VALLEY  LISTENERS 


WSTV  is  still  SURROUNDED,  but  not  INVADED,  by  some  mighty  potent  network 
competition.  Stations  A  and  C  on  the  chart  below  each  pack  a  wallop  of 
some  50,000  watts.  There  must  be  good  reasons  why  Steubenville  folks  and  OHIO 

VALLEY  listeners  continue  to  prefer  WSTV's  friendly  250  watts! 

OUR  LATEST  LISTENERS  INDEX  SHOWS 

—  MORNING  LISTENING  -  UP  15  % 

 AFTERNOON  LISTENING  -  UP  15  % 

EVENING  LISTENING  -  UP  52% 
OVER  1944  SURVEY 


WSTV 

STEUBENVILLE  •  OHIO 

JOHN  LAUX,  GEN.  MGR. 
MUTUAL  NETWORK 


For  more  details  on  WSTV  and  other  Friendly  Group  Stations,  write,  wire  or 
phone  SPOT  SALES,  NEW  YORK,  CHICAGO,  SAN  FRANCISCO,  LOS  ANGELES. 


WSTV         WFP6  WJPA 

STEUBENVILLE.  O.,     ATLANTIC  CITY,  N.  J.,   WASHINGTON,  PA., 


til  IS  fc|  V 

KINGSTON,  N.  Y. 
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BALTIMORE'S 
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MUTUAL  BROADCASTING  SYSTEM 


JOHN  ELMER  GEORGE  H.  ROEDER 

President  "  General  Manager 

FREE  &  PETERS,  Inc. 

Exclusive  National  Representatives 


Promotion  Personnel 

PAUL  FORREST,  CBS  Hollywood  mer- 
chandising manager,  recently  struck  by 
a  hit  and  run  motorist,  Is  confined  to 
his  home  with  a  fractured  hip. 

A.  E.  (Tony)  SCHEFFER  has  been  ap- 
pointed director  of  public  relations  for 
W  L  W  Cincinnati, 
succeeding  ROGER 
BAKER,  now  home 
office  account  exec- 
utive. Schefier,  who 
will  have  supervi- 
sion of  all  listener- 
audience  promo- 
tion, for  three 
months  has  been 
assistant  to  JAMES 
D.  SHOUSE,  vice- 
president  of  Croslev 
Corp.  in  charge  of 
broadcasting.  He 
formerly  was  secre- 
tary of  Ohio  State 
and  Cincinnati  Res- 
taurant Assn.  WLW  publicity  depart- 
ment continues  under  direction  of 
WILLIAM  L.  BARLOW  and  exploitation 
department  under  WILLIAM  McCLUS- 
KEY. 

JEAN  STOUT  BROWN,  member  of  pub- 
licity staff  of  WMT  Cedar  Rapids,  will 
teach  a  course  in  radio  writing  this 
fall  at  State  U.  of  Iowa. 

GEORGE  SCHRIER,  former  publicity 
manager  for  American  cooperative  pro- 
gram department,  Sept.  17  joins  Schol- 
astic Sports  Institute  as  publicity  di- 
rector. 

DON  RICH,  publicity  director  of  WJZ 
New  York,  is  hospitalized  with  intesti- 
nal flu. 

RALPH  GLEASON  has  resigned  as 
trade  news  editor  of  American  Broad- 


Mr.  Scheffer 


TdtieK  you, 

HEINZ  *  ycu  tSlut*i  o£ 

OAKLAND  A™ 

For  here  this  famous  food  company  has  two  plants — a  mammoth 
and  beautiful  factory  in  Berkeley,  a  little  more  than  three  miles  from 
the  KROW  studios— and  an  office  and  warehouse  in  Oakland.  Both 
are  illustrated.  When  you  think  of  Heinz  you  naturally  think  of— 

KROW 

And  when  you  think  of  KROW  you  think  of 
the  thousands  of  growers  who  supply  the  raw 
foods  that  are  processed  at  the  Heinz  factory — 
all  of  whom  are  within  easy  range  of  the  KROW 
airwaves.  Something  to  think  about,  isn't  it? 


Radio  Advertising  Co. 
National  Sales 

19th  Street  at  Broadway,  Oakland  12,  California  Representatives 


Radio  Station  KROW,  Philip  G.  Laricy,  Gen.  Mar. 


casting  Co.  and  is  currently  completing 
manuscript  for  book  on  hot  music  to 
be  published  next  spring. 

NBC  Promotion  Kit 

NBC  advertising  and  promotion  de- 
partment last  week  sent  promotion  kit 
for  all  NBC  commercial  programs  to  the 
network's  155  affiliates.  Kits  Include 
complete  campaigns  of  on-the-air  pro- 
motion, newspaper  advertising,  news- 
paper and  general  publicity,  window 
and  other  displays,  transportation  ad- 
vertising, outdoor  advertising,  direct 
mail,  house  organs,  stunts,  exploitation 
and  contests.  Included  Is  40-page  work- 
ing manual  on  how  to  use  material  for 
1945-46  Parade  of  Stars  promotion.  Sta- 
tions will  receive  individually-recorded 
star  announcements  and  .short  enter- 
tainment spots  made  by  NBC  artists 
for  local  broadcast,  ranging  from  12 
seconds  to  4  minutes. 

London  Postcard 
POSTCARD  with  a  picture  of  Basil 
Rathbone  and  Nigel  Bruce  in  a  London 
cab  with  the  caption  "Hurry,  cabby,  we 
have  to  post  message  to  our  listeners  in 
the  States"  was  sent  from  London  to 
radio  editors  as  a  promotion  piece  for 
Sherlock  Holmes  Mutual  program,  Mon- 
day 8:30-9  p.m.  Show  is  sponsored  by 
Petri  Wine  Co.,  San  Francisco.  Agency 
is  Young  &  Rubicam,  New  York. 

Luncheon  News 
AS  STATION  promotion,  KROW  Oak- 
land has  started  issuing  daily  last  min- 
ute mimeographed  news  bulletin  sheet 
to  all  tables  at  local  Athens  Club  dur- 
ing luncheon  hour.  With  credit  given 
KROW  as  news  source,  special  printed 
form  Is  headed  Athens  Club  Noon  News. 
Other  organizations  are  requesting  serv- 
ice be  extended  to  include  their  lunch- 
eon meetings. 

Guild  Promotion 

POSTCARDS  promoting  American 
Broadcasting  "Theater  Guild  of  the  Air" 
programs  were  mailed  by  WOWO  Fort 
Wayne,  Ind.,  to  members  of  local  Civic 
Theater  prior  to  program  debut.  Scale 
model  of  guild  hall  also  has  been  pre- 
pared and  Is  on  display  in  theater 
lobby.  Placard  tells  of  coming  produc- 
tions. 

Durante -Moore  Card 
POSTCARDS  with  a  picture  of  Jimmy 
Durante  and  Gary  Moore  checking 
their  watches  against  a  sundial  were 
sent  out  to  announce  return  of  team 
to  the  air  Sept.  14.  Program  is  spon- 
sored on  CBS  by  United  Drug  Co.  for 
Rexall  products.  N.  W.  Ayer  &  Son, 
New  York,  is  agency. 

Fair  Coverage 
FIFTEENTH  consecutive  year  of  cover- 
age by  WCLO  Janesville,  Wis.,  of  Wal- 
worth County  Fair  Aug.  31 -Sept.  3  was 
coupled  with  service  promotion  includ- 
ing continuous  all-day  stage  show,  sou- 
venire  programs  and  homemakers  booth. 

Safety  Slogan 
KTTJC  Tucson,  Ariz.,  public  service  pro- 
motion currently  tles-in  with  local 
safety  campaigns  by  use  of  CBS  affilia- 
ation  announcement  slogan  of  "Caution 
before  speed".  Copy  further  explains 
reasons  for  driving  care. 

KVOE  Brochure 
FILE  size  promotion  folder  has  been 
prepared  by  KVOE  Santa  Ana,  Cal..  to 
present  in  conversational  style  data  and 
facts  on  coverage  and  market.  Rate 
Information  Is  Included. 

Guest  Folder 
SOTJVENIRE  illustrated  folder  of  WLW 
Cincinnati  faculties  is  presented  visi- 
tors to  Crosley  Square.  Space  for  auto- 
graphs is  provided. 

CBS  Coast  Brochure 
BACKING  UP  statements  with  Hooper 
Inc  figures,  CBS  Pacific  Coast  brochure, 
"It's  Getting  to  Be  a  Well  Known 
Habit",  presents  statistics  on  programs 
designed  for  Pacific  Coast  regional  ad- 
vertisers and  also  table  of  first  fifteen 
among  all  shows  heard  on  the  West 
Coast. 


Department  Moves 

MUTUAL  publicity  department  is 
moving  from  its  former  location  on 
the  20th  floor  of  1440  Broadway, 
New  York,  to  the  19th  floor  of  the 
building,  adjoining  the  newly  en- 
larged news  and  special  events  de- 
partment. Job,  begun  last  week, 
ought  to  be  finished  by  the  end  of 
this  week. 


Programs 


Street  Quiz 
NOVELTY  quiz  show,  "What  Did 
Say",  starts  on  WOR  New  York  Sept 
17.  Sidewalk  Interviews  conducted 
Ken  Powell  will  be  heard  Monday-Wed 
nesday-Friday  11:45-11:55  a.m.  Pas 
sersby  who  answer  questions  correctl 
will  be  given  free  tickets  to  a  WOI 
broadcast. 

Format  Change 

FORMAT  of  five-weekly  "Pettycoa 
Partyllne"  program  heard  1:05-2  p.m.  oi 
WSAI  Cincinnati  changes  Sept.  17 
feature  as  stars  of  the  sponsor  partlclpa 
tion  show  the  "members"  of  the  Party 
line  attending  the  broadcasts.  Sponso 
give-aways,  theater  tickets  and  othe 
awards  and  prizes  will  be  made 
attendants  and  participants. 

Returned  Vet  Tribute 

SERIES  of  programs  paying  tribute 
returned  local  servicemen  who  hav 
gained  recognition  for  their  part  In  tl 
war  has  started  on  WNHC  New  Havei 
Program,  "The  Victory  Parade",  Is  pn 
sented  every  week  night  7:30-8  p.n 
under  sponsorship  of  local  merchant 

Art  Review 
SERIES  of  programs  to  stimulate  Dul 
lie  Interest  in  new  art  exhibltior 
around  New  York  started  Sept.  10  o 
WNYC  New  York  regularly  schedule 
weekly  art  discussion,  "Let's  Talk  Aboi 
Art".  Each  week  program  reviews  diffe 
ent  exhibit. 

KHJ  Money  Quiz 
SPINNING  OUT  numbers  on  a  whe< 
telephone  quiz  show  titled  "Tello  Tes 
started  on  KHJ  Hollywood  Sept.  10.  Qu 
masters  dial  telephone  numbers  ai 
contestants  answering  questions  co 
rectly  receive  cash  prizes. 

New  Music  Series 
FEATURING  nationally  known  popul 
songwriters  and  their  compositions, 
new  52-tlme  transcribed  quarter-ho 
series  titled  "Hollywood  Tune-Time" 
being  produced  by  On-the-Alr  In 
Hollywood,  for  sponsor  consideration 

Safety  Show 
WEEKLY  "Safety  Party"  variety  pi 
gram  has  been  started  by  KVOO  Tu 
to  emphasize  campaign  by  Tulsa  Saf< 
Council,  of  which  KVOO  Manager  W. 
Way  is  president. 

Negro  Tribute 
PAYING  tribute  to  contributions  by  1 
Negro  race  to  the  arts,  weekly  half -he 
"My  Name  Is  Joe  Adams"  has  S 
started  on  KFWB  Hollywood. 


What 

Jacksonville's 

Homes 

Prefer! 

IT'S  MUTUAL,  SOW  I 


ReDiesen'.Efl  by 
JOHN  H.  PERRY  ASSOCIATES 
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TRAVELING 

OA  I PQUA  U  > 


FOR  KAMOLAND  -THE  4-STATE  OZARK  REGION 


MISSOURI 


A 


KUOA 

5,000  WATTS 

"He"  calls  on  every  store 
and  home  in  this  area  — 
every  day! 

Yes,  in  this  great  4-state 
area  "Mr."  KUOA  is  a 
household  word  in  every 
home  and  store  .  .  • .  on 
every  farm  and  in  every 
factory.  On  his  "cus- 
tomer list"  are  more  than 
1,220,958  prospects  for  your  products.  More  than  205,000  Radio  Families  hear  this  strong, 
clear  voice  in  the  states  of  Kansas,  Arkansas,  Missouri  and  Oklahoma.  Be  sure  he's  selling 
your  wares,  too.  He's  available  for  YOU  ...  so  investigate  his  all-round  possibilities  NOW. 


KUOA 

Siloam  Springs,  Arkansas 

5000  Watts -1290  Kilocycles 


The  Voice  of . . . 

AJCAMOLAND 

mm 


National  Representatives: 
The  Walker  Company 


A 


ARGUMENT  with  EINSTEIN 


No  quibblers,  we  .  .  .  let  Einstein  have  his  own  way 
with  his  theory  of  relativity.  But  when  Einstein  says, 
"I  never  think  of  the  future.  It  comes  soon  enough" — 
thaf's  where  Sellevision  picks  its  argument.  We're  not 
physicists.  We're  just  radio  folks  trying  each  day  to 
make  a  good  station  better.  So,  Einstein  notwithstanding, 
we  believe  in  thinking  about  the  future.  Yes,  and  doing 
something  about  it,  too!  That's  why  Sellevision,  KSTP's 
concept  of  station  betterment  ...  a  far-sighted  policy  which, 
for  more  than  four  years,  has  been  manifesting  itself 
concretely  in  continuous  audience  promotion  throughout 
our  coverage  area.  Summing  up  our  argument  with  Ein- 
stein, we  think  you'll  agree  with  us  that  Sellevision — 
the  eyes  to  the  ears  of  tomorrow — makes  KSTP 
a  better  buy. 


50,000  WATTS  —  CLEAR  CHANNEL 
NORTHWEST'S  LEADING  RADIO  STATION 
EXCLUSIVE  NBC  AFFILIATE  FOR  THE  TWIN  CITIES 

Represented  Nationally  by  Edward  Potry  A  Co. 
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State  Dept.  to  Have  Communication 
Experts  in  All  World  Capitals  Soot 


IN  RECOGNITION  of  the  grow- 
ing importance  of  communications 
in  world  affairs,  the  State  Dept. 
is  throwing  into  high  gear  its 
plans  for  telecommunications  at- 
taches. Within  six  or  eight  months 
the  State  Dept.  hopes  to  have  full- 
time  communications  experts  in 
capitals  throughout  the  world. 

Posts  scheduled  to  be  filled  are 
Cairo,  Chungking,  Moscow,  Rio  de 
Janeiro,  Bogota  and  other  cities 
as  the  plan  expands.  Present  com- 
munications attache  in  London, 
John  Ordway,  is  scheduled  for  a 
post  as  foreign  service  officer  in 
Buenos  Aires,  leaving  his  commu- 
nications post  in  London  to  be 
filled. 

John  Plakias  of  the  State  Dept.'s 
transportation  communications  di- 
vision, has  been  handling  commu- 
nications in  the  American  Em- 
bassy in  Paris  for  six  months. 

Industry  Experience 

Getting  away  from  "white  col- 
lar diplomacy",  the  State  Dept.  is 
planning  to  use  men  with  industry 
experience  as  a  prerequisite  rather 
than  men  with  experience  in  the 
diplomatic  world. 

"It  has  been  taking  a  long  time 
to  get  the  plan  in  operation",  a 
State  Dept.  spokesman  told  Broad- 
casting last  week,  "because  we  are 
insisting  on  only  the  best  man  for 
each  job."  He  said  that  a  knowl- 
edge of  the  language  of  the  coun- 
try to  which  the  man  is  assigned 
is  of  great  help,  as  well  as  a  "per- 

Mcdonald,  wismer 
win  paper's  award 

ARCH  MCDONALD,  CBS  Wash- 
ington sports  announcer,  was  given 
the  Sporting  News  award  last  week 
for  the  No.  1  play-by-play  broad- 
caster of  1945  while  Harry  Wis- 
mer, American  sports  director,  was 
named  the  outstanding  sports  com- 
mentator of  the  year. 

Previous  winner  of  the  award  in 
1942,  Mr.  McDonald  has  aired  the 
home  and  road  games  of  the  Sen- 
ators this  season.  He  has  broad- 
cast baseball  in  the  Capital  for  12 
years.  Besides  two  WTOP-CBS 
shows,  he  has  described  Washing- 
ton's daytime  games  this  year  over 
WOL  and  night  contests  over 
WWDC.  His  6:30  sports  broadcast 
over  WTOP  is  so  popular  he  was 
asked  to  originate  it  from  the 
stage  of  a  local  theater  for  several 
days. 

Mr.  Wismer  wins  the  award  for 
the  third  successive  year.  "One  of 
the  most  versatile  sports  commen- 
tators on  the  air,"  says  Sporting 
News,  "Wismer  is  equally  conver- 
sant with  baseball,  football,  track, 
golf  and  other  athletic  activities." 
He  is  regularly  identified  with  the 
Sugar  Bowl  game  in  New  Orleans. 
The  sports  publication  credits  him 
as  "accurate  and  authoritative, 
with  a  rapid  style  fire  .  .  .  clarity 
of  language  and  perfection  of  dic- 
tion." 


sonable  approach"  to  problems,  bi 
the  prime  requirement  is  "exper 
ence  and  a  good  working  knowled; 
of  radio,  especially  in  the  technic 
line." 

Files  of  the  Communications  d 
vision  of  the  U.  S.  Commercial  Cc 
operating  in  South  and  Centr 
America,  have  been  turned  over 
the  State  Dept.  to  supplement  tl 
files  of  the  department  on  Lat 
American  communications.  The 
will  be  available  to  the  telecomm 
nications  attaches  as  well  as 
interested  U.  S.  commercial  coi 
panies. 

The  duties  of  the  telecommui 
cations  attaches  include  reporti: 
on  communications  equipme 
number  of  stations,  their  opei 
tions,  and  any  other  data  of  int< 
est  to  broadcasters.  They  will  p 
ticipate  in  negotiations  on  comn 
nications  taking  place  in  their  t< 
ritories. 

Ultimate  aim  is  to  get  all 
communications  information 
every  country  in  the  world,  so  tl 
the  information  in  turn  can 
made  available  to  American  bro 
casters,  according  to  the  St 
Dept.  Attaches  will  not  remain 
their  desks  in  the  cities  to  wh 
they  are  assigned,  but  will  be 
"roving  assignments"  covering 
some  cases,  half  a  continent, 
more  men  are  sent  out,  and  m 
are  now  becoming  available  throv 
the  release  of  men  from  the  am 
forces,  coverage  areas  will  be  m 
smaller,  with  more  speciali 
reporting  possible. 

"In  the  old  days",  said  the  St 
Dept.  spokesman,  "an  attache  v 
a  letter  box  through  which  n 
sages  and  certain  information  ' 
sent.  Now  we  want  men  who 
derstand  the  field,  and  can  in 
pret  developments,  and  ad^ 
those  who  request  advice." 


Canadian  Awards 

FORTY-TWO  nominations  for 
annual  awards  of  the  Assn. 
Canadian  Advertisers  have  been 
ceived  to  compete  for  the  1 
awards  of  one  gold  and  three  si] 
medals  to  men  and  women  mali 
the  most  meritorious  contribute 
to  Canadian  advertising.  The  A 
awards  committee,  headed  by 
Trenholm  of  Underwood  Ltd., 
make  presentations  at  the  anr 
ACA  meeting  in  Toronto,  Nov 
The  committee  represents  all  Ci 
dian  media,  agencies  and  ad 
tisers.  The  Canadian  Assn. 
Broadcasters  is  represented  by  J 
Cooke,  CKEY  Toronto;  the  C 
dian  Assn.  of  Advertising  Agen 
by  H.  M.  Tedman  of  J.  J.  Gibt 
Ltd.,  Toronto. 


Time  Petition 

SUPPORT  by  Florida  Cong] 
men  for  return  to  standard 
on  Sept.  30  is  requested  in  a 
sent  last  week  to  Washingtor 
James   LeGate,   president  of 
Florida  Assn.  of  Broadcasters 
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50,000  watts  is  no  guarantee  that  a  clear  channel 
can't  become  muddy.  For  sensitive,  faithful  repro- 
duction is  the  product  of  transmitter  design  that 
balances  skillful  circuit  plan  with  stable,  unfailing 
dependability. 

Such  a  transmitter  is  the  new  Westinghouse  50 
kw  that  offers  every  advantage  for  clear  channel 
service.  More  than  12  important  design  features 
are  included  in  this  unit.  Fidelity,  for  example,  is 
strengthened  by  an  equalized  audio  feedback  in 
the  audio  and  modulation  circuits.  No  special, 
complicated  circuit  adjustments  are  necessary. 

Metal-plate  rectifiers  are  an  important  contri- 
bution to  program  continuity.  Their  life  is  virtually 
unlimited  and  program  outages  caused  by  tube 
failure  are  eliminated.  Tube  transfer  in  the  power 


amplifier  and  modulator  is  instantaneous. 

Your  nearest  Westinghouse  office  can  give  you 
all  the  facts  on  50,000  watt  transmitters.  Or  write 
Westinghouse  Electric  Corporation,  P.  O.  Box  868, 
Pittsburgh  30,  Pa.  j  08i38 
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TWO 


AMPLIFIED 


ANSWERS 


TO  AN 


ENGINEER'S 


PARTICULARLY  PERFECTED 
FOR  PRE-EMPHASIZED 
DISC  RECORDING 


Two  premium  quality  am- 
plifiers, flat  over  the  entire 
frequency  range,  have  been 
particularly  perfected  for  the 
requirements  of  high  power 
at  high  frequencies  as  re- 
quired for  pre-emphasized 
disc  recording.  One  35  watts, 
the  other  75  watts  rated  pow- 
*  er  provide  a  choice  to  suit 


individual  needs.  Each  unit 
has  plenty  of  reserve  power 
for  perfect  pre-emphasized 
disc  recording.  Curves,  speci- 
fications, and  performance 
data  will  be  sent  immediately 
upon  request. 


ALTEC  LANSING 
A255  AMPLIFIER 

Power  Output :  35  watts 
-Gain:  65  DB  •  Fre- 
quency Range:  20  to 
20,000  cycles. 


ALTEC  LANSING 
287F  AMPLIFIER 

Power  Output:  75 
watts— Gain:  15  DB 
Frequency  Range: 
20  to  20,000  cycles 
Uses  845  Type  tubes 


ALTEC  LANSING 

LIMITER  AMPLIFIER 

The  new  Altec  Lansing  5  watts, 
70  DB  gain,  A322  Limiter  Am- 
plifier for  driving  the  above 
A255  and  287F  amplifiers  is 
also  available.  It  effectively 
eliminates  "thumping"  and 
"monkey  chatter"  in  radio 
broadcast  work.  Send  today  for 
complete  details. 


ITEC 


LANSING  CORPORATION 


1210  TAFT  BUILDING*  HOLLYWOOD  28,  CALIFORNIA 
250  WEST  57  STREET  •  NEW  YORK  19,  N .  V. 
IN  CANADA:  NORTHERN  ELECTRIC  COMPANY 
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NAB  Report  Finds  Local  Stations  Alert 
To  Serving  Wider  Interests  of  Children 


A  DISTINCT  change  in  the  pat- 
tern of  children's  programs  on  local 
radio  stations  since  1940  has  been 
noted  in  an  NAB  report,  "Program 
Pattern  for  Young  Radio  Listen- 
ers," compiled  by  Dorothy  Lewis, 
coordinator  of  listener  activity  for 
the  NAB,  and  Dorothy  L.  McFad- 
den,  president  of  Junior  Programs 
Inc.,  and  chairman  of  the  children's 
program  committee,  Radio  Council 
of  New  Jersey. 

The  authors  point  out  that  while 
adventure  stories,  fairy  tales,  leg- 
ends, and  children's  classics  are 
still  popular,  other  programs  deal- 
ing with  science,  invention,  hobbies, 
aviation,  and  subjects  in  which  chil- 
dren can  express  and  exchange 
ideas,  characterized  by  the  forum 
type  of  program,  are  becoming  in- 
creasingly popular  with  the  younger 
listeners. 

Local  Stations  in  Vanguard 

These  widening  interests  of  chil- 
dren have  been  especially  realized 
by  local  stations  in  the  last  five 
years.  The  authors  hope  the  end  of 
the  war  will  bring  nationwide  pro- 
grams with  a  more  broadening  edu- 
cational value  to  young  listeners. 
A  comparison  of  network  programs 
in  1940  with  those  of  1945  shows 
a  reduction  in  network  children's 
shows  from  40  in  1940  to  27  in  1945, 
due  to  an  increase  of  wartime 
broadcasts. 

The  average  American  child  lis- 
tens to  the  radio  14  hours  a  week. 
To   justify    this   time,  networks 


Your  MUTUAL  Friend 


E.  A.  AUURTY,  Sot.  Mr. 


Memphis,  Tennessee 


should  give  more  variety  and  value 
to  juvenile  listeners.  Stories  from 
real  life,  hobbies,  vocational  guid 
ance,  and  thrilling  episodes  from 
world  history  should  be  emphasized 
the  report  suggests. 

Emphasizing  program  planning 
rather  than  production,  the  authors 
believe  that  television  will  add  to 
the  enjoyment  as  well  as  the  edu 
cational  value  of  children's  pro- 
grams. 

Communities  Should  Organize 

The  authors  feel  that  the  respon 
sibility  of  building  bigger  audiences 
for  children's  programs  lies  with 
interested  groups  in  the  community 
who  should  organize  to  shape  the 
listening  habits  of  children.  This 
may  be  accomplished  by  adults  lis 
tening  to  the  programs,  boosting 
the  best,  and  sending  their  com 
ments  to  the  radio  stations. 

Variety  and  balance  and  keeping 
the  children's  many  interests  i 
mind  should  be  foremost  in  th 
planning  of  all  children's  programs 
according  to  the  report.  After 
school  programs  should  be  plannec 
for  the  intellectual  benefit  of  th 
child  as  well  as  for  his  entertain 
ment. 

The  authors  recommend  tha 
every  local  station  devote  at  leas 
a  half  hour  every  day  between  5 
p.m.  to  children's  programs,  wit 
more  time  scheduled  for  weekend 
that  more  transcriptions  be  use 
since  they  are  easily  available  i 
all  localities  at  any  time;  that  a 
scripts  be  carefully  edited ;  and  th 
suggestions  be  sought  from  li 
teners. 

The  booklet  contains  22  patten 
for  suggested  types  of  radio  pr 
grams  which  have  been  used  widel 


KCOK  Starts 

KCOK,  new  Tulare,  Cal.  stati 
will  start  operating  Oct.  1  on  12 
kc  using  250  w,  as  an  outlet 
Mutual-Don  Lee.  Owned  and  opt 
ated  by  Herman  Anderson,  stati 
will  be  managed  by  his  son,  Sh 
don  W.  Anderson,  former  chief 
KFRE  Fresno.  Richard  Wegener 
sales  manager,  with  Harold  Spar 
program  director. 


REPRESENTED  BY  RAMBEAU 
HOU-VyoOO    »    CHICAGO    .    NEW  YORK 


ENGLISH  *  JEWISH  •  ITALI 

National  Advertisers  consider  WE 
a  "must"  to  cover  the  great  Met 
politan  New  York  Market. 

Send  for  WHO'S  WHO  on  W£VO 
WEV0-U7  West  46*  Str-tlf 
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WHEN  YOU  RELY 


ON  A  SPECIALIST! 


t  t  • 


and  We  Specialize  exclusively  in  Radio  Transmitting  equipment 

MA  en  you  address  an  inquiry  or  a  comment  to  GATES, 
you're  sure  to  reach  a  man  who  knows  Radio  Transmitting 
Equipment— because  there's  no  other  kind  here!  Our  busi- 
ness is  devoted  exclusively  to  the  manufacture  and  sale  of 
Transmitting  Equipment.  As  a  result,  there  are  no  diversions 
or  interruptions  to  pull  us  off  our  objective— the  building  of 
better  and  better  products  for  your  needs! 

You  get  sounder  advice  from  a  doctor  who  specializes  in 
your  ailment.  You'll  get  better  service  from  GATES  — special- 
izing in  your  requirements. 

For  Transmitting  Equipment  that's  good  looking,  depend- 
able, rely  on  GATES. 

Write  or  call  for  details  about  the  GATES  Priority  System  for 
Prompt  Post-War  Deliveries.  GATES  RADIO  CO.,  Quincy,  III. 


PROGRESS  REPORT 

GATES  is  now  in  full  production  on  civilian  equipment 
and    can    make   prompt    delivery   on    many   popular  items. 


QUINCY,  ILLINOIS 


The  New  GATES  Communications  Transmitter 

FOR  MILITARY  •  AERONAUTICAL  •  POINT  TO  POINT 
EMERGENCY  •  COASTAL  HARBOR*  RELAY  BROADCAST 
FORESTRY*  OTHER  SERVICES 

All  of  the  features  you  are  looking  for  are  combined  in 
this  transmitter.  You  will  find  that  it  possesses  Engineer- 
ing, Reliability,  Simplicity,  Efficiency,  and  Serviceability  — 
plus  maximum  Compactness.  The  tuning  is  preset  at  the 
factory,  but  quick,  easy  changes  of  operating  frequency 
are  possible.  The  Transmitter  has  complete  metering  and 
protective  circuits,  and  features  rapid  frequency  changes. 

WRITE  TODAY    FOR   DETAILED    BULLETI  N 


EXCLUSIVE    MANUFACTURERS    OF    RADIO    TRANSMITTING    EQUIPMENT    SINCE  1922 


NEW  COVERAGE  MAP 
IS  ISSUED  BY  FMBI 

FM  BROADCASTERS  Inc.,  Wash- 
ington, has  issued  a  map  showing 
the  status  of  FM  broadcasting  in 
the  U.  S.  Map  indicates  number, 
location  and  approximate  coverage 
of  FM  stations. 

Lists  of  stations  and  owners  are 
included  on  reverse  of  map.  Ac- 
cording to  FMBI,  applications  are 
increasing  at  such  a  rate  that  by 
the  time  the  release  was  sent  out, 
32  additional  FM  applications  had 
been  received  by  the  FCC,  bringing 
the  total  number  past  500. 

Commercial  and  developmental 
FM  stations,  as  well  as  applications 
are  indicated  on  map,  with  coverage 
areas  shown  in  color.  However,  ac- 
cording to  the  release,  "people  re- 
siding outside  the  areas  shown  in 
color  will  be  able  to  hear  FM  from 
the  stations  shown  on  the  map  with 
a  degree  of  satisfaction  diminishing 
with  distance." 


WALKIE-TALKIE  was  used  by 
Joe  Tucker  (right),  WWSW  Pitts- 
burgh sportscaster,  to  interview 
Byron  Nelson  during  golf  tourna- 
ment. During  tournament  Tucker, 
Fred  Joyner,  Fred  Robinson  and 
Ed  Kroen  covered  tournament  with 
38-pound  walkie-talkies  and  jeeps. 
Army  provided  technical  super- 
vision from  Holabird  Signal  Depot. 


ARNOUX  SPEAKER 
AT  RICHMOND  MEET 

SPEAKING  before  the  Richmond 
Junior  Board  of  Trade,  on  the  ob- 
servance of  the  25th  anniversary  of 
both  radio  and  the  U.  S.  Chamber 
of  Commerce,  Campbell  Arnoux, 
general  manager  of  WTAR  Nor- 
folk and  director  of  the  Fourth 
District,  NAB,  told  the  group  that 
the  only  curb  on  freedom  "should 
be  imposed  by  a  sense  of  respon- 
sibility for  what  is  spoken  or 
written". 

"Heroic  sacrifices  .  .  .  down 
through  the  ages  found  vindication 
in  our  American  Democracy,"  he 
said.  "Even  then  this  freedom, 
which  is  our  priceless  heritage,  was 
bitterly  contested.  It  is  still  con- 
tested. It  always  will  be."  For  that 
reason,  he  added,  "vigilance  shall 
not  be  relaxed." 

Praising  Byron  Price  in  assum- 
ing the  tremendous  task  of  direct- 
ing the  Office  of  Censorship,  Mr. 


THIS  MAN'S 
BUSINESS  IS 

NEWS! 


Val  Clare  is  our  News  Editor  ...  re- 
cently returned  from  a  six  months  tour 
of  the  European  battlefronts.  Val's  in- 
herent "news  sense"  both  on  and  off  the 
air  is  the  guide  to  CKLW's  alert  news- 
programming  24  hours  a  day.  The  fact 
that  we,  and  Val,  know  that  NEWS  is  so 
important  today,  is  evident  in  the  smart 


way  we  spot  it  across  the  program  sched- 
ule ..  .  and  reason,  too,  why  so  many 
dials  in  the  Detroit  Area  are  kept  perma- 
nently parked  at  800. 

Knowing  what  the  listeners  want  in 
this,  America's  Third  Market,  and  deliver- 
ing it,  is  a  giltedge  formula.  Our  listeners 
and  advertisers  like  it  a  lot! 


5,000  Watts 
at  800  kc. 
day  and  night 


J.  E.  CAMPEAU,  Managing  Director 


In  The  Detroit  Area,  it's 


CKLW 


ADAM  J.  YOUNG,  Jr.,  INC.,  Nat'l  Repr^entative 


Mutual 
Broadcasting 
System 


Sniper  Clark 

A  RUSSIAN  sniper  medal 
is  being  worn  by  Katherine 
Clark,  WCAU  Philadelphia 
commentator,  who  just  re- 
turned from  a  two-month 
tour  of  Europe.  While  abroad, 
Katherine  was  invited  by  a 
group  of  Russian  soldiers  to 
join  them  in  a  hunting  trip 
on  the  estate  of  Herman 
Goering.  She  bagged  a  14- 
point  buck  deer  and  the  sol- 
diers honored  her  with  the 
medal,  a  red  enamel  star 
with  a  gold  hammer  and 
sickle. 


Arnoux  expressed  the  opinion  tha 
because  of  the  trust  placed  in  ther 
by  Mr.  Price,  broadcasters  and  ed: 
tors  "vindicated  his  trust  in  ther 
by  maintaining  a  voluntary  cer 
sorship". 

"To  the  everlasting  credit 
Censorship,"  he  added,  "and  to  tr 
radio  and  press  and  the  America 
people,  free  speech  in  America 
as  uninhibited  now,  after  the  wa 
as  it  was  before  the  war." 

There,  he  pointed  out,  is  "tl 
answer  to  the  questions  of  an 
doubting  Thomas  as  to  whether  tl 
American  system  of  Free-Speec, 
with-responsibility  works." 


Albert  L.  Thuras 

ALBERT  L.  THURAS,  57,  researc 
engineer  on  acoustics  for  the  B 
Telephone  Labs.,  New  York, 
leave  with  the  Navy  Lab.,  di( 
Sept.  9  in  New  London,  Conn.  M 
Thuras  joined  the  Bell  Telepho: 
Labs,  in  1920.  He  specialized  in  t 
study  of  acoustics  and  in  19 
helped  develop  a  loudspeaker  th 
was  able  to  project  the  hum 
voice  a  mile  without  distortio 
When  World  War  II  was  declar 
Mr.  Thuras  was  given  a  leave  fro 
the  Laboratories  to  go  to  New  Lo 
don  where  he  was  assigned  to  t 
Defense  Research  Committee, 
few  months  ago  he  was  assigned 
the  Navy  Lab.  He  leaves  a  broth 
George,  and  a  sister. 


Dial  Placements 

DIAL  Programs,  New  York,  I 
sold  its  15-minute  transcrit 
series,  Reminiscin'  With  Sing 
Sam,  starting  Sept.  3  for  52  wee 
5  times,  weekly  to  the  followi 
stations:  WTAM  WISH  WO\> 
WWVA  WHKC  WKRC  WS 
WSAZ  WMOB  WAGE  KM 
KGA.  Dial  Programs  is  owned 
Lawrence  Golden  and  Pat  Williar 
general  manager  of  WING  Dayt 


NBC  Scoop 

FIRST  news  that  Vidkun  Quisl 
had  been  found  guilty  was  brouj 
to  the  world  Monday  morning 
NBC  reporter  Bjorn  Bjornson,  s 
tioned  in  Oslo,  who  was  heard 
NBC  on  World  News  Round- 
Bjornson  received  and  broadc 
the  verdict  the  moment  it  was 
nounced. 
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Letter  to  the  Editor 

EDITOR,  BROADCASTING; 

Noting  your  little  piece  of  this 
reek    concerning    resumption  of 
Standard  Time,  we  here  at  WBT 
ould  like  to  propose  that  all  ra- 
dio stations,  throughout  the  nation, 
standardize  themselves  with  regard 
this  phase  of  operations. 
In  other  words,  let's  get  together 
by  common   and  unanimous 
onsent   agree   to    run    radio  on 
Standard    Time   the  year  round, 
let's  put  an  end  to  the  inconveni- 
nt  and  unnecessary  annual  routine 
shifting  a  great  majority  of 
tations    back    and    forth  from 
tandard  to  Daylight  Saving  Time. 

you  know,  this  adds  up  only  to 
ne  persistent  headache  for  the  en- 
■e  industry. 
Our  reason  for  this  suggestion  is 
ot  selfish.  We  make  it  only  to  help 
he  pressure  that  is  forced  upon 
•actically  all  program  directors, 
affic  departments,  station  man- 
ers,  sales  managers,  and  adver- 
sing  agencies  every  summer,  not 
mention  the  expense  involved. 
Daylight    Saving    Time  ap- 
oaches,  these  aforementioned  de- 
rtments  must  make  arrangements 
change  the  broadcast  time  of  al- 
ost  all  of  their  programs.  This, 
itself,  might  be  tolerated,  al- 
ough  such  a  problem  is  unneces- 
ry.  But  merely  changing  from 
e  system  of  time  to  another  (and 
is  takes  weeks)  does  not  end  the 
adache.   Hundreds   of  long-time 
cal    programs,    throughout  the 
'untry,  must  give  up  their  regu- 
broadcast   periods,    or,  more 
agic  still,  even  be  forced  off  the 
r  entirely  because  of  this  Day- 
ht  Saving  monster  created  by  a 
rankenstein   in   the   form   of  a 
lall  group  of  stations  in  large 
etropolitan  areas. 
Such  a  change  in  time  observ- 
ce   means    that  both  program 
sales    departments    have  to 
rk  night  and  day  for  a  period 
weeks  making  these  compulsory 
visions  in  schedules.  And,  when 
s  is   finally   accomplished,  the 
tter   is   by  no   means  settled, 
me  fall  and  the  switch  again  to 
.ndard    Time   and    once  again 
adcasters  have  to  go  through 
i  same  period  of  agony.  Thus, 
.question:  why  should  a  good- 
portion,  90%  I  should  say,  of 
lerican  broadcasters  be  pushed 
und  because  of  a  whim  of  the 
lority? 

'he  railroads  of  the  United 
tes  have  never  recognized  Day- 
it  Savings  Time.  Why  should 
io?  I  believe,  and  think  you 
I  agree,  that  the  country  can 
ome  accustomed  to  following 
ndard  Time  in  their  radio 
its  as  easily  as  they  can  man- 
to  catch  their  trains  on  time. 
Charles  H.  Crutchfield, 
General  Manager, 
WBT  Charlotte 

t.  6 


EN  KORDAY,  NBC  employment 
ager,  will  address  the  trainees  of  the 
rans  Reemployment  Program  Sept. 
it  the  New  York  State  Senate 
nber  at  Albany.  She  will  speak  on 
hniques  of  Interviewing". 


1921 


KPO's  original  studio  from  which  our  first  broadcast  originated  in 
1921.  The  thing  that  looks  like  a  horn  on  the  piano  is  an  early  version 
of  a  microphone. 


1945 


KPO's  Studio  "A"  in  1945.  Several  hundred  guests  are  in  the  audience 
for  a  favorite  San  Francisco  broadcast.  Quite  a  difference  in  just  24  years. 


SO  BIG...  SO  FAST! 

bet  you  never  dreamed  radio  would  grow  so  rapidly 


This  year  marks  the  twenty-fifth  an- 
niversary of  radio.  Twenty-five  years 
ago,  if  you  were  one  of  those  early 
radio  "Bugs,"  you  heard  the  sounds  that 
marked  the  birth  of  a  great  new  industry. 
Twenty-three  years  ago,  just  two  years 
after  the  birth  of  the  industry  itself, 
KPO  first  put  its  own  sounds  on  the  air 


.  .  .  sounds  that  have  been  growing 
steadily  in  volume,  clarity,  and  listener 
interest  throughout  every  year  since,  to 
make  KPO  the  foremost  broadcasting 
station  in  Northern  California. 

On  its  own  twenty-third  birthday,  KPO 
salutes  the  twenty-fifth  anniversary  of  a 
young  and  vital  industry. 


SAN  FRANCISCO 


KPO's  the  only  50,000  watter  west  of  Salt  Lake, 
north  of  Los  Angeles,  south  of  Seattle  and  east 
of  Moscow. 


S  THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 


A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represent**!  by  NBC  SPOT  SALES 
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DETROIT'S  LEADING 
INDEPENDENT 
STATION 


/ 


....  ALL  IN 

FAVOR 

Yes,  all  the  national  accounts 
listed  below — and  many  others — 
say  "Aye"  to  WJBK. 

Carter's  Little  Liver  Pills 

Super  Suds 

Del  Monte  Coffee 

Ex  Lax 

Lifebuoy 

Rinso 

Tintex 

Wild  Root  Cream  Oil 

Wurlitzer 

Kresge 

Sunshine  Biscuit 
Pillsbury  Flour 
Oxydol 

Ward  Baking  Co. 
Adam  Hats 
Bond  Bread 
Chelsea  Cigarettes 

WJBK 
GETS  RESULTS 

* 

ANOTHER  REASON 
WHY 

STATION  WJBK 

Carries  more  national  ad- 
vertising .  .  .  does  a  larger 
dollar  volume  .  .  .  than  any 

^  other  250  watt  station  in 

f  the  country. 

///  WJBK^V 

/  JAMES  F.  HOPKINS,  INC. 
CURTIS  BU  LDING 
tCH. 


Pepsodent  Contest 

PEPSODENT  Division  of  Lever 
Bros.  Co.,  Chicago,  sponsors  of  the 
Bob  Hope  show,  Tuesday,  10-10:30 
p.m.  on  126  NBC  stations  starts 
its  first  major  postwar  contest 
with  20  new  jeeps  as  grand  prizes 
to  the  persons  answering  most  sat- 
isfactorily the  sentence,  "We  should 
not  cash  in  our  War  Bonds  be- 
cause .  .  .".  Contest  will  be  launched 
by  Bob  Hope  early  in  October  and 
will  end  Nov.  11.  Jeeps  awarded  on 
the  show  are  the  postwar  model  re- 
cently announced  by  Willys-Over- 
land which  can  be  used  for  sport, 
station  wagons  or  general  use. 
Agency  is  Foote,  Cone  &  Belding, 
Chicago. 


WMSA  WILL  START 
OPERATING  OCT.  1 

WITH  American  affilation,  WMSA 
Massena,  N.  Y.,  owned  by  the 
Water  town  Daily  Times  (WWNY), 
is  expected  to  start  broadcast  op- 
erations on  Oct.  1. 

Thomas  R.  McHugh,  for  the  past 
three  years  promotion  manager  of 
WWNY  and  a  member  of  its  sales 
staff,  has  been  appointed  manager 
of  the  new  station.  He  is  a  graduate 
of  Syracuse  U.  and  worked  on  the 
Times  before  becoming  affiliated 
with  its  subsidiary. 

Program  director  of  WWNY, 
James  W.  Higgings,  has  been  named 
assistant  manager  of  WMSA. 
Michael  R.  Yonkovig,  also  from 
WWNY,  will  be  chief  engineer. 


WHY 

FORK  OUT 
IACK 
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Wave 
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Distress  Signal 

WHEN  Chief  Aviation  Ma- 
chinist's Mate  Albert  K.  Butt 
found  himself  in  distress 
early  this  month  in  true  Navy 
style  he  turned  to  radio 
WCPO  Cincinnati — to  send 
an  SOS.  The  chief  was  all  set 
to  get  married  when  his 
bride's  brother,  who  was  to  be 
best  man,  was  shipped  out  to 
sea.  Even  an  appeal  to  the 
local  Navy  recruiting  office 
could  find  no  Navy  man  of 
the  same  religion  to  stand  up 
for  him.  So  the  chief  went 
to  WCPO  to  find  a  crew.  Ar- 
thur Reilly,  top  WCPO  com- 
mentator, broadcast  an  ap- 
peal and  the  chief  not  only 
found  a  best  man  but  two 
ushers  and  many  potential 
replacements. 


SPONSORSHIP  BOO 
TO  'TOWN  MEETim 

SPONSORSHIP  has  been  a  grt 
boon  to  America's  Town  Meeting 
the  Air  Program,  according 
George  V.  Denny  Jr.,  president 
Town  Hall  and  founder  of 
forum.  In  the  12  months  since 
beginning  of  sponsorship  by 
Reader's  Digest,  Denny  said, 
program  rating  has  more  th 
doubled  and  audience  mail  has 
creased  more  than  50%. 

Town  Meeting  will  be  contini 
under  its  present  sponsor  u: 
Nov.  29,  when  contract  expires, 
gest  has  not  renewed  contract  si 
they  are  starting  a  program  of  t 
torial  expansion,  including  fore 
countries,  and  feel  that  a  natio 
radio  program  will  not  fit  in 
present  plans. 


Cancel  Translux  New 

AFTER  lining  4,150  newscs 
into  the  Translux  theatre  in  Ph 
delphia  without  missing  a  sh 
show,  WCAU  is  withdrawing 
hourly  newscast  service  to  Ph 
delphia's  only  newsreel  theater 
Oct.  10.  The  diminishing  of  the 
portance  of  quick  news  was  gi 
as  the  reason. 
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NEW  PROGRAMS  ON 


WN 


MANUEl* 

interview*  T,oNS 
COWING  *Vfn7  periscope 

YOUR  H0.**,l,ing 
What'*  coming 

POtK  MUSIC .  ^ 

GAME. 


Score*  *rorn 
H»GH  SCHOOl  HO^ 
VVherm  »• 
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eurrent  *ho**  ^ 
NEW  YORK  AND  A 
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WORLD  oeqooinied 
Off  l»c  "r.  "  »  „ew  He,p,n?crT  PROGRAM 

 «v  of  THE 


minute* 

"Its© in  ",,odun,t, 


•-  ThriHer*  "°'"  E 

W««S"      h  EASY  ACES 
on.  •«  A*««^^^^^^^" 


ALL  STARTING  WEEK 
OF  SEPTEMBER  17th! 


Talk  about  your  postwar  programs.  Here's  27  of 
'em  ...  all  brand  new  . . .  hitting  the  air  for  the  first 
time  week  of  September  17th.  So  informative  .  .  . 
so  down-right  entertaining  .  .  .  that  you  can  tune 
your  radio  to  1 130— and  let  'er  percolate.  Never  even 
touch  your  dial ! 

Judging  by  listener  surveys  .  .  .  that's  just  about 
what  happens  in  tens  of  thousands  of  New  York 
homes  week  in,  week  out.  These  studies  show  that— 

WNEW  is  listened  to  by  more  people  than 
any  other  non-network  outlet  in  the  country. 

You've  got  to  be  good  to  win  and  hold  an  audience 
like  that.  And  this  coming  season  WNEW— with 
27  sparkling  new  programs— will  hold  its  listeners 
more  closely  than  ever— besides  adding  thousands 
of  new  ones. 

Isn't  that  the  kind  of  station  you  need  to  build 
your  postwar  sales— fast? 


WNEW 

NEW  YORK  22,  N.  Y. 


TEH     THOUSAND     WATTS  —  ON     THE     AIR     TWENTY.  FOUR 

REPRESENTED  NATIONALLY   BY  JOHN   BLAIR  AND  COMPANY 
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SPRINGBOARD 
TO  TOKYO!! 

That's  metropolitan  San  Diego 
.  .  .  where  a  great  exclusive 
audience  of  373,500  civilians 
reside  in  an  area  within  15 
miles  of  our  antenna.  And 
.  .  .  they  must  be  covered 
from  within  to  be  cover- 
ed right!  KFMB  is  doing 
the  real  job  in  San 
Diego  .  .  .  we  can  do 
it  for  youl 


FM 

(Continued  from  page  15) 
ments  for  existing  FM  stations,  the 
Commission  noted  that  all  but  two 
of  the  53  are  for  metropolitan  sta- 
tions. The  exceptions  are  WMIT 
Winston-Salem,  N.  C,  and  WMTW 
Mt.  Washington,  N.  H.,  both  of 
which  are  rural  stations.  The  for- 
mer is  authorized  to  operate  with 
200  kw  power,  the  highest  power 
assigned,  and  the  latter  with  10  kw. 

As  set  forth  in  its  rules  for  FM 
regarding  power  limitations  of 
metropolitan  stations,  the  Commis- 
sion authorized  a  wide  variation  of 
antenna  heights  in  accordance 
with  power  permitted.  Thus, 
WEAF-FM  New  York  is  permitted 
an  antenna  height  above  terrain 
of  1258  ft.  (Empire  State  tower) 
with  power  of  only  1.6  kw,  the  low- 
est assigned.  Conversely,  WHFM 
Rochester  uses  an  antenna  height 
of  only  261  ft.  but  employs  the 
maximum  power  of  20  kw.  In  the 
future,  it  was  pointed  out,  a  mini- 
mum antenna  height  of  500  ft. 
above  average  elevation  will  be  re- 
quired unless  it  can  be  shown  such 
height  is  not  feasible. 

With  respect  to  its  assignments 
of  metropolitan  frequencies  in  area 
I,  the  Commission  said  that  it 
recognized  that  some  of  the  metro- 
politan stations  will  be  able  to  serve 
a  greater  area  beyond  their  pro- 
tected contours  than  will  others. 
"Nevertheless,"  it  pointed  out, 
"while  not  all  of  the  facilities  are 
equal  in  coverage,  it  has  been  pos- 
sible in  each  city  in  Area  I  (with 


Transcription  Turntables 

^$7e  ARE  now  in  full  production  on  turntables 

and  are  able  to  make  excellent  deliveries  on 

chassis  only,  chassis  with  cabinets,  or  complete 

with  lateral  pickups  and  filters. 

All  equipments  are  latest  design,  inside  rim  drive 

dual  speed  with  aluminum  platter. 

The  next  time  you  buy  turntables,  buy  the  latest — 

the  GATES  CB7. 

GATES  RADIO  COMPANY 
Quincy,  Illinois 


one  exception)  to  assign  frequen- 
cies of  substantially  the  same  cov- 
erage to  all  existing  stations  in 
that  city. 

"These  facilities,  moreover,  are 
amongst  the  most  desirable  in  each 
city  from  the  point  of  view  of  serv- 
ice beyond  the  1000  uv/m  contour. 
The  one  exception  is  New  York 
City  where  it  has  not  been  possible 
to  find  11  frequencies  for  the  11 
existing  stations  with  substantially 
the  same  coverage." 

N.  Y.  Alternatives 
The  Commission  explained  that 
it  had  two  alternatives  in  assign- 
ing frequencies  in  New  York,  the 
first  being  to  make  its  allocations 
in  the  new  band  in  approximately 
the  same  order  as  in  the  old,  the 
second  involving  a  choice  among 
existing  licensees  on  the  basis  of 
the  best  information  available. 
Under  the  first  method,  it  found, 
some  networks  would  be  given  fa- 
cilities considerably  better  than 
others;  some  of  the  pioneer  FM  sta- 
tions (including  the  inventor  of 
FM)  would  receive  the  least  de- 
sirable assignments;  and  the  late- 
comers would  fall  heir  to  the  best. 

While  it  recognizes  that  it  would 
be  better  to  make  its  choice  of 
plans  after  a  hearing,  the  Com- 
mission observed,  it  "is  of  the 
^opinion  that  public  interest  re- 
quires FM  broadcasting  to  get 
started  as  soon  as  possible,  and 
hence  some  authorizations  without 
a  hearing  are  necessary  if  FM 
broadcasting  is  not  to  be  handi- 
capped by  a  slow  start."  It  added 
that  stations  still  have  the  oppor- 
tunity of  filing  objections  by  Sept. 
25  to  specific  assignments. 

Assignments  providing  the  maxi- 
mum service  area  beyond  the  1000 
uv/m  contour  were  given  to  exist- 
ing stations  in  New  York,  the  Com- 
mission said,  "since  these  stations 
are  the  pioneers  in  FM  broadcast- 
ing". To  networks,  the  Commission 
endeavored  to  assign  "substantial- 
ly equivalent  facilities". 

Consequently,  the  Commission 
declared,  the  facilities  given  to  the 
"network  pioneers"  have  a  some- 
what smaller  service  area  than  that 
given  the  "non-network  pioneer" 
FM  stations.  The  result  will  be 
that  listeners   living   beyond  the 


1000  uv/m  contour  of  the  network- 
owned  station  can  receive  network 
programs  from  an  affiliate  of  th( 
network  in  whose  1000  uv/m  con 
tour  they  reside  and  all  networki 
may  compete  for  affiliates  in  thi 
area.  As  far  as  non-network  sta 
tions  in  New  York  are  concerned 
the  Commission  pointed  out,  thei 
programs  are  not  available  fror 
other  stations. 

"Thus,"  concluded  the  Commis 
sion,  "the  listening  public  gains  b 
making  available  to  the  non-ne 
work  stations  those  frequence 
which  have  a  maximum  service  are 
beyond  the  protected  1000  uv/: 
contour." 

Text  of  the  Commission's  Sept. 

release  follows: 

The  Commission  today  made  pub 
a  list  of  assignments  for  present  I 
licensees  and  permittees.  Any  licens< 
or  permittee  desiring  to  object  to  t 
assignment  made  by  the  Commissi 
must  do  so  on  or  before  September 

1945 

All  of  the  assignments  which  w 
made  today  are  for  Metropolitan  s 
tions  with  the  exception  of  Stat: 
WMIT  at  Winston-Salem,  North  Ca 
llna,  and  WMTW  at  Mt.  Washingt 
New  Hampshire,  both  of  which 
rural  stations.  WMIT  is  authorized 
operate  on  the  frequency  97.3  me 
cycles  (Channel  No.  47)  with  power 
200  kilowatts  and  WMTW  is  author! 
to  operate  on  the  frequency  97.9  me 
cycles  (Channel  No.  50)  with  power 

10  kilowatts.  Other  rural  stations  \ 
be  authorized  upon  a  proper  showi 

In  making  the   allocations  for 
Metropolitan  stations,  the  Commiss 
has  provided  in  both  Area  I  and  A 

11  for  an  effective  radiated  power  ol 
kilowatts  and  an  antenna  height 
500  feet  above  the  average  terra 
Where  existing  antenna  heights  are 
excess  of  500  feet  the  Commission 
required  a  reduction  In  effective  rs 
ated  power  so  that  the  service  ares 
such  a  station  (within  its  1000  u 
contour)  is  substantially  similar 
what  It  would  be  with  an  ante 
height  of  500  feet  and  effective  r 
ated  power  of  20  kilowatts.  Where 
existing  antenna  heights  are  less  t 
500  feet  the  Commission  Is  authorl 
20  kilowatts  power  but  such  station 
the  future  will  be  required  to  coni 
with  a  minimum  antenna  height  o! 
feet  above  the  average  elevation  ui 
a  showing  is  made  that  such  an 
tenna  height  Is  not  feasible. 

The  basis  on  which  the  Commii 
made  Its  assignments  Is  set  forth 
low.  In  Area  II  there  are  sufficient 
quencies  so  that  all  existing  Ucei 

(Continued  on  page  88) 


iln  Area  n  greater  coverage  thi 
possible  with  effective  radiated  p 
of  20  kilowatts  and  a  500  foot  ant 
will  be  authorized  upon  proper  s 
ing.  Some  stations  in  Area  11 
smaller  coverage  at  present  than  is 
vided  for  by  the  Commission's  aut 
zation.  If  such  stations  desire 
smaller  coverage,  this  will  be  au 
ized  upon  a  proper  showing. 


QUARTZ  OSCILLATORS  SINCE  195 
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NABET 

(Continued  from  page  16) 
Petrillo  will  call  out  his  musicians 
in  the  event  that  the  companies  en- 
tered   into    a   contract   with  the 
union." 

In  May,  1944,  NABET  filed  a 
petition  asking  the  National  Labor 
Relations  Board  to  name  it  as 
collective  bargaining  agent  for  all 
technical  employes  of  American 
and  NBC,  including  platter-turn- 
ers. The  same  month,  NABET  also 
filed  a  30-day  strike  notice,  but 
acquiesced  to  a  War  Labor  Board 
equest  that  the  status  quo  be 
maintained  and  did  not  strike. 

Jurisdiction  Upheld 

After  hearings,  NLRB  certified 
4ABET  as  bargaining  agent  for 
he  platter-turners  at  all  network- 
wned  stations  except  in  Chicago 
here  AFM  members  had  done  this 
ork  for  some  years.  AFM  Presi- 
ent  James  C.  Petrillo  thereafter 
otified  the  networks  that  he  did 
jot  consider  this  ruling  as  binding 
n  AFM  and  threatened  them  with 
series  of  "wildcat"  strikes  if  they 
ade  a  new  contract  for  this  work 
ith  NABET,  which  he  claimed 
as  a  company-dominated  union. 
ABET  then  took  the  matter  to 

Be  U.  S.  Circuit  Court  of  Appeals, 
lich  upheld  the  NLRB  ruling  and 
st  month  ordered  the  networks 
negotiate  new  contracts  with 
ABET. 


To  Prepare  Disc 

lB   Sales   Managers  Executive 
bmmittee  meeting  in  New  York 
|pt.  11-12  approved  in  subcommit- 
recommendation   to  prepare 
inscribed  presentation   of  pros 
|d  cons  regarding  establishment 
an  agency  recognition  bureau 
industry.  Disc  would  be  played 
NAB    district    meetings  and 
ild  be  followed  up  by  opinion 
bstionnaire.  Action  stems  from 
tide  by  Harold  A.  Soderlund, 
bcommittee  member  and  sales 
jnager  of  KFAB  Lincoln,  Neb., 
Tune  18  Broadcasting  and  Sept. 
Iditorial.  Proposed  bureau,  fully 
|ffed,  would   cost  only  $25,000 
year,  it  was  stated.  Staunton 
|Kettler,  managing  director  of 
IMN  Fairmont,  W.  Va.,  is  chair- 
h  of  subcommittee. 


banning  Chicago  V-P 

)MAS  J.   FANNING,  having 
led  operations  of  Grant  Adv. 
[.rgentina,  Brazil  and  west  coast 
south  America,  since  their  in- 
has  returned  to  the  U.  S. 
J  executive    vice  -  president  in 
[ge  of  agency's  Chicago  office, 
is  been  announced  by  Will  C. 
it,   president.   Before  joining 
it,  Fanning  was  associated  ia 
itive  capacities  with  Kenyon 
Ickhardt,  Berg  &  Co.  and  J. 
\er  Thompson  Co.  Willard  Y. 
ring,  formerly  of  Grant  inter- 
nal  division,  headquartering 
2w  York,  succeeds  Fanning  as 
iresident  and  head  of  Grant 
|os  Aires  office. 


FLASH  of  a  collision  in  mid-air  between  two  P-47  fighters  about  a  half- 
mile  from  its  studios  was  put  on  the  air  while  the  planes  were  still  falling 
by  WMBG  Richmond  whose  announcer  interviews  an  Army  officer  on  the 
story.  Part  of  a  flight  of  six,  the  planes  collided  at  about  4,000  feet  and 
the  wings  of  both  appeared  to  disintegrate  instantly.  One  pilot  escaped. 


FCC  GRANTS  WSOO 
LICENSE  RENEWAL 

SATISFIED  that  the  station  has 
been  making  substantial  progress 
in  emerging  from  financial  diffi- 
culties, the  FCC  last  week  granted 
the  application  for  renewal  of  li- 
cense of  WSOO  Sault  Ste.  Marie, 
Mich.  The  station  had  been  cited 
for  failure  to  file  annual  reports 
or  respond  to  notices  requesting 
information. 

At  a  hearing  held  March  13-14, 
the  Commission  said,  it  was  testi- 
fied that  the  station  had  become 
affiliated  with  the  American  (then 
Blue)  network,  had  improved  its 
service,  and  increased  its  sales. 
"The  improvement  in  the  stationV 
financial  position,"  an  opinion  and 
order  stated,  "coupled  with  the 
further  fact  that  there  have  been 
no  complaints  as  to  the  program 
service  or  the  quality  of  the  sta- 
tion's equipment  is  quite  strong 
evidence  that  the  station  is  making 
some  progress." 


Sidelights 

(Continued  from  page  16) 
79  of  its  men  were  involved:  40  in 
New  York  (WJZ),  24  in  Chicago 
(WENR)  and  15  on  Coast  (KECA 
Hollywood,  KGO  San  Francisco). 

*  *  * 

ONLY  program  to  be  withdrawn 
by  its  sponsor  because  of  the  walk- 
out was  a  talk  scheduled  for  Thurs- 
day evening  on  WJZ  New  York  by 
William  O'Dwyer,  Democratic- 
American  Labor  candidate  for 
mayor  of  that  city.  American  Labor 
Party,  -which  had  purchased  a 
quarter-hour  on  WJZ,  asked  that 
the  broadcast  be  postponed  until 
after  the  strike  had  been  settled. 

*  *  * 

LOGS  of  American  and  NBC  for 
Wednesday  evening  show  that 
WEAF  New  York  was  off  the  air 
about  15  minutes,  WJZ  New  York 
about  35  minutes. 

*  *  * 

NBC  got  back  to  normal  program- 
ming with  the  Chesterfield  Supper 


Club  at  7-7:15  and  stayed  that  way 
until  8:30.  Neither  Brown  &  Wil- 
liamson's Gay  Mrs.  Featherstone 
(8:30-9)  nor  Bristol-Myers  Time  to 
Smile  (9-9:30)  were  heard  in  New 
York,  but  from  9:30  to  closing  at 
1  a.m.  there  were  no  further  losses. 
First  regular  program  on  American 
after  the  strike  began  was  Lum 
and  Abner  at  8  p.m.  from  Chicago. 

*  *  # 

NABET  pickets  made  their  ap- 
pearance at  3  p.m.  Thursday  at  the 
Merchandise  Mart,  Chicago  head- 
quarters of  American. 

Meanwhile,  NBC  replaced  35 
NABET  engineers  with  three  of  its 
engineering  department  executives 
— Howard  Luttgens,  chief  engi- 
neer, central  division;  Theodore 
Shreyer,  operations  supervisor,  and 
Walter  Lindsey,  chief  transmitter 
engineer.  Luttgens  arrived  in  Chi- 
cago at  4:30  p.m.  Thursday  from 
New  York  and  immediately  re- 
ported to  the  network. 

A  similar  condition  existed  at 
American  broadcasting  where  20 
NABET  engineers  were  on  strike. 
They  were  replaced  at  control 
rooms  and  transmitters  by  Ed 
Horstman,  chief  engineer  of  ABC 
central  division ;  Merritt  R.  Schoen- 
feld,  assistant  general  manager  of 
ABC;  Ken  Christiansen,  traffic 
supervisor,  central  division;  Bill 
Joyce,  ABC  producer;  Charlie  But- 
ler, producer,  and  Helen  Haw- 
thorne, secretary  to  Mr.  Horstman. 

*  *  * 

IN  Washington,  D.  C,  Chief  En- 
gineer A.  E.  Johnson  and  Ass't 
Chief  Engineer  Donald  Cooper  kept 
WRC  operations  on  schedule  Thurs- 
day despite  a  walkout  of  27 
NABET  engineers  Wednesday  eve- 
ning. The  strike  left  the  NBC  out- 
let with  but  one  engineer  on  duty, 
Donald  Cooper.  However,  the  sta- 
tion lost  only  one  minute  (6-6:01 
p.m.)  when  a  needle  "cut  over" 
causing  a  repeat  on  the  turntable. 


Repeal  of  War  Time  Will  Have  Little 
Effect    on    Broadcasters    at  Present 


on 

EXPECTED  repeal  of  war  time 
Sept.  30  will  have  little  effect  on 
broadcasters  at  this  time.  First  of 
the  prewar  time  juggling  head- 
aches will  come  next  spring  when 
networks  and  stations  will  face  the 
problem  of  adjusting  schedules  to 
local  time  changes  which  may  be 
effected  in  the  meantime. 

Congress  action  to  repeal  war 
time  proceeded  last  week  when  the 
House  passed  one  of  the  59  bills  in- 
troduced to  abolish  daylight  sav- 
ing. The  House  on  Wednesday  ap- 
proved the  bill  (H-3974)  intro- 
duced by  Rep.  Boren  (D-Okla.). 
Since  the  Senate  was  not  in  session 
Thursday,  it  did  not  receive  the 
measure  until  Friday.  Early  Sen- 
ate approval  was  expected. 

Scarcely  any  opposition  to  war 
time  repeal  was  voiced  in  the 
House.  Strong  farm  sentiment  for 
repeal  was  cited.  Rep.  Gwynne 
(R-Ia.)  referred  to  a  statement  by 
Hugh  Muncy,  farm  director  of 
KXEL  Waterloo,  that  letters  to  the 
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station  indicated  overwhelming  de-to  be  held  Oct.  3, 
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sire  for  standard  time.  He  also 
said  A.  G.  Woolfries,  farm  service 
director  of  WMT  Cedar  Rapids, 
had  reported  a  farm  audience  poll 
showing  600  to  1  favoring  return 
to  standard  time. 

Moving  up  the  clock  an  hour  will 
involve  little  disturbance  in  opera- 
tions. Some  Ohio  communities  have 
local  option  and  at  least  one  is  back 
on  standard  time  already.  Arizona 
is  now  operating  on  Mountain 
Standard  Time  and  likely  will  re- 
main on  it. 

Looking  ahead  to  the  annual 
spring  program  snarl,  Robert  T. 
Bartley,  NAB  director  of  govern- 
ment relations,  is  working  on  a 
plan  to  re-zone  the  United  States. 
It  would  be  based  on  the  7%  de- 
grees either  side  of  the  75,  90,  105 
and  120  meridians.  The  Interstate 
Commerce  Commission  would  be 
empowered  by  legislation  to  declare 
standard  time  in  these  zones.  The 
idea  will  be  discussed  at  a  meeting 
of  the  NAB  Legislative  Committee 


Unions  Seek  An  Election 
Among  CBS  Employees 

THREE  UNIONS  met  Thursday  at 
a  hearing  before  the  National 
Labor  Relations  Board  to  start 
proceedings  toward  an  election  to 
determine  whether  the  CBS  white 
collar  workers  want  a  union  and 
which  one  of  the  three,  United  Of- 
fice and  Professional  Workers 
(CIO);  International  Brotherhood 
of  Electrical  Workers  (AFL)  or  In- 
ternational Alliance  of  Theatrical 
and  Stage  Employes  to  represent 
them  [Broadcasting,  Sept.  10]. 
Both  UOPWA  and  IBEW  want  to 
reperesent  an  overall  unit  of  the 
workers  and  were  willing  to  submit 
the  matter  to  election.  IATSE,  how- 
ever, objected  because  they  wish  to 
organize  only  the  white  collar  tele- 
vision studio  workers  as  a  separate 
unit.  Agreement  was  not  reached 
and  a  formal  hearing  before  the 
board  will  be  held  sometime  next 
week. 

CBS  press  department  has  au- 
thorized the  UOPWA  to  represent 
it  and  will  join  the  screen  publicists 
guild  which  will  change  its  name  to 
include  the  radio  section. 

September  17,  1945    •    Page  87 


SELL 

MANY  PRODUCTS  FOB 
MANY  ADVERTISERS 


FM 

{Continued  from  page  86) 

in  any  city  can  be  given  faculties  pro- 
viding substantially  the  same  coverage 
and  this  has  been  done.  In  Area  la 
somewhat  different  situation  exists. 
The  Commission's  Rules  and  Regula- 
tions provide  that  Metropolitan  sta- 
tions in  Area  I  shall  be  limited  to  a 
maximum  effective  radiated  power  of 
20  kilowatts  and  an  antenna  height  or 
500  feet  and  that  the  service  area  of 
such  stations  will  not  be  protected  be- 
yond the  1000  uv/m  contour.2  Accord- 
ingly all  the  Metropolitan  frequencies 
in  any  city  in  Area  I  will  be  substan- 
tially equal  so  far  as  the  1000  uv/m 
contour  Is  concerned.  However,  it  is 
recognized  that  Metropolitan  stations 
will  be  able  in  many  instances  to  serve 
beyond  their  protected  1000  uv/m  con- 
tour-although  this  additional  unpro- 
tected service  area  will  undoubtedly 
be  cut  down  as  additional  stations 
are  licensed— and  that  some  of  tne 
Metropolitan  stations  will  be  able 
to  serve  a  greater  area  beyond  their 
1000  uv/m  contour  than  do  the  others. 
To  this  extent  some  channels  may  be 
considered  more  desirable  than  others, 
although  so  far  as  the  protected  con- 
tours are  concerned  all  channels  will 
be  equal.  Nevertheless,  while  not  all  ol 
the  faculties  are  equal  In  coverage,  it 
has  been  possible  in  each  city  in  Area  I 
(with  one  exception)  to  assign  frequen- 
cies of  substantially  the  same  coverage 


KSCJ 
Sioux  City 


GEORGE  E.  NALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK.  KANSAS  CITY  «,  MO 

I  MTHUR  L  CHUtCH  PROOUCTIONSd^ 


2  UntU  there  is  full  occupancy  of 
Metropolitan  channels  In  Area  I,  the 
Commission  wUl  give  consideration  to 
applications  from  licensees  of  Metro- 
politan stations  to  operate  temporarily 
with  power  in  excess  of  that  prescribed 
in  the  rules  (1.  e.  the  equivalent  of  20 
kilowatts  radiated  power  with  an  an- 
tenna height  of  500  feet)  upon  a  spe- 
cial showing  that  this  would  provide 
a  better  signal  In  specified  rural  areas. 
It  should  be  emphasized  that  such  in- 
crease in  power,  If  granted,  will  be 
temporary  only  and  wUl  be  required 
to  be  reduced  upon  the  licensing  of 
additional  stations  to  serve  the  area 
in  question. 


7. .  in  this  fertile  GREAT  LAKES'  market 


Geographic  conditions  make 
WMAM  the  only  station  plainly 
heard  at  all  times  in  Northeastern 
Wisconsin  and  Upper  Michigan.  Located 
at  570  on  the  dial  (a  time  buyer's 
dream)>  this  station  delivers  one  of  the 
strongest  signals  of  any  250  watt  station 
country-wide !  You  virtually  receive  5000  watt 
coverage  at  250  watt  rates !  You  can't  cover 
Upper  Michigan  or  Northeastern  Wisconsin 
with  any  other  one  station!  Our  Hooper  survey 
proves  that— send  for  complete  information. 


Dead  Air 

STAN  SHAW,  WJZ  New 
York  all-night  disc  jockey, 
announced  he  had  a  new  rec- 
ord which  he  would  play  on 
his  program  one  night  if 
enough  people  requested  it. 
Asking  for  10  telegraph  re- 
quests, Stan  received  15,  and 
the  record  turned  out  to  be 
"Silence" — two  and  a  half 
minutes  of  dead  air — stopping 
all  sound  from  WJZ  from 
5:51.30-5:54.15  a.m. 


Marinette 


Wisconsin 


to  all  existing  stations  in  that  city. 
These  facilities,  moreover,  are  amongst 
the  most  desirable  in  each  city  from 
the  point  of  view  of  service  beyond  the 
1000  uv/m  contour.  The  one  exception 
is  New  York  City  where  it  has  not  been 
possible  to  find  11  frequencies  for  the 
11  existing  stations  with  substantially 
the  same  coverage. 

Two  alternative  plans  were  avaUable 
to  the  Commission  in  making  the  as- 
signments in  New  York  City.  Under  the 
first  alternative,  stations  would  be  al- 
located in  the  new  band  In  approxi- 
mately the  same  order  as  they  are  In 
the  present  FM  band.  Under  this 
method,  some  of  the  existing  networks 
would  be  given  faculties  which  initially 
would  be  considerably  better  than  those 
of  other  networks,  and  thus  an  unequal 
competitive  situation  would  result. 
Moreover,  under  this  system,  some  of 
the  Independent  stations  which  were 
pioneers  in  FM — including  the  inventor 
of  FM— would  be  given  the  least  de- 
sirable assignments.  Finally,  this  method 
would  result  In  saving  for  late-comers 
the  best  faculties  In  New  York  Instead 
of  making  them  avaUable  to  those  who 
pioneered  In  FM  broadcasting. 

The  second  alternative  plan  Involves 
making  a  choice  among  existing  licen- 
sees on  the  basis  of  the  best  Informa- 
tion presently  avaUable  to  the  Commis- 
sion The  Commission  recognizes  that 
It  would  be  better  to  make  such  a 
choice  after  a  hearing.  However,  the 
Commission  is  of  the  opinion  that  pub- 
lic Interest  requires  FM  broadcasting 
to  get  started  as  soon  as  possible,  and 
hence  some  authorizations  without  a 
hearing  are  necessary  If  FM  broadcast- 
ing Is  not  to  be  handicapped  by  a  slow 
start.  Moreover,  as  has  already  been 
pointed  out,  stations  wUl  be  given  an 
opportunity  to  object  to  the  Commis- 
sion by  September  25,  1945,  concerning 
the  specific  assignments. 

In  making  the  assignments  In  New 
York  City,  the  Commission  has  decided 
to  assign  the  frequencies  with  the  max- 
imum service  area  beyond  the  1000 
uv/m  contour  to  existing  stations  since 
these  stations  are  the  pioneers  in  FM 
broadcasting.3  In  making  assignments 
in  New  York  City  to  the  networks,  the 
Commission  has  endeavored  to  assign 
substantially  equivalent  faculties  for 
all  the  networks.  As  a  result,  the  fa- 
cilities assigned  to  the  network  pioneers 
have  a  somewhat  smaller  service  area 
beyond  the  1000  uv/m  contour  than  in 
the  case  of  the  non-network  pioneer 
FM  stations  in  New  York.  This  should 
result  in  maximum  service  to  listeners 
in  the  New  York  area.  The  programs 
of  the  network  stations  are  available 
either  from  the  network-owned  sta- 
tions or  from  their  affiliates.  Hence,  lis- 
teners living  beyond  the  1000  uv/m 
contour  of  the  network-owned  station 
will  have  an  opportunity  of  receiving 
network  programs  from  an  affiliate  of 
the  network  in  whose  1000  uv/m  con- 
tour they  reside,  and  all  networks  will 
have  an  opportunity  to  compete  for 
affiliates  in  this  area.  So  far  as  non- 
network  stations  in  New  York  are  con- 
cerned.4 their  programs  are  not  avail- 
able from  anv  other  station  as  in  the 
rase  of  network  programs.  Thus,  the 
listening  public  gains  bv  making  avail- 
able to  the  non -network  stations  those 
frequencies    which  have    a  maximum 


IRE  Winter  Mee 
Is  Set  Jan.  23  -2C 

Firms  to  Show  New  Equipment 
At  New  York  Sessions 

ANNUAL  winter  technical  meet 
ing  of  Institute  of  Radio  Engineer 
will  be  held  at  the  Astor  Hote 
New  York,  Jan.  23-26,  1946,  it  wa 
announced  Wednesday  by  Edwar 
J.  Content,  engineer  at  WOR  Nei 
York  and  chairman  of  meetin 
committee. 

With  the  end  of  war,  restrictio 
on  information  of  a  technical  1 
ture  have  been  relaxed,  so  th 
many  papers  on  radar  and  other  d 
vices  may  be  read.  Approximate' 
150  electornics  and  radio  companii 
are  to  have  commercial  exhibits  di 
playing  their  first  postwar  civili 
products. 

General  committeemen  who  w 
assist  Mr.  Content  in  details 
meeting  include:  Austin  Baile 
AT&T;  Howard  Frazier,  direct 
of  engineering,  NAB  Washingto 
William  B.  Lodge,  director  of  g 
eral  engineering,  CBS;  Stuart 
Bailey,  Jansky  &  Bailey,  Washin 
ton;  George  W.  Bailey,  executi 
secretary  of  IRE;  Elizabeth  L 
mann,  IRE  office  manager. 

Sub-committee  chairmen 
charge  of  various  activities  a 
Frank  Marx,  American,  arranf 
ments;  C.  M.  Lewis,  RCA,  banqu 
H.  F.  Scarr,  Western  Electric  C 
exhibits;  Raymond  F.  Guy,  NI 
finance;  Will  Whitmore,  West* 
Electric  Co.,  publicity;  A.  E.  Hai 
son,  Sperry-Gyroscope  Co.,  pape 
Norman  D.  Israel,  chief  engine 
Emerson    Radio    &  Phonogra 
printed  program;  Harold  P.  W 
man,  IT&T,  registration;  Don 
Miller,  Electronics  Co.,  special  i 
tures;  George  B.  Hoadley,  pro: 
sor  of  electrical  engineering,  Brc 
lyn    Polytechnical  Institute, 
tions  committee  activities;  Will 
H.  Crew,  IRE,  technical  commit 
activities;  Philip  F.  Siling,  R 
hospitality;  Helen  M.  Stote,  I 
women's  activities;  George  T.  I 
den,  Federal  Radio  &  Telepr 
Corp.,   standing  committee  ac 
ities. 


service  area  beyond  the  protected 
uv/m  contour.  , 
The  complete  assignment  of  freq 
cies  as  made  by  the  Commission  i 
forth  in  the  attached  table. 


BRANCH  STUDlOSi  Iron  Ml.,  Mich.  •  Sturgeon  Bay,  Wis 
JOSEPH  MACKINi  General  Manager 
Representatives:  Howard  A.  Wilson  Co. .  Chicago . New  York.  San  Francisco  .  Hollywood 
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3  The  frequency  asslsned  to  WNYC- 
FM  will  provide  a  smaller  service  area 
beyond  the  1000  uv/m  contour  than  in 
the  case  of  the  other  assignments.  This 
is  in  accordance  with  the  showing  pre- 
viously made  by  WNYC  to  the  effect 
that  the  station's  purpose  can  be 
served  with  a  service  area  limited  to 
the  area  of  New  York  City. 

*  Since  the  networks  themselves  own 
stations  in  New  York,  It  is  obvious  that 
independent  stations  there  cannot  se- 
cure network  affiliation. 


KALE,  Portland,  Oregon 

".  .  .  convinced  AP  should 
an  integral  part  of  every  leadii 
radio  station  .  .  .  features  spi 
and  timely  .  .  .  dispatches  frc 
every  corner  of  the  globe  are  co 
cise,  highly  readable  and  alwa 
early." 

Tom  Decker 
News  Direct 


available  through 

PRESS  ASSOCIATION, 

SO  Rockefeller  flora 
New  Yortv.  N.  Y. 


BROADCASTING    •    Broadcast  Adv 


1 


A    RADIO    t'ORPOHATION   OV  AXBRICA  SHHVIt'J 

K  <T  A  SUIE.13rsrCJ   •  CITY 
NEW  YORK  SO,  NT.  Y. 


August  28,  1945 


Mr.  Seymour  Berkson 
General  Manager 
International  News  Service 
235  East  45th  Street 
New  York,  New  York 

My  dear  Mr.  Berkson: 

I  want  to  congratulate  you  for  the 
fine  news  service  your  organization  supplied  up 
to  and  through  the  day  of  Japan's  final  surren- 
der.   It  was  fast  and  accurate  throughout,  and 
our  news  room  found  it  of  great  help  in  supply  - 
ing  fullest  Radio  coverage  of  the  occasion. 

As  always,  your  staff  offered  friendly 
help  and  cooperation. 

Cordially, 


Frank  McCall 
Manager 

News  and  Special  Events 


Class  of  Service 

This  is  a  full-rate 
Telegram  or  Cable- 
gram unless  its,  de- 
ferred character  is  in-, 
dicated  by  a  suitable 
symbol  above  or  pre- 
ceding the  address. 


WESTERN 
UNION 


SYMBOLS 


NT  "Overnight  Telegri 


LC  =  Deferred  Cable 


NLT-CabU  Night  Utter 


^  Ship  Radiogram  f 


The  filing  time  shown  in  the  date  line  on  telegrams  and  day  letters  is  STANDARD  TIME  at  point  of  origin.  Time  o(  receipt  is  STANDARD  TIME  at  point  of  destination 

NPA45  AOR  DL  PD 

WUX  DENVER  COLO  41 7P  AUG  17  1945 

CARL  TURNER 

INTERNATIONAL  NEWS  SERVICE  NEWYORK 
INS  DID  A  GRAND  JOB  ON  WORLD  WAR  II.     INS'  REPORTS  WERE  ACCURATE, 
COMPLETE  AND  UP  TO  THE  MINUTE.     CONGRATULATIONS  ON  YOUR  EXCELLENT 
COVERAGE  OF  EVERY  WAR  DEVELOPMENT 

LLOYD  E  YODER    MANAGER  KOA-NBC  DENVER. 

732P 


NTERN 


L  NEWS  SERVICE 


g^RM  MACHINERY  Ca^- 


Nearly  $2V2  million  is  spent  an- 
nually in  the  Tri-Cities'  retail  drug 
stores.  And  the  greater  portion 
(52.9%)  of  the  Tri-Cities'  drug 
sales  originates  on  the  Illinois 
side,  in  the  Moline-Rock  Island 
zone.  WHBF,  the  home  station,  can 
help  you  sell  your  drug  products 
profitably.  In  all,  WHBF's  primary 
area  reaches  1  %  million  people 
...  in  the  very  heart  of  the  Corn 
Belt. 

*  Includes  Rock  Island,  Moline, 
iast  Moline   and   six    other  con- 
tiguous cities  and  towns. 


ROCK  ISLAND  MOLINE,  ILL.  DAVENPORT,  IA. 
1270  KC    5000  WATTS 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilson  Co.,  Nat'l  Representatives 


Buffalo 

(Continued  from  page  18) 
the     renewals,     the  Commission 
added  the  action  is  taken  "without 
prejudice"  to  further  proceedings 
which  in  its  judgment  would  rec- 
tify conditions.  Failure  of  Buffalo 
Broadcasting  to  make  full  disclo- 
sure in  its  reports  of  its  agree- 
ments with  Churchill  "indicate  a 
lack  of  candor  and  care  in  the 
preparation  of  the  reports,"  the 
findings  stated.  But  the  Commis- 
sion added  it  did  not  conclude  the 
omissions  were  so  serious— partic- 
ularly in  view  of  the  fact  that  one 
of  the  basic  agreements  was  be- 
fore the  Federal  Radio  Commission 
— as  to  require  the  applicant  to 
be  deprived  of  the  value  of  the 
stations  which  it  had  successfully 
operated  for  more  than  15  years. 

"Nor  do  we  conclude  that  for 
this  reason  the  applicant  should 
be  found  disqualified  to  ever  again 
operate  a  radio  station",  the  Com- 
mission said,  explaining  it  was 
predicating  its  proposed  denial 
solely  upon  the  illegal  arrange- 
ments with  Churchill. 

The  Commission  said  it  would 
permit  the  filing  by  Buffalo  Broad- 
casting of  an  application  for  con- 
sent to  transfer  either  WKBW  or 
WGR,  "provided  it  is  affirmatively 
shown  that  any  agreement  for 
transfer  does  not  in  any  way  give 
further  effect  to  the  leases  _  and 
agreements  between  the  applicant 
and  the  Churchill  Tabernacle 
which  we  have  here  found  to  be 


Petrillo  Ban  onChicago  Video 
ProaramRaises  Religious  Issue 


No.  305 


STOP 
WATCHES 

Now 
Available 

FROM  STOCK 

GALLET  •  GALCO  •  SECURITY 
TIMERS 

Send  for  catalog  showing  complete  line 
suitable  for  radio  work 

No  Priority  Necessary 

M.  J.  STILLMAN  CO.,  INC. 

Established  1914 
116  S.  Michigan  Ave.  Chicago  3,  III. 


ACTION  of  James  C.  Petrillo  in 
barring  an  AFM  organist  from  par- 
ticipation on  a  television  broadcast 
of  Rosh  Hashana  (Jewish  New 
Year)  over  WBKB  Chicago  stirred 
up  a  whirlwind  of  protests  from 
various  persons  connected  with  the 
religious  program. 

Difficulty  arose  when  the  Inter- 
national Council  of  Religious  Edu- 
cation contacted  Rabbi  Lewis  Bin- 
stock  of  Chicago's  Sholem  Temple 
for  permission  to  use  a  choir  di- 
rected by  Max  Sinzheimer,  an  AFM 
member.  Jerry  Walker,  radio  direc- 
tor of  the  Council,  said  he  had  re- 

violative  of  the  Communications 
Act".  This  would  be  in  compliance 
with  the  duopoly  provision,  prohib- 
iting ownership  by  a  single  interest 
of  more  than  one  station  in  the 
same  community. 

The  Commission  said  it  also 
would  permit  filing  of  a  new  appli- 
cation looking  toward  the  licensing 
to  Buffalo  Broadcasting  of  the 
present  facilities  of  either  station, 
provided  it  is  shown  that  if  the 
application  is  granted,  Buffalo 
would  have  the  "exclusive  use  and 
control  of  the  station". 

Finally,  the  Commission  said  it 
would  grant  the  applicant  tempo- 
rary licenses  for  three  months, 
provided  that  10  days  after  its 
decision  becomes  final,  Buffalo  files 
a  statement  which  "establishes 
that  applicant  has  full  control 
over  the  operations  of  the  stations 
and  no  further  effect  is  being  given 
the  agreements  here  found  to  be 
illegal." 


ceived  permission  from  AFM  Loca 
10  for  Sinzheimer's  appearance  bu 
was  notified  the  day  before  th< 
broadcast  (Sept.  6)  that  Mr.  Pe 
trillo  had  written  Samuel  Kassel 
musical  director  of  Sholem  Temple 
that  no  AFM  member  could  par 
ticipate  in  any  video  program  "re 
gardless  of  type"  because  it  wa 
"in  contravention  with  the  polic 
of  the  AFM". 

Since  the  council,  according  i 
Mr.  Walker,  was  perfectly  willin 
to  pay  the  union  scale  for  M 
Sinzheimer's  appearance  no  que' 
tion  of  working  conditions  or  salai 
was  involved. 

"I  can  only  say  I  am  bewildered 
Mr.  Walker  commented.  Rabbi  Bii 
stock  said  he  understood  the  pr 
gram  was  "not  for  profit"  and  th; 
he  was  "surprised"  by  Mr.  Petr: 
lo's  action. 

Question  of  whether  or  not  tl 
AFM  action  was  a  direct  violatic 
of  religious  freedom  was  studious 
avoided.  Meanwhile,  officials  of  1 
cal  10  said  they  would  abide 
Mr.  Petrillo's  policy  and  that 
AFM  members  could  play  for  a 
television  program  "religious 
otherwise". 

An  instance  in  which  union  n 
sicians  are  permitted  to  appear 
video  program,  even  though  th 
are  in  the  armed  services,  is  t 
Treasury  Show,  produced  o" 
WKBW  by  Buss  Wells  of  the 
Finance  office,  which  resun 
broadcasts  Sept.  19  after  a  mont 
absence. 


'SCHOOL  OF  AIR9 

SHIFTS  TO  P.M. 

STARTING  its  16th  year  on  CBS 
Oct.  1,  American  School  of  the  Air 
for  the  first  time  will  be  broadcast 
outside  of  school  hours,  at  5-5:30 
p.m.  EWT.  Monday  broadcasts, 
Story  of  America,  will  dramatize 
our  country's  progress  from  Indian 
days  to  the  present.  On  Tuesday, 
Gateways  to  Music  will  present 
classics,  folk  songs,  and  modern 
music.  Wednesday,  March  of 
Science  will  dramatize  man's  at- 
tempts to  harness  the  forces  of  na- 
ture. On  Thursday,  current  events 
will  be  spotlighted  in  This  Living 
World.  Literature,  from  the  mas- 
ters to  the  moderns,  is  subject  of 
the  Friday  series,  Tales  from  Far 
and  Near. 


MGM  Campaign 

MGM  Loew's  Inc.,  New  York 
("Lady  on  a  Train")  Sept.  12 
started  a  concentrated  campaign 
of  spot  announcements  on  follow- 
ing New  York  stations:  WEAF 
WABC  WOR  WJZ  WNEW  WLIB 
WQXR  WHN  WMCA  WINS.  Cam- 
paign continued  through  Sept.  16. 
Agency  is  Donahue  &  Coe,  New 
York. 


Benton,  Russell  Repo 

NOMINATIONS  of  William  B 
ton  and  Donald  S.  Russell  to 
Assistant  Secretaries  of  Si 
[Broadcasting,  Sept.  10]  were 
mitted  favorably  to  the  Sen 
Thursday  by  the  Committee  on  I 
eign  Relations.  Mr.  Benton,  fori 
partner  in  Benton  &  Bowles  ad1 
tising  agency,  is  now  U.  of  Chic 
vice-president.  Mr.  Russell,  l 
owner  of  WSPA  Spartanburg,  S 
served  as  an  assistant  to  Jv 
Byrnes  when  he  was  Directoi 
War  Mobilization. 


NBC 

Station  For 

WINSTON-SALEM 
GREENSBORO 
&  HIGH  POINT 

* 

5000  WATTS 


WSJS 


HEAPI.EY  -  RFLD  CO. 
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1935 

FACSIMILE  COMMUNICATIONS 
1945 


Since  1 935,  the  engineering  staff  of  Times  Telephoto  Equipment  Inc. 
and  its  predecessor  company  has  been  engaged  exclusively  in 
developing  and  producing  facsimile  communications  equipment. 

Times  Telephoto's  long  experience  in  this  new  and  revolutionary 
field  of  communications,  its  leadership  in  design  and  practical 
application,  will  be  invaluable  to  the  postwar  user.  These  facsimile 
sets  are  used  for  sending  and  receiving  written  and  printed  matter, 
photographs  and  maps.  They  are  standard  equipment  of  the 
U.  S.  Signal  Corps,  Army  Air  Forces,  Navy,  the  Office  of  War 
Information  and  some  commercial  companies  and  foreign 
governments. 

When  all  military  needs  have  been  met,  Times  Telephoto  Equipment 
Inc.  will  be  ready  to  supply  facsimile  communications  equipment 
especially  designed  to  meet  your  particular  requirements.  Write 
today  for  your  copy  of  the  booklet,  "Elements  of  Facsimile 
Communications." 


HUNDREDS  OF  THIS  MODEL 
ARE  ALREADY  IN  SERVICE 


TIMES  TELEPHOTO  EQUIPMENT  INC. 

A  Subsidiary  of  The  New  York  Times 
229  West  43  Street  New  York  1 8,  N.  Y. 
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FACT  or  FICTION? 


Q.    Big  Ben,  atop  Parlia- 
ment, keeps  perfect  time. 
A.    Fact.  7  days  out  of  10 
within    1    second    of  being 
right. 

Jf's  a  Known  FACT  that 

WLAW 

LAWRENCE,  MASS. 

gives  the  best  coverage  for 
Industrial  New  England. 
Daytime  listeners,  1,902,- 
591. 

5000  WATTS    680  Kc. 

NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


Truman 

(Continued  from  page  18) 

version  of  the  news,  Mon.,  Wed., 
Fri.,  11:15-11:30  a.m. 

Among  features  scheduled  are 
Your  Opinion,  U.  of  Denver  pro- 
gram from  KMYR  Sunday  after- 
noon; Ray  Schmidt  sports  show 
from  WTMV,  weekly  becoming 
daily  later  on ;  Music  From  Beyond 
the  Blue  Horizon,  across  the  board, 
from  San  Francisco;  U.  of  Min- 
nesota football  games.  A  news 
contract  has  been  signed  with 
United  Press. 

Opening  broadcast  was  arranged 
by  Ira  Walsh,  program  director 
of  WWDC. 

Associated  is  selling  dance  band 
pickups  to  night  spocs  at  $200  per 
week,  guaranteeing  one  quarter- 
hour  out  of  three  on  the  full  net- 
work. The  plan  is  being  well  le- 
ce:ved,  the  network  says,  and  sev- 
er^ contracts  have  oaen  si>ned. 


Hooper 

(Continued  from  page  20) 
radio  listening,  the  audience  size 
reports  obtained  by  the  diary  tech- 
nique will  be  reported  on  the  same 
coincidental  base.  That  is,  Mr. 
Hooper  explained,  if  the  coinciden- 
tal telephone  survey  of  a  city  gives 
a  certain  program  a  rating  of  10 — 
the  program's  average  audience 
expressed  in  terms  of  total  homes 
 and  the  diary  rates  it  at  15  in- 
side the  city  and  20  outside,  the 


inside-outside  ratio  of  1  to  1  1/3 
will  be  applied  to  the  coincidental 
rating  of  10  and  the  outside  audi- 
ence will  be  rated  at  13.3. 

Qualitative  information  on  pro- 
grams, of  the  type  indicated  in  the 
five  numbered  points  above,  will 
be  furnished  on  their  original  un- 
adjusted base  as  secured  from  the 
diary  reports,  however.  To  avoid 
any  confusion,  Mr.  Hooper  said, 
the  diary  measurements  will  be  re- 
ported in  terms  of  "index"  and  not 
"rating"  which  will  continue  to 
mean  a  coincidental  measurement. 

Because  each  station  area  differs 
from  all  others  in  size  and  shape,  all 
area  listening  reports  will  be  tailor- 
made  for  the  subscribing  stations. 
However,  Mr.  Hooper  explained,  if 
three  stations  in  a  city  cover  the 
same  seven  counties  and  all  sub- 
scribe to  this  service,  then  the  cost 
of  measuring  those  three  counties 
will  be  split  three  ways.  If  two  of 
the  three  also  cover  the  same  dozen 
additional  counties,  that  measure- 
ment cost  will  be  split  two  ways. 
Any  station  with  unique  additional 
coverage  will  of  course  pay  the 
full  bill  for  its  measurement. 


L 


SORRY! 

REQUESTS  FOR  1945  BROADCASTING  YEAR- 
BOOKS CONTINUE  TO  COME  IN  DESPITE  THE 
FACT  THAT  THE  SUPPLY  HAS  LONG  SINCE  BEEN 
EXHAUSTED.  THE  NEW  1946  YEARBOOK  IS  NOW 
IN  PREPARATION  WITH  ADDED  LISTINGS  AND 
FEATURES  TO  MAKE  IT  EVEN  MORE  COMPLETE 
AND  MORE  USEFUL  THAN  EVER  BEFORE. 

1946  YEARBOOK  NUMBER 

RADIO'S  DISTINGUISHED  REFERENCE  VOLUME 


tl 
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Other  Service 

Another  new  service  for  stations, 
designed  for  use  in  presenting  ap- 
plications to  the  FCC  for  increased 
power  or  improved  frequencies  and 
for  use  also  in  dealing  with  net- 
work management,  is  based  on  di- 
rect questioning  of  listeners  and 
analysis  of  their  receiving  equip- 
ment. This  technique  will  produce 
qualitative  information  on  station 
and  program  service  to  the  public 
and  detailed  information  on  inter- 
ference, static  and  fading  that 
make  tuning  in  some  stations  dif- 
ficult, Mr.  Hooper  said. 

Preparations  have  been  made  to 
supply  listening  reports  on  FM  and 
television  programs,   Mr.  Hooper 
reported,  stating  that  the  inherent 
coverage  limitations  of  these  new 
forms  of  broadcasting  call  for  "re- 
porting bv  districts  of  individual 
cities  in  terms  of  the  prescribed 
coverage  areas  or  of  neighborhoods 
of  known  concentration  of  FM  or 
television  set  ownership."  These  re- 
ports will  be  made  as  soon  as  there 
is  FM  or  TV  set  ownership  in  sig- 
nificant quantity  in  individual  local- 
ities, he  said,  with  these  reports  di- 
rectly comparable  to  the  station 
listening  index  reports  now  current 
on  AM  stations  in  161  communities. 
Stations  broadcasting  network  pro- 
grams simultaneously  by  both  AM 
and   FM  will   receive  continuous 
comparative  records  of  listening  by 
both  means,  he  said. 

All  services  of  the  new  station 
service  division  will  be  furnished 
directly  to  the  station  or  network 
subscribers  for  distribution  as  they 
wish,  Mr.  Hooper  reported,  adding 
that  the  question  of  "disclosure"  is 
"of  course  subject  to  evolutionary 
change  in  the  opinion  of  the  broad- 
casters themselves."  He  reported 
that  a  poll  of  the  220  station  sub- 
scribers to  City  Hooperatings  Re- 
ports, just  completed,  on  the  sub- 
ject of  disclosure  of  those  reports, 
showed  61.1  %  of  those  responding 
favoring  direct  distribution  to  ad- 
BRO ADC 


HOOPER  DISAGREES 

Declares  Katz  Article  on 
Diary  Technique  Wrong — 

IN  ANNOUNCING  the  inaugur 
tion  of  a  new  Hooper  service  bas 
on  the  diary  technique,  C.  E.  Hoo] 
er  took  issue  with  an  article 
Eugene  Katz,  secretary,  The  Ka 
Agency,  in  the  July  23  issue 
Broadcasting.  Mr.  Katz  said: 
should  be  borne  in  mind  that 
diary  technique  produces  high 
sets-in-use  figures  than  the  coini 
dental  telephone  method.  Hig' 
diary  sets-in-use  figures  are  att 
butable  to  these  factors:  The  dia 
includes  small  town  and  rural  " 
tening  which  is  in  greater  volu 
than  urban  listening;  the  diary 
eludes  non-telephone  as  well  as  t 
phone  homes." 

"That  statement  does  not  hoi 
Mr.  Hooper  declared,  stating  tha 
is  typical  of  the  confusion 
exists  about  the  diary  techniq 
There  are  three  reasons,  he  _ 
why  diary  figures  tend  to  be  hig 
than  coincidental  figures: 

1.  The  diary  method  measu 
total  listening;  the  coincidei 
method  measures  average  mom 
tary  listening.  That  is,  a  diary 
ing  includes  everyone  who  he 
any  part  of  a  program  while 
coincidental  rating  includes 
those  who  were  listening  at 
time  they  were  called. 

2.  Coincidental  ratings  are  b 
on  all  homes,  whether  equij 
with  radios  or  not.  Diaries  are 
placed  in  non-radio  homes, 
the  base  figures  for  diary  rat 
is  smaller,  the  ratings  must 
evitably  be  larger. 

3.  The  mere  presence  of  the  d 
hanging  on  the  front  of  the 
ceiver  during  the  week  that 
family  is  recording  its  liste 
is  an  inducement  to  more  than 
mal  listening. 

These,  Mr.  Hooper  said,  ar« 
real  factors  that  raise  the  fig 
obtained  from  the  diary  teclv 
in  comparison  with  coincidents 
ures,  and  not  the  addition  of 
or  non-telephone  homes. 


vertisers  and  agencies;  25.2% 
tral,  and  13.7%  opposing  sucl 
tribution. 
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NORTH  CENTRAL  BROADCASTING 

ANNOUNCES 


THE  CHAMPION  OF  THE  WORLD 


YES,  here's  an  air  show  you  don't  have  to  sell!  Your  clients  will  be  eager  to  put  Joe  on  the  payroll,  selling 
milk,  bread,  good-will — and  almost  every  other  commodity  and  service  you  can  think  of. 

Joe  will  be  a  rating-lifter  for  your  station  and  a  sure-fire  salesman  for  your  sponsor  .  .  .  Every  day,  all  over 
the  United  States  more  than  50,000,000  Americans  .  .  .  young  and  old  .  .  .  pick  up  a  newspaper  to  read  about 
Joe  Palooka.  They  will  be  just  as  eager  to  hear  Joe's  voice,  and  the  voices  of  those  other  grand  real-to-life 
persons  in  Joe's  circle  of  friends! 

For  audition  records,  options  and  details,  wire,  phone,  or  write  .  .  . 


North  Central  Broadcasting  System,  inc. 

360  NORTH  MICHIGAN  AVENUE  STATE  0361  CHICAGO,  ILLINOIS 


Universal  Broadcasting  Company 

announces 


New   Hollywood  studios 
6757  Hollywood  Blvd. 
Connected  with 
Radio  Station  KPAS, 

Los  Angeles 
Radio  Station  KSFO, 
San  Francisco 


at 


Universal  Network 


Univerasl  Broadcasting  Co., 
6757  Hollywood  Blvd., 
Los  Angeles,  Hollywood  8282, 

Mark  Hopkins  Hotel, 
San  Francisco,  Exbrook  4567 


OWI 

(Continued  from  page  17) 


HUNTING  FOR  MORE 
BUSINESS  IN  IDAHO? 


KSEI 

POCATELLO  •  IDAHO 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 

There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BROADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


RICHMOND 

COVERAGE 

PETERSBURG 

RATES 

WIRE  or  WRITE 

WSSV  f 

Petersburg,  Virginia  " 
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ceded    formation    of    the  Radio 
Bureau. 

While  this  new  Government- 
WAC  function  takes  care  of  ad- 
vertisers and  their  spreading  of 
U.  S.  information  messages  in 
various  media,  it  does  not  include 
the  Station  Announcement  Plan 
and  Special  Assignments  Plan.  The 
Network  Allocation  and  National 
Spot  Allocation  covered  sponsor 
contributions  on  more  than  two 
stations. 

OPA  started  its  own  station  con- 
tact plan  Sept.  12,  pending  adop- 
tion of  some  formula  for  all  U.  S. 
offices.  Under  this  plan  OPA  sends 
three  weekly  announcements  to 
NAB  which  runs  the  packet 
through  its  mailing  list. 

Chester  Bowles,  OPA  Adminis- 
trator, in  a  letter  to  station  man- 
agers, asked  their  continued  back- 
ing until  a  joint  allocation  service 
is  working.  With  his  letter  were 
the  first  three  OPA  spots,  with  an 
anti-inflation  appeal.  He  referred 
to  the  Announcement  Plan  as  hav- 
ing proved  "so  successful  during 
the  war  that  many  stations  have 
suggested  a  similar  system  be  used 
for  the  remaining  time  that 'radio 
support  is  necessary." 

In  the  meantime,  he  pointed  out, 
continued  support  is  needed  on  anti- 
inflation  messages.  "Your  use  of 
these  spot  announcements,"  he 
wrote,  "will  be  an  invaluable  aid  in 
reminding  the  American  people 
that  the  end  of  the  war  did  not  end 
the  danger  of  inflation.  In  your 
position,  I  know  you  realize  this. 
Likewise,  you  know  the  only  way 
to  get  public  cooperation  is  through 
public  understanding.  The  part  ra- 
dio can  play  in  achieving  this  is 
immeasurable.  That's  why  your 
help  is  so  vital  and  why  I  have  no 
hesitation  in  asking  you  for  it.  I 
take  this  opportunity  to  thank  you 
again  for  the  aid  you  gave  your 
country  during  the  war.  I  know 
we  can  count  on  you  now  in  the  big 
job  of  readjusting  to  peace." 

Temporary  Unit 

While  the  domestic  activities  of 
OWI  are  going  through  this  tem- 
porary period  of  readjustment,  the 
Overseas  Branch  operations  are 
continuing  as  a  temporary  unit 
known  as  the  Interim  International 
Information  Service  under  juris- 
diction of  the  State  Dept. 

Actually,  the  whole  overseas  set- 
up is  marking  time  until  Mr.  Ben- 
ton takes  office  and  has  a  chance 
to  study  the  matter  and  recommend 
future  policy.  This  operation  has 
conducted  the  international  propa- 
ganda broadcasting  activity,  work- 
ing through  shortwave  stations  in 
this  country  and  both  shortwave 
and  medium  wave  stations  outside 
the  U.  S. 

Action  by  the  State  Dept.  is  not 
expected  for  several  weeks.  Mean- 
while, the  U.  S.  international  sta- 
tions operated  by  private  broad- 
casters are  continuing  their  broad- 
casts to  foreign  countries.  They  are 
working  under  contracts  subject  to 
90-day  termination.  Operations  are 


at  the  same  level  as  the  war-end 
period.  Eventually  the  stations  will 
go  back  entirely  into  the  hands  of 
the  private  operators  who  have 
worked  under  OWI  contracts  for 


some  years. 

The  shortwave  stations  are  giv- 
ing all  possible  cooperation  to  the 
State  Dept.  Prediction  was  made  by 
one  shortwave  station  operator  that 
a  partial  subsidy  for  Government 
international  information  programs 
will  be  granted,  just  as  a  sponsor 
buys  time  on  domestic  facilities. 

Another  Overseas  Branch  activ- 
ity, operation  of  stations  outside 
the  U.  S.,  is  continuing  under  State 
Dept.  jurisdiction.  This  includes 
stations  operated  in  Luxembourg, 
Algiers,  Bari  (Italy),  Honolulu 
and  Saipan.  About  completed  were 
two  50  kw  transmitters  in  the 
Philippines. 

Business  As  Usual 
Acting  Director  Ken  Fry  of  the 
OWI's  international  shortwave 
radio  operations  at  San  Francisco 
said  it  probably  will  not  be  known 
for  several  weeks  whether  the 
West  Coast  OWI  functions  will 
continue  until  the  end  of  the  year. 
"We  are  conducting  business  as 
usual,"  he  said. 

"We  are  cutting  operations 
to  a  peacetime  level,  dropping 
some  of  our  facilities  and  some 
of  the  longer  programs  to  areas 
where  they  are  no  longer  needed. 
This  has,  of  course,  reflected  in 
personnel  cuts,  too,  although  we 
have  the  problem  of  operating 
seven  days  a  week  on  a  40-hour 
week  basis.  Also,  resignations  are 
coming  in.  In  the  last  two  weeks 
our  personnel  has  dropped  from 
860  to  about  700. 

"Indications  at  the  moment  are 
that  we  will  continue  to  operate, 
on  a  reduced  scale,  at  least  until 
the  end  of  the  year." 

Dropped  with  the  expiration  of 
OWI  was  its  distribution  to  U.  S. 
agencies  of  reports  covering  the 
FCC's  monitoring  of  foreign  sta- 
tions. These  reports,  bringing 
much  valuable  information  gleaned 
from  broadcasts  of  enemy  coun- 
tries, were  distributed  to  Govern- 
ment agencies  on  a  regular  sched- 
ule. 


Hyde  to  OWMR 

ANTHONY  HYDE,  former  direc- 
tor of  information  for  the  Com- 
mittee for  Economic  Development, 
has  been  appointed  deputy  director 
for  Information  and  Reports  of  the 
Office  of  War  Mobilization  and  Re- 
conversion. Mr.  Hyde  was  with  the 
OWI  for  a  period,  before  which  he 
was  a  copywriter  with  Lord  & 
Thomas  and  Young  &  Rubicam, 
New  York. 


Keep  Confidence, 
Paul   West  Urges 

IN  ADDITION  to  advertising's! 
number  one  job  of  moving  mer- 
chandise from  the  factory  to  the 
consumer  as  inexpensively  and  ir 
as  large  quantities  as  possible,  the 
industry  was  urged  last  week 
take  on  the  second  task  "to  main-| 
tain  and  increase  the  growing 
fidence  of  the  American  people  ii 
American  industry,"  by  Paul 
West,  president  of  the  Assn. 
National  Advertisers. 

Speaking  on  Tuesday  to  thj 
Pittsburgh  Advertising  Club, 
West  declared  that  the  people's  coi 
fidence  in  industry  will  lead  to  : 
in  their  own  security.  "This  coi 
fidence— this  faith— will  have  moi 
to  do  with  product  sales  than 
the  figures  on  pent-up  demand  ai 
dammed-up  savings,"  he  stated. 

He  pointed  out  that  industry 
day  has  "reasonably  good  standh 
with  the  public"  and  urged  a  " 
tising  men  to  keep  on  now  helph 
"business  to  continue  the  same  hif 
order  of  statesmanship,  the  sai 
concern  for  the  public  welfaJ 
which  it  demonstrated  during  tlj 
war. 

"If  industry  should  turn  its  baj 
on  national  problems — if  we 
come  so  busily  obsessed  with 
competitive  struggles  that  we  V 
no  time  to  demonstrate  our  intere 
in  the  public  welfare,  what  the 
he  asked.  "Don't  worry,  there 
plenty  of  other  candidates  for 
leadership     of     public  opinic 
There's  the  plan  being  consider 
by  the  so-called  commission  on 
freedom  of  the  press  for  the  estsj 
lishment  of  a  radio  TVA  by  pj 
ting  government  into  the  businj 
of  operating  a  radio  network 
serve  as  a  yardstick  by  which 
vate  radio  could  be  judged. 

"Here  is  the  CIO  issuing  bul 
tins,  pamphlets  and  its  montl 
economic  outlook,  showing  tl 
American  industry  made  a  prl 
of  $24.9  billion  during  1944—1 
not  saying  that  this  profit  becoij 
$8.5  billion  after  taxes,  of  wt 
only  $4.3  billion  was  paid  to  stc 
holders,  the  rest  being  kept 
reserve  for  expansion  or  mail 
nance  of  employment  and  ot 
proper  purposes." 


Paramount  Spots 

PARAMOUNT  Pictures,  Inc.,  New 
York  ("Love  Letters"),  Aug.  19 
started  transcribed  spot  announce- 
ments and  announcements  by 
women  commentators  on  New  York 
stations  in  a  campaign  expected 
to  continue  through  September. 
Agency  is  Buchanan  &  Co.,  New 
York. 


It  takes  an  informec 


community  to  do 
a  community  job. 

PORTLAND,  0REG0 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Naf  I  Ri 
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is  not  new  to  the  Blaw-Knox  Company 


Blaw-Knox  engineers,  in  close  cooperation  with 
the  United  States  Army  Signal  Corps,  developed 
and  designed  Radar  Towers  and  Buildings  in  1938, 
resulting  in  the  construction  of  a  complete  operat- 
ing unit  in  1939. 

Since  then,  many  Tower  Structures  have  been  de- 
signed for  different  types  of  Army  and  Navy  Radar 
service  and  produced  in  quantity. 

As  a  result  of  these  developments  the  Engineering 
and  Manufacturing  personnel  of  Blaw-Knox  have 
gained  an  unparalleled  experience  which  is  now 
available  to  the  Broadcast  and'  Communication 
Industries. 

Whether  it's  FM,  AM,  or  Television,  you  can  be 
sure  of  getting  the  most  out  of  your  power  and 
equipment  by  "Putting  the.  Call  Through"  on 
Blaw-Knox  Vertical  Radiators  and  Radio  Towers. 


BLAW-KNOX 


BLAW-KNOX  DIVISION  OF  BLAW-KNOX  COMPANY 
2038  Farmers  Bank  Building  •  Pittsburgh,  Pa- 


NEW  YORK  •  CHICAGO  .  PHILADELPHIA  .  BIRMINGHAM  -  WASHINGTON  •  Representatives  in  Principal  Cities 
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In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 


DIRECT  ROUTE  TO 
AMERICA'S  NO.  1  MARKET 

Tlie  Travelers  Broadcasting  Service  Corporation 
.  Member  of  NBC  and  New  EnglonJ  .  *«g™ j»l 
Network  .  Represented  by  WEED  4  COM- 
PANY New  York,  Boj'on,  Chicago,  Detroit, 
San  FrancUco  and  Hollywood 


They  Run 
the  Place 

Listeners  have  the  "say"  when  it 
comes  to  WAIR  program  policies. 
That's  why  this  "peoples'  "  radio 
station  is  the  stand-by  of  every 
age  and  class  in  this  big-money 
market. 

WAIR 

Winston  -  Salem,  North  Carolina 
Representative:  The  Walker  Company 


'<  in  LOUISVILLE 


WINN 

BASIC  STATION 

BROADCASTING  COMPANY, 


Kirby 

(Continued  from  page  10) 

any  system  on  any  continent. 

American  broadcasters  for  the 
first  time  as  an  official  group  had 
opportunity  to  look  into  the  state- 
owned  operations  of  European  ra- 
dio, and  make  comparisons.  Two 
factors,  fundamental  to  American 
broadcasting,  were  conspicuously 
absent:  (1)  lack  of  any  competi- 
tive structure  and  (2)  lack  of  indi- 
vidual incentive. 

Too  often  there  were  examples  to 
be  found  where  listeners  were  given 
what  somebody  else  thought  they 
ought  to  want  to  hear  rather  than 
what  they  themselves  desired  to 
hear.  And  where  American  radio 
was  available  to  European  listen- 
ers, such  Hoopers  and  Gallups  as 
could  be  improvised,  indicated  a 
decided  preference  for  the  brand  of 
program  made  possible  by  the 
American  system  of  radio  rather 
than  the  brand  emanated  by  state- 
operated  European  radio. 

It  is  not  surprising,  therefore, 
that  resistance  to  the  American 
System  is  to  be  found  by  some  pro- 
ponents of  the  European  plan.  But 
it  is  significant  that  top-flight  tal- 
ent groups  accustomed  to  pre-war 
competitive  market  in  stage  and 
screen,  desire  the  same  incentive 
extended  to  post-war  European 
radio  when  political  stabilization 
has  been  achieved.  This  is  some- 
thing, of  course,  for  the  European 
statesmen  and  economists  to  deter- 
mine. 

I  believe  the  broadcasters  were 
impressed  with  the  ability  and  effi- 
ciency of  Army  Radio  Public  Rela- 
tions personnel  on  the  Continent 
without  which  networks  and  sta- 
tions could  not  have  covered  the 
war.  Most  of  these  came  direct  from 
radio  to  the  Army.  Many  were  de- 
veloped by  the  Army  itself.  All  will 
return  home  with  maturity  and 
resourcefulness;  certain  to  enrich 
and  strengthen  the  personnel  level 
of  American  radio.  With  the  com- 
mittee, may  I  join  the  rest  of  the 
industry  in  welcoming  them  all 
home  for  the  important  and  ex- 
panding job  that  lies  ahead. 

No  report  would  be  complete 
without  a  tribute  to  the  spokesman 
for  the  group,  Judge  Justin  Miller. 
In  all  situations  he  represented 
American  radio  with  dignity  and 
keen  intelligence.  The  industry  has 
found  a  great  new  leader. 


580  kc.  FREQUENCY 
and  peak  soil  conduc- 
tivity give  WIBW  the 
"most  -  easily  -  heard" 
signal  in  Kansas  and 
adjoining  states. 
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Fred  Guthrie  Is  Named 
Vice-President  of  RCAC 

FRED  P.  GUTHRIE,  veteran 
Washington  manager  of  RCA 
Communications  Inc.,  last  week 
was  elected  assistant  vice-president 
of  RCAC  with  headquarters  in 
Washington.  Simultaneously,  an- 
nouncement was  made  by  T.  H. 
Mitchell,  vice-president  and  gen- 
eral manager,  that  Maj.  Donald  C. 
Paine,  recently  released  from  the 
Army,  has  been  named  district 
manager  as  Mr.  Guthrie's  succes- 
sor. Mr.  Guthrie  has  been  with 
RCA  virtually  since  its  formation 
a  quarter-century  ago. 


APPENDIX 

(To  FM  Rules  and  Regulations  on  pages  28A,  28B,  28C,  28D) 
Table  Showing  Origin  of  Rules  and  Regulations 
Contained  in  Subpart  B  of  Part  3  of  Commission's 
Rules  and  Regulations 

Origin 

(Present  Rules  am 
Regulations) 
3.241 
3.243 
3.244 
3.245 
3.63 
3.64 
3.248 
3.224  and  3.26 
3.212 
2.48 
2.51  and  3.4 
2.53,  3.402,  3.4 
3.228 
3.251 
3.252 
3.253 
2.82 
3.404 
2.54  and  3. 
2.55 
2.56 
2.57 
2.58 
3.403 
3.407 
3.409 
3.421—3.42 
3.408 


Origin 

(Present  Rules  and 

Rule  No. 

Regulations) 

tcuie  jv  o 

3.201 

New 

6.J.OL 

3.202 

New 

•  i.J.i- 

3.203 

New 

■ ,  *  i  —  o 

O.ZOO 

3.204 
3.205 

New 

9  OK4 

New 

O.iJOO 

3  211 

-1    OE^    „      j  -I  OPTO 

1.351  and  1.352 

3.212 

1.353 

9 

3  213 

1.355 

9  Oi?1 

3  214 

2.41 

3.215 

1.356 

o.Zoo 

3.216 

2.42  and  3.229 

9  0£/l 

3  217 

f"»    A  O              ^   C%    A  A 

2.43  and  2.44 

3.218 

3.231 

o.Zbo 

3  219 

2.46 

9  OfiT 

3  220 
3.221 

1.360  and  1.362 

o.Zos 

1.363 

6.Zo» 

3  222 

1.369  ana  1.370 

9  OTA 

3.223 

1.364 

3.231 

3.101 

3  283 

3.233 

3.103 

3^284 

3.234 

3.104 

3.285 

3.235 

3.105 

3286 

3.236 

3.106 

3.287 

3.237 

3.107 

3.288 

3.238 

3.108 

3.289 

3.239 

New 

3.290 

3.240 

3230 

3.291 

D.  C.  Broadcasting 
Opinion  Reversed 

Law  Declared  Not  Applicable 
To  Female  Radio  Workers 

REVERSING  its  opinion  of  Aug. 
11,  1944,  on  the  District  of  Colum- 
bia Female  Eight  Hour  Law,  as  it 
applied  to  women  in  D.  C.  radio 
stations,  the  Corporation  Counsel 
has  declared  that  "the  broadcast- 
ing business,  as  distinguished  from 
any  mechanical  devices  it  may  em- 
ploy, is  entirely  different  from  the 
telegraph  or  telephone  business," 
and  not  subject  to  the  law. 

The  decision  may  set  a  precedent 
for  future  similar  action.  The 
Counsel  removed  broadcasting  sta- 
tions from  the  classification  of  com- 
mon carriers,  and  compared  them 
to  the  theater  or  newspaper  field. 

"While  telegraph  and  telephone 
companies  are  engaged  in  trans- 
mittal of  messages,  the  broadcast- 
ing business  is  akin  to  a  combina- 
tion of  newspaper  work  and  thea- 
trical work,"  the  opinion  read,  "in 
that  news  is  gathered  and  enter- 
tainment acts  assembled  for  wide 
dissemination." 

Original  opinion  of  Aug.  11, 
1944,  with  reference  to  the  case 
of  the  Capital  Broadcasting  Co. 
(WWDC),  held  that  the  D.  C.  law 
was  applicable  to  women  working 
in  D.  C.  stations.  Had  the  opinion 
been  upheld,  it  would  have  resulted 
in  tremendous  cost  and  inconven- 
ience to  the  six  stations  in  Wash- 
ington —  WRC,  WTOP,  WMAL, 
WOL,  WINX  and  WWDC.  All  em- 
ploy a  number  of  women  in  various 
capacities  with  many  of  the  posi- 
tions requiring  unusual  hours. 


TERMINATION  DATE 
OF  LICENSES  FIXE 

ORDER  110-A,  fixing  terminat 
dates  of  licenses  for  internatio 
broadcast  stations  extended 
30,  1942  under  Order  110, 
adopted  by  the  FCC  last  week, 
der  new  order,  license  term 
end  either  April  1,  1946  or  on  fi 
day  operation  of  station  ceases 
be  controlled  by  OWI,  OIAA 
other  agency,  whichever  is  ear 

Order  also  suspended  until 
ther  order  the  relative  portion 
Sec.  4.3  of  FCC  Rules  &  Reg 
tions    which    set    normal  lice 
term  of  one  year  for  internati 
stations. 


Eckstein  to  Hallicrafti 

PAUL  H.  ECKSTEIN,  former 
sistant  sales  manager  of  the  r£ 
receiver  division  of  Westinghc 
Electric  &  Mfg.  Co.,  has  been 
pointed  sales  manager  of  the  E< 
phone  division  of  Hallicrafters 
division  handling  the  output 
home  radio  receivers.  Previoi 
Mr.  Eckstein  was  with  Grig 
Grunow  and  General  Electric. 


KBTM  Stock  Shift 

CONSENT  was  granted  by  FCC 
last  week  to  shift  of  49%  interest 
in  KBTM  Jonesboro,  Ark.,  from 
Jay  P.  Beard,  sole  owner,  to  his 
wife  Veda  F.  Beard  as  a  gift.  No 
money  is  involved. 

BROADCASTING    •    Broadcast  Adver 


THERE'S  ONLY 

1 


^|  TRIBOROUGH 
J  BRIDGE 
but 


WHN  REACHES  2  NEW  YORKS 


(The  population  of  WHN's  { 
mary  coverage  area  is  15,398,4 
more  than  TWICE  the  number 
people  in  New  York  City  prop« 


WHN 

Dial  1050      50,000  watts 

Metro-Goldwyn-Mayer— 
Loew'i  Affiliate 


f 


THE 


BIRD  WITH  THE  16-MILE  TAIL 


The  wire  you  see  with  the  parachute  on 
the  end  of  it  is  a  teiephone  wire,  being 
payed  out  from  a  C-47  cargo  piane. 

Bell  Telephone  Laboratories,  work- 
ing with  the  Air  Technical  Service 
Command  of  the  Army  Air  Forces,  de- 
veloped this  idea.  It  will  save  precious 
lives  and  time  on  the  battlefield. 

A  soldier  throws  out  a  parachute 
with  the  wire  and  a  weight  attached. 
The  weight  drops  the  line  to  the  target 
area.  From  then  on,  through  a  tube 


thrust  out  the  doorway  of  the  plane, 
the  wire  thrums  out  steadily  —  sixteen 
miles  of  it  can  be  laid  in  6  2/3  minutes. 
Isolated  patrols  can  be  linked  quickly 
with  headquarters.  Jungles  and  moun- 
tain ranges  no  longer  need  be  obstacles 
to  communication. 

This  is  in  sharp  contrast  to  the  old, 
dangerous  way.  The  laying  of  wire 
through  swamps  and  over  mountains 
often  meant  the  transporting  of  coils 
on  the  backs  of  men  crawling  through 


jungle  vegetation,  and  in  the  line  of 
sniper  fire.  It  is  reported  that  in  one 
sector  of  the  Asiatic  theater  alone,  41 
men  were  killed  or  wounded  in  a  single 
wire-laying  mission. 

Bell  Telephone  Laboratories  is  han- 
dling more  than  1200  development 
projects  for  the  Army  and  the  Navy. 
When  the  war  is  over,  the  Laboratories 
goes  back  to  its  regular  job  —  helping 
the  Bell  System  bring  you  the  finest 
telephone  service  in  the  world. 


BELL    TELEPHONE  LABORATORIES 


Exploring  and  inventing,  deviling  and  perfecting  for  the  Armed  Forces  at  war  and  for  continued  improvements  and  economies  in  telephone  service. 


Wsi  it*** 


It- 


nt»J* 


ujnflK 

vnnKTon  -  sioux  citv 


"A  PACIFIC 

2T  NORTHWEST 


KIRD 

^£  'P'UettcUtf  Station 
50,000  Watts 
710  KC 
CBS 

SEATTLE  ,  WASHINGTON 
Represented  by  FREE  &  PETERS,  Inc 


fldions  OF  THE  FCC 


SEPTEMBER  7  TO  SEPTEMER  14 


In 


AMERICAN 
A  BROADCASTING | 
w  COMPANY 


5000  Watts  Full  Time 
Represented  b*  John  BLAIR   *  CO. 
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Decisions  .  .  . 

ACTIONS  BY  COMMISSION 
SEPTEMBER  12 
KBTM  Jonesboro,  Ark.— Granted  vol. 
assgn.  license  from  Jay  P.  Beard  tr/as 
Regional  Broadcasting   Co.   to  Jay  t\ 
Beard  and  Veda  F.  Beard  d/b  Regional 
Broadcasting  Co.  „„o„,ol 
WPIC    Sharon,  Pa.— Denied  special 
service  authorization  operate  100  w  or 
250  w  6  a.m.  EST  to  local  sunrise  for 
period  ending  5-1-46.  .  ..  ,, 

KENO  Las  Vegas,  Nev.— Granted  li- 
cense renewal  for  period  ending  8-1-4  (. 
WMIN  St.  Paul— Same. 
WHOT  South  Bend,  Ind.— Granted  li- 
cense renewal  for  period  ending  8-1-48. 

WBRW  Welch,  W.  Va.— Granted  li- 
cense renewal  for  period  ending  2-1-47. 

WING  Dayton,  O.— Present  license 
further  extended  on  temp,  basis  only 
for  period  ending  11-15-45. 

SEPTEMBER  13 
WSOO    Sault    Ste.    Marie,  Mich.— 
Adopted    opinion   and   order  granting 
with  reservations  license  renewal  for 
period  ending  6-1-46.  - 

WKBW  WGR  Buffalo — Proposed  find- 
ings of  fact  and  conclusion  to  license 
stations  on  temp,  basis  for  three 
months  pending  disposition  of  either 
station;  conditions. 

ADMINISTRATIVE  BOARD  ACTIONS 
SEPTEMBER  10 
William  B.  Still  tr/as  Jamaica  Radio 
Television  Co.,  Jamaica,  L.  I.,  N.  Y. — 
Granted  mod.  CP  exp.  TV  station 
change  frequency  from  old  Channel  13 
(230-236  mc)  to  new  Channel  13  (210- 
216  mc). 

ACTIONS   ON  MOTIONS 
SEPTEMBER  7 

O.  E.  Richardson,  R.  W.  Widdell  and 
S.  G.  Strasburg  d/b  The  Voice  of 
Marion,  Marion,  Ind.— Commission  on 
own  motion  continued  hearing  on  ap- 
plication for  CP  new  station  from 
9-12-45  to  10-18-45. 

C.  M.  Zinn  and  G.  Leslie  Golliday  d/b 
Martinsburg  Broadcasting  Co.,  Martins- 
burg,  W.  Va. — Commission  on  own  mo- 
tion continued  consolidated  hearing 
set  9-13-45  on  applications  of  Martins- 
burg Broadcasting  Co.  and  Berkeley 
Broadcasting  Co.  to  10-19-45. 

Richard  Field  Lewis  Jr.  and  Grant 
Pollock  d/b  Berkeley  Broadcasting  Co., 
Martinsburg,  W.  Va.— Same  re  preced- 
ing. 

Fred  O.  Griniwood,  Bloomington,  Ind. 

—Granted  motion  for  continuance 
hearing  set  9-10-45  on  application  for 
CP  and  continued  to  10-17-45. 

WHBTJ  Anderson,  Ind. — Granted  pe- 
tition for  leave  to  intervene  in  hearing 
on  application  for  The  Voice  of  Marion, 
Marion,  Ind.  Action  taken  9-6-45. 

SEPTEMBER  12 

WLOL  Minneapolis— Granted  motion 
to  dismiss  without  prejudice  applica- 
tion for  CP  increase  power. 

KHQ  KGA  Spokane — Granted  petiti- 
tion  for  continuance  license  renewal 
hearing  set  9-20-45;  continued  to  10- 
22-45. 

WCAU  Philadelphia— Granted  peti- 
tion for  leave  to  amend  application  for 
CP  new  commercial  TV  station  to  re- 
quest Channel  6  instead  of  Channel  5. 

WCOP  Boston — Granted  petition  to 
dismiss  without  prejudice  application 
for  CP  increase  power. 

Tentative  Calendar  .  .  . 

SEPTEMBER  17 
Further  Hearing 
KID  Idaho  Falls,  Ida.— Vol.  assgn.  li- 
cense; KID  Broadcasting  Co.,  assignor; 
Idaho  Falls  Radio  Corp.,  assignee. 
SEPTEMBER  19 
WINS  New  York— Vol.  assign,  license 
and  CP;  Hearst  Radio,  assignor;  The 
Crosley  Corp.,  assignee. 

Applications  .  .  . 

SEPTEMBER  7 

NEW-1240  kc  Harold  Thomas,  Water- 
bury,  Conn. — CP  new  standard  station 
250  w  unl.  To  be  considered  with  WATR 
application.  _  • 

1320  kc  WATR  Waterbury,  Conn. — CP 
increase  1  kw  to  5  kw,  move  trans,  to 
Agawam,  Mass.,  and  studio  to  Spring- 


field, Mass.  To  be  considered  with  Har- 
old Thomas  application. 

NEW-66-72  mc  National  Broadcasting 
Co.,  Washington— CP  new  exp.  TV  sta- 
tion, Channel  4,  special  emission  for 
FM  (resubmitted). 

NEW-1400  kc  News  Pub.  Co.,  Char- 
lotte, N.  C— CP  new  standard  station 
250  w  unl. 

930  kc  WRRF  Washington,  N.  C. — CP 
Increase  1  kw  to  5  kw. 

1240  kc  KGHI  Little  Rock,  Ark.— CP 
change  1230  kc  to  1240  kc. 

NEW-1450  kc  Rupert  W.  Bradford  and 
Harry  F.  Pihl  d/b  Bradford  &  Pihl, 
Bemidji,  Minn. — CP  new  standard  sta- 
tion 250  w  unl. 

1480    kc    KGLU    Safford,  Ariz.-GP 
change  1450  kc  to  1480  kc,  increase  250 
w  to  1  kw. 
NEW  92.1-103.9  mc  Frank  C.  Carman, 


David  G.  Smith,  Jack  L.  Powers  _ 
Grant  R.  Wrathali  d/b  Utah  Broadcast 
ing  &  Television  Co.,  Salt  Lake  City 
CP  new  developmental  station,  100 
and  special  emission  for  FM. 

SEPTEMBER  13 

620  kc  WCAX  Burlington,  Vt.— CP 

crease  1  kw  to  5  kw. 

930    kc    WSLI    Jackson,  Miss.— C 
change  1450  kc  to  930  kc,  increase  250 
to  15  kw. 

KTHS  Hot  Springs,  Ark. — CP  increas 
1  kw  N  10  kw  D  to  25  kw  N  50  kw 
and  move  trans,  to  near  Marion,  Art 
and  studio  to  Memphis,  Tenn.,  amenc- 
ed  to  change  requested  studio  locatio 
to  West  Memphis,  Ark. 

NEW-100.5    mc    WRRF  Washingto 
N.  C. — CP  new  FM  station,  9,620  sq. 
$32,500  est.  cost. 

770  kc  KOB  Albuquerque,  N.  M.— B 
tension  special  service  authorizatK 
770  kc  25  kw  N  50  kw  D  unl. 

NEW-WISR  Butler,  Pa.— CP  new 
station,  8,000  sq.  ml.,  $21,500  est.  c 
WEGO  Concord,  N.  C— Dismissed 
request  of  applicant  CP  change  1410 
to  1200  kc. 

Wayne  M.  Nelson,  Charlotte,  N. 
Dismissed  at  request  of  applicant 
new  station  1400  kc  250  w  unl. 


SERVICE  DIRECTORY 


FREQUENCY  MEASURING 
SERVICE 

Exact  Measurements  *  of  any  time 

R  t  A  COMMUNICATIONS,  INC 
64  Broad  Street      New  York  4,  N.  f. 


"GEARED  TO  AM-FM  EXPANSION' 

Commercial  Radio  Equip.  Co 

Kama*  City,  Mo. 
Washington,  D.  C.  Hollywood.  O 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F&O  TRANSMITTING  TUBE 

Freeland  &  Olschner  Products,  Ii 

611  Baronne  St.,  New  Orlean*  13, 

Raymond  4756 
High  Power  Tube  Specialists  Exduslv 


SOUND  EFFECT  RECORDS 

GENNETT'SPEEDY-Q 

Reduced  Bosic  Library  Otfer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  MICHELSOl* 

67  W.  44th  St.         New  York,  N.  Y. 


The 

Robert  L.  Kaufman 

Organization 
Technical  Maintenance,  GonitrmetWi 
Sapervision   and  Business  Seme 

for  Broadcast  Stations 
Munsey  BWg.        Woshingtaa  4,  D. 
District  2292 


FREQUENCY  MEASUREMENTS 

One  of  the  best   equipped  monitoring 
stations  in   the  nation 

STANDARD 

Measuring  &  Equipment  Co. 
Phones  877-2652  Enid,  Okla. 

Since  1939 


KLUGE  ELECTRONICS  CO. 

Commercial  &  Industrial 
Equipment 
1031  No.  Alvarado 
Los  Angeles  26,  Calif. 
Myron  E.  Kluge         Exposition  17 


TOWER  SALES  &  ERECTING  CO. 

Radio  Towers 
Erection,  lighting,  painting  & 

Ground  Systems 
6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 
C.  H.  Fisher,  Agent  Phone  TR  7303 


BUY 
VICTORY 
BONDS 


YOU  HAVE 

"A  DATE 
WITH  MUSIC 

the  sparkling  new 
transcribed  V4  hour 
musical  series 


   ,.  ...      .  ,  i  iTTTT 


STARRING 

PHIL  BRST| 

the  voice  with  the 
•  jewel  movement 

For  costsand  audition 
wife  or  wife 

^       "    CHARLES  MICHEL! 

i?  W.  44thSt..N,YJ8.  MU.2-3 
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The  design  of  radio  equipment  that  will  come  from  Hallicrafters  is 
already  shaping  up— determined  largely  by  thousands  of  hams  who, 
from  their  remote  control  locations  all  over  the  world,  are  sending 
advice  and  suggestions  on  new  radio  ideas  to  Hallicrafters  engineering 
department. 

Thousands  and  thousands  of  Hallicrafters  pieces  of  high  frequency 
radio  equipment  are  in  use  in  the  armed  services.  In  a  high  percentage 
of  cases  this  equipment  is  used  by  operators  with  practical  amateur 
experience.  From  these  qualified  experts  Hallicrafters  has  received 
hundreds  of  letters  telling  how  Hallicraf  ters-built  equipment  stands  up 
under  the  most  vicious  battle  conditions.  Hallicrafters  receives  regularly 
many  valuable  suggestions  from  hams  in  the  field  and  at  home.  From 
this  rich  deposit  of  "design  by  remote  control"  will  emerge  Hallicrafters 
new  line— built  to  meet  ham  requirements,  designed  for  the  world's 
most  exacting  users— the  radio  amateurs. 

hallicrafters  radio 
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-Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only— Minimum  $1.00 
Station  Wonted  10c  per  word.  All  others,  15c  per  word  Count  3  w or  s  o 
blind  box  number.  Deadline  two  weeks  preced.ng  issue  date  Send 1  box  repl.es 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C 
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Help  Wanted 


Help  Wanted  (Cont'd) 


Wanted — Veteran  first  class  license  hold- 
er  for  transmitter  and/or  studio  for 
Bocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661, 

BROADCASTING.  

Excellent  opportunity  offered  to  1st 
class  engineer  by  250  watt  Indiana  net- 
work station.  Permanent  position,  start- 
ing at  $45.00  per  week.  Box  43,  BROAD- 
CASTING. .  

Announcer  for  1  kw,  NBC  affiliate,  west- 
ern station,  permanent  position,  good 
working  relationships.  Box  87,  BROAD- 
CASTING. 


Experienced  announcers  and  copy  writ- 
ers for  new  local  southern  station  open- 
ing soon.  Send  transcription,  photo, 
and  full  details  first  letter.  Box  122. 

BROADCASTING.  

Announcer— Capable  handling  various 
responsibilities  250  watt  network  station 
in  attractive  midwestern  city.  State  all 
including  salary  requirements.  Box  138, 
BROADCASTING. 


Operator— First  class  for  250  watt  mid- 
western  station.  Permanent  job  for  right 
man^JBox  139,  BROADCASTING. 
Topnotch  announcer— $60.00  base  40 
hours.  Send  complete  details,  copy  of 
references,    transcription  immediately. 

Box  152,  BROADCASTING.  

Progressive  Texas  independent  wants 
high-class  all-around  man.  Must  be 
capable  of  doing  sports,  news  and  ad 
lib  Handle  some  commercial  accounts 
and  write  continuity.  Top  salary.  Ad- 
dress Box  166,  BROADCASTING. 
The  experienced  sales  manager  for  a 
growing  Regional  network.  Agency  and 
general  radio  experience  necessary.  Ex- 
cellent opportunity  for  hard  worker. 
Salary  and  commission.  Send  full  de- 
tails, references  and  photo.  Replies  con- 
fidential.  Box  167,  BROADCASTING. 
Expanding  radio  station  group  needs 
practical,  experienced  commercial  man- 
ager; program  director  (man  or  woman); 
production  manager;  announcers.  Ex- 
cellent promotion  opportunities  with 
progressive  organization.  Give  complete 
background  first  letter;  starting  salary 
expected;  enclose  photo.  Director  of  per- 
sonnel, care  Station  WBOC,  Salisbury, 

Maryland.  . 

Two  combination  announcer-engineers 
needed  with  first-class  license,  pleasing 
voice,  for  48-hour  week  at  $55.00  per 
week.  WCRS,  NBC  affiliate  at  Green- 
wood, S.  C.  


The    Columbia    Broadcasting  System, 
Inc.,  has  permanent  positions  open  in 
the  General  Engineering  Department  (in 
New  York  City)  for  the  following  grad- 
uate engineers:  Audio  Frequency  Engi- 
neer who  has  creative  ability  and  who  is 
capable  of  designing  broadcasting  studio 
and  program-distribution  systems  and 
equipment  that  is  suitable  for  meeting 
the  complex  needs  of  network  key-sta- 
tion operations  and  which,  in  addition, 
reflect  advanced  thinking  and  original 
ideas.  Acoustical  Engineer,  primarily  in 
the  field  of  architectural  acoustics,  who 
is  qualified  to  determine  the  acoustical 
properties  of  broadcasting  and  recording 
studios  and  to  develop  new  methods  and 
equipment    for  the    measurement  of 
these  characteristics.  A  working  knowl- 
edge of  the  acoustical  problems  asso- 
ciated   with    microphones    and  loud- 
speakers is  also  desirable.  Recording  en- 
gineer who  is  well  versed  in  the  theo- 
retical   and    practical   aspects   of  the 
electrical,     mechanical     and  electro- 
mechanical problems  of  disc  and  mag- 
netic recording  and  who  is  capable  of 
designing,    measuring    and  adjusting 
recording  and  reproducing  systems,  in- 
cluding the  synthesis  of  the  equalizer 
and  filter  networks  associated  with  such 
equipment.    Applications   and  request 
for  interviews  should  be  made  in  writ- 
ing to  W.  B.  Lodge,  Director  of  Engineer- 
ing,   Columbia    Broadcasting  System, 
Inc.,  485  Madison  Avenue,  New  York  22, 

N.  Y.  

Announcers— Two  immediate  openings 
at  5  kw  CBS  affiliate.  Permanent  posi- 
tions for  right  men.  Send  details  about 
yourself  to  Merritt  Milligan,  Prog.  Dir., 

KGLO,  Mason  City,  Iowa.  

Wanted — Licensed  engineer  for  WJEF, 
Grand  Rapids.  Write  Chief  Engineer, 
WKZO,  Kalamazoo. 
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Announcer-continuity  writer  wanted  for 
250  watt  independent.  Single  preferred. 
S40  00  for  40  hours.  Low  living  costs. 
James  McGowan,  WLOG,  Logan,  W.  Va. 
Wanted— First  class  radiotelephone  op- 
erator who  knows  transmitters  and  as- 
sociated equipment.  Good  maintenance 
man.  Provide  radio  background,  refer- 
ences  and   snapshot.  KSEI,  Pocatello. 

Idaho.  — 

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 
Help  wanted— 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  Ill- 
Experienced  announcer  wanted  with 
third  class  ticket.  Must  be  capable 
copywriter  and  have  car.  Submit  Photo 
and  complete  radio  background  with 
references.     Progressive    station  with 

plans.  KSEI,  Pocatello,  Idaho.  

Time  salesman-writer  for  exclusive  250 
watt  radio   locality.   Drawing  account 
$40  00  per  week  with  opportunity  for 
aggressive  man  to  make  more.  Perma- 
nent.  Excellent  opportunity  for  right 
man.  Box   168,  BROADCASTING. 
Both  staff  announcer  and  salesman  for 
permanent  well-paying  positions  with 
progressive  Rocky  Mountain  NBC  affili- 
ate in  town  of  15,000  stable  population. 
Best  of  fishing  and  hunting.  Everything 
but  metropolitanism  and  high  cost  of 
living;  send  photo,  references.  If  an- 
nouncer, send  transcription  with  appli- 
cation.  Box  169,  BROADCASTING. 
Wanted— Woman    script  writer-broad- 
caster to  fill  radio  advertising  post  with 
department    store.    Commercial  script 
experience    necessary.    Starting  salary 
about  $250.00  month.  Excellent  oppor- 
tunity for  career  woman.  All  details  first 
letter.  Box  170,  BROADCASTING. 
Wanted — Over-all    manager    for  three 
stations;    must   be  college  man  thor- 
oughly experienced  in  all  branches  of 
radio.  Must  have  had  several  years'  ac- 
tual management  of  radio  station;  pref- 
erably east.  This  is  an  unusual  oppor- 
tunity for  top  man.  Give  full  details 
and  references  in  original  letter.  Infor- 
mation in  confidence.  Box  171,  BROAD- 

CASTING.  

Radio  news  writer.  Night  shift  position 
open  now  on  50  kw  midwestern  station. 
Five  day  week.  Write,  wire.  Box  172, 
BROADCASTING. 


WGCM,  Gulfport,  Mississippi,  has  open- 
ing for  transmitter  operator.  Perma- 
nent  

Sales  manager— 250  watt  network  sta- 
tion midwestern  market,  90,000,  plan- 
ning expansion  program.  Permanent 
position.  Excellent  opportunity.  Send 
complete  review  education,  experience, 
together  with  picture  and  estimate  in- 
come requirements.  Box  173,  BROAD- 
CASTING. .  

Situations  Wanted 


Radio  man,  32.  Five  years'  experience 
desires  position  with  future  good  earn 
Ings.  Not  looking  for  just  a  Job.  Want 
a    good    position.    Employed    now  as- 
major  network  announcer.  Announcln 
experience   Includes  news,  commercla 
transcriptions,  m.c.  acting.  Play-by-pla, 
sports.  Also  continuity  editor,  assistanl 
program  director.  Fine  references,  col« 
lege   Offer  hard  work  for  opportunity 
Box  151,  BROADCASTING 


Experienced  football  announcer  avail- 
able from  Chicago  for  Saturday  and 
Sunday  schedule.  Box  53,  BROADCAST- 
ING^ . 

Chief  engineer — Available  September  8, 
17  years'  experience,  references.  Box  125, 
BROADCASTING. 


Young  man— BA,  Ma  degrees,  radi<] 
workshop  graduate,  Interested  In  writ 
ing  and  production.  Eager,  able  an. 
enterprising.  Anywhere  In  U.  S.  A.  Boi 
153,  BROADCASTING. 


Three  people  seeking  a  change.  Man,  47 
years  old.  holding  first  class  license, 
now  employed  as  chief  engineer  and 
manager.  Wife,  third  class  license,  now 
employed  as  announcer  and  engineer 
and  young  man,  24  years  old,  single, 
draft  exempted,  now  employed  as  pro- 
gram director  and  news  analyst.  Give 
starting  salaries  and  full  details  in  first 
letter.  Box  135,  BROADCASTING. 

Army  officer,  now  overseas,  expecting 
discharge  about  October  first  wishes  to 
make  connection  with  midwest  local 
or  regional  station  in  sales  or  mana- 
gerial capacity.  In  radio  from  1936  to 
'42,  has  served  in  all  departments  except 
engineering.  References  from  all  past 
employers  and  associates.  Superior  Army 
record  Family  of  three.  Prefer  station 
catering  to  industrial  or  agricultural 
market  but  not  absolute  necessity. 
Chance  for  advancement  and  station's 
future  more  important  than  starting 
salary  or  position.  Available  for  Inter- 
view if  interested.  Box  142,  BROAD- 
CASTING. 


Announcer -salesman.  Age  30,  seve 
years'  experience.  College  backgrounc 
Extensive  newscasting-editing  expel 
rience.  Available  reasonably  short  nc 
tice,  anywhere  in  U.  S.  Salary  requir* 
ments  compatible  cost-of-living  yol 
locality.  Write  fully  Box  154,  BROAI 

CASTING.  .  

Engineer— First  telephone  license  Fi 
teen  years'  experience  all  angles  broa« 
casting,  desires  permanent  connect!' 
progressive  station.  Best  references 
correspondence     answered.  Box 

BROADCASTING.  

insisting  in  FM?  I  can  design  bull 
manage  your  station  M.S.  (E.&J. 
years'  outstanding  experience  desi 
development  FM  transmitters,  receive 
audio  systems,  high  power.  Also,  stuc 
design,  programming,  management,  pu 
llcity.  BOX  156,  BROADCASTING^ 
I  would  like  to  be  on  a  small  stati 
I  am  a  young  woman  with  umvers 
training  in  copywrittog  and  annoui 
ing.  Can  you  use  me?  Box  157,  BROA 
CASTING 


Discharged  veteran  with  ability  and 
<*ood  ideas  available  as  station  manager 
or  commercial  manager.  Will  consider 
sales  position  with  progressive  station 
in  good  market  or  network.  For  full 
details,  wire  or  write.  Box  146,  BROAD- 
CASTING. 


Two    major    network  commercial 
nouncers.  Twelve  years'  combined 
perience   covers   virtually  every  pn 
broadcast  industry.  Have  exhausted 
portunities    present    location.  De 
continued  agency  or  network  posltio 
Available   for   fall  packages.  Box 
BROADCASTING. 


Does  your  programming  need  a  g 

shot  to  the  arm?  Program  director  w 
eight  years'  experience  to  announci 
acting,  writing,  production,  and  ei 
neertog  available.  Sober,  married 
dustrious.  Box  160,  BROAPCASTINC 


Announcer— Some  experience,  recently 
discharged  from  service.  Box  147, 
BROADCASTING.  

Wanted— Position  writing  radio  scripts, 
commercials,  features  or  dramatics,  pref- 
erably to  50  kw  station.  Have  university 
degree  to  journalism,  and  have  had 
five  months'  radio  experience.  Box  148, 
BROADCASTING.  . 

Radio  position  to  or  near  New  York 
City.  Experience  as  program  director, 
copy  writer,  announcer-engineer.  Third 
class  ticket,  television  training  College 
graduate,  female,  22.  Box  149,  BROAD- 
CASTING. 


Platter  jockey  with  plenty  of  ooi 
now  available.  Not  Just  another  re( 
spinner,  but  a  real  personality  who 
build  listeners.  Proven  results.  Box 
BROADCASTING 


#  Opening  for  two  first  class  male  announcers,  experi- 
enced in  handling  commercials,  news  and  control  board 
operation.  Salary  and  talent  fee.  Must  be  sober  in 
habits.  Also,  opening  for  person  qualifying  as  chief 
announcer,  good  opportunity  for  person  showing  the 
initiative,  alertness,  willingness  and  ability  to  get  along 
smoothly  with  fellow  workers. 

Apply  if  you  meet  these  requirements  and  ready  to 
settle  down  as  positions  offered  are  permanent,  reply  to 

RADIO  STATION  WOPI 
Bristol,  Tenn. 
W.  A.  Wilson,  Pres.  &  Gen.  Mgr. 


Program  director— Desires  new  sta 
with  opportunity  for  advancem 
Minimum  announcing  schedule.  C 
^^oes^B^^e^BROADaASTl 

Newscaster— Now  employed.  Seven  y< 
radio  experience.  Box  163,  BROADCi1 

ING.  

Announcer,  commentator,  writer.  Y 
woman,  college  graduate.  Now  emplo 
director  of  broadcasting  and  entert 
ment  activities  for  large  lndud 
plant;  public  relations.  Previously 
network  stations,  wishes  position 
radio  station  or  advertising  agency 
cellent  references.  Box  164,  nut* 
CASTING 


Announcer-producer  currently  with 
jor  network  seeks  permanent  pos" 
Seven  years'  thorough  experience 
disc  jockey,  commercials.  Reliable 
satlle,  cooperative.  $325.00  monthly. 
Box  165,  BROADCASTING. 


Young  veteran— Wants  staff  annoui 
job  with  progressive  station.  Good  ' 
versatile.  Experience  to  annoui] 
writing,  acting,  directing,  Blue  Net 
Hollywood,  Max  Reinhardt,  i 
Chariot.  Audition  record  on  rec 
Married.  Jack  Richesta,  Hotel  Chica 
Room  896,  Chicago  90,  Illinois. 


SCHOOL  H 
RADIO  TECHNIQI 


NEW  YORK  •  CHICAGi 

America's  Oldest  School  Dev 
Exclusively  to  Radio  Broadcas 
Comprehensive  Day  and  Even 
Courses  in  all  phases  of  Ra 
Broadcasting  taught  by  Netw 
Professionals.  Moderate  rati 

i  For  Full  Details,  Request  BooWi 


NEW  YORK  20,  N.Y.:  RADIO  CITY,  R.K.C 
CHICAGO  4,  ILL. :  228  S.  Wabash  I 


A  S  T  I  N  G    •    Broadcast  Adv 
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Situations  Wanted  (Cont'd) 

eteran  5  years,  familiar  latest  engineer  - 
ig.  desires  position  progressive  station. 
11  licenses,  broadcast  experience,  code 
)eed-45,  studio  announcing,  capable 
esigner  for  technical  improvements, 
esire  100-10.000  watter.  Married,  25. 
jhn  B.  Broughton,  Jr.,  Aviation  Chief 
adioman.  USNR.  1420  Southgate,  Ar- 
tada  1,  Corpus  Christi.  Texas.  

roduction  man.  Returned  veteran.  New 
ork  area  preferred.  3  years'  experience 
i  phases  radio  broadcasting.  Neil  S. 
obinson,  4  River  Terrace,  Stamford, 
ornx  

irst-class  operator  (Army  1st  Lt.)  to 
s  discharged  Oct.  15th  desires  operat- 
ig  work  in  southern  New  England  or 
.  Y.  C.  station.  Two  years'  broadcasting 
ickground,  no  operating.  Lt.  G.  C. 
'etmore,  A.C.,  P.  O.  Box  42,  No.  Truro, 
[ass.  

larine  officer,  married,  college  graduate, 
rst-class  license,  desires  position  in 
estern  station.  Experience  includes  five 
;ars  in  engineering,  electronics,  an- 
ouncing  and  copy  writing.  Being  re- 
ased  in  two  months.  Capt.  H.  C. 
'Donnell,  USMCR.  Signal  Battalion, 
amp  Lejeune,  N.  C.  

vailable  Nov.  1.  Navy  veteran,  29. 
tarried.  Last  five  years  radio.  Writing, 
roduction,  programming,  publicity, 
hree  years'  newspaper  experience.  One 
;ar  selling.  College  graduate.  Excellent 
jferences.  Lt.  J.  H.  Sierer,  USNR,  911 
raydon  Ave.,  Apt.  A-3,  Norfolk  7,  Va. 

vailable  soon  as  station  manager  or 
sistant.  Qualifications  for  other  execu- 
ve  positions.  Announcing,  script-writ  - 
.g,  public  relations  experience.  Uni- 
■rsity  graduate,  4  years'  Army  commu- 
tation assignments.  Age  26.  Major 
iiton  Frank,  Jr.,  3740  Fillmore  St.. 
in  Francisco,  California. 

?teran,  to  be  honorably  discharged 
tortly,  desires  chief  engineer  job. 
referably  middle  or  far  west.  Ham  since 
[32.  Army  background  included  super- 
ion  of  war  depC.  stations;  most 
tases  radio  engineering.  First  phone 
second  telegraph  tickets.  Write 
as.  W.  Clemens,  600  Bashford  Lane, 
sxandria,  Va. 

Merchant  Marine,  single,  26.  FCC 
class  phone  and  telegraph  licenses, 
perience:  News  and  script  writing, 
announcing.  College  graduate, 
rson  Goodman,  1930  80th  St.,  Brook- 
N.  Y. 


nouncer — 27,  married,  three  years 
>erience  CBS  affiliate.  Turntable  and 
itrol  board.  Prefer  college  town  or 
Transcription  on  request.  John 
itt,  219  N.  Kostner,  Chicago,  HI. 

;ineer — Phone  1st,  telegraph  2d;  mar- 
Box  174,  BROADCASTING. 

ouncer — Recent     college  graduate 
h  good  radio  background  desires  po- 
on  in  small  station  anywhere.  Can 
sing  and  act.  Box  175,  BROAD- 
TING. 

ran — Seeks  connection  announcer, 
ram  manager  or  television  produc- 
any  capacity.  Excellent  background 
.  AFRS  and  radio  stations.  Refer- 
;s.  Contact  John  Davis,  2723  Clifton 
Cincinnati,  O. 


ran  associated  AFRS  with  excel- 
commercial  radio  background, 
s  position  as  staff  announcer  or 
o  connection.  Good  references.  Com- 
icate,  Robert  G.  Clayton,  910  Web- 
Ave.,  Chicago  14. 

E-Here!  Honorably  discharged, 
e  years'  announcing  experience, 
mercials,  newscasting,  comedy.  Two 
with  N.  Y.  station.  Have  refer- 
5.  Hold  third  class,  expect  first  soon. 
t  anywhere  for  suitable  salary  Mor- 
iheeler,  373  S.  2d  St.,  Brooklyn  11, 


f 


3uncer — Naval  veteran.  Wishes  start 
actio.  Service  background  includes 
buncing  Navy  shows.  Personality, 
fy,  good  voice.  Prefer  Florida.  Ted 
Irosse,  7128  Hollvwood  Blvd.,  Holly- 
Calif.  

engineer — 4  years  radio,  one  year 
i.  Experienced  250  to  5000  watt 
pns.  All  tickets.  Midwest  preferred, 
[accept  position  other  than  chief. 
181,  BROADCASTING.  

Ian,    40,   top    saleman,  promotion 
icontact   man   with   sound  ideas, 
pledge  of  entertainment  field.  Seeks 
[on  with  radio  station,  advertising 
or  transcription  firm.  Staff  Sgt. 
Harris,  TJSMC,  1257  North  Alexan- 
ive.,  Los  Angeles,  California. 


Situations  Wanted  (Cont'd) 

Network  announcer  desires  permanent 
job  as  combination  program  director- 
announcer.  Box  177,  BROADCASTING. 
Attention,  new  stations — Two  announc- 
ers, experienced  in  news,  musical  pro- 
grams, live  shows,  interviews,  sports 
and  special  events  are  available.  In  re- 
turn for  a  good  deal,  we  offer  versa- 
tility and  dependability.  What  is  your 
offer?  Box  178,  BROADCASTING. 
Radio  time  sales — Navy  lieutenant,  age 
29,  eager  to  commence  time  sales  career 
for  progressive  network,  station,  or  ra- 
dio agency.  Grounded  in  advertising 
procedure,  2  years  agency  account  solic- 
itation success.  Family  man,  an  ener- 
getic, personable,  high  calibre  represent- 
ative 'with  college  degree.  Available 
November  1.  Lt.  Frank  C.  Eaton,  Dart- 
mouth College,  Dept.  of  Naval  Science 
and  Tactics,  Hanover,  N.  H. 
Chief  engineer — Full  responsibility  per- 
sonnel, AM-FM-TV  equipment.  Results, 
not  alibis.  11  years.  Graduate.  Not  cheap, 
but  good.  Box  179,  BROADCASTING. 

Announcer — 24,  married,  college  degree, 
three  years  experience.  Can  write,  di- 
rect and  produce.  Wants  job  as  chief 
announcer  or  program  director  in  busy 
New  England  station. 

Wanted  to  Buy 

Responsible    individual    interested  in 

buying  working  interest  in  small  radio 
station  in  east,  southeastern  state.  Can 
offer  fine  references.  Replies  strictly 
confidential.  Box  159,  BROADCASTING. 

Executive  will  buy  interest  or  full  stock 
in  local  or  regional  station.  Replies 
treated  confidentially.  Box  176,  BROAD- 
CASTING 

For  Sale 

For  sale — SX-25  Hallicrafter  receivers 
with  tubes  and  like  new  were  aligned 
for  precision  tuning,  used  only  short 
while,  contract  termination  releases 
them  to  first  callers  at  $79.50  each.  Some 
60  cycle  110  volt,  others  25  to  60  cycle 
90  to  250  volts.  Specify  voltage  and  fre- 
quency. Dazor  Floating  Arm  2  tube  desk 
lights  perfect  condition  including  two 
tubes.  Cat.  No.  P-2434-16.  Retail  price 
$19.75  plus  taxes.  Will  close  out  for 
S10.50  each  Milliamp  Meters  Marian. 
Triplett  and  Simpson  O  to  1  3"  Square. 
Price  S3.00  each;  also  DeJur  Model  422 
O  to  1,  4"  Rectangular  with  scale  to  100. 
Price  $7.50  each.  Many  other  items  avail- 
able as  comparison  oscillators,  Sipp- 
Eastwood  individual  lapping  machine. 
Atlas  drill  presses,  Bond  Bell  Lab.  cono- 
scopes,  Federal  Dial  Gauges,  Comparitol 
gauges,  vacuum  tubes,  Atlas  diamond 
blade  saws,  dynamotors  and  counters. 
Hatcher  &  Fisk  Mfgrs.,  125  Kansas  Ave- 
nue, Topeka,  Kansas. 
For  sale — New  250  watt  transmitter. 
Price  $1750.  Box  55,  BROADCASTING. 

Transmitter  250  watt  AM  Temco  con- 
verted news,  meets  FCC  specifications. 
In  original  containers  for  immediate 
delivery.  $2,200.00  cash,  f.  o.  b.  Write  E. 
Lewis,  Room  506,  250  Park  Ave.,  New 
York  City. 

250  watt  tranmjtter,  complete  with  one 
set  spare  tubes.  FCC  approved.  It  is  the 
equipment  formerly  used  by  WJW. 
Akron.  First  check  or  money  order  fo» 
S1250.00  will  buy  it.  Pacific  Coast  Amuse- 
ment Co.,  Oakland,  California. 

For  sale — New  Hemco  250GC  converted 
transmitter.  Complete  filing  data  for 
FCC  requirements.  Never  been  used; 
still  in  original  crating.  Price  cash  FOB. 
Marshall,  Texas,  $3,000.00.  KVOM,  Inc.. 
P.  O.  Box  793,  Marshall,  Texas. 

Sell — Two  new  Amertype  Recordgraph 
Recorders,  each  with  accessories,  50  rolls 
film,  $750.00  each;  new  Ballantine  300A 
VTVM,  220  decade  amplifier,  402A  mul- 
tiplier, $350.00;  Box  150,  BROADCAST- 
ING^  

For  sale — One  custom  built  composite 
console  in  good  condition.  Has  8  mike 
channels,  remote  and  network  switches 
audition  and  in  beautiful  veneer  cabi- 
net. Make  offer.  Radio  Station,  WHNC. 
Henderson.  N.  C. 

For  sale — 1  Temco  250  G.  S.  C.  trans- 
mitter. In  original  crate.  $1,400  F.O.B. 
Temco  Plant,  N.  Y.  Call  or  wire  J.  L. 
Plummer,  Rittenhouse  3658.  Philadel- 
phia, Pennsylvania. 

Miscellaneous 

Announcer's,  writer's,  emcee's  Comedy 
Material.  Catalog  free.  Box  29,  BROAD- 
CASTING. 


PROFESSIONAL  DIRECTORY 


Jansky  &  Bailey 

Ah  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  BM*i  WaaJfe,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


Radio  Engineering  ContultanK ' 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  International  Building.  Washington,  D.  O. 

•  321  E.  Oregory  Boulevard,  Tq"NTn  City,  Mo. 

•  Cross  Roads  of  the  World.  Hollywood,  Call' 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 
982  National  Press  Bldg. 
Washington,  D.  C. 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  3,  D.  C 
Decatur  1234 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
★     ★  ★ 

Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5S80 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH.,  D.  C- 
1319  F  STREET  N.  W.         DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  N.E. 
Atlanta,  Ga.       ATwooc*  3328 


GOMER   L.  DA  VIES 

Consulting  Radio  Engineer 
P.O.  Box  71  Warfield  9089 

College  Park,  Md. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.        Dl.  IMS 

Washington,  D.  C 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C 


RING  8t  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineer* 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  14th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

g*to  W.  Kay 

Consulting  Radio  Engineer 
Hi/flop  Drive  Stratford,  Conm 


HERBERT  L.WILSON 

and  associates 
Consulting  Radio  Engineers 
am  fm  television  facsimile 

1018  Vermont  Ave..  N  WL,  Washington  5  ,  0.0. 

NATIONAL  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 

Triangle  4400 


DIXIE  B.  McKEY 
ROBERT  C.  SHAW" 


CONSULTING 
RADIO  ENGINEERS 

1108  16th  Street  N.  W.         Suite  405 
Washington,  D.  C. 
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People 


Mac 


AMERICAN  BUYS  TIME 
ON  WABD  FOR  TV  TESTS 

AMERICAN  BROADCASTING  Co.,  has  con- 
tacted with  WABD  New  York  DuMonl :  vxd«, 
station,  for  26  half-hours  Tuesdays  and  Thurs- 
days in  which  American's  television  staff  will 
Suce  video  programs  experimentally  m  an- 
SaSn  of  the  day  when  it  will  have  rt.  «m 
TV  operations.  Cost  is  $625  for  each  half-hour 
including  a  three-hour  rehearsal  period.  Series 
starts  Oct.  2  and  concludes  Dec.  £1. 

American  is  first  broadcaster  who  presented 
praams  on  station  without  charge  to  accept 
the  new  commercial  terms.  WOR  and  WNEW 
Si  York  have  given  no  indication  of  inten- 
tions Amerkan  fid  with  WABD  includes  co- 
operative arrangement  whereby  the ^  network  > 
camera  crews  can  film  special  events  o  ^news 
urograms,  which  station  uses,  without  charge 
for  Se.  The  Esquire  all-star  boys  baseball 
lame  and  the  Atantic  City  Miss  America  con- 
test wwe  the  first  examples  of  this  cooperative 
news  telecasting.  American  video  productions 
are  under  direction  of  Paul  Mowrey. 

WAR  FUND  SEEKS  AID 

NAB  has  supported  plea  of  National  War 
?und.  OWI  approved  agency,  for -o^gon 
of  radio  aid  during  annua  drive  S ept.  . 17-Oct. 
22.  Jesse  Butcher  is  radio  director  of  fund, 
which  comes  under  War  Advertising  Council 
allocation  setup  (page  17). 

NRDGA  CONVENTION 

NATIONAL  RETAIL  Dry  Goods  Assn.  will 
hold  its  annual  Convention  during  the  week  of 
Jan.  7,  1946,  at  the  Hotel  Pennsylvania,  N.  Y. 


FCC  CORRECTION 


IN  RELEASING  its  FM  Rules  &  Regulations 
last  week  (see  supplement  in  this  issue] ihe 
FCC  omitted  three  paragraphs  from  Section 
3  287,  governing  station  identification.  The  sup- 
plement already  had  been  printed  when  FCC 
discovered  the  omission.    Paragraphs  follow 

rof^«*«B  w  °f  para- 

g^ePWnl  Ue^orauother  programs  the  identi- 
'1?— rmkit  shall  be  made  within  2  min- 


MOST  POPULAR  program  first  week  in  Sep- 
tember among  network  commercials  was  Mr. 
District  Attorney  with  a  rating  of  16.8,  accord- 
ing to  the  Sept.  15  report  of  C  E.  Hooper  Inc. 
on    evening   network   commercial  programs. 
Other  top  rating  programs  in  descending :  order 
were  Walter  Winchell,  16.1;  Radio  Theater, 
15.0;  Charlie  McCarthy,  13.8;  Take  It  Or  Leave 
It  13.2;  Your  Hit  Parade,  13.1;  Screen  GuM 
Planers     12.3;    Lowell    Thomas,   11.9;  Man 
Called  X,  11-4;  Victor  Borge  11.1;  Are 
Funny,  110;  Mr.  &  Mrs.  North.  109;  Jack 
Haley  show,  10.8;  We  the  People,  107;  H.  V. 
Kaltenborn,  10.6. 

WAC  FAVORS  CONTINUED 
VOLUNTARY  COOPERATION 

VOLUNTARY  cooperation  of  advertisers,  ad- 
vertising agencies  and  media  during  the  war 
vears  that  resulted  in  a  contribution  of  more 
than  a  billion  dollars  worth  of  advertising  in 
support  of  home  front  information  campaigns 
would  be  continued  into  the  postwar  era  under 
a  proposal  of  the  War  Advertising  Council. 

Detailed  presentation  of  the  plan,  which  has 
.  as  its  goal  the  use  of  at  least  30  million  dol- 
lars a  year  (10%  of  the  annual  wartime  con- 
tribution) to  help  create  public  understanding 
of  important  national  problems  is  made  in  a 
booklet  "From  War  to  Peace-the  New  Chal- 
lenge to  Business  and  Advertising  ,  to  be  dis- 
tributed to  top  management,  advertising  people. 

Business  Briefly 

(Continued  from  page  4) 
the  hold-over  audience  of  Hobby  Lobby.  Agency, 
Wm.  Esty  &  Co.,  New  York. 
ASSOCIATION  SPOTS  •  Herman  C.  Morris  & 
Co  New  York,  has  been  placed  in  charge  of  a 
new  fall  advertising  campaign  for  the  Assn. 
for  Promotion  of  International  Understanding 
Inc  New  York,  publishers  of  This  Month 
magazine.  Spot  announcements  on  New  York 
Salons  will  be  used.  First  13-week  contract 
was  signed  with  WQXR. 


LT  COL.  JACK  HARRIS,  formerly  W 
Nashville,  now  radio  officer  on  Gen.  « 
Arthur's  staff,  is  expected  to  return  shortly 
War  Dept  for  conference  in  connection  wit 
occupation  radio  coverage.  Trip  is  describe 
as  a  "quickie". 

LEWIS  ALLEN  WEISS,  vice-president  an 
general  manager  of  Don  Lee,  appointed  * 
airport  commissioner  of  Los  Ange  es  by  May. 
Fletcher  Bowron.  Commission  will  admmist 
$10,000,000  airport  project. 

RALPH  G.  TUCHMAN,  formerly  on  news  sU 
of *  Broadcasting,    promoted  to  captain 
Army  Air  Forces.  Capt.  Tuchman  is  station 
at  Fort  Worth  in  the  public  relations  onv 
Hq.  AAF  Training  Command. 

BRYSON  RASH,  public  events  director 
WMAL  Washington,  American  affiliate,  ; 
companied  President  Truman  on  his  weeke 
flight  to  Independence,  Mo.,  as  pool  broadcas- 
representing  all  networks. 
WILFRED  GUENTHER,  former  shortw 
director  for  WLWO,  Crosley  shortwave  stat 
who  joined  OWI  in  1941  and  had  served 
Navy  lieutenant  commander  since 
turns  to  WLW  in  executive  capacity. 

GEORGE  GRIM,  Cowles  overseas  represei 
tive,  home  from  ETO,  reported  to  Boston 
vertising  men  at  a  WCOP  luncheon  m  Cot 
Plaza  Hotel,  Sept.  14. 
JOHN  F  REEDER,  vice-president  and 
tact  Supervisor  of  Young  &  Rubicam,  1 
York,  resigns  to  become  v-p  and  general  n 
ager  of  Walt  Disney  Productions,  Burr* 

COL  K  G.  MARTIN  has  rejoined  Charles 
Hoyt  Co.,  New  York,  as  account  executive 
ter  18  months  overseas  with  the  Army. 
SAM  GILL,  former  research  head  of  Biow 
New  York  [Broadcasting,  Sept.  10]  has  jo 
Sherman  &  Marquette,  New  York,  as  dire 
of  research 


ROBERT  SAUDEK,  sales  service  manag< 
American,  is  temporarily  working  with  M 
WOODS,  president,  and  LriEbl^K 
ROCHE  vice  chairman,  on  special  sales 
lems.  Later  he  goes  to  public  relations  pe 
nently.  ALFRED  R.  BECKMAN  from  ti 
becomes  sales  service  manager-  pORDU 
VANDERMARKER  and  GLADYS  A.  i 
are  new  account  supervisors. 


of  the  station  identified  thereby. 

Closed  Circuit 

(Continued  from  page  4) 

requests  for  radio  time  through  a  clearing 
house  Though  information  men  like  to  go  direct 
to  stations  and  get  all  time  they  can  wangle 
OWI  always  had  an  answer  when  they  wanted 
to  detour  regular  channel.  The  answer:  Impar- 
tial selection  of  U.  S.  messages  plus  ability  to 
reach  listeners   (694,426,000  listener  impres- 
sions for  week  ended  Sept.  2). 
FCC  had  its  inning  last  Tuesday  before  a  sub- 
committee of  the  House  Appropriations  Com- 
mittee on  emergency  war  agencies.  Fate  ot 
FBIS  and  RID,  war-born  adjuncts  which  have 
been  both  damned  and  praised,  is  involved, 
with  no  indication  as  to  whether  they  will  con- 
tinue within  FCC,  transfer  to  another  agency 
(like  State  Dept.),  or  fold. 
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BMB  Board  Adopts  Seven  Resolutio 

:  t^A^imws  or  ballot  form  of  BM 


BMB  Board,  in  annual  fall  meeting  in  New 
York  last  Friday,  adopted  following  resolu- 

tl0inS  Altered  plan  for  supplying  net  audience 
figures,  eliminating  duplication  where  family 
votes  for  two  or  more  affiliates  of  same  net, 
and  including  data  on  affiliates  not  BMB  sub- 
scribers. In  addition  to  flat  fee  based  on  net 
time  sales  net  would  pay  for  nonBMB  stations 
fee  based  on  net  payments  to  stations. 

2  First  BMB  survey  limited  to  continental 
U  S  and  to  ballots  printed  in  English.  Audi- 
ence figures  published  without  classification  . 

3.  Substituted  term  "BMB  Index  of  Sta- 
tion Audience"  for  "circulation." 

4.  April  1,  1946,  deadline  for  subscription  to 
first  BMB  study.  . 

5.  Adopted  policy  of  reciprocal  cooperation 
with  Canadian  BBM. 

6  Station  and  net  subscribers  to  BMB  pro- 
hibited from  becoming  "party  directly  or  in- 
directly to  any  survey  purporting  to  incorporate 


method,  techniques,  or  ballot  form  of  BM 
less  actually  conducted  by  Bureau  or  to 
any  unusual  promotion  to  the  public 
might  result  in  bias  or  inaccurate  respo 
BMB  ballot.  No  reference  to  BMB  ballot 
of  survey  or  survey  itself  shall  be  made  ir- 
scriber's  publication  advertising,  broadca 

publicity."  .  ,  RMr 

7  Approved  technique  set  up  by  BM* 
thorized  duplicate  samples  in  one  or  moi 
areas,  using  names  from  two  sources  to 
the  accuracy  of  method  in  every  possible 
ruled  that  stations  which  share  time  c 
synchronized  shall  have  their  data  repor 
combined  form  in  BMB  reports  but  witl 
vidual  data  furnished  each  station  ;  resol 
report  audience  index  of  FM  and  TV  sut 
ers  separately  from  report  on  AM  sts 
decided  to  include  standard  foreign  st 
heard  in  U.  S.  will  full  data  if  they  beV 
cooperating  bureaus,  such  as  BBM,  oth 
by  call  letters  only,  as  nonsubscnbmg  st 
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WNAX,  Yankton,  S.  D-:  Years  of  comprehensive 
farm  service  is  climaxed  by  WNAX  "Midwest 
Farmer  Day",  attracting  over  60,000  to  select  the 
Topical  Midwest  Farmer. 


WLS,  Ckicago,  III.:  Famed  for  its  WLS  National 
Barn  Dance  — its  years  of  friendship  and  kindly 
service  to  236-County  area  of  "Lincoln  Land". 


Each  by  its  own  ingenuity  and  know- 
howhas  earned  a  national  reputation 
for  important  contributions  to  farm 
radio.  Such  efforts  explain  in  part  radio's 
position  of  high  regard  among  rural  thou- 
sands. KMBC  with  its  full-time  farm  de- 
partment, its  own  developmental  Service 
Farms,  its  ambitious  marketcasts  service  has 
shouldered  broadcasting's  responsibility  to 
that  49%  of  the  audience  in  the  Heart  of 
America  that  is  rural. 


WHO,  Des  Moines,  louia:  With  one  of  the  largest 
farm  departments  in  radio,  WHO  has  followed 
diligently  a  policy  of  heads'Up,  alert  "go-out-and- 
see-them"  farm  editing. 


WLW,  Cincinnati,  Ohio:  The  Nation's  Station  is 
known  far  and  wide  for  its  entirely  self-supporting 
"Everybody's  Farm",  through  which  listeners 
share  in  findings  — successes  and  failures  alike. 


<* — « 


WKY'S  BIG  STICK 


W  K  Y 


5000  WATTS  DAY  AND  NIGHT 
N  B  C— 9  30  KILOCYCLES 


MORE  than  half  che  power  radiated  by 
ordinary  antennas  is  wasted  in  space 
WKY  invested  nearly  $250,000  to  build, 
a  new  radiator  that  would  harness  this 
lost  power. 

WKY's  new  915-foot  Franklin  double 
half-wave  antenna  was  designed  to  squash 
sky  waves  and  push  out  signals  along  th 
ground.  It  is  doing  this  now  with  aston 
ishing  efficiency.  The  signal,  646  mv/m  a 
one  mile,  is  58.8%  stronger  than  with 
standard  quarter-wave  antenna.  It  woul 
require  11,000  watts  using  an  ordinar 
radiator  to  produce  this  intensity. 

Field  measurements  are  showing  tha 
Oklahoma  listeners  (and  WKY  adve 
risers)  are  profiting  again  because  WK 
had  the  vision  and  the  nerve  to  pione 
unexplored  territory. 


Oklahoma  City 


OWNED  AND  OPERATED  BY  OKLAHOMA  PUBLISHING 
The  Doily  Oklohomon  and  Times  —  The  Farmer-Stockri 
KVOR,  Colorado  Springs — KLZ,  Denver  (Affiliated  Mgn 
REPRESENTED    NATIONALLY    BY    THE    KATZ    AGE  Is 


SERIAL  RECORD 


■■HHBHHH 

is  one  of  many  examples  of  the  kind  of  help  WLS 
gives  Midwest  farm  people.  They  come  to  us  for  help  .  .  . 
they  get  it  immediately.  Such  friendly,  neighborly  services, 
added  to  freguent  WLS  market,  weather  and  news  reports, 
and  to  daily  inspirational  and  entertainment  programs, 
have  made  WLS  like  one  of  the  family  throughout  Midwest 
America. 


Frank  Volz 
Bale  His  Hay 

Wit/tut  o*te  &owi  we 
leceived  o££en&  o£ 

dLPOO  o*  ?2.000  faU&f" 


Hay  was  ready  on  the  Frank  Volz 
farm  in  Wisconsin,  but  the  baler  stood 
idle.  The  reason:  no  bailing  wire  .  .  . 
and  neither  manufacturers  nor  dealers 
could  supply  any.  Mr.  Volz  called 
WLS;  Art  Page  mentioned  it  on  his 
"Dinnerbell"  program  for  farmers. 

iCAuit :  within  an  hour  of  the 
WLS  broadcast,  Mr.  Volz  received  six 
telephone  calls  from  Wisconsin  and 
Illinois  farmers,  offering  enough  wire 
for  n  or  12.  thousand  bales! 


The 
PRAIRIE 
FARMER 
STATION 


BURRIDGE  D.  BUTLER,  President;  GLENN  SNYDER,  Manager.  50,000  watts,  890  KC,  American  Affiliate.  Representee/  by  JOHN  BLAIR  &  COMPANY 
Afflhaied  in  Management  with  KOY,  Phoenix,  and  the  ARIZONA  NETWORK  —  KOY,  Phoenix,  *   KTUC,  Tucson   *  KSUN,  Bisbee-Lowe/i-Douaios 


J_es,  for  you 

there  could  very  well  be  a  citation 

which  would  read 

"For  distinguished  service 

to  the  American  people  . . ." 

. . .  that  is,  there  could  be 

if  the  nation  only  realized 

as  well  as  we, 

who  have  worked  with  you, 

what  a  splendid  job  you  have  done 

as  a  radio  engineer 

during  the  emergency 

If  they  only  knew 

how  you  overlooked  the  word  overtime 

and  how  an  eight-hour  day 

lost  its  meaning 

when  we  most  needed 

to  be  informed  and  entertained. 

If  they  only  knew 

how  you  coddled  and  repaired 


the  irreplaceable  tools 

of  your  trade 

so  that  not  even  one 

valuable  broadcasting  moment 

was  lost  in  wartime. 

If  they  only  knew 
how  the  station  remained  awake 
each  twenty-four  hours 
because  of  your  personal  effort. 

.  . .  Well,  perhaps  they  don't  realize 

to  whom  the  thanks  belong, 

or  their  tongues  don't  give  voice 

to  their  feelings  .  .  . 

but  in  their  homes  and  hearts 

there  has  been  mute  appreciation 

for  the  privilege  you  extended  to  all, 

the  privilege  that  could  not 

have  been  forfeited  easily, 

the  privilege  that  is  used  so  casually, 

the  privilege  of  switching  on  the  radio. 
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AS  ATOMIC  POWER... 


FLASH!  Through  Yankee's  23 
"home-town"  stations,  your  sales 
message  reaches  every  nook  and 
corner  of  this  rich  New  England  area. 
It's  EFFECTIVE  .  .  .  it's  COMPLETE 
. . .  it's  locally-accepted. 

EFFECTIVE  Coverage  —  in  a  fertile 
territory  where  people  have  above- 
the-average  money  to  spend. 

EFFECTIVE  Coverage  —  because 


Yankee's  local  stations  enjoy  the 
confidence  of  their  own  community. 

EFFECTIVE  Coverage  —  not  born 
over  night,  but  built  through  a 
quarter-century  of  service  ...  of  win- 
ning friendship  ...  of  gaining  con- 
fidence —  until  today  Yankee  offers 
you  the  most  EFFECTIVE,  most  re- 
sponsive "home-town"  coverage  of 
all  New  England. 
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THE  YANKEE  NETWORK,  inc. 

Member  of  the  Mutual  Broadcasting  System 

21   BROOKLINE  AVENUE,  BOSTON  15,  MASS.  Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC. 
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BROAD  CAST  I N  C  at  deadline 


Closed  Circuit 


EUROPEAN  radio  ears  must  have  burned 
last  Wednesday.  President  Truman  conferred, 
separately,  with  Ed  Murrow,  CBS'  dean  of 
European  news  analysts,  and  his  own  radio 
adviser,  J.  Leonard  Reinsch,  recently  returned 
from  a  radio  mission  to  ETO.  Both  must  have 
stressed  importance  of  an  authoritative  Amer- 
ican radio  voice  in  Europe. 

REP.  EMANUEL  CELLER  (D-N.Y.)  who 
erupts  periodically  about  radio,  may  be  get- 
ting set  to  write  his  own  version  of  a  new 
Communications  Act.  He  says  he  doesn't  like 
some  of  the  things  that  go  on  both  at  FCC 
and  in  the  industry. 

WITH  resignation  of  Charles  B.  Brown,  crack 
advertising  executive,  as  advertising  manager 
of  RCA  Victor,  John  West  may  fall  heir  to 
job  with  attendant  heavy  campaigns  on  tele- 
vision exploitation.  Mr.  Brown  has  not  an- 
nounced future  plans,  but  they'll  probably 
be  in  TV. 

NOW  IT  CAN  be  told.  Before  Japs  capitulated, 
brand  new  fully  equipped  radio  ship,  Spindle 
Eye,  was  being  fitted  out  at  Seattle  to  relay 
radio,  facsimile,  etc.  and  other  communica- 
tions on  the  planned  D-Day  invasion  of  Jap 
mainland.  All  past  mistakes  were  being  caught 
up,  based  on  phenomenal  success  of  Lt.  Col.  A. 
A.  Schechter,  then  radio  officer  for  MacArthur, 
who  devised  original  Pacific  radio-press  com- 
munications on  converted  ship  Apache.  Col. 
Schechter  now  runs  news  and  special  events 
for  Mutual. 

NOW  IT  should  be  told:  Radio  Berlin, 
which  was  to  have  been  operated  by  Kom- 
mandatura,  comprising  military  heads  of  four 
Allied  governments  occupying  Germany,  ac- 
tually is  run  by  Russians  [Broadcasting, 
Sept.  3].  Brig.  Gen.  Samuel  Thomas,  Signal 
Corps  officer  in  Berlin,  is  nominal  American 
on  radio  control  board.  He  accompanied  broad- 
casters' mission  to  ETO  on  its  inspection  of 
the  station  last  month,  revealed  it  was  first 
time  he  had  set  foot  inside. 

SELECTION  by  motion  picture  producers  of 
Eric  A.  Johnston,  U.  S.  Chamber  of  Commerce 
president,  as  successor  to  Czar  Will  Hays, 
serves  to  recall  that  Johnston  was  considered 
for  NAB  presidency  a  few  months  ago.  Mr. 
Johnston  wante  d  approximately  $100,000  a 
year,  plus  a  half-dozen  top  assistants  at  about 
$40,000  each.  Too  rich  for  NAB's  blood. 

EXPECT  more  fireworks  on  FCC's  FM  allo- 
cations. All  four  networks  are  chafing  over 
secondary  coverage  assignments  given  them 
as  against  New  York  independents.  May  be 
protested  before  Sept.  25  deadline  with  hearing 
demand. 

KENTUCKY  POLITICAL  TALK:  FCC 
Chairman  Paul  A.  Porter  being  groomed  for 
the  gubernatorial  race  in  1947,  with  an  eye 
on  the  Senate  come  1949.  State  Democratic 

(Continued  on  page  90) 
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Oct.  1-2:  NAB  Board  Meeting,  inauguration 
President  Justin  Miller,  Oct.  2,  Washing- 
ton. 

Oct.  3:  NAB  Legislative  Committee,  Washing- 
ton. 

Oct.  4:  FCC  Hearing  en  banc  on  proposed  TV 
rules. 

Oct.  10-11:  RMA-Canadian  RMA  joint  meet- 
ing Westchester  Country  Club,  Rye,  N.  Y. 

Bulletins 

A  30-PAGE  document  covering  FM  Standards 
of  Good  Engineering  Practice  is  to  be  released 
by  the  FCC  this  week.  Engineering  standards 
along  with  FM  Rules  and  Regulations  [Broad- 
casting, Sept.  17]  will  complete  Commission 
documentation  comprising  the  basic  FM  regu- 
latory policy. 

OTIS  WILLIAMS,  Mutual  account  executive 
in  New  York,  named  manager  of  WBYN 
Brooklyn  by  Edward  A.  Foote,  president  of 
station  and  North  Jersey  Radio  Inc.,  Newark 
News  subsidiary.  With  lifting  of  FCC  freezes, 
WBYN  is  applying  to  remove  station  to  New- 
ark with  an  increase  in  power  from  1,000  w 
day,  500  w  night  to  5,000  w  fulltime  on  1430 
kc. 

MOSES  KOENIGSBERG,  67,  former  presi- 
dent and  general  manager  of  King  Features 
Syndicate  and  International  News  Service, 
died  at  his  New  York  home  Friday  of  a  heart 
attack. 

FOR  THE  FIRST  time  a  Canadian  station  is 
permitted  to  solicit  American  network  evening 
commercial  programs  not  already  going  into 
Canada.  CKEY  Toronto,  through  CBC,  has 
contracted  with  NBC,  American  and  MBS  for 
nighttime  commercials  until  CJBC  Toronto 
goes  to  50  kw.  CKEY  also  permitted  to  dupli- 
cate American  sponsored  network  programs 
carried  on  CJBC,  key  station  of  CBC  Dominion 
Network. 

ATLANTIC  REFINING  STARTS 
BIGGEST  GRID  SEASON 

ATLANTIC  REFINING  Co.,  Philadelphia, 
marketing  on  Eastern  Seaboard  and  west  into 
Ohio,  last  Saturday  started  its  heaviest  sched- 
ule of  college,  high  school  and  professional 
football.  The  company  is  sponsoring  a  total  of 
180  games  on  78  stations,  a  record  for  its  10 
years  of  grid  sponsorship. 

Navy  home  games  are  included  for  the  sec- 
ond season.  Lineup  includes  complete  schedules 
of  Penn,  Duke,  Virginia,  Georgia  Tech,  Temple, 
Pitt,  Ohio  State,  Cornell,  Syracuse  Brown, 
Dartmouth,  F&M.  Princeton  is  back  on  the  list 
after  a  year  absence.  For  the  fifth  year  Penn 
games  will  be  televised  on  WPTZ  Philadelphia. 
Largest  lineup  for  a  game  is  the  52-station 
hookup  Oct.  20  for  the  Pitt-Notre  Dame  game. 
Pro  teams  on  list  include  the  Eagles  and  Steel- 
ers.  Atlantic  season  ends  Dec.  9  with  Eagles- 
Yanks  pro  game. 


Business  Briefl 


EMERSON  ON  187  •  Emerson  Drug  Co. 
Baltimore  (Bromo-Seltzer) ,  starts  sponsorshi 
Sept,  24  of  minute  transcribed  spot  announce 
ments  for  52  weeks  on  187  stations  of  Key 
stone  Broadcasting  System.  Campaign  direct 
at  small  town  audience,  exceeds  2,000 
nouncements  per  week.  McCann-Erickson,  Ne 
York,  Agency. 

P&G  BUYS  'QUEEN'  •  Procter  &  Gambl 
Cincinnatti  (Duz),  has  bought  the  latter  quar 
ter-hour  of  Queen  for  a  Day,  Monday  throug 
Friday,  2:30-3  p.m.  on  full  Mutual  networ 
effective  Dec.  3.  Contract  for  52  weeks  place 
through  Compton  Adv.,  New  York. 

BORDEN  RENEWS  •  Borden  Co.,  New  Yor 
(dairy  products)  Oct.  9  renews  County  Fai 
on  176  American  stations,  Tues.  7:30-8  p.m 
and  moves  show  from  Hollywood  to  New  Yor" 
Agency,  Allan  Meltzer  Inc.,  New  York. 

GIANTS  GRID  •  P.  Lorillard  Co.,  New  Yo" 
(Old  Gold)  is  sponsoring  New  York  pro  foo 
ball  Giants  games  starting  Oct.  7  on  WH 
New  York.  Red  Barber  and  Connie  Desmo" 
will  handle.  Agency,  Lennen  &  Mitchell,  Ne 
York. 

GILBERT  RESUMED  •  Corsotorium,  N 
York,  resumes  sponsorship  of  Dick  Gilbert,  s 
times  weekly  on  WHN  New  York  effecti 
Sept.  24.  Company  dropped  show  last  year  " 
cause  of  war  shortages.  Agency,  A.  W.  Lew 
Co.,  New  York. 

ARVEY    SPOTS  •  Arvey    Corp.,  Chica 
(R-V-Lite  window  material),  Oct.  15  sta 
three  spots  weekly,  10  weeks,  on  WHAM  KY 
WRVA  WWVA  WSVA  WLW  WLS  KX 
WCCO  WHO  KWTO  KFYR  WNAX  KF 
WIBW  WFAA-WBAP,  KGHL  KLZ  KU 
KVI  KGO   KFI   KOH   KMJ  KERN  K 
KFBK.  Agency,  Burlingame  &  Grossman,  C 
cago. 

WINERY  TO  USE  RADIO  •  Bisceglia  B 
Corp.,  Chicago,  names  Olian  Adv.  Co.  for 
adise  wine.  Radio  will  be  used. 

TREASURY  LOAN  DISCS 
NEAR  COMPLETION 

TWO  FEATURE  programs  slated  for  tr 
scription  by  Treasury  Dept.  War  Fii 
Division  for  use  in  forthcoming  Victory  L 
Treasury  Salutes  and  Music  for  Millions, 
almost  completely  set  with  all  stars  and  o 
personnel,  according  to  Lt.  David  Levy,  US 
chief  of  WFD  Radio  Section.  Special  prog 
for  kick-off  show,  for  use  by  local  station 
scheduled  for  recording  next  week. 

Greatest  transcription  network  is  expe 
during  Victory  Loan.  Orders  to  date  for  di 
Music  for  Millions,  750  stations;  Hedda 
per's  Hollywood,  583  stations;  sports  s 
517   stations;  industrial  leaders'  series, 
stations.  New  high  for  Treasury  Salutes  L 
ready  at  new  high,  823  stations,  with 
coming. 
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Shortstop  to  second  to  first  .  .  .  split  timing  .  .  .  faultless 


handling  .  .  .  right  position.  Double  plays  are  a  pitcher's 


godsend  .  .  .  but  no  accident  they  .  .  .  tedious  practice 


and  endless  polishing  are  the  only  answer. 


nd  in  radio 


The  strong  listener  loyalty  marking  these  stations  is  no 


accident  either.  Endless  diligence  and  flaring  ingenuity 


under  experienced  management  makes  the  difference. 
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DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 
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RADIO 

LIST 

WSB 

Atlanta 

NBC 

WBAL 

Baltimore 

NBC 

WNAC 

Boston 

MBS 

WICC 

Bridgeport 

MBS 

WBEN 

Buffalo 

NBC 

WGAR 

Cleveland 

CBS 

WFAA 

Dallas 

NBC 

WBAP 

Fort  Worth 

NBC 

KGKO 

Ft.  Worth,  Dallas 

ABC 

KARM 

Fresno 

CBS 

WJR 

Detroit 

CBS 

WHTD 

Hartford,  Conn. 

ABC 

KPRC 

Houston 

NBC 

WDAF 

Kansas  City 

NBC 

KFOR 

Lincoln 

ABC 

KARK 

Little  Rock 

NBC 

KFI 

Los  Angeles 

NBC 

WHAS 

Louisville 

CBS 

WLLH 

Lowell-Lawrence 

MBS 

WTMJ 

Milwaukee 

NBC 

KSTP 

Mpls.-St.  Paul 

NBC 

Nashville 

NBC 

WSMB 

New  Orleans 

NBC 

WTAR 

Norfolk 

NBC 

KOIL 

Omaha 

CBS 

KGW 

Portland,  Ore. 

NBC 

WEAN 

Providence 

MBS 

WRNL 

Richmond 

ABC 

KSL 

Salt  Lake  City 

CBS 

WOA1 

San  Antonio 

NBC 

KQW 

San  Francisco 

CBS 

KOMO 

Seattle 

NBC 

KTBS 

Shreveport 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

ABC 

WMAS 

Springfield 

CBS 

WAGE 

Syracuse 

ABC 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

WAAB 

Worcester 

MBS 
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SEATTLE  •  TACOMA 


•  •  • 


Lowest  Electric  Hate  In  America 


Containing  40%  of  the  potential  water-power  resources  of  the 
United  States,  the  Pacific  Northwest  is  a  highly  electrified 
industrial  region,  using  91/2  BILLION  kilowatt  hours  in  1944. 
Immense  dams  have  already  harnessed  5  million  horsepower. 
Permanent  industrial  activity  has  been  attracted  by  this  bound- 
less power,  available  at  rates  as  low  as  2  mills  per  kilowatt  hour. 

KIRO  is  the  only  50,000-watt  station  in  this  rich  market  ...  it 
brings  Columbia  Programs  to  Seattle  and  the  Pacific  Northwest. 


THE  PACIFIC  NORTHWEST'S 

MOST  POWERFUL  STATION 

50,000  Watts 

710  kc 

CBS 

l    y%£0?iie*tdCy  Station 

A                Represented  by 
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Radio  is  like  polo:  you  have  to  "ride  off"  the 
opposition  if  you  are  to  score  sales-making  shots 
in  every  chukker.  And  v/hen  you  use  WSIX  you've 
got  a  ten-goal  man  on  your  side — because  WSIX 
has  the  best  daytime  Hooperating  of  any  Nashville 
station.    WSIX  makes  even  a  "nearside  forward 


shot"  seem  easy  because  it  offers  top  shows  of 
both  AMERICAN  and  MUTUAL — gives  wide  cover- 
age of  middle  Tennessee  with  a  million  potential 
buyers  of  your  product.  No  wonder  WSIX  has 
stepped  up  its  all-day  average  Hooper  81.5%  In 
the  two  years  ending  last  January! 


REPRESENTED  NATIONALLY  BY  THE   KATZ  AGENCY,  INC. 


ERICAN  •  MUTUAL 


5000  WATTS 
980  KILOCYCLES 

OADCASTING    •    Broadcast  Advertising, 


NASHVILLE  i 

II  II  II  II 

II  II  II  II 


TENNESSEE 


September  24,  1945    •    Page  7 


THE  1945-46  NBC 

PARADE  OF  STARS 


SPONSORS 


RADIO  SELLS  RADIO 

•  It's  "on  the  air".  .  .  over  NBC  stations  from  east  to 
west . .  .  the  most  intensive,  effective,  ingenious  and  dra- 
matic "radio  sells  radio"  promotion  ever  devised. 

For  the  entire  1945-46  NBC  Parade  of  Stars  campaign  was 
jointly  planned  .  .  .  the  first  time  in  the  history  of  Radio's 
greatest  year-round  promotion  drive  .  .  .  planned  in  a  series  of 
coast-to-coast  meetings  between  the  National  Broadcasting 
Company  and  (a)  local  stations,  (b)  radio  stars,  (c)  advertising 
agencies  and  (d)  sponsors! 

Recorded  station  breaks  in  the  voices  of  the  stars — entertaining 
1-3  minute  star  recordings  together  with  scripts  building  complete 
fifteen-minute  programs — recorded  fifteen-minute  shows  complete 
for  broadcast — a  series  of  all-star,  coast-to-coast  network  programs 
scheduled  for  peak  listening  periods — and  a  continuing  system  of 
telegraphed  timely  spot  announcements — all  add  up  to  radio's 
greatest  selling  campaign  for  radio. 

•        •  e 

Big  every  year,  this  year  bigger  than  ever,  NBC's  1945-46  Parade 
of  Stars  launches  a  new  chapter  in  its  year-round  promotion  of  the 
greatest  shows  in  radio  .  .  .  programs  that  continue  to  keep  NBC 
"the  network  most  people  listen  to  most." 


ational 


Ever  see  a  station  whose 
daytime  Hooper  "share  of 
audience"  averages 

49.0%  1 

Perhaps  . 

.  .  but  how  about  a 
city  where  the  daytime 
"seis-in-use"  averages 

21.8*1 


NO!  . 

.  then  look  at 
Lincoln  -  -  we  feel  it's  a 
rare  result  in  a  market  of 
over  100,000  population. 


In  Fact, 

KFOR  has  80%  more 
daytime  audience  according 
to  Hooper  than  the  next 
highest  station. 


*  If  you're  interested  in 
ratings,  just  multiply  "seis- 
in -  use"  by  "share  o  f 
audience/' 


My  Impression  of  Europe 

(Second  of  a  series  by  ynembers  of  the  U.  S.  Mission  to  ETO) 


!epresented  by  Edward  Petry  Co.,  Inc. 


I 
t 

\ 


KFOR 


if?1 

'Nebraska's  ffM  LINCOLN 
Capital  City  \  III  Nebraska 
Station"    J  III 


Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

Blue  and  Mutual  Networks 
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By  MARTIN  CAMPBELL 
Managing  Director,  WFAA,  KGKO  Dallas 


EUROPE  has  had  a  sample  of  the 
American  version  of  radio,  and 
likes  it.  The  operators  of  European 
broadcasting  realize  this  fact,  and 
don't  like  it. 

There  you  have  my  primary  im- 
pression gained  as  a  member  of  the 
radio  executives  group  recently  re- 
turned from  an  inspection  tour 
overseas. 

We  were  taken  behind  the  scenes 
and  given  a  fleeting  glimpse  of 
European  radio  as  it  is  today — a 
few  short  months  after  the  close  of 
hostilities.  As  a  result,  I  brought 
back  with  me  as  many  and  varied 
views  on  radio  in  Europe  as  the 
multifarious  radio  services  it  was 
my  privilege  to  observe.  I  offer 
these  views  as  impressions  only. 
Opinions  or  conclusions  reached 
upon  superficial  observation  could 
— and  probably  would — be  errone- 
ous. 

The  great  diversity  of  radio  op- 
erations is  shown  in  this  way :  The 
British  have  their  own  services, 
home  and  overseas;  the  French 
have  their  home  and  a  limited  over- 
seas service;  the  Italians  have  their 
home  service,  and  the  Germans 
have  to  listen  to  what  the  Allied 
military  governments  tell  them — 
and  there  doesn't  seem  to  be  any 
unified  thought  or  action  among  the 
several  "services"  to  the  German 


Mr.  Campbell 

people.  Finally,  there  is  the  tre- 
mendously successfully  American 
Forces  Network,  designed  to  bring 
American  radio  to  our  servicemen 
overseas. 

Just  as  there  is  very  limited 
basis  for  comparison  between  a 
Jeep  and  a  Rolls  Royce,  so  there  is 
very  little  basis  of  comparison  be- 
tween the  British  broadcasting 
services  and  our  own.  In  England, 
radio  is  a  monopoly  supported  by  a 
direct  tax  upon  the  listeners.  This 
tax,    varying    in    amounts  from 

(Continued  on  page  38) 


Sellers  of  Sales 


BACK  in  1889  Henry  Tritschler 
got  his  first  job.  He  was  an 
after-school  office  boy  for  the 
Nelson  Chesman  Advertising- 
Agency.  After  56  years  with  the 
same  firm  he  is  still  going  strong, 
having  placed  orders  for  over  $15,- 
000,000  worth  of  Chattanooga  Medi- 
cine Co.  advertising. 

He  can  quote  instantly  from 
memory  the  rates  of 
hundreds  of  news- 
papers and  radio 
stations.  His  mem- 
ory and  his  uncanny 
gift  for  mental  arith- 
metic were  what  got 
him  that  first  job. 
While  he  was  finish- 
ing St.  Louis  Poly- 
technic High  School, 
he  "graduated"  into 
head  bookkeeper  with 
the  Nelson  Chesman 
office  in  that  city.  He 
was  still  so  small  he 
had  to  stand  on  a 
box  to  reach  the  high 
desks  of  that  day. 

It  was  no  easy 
task  to  keep  the  records  straight 
then.  There  were  no  printed  rate 
cards  and  one  had  to  either  dig  out 
previous  bills  or  remember  the 
figures.  Henry  soon  became  the 
walking  rate  card  of  the  agency. 

When  the  agency  expanded, 
Henry  was  made  space  buyer.  In 


HENRY 


1910  he  was  sent  to  Chattanooga  to 
open  a  branch  office  there  to  service 
the  Chattanooga  Medicine  Co'.'s  ac- 
count, which  was  already  one  of  the 
agency's  oldest  ones,  the  first  in- 
sertion order  for  them  having 
been  sent  out  around  1895. 

That  was  a  temporary  assign- 
ment. It  has  lasted  35  years.  The 
campaigns  for  the   Medicine  Co. 

have  been  his 
outstanding  ones, 
but  he  has  also  had 
other  successful  ones 
including  Buster 
Brown  Hosiery  for 
ten  years,  Chatta- 
nooga Brewing  Co., 
and  City  of  Chat- 
tanooga for  five 
years.  Under  way 
are  campaigns  for 
the  Double-Cola  Co., 
Fleet  wood  Coffee 
Co.,  the  Lookout 
Mountain  Hotel. 

Henry  has  served 
as  chairman  for  the 
South  of  the  A  AAA. 
He  and  Mrs.  Trit- 
schler live  on  Look-Mountain  where 
they  are  members  of  the  Fairy- 
land Club  and  Fairyland  Golf 
and  Country  Club.  Since  1899 
when  Comisky  played  first  base 
for  the  St.  Louis  Browns,  he 
has  been  a  ball  fan,  but  his  prin- 
cipal hobby  is  bridge. 
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INTERNATIONAL  NEWS  SERVICE 


ARE  YOU  "PLAYING  TO"  THE  OUTSIDE  AUDIENCE 

on  the  Pacific  Coast,  too? 


The  Outside  Market  represents  approxi- 
mately half  of  the  more-than-8-billion 
dollars  In  retail  sales  on  the  Pacific  Coast, 
as  well  as  half  the  radio  families. 

The  outside  audience  is  well  worth  "playing 
to"  on  the  Pacific  Coast,  but  you  can  do  it  by  radio 
only  if  you  use  the  Don  Lee  Network.  Don  Lee  is 
the  only  network  giving  complete  coverage  of  both 
the  outside  and  inside  markets  of  the  Pacific  Coast. 

The  reason?  Mountains!  Most  markets  on  the 
Pacific  Coast  are  surrounded  by  mountains  5,000 
to  15,000  feet  high-and  the  long-range  broadcast- 
ing of  other  networks  doesn't  reach  them.  Don  Lee, 
however,  has  39  strategically-located  stations,  one 
in  each  of  the  important  mountain-surrounded 
markets.  (The  other  networks  have  7,  12  and  8 
stations  respectively.) 

Audience  ratings  prove  Don  Lee  effectiveness  in 
"outside"  listening.  A  special  Hooper  coincidental 
telephone  survey  of  276,019  calls  (the  largest  ever 


made  on  the  Pacific  Coast)  showed  60  to  100%  of 
the  listeners  in  the"outside" market  tuned  to  Don 
Lee  stations !  (See  example  below.) 

The  effectiveness  of  Don  Lee's  complete  cover- 
age of  the  Pacific  Coast  is  best  illustrated  by  the 
fact  that  Don  Lee  carries  almost  as  much  Pacific 
Coast  regional  business  as  the  other  3  networks 
combined. 

Be  sure  you  "play  to"  the  outside— as  well  as  the 
inside-audience  on  the  Pacific  Coast.  Buy  Don  Lee. 
the  only  network  that  can  reach  both  outside  and 
inside  markets.  Don  Lee.  remember,  has  more  than 
9  out  of  every  10  radio  families  living  within  25 
miles  of  one  of  its  stations ! 

Example  from  Special  C.  E.  Hooper  Survey 

EUGENE, OREGON 


SHARE  OF  AUDIENCE 

STATION 

Morning 

Afternoon 

Evening 

Don  Lee  Station  KORE 

56.9% 

63.1% 

47.5% 

Most  popular  out-of-town  station 

19.3% 

18.6% 

21.5% 

Other  examples  to  follow 


The  Nation's  Greatest  Regional  JVetwo 


i  »rt 

Approximately  half  the  retail  sales  en  the  Pacific 
Coast  are  made  OUTSIDE  the  counties  in  which 
tos  Angeles,  San  Francisco,  San  Diego,  Oakland, 
Portland,  Seattle  and  Spokane  are  located. 


thomas  s.  lee,  President 

lewis  allen  weiss,  Vice-Pres.  &  Gen.  Mgr. 

SYDNEY  GAYNOR,  General  Sales  Manager 

5515  MELROSE  AVE.,  HOLLYWOOD  38.CAL. 

Represented  Nationally  by  John  Blair  &  Co. 


DON  LEE 


Sure,  your  piccolo  program  idea 
went  over  with  a  bang!  Like  this!" 


Suppose  you  wanted  to  do  some  spot  broadcasting  in  Syracuse, 
Charleston  and  Tulsa:  what  would  you  give  'em  in  the  way  of 
entertainment? 

Quite  possibly  you  wouldn't  need  any  advice.  But  if  you'd  like  to 
know  what  sort  of  programs  have  proved  popular  in  those 
markets — what  sort  have  flopped,  or  been  over-done,  or  are 
now  in  use  by  your  competition  .  .  .  F&P  either  knows  or  can 
darned  quickly  find  out! 

Such  service  is  just  a  small  part  of  F&P's  unfailing  effort  to  make 
spot  broadcasts  successful.  Let  us  show  you  how  we  work! 


FREE  &  PETERS,  iivc 


Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGE-WKBW  BCFTALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  .......  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAPIDS- 
KALAMAZOO 

KMBO  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN   .    .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPOR  - 

KftL*  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  ......  BB0WNSVD1LE 

KBIS  COBPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUI»    TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

K 1  HO      .......  SEATTLE 

and  WRIGHT -SONO VOX,  Inc. 


m™Z^£'i?8an  Hlm^^4Mad^  SAN  FRANC.SCO:  HOLLYWOOD:  6„,  Hol^ooU  ATLANTA:  32?  Palmer  Bldg. 
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Page  14    •    September  ^4,  1945 


BROADCASTING    •    Broadcast  Advertisin 


BROADCASTING 


BROADCAST  ADVERTISING 


VOL.  29,  No.  13 


WASHINGTON,  D.  C,  SEPTEMBER  24,  1945 


$5.00  A  YEAR— 15c  A  COPY 


FCC   Reverses    Field   In  Television 


143  Cities  Covered 
In  'Downstairs' 
Proposal 

By  ROBERT  K.  RICHARDS 

(Text  of  FCC  Order  on  page  79) 

THE  number  of  television  stations 
to  be  immediately  available  in  met- 
ropolitan markets  is  going  to  be 
cut  to  a  bare  minimum  in  order  to 
provide  "'downstairs"  frequencies 
for  community  outlets  throughout 
America,  if  a  new  plan  of  alloca- 
tion proposed  by  the  FCC  is  adopted. 

The  plan,  adopted  Thursday,  sets 
forth  proposed  distribution  of  the 
13  channels  in  140  markets.  Hearing 
on  it  will  be  held  Oct,  4,  beginning 
at  10:30  a.m.,  before  the  Commis- 
sion, sitting  en  banc 

The  plan  finds  markets  in  which 
applications  now  pending  are 
heaviest  offering  possibilities  for 
extremely  limited  facilities.  In  New 
York,  for  example,  (See  box,  this 
page),  where  13  applications  are 
pending,  only  4  channels  are  avail- 
able; in  Philadelphia,  where  nine 
applications  are  pending,  only  three 
channels  are  provided.  There  are 
six;  applications  in  Detroit,  three 
channels  available;  seven  in  Boston, 
with  five  available. 

Face  Difficulties 

Illustrative  of  the  difficulties 
faced  by  the  FCC  and  applicants  in 
resolving  problems  concerning  avail- 
able channels  are  such  figures  as 
these:  Sioux  City,  107th  ranking 
U.  S.  market,  will  have  available 
four  frequencies,  as  many  as  New 
York,  the  first  market;  Ft.  Wayne, 
81st  market;  Charleston,  W.  Va., 
88th,  and  Knoxville,  87th,  each  will 
have  four  channels  available  for 
metropolitan  stations. 

Of  paramount  interest  was  the 
FCC's  move  in  requiring  a  mini- 
mum daily  program  operation  of 
six  hours.  The  Commission  in- 
vites special  comment  on  this  pro- 
posal, and  upon  a  suggestion  that 
provision  be  made  for  sharing  of 
some  or  all  of  the  channels  by  two 
or  more  licensees.  In  case  such  a 
time-sharing  agreement  is  adopted, 
the  FCC  will  specify  program-hour 
minimu'ms  for  all  licensees.  Adop- 
tion of  such  a  plan  would  restrict 
even  further  the  video  service  in  the 
major  markets,  already  faced  with 
limited  available  channels. 

Following  the  general  pattern  of 
philosophy  established  in  the  FM 
Rules  &  Regulations,  the  FCC  con- 


PROPOSED  ASSIGNMENTS  of  TV  Channels  and  Num- 
ber of  Applications  for  Stations  in  10  Major  Markets: 

Sales  Channels  Applications 

Rank       Pop.*  Proposed  Received 

New  York                           1      11,690,520  4  13 

Chicago                                2       4,499,126  5  5 

Los  Angeles                         3       2,904,596  6  6 

Philadelphia                          4       2,898,644  3  9 

Boston                                 5       2,350,514  5  7 

Detroit                                  6       2,295,867  3  6 

San  Francisco-Oakland ___    7       1,428,525  5  2 

Pittsburgh                             8       1,994,060  3  3 

Cleveland                              9       1,214,953  3  4 

St.  Louis                             10       1,367,977  4  5 

*Population  figures  from  U.  S.  1940  census. 


centrates  its  attention  on  com- 
munity markets,  in  no  ease  pro- 
viding more  than  six  channels  fox- 
each  of  the  ten  top  metropolitan 
areas  in  the  U.  S. 

Hard-pressed  broadcast  engineers 
and  attorneys,  burning  lamplight 
these  days  to  meet  the  Commission's 
requirements  that  FM  applications 
be  filed  by  Oct.  7,  reeled  under  the 
impact  of  meeting  also  an  Oct.  4 
deadline  on  the  television  proposals. 

The  plan  would  limit  community 
TV  stations  to  1000  w  power  with 


500-foot  antenna  height  (above  the 
average  terrain)  and  would  put  a 
power  ceiling  of  50  kw  on  metro- 
politan stations,  with  the  proviso 
that  500  feet  would  be  the  minimum 
standard  for  tower  height. 

Channels  1,  12  and  13  would  be 
assigned  to  community  stations, 
with  Channels  2  through  6  and  7 
through  11,  inclusive,  going  to 
metropolitan  outlets. 

There  is  implicit  in  the  proposal 
the  Commission's  desire  that  TV 
move  as  quickly  as  feasible  from 


FCC  Likely  to  Remain  Intact 
In  Reorganization  Measures 


WHETHER  the  FCC  will  be  reor- 
ganized, merged  with  another  de- 
partment or  remain  intact  still  was 
undetermined  last  week  as  com- 
mittees of  Congress  completed  pre- 
liminary work  on  two  reorganiza- 
tion bills. 

In  the  House,  Rep.  Manasco  (D- 
Ala.),  chairman  of  the  Expendi- 
tures in  the  Executive  Depts.  Com- 
mittee, on  Wednesday  introduced  a 
revised  bill  (HR-4129)  which  would 
exempt  from  reorganization  the  In- 
terstate Commerce  Commission, 
Federal  Trade  Commission  and  Se- 
curities &  Exchange  Commission. 
The  bill  provides  that  any  reorgan- 
ization of  the  FCC,  Civil  Service 
Commission,  U.  S.  Tariff  Commis- 
sion and  Veterans'  Administration 
would  have  to  be  done  on  a  separate 
basis.  These  agencies  could  not  be 
included  in  an  overall  reorganiza- 
tion. Rep.  Manasco's  original  bill 
exempted  FCC  and  20  other  agen- 
cies. 

Sen.  Pat  McCarran  (D-Nev.), 
chairman  of  the  Senate  Judiciary 
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Committee,  on  Tuesday  concluded 
hearings  on  his  bill  (S-1120)  to  re- 
organize the  executive  branch  of  the 
Government.  No  testimony  was  of- 
fered on  behalf  of  the  FCC,  Chair- 
man Paul  A.  Porter  having  notified 
the  Committee  the  Commission 
would  not  appear.  Sen.  Revercomb 
(R-W.  Va.),  during  cross-exami- 
nation of  Mrs.  Harold  A.  Stone,  a 
director  of  the  National  League  of 
Women  Voters,  indicated  he  felt  the 
FCC  was  a  creature  of  Congress 
and  should  not  be  subject  to  Presi- 
dential reorganization.  Mrs.  Stone, 
had  urged  that  President  Truman 
be  given  full  power  to  reorganize 
all  departments  of  Government. 

The  McCarran  bill,  which  likely 
will  be  reported  out  early  this  week, 
does  not  exempt  any  agency,  except 
the  District  of  Columbia  Govern- 
ment, from  reorganization.  Reports 
were  that  the  Committee  might 
amend  the  measure,  however,  to 
exempt  certain  quasi-judicial  bodies 
(Continued  on  page  83) 


the  lower  bands  into  the  frequencies 
above  400  mc.  The  Commission 
makes  available  space  between  480 
and  920  mc  for  experimental  tele- 
vision, pointing  out  that  in  this  area 
"more  space  exists  and  color  pic- 
tures and  superior  monochrome  pic- 
tures can  be  developed  through- the 
use  of  wider  channels". 

Of  special  Interest,  and  some 
puzzlement,  to  video  engineers  was 
the  fact  that  a  ceiling  as  high  as 
1  kw  is'  permitted  under  the  com- 
munity station  proposal.  On  the 
other  hand,  metropolitan  station's 
are  limited  to  50  kw  power,  a  ceil- 
ing far  short  of  the  potential;  ! 


"This  Is  a  ... 

JUST  exactly  what  station 
announcer's  might-  say  when  ■ 
identifying'  video  productions'  - 
on  film  puzzles  the  FCC.  The 
Commission  invites  comment  ' 
on  the  desirability  of  requir- 
ing an  appropriate  announce- 
ment when  motion  pictures, 
or  other  mechanical  reproduc- 
tions are  telecast.  FCC  also  * 
would    like    advice    on'  fre- 
quency and  method  of  station  • 
identification  when  -  sight  is  * 
combined  with  sound.4 - 


Concern  was  expressed  that  by 
such  sharp  limitation  of  facilities 
in  those  listening  areas  '  of  "the 
nation  comprising  the  majority  of 
the  audience  '  would  impel  mofe 
rigid  regulation  by  the  FCC  than 
has  been  contemplated  by  the  most 
pessimistic.  | 

FCC  officials,  explaining  thip 
latest  major  order  ii£  the  barrage 
which  has  been  flowing  steadily 
from  the  Commission  for  six  weeks, 
said  that  the  hearing  date  was  set 
only  two  weeks  ahead  in  an  efforf 
to  speed  up  the  development  of  TVj. 

Theory  behind  the  FCC  disposij 
tion  to  spread  the  pattern  of  T 
on  a  nationwide,  basis  in  the  earl 
days  of  its  development  is  that  b 
this  manner  only  can  it  meet  thl 
"requirements  of  307(b)  of  the  Com 
mumca'tions  Act.  This  section  pro 
vides  that  an  equitable  distributioi 
of  broadcast  facilities  should  b( 
made  to  all  areas. 

There  is  evident  also  in  the  T\| 
plan  a  further  move  toward  leveU 
ling  off  the  power  available  to  out- 
lets, with  a  multiplicity  of  smaller 
outlets  an  eventual  goal.  Anyone 

(Continued  on  page  83) 
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Woods  Resumes  Direction  of  American  Net 


LaRoclie  Inactive; 
Robinson,  V-P, 
Resigns 

By  BRUCE  ROBERTSON 

MARK  WOODS,  president  of 
American  Broadcasting  Co.,  last 
week  resumed  active  direction  of 
the  network's  operations,  while 
Chester  L.  LaRoche,  vice-chairman 
and  for  the  past  year  executive 
head  of  the  network,  dropped  all 
executive  activities.  Simultaneously, 
Hubbell  Robinson  Jr.  resigned  as 
vice-president  and  head  of  the  net- 
work's program  department. 

Seen  as  the  first  step  in  a  general 
reorganization  of  American's  oper- 
ating policies,  move  reverses  the 
realignment  of  top  executive  per- 
sonnel that  began  a  year  ago  when 
Eward  J.  Noble,  chairman  of  the 
board  and  major  stockholder  in  the 
company,  placed  Mr.  LaRoche  in 
the  top  operating  spot,  relegating 
to  a  secondary  position  the  team 
of  Mark  Woods  and  Edgar  Kobak, 
who  as  president  and  executive  vice- 
president  had  guided  the  network's 
activities  since  its  separation  from 
NBC  in  1942. 

Mr.  Kobak  shortly  thereafter  left 
to  become  president  of  Mutual, 
where  he  has  since  been  joined  by 
'  a  number  of  other  executives  from 
American,  including  Robert  D. 
Swezey,  Phillips  Carlin,  Jesse 
Thompson,  Burt  Hauser. 

Mr.  LaRoche,  former  chairman 
pt  Young  &  Rubicam,  brought  into 
American  a  number  of  his  former 
associates  at  the  agency,  including 
Mr.-  Robinson  as  program  head; 
Adrian  Samish  as  national  pro- 
duction director;  Fred  Smith  as  di- 
rector of  advertising  and  promo- 
tion. 

Retirement  of  Mr.  LaRoche  from 
active  participation  in  the  network 
management  was  announced 
Wednesday  by  the  network  as  fol- 
lows: "Chester  J.  La  Roche,  vice- 


Mr.  Woods 


chairman  of  American  Broadcast- 
ing Co.,  who  has  been  executive 
head  of  the  company,  will  no  longer 
continue  to  be  active  in  an  executive 
capacity.  He  will  continue  as  a 
stockholder,  director  and  advisor  to 


Plans  to   Offer  Bill  to 
Specify  FCC  Power 
Over  Transfers 

By  BILL  BAILEY 

LEGISLATION  giving  the  FCC 
control  over  the  sale  prices  of  sta- 
tions and  authority  to  determine  to 
whom  stations  shall  be  sold  will  be 
introduced  this  session  of  Congress, 
according  to  Chairman  Burton  K. 
Wheeler  (D-Mont.)  of  the  Senate 
Interstate  Commerce  Committee. 

The  proposed  legislation,  as  now 
visioned  by  Sen.  Wheeler,  also 
would  forbid  the  licensing  of  sta- 
tions to  corporations  whose  chief 


Mr.  LaRoche 


American.  [In  January  1944,  a 
few  months  after  Mr.  Noble  had 
purchased  the  network  from  RCA, 
Mr.  LaRoche  purchased  12%%  of 
the  company's  stock  for  a  reported 
$500,000.] 


interests  are  in  businesses  other 
than  broadcasting.  Sen.  Wheeler 
said  he  plans  to  confer  shortly 
with  FCC  Chairman  Paul  A.  Por- 
ter on  the  Commission's  views  for 
legislation  as  outlined  by  the  FCC 
in  the  Crosley-Aviation  Corp. 
transfer  opinions  [Broadcasting, 
Sept.  10]. 

Wants  Power  for  FCC 
"I  think  it's  time  for  Congress 
to  take  some  action  to  bring  the 
Communications  Act  up  to  date," 
said  Sen.  Wheeler.  "I  don't  want 
to  see  broadcasting  in  the  hands 
of  a  few  monopolies  and  holding 
companies.  That's  bad  for  the  coun- 
try. It  squeezes  the  little  fellow 
out." 

Sen.  Wheeler  said  he  felt  that 
the  FCC  should  have  the  authority 
to  say  whether  a  manufacturing 
corporation  should  go  into  the 
broadcasting  business.  He  felt  too, 
he  added,  that  the  Commission 
should  have  the  power  to  determine 
whether  sale  prices  of  stations  are 
too  high. 

He  contended  that  with  the  high 
prices  at  which  stations  have  been 
pegged,  only  large  corporations 
with  money  can  afford  to  buy  them, 
whereas  local  interests  are  unable 
to  compete.  Sen.  Wheeler  feels  that 
broadcasters  should  stress  local 
service  over  network  presentations. 

He  thinks,  too,  that  something 
should  be  done  to  enforce  provi- 
sions of  the  present  statute  which 
place  program  responsibility 
squarely  in  the  hands  of  licensees. 

"The  advertising  agencies  con- 
trol programs  in  this  country," 
said  the  Senator  from  Montana 
whose  son,  John  Wheeler,  is  a  third 


"It  is  Mr.  LaRoche's  desire  to 
devote  increasing  attention  to  other 
business  interests  and  public  serv- 
ice." 

As  that  statement  was  released, 
the  network  issued  the  following 
memorandum,  addressed  to  all  per- 
sonnel: "Mark  Woods,  president, 
will  assume  the  duties  of  Mr.  La- 
Roche.  All  departments  of  the 
company  will  report  to  Mr.  Woods, 
effective  immediately." 

Adrian  Samish,  national  director 
of  production,  has  been  promoted 
to  head  network's  program  depart- 
ment, Mr.  Woods  announced  Fri- 
day. Mr.  Samish,  who  joined  Amer- 
ican in  September  1944,  succeeds 
Mr.  Robinson,  whose  resignation  is 
effective  Oct.  1.  Questioned  about 
other  personnel  changes,  Mr.  Woods 
said  some  others  would  probably  oc- 
cur, but  he  insisted  that  there 
would  be  no  wholesale  houseclean- 
ing. 

"There  will  be  no  radical  policy 
changes,"  Mr.  Woods  declared, 
pointing  out  that  many  innovations 
introduced  a  year  ago  already  have 
been  quietly  dropped. 


owner  of  KFPY  Spokane,  Wash. 
"I  understand  that  most  of  the 
big  network  programs  are  pro- 
duced exclusively  by  the  agencies. 
The  people  out  in  Montana  get 
what  the  New  York  agencies  think 
they  should  hear." 

Sen.  Wheeler  said  he  had  beer 
advised  that  certain  small  inde- 
pendent stations  had  been  literally 
forced  to  take  programs  they  felt 
were  not  up  to  local  standards  be- 
cause the  agencies  placing  them 
threatened  to  withdraw  other  busi- 
ness if  the  objectionable  programs 
weren't  accepted. 

"That  condition  should  not  exj 
ist  in  a  free  America,"  he  declared 
'"'I  intend  to  go  into  the  entire  picj 
ture  with  Chairman  Porter.  I  wanj 
his  views.  Then  I  think  we  can 
pass  some  intelligent  legislation.! 

Time  for  Action 

Sen.  Wheeler  said  numerous  ml 
dependent  broadcasters  had  toll 
him  the  network  regulations  werl 
a  godsend  to  the  "small  fellow'l 
If  the  Commission  doesn't  have  thl 
power,  under  the  present  Act,  tl 
"protect  the  little  fellow"  anl 
"keep  the  monopolies  out"  it's  timJ 
said  the  Senator,  that  Congresl 
act. 

Sen.  Wheeler  declared  that  url 
less  Congress  takes  steps  to  keel 
large  corporations  out  of  the  broaol 
casting  field,  monopolies  will  rM 
suit  and  "then  we'll  have  Goveril 
ment  ownership.  I  don't  want  ifl 
see  that  and  I  don't  think  ana 
body  else  does,"  he  asserted. 

Chairman  Clarence  F.  Lea  (IB 
Cal.)  of  the  House  Interstate  1 
(Continued  on  page  7U) 


Drawn  for  Broadcasting  by  Sid  Hix 
"He's  Trying  to  Squeeze  193  Government  Announcements  Into  Tomor- 
row's Schedule!" 


Wheeler  Urges  Station  Sale  Control 
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Motives  in  Sale  of  WINS  Are  Questioned 


BARRISTER  battery  at  Hearst-Crosley  hearings  (1  to  r) :  James  D. 
Shouse,  vice-president  of  Crosley  Corp.  in  charge  of  broadcasting;  Wil- 
liam C.  Koplovitz  and  William  J.  Dempsey,  attorneys  for  Crosley;  John 
and  Thomas  Littlepage,  counsel  for  Hearst;  H.  P.  Coursen,  Avco  counsel. 


HEARING  ROOM  scene.  (Rear)  Leonard  Kapner,  general  manager, 
Hearst  Radio  Inc.;  G.  0.  Markinson,  Hearst  Radio  vice-president;  (girl 
unidentified).  At  counsel  table:  Leonard  Marks,  FCC  hearing  counsel; 
Harry  Tennyson,  head  broadcast  accountant;  Dallas  W.  Smythe, 
chief  economist;  Guy  Douglas,  accounting  department;  Maurice  R. 
Barnes,  attorney.  On  the  witness  stand  is  Hearst  Executive  McCabe. 


Equal  Opportunity 
Issue  Raised 
By  FCC 

By  JACK  LEVY 
WHY  DID  Hearst  sell  WINS  New 
York  to   Crosley  rather  than  to 
Marshall  Field? 

This  was  one  of  the  principal  ques- 
tions which  the  FCC  asked  Charles 
McCabe,  publisher  of  the  New  York 
Daily  Mirror  and  president  of 
Hearst  Radio  Inc.,  at  hearings  last 
week  on  the  application  of  WINS 
to  transfer  its  10  kw  station  and 
authorization  for  50  kw  to  the  Cros- 
ley Corp.  for  $2,100,000,  of  which 
§400,000  would  be  in  time-trade. 

The  Commission  also  wanted  to 
know  why  Crosley  wanted  a  station 
in  New  York  and  was  told  by 
James  D.  Shouse,  Crosley  vice-pres- 
ident in  charge  of  broadcasting, 
that  the  idea  of  a  Manhattan  out- 
let at  the  source  of  big  radio  tal- 
ent, to  tie  in  with  WLW  program- 
ming, developed  when  it  was  de- 
cided to  dispose  of  WSAI  under 
the  FCC  duopoly  rules. 

Putting  the  testimony  of  Mr.  Mc- 
Cabe and  Mr.  Shouse  together,  it 
turned  out  that  Hearst  sold  WINS 
to  raise  money  for  FM  and  televi- 
sion stations  and  that  acquisition 
of  the  New  York  station  fitted  in 


WHETHER  "equal  opportunity" 
was  given  Marshall  Field  as  that  af- 
forded the  Crosley  Corp.  in  the  sale 
of  WINS  New  York  for  $2,100,000 
was  leading  question  persued  at 
hearings  before  FCC  on  transfer  of 
the  station. 


with  Crosley  plans  to  reinvest  the 
noney  it  received  from  the  sale  of 
VSAI. 

Hearings  on  the  transfer  appli- 
ation  lasted  two  days  and  were 
eld  Wednesday  and  Thursday,  with 
W.  Seward,  Commission  exami- 
er,  presiding.  Hearst  Radio  was 
epresented  by  Thomas  P.  Little- 
age  Jr.  of  the  firm  of  Littlepage 
Littlepage.  Crosley  Corp.  was 
epresented  by  William  J.  Dempsey 
nd  William  C.  Koplovitz. 
Mr.  McCabe  revealed  that  during 
egotiations    last    January  with 
r.  Shouse,  he  was  approached  by 
lem  J.  Randau,  directing  head  of 
eld  Enterprises  Inc.,  who  said  he 
eard  WINS  was  for  sale.  Mr.  Mc- 
abe  said  he  was  "very  noncom- 
ital"  but  Mr.  Randau  made  an 
ffer  of   $1,200.00  cash.   He  was 
lven  no  encouragement. 

Raised  Figure 

Later,  he  testified,  Mr.  Randau 
ised  the  figure  to  $1,300,000  and 
bsequehtly  to  $1,500,000.  When 
st  amount  failed  to  attract  inter- 
t,  Mr.  Randau  stopped  bidding. 
Significant  in  view  of  the  Cros- 
y-Avco  decision  in  which  the  Com- 
ission  proposed  a  new  policy  on 
ation  transfers,  Leonard  Marks, 
sistant  to  the  FCC  general  coun- 


sel, sought  to  determine  whether 
"equal  opportunity"  had  been  given 
Mr.  Randau  in  his  efforts  to  pur- 
chase WINS. 

"If  Mr.  Randau  or  his  principals 
had  raised  the  figure  to  $2,100,000 
would  they  have  had  equal  oppor- 
tunity?" Mr.  Marks  asked. 

"That  is  a  hypothetical  question," 
Mr.  McCabe  replied. 

"Had  he  offered  that  amount 
would  you  have  considered  it?" 

"I  would  have  submitted  it  to  the 
board  of  directors." 

When  asked  what  reason  he  had 
for  not  telling  Mr.  Randau  of  the 
Crosley  offer,  Mr.  McCabe  replied 
that  negotiations  with  Mr.  Shouse 
were  too  far  advanced  and  that  giv- 
ing such  information  would  serve 
no  purpose. 

The  Commission  was  interested 
in  other  information  regarding 
WINS  in  considering  the  applica- 
tion for  transfer.  Other  witnesses 
were  questioned  on: 

1.  The  value  of  the  physical  as- 
sets of  the  station. 

2.  The  going-concern  or  goodwill 
value  of  the  station. 

3.  The  various  factors  entering 
into  determination  of  purchase 
price. 

4.  Whether  any  consideration  is 
being  "paid  for  the  frequency." 

5.  What  part  of  the  purchase 
price  is  attributed  to  the  outstand- 
ing construction  permit  for  50  kw 
power. 

6.  Plans  of  Hearst  Radio  Inc. 


for  accumulating  additional  capital 
for  FM  and  television  expansion. 

7.  Whether  sale  of  WINS  in- 
volves "trafficking"  in  licenses. 

8.  Whether  the  agreed  price  for 
sale  of  the  station  will  adversely 


WBT  Charlotte,  50  kw  outlet  ac- 
quired from  CBS  by  Southeastern 
Broadcasting  Co.,  went  under  oper- 
ating control  of  the  new  owner 
Sept.  23,  with  Charles  H.  Crutch- 
field  as  general  manager  following 
his  incumbency  as  acting  head 
since  resignation  of  A.  D.  Willard 
Jr.  to  become  NAB  executive  vice- 
president  on  Oct.  1. 

President  of  Southeastern,  a 
subsidiary  of  Jefferson  Standard 
Life  Insurance  Co.,  is  J.  M.  Bryan. 
Head  of  Jefferson  Standard  is  Ju- 
lian Price,  North  Carolina  philan- 
thropist, with  Mr.  Bryan  as  vice- 
president.  Maj.  Edney  Ridge,  direc- 
tor of  WBIG  Greensboro,  is  South- 
eastern secretary-treasurer.  WBIG 
is  a  Southeastern  operation. 

Check  for  balance  of  the  $1,505,- 
000  purchase  price  for  WBT,  was 
turned  over  to  CBS  in  New  York 
last  week  by  Mr.  Bryan  and  Maj. 
Ridge. 

Mr.  Bryan  said  the  new  manage- 
ment will  maintain  the  community 
service  policy  responsible  for 
WBT's  national  status  and  added 


KEY  witness  for  Hearst,  Charles 
McCabe,  president  of  Hearst  Radio 
Inc.  On  bench,  Hearing  Examiner 
P.  W.  Seward  of  the  Commission. 


affect  the  purchaser's  ability  to  op- 
erate it  in  the  public  interest. 

9.  Whether  the  10-year  coopera- 
tion period,  under  which  $400,000 
of  the  purchase  price  is  paid  in 
broadcast  time  for  news  periods 
for  the  Daily  Mirror,  would  be  con- 
sistent with  the  obligation  of  the 
purchaser  to  operate  the  station  in 
the  public  interest. 

10.  Plans  of  the  purchaser  to 
broadcast  the  same  programs  over 
WLW  Cincinnati  and  WINS. 

11.  Type  of  program  service  pro- 
posed by  the  purchaser. 

12.  Possible  effect  approval  of 
the  sale  would  have  on  competition 
in  chain  broadcasting  and  other 
broadcast  service. 

13.  Whether  the  public  interest 
would  be  served  by  transfer. 

Mr.  McCabe  also  disclosed  that 
(Continued  on  page  76) 


that  Mr.  Crutchfield  was  assigned 
a  free  hand  in  selection  of  person- 
nel. "We  are  keenly  aware  of  the 
vital  contributions  made  by  WBT 
to  the  Carolinas  and  the  South  in 
general,"  said  Mr.  Bryan,  "and  are 
most  anxious  that  this  public  serv- 
ice be  expanded  to  even  greater  pro- 
portions in  its  future  operation. 
Under  WBT's  new  general  man- 
ager we  feel  that  the  people  of 
this  section  will  continue  to  re- 
ceive the  most  whole-hearted  co- 
operation in  every  radio  activity." 

Mr.  Crutchfield  has  lived  in  Char- 
lotte 12  years.  Born  in  Hope,  Ark., 
in  1912,  he  went  to  Spartanburg, 
S.  C,  with  his  parents  in  1920. 
There  he  entered  radio  as  an  an- 
nouncer at  WSPA  while  attending 
Wofford  College.  Later  he  was  em- 
ployed at  WBIG.  In  1933  he  joined 
WBT  as  announcer.  Two  years 
later  he  became  program  director. 
Station  has  fed  many  programs  to 
CBS  in  last  decade,  developing  such 
groups  as  Golden  Gate  Quartet, 
Four  Knights,  Johnson  Family 
Singers. 


WBT  Goes  Under  Operating  Control 
Of  Neiv  Owner Southeastern  Company 
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School  Must  Stop  Contract  Payments 


WGST  Proposal  Would 
Cut  Management 
Group  Out 

By  J.  FRANK  BEATTY 
IF  GEORGIA  School  of  Tech- 
nology wants  to  keep  its  Atlanta 
station,  WGST,  on  the  air  it  must 
stop  making  payments  to  a  group 
that  formerly  had  a  management 
contract  to  run  the  station,  accord- 
ing to  a  proposed  decision  handed 
down  last  Wednesday  by  the  FCC. 

This  latest  step  in  the  tangled 
WGST  case  may  bring  a  series  of 
new  legal  complications.  Since  it  is 
a  proposed  decision  attorneys  for 
both  the  school  and  the  holders  of 
the  former  management  contract 
(formerly  Southern  Broadcasting 
Stations  but  now  members  of  that 
firm — Sam  Pickard  and  Clarence 
H.  Calhoun)  may  file  exceptions. 
Mr.  Pickard  is  a  former  member  of 
the  Federal  Radio  Commission  and 
once  was  a  CBS  vice-president.  Mr. 
Calhoun  is  an  Atlanta  attorney. 

Contract  Illegal 

The  proposed  decision  simply 
tells  the  school  that  its  1943  con- 
tract to  pay  Southern  15%  of  net 
profits  until  January  1950  (date  at 
which  contract  was  to  end),  was 
illegal.  Renewal  of  the  WGST  li- 


By  John  E.  Fetzer 

i  Assistant  Director  in  Charge  of  Broad- 
casting,  The   Office   of  Censorship 

I  wish  to  take  this  belated  op- 
portunity of  expressing  my  own 
personal  thanks  and  the  deep  ap- 
preciation of  the  United  States 
Government  to  the  Broadcasters 
of  America  for  the  excellent  and 
unqualified  support  given  volun- 
tary censorship  throughout  the 
nearly  four  years 


of  war. 

That  this  one 
hundred  per  cent 
cooperation  on  the 
part  of  the  indus- 
try was  a  major 
contributing  fac- 


tor to   our   mili-  V«r 
tary     success  > 
cannot  be  de- 
nied.   Broadcast-       Mr  Fetzer 
ers    were  called 
upon  to  do  a  job  and,  as  usual, 
they  delivered. 

I  think  I  should  point  out  here, 
that  there  were  those,  high  in  gov- 
ernment circles,  who  said  that  ra- 
dio could  not  operate  under  volun- 
tary censorship.  Time  and  again 
efforts  were  made  to  break  down 
this  operation  and  force  a  more 
stringent  censorship  on  the  Indus- 
try. However,  the  record  was  such 
that  criticism  could  not  be  justified 
and  these  "men  with  a  mission" 
were  turned  back. 

Never  before  has  radio  been 
called  upon  to  do  such  an  impor- 
tant job.  This  self-adrrinistration 


cense  therefore  would  not  serve  the 
public  interest,  it  continues,  and 
should  be  denied. 

Then  the  decision  goes  on  to  say 
that  the  denial  should  still  give  the 
school  an  opening  to  apply  within 
90  days  for  a  CP  and  license  to  op- 
erate on  the  same  frequency.  But 
the  school  is  told  that  it  must  af- 
firmatively show  that  "no  further 
effect  is  given  to  the  agreements" 
with  Southern,  which  had  been 
found  in  a  1943  FCC  decision  to 
be  contrary  to  Communications  Act. 

Southern  assumed  management 
of  WGST  in  1930  under  a  manage- 
ment contract.  In  1943  the  FCC 
ordered  withdrawal  of  Southern 
from  any  part  in  management  of 
WGST.  Thereupon  the  parties 
signed  the  contract  by  which  South- 
ern would  receive  15%  of  WGST 
net  profits  until  1950. 

FCC's  proposed  decision  holds 
this  15%  obligation  "raises  grave 
doubts  that  future  operation  of  the 
station  in  the  public  interest  is 
possible,"  despite  the  fact  that  it 
is  operated  without  the  burden  of 
State  taxes  since  it  is  a  unit  of  the 
State  of  Georgia. 

'  The  Commission  points  out  that 
net  worth  of  Southern,  whose  stock 
was  purchased  by  the  school,  has 
not  been  determined.  Even  owner- 
ship of  the  station  equipment  is  in 


of  censorship  to  protect  the  mili- 
tary security  of  our  nation  was  a 
complicated  and  difficult  task.  Yet 
I  know  of  no  single  instance  where 
American  broadcasters  gave  any 
important  security  information  to 
our  enemies. 

Protected  throughout  these  war 
years  by  broadcasters  and  radio 
newsmen  were  such  vital  secrets  as 
the  atomic  bomb,  radar,  movements 
of  troops  and  ships,  intelligence 
plans  and  news  that  might  have 
tipped  our  hand  with  regard  to 
the  invasion  of  Europe.  Anyone 
who  doubts  the  contribution  radio's 
self-imposed  silence  made  toward 
victory,  has  but  to  look  at  the 
record. 

Code  Followed 

The  Broadcasting  Code,  and  our 
many  subsequent  requests,  were 
adhered  to  by  the  entire  industry. 
Radio's  role  in  censorship,  I  firmly 
believe,  was  more  vital  than  that 
of  the  press.  For  with  the  instan- 
taneous tranmission  of  radio,  enemy 
ears  were  alert  to  catch  that  first 
break  or  slip  which  might  reach 
them  hours  and  days  ahead  of  the 
slower  means  of  communication. 

Radio  had  no  precedent  to  guide 
it,  too,  for  in  the  last  war  broad- 
casting as  we  know  it  today  was 
non-existent.  It  was  a  new  role  in 
which  the  Industry  found  itself 
December  7,  1941.  But  it  was  a 
role  well-played  and  a  job  thor- 
oughly done. 

I  should  like  to  state  that  much 


question,  it  is  pointed  out.  More- 
over, the  contract  arrangements 
"would  jeopardize  the  licensee's 
financial  ability  to  conduct  the  fu- 
ture operation  of  the  station"  in  the 
public  interest,  it  is  added. 

A  contract  provision  makes  the 
15%  clause  apply  also  "to  all  new 
broadcasting  developments,  includ- 
ing FM  and  television,"  it  is  stated, 
and  this  might  restrain  the  school 
from  entering  these  new  fields. 

The  15%  payments,  it  is  further 
declared,  represent  "an  effort  on 
the  part  of  the  parties  to  give  fur- 
ther effect  to  the  agreement  by 
which  control  of  WGST  had  been 
illegally  transferred  to  Southern;" 

The  proposed  decision  continues 
that  Southern  "does  not  now  have 
and  never  has  had  any  legal  inter- 
est in  the  operation  of  the  sta- 
tion." As  a  result  the  payments  to 
Southern,  estimated  to  total  over 
$300,000,  are  "far  in  excess  of  that 
corporation's  legal  interest,  if  anv, 
in  WGST". 

Since  May,  1943,  when  a  prior 
license  renewal  for  WGST  was 
sought,  the  station  has  operated 
under  temporary  license  extensions. 
A  committee  of  the  Board  of  Re- 
gents of  the  University  System  of 
Georgia  has  operated  the  station. 
WGST  operates  on  920  kc,  1  kw 
N,  5  kw  LS. 


of  the  success  of  radio  censorship 
depended  upon  the  f arseeing  ability 
of  the  Director,  Mr.  Byron  Price, 
who  set  the  course  and  then  ably 
guided  the  industry  along  the 
path.  No  little  credit  should  go  to 
Mr.  J.  Harold  Ryan,  retiring  Pres- 
ident of  NAB,  who  set  up  the 
Broadcasting  Division  during  those 
early  trying  days  of  the  war. 

I  believe  the  work  of  the  indi- 
vidual staff  members  was  out- 
standing. This  staff  was  small, 
never  larger  than  six  men.  These 
men  did  an  efficient  job  day-in  and 
day-out  exercising  good  judgment 
and  setting  a  record  for  prompt  and 
fair  decisions.  A  special  word  of 
thanks  to  Eugene  Carr,  now  man- 
ager of  Brush-Moore  Stations; 
Charter  Heslep,  now  Washington 
manager  for  the  Mutual  Network; 
Lester  Halpin,  now  news  editor 
of  KOIN  Portland,  Oregon;  Ed- 
ward H.  Bronson,  now  manager 
of  Station  WJEF  Grand  Rapids; 
Stanley  Richardson,  now  NBC  Lon- 
don director;  Peter  H.  Cousins, 
now  on  leave  in  Miami,  Fla.,  and 
Robert  K.  Richards,  now  editorial 
director  of  Broadcasting  Magazine. 

Radio  should  be  proud  of  the  job 
done  under  voluntary  censorship 
which  I  am  gratified  to  point  out 
ended  as  quickly  as  it  began  with 
American  radio  still  free,  still  self- 
reliant  and  still  the  best  and  most 
progressive  system  the  world  has 
ever  known. 


Radio  Week  Plans 
Made  by  Networks 

PROGRAMING  and  promotion 
plans  of  the  major  networks  for 
National  Radio  Week  Nov.  4-10 
were  outlined  in  New  York  Wednes- 
day by  network  officials,  who  met 
with  Willard  D.  Egolf,  NAB  pub- 
lic relations  director. 

The  Radio  Week  will  climax  ob- 
servance of  Radio's  25th  Anniver- 
sary during  1945.  Clearing  house 
for  observance  is  the  NAB  Pub- 
lie  Relations  Committee,  headed  by 
Mr.  Egolf.  Local  station  plans 
should  be  correlated  with  those  of 
the  networks,  he  said. 

During  Radio  Week  the  networks 
will  originate  programs  of  national 
and  international  interest,  carry- 
ing the  anniversary  theme  through- 
out the  entire  week's  schedule.  Spe- 
cial programs  and  means  of  work- 
ing the  theme  into  established 
shows,  both  sustaining  and  com- 
mercial, were  considered  at  the 
Wednesday  meeting. 

At  Wednesday  Meet 
Attending  the  Wednesday  meet- 
ing were:  American,  H.  B.  Sum- 
mers, Adrian  Samish,  Norman  J. 
Ostby;  CBS,  George  Crandall, 
Douglas  Coulter,  Paul  Hollister, 
William  C.  Gittinger;  MBS,  Robert 
Swezey,  Phillips  Carlin,  Edgar 
James,  Francis  Zuzulo,  Robert  A. 
Schmid;  NBC,  William  S.  Hedges, 

C.  L.  Menser,  Easton  Woolley, 
James  Nelson,  Syd  Eiges. 

A  feature  of  the  observance  will 
be  presentation  of  a  commemorative 
statuette  by  the  Radio  Manufactur- 
ers Assn.  and  replicas  to  stations. 

First  of  a  series  of  mass  meet- 
ings held  in  various  parts  of  the 
country  this  fall  as  a  part  of  NAB's 
anniversary  plans  will  take  place  in 
Hollywood  Bowl  Sept.  29,  accord- 
ing to  Dorothy  Lewis,  NAB  co- 
ordinator of  Listener  activity.  Wil- 
liam B.  Ryan,  NAB  district  A\A 
rector  and  chairman  of  the  Radio 
Division,  Victory  Chest,  has  been 
working  on  the  project  for  several 
months.  Committee  on  Hollywood! 
meeting  is  composed  of  Sidney! 
Strotz,  NBC,  chairman  of  bowU 
committee;  Don  Searle,  American;! 

D.  W.  Thornburgh,  CBS;  Lewis  A. 
Weiss,  Don  Lee  Network;  R.  OJ 
Reynolds,  KMPC  Los  Angeles. 

Hollywood  event,  sponsored  by| 
the  radio  industry,  will  also  salutel 
60,000  Victory  Chest  volunteers! 
Some  of  radio's  top  talent,  includ-l 
ing  Eddie  Cantor,  Bob  Hope,  DinalJ 
Shore,  etc.,  will  appear.  Gov.  Earl 
Warren  will  present  Citations  ol 
Merit.  Justin  Miller,  NAB's  nevJ 
president,  may  participate. 

Another  meeting  will  be  heldj 
later  in  the  fall  in  Minnesota  am 
which  several  network  shows  will 
originate.  Local  stations  and  thm 
Minnesota  Radio  Council  will  joirl 
in  the  celebration.  Program  will 
pay  tribute  to  radio  leaders. 

On  Nov.  4,  members  of  Assnl 
of  Womens  Directors  will  del 
vote  their  programs  to  the  anni-i 
versary  theme.  Women  directors! 
also  plan  to  address  local  women'! 
clubs  and  service  groups. 


Fetzer  Praises  Broadcasters9  War  Job 
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New  type  lifebelt 


Here's  a  close-up  of  that  air-inflated  lifebelt  you've 
been  hearing  so  much  about.  See  that  small  cylinder? 

It's  the  same  type  of  charger  used  to  charge  soda 
rater  for  your  highball.  These  belts  can  keep  a  man 
ifloat  until  he's  picked  up . . .  but  if  the  charge  should 
leak  out  it  can  be  blown  up  with  lung  power. 


Quite  a  development.  It  works  fast . .  and  is  dependable. 

If  you're  looking  for  an  emergency  belt  operation  for 
>re-testing  a  copy  appeal  .  .  .  that  works  fast  and  is 
lependable — we've  got  just  the  thing  for  you. 


It's  a  radio  station  in  the  country's  sixth  largest  city. 

|OADCASTING    •    Broadcast  Advertising 


It's  the  successful  independent  station  that  delivers 
more  listeners-per-dollar-spent  than  any  other  station 
in  town. 

Most  time  buyers  will  recognize  that  this  advertise- 
ment could  only  be  signed  by  one  station  .  .  .  but  in 
case  you  haven't  heard  .  .  .  it's  W-I-T-H  in  Baltimore. 


Tom  Tinsley,  President 


WITH 

BALTIMORE,  MD. 

Represented  Nationally  by  Headley-Reed 
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Miller's  Inaugural 
Dinner  to  Be  Oct.  2 

Capital    Accepts  Invitations 

To  Affair   at  Statler  Hotel 

CAPITAL  officialdom  will  turn  out 
Oct.  2  to  welcome  NAB  President 
Justin  Miller  at  the  inaugural  ban- 
quet in  Washington  to  be  tendered 
the  new  association  executive.  Ac- 
ceptances to  invitations  sent  lead- 
ing figures  in  government  have 
come  in  quantities,  according  to 
C.  E.  Arney,  NAB  secretary-treas- 
urer, who  is  handling  arrange- 
ments for  the  Statler  Hotel  affair. 
Toastmaster  will  be  Don  S.  Elias, 
executive  director  of  WWNC  Ashe- 
ville,  N.  C,  and  NAB  director-at- 
large,  famed  for  his  story-telling 
talents.  Three  speakers  are  sched- 
uled— Paul  Porter,  FCC  chairman; 
J.  Harold  Ryan,  interim  NAB  pres- 
ident, who  will  deliver  his  farewell 
address,  and  Mr.  Miller,  who  will 
deliver  his  inaugural  address.  A.  D. 
(Jess)  Willard,  new  executive  vice- 
president,  will  be  introduced. 

No  Broadcast 

No  broadcast  will  be  permitted 
from  the  banquet  hall,  Mr.  Arney 
said.  This  policy  is  based  on  the 
belief  that  it  would  be  bad  radio  to 
pick  up  a  speaker  because  of  the 
difficulty  of  running  off  banquets  on 
schedule  during  the  war  period. 
Broadcast  pickups  of  speakers  will 
be  permitted  outside  the  banquet 
hall  if  they  do  not  interfere  with 
the  program,  he  added.  Attendance 
of  about  800  is  planned  for  the  af- 
fair, to  be  held  in  the  Presidential 
and  Congressional  rooms  of  the 
Statler. 

The  Oct.  1-2  NAB  board  meeting 
will  hear  Mr.  Miller's  report  on  the 
recent  Broadcast  Mission  to  the 
European  Theater.  Hugh  Feltis,  di- 

(Continued  on  page  81) 


Engineers  Meet  in  December 
To  Revise  NARBA  Allocations 


A  MEETING  of  technical  radio  ex- 
perts representing  nations  of  the 
North  American  continent  will  be 
held  in  Washington  probably  in 
early  December  to  develop  an  in- 
terim agreement  governing  broad- 
cast allocations  in  the  standard 
band  to  eliminate  inequities,  par- 
ticularly as  they  may  apply  to 
Cuban  assignments.  This  was  the 
outgrowth  last  week  of  informal 
discussions  relating  to  the  North 
American  Regional  Broadcasting 
Agreement  (Havana  Treaty)  dur- 
ing the  Third  Inter-American  Ra- 
dio Conference  at  Rio. 

At  the  closing  sessions  of  the 
conference  last  week,  which  for- 
mally dealt  with  matters  other  than 
broadcasting  per  se,  unanimous 
approval  was  given  by  the  U.  S., 
Canada,  Cuba,  Mexico,  Dominican 
Republic,  Haiti,  Newfoundland  and 
Bahamas  to  hold  the  meeting  in 
Washington  as  soon  as  possible  to 
determine  to  what  extent  increased 
requirements  of  Cuba  could  be  met. 
It  was  also  logically  expected  that 
proposals  would  be  made  by  other 
nations.  NARBA  expires  March  29, 
1946,  but  Canada  proposed  a  two- 
year  extension  and  the  U.  S.  a  one- 
year  extension.  The  agrement  be- 
came effective  March  29,  1941. 

Agreement  to  extend  NARBA 
for  either  one  or  two  years  was 
blocked  by  Cuba  at  Rio  because  of 
dissatisfaction  with  its  allocations. 
Cuban  representatives  said  they 
required  more  stations  below  1000 
kc  to  serve  the  island  adequately  at 
night.  Cuba  proposed  in  a  lengthy 
memorandum  that  it  be  given  use 
for  a  Class  I-A  station  of  690  kc, 
now  assigned  to  Canada  and  used 
by  CBF  Montreal  with  50  kw.  It 
also  asked  Class  II  privileges  up  to 
50  kw  for  certain  frequencies  fur- 


Subscription  Radio 
Moves   Into  State 

SUBSCRIPTION  RADIO,  has  been 
folded  by  William  Benton  and  his 
associates,  the  new  Assistant  Sec- 
retary of  State  advised  FCC  Chair- 
man Paul  A. 
Porter  in  a  letter 
dated  Sept.  14 
and  released  last 
week  by  the  Com- 
mission. 

Mr.  Benton  and 
Donald  S.  Russell 
were  confirmed 
Sept.  14  by  the 
Senate  as  As- 
s  i  s  t  a  n  t  Secre- 
taries of  State. 
Mr.  Benton,  who  has  been  assistant 
to  the  president,  U.  of  Chicago, 
and  head  of  Muzak  Corp.  and  Sub- 
scription Radio  Inc.,  will  have 
charge  of  the  newly-created  Office 
of  International  Information  & 
Cultural  Affairs,  Secretary  of 
State  Byrnes  announced  last  week. 

The  new  agency  will  be  charged 
with  the  coordination   and  direc- 


Mr.  Benton 


Folds  as  Benton 
Dept.  Assignment 

tion  of  formulation  of  policy  and 
taking  action  in  the  field  of  interna- 
tional information  and  cultural  af- 
fairs; development  of  policies  and 
programs  promoting  freedom  of 
information  among  peoples;  fur- 
therance of  international  inter- 
changes of  persons,  knowledge  and 
skills  with  other  countries;  coordi- 
nation of  the  programs  and  activi- 
ties of  other  Federal  agencies  in 
the  international  interchanges  of 
persons,  knowledge  and  skills  with 
overall  U.  S.  foreign  policy. 

Secretary  Byrnes  said  the  new 
department  will  begin  operations 
Jan.  1,  at  the  expiration  of  the  In- 
terim International  Information 
Service,  set  up  by  the  President 
when  he  abolished  OWI  [Broad- 
casting, Sept.  3].  Secretary  Byrnes 
also  announced  the  appointment  of 
Ferdinand  Kuhn  Jr.,  formerly  of 
the  New  York  Times,  to  be  director 
of  HIS.  Mr.  Kuhn  for  the  past  2y2 
years,  has  been  deputy  director  of 
(Continued  on  page  81) 


ther  up  the  spectrum,  to  20  kw  on 
others,  and  between  500  w  and  10 
kw  on  still  others.  Cuba  said  it  de- 
sires Class  I-B  privileges  on  certain 
frequencies  and  that  altogether  it 
desired  nighttime  operation  on  19 
U.  S.,  Canadian  and  Mexican  Class 
I-A  and  regional  frequencies. 

Decision  was  reached  that  noth- 
ing could  be  done  in  Rio  to  clear 
up  the  matter  because  of  the  com- 
plexity of  the  engineering  studies 
required.  Then  the  unanimous  vote 
was  given  for  the  December  meet- 
ing, with  the  date  to  be  determined. 
The  meeting  was  animated,  it  was 
reported,  by  the  desire  to  cooper- 
ate. The  U.  S.  delegation  pointed 
out,  that  it  could  not  agree  to  any 
substantive  proposal  now  in  ad- 
vance of  engineering  studies. 


AFRA  GIVES  OKAY 
TO  NEW  CONTRAC1 

NATIONAL  BOARD  meeting 
AFRA  in  New  York  approved  c 
lective  bargaining  contracts  wh 
had  been  negotiated  with  WO( 
KGB  KFSD  KFMB  WLAW  W] 
WSBC.  Board  also  received  a 
port  on  the  Masquers  Show  to 
sponsored  on  CBS  by  Campl 
Soup  Co.  with  a  top  guest  fee 
$2,500  and  discussed  possible  cc 
flict  of  this  policy  with  an  AFI 
rule  that  no  guest  star  be  paid  1< 
than  his  normal  fee,  but  no  acti 
was  taken. 

AFRA  members  will  get  a 
per  cent  increase  covering  the  1 
sustaining    and  commercial  cc 
tracts,   retroactive  Nov.   1,  19 
with  the  effective   date  for  pi 
ments  Sept.  20th,  due  to  the 
laxed    pay    stabilization  contr 
effective  four  days  after  V-J  D« 


Rio  Conference  Acts  to  Insure  Radi 
Equal  Freedom  With  That  of  Pre* 


RESOLUTIONS  recommending 
governmental  action  to  insure  for 
radio  the  same  freedom  that  is  now 
enjoyed  by  the  press,  to  aid  and 
extend  the  exchange  of  programs 
between  the  American  nations  and 
to  prohibit  the  pirating  of  prog- 
rams were  adopted  by  the  third 
Inter-American  Radio  Conference 
in  Rio  De  Janeiro  which  concluded 
last  week,  according  to  a  radio- 
gram received  Thursday  from  Wil- 
liam F.  Brooks,  NBC  director  of 
news  and  special  events. 

"Outside  of  the  official  confer- 
ence meetings,"  Mr.  Brooks  re- 
ported, "Broadcasters  from  15 
countries  met  in  extra  session  and 
formed  an  Inter-American  Broad- 
casting Congress  dedicated  to  rais- 
ing the  standards  of  broadcasting 
in  the  Western  Hemisphere  through 
an  exchange  of  ideas  and  informa- 
tion. First  meeting  of  the  Con- 
gress was  set  for  Havana,  March 
15,  1946.  A  preliminary  commit- 
tee on  publicity  and  organization 
will  meet  in  Mexico  early  in  the 
year. 

Vote  Apiece 

'  As  tentatively  planned,  each 
country  will  have  one  vote  in  the 
Congress,  irrespective  of  size.  Idea 
of  the  Congress  was  promulgated 
throughout  the  conference  by 
Senores  Lorenzo  F.  Sicco  of  El 
Espectador,  Montevideo,  and  Dr. 
Jose  Luis  Fernandez  Camara, 
Mexicana  Radiodifusova,  Mexico 
City,  who  were  named  president 
and  secretary,  respectively." 

Conference  is  winding  up  with 
completion  of  the  various  resolu- 
tions and  expects  the  final  plenary 
session  about  Sept.  25,  Mr.  Brooks 
concluded,  adding  that  he  expected 
to  be  back  in  New  York  today 
(Sept.  24). 

Resolutions  adopted  were: 

1.  On  freedom  of  information, 
recommending  to  American  govern- 
ments promulgation  of  such  neces- 


sary measures  as  to  give  expr< 
sion  of  thought  on  radio  same 
fective  guarantees  of  freed< 
which  press  enjoys,  and  providi 
for  transmission  and  multiple 
ception  of  press  and  radio  ne 
material. 

2.  (Article  19).  With  the  fi 
pose  of  prompting  closest  possit 
relations  between  people  of  Ame 
can  region,  contracting  governmer 
shall  adopt  necessary  measures 
extent  of  their  respective  pos 
bilities  to  facilitate  and  extend  l 
transmission  and  continued  rec 
rocal  interchange  of  culture  rad 
telephonic  programs  of  an  artist 
scientific  and  historical  nature.  ] 
formation  concerning  such  broa 
casts  shall  be  furnished  with 
much  advance  notice  as  possible 
order  to  assure  maximum  publici 
and  dissemination. 

3.  Providing  that  contractu 
governments  shall  take  appropria 
measures  to  insure  that  no  progra 
transmitted  by  a  broadcasting  st 

.tion  may  be  transmitted  or  utilizi 
in  whole  or  in  part  by  any  oth 
station  without  previous  authoriz 
tion  of  the  station  of  origin. 

Representatives  of  U.  S.  broa 
casting,  communications,  pre 
amateur  and  other  interests  at  ti 
conference  included,  in  addition 
Mr.  Brooks,  G.  F.  Leydorf,  Crosl 
Corp.  radio  engineer;  Philip 
Siling,  manager  of  RCA  Frequent 
Bureau  and  Thomas  H.  Andersoi 
Fred  E.  Meinholtz,  New  York  Tim 
radio  chief;  Marden  G.  Cooke,  Pre 
Wireless;  H.  L.  Carroll,  Raythei 
Corp.;  James  Miller,  UP;  ChandL 
Diehl,  Rio  manager,  AP;  Vict 
Hawkins,  Rio  manager,  INS;  C< 
Thompson  H.  Mitchell,  vice-pre 
dent  and  general  manager,  RC 
Communications;  A.  L.  Budlon 
American  Radio  Relay  League; 
D.  Campbell,  radio  engineer,  ai 
L.  E.  Whittemore,  special  repn 
sentative,  AT&T;  Kenneth  M 
Kim,  vice-president,  IT&T. 
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IN    THE    WEST     IT'S     KS  L 

The  West  is  big.  In  this  land  of  vast  spaces,  radio  must  be  big  too. 
It  must  leap  the  mountains,  span  the  rivers,  and  fly  the  deserts.  In 
the  West  it's  KSL.  This  tradition  is  by  no  mere  accidents  K  S  L  can 
be  heard  most  everywhere.  This  has  been  so  for  years,  and  people  have 
come  to  depend  on  KSL.  To  serve  such  a  vast  area  of  America 
from  the  busy  industrial  cities  of  the  Intermountain  country  to  the  lone 
sheep  herder  on  the  high  prairie  is  a  challenge.  But  Westerners  know  KSL 
and  KSL  knows  and  interprets  the  spirit  of  this  rugged,  robust  \^  est. 


Dilley  Looks  at  Broadcaster; 
Is  He  Schizo  or  Is  He  Phrenia? 

The  Psychiatric  Side  of  Radio's  Birth  as  Seen  By 
One  Who  Deeply  Resents  It 

September  14,  1945.        ing  your  spleen  upon  those  who 
Mr.  Sol  Taishoff  happily  can  forget  their  inhibitions, 

Broadcasting  Magazine  ^a  tne  ether. 

870  National  Press  Bldg.  As  Phrenia,  pal,  I  think  youVe 

Washington  4,  D.  C.  got  something! 

Dear  Sol:  Harry  Bannister 

I  think  the  attached  exchange  of   

correspondence  will  provide  you 
with  at  least  one  laugh.  The  life  of 
a  busy  broadcaster  is  such  that 
little  incidents  like  this  one  can 
always  be  accommodated. 

WWJ— The  Detroit  News. 
General  Manager 
Harry  Bannister 


1528  Pacific  Ave. 
San  Francisco,  9 
Aug.  21,  1945 
Station  WWJ, 
Detroit,  Mich. 
Gentlemen : 

I  read  your  advertisement  telling 
is  it  was  you  who  started  radio  25 
fears  ago.  I  feel  compelled  to  let 
fou  know  that  I,  for  one,  do  not 
share  your  enthusiasm  over  this 
Pact.  In  my  experience,  radio  has 
leant  just  25  years  of  increasing 
lell.  However,  mavbe  it  was  pretty 
3rave  of  you  tc  >  ^knowledge  your 
responsibility. 

You  loosed  on  the  world  a  flood 
bf  loathsome  gibberish  formerly 
ponfmed  solely  to  lunatic  asylums, 
fou  have  poisoned  and  undermined 
bhe  natural  joy  of  decent  living 
everywhere.  You  have  misled  and 
pugged  and  debauched  the  tastes 
pd  sensibilities  of  a  whole  people. 
Lnd  embittered  me. 

The  few  possible  advantages  of 
Jadio  have  been  swamped  and  nul- 
lified in  the  noxious  mess  that  pours 
fut  of  these  boxes  day  and  night. 

I  wouldn't  have  boasted  about 
laving  started  this  thing.  It  would 
lave  been  more  seemly  of  you,  I 
Ihink,  not  to  have  mentioned  it. 
jilence  is  still  golden  (in  principle, 
|t  least). 

Perry  Dilley. 


Sept.  9,  1945 

Dear  Mr.  Bannister: 

Thank  you  for  your  reply  to  my 
letter.  I  was  unprepared  ■  for  it, 
especially  the  part  where  you  lay 
bare  your  soul.  My  only  comment 
on  this  frank  revelation  is  that  the 
mental  hazards  of  working  in  a 
radio  station  must  be  very  great. 


Glad  you  haven't  suffered  anything 
worse. 

But  you're  wrong  when  you  infer 
that  I,  too,  am  a  schizophrenic.  I 
am  quite  whole  and  total,  I  assure 
you,  in  my  prejudice;  I  have  never 
felt  the  slightest  ambition  to  join 
the  diabolical  fraternity  of  an- 
nouncers, to  torture  the  ears  of 
helpless  humanity;  I  don't  even 
own  one  of  the  things.  No,  it  must 
be  something  else  that's  wrong 
with  me. 

Psychiatrists  agree  that  many  a 
neurosis,  instead  of  being  a  true 
pathological  condition,  represents 
actually  the  efforts  of  a  healthy 
organism  to  maintain  its  integrity 
against  overwhelming  evils  in  the 
environment.  In  such  case  society 
is  neurotic,  the  individual  normal, 
though  his  thoughts  and  language 
appear  unusual,  or  even  intemper- 
ate. Radio  today  has  all  the  ear- 
marks of  a  mass  neurosis. 

I  appreciate  your  graciousness  in 


taking  the  bother  to  write  me. 
Regards  to  Phrenia, 

Perry  Dilley 


From :  Sol  Taishoff 
To:  Robert  K.  Richards 
Date:  Sept.  17,  1945 
Subject:  Letter  From  Mr.  Ban- 
nister 

ATTACHED  is  a  letter  from  Harry 
Bannister  of  WWJ,  with  some  in- 
teresting enclosures.  Will  you  look 
into  this  matter. 


Sept  17,  1945 

Ed  Murphy, 
Broadcasting  Magazine 
San  Francisco,  CaL 
CAN  YOU  ASCERTAIN  POSI- 
TION HELD  BY  PERRY  DIL- 
LEY, 1528  PACIFIC  AVENUE, 
SAN     FRANCISCO.  WOULD 
LIKE  INFORMATION  BY  RE- 
TURN WIRE. 

Robert  K.  Richards 
(Continued  on  page  64) 


Sept.  4,  1945 

r.  Perry  Dilley 
528  Pacific  Ave., 
an  Francisco  9,  CaL 
ear  Mr.  Dilley: 

You  probably  did  not  know  that 
hen  yours  of  Aug.  21  was  writ- 
n  that  it  would  inevitably  end  up 
my  desk,  I  being  head  man  at 
WJ.  Nor  did  you  know  that  be- 
use  I  am  a  schizophrenic  my 
actions  to  your  letter  would  be 
ghly  mixed.  I  will  now  answer 
u  in  two  parts,  one  for  each  of 
e  diametrically  opposite  sections 
my  split  personality. 
As  Schizo,  I  deeply  deplore 
e  intemperateness  of  both  your 
oughts  and  language.  It  is  quite 
parent  to  me  that  you  are  really 
frustrated  radio  announcer,  venfc- 


VICTORY  LOIS 


October  29-December  8 

More  than  ever  before,  the  people  of 
America  must  be  thoroughly  and  com- 
pletely informed  of  the  "reasons  why" 
they  should  buy  Victory  Bonds. 

Radio,  by  its  very  nature,  reaches  most 
directly  to  the  hearts  and  thereby  the 
pocketbooks  of  America. 

The  Treasury  Department  is  again 
hoping  for  and  depending  upon  the 
magnificently  generous  voluntary  sup- 
port of  the  broadcast  industry  to  help 
us  "sell"  this  final  Drive— to  share  the 
cost  of  Victory— to  lay  a  sound  founda- 
tion for  a  strong  and  stable  United 
States. 

This  space  donated  to  the  U.  S.  Treasury  by 
station  WBIG,  Greensboro,  North  Carolina. 
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Flectric  built  up  a  Field 
Western  P**£L  of  more  than 
Engineering  Force  with 
500  specialist-  They  forces 
all  branches  of  the  a 
on  all  fighting  fronts. 


Westinghouse  Enlarges  Engineering 
Section  to  Develop  Stratovision  Units 


ENLARGED  engineering  section 
has  been  announced  by  Westing- 
house  Industrial  Electronics  Divi- 
sion to  develop  and  produce  first 
Stratovision  units  for  airborne  tele- 
vision and  FM  transmission,  accord- 
ing to  Walter  Evans,  Westing- 
house  vice-president  in  charge  of 
radio. 

Head  of  the  section  is  Charles  E. 
Nobles,  27,  radar  specialist,  who 
devised  the  Stratovision  plan.  The 

Morris  Represents 

WM.  MORRIS  AGENCY,  New 
York,  is  representing  Lee  Wallace 
Teleshows,  New  York,  producers  of 
package  shows  for  television.  Firm 
established  by  Lee  Wallace,  former 
television  actor,  has  consumer  quiz 
shows,  human  interest  and  headline 
dramas,  package  shows  and  one- 
minute  time  and  weather  announce- 
ments ready  for  sponsorship.  Bob 
Emery,  WOR  director  and  execu- 
tive producer  of  WOR  television,  is 
directing  the  Wallace  dramatic 
programs. 


enlarged  unit  will  devote  full  time 
to  airborne  field  tests  to  be  made 
in  cooperation  with  Glenn  L.  Mar- 
tin Co.,  co-developers  of  the  sys- 
tem. Active  development,  delayed 
by  military  radio  and  radar  pro- 
duction, will  bring  speedup  of  de- 
velopment and  flight  tests  may 
start  before  winter. 

A  high-altitude  plane  is  sought 
from  surplus  war  stocks  for  the 
first  tests.  Martin  tentative  designs 
will  be  revised  if  need  is  shown. 
Plane  tests  will  be  conducted  by 
Martin  test  pilots,  Mr.  Evans  said, 
referring  to  a  flood  of  applications 
from  war  fliers. 

Stratovision  could  employ  eight 
planes,  each  carrying  four  televi- 
sion and  five  FM  transmitters, 
to  form  a  coast-to-coast  network. 
Six  more  planes  would  extend  cov- 
erage to  51%  of  the  nation's  area, 
78%  of  the  population. 


GREETINGS  TO  KALL,  new  Salt  Lake  City  station  to  take  the  air  Sep 
30,  were  extended  by  (1  to  r),  James  Mahoney,  MBS  western  represent; 
tive;  Gus  Backman,  Salt  Lake  City  C.  of  C;  George  Hatch,  KALL  ar 
Intermountain  Net  general  manager,  who  received  greetings;  Lewis  All 
Weiss,  Don  Lee  v-p  and  MBS  executive  v-p.  Ceremony  took  place 
KALL  studios.  That's  Mike  Mutual  in  the  middle. 


General  Foods  Show 

GENERAL  FOODS  Corp.,  New 
York  (Post's  bran  flakes  and  raisin 
bran),  is  sponsoring  'Kate  Smith 
Talks  on  CBS  Mon.-Fri.,  12-12:15 
p.m.  Effective  with  Oct.  1  broad- 
cast, 69  stations  dropped  from  net- 
work in  1944  will  be  added,  bring- 
ing total  CBS  stations  carrying 
program  to  135.  Agency  is  Benton 
&  Bowles,  New  York. 


Seven  Vets  for  KALL 

SEVEN  ex-servicemen  will  be  on 
the  roster  of  KALL  Salt  Lake  City 
when  that  station  takes  the  air 
Sept.  30  as  a  Mutual  outlet.  Bruce 
Thornton,  KALL  special  events 
director,  served  with  the  Army  Air 
Forces,  as  did  Announcer  Ted  Tur- 
ner and  Operator  Milt  Jones.  An- 
nouncer Mel  Standige  is  a  Navy 
veteran,  and  Operator  Bill  Miller 
was  with  the  Merchant  Marine. 
Announcers  Harold  Cunningham 
and  Jon  Duffy  are  both  Marine 
Corps  combat  veterans. 


NABOB  TEA  RENEWS 
IN  WESTERN  CANADA 

FOR  THIRD  successive  year  Kelly 
Douglas  &  Co.  has  renewed  its  Har- 
mony House  on  CBC's  Western 
Trans-Canada  Network  (Mon., 
8:30-9  p.m.  (PWT)  for  its  Nabob 
Tea.  Cash  prizes  over  $200  hp  are 
given  each  week  for  Nabob  Ques- 
tion of  the  Week  to  four  stage  con- 
testants. 

Highest  Elliott-Haynes  rating 
was  20.9.  Originating  point  is  Van- 
couver's Orpheum  Theater,  with 
20-piece  orchestra  and  vocalists. 
Program  was  first  network  com- 
mercial out  of  Vancouver  on  39- 
week  contract  at  time  of  first  air- 
ing. Agency  is  Stewart-Lovick. 
Vancouver. 


CBS  Will  Buy  Scrip 
Offered    by  Employ* 

IN  AN  INTER-OFFICE  commur 
cation  Douglas  Coulter,  CBS  vie 
president  in  charge  of  prograi 
ming,  explained  CBS  policy  towa; 
paid  employees  with  creative  ab 
jty.  CBS,  according  to  memo,  w 
pay  employes  (other  than  writei 
directors  and  producers  who  a 
employed  for  their  creativeness) 
fair  price  for  any  other  progra 
ideas  or  scripts  for  network  us 

Amount  of  payment,  would 
that  of  the  customary  prices  pa 
on  the  open  market.  Formal  relea 
will  be  given  to  those  ideas  ai 
scripts  which  the  network  does  n 
wish  to  use  so  that  they  may 
sold  elsewhere  by  the  creator. 


DON'T  BE  STRUTHIOUS*! 

When  considering  your  post-war  soles  plans,  consider  well  the  Station 
which  had  practically  100%  renewals  in  1945  ...  for  that's  our  story  ! 
*  Th«  dictionary  «ayt— "ostrich-Mco"  Represented  Nationally  by  Geo.  P.  Hollingbery  Co. 


WIP 


610  K. C 


5000  WATTS 
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Here  is 


loldrege,  Nebraska 


"We'll  buy  it  in  Holdrege"  is  a  common  phrase 
used  by  people  living  within  50  miles  of  this  flour- 
ishing midwe stern  town.  Holdrege  is  a  typical 
trading  center  for  thousands  of  people  who  reside 
in  the  KFAB  territory. 

Holdrege  is  progressive.  Located  in  the  heart  of  the 
36  million  dollar  Central  Nebraska  Public  Power  and 
Irrigation  District,  Holdrege  is  assured  of  unlimited 
electrical  energy  for  processing  the  ever-generous 
yields  of  crops  made  possible  through  irrigation. 

And  when  folks  go  into  Holdrege  to  do  their  buy- 
ing, they  naturally  ask  for  products  they've  heard 
about  over  KFAB,  THE  BIG  FARMER  STATION. 


JZte  BIG  Fo>v*k&i  orf 


GRAND  1S1AND, 
KEARNEY  •  #  YORK 

HASTINGS 


STINGS  NEBRASKA  Cn"V*"f  

BEATRICE'    fAUS  CITY  \ 


KANSAS 

CPHCOftOIA* 


1110  KC-10,000  WATTS  M  BASIC  COLUMBIA 

B»pm»nfd  by  PAUL  H.  RAY  Mill  COMPANY 
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REPRESENTED  BY  JOHN  BLAIR  &  CD. 


Interest  in  News  Programs  Continues 
High  on  West  Coast  Despite  War's  End 


CONTRARY  to  general  prediction 
that  there  would  be  a  slackening 
of  interest  in  news  broadcasts  with 
war's  end,  record  shows  five  new 
clients  have  joined  ranks  of  news- 
cast sponsors  on  Pacific  Coast  net- 
work basis  since  Sept.  1. 

Leading  off  is  NBC  with  Grove 
Labs.,  Elkhart,  Ind.  (Grove's 
Tablets,  vitamins)  which  on  Sept. 
10  started  sponsoring  five-weekly 
quarter-hour  Okay  For  Release  on 
five  Pacific  stations.  Agency  is  Rus- 
sel  M.  Seeds  Co.,  Chicago.  Bozeman 
Canning  Co.,  Mt.  Vernon,  Wash. 
(Pictsweet  frozen  foods),  through 
Ruthrauff  &  Ryan  Inc.,  Seattle, 
started  weekly  Pictsweet  News  on 
five  NBC  Pacific  stations  on  Sept. 
1.  In  addition,  Campbell  Cereal 
Co.,  Minneapolis,  on  Sept.  17  re- 
newed for  52  weeks  its  thrice- 
weekly  Graeme  Fletcher-News  on 
eight  NBC  Pacific  stations.  Agency 
is  Raymond  R.  Morgan  Co.,  Holly- 
wood. 

Campell  Buys  Alcott 

Campbell  Soup  Co.,  Camden, 
N.  J.,  with  Oct.  1  starting  date,  has 
purchased  five-weekly  five-minute 
news  spot  with  Carroll  Alcott  on 
10  CBS  Pacific  stations.  Agency 
is  Ward  Wheelock  Adv.,  Philadel- 
phia. Staze  Inc.,  New  York  (Staze) , 
on  Sept.  10  started  sponsoring  Rex 
Miller,  commentator,  three  times 
per  week  on  Don  Lee  Pacific  sta- 
tions with  placement  through 
Raymond  Spector  Adv.,  New  York. 


SELL 

MANY  PRODUCTS  FOR 
MANY  ADVERTISERS 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

,  HOTEL  PICKWICK.  KANSAS  CITY  6,  MO.  L 
VfcEJAW  ARTHUR  B  CHURCH  PRODUCTION °3ZS*' 


Plough  Inc.,  Memphis  (Penetro), 
effective  Oct.  1,  renewed  on  52- 
week  basis  its  thrice-weekly  spon- 
sorship of  Fulton  Lewis  jr.  on  37 
Don  Lee  stations,  and  on  Nov.  1 
adds  two  additional  network  sta- 
tions. Agency  is  Lake-Spiro- 
Sherman,  Memphis. 

The  Knox  Co.,  Los  Angeles 
(Mendaco),  concurrent  with  open- 
ing of  Associated  Broadcasting 
Corp.  on  Sept.  16  started  weekly 
sponsorship  of  Graeme  Fletcher, 
news  analyst,  on  all  stations  of  that 
network.  Placement  is  through  Ray- 
mond R.  Morgan  Co.,  Hollywood. 


George  H.  Phelps 

GEORGE  HARRISON  PHELPS.I 
62,  vice-president  of  Maxon  Inc.,  I 
New  York,  died  Sept.  15  at  Doctor's 
Hospital  in  New  York.  Mr.  Phelps 
organized    the    George  Harrison! 
Phelps  Inc.,  advertising  agency  inl 
1921,  and  ten  years  later  became! 
president  of  Dorland  International.! 
Two  years  later  he  became  a  part-[ 
ner  in  Fenner  &  Beane,  Miami  in4 
vestment  brokers.  In  1939  he  re-] 
turned  to  the  advertising  field  as 
president     of     George  Harrisor 
Phelps  Ltd.,  of  London,  and  later 
became   vice-president   of  MaxoiJ 
Inc.  He  served  as  special  envoy  tq_ 
Europe  for  the  Yachtmen's  Assoc! 
of  America  and  in  1930  was  special 
commissioner  of  U.  S.  Departmenl 
of  Labor  in  Europe.  He  was  chair] 
man  of  the  American  CommitteJ 
for  the  Paris   International,  Col 
lonial  and  Overseas  Exposition  ii[ 
Paris,  1931,  and  six  years  latei 
served  on  the  American  committel 
of  the  Paris  International  Exposil 
tion.  He  was  awarded  the  Legiof 
of  Honor  by  the  French  Goverr 
ment.  Surviving  are  his  wife,  Mrs] 
Laura  S.  Phelps,  and  two  sons,  Wil| 
liam    Erland    and  Harrison 
Phelps. 


Grid  Broadcasts 

WIND  Chicago  is  broadcasting  ej 
elusive    play-by-play   of  12-gar 
season  of  Chicago  Bears  professior 
al  football  team.  First  game  wa 
Sept.  11. 


Folks 
Turn  First  to— 


WWt 

NEW  ORLEANS 


50,000  Watts 
Clear  Channel 

OS  Affillld* — Represented  Nationally 
by  The  Katz  Agency,  lac 
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KRNT 

A  &wte&  Station 

WOL  Washington,  WHOM  New  York,  WCOP  Boston,  WNAX  Sioux  City -Yankton 


5000  WATTS 

(FULL  TIME) 

1350  Kilocycles 

AMERICAN  BROADCAST! NC  COMPANY 

Affiliated  with  the  Des  Moines 
Register  &  Tribune 

KRNT 

Des  Moines  4,  Iowa 


Weekly  Program  Schedule 

September  2nd  to  8th 


Right  now  this  familiar  weekly 
schedule  is  on  the  desk  of  many 
men  in  many  cities  .  .  .  men  charged 
with  the  responsibility  of  buying 
time  for  clients  who  demand  the 
most  economical  way  to  reach  new 
listeners  and  make  them  respond. 

Back  of  the  126  hours  per  week 
within  the  schedule,  are  many 
times  126  hours  of  work  in  pro- 
gram planning  and  program  pro- 
motion because  strategy  in  station 
operation  is  as  important  as  strategy 
in  advertising. 

For  example:  We  block  our  pro- 
grams as  to  type  and  mood.  Two 
hours  and  a  half  of  music  and  news 
each  weekday  from  6:00  to  8:30 
a.m. 

Another  case:  *The  Gene  Emerald 
Show — an  hour  and  a  half  of  music 
and  entertainment  every  day  from 
3:30  to  5:00  p.m. 

At  *12:00— *6:00  and  *10:00 
p.m.,  each  of  our  own  newscasts  is 


followed  by  network  commentators; 
Baukhage  at  12:15  pjn.;  Swing  at 
6:15  pjn.;  and  Fulton  Lewis  Jr.,  at 
10:00  pjn.,  in  that  order. 

We've  set  ourselves  to  the  task  of 
programming  this  station  for  the 
listener.  And  the  special  ingredient 
is  friendliness. 

Every  day  we  advertise  this  schedule 
Our  musical  programs  .  .  .  our  own 
personalities  like  Bern-  Wells,  Wynn 
Hubler,  Gene  Emerald,  Jon  Hackett 
.  .  .  our  network  programs  .  .  .  like 
the  Breakfast  Club  .  .  .  Breakfast  in 
Hollywood  .  .  .  Glamour  Manor  .  .  . 
Ladies  Be  Seated  .  .  .  America's  Town 
Meeting  .  .  .  Blind  Date  ...  all  are 
promoted  in  every  way  possible. 

KRNT  has  won  national  prizes  for 
such  promotion — we've  won  lots  of 
listeners,  too. 

It  all  adds  up — this  strategy  of  oper- 
ation. It  fits  our  clients'  strategy  of 
advertising,  giving  them  an  econom- 
ical way  to  reach  new  listeners  and 
make  them  respond. 


*A%k  your  Katz  man  for  ratings— they  tell  the  tale 
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It  happened  on  NB 


Clue  1 

Bristol-Myers  in  behalf 

Bponsorshipof  a>  c«r 

doeSn0tfyover 51  stations  of  the 
Attorney— over 

MBC  Network. 


Clue  3 

rounds  out  *<=  average 
crime  season  °  2-«eU  ap, 
Hoope-^len  S*-  ^ 

St?-*-* 


 .  ~w> 


Clue  2 


Mi  D"vstrict  ^*°JaV  anead'* 
^a^oope-^^ 


I 


JANUARY.  19« 

Clue  4 

peaWHoope-  ^       r  earned 


,  nistrrct^ttorne7inNBCsta- 
Mr;?o"deastoverWO>  d 


^>  The  idea  for  Mr.  District  Attorney  is  281 
years  old.  It  was  in  1664  that  rogues  were  first 
prosecuted  in  the  Court  of  General  Sessions  of  the 
County  of  New  York.  In  those  days  the  District 
Attorney's  job  consisted  merely  of  trying  such 
pickpockets,  firebugs,  horse  thieves,  and  occasional 
cutthroats  as  the  police  brought  in.  Today  the  D.  A. 
must  dispose  of  the  same  old  crimes — and  in  addi- 
tion he  must  unravel  such  things  as  stock  frauds, 
bucket  shop  deals,  false  insurance  claims,  forgeries, 


and  most  important  of  all  he  must  constantly  direct 
the  attack  on  the  vast  organized  underworld  struc- 
ture of  crime  and  racketeering. 

During  his  five  years  on  the  air,  Bristol-Myers' 
and  NBC's  Mr.  District  Attorney  has  exposed  more 
than  250  different  rackets  and  successfully  brought 
their  perpetrators  to  justice. 

In  the  course  of  this  five-year  crusade  against 
organized  crime,  gangsters,  gun  molls,  policemen, 
and  one  or  two  innocent  bystanders  have  been 


The  Crusade  of  Mr.  District  Attorney)  NO.  5  OF  A  SERIES 


And  it  shall  be  my  duty  as  District  Attorney, 
not  only  to  prosecute  to  the  limit  of  the  law 
all  persons  accused  of  crimes  perpetrated 
within  this  county,  but  to  defend  with  equal 
vigor  the  rights  and  privileges  of  all  its  citizens." 


bumped  off  in  a  variety  of  ruthless  manners.  Victims 
have  been  shot,  stabbed,  drowned,  asphyxiated, 
killed  in  automobile  crashes,  pushed  from  the  tops 
of  buildings,  and  otherwise  annihilated,  extermi- 
nated and  noisily  rendered  inaccessible  to  the  world 
of  the  living — all  with  the  amiable  aid  of  NBC's 
crew  of  expert  sound  technicians. 

Nor  has  Mr.  District  Attorney  escaped  unscathed. 
|  A  mad  scientist  once  walled  him  up  in  a  sarcophagus, 
a  killer  attempted  to  hang  him  while  he  was  sleep- 


ing peacefully  in  his  bed,  and  another  maniac  tried 
to  blow  him  apart  with  a  well-placed  bomb.  None 
was  successful. 

The  verdict?  Crime  Does  Not  Pay.  But  ask 
Bristol-Myers,  sponsors  of  this  energetic  series,  and 
they  will  tell  you  that  given  the  facilities  of  the 
NBC  Network,  the  vast  jury  of  the  NBC  audience 
and  the  association  of  other  great  NBC  programs 
—Mr.  District  Attorney  DOES  PAY,  week  after 
week,  in  constant  and  increasing  listener  interest. 


National  Broadcasting  Company 


America's  No.  1  Network 


A  Service  of  Radio 
Corporation  of  Americo 


COL.  HILL  NOMINATED 
FOR  BRIG.  GENERAL 

COL.  LUTHER  L.  HILL,  deputy 
director  of  War  Dept.  Bureau  of 
Public  Relations, 
has    been  nomi- 
nated   by  Presi- 
dent Truman  for 
promotion  to  brig- 
adier general.  A 
graduate  of  West 
Point,    Col.  Hill 
was   on  inactive 
status  between 
1923  and  1942.  In 
1936   he  became 
vice-president  and 
general    manager    of    the  Iowa 
Broadcasting    Co.     (now  Cowles 
Broadcasting  Co.).  He  is  now  on 
leave  from  the  post  of  executive 
vice-president  of  that  company. 


FCC  Vet  Aid 

FCC  has  confirmed  the  announce- 
ment that  it  would  consider  issu- 
ance of  conditional  construction 
permits  for  FM  facilities  to  men 
now  in  military  service,  affording 
period  of  90  days  to  such  applicants 
to  file  engineering  data  on  pro- 
posed operations.  Commission  urged 
servicemen  to  submit  their  appli- 
cations promptly  and  added  that  it 
would  consider  extensions  of  time 
if  needed  in  individual  cases  to  sub- 
mit necessary  engineering  details 
in  applications. 


Col.  Hill 


KCMC  Texarkana,  Tex.,  appeals  for  aid 
in  behalf  of  a  soldier  who  lost  his  sav- 
ings in  a  billfold  brought  financial  re- 
sponse surpassing  $100  lost. 


Wildroot  Signs 

WILDROOT  Co.,  Buffalo,  N.  Y., 
starts  sponsorship  Oct.  13  of  a  half- 
hour  musical  show  featuring  Woody 
Herman  &  His  Orchestra,  Thursday 
8-8:30  p.m.  on  full  American  net- 
work. Contract  for  52  weeks  was 
placed  through  BBDO  New  .York. 


G.E.  WILL  HAVE  10 
CHRISTMAS  MODELS 

GENERAL  ELECTRIC  Co.,  Sche- 
nectady, expects  to  have  12  radio 
models  on  the  market  in  time  for 
Christmas  buying,  with  first  table 
model  line  production  starting  Oct. 
1,  and  others  following  at  approxi- 
mately one  week  intervals,  accord- 
ing to  Paul  L.  Chamberlain,  sales 
manager  of  the  receiver  division. 

Company  will  start  manufactur- 
ing more  standardized  and  lower 
priced  sets,  with  production  of  its 
full  radio  line  starting  early  next 
year.  Although  all  plans  are  con- 
tingent upon  availability  of  mate- 
rials and  components,  by  Christ- 
mas it  is  expected  12  models  will 
include  an  AC-DC  battery  port- 
able, a  radio  phonograph  console 
incorporating  new  G.  E.  electronic 
reproducing  system,  and  10  table 
models  of  wood  and  plastic. 


The  hour-by-hour  program  schedule  is 
frequently  announced  to  deliver  listeners 
to  all  WKBB  programs.  These  program 
"plugs"  remind  WKBB  listeners  of  the 
continuous  entertainment  offered  by  the 
local  and  American  Network  programs 
on  WKBB. 

Morning,  noon  and  night,  more  Dubuque 


people  listen  to  WKBB  than  to  any  other 
radio  station!  A  listener  preference  as 
high  as  4  to  1  for  WKBB  is  proved  in 
the  recent  survey  conducted  by  Robert  S. 
Conlan  and  Associates.  Top  place  with 
Dubuque  listeners  makes  WKBB  the 
wisest  choice  for  your  Dubuque  advertis- 
ing appropriation! 


James  D.  Carpenter — Executive  Vice  President 
Represented  by  Howard  H.  Wilson  Company 


WKBB 


DUBUQUE 

IOWA 


Affiliated  with  American  broadcasting  company 


Expanded  FMBI 
Program  Planned 

Board  of  Directors  Meeting 

Tuesday  Will  Get  Outline 

A  PROGRAM  for  the  future  opera- 
tion of  FM  Broadcasters  Inc.,  call- 
ing for  expanded  activities  as  a 
service  organization  will  be  pro- 
posed to  the  FMBI  Board  of  Direc- 
tors, meeting  Tuesday  (Sept.  25) 
at  the  Waldorf-Astoria,  New  York.  I 
An  executive  committee,  named  | 
Aug.  14  by  President  Walter  J. 
Damm,  WMFM  Milwaukee  [Broad- 
casting, Aug.  20],  to  recommend  I 
the  organization's  future  policy  was 
to  meet  in  New  York  Monday  tc 
draw  up  a  final  draft  of  its  pro-| 
posals.  On  the  committee  are  Wayne 
Coy,  Washington  Post,  licensee  of 
WINX  Washington  and  applicant 
for  W3XO,  the  Jansky  &  Bailej 
FM  outlet  in  the  Nation's  Capital] 
chairman;  Cecil  D.  Mastin,  general 
manager,  WNBF-FM  Binghamtonl 
N.  Y.,  and  Gordon  Gray,  president| 
WMIT  Winston  Salem. 

Majority  Opposed 

Although  Mr.  Coy  declined  to  dis 
cuss  his  committee's  recommends 
tions,  pending  final  decision  by  thj 
full  group,  the  majority  of  FMBI 
members  opposed  an  invitation  ol 
the  NAB  board  to  merge  with  NAT 
[Broadcasting,  Aug.  13].  With  al 
locations  finally  out  of  the  way  an| 
FM  on  the  verge  of  starting  it 
full  growth,  it  is  understood  ths 
the  executive  committee  will  enur 
ciate  a  strong  policy  for  future  oi 
erations. 

This  policy  will  include  the  ei 
pansion  of  the  organization's  WaslJ 
ington  office  and  establisment 
several  departments  to  provide  ft 
service  to  members  and  liaison  wil 
the  FCC  and  Congress,  the  lattj 
where  legislation  is  involved. 

FMBI  members  are  understo<| 
to  feel  that  the  Commission's  all! 
cation  plans  and  its  Rules  &  Regl 
lations  [Broadcasting,  Sept.  if 
will  not  permit  the  development 
FM  to  its  full  technical  possibility 
A  dearth  of  channels  will  make 
more  rigid  regulation,  it 
pointed  out,  and  such  regulati| 
by  necessity  will  restrict  the  tec 
nical  development  of  this  impro\ 
method  of  broadcasting. 

The  status  of  Myles  L.  Loucl 
managing  director  of  the  FM| 
Washington  headquarters,  a 
Philip  G.  Loucks,  general  cound 
remained  unchanged  last  we| 
Both  men  have  tendered  their 
ignations,  but  it  is  understood 
executive  committee  will  recc 
mend  that  the  Loucks  brothj 
continue.  Philip  Loucks  was  manj 
ing  director  of  the  NAB  prior] 
Neville  Miller's  election  in  193F 


Page  32    •    September  24,  1945 


Publisher  Buys 

WILLIAM  H.  WISE  &  Co., 
York  (direct  mail  book  publish^ 
starts  sponsorship  Sept.  22  of 
en  Drake,  Saturday  10-10:15 
on  63  American  stations.  SerieJ 
contracted  for  52  weeks  thru  Hi 
Hoge  &  Sons,  New  York. 

BROADCASTING    •    Broadcast  Advert^ 


WKY  COVERAGE 


ONVENTIONAL 
KY  WAVE 

Energy  radiates  from 
andard  quarter-wave 

itennas  at  compara- 
/ely  high  angles.  Sky 
aves  are  of  little 
actical  use  in  a  sta- 
in's normal  service 
tea. 


KY  LOW  ANGLE 
4DIATION 

IWKY's  antenna  was 
]signed  to  squash 
vn  sky  waves  and 
this  energy  to  push 
hther  out  along  the 
pund.  This  effect  has 
=n  achieved  with 
hazing  success. 


WKY 


5000  WATTS  DAY  AND  NIGHT 
N  B  C— 9  30  KILOCYCLES 


INCREASED 


IF  all  the  power  shot  into  space  by  the 
average  radio  station  could  be  concen- 
trated along  the  ground,  its  effective  cov- 
erage could  be  substantially  increased. 

To  achieve  this  effect,  WKY  invested 
nearly  $250,000  in  new  transmission  facil- 
ities and  built  a  915-foot  Franklin  double 
half-wave  antenna  especially  designed  to 
squash  down  useless  skywaves  and  con- 
centrate them  along  the  ground. 

This  daring  experiment  has  proved  an 
astonishing  success.  Field  strength  tests, 
now  being  made,  show  a  marked  increase 
in  WKY's  primary  coverage. 

This  means,  of  course,  better  radio  serv- 
ice for  more  Oklahomans  and  increased 
selling  power  for  WKY  advertisers. 


OWNED  ANO  OPERATED  BY  OKLAHOMA  PUBLISHING  CO. 
The  Doily  Oklahoman  ond  Times  —  The  Farmer-Stockman 
KVOR,  Colorado  Springs — KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED    NATIONALLY    BY    THE    KATZ  AGENCY 


OiV  THE  SERVICE  FRONT 


American  Troops  Hearing 
Broadcast  From  Mobile  Units 


AMERICAN  occupation  troops  in 
Japan  are  already  hearing  AFRS 
broadcasts  from  five  mobile  sta- 
tions activated  in  Tokyo,  Nagasaki, 
Osaka,  Aomgri,  and  Keijo  (Korea). 

Stations,  mounted  in  trucks 
originally  used  for  Ordnance  Re- 
pair, were  reconstructed  with 
sound-proof  studios,  specially  fitted 
controls  and  carry  their  own  gener- 
ating equipment.  With  installation 
of  permanent  facilities,  the  "air- 
on-wheels"  studios  will  be  taken  to 
other  areas.  Scheduled  for  Japan 
are  17  AFRS  stations. 

Supplied  with  two  months  en- 
tertainment, backlogged,  of  tran- 
scribed programs  from  AFRS  Los 
Angeles,  permanent  stations  will 
soon  be  nlaced  on  regular  circuits 


flown  by  the  Air  Transport  Com- 
mand. Two  AFRS  San  Francisco 
shortwave  transmitters  are  beam- 
ing news,  special  events,  and  sports 
programs  to  the  mobile  stations  for 
rebroadcast. 

Concept  of  mobile  stations  was 
blue-printed  several  months  ago  by 
Col.  Ken  Dyke,  Lt.  Col.  Ted  Sherde- 
man,  Maj.  Graf  Boepple  and  Capt. 
Harmon  Nelson.  Original  homeland 
invasion  plans  called  for  mobile  sta- 
tions to  be  landed  between  D-Day 
and  D  plus  15,  and  were  scheduled 
to  go  into  operation  on  beachheads 
within  30  minutes  after  landing. 

Station  personnel  including  one 
officer  and  six  enlisted  men  for  each 
station  unit,  were  also  trained  as 
Infantry  troops. 


The  "Right  Combination" 

it  550 Kilocycles 

^  5000  Watts 

*704-Ft.  Self-Supporting  Vertical 
Antenna 

>^  Highest  Soil  Conductivity 

Top  NBC  Programs 

Local  Programs  with  Listener 
™  Appeal 

* 

TOGETHER . . .  Your  Key  to  Sales 
Success  in  the  Northwest1. 


Write  Direct  or  Ask  any  JOHN  BLAIR  Man 


SHORT  SNORTER  gets  a  going  over  by  this  group  of  radio  writers,  direc- 
tors and  producers  before  taking  off  for  Atsugi  Airfield  near  Tokyo  inl 
their  tour  of  the  Pacific.  They  include  (1  to  r)  :  Lt.  Col.  Jack  Harris,! 
radio  officer  for  Gen.  Mac  Arthur;  Edwin  L.  Dunham,  NBC  producer  ofl 

the  Army  Hour;  Milton  Wayne,  ed^ 
itor  of  Cavalcade  of  America;  Les 
Mitchell,  director  of  Stars  Over 
Hollywood;  Lindsay  MacHarrieJ 
producer-director  of  We  the  People^ 
Joseph  T.  Ainley,  director  of  Gray 
Hotel,  Guiding  Light;  Burr  E.  Leel 
director  of  Bachelor's  Children^ 
Nate  Tufts,  supervisor  of  Jaci 
Benny,  Bob  Burns,  Dick  Haymei 
and  Mayor  of  the  Town  shows! 
Hobart  Donavan,  writer  of  Bustei 
Brown  Gang  and  Life  of  Riley j 
Capt.  Peter  McGovern,  who  cor 
ducted  the  tour.  

AFRS  Filmed 
HIGHLIGHTS  of  production  anj 
activities  of  Armed  Forces  Radi| 
Service,  Los  Angeles,  as  a  cor 
bined  operation  of  War  and  NaT 
Departments,  are  being  filmed  b| 
Navy  Photographic  Services.  Prcf 
duction  is  being  handled  by  Na> 
Dept.  Services  Division  headed 
Capt.  Gene  Markey.  Lt.  Don  Car 
eron,  USNR,  is  script  writer,  wit 
Lt.  Ross  Winnie,  USNR,  directol 
Lt.  (j.g.)  Jules  Epstein  recentj 
completed  story  outline  while 
temporary  assignment  from  Was] 
ington. 

*      *  * 
Symphony  Sympathizers? 

IN  SPITE  of  the  fact  that  Sf 
Milford  "Red"  Werner  has  had  or 
one  request  for  a  classical  numbj 
by  a  GI  in  two  years  of  record  pi 
grams  on  AFN,  T/5  Bill  David 
former  announcer,  newscaster  a^ 
producer  for  WCBA  and  WSj 
Allentown,   has  enough  faith 
symphony  sympathies  of  GI's 
run  a  program  of  classical  muj 
three  hours  a  week  on  AFN-Frar 
fort,  Cpl.  Davies  feels  that  the  la 
of  response  can  be  explained  by 
fact  that  symphony  lovers  arej 
the  kind  of  people  to  write  to  si 
tions.  He  is,  however,  urging  elaj 
ical  fans  to  write  to  him  so  he 
prove  his  point  to  Sgt.  Werner. 

Strobing  Free  Again 
SGT.    IRVING  STROBING, 
Brooklyn  boy  who  tapped  out 
last  message  from  Corregidor 
fore  the  surrender  to  the  J  arcane 
(Continued  on  page  36) 


Page  34    •    September  24,  1945 


BROADCASTING    •    Broadcast  Advertis] 


BUY  MORE  WAR  BONDS 


ELECTRONIC  TELEVISION 
IS  AN  RCA  DEVELOPMENT 

This  is  the  tenth  in  a  series  of  adver- 
tisements showing  that  RCA  engineers 
developed  the  basic  essentials  of  the 
electronic  television  system — including 
tubes  and  circuits. 

RCA  built  the  first  all- electronic  tele- 
vision transmitters  and  receivers — the 
first  commercial  television  station  — 
established  the  first  television  relay  sys- 
tem— presented  the  first  electronic  the- 
atre television — was  the  first  to  televise 
a  baseball  game  and  a  Broadway  play; 
and  was  first  to  televise  from  an  air- 
plane. 

RCA  is,  and  will  continue  to  be,  the 
leader  in  practical,  successful  commer- 
cial television.  You  may  expect  the  best 
of  all  kinds  of  television  transmitting 
and  receiving  equipment  from  RCA. 


10.  THE  VIDEO  TRANSMITTER 


THE  first  commercially  pro- 
duced video  transmitter,  the 
4  KW  model  shown  here,  was 
designed  and  manufactured  before 
the  war  by  RCA.  Wartime  require- 
ments stopped  production  of  this 
equipment,  but  RCA  engineers 
have  continued  to  increase  their 
knowledge  and  experience  in  this 
field  by  building  many  types  of 
equipment  for  the  military  ser- 
vices. Moreover,  a  close  relation- 


ship with  NBC  engineers  regularly 
engaged  in  television  broadcasts 
provides  RCA  engineers  with  a 
constant  flow  of  data  derived  from 
experience  in  the  practical  use  of 
the  equipment.  Such  information 
is  translated  by  these  engineers 
into  detailed  plans  for  product 
improvements.  Thus  the  RCA 
Video  Transmitter  of  the  postwar 
period  will  maintain  RCA  leader- 
ship in  the  television  field. 


The  Fountainhead  of  Modern  Tube  Development  is  RCA 


Picture 


Black . 


Blanking  added 

Synchronizing  signal 
Black  level 


Signal  &  synch. 


RADIO  CORPORATION  OF  AMERICA 

.  RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


Service  Front 

(Continued  from  page  34) 
is  free  again.  He  has  been  a 
prisoner  of  the  Japanese,  where  "it 
was  work  or  starve.  Or  probably 
both.  You  filled  your  ten  cars  of 
rocks  every  day  or  you  missed  your 
food  and  your  rest  periods." 

A  corporal  when  he  was  taken, 
he  is  now  a  sergeant.  It  was  he  who 
sent  the  famous  message,  "They 
are  not  here  yet.  We  are  waiting 
for  God  knows  what.  How  about  a 
chocolate  soda? 

"We've  got  only  an  hour  and 
twenty  minutes."  Then  after  a  long 
silence,  "only  55  minutes  now.  They 
.are  breaking  up  the  rifles.  Gen. 
Wainwright  is  a  right  guy.  We  are 
willing  to  go  on  for  him."  Finally 
there  was  complete  silence.  It  lasted 
for  three  years. 

AAF  Band  Featured 

NEW  AAF  series  started  last  Fri- 
day on  Mutual,  12:30  p.m.  Titled 
Army  Air  Forces  Band,  program 


will  originate  from  Boiling  Field, 
Washington,  and  in  addition  to  the 
band,  includes  wire  recordings  from 
overseas.  Led  by  Capt.  George  S. 
Howard,  the  band  has  just  returned 
from  a  tour  of  England,  Scotland, 
and  France.  It  uniquely  features  60 
symphony  musicians  and  40  dance 
band  musicians.  S/Sgt.  Glenn  Dar- 
win, formerly  of  the  Metropolitan 
Opera  Co.,  is  vocalist.  Script  is 
written  by  Sgt.  Jerome  Layten. 

Maj.  Tidwell  to  L.  A. 

MAJ.  EDGAR  L.  TIDWELL,  after 
37  months  overseas,  has  been  placed 
on  duty  with  the  broadcast  service 
section  of  AFRS  Headquarters  in 
Los  Angeles.  His  last  previous  duty 
was  managing  the  AFRS  station 
in  Manila.  Before  entering  the  serv- 
ice, Maj.  Tidwell  was  with  the  Don 
Lee  outlet  in  San  Diego,  KGB.  Just 
returned  from  England  and  also 
placed  with  Broadcast  Service  is  Lt. 
John  Melson,  USNR.  He  was  a  radio 
producer  with   Raymond  Morgan 


agency  before  the  war.  Captain 
Frank  G.  King,  officer-in-charge 
of  the  New  York  office  for  AFRS, 
has  arrived  for  a  month's  tempo- 
rary duty.  Capt.  King  was  an 
account  executive  with  Blackett, 
Sample  and  Hummert. 

Baruch  Released 

MAJ.  ANDRE  BARUCH,  in  charge 
of  radio  branch  of  Army  Serv- 
ice Forces,  Bureau  of  Public  Re- 
lations, in  New  York  for  four 
years,  was  discharged  Sept.  18. 
He  expects  to  return  to  radio  as 
director  and  producer. 


Award  Winner 

WILLIAM  GEORGE  WESTON, 
staff  announcer  of  WFCI  Paw- 
tucket,  R.  L,  has  been  chosen  one 
of  the  annual  winners  of  the  Doc- 
tor Christian  Radio  Drama  awards. 
His  play,  The  Wolf  Called  Navy 
Blue,  will  be  presented  on  CBS 
Doctor  Christian  program  Sept.  26. 


TAyLUR-[]uWE-SN^WDEN 
can  give  you  Accurate  Facts 
about  radio  and  markets  of  the 
Middle  West  and  Great  Southwest! 


We  know  this  market  intimately,  and  can  help  yoja  in  preparing  a  spot  campaign  that 
will  get  maximum  results  from  this  rich,  responsive  territory.  Let  our  first-hand 
knowledge  and  vast  experience  in  this  field,  l>e  of  help  to  you.  Call  the  T.H.S.  repre- . 
sentative  nearest  you  today! 


Texas 

KFDM — Beaumont 
KFYO— Lubbock 
KtJNC — Amariilo 
KRGV— Weslaco 
KTSA — San  Antonio 


Affiliates 


Oklahoma 
KADA — Ada 
KBIX  —Muskogee 
KCRC— Enid 


THE  LONE  STAR  CHAIN  K.GFF — Shawnee 


ROME— Tulsa 

KTOK — Oklahoma  City 

KVSO— Ardmore 

THE  OKLAHOMA  NETWORK 

New  Mexico 

KGGM — Albuquerque 

KVSF  —Santa  Fe 


Sales  Offices 

New  York  Hollywood 
Chicago    ^        San  Francisco 

Dallas  Portland 
General  Offices — Amariilo 


McLeod  Sees  Television 
As  Boon  to  Advertising 

TELEVISION  may  prove  revolu- 
tionary in  the  field  of  sales  promo- 
tion, Willi  am  H.  McLeod,  vice- 
president  of  Wm.  Filene's  Sons 
Co.,  Boston,  said 
in  an  article  in 
the  Sep  t  e  m  b  e  r 
Promo  tion  Ex- 
change, monthly 
publication  of 
National  Retail 
Dry  Goods  Assn. 

"In  our  promo- 
tions to  date," 
Mr.  McLeod  said, 
Mr.  McLeod  "we  give  our  cus- 
t  o  m  e  r  s  sound 
over  the  radio,  illustrations  in  news- 
paper advertisements,  and  color  in 
our  windows,  interior  displays  and 
fashion  shows.  But  in  television,  all 
these  things  combined  will  come  to 
life — in  a  neatly  wrapped  up  adver- 
tising package — deposited  in  the 
customer's  lap. 

"None  of  us  is  particularly  proud 
of  the  way  department  stores  have 
made  use  of  the  opportunities  of 
radio,"  Mr.  McLeod  continued. 
"The  coming  of  television  offers  a 
new  challenge,  and  many  publicity 
people  with  whom  I  have  talked 
voice  the  opinion  that  department 
stores  should  see  to  it  this  time 
that  they  do  not  fumble  the  ball. 
They  have  certainly  muffed  it  in 
the  broadcasting  field." 


WPEN  Reorganization 

NEW  ADDITIONS  to  staff  of 
WPEN  Philadelphia  include:  Jeff 
Radley,  former  production  man- 
ager of  WFIL  Philadelphia,  who 
will  assist  in  production;  Norman 
Land,  to  supervise  all  musical  pro- 
grams; John  J.  Kelly,  former  WIP 
Philadelphia  publicity  director  and 
recently  with  American  Red  Cross, 
as  new  publicity  and  promotion  di- 
rector for  WPEN.  New  announc- 
ers are  Ed  Starr,  formerly  of 
WHBQ  Memphis;  Bob  Johnson, 
formerly  with  WISN  and  WEMP 
Milwaukee,  and  Allen  Gray,  new 
to  radio. 

Announcer  Jack  Cleary  has  been 
shifted  to  WPEN  accounting  staff, 
reorganized  under  supervision  of 
John  Banzhof,  office  manager.  Kay 
Conlin,  former  WIP  traffic  man- 
ager, joins  WPEN  in  same  capac- 
ity. Celia  Seltzer,  from  WFIL,  will 
assist  in  program  building.  Tom 
Corcoran  will  be  in  charge  of  stu- 
dio maintenance.  Four  new  engi- 
neers are  Horace  Fowler,  from 
KYW  Philadelphia;  Guy  McGill, 
from  WITH  Baltimore,  and  Hank 
Mayo  and  Bob  Myers,  new  to  radio. 


Franklin  T.  Woodward 

FRANKLIN  T.  WOODWARD,  63, 
consultant  attorney  and  for  the 
past  eight  years  general  patent  at- 
torney for  Western  Electric  Co., 
New  York,  died  Sept.  17  at  the 
Holly  Hotel,  New  York.  He  leaves 
a  widow,  two  sons  and  two  daugh- 
ters. 


Page  36    •    September  24,  1945 


BROADCASTING    •    Broadcast  Advertising 


in 


w 


To  millions  of  people  in  the  rich  Missouri  Valley-Great  Plains  area, 
"Radio  Omaha"  means  "Radio  WOW". 

From  Sioux  Falls  to  St.  Joe — from  the  cornlands  of  Central  Iowa  to  the 
cattle  country  of  Western  Nebraska — radio  listeners  have  acquired  the 
"WOW  habit"  over  a  period  of  22  years.  Why?  Because,  with  5000  watts 
power  behind  590  kilocycles,  WOW  delivers  clear,  easy-to-listen-to  radio 
programs  over  an  immense  area — within  200  miles  of  Omaha.  And  because 
listeners  consistently  hear  the  best  radio  programs  on  WOW. 


Since  1927,  WOW  has  given  its  listeners  NBC  programs — the 
best  available  anywhere.  In  addition,  WOW  has  always  ex- 
celled in  its  newscasts,  and  its  frequent  timely  special  events. 

So  that's  why  "Radio  Omaha"  means  "Radio  WOW"  .  .  . 
that's  why  millions  have  the  "WOW  habit". 

As  every  experienced  Time-Buyer  knows,  ifs  "listener 
habits"  that  determine  the  advertising  value  of  radio  media. 
That's  why  WOW  has  been  the  Number  One  Radio  Adver- 
tising Medium  in  its  area  for  many  years — and  STILL  IS. 


RADIO  STATION 

wow. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODY  AT  NORTH  PLATTE 


JOHN    J.    GILLIN.    JR..    PRES.    &    CEN'L.  MGR. 
JOHN    BLAIR    A. CO.,  REPRESENTATIVES 


ROADCASTING    •    Broadcast  Advertising 


September  24,  1945    •    Page  37 


NORTH 
CAROLINA 


IIS  THE 
SOUTHS 


No.  1 
STATE 


North  Carolina  farmers  aren't  refugees  from  ''Tobacco 
Road".  North  Carolina  alone  produces  28.9%  of  the 
total  value  of  all  principal  crops  raised  in  all  nine  other 
Southern  states,  combined.  According  to  1945  Sales 
Management  estimates,  gross  farm  dollars  in  North  Caro- 
lina exceeds  635  millions,  more  than  doubling  the  aver- 
age for  all  nine  other  Southern  states,  and  outranking  the 
next  Southern  state  by  more  than  250  million  dollars. 
Isn't  this  kind  of  prosperity  that  you're  looking  for? 


and 

WPTF 

at 

RALEIGH 


IS 
NORTH 
CAROLINA'S 


No.  1 
SALESMAN! 


With  50,000  Watts  at  680  k.c. — and  NBC — Station 
WPTF  is  by  long  odds  the  No.  1  radio  salesman  in  North 
Carolina.  Let  us  send  you  the  complete  facts  and  avail- 
abilities. Or  just  call  Free  &  Peters! 

50,000  WATTS  —  NBC 
RALEIGH,  N.C. 

Free  &  Peters,  Inc.,  National  Representatives 
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(Continued  from  page  10) 

$7,000,000  to  $10,000,000  a  year, 
supports  a  vast  organization,  ad- 
ministrative and  engineering,  pays 
for  the  technical  equipment  and 
development,  and  for  the  talent. 
This  amount  would  not  support  our 
American  system  for  one  month! 
Our  top  radio  talent  is  paid  more 
for  a  single  broadcast  than  the 
best  English  entertainers  get  for  a 
whole  year.  How  can  it  be  com- 
pared, except  to  the  detriment  of 
our  overseas  friends?  Who  can 
say  that  given  as  much  money  as 
we  have,  they  couldn't  do  as  good 
a  job  in  the  home  service? 

The  British  overseas  service  is 
subdivided  into  two  parts,  one  di- 
rected at  the  dominions  and  the 
other  at  the  non-British  world.  Be- 
cause of  the  unreliability  of  short- 
wave signals,  overseas  service, 
British  or  otherwise,  is  not  depend- 
able and  therefore  not  particularly 
effective. 

The  French  and  Italian  home 
services  may  be  dismissed  as  heroic 
attempts  on  the  part  of  those  who 
have  nothing,  to  do  the  best  possi- 
ble job  with  what  little  they  have. 
Radio  Diffusion  Francaise  is  the 
official  French  radio  service.  Before 
World  War  II  the  service  was  part 
"commercial"  and  part  tax-sup- 
ported. Now  those  in  charge  are  go- 
ing all  out  in  their  effort  to  make 
post-war  radio  wholly  tax  support- 
ed. They  are  doing  this  while  ad- 
mitting that  commercial  radio, 
which  provides  greater  revenue,  un- 
doubtedly would  provide  better 
programs. 

Radio  Roma  is  in  about  the  same 
poor  financial  state  as  is  the  French 
radio.  The  Germans  either  carried 
off  or  destroyed  as  much  equipment 
as  possible  when  they  were  driven 
out,  and  neither  the  French  nor  the 
Italians  have  the  money  to  replace 
it,  even  if  they  could  get  the  ma- 
terials. They  will  come  back,  o-f 
course,  but  it  will  take  a  long  time 
and  the  return  trail  will  be  clogged 
with  many  disillusionments  and 
disappointments. 

Just  as  during  the  war  every 
allied  nation  was  shooting  propa- 
ganda at  the  Germans,  now  every 
nation  is  sending  "information"  to 
them.  Note  that  during  the  war 
it  was  admittedly  propaganda; 
now  it  is  called  information. 

Our  wartime  Psychological  War- 
fare Branch  has  become  now  the 
Information  Service  Branch.  From 
Radio  Luxembourg  and  other  pow- 
erful transmitters  we  are  telling 
the  Germans  what  we  want  them 
to  know  and  to  do.  Our  news  serv- 
ices are,  insofar  as  it  is  possible, 
straight  news  reports.  But  beyond 
that,  radio  is  playing  a  tremendous 
part  in  the  re-education  and  re- 
orientation of  the  conquered  peo- 
ples within  the  American  zone  of 
occupation. 

Just  what  the  British  and  the 
Russians  are  doing,  I  don't  know. 
We  learned  at  Hamburg  that  the 
British  operations  within  their  own 


zone  were  going  their  own  merry 
way.  The  director  said  quite  frank- 
ly that  he  had  no  idea  what  we  or 
the  Russians  were  doing.  In  Berlin 
broadcasting  house — the  largest  in 
Europe  thanks  to  Propagandist 
Goebbels'  early  recognition  of  the 
power  of  radio — Russians  operate 
the  broadcasting  services  formerly 
used  by  the  Germans.  Perhaps  the 
idea  is  diplomatically  naive,  but  I 
have  the  feeling  that  some  sort  of 
common  policy  and  objective  should 
be  set  up  among  the  Allies  with  re- 
gard to  radio  services. 

The  American  Forces  Radio 
Service  is  just  one  of  the  many 
"extras"  Uncle  Sam  has  provided 
for  the  boys  and  girls  in  uniform. 
Ever  since  our  service  men  have 
been  overseas  in  any  force,  they 
have  had  their  American  radio 
programs  brought  to  them  over 
their  own  radio  stations  and  the 
American  Forces  Network.  There 
are  enough  stations  to  carry  their 
radio  to  more  than  85%  of  them. 

Many  of  the  popular  programs  of 
the  four  American  networks  are 
sent  overseas.  "Names"  in  the  en- 
tertainment world  are  now  in  uni- 
form and  working  hard  at  their  job 
of  trying  to  keep  the  boys  happy. 

"Commercials"  are  deleted  from 
the  programs,  not  because  they  are 
objectionable  but  because  many  of 
the  products  and  services  adver- 
tised on  some  of  the  finer  programs 
are  not  available  to  overseas  listen- 
ers. But  the  boys  get  their  sales 
talks  just  the  same;  they  are  sold 
bonds,  safe  driving,  health  meas-| 
ures,  and  the  many  things  it  is  im- 
portant for  headquarters  to  getl 
over  to  them  in  a  hurry.  But  this 
does  not  mean  censorship  in  its| 
meanest  form.  Subject  only  to  mili- 
tary necessity  the  stations'  pro- 
grams are  in  the  hands  of  the  G.I.I 
Joes  themselves,  most  of  whom! 
were  radio  men  back  home  before! 
the  war. 

In  England  especially,  because  o 
the  common  language,  the  Ameri 
can  Forces  programs  were  gainin 
in  popularity.  It  was  estimated  tha 
at  the  peak  of  our  operations  i 
England,  5,000,000  Britishers  lis. 
tened  to  the  American  services 
The  American  programs,  especiall 
musicals,  likewise  are  very  popula 
with  the  natives  of  the  other  coun 
tries.  Language  differences  wer 
overcome  in  many  instances  whe 
the  more  important  programs  wer 
announced  bi-lingually. 

Altogether,  it  is  rather  tragic  t( 
see  the  futility  of  the  efforts  th< 
European  home  radio  services  ar< 
making  to  compete  with  Americai 
imagination  and  showmanshij 
backed  up  by  the  Yankee  dollar 


Servicemen  Invited 

FIRST  of  a  series  of  national  ad 
was  placed  by  WMT  Cedar  Rapids 
Waterloo,  Iowa,  in  the  Army  Time. 
inviting  returning  servicemen  1 
make  Iowa  their  future  home.  Th 
ad  shows  the  state  as  the  "land 
opportunity",  explaining  the  man; 
economic  and  social  advantages 
be  found  there. 
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NASHVILLE 


SAME  OLD  LATCH-STRING 

The  houses  look  new.  Many  of  the  faces  are  new.  But  the  same 
old  latch-string  is  in  easy  reach/  if  you  travel  to  it  over  the  clear- 
channel,  50,000-watt  signal  of  WSM's  frequency.  Twenty  years 
of  consistent  friendship  and  true  understanding  have  put  WSM 
permanently  on  the  list  of  welcome  guests  in  this  area  of  five 
million  people  who  are  mighty  choosy  of  their  guest-list. 


THE  STATION  THAT'S  HIGH  ON  AN  EXCLUSIVE  GUEST-LIST 


HARRY  STONE,  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  Natl.  Reps. 


50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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THE  MEANING  OF  MAIL 

$  What  does  radio  mail  indicate,  regarding  listenership? 
#  What  are  the  listener  writing-habits  you  must  look  out  for? 
$  How  does  audience  mail  indicate  station  coverage? 

You  can't  really  give  an  authoritative  answer  to  any  of  these  $64 
questions  until  you  check  your  copy  of  the  1945  Radio  Mail 
Study — which  is  yours  free  for  the  asking! 

For  the  second  straight  year  a  firm  of  certified  public  accountants 
has  analyzed  the  complete  mail  response  of  KMA  over  a  12-month 
period.  The  488,434  pieces  of  commercial  mail  received  in  1944 
were  analyzed  for  you.  New  and  current  facts  throw  light  on 
questions  actually  submitted  by  advertising  men  themselves. 

To  get  your  copy,  just  drop  a  card  to  Research  Director,  Station 
KMA,  Shenandoah,  Iowa.  But  do  it  now,  please,  while  copies 
are  still  available. 


KMA 


AMERICAN  BROADCASTING  CO. 


The  l\o.  1  Farm  Station  in  the  No.  1  Farm  Market 


152  COUNTIES  AROUND 


SHENANDOAH,  IOWA 
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LIVE  FOOD  PRODUCTS  Co..  Burbank. 
Cal.  (health  foods),  to  promote  45-day 
lecture  tour  of  Paul  C.  Bragg,  owner, 
will  use  consistent  spot  radio  campaign 
on  midwest  stations  starting  Oct.  1. 
Scheduled  to  cover  28  cities  from  Cleve- 
land to  Denver,  spot  and  participation 
in  local  women's  programs  will  be  used 
for  three  or  four  days  prior  to  speak- 
ing date.  Schedule  already  set  includes 
WJW  WFMJ  WCOL  WHLS  KB  ON  WHB. 
The  Mayers  Co.,  Los  Angeles,  has  ac- 
count. 

GEORGE  H.  LEE  Co.,  Omaha  (stock  and 
poultry  remedies),  has  added  six  new 
stations  to  "Lee  Farm  Hour"  schedule 
of  quarter-hour  transcribed  talks  on 
poultry  problems  by  firm  expert.  New 
list  includes:  KFRTJ  WOW  WKY  KWTO 
KWOS  KWOC.  Firm  during  past  two 
years  has  used:  KFAB  WIBW  WFAA 
WDBO  WLS  WNAX.  Agency  is  Allen  & 
Reynolds  Adv.,  Omaha. 


HOTEL  El  Cortez,  Last  Frontier,  Duke 
Wiley's  Casa  Vegas  and  Val  Snead's  El 
Rancho  Dio,  Las  Vegas  hotels  and  night 
clubs,  have  contracted  with  KDYL  Salt 
Lake  City  for  13  week  sponsorship  of 
Monday  thru  Friday  11:15-11:30  p.m. 
"Las  Vegas  Calls"  program  to  promote 
Nevada  vacation  spot.  Whipple's,  Salt 
Lake  City  women's  shop,  has  signed  for 
shift  of  quarter-hour  Sunday  schedule 
to  Larry  Smith-news,  Monday,  Wednes- 
day and  Friday  10:15-10:30  p.m.  Keith 
O'Brien  Dept.  Store.  Salt  Lake  City, 
has  signed  26-week  contract  for  spon- 
sorship on  KDYL  of  new  Kenny  Baker 
program  "Sincerely",  Monday,  Wednes- 
day and  Friday  10:30-10:45  a.m. 
BLANTON  Co.,  St.  Louis  (Creamo  mar- 
garine), Sept.  17  started  participation 
on  Arthur  Godfrey  program  on  WABC 
New  York  Monday,  Friday  and  Satur- 
day. Agency  is  Wesley  K.  Nash  Co., 
New  York. 


WITH  NBC  "Truth  or  Consequences"  for  Procter  &  Gamble  Duz  now  originating 
from  West  Coast,  sponsor  and  agency  executives  gathered  in  Hollywood  at  perma 
nent  staff  headquarters  of  program  for  fall  resumption  of  series.  Enjoying  informal 
preview  discussion  are  (1  to  r) :  Murray  Bolen,  Hollywood  manager  and  radio  direc 
tor  of  Compton  Adv.,  agency  servicing  account;  Gail  Smith  of  P  &  G  radio  adver 
tising  department;  Ralph  Edwards,  program  m.  c;  GU  Ralston,  P  &  G  radio  staff 


WHITEHALL  Pharmacal  Co.,  New  York 
(Anacin  and  Hill's  cold  tablets),  Oct.  1 
starts  Sydney  Walton,  commentator. 
Monday  thru  Saturday  6-6:15  p.m.  on 
WHN  New  York.  Account  placed  thru 
Dancer,  Fitzgerald  &  Sample,  New 
York. 

SEECK  &  KADE,  New  York  (Pertussin), 
Sept.  3  started  thrice-weekly  five-minute 
"Ozzie  Waters  &  His  Guitar"  on  KNX 
Hollywood.  Contract  for  30  weeks  placed 
thru  Erwin  Wasey  &  Co.,  New  York. 
KROMEX  Corp.,  Cleveland  (kitchen- 
ware),  has  appointed  Weiss  &  Geller, 
Chicago,  to  handle  advertising  to  in- 
clude radio. 

BEVERLY  HILLS  Transfer  &  Storage 
Co.,  Beverly  Hill,  Cal.,  Sept.  22  started 
weekly  10-minute  commentary  "Today 
in  Football"  on  KMPC  Hollywood.  Con- 
tract for  10  weeks  placed  thru  Ted.  H. 
Factor  Adv.,  Los  Angeles. 
COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Super-Suds),  started  sponsor- 
ship Sept.  18  [BROADCASTING,  Aug. 
13]  of  a  series  of  variety  sketches 
"Here's  How"  Tuesday  8-8:30  p.m.  on 
WABD,  DuMont  television  station.  New 
York.  Until  forbid  contract  placed  by 
William  Esty  &  Co.,  New  York. 
ROCKWOOD  &  Co.,  Brooklyn  (Choco- 
late Bits),  Oct.  4  starts  twice-weekly 
participations  in  "Art  Baker's  Notebook" 
on  KFI  Los  Angeles  for  13  weeks.  Agen- 
cy is  Federal  Adv.,  New  York.  Pure 
Foods  Co.,  Mamaroneck,  N.  Y.  (Herb- 
Ox  bullion),  Sept.  3  started  thrice- 
weekly  participation  for  13  weeks,  thru 
J.  M.  Mathes  Inc.,  New  York. 
O-CEDAR  Corp.,  Chicago  (polish),  Sept. 
10  started  daily  participation  in  com- 
bined "Sunrise  Salute"  and  "House- 
wives Protective  League"  programs  on 
KNX  Hollywood.  Contract  is  for  7 
weeks.  Agency  is  Aubrey,  Moore  & 
Wallace,  Chicago. 

WEBB  PRODUCTS  Co.,  Los  Angeles 
(Pin  Up  clothespins),  Oct.  15  starts  five- 
weekly  quarter-hour  program  on  KMPC 
Hollywood  for  13  weeks.  Agency  is  West- 
ern Adv.,  Los  Angeles. 


PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Drene),  Sept.  2  started  weekly  spot 
schedule  on  KFI  Los  Angeles  for  26 
weeks.  Agency  is  H.  W.  Kastor  &  Sons 
New  York. 

SHERMAN'S,  Stockton,  Cal.  (women' 
apparel),  has  started  twice-daily  an 
nouncement  schedule  on  KWG  Stockton 
Contract  is  for  52  weeks.  Agency  is  Ad 
vertising  Ideas,  Stockton. 

BU-TAY  PRODUCTS  Inc.,  Los  Angeles 
(Raindrops),  is  continuing  its  participa 
tion  and  spot  announcement  campaign 
having  renewed  schedule  as  of  Oct.  1 
for  13  weeks.  Schedule  calls  for  con- 
tinued participation  in  "Happy  Kitchen' 
on  KMBC;  "For  Ladies  Only"  on  KABC 
"Dawn  Busters"  on  WWL;  "Top  O'  The 
Morning"  and  "Grenadiers"  on  KTMJ 
"Hospitality  House"  on  KWJJ;  Ted 
Nabors  on  KTRH;  daily  spot  announce- 
ments on  KFVD  KGKO.  Firm  in  addi- 
tion, on  Oct.  1  starts  participation  in 
"Time  to  Chat"  on  WEBR,  with  daily 
spots  on  WBNY.  Participation  is  also 
being  sponsored  in  "Meet  the  Missus' 
on  14  CBS  western  stations  and  "Mar- 
jorie  Mills  Hour"  on  six  New  England 
Regional  Network  stations.  Agency  is 
Glasser-Gailey  &  Co.,  Los  Angeles.  • 

FAY  FOSTER,  Los  Angeles  (Fay  Foster 
sportswear),  has  appointed  Glasser- 
Gailey  &  Co.,  Los  Angeles,  to  handle 
advertising. 

PENICK  &  FORD,  New  York  (B'rer  Rab- 
bit Mollasses),  has  signed  13-week  con- 
tract for  participation  in  "Sunrise  Sa- 
lute" and  "Housewive's  Protective 
League"  on  WBBM  Chicago  effective 
Oct.  1,  thru  J.  Walter  Thompson  Co., 
New  York.  Nehi  Corp.,  Columbus,  Ga. 
(Royal  Crown  Cola),  on  13-week  con- 
tract will  use  series  of  spots  on  WBBM 
effective  Sept.  29  thru  BBDO  New  York. 
Oscar  Mayer  &  Co.,  Chicago  (meat  prod- 

(Continued   on   page  -42) 
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A  radio  station  is  known 
by  the  Companies  it  keeps 


EVANS  FUR  CO 

SELLS  FURS 

oit  the  New 

WJJD 


20,000  WATTS  OF 


POWER 


WE  NEW 


ic  Nobody  knows  results  like  a  retailer.  His 
advertising  dollar  stacks  up  against  the  harsh  but 
accurate  measure  of  daily  sales  figures.  He  has  to 
uy  on  a  results-per-dollar  basis.  Evans  Fur  Company,  long 
noted  as  one  of  Chicago's  most  intelligent 
advertisers,  figured  things  out  this  way  and  chose  the 
New  WJJD  to  carry  an  important  part  of  its  1945 
campaign.  Naturally  we're  proud.  The  New 
WJJD  likes  to  be  measured  on  a  results-per-dollar  basis. 

That's  where  we  show  up  best! 
SPECIAL:  Post-baseball  programming  is  opening 
up  a  few  choice  availabilities.  Better  check 
your  fall  schedules  and  make  your  reservations  now! 

CHICAGO 

A  TfavidAall  'field  STATION    REPRESENTED    NATIONALLY    BY    PAUL    H.  RAYMER 
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ucts),  has  signed  50-week  contract  for 
series  of  station  breaks  effective  Oct.  2. 
Agency  is  Mitchell  Faust  Adv.,  Chicago. 
Father  John's  Medicine  Co.,  Lowell, 
Mass.  (patent  medicine),  has  placed 
with  WBBM  26-week  contract  for  sta- 
tion breaks  effective  Oct.  1  thru  John 
W.  Queen  Co.,  Boston. 
MCLARENS  Ltd.,  Hamilton,  Ont.  (food 
products),  is  starting  weekly  transcribed 
quarter-hour  program  "Magic  Detective" 
on  32  Canadian  stations,  twice  daily 
spots  on  CKOC  Hamilton  and  a  half- 
hour  weekly  French  program  on  CKAC 
Montreal  and  CHRC  Quebec.  Account 
placed  by  Russell  T.  Kelley  Ltd.,  Hamil- 
ton, and  James  Fisher  Co.,  Toronto. 
NATIONAL  TOILET  Co.,  Paris,  Tenn. 
(Nadinola  bleach  cream),  begins  spon- 
sorship Sept.  24  of  series  of  chain  breaks 
six  days  weekly  on  WSB  WAPI  WALA 
KARK  WMAZ  WSAV  WJDX  KFDM 
WFAA  KTSM  KTSA  WACO  WMBG. 
More  stations  will  be  added.  Contract 
for  approximately  15  weeks  placed  by 
Roche,  Williams  &  Cleary,  Chicago. 
HARTZ  MOUNTAIN  Products,  New  York. 
Sept.  30  starts  quarter-hour  "Canary 
Pet  Show"  Sunday  on  KGKO  Ft.  Worth, 


Tex.,  thru  George  H.  Hartman  Co.,  Chi- 
cago. Davis  Hat  Co.,  Dallas,  thru  Grant 
Adv.,  Dallas,  has  signed  for  Saturday 
quarter-hour  "Early  Birds"  program  on 
WFAA  Dallas.  Dr.  Hess  &  Clark  Inc., 
Ashland,  O.,  has  placed  10-month  sched- 
ule of  announcements  on  KGKO  thru 
N.  W.  Ayer  &  Son,  New  York. 
WALTER  BREWING  Co.,  Eau  Claire. 
Wis.,  has  started  quarter-hour  "Man  on 
the  Street"  program  thrice-weekly  on 
WEAU  Eau  Claire. 

DAYTON  SPICE  Mills,  Dayton,  O.  (Old 
Reliable  coffee),  Sept.  24  starts  tran- 
scribed program  featuring  Slingin'  Sam 
and  Charles  Magnante  orchestra  on 
WTAM  WKRC  WING  WSPD  WHKC 
WISH  WOWO  WWVA  WSAZ. 
FRANK  KENNA,  president  of  Marlin 
Firearms  Co.,  New  York,  is  to  be  award- 
ed the  gold  medal  of  the  Adv.  Club  of 
New  Haven  at  a  dinner  to  be  held  at 
New  Haven  in  November. 
CONTINENTAL  Can  Co.,  New  York, 
sponsor  of  CBS  show  "Report  to  the 
Nation",  heard  Sat.  10:15-10:45  p.m.  on 
142  CBS  stations,  is  revamping  format 
of  show  to  place  future  stress  on  enter- 
tainment rather  than  news.  Initial  ex- 
periment was  tried  Sept.  15. 
HARTFORD  TEXTILE  Co.,  Hartford 
(plasticized  fabrics),  now  sponsors 
Arthur  Feldman,  American  correspond- 
ent in  London,  in  news  commentary. 
Sun.  2-2:15  p.m.  on  WJZ  New  York. 
Agency  is  Hirshon-Garfield,  New  York. 
MARYLAND  PHARMACEUTICAL  Co., 
Baltimore,  Md.,  has  scheduled  series  of 


CHECKING  scripts  for  three  WGN  Chi- 
cago programs  sponsored  by  Peter  Hand 
Brewing  Co.,  Chicago,  for  Meisterbrau, 
is  Hilly  Saunders,  radio  director  of. 
Mitchell  Faust  Adv.,  Chicago,  with 
(1  to  r)  Ed  Kahn,  producer  of  "Mystery 
House"  and  "Crime  Files  of  Flamond"; 
Fred  Levlngs,  producer  of  "County 
Sheriff",  and  George  B.  Anderson,  who 
writes  all  three  scripts  for  the  sponsor. 


14  announcements  weekly  for  Rem  on 
KYW  Philadelphia,  placed  for  25  weeks 
thru  Joseph  Katz  Co.,  Baltimore.  Iodent 


Chemical  Co.,  Detroit  (toothpaste),  has 
placed  a  schedule  of  six  one-minute 
spots  weekly  for  15  weeks  on  KYW  thru 
Duane  Jones,  New  York.  Pure  Food  Co., 
New  York  (Herb-Ox  Bouillon  Cubes),  is 
issuing  thrice-weekly  participation  in 
Ruth  Welles  women's  program  on  KYW 
for  13  weeks,  placed  thru  J.  M.  Mathes 
Co.,  New  York.  S.  Gumpert  &  Co.,  New 
York  (Steero  Bouillon  Cubes),  joins 
KYW  sponsor  list  in  contracting  for 
three  quarter-hour  periods  weekly  of 
Bill  Harvey — news. 

GENERAL  FOODS  Corp,  New  York 
(Maxwell  House  Coffee),  started  spon- 
soring Sept.  18  "The  Yiddish  Art  The- 
ater of  the  Air"  starring  Maurice 
Schwartz,  five  times  weekly,  on  WEVD. 
New  York.  Show  is  produced  and  pack- 
aged by  Joseph  Jacobs  Organization, 
New  York,  which  handles  the  Jewish 
advertising  for  General  Foods.  Contract 
is  for  52  weeks. 

SUNNYVALE  Packing  Co.,  San  Fran- 
cisco (Rancho  soups),  Sept.  24  starts 
total  of  104  transcribed  announcements 
on  KFAC  Los  Angeles.  Contract  is  for 

26  weeks.  Ruthrauff  &  Ryan,  San  Fran- 
cisco, has  account. 

PARAMOUNT  PICTURES  Inc.,  New 
York,  in  a  pre-selling  campaign,  will  use 
radio  along  with  other  media,  spending 
more  than  a  million  dollars  to  adver- 
tise and  promote  four  films,  "Incendiary 
Blonde",  "Love  Letters",  "You  Came 
Along"  and  "The  Lost  Weekend".  Agen- 
cy is  Buchanan  &  Co.,  New  York. 
CARTER  PRODUCTS,  New  York  (Arrid), 
on  Sept.  24  starts  five-weekly  quarter- 
hour  "Tello  Test"  telephone  quiz  pro- 
gram on  KHJ  Hollywood.  Contract  Is 
for  52  weeks.  Agency  is  Small  &  Seiffer. 
New  York. 

AMERICAN  CHIROPRACTIC  Assn.,  Los 
Angeles,  has  appointed  The  Tullis  Co., 
Los  Angeles,  to  handle  Its  advertising 
and  on  Sept.  20  started  weekly  quarter- 
hour  newscast  on  KPAS  Pasadena,  Cal. 
Contract  is  for  52  weeks.  Association 
plans  to  use  program  schedule  In  Wash- 
ington, New  York,  St.  Louis  and  San 
Francisco  as  well  added  Los  Angeles 
coverage. 

UNITED  DRUG  Co.,  Toronto  (Rexall 
stores),  has  started  thrice-weekly  five- 
minute  transcribed  programs  on  a  num- 
ber of  Canadian  stations.  Account 
placed  by  Ronalds  Adv.,  Toronto. 
GALVIN  ICE  &  FUEL  Co.,  Vancouver, 
has  started  half-hour  "Hollywood  Ra- 
dio Treatre"  weekly  on  CKWX  Van- 
couver. Account  placed  by  Cockfield, 
Brown  &  Co.,  Vancouver. 
OGILVIE  FLOUR  MILLS  Co.,  Montreal 
(cereals),  has  started  thrice- weekly  spots 
on  a  number  of  Canadian  stations.  Ac- 
count placed  by  J.  J.  Gibbons  Ltd.,  To- 
ronto. 

SUPERTEST  PETROLEUM  Inc.,  Lon- 
don, Ont.  (gasoline),  has  started  "Com- 
mand Performance"  transcribed  pro- 
gram on  16  Ontario  and  Quebec  sta- 
tions. Account  placed  by  Harry  E.  Fos- 
ter Agencies,  Toronto. 
FOREMAN  &  CLARK,  San  Francisco 
(men's  clothiers),  has  started  daily  quar- 
ter-hour newscast  on  KPO  San  Fran- 
cisco for  52  weeks.  Contract  placed  by 
Botsford,  Constantlne  &  Gardner,  Los 
Angeles. 

INDUSTRIAL  Management  Co.,  Aerosol 
Insecticide  division,  Los  Angeles,  has 
named  Lockwood-Shackelford  Adv.,  Los 
Angeles,  to  handle  campaign  for  new 
DDT  product,  Insect-O-Blitz. 
THE  PERFEX  Co.,  Shenandoah,  la. 
(cleaner),  Oct.  1  will  start  52-week  an- 
nouncement schedules  on  KMOX  KOTA 
WDZ  WSOY  WTAX  KSJB.  Similar 
schedule  starts  Sept.  24  on  WOC  Daven- 
port, la.,  and  is  now  being  used  on 
WCCO  Minneapolis.  Agency  is  Buch- 
anan-Thomas Adv.,  Omaha. 
ATLAS  BREWING   Co.,   Chicago,  Sept. 

27  begins  sponsorship  of  Thursday  and 
Saturday  quarter-hour  sports  analysis 
on  WMAQ  Chicago  and  Sept.  15  started 
quarter-hour  program  on  WCFL  Chi- 
cago following  football  games.  Agency 
is  Olian  Adv.,  Chicago. 

COLONIAL  DAMES  Inc.,  Hollywood  (cos- 
metics), Sept.  25  starts  twice-weekly 
participation  in  "Charm  School  of  the 
Air"  on  WGN  Chicago.  Firm  is  also 
using  twice-weekly  chain  breaks  on 
WENR  Chicago.  Contracts  for  13  weeks 
placed  thru  Abbott  Kimball  Co.,  Los 
Angeles. 

BALLARD  &  BALLARD,  Louisville  (Obe- 
lisk flour),  has  started  "Hymns  of 
Faith"  Monday  thru  Saturday  9:15-9:30 
a.m.  for  52  weeks  on  Tobacco  Network 
(WDNC  WFNC  WGTM  WGBR  WGTC 
WHIT). 


CBS  is  changing  operating  schedule  of 
WCBW,  its  .video  station  in  New  York, 
to  Tuesday,  Wednesday  and  Friday  eve- 
nings effective  Oct.  1. 


Loyalty 


.  .  .  In  Philadelphia 


Audiences  Have  Been  LOYAL 
For  More  Than  Twenty  Years 


All  because  Philadelphia's  Outstanding 
Independent  radio  station  has  been 
giving  Philadelphians  what  they 
want  since  1922  ...  a  variety 
of  popular  programs . . . 
the  latest  news  on  the  hour  every 
hour  .  .  .  and  three  hours  of 
classical  music  every  day. 


With  'Loyalty"  like  this,  it's  no  wonder 

78  percent  of  this  station's  sponsors  renew  regularly. 
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HOOSIER  SONGBIRDS 


A  novelty  among  sister-teams . .  Judy  and  Jen  are 
sisters.  This  devoted  pair  have  won  a  deep  place 
in  the  affections  of  audiences  in  the  WOWO 
Tri-State  area,  by  their  daily  broadcasts  and 
frequent  personal  appearances. 

These  versatile  sisters  are  equally  at  home  in 
ballads,  popular  songs,  folk-songs,  and  hymns. 
Their  popularity  is  evidenced  by  the  heavy 
volume  of  their  request-mail.  They  defer  to  the 
audience  and  take  unusual  pains  to  sing  the 


songs  requested.,  an  accommodation  which  en- 
dears them  to  their  large  and  loyal  following. 

Two  Judy  and  Jen  programs  are  heard  daily . .  at 
7:30  in  the  morning,  and  at  2:15  in  the  after- 
noon. They  are  currently  available  for  sponsor- 
ship on  either  period.,  ideally  timed  to  reach  the 
housewife.  You  will  find  their  complete  story  in 
the  WOWO  Cradle  of  the  Stars  Audition  Library. 
You  may  hear  them  at  the  NBC  Spot  Sales  office 
nearest  you. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


w  b  z    •    w  b  z  A 


KEX 


K  Y  W 


K  D  K  A 


WOWO 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES— EXCEPT  KEX 
KEX   REPRESENTED    NATIONALLY   BY  PAUL  H.  RAYMER  CO. 


FORT  WAYNE 
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LEO  A.  MATZ,  former  advertising  di- 
rector for  Ex-Lax  Inc.,  New  York,  has 
joined  Theodore  J.  Hunt  Co.,  New  York, 
as  media  and  traffic  director. 

ARDENNE  HEISKELL,  sales  promotion 
head  of  WIND  Chicago,  has  joined  Jim 
Ward  &  Co.  Chicago,  as  director  of  radio 
and  television. 

JOSEPH  ASPINALL,  formerly  with  Al- 
bert Frank-Guenther  Law,  has  joined 
The  Caples  Co.,  New  York,  as  account 
executive  and  member  of  plan  board. 

WARD  WHEELOCK  Co.  has  moved 
Hollywood  offices  to  5331  Hollywood 
Blvd.  DIANA  BOURBON  is  manager. 

ALICE  B.  DOROCHIN,  released  from  the 
WAVES  and  prior  to  that  in  research 
and  statistical  department  of  Los  An- 
geles Times,  has  joined  Velma  Cloward 
Adv.,  Los  Angeles,  as  copy  writer. 

SIGURD  LARMON,  president  of  Young 
&  Rubicam,  has  returned  to  New  York 
headquarters  following  several  days 
conference  with  Hollywood  agency  exec- 
utives. HARRY  ACKERMAN,  New  York 
vice-president  in  charge  of  radio,  and 
LESTER  GOTTLIEB,  publicity  director. 


Brantley  in  Hospital 

J.  CARSON  BRANTLEY,  head  of 
the  Salisbury,  N.  C.  advertising- 
agency  bearing  his  name,  is  improv- 
ing at  Rowan  Memorial  Hospital, 
Salisbury,  although  he  will  con- 
fined for  several  weeks.  Mr.  Brant- 
ley was  suddenly  stricken  Sept.  7 
with  stomach  hemorrhages,  neces- 
sitating five  immediate  blood  trans- 
fusions. He  has  had  several  trans- 
fusions since.  Definite  cause  of  his 
illness  has  not  been  determined. 


are  to  remain  on  the  West  Coast  for  two 
weeks  to  supervise  start  of  several  net- 
work programs  produced  and  serviced 
by  agency. 

JAMES  A.  BERG,  former  assistant  ad- 
vertising and  sales  promotion  manager 
with  Bacardi  Imports  Corp.,  New  York, 
has  joined  the  Detroit  staff  of  Geyer, 
Cornell  &  Newell  as  assistant  account 
executive. 

KENNETH  BERT,  former  advertising 
manager  of  floor  division  of  Armstrong 
Cork  Co.,  and  associated  with  Mont- 
gomery Ward  Co.,  has  joined  Fuller  & 
Smith'  &  Ross,  New  York,  in  merchan- 
dising department.  GILBERT  MORRIS, 


former  vice-president  of  Rickard  &  Co., 
has  joined  Fuller  &  Smith  &  Ross  to  do 
copy  account  work. 

MYRON  P.  KIRK,  radio  director  at 
Arthur  Kudner  Inc.,  New  York,  has  left 
for  California  to  look  over  new  talent 
and  package  shows.  Mr.  Kirk  expects 
to  return  in  six  weeks. 
WILLIAM  J.  PATTERSON,  released  from 
the  Marine  Corps  after  three  years  serv- 
ice, has  returned  to  H.  B.  LaQuatte 
Inc.,  New  York,  in  an  executive  capacity 
Involving  contact  work. 
DOREMUS  &  Co.,  New  York,  advertis- 
ing agency  and  public  relations  coun- 
sel, has  reopened  London  office  with 
MAJ.  WALKER  G.  SMYLLIE  as  manag- 
ing director.  Office  was  originally  opened 
in  1928  but  became  inactive  in  1939 
when  Maj.  Smyllie  entered  the  British 
Army.  Office  is  located  in  Bush  Lane 
House,  Bush  Lane  EC  2,  London. 

GRAEME  McLEOD,  former  copy  chief  at 
Warwick  &  Legler  and  Young  &  Rubi- 
cam, New  York,  has  Joined  the  copy 
staff  of  Arthur  Kudner  Inc.,  New  York. 
ROBERT  E.  MASON,  formerly  with  Los 
Angeles  agencies,  has  Joined  Gray  & 
Rogers,  Philadelphia. 
ROLAND  ISRAEL,  radio  director  of  J. 
M.  Korn  Adv.,  Philadelphia,  is  father  of 
a  girl. 

JIM  BISHOP,  former  publicity  director 
of  Los  Angeles  Junior  Chamber  of  Com- 
merce, has  joined  Hixson-O'Donnell 
Adv.,  Los  Angeles,  in  similar  capacity. 


WhS  MONEY  To 


Conditions  in  KFDM's  area 
are  such  as  to  permit  DAIRYING  to  be 
greatly  expanded  by  the  location  of  Milk 
Condensing  and  Drying  Plants,  Good 
Pasturage,  mild  climate,  water,  grain, 
forage  and  silage  crops.  And  DAIRYING 
is  only  one  of  many  industries  contribut- 
ing to  KFDM's  585  million  dollar  effec- 
tive buying  income  market. 


- —  SERVING  THE 
'MAGNETIZED 
SABINE  AREA 

Mopnetiied  ■  •  •  dfo-ino  people  end  inrfuilnet  ham  ether  MclieAl! 

AFFILIATED  WITH 
AMERICAN  BROADCASTING  CO.,  INC. 
AND 


Taylor  JjowE-SrwwDEN 


Allied  Arts  ^ 


JAMES  SAUTER,  head  of  Air  Features, 
New  York,  has  been  appointed  chair- 
man of  special  events  of  the  New  York 
War  Finance  Committee  for  the  Victory 
Loan  drive  which  opens  Oct.  29.  Mr. 
Sauter  has  served  as  chairman  of  the 
Theatrical  War  Activities  Committee  in 
all  the  War  Loan  campaigns. 

S.  W.  GROSS,  former  vice-president  and 
director  in  charge  of  production  and 
purchasing  of  Emerson  Radio  &  Phono- 
graph Co.,  New  York,  has  become  head 
of  Teletone  Radio  Co.,  New  York.  JOHN 
S.  MILLS,  formerly  with  Brunswick  Ra- 
dio Inc.,  New  York,  has  joined  Teletone 
Radio  Co.  as  general  sales  manager. 

TO  MEET  postwar  needs,  marketing 
staff  of  Hoffman  Radio  Corp.,  Los  An- 
geles radio  set  and  equipment  manufac- 
turers, has  been  revised  with  EARL 
NOYES,  former  employment  director, 
becoming  sales  supervisor.  DAN  SPENCE, 
manager  of  plant  No.  5,  has  been  named 
assistant  sales  manager,  with  R.  J.  Mc- 
NEELY  taking  over  duties  as  genera 
sales  manager.  E.  H.  KNOX,  forme 
plant  superintendent,  and  HARLAN 
BASSETT,  outside  production,  hav 
been  shifted  to  sales  staff. 

ARNOLD  J.  MELLON,  for  four  years 
AAF,  has  been  appointed  head  of  newl 
created  radio  department  of  Jules  C 
Goldstone    Agency,    Hollywood  talen* 
service. 

JACK  T.  DALTON,  eastern  district  man 
ager  for  New  York  territory  of  Bend; 
Aviation  Corp.  radio  division,  has  bee 
appointed  manager  of  distribution  o 
radio  and  television  equipment  at  Balti 
more  headquarters.  Replacing  Dalton 
New  York  is  W.  H.  AUTENREITH,  radl 
sales  executive  formerly  with  RCA. 

W.  S.  LEFEBRE,  former  western  sale 
manager  of  Philco  Corp.,  has  bee 
named  assistant  sales  manager  of  West 
inghouse  Electric  Corp.,  home  radio  di 
vision,  Baltimore. 


Cowan  to  Open  New  Yor 
Office;  Leaves  OWI  Pos 

LOUIS  G.  COWAN,  who  resigne 
last  week  as  chief  of  the  New  Yor 
office,  Overseas  Branch,  Office 
War  Information,  will  open  a  radi 
production  office  in  New  York,  au 
menting  his  Chicago  firm,  Lou' 
G.  Cowan  &  Co.,  following  an  e 
tended  vacation. 

Originator  and  producer  of  t 
Quiz  Kids,  Mr.  Cowan  said  he  pla~ 
to  expand  his  activities  into  tS 
non-theatrical  motion  picture  pr 
duction  field.  He  took  a  leave  of  a 
sence  from  his  firm  in  1941  to  b 
come  consultant  of  the  Rad 
Branch,  War  Dept.  Bureau  of  Pu 
lie  Relations.  On  formation  of  0"\ 
Mr.  Cowan  was  loaned  by  the  W 
Dept.  to  OWI  to  help  organize  i 
overseas  branch.  He  later  w 
named  chief  of  the  New  York  o 
fice. 

Thomas  A.  Malley,  deputy  chi 
under  Mr.  Cowan,  will  head  t" 
New  York  office  of  Interim  Inte 
national  Information  Service,  su 
cessor  to  the  OWI  Overseas  Branc 
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No  Ads  in  Britain 

AMERICAN  advertising  intere 
who  hope  Britain  will  adopt  co 
mercial  radio  may  as  well  sa 
their  breath,  according  to  Edwa 
R.  Murrow,  CBS  European  dir 
tor,  in  a  copyright  article  appe 
ing  in  the  New  York  Post.  "Tha 
one  thing  that  is  not  going  to  ha 
pen,"  he  wrote. 
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GOOD  NEWS  FOR  BROADCASTERS 

REL  88-108  Megacycle  Band 

FM  BROACASTING  TRANSMITTERS  IN  ASSEMBLY 

Place  Your  Order  Noiv! 


These  REL  broadcasting  transmitters  can  now  be  ordered  ...  to  meet 
or  exceed  present  FCC  requirements.*  Entirely  new  .  .  .  with  important 
design  advancements  in  the  Armstrong  Modulator  .  .  .  providing  simple, 
stable  .  .  .  even  more  efficient  performance  than  ever  before! 


Power  Output 
250  watt 
1000  watt 
3000  watt 


Cat.  No. 
549  ADL 

518  ADL 

519  ADL 


Note: 


Future  REL  advertisements  will  give  you  information  regarding 
transmitters  of  higher  power.  Watch  for  them! 
Wire  or  write  today  for  technical  data,  prices  and  delivery  ...  or  better 
yet  ...  do  as  other  broadcasters  have  already  done — send  your  order, 
subject  to  later  confirmation,  thus  assuring  early  delivery. 

*  All  REL  FM  Transmitters  are  guaranteed  to  meet  or  better  the  FCC  standards  of  good 
engineering  practice  for  FM  Broadcast  stations. 


MICHIGAN 
M.  N.  Daffy  &  Co.,  Inc. 
2040   Grand   River   Ave.  W. 
Detroit,  Mich. 


Sales  Representatives 

MIDWEST 
REL  Equipment  Sales,  Inc. 
612  V  Michigan  Blvd. 
Chicago,  111. 


PACIFIC  COAST 
Norman   B.  Neely  Enterprises 
7422  Melrose  Avenue 
Hollywood  46,  Cal. 


Pioneer  Manufacturers  of  FM  Transmitters  Employing  Armstrong  Phase-Shift 
Modulation  Radio  Engineering  Labs.,  Inc 


RADIO  ENGINEERING  LABS.,  INC. 

JSmp-  CZZp,,  N.Y. 


A  MARKET 
BUILT  FOR  TWO 


THE  BEST  PAIR  FOR 
A  BALANCED  MARKET 


ONE 
THE 


A  PUNCH  IN 
BOTH  HANDS 


$500.00  VICTOR 

For  an  illustration  and  I 

"WOV  IS  THE  KEY  T4 


TEAMWORK 
GETS  RESULTS 


New  York 


READ  THESE  SIMPLE  RULES 


1 —  The  contest  is  open  to  everyone 
except  employees  of  WOV,  its 
advertising  representatives  and 
advertising  agency. 

2 —  Submit  as  many  ideas  as  you 
wish  but  each  idea  must  be  con- 
fined to  100  words  and  include 
headline  for  advertisement  and 
suggestion  far  photographic  il- 
lustration. 

3 —  All  entries  must  be  received  or 
postmarked  no  later  than  mid- 
night, October  15,  1945  and 
should  be  addressed  to  Contest 
Dept..  Station  WOV,  730  Fifth 
Ave.,  New  York  19. 

4 —  All  entries  become  the  property 
of  WOV'  and  contestants  relin- 
quish all  rights  to  any  sugges- 


tions they  submit.  No  entries  will 
be  returned.  Winning  entries  will 
be  selected  solely  on  the  basis 
of  their  value  in  clearly  and 
accurately  stating  WOV's  story. 

S — Duplication  of  ideas  used  in 
former  WOV  advertisements  will 
not  be  accepted. 

4— The  names  of  winners  will  be 
announced  in  this  publication 
during  the  month  of  November, 
1945. 

7 — Prizes  to  be  awarded  are  as 
follows:  First  prize,  $500.00  Vic- 
tory Bond — second  to  fifth  prizes 
inclusive,  $25.00  Victory  Bond. 
(Amount  of  prize  is  maturity 
value.)  In  case  of  ties  dupli- 
cate prizes  will  be  awarded. 
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>NE  COMPLEMENTS 
THE  OTHER 


TEAMED  FOR 
PULLING  POWER 


BOTh  I  c 
EQUAL  lift 


IDEA 

adline  that  will  tell  the  story  of  how 

TWO  NEW  YORK  MARKETS" 

OR  close  to  two  years,  full  page  advertisements  have  appeared 
in  this  magazine,  describing  WOV's  coverage  of  two  great 
metropolitan  New  York  markets.  These  pages  have 
ained  how  WOV  offers  a  continuous,  around-the-clock 
ence  ^  And  now  we  need  some  more  ideas  for  illustrations 
headlines  with  which  we  can  continue  to  advertise  the  story 
rOV's  night  and  day  coverage  ^  There's  a  $500.00  Victory 
1  waiting  for  you  if  you  come  through  with  the  idea 

ike  best.   And  there  are  $25.00  Bonds  for  the  next  five 

ers  *jf  Here  are  the  facts  upon  which  your  illustration  and 

line  should  be  based.  As  the  result  of  giving  listeners  the 

■ajns  they  want  to  hear,  WOV  enjoys  a  continuous,  balanced 

RALPH  N.  WEIL,  General.  Manager 


BOND  FOR  AN 


audience  from  early  morning  ,til  midnight.  In  the  daytime, 
WOV  overwhelmingly  dominates  metropolitan  New  York's 
Italian-speaking  market  of  520,000  radio  homes^  And,  in  the 
evening,  during  Hooper  checking  hours,  WOV  delivers  one  of 
the  largest  metropolitan  audiences  of  any  New  York  inde- 
pendent station,  at  less  than  half  the  cost  of  the  next  ranking 
station  That's  the  story.  So  get  busy  and  send  us  an  idea 
(or  as  many  as  you  want  to).  Illustrations  and  headlines 
reproduced  here  and  which  have  been  used  in  previous  adver- 
tising may  be  of  help.  It  will  be  fun.  And  it  can  be  profitable 
to  you.  Read  the  simples  rules  and  start  jotting  down  your 
ideas  now. 


The  Crosley-Avco  Case      o**  x*ja*q  To 


THE  CROSLEY-AVCO  decision  issued  a  fort- 
night ago  finds  the  FCC  majority  in  sharp 
disagreement  with  the  minority  and  the  minor- 
ity in  dissension  among  its  own  membership 
on  matters  of  grave  issue  to  all  broadcasters. 

The  problem  is  of  pertinent  and  immediate 
concern  for  it  finds  the  Commissioners  divided 
among  themselves  not  on  a  narrow  question 
of  general  administration,  but  on  a  broad 
principle  concerning  the  extent  of  its  power. 

Numerous  conclusions  can  be  drawn  from 
the  44-odd  pages  of  discourse  penned  by 
Messrs.  Porter,  Jett,  Denny  and  Wills  for  the 
majority  and  Messrs.  Walker,  Wakefield  and 
Durr  for  the  minority. 
But  the  most  obvious, 
and  the  most  provoc- 
ative, is  that  the  Com- 
mission has  reached 
a  vital  crossroads  in 
regulation  and,  blind 
to  any  guide  signs  which  will  indicate  its 
future  policy,  has  turned  to  Congress  for  help. 

Never  perhaps  in  the  history  of  American 
broadcasting  has  an  affirmative  action  taken 
on  any  issue  before  the  FCC  been  attended 
by  such  profuse  apology  and  regret.  The  ma- 
jority regrets  granting  the  application  for 
transfer  of  Crosley  radio  properties  to  Avco. 
The  minority  regrets  it.  Yet  the  grant  has  been 
made  because,  as  shown  in  careful  delineation 
by  the  majority,  no  point  in  law  nor  in  the 
philosophy  of  regulation  prevents  it. 

Incidental  conclusions  find  the  Commission 
proposing  that  in  the  future  no  broadcasting 
property  should  be  sold  by  a  licensee  to  a 
bidder  unless  the  amount  of  the  bid  is  made 
public  for  60  days  and  all  aspiring  broad- 
sters  are  given  an  opportunity  to  match  the 
bid  and  be  considered  for  the  facility.  The 
Commission  also  seeks  Congressional  direction 
as  to  the  extent  of  its  power  in  determining  a 
fair  price  for  a  facility. 

Throughout  the  decision  there  is  apparent 
on  the  part  of  the  majority  and  the  dissenters 
alike  a  desire  to  tighten  Federal  control  over 
licensees.  This  is  noted  in  the  Commission's 
hope  that  it  can  establish  an  open-bid  method 
of  transferring  licenses.  The  Commission  ob- 
serves that  in  the  absence  of  such  procedure  a 
licensee  controls  the  destiny  of  his  outlet. 

By  terms  of  the  Commission's  proposal,  Li- 
censee A  would,  let  us  say,  be  offered  $200,000 
for  his  property.  This  price,  remember,  is  for 
the  property  with  its  attendant  goodwill,  not 
for  the  frequency  which  the  law  specifically 
states  cannot  be  owned.  The  Commission  and 
the  licensee  are,  under  the  Commission  pro- 
posal, to  publicize  this  bid  for  the  station  over 
a  period  of  60  days,  during  which  other  appli- 
cants may  file  for  the  facility  on  the  same 
contractual  terms.  At  the  end  of  that  interim, 
the  Commission  will  consider  all  applicants  and 
grant  to  the  transferor  who,  in  the  Commis- 
sion's opinion,  is  best  qualified. 

What  if,  in  such  event,  the  Commission 
chose  an  applicant  other  than  the  one  with 
whom  the  licensee  originally  proposed  to  do 
business?  What  if  this  applicant,  who  seemed 
eminently  satisfactory  to  the  Commission,  was 
not  satisfactory  to  the  licensee?  What  if  he 
tells  the  Commission  flatly,  "I  won't  do  busi- 
ness with  the  applicant  of  your  selection." 


The  Commission  presumably  has  not  estab- 
lished that  Applicant  A  CANNOT  operate  in 
the  public  interest;  it  has  concluded  only  that 
Applicant  B  can  do  a  BETTER  job,  a  process 
that  might  get  down  to  hairsplitting. 

The  licensee,  under  such  circumstances, 
would  be  qualified  to  withdraw  his  offer,  the 
FCC  states.  He  is  himself  not  on  trial  for  his 
ability  to  operate  in  the  public  interest,  for 
he  already  holds  a  license.  And  if  he  withdrew 
and  announced  that  he  would  not,  under  any 
circumstances,  sell  his  station,  what  then  would 
happen?  The  property  would  pass  to  individ- 
uals of  his  own  selection  upon  his  death  and, 
the  FCC  purposes, 
there  would  be  no 
open  bidding  on  the 
facility  in  such  an 
event.  In  other  words, 
all  a  broadcaster  has 
to  do  to  transfer  his 


station  on  his  own  terms  to  a  qualified  licensee 
is  die. 

What,  in  such  event,  happens  to  the  FCC's 
determination  that  a  licensee  should  not  under 
any  circumstances  control  the  disposal  of  his 
facility  to  the  extent  of  selecting  the  new 
operator?  Stations  could  be  held  in  the  same 
families  for  years.  Does  such  a  theory  en- 
courage the  competitive  spirit  in  license  trans- 
ference which  the  FCC  acknowledges  is  sought? 

And  furthermore,  does  the  Commission  pre- 
sume, in  the  instant  case,  that  Powel  Crosley 
Jr.,  to  whom  WLW  is  in  many  ways  a  liv- 
ing monument,  would  for  gain  alone  pass  its 
ownership  to  an  entity  which  would  operate 
it  on  the  general  principles  of  a  hock  shop? 

This  is  not  to  argue  that  broadcasting  sta- 
tions should  be  operated  as  sidelines  to  other 
endeavors.  Broadcasting  stations  are  so  con- 
stituted, and  occupy  such  a  unique  position  in 
relation  to  the  public  good,  that  their  manage- 
ment should  be  in  the  hands  of  men  who  are 
morally  and  financially  able  to  improve  them. 

The  Commission  proposes,  also,  to  seek 
Congressional  guidance  on  its  authority  to  fix 
prices  at  which  transfers  can  be  made.  Such 
action,  of  course,  is  directly  contrary  to  the 
proposition  that  broadcasting  stations  are  not 
public  utilities.  Congress  did  not  intend  that 
they  should  be.  The  Supreme  Court,  in  the  cele- 
brated Associated  Press  case,  emphasized  the 
public  nature  of  the  newspaper  business.  Is  a 
newspaper  operated  theoretically  any  less  in 
the  public  interest  than  a  broadcasting  station? 
Would  there  be  a  Government  body  to  fix 
prices  on  newspapers,  too? 

The  question  is  not  price.  -The  question  is 
public  service.  To  that  extent,  the  minority's 
opinion  is  far  more  to  be  commended  than 
that  of  the  majority. 

But  of  the  myriad  questions  propounded  by 
this  Commission  decision,  the  most  important 
is  that  of  new  legislation.  The  Commission 
wants  it.  The  broadcasters  want  it.  Congress, 
as  Senater  Wheeler  says  (see  p.  16),  desires  it. 

This  is  a  time  of  reconversion,  and  none 
more  propitious  may  present  itself  in  which 
to  draft  new  legislation — a  law  that  will  de- 
fine sharply  the  limitations  of  America's  most 
powerful  regulatory  agency,  and  mark  as  well 
the  boundaries  of  transgression  within  which 
broadcasters  must  operate. 


JOHN  DAVID  HYMES 

BA_CK  in    his    familiar   groove    is  Johnl 
Hymes,  who  joined  Biow  Co.,  New  York, 
Sept.  17  as  business  manager  of  the| 
radio  department.  He  left  OWI  as  sta- 
tion relations  chief  to  re-enter  radio  as  sales| 
executive  at  WNEW  New  York. 

Now  he  has  returned  to  the  agency  fieldJ 
carrying  with  him  a  wartime  record  that  will 
prove  of  tremendous  help.  For  John  Hymes[ 
probably  knows  more  station  managers  thar 
any  other  man  in  the  timebuying  field.  This  ac-j 
quaintanceship  was  formed  during  his  day^ 
with  the  OWI  when  he  constantly  made  flying 
trips  around  the  country,  covering  38,00C 
miles.  During  his  pre-war  days  managers  cam^ 
to  him  and  he  was  known  as  never  having 
gone  west  of  Hoboken.  However  he  knew  tha 
call  letters  and  location  of  every  station  ii 
the  country  and  always  won  the  contests  oi| 
this  subject. 

In  1942  as  chairman  of  the  timebuyers  cor 
mittee  of  the  AAAA  and  former  president  ol 
the  Radio  Executives  Club  (1940-41),  he  wal 
selected,  when  the  Advertising  Council  wa| 
formed,  to  serve  on  the  radio  advisory  cor 
mittee.  This  was  the  beginning  of  the  patl 
which  led  him  to  the  OWI.  His  first  taste  o| 
Washington  came  in  January  1942»while  cc 
operating  with  the  Office  of  Facts  and  Figure^ 
While  with  the  Advisory  Committee  he  wa 
one  of  the  planners  and  creators  of  the  firs 
Network  Allocation  Plan  which  was  "sold" 
the  AAAA  and  the  ANA  and  handed  over 
the  OWI  and  is  still  one  of  the  major  plans 
use  with  participation  by  more  than  95% 
all  network  advertisers.  At  the  same  time 
also  was  on  the  radio  advisory  committee 
the   Coordinator  of   Inter-American  Affair 
Thus  it  was  natural  that  in  June  1943  he  w4 
asked  to  become  chief  of  station  relations 
the  OWI  Domestic  Radio  Bureau.  Later  he  a| 
quired  the  additional  title  of  deputy  chief 
the  bureau,  replacing  Bill  Spire  in  April  194 
John's  policy  while  with  the  OWI  alwaH 
was  to  insist  that  Government  agencies  trel 
radio  the  same  as  other  media.  He  opposJ 
giving  free  time  on  radio  while  newspapel 
and  magazines  were  being  paid  for  deliveria 
the  same  messages.  During  the  now  famo^ 
WAC  controversy,  John  cancelled  all  Wi 
radio  allocations  and  made  the  War  Dei 
buy  time,  similar  to  their  purchase  of  newspl 
per  space.  He  also  eliminated  other  campaigf 
to  which  the  stations  objected  on  a  commerci 
angle  such  as  the  cases  of  the  railroads,  tel 
phone  company  and  others  who  Were  buyii 
space  but  getting  free  time.  He  also  made  t| 
one-minute  transcribed  announcements  ava 

(Continued  on  page  50) 
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Only  way  to  reach 
the  5,000,000 
radio  listeners  of 
Michigan  is  with 
the  Michigan  Radio 
Network 
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Your  1946  Yearbook 
Questionnaire  is  now 
in  the  mails.  Please 
answer  every  ques- 
tion promptly  and 
accurately.  It  will 
assure  you  :a  cor- 
rect and  satisfac- 
tory listing  in 
Radio's  complete, 
indispensable  ref- 
erence volume . 


1946 
BROADCASTING 
YEARBOOK 


ANSWERS  ALL  YOUR  AM- 
FM-TELEVISION  QUESTIONS 


Respects 

{Continued  from  page  J/.8) 

able  to  stations  for  sponsorship  by- 
cutting  them  to  45  seconds,  allow- 
ing 15  seconds  for  the  sponsor.  In- 
troduction of  20-second  transcribed 
announcements  too,  came  under 
the  Hymes  regime. 

While  attending  Haverford  Col- 
lege, Pa.,  from  which  he  was  grad- 
uated in  1930,  John  was  president 
of  the  radio  club  which  was  run- 
ning the  first  college  station  in  the 
country,  WABQ.  Previously,  he 
had  learned  the  technical  side  of 
radio  as  a  ham.  The  school  later 
sold  the  station  but  retained  an 
hour  a  week  for  the  Haverford 
Hour  which  he  produced.  John 
paid  for  90%  of  his  schooling 
by  working  as  manager  of  the 
school's  co-op  store  and  as  busi- 
ness manager  of  the  college  maga- 
zine. 

His  first  job  was  in  the  research 
department  of  the  N.  Y.  Telephone 
Co.  in  1930.  From  1931  to  1933  he 
worked  with  his  uncle,  John  Golden, 
as  treasurer  of  the  Golden  Theatre 
where  along  with  routine  business 
he  got  in  a  few  licks  as  stage  man- 
ager. From  1933  until  1935  he  was 
with  the  Columbia  Artists  Bureau 
of  CBS,  handling  dance  orchestra 
bookings.  One  summer  he  made  a 
coast-to-coast  tour  of  one  night 
stands  with  the  then  famous  Paul 
Tremaine  band. 

Lord  &  Thomas  gave  John  his 


first  professional  start  in  radio 
production  in  1935.  With  them  he 
did  some  writing  and  produced  the 
Cities  Service  Concert,  Sophie 
Tucker  for  Roitan  cigars,  Jeannine 
in  Lilac  Time  for  Pinaud  and 
Here's  Looking  at  You  for  Bar- 
bara Gould  cosmetics.  From  pro- 
duction he  drifted  into  timebuying, 
eventually  becoming  head  of  that 
department  for  L  &  T,  buying  time 
for  Lucky  Strike,  RKO,  RCA  and 
many  others.  In  1942  Foote,  Cone 
&  Belding  offered  him  a  similar 
post  and  he  stayed  with  them  un- 
til joining  OWL 

Born  in  New  York  City,  Aug.  30, 
1907,  John  was  practically  brought 
up  in  the  theatre.  He  has  seen 
every  play  on  Broadway  ever  since 
he  can  remember.  He  was  mar- 
ried in  1939  to  Elizabeth  Keith. 
They  live  in  Manhasset,  L.  I.  with 
their  two  children,  Libby  H.  and 
John  D.  Jr.,  4%  and  2V2  respec- 
tively. 
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AFN  Changes 

SGT.  FORD  KENNEDY,  former 
announcer  and  newscaster  for 
WCCO  and  WDGY  Minneapolis, 
has  been  named  news  editor  of 
AFN,  T/5  Jack  R.  Milling,  former 
announcer  for  KTSM  El  Paso  and 
KAVE  Carslbad,  is  staff  announcer 
for  AFN  in  London,  and  Sgt.  John 
Lyons,  former  writer  and  actor 
for  stations  WFIL  WCAU  KYW 
Philadelphia,  has  been  named  con 
tinuity  chief  of  AFN  in  London. 


Santo  Domingo  Circuit 

MACKAY  Radio  &  Telegraph  Co. 
New  York,  has  opened  a  new  high 
speed  direct  radiotelegraph  circui 
between  New  York  and  Ciudad  Tru 
jillo,  Santo  Domingo.  Distant  en< 
of  circuit  will  be  operated  by  Sant< 
Domingo  government. 


Sobol  Presides 

EDWARD  SOBOL,  television  pro 
ducer  for  NBC  television  statio 
WNBT  New  York,  will  preside  a 
the  initial  panel  discussion  grou 
meetings  of  the  American  Teh 
vision  Society,  Sept.  26,  in  Ne\ 
York. 


WHO 

is  ffListened-To 

Most"  in 
79  of  Ioiva's  99 
Counties! 
(in  80  counties,  nighttime 
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50,000  Watts  •  Des  Moine; 


Free  &  Peters,yRepresentativt 


Page  50    •    September -24,  1945 


BROADCASTING    •    Broadcast  Advertisi 


The  Magic  Empire  of  the  Rio  Grande 
Is  One  Big  City  Dominated  by  KRGV 

Think  only  of  KRGV's  $650.00  per  capita  income  market,  totaling  165  million 
dollars  effective  buying  power,  as  a  PERMANENT  MARKET  In  this  area 
some  type  of  commercial  crop  is  grown  every  month  of  the  year,  making  it 
possible  to  keep  money  rolling  in  constantly.  Through  KRGV  you  can  attract 
these  magic  dollars  to  your  product,  because  KRGV  is  the  standout  station 
in  the  VALLEY." 

Affiliated  With  N. B.C.  •  Member  of  Lone  Star  Chain 
Voice  of  one  of  the  Richest  (PsAmamnL  Markets  in  America 


CITY  WITH  A  MAIN  STREET  65  MILES  LONG 


1290  ON  THE  DIAL 

K  R  (tV 


WESLACO 

THE  MAGIC  EMPIRE , 


TEXAS 

OF  THE  RIO  GRANDE 


KRGV, 

WER  RIO  GRANDE  VALLEY  OF  TEXaT 
1  A  D  C  A  S  T.I  N  G    •    Broadcast  Advertising 


AFFILIATED  WITH 
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North  Carolina's  third 
largest  city.  (1940  U.  S. 
Census)  City-county  are 
one  compact  unit  with 
present  estimated  popu- 
lation of  100,000. 


Durham  makes  25% 
of  all  the  nation's  ciga- 
rettes. Add  up  94  other 
steady  industries,  rich 
surrounding  farm  land 
and  famed 


Duke 


Owned  By 
Durham  Herald-Sun 
Papers 


Represented  by  Howard  H.Wilson  Co. 
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WILLIAM  B.  RYAN,  general  manager 
of  KFI  Los  Angeles  and  16th  District 
NAB  director,  has  been  appointed  com- 
mittee chairman  to  head  Southern  Cali- 
fornia Radio  Council.  Sponsored  by  NAB. 
regional  group  acts  as  coordinator  of 
listener  activities  of  the  association  as 
well  as  various  radio  councils. 

LINUS  TRAVERS,  executive  vice-presi- 
dent of  Yankee  Network,  has  been 
named  by  Gov. 
Tobin  to  serve  on 
the  Massachusetts 
Commission  study- 
ing airports  and  air 
transport.  He  is  also 
chairman  of  the 
State  Radio  Com- 
mittee. 

GARDINER 
COWLES  Jr.,  Presi- 
dent of  Cowles 
Broadcasting  C  o.. 
and  E.  R.  BOROFF, 
vice-president  of 
American  Broad- 
casting Co.,  were 
made  honorary 

chiefs  of  Sioux  Indian  Tribe  at  the 
third  annual  "Midwest  Farmer  Day" 
staged  by  WNAX  Yankton,  S.  D.,  a 
Cowles  station.  Mr.  Cowles  was  named 
"Northern  Star"  and  Mr.  Boroff  "High 
Eagle". 

MAJ.    GEN.   L.   R.   LAFLECHE,  former 

minister  of  National  War  Services  of 
Canadian  government,  under  whose 
jurisdiction  came  Canadian  Broaden- 
ing Corp.,  has  arrived  in  Athens  as  Ca- 
nadian Ambassador  to  Greece. 
WALTER  VAUGHN,  assistant  secretary 
of  Central  Broadcasting  Co.  (WHO  Des 
Moines)  and  Tri-City  Broadcasting  Co. 
(WOC  Davenport),  has  been  reelected 
secretary  of  Quad-Cities  Control  of  Con- 
trollers Institute  of  America,  New  York. 
JOHN  D.  GRAYSON,  treasurer  of  Hazel- 
tlne  Electronics  Corp.,  has  been  renamed 
a  director.  WILBUR  W.  HETZEL,  sec- 


University  and  you  can 
see  what  a  grand  market 
this  is.  To  control  it, 
one  station  does  the  job 
at  surprising  low  rates. 


Gen.  Surles  Given  DSM 
For  BPR  Achievements 

MAJ.  GEN.  ALEXANDER  D. 
SURLES,  director  of  the  War 
Dept.  Bureau  of  Public  Relations, 
was  presented  with  the  Distin- 
guished Service  Medal  last  week 
by  Secretary  Stimson,  in  recog- 
nition of  his  outstanding  services 
as  BPR  head. 

In  charge  of  the  bureau  since 
August  1941,  Gen.  Surles  had  the 
responsibility  of  "weighing  the 
value  of  releasing  information 
against  the  possibility  of  its  afford- 
ing valuable  intelligence  to  our 
enemies,"  according  to  the  citation. 
Under  his  direction,  the  Radio 
Branch,  headed  by  Col.  Ed  Kirby, 
has  performed  its  service  to  radio 
listeners  before,  during,  and  now, 
following  the  war. 


Mr.  Travers 


FULL  transcripts  of  the  testimonies  of 
two  CBS  executives,  Paul  W.  Kesten, 
executive  vice-president,  and  Frank 
Stanton,  vice-president  and  general 
manager,  have  been  published  in  book- 
let form  by  CBS  as  they  were  read  into 
the  record  of  FCC  hearings  on  FM 
broadcasting  last  July.  Booklet  Is  being 
distributed  to  CBS  stations,  public  offi- 
cials, libraries,  schools,  and  similar  or- 
ganizations. 


retary-treasurer  of  Stromberg-Carlson 
Co  has  been  reelected  director  of  Ro- 
chester Control  and  ALEXANDER  Mac- 
GILLIVRAY,  RCA  comptroller,  has  been 
renamed  director  of  organization's  Phil- 
adelphia Control. 

PATRICK  J.  STANTON,  general  man- 
ager of  WDAS  Philadelphia,  Is  to  leave 
Sept.  28  for  two-month  trip  to  Ireland, 
to  gather  material  for  a  book  he  is  writ- 
ing about  that  country. 


5000  WATTS 

DAY  AND  NIGHT 


...UNALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


WILBUR  EICHELBERG  resigns  as 
account  executive  of  Mutual  New  Yorl 
sales  department  to  return  to  the  Pa 
cine  Coast  in  mid-October  as  partner  ' 
magazine  representative  firm  of  Keenai 
&  Eichelberg.  Before  Joining  Mutua 
in  March  1944,  Mr.  Eichelberg  had  server 
for  two  years  a  captain  in  the  Marin 
Corps  previously  he  had  been  sales  man 
ager  of  Don  Lee  Broadcasting  Syster 
and  before  that  general  manager 
KFRC  San  Francisco. 


GEORGE  A.  PROVOL,  commercial  mar 
ager  of  KDYL  Salt  Lake  City,  Is  on  bus 
ness  trip  until  Oct.  1  to  New  York  an 
Chicago. 

CAROL  HOLLAND,  formerly  with  KGE 
Kalispell,  Is  new  addition  to  comme 
cial  staff  of  KGVO  Missoula,  Mont.,  su 
ceeding  VELMA  ROUSE,  who  resignf 
to  be  married. 

HOWARD  HAYWARD,  former  AAF  llei 
tenant,  has  joined  Los  Angeles  staff 
Paul  H.  Raymer  Co.,  station  represe: 
tatlve,  as  account  executive.  He  su 
ceeds  WALTER  MILES,  resigned. 

RICHARD  HIGHAM  has  been  added 
sales  department  of  WMOH  Hamilto 
O. 

MARTIN  J.  McGEEHAN,  manager  of  t 
Chicago  office  of  Radio  Advertising 
is  father  of  a  girl  born  Sept.  14. 

KATHRYN  NAGEL  is  new  addition 
traffic  department  of  WSPD  Toledo. 

IRVING  RASKIN,  account  executive 
WHN  New  York  who  won  the  Broadca 
ing  Bowling  League  Individual  cha 
pionship  last  year,  Is  captain  of  WH 
1945-46  bowling  team  which  will  co 
pete  against  NBC  MBS  WEAF  W< 
WABC  WMCA. 


Dr.  H.  M.  Patridge 

DR.  HERMAN  M.  PATRIDGE, 
director  of  broadcasts  at  New  Yc 
U.  and  vice-president  of  the  Hi. 
dale,  N.  J.,  Board  of  Educati 
died  Sept.  17  at  Exeter  Hospital 
New  Hampshire  from  a  heart 
ment.  He  joined  NYU  in  1925  as 
structor  in  chemistry,  became 
specialist  in  radio  communicat 
and  was  named  director  of  bro 
casts  in  1938.  He  taught  clas 
in  communications  and  the  tecli 
cal  problems  of  radio  broadcasti 
in  addition  to  chemistry. 
Patridge  developed  the  Patri 
process  for  producing  lithium 
rare  light  metal,  on  a  commer 
scale  in  large  quantities  and  p 
lished  a  paper  on  his  discoverj 
1929.  He  also  wrote  extensively 
electronics.  Surviving  are  his  "V 
and  two  daughters. 


DAILY  PROGRAMS  II 


Of! 


SO00  WATTS  mRECTIONAJLgWaigjr 


BROADCASTING    •    Broadcast  Adverl 


PRESIDENT  TRUMAN  SAYS: 


.  .  Our  lawmakers  demonstrated 
admirable  foresight  by  decreeing 
that  America,  as  the  birthplace  of 
radio,  should  have  a  free,  competi- 
tive system,  unfettered  by  artificial 
barriers  and  regulated  only  as  to  the 
laws  of  nature  and  the  limitation  of 
facilities.  .  .  . 

"The  American  system  has  worked 
and  must  keep  working.  Regulation 
by  natural  forces  of  competition, 
even  with  obvious  concomitant 
shortcomings,  is  to  be  preferred  over 
rigid  Governmental  regulation  of  a 
medium  that  by  its  very  nature 
must  be  maintained  as  free  as  the 
press.  .  . 

Harry  S.  Truman 
President  of  the 
United  States  of  America 


Michigan's  Greatest  Advertising  Medium 

BASIC  STATION,  Colombia  Broadcasting  System  .  .  .  G.  A.  RICHARDS,  President  .  .  .  LEO  J.  FITZPATRICK, 
Vice-President  and  General  Manager  .       EDWARD  PETRY  &  COMPANY,  INC.,  National  Representative 


Productioii  J-5f 


JAXONS  MAY 
NOT  ALL  BE 
ANGELS... 


BUT  WE  THINK 
THEY  DESERVE 
A  SPECIAL 
SALUTE... 

The  hearts  of  Jacksonville 
citizens  are  as  big  as  the 
sun  and  twice  as  warm  . . . 
WJHP  proved  this  when 
"Jimmie  Wilson"  day  was 
declared  at  thel  320  Radio 
Row.  Funds  were  solicited 
for  a  local  boy  who  had 
lost  both  hands  and  both 
legs  in  the  war,  and  Jaxons 
came  thru,  at  the  request 
of  WJHP,  to  the  fine  tune 
of  over  $8000  in  good 
United  States  currency. 

Jimmie  will  go  to 
college  and  have 
a  full  life,  thanks 
to  the  kindness  of  his  fel- 
low townsmen.  WJHP 
salutes  them  and  Jimmie .. . 
is  glad  of  the  small  part 
it  played  in  raising  the 

$8000 

WJHP 

A  John  H.  Perry  Associate 


Mr.  Hole 


GIIXERT  CHASE,  supervisor  of  mu- 
sic for  NBC  "University  of  the  Air", 
has  returned  to  New  York  after  2'/2 
months  in  Latin  America  as  special  mu- 
sic consultant  for  the  music  division 
of  the  Library  of  Congress. 

LEONARD  HOLE,  manager  of  CBS  tele- 
vision operations  until  he  entered  the 
Navy  as  lieutenant 
three  years  ago,  has 
rejoined  CBS  at- 
tached to  depart- 
ment of  editing  and 
copyright  as  staff 
editor  and  as  liaison 
for  television  activi- 
ties. 

ED     SOBOL,  NBC 

television  producer 
and  1944  winner  of 
the  American  Tele- 
vision Society  award 
for  best  production, 
will  lead  a  panel 
discussion  on  "Pro- 
duction" at  a  lunch- 
eon meeting  of  ATS  at  the  Hotel  Shera- 
ton, New  York,  Sept.  26. 

EUGENE  JELESNIK,  violinist  and  band 
conductor,  has  been  appointed  music 
director  of  KDYL  Salt  Lake  City. 

ELSIE  REAM,  former  home  economics 
editor  of  WIBC  Indianapolis,  has  been 
appointed  to  station  program  depart- 
ment and  now  appears  dally  on  morn- 
ing women's  program.  EVERETT  HOW- 
ARD, released  from  the  Army  where  he 
did  radio  public  relations  work  In  the  U. 
S.  and  overseas  and  formerly  with  WPVA 
WTAR  WINC  WCHS,  has  been  named 
chief  announcer.  JAMES  W.  BRIDGES, 
former  continuity  editor  for  WGL  Fort 
Wayne,  Ind.,  and  writer  at  WOWO  Fort 
Wayne,  Is  new  continuity  editor  at 
WIBC.  MARGARET  (Mike)  UFFORD, 
writer-announcer  at  KUSD  Vermillion, 
S.  D.,  is  new  member  of  WIBC  con- 
tinuity staff.  DAVE  LEE,  formerly  with 
WRJN  WGL  WOWO  WCKY,  Joins  an- 
nouncing staff. 

AS  RESULT  of  recent  NBC-UCLA  Radio 
Institute  at  network's  Hollywood  stu- 
dios, seven  attending  students  have 
been  placed  as  announcers.  Included 
are:   WARREN   WEEKS  to   KECA  Los 


Angeles;  FRANCIS  McLAURIN  to  KGGM 
Albuquerque,  N.  M.;  SANFORD  WOOLF, 
to  KFRE  Fresno,  Cal.;  MORSE  FERGU- 
SON to  KOB  Albuquerque;  ARTHUR 
ROBERTS  on  KFRC  San  Francisco; 
JIM  STOVIN  to  CJOR  Vancouver,  B.  C.i 
JACK  SIMMONS  on  KWKH  Shreveport, 
La. 

HELEN  KANDEL,  script  writer,  CBS 
education  department,  Is  to  be  married 
Sept.  30  in  New  York  to  Herbert  Hyman. 
psychological  consultant  for  the  War 
Dept. 

BILL  WESTON  of  announcing  staff  of 
WFCI  Pawtucket,  R.  I.,  is  one  of  win- 
ners of  annal  CBS  "Dr.  Christian"  radio 
drama  script  writing  awards. 
HARRY  SAZ,  Hollywood  associated  pro- 
ducer of  NBC  "College  of  Musical 
Knowledge",  and  Jean  Heath  of  Holly- 
wood were  married  in  Yuma,  Ariz., 
Sept.  13. 

ROBERT  DEAN,  former  announcer  of 
WHB  Kansas  City,  to  KMPC  Hollywood. 

GEORGE  FISHER,  Hollywood  movie- 
commentator,  has  started  weekly  quar- 
ter-hour "Meet  the  Stars"  series  on  As- 
sociated Broadcasting  Corp.  stations. 

BILL  GOODWIN,  Hollywood  announcer, 
has  been  signed  for  detective  role  In 
Universal  Pictures  Co.  film,  "Murder 
Mansion". 

IRVING  MAMET,  released  from  the 
Army,  has  Joined  announcing  staff  of 
WHAT  Philadelphia. 

LARRY  SHERWOOD  is  new  addition  to 
announcing  staff  of  WIP  Philadelphia. 

OCTAVUS  ROY  COHEN,  short  story 
writer  and  author  of  Florlan  Slappery 
series,  will  create  plot  outlines  for  week- 
ly NBC  "Amos  'n'  Andy  show"  which 
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*  WGY's 

PUBLIC 
SERVICE 
PROGRAMS 


THE  FUTURE  BEGINS  NOW,"  a  Public  Service 
program  on  WGY,  was  presented  for  26  weeks  last 
fall  and  winter  with  author  and  psychologist,  Ernest  M. 
Ligon,  PhD.,  of  Union  College,  Schenectady.  Dr.  Ligon,  on 
the  program,  discussed  parent-child  problems  with  guest 
community  groups. 

On  the  last  four  broadcasts  a  brochure  of  five  scripts  on 
"Discipline"  was  offered,  and  1569.  WGY  listeners  asked 
for  a  copy  .  .  .  proof  of  the  popularity  of  WGY's  Public 
Service  programs  among  people  in  the  Hudson  Circle. 

"The  Future  Begins  Now,"  with  Dr.  Ligon,  returns  to 
WGY  October  1,  for  26  weeks. 

WGY 

SCHENECTADY,  NEW  YORK 

50,000  wafts — NBC— 23  years  of  service 
Represented  Nationally  by  NBC  Spot  Sales 

GENERAL  #|  ELECTRIC 

"~  WGY -249 


resumes  Oct.  2.  Written  by  FREEMAN 
GOSDEN  and  CHARLES  CORRELL 
(Amos  'n'  Andy),  radio  scripts  will  be 
based  on  Cohen's  story  ideas. 
BILLIE  BURKE,  radio-film  comedienne 
who  substituted  for  MARY  BOLAND  on 
first  two  broadcasts  of  NBC  "Drene 
Show",  has  been  signed  for  a  featured 
spot  on  weekly  program. 
ROBERT  COLE  SON,  Hollywood  deputy 
chief  of  former  OWI  domestic  radio  bu- 
reau, has  been  assigned  to  Treasury 
Dept.  War  Advertising  Council  for  Vic- 
tory Loan  Drive  and  other  government 
allocations. 
PAUL  MARTIN,  staff  director  at  NBC, 
has  resigned  to  freelance. 
CORP.  RUSSELL  NAUGHTON,  former 
announcer  at  WDRC  Hartford,  Conn., 
Is  member  of  509th  Composite  Group 
which  dropped  atomic  bombs  on  Japan. 
EUGENE  KING,  daytime  program  direc- 
tor of  WOR  New  York,  has  started  to 
instruct  an  evening  course  in  radio 
technique  for  convalescent  servicemen 
at  St.  Albans  Hospital. 
ANNE  ROOT  has  resigned  from  program 
department  of  KYW  Philadelphia  to  re- 
turn to  Moravian  College.  She  Is  sue 
ceeded  by  ALICE  HUNT. 
WILLIAM  McGOVERN,  announcer,  fron 
KYA  San  Francisco  to  KROW  Oakland 
GARRY  C.  SIMPSON,  former  producei 
of  special  events  at  NBC  television  de 
partment,  has  resigned  his  wartime  po 
sition  with  Sperry  Gyroscope  and  re 
Joined  NBC  video  staff  in  the  produc 
tlon  department. 
ROY  LOCKWOOD,  In  charge  of  BBC 
productions  from  America  to  Britain 
has  relinquished  his  full-time  engage 
ment  with  BBC's  New  York  studios  U 
produce  General  Mills  "Light  of  th 
World"  program  on  CBS  Monday  thn 
Friday. 

RICHARD  MAXWELL  is  featured  01 
"Hymns  You  Love",  program  startec 
Sept.  17  on  Mutual,  Monday  thru  Frlda 
12:30-12:45  p.m. 
JONATHAN  SNOW,  WBBM  Chicago  pro 
duction  manager,  resigns  Sept.  29  t 
enter  real  estate  business  with  hi 
brother  in  Detroit. 
HUGH  DOUGLAS,  WCFL  Chicago  sta 
announcer,  replaces  TOM  MOORE  a 
narrator  on  American  Broadcasting  Cc 
"Smoke  Dreams"  program  Sunday 
p.m.  (CWT). 

ROBERT  DAY  of  KSFO  San  Francisc 
has  been  named  chief  announcer  re 
placing  ROBERT  HAMBLEY,  resignec 

LEE  GIROUX,  program  director  of  KSA 
San  Francisco,  has  started  weekly  quai 
ter-hour  "San  Francisco  Calling",  fe: 
ture  news,  on  Associated  Broadcas 
ing  Corp.  stations. 

WORTHINGTON  MINER,  CBS  manag< 
of  television,  will  discuss  video  presei 

(Continued  on  page  56) 
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Lora  Price's  Home  Forum 
on  Denver's  KOA 
brings  all  the  world 
to  Denver  housewives 

Yup,  Mrs.  Mary  Converse's  the  only  woman 
captain  in  the  U.S.  Merchant  Marine.  And 
strangely  enough,  she's  from  Denver — a  thou- 
sand miles  from  any  sea.  Denver  women  know 
all  about  her  because  Lora  Price  interviewed 
her  on  KOA's  Home  Forum. 

Celebrities  vie  with  famous  products  on  the 
Forum.  And  not  only  Denver  women,  but 
women  all  over  the  Rocky  Mountain  West  love 
'em  both.  Because  these  women  listen  . . .  and 
these  women  buy. 

That  they  listen  is  proved  by  floods  of  mail 
and  contest  entries  (figures  on  request).  That 
they  buy  we  know  from  dozens  of  success 
stories  from  satisfied  sponsors.  (It's  a  partici- 
pating show  and  it's  nearly  always  sold  out,  but 
we'll  discuss  it  with  you  if  you're  interested.) 
KOA's  Home  Forum  sells  its  head  off. 


--No  wonder 


KO  As  FIRST! 


FIRST  in  DENVER 


50,000  watts      85 Oy 

Represented  by  NBC  SPOT  SALES 


First  in  PROGRAMS 

First  in  LISTENER  LOYALTY 

First  in  COVERAGE 

First  in  POWER 

and,  for  all  these  reasons  .  .  . 

FIRST  IN  DEALER  PREFERENCE 

(Ross- Federal  figures  prove  it) 


LOUISVILLE 

Home  of  the 
fcenfucAy  Der&y 

n 
1 I 


BROADCASTING  COMPANY 

Represented  by 
BROADCAST  SALES  COMPANY 

New  York  and  Chicago 

HOMER  GRIFFITH  COMPANY 

Hollywood  &  San  Francisco 


(Continued  from  page  54.) 

tations  of  fashions  and  home  furnish- 
ings and  their  effect  on  colors,  model- 
ing, make-up,  etc.,  Sept.  26  in  a  talk 
before  monthly  luncheon  of  the  fashion 
group  at  Hotel  Biltmore,  New  York. 
THOMAS  F.  PARSHLEY,  manager  of 
orchestra  personnel  for  WOR  New  York, 
resigns  as  of  Nov.  10. 
C.  G.  (Tiny)  RENTER,  for  eleven  years 
program  director  of  KMOX  St.  Louis. 

and  at  one  time 
CBS  New  York  pro- 
ducer-director, has 
joined  KMPC  Holly- 
wood as  program  di- 
rector. He  succeeds 
DON  OTIS  who  re- 
cently resigned  post 
to  devote  full  time 
to  several  record 
shows  on  that  sta- 
tion. 

ED  MEISNER,  pro- 
ducer of  radio  pro- 
grams while  serving 
with  Army  Special 
Services  at  Camp 
Lee.  Virginia,  is  new 
announcer  with  WGL  Port  Wayne,  Ind. 
WALTER  KLAVUN,  WICC  Bridgeport, 
Conn.,  announcer  for  three  years,  has 
resigned.  LOU  L.  HAYE,  former  AAF 
sergeant,  returns  to  station  as  senior  an- 
nouncer. 

GEORGE  THOMAS,  formerly  with 
WTAG  Worcester,  Mass.,  and  WOL 
Washington,  to  announcing  staff  of 
WHTD  Hartford,  Conn. 
IRVING  KELLAND,  formerly  of  KVOX 
Moorhead,  Minn.,  and  WKBH  LaCrosse, 
Wis.,  is  new  announcer  with  WEAU  Eau 
Claire,  Wis. 

ERWIN  MILLER  is  new  member  of  an- 
nouncing staff  of  WMOH  Hamilton,  O. 
BILL  BURCH,  recently  released  from 
AAF,  is  new  director  of  Procter  &  Gam- 
ble Co.  "Truth  or  Consequences"  show, 


Mr.  Renier 


originating  from  NBC-Hollywood.  Burch 
is  former  NBC  staff  director  and  radio 
copywriter  at  J.  Walter  Thompson  Co., 
Chicago. 

JOHNNY  JACOBS,  ensign  in  Merchant 
Marines  for  three  years,  has  returned  to 
announcing  staff  of  KMOX  St.  Louis. 
EARL  STEELE  is  new  KMOX  announc- 
ing staff  member. 

BYNG  WHITTEKER,  after  two  years  in 
England  with  the  BBC  North  American 
Service  and  on  Radio  Newsreel,  has  re- 
turned to  Canada  and  rejoined  the  an- 
nouncing staff  of  CJBC  Toronto. 
LT.  MEL  VENTER,  USNR,  former  pro- 
duction manager  of  KFRC  San  Fran- 
cisco, is  the  father  of  a  boy. 
HAROLD  VOLTZ,  new  to  radio,  has 
joined  WGN  Chicago  as  a  sound  effects 
man. 

MILDRED  GAME,  former  research 
worker  in  CBS  education  department,  is 
now  writing  scripts  for  "Gateways  to 
Music",  one  of  CBS  American  School  of 
Air  programs.  JOHN  ALLEN  WOLF  has 
been  assigned  announcer  on  five-weekly 
School  of  Air  series  beginning  Oct.  1. 
VICTOR  BATSON,  announcer  of  WSGN 
Birmingham,  leaves  staff  Oct.  1  to  re- 
sume studies  at  U.  of  Alabama. 
MERRITT  COLEMAN,  former  assistant 
to  JAMES  M.  SEWARD,  CBS  director  of 
operations,  has  joined  CBS  television 
station  WCBW  New  York  in  charge  of 
television  operations. 

FRED  KEA,  announcer  at  WMAZ  Ma- 
con, Ga.,  married  Gloria  Collier  of  Macon 
on  Sept.  14. 

GERRY  COLSON  has  left  writing  staff 
of  KJBS  San  Francisco  to  resume  radio 
courses  at  U.  of  Washington. 
BOB  KENNY,  production  manager  of 
American's  cooperative  program  depart- 
ment, and  Marianna  Jones,  Middletown, 
Conn.,  were  married  Sept.  15. 
JOHN  A.  MCDONALD,  Ashland  City, 
Tenn.,  has  been  appointed  agricultural 
director  of  WSM  Nashville. 


ROY  de  GROOT,  since  Pearl  Harbor  on 
senior  writer-editor-producer  staff  of 
radio  bureau  of  OWI  Overseas  Branch, 
has  Joined  promotion  department  of 
New  York  Times  as  radio  specialist. 


LSTO 


"The  grammar  is  fine,  the  spelling  perfect,  and 
the  statement  is  true— 100%." 


Throughout  the  week,  Monday  through  Saturday,  WJW 
delivers  more  daytime  dialers  per  dollar — 2  3  to  33  per- 
cent more  than  any  other  Cleveland  regional  station. 


WILLIAM  L.  SHIRER,  CBS  commen 
tor,  is  to  leave  the  U.  S.  Sept.  26  fo 
tour  of  Europe.  Mr.  Shirer  will  fl 
visit  London  to  observe  the  new  la 
government,  cover  the  French  elect 
in  Paris  starting  Oct.  17  and  observe 
Nuremberg  trials  of  Nazi  war  crimln 

IRVING  WAUGH,  news  commentator 
WSM  Nashville,  Tenn.,  has  returned 
the  station  f  r  c 
Tokyo.  He  wltnesi 
Japanese  surreni 
aboard  the  Batt 
ship  Missouri. 
WINSTON  Bl 
DETT,  CBS  cor 
spondent  in  It: 
was  one  of  nine 
porters  cited 
their  part  in  cov 
ing  the  Italian  ca 
paign.  In  cerem< 
ies  held  at  Roi 
Burdett  and 
other  correspoi 
ents  were  presen 
the  European-A) 
can-Middle  Eastern  campaign  ribt 
for  "performance  of  duty  during  co 
bat". 

H.  V.  KALTENBORN,  NBC  commen 
tor,  has  received  from  Berlin  the  ori 
nal  Gestapo  card  on  which  his  an 
Nazi  orientation  is  documented.  C: 
shows  that  German  propaganda  min 
try  followed  his  career  with  keen  int 
est  and  calls  him  a  "notorious  Germs 
hater".  Kaltenborn  received  card  fri 
an  American  in  Berlin  who  gained  i 
cess  to  the  Gestapo  files. 

WALTER  (Red)  BARBER,  who  bro£ 
casts  Brooklyn  Dodgers  ball  games 
WHN  New  York,  will  cover  football 
WNBT,  NBC  video  station,  this  fl 
supplying  commentary  needed  to  clar 
and  explain  what  the  viewer  sees  on  t 
screen  of  his  set. 


Mr.  Waugh 


New  MBS  Co-op 

NEW  COOPERATIVE  progrs 
featuring  Erskine  Johnson,  Hoi 
wood  movie  commentator,  has  be 
sold  on  137  Mutual  stations  sta: 
ing  Oct.  15.  Becoming  one  of  wid< 
sold  co-ops  on  air,  program  will 
broadcast  Monday  through  Frid 
4-4:15  p.m.  Sponsors  include  t' 
West  Coast  companies,  Pur 
Corp.,  South  Gate,  Cal.,  and  So 
Off  Mfg.  Co.,  Glendale,  Cal.,  a 
Bathasweet  Corp.,  New  York.  I 
cause  World  Series  broadcasts 
Mutual  will  disrupt  afterno 
schedules  early  in  October,  sta 
ing  date  of  the  program  has  be 
postponed  from  Oct.  1  to  Oct.  ] 


WDRC 


HARTFORD  4  CONNECTICUT 


Is  w 


BASIC  111      ■  1||  850  KC 

ABC  Network    Hf -I  Mf  5000  Watts 

CLEVELAND,  O.  WW  H    WW  °AY  AN°  N'GHT 

REPRESENTED     NATIONALLY     BY     HE  AD  LEY- REED  COMPANY 
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The  sponsor  said . . . . 


"WE  WANT  MORE" 


Here  is  the  "Old  Dirt  Dobber" 
.  .  .  popular  personality  of  the 
CBS  Garden  Gate  program.  He  is 
now  going  into  his  twelfth  year  of 
sponsorship  on  WLAC 


Represented  by  the 

Paul  H.  Raymer  Co. 

"GATEWAY  TO  THE  RICH  TENNESSEE  VALLEY" 

OADCASTING    •    Broadcast  Advertising 


And  to  WLAC,  it  was  especially  important, 
because  this  particular  sponsor  was  a  new- 
comer to  radio. 

A  year  ago,  the  Joy  Floral  Company,  one  of  the 
South's  largest  and  oldest  florists,  purchased  a 
single  quarter-hour  program,  once  a  week. 
Long  before  the  contract  expired,  they  expressed 
amazement  over  its  excellent  results,  and  they 
asked  for  a  fifteen-minute  strip  five  days  a  week. 
Th  ey  said,  "We  want  the  'Old  Dirt  Dobber'  ". 

That's  what  they're  using  to-day.  Joy's 
is  a  local  account,  sponsoring  a  WLAC- 
built  show,  and  doing  the  sort  of  job 
that  makes  many  clients  say  to  WLAC 
.  .  .  "We  want  more!" 


WLAC 


NASHVILLE 


5O,000 
WATTS 
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UP  and 
ATOM! 


That's  typical  of  Knoxville  and  its 
new  sister  city  of  Oak  Ridge. 
Knoxville  is  proud  of  the  fact  that 
Oak  Ridge,  home  of  the  Atom 
Bomb,  is  located  just  18  miles  to 
the  north.  The  75,000  people  at 
Oak  Ridge  who  made  such  a  vital 
contribution  to  victory  have  also 
helped  make  retail  sales  jump  in 
Knoxville. 

RETAIL  SALES 


UP 


Knoxville  retail  sales  have  con- 
sistently lead  the  country  in  per- 
centage of  gain.  Retail  sales  during 
1945  will  exceed  $100,000,000, 
making  Knoxville  one  of  the  na- 
tion's leading  markets — the  third 
market  in  Tennessee.  OAK  RIDGE 
is  located  within  WBIR's  effective 
coverage  area.  Ask  a  John  E. 
Pearson  man. 


WBIR 


A  NUNN  STATION 


John  P.  Hart,  Mgr. 

KNOXVILLE,  TENN. 
NUNN  STATIONS— 

WBIR-Knoxville,    Tenn;  WLAP-lex- 
ington,     Ky.;     WCMI-Ashland,  Ky.; 
KFDA— Amarillo,  Tex  « 


Promotion  Personnel 

BOB  WILSON,  former  night  publicity 
man  at  WOR  New  York,  joins  Mutual 
New  York  press  staff  Sept.  24  in  charge 
of  exploitation.  He  succeeds  GIL  BAB- 
BITT who  is  joining  Dave  Elman  or- 
ganization as  publicity  and  production 
man.  LARRY  BELL  has  also  left  the 
Mutual  publicity  staff. 

RUDY  BLOOM,  assistant  publicity  di- 
rector of  WCAU  Philadelphia,  and  Bar- 
bara Rubin  were  marrried  Sept.  20. 

HOWARD  STANLEY,  assistant  director 
of  promotion  for  CBS  owned  stations 
and  formerly  in  charge  of  promotion 
for  WTOP  Washington,  Sept.  15  married 
Freddie  Hampton  of  Washington. 

LOLA  WOURSELL,  formerly  publicity 
director  of  WOV  New  York,  has  joined 
the  publicity  staff  of  American  Broad- 
casting Co.,  New  York,  as  trade  news 
editor. 

GLORIA  BIZARI  of  American  .  Holly- 
wood press  department  has  been  shifted 
to  network's  music  rights  division  as 
assistant  to  MART  HUBBELL.  BAR- 
BARA KRAFT,  formerly  of  KGO  San 
Francisco,  has  taken  over  Miss  Bizari's 
former  duties. 


CBS  School  Manual 
TO  HELP  the  family  audience  get  the 
most  out  of  the  16th  series  of  CBS 
"American  School  of  the  Air",  broad- 
cast this  year  for  the  first  time  as  a 
late  afternoon  program,  the  network's 
education  division  has  published  a  224- 
page,  pocket-size  calendar  manual.  In 
addition  to  an  outline  of  each  program 
and  a  bibliography  for  further  study  if 
desired,  book  contains  introductions  to 
each  group  of  broadcasts  written  by 
Carl  Van  Doren.  Olin  Downes,  Edward 
Weeks,  Harlow  Shapley,  Harry  Carmen. 

TV  Questionnaire 

ACCOMPANIED  by  letter  from  John  T. 
Williams  of  NBC's  television  department 
explaining  that  the  network  is  planning 
to  expand  its  video  program  schedule, 
questionnaries  have  been  sent  by  NBC 
to  television  set  owners  in  the  New  York 
area  asking  make,  age  and  condition  of 
the  set;  composition  of  family  video 
audience  and  viewing  habits  and  likes 
of  each  member,  and  telephone,  auto- 
mobile, refrigerator  and  home  owner- 
ship. 

WGL  Letters 

CURRENT  promotion  letters  distributed 
by  WGL  Fort  Wayne,  Ind.,  to  local  lis- 
teners cover  General  Motors  NBC  "Sym- 
phony Notes"  and  "Life  of  Riley".  Lat- 
ter was  mailed  to  telephone  book  list- 
ings of  Rileys.  Copies  of  NBC  Program 
Policy  and  Working  Manual  have  been 
sent  to  city  school  superintendents, 
civic  group  leaders,  department  store 
heads,  etc. 

W-E  Booklet 

TITLED  "We  Did  It  This  Way",  book- 
let prepared  by  Western  Electric  Co. 
tells  in  series  of  short  anecdotes  the 
progress  of  technology  in  communica- 
tions during  the  war.  In  free,  story- 
style,  booklet  explains  problems  faced 
by  research  engineers  and  manufac- 
turers and  how  they  were  solved. 

Soap  Tissues 

SOAP  tissues  adorn  new  promotion 
folder  of  WIBW  Topeka,  Kan.,  which 
states  "There  may  still  be  a  shortage  of 
soap  in  your  home"  on  cover  and  con- 
cludes within  ".  .  .  but  there's  never  any 
shortage  of  selling  effectiveness  when 
you  sell  Kansas  thru  WIBW". 

WBIG  Scholarship 

THOUSAND  dollar  scholarship  in  music 
is  being  awarded  by  WBIG  Greensboro. 
N.  C.j  to  a  young  woman  in  the  area. 
To  cover  a  four-year  study  period, 
scholarship  will  be  awarded  in  coopera- 
tion with  Greensboro  Euterpe  Club. 

KUTA  Fair  Winner 

BOOTH  of  KUTA  Salt  Lake  City  at 
Utah  State  Fair  won  first  prize  for  the 


best  at  fair.  Station  originated  many 
programs  on  events  from  fair  for  which 
it  supplied  all  public  address  equip- 
ment. Some  30,000  program  schedules 
were  given  away. 

WOPI  Booklet 

ILLUSTRATED  booklet  on  16th  anni- 
versary and  dedication  of  new  studios 
of  WOPI  Bristol,  Tenn.,  has  been  pre- 
pared by  the  station.  Photos  and  copy 
cover  facilities,  personnel,  talent  and 
service  features.  Letters  from  groups 
and  organizations  aided  by  WOPI  are 
included. 

WFIL  Folder 

FOLDER  on  established  program,  "This 
Week  in  Philadelphia",  has  been  issued 
by  WFIL  Philadelphia.  Although  sold 
before  piece  was  received  from  printer, 
attached  note  states  program  is  typical 
of  WFIL  showmanship  and  names  simi- 
lar availabilities. 


WGST  Day 

SEPT.  5  was  WGST  Atlanta,  Ga.,  spe- 
cial day  at  local  amusement  park.  Pro- 
motion tie-in  featured  broadcasts, 
quizes,  contests,  WGST  talent  shows. 
Sponsors  donated  prizes.  Rides  were 
half-price  with  tickets  given  free  by  sta- 
tion. 


KQV  Steel  Series 

JONES  &  LAUGHLIN  Steel  Corp.,  Pitts- 
burgh, has  purchased  the  7-7 :30  a.m. 
spot  Monday  through  Friday  on  KQV 
Pittsburgh  to  present  new  industrial 
advertising  and  employe-relation  pro- 
gram. Titled  "Jal-Tlme",  program  will 
first  be  used  to  recruit  new  workers 
and  will  eventually  replace  firm's  house 
organ.  Music  variety  is  planned  to- 
gether with  time,  weather,  news  and 
items  of  Interest  to  J  &  L  workers. 
Both  labor  and  management  will  be 
able  to  present  their  views  on  pro- 
gram. 

Auditions 

WITH  time  open  to  anyone  with  a  pet 
peeve  or  anything  else  to  say,  "So  You 
Want  to  Be  on  the  Air"  has  started  on 
WNAB  Bridgeport,  Conn.,  as  Sunday 
afternoon  hour  feature  which  presents 
auditioning  of  talent  by  audience  in- 
stead of  management.  Listeners  are  in- 
vited to  write  comments.  Best  perform- 
ers may  appear  on  another  program  as 
reward. 

Industrial  Outlook 

PRESENTING  West  Coast  industrial 
outlook  for  postwar  era,  new  weekly 
quarter-hour  public  service  series  has 
been  started  by  KSFO  San  Francisco. 
Under  title  "Pacific  Payrolls",  repre- 
sentatives from  aircraft,  communica- 
tions, navigation,  railroad  and  banking 
industries,  as  well  as  leaders  of  civic  en- 
terprises, utilities,  agriculture,  and  edu- 
cation-give their  views. 

On-Spot  Story 

BEHIND-SCENE  story  of  reconversion  of 
automotive  industry  was  presented  by 
WGN  Chicago  in  a  series  of  programs 
developed  In  Detroit  and  featuring 
representatives  of  major  manufacturers. 
Programs  were  fed  to  WGN  by  special 
line. 

About  Veterans 

PRESENTING  facts  about  Miami  vet- 
erans still  in  uniform  with  emphasis 
on  potential  discharge  and  service  rec- 
ord, new  five-weekly  program  has  been 
started  by  WQAM  Miami. 

CKX  Amateurs 

CKX  Brandon,  Man.,  in  conjunction 
with  the  Associated  Canadian  Travellers 
of  Brandon,  has  started  a  talent  search 
program  Saturday  night  as  "Radio  Ama- 
teur Contests". 


TOPS  IN  THE 
"HEARTLAND" 

In  the  "Heartland"  you'll  find 
some  of  the  richest,  busiest  farms 
of  the  midwest,  plus  important 
industries  including  meat  packing 
plants,  corn  processing,  soybean 
and  sugar  beet  factories.  Produc- 
ing food  for  a  hungry  world  has 
naturally  increased  the  "spend 
able"  income  at  home. 

TOUCH  "HOME"  WITH  KGLO 

293,080  Radio  families  in  the  area 
are  reached  by  the  friendly  voice 
of  KGLO.  Tell  them  ...  sell 
them  .  .  .  put  KGLO  on  your 
station  list. 

Use  KGLO  and  WTAD 
Quincy,  Illinois 

A  Natural  Combination. 

kglo 


MASO 


n  cnr^l 


owd) 

1300  K.C.    5,000  Waffs 

CBS  Affiliate 

Weed  &  Company,  Rep. 
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BROADCAST  REVENUES,  EXPENSES  AND  INCOME  OF  865  STANDARD 

BROADCAST  STATIONS,  1944 


By  Class  and  Time;  Segregated  Between  689  Stations  Serving  as  Outlets  for  Major  Networks  and  176  Stations 

Not  Serving  as  Such  Outlets1 


Item 

(1) 

Stations  with  time  sales  of  $25,000  or  more: 

Number  of  stations  

Revenues  from  the  sale  of  station  time: 
L  Network  time  sales  by — 

Major  networks  

Regional  networks  

Other  networks  and  stations  

Total  sale  of  chain  broadcast  time . 

Non-network  time  sales  to — 

National  and  regional  users  

Local  and  other  users  

Total  sale  of  station  non-network 
time  

Total  sale  of  station  time  

Deductions  from  the  sale  of  station  time: 

Payments  to  networks  and  stations.  

Commissions  to  regularly  established 
agencies,  representatives  and  brokers . 

Total  deductions  from  the  sale  of 
station  time  

Balance,  net  time  sales  

Revenues  from  incidental  broadcast 
activities: 
Talent: 

Sales  

Commissions,  fees,  and  profits  from 

obtaining  or  placing  talent  

Sundry  broadcast  revenues  

Total  revenues  from  incidental  broad- 
cast activities  

Total  broadcast  revenues  

Total  broadcast  expenses  

Broadcast  income  (or  loss)  before 
Federal  income  tax  

All  commercial  stations: 

Number  of  stations  

Broadcast  revenues  

Broadcast  expenses  

Broadcast  income  or  (loss)  before 

Federal  income  tax  

Stations  with  time  sales  of  $25,000  or  more: 

Number  of  stations  

Revenues  from  the  sale  of  station  time: 
Network  time  sales  by — 

Major  networks  

Regional  networks  

Other  networks  and  stations  

Total  sale  of  chain  broadcast  time. 

Non-network  time  sales  to — 

National  and  regional  users  

Local  and  other  users  

Total  sale  of  station  non-network 
time  

Total  sale  of  station  time  

Deductions  from  the  sale  of  station  time: 
Payments  to  networks  and  stations .... 
Commissions  to  regularly  established 
agencies,  representatives  and  brokers . 

Total  deductions  from  the  sale  of 
station  time  

Balance,  net  time  sales  

Revenues  from  incidental  broadcast 
activities: 
Talent: 

Sales  

Commissions,  fees,  and  profits  from 

obtaining  or  placing  talent  

Sundry  broadcast  revenues  

Total  revenues  from  incidental 

broadcast  activities  

Total  broadcast  revenues  

Total  broadcast  expenses  

Broadcast  income  or  (loss)  before 
Federal  income  tax .  ,  ,  -  

Ul  commercial  stations: 

Number  of  stations  

Broadcast  revenues  

Broadcast  expenses  

Broadcast  income  or  (loss)  before 
Federal  income  tax  


-Clear  channel- 


Unlimited 

(2) 

41 


-50,000  Watts- 


Part-time 

(3) 


—5,000  to  20,000  Watts- 
Unlimited  Part-time 

(4)  (5) 


22 


$15,494,891 

$705,757 

$2,753,913 

347,601 

121,587 

6,999 

15,842,492 

827,344 

2,760,912 

25,922,621 
7,767,815 

1,425,055 
153,651 

2,895,876 
3,160,479 

33,690,436 

1,578,706 

6,056,355 

49,532,928 

2,406,050 

8,817,267 

116,684 

2,268 

6,754,643 

147,906 

949,375 

6,871,327 

150,174 

949,375 

42,661,601 

2,255,876 

7,867,892 

3,124,963 

291,840 

270,769 

466,731 
1,215,275 

3,974 
160 , 544 

31,160 
237,956 

4,806,969 

456,358 

539,885 

47,468,570 

2,712,234 

8,407,777 

27,122,432 

1,795,579 

5,439,771 

20,346,138 

916,655 

2,968,006 

41 

$47,468,570 
27,122,432 

20,346,138 


$2,712,234 
1,795,579 

916,655 


22 

$8,407,777 
5,439,771 

2,968,006 


STATIONS  NOT  SERVING  AS  OUTLETS  FOR  MAJOR  NETWORKS 


26 


33 


66 


11 


(Continued  on  page  60) 


■  Regional- 

■  Local 

Day  and 

Unlimited  Part-time 

Unlimited 

Part-time 

Total 

(7) 

(8) 

(9) 

(10) 

OR  NETWORKS 

250 

22 

324 

1 

663 

$23,784,045 

$571,806 

$5,943,795 

$49,254,207 

1,034,972 

17,088 

520,437 

1 , 572 , 497 

542,632 

20,858 

354,750 

1,394,427 

25,361,649 

609,752 

6,818,982 

52,221,131 

25,630,640 

1,135,896 

5,048,259 

$2,741 

62,061,088 

32,118,257 

1,515,192 

18,841,866 

32,451 

63,589,711 

57,748,897 

2,651,088 

23,890,125 

35,192 

125,650,799 

83,110,546 

3,260,840 

30 , 709 , 107 

35,192 

177,871,930 

102,382 

90 , 410 

311,744 

8,114,408 

258,501 

1,468,909 

125 

17,693,867 

8,216,790 

258,501 

1,559,319 

125 

18,005,611 

74,893,756 

3,002,339 

29,149,788 

35,067 

159,866,319 

2,855,101 

110,369 

407,044 

7,060,086 

73,819 
2,225,617 

1,096 
86,166 

12,101 
476,128 

10 

588,881 
4,401,696 

5,154,537 

197,631 

895,273 

10 

12,050,663 

80,048,293 

3,199,970 

30,045,061 

35,077 

171,916,982 

49,338,498 

2,305,765 

21,153,738 

27,105 

107,182,888 

30,709,795 

894,205 

8,891,323 

7,972 

64,734,094 

250 
$80,048,293 
49,338,498 

23 

$3,219,265 
2,336,882 

346 
$30,475,598 
21 , 543 , 803 

4 

$85,288 
70,865 

689 

$172,417,025 
107,647,830 

30,709,795 

882,383 

8,931,795 

14,423 

64,769,195 

144 


$21,300 
6,885 

$19,662 

$6,357 

$289 
4,974 

$15,264 
22,500 

$823 

$37,676 
60,378 

28,185 

19,662 

6,357 

5,263 

37,764 

823 

98,054 

1,927,414 
1,816,248 

470,257 
254,120 

1,026,815 
4,516,257 

1,648,329 
4,093,247 

859,659 
4,884,465 

101,268 
662,456 

6,033,742 
16,226,793 

3,743,662 

724,377 

5,543,072 

5,741,576 

5,744,124 

763,724 

22,260,535 

3,771,847 

744,039 

5,549,429 

5,746,839 

5,781,888 

764,547 

22,358,589 

46 

730 

1,541 
347,015 

2,317 

554,009 

102,201 

563,729 

622,102 

60,072 

2,249,128 

554,009 

102,201 

563,775 

622,832 

348,556 

60 , 072 

2,251,445 

8,217,838 

641,838 

4,985,654 

5,124,007 

5,433,332 

704,475 

20,107,144 

95,881 

57,726 

251,868 

153,031 

99,919 

9,219 

667,644 

1,042 
83,024 

3,320 
119,112 

4,362 

88,981 

14,089 

160,366 

21,022 

486,594 

184,862 

71,815 

412,234 

237,097 

222,351 

30,241 

1,158,600 

3,402,700 

713,653 

5,397,888 

5,361,104 

5,655,683 

734,716 

21,265,744 

2,743,759 

457,962 

4,296,790 

4,118,763 

4,477,434 

548,170 

16,642,878 

658,941 

255,691 

1,101,098 

1,242,341 

1,178,249 

186,546 

4,622,866 

6 

$3,402,700 
2,743,759 

2 

$713,653 
457,962 

28 

$5,434,612 
4,346,874 

37 

$5,432,233 
4,187,518 

87 

$6,018,418 
4,809,137 

16 

$809,460 
604,676 

176 
$21,811,076 
17,149,926 

658,941 

255,691 

1,087,738 

1,244,715 

1,209,281 

204,784 

4,661,150 
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BROADCAST  REVENUES,  EXPENSES  AND  INCOME 

(Continued  from  page  59) 


Stations  with  time  sales  of  $25,000  or  more: 

Number  of  stations  

Revenues  from  the  sale  of  station  time: 
Network  time  sales  by — 

Major  networks  

Regional  networks  

Other  networks  and  stations  

Total  sale  of  chain  broadcast  time . 


Non-network  time  sales  to — 
National  and  regional  users . 
Local  and  other  users  


ALL  COMMERCIAL  STATIONS 


Total  sale  of  station  non-network 

time  


Total  sale  of  station  time. . 


Deductions  from  the  sale  of  station  time: 
Payments  to  networks  and  stations.  .  .  . 
Commissions  to  regularly  established 
agencies,  representatives  and  brokers 

Total  deductions  from  the  sale  of 
station  time  

Balance,  net  time  sales  


Revenues  from  incidental  broadcast 
activities: 
Talent: 

Sales.  

Commissions,  fees,  and  profits  from 
obtaining  or  placing  talent ....... 

Sundry  broadcast  revenues  

Total  revenues  from  incidental  broad- 
cast activities  


Total  broadcast  revenues . 
Total  broadcast  expenses  


Broadcast  income  or  (loss)  before 
Federal  income  tax  


All  commercial  stations: 

Number  of  stations  

Broadcast  revenues  

Broadcast  expenses  

Broadcast  income  or  (loss)  before 
Federal  income  tax  


network  operations. 


41 

3 

28 

2 

276 

55 

390 

12 

807 

$15,494,891 

$705,757 

$2,753,913 
21 , 300 
13,884 

$23,784,045 
548,989 

$571,806 
17 , 377 
25,832 

$5,943,795 
535, 701 

$49,254,207 

1     f  1  ft    1  TO 

1,454,805 

$823 

347,601 

121,587 

$19,662 

377,250 

15,842,492 

827,344 

2,789,097 

19,662 

25,368,006 

615,015 

6 , 856 , 746 

823 

52,319,185 

25,922,621 
7,767,815 

1,425,055 
153,651 

4,823,290 
4,976,727 

470,257 
254,120 

26,657,455 
36,634,514 

2,784,225 
5,608,439 

5,907,918 
23,726,331 

104,009 
694,907 

68,094,830 
79,816,504 

1,010, 1 UO 

J , OUU , U L 1 

724  377 

fiQ  9Q1  Qfiq 

O  ,  <  i  J  *-  ,  00*t 

7QQ  QIC 
1  90 i 910 

1A7  Q1  1 

1^ i ,JLL, ool 

49,532,928 

2,406,050 

12,589,114 

744,039 

88,659,975 

9,007,679 

36,490,995 

799,739 

200,230,519 

116,684 
6,754,643 

2 ,268 
147,906 

102,428 
8,678,137 

730 

91 ,951 

314,061 
19,942,995 

1,503,384 

102,201 

880,603 

1,815,924 

60,197 

6,871,327 

150,174 

1,503,384 

102,201 

8,780,565 

881,333 

1,907,875 

60,197 

20,257,056 

42,661,601 

2,255,876 

11,085,730 

641,838 

79,879,410 

8,126,346 

34,583,120 

739,542 

t 179, 973, 463 

3,124,963 

291,840 

366,650 

57,726 

3,106,969 

263,400 

506,963 

9,219 

7,727,730 

466,731 
1,215,275 

3,974 
160,544 

31,160 
326,937 

73,819 
2,385,983 

2,138 
169,190 

15,421 
595,240 

593,243 
4,888,290 

14,089 

21,032 

4,806,969 

456,358 

724,747 

71,815 

5,566,771 

434,728 

1,117,624 

30,251 

^13,209,263 

47,468 , 570 

2,712,234 

11 , 810 , 477 

713 , 653 

85, 446, 181 

8, 561 , 074 

35,700,744 

769 , 793 

193 , 182 , 726 

27,122,432 

1,795,579 

8,183,530 

457,962 

53,635,288 

6,424,528 

25,631,172 

575,275 

123,825,766 

20,346,138 

916,655 

3,626,947 

255,691 

31,810,893 

2 , 136 , 546 

10,069,572 

194,518 

69,356,960 

41 

$47,468,570 
27,122,432 

3 

$2,712,234 
1,795,579 

28 

$11,810,477 
8,183,530 

2 

$713,653 
457,962 

278 
$85,482,905 
53,685,372 

60 

$8,651,498 
6,524,400 

433 
$36,494,016 
26,352,940 

20 
$894,748 
675,541 

865  ~1 
$194,228,101 
124,797,756 

20,346,138 

916,655 

3,626,947 

255,691 

31,797,533 

2,127,098 

10,141,076 

219,207 

69,430,345 

key  stations  of  major 

networks,  as  the  reports  filed  by  them  with  the  Commission  do  not  include  adequate  segregations  of  expenses  between  station  and  J 

Mutual  Football 

MUTUAL  started  its  football  sea- 
son Saturday,  Sept.  22,  with  the 
broadcast  of  the  U.  of  Minnesota- 
U.  of  Michigan  game  at  Minnesota 
Stadium,  Minneapolis,  with  Russ 
Hodges  giving  a  play-by-play  de- 
scription, and  Tom  Slater  describ- 
ing the  events  of  the  game.  Each 
Saturday  throughout  the  season 
Mutual  will  broadcast  a  top  game, 
followed  by  the  Sports  Parade, 
which  moves  up  from  5-5:30  p.m. 
to  5:15-5:45  p.m.  and  gives  a  com- 
plete list  of  football  scores  of  games 
all  over  the  nation. 


Vinylite  Releases 

FIRST  vinylite  phonograph  records 
for  public  use  were  released  last 
week  by  Asch  Records,  New  York, 
with  RCA  Victor  scheduled  to  is 
sue  its  first  vinylite  discs  Oct.  10 
Asch  release,  embracing  five  12 
inch  platters,  is  recording  of  Prince 
Igor,  made  in  USSR  by  the  Bolshi 
State  Theater.  They  sell  for  $2.50 
each,  with  album  retailing  at 
$12.50.  Records,  unbreakable  and 
noiseless,  were  manufactured  by 
Clark  Phonograph  Co.,  Harrison 
N.  J.  RCA  vinylites  will  retail  at 
$2  each. 


WFPG 

ATLANTIC  CITY,  N.J. 


EDDIE  KOHN.  genial  manager  of 
WFPG.  New  Jersey's  ONLY  Blue  Network  Outlet  will 
be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  further  details  on  WFPG— write  EDDIE  KOHN.  ATLANTIC  CITY.  N.  J. 

For  further  details  on  other  Friendly  Group  Stations,  write 

JOHN  LAUX,  Managing  Director 
"THE  FRIENDLY  GROUP".  STEUBENVILLE.  OHIO 

fWSTV  Wf?G  WJFA  WKNV 

JTEUBENVILUJ.  O.  ATLANTIC  CITY.  N.  J.  WASHINGTON.  PA,  KINSSTON.  N.  Y. 
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JOHNSON 


NOW  IN  PRODUCTION 

ON  PHASING  EQUIPMENT 


You  no  longer  have  to  be  satisfied  with 
mere  planning  for  better  market  coverage! 
Johnson  engineers  are  now  ready  to 
tackle  your  directional  antenna  problem 
and  to  get  the  Phasing  Equipment  you 
need  into  production. 

Phasing  equipment  by  Johnson  can  be 
found  successfully  operating  in  more  than 
50  broadcast  stations  and  is  backed  by 
over  20  years  experience  in  the  manu- 
facture of  radio  transmitting  equipment. 
All  major  components  used  in  Johnson 
Phasing  and  Antenna  coupling  equipment 
are  designed  and  manufactured  by 
Johnson,  assuring  the  best  material  and 
workmanship.  The  quality  of  the  equip- 
ment is  under  control  of  Johnson  engineers 
at  all  times. 

Shown  at  right  is  one  of  the  Johnson 
installations  designed  to  match  existing 
equipment. 

A  Johnson  Phasing  Unit  can  be  made  to 
exactly  match  your  present  equipment 
and  thus  become  an  integral  part  of 
your  station. 

Orders  for  Phasing  and  Coupling  equip- 
ment will  enter  production  in  the  order 
received.  Contact  us  without  delay, 
directly  or  through  your  consulting  en- 
gineer. 


Write  for  Brochure 


"Some  considerations  in  Directional  Antenna  Design" 

— By  Johnson 

E.  F.  JOHNSON  COMPANY,  Woseca,  Minn 


JOHNSON 

a  foamou*  name  in  JQ.aJ.io 


E.   F.  JOHNSON     COMPANY     •     WASECA     •  MINNESOTA 


Low  FAX  Band  Urged 

PRESENT  allocation  of  facsimile 
in  the  470-480  mc  band  may  restrict 
its  development,  according  to  a 
summary  of  the  FAX  situation  by 
WELD,  Columbus's  first  FM  sta- 
tion which  has  operated  W8XUM 
as  an  experimental  facsimile  sta- 
tion since  1938.  A  lower  assign- 
ment, as  indicated  by  the  temporary 
106-108  mc  allocation,  is  advocated. 
FM  service  in  the  106-108  mc  band 
will  be  degraded,  WELD  believes, 
arguing  that  multiplexed  operation 
will  require  niters  in  FM  service. 
Permanent  assignment  is  sought 
since  WELD  does  not  wish  to  en- 
courage public  investment  in  equip- 
ment subject  to  allocation  change. 
Further  experimentation  and  study 
are  advised  before  standards  of 
speed  and  definition  are  established. 


THE  SHREVEPORT  TIMES  | 

STATION 

Shreveport,  La. 

In  the  Ark-La-Tex 

Area,  KWKH, 

with  its 

50,000  Watts 

is  the  No.  1  Medium 

with  full  coverage 

and  SELLING 

POWER  in  this 

prosperous  market. 

The  Branham  Co 

WATCHING  new  Cobra  pickup  arm  in 
action  at  WMFM  Milwaukee  are  Dan 
Gellerup  (1),  technical  broadcast  super- 
visor for  WTMJ-WMFM,  and  Henry 
Kalmus,  physicist  and  engineer  for  Ze- 
nith Radio  Corp.,  Chicago.  Invented  by 
Kalmus  and  developed  by  Zenith,  the 
extra  light  weight  arm  is  reported  to 
be  latest  advance  toward  reduction  of 
surface  noise  on  records  and  prevention 
of  excessive  wear.  First  tested  at  WMFM, 
FM  station  now  has  full  compliment  of 
the  new  style  lightweight  pickups. 


ISore  She's  Sound! 
I  Don't  Deal  with  GypsT 

No  dealer  can  delude  his  fellow  townsmen  perma- 
nently about  the  quality  of  his  goods.  Nor  can  a  radio 
station  long  "get  by"  with  local  advertisers  unless 
it  produces  results! 

So  WDAY  lists  with  pride  its  long-loyal  Fargo  clients. 
One  such  is  Haggart's  Tire  and  Auto  Service.  For 
fifteen  years,  five  days  a  week,  every  week,  we've 
broadcast  its  program  to  the  Red  River  Valley.  Seven- 
teen other  year-'round  local  advertisers  have  been 
with  us,  steadily,  from  10  to  23  years! 
A  pretty  good  record,  we'd  say.  Wouldn't  you? 

WDAY.  iNC 


N.  B.  C 
FARGO,  N.  D. 

970  KILOCYCLES  .  .  .  SOOO  WATTS 
FREE  0  PETERS,  INC,  NATIONAL  REPRESENTATIVES 


TECrimcflifllf 


J.  B.  COLEMAN,  former  chief  engineer 
of  the  engineering  products  department 
of  the  RCA  Victor  Division,  Camden. 
N.  J.,  has  been  appointed  assistant  di- 
rector of  engineering  of  the  division. 
M.  C.  BATSEL,  former  chief  engineer  at 
the  RCA  Victor  plant  at  Indianapolis, 
has  been  appointed  to  succeed  Coleman 
as  chief  engineer  of  the  products  de- 
partment. 

ROY  NUSS  and  FRANK  CARVER,  with 
field  engineering  service  of  Westing- 
house  Electric  &  Mfg.  Co.  at  Baltimore, 
for  more  than  a  year,  have  Joined  en- 
gineering staff  of  KYW  Philadelphia. 

MAX  F.  BALCOM,  vice-president  and 
treasurer  of  Sylvanla  Electric  Products, 
Emporium,  Pa.,  has  been  appointed  as- 
sociate Judge  of  Cameron  County  and 
also  president  of  the  Emporium  Trust 
Co.,  filling  two  vacancies  caused  by 
death  of  B.  C.  ERSKINE,  board  chair- 
man and  one  of  the  founders  of  Syl- 
vanla. H.  WARD  ZIMMER,  general  man- 
ager of  operations,  Sylvanla  Radio  Divi- 
sion, was  elected  vice-president  of  the 
trust  company,  post  vacated  by  Mr. 
Balcom. 

JAMES  TISDALE,  chief  engineer  of  WD? 
Philadelphia,  is  in  Ocean  City,  N.  J., 
General  Hospital,  with  a  broken  ankle. 

JAMES  FRANKLIN  LAKES  has  Joined 
engineering  staff  of  WMOH  Hamilton,  O. 

JOHN  PAWLEK,  NBC  New  York  engi- 
neer, has  been  transferred  to  network's 
Hollywood  division  and  assigned  to 
"Truth  or  Consequences"  program. 

JOHN  PALMQUIST,  assistant  to  chief 
engineer  of  Don  Lee  Broadcasting  Sys- 
tem, Hollywood,  has  resigned  to  Join 
RCA  as  liaison  man  between  sales  and 
engineering  divisions. 

PAUL  H.  THOMSEN,  for  seven  years 
consultant  with  National  Radio  Insti- 
tute, Washington,  D.  C,  and  vice-pres- 
ident of  Air  Track  Mfg.  Corp.,  College 
Park,  Md.,  has  been  named  chief  engi- 
neer in  charge  of  special  electronics  for 
Hoffman  Radio  Corp.,  Los  Angeles  radio 
set  and  equipment  manufacturer. 


Format  Change 

FORMAT  of  Texaco  Star  Theater 
sponsored  by  Texas  Co.  on  CBS 
Sunday  9:30-10,  is  being  changed 
to  include  Annamary  Dickey,  opera 
singer,  as  permanent  member  oi 
program  which  stars  James  Mel- 
ton. David  Broekman's  orchestra 
replaces  that  of  Al  Goodman;  Lynr 
Murray  Chorus  is  added  plus  guesl 
star  each  week.  John  Reed  King 
continues  as  announcer.  Series 
placed  through  Buchanan  &  Co. 
New  York. 


1 


IN  SHARP 
FOCUS 

Postwar  uncertainty  is  nil  in 
this  permanent,  balanced  Sea- 
board Market.  Great  today  

greater  tomorrow!  "PERMA- 
NENT PLANTS  —  PAYROLLS 
—  PEOPLE".  The  W  S  A  V 
market ! 


NBC 


UISQV 

SAVAN  NAH 

Norio.ol  *.pr.l..ra>.«.l 
GlOtSt    f.  HOLIIMOIIIT  CO. 
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It  will  probably  AMAZE  you  to 
learn  that  DICK  GILBERT,  the 
original  singing  disc  jockey,  attracts 
more  listeners*  for  one  solid  hour  than 
any  of  the  fine  programs  offered  by  the 
four  competing  50,000  watters  in  the 
New  York  Area  .  .  .  the  world's  Number 
One  Radio  Market! 


5to  5:15  p.m. 

DICK  GILBERT.. .WHN  3.7 

Key  Net  Station  A  ...  3.0 

Key  Net  Station  B   ...  1 .3 

Key  Net  Station  C  ...  1.3 

Key  Net  Station  D  ...  1 X) 


%of 
Rating  Listeners 

20 

17 
7 
7 
6 


%of 

5i30  to  5i45  p.m.  Rating  listeners 

DICK  GILBERT. .  .WHN  3.3  7  6 

Key  Net  Station  A  ...  3.3  16 

Key  Net  Station  B   ...  1 .3  6 

Key  Net  Station  C  ...  1 .0  5 

Key  Net  Station  D  ...  1 .7  8 


%of 

5:15  to  5:30  p.m.  Rating  Listeners 

DICK  GILBERT... WHN  3.7  22 

Key  Net  Station  A  ...  3.0  18 

Key  Net  Station  B   ...  1 .0  6 

Key  Net  Station  C  ...  1 .3  8 

Key  Net  Station  D  ...  1.0  6 

5:45  to  6  p.m.  Rating  Listener-6 

DICK  GILBERT. ..WHN  3.3  17 

Key  Net  Station  A  , ...  2.3  12 

Key  Net  Station  B   .  .  .  1 J3  7 

Key  Net  Station  C  . . .    .7  3 

Key  Net  Station  D  ...  2'J0  10 


lepresented  by  RAMBEAU 

GOLDWYN 


DICK  GILBERT  constantly  AMAZES 
sponsors  with  his  uncanny  sales-ability. 
AMAZING  results  are  habitual  with  the 
AMAZING  DICK  GILBERT. 

For  complete  AMAZEMENT,  wire  or 
call  today. 

*Puhe  of  N.  Y.  Aug.  1945 

MAYER-*  LOEWS  AFFILIATE 


■ 
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Air  Express 


Now  Serves 

oil  major  U.S.  towns  and  cities  direct  by  air 
_  with  fastest  air-rafl  service  to  more  than 
23,000  other  domestic  points.  Service  direct 
by  air  to  and  from  scores  of  foreign  countries. 


FOR  FASTEST  DELIVERY,  phone  for  pick-up  of  your 
shipment  as  early  in  the  day  as  possible.  Early  ship- 
ment often  means  same-day  delivery  to  points  from 
500  to  1,000  miles  away. 

RATES  REDUCED.  Express 
rates  today  are  an  average  of 
10M>%  less  than  prewar,  mak- 
ing it  a  better  business  buy 
than  ever. 

WRITE  TODAY  for  interesting  "Map  of  Postwar 
Town"  picturing  advantages  of  Air  Express  to  com- 
munity, business  and  industry.  Air  Express  Division, 
Railway  Express  Agency,  230  Park  Avenue,  New 
York  17.  Or  ask  for  it  at  any  Airline  or  Express  office. 


AIR 
MIIES 

1  lt». 

S  Ibi. 

lOlbt. 

IS  lb.. 

130 

$1.04 

S1.2S 

$1.37 

$2.41 

SOO 

till 

$1.32 

Sl.lt 

$4»« 

IOOO 

II  26 

fl.lt 

$1.74 

$•-/» 

2  SOO 

f  1  61 

$4.10 

$•.40 

$21.01 

*W  AIR  EXPRESS  DIVISION,  RAILWAY  EXPRESS  AGENCY 
Representing  the  AIRLINES  of  the  United  State. 


Dilley 

(Continued  from  page  23) 
Sept.  18,  1945 
Robert  K.  Richards, 
Broadcasting, 

Press  Bldg.,  Washington,  D.  C. 
PERRY  DILLEY  728  MONTGOM- 
ERY STREET  AN  ARTIST  UN- 
DERSTAND PUTS  ON  PUPPET 
SHOWS.  Murphy 


Sept.  18,  1945 

Mr.  Perry  Dilley 
1528  Pacific  Ave., 
San  Francisco,  Cal. 
HARRY     BANNISTER,  WWJ, 
DETROIT,   HAS  FORWARDED 
TO     BROADCASTING  MAGA- 
ZINE CORRESPONDENCE  BE- 
TWEEN HIMSELF  AND  YOUR- 
SELF.   INTERESTED  KNOW- 
ING   FOR    STORY    WE  ARE 
HANDLING  ON  YOUR  AMUS- 
ING AND  PROVOCATIVE  COM- 
MENTS ON  RADIO  WHETHER 
YOU  ARE  SAME  PERRY  DIL- 
LEY    WHO    IS  PUPPETEER 
FORMERLY   OR  NOW  RESID- 
ING    728  MONTGOMERY 
STREET.   WILL   YOU  REPLY 
RETURN    WIRE  COLLECT. 
THANKS. 

Robert  K.  Richards 


Sept.  18,  1945 
Robert  K.  Richards, 
Broadcasting  Magazine 
Wash.,  D.  C. 

YES  I  AM  THE  PUPPETEER 
YOU  MENTIONED 

Perry  Dilley 


5ANDIEGQ 


CONCRETE 
AND  STEEL 

Permanent   stuff    .    ■    •  that's 
what   we're   built  of  in  San 
Diego  .  .  .   that  great,  busy 
exclusive   market    of  373,500 
civilians    who    make   up  our 
metropoliian  area  .  .  .  within 
15    miles   of    our  antenna. 
They're  easy  to  reach  .  .  . 
ONLY  if  you  approach  them 
trom  witninl   KrMB  can  do 
it  tor  you! 


k*C?*       ^vNCWt  CJ0*S\\ 


THIS  .  .  .  is'  Edward  R.  Murrow, 
CBS  European  manager  and  top 
commentator,  as  he  greeted  Helen 
Hayes  at  the  cocktail  party  given 
in  her  honor  by  CBS  at  the  Hotel 
Carlton,  Washington.  Miss  Hayes 
has  just  started  a  new  series  on 
CBS,  7  p.m.  Saturday  sponsored  by 
Textron.  Mr.  Murrow  was  on  brief 
leave  from  his  European  duties. 
Arthur  Church,  president  of  KMBC 
Kansas  City,  is  in  background. 


WBKB  Expands 

WBKB  Chicago  television  station 
will  expand  its  broadcasting  facili- 
ties by  remodeling  space  in  the 
State   Lake   Bldg.,   formerly  oc- 
cupied by  the  U.  S.  Navy  radar 
school.  Plans  are  now  being  made 
to  convert  the  space  for  studio 
audience  programs  and  large  pro- 
duction  broadcasts,  according  tc 
WBKB  officials.  Coincidental  with 
the  signing  of  the  lease  by  Balaban 
and  Katz,  station  owners,  is  the  an- 
nouncement that  William  E.  Eddy, 
recently  discharged  from  the  Navy 
as  head  of  the  radar  school,  will 
return  to  WBKB  in  charge  of  pro- 
duction. Mr.  Eddy  is  now  in  New 
York  with  John  Balaban  conferr- 
ing with  Paramount  and  Allen  B 
DuMont  Labs,  for  purchase  of  new 
television  equipment  and  negotia 
tions  with  the  motion  picture  com 
pany  for  television  rights  to  scree: 
productions,  some  of  which,  it  i 
reported,  will  be  filmed  so  that  the 
can  be  presented  in  episodes  fo 
television  broadcasts. 

AFTED  65  years  of  operation  under  tt 
name  of  Detroit  White  Lead  Works,  tt 
corporate  name  of  the  organization  hi 
been  changed  to  Rogers  Paint  Product 
There  will  be  no  change  in  personn 
or  organization.  There  are  extensi 
plans  for  expansion. 


CHNS 

The  Key  Station  of  the 
Marjtimes 


Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maririmes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 
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audlodiscs 


The  excellence  and  consistent  quality  of  Master  Audiodiscs  gained  wide  acceptance  for 
them  prior  to  the  war.  Now,  the  demand  for  these  recording  blanks,  from  which  press- 
ings are  made,  has  increased  more  than  fourfold.  And  here  are  a  few  of  the  reasons: 

1 .  They  give  fine  results  with  either  the  gold  sputtering  or  silvering  process. 

2.  Like  regular  Audiodiscs,  the  thread  throws  well,  and  there  is  no  annoying  static. 

3.  Cut  under  good  recording  condition's  there  is  no  audible  "background  scratch" 

4.  It  is  easy  to  ship  them  safely  from  recording  studio  to  processor. 

5.  Especially  important— there  is  no  increase  in  surface  noise  from  recording  time 
to  processing— be  it  a  few  minutes  or  many  months. 

Master  AUDIODISCS  are  manufactured  in  three  sizes  on  stretcher  leveled  No.  2 
aluminum  recording  sheet-12",  13K"  and  WU"  for  10",  12"  and  16"  pressings. 

AUDIO  DEVICES,  INC. 

444  MADISON  AVENUE  NEW  YORK  22,  N.  Y. 
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TO  ASSIST  CORPORATIONS: 

To  secure  additional  capital 
To  merge  with  or  purchase  other  businesses 
To  sell  one  or  more  divisions  of  their  businesses 
To  solve  all  their  financial  problems. 


MANAGEMENT  PLANNING'S 

Fiscal  Counsel 

In  cooperation  with  your  bankers  and  your  attorney 

PROVIDES 

The  Unique  Service 
of  a  Staff  of  Experts 
Specializing  In— 


1.  Finance 

2.  Corporate  taxes 

3.  Estate  planning 

4.  Financing  by 
insurance  companies 


5.  Engineering 

6.  Economics 

7.  Negotiation 

8.  Washington 
relations 


All  Welded  Together  Into 
One  Complete,  Correlated 
and  Harmonious  Mosaic 


IT  ALSO  ASSISTS:  I,  Managers  who  wish  to 
become  owners  or  part  owners,  and 

2.  Stockholders  who  wish  to  change  unmarketable 
holdings  into  readily  marketable  securities. 

MANAGEMENT  PLANNING,  inc. 


20  Pine  Street 


New  York  5,  N.  Y. 


McCann-Erickson  Adds 
To     Minneapolis  Staff 

SIX  new  members  have  been  added 
to  the  Minneapolis  staff  of  McCann- 
Erickson  Inc.,  Jackson  Taylor, 
vice-president  and  manager,  an- 
nounced. The  appointments  are 
Algot  Swanson,  account  man;  Wil- 
liam Nordquist,  traffic  department; 
Karl  Vollmer,  copy  department; 
Vance  Higgs  Jr.,  associate  director 
of  public  relations;  Monte  Johnson, 
art  department,  and  William 
Cragie,  production  department.  The 
latter  four  are  former  servicemen. 

Don  Allen,  with  the  agency's  art 
staff  for  two  years,  has  been  pro- 
moted to  assistant  art  director.  Mr. 
Swanson  formerly  was  in  the  Min- 
neapolis office  of  BBDO  and  Mr. 
Higgs  was  affiliated  with  H.  W. 
Kastor  &  Sons  and  KMOX  St. 
Louis.  Former  copywriter  with 
Young  &  Rubicam,  Mr.  Vollmer 
spent  three  years  in  the  Army  writ- 
ing radio  shows  for  the  War  Dept. 


THE  VOICE  OF  MISSISSIPPI 


lit 


n.  e  c 


Mississippi's  Curve 
Continues 
UPWARD 


Crops  are  growing  tall — pine 
forests  rising  green — tall  oil 
derricks  daily  increasing— and 
construction  in  Mississippi,  at 
the  half-year  point,  showed  an 
increase  of  148  per  cent  over 
the  same  period  in  1944! 

WJDX  —  the  DOMINANT 
"Voice  of  Mississippi"  effective- 
ly, efficiently  covers  this  grow- 
ing, improving  market. 


Owned  and  Operated  by 

LAMAR 
LIFE  INSURANCE 
COMPANY 

JACKSON.  MISSISSIPPI 


INTERVIEW  following  release 
from  Jap  prison  was  given  by  Gen. 
Jonathan  M.  Wainwright  to  Capt. 
Bernard  C.  Kelly,  attached  to  Head- 
quarters USAF,  Middle  Pacific, 
PRO.  NBC  carried  shortwave 
broadcast.  Capt.  Kelly  was  Schwim- 
mer  &  Scott  producer  in  Chicago. 

S-C  Radios  Out 

FIRST  civilian  radios,  plastic  table 
sets,  to  roll  off  the  assembly  lines 
of  Stromberg-Carlson,  Co.,  Roches- 
ter, N.  Y.,  since  Pearl  Harbor,  are 
being  distributed  throughout  U.  S. 
and  Hawaii  this  week.  Large-scale 
production  of  radio-phonograph 
combinations  got  underway  last 
week  as  Dr.  Ray  H.  Manson,  Strom- 
berg-Carlson president,  declared  his 
firm  will  enter  its  greatest  produc- 
tion schedule.  Construction  on  a 
$300,000  addition  to  Stromberg- 
Carlson  factory  has  begun  and 
work  is  expected  to  start  within  90 
days  on  Rochester  Radio  City,  to 
house  WHAM,  WHFM  and  televi- 
sion station  of  manufacturing  firm. 


Third  Wanamaker  Show 

JOHN  WANAMAKER,  Philadel- 
phia department  store,  has  pur- 
chased another  program  on  WIBG 
Philadelphia.  Latest  series  is  a 
daily  women's  program  featuring 
Zella  Drake  Harper,  Monday-Fri- 
day 2:30-2:45  p.m.,  starting  Sept. 
24.  Miss  Harper  is  director  of 
women's  programs  on  WIBG.  Other 
Wanamaker  shows  now  on  WIBG 
include  a  series  of  organ  music  from 
the  Grand  Court  of  the  store,  and 
20  station  breaks  daily. 


4,955,144 
spindles 
spinning 
VICTORY 

...daily  producing  cotto 
cloth  to  wrap  around  th 
world.  Produced  from  "picke 
to  bolt"  in  the  16-count 
WSPA  Primary  Area. 


WSPA 


SPARTANBURG 
SOUTH  CAROLI 

I  Home  of  Camp 

5000  watts  Day,  1000  watts  Night 
950  kilocycles.  Rep.  by  Hollingbery 
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WTAM 


...of  the  PEOPLE 

. . .  by  the  PEOPLE ...  for  the  PEOPLE 


WTAM  is  close  to  the  people. 
About  twenty  five  per  cent  of 
its  time  is  given  to  public  ser- 
vice features.  Clubs,  community 
gardens,  churches,  schools  and 
civic  projects  look  immediately 
to  WTAM  for  cooperation  .  .  . 
and  get  it.  It  is  this  close  and 
constant  association  with  the 
PEOPLE  that  gives  WTAM  a 
greater  percentage  of  listeners 
than  any  other  Cleveland  station, 

MORNING . . . AFTERNOON 
and  EVENING. 

*  Hooper  Listening  Index  .  .  .  June- July  1945 


FIRST  in  CLE VE LAN 


0,000  watts 


Represented  fey  NBC  SPOT  SALES 


SALT  and  PEANUTS  .  .  .  down  to  earth  daily  on  WTAM. 
Personal  appearances  nightly  over  WTAM's  primary  area 


Cited  for  "courtesy  "  by  WTAM,  Mrs.  CLARA  FIELDS 

wins  "Truth  or  Consequences"  Award 


Broadcast  Advertising 


Sound  effects  from  IN  ANOTHER  WORLD  .  .  . 
drama  series  by  Western  Reserve  students 
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Represented  by 

HEADIEY-REED  COMPANY 

New  York  Chicago  Detroit 

Atlanta  San  Francisco 


RADIO'S  TESTING  TIME  IS  NOW 

CBS's  Murrow  Visualizes  Broadcasting 
 As  'Mirror'  for  Truth  of  World  


Following  is  Sept.  16  broadcast  of 
Edward  R.  Murrow,  chief  of  CBS's 
European  Bureau,  delivered  over 
CBS  while  in  this  country  on  leave. 

I  HAVE  been  listening  to  the  ra- 
dio. Some  of  what  I  hear  I  don't 
like.  Maybe  you  feel  the  same  way. 
But  there  is  something  altogether 
unique  about  this  American  sys- 
tem of  broadcasting.  There  is  noth- 
ing quite  like  it  anywhere  else  in 
the  world  .  .  .  and  that  is  because 
this  country  isn't  like  any  other 
country  in  the  world.  I  believe  that 
what  comes  out  of  the  loudspeaker 
is  the  most  honest  and  accurate  re- 
flection of  what  goes  on  in  a  na- 
tion. .  .  . 

Our  system  is  fast,  experimental, 
technically  slick  ...  it  is  highly 
competitive  and  commercial  .  .  . 
often  it  is  loud  .  .  .  occasionally 
vulgar  .  .  .  generally  optomistic 
.  .  .  and  not  always  right.  But  the 
man  who  is  wrong  has  his  chance 
to  be  heard.  .  .  .  there  is  no  con- 
spiracy to  keep  the  listener  in  ig- 
norance and  government  does  not 
guide  the  listening  or  the  thinking 
of  the  people. 

Volume  Is  Not  Authority 

The  presence  of  a  microphone 
does  not  guarantee  objectivity,  of- 
ten it  endangers  humility  ...  a 
loud    voice    which    reaches  from 


coast  to  coast  is  not  necessarily  ut- 
tering truths  more  profound  than 
those  that  may  be  heard  in  the 
classroom,  bar  or  country  store. .  .  . 

You  have  a  broadcasting  service 
which  is  more  varied  than  any  in 
the  world  .  .  .  less  subject  to  gov- 
ernment control.  It  has  reached  out 
to  the  far  corners  of  the  world  to 
bring  you  news  of  the  greatest 
mass  adventure  in  the  history  of 
this  nation.  Those  of  us  who  have 
been  engaged  in  that  aspect  of  ra- 
dio are  fully  conscious  of  the  in- 
adequate job  we  have  done  .  .  .  for 
words  are  puny  things  and  a  poor 
substitute  for  personal  experience. 

Power  of  the  Medium 

But  it  is  my  opinion  that  the  fu- 
ture will  present  even  greater  prob- 
lems. In  vast  areas  of  the  world 
liberty  has  become  a  luxury  .  .  . 
here  in  this  country  we  have  many 
luxuries  .  .  .  and  we  have  great 
power  .  .  .  and  our  only  hope  of 
using  that  power  with  wisdom  and 
tolerance  is  that  the  people  shall 
be  informed  .  .  .  informed  of  affairs 
here  at  home  and  abroad. 

During  the  last  nine  years,  I 
saw  something  of  what  radio  can 
do  when  it  is  used  to  tell  the  peo- 
ple what  to  think,  when  it  is  used 
to  dull  the  critical  faculties  .  .  . 
when  the  right  to  listen  is  denied. 


CORRECTIOfl 


In  the  August  27th  issue  of  this  magazine  the 
copy  for  the  first  paragraph  of  our  2-color,  full  page  ad  stat- 
ed: "Mark  up  another  jackpot  for  the  WNAX  Sunday- 
Get-Together.  Army  Goods  Distributors  used  seven 
quarter-hours  on  this  program  to  sell  Surplus  Army  Com- 
modities. Cost,  $75  a  broadcast  or  #525  total.  Sold,  more 
than  #10,000  in  merchandise  .  .  .  including  451  raincoats  at 
#2  each,  1221  pairs  of  army  shoes  at  #4  each;  and  222  army 
pup  tents  at  #20  each.  Advertising  Cost,  less  than  l/2  of 
1  per  cent." 

And  proving  that  the  advertising  profession  is 
always  on  its  toes  ...  we  were  called  from  far  and  near  on 
our  percentage  figure.  We  stand  corrected,  gentlemen;  our 
copy  should  have  read:  ADVERTISING  COST,  5% 
PER  CENT.  Guess  we'll  just  have  to  blame  it  on  some 
gremlin  that  moved  our  decimal  point  over  one  notch  too  far. 

It's  still  a  whale  of  a  success  story;  #525  of  pro- 
gram time  selling  #10,000  in  merchandise  "DIRECT"  at  an 
advertising  cost  of  5%  per  cent.  That's  certainly  hitting  the 
jackpot  in  anybody's  language.  v 


YANKTON 
SIOUX  C4TY 


uinflH 


REPRESENTED  BY 
KATZ  AGENCY 


If  you  doubt  that  radio  is  a  power- 
ful medium  you  should  see  how  it 
can  warp  men's  rninds  when  it  be- 
comes an  instrument  of  national 
policy. 

I  do  not  believe  that  American 
radio  is  perfect.  But  I  am  persuad- 
ed that  the  listener  in  this  country 
is  better  served  than  is  the  listener 
in  any  country  with  which  I  am 
familiar. 

I  believe  that  radio  in  a  democ- 
racy must  be  more  than  an  indus- 
try, more  than  a  medium  of  enter- 
tainment, more  than  a  source  of | 
revenue  for  those  who  own  the  fa- 
cility. Radio,  if  it  is  to  serve  and| 
survive  .  .  .  must  hold  a  mirror  be- 
hind the  nation  and  the  world 
if  the  reflection  shows  racial  in-| 
tolerance,  economic  inequality,  bif 
otry,  unemployment  or  anythin 
else  ...  let  the  people  see  it,  oi 
rather  hear  it.  The  mirror  musj 
have  no  curves  and  must  be  helrj 
with  a  steady  hand. 

One  of  the  oldest  things  abouj 
radio  is  its  reputation  of  youthfulf 
ness.  I  have  seen  many  very  younJ 
men  age  rapidly  during  the  las 
few  years,  because  they  were  er 
gaged  in  a  most  serious  and  tesl| 
ing  undertaking. 

I  believe  that  the  testing  tini 
for  broadcasting  and  broadcaster 
is  just  beginning  and  youth  ws 
never  acceptable  as  an  excuse  fc 
those  who  flinched  when  the  goii 
was  tough. 

And  now  with  Norman  Corwii 
permission,  I  shall  go  back  to  li 
tening  to  the  radio.  So  far,  I  fill 
it  interesting,  entertaining  and 
times,  encouraging. 


Guild  Thanks  KSD 

THANKS  of  the  St.  Louis  Nc\ 
paper  Guild  (CIO)  and  the  Int<j 
union  Conciliation  Committee  we 
to  KSD  for  its  "fair  and  objects 
presentation  of  news  about  the 
cent  St.  Louis  newspaper  stri] 
KSD  is  owned  and  operated  by 
St.  Louis  Post-Dispatch,  one  of 
papers  involved  in  the  strike.  "] 
I  congratulate  you  and  the  mt 
bers  of  your  staff  upon  the  att£ 
ment  of  such  a  high  degree  of  joj 
nalistic  objectivity,"  wrote  Ado] 
J.  Rahm,  president  of  the  St.  Lc 
Newspaper  Guild  in   a  letter 
KSD. 


WPDQ,  Jacksonville,  Florida 

"That    Telescript,  "Washingto 
Today'  is  a  good  broadcast  . 
already  sold." 

Robert  R.  Feagin 
General  Manage 


available  through 

PRESS  ASSOCIATION,  I 

50  Rockcf oiler  Plena 
New  York.  N.  Y. 
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From  slender  filament  to  anode  block  . .  .all  tube  construction  details,  however  small,  are 
important  to  Federal.  That  is  why  this  experienced  and  longtime  manufacturer  uses  the 
illustrated  high-magnification  metallograph  as  part  of  its  test  equipment  for  checking 
raw  material  quality. 

t  An  example  is  the  micro-photo  inset.  Here  is  shown  oxide-free,  high  conductivity  copper 
used  for  copper-to-glass  seals  . . .  after  the  material  has  been  reduced  to  a  fine  grain,  non- 
porous  structure  through  Federal's  special  metal-processing  methods. 

But  whether  copper,  molybdenum  or  tungsten  . . .  they  all  are  subjected  to  the  same 
exclusive  treatment  and  put  through  the  same  searching  scrutiny  . . .  assurance  that  only 
the  finest  materials  go  to  make  up  Federal  tubes. 

This  exacting  test  is  another  good  reason  why  Federal  tubes  are  better  tubes.  Trans- 
mitting, rectifier,  industrial  power . . .  they  have  a  reputation  that  is  deserved  because 
they  are  built  to  stay.  .<-.  .  !; 

Federal  always  has  made  better  tubes.  o.:  , 


Federal  Telephone  an< 


Newark  1,  N.  J. 


BLAW-KNOX  speaks 
to  you  over  the  air 

Tonight  when  you  tune  in,  it's  highly  probable  that  your 
favorite  programs  will  emanate  from  stations  equipped  with 

Blaiv-Knox  Radio  Towers. 

These  Vertical  Radiators  have  been  specified  by  major  broad,-  , 
casting  systems  because  they  are  both  electronically  and  structur- 
ally sound  —  providing  clear  signals  and  maximum  range  . . . 
It  is  of  note,  too,  that  Blaw-Kn0x  Directional  Radio  Beacons 
are  used  to  guide  all  air  transport  service  in  the  United  States. 

BLAW-KNOX  vertical  RADIATORS 


WILLS  RECUPERATES 
FROM  HEART  ATTACK 

COMMISSIONER  William  H. 
Wills  of  the  FCC  is  recuperating 
at  his  Washington  apartment  fol- 
lowing a  heart  attack  suffered  ear- 
lier in  the  month.  The  attack  was 
a  recurrence  of  a  heart  condition 
suffered  two  years  ago. 

Gov.  Wills  became  ill  Sept  6 
after  he  had  spent  virtually  a  full 
day  at  the  Commission  calling  on 
members  of  the  staff  to  acquaint 
himself  with  their  work.  He  had 
covered  nearly  all  of  the  depart- 
ments and  divisions  of  the  Com- 
mission in  the  new  Post  Office 
Building  and  had  over-taxed  him- 
self. Gov.  Wills'  tour  caused  con- 
siderable favorable  comment  among 
staff  members. 

Since  then,  the  commissioner  has 
been  confined  to  his  apartment,  but 
his  office  reported  last  week  that 
he  is  well  on  the  road  toward  re- 
covery and  is  expected  back  at  his 
office  shortly.  Chairman  Porter 
called  on  him  Sept.  15  and  re- 
ported to  his  colleagues  that  he 
was  much  improved.  Gov.  Wills, 
63,  assumed  office  at  the  FCC  on 
July  23  for  a  seven-year  term. 

Sets  Near  Ready 

UNITED  STATES  Television  Mfg. 
Co.,  New  York,  expects  to  release 
its  first  postwar  radio  and  radio- 
phonograph  sets  the  latter  part  of 
October.  Firm  is  scheduled  to  have 
its  television  sets  on  the  market 
sometime  in  January.  Company's 
president  is  John  S.  Hoge  of  Huber 
Hoge  &  Sons,  advertising  agency. 


Fletcher  Joining 
Scott    Law  Firm 
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Mr.  Fletcher 
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FRANK  D.  SCOTT,  Washington 
radio  attorney,  last  week  an- 
nounced that  Frank  U.  Fletcher 
former  FCC  attorney,  has  becomj 
associated  with  him  in  his  lad 
practice.  Mr.  Scott,  congressman 
from  Michigan  from  1915  until 
1927,  has  specialized  in  radio  pracl 
tice  since  his  retirement  from  Conl 

gress«  J 
Mr.  Fletcher,  a  native  of  Nortl 
Carolina,  joined  the  FCC  law  stai 
in  1934,  remaining  until  Januarl 
1939.  He  was  engaged  in  practicl 
before  the  FCC  until  1942,  whel 
he  joined  the  staff  of  the  Alia 
Property  Custodian.    After  beinl 
commissioned  in  the  organized  r| 
serves  of  the  Army,  Mr.  Fletchl 
was  called  to  active  duty  in  Sel 
tember  1942  and  served  for  thrj 
years  with  the  Ordnance  DepaJ 
ment  in  Washington  and  San  Frai 
cisco,  working  in  a  legal  capacil 
in  connection  with  ordnance  pM 
curement.  I 
Mr.    Fletcher    graduated  fr« 
Wake  Forest  (N.  C.)    College  I 
1932  with  an  LLB    degree  cj 
laude.  He  is  a  member    of  j 
North  Carolina  Bar  and  has  bd 
admitted  to  practice  before  the  Uj 
District  Court,  Court  of  App«j 
for  the  District  of  Columbia  d 
Supreme  Court. 

Mutual  Shift 

ADVENT  Oct.  1  of  new  Serul 
program,  Letters  to  LindlahrA 
11:45-12  noon  spot  on  MuJ 
shifts  Cliff  Edwards  five-mirl 
show  from  11:55-12  noon  to  21 
2:30  p.m.,  curtailing  Jane  (J 
program  from  a  quarter-hou| 
ten  minutes.  Edwards  is  sponsl 
by  Beaumont  Labs,  on  Monl 
Wednesday  and  Friday. 

IN  PHILADILPHIA  gSgk 
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)ff-Air  Video  Show 
demonstrates  TV 

'rogress  of   Service  Viewed 

y  WTMJ-WMFM  Officials 

ESULTS  of  750  hours  of  tele- 
sion  experimentation  were  demon- 
rated  on  Sept.  12  to  20  WTMJ- 
fMFM  and  Milwaukee  Journal 
cecutives  in  the  first  showing  of 
complete   of£-the-air  television 

LOW. 

The  demonstration,  one  of  a  long- 
mge  series  of  projects  planned  by 
le  Journal  stations  to  prepare 
ieir  staff,  advertisers  and  agencies 
>r  the  entry  of  the  newspaper- 
idio  management  into  television, 
as  highlighted  by  the  voluntary 
•ganization  of  a  WTMJ-WMFM 
nployes'  television  club.  Staff 
embers  worked  hand  in  hand  with 
igineers,  participating  in  building 
•ograms,  production  and  even 
mdling  technical  equipment,  dur- 
g  off  duty  hours. 

Telecast  to  Studio 

First  show,  lasting  45  minutes, 
as  produced  and  directed  entirely 
r  WTMJ-WMFM  staff  members 
id  was  telecast  from  Radio  City 
levision  studio  and  transmitted 

a  receiver  located  in  a  separate 
udio.  Nine  acts  were  presented 

thout  interruption,  representing 
fferent  types  of  possible  television 

tertainment  and  public  service 

ograms. 

The  Radio  City  Television  Club 
composed  of  35  WTMJ-WMFM 
aff  members  representing  all  de- 
rtments  of  the  W.  J.  Damm  sta- 
ins. The  club  idea  was  originated 
staff  members  and  the  Journal 
operated  in  providing  the  Radio 
ty  television  studio  and  equip- 
nt  for  experiments.  First  pro- 
am  meeting  of  the  club  featured 
elevision  skit,  with  members  act- 
announcing  and  handling  pro- 
ction  and  technical  details.  The 
urnal  plans  to  extend  its  demon- 
ations  to  public  groups,  but  no 
tual  transmission  will  be  put  on 
air  until  a  program  schedule 
been  perfected  which  will 
tify  the  average  Milwaukee 
nily's  investment  in  a  receiving 


TIP  FROM 
NEIGHBOR 


r  will  pay  you  to  consider  the  vast 
ossibilities  of  this  great  neighb- 
oring market.  We'll  gladly  pre* 
snt  facts  as  well  as  f  igureson  how 
merican  advertisers  can  profit* 
ibly  use  our  network. 


1ADI0  PROGRAMAS  DE  MEXICO 


P.  O    BOX  1324 


DONATED  radios  are  repaired  for  use  at  Army  hospital  by  (1  to  r)  Karl 
0.  Wylie,  general  manager  of  KTSM  El  Paso,  Willard  Kline,  commercial 
manager,  and  Virgil  Hicks,  program  director.  They  have  collected  100 
of  the  sets  themselves  and  repaired  another  150  at  home  workshops. 


Beer  Periods 

SCHOENHOFEN  Edelweiss,  Chi- 
cago (Edelweiss  Beer),  is  all  set 
on  three  of  the  four  periods  they 
were  reported  contracting  for 
[Broadcasting,  Sept.  10].  On 
WENR  Chicago  sponsor  starts 
Edelweiss  Hour  Glass,  a  variety 
show  with  commentary,  beginning 
Sept.  19.  Program  will  be  heard 
Wed.  8:30-8:55  p.m.  CWT  and  10 
to  11  p.m.  CWT  Sunday.  Show  will 
feature  records  and  comment 
starting  Sept.  23.  On  WBBM  Chi- 
cago Grand  Jury,  informative  pro- 
gram based  upon  actual  cases, 
started  Sept.  15  and  to  be  heard 
Saturday  10:15-10:45  p.m.  CWT. 
Deal  is  not  yet  set  with  WMAQ  on 
the  11:15  to  12  midnight  period. 
All  contracts  are  52  weeks  through 
Olian  Adv. 


CJBC  to  50  kw 

CJBC  Toronto,  5  kw  key  station 
of  CBC  Dominion  network,  is  to  be 
increased  to  50  kw  during  1946,  it 
was  announced  following  Sept.  15 
meeting  of  CBC  board  of  governors 
at  Montreal  [BROADCASTING,  Aug. 
20].  This  will  give  Toronto  two 
CBC  50  kw  stations,  CBL  and 
CJBC,  and  will  necessitate  CJBC 
moving  from  present  1010  kc  loca- 
tion which  it  shares  with  CFCN 
Calgary,  10  kw;  WINS  New  York, 
with  construction  permit  for  50 
kw;  KLRA  Little  Rock,  10  kw; 
and  KWBU  Corpus  Christi,  50  kw. 
While  no  definite  frequency  has 
been  announced,  it  is  reported 
CJBC  will  move  to  860  kc,  now  held 
by  CFRB  Toronto  with  10  kw, 
and  shared  with  KTRB  Modesto, 
Cal.,  with  1  kw,  and  WSON 
Henderson,  Ky.,  with  500  w. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 
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National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 
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COFFEE 

WITH 

CONGRESS 


"FIRST  REALLY  DIFFERENT 
PROGRAM  WITH  A  CAPITOL 
HILL  FLAVOR  TO  COME  OUT 
OF  WASHINGTON" 

.  .  so  says  P^ARIETY 

A  completely  new  idea  in  morning 
programming  is  Bill  Herson's  "COFFEE 
WITH  CONGRESS"  broadcast  every 
Saturday  morning,  8:15-9:00  a.m. — 
It's  another  "First"  for  WRC . . . 

First  time  members  of  Congress  have 
been  informally  interviewed  in  their 
homes— over  the  breakfast  table.  Herson 
presents  "little  -  known"  facts  about  - 
"well-known"  law-makers  in  an  ad-lib 
friendly  chat  with  Congressmen  and 
their  families. 

Another  reason  why  Herson  is  Wash- 
ington's No.  1  morning  personality.  For 
spot  availabilities  see  NBC  Spot  Sales. 


FIRST  in  WASHINGTON 


2_ 

1  ' 

<*✓ 

Represented  by  NBC  SPOT  SAltS 
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KANSAS  CITY 


IS  A 


Y 


MARKET 

PORTER  BLDG.,  KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD  ELIZABETH  WHITEHEAD 
General  Manager  Station  Director 


Pioneer  FM  Station  in  the  Kansas  City  Area 


Ask  for  Kate  Card 


Eau  Claire  Dream 

LORAIN  and  Warren  Isaacs 
had  a  favorite  song  during 
their  marital  days.  It  was 
"Deep  in  a  Dream".  But  they 
drifted  apart  and  last  year 
were  divorced.  Recently  they 
happened  to  meet  in  Cumber- 
land, Wis.  At  that  crucial 
moment  a  nearby  radio  pealed 
forth  with  "Deep  in  a 
Dream",  coming  from  WEAU 
Eau  Claire.  The  Watsons 
were  brought  together,  and 
wrote  WEAU  about  it. 
WEAU  sent  them  a  special 
recording  of  the  number  and 
hoped  they  would  live  hap- 
pily ever  after. 


Aid  Acknowledged 

TIME  valued  at  $15,000  was  do- 
nated by  WBOW  Terre  Haute  for 
291  broadcasts  presented  by  In- 
diana State  Teachers  College  dur- 
ing the  academic  year  1941-45,  ac- 
cording to  the  annual  report  of  Dr. 
Clarence  M.  Morgan,  director  of 
ISTC's  radio  division.  On  behalf 
of  the  college,  Dr.  Morgan  ex- 
presses appreciation  to  Lt.  Martin 
Leich,  manager  of  WBOW,  on  leave 
to  the  Navy,  to  George  Jackson, 
present  manager,  Leo  Baxter,  pro- 
gi'am  director,  and  other  members 
of  WBOW  for  their  cooperation. 
Staff  of  the  ISTC  radio  division, 
in  addition  to  the  director,  con- 
sisted of  Wanda  Ramey,  Marian 
Snyder,  Marjorie  Wheat,  Mrs.  Pa- 
tricia Young,  and  Will  R.  Davies, 
student  assistants,  and  Virginia 
Harrell,  secretary. 


New  Net  Studios 

ASSOCIATED  Broadcasting  Corp. 
is  leasing  space  for  Hollywood 
headquarters  at  6000  Sunset  Blvd. 
According  to  Van  C.  Newkirk,  West 
Coast  vice-president,  two-story 
building  is  being  remodeled  to 
house  recording  facilities  and  an 
audience  studio.  Occupation  is  ex- 
pected within  45  days.  Dick  Ross, 
released  from  AAF,  has  been  named 
production  manager  to  coordinate 
West  Coast  production  activi- 
ties. He  is  former  program  director 
of  KMO  Tacoma,  Wash.,  and  more 
recently  night  supervisor  of  Don 
Lee  Broadcasting  System,  Holly- 
wood. 

Gill  and  Freeman  to  S&H 

SAM  GILL,  research  director  of  the 
Biow  Co.,  has  joined  Sherman  & 
Marquette,  New  York,  in  the  same 
capacity.  Also  new  to  S  &  H  is 
Stanley  Freeman,  appointed  assis- 
tant art  director.  He  was  with  Hir- 
shon-Garfield. 


Kenmuir  Joins  Agency 

R.  C.  KENMUIR  has  joined  the 
sales  staff  of  O'Brien  Gourlay  Ltd., 
advertising  agency  of  Vancouver, 
B.  C.  Mr.  Kenmuir  served  overseas 
with  the  Royal  Canadian  Air  Force 
as  Squadron  Leader  with  the  De- 
mon Squadron. 


RAY  ELLIS  JOINS 
RAYTHEON  AS  V-l 

RAY  C.  ELLIS,  former  director  o: 
the  WPB  radio-radar  division,  has 
been  appointed  vice-president  o 
Raytheon,  New  York.  From  193( 
v  to  '41  he  was  wit! 

General  Motor 
Corp.,  becomin; 
general  man 
ager  of  the  Dele 
Radio  division  i 
1936.  He  joine 
WPB  (then  OPM 

m^f^m^^  '   in  1941  t0  staI 

ISk  jOBfefe  t  h  e  mobilizatio 
of  radio  and  rs 
dar  production  fa 
cilities. 

In  1942  he  was  named  directo 
of  the  WPB  radio  and  radar  div; 
sion.  In  addition,  he  made  exter 
sive  trips  to  England  and  Russii 
assisting  those  countries  in  schec 
uling  and  producing  electronic 
equipment.  Recently,  Mr.  Ellis  ws 
chairman  of  the  Foreign  Economi 
Administration  Committee  to  suj 
gest  plans  for  the  demobilization  c 
German  electronics  manufacturer 
and  also  was  associated  with  Johr 
Hopkins  U.  in  production  of  highl 
classified  military  apparatus. 


Mr.  Ellis 


Series  Kick-off 

SPECIAL  kickoff  broadcast  of  tl 
World  Series  from  hotel  suite 
Baseball  Commissioner  Chandh 
has  been  scheduled  by  Mutual  c 
eve  of  first  game,  Oct.  2.  Durir 
the  broadcast  Ford  Frick,  Nation 
League  president;  Will  Harridg 
head  of  American  League;  Se 
Chandler;  J.  P.  Spang  Jr.,  pres 
dent  of  Gillette  Safety  Razor  C< 
Boston,  sponsor  of  series  broa 
casts;  Edgar  Kobak,  president 
Mutual,  and  managers  of  winnii 
ball  clubs  will  be  interviewed. 


Mrs.  Pressly  Appointee 

HARRIET  PRESSLY,  director 
public  service  programs  for  WP1 
Raleigh,  N.  C,  has  been  appoint 
North  Carolina  state  chairman 
the  Association  of  Women  Dire 
tors,  NAB.  She  succeeds  Mam 
Campbell,  of  WAIR  Winston-Sale: 
Mrs.  Pressly  is  the  originator 
and  commentator  on  We  the  Worn 
program  on  WPTF. 


IS 


"THE  UlORlB' 
BtSl 

biggesi  new 
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IN  ACOUSTIC  CONTROL 


retaliation  of  our  studios  is  an  achievement  that  gives 
us  the  largest  and  best  equipped  facilities  and  production 
acoustics  in  the  South.  When  we  built  our  new  studios, 
more  than  four  years  ago,  poly-cylindrical  diffusers  as  dis- 
persive elements  in  acoustic  control  were  installed,  making 
us  pioneers  in  practical  use  of  them.  Ever  since  the  first 
hour  WFAA's  signal  went  out  from  a  50-watter,  down 
through  the  present  days  of  50,000  watts,  we've  been  util- 
izing every  new  and  practical  advancement  in  radio  to 
give  our  listeners  the  clearest  reception  every  minute  we're 
serving  them.  And,  with  FM  coming  along,  we'll  be  'way 
up  front  on  programs  with  our  advanced  facilities. 


Being  first  in  use  of  poly-cylindrical  diffusers  as  dispersive 
elements  in  studio  acoustical  control,  was  the  practical  ap- 
plication of  an  arrangement  and  development  of  Dr.  C.  P. 
Boner,  of  the  University  of  Texas.  Dr.  Boner  designed  our 
studios  and  his  radically-improved  arrangement  makes 
them  more  "live,"  with  greater  frequency  response,  and 
with  reproductions  more  natural  sounding. 


> 


WFAA 


Broadcast  Advertising 


Martin  Campbell,  General  Manager      Ralph  Nimmons  and  Ray  Collins,  Asst.  Mgrs. 

NBC    and    TEXAS    QUALITY    NETWORK  AFFILIATES 
820  K.C          50.000  WATTS  .  .  .  A  NATIONALLY  CLEARED  CHANNEL  STATION 

Owned  and  Operated  by  THE  DALLAS  MORNING  NEWS 
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Memphis,  Tennessee 


REPRESENTED  BY  RAMBEAU 
HOU.YWOOD   «    CHICA0O   «    NEW  YORK 


Wheeler 

{Continued  from  page  16) 

Foreign  Commerce  Committee  is 
not  expected  back  at  his  office  until 
Oct.  1.  Rep.  Lea  on  numerous  oc- 
casions has  expressed  a  need  for 
new  radio  legislation,  particularly 
in  view  of  the  Supreme  Court  deci- 
sion of  May  10,  1943,  which  upheld 
the  network  regulations  and  found 
that  the  Commission  has  control 
not  only  over  traffic  on  the  air, 
but  the  "composition  of  that  traf- 
fic". 

The  FCC,  in  the  Crosley-Avco 
transfer  opinions,  sought  Congres- 
sional action  empowering  it  to  ex- 
ercise jurisdiction  over  prices  in 
transfer  of  stations;  proposes  new 
procedure  which  would  open  of- 
ferings to  all  comers  with  the 
transferee  to  be  selected  by  the 
FCC,  and  suggests  that  Congress 
should  determine  whether  licenses 
should  be  granted  to  corporations 
with  extensive  holdings  other  than 
broadcasting. 


NAEB  Urges  FCC  to  Weigh  Publi 
Service  vs  Coverage  in  AM  Licensi 


Mrs.  Roosevelt  Series 

MRS.  FRANKLIN  D.  ROOSE- 
VELT will  be  featured  in  a  pack- 
age show  created  by  Frank  Cooper, 
New  York,  if  negotiations  now  in 
progress  are  successfully  concluded. 
Program  will  be  broadcast  on  a 
national  network.  Announcement  is 
expected  in  about  two  weeks. 


The  Shreveport  picture  is  changing  fasti 

THERE'S  A  NEW, VITAL  FACTOR 
IN  SHREVEPORT  THAT  .  .  . 


U  TRQ 

HI  DO 


DEMANDS  THE  CONSIDERATION 
OF  THE  ASTUTE  TIME  BUYER 

*Keefc  yam euem^S 


JOHN  C.  McCORM  ACK,  Managing  Partner 
LESLIE  H.  PEARD,  JR.,   Commercial  Manager 

National  Representative 

EDWARD  PETRY  &  CO.,  INC. 


A  RESOLUTION  calling  for  con- 
sideration of  the  educational 
broadcasters'  service  to  the  public 
where  conflict  exists  with  AM  sta- 
tions' "secondary"  areas  was  drawn 
up  for  submission  to  the  FCC,  by 
members  of  the  National  Assn.  of 
Educational  Broadcasters,  meeting 
at  the  LaSalle  Hotel,  Chicago,  Sept. 
17-18. 

The  closed  sessions  conducted  by 
NAEB  also  featured  a  discussion 
of  means  to  purchase  surplus  elec- 
tronic and  radio  communications 
equipment  from  the  Surplus  Prop- 
erty Board,  with  representatives  of 
GE  and  RCA  as  guest  speakers. 

Public  Service  Foremost 

The  resolution  asked  that  the 
FCC,  in  its  review  of  evidence  sub- 
mitted at  the  forthcoming  clear- 
channel  hearings,  consider  the 
"unique  public  services  rendered  by 
the  educational  and  non-profit  ra- 
dio stations  of  the  country". 

The  association  asked  the  FCC 
to  make  future  AM  allocations  on 
the  basis  of  service  rather  than 
power,  along  lines  similar  to  FM 
allocations.  Powerful  stations,  it 
contended,  provide  no  public  serv- 
ice in  isolated  areas  far  beyond 
their  primary  areas  and  education- 
al stations  on  the  same  frequencies 
are  seriously  discriminated  against 
when  forced  to  suspend  operations 
during  evening  hours. 

The  resources  of  America's  lead- 


RADIO  TRAITORS 

ARE  CONDEMNED 

TWO  radio  commentators  who 
employed  the  power  of  radio  as  a 
weapon  against  the  United  Nations 
were  sentenced  to  death  last  week. 

They  are  William  Joyce,  Brook- 
lyn-born Nazi  radio  announcer, 
known  as  Lord  Haw  Haw,  and 
Jean  Herold-Paquis,  chief  news 
commentator  for  the  Paris  radio 
during  the  Nazi  occupation. 

Joyce  was  sentenced  to  die  by 
hanging  in  London's  Old  Bailey 
Wednesday  after  a  jury  of  ten 
British  men  and  two  women  con- 
sidered his  case  for  20  minutes. 

The  5-foot-4  defendant,  who  is 
39,  claimed  as  his  defense  that  he 
was  an  American  citizen.  Prose- 
cution said  he  had  gone  to  Ger- 
many originally  under  a  British 
passport  obtained  by  posing  as  a 
British  subject. 

Herold-Paquis,  who  once  pro- 
posed that  England  would  be  de- 
stroyed "like  Carthage,"  was  con- 
demned to  death  last  Monday  by  a 
Paris  court — convicted  on  the  evi- 
dence of  his  own  words:  records 
of  discussions  broadcast  during  the 
Nazi  occupation  of  Paris.  He  will 
be  hanged. 


WMAZ  Macon,  Ga.,  fall  series  of  educa- 
tional programs  by  Macon  Junior 
League  and  Rich's  Dept.  Store,  Macon, 
was  announced  at  luncheon  Sept.  14  for 
school  principals  and  supervisors  and 
similarly  Sept.  15  at  teachers'  luncheon. 


ing  educational  institutions  shot 
be  available  to  all,  the  NAEB  c 
clared,  yet  broadcast  facilities 
these  stations  at  present  "are 
limited  in  terms  of  power,  frequc 
cy  and  hours  of  operation"  th 
only  a  "portion  of  the  availal 
service  is  being  broadcast". 

The  NAEB  called  on  the  F( 
in  its  resolution,  to  revise  rules 
garding  clear  channel  operatioi 

"Revision  should  be  such  th 
fulltime  operation,  sufficient  pow 
and  improved  facilities  be  ma 
possible  in  order  to  provide  ar. 
quate .  service  to  listeners  in  the 
areas  which  the  educational 
tions  should  rightfully  service," 
concluded. 

Frank  E.  Schooley,  assistant 
rector  of  WILL,  U.  of  Illinois,  w 
re-elected  president;  Allen  Mill 
director  of  KOAC,  Oregon  Sfc 
College,  vice-president;  W.  I.  Gr 
fith,  director  of  WOI,  Iowa  Sts 
College,  treasurer;  A.  James  Eb 
chief  engineer,  WILL,  executi 
secretary. 

Members  elected  to  the  exe< 
tive  committee  are:  Carl  Menz 
WSUI,  U.  of  Iowa;  R.  J.  Colem; 
WKAR,  Michigan  State  Collej 
M.  S.  Novik,  WNYC  New  Yoi 
John  W.  Dunn,  WNAD,  U.  of  Ok 
homa;  James  Miles,  WBAA,  P 
due  U.  and  Richard  Hull,  WOI 

Morris  S.  Novik,  director 
WNYC,  New  York  municipal  s 
tion,  said  educational  stations  ii 
their  greatest  challenge  with 
vent  of  FM.  He  advised  manaj 
ment  of  educational  stations  to  cc 
vince  their  institution  directors 
the  need  for  adequate  operati 
funds  or  else  quit  their  jobs  rati 
than  carry  on  an  unsatisfactc 
operation. 

The  FCC,  he  said,  should 
grant  an  FM  license  if  the  bros 
caster  has  not  done  a  good  put 
service  AM  job. 


YANKEE  Network  was  host  at  WN 
Boston  Sept.  17  to  group  of  70  executi 
and  representatives  of  Stop  and  SI 
Supermarkets  which  is  starting 
series  on  regional  network.  Preview 
program  was  presented. 


HER  FRIENDLY  ADVIC1 
WIT  AND  HUMOR,  SEE 
WOMEN  TUNED  TO... 

WC  K  Y! 
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<fAB  to  Get  Plans  'Yearbook'  Estimate  of  1944  Revenue 
or  Radio  Course  Only  0.9%  From  Figure  Given  by  FCC 


ADIO  News  Committee  of  NAB, 
eeting  jointly  with  the  NAB 
ouncil  on  Journalism  in  Chicago 
pt.  17-18,  adopted  several  reso- 
tions  regarding  college  courses 
radio  journalism  which  will  be 
bmitted  to  the  NAB  for  adop- 
on,  providing  they  seem  feasible 
ter  a  waiting  period,  according 
Arthur  Stringer,  NAB  public 
lations  director. 

Meeting  at  the  Palmer  House, 
committee  included:  E.  R. 
deboncoeur,  vice  -  president  of 
SYR    Syracuse,    as  chairman; 

A.  Fahy,  general  manager, 
ABR  Aberdeen,  S.  D.;  Arthur 
rkham,  vice-president,  KOIN 
rtland,  Ore. ;  Chet  Thomas,  man- 
er,  KXOK  St.  Louis;  H.  Quentin 
3x,  assistant  manager,  KGW 
Drtland,  Ore.;  Bill  Ray,  NBC,  sub- 
for  Bill  Brooks,  news  and 
ecial  events  director  of  NBC  New 
Drk;  Everett  Holies,  news  direc- 
of  CBS  Chicago,  subbing  for 
iuI  White,  CBS  New  York,  and 
rl  Koerper,  vice-president  and 
neral  manager,  KMBC  Kansas 
ty. 


0 


ew  Stations  Granted 
l   Mississippi,  Nevada 

CTING  under  its  Aug.  7  policy 
granting  stations  in  communi- 
without  primary  service,  the 
C  last  Thursday  approved  ap- 
cations  for  outlets  in  Boulder 
ty,  Nev.,  and  Macon,  Miss. 
The  Boulder  City  station  will 
rate  on  1450  kc  with  250  w  un- 
ited. It  will  serve  7,000  persons 
night,  15,000  daytime.  Licensee 
Boulder  City  Broadcasting  Co. 

Macon  grant  is  for  1400  kc 
w  unlimited,  serving  2,820  per- 
is at  night,  20,187  daytime.  Li- 
nsee   is    Mississippi  Broadcast- 
Co. 

arrison  Rejoins  AT&T 

|U.  GEN.  WILLIAM  H.  HAR- 
SON  has  rejoined  American 
lephone  &  Telegraph  Co.  as  vice- 
sident  in  charge  of  operation 
d  engineering,  post  he  held  prior 
1940  when  he  was  granted  leave 
absence  to  become  head  of  WPB 
duction  division.  In  1942  he  en- 
ed  the  Army  as  brigadier  gen- 
1,  subsequently  becoming  major 
eral  in  charge  of  the  Signal 
rps  Procurement  and  Distribu- 
Service.  Mark  R.  Sullivan,  for- 
r  vice-president  of  Pacific  Tele- 
me  &  Telegraph  Co.,  who  has 
Gen.  Harrison's  position  dur- 
his  absence,  becomes  president 
the  four  Chesapeake  &  Potomac 
ephone  Companies  serving 
ryland,  District  of  Columbia, 
ginia  and  West  Virginia. 


Call  Letter  Changes 

TN,  new  outlet  in  Staunton,  Va., 
i  given  FCC  permission  Sept.  18 
mange  its  call  letters  to  WTON. 
!LS  Joliet,  111.,  was  granted 
t  to  change  its  designation  to 
OL. 


(See  table  on  page  59) 
TOTAL  time  sales  for  major  and 
regional  networks  and  875  broad- 
casting stations  during  1944 — with 
agency,  representative  and  other 
commissions  classified  as  sales  ex- 
pense— amounted  to  $287,642,747, 
according  to  the  FCC's  annual  in- 
dustry report  [Broadcasting,  Sept. 
17]. 

WABD  OFF  THE  AIR 
DURING  TRANSITION 

WABD,  DuMont  video  station  in 
New  York,  will  go  off  the  air  from 
Sept.  20  to  Dec.  15  while  shifting 
its  telecasts  from  the  old  Channel 

4  (78-84  mc)  to  the  new  Channel 

5  (76-82  mc).  Permission  for  the 
move  v/as  granted  WABD  last 
week.  About  eight  weeks  will  be 
needed  to  complete  changes  in  an- 
tenna and  transmitter,  with  the  re- 
mainder of  the  time  used  for  field 
tests  before  resuming  commercial 
operation  on  the  new  channel. 

During  this  latter  period  also, 
DuMont  is  making  arrangements 
to  assist  set  owners  in  retuning 
receivers.  Company  hopes  to  com- 
plete the  installation  of  three  stu- 
dios in  the  John  Wanamaker  De- 
partment Store,  New  York,  during 
the  shutdown  period,  so  that  when 
telecasts  are  resumed,  both  these 
new  studios  and  the  present  Du- 
Mont studios  can  be  used. 


West  Coast  Radio  Groups 
Meet  for  Joint  Session 

MORE  than  100  Oregon-Washing- 
ton broadcasters  and  members  of 
their  families  attended  Sept.  13-14 
joint  session  of  the  Oregon  and 
Washington  Broadcasters  Assns. 
at  Gearhart,  Oo-e.,  which  featured 
talks  on  current  equipment  situa- 
tion by  Jim  Wallace  of  Graybar 
Electric  Co.,  Jack  Frost  of  RCA 
and  Frank  P.  Barnes  of  GE. 

Meeting  was  presided  over  by 
Glenn  McCormick,  general  man- 
ager of  KSLM  Salem,  Ore.,  and 
president  of  the  Oregon  Assn.,  and 
Tom  Olsen,  owner-operator  of  KGY 
Olympia,  Wash.,  who  is  Washing- 
ton  Assn.  president. 


IT&T  Finance  Report 

INTERNATIONAL  Telephone  & 
Telegraph  Corp.  had  a  consolidated 
net  income  of  $4,231,278  for  first 
half  of  1945,  compared  with 
$4,735,122  for  same  1944  period. 
Gross  earnings  of  company  were 
$27,394,693  this  year  as  against 
$26,180,346  for  last.  Col.  Sosthenes 
Behn,  president,  in  letter  accom- 
panying financial  report  to  stock- 
holders, said  that  six-month  results 
"are  not  usually  indicative  of  re- 
sults for  a  full  year,  particularly 
since  several  of  the  dividend-pay- 
ing subsidiaries  ordinarily  declare 
all  or  a  major  portion  of  their  divi- 
dends in  the  later  months  of  the 
year." 


This  figure  compares  with  an  es- 
timate of  net  time  sales  by  Broad- 
casting of  $285,100,000  for  the 
year,  published  in  the  Broadcast- 
ing 1945  Yearbook,  a  differential 
of  0.9%.  The  Yearbook  estimate 
was  computed  last  January. 

In  accordance  with  industry  prac- 
tice, agency  and  representative 
commissions  are  considered  sales 
expense  in  the  Yearbook  compila- 
tion. The  FCC  presents  its  net  rev- 
enue figure  ($246,339,532)  with 
sales  expense  deducted.  In  industry 
practice,  sales  expense  is  treated 
just  as  program,  technical  or  other 
normal  business  expense.  In  other 
words,  net  time  sales  are  defined 
in  the  industry  as  gross  billings 
less  frequency  and  other  promotion 
discounts. 

In  the  Sept.  17  Broadcasting  it 
was  implied  that  the  Yearbook  es- 
timate was  almost  40  million  dol- 
lars above  the  FCC  figure.  Actual- 
ly the  difference  amounted  to  only 
$2,542,747. 
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DO'S,  DON'TS  LIST 
PUBLISHED  BY  OWI 

PENDING  adoption  of  a  definite 
plan  whereby  Government  an- 
nouncements for  broadcast  would 
be  channeled  through  one  source, 
Government  agencies  last  week  re- 
ceived, as  a  parting  gesture  from 
an  Office  of  War  Information  of- 
ficial, a  list  of  "Do's  and  Don'ts" 
in  preparing  copy  for  radio  time. 

Harry  Levin,  New  York  regional 
chief,  Station  Relations  Division, 
OWI  Domestic  Bureau,  prepared 
the  list  on  request  of  several  agen- 
cies whose  copy  had  been  handled 
by  OWI  during  the  war. 

1.  Don't  submit  spot  announce- 
ments that  are  lengthy  and  indefi- 
nite. A  poll  of  stations  revealed 
that  spots  of  30-seconds  or  under, 
are  more  readily  accepted. 

2.  Don't  submit  copy  a  day  or 
two  before  you  want  it  aired.  Sta- 
tions should  receive  copy  a  week 
in  advance  of  broadcast. 

3.  Do  include  all  specific  and 
accurate  information  in  your  copy. 

4.  Remember — all  radio  programs 
are  not  coast-to-coast.  Localize 
your  copy  to  the  individual  town 
or  community. 

5.  In  requesting  periods  of  time 
other  than  spot  announcements, 
remember  that  5-minute  slots  are 
more  easily  available  than  15- 
minute  programs.  Interviews,  skits, 
roundtable  discussions  or  even 
speeches  can  be  very  effective  in 
5  minutes — short  and  to  the  point. 
Prune  information  to  the  essen- 
tials, but  keep  it  alive,  amusing, 
exciting  and  interesting.  Nothing 
loses  a  radio  audience  quicker  than 
a  dry  and  redundant  script. 

6.  Do  weigh  carefully  your  re- 
quests for  radio  time. 

7.  Avoid  submitting  for  sustain- 
ing broadcast  any  campaign  that 
could  be  handled  commercially.  Of- 
ten a  campaign  may  be  suited  for 
commercial  sponsorship. 


CAB  to  Inaugurate 
A  Speed- Up  System 

COOPERATIVE  Analysis  of 
Broadcasting  has  announced  a  new 
speed-up  system  in  City  Reports 
which  reputedly  eliminates  much 
of  the  delay  in  checking,  editing 
and  printing  of  large  reports.  Data 
are  released  city-by-city  immedi- 
ately upon  calculation  of  returns. 
A  combination  binder  and  fileholder 
is  provided  for  each  set  of  bi- 
monthly reports,  and  each  city  anal- 
ysis is  on  a  single  loose  page. 

The  12  individual  city  reports 
forming  the  first  release  include 
representation  in  all  nine  standard 
U.  S.  census  geographic  areas,  all 
of  the  four  city  size  groups  repre- 
senting cities  of  50,000  and  over 
and  also  include  cities  of  two-net- 
work, three-network  and  four-net- 
work opportunity. 

Cities  covered  in  the  initial  issue 
are:  Boston,  Pittsburgh,  Washing- 
ton, Wilmington,  Jacksonville,  Mil- 
waukee, St.  Louis,  Duluth,  Bir- 
mingham, Little  Rock,  Denver  and 
San  Francisco.  CAB  City  Reports 
will  be  issued  six  times  yearly  on 
the  81  CAB  cities. 

*  *  # 

U.  S.  Shows  Lead 
AMERICAN  NETWORK  shows 
led  in  popularity  in  the  first  fall 
national  evening  rating  report  of 
Elliott-Haynes  Ltd.,  Toronto.  Sep- 
tember reports  show  a  big  increase 
in  sets  in  use  with  most  popular 
show  Radio  Theater,  with  a  rat- 
ing of  22.6,  showing  35.1  sets  in 
use  rating.  Charlie  McCarthy  and 
Edgar  Bergen  came  second  in  pop- 
ularity with  a  rating  of  21.2,  and 
the  remainder  of  the  ten  most  pop- 
ular programs  with  Canadian  lis- 
teners were  Victor  Borge  show, 
Bing  Crosby  Music  Hall,  Treasure 
Trail  (Canadian  origination),  Ra- 
dio Reader's  Digest,  Album  of 
Familiar  Music,  Waltz  Time,  Green 
Hornet  (Canadian  origination), 
and  Big  Town. 

*      *  * 

Sponsor  Identity 
HIGHEST  sponsor  identification 
index,  87.1  on  the  Sept.  15  Hooper 
Report,  goes  to  Take  It  Or  Leave 
It.  Wayne  King  has  the  highest  lis- 
teners per  listening  set,  with  3.02. 
Average  evening  audience  rating  is 
6.4,  up  0.3  from  the  last  report, 
down  0.4  from  a  year  ago.  Average 
evening  sets-in-use  hit  22.5,  an  in- 
crease of  1.1  over  the  last  report, 
0.5  less  than  a  year  ago.  Average 
evening  available  audience  is  72.1, 
an  increase  of  3.2  from  last  report, 
decrease  of  0.2  from  a  year  ago. 

FCC  Legal  Promotions 

TWO  appointments  in  the  Legal 
Department  were  announced  Thurs- 
day by  the  FCC.  Hugh  B.  Hutchin- 
son is  promoted  to  chief  of  the  New 
Broadcast  Facilities  Section  of  the 
department.  He  joined  the  FCC  in 
1935  as  junior  attorney.  Samuel 
Miller  becomes  chief  of  the  new  FM 
Facilities  Section.  He  joined  the 
department  in  1940.  For  a  period 
in  1942  he  was  secretary  to  Com- 
missioner Wakefield. 
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WINS 

(Continued  from  page  17) 

WINS  was  already  set  to  operate 
with  50  kw  power  and  had  its 
transmitter  installed  when  former 
FCC  Chairman  James  L.  Fly,  act- 
ing in  his  capacity  as  chairman  of 
the  Board  of  War  Communications 
called  upon  Hearst  Radio  Inc.  to 
surrender  the  equipment  to  the 
government  for  a  highly  secret  war 
purpose.  WINS  complied,  he  said, 
and  the  government  loaned  the  sta- 
tion a  10  kw  transmitter,  promising 
the  first  50  kilowatter  which  would 
become  available. 

Later,  Mr.  McCabe  testified,  he 
was  informed  by  Elmer  Davis,  for- 
mer OWI  director,  that  it  was  the 
WINS  transmitter  which  was  used 
in  connection  with  the  invasion 
of  North  Africa  and  subsequently 
for  broadcasting  surrender  direc- 
tions to  the  Italian  Navy,  resulting 
in  the  fleet  steaming  into  Allied 
ports. 

Mr.  McCabe  said  that  factors 
which  entered  into  the  price  set 
for  WINS  were  the  possession  of 
a  50  kw  permit,  operation  in  a  large 
city  with  a  large  market,  expendi- 
ture of  large  sums  for  promotion 
of  operations  at  50  kw,  and  the  po- 
tential market  which  50  kw  opera- 
tion would  provide. 

He  said  Hearst  was  selling  a  50 
kw  station  temporarily  operating  at 
10  kw. 

Asked  whether  Crosley  had  in- 


spected WINS  facilities  prior  to 
making  its  offer,  Mr.  McCabe  re- 
plied: "Not  to  my  knowledge".  He 
added  that  he  had  found  that  Mr. 
Shouse  "knew  more  about  the  sta- 
tion than  I  did"  and  had  engineer- 
ing maps,  contour  data,  etc. 

Questioned  on  Price 

Questioned  as  to  how  he  had  ar- 
rived at  a  price  for  the  station,  he 
said  he  had  fixed  the  figure  of  $2,- 
000,000  in  his  mind  as  what  he 
thought  the  station  was  worth. 

Mr.  McCabe  related  that  in  the 
late  20's  William  Randolph  Hearst 
first  decided  to  acquire  radio  sta- 
tions as  an  adjunct  to  news  distri- 
bution. Mr.  Hearst  recognized  at 
this  time,  he  said,  that  radio  adver- 
tising had  grown  to  the  point  where 
St  supported  'station  operations.. 
Among  the  stations  originally  ac- 
quired and  later  sold  to  bring 
Hearst  in  "a  more  liquid  position" 
were  KOMA  Oklahoma  City, 
WACO  Waco,  Tex.,  KNOW  Austin, 
Tex.,  and  KTSA  San  Antonio. 

He  said  that  at  no  time  was  it 
the  intention  of  Hearst  to  buy  a  sta- 
tion for  resale.  His  sole  desire  was 
to  acquire  facilities  which  comple- 
mented newspaper  operations,  he 
said. 

He  said  the  station  sacrificed  po- 
tential profits  in  turning  over  its 
50  kw  transmitter  to  the  govern- 
ment and  read  a  letter  from  Elmer 
Davis  which  acknowledged  the  sac- 
rifice it  was  making  and  declared 


No  More  Fishing . . . 

for  appropriate  seasonal  music 

With  the  football  season  rolling  around, 
are  you  ready  with  the  songs? 

When  the  nation  observes  the  greatest 
Thanksgiving  Day  in  history,  will  your 
musical  programs  be  appropriate? 

Will  you  begin  a  last-minute  search  for 
suitable  Christmas  music? 

*     *  * 

There'll  be  NO  FISHING  FOR  MUSIC 
when  you  consult  the  new  lists  of  sug- 
gested song  material  prepared  by  BMI 
for  these  special  occasions. 

Look  for  these  regular  bulletins  from 
BMI.  They  contain  hundreds  of  timely 
suggestions  to  give  you  a  diversified  and 
appealing  program  for  each  season  or 
holiday. 

This  BMI  service  and  many  others 
are  yours  under  your  BMI  license 


Broadcast  Music,  Inc. 

5  8  0  FIFTH  AVENUE    NEW  YORK  19,N.Y. 
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it  was  "impossible  for  the  govern- 
ment to  recompense  WINS  for  its 
potential  loss". 

Asked  for  his  opinion  on  the 
value  of  WINS  as  a  10  kw  station, 
he  said  he  has  never  thought  of  it 
as  anything  but  a  50  kw  station 
and  could  not  formulate  its  value 
on  a  10  kw  basis. 

Questioned  regarding  the  losses 
sustained  by  WINS  in  its  opera- 
tions, he  said  it  was  because  of  the 
"unsettled  state"  of  the  station  re- 
sulting from  the  surrender  of  its 
50  kw  transmitter  for  war  use  and 
the  necessity  to  shift  operations, 
first  to  5  kw  and  then  to  10  kw.  He 
said  the  station  lost  good  will  when 
it  was  not  able  to  go  through  with 
its  advertised  plans  to  operate  on 
50  kw. 

Independent  Appraisal 

He  said  he  could  see  nothing  in 
the  contract  with  Crosley  which 
prevents  the  puchaser  from  selling 
time  to  any  other  newspaper  be- 
sides the  Daily  Mirror,  which  re- 
ceives $400,000  in  time  under  the 
terms  of  the  sale. 

Leonard  Kapner,  general  mana- 
ger, Hearst  Radio  Inc.,  and  presi- 
dent and  general  manager  of 
WCAE  Pittsburgh,  testified  regard- 
ing FM  and  television  plans  of 
Hearst.  He  said  he  was  in  no  posi- 
tion to  revise  the  estimated  costs 
proposed  for  FM  stations  planned 
in  New  York,  Baltimore,  Pitts- 
burgh and  Milwaukee  but  thought 
the  estimates  were  low". 

He  estimated  that  the  four  FM 
stations  and  two  television  stations 
planned  for  these  cities  would  in- 
volve an  outlay  of  about  $2,000,000. 
He  estimated  expenditures  for 
Baltimore  at  $575,000,  for  Pitts- 
burgh $500,000  to  $600,000,  and 
Milwaukee  in  excess  of  $600,000. 
He  said  New  York  expenditures 
v/ould  depend  on  the  disposition  of 
WINS. 

Edwin  J.  Ellig,  assistant  secre- 
tary and  assistant  treasurer,  Cros- 
ley Radio  Corp.,  testified  that 
Crosley  would  hire  an  independent 
appraiser  to  compute  the  value  of 
physical  assets  of  WINS  and  that 
when  this  figure  is  subtracted 
from  $1,700,000,  the  balance 
would  be  regarded  as  the  good  will 
value  of  the  station. 

Operating  Company 

Questioned  by  Mr.  Marks,  he 
said  that  Crosley  will  have  one 
company  for  operation  of  stations 


but  that  stations  will  be  operated 
as  separate  units  financially.  He 
said  that  the  equivalent  of  twc 
months'  accounts  receivable  woulc 
be  set  aside  as  working  capital  tc 
operate  WINS. 

"We  don't  intend  to  let  WIN! 
continue  to  lose  money,"  he  sai 
in  response  to  questions  by  Mi 
Marks  as  to  how  Crosley  woulc 
charge  off  losses  of  the  station. 

Mr.  Shouse  testified  that  Cros 
ley  purchased  WINS  because 
wanted  to  get  into  the  New  Yov. 
market  and  that  acquisition  of  th 
station  fitted  into  Crosley  plan 
to  reinvest  assets  acquired  fror 
sale  of  WSAI  Cincinnati  unde 
FCC  duopoly  regulations.  He  sail 
Crosley  considered  purchase 
other  New  York  stations  but  non 
of  those  available  appeared 
have  the  potentials  of  WINS. 

Availability   of  talent   in  Ne 
York  and  use  of  this  talent  fo 
WLW  was  an  important  factor 
purchase  of  WINS,  he  said. 

Had  WSAI  not  been  sold,  w 
would  have  been  forced  eventuall 
to  put  studios  in  New  York,  fc 
Cincinnati  programming,  he  e 
plained.  Ability  to  tap  the  talei 
resources  of  New  York  for  WLA 
would  give  WLW  a  competitrv 
advantage,  he  added. 

Questioned  by  Mr.  Dempsey 
to  how  he  reached  his  decision 
the  price  paid  for  WINS,  M 
Shouse  said  that  when  Pow 
Crosley,  Jr.,  asked  him  3 
would  have  to  be  paid  for  a  50  k 
station  in  New  York  he  was  hop 
ful  that  he  could  buy  a  stati 
for  $1,500,000  if  he  could  find 
willing  seller".  He  said  he  h 
valued  a  sister  operation  to  WL 
in  New  York  City  as  worth  $15( 
000  a  year.  He  said  the  operatio 
of  the  two  stations  can  compl 
ment  each  other.  He  explain 
that  material  from  the  WL 
Washington  bureau  could  be  f< 
both  stations. 

Reasonably  Good  Return 

He  stated  that  WINS  can 
made  to  earn  a  reasonably  go 
return  in  three  to  five  years,  b 
said  he  did  not  believe  it  woi 
be  a  "big  moneymaker".  Sayi 
he  did  not  want  to  reflect  on  t 
Hearst  management  of  the  si 
tion,  he  explained  that  Crosl 
would  have  the  advantage  of  t 
supplementary  services  of  WL 
and  that  Crosley  would  build 
(Continued  on  page  78) 
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ED  f/ffafc)  GARDNER  says: 


TAVERN 


ii 


"Perish  forbid  me  casting  poils  before  ersters  but 
leave  us  face  it:  I'm  so  enameled  by  television  I  clean 
forgot  to  hit  Duffy  for  me  salary  this  week.  This  new 
art's  nutritious!  And,  incidentally,  here's  a  pernt  to 
remember:  we'll  be  at  our  superfluous  de  luxe  on 
DuMont  Television." 


Star  of  the  new  Paramount  Picture,  "Duffy's 
Tavern,"  and  the  radio  program  of  the  same 
name,  sponsored  by  the  Bristol-Myers  Co. 


Yes,  Ed,  and  DuMont's  Television  Station 
WABD,  New  York,  is  pioneering  the  pattern  of 
things  to  come ...  is  helping  hundreds  of  advertis- 
ers to  pre-test  program  ideas  and  "telesale"  tech- 
niques for  peacetime  use. 

Now  is  the  time  to  preview  your  product  or  ser- 
vice on  the  air!  Consult  your  advertising  agency. 
Visit  Station  WA  B  D . . .  write  our  Sales  Manager 
for  appointment. 


Copyright  1945,  Allen  B.  DuMont  Laboratories,  Inc. 
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WINS 

(Continued  from  page  76) 

the  station  by  allowing  returns  to 
stay  within  the  station. 

Asked  by  Mr.  Dempsey  what 
value  he  placed  in  the  WINS  fre- 
quency and  its  50  kilowatt  au- 
thorization, he  said  no  separate 
values  were  placed  on  separate 
elements.  He  said  the  price  paid 
for  WINS  will  not  in  any  way 
interfere  with  the  operation  of 
the  station.  The  "only  protection 
for  the  investment  is  good  opera- 
tion," he  said,  adding  that  ade- 
quate finance  is  available  for 
good  operation. 

He  said  that  the  station  that 
spends  the  most  money  will  ren- 
der the  best  public  service.  The 
same  principles  which  have  made 
WLW  successful  will  be  applied 
to  the  operation  of  WINS,  he 
added. 

He  said  that  Crosley  recognized 
that  the  length  of  time  it  would 
take  to  build  up  WINS  would  de- 
pend on  having  newspaper  facili- 
ties available,  and  that  it  was 
this  thought  that  entered  into  the 
10-year  agreement  with  the 
Mirror. 

He  said  that  at  present  Crosley 
has  no  intention  of  changing  the 
rate  card  of  WINS.  He  explained 
it  would  be  necessary  to  live  with 
the  station  for  a  while  before  de- 
termining what  should  be  done 
toward  improving  WINS.  It  is  im- 
possible, he  said,  to  tell  from  Cin- 


cinnati what  8,000,000  listeners  in 
New  York  want  to  hear. 

He  testified  he  intended  to  re- 
tain the  present  operating  staff  of 
WINS  but  said  it  would  take 
seme  time  to  determine  what  re- 
finements should  be  made  in  the 
personnel  of  the  station.  He  said 
Crosley  has  no  plans  for  network 
affiliation  or  operation  in  New 
York.  FM  plans  would  depend  on 
FCC  action  on  transfer  of  WINS, 
he  added. 

He  said  that  operation  of  a  clea-' 
channel  station  presents  many 
problems.  In  the  main,  he  said, 
nothing  is  presented  on  WLW 
which  is  not  of  interest  to  rural 
as  well  as  Cincinnati  listeners. 

He  explained  that  if  the  proper 
care  is  given,  a  station  can  be 
operated  so  that  its  commercialism 
is  not  obtrusive.  WLW,  he 
pointed  out,  is  very  careful  about 
length  and  frequency  of  commer- 
cials, adhering  to  standai-ds  which 
govern  networks. 

Shouse  Cross-Examined 

Under  cross-examination  by  Mr. 
Marks,  Mr.  Shouse  testified  that 
Powel  Crosley  Jr.  first  became  in- 
terested in  acquiring  a  New  York 
outlet  at  the  end  of  1943  when 
the  FCC  duopoly  regulations  were 
adopted,  making  it  necessary  to 
dispose  of  WSAI  and  to  give 
thought  to  reinvesting  the  pro- 
ceeds. 

Asked  how  the  $550,000  re- 
ceived from  the  sale  of  WSAI  to 
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Marshall  Field  would  be  used  in 
the  event  the  transfer  is  not  ap- 
proved, Mr.  Shouse  said  the  pro- 
ceeds would  be  invested  in  FM 
and  television  stations. 

Questioned  by  Mr.  Marks  on 
how  Crosley  intends  to  put  WINS 
on  a  paying  basis,  Mr.  Shouse  ex- 
pressed confidence  that  if  a  suf- 
ficiently good  job  of  programming 
is  done  on  the  station  "it  will  come 
out  all  right."  He  said  he  would 
sell  more  time  on  the  station  but 
does  not  contemplate  an  immedi- 
ate increase  in  rates. 

"Normal''  Expectancy 

Pressed  for  details,  he  said  he 
felt  that  WINS  should  yield  a  re- 
turn of  10  %  on  its  investment  in 
a  few  years,  or  a  net  income  of 
$170,000.  To  accomplish  this,  he 
explained,  it  would  be  necessary 
to  do  a  gross  business  of  $970,000. 
However,  he  added,  Crosley  would 
not  take  out  $170,000  a  year  from 
the  station  until  its  sales  reached 
$1,200,000  annually. 

The  figure  of  $1,200,000  in  time 
sales,  he  testified,  is  based  on  "nor- 
mal" expectancy.  He  was  taking 
into  consideration,  he  said,  the 
probability  that  broadcast  time 
would  not  be  as  easily  sold  when 
printed  media  had  more  space  for 
advertising. 

What  would  Mr.  Shouse  do  with 
the  station  if  it  didn't  make 
money  by  three  or  five  years,  Mr. 
Marks  asked. 

"I  would  not  give  up  on  the  sta- 
tion in  three  years  and  probably 
not  in  five,"  he  replied. 

Asked  how  he  intended  to  raise 
the  revenues  of  WINS  from  $400,- 
000  to  $800,000  a  year,  Mr.  Shouse 
said  this  increase  can  be  achieved 
by  improving  the  caliber  of  pro- 
grams to  the  point  where  the  lis- 
tening audience  is  doubled,  result- 
ing in  a  substantial  increase  in 
rates. 

He  said  he  "doubted"  that  he 
would  sell  100%  of  the  time  on 
WINS  if  advertisers  could  be 
found.  That's  rather  a  "high" 
figure,  he  remarked.  He  said  he 
thought  it  "possible"  for  a  station 
to  perform  a  public  service  job 
with  a  1007c  commercial  schedule 
but  he  said  that  certain  programs 
cannot  be  sponsored,  such  as 
presidential  talks,  sermons,  and 
public  events. 

Increase  Commercials 

He  said  that  he  would  increase 
commercial  programs  on  the  sta- 
tion throughout  the  broadcast  day 
but  he  does  not  propose  to  operate 
WINS  on  a  100%  commercial 
basis. 

To  other  questions,  Mr.  Shouse 
declared : 

That  the  lack  of  secondary  serv- 
ice coverage  of  WINS  is  unimpor- 
tant from  a  commercial  stand- 
point. 

That  Crosley  would  be  able  to 
compete  with  the  clear  channel 
stations  in  New  York  City. 

That  the  principal  physical  as- 
set of  WINS  was  its  antenna  sys- 
tem, valued  at  $57,000. 

That  the  WINS  studios  would 
be  adequate  for  two  years,  after 


which  Crosley  could  plan  bette 
in  the  light  of  FM  development. 

That  at  the  time  of  the  transac 
tion  for  the  purchase  of  WIN 
about  50%  of  the  saleable  tim 
on  the  station  was  sold. 

That  WINS  is  perhaps  nine  i 
rank  among  the  13  New  York  st£ 
tions  in  number  of  listeners. 

That  he  would  rate  WINS  afte 
the  five  50  kw  stations  in  Ne1 
York. 

That  Crosley  planned  to  orig 
nate  programs  in  New  York  fc 
the  WLW  audience  and  that 
some  cases  programs  would 
carried  on  both  WLW  and  WINS 

That  he  would  use  the  facill 
ties  of  WLW  to  broaden  the  pr{ 
gram  structure  of  WINS,  makii 
available  to  New  York  listened 
programs  by  the  Cincinnati  Syn| 
phony  Orchestra  and  other  WL1 
special  features. 

That  the  10-year  cooperatn 
agreement  to  carry  Daily  Mirn 
news  was  a  protection  againl 
WINS  being  "left  out  in  the  eolef 
on  news  coverage  in  New  Yorj 

That  WINS  would  not  be  call! 
"the  Daily  Mirror  station." 

That  WLW  earns  $1,200,000 
$1,400,000  a  year  on   an  inves, 
ment  of  $2,000,000. 

That  he  had  made  no  other 
fers  for  a  station  in  New  York.| 

Record  Open 

James  S.  Pruitt,  vice-preside 
and  general  manager  of  Avco,  tfl 
titled  that  acquisition  of  the  Crc 
ley  Corp.  and  WINS  will  be 
eluded  in  the  prospectus  of 
$15,000,000  loan  to  be  floated 
Avco,  application  for  the  securi 
issue  to  be  filed  with  the  SEC. 

G.  O.  Markuson,  vice-presidej 
Hearst  Radio  Inc.,  testified  tl 
proceeds  from  the  sale  of  WI1 
if  approved,  would  be  used 
expansion  of  FM  and  televisij 

At  the  conclusion  of  testimoJ 
Judge  Seward  agreed  to  suggl 
tion  of  counsel  that  the  record" 
the  case  be  kept  open  until  Oct 
to  admit  certain  relevant  dc 
ments.  Thereafter,  it  was 
cided,  the  record  will  be  cloj 
with  the  reservation  that  proce 
ings  may  be  reopened  if  a  prosj 
tus  to  be  filed  by  Avco  with 
SEC  next  month  contains  sts 
ments  requiring  further  scrutil 
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FCC  order  promulgating  Rules 
Regulations  and  standards  of 
engineering  Practice  for 
>mmercial  Television  Broadcast 
ations  follows : 

HEREAS,  The  Commission  on 
ne  2i,  11)45,  issued  its  final  report 
ocating  frequencies  for  television 
adcasting ; 

HEREaS,    It   is   desirable  that 
es  and  regulations  and  standards  of 
engineering  practice  concerninsr 
evision  broadcasting  should  be  pro- 
ated  as  soon  as  possible ;  and 
HEREAS,  The  Commission  has 
tofore  called  an  informal  engineer- 
conference  for  the  purpose  of  dis- 
sing  technical  matters  involved  in 
ndards  of  good  engineering  practice 
television  broadcasting. 
OW,  THEREFORE,  IT  IS  OR- 
RED,  This  :20th  day  of  September, 
that  a  hearing  be  held  before 
Commission  en  banc  beginning  at 
30  a.m.,  October  4,  1945,  for  the 
pose  of  considering  the  proinulga- 
of    rules    and    regulations  and 
ndards  of  good  engineering  practice 
cerning     television  broadcasting, 
sons  desiring  to   appear  ^at  that 
ring  should  file  an  appearance  with 
Commission  on  or  before  October 
indicating  the  name  of  the  person 
will  appear,  the  subject  matter 
cerning  which  he  will  testify,  nnd 
length  of  time  desired.  Persons  de- 
to  file  briefs  should  file  25  copies 
h  the  Commission  on  or  before  Oc- 
1,  1915. 

n  order  to  give  scope  and  direction 
the  hearing,  there  is  set  forth  in 
attached  appendix  the  substance 
suggested  rules  and  regulations  con- 
ning the  principal  subjects  to  be 
sidered  by  the  Commission.  Persons 
learinsr  at  the  hearing  should  ad- 
ss  themselves  to  these  suggested 
ulations  and  should  indicate  with 
ticularity  any  ob.,ection  they  have 
he  regulations  and  any  specific  sug- 
tions  they  have  for  any  change  in, 
alternative  to,  the  suggested  regu- 
ons. 

EDERAL  COMMUNICATIONS 
OMMISSION 

T.  J.  Slowie, 

Secretary 

APPENDIX 
Minimum  Operating  Schedule. 
he  licensee  of  each  television  broad- 
station  shall  maintain  a  regular 
gram  operating  schedule  transmit- 
a  standard  television  signal  for 
otal  of  6  hours  per  day.    In  addi- 
,  comment  is  requested  as  to  wheth- 
the  minimum    operating  schedule 
uld  be  more  or  less  than  6  hours 
day  and  as  to  whether  the  Corn- 
don  should  provide  for  the  sharing 
ome  or  all  television  channels  by 
or  more  licensees.    If  such  shar- 
is  provided  for,  the  Commission 
prescribe  the  hours  each  licensee 

0  operate. 

J)  Multiple   Ownership. — No  per- 
( including  all  persons  under  com- 

1  control)1  shall,  directly  or  indi- 
iy.  own,  operate,  or  control  more 
i  one  television  broadcast  station, 
■pt  upon  a  showing  (1)  that  such 
ership,  operation,  or  control  would 
er  competition  among  television 
idcast  stations  or  provide  a  tele- 
>n  broadcast  service  distinct  and 
irate  from  existing  services,  and 

that  such  ownership,  operation  or 
:rol  would  not  result  in  the  con- 
ration    of    control    of  television 
idcasting  facilities  in  a  manner  in- 
sistent with  public  interest,  con- 
ience,  or  necessity  :  Provided,  how- 
k  That  no  person    (including  all 
eons  under  common  control ) .  shall 
ctly  or  indirectly  own,  operate,  or 
trol  more  than  one  television  broad- 
station  that  would  serve  substan- 
y  the  same  service  area  :  And  pro- 
Id,  further.  That  the  Commission 
regard  the  ownership,  operation, 
lontrol  of  more  than  five  television 
Idcast  stations  as  constituting  a 
entration  of  control  of  television 
dcasting  facilities  in  a_manner  in- 


1*1 


consistent  with  public  interest,  conve- 
nience, or  necessity. 

(3)  Network  Regulations. — The 
chain  broadcasting  regulations  shall 
be  applicable  to  television  stations. 

(4)  Use  of  Common  Antenna  Site. 
— No  television  license  or  renewal  of 
a  television  license  will  be  granted  to 
any  person  who  owns,  leases,  or  con- 
trols a  particular  site  which  is  pecu- 
liarly suitable  for  television  broad- 
casting in  a  particular  area;  and  (1) 
which  is  not  available  for  use  by  other 
television  licensees;  and  (2)  no  other 
comparable  site  is  available  in  the 
area;  and  (3)  where  the  exclusive 
use  of  such  site  by  the  applicant  or 
licensee  would  unduly  limit  the  num- 
ber of  television  stations  that  can  be 
authorized  in  a  particular  area  or 
would  unduly  restrict  competition 
among  television  stations. 

(5)  Announcement  of  Mechanical 
Reproductions. — Comment  is  invited 
concerning  the  desirability  of  requiring 
an  appropriate  announcement  to  be 
made  when  motion  pictures  or  other 
mechanical  reproductions  are  used  in 
television  broadcasting. 

(6)  Station  identification.  —  Com- 
ment is  requested  as  to  whether  sta- 
tion identification  should  be  by  aural 
means,  by  video  means,  or  by  both  and 
how  frequently  such  announcements 
should  be  made. 

(7)  Allocation  Plan.— The  13  chan- 
nels available  for  television  broadcast- 
ing shall  be  divided  as  follows  : 

(a)  Community  Stations. — A  com- 
munity station  is  designed  to  render 
service  to  those  cities  or  communities 
which  have  fewer  than  two  metropoli- 
tan stations  as  shown  in  the  table  be- 
low. However,  community  stations  may 
be  assigned  to  cities  with  two  or  more 
metropolitan  stations  upon  a  showing 
that  this  would  not  make  impossible  the 
assignment  of  a  station  to  another 
city  which  has  a  reasonable  probabil- 
ity of  a  station  being  located  there. 
The  power  of  a  community  station 
may  not  exceed  an  effective  radiated 
peak  power  of  1  kilowatt  with  a  maxi- 
mum antenna  height  of  500  feet  above 
the  avearge  terrain  ten  miles  from  the 
transmitter.  Upon  a  proper  showing 
that  an  antenna  height  in  excess  of  500 
feet  is  available,  authorization  will  be 
issued  for  such  higher  antenna  but  the 
Commission  may  in  such  cases  require 
a  reduction  in  radiated  power. 

A  minimum  separation  of  90  miles 
normally  will  be  provided  in  the  case 
of  community  stations  on  the  same 
channel  and  a  minimum  of  45  miles 
on  adjacent  channels.  However,  upon 
a  showing  that  public  interest  would 
be  served  thereby,  community  stations 
may  be  located  at  closer  distances.  The 
main  studio  shall  be  located  in  the  city 
or  town  served  and  the  transmitter 
shall  be  located  as  near  the  center  of 
the  city  as  practicable. 

Three  television  channels  will  be  as- 
signed to  community  stations.  They  are 
television  channels  1,  12  and  13. 

(b)  Metropolitan  Stutions. — Metro- 
politan stations  may  be  assigned  to  tel- 
evision channels  2  through  6  and  7 
through  11,  both  inclusive.  They  are 
designed  primarily  to  render  service  to 
a  single  metropolitan  district  or  a  prin- 
cipal city  and  to  the  rural  area  sur- 
rounding such  metropolitan  district  or 
principal  city.  The  Commission  will 
determine  the  approximate  service 
area  2  for  metropolitan  stations. 

The  table  below  sets  forth  the  chan- 
nels which  are  available  at  this  time 
for  the  areas  indicated.  Attention 
should  be  called  to  the  fact  that  as  is 
pointed  out  in  the  Commission's  Report 
of  May  25.  1945.  the  13  television 
channels  which  are  available  for  tele- 
vision below  300  mc  are  insufficient  to 
make  possible  a  truly  nation-wide  and 
competitive  television  system.  Hence, 
the  Commission  has  made  available 
the  space  between  480  and  920  mc  for 
experimental  television  where  more 
space  exists  and  where  color  pictures 
and  superior  monochrome  pictures  can 
be  developed  through  the  use  of  wider 
channels.  Applications  may  be  filed  for 


experimental  stations  between  480  and 
920  mc. 

The  table  below  will  be  revised  from 
time  to  time  depending  upon  the  de- 
mand for  television  stations  which  may 
exist  in  the  various  cities.  Where  it  is 
desired  to  use  a  different  channel  in 
any  such  area,  or  to  use  one  of  the 
channels  in  another  area  conflicting 
therewith,  it  must  be  shown  that  pub- 
lic interest,  convenience,  or  necessity 
will  be  better  served  thereby  than  by 
the  allocation  set  forth  in  the  table. 

Stations  in  metropolitan  or  city  areas 
not  listed  in  the  table  will  not  be  as- 
signed closer  than  150  miles  on  the 
same  channel  or  75  miles  on  adjacent 
channels,  except  upon  an  adequate 
showing  that  public  interest,  conven- 
ience, or  necessity  would  be  better 
served  thereby  or  that  by  using  lower 
power  or  by  other  means  equivalent 
protection  is  provided. 

Metropolitan  stations  will  not  be  au- 
thorized to  operate  with  an  effective 
radiated  peak  power  in  excess  of  50 
kilowatts.  No  restriction  is  proposed  at 
this  time  with  respect  to  the  maxi- 
mum antenna  height ;  however,  a  min- 
imum height  of  500  feet  above  the 
average  terrain  will  be  required,  ex- 
cept upon  a  showing  that  it  is  not 
practical  to  obtain  such  height.  In  all 
cases  the  main  studio  shall  be  located 
in  the  city  or  metropolitan  district 
with  which  the  station  is  associated 
and  the  transmitter  should  be  located 
so  as  to  provide  the  maximum  service 
to  the  city  or  metropolitan  district 
and  the  surrounding  rural  area.  A  sig- 
nal of  at  least  500  uv/m  over  the  en- 
tire metropolitan  district  and  at  least 
5000  uv/m  over  the  business  district  of 
the  principal  city  should  be  obtained 
(for  a  reasonable  period  reduced  power 
will  be  permitted) . 

(c)  Rural  Stations. — Licensees  of 
metropolitan  stations  or  applicants  who 
desire  to  qualify  as  licensees  of  rural 


stations  must  make  a  special  showing 
to  the  Commission  that  they  propose 
to  serve  an  area  more  extensive  than 
that  served  by  a  metropolitan  station 
and  that  the  additional  area  proposed 
to  be  served  is  predominantly  rural 0 
in  character.  In  addition,  a  showing 
must  be  made  that  such  use  of  the 
channel  will  not  cause  objectionable 
interference  to  other  television  stations 
or  prevent  the  assignment  of  other  tele- 
vision stations  where  there  is  reason- 
able evidence  of  the  probability  of  such 
stations  being  located  in  the  future. 

1  The  word  '"control"  as  used  herein  is 
not  limited  to  majority  stock  ownership, 
but  includes  actual  working  control  in  what- 
ever manner  exercised. 

2  In  determining  service  areas  for  par- 
ticular communities,  the  Commission  will 
give  consideration  to  population  distribu- 
tion, terrain,  trade  areas,  economics  and 
other  pertinent  factors.  There  are  several 
current  and  recognized  authorities  on  retail 
trading  areas  or  consumer  trading  areas 
from  which  the  applicant  may  prepare  its 
showing  and  to  which  the  Commission  will 
give  consideration  in  making  its  determina- 
tion. Among  these  recognized  authorities 
are  the  following :  J.  Walter  Thompson  ( Re- 
tail Shopping  Areas),  Hearst  Magazines, 
Inc.  (Consumer  Trading  Areas),  Rand  Mc- 
Nally  Map  Co.  (Trading  Areas),  and  Hag- 
strom  Map  Co.'s  Four  Color  Retail  Trading 
Area  Map. 

3  As  a  guide,  the  Commission  will  con- 
sider that  the  additional  area  beyond  the 
service  area  of  a  metropolitan  station  which 
is  proposed  to  be  served  is  predominantly 
rural  in  character  if  at  least  50  per  cent 
of  the  population  proposed  to  be  added 
within  the  500  uv/m  contour  live  in  rural 
areas  or  in  cities  smaller  than  10,000.  In 
making  this  computation,  cities  with  popu- 
lation in  excess  of  10,000  shall  be  excluded 
if  the  signal  in  such  cities  is  less  than  2000 
uv/m.  Exceptions  to  this  rule  will  be  made 
where  a  showing  is  made  to  the  Commission 
that  due  to  conditions  of  terrain  or  local 
factors,  more  extended  service  to  unserved 
rural  areas  is  possible  by  licensing  rural 
stations  to  serve  an  area  which  does  not 
meet  the  above  requirements  than  would 
otherwise  be  possible. 


TABLE  SHOWING  ALLOCATION  OF  TELEVISION  CHANNELS  TO 
METROPOLITAN  DISTRICTS  IN  THE  UNITED  STATES 

(NOTE:  This  table  applies  only  to  the  13  television  channels  available  for  commercial  television. 
In  addition,  applications  may  be  filed  for  experimental  television  stations  between  480  and  920 

megacycles.) 

Total  Stations 


Metropolitan  District 
(U.S.  Census  i  9  0) 


Sales 
Rank 


Population 


Channel  Nos. 
(Metropolitan) 


Metro- 
politan 


Community 


Akron  

Albany  

Schenectady  

Troy  

Allentown  

Bethlehem  

Easton  

Altoona  

Amarillo  

Asheville  

Atlanta  

Atlantic  City  

Augusta,  Ga  

Austin  

Baltimore  

Beaumont  

Port  Arthur  

Binghamton  

Birmingham  

Boston  

Bridgeport,  Conn.. 

Buffalo  

Niagara  

Canton,  Ohio  

Cedar  Rapids  

Charleston,  S.  C.  . 
Charleston,  W.  Va. 

Charlotte  

Chattanooga  

Chicago  

Cincinnati  

Cleveland  

Columbia  

Columbus,  Ga  

Columbus,  Ohio.  .  . 
Corpus  Christi.  .  .  . 

Dallas  

Davenport  

Rock  Island  

Moline  

Dayton  

Decatur  

Denver  

Des  Moines  

Detroit  

Duluth  

Superior  

Durham  

El  Paso  

Erie  

Evansville,  Ind..  .  . 

Fall  River  

New  Bedford  

Flint  

Fort  Wayne  


35 

349,705 

2 

1 

1 

23 

431 , 575 

2,  4,  7,  9,  11 

5 

43 

325,142 

0 

1 

111 

114,094 

9 

1 

1 

136 

53 , 463 

2,  4,  7 

3 

1 

132 

76,324 

5,  7 

2 

25 

442,294 

2,  8,  11 

3 

83 

100,096 

-to  ▼ 

i 

135 

87,809 

5 

i 

l 

106 

106,193 

5,  8,  10 

3 

13 

1,046,692 

6,  7,  11 

3 

0 

90 

138,608 

3,  8,  10 

3 

75 

145,156 

2 

1 

42 

407,851 

4,  6,  9 

3 

5 

2,350,514 

2,  4,  7,  9,  11 

5 

53 

216,621 

0 

14 

857,719 

4,  6,  7,  9 

4 

63 

200,352 

11 

1 

115 

73,219 

7,  11 

2 

127 

98,711 

6,  7,  10 

3 

88 

136,332 

2,  6,  7,  11 

4 

99 

112,986 

0 

76 

193,215 

3,  5,  10 

3 

2 

4,499,126 

2,  4,  7,  9,  11 

5 

16 

789,309 

2,  4,  7,  11 

4 

9 

1,214,943 

4,  7,  9 

3 

117 

89,555 

2,  4,  8 

3 

133 

92,478 

3,  5 

2 

29 

365.796 

3,  8,  10 

3 

121 

70,677 

3,  8,  10 

3 

27 

376,548 

4,  5,  8 

3 

67 

174,995 

2,  4,  9 

3 

44 

271,513 

6 

1 

122 

65,764 

2 

1 

26 

384,372 

2,  4,  7,  9 

4 

59 

183,973 

2,  4,  9  

3 

/  '(\ 

2,295,867 

3,  8,  10 

3 

72 

157,098 

3,  8,  10 

3 

139 

69 , 683 

3,  8,  10 

3 

105 

115,801 

2,  4,  7 

3 

95 

134,039 

6 

1 

93 

141,614 

2,  11 

2 

55 

272,648 

0 

64 

188,554 

0 

81 

134,385 

2,  4,  7,  9 

4 

(Continued  on 
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TV  Rules  &  Regulations 

(  Continued  from  page  79) 

(NOTE:  This  table  applies  only  to  the  13  television  channels  available  for  commercial  television. 
In  addition,  applications  may  be  filed  for  experimental  television  stations  between  480  and  920 

megacycles.) 

Total  Stations 

Metropolitan  District         Sales  Channel  Nos.J  Metro- 

(U.S.  Census  1940)  Rank     Population  (Metropolitan)        politan  Community 

Fort  Worth   51  207,677  2,10  2 

Fresno   79  97,504  2,4,7  3 

Galveston   131  71,677  6,9,111  3 

Grand  Rapids   57  209,873  7  1  1 

Greensboro   130  73,055  2,10  2 

Harrisburg   70  173,367  5  1  0 

New •::;:::::::)  2°  502.193  8-10  2  0 

Houston   21  510,397  2,4,7  3 

?smalTKy.w-Va::::::::}  92  170^9  9  1  * 

Indianapolis   24  455,357  3,  5J8,  10  4 

Jackson   128  88,003  2,4,7  3 

Jacksonville   66  195,619  2,|4,18  3 

Johnstown,  Pa   100  151,781  0  1 

Kalamazoo   112  77,213  3  1  1 

KansS8ig:ifa0ns.;;:::::}  »  ^,093  2,^9 

Knoxville   87  151,829  2,4,8,11  4 

Lancaster   91  132,027  0  0* 

Lansing   94  110,356  6  1  1 

Lincoln   109  88,191  5,10  2 

Little  Rock   98  126,724  3,8,10  3 

Los  Angeles   3      2,904,596  2,4,6,  7,9,  11  6 

Louisville   33  434,408  6,9  2 

Lowell  ) 

Lawrence  [  45  334,969  0  1 

Haverhill  J 

Macon   137  74,830  4,  7,10  3 

Madison   101  78,349  3  1  1 

Manchester   118  81,932  0  1 

Memphis   37  332,477  2,4,7,  9  4 

Miami   38  250,537  2,4,7  3 

Milwaukee   15  790,336  3,5,8,10  4 

Minneapolis....  u  9U<07,  2,  4,  7,  9  4 

Mobile . '. '. '. '. '. '. '.   \  \  \  \  \  \ '.  \  .  119  144 , 906  3,  9,f  11  3 

Montgomery   126  93,697  10  1  1 

Nashville   56  241,769  4.  7,r9  3 

New  Haven   39  308,228  5  1  0 

New  Orleans   31  540,030  2,4,7,  10  4 

SorthYeasternNew- jersey 1«H,690,520  2,4,7,9  4  0 

Norfolk   \ 

Portsmouth  \  47  330,396  4,6,  7,  11  4 

Newport  News  J 

Oklahoma  City   52  221,229  2,4,9  3 

co^cu muffs ::::::::::::}  40  287.269  3>7  2 

Peoria   69  162,566  3,5  2 


Transa  tptton  Turntables 

We  ARE  now  in  full  production  on  turntables 
and  are  able  to  make  excellent  deliveries  on 
chassis  only,  chassis  with  cabinets,  or  complete 
with  lateral  pickups  and  filters. 

All  equipments  are  latest  design,  inside  rim  drive 
dual  speed  with  aluminum  platter. 

The  next  time  you  buy  turntables,  buy  the  latest — 
the  GATES  CB7. 

GATES  RADIO  COMPANY 
Quincy,  ^Illinois 


Total  Stations 

Metropolitan  District         Sales  Channel  Nos.  Metro- 

1  U.S.  Census  1940)  Rank     Population      (Metropolitan)        politan  Communit; 

Philadelphia   4  2,898,644  3,8,10  3 

Phoenix   84  121,828  2,  4,  7  3 

Pittsburgh   8  1,994,060  3,  8,  10  3 

Portland,  Maine   89  106,566  3,8  2 

Portland,  Oreg   22  406,406  3,5,8,10  4 

Providence,  R.  1   18  711,500  9  1 

Pueblo   140  62,039  3,8,10  3 

Kenosha }  97  135 ' 075  0  1 

Reading..'.'.'.'.'.'.'.'.'.'.'.'.'.'.'..  73  175,355  0  1 

Richmond   48  245,674  3,8,10  3 

Roanoke   104  110,593  5,9  2 

Rochester   28  411,970  2,11  2 

Rockford   102  105,259  7  1 

Sacramento   54  158,999  3,  8,  10  3 

!aynCity }  77  153,388  2,  9,  11  3 

St.  Joseph .'„",' 'I '-. .'. '. '. .  129  86 , 991  7  1 

St.  Louis   10  1,367,977  4,6,  7,9  4 

Salt  Lake  City   58  204,488  2,4,7,9  4 

San  Antonio   50  319,010  2,  4,7,9  4 

San  Diego   49  256,268  3,8,  10  3 

San  Francisco  1  7  1  428,525  2,  4,7,9,  11  5 

Oakland  J  ' 

San  Jose   78  129,367  6  1  1 

Savannah   114  117,970  3,  9,11  3 

wTk^BarrV.'.'.'.:: :::::::}     30    629-581  11  1 

Seattle   19  452,639  2,7,11  3 

Shreveport   96  112,225  2,4,8  3 

Sioux  City   107  87,791  4,6,9,11  4 

South  Bend   80  147,022  8  1 

Spokane   71  141,370  2,4,7,  9  4 

Springfield,  HI   103  89,484  8,10  2 

Springfield,  Mass  1  32  394,623  3  1 

Holyoke  J 

Springfield,  Mo   134  70,514  2,4,9  3 

Springfield,  Ohio   125  77,406  0  1 

Stockton   108  79,337  0  1 

Syracuse   46  258,352  8,  10  *  2 

Tacoma   74  156,018  4,6,9  3 

Jf™Pf  -;  i  61  209,693  2,  4,7  3 

St.  Petersburg  /  ' 

Terre  Haute   116  83,370  0  1 

Toledo   34  341,663  5  1  1 

Topeka   123  77,749  7,11  2  1 

Trenton   60  200,128  6  1  0 

Tulsa   65  188,562  3,8,10  3 

Utica  i  6g  197,128  6  1 

Rome  I 

Waco   138  71,114  3,9,11  3 

Washington   12  907 , 816  2,  4,  9  3 

Waterbury   85  144,822  0 

Waterloo   120  67,050  3,6  2 

Wheeling   82  196,340  6  1 

Wichita   86  127,308  2, 4,  9  3 

Wilmington   62  188,974  0 

Winston-Salem   124  109,833  8  1  1 

Worcester   41  306,194  6  1  0 

York   113  92,627  0  1 

Youngstown   36  372,428  6  1 

.  .  1  community  station  may  also  be  available  in  this  city  if  a  showing  is  made  Jhat  such  ass 
ment  would  not  make  impossible  the  assignment  of  a  station  to  another  city  which  has  a  reason 
probability  of  a  station  being  located  there. 

*  Assigning  a  station  to  Lancaster  would  require  deletion  of  a  station  from  either  Reac 
York,  Easton,  Pa.,  or  Wilmington,  Del.  Moreover,  such  a  station  in  Lancaster  would  be  sevt 
limited  by  interference. 

Opper  Broadcast  Industry  Music  Role 

FREDERICK  B.  OPPER,  Ameri-  SIGNIFICANCE     of  industi 

can  correspondent,  broadcast  from  music  in  its  wartime  role  and 

Hong  Kong  during  the  network's  peacetime  application  was  a  fe 

8 :30  a.m.  world  news  roundup  last  "red  topic  at  three  fall  meetings) 

^ivjii.  v.     the  National  Federation  of  Mi 

Thursday  first  broadcast  to  reach     ^  ^  ^  ^  Ch._ 

the  United  States  from  that  city  gept_  22  ^  Atlantic  cit    and  g< 

since  the  end  of  the  Japanese  war.  ig  jn  Charlottef  N.  C.  Philip 

Opper,  who  has  been  heard  from  jacoby;   manager  of  RCA  mi 

Tokyo  and  Shanghai  during  the  re-  library  service,  spoke  on  sub j  eel 

cent  past,  left  Hong  Kong  for  Ran-  Chicago  and  Atlantic  City  and 

goon   following   his  broadcast  in  mer  Bades  of  RCA  Victor  regie 

company  with  Bill  Downs  of  CBS  office  in  Atlanta,  Ga.,  introdu 

and  Guthrie  Janssen  of  NBC.  topic  at  Charlotte. 
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Listeners  Kept  Informed 
Of  Progress,  Intensity 
Of  the  Storm 

By  MARY  ZURHORST 

A.S  THE  150  miles  per  hour  hur- 
icane  swept  Florida  last  week, 
Florida  stations  made  an  all-out 
raort  to  keep  their  listeners  in- 
formed of  the  storm's  progress. 

Credited  with  saving  numbers  of 
ives  and  valuable  property  through 
Ldvice  on  safety  measures  broad- 
last  before  the  storm  struck,  most 
|f  the  stations  went  on  full  time 
[peration,  with  staff  members  put- 
ling  in  48  hours  or  more  continuous 
luty.  Stations  kept  listeners  in- 
lormed  of  weather  reports,  Red 
Cross  activities  and  plans  for  evac- 
uation of  the  Keys. 
I  On'  Sept.  10,  48  hours  before 
(here  were  indications  that  the 
Itorm  would  touch  Miami,  WQAM 
parted  broadcasting  warnings  to 
lie  Bahamas,  Windward  and  Lesser 
Intilles  Islands.  As  the  hurricane 
Ipproached,  Miami  was  "briefed" 
m.  what  to  expect.  The  station  put 
m  a  special  broadcast  to  new- 
fcmers  to  acquaint  them  with  such 
fctails  as  the  "lull"  in  the  dead 
enter  of  the  storm,  followed  by  in- 
J'eased  velocity  of  the  winds.  Many 
;aths  resulted  in  the  1926  hurri- 
,ne  because  of  ignorance  of  this 
,ct. 

Towns  Storm  Tight 

By  Saturday  noon,  Miami  and 
irrounding  towns  were  storm 
ght.  There  was  nothing  to  do  but 
ait.  Power  failure  silenced  radios 
many  homes  in  Miami,  but  be- 
use  ample  time  had  been  taken  to 
sue  the  warnings,  there  was  little 
[use  for  concern. 

From  Friday  midnight,  WIOD 
Sami  was  on  the  air  continuously 

til  midnight  Sunday,  with  a  30- 
pond  break  to  switch  to  the  emer- 
pcy  transmitter  when  power  went 
I.  Weather  reports  were  broadcast 
pry  half  hour,  with  pick-ups  from 
p  U.  S.  Weather  Bureau  every 
lo  hours.  A  total  of  over  500  public 
rvice  emergency  announcements 
[re  made  during  the  danger 
riod. 

IBlance  Estrella,  WIOD  Spanish 
Inmentator,  brought  reports  to 
I  Latin-American  residents  of  the 
fca.  The  station  reported  many 
fceners  used  battery  sets  during 
e  height  of  the  storm  when  power 
Is  off.  Two  engineers  were  ma- 
imed at  one  of  the  transmitters 
iBiscayne  Bay  when  the  catwalk 
■meeting  the  towers  was  swept 
lay.  When  James  Le  Gate,  gen- 
Id  manager,  and  Wilton  Chiles, 
lef  engineer,  went  there  on  in- 
action, the  only  way  to  reach  the 
Bnsmitter  was  to  swim  across.  So 
■y  stripped  to  their  trunks  and 
Km. 

Because  WJNO  West  Palm 
mch  was  the  only  East  Coast 
Btion  from  Dade  County  to 
■npa  that  was  on  the  air  during 


the  intense  part  of  the  blow,  it  was 
used  by  the  Civil  Air  Patrol  for 
alerting  the  statewide  CAP.  The 
new  installations,  completed  in  Jan- 
uary, withstood  the  winds  and  the 
station  was  on  the  air  continuously 
for  65 y2  hours.  WJNO  installed 
lines  in  the  Miami  Weather  Bureau 
and  set  up  a  regular  series  of 
broadcasts  handled  by  Ernest  J. 
Carson,  chief  of  the  Miami  Weather 
Bureau.  The  American  Red  Cross 
used  WJNO  as  its  communication 
headquarters. 

WFOY  St.  Augustine,  in  north- 
east of  state,  wanted  more  "on  the 
spot"  coverage  than  it  had  been 
getting  through  press  service  re- 
ports and  weather  bureau,  so  Gen- 
eral Manager  J.  Allen  Brown  fi- 
nally got  a  telephone  call  through 
to  WGBS  Miami.  (WGBS  is  an 
American  station;  WFOY  is  CBS). 
The  two-way  conversation,  describ- 
ing the  winds  then  hitting  Miami, 
was  recorded,  with  WGBS  telling  of 
how  it  was  marooned  in  4%  feet  of 
water  over  Biscayne  Blvd.  Also  de- 
scribed was  the  $10,000,000  Rich- 
mond fire  where  57  Navy  personnel 
were  reported  injured. 

Phone  Pick-Ups 

When  the  path  of  the  storm  took 
a  westward  turn,  at  2  a.m.  Sunday 
morning,  WFOY  called  WINK  Fort 
Myers  in  the  southwest  part  of  the 
state.  The  recorded  telephone  re- 
port from  Ronald  Woodyard,  presi- 
dent and  general  manager  of 
WINK,  described  conditions  there, 
and  was  of  importance  because  it 
told  of  the  storm's  decrease  in  in- 
tensity. Later  pick-ups  by  phone 
were  made  from  WSPB  Sarasota, 
WDAE  Tampa,  WKAT  Miami 
Beach,  WDBO  Orlando  (then  oper- 
ating on  its  auxiliary  power  unit), 
WTMC  Ocala,  WJNO  West  Palm 
Beach. 

The  hurricane  entered  the  At- 
lantic Ocean  near  St.  Augustine 
with  winds  up  to  65  miles  per  hour. 

WJAX  Jacksonville  was  on  emer- 
gency power  because  of  failure  of 
electricity  there.  The  station  had 
installed  lines  connecting  local 
weather  bureau  with  the  control 
room  for  the  hurricane  season,  and 
when  the  storm  hit,  set  up  remote 
equipment  in  the  bureau  offices. 
Several  broadcasts  originated  from 
there,  with  the  chief  and  assistant 
forecaster  taking  the  air. 

WPDQ  Jacksonville  remained  on 
the  air  throughout  Saturday  and 
Sunday  until  storm  danger  was 
passed.  Station  lost  one  minute 
broadcasting  time  through  a  break 
in  a  telephone  line. 

WMFJ  Daytona  Beach  started 
hurricane  warnings  on  Friday,  the 
14th,  with  the  staff  working  through 
until  10  p.m.  Sunday  night.  Station 
lost  24  minutes  of  air  time  through 
three  power  failures,  but  main- 
tained normal  service  after  that 
time.  Station  alerted  the  area, 
Naval  Air  Station,  Welch  Convales- 
cent Hospital,  schools  and  other 
agencies.  According  to  Ray  Clancy 


of  WMFJ,  "Between  answering  an 
average  of  100  phone  calls  an  hour 
and  swabbing  the  lower  deck  and 
offices  of  rain  driven  in  by  high 
wind  through  waterproof  walls,  we 
were  kept  busy — and  at  times  hun- 
gry." 

More  than  100  gallons  of  gaso- 
line had  been  stored  at  the  WKAT 
Miami  Beach  transmitter  for  aux- 
iliary power.  The  transmitter  is 
located  with  the  studios,  towering 
above  the  control  room  and  busi- 
ness offices.  They  were  on  emer- 
gency power  from  9  a.  m.  Satur- 
day until  6  p.  m.  Sunday,  in  con- 
stant danger  of  the  high  winds 
snapping  the  transmitter  tower. 

When  the  giant  blimp  hangars 
caught  fire  at  Richmond,  a  few 
miles  southwest  of  Miami,  authori- 
ties were  unable  to  contact  either 
the  police  or  the  fire  departments. 
Somehow,  WKAT  was  contacted, 
and  Col.  A.  F.  Katzentine,  owner  of 
station,  went  on  the  air  immedi- 
ately with  the  report.  His  mes- 
sage was  heard  by  the  fire  depart- 
ment and  assistance  was  rushed 
to  the  blaze,  which  took  the  life 
of  the  Miami  fire  chief. 

Networks  in  general  had  news 
coverage  only  of  the  storm.  Ameri- 
can had  nine  pick-ups  from  WGBS 
Miami,  with  Irwin  Johnson  describ- 
ing hurricane's  progress.  WOR, 
New  York  Mutual  key,  put  Benja- 
min Parry,  N.  Y.  Weather  Bureau 
head,  on  air  Monday,  6:30,  to  quell 
rumors  of  storm's  hitting  that  area. 


Miller 

(Continued  from  page  20) 

rector  of  Broadcast  Measurement 
Bureau,  will  report  on  progress  of 
BMB's  audience  measurement  pro- 
gram and  the  annual  fall  BMB 
board  meeting  held  Sept.  14  [Broad- 
casting, Sept.  17]. 

Problems  of  veteran  rehabilita- 
tion will  be  considered  from  two 
angles — placement  of  employes  re- 
turning to  their  stations  and  op- 
portunities for  employment  of  vet- 
erans who  acquired  a  desire  to  en- 
ter radio  during  their  service  with 
the  armed  forces. 

Facing  the  board  is  the  unsettled 
time-allocation  situation  in  the  gov- 
ernment since  OWI  ceased  opera- 
tion. NAB  is  aiding  in  support  of 
War  Advertising  Council,  which 
will  handle  network  time  allocation 
for  U.  S.  agencies  until  end  of  the 
Victory  Loan  Drive  Dec.  8.  Pend- 
ing is  a  project  by  which  whole 
allocation  job  Avould  be  turned  over 
to  a  governmental  agency,  with 
WAC  or  NAB  handling  distribution 
mailing  of  pooled  U.  S.  radio  pro- 
grams and  announcements. 


TBA  Board  to  Meet 

BOARD  of  Television  Broadcasters 
Assn.  will  meet  Sept.  27  in  TBA 
New  York  office.  Decision  on  con- 
vention this  year  is  major  item  on 
agenda. 


OWI.  He  will  be  assisted  by  Francis 
A.  Jamieson,  formerly  of  the  AP, 
who  continues  as  acting  director  of 
the  Office  of  Inter-American  Af- 
fairs, and  Charles  M.  Hulten, 
former  associate  professor  of 
jornalism  at  the  U.  of  Oregon  and 
Stanford  U.,  who  has  been  assistant 
director  of  OWI. 

Following  is  text  of  Mr.  Ben- 
ton's letter  to  Chairman  Porter: 
Dear  Mr.  Porter: 

My  appointment  as  Assistant 
Secretary  of  State  forces  upon  me 
and  my  associates  the  necessity  of 
abandoning  our  present  plans  for 
the  development  of  Subscription 
Radio.  Mr.  Joseph  L.  Weiner,  our 
legal  counsel,  had  been  working 
for  some  time  on  an  application  for 
three  radio  frequencies  in  New 
York  City.  This  application  was 
complete  and  ready  for  submission. 
A  Board  of  Directors'  meeting  had 
been  called  for  Sept.  7,  to  approve 
the  application,  and  our  plans  were 
to  submit  it  to  the  FCC  within  the 
next  week. 

We  have  spent  much  time  and 
effort  on  developing  a  program- 
ming schedule  for  the  third  wave 
band.  Apart  from  the  time  of  my- 
self and  Messrs.  Hutchins  and 
Ruml,  who  are  the  other  directors 
of  Subscription  Radio,  and  apart 
from  the  considerable  amount  of 
time  and  effort  of  other  executives 
connected  with  the  Muzak  Corp. 
and  the  Encyclopedia  Britannica — 
those  two  companies  have  incurred 
substantial  out-of-pocket  expendi- 
tures in  their  investigation  and 
study  of  Subscription  Radio.  Of 
course,  the  interest  of  the  Muzak 
Corp.,  of  which  I  and  my  family 
are  the  owners  of  the  common  stock, 
goes  back  for  several  years  to  the 
experimental  license  granted  in 
1941. 

However,  the  plans  for  the  fu- 
ture revolved  to  a  major  extent 
around  my  personal  background  in 
the  broadcasting  business  and  in 
education,  and  around  my  per- 
sonal faith  in  the  potential  op- 
portunity for  Subscription  Radio. 
Without  my  active  participation  it 
seems  to  the  other  directors  and 
their  advisors  and  associates  un- 
wise and  unsound  to  launch  the 
venture.  Furthermore,  my  official 
duties  will  require  close  coopera- 
tion with  all  media  of  communica- 
tion and  I  feel  that  neither  I  nor 
corporations  which  I  control  should 
enter  into  such  a  new  venture  in 
broadcasting. 

I  feel  that  I  owe  this  explana- 
tion to  you  and  to  your  associates 
in  view  of  the  courteous  and  ex- 
tended consideration  which  you 
have  given  to  this  matter. 

Very  sincerely  yours, 
/s/  Wm.  Benton. 


TO  THANK  all  of  its  local  clients  and 
advertising  agencies  for  a  successful 
year,  WITH  Baltimore  was  host  at  a  buf- 
fet supper  and  cocktail  party  Sept.  18  at 
the  Belvedere  Hotel.  About  600  guests 
attended. 
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You  can  buy  the  Gates 
CB7  Transcription  Turn- 
table at  any  of  these  Gates 
Authorized  Distributors : 

Specialty  Distributing  Co., 
425  Peachtree  Street,  N.E., 
Atlanta,  Georgia. 


223  East  Broughton  Street, 
Savannah,  Georgia. 


554  Mulberry  Street, 
Macon,  Georgia. 


709  Chestnut  Street, 
Chattanooga,  Tennessee. 


Houston  Radio  Sup.  Co.,  Inc., 
910  Calhoun  Avenue, 
Houston,  Texas 


Radio  Specialties  Company, 
1956  S.  Figueroa  Street, 
Los  Angeles,  California, 
and 

Phoenix,  Arizona. 


Manufacturers  Sales  Terminal, 
222  Columbia  Building, 
Spokane,  Washington. 


Westinghouse  Electric  Inter - 
-  national  Company, 
Forty  Wall  Street, 
New  York,  New  York. 
(EXPORT  ONLY) 


Canadian  Marconi  Company, 
Montreal,    Quebec,  Canada. 


GATES  RADIO  CO. 

Quincy,  111. 
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Rcnons  OF  THE  FCC 


SEPTEMBER  14  TO  SEPTEMBER  21 


Decisions 


ADMINISTRATIVE    BOARD  ACTIONS 

SEPTEMBER  17 
WJR   Detroit — Granted  mod.  license 
change  corporate  name  to  WJR,  The 
Goodwill  Station,  Inc.  Includes  WJRA 
WENH  WENF  WENG  WJRB. 

ACTIONS   BY  COMMISSION 
SEPTEMBER  18 

WJBC  Bloomington,  111.— Granted  li- 
cense renewal  for  period  ending  2-1-46. 

WPAT  Paterson,  N.  J. — Granted  license 
renewal  for  period  ending  5-1-47. 

NEW-1450  kc  Boulder  City  Broadcast- 
ing Co.,  Boulder  City,  Nev. — Adopted 
memorandum  opinion  and  order  grant- 
ing CP  new  standard  station  250  w  unl. 
Conditions. 

NEW-1400  mc  Mississippi  Broadcasting 
Co.,  Macon,  Miss. — Adopted  memoran- 
dum opinion  and  order  granting  CP  new 
standard  station  250  w  unl.  Conditions. 


New  Business 

PUREX  Corp.,  South  Gate,  Cal.  (bleach- 
ing solution),  on  Oct.  1  starts  Erskine 
Johnson,  movie  commentator,  on  114 
Mutual  stations  including  full  Don  Lee 
network,  Tues.  and  Thurs.  4-4:15  p.m. 
Agency:  Foote,  Cone  &  Belding,  Los 
Angeles.  Soil-Off  Mfg.  Co.,  Glendale, 
Cal.  (paint  cleaner),  Oct.  1  starts  John- 
son on  7  Mutual  stations,  Mon. -Wed. - 
Fri.  4-4:15  p.m.  Agency:  Ruthrauff  & 
Ryan,  Los  Angeles,  Bathasweet  Corp., 
New  York  (soap),  Oct.  1  starts  Johnson 
on  16  Don  Lee-Mutual  stations,  Wed. 
and  Fri.  4-4:15  p.m.  Agency:  H.  M. 
Kiesewetter  Inc.,  New  York, 

FISHER  FLOURING  MILLS  Co.,  Seat- 
tle, Sept.  22  started  for  52  weeks  Les 
Marcus  with  audience  participation  pro- 
gram on  23  Don  Lee  northwest  stations. 
Sat.  8-8:30  p.m.  (PWT).  Firm  on  Sept. 
24  starts  for  52  weeks  Walkie-Talkie  on 
14  American  Pacific  stations,  Mon.  thru 
Fri.  3-3:15  p.m.  (PWT).  Agency:  Pacific 
National  Adv.,  Seattle. 

BORDEN  Co.,  New  York  (Memo),  Sept. 
28  starts  "Ginny  Simms  Show"  on  144 
CBS  stations,  Fri.  7:30-8  p.m.  Agency 
is  Kenyon  &  Eckhardt.  N.  Y. 

CANADIAN  MARCONI  Co.,  Montreal 
(receivers,  tubes),  Sept.  16  started  Star- 
dust Serenade  on  38  CBC  Trans-Canada 
stations  Sun.  7:30-8  p.m.  Agency:  Cock- 
field  Brown  &  Co.,  Toronto. 

Net  Renewals 

THE  BORDEN  Co.,  New  York  (dairy 
products),  Sept.  14  renewed  for  52  weeks 
County  Fair  on  American  stations, 
Tues.  7:30-8  p.m.  (West  Coast  repeat 
7:30-8  p.m.  PWT).  Agency:  Kenyon  & 
Eckhardt,  N.  Y. 

ARMSTRONG  CORK  Co.,  Lancaster, 
Pa.  (linoleum),  Sept.  29  renews  Arm- 
strong Theater  of  Today  for  52  weeks  on 
141  CBS  stations,  Sat.  12-12:30  p.m. 
Agency:  BBDO  N.  Y. 

E.  R.  SQUIBB  &  Sons,  New  York 
(drugs),  Sept.  24  renews  Jimmy  Carroll 
Sings  on  140  CBS  stations  for  52  weeks, 
Mon. -Wed. -Fri.  6:15-6:30  p.m.  Agency: 
Geyer,  Cornell  &  Newell.  N.  Y. 

MILES  LABS.,  Elkhart,  Ind.  (Alka  Selt- 
zer and  One-A-Day  vitamins),  Sept.  23 
renewed  for  52  weeks  Quiz  Kids  on  136 
American  stations,  Sun.  7:30-8  p.m. 
Agency:  Wade  Adv.,  Chicago. 
DR.  PEPPER  Co.,  Dallas  (carbonated 
beverages),  Sept.  30  renews  for  52  weeks 
Darts  for  Dough  on  136  American  sta- 
tions, Sun.  4-4:30  p.m.  Agency:  Tracy- 
Locke,  Dallas. 

Net  Change 

GENERAL  MILLS,  Minneapolis  (cereals), 
Sept.  17  changed  News  and  Betty 
Crocker  from  Fri.  10:30-10:45  a.m.  to 
Mon. -Fri.  10:25-10:30  a.m.  on  full  Amer- 
ican network.  Agency:  Dancer-Fitzgerald 
&  Sample,  Chicago. 


ACTIONS   ON  MOTIONS 
SEPTEMBER  19 

Tennessee  Broadcasters,  Nashville, 
Tenn. — Granted  motion  for  leave  to  file 
supplemental  information  without  fur- 
thur  hearing  re  application  and  that  of 
Nashville  Radio  Corp.,  Nashville  Broad- 
casting Co.,  Capitol  Broadcasting  Co. 
and  J.  W.  Birdwell,  all  requesting  new 
station  in  Nashville. 

KJR  Seattle  and  Birt  F.  Fisher,  Seat- 
tle, Wash. — Granted  joint  petition  for 
continuance  hearing  now  set  9-26-45  re 
application  for  vol.  assgn.  license;  con- 
tinued hearing  to  10-26-45. 

Fred  O.  Grimwood,  Bloomington,  Ind. 
— Granted  motion  to  amend  application 
for  CP  new  station. 

ACTION  IN   DOCKET  CASE 
SEPTEMBER  20 
WGST  Atlanta,  Ga. — Announced  pro- 
posed decision  denying  license  renewal. 
Conditions. 

KFNF  Shenandoah,  la. — Announced 
decision  to  grant  license  renewai  and 
application  for  transfer  control. 

Tentative  Calendar  .  ,  . 

SEPTEMBER  28 
WGBF   Evansville,    Ind. — License  re- 
newal (Further  hearing). 

Applications  ... 


Levand,  John  Levand  d/b  Wichita  Be 
con  Broadcasting  Co.,  Wichita,  Kan 
CP  new  standard  station  250  w  unl 

NEW-1140  kc  Pekin  Broadcasting  C 
Pekin,  111. — Cp  new  standard  stati 
250  w  D. 

SEPTEMBER  19 

1420  kc  WCBM  Baltimore— CP  chan 
1400  kc  to  1420  kc,  increase  250  w  to 
kw  DA-DN. 

NEW-1240  kc  Midwestern  Broadcasti 
Co.,  Cadillac,  Mich. — Mod.  CP  author 
ing  new  standard  station  WATT 
change  in  studio  location  from  Cadill 
to  Clan  Lake  Township. 

1340  kc  WMLT  Dublin,  Ga.— Vol.  assg 
license  from  George  T.  Morris,  Wiln 
D.  Lanier  and  J.  Newton  Thompson 
Dublin  Broadcasting  Co.  to  George 
Morris  and  J.  Newton  Thompson 
Dublin  Broadcasting  Co. 

1400   kc   WMGA    Moultrie,  Ga.— 
assgn.  license  from  Frank  R.  Pidco 
Sr.  to  John  F.  Pidcock. 

1380  kc  WTSP  St.  Petersburg,  Fla 
CP  increase  1  kw  D  500  w  N  to  5  kw 
DA-N. 

NEW-1490.  kc  Loys  Marsdon  Hawl< 
Conway,  N.  C. — license  to  cover  CP 
thorizing  new  standard  station  WL/ 

1230  kc  KOAL  Price,  Utah— CP  char 
1450  kc  to  1230  kc. 


SEPTEMBER  17 
NEW-1490    kc    Louis  Levand, 


Max 


Johnstone  Opens  Offic 

G.  W.  (Johnny)  JOHNSTON 
former  news  and  special  events 
rector  of  American,  is  opening 
radio  production  and  talent  office 
partnership  with  David  E.  Grei 
publicity  man  for  the  radio  di 
sion  of  Sherman  &  Marquette.  R 
Johnstone  will  head  the  Hollywi 
office. 


SERVICE  DIRECTORY 


FR&QUENCY  MfASUH/NG 

ssnvice 

Exact  Measurements  »  at  any  time 

RCA  COMMUNICATIONS,  INC 
64  Broad  Strset      New  York  4,  N.  Y. 


"GEARED  TO  AM-FM  EXPANSION' 

Commercial  Radio  Equip.  Co 

Kansot  City,  Mo. 
Washington,  D.  C.  Hollywood, 


Custom-Built 

Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave..  Wash.  5,  D.  C 
District  1640 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Ini 

611  Boronne  St.,  New  Orleans  13,  U 

Raymond  4756 
High   Power  Tube  Specialists  Exclusive 


f  SOUND  EFFECT  RECORDS^ 

GENNETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
Write  For  Details 

CHARLES  MICHELSON 

67.  W.  44th  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Conitraetton 
Supervision    and    Business  Services 

for  Broadcast  Stations 
Munsey  Bldg.        Woshingte*  4,  D.  C 
District  2292 


FREQUENCY  MEASUREMENTS 

One   of   the   beat   equipped  monitoring 
stations  in   the  nation 

STANDARD 

Measuring  &  Equipment  Co. 

Phones  877-2652  Enid,  Okla. 

Since  1939 


KLDGE  ELECTRONICS  CO. 

Commercial  &  Industrial 
Equipment 
1031  No.  Alvarado 
Los  Angeles  26,  Calif. 


Myron  E.  Kluge 


Exposition  1742 


TOWER  SALES  &  ERECTING  CO. 

Radio  Towers 
Erection,  lighting,  painting  & 

Ground  Systems 
6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 
C.  H.  Fisher,  Agent  Phone  TR  7303 


BUY 
VICTORY 
BONDS 
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Reorganization 

(Continued  from  page  15) 

such  as  the  ICC,  FTC  and  FCC. 

While  Congress  studies  measures 
o  authorize  President  Truman  to 
eorganize  the   executive  branch, 
everal  changes  already  are  taking 
)lace  in  Cabinet  departments.  Sec- 
etary  of  Commerce  Wallace  on 
Thursday  disclosed  plans  for  a  vast 
eorganization  of  his  department 
vhich  would  bring  about:   (1)  a 
omplete  population  census  every 
ive  years  instead  of  10,  covering 
ousing,  labor  and  agriculture  to 
ovide  business  with  information 
n  local   markets;    (2)  full-scale 
ensus   of  manufactures,  mineral 
dustries  and  business  every  five 
ears;  (3)  surveys  of  consumer  in- 
)me  and  buying  power.  He  plans 
lso  to  ask  Congress  for  three  ad- 
tional  assistant  secretaries,  mak- 
lg  four  in  all,  to  head  depart- 
lents  of  Air  Commerce,  Interna- 
onal  Trade,  Industrial  Economy 
id  Small  Business. 
Meanwhile    President  Truman 
olished  the  Office  of  Strategic 
irvices  on  Thursday,  transferring 
s    major   wartime   functions  to 
ate  Dept.  and  other  activities  to 
ar  Dept.  At  the  same  time  he 
eated  the  Interim  &  Intelligence 
rvice,  to  function  until  Dec.  31. 
cretary  of  State  Byrnes  is  au- 
orized  to  "take  the  lead  in  devel- 
ing  a  comprehensive  and  coordi- 
ted  foreign  intelligence  program 
all  Federal  agencies  concerned 
th  this  type  of  activities." 


New  WJZ  Rate 

IZ  New  York,  key  station  of 
nerican,  has  reclassified  6-7  p.m. 
riod  as  Class  B  time  instead  of 
ass  A  effective  Oct.  1.  Programs, 
Inutes  and  chainbreaks  all  are  af- 
pted  by  change,  which  reduces 
se  hour  rate  from  $1,200  to  $900. 
Ivertisers  currently  using  time 
Iween  6  and  7  p.m.  will  have  rates 
Ousted  as  of  Oct.  1. 


1IES  of  weekly  broadcasts  by  the 
3.  Naval  Academy  Band  will  start 
9  on  Mutual,  Monday,  12:45-1  p.m. 
|grams  mark  second  series  of  concerts 
Javy  Band  on  Mutual,  first  having 
heard  in  February,  March  and  April 
year. 


Covering  J^. 

Ohio's  *  J 

3rd  Market 


less  cost  with  WFMJ — American 
fork 

Ask  HEADLEYREED 


WFMJ 

'OUNGSTOWN,  OHIO 


Television 

(Continued  from  page  15) 

who  takes  the  FM  Rules  &  Regula- 
tions and  studies  them  in  concert 
with  the  latest  plan  for  TV  can  see 
developing  a  firm  FCC  philosophy 
of  regulation,  a  broad  pattern  or 
base  upon  which  all  future  action 
can  be  taken.  It  is  known  that 
Chairman  Paul  A.  Porter  has  de- 
plored the  lack  of  such  a  regulatory 
foundation,  and  has  been  striving 
since  his  incumbency  to  build  one. 

As  in  the  case  of  FM,  the  FCC 
proposes  that  there  will  be  common 
antenna  sites.  No  person,  says  the 
FCC,  can  be  granted  a  TV  license  if 
he  owns  or  controls  a  site  which, 
because  of  its  favorable  nature, 
would  prevent  the  introduction  of 
other  stations  in  the  area. 

Provision  is  made  against  duo- 
ploy  ownership  of  video  outlets, 
and  the  Commission  would  consider 
as  working  against  public  interest, 
convenience  and  necessity  the  own- 
ership of  more  than  five  outlets  by 
any  one  entity.  In  FM,  the  limita- 
tion is  placed  at  six.  Network  regu- 
lations also  would  apply  to  TV. 

Hope  in  Proposal 

Only  possibility  that  major  mar- 
kets will  get  more  than  the  assigned 
number  of  metropolitan  TV  stations 
permitted  by  frequency  limitations 
lies  in  the  FCC's  qualified  proposal 
that  community  station  licenses  can 
be  granted  in  metropolitan  markets. 

Such  community  licenses,  states 
the  FCC,  can  be  granted  upon  a 
showing  that  "this  would  not  make 
impossible  the  assignment  of  a  sta- 
tion to  another  city  which  has  a 
reasonable  probability  of  a  station 
being  located  there".  This  pursues, 
too,  the  tenor  of  the  FM  rules. 

The  problem  of  rural  stations  is 
treated  sketchily.  It  is  noted  that 
licensees  of  metropolitan  stations  or 
applicants  who  desire  to  qualify  as 
licensees  of  rural  stations  must 
make  a  special  showing  that  they 
propose  to  serve  an  area  more  ex- 
tensive than  that  served  by  a  met- 
ropolitan station  and  that  the  addi- 
tional area  to  be  served  is  pre- 
dominantly rural  in  character  (if 
at  least  50  percent  of  population 
within  500  millivolt  contour  living 
in  rural  areas  or  in  cities  under 
10,000  population). 

Inclination  of  the  FCC  to  pass 
over  the  rural  question  lightly 
doubtless  stems  from  its  conviction 
that  TV  below  300  mc  never  can 
adequately  serve  the  nation.  The 
proposed  plan  contains  the  state- 
ment, paraphrased  from  the  FCC 
report  of  May  25,  1945,  that  "the 
13  television  channels  which  are 
available  for  television  below  300 
mc  are  insufficient  to  make  possible 
a'  truly  nation-wide  and  competive 
television  system". 

Indication  that  the  Commission 
might  move  speedily  toward  wiping 
out  all  TV  below  300  mc  was  found 
in  discussions  with  some  officials. 
It  is  known  that  the  FCC  awaits 
only  results  of  higher  frequency 
tests  by  CBS,  Dumont  and  others. 
If  those  tests  are  successful,  some 
visualize  TV  moving  upstairs  with 


the  most  optimistic  setting  a  Christ- 
mas deadline.  In  such  event,  the  13 
channels  below  300  mc  will  be  as- 
signed to  other  services,  with  FM 
doubtless  getting  some  of  them. 

Technical  proposals  seek  to  es- 
tablish minimum  90-mile  separa- 
tions in  the  case  of  community 
stations  on  the  same  channels  and 
45  miles  on  adjacent  channels.  For 
metropolitan  stations,  it  is  proposed 
that  there  be  a  150-mile  separation 
for  same-channel  outlets,  with  75 
miles  on  adjacent  channels. 

Only  comment  from  industry 
leaders  available  as  Broadcasting 
went  to  press  came  from  Paul  W. 
Kesten,  CBS  executive  vice-presi- 
dent. Mr.  Kesten  said: 

"The  Commission's  new  rules  and 
regulations  for  low-definition  tele- 
vision, on  the  lower  frequencies, 
reveal  a  very  skillful  handling  of  a 
very  thory  problem.  The  result  is  a 
commendable  effort  to  make  a 
pocket  handkerchief  cover  a  dinner 
table.  The  Commission  recognizes 
and  faces  this  difficulty  frankly  in 
pointing  out  in  its  report  that  there 
are  not  enough  frequencies  in  the 
lower  band  to  provide  "a  truly 
nationwide  competitive  television 
service" — and  just  as  frankly  points 
to  the  higher  frequencies  as  the 
solution  to  this  problem. 

"How  near  at  hand  this  solution 
is  we  at  CBS  have  good  reason  to 
know.  Almost  single-handedly  we 
have  pioneered  the  development  of 
full-color  high-definition  television 
in  the  higher  frequencies  and  plan 
to  demonstrate  it  with  a  complete 
broadcasting  system  from  pickup 
tube  to  receiving  set  before  the  end 
of  this  year.  The  moment  the  public 
knows  that  vastly  superior  tele- 
vision, in  full  color,  is  an  accom- 
plished fact,  the  cruder  pictures  in 
the  lower  frequencies  should  be  in- 
stantly outmoded." 


WGNB  Shifts 

WGNB,  FM  station  owned  and  op- 
erated by  WGN  Chicago,  will  be- 
gin test  operations  on  newly-as- 
signed frequency  of  98.9  mc  Dec.  1, 
G.  William  Lang,  chief  engineer, 
announced.  Programming  on  the 
new  allocation  will  begin  Jan.  1, 
although  the  station  will  continue 
to  be  heard  indefinitely  on  its  pres- 
ent frequency,  45.9  mc. 


DeMille  Speaker 

CECIL  B.  DeMILLE,  Hollywood 
producer  forced  off  the  air  because 
he  refused  to  pay  a  $1  AFRA  as- 
sessment, was  to  explain  his  side  of 
the  controversy  before  the  Execu- 
tives Club  at  the  Sherman  Hotel, 
Chicago,  Sept.  28. 


TO  AWC  SKIOUS 
COMEDIAN — 

Pick  one  of  the  ftfllowfwg, 
or  insert  one  of  yaw  own: 

BEER  COFFEE 

WAX  CIGARETTES 

SOAP  DENTIFRICE 

TONIC   


— now    stir    gently    with  a 

wooden  spoon,  and  let  stand. 

No  matter  what  you  add,  or 
how  you  mix  this  recipe,  it  is  not 
food.  But  you  can  talk  about  it 
and  produce  eats  and  goodies  and 
plenty  else. 

In  fact  one  can  talk  about  all 
kinds  of  stuff  and  get  the  same 
keeno  results.  But  one  must  know 
how.  Which  you  do,  because 
America's  stomach  is  getting  sore 
— not  from  eating,  but  from  laff - 
ing. 

It  is  truel  The  other  day  a  Gal- 
loping Poll  came  up  my  front  steps 
and  reported: 

1.  Lactic  acid  generated  in 
stummik  muscles  today  is 
impossible; 

2.  Milch  cows  in  a  dither. 

So  there  you  are.  Now  take  a 
look  at  the  above  stew  again,  and 
see  if  your  favorite  has  floated  to 
the  top.  If  so,  here's  your  blue 
ribbon — and  good  luck.  If  not, 
mebbe  I  can  help  you. 

Phizz  me  under  any  monicker — 
the  funnier  the  quicker. 

But  remember  1  said  mebbe! 
BOX  195,  BROADCASTING 


w/n  the 
People's  Cause" 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Natl  Rep. 


 Serving  a  market 

of  two  million  Minneso- 
tans  who  demand,  de- 
serve and  get  the  best  in 
radio ! 

65  DIFFERENT 

PROGRAMS  DAILY! 


New  WTMJ  Policy        PCTl^T^/^  PsTi 

MJ  Milwaukee  inaugurates  a      I.....-,./,.  J — .  J. — J — I 


WTMJ  Milwaukee  inaugurates  a 
new  public  service  policy  October 
7  with  a  90-minute  sustaining 
Sunday  morning  series  of  worship 
programs.  More  than  25  religious 
denominations  will  participate.  An 
inter-faith  committee  has  been 
formed  in  Milwaukee  to  represent 
the  religious  groups  and  supervise 
series. 


MINNEAPOLIS  *  ST.  PAUL,  MINNESOTA 

LrJ  □  ^>LM 


AMERICAN 
Broadcasting  Co. 
FREE  &  PETERS 
Natl.  Reps. 
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FACT  or  FICTION? 


Jumbo,   Barnum's  ele- 


phant, weighed  as  much  as  a 
locomotive. 

A»  Fiction.  Some  locomo- 
tives are  87  times  as  heavy. 
It's  a  Known  FACT  that 

WLAW 

LAWRENCE,  MASS. 

is  the  choice  of  local  and 
national  advertisers  to  reach 
New  England's  3rd  Largest 
Concentrated    Radio  Audi- 


5000  WATTS    680  Kc. 

NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


RICHMOND 

COVERAGE 

PETERSBURG 

RATES 

WIRE  or  WRITE 


wssv 

Petersburg,  Virginia 


TWIN  FALLS  •  IDAHO 
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Weldon  and  Carr 
Start  Partnership 

Open  Consulting  Engineering 
Firm  in  Washington 

JAMES  0.  WELDON,  chief  of  the 
Bureau  of  Communications  Facili- 
ties, OWI,  resigned  last  week  to 
form  his  own  consulting  engineer- 
ing firm  in  Washington  in  partner- 
ship with  Lester  H.  Carr,  former 
CBS  engineer  and  until  recently 
technical  advisor  with  the  Bureau 
of  Ships,  Navy  Dept. 

Weldon  &  Carr  will  be  ready  for 
business  this  week  with  offices  at 
1605  Connecticut  Ave.  The  firm 
plans  to  offer  a  complete  service  to 
existing  and  prospective  broad- 
casters in  AM,  FM  and  television, 
from  preparation  of  applications 
through  design  and  installation  of 
station  facilities. 

Outstanding  Engineer 

One  of  the  nation's  outstanding 
radio  engineers,  Mr.  Weldon  was 
responsible  for  the  development  of 
the  extensive  network  of  powerful 
shortwave  and  medium  wave  broad- 
cast stations  which  carried  the 
Voice  of  America  into  four  conti- 
nents, facilitating  the  invasions 
of  Italy  and  France  and  contribut- 
ing to  the  breakdown  of  German 
morale.  Under  his  direction,  24 
shortwave  stations  were  built  in 
the  U.  S.  to  augment  the  14  which 
were  in  existence,  in  addition  to 
stations  in  Africa,  Italy,  France, 
Belgium,  Hawaii  and  Saipan,  the 
last  a  50  kw  medium  wave  instal- 
lation which  he  personally  super- 
vised. 

Prior  to  joining  OWI  in  August 
1942,  Mr.  Weldon  was  identified 
with  the  design  and  construction 
of  some  of  the  highest-powered 
stations    in    North    America.  He 


Canada  FM  Plans  Await 
Frequency  Allocations 

PLANS  for  establishment  in  Can- 
ada of  FM  broadcasting  now  are 
awaiting  decision  of  the  Dept.  of 
Transport  as  to  what  frequencies 
Canada  will  use  for  FM.  The  de- 
partment's radio  branch  has  made 
no  announcements  and  is  reportedly 
watching  developments  in  Wash- 
ington before  deciding  what  fre- 
quencies are  to  be  given  Canadian 
FM  stations. 

Dr.  Augustin  Frigon,  general 
manager  of  the  Canadian  Broad- 
casting Corp.,  Ottawa,  has  an- 
nounced that  the  CBC  board  of  gov- 
ernors has  made  recommendations 
to  Dept.  of  Transport  regarding 
the  60  FM  license  applications  be- 
fore the  board.  It  also  has  recom- 
mended that  the  FM  stations  use 
same  programs  as  AM  affiliates 
of  the  FM  stations,  since  the  pri- 
mary aim  is  to  give  better  service. 
CBC  is  planning  to  set  up  FM  sta- 
tions in  a  number  of  cities  in  Can- 
ada, at  present  having  one  at 
Montreal.  Only  two  privately  oper- 
ated experimental  FM  stations  are 
in  operation  in  Canada,  at  CFRB 
Toronto  and  CFCF  Montreal. 


Mr.  Weldon 


Mr.  Carr 


was  in  charge  of  the  installation 
of  the  500  kw  transmitter  for 
XERA  Villa  Acuna,  Mexico,  and 
a  100  kw  station  at  Mexico  City. 
As  consultant  for  the  Federal 
Telephone  &  Radio  Corp.,  he  de- 
signed the  50  kw  transmitter  for 
WABC,  key  station  for  CBS  in 
New  York  and  the  CBS  shortwave 
transmitter  at  Brentwood,  Long 
Island. 

Mr.  Carr  was  a  civilian  con- 
sultant for  antenna  design  and  sys- 
tems in  the  Navy  Dept.  and  also 
completed  assignments  designing 
radar  and  electronic  navigational 
aids  for  airplanes  and  ships.  Be- 
fore the  war,  he  was  engineer  in 
charge  of  the  WBBM-CBS  Chicago 
transmitter  division  and  performed 
most  of  the  transmitter  engineer- 
ing work  for  the  CBS  central  divi- 
sion under  Frank  Falknor,  who 
was  then  chief  engineer. 

Previously,  Mr.  Carr  was  chief 
engineer  for  KSTP  St.  Paul,  where 
he  served  as  general  consultant  on 
the  Minnesota  Network.  While  at 
KSTP,  he  collaborated  in  original 
work  on  wave  tilt  measurement, 
which  served  to  develop  a  fast  ac- 
curate method  for  determining 
ground  conductivity  from  which 
optimum  transmitter  sites  can  be 
determined. 


EXECS  TELL  CLUB 
NEWS  HERE  TO  STAY 

NEWS  SHOWS  are  just  as  impor- 
tant to  the  public  today  as  they 
were  during  the  war,  and  there  will 
be  little  or  no  slack  in  audience  lis- 
tening if  a  zest  and  a  new  slant  is 
given  the  newscasts.  That  was  the 
opinion  expressed  by  all  four  speak- 
ers at  the  weekly  meeting  of  the 
Chicago  Radio  Managers  Club, 
Sept.  19. 

Speakers  were  Program  Man- 
agers Gene  Rouse,  American  cen- 
tral division;  Buck  Gunn,  WGN 
Chicago;  Walter  Preston,  WBBM 
Chicago;  and  Oliver  Morton,  na- 
tional spot  and  local  sales  manager, 
NBC  central  division,  who  was  fill- 
ing in  for  Jules  Herbuveaux,  NBC 
program  manager,  unable  to  attend. 

Tinney  to  WCAU 

COMDR.  JOSEPH  L.  TINNEY, 
former  director  of  public  relations, 
Fourth  Naval  District,  with  head- 
quarters in  Philadelphia,  joined 
WCAU  Philadelphia  as  assistant  to 
the  president.  The  first  reserve  to 
be  called  to  active  duty  in  the  Phila- 
delphia District,  in  1939,  Comdr. 
Tinney  formerly  served  as  execu- 
tive director  of  the  Pennsylvania 
Highway  Safety  Council,  and  was 
also  an  executive  of  the  Continental 
Distilling  Corp.  of  America. 


All  CBS  Station 
Now  in  BMB  Fol< 

American  Also  100%;  Tot 

Membership  Numbers  549 

WBBM  Chicago  and  WTOP  Was 
ington,  CBS-owned  stations,  ha 
been  added  to  the  list  of  BMB  si 
scribers.  With  these  newcomers, 
stations  owned  by  CBS  are  nc 
BMB  members. 

All  four  stations  owned 
American— WJZ  New  York,  WE> 
Chicago,  KECA  Los  Angeles  a 
KGO  San  Francisco — also 
signed  up  with  BMB.  WEAF  N< 
York  is,  however,  the  only  NT 
owned  station  to  join  BMB  to  da 

Other  new  BMB  subscribers 
elude  WSSV  Petersburg,  Yi 
KGEZ  Kalispell,  Mont.;  WNC 
New  Orleans;  WLS  Chicag 
WD  AD  Indiana,  Pa.  (not  yet 
operation) ;  KTNM  Tucumca 
N.  M.;  WCAP  Asbury  Park,  N. 
BMB  total  is  now  549  subscribe 

Network  Plan  Received 

BMB  last  week  reported  a  gt 
reaction  to  the  announcement 
its  network  participation  pi 
[Broadcasting,  Sept.  17].  In 
sence,  it  was  pointed  out,  this  pi 
now  gives  broadcasters  and  us< 
of  radio  a  single  standard  of  au 
ence  measurement  for  individi 
stations,  for  regional  and  for 
tional  networks,  all  stabilized 
the  same  basis  and  each  comp 
able  to  the  other. 

The  decision  to  drop  the  te 
"circulation"  and  to  replace  it  w 
"BMB  index  of  station  audien< 
also  has  met  with  approval,  p 
ticularly  from  advertisers  z 
agencies  who  feared  that  the  lo: 
established  use  of  "circulation" 
mean  physical  distribution  of  c 
ies  of  a  publication  might  1( 
to  confusion  if  the  word  were 
plied  to  reported  station  listeni 
BMB  officials  hope  that  the  dis 
vantage  of  the  more  cumbersc 
"BMB  index  of  station  audien 
phrase  will,  in  time,  be  circi 
vented  by  the  adoption  of  sim 
"BMB",  much  as  network  audie 
program  ratings  are  commonly 
ferred  to  in  the  industry  as  "Ci 
leys"  or  "Hoopers". 


"Remember,  no  more  swing  wi 
we    start    the  broadcast 
WFDF  Flint." 
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]nd     of     War  Time 
Sept.  30  Begins 
Old  Trouble 

AR  TIME  passes  into  history 
2  a.m.  Sept.  30.  The  Senate 
te  Thursday  passed  without  op- 
sition  the  Boren  Bill  (HR-3974) 
hich  restores  the  country  to 
andard  time  next  Sunday  morn- 
The  House  previously  had 
ssed  the  measure.  President 
ruman  was  expected  to  sign  the 
11,  inasmuch  as  he  had  requested 
passage. 

Radio's  time  headaches,  which 
we  been  comparatively  few  since 
ar  time  was  adopted  Jan.  20, 
42,  again  loom  beginning  next 
ring  when  the  eastern  part  of 
e  country,  including  New  York, 
expected  to  revert  to  its  pre- 
ar  custom  of  adopting  daylight 
ving  time. 

Meanwhile,  Chicago  broadcast- 
face  double  schedule  trouble 
that  city  under  local  option, 
11  remain  on  daylight  saving 
me  until  Oct.  28.  Schedules 
ust  be  shifted  Sept.  30  when  the 
tion  returns  to  standard  time 
d  again  on  Oct.  28  when  Chi- 
go  goes  back  to  central  standard 
ae. 

Chicago  Problem 

Unless  Chicago's  City  Council 
ts  before  Sept.  30,  Chicago  net- 
rk  affiliates  face  four  weeks  of 
at  one  program  director  terms 
"sheer  mayhem".  Sponsors  are 
willing  to  give  up  choice  day 
d  night  hours  with  established 
tings  and  agencies  point  firmly 
contracts  agreeing  to  set  times 
broadcasts.  Chicago  stations 
i  calling  on  everyone  from 
ayor  Kelly  to  NAB  and  the 
C  for  help. 
In  the  case  of  WGN,  most  seri- 
sly  concerned  since  it  originates 
ny  locally  sponsored  programs, 
tion  executives  find  themselves 
a  double  dilemma.  Not  only 
ist  they  try  to  satisfy  local  ac- 
mts  but  they  must  do  so  know- 
that  the  Chicago  Tribune,  rep- 
enting the  front  office,  is  well 
;isfied  with  daylight  saving, 
oo,  WGN,  as  well  as  other  net- 


s 


work  affiliates,  will  be  forced  to 
put  on  farm  programs,  children's 
shows  and  news  broadcasts  at  odd 
hours  when  audience  shifts  and 
sets-in-use  vary  greatly. 

All  stations  point  out  that  if 
Chicago  remains  on  daylight  sav- 
ing time  until  Oct.  28,  Hooper  rat- 
ings, which  are  based  on  a  three- 
months  period,  will  mean  nothing 
at  all. 

Walter  Preston,  WBBM-CBS 
program  director,  said  "it's  going 
to  be  a  mixed  up  mess  for  us  after 
Sept.  30."  As  far  as  he  is  con- 
cerned, and  most  radio  executives 
agree,  networks  and  stations  want 
universal  time. 

'Out  of  Step' 

NBC,  through  its  Chicago  af- 
filiate WMAQ,  takes  a  similar 
view.  "Broadcasters  like  it  all 
one  way  or  the  other,"  a  WMAQ 
spokesman  said.  "Chicago  is  out 
of  step  with  the  nation,"  he  added. 

Arthur  C.  Page,  WLS,  said  the 
station  had  sent  "a  bale"  of  let- 
ters from  listeners  to  Sen.  Lucas 
(D.  111.)  urging  him  to  press 
Congress  for  an  early  end  of  offi- 
cial war  time. 

At  WENR,  American  Chicago 


affiliate,  Gene  Rouse  indicated  the 
station  would  do  its  best  to  ac- 
commodate local  clients  but  that 
where  direct  conflicts  arose,  net- 
work sponsors  would  take  prece- 
dence and  that  the  station  may 
have  to  give  delayed  broadcasts 
on  some  of  its  local  programs. 

This  confusing  picture  was 
pointed  out  to  Mayor  Kelly  by 
members  of  the  Radio  Manage- 
ment Club,  which  pleaded  for  im- 
mediate revoking  by  City  Council 
of  the  local  option  law,  passed 
many  years  ago. 

While  the  Mayor  has  promised 
action,  "one  way  or  the  other" 
before  Sept.  30,  it  is  understood 
considerable  pressure  is  being 
brought  by  Chicago  business  and 
industry  favoring  daylight  saving 
time,  since  employers  are  more 
concerned  with  coal  and  electricity 
saved  by  the  extra  hour  of  day- 
light than  local  radio  problems. 

A  good  many  radio  executives 
express  the  opinion  the  FCC 
should  establish  a  single  time 
standard  for  radio,  which  should 
eliminate  the  old  headache  of  ar- 
ranging program  schedules  twice 
a  year  as  was  necessary  before 
the  war. 


BALTIMORE'S 


Morrell  Co.  Starts  Spot 
Campaign  for  Red  Heart 

JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food),  has 
signed  contract  for  participating 
live  five-a-week  announcements  on 
Martha  Deane  on  WOR  New  York, 
Housewives  Protective  League  on 
KMOX  St.  Louis  and  KNX  Los 
Angeles,  Molly  Martin  on  WBAL 
Baltimore,  and  Ruth  Crane  on 
WMAL  Washington.  In  addi- 
tion, Henri,  Hurst  &  McDonald, 
New  York  agency,  is  buying  par- 
ticipation spots  on  women's  pro- 
grams in  ten  other  major  markets 
not  announced. 

Company  has  also  contracted 
with  Arthur  La  Fave  Syndicate  for 
exclusive  advertising  rights  to  dog 
character  comic  strip,  Napoleon  & 
Uncle  Elby,  which  firm  will  use  as 
official  symbol  for  Red  Heart  prod- 
ucts. 


Mr.  Appleby 


HO  WD  YOU  LIKE  TO  SELL  AN 

S00MA000  MARKET! 


Omaha's  MUTUAL  station  offers  you 

$800,000,000  .  .  .  the  buying  in- 
come of  KBON's  17-county  area  in 
the  heart  of  the  rich  central  Mis- 
souri Valley  Market. 
$800,000,000  .  .  .  equal  to  two- 
thirds  of  the  buying  power  of  the 
entire  state  of  Nebraska,  in  an 
area  equal  to  only  half  the  popula- 
tion of  the  state. 
An  $800,000,000  market  available 
to  you  on  KBON  .  .  .  the  station 
that  SELLS! 


General  Manager,  PAUL  R.  FRY 
National  Repr.,  SPOT  SALES,  INC. 


MUTUAL  BROADCASTING  SYSTEM 


"The  Midwest's  Greatest  Maxket" 


APPLEBY  NAMED 
TO  BUDGET  POST 

PAUL  H.  APPLEBY,  vice-presi- 
dent   and    general    manager  of 
the  Queen  City  Broadcasting  Co., 
licensee  of  KIRO  Seattle,  a  third 
owner  of  KFPY 
Spokane,  Wash., 
and  applicant 
for  a  1  kw  sta- 
tion    in  Boise, 
Ida.,    last  week 
was  appointed 
by  President 
Truman     to  be 
assistant  direc- 
tor   of    the  Bu- 
reau     of  the 
Budget,    a  post 
he  resigned  last  fall  to  enter  ra- 
dio [Broadcasting,  Nov.  27,  1944]. 

Mr.  Appleby,  before  retiring 
last  December  to  enter  private 
business,  had  been  in  Government 
service  for  12  years.  He  became 
executive  assistant  to  Secretary  of 
Agriculture  Wallace  in  1933,  re- 
maining in  that  post  until  1940. 
In  1941-42  he  was  chief  of  the  U. 
S.  food  mission  to  Great  Britain 
and  served  as  chairman  of  the  In- 
ternational Wheat  Conference.  He 
was  appointed  assistant  director 
of  the  Budget  Bureau  in  early 
1944.  Before  his  Government 
service,  Mr.  Appleby  was  a  pub- 
lisher. 

Mr.  Appleby  resigned  as  officer 
and  director  of  the  Queen  City 
Broadcasting  Co.  but  plans  to  re- 
tain his  stock.  Saul  Haas,  presi- 
dent of  Queen  City,  was  enroute 
home  from  Europe  when  Piesident 
Truman  named  Mr.  Appleby  to  the 
Budget  Bureau  post.  Mr.  Haas  is 
Collector  of  Customs  of  the  Port  of 
Seattle. 


UJ 
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MUTUAL  BROADCASTING  SYSTEM 


JOHN  ELMER  GEORGE  H.  ROEDER 

President  General  Manager 

FREE  &  PETERS,  Inc. 

Exclusive  National  Representatives 


Universal  Broadcasting  Company 


announces 
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New    Hollywood  studios 
6757  Hollywood  Blvd. 
Connected  with 
Radio  Station  KPAS, 

Los  Angeles 
Radio  Station  KSFO, 
San  Francisco 


at 


V niversal  Network 


Univerasl   Broadcasting  Co., 
6757  Hollywood  Blvd., 
Los  Angeles,  Hollywood  8282, 

Mark  Hopkins  Hotel, 
San  Francisco,  Exbrook  4567 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 
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Hon.  H.  W.  Land 
Kircher,  Helton  and  Collett 
Dayton,  Ohio 
Dear  H.W., 

The  boss  is  in  a  terrible  stew  these 
days.  I  gue83  there  ARE  times  when 
business  is 
TOO  good. 
Anyhoic,  h  e 
was  telling  me 
the  other  night 
liow  much  he 
wanted  to  find 
a  spot  to  put 
Singin'  Sam 
for  Old  Relia- 
ble Coffee,  but 
he  just  doesn't 
have  a  spot 
open  right 
now.  Matter  of 
fact  .  .  .  here 
at  WCHS  we 
have  a  waiting 
list  of  both 
local  and  na- 
tional accounts 
and  naturally, 
we 'd  like  to 
take  'em  all 
on.  J  u  8  t 
thought  rd 
drop  you  this 
note  tonite  to 
tell  you  the 
boss  and  I  are 
working  on  it. 
because  we  DO 
■want  to  take 
care  of  old 
friends. 
Yts., 
Algy 

WCHS 

Charleston,   W.  Va. 


Specialized  Programs 

FOR  A 
LARGE  GROUP  OF 
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NEW  YORK'S 

WLIB 


1190  ON  THE  DIAL-CLEAR  CHANNEL 


Transfer  of  KFNF  End  of  FBIS  and  RID  Seen 

In  House  Committee  Actio 


Is  Given  Approval 


Commission  Praises  Program 

Service  Offered  by  Station 

TRANSFER  of  control  of  KFNF 
Inc.,  operating  KFNF  in  Shenan- 
doah, la.,  to  a  new  firm — Midwest 
Operating  Co. — controlled  by  own- 
ers of  Henry  Field  Seed  Co.,  was 
approved  Sept.  19  by  the  FCC  in  a 
decision  that  administers  a  spank- 
ing to  KFNF  officers  for  failure  to 
report  all  past  dealings  involving 
operation  of  the  station. 

KFNF  is  now  controlled  by  John 
W.  Nicolson,  who  holds  150  of  the 
200  shares  of  Class  B  voting  stock, 
and  Elbert  A.  Read,  holder  of  the 
other  50  shares,  along  with  100  of 
the  500  shares  of  non-voting  Class 
A  stock.  Both  are  vice-presidents 
and  directors  of  KFNF  Inc.  Henry 
Field,  founder  of  the  station,  holds 
the  other  400  shares  of  non-voting 
A  stock.  Messrs.  Nicolson  and 
Reed  own  approximately  50%  each 
of  the  seed  company. 

Stockholders'  Testimony 

Stockholders  of  KFNF  Inc.,  says 
the  FCC,  testified  at  a  hearing 
they  plan  to  offer  unissued  stock  to 
present  stockholders  in  proportion 
to  their  present  holdings.  Funds 
realized  would  be  used  to  put  in 
improvements.  Among  minority 
stockholders  is  Cowles  Broadcast- 
ing Co.,  which  held  48.75%  of  out- 
standing stock  in  KFNF  Inc.  Mr. 
Nicolson  held  .71  share  of  KFNF 
stock  (0.18%)  and  Mr.  Reed  2.26 
shares  (0.56%).  The  seed  company 
plans  to  continue  spending  about 
$25,000  a  year  in  advertising  on 
KFNF. 

Praising  program  service  of  the 
station,  as  well  as  plans  for  im- 
proved programming,  the  Commis- 
sion pointed  out  the  Field  group's 
derelictions  in  failing  to  report  a 
contract  with  Jesse  Kaufman  some 
years  ago  as  well  as  a  plan  to  jug- 
gle frequencies  and  added  that  they 
had  resulted  from  ignorance  and 
misinformation  as  to  the  FCC  rules. 

The  Commission  used  the  case 
to  warn  that  it  should  be  promptly 
and  fully  notified  of  plans  involving 
frequency  shifts.  Failure  to  report 
agreements  with  Kaufman  and 
Cowles  would  justify  refusal  to 
renew  license,  the  FCC  said,  but 
took  the  stand  that  violations  due 
to  ignorance  may  be  less  serious 
than  wilful  violations  with  intent 
to  deceive. 


Dr.  S.  V.  Sanford 

DR.  STEADMAN  V.  SANFORD, 
74,  chancellor  of  the  University 
System  of  the  State  of  Georgia,  and 
a  member  of  the  George  Foster 
Peabody  Radio  Awards  Advisory 
Board,  died  at  Emory  University 
Hospital,  Atlanta,  Sept.  15.  He 
founded  the  Henry  W.  Grady  school 
of  Journalism  at  the  U.  of  Georgia, 
and  served  as  its  head  for  a  number 
of  years.  He  also  founded  the 
Southern  Conference,  intercollegi- 
ate athletic  group.  He  is  survived 
by  his  widow  and  three  sons. 


PERMITTING  a  gradual  tapering 
off  of  war  activities  with  ultimate 
liquidation  of  the  Foreign  Broad- 
cast Intelligence  Service  and  Radio 
Intelligence  Division  of  the  FCC, 
the  House  Appropriations  Commit- 
tee last  Wednesday  reported  out  a 
bill  reducing  independent  offices  ap- 
propriations by  $7,982,000. 

The  Commission's  1946  fiscal 
year  appropriation  of  $2,430,000 
for  national  defense  projects  would 
be  reduced  by  $930,000  under  the 
Committee's  recommendations  and 
the  bill  (HR-4103)  introduced  by 
Chairman  Cannon  (D-Mo.)  of  the 
Committee. 

Permits  Tapering  Off 

"The  Committee's  reduction  ap- 
plies to  both  projects  (FBIS  and 
RID),"  said  the  report.  "It  would 
reduce  the  total  availability  for 
the  fiscal  year  to  $1,500,000,  which 
should  permit  a  gradual  tapering 
off  and  yet  finance  all  liquidation 
costs."  Regular  appropriation  for 
FCC  is  $2,554,400,  excluding  over- 
time  pay. 

During  hearings  before  the  Ap 
propriations  subcommittee  Sept.  11, 
FCC  Chairman  Paul  A.  Porter  and 
Commissioner  E.  K.  Jett  were  cri- 
ticized severely  by  several  Commit- 
tee members  because  they  asked 
that  the  Commission's  appropria- 
tion be  continued  because  of  in- 
creased work  brought  about  by  ex- 
panding communications. 

Chairman  Porter  told  the  Com- 
mittee that  monitoring  the  radio 
spectrum  "goes  to  the  crux  of  radio 
regulation".  Chairman  Cannon 
couldn't  understand  how  the  Com- 
mission's monitoring  duties  would 
increase  in  peacetime,  rather  than 
decrease.  Neither  could  Rep.  Taber 
(R-N.Y.).  Rep.  Cannon  pointed  out 
that  under  the  Appropriations  Act, 
national  defense  activities  must 
cease  60  days  after  hostilities  and 
that  date  would  be  Oct.  14. 

Commissioner  Jett  testified  that 
monitoring  work  of  the  Commission 
will  be  heavier  because  of  the  vast 
expansion  of  broadcasting.  He  men- 
tioned FM,  television  and  increased 
standard  stations,  as  well  as  avia- 
tion communications. 

Chairman  Porter  said  the  Com- 
mission was  prepared  to  liquidate 
FBIS  within  60  days  after  hostili- 
ties but  that  the  State  Dept., 
UNRRA,  CIAA  and  Federal  Re- 
serve Board  had  requested  it  be 
continued. 

Cannon  Opinion 

"Here  the  war  has  ended  in  1945 
and  we  naturally  expect  a  consider- 
able recision  in  your  appropria- 
tion," said  Cannon.  "Instead  of 
proposing  a  recision,  you  come  in 
with  a  proposed  deficiency  of  $379,- 
652  attributed  to  the  new  Pay  Act. 
I  see  no  indication  at  all  that  you 
are  taking  any  steps  whatever 
toward  complying  with  the  provi- 
sions of  the  law.  You  are  in  ab- 
solute disregard  of  the  law,  as  far 


th 


M 


as  you  are  concerned." 

Rep.  Wigglesworth  (R-Mass. 
long  a  foe  of  the  FCC  and  membe 
of  the  House  Select  Committee 
Investigate  the  Commission  in 
last  session,  questioned  Chairms 
Porter  about  the  work  of  Charle 
I.  Seipmann,  former  BBC  prograi 
head  [Broadcasting,  July  30]. 

Mr.  Porter  testified  that 
Seipmann  was  employed  "on  a  ten 
porary  basis  for  a  review  of  certai 
Commission  decisions  over  the  ps 
several  years.  .  .  .  He  was  makii 
a  review  of  a  series  of  decisions 
certain  fields  of  applications  ar 
grants." 

Rep.  Wigglesworth  demanded 
know  why  the  Commission's  o\ 
law  staff  couldn't  have  done  tl 
work.  Chairman  Porter  said  tl 
staff  was  "too  short-handed", 
explained  that  Mr.  Seipmann  wj 
employed  "for  a  pei'iod  of  a  mom 
making  a  review  of  the  Commi 
sion's  decisions  and  he  attempt* 
to  codify  them  and  make  a  report 
In  a  supplemental  report  Chai 
man  Porter  told  the  Committee  th 
Mr.  Seipmann  (although  the  Hou 
Committee  report  referred  to  hi 
as  "Stedman")  was  paid  $670. 
from  July  7-Aug.  2  and  was 
sisted  by  four  clerks. 
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Seeks  Contract  End 

KAY  KYSER  returned  to  the  a 
on  NBC  Wednesday,  Sept.  19, 
though  he  has  been  attempting 
withdraw  from  contract  with  Am 
ican  Tobacco  Co.  and  Colgat 
Palmolive-Peet  Co.,  Jersey  City,  f 
College  of  Musical  Knowledg 
Wednesday  10-11  p.m.  Kyser  is  co 
tracted  for  26  more  months 
American  Tobacco  Co.  and  Foot 
Cone  &  Belding,  New  York,  owne 
of  the  show,  who  have  leased  it 
present  sponsor,  Colgate-Palmoliv 
Peet  Co.  through  Ted  Bates  In 
New  York,  until  Christmas  19^ 


KRKO  Transfer  Grant 

TRANSFER  of  control  of  KRK 
Everett,  Wash.,  to  William  R.  Ti 
and  Archie  G.  Taft  was  approv 
Sept.  18  by  the  FCC.  Lee  E.  Mu 
gett,  35%  owner,  sold  his  inter* 
to  the  Tafts  for  $13,601.57.  W 
liam  R.  Taft  is  president  and  gi 
eral  manager  of  KRKO. 
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Ixecutives  of  NBC 
discuss  Operation 

Lanagement    Group  Spends 

^eek-end  in  Pennsylvania 

JEADED    by    Board  Chairman 
[rig.  Gen.  David  Sarnoff  and  Pres- 
ent Niles  Trammell,  more  than 
of  NBC's  top  executives  are 
Sha\vnee-on-the-Delaware,  Pa., 
a  Sept.  19-25  meeting  of  the 
ptwork's  management  committee, 
alicy  and  procedure  of  network 
aerations  were  to  be  discussed. 
Those  attending  included:  Frank 
Mullen,  vice-president  and  gen- 
ial manager;  Vice-Presidents  Wil- 
im  S.  Hedges,  John  F.  Royal,  A. 

Ashby,  Roy  C.  Witmer,  C.  L. 
lenser,  C.  L.  Egner,  0.  B.  Hanson, 
J>hn  H.  MacDonald,  Frank  M.  Rus- 
jll   (Washington),  Sidney  Strotz 
Ivestern  division),  R.  J.  Teichner, 
leasurer;  Harry  F.  McKeon,  con- 
loller;  Dr.  James  R.  Angell,  public 
lrvice  counsellor;   Clay  Morgan, 
Jsistant  to  the  president;  Ernest 
la  Ossa,  personnel  director ;  Hor- 
|n    Heath,   director,  information 
[partment;  James  V.  McConnell, 
mager,  national  spot  sales;  Eas- 
Woolley,  mgr.,  station  relations. 
ICharles  Hammond,  director,  ad- 
Irtising  and  promotion ;  Sydney  H. 
[ges,  manager,  press  department; 
I  E.  Showerman,  eastern  division 
lies  manager;  James  M.  Gaines, 
|sistant  advertising  and  promotion 
rector;  Vernon  Pribble,  manager, 
|TAM   Cleveland;   Lloyd  Yoder, 
mager,  KOA  Denver;  John  El- 
bod,  manager,  KPO  San  Fran- 
|co;    Carleton   Smith,  manager, 
iC  Washington;  Sheldon  Coons, 
lsultant;  Roy  Norr,  consultant; 
cWitt  Millhauser,  director;  Orrin 
pnlap,  RCA  director  of  advertis- 
and  publicity. 


New  lineup  discussed 

erican   Affiliates    Go  Into 
—Net  Realignment  

:TIREMENT  of  Chester  J.  La- 
che,  vice-chairman,  from  active 
^ticipation  in  the  operations  of 
lerican  and  the  reinstatement  of 
^sident  Mark  Woods  as  chief 
sutive  offieer  were  the  major 
|ics  of  discussion  by  members  of 
network's  station  planning  and 
fisory    committee,    meeting  in 

York  Sept.  17-18. 
Otherwise  the  meeting  dealt  with 
fely  routine  matters,  it  was  re- 
ted.  Station  men  met  Monday, 
|cutives  of  the  network  Tuesday. 
Lttending  were:  H.  Allen  Camp- 
WX  JZ  Detroit,  chairman ; 
Lliam  A.  Riple,  WTRY  Troy; 
|T.  Hagman,  WTCN  Minneap- 
Henry  P.  Johnston,  WSGN 
lingham ;  Harold  Hough, 
:0  Fort  Worth;  W.  Duncan 
KVOD  Denver;  Louis  F. 
leek,  KTMS  Santa  Barbara; 
|C.  Bochman,  WCOS  Columbia, 
Mr.  Kroeck  is  a  new  mem- 
of  the  committee,  replacing 
5.  Stuht,  KJR  Seattle,  who  re- 
led  from  the  station  and  from 
1  committee. 


NABET  DISCUSSIONS 
TO  CONTINUE  TODAY 

NEGOTIATIONS  between  Na- 
tional Assn.  of  Broadcast  Engi- 
neers and  Technicians,  independent 
radio  engineers  union,  and  NBC 
and  American  will  resume  at  1:30 
this  afternoon,  Sept.  24,  in  the 
NBC  board  room  in  New  York. 
Meetings  were  recessed  Wednes- 
day evening  because  of  the  de- 
parture of  the  NBC  negotiating 
committee  to  attend  the  NBC  man- 
agement committee  meeting  in 
Shawnee-on-the-Delaware.  Satis- 
factory progress  was  reported  and 
it  is  anticipated  that  complete 
agreement  will  be  reached  this 
week. 

On  Thursday  morning  NABET 
began  negotiating  with  WOR  New 
York  for  a  renewal  of  its  one-year 
contract  with  that  station.  Satis- 
factory progress  was  reported 
here  also,  with  expectations  that 
this  contract  may  be  completed 
before  the  NABET  delegation  re- 
sumes its  discussions  with  the  two 
networks. 

Network  contracts  will  probably 
run  for  two  years,  WOR's  for  18 
months,  it  was  learned.  Unions 
salary  demands  at  the  networks 
are  being  resolved  on  a  compro- 
mise basis  with  the  new  scale  said 
to  be  virtually  completed,  and  it 
is  understood  that  the  new  deal 
with  WO'E  will  follow  much  the 
same  pattern. 


Delehanty  Named 
Successor  to  Lane 


CONFLICT  ON  ILLICIT 
STATIONS  IN  HAWAII 

TESTIMONY  of  James  Lawrence 
Fly,  former  FCC  chairman,  before 
the  House  Select  Committee  to  In- 
vestigate the  FCC,  and  the  Army 
board's  report  on  Pearl  Harbor 
are  in  conflict  regarding  illicit  sta- 
tions in  Hawaii. 

In  its  report  to  the  Secretary 
of  War,  the  Army  board,  com- 
posed of  three  generals,  said  :  "On 
Dec.  7  a  number  of  illegal  radio 
stations  interfered  with  the  radio 
operations  of  the  Army." 

Appearing  before  the  House 
Committee  on  March  7,  1944,  Mr. 
Fly  testified,  under  eross-examina- 
tion  by  Rep.  Miller  (R-Mo.)  :  "No 
illicit  transmitters  were  operating 
on  the  Islands.  At  least,  there 
was  no  evidence  that  they  were. 
There  was  a  complete  job  of  moni- 
toring being  done  all  of  the  time, 
and  the  two  or  three  newspaper 
stories  that  came  out  on  the  sub- 
ject were  run  down  to  the  ground 
and  they  have  proved  false." 

Mr.  Fly  told  the  Committee  the 
FCC  Radio  Intelligence  Division 
was  charged  with  monitoring  the 
spectrum  to  detect  clandestine  sta- 
tions. He  said  the  FCC  had  three 
monitoring  stations  "in  Hawaii 
prior  to  Pearl  Harbor." 
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Bartlett  to  WGN 

TOMMY  BARTLETT,  released 
from  AAF,  returns  to  WGN  Chi- 
cago and  Sept.  24  starts  new  pro- 
gram featuring  interviews  with 
Chicago  personalities,  Monday 
through  Friday,  3:15-3:30  p.  m. 

Broadcast  Advertising 


Mr.  Delehanty 


Mr.  Lane 


JACK  DELEHANTY,  formerly  as- 
sistant director  of  advertising, 
press  and  radio,  has  been  named 
director  of  this  branch  of  the 
Treasury's  War  Finance  Division, 
succeeding  Thomas  H.  Lane.  Mr. 
Lane  has  resigned  to  become  United 
Drug  Co.  director  of  advertising 
and  sales  promotion. 

In  announcing  the  resignation 
Ted  R.  Gamble,  WFD  national  di- 
rector, said  Mr.  Lane  has  done  "a 
splendid  job  for  our  Bond  program 
and  his  many  friends  in  War  Fi- 
nance are  sorry  to  see  him  leave." 
Change  is  effective  Oct.  15. 

Messrs.  Lane  and  Delehanty  have 
been  with  the  War  Bond  program 
from  the  start.  Mr.  Lane  had  been 
copywriter  and  account  executive 
for  Young  &  Rubicam,  New  York. 
He  set  up  and  guided  the  War 
Bond  advertising  section  which  dur- 
ing the  peak  of  the  Seventh  Loan 
mobilized  §42,000,000  in  advertising 
support.  Mr.  Delehanty  has  been 
with  several  New  York  agencies, 
including  Geyer,  Cornell  &  Newell 
and  BBDO.  He  was  responsible 
for  production  and  distribution  of 
all  War  Bond  promotion  materials. 

The  two  will  present  radio,  press 
and  outdoor  advertising  plans  for 
the  Victory  Loan  drive  at  a  series 
of  coast-to-coast  meetings  of  Bond 
workers,  starting  Sept.  25  in  Al- 
bany, N.  Y.,  and  closing  in  Port- 
land, Ore.,  Oct.  5. 


KSAN  to  Double  Staff 
In    Joining  Associated 

JOINING  Associated  Broadcasting 
Corp.  will  mean  the  doubling  of  the 
staff  of  KSAN  San  Francisco,  ac- 
cording to  Jerry  Akers,  station 
manager.  Quarters  in  the  Furni- 
ture Mart  Building,  1355  Market 
St.,  will  be  expanded  as  soon  as 
more  room  is  available.  At  least  two 
programs  will  emanate  daily  from 
San  Francisco.  A  staff  orchestra, 
headed  by  Jack  Buckingham  will 
join  the  station  shortly,  and  Lee 
Giroux,  a  commentator,  will  broad- 
cast nationally  from  KSAN. 


Ross  Named 

DICK  ROSS,  recently  released 
from  the  AAF,  has  been  named 
production  manager  for  Associated 
Broadcasting  Co.  on  the  West 
Coast.  Ross  was  shot  down  over 
Germany  and  held  prisoner  of  war 
for  nine  months.  Before  entering 
service  he  was  program  director 
for  KMO  Tacoma  and  night  super- 
visor for  Don  Lee  Broadcasting 
System  headquarters. 
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When  you're  staying 
a  r  The  Roosevelt !  All 
the  best  of  Manhat- 
tan is  within  com- 
foi'ta  hie  walking 
distance  of  this  mid- 
town  hotel,  known 
for  Hilton  hospital- 
ity. Rooms  with  Bath 
from  $4.50. 


HOTEL 


O  -an   ua.penter,   Cjen.  Mgr. 
MADISON  AVE.  AT  45TH  ST. 
NEW  YORK 
Other   Hilton   Hotels  include 
Chicago:   The  Stevens 
Dayton: 
The  Dayton-Biltmore 
Los  Angeles: 
The  Town  House 


Dtrect  Entrance  to  Grand  Central  Terminal 


The  Sf<*t/0 
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NBC  1 

SALT  LAKE  CITY 

JOHN  BLAIR  &  CO.    National  Htpifstrrta 

■  STATION^ 

one  if  he  GREAT  stations 

OF  THE  NATION 
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—Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C 


Help  Wanted 


Wanted — Promotion  copywriter.  See  dis- 

play  ad  on  this  page.  

Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661, 

BROADCASTING.  

Excellent  opportunity  offered  to  1st 
class  engineer  by  250  watt  Indiana  net- 
work station.  Permanent  position,  start- 
ing at  $45.00  per  week.  Box  43,  BROAD- 

CASTING.  

Both  staff  announcer  and  salesman  for 
permanent  well-paying  positions  with 
progressive  Rocky  Mountain  NBC  affil- 
iate in  town  of  15,000  stable  population. 
Best  of  fishing  and  hunting.  Everything 
but  metropolitanism  and  high  cost  of 
living;  send  photo,  references.  If  an- 
nouncer, send  transcription  with  appli- 

cation.  Box  169,  BROADCASTING.  

Sales  manager — 250  watt  network  sta- 
tion midwestern  market,  90,000,  plan- 
ning expansion  program.  Permanent 
position.  Excellent  opportunity.  Send 
complete  review  education,  experience, 
together  with  picture  and  estimate  in- 
come requirements.  Box  173,  BROAD- 
CASTING.  

Wanted — Licensed  operator.  Must  be 
experienced  and  steady.  Send  your 
qualifications,  education,  recommenda- 
tions and  any  small  recent  photograph. 
Network  station  in  Great  Lakes  area. 

Box  182,  BROADCASTING.  

Wanted — Experienced  studio  control 
man  in  network  station  east  of  Chi- 
cago. Send  your  qualifications,  educa- 
tion and  photo  in  first  letter.  Box  183. 

BROADCASTING.  

Announcer — Outstanding  midwest  NBC 
affiliate  wants  morning  man  who  can 
do  personality  show  with  transcriptions. 
$75.00  weekly  base  with  talent  opportu- 
nities. Send  transcription  and  personal 
background  to  Box  184,  BROADCAST- 
ING^  

Midwest  announcer — Immediate  open- 
ing for  experienced  commercial  man 
with  knowledge  of  popular  music,  rec- 
ords, and  handling  personality  shows. 
Five  kw  station,  ABC  network,  in  capi- 
tal city  of  midwest  state.  Highly  aggres- 
sive organization.  Salary  commensurate 
with  ability.  Field  wide  open  for  right 
type  personality  with  experience.  Box 

191,  BROADCASTING.  

Advertising  agency  in  Richmond,  Va., 
wants  young  man  for  radio  department. 
Contact  and  copy  writing.  State  age, 
experience,  salary  expected.  Box  192, 
BROADCASTING. 

Whatever  became  of  those  good  depend- 
able announcers?  The  steady,  reliable 
kind  that  you  could  count  on.  We  offer 
steady  employment,  compatible  sur- 
roundings, and  good  salary.  Send  tran- 
scription, references,  photo  with  appli- 
cation.  Write  Box  193,  BROADCASTING. 
WGCM,  Gulfport,  Mississippi,  has  open^ 
ing  for  transmitter  operator.  Permanent. 
Announcers — Two  immediate  openings 
at  5  kw  CBS  affiliate.  Permanent  posi- 
tions for  right  men.  Send  details  about 
yourself  to  Merritt  Milligan,  Prog.  Dir., 
KGLO,  Mason  City,  Iowa. 
Two  combination  announcer -engineers 
needed  with  first-class  license,  pleasing 
voice,  for  48-hour  week  at  $55.00  per 
week,  WCRS,  NBC  affiliate  at  Green- 
wood, S.  C. 

Need  a  man  with  first  class  license  who 
can  announce.  MBS  affiliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts. 
General  Manager,  KHAS,  Hastings,  Nebr. 
Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  HI. 


Radio  Construction 
Men 

Radio  men  who  are  interested  in 
building  radio  broadcasting  equip- 
ment can  avail  themselves  at  this 
time  of  excellent  post-war  posi- 
tions. Must  be  able  to  read  sche- 
matics and  do  neat  wiring  but 
engineering  skill  not  mandatory. 
Good  wages  in  attractive  middle- 
western  city.  Wire,  phone  or  write. 

Gates  Radio  Company 
Quincy,  Illinois 
Phone  522 


Help  Wanted  (Cont'd) 

Experienced  announcer  wanted  with 
third  class  ticket.  Must  be  capable 
copywriter  and  have  car.  Submit  photo 
and  complete  radio  background  with 
references.    Progressive     station  with 

plans.  KSEI,  Pocatello,  Idaho.  

Wanted — First  class  radiotelephone  op- 
erator who  knows  transmitters  and  as- 
sociated equipment.  Good  maintenance 
man.  Provide  radio  background,  refer- 
ences and  snapshot.  KSEI,  Pocatello, 
Idaho. 

Salesman  for  midwest  network  station. 
Experience  necessary.  Salary  and  com- 
mission. Splendid  opportunity.  Perma- 
nent to  right  man.  Good  staff.  Growing 
station.  Send  record  and  full  informa- 
tion immediately.  Box  204,  BROADCAST- 
ING^  

Announcer  with  third  ticket,  exper- 
ienced in  disc  and  control  work.  Small 
town,  good  station,  good  pay.  No  long- 
hairs,  no  boozers,  no  transients.  Swell 
future  for  vet.  Write  Box  205,  BROAD- 

CASTING.  

Progressive  southern  network  local  needs 
announcer  immediately.  Good  living 
conditions  and  chance  for  advancement. 
Wire  or  write  WMLT,  Dublin,  Ga. 
Network  owned  station  wants  promo- 
tion-publicity manager.  See  elsewhere 
this  page. 


Situations  Wanted 


Engineer — First  telephone  license.  Fif- 
teen years'  experience  all  angles  broad- 
casting, desires  permanent  connection 
progressive  station.  Best  references.  All 
correspondence     answered.     Box  155, 

BROADCASTING.  

Announcer — Two  years'  experience  com- 
mercial announcing,  news,  copy  writ- 
ing and  control  room  technique.  Would 
prefer  position  in  west  or  middlewest. 
4F,  21  years  old.  $45.00  min.  Box  186, 
BROADCASTING. 

Station  manager — with  complete  engi- 
neering experience.  Returning  Naval 
Comdr.  24  years  all  phases  radio.  Serv- 
ices available  anywhere.  Box  187, 
BROADCASTING. 

Announcer-program  director — Army  offi- 
cer about  to  be  discharged  desires  per- 
manent position  with  regional  station. 
Go  anywhere  but  south.  27  years  old, 
married.  Eight  years'  experience  as  an- 
nouncer, news,  commercial,  variety,  and 
special  events  shows;  program  direc- 
tor; producer;  news  editor;  and  writer. 
Three  years  overseas  as  Radio  Officer 
for  Army,  managing  foreign  broadcast 
stations.  Relieved  from  Army  in  about 
two  weeks.  Best  references.  Anxious 
start  working.  Can  arrange  personal 
interview.  Box  189,  BROADCASTING. 

Experienced  announcer  now  employed, 
desires  permanent  position  with  pro- 
gressive station.  Box  190,  BROADCAST- 
ING. 

Announcer — Versatile,  well  educated. 
Experienced  in  sports,  news,  special 
events.  Age  34,  married,  good  appear- 
ance. Available  immediately  for  perma- 
nent connection.  Box  194,  BROAD- 
CASTING.  

Announcer,  26  years,  single,  desires 
change.  4  years  radio — newscasts,  com- 
mercials, platter  shows.  Will  consider 
offers.  Available  few  weeks'  notice.  Box 
196,  BROADCASTING. 

Experienced  radioman,  first  class  li- 
cense, seeks  employment  in  southwest. 
References.  Box  201,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Twelve  years  in  radio!  Experienced  as 
manager,  salesman,  local  and  national 
and  news  announcer.  Prefer  position  as 
commercial  manager.  Married,  with  a 
family.    Minimum    salary    $100.00  per 

week.  Box  202,  BROADCASTING.  

Girl,  21,  now  working  as  program  direc- 
tor-copywriter, desires  any  position 
radio  television.  Some  announcing- 
engineering.  Third  class  ticket.  Some 
television  training,  little  experience 
children's  programs.  College  grad.  Area 
around  New  York  preferred.  Box  197, 

BROADCASTING.  

Announcer — Young,  honorably  dis- 
charged. College  experience  and  training 
all  phases  radio  production.  Newscast- 
ing  a  specialty.  Can  handle  board,  turn- 
tables, etc.  (not  a  technician).  Tran- 
scription  available.    Box  198,  BROAD- 

CASTING.  

Writer-commentator.  Experienced  wo- 
man, alert  to  new  program  trends,  AM. 
FM  and  television.  Writes  educational 
scripts,  women's  programs,  drama,  gen- 
eral continuity.  National  reputation  in 
field  of  radio  education  commentary. 
Author  of  widely  sold  radio  listener 
booklets.  Eight  years'  network  expe- 
rience, some  television  production. 
Varied  pre-war  writing  background, 
press  experience  with  war  agency.  Would 
now  like  program  or  writing  job  in 
peacetime  radio.  Chicago  preferred.  Box 
199.  BROADCASTING. 

Place  your  station  in  capable  hands. 
First  class  engineer  team  will  operate 
for  interest  and  salary.  FM-television, 
broadcasting  experience,  announcing, 
accounting.  Box  200,  BROADCASTING. 

Released  Naval  officer  desires  connec- 
tion with  southern  station  or  holder 
of  CP  as  manager  or  chief  engineer. 
Must  be  permanent.  Write  or  wire 
George  Yazell,  510  Harvey  St.,  William- 
son, West  Va. 

Program  director -writer.  Journalism 
graduate.  Producer  radio  shows  and 
minstrels.  Recording  and  network  tenor, 
pianist.  Experienced  teacher  singing, 
announcing,  writing.  Talent  trained  for 
station  shows  and  personnel.  Honor- 
ably discharged  veteran.  Arthur  Corn- 
wall, Box  278,  Chester,  S.  C. 


Announcer-beginner.  Retiring  officer. 
29,  married,  sober,  sensible,  capable, 
personable,  voice,  writing  ability,  ideas. 
Exchange  inexperience  for  modest  sal- 
ary, help,  permanency.  Go  anywhere. 
Transcription,  photo  on  request.  R.  A. 
Greene,  1801  Niagara  St.,  Buffalo  7, 
N.  Y. 


Announcer.  Desires  permanency.  2  years' 
experience.  Honorable  discharge.  25 
years  old.  News,  commercials,  turnta- 
bles, controls.  State  salary,  hours.  Earl 
T.  Perin,  317  Willard  Ave.,  Joliet,  Hli- 
nois. 


Announcer — Naval  veteran.  Wishes  start 
in  radio.  Service  background  includes 
announcing  Navy  shows.  Personality, 
ability,  good  voice.  Prefer  Florida.  Ted 
LaGrosse,  7128  Hollywood  Blvd.,  Holly- 
wood, Calif. 


Available  soon  as  station  manager  or 
assistant.  Qualifications  for  other  execu- 
tive positions.  Announcing,  script-writ- 
ing, public  relations  experience.  Univer- 
sity graduate,  4  years'  Army  communi- 
cation assignments.  Age  26.  Major  Milton 
Frank,  Jr.,  3740  Fillmore  St.,  San  Fran- 
cisco, California. 


Situations  Wanted  (Cont'd) 


Available  Nov.  1.  Navy  veteran,  29. 
married.  Last  five  years  radio.  Writing, 
production,  programming,  publicity. 
Three  years'  newspaper  experience.  One 
year  selling.  College  graduate.  Excellent 
references.  Lt.  J.  H.  Sierer,  USNR,  911 
Graydon  Ave.,  Apt.  A-3,  Norfolk  7,  Va. 

First-class  operator  (Army  1st  Lt.)  to 
be  discharged  Oct.  15th  desires  operat- 
ing work  in  southern  New  England  or 
N.  Y.  C.  station.  Two  years'  broadcasting 
background,  no  operating.  Lt.  G.  C. 
Wetmore,  AC,  P.  O.  Box  42,  No.  Turro, 
Mass. 


Marine  officer,  married,  college  graduate, 
first-class  license,  desires  position  in 
western  station.  Experience  includes  five 
years  in  engineering,  electronics,  an- 
nouncing and  copy  writing.  Being  re- 
leased in  two  months.  Capt.  H.  C. 
O'Donnell,  TJSMCR,  Signal  Battalion. 
Camp  Lejeune,  N.  C. 

Young  veteran — Wants  staff  announcing 
job  with  progressive  station.  Good  voice, 
versatile.  Experience  in  announcing, 
writing,  acting,  directing,  Blue  Network, 
Hollywood,  Max  Reinhardt,  Andre 
Chariot.  Audition  record  on  request. 
Married.  Jack  Richesin,  Hotel  Chicagoan, 
Room  896,  Chicago  90,  Illinois.  

Veteran  5  years,  familiar  latest  engineer- 
ing, desires  position  progressive  station. 
All  licenses,  broadcast  experience,  code 
speed-45,  studio  announcing,  capable 
designer  for  technical  improvements, 
desire  100-10,000  watter.  Married,  25. 
John  B.  Broughton,  Jr.,  Aviation  Chief 
Radioman,  USNR,  1420  Southgate,  Ar- 
mada  1,  Corpus  Christi,  Texas. 

Production  man.  Returned  veteran.  New 
York  area  preferred.  3  years'  experience 
all  phases  radio  broadcasting.  Neil  S. 
Robinson,  4  River  Terrace,  Stamford. 
Conn. 


Radio  time  sales — Navy  lieutenant,  age  I 
29,  eager  to  commence  time  sales  career  8 
for  progressive  network,  station,  or  I 
radio  agency.  Grounded  in  advertising  I 
procedure,  2  years'  agency  account  solic-  I 
itation  success.  Family  man,  an  ener- 1 
getic,  personable,  high-calibre  repre-B 
sentative  with  college  degree.  Available  I 
November  1.  Lt.  Frank  C.  Eaton,  Dart-H 
mouth  College,  Dept.  of  Naval  Science  I 
and  Tactics,  Hanover,  N.  H. 


WANTED  f 
Promotion  Copywriter  I 

Promotion  department  of  major  net-  1 1 

work's  spot  broadcasting  division  of-  1 1 

fers  excellent  opportunity  to  young  I  r. 

male   copywriter,    preferably   exper-  I 
ienced  in  radio. 

Job  requires  preparation  of  program 

information,  sales  presentations,  ap-  m  * 

plication    of    audience    research   to  BJJ 

sales  problems  and  related  promo-  H , 
rional  activities. 

Starting  salary  is  moderate.  Location  I 

in  New  York  City.  Samples  will  be  I 

helpful   in   guaging  your   qualifica-  I 

tions.    Full    details    to    Box    216,  I 
BROADCASTING. 


VACANCY! 

PROMOTION-PUBLICITY 
MANAGER! 

Network-owned  station  in  MID- 
WEST offers  unlimited  opportunity 
for  experienced  promotion  and 
public  relations  manager  to  head 
department.  The  self-driver  with 
radio  background  and  effective 
ideas  will  have  generous  budget  to 
invest  and  be  given  wide  rein  in 
his  creative  work  and  responsi- 
bilities. Please  write  fully.  Samples 
of  your  past  achievements  will  be 
appreciated. 

BOX  203,  BROADCASTING 


AVAILABLE 
Successful  Radio  8C 
Advertising  Man 

Background  includes  ten  years  ex- 
perience in  national  agency,  repre- 
sentative and  station  field.  Excel- 
lent record  in  selling  and  manage- 
ment. Have  run  stations  in  east 
and  middlewest.  Desire  managerial 
position  in  progressive  station.  35, 
married,  two  boys.  Best  references 
from  all  phases  of  radio. 

BOX  188 
BROADCASTING 


STUDIO  CONTROL 
ENGINEER 

An  opening  is  available  on 
the  West  Coast  for  an  ex- 
perienced Studio  Control  En- 
gineer. Network  experience 
preferred.  Permanent  posi- 
tion with  a  major  company. 
Answer  must  supply  experi- 
ence in  detail,  age  and 
salary  now  received. 

BOX  185,  BROADCASTING 


Situations  Wanted  (Cont'd) 

■lanufacturers  service  engineer  to  Air 
'orps  and  Navy,  pre-war  chief  engi- 
neer outstanding  midwest  local  desires 
■e-entry  broadcast  field.  8  years  broad- 
ist  experience.  Box  206,  BROADCAST - 
tNG. 


Miscellaneous 


jportscaster-newscaster — play  by  play 
pd  commentary,  all  sports.  Two  years 
[portscaster  and  news  editor  5  kw  CBS. 
tow  employed  50  kw.  Married,  26,  4F. 
|o5.00  week  minimum.  Box  207,  BROAD- 

:asttng.  

lischargee — 5  years  experience  produc- 
ton,  news,  ad  lib  artist  wants  early 
lornlng  or  afternoon  disc  jockey  job. 
/ill  consider  good  staff  position.  Tele- 
hone  Washington,  D.  C,  Me.  0958  or 
ire  S.  Woodall  49  Eye  St.,  N.  W. 
Ladio  writer-director— Topnotch  youni 
foman,  network  calibre  Now  with  well- 
lown    agency.    Commercials,  serials, 
)gram  ideas,  client  contact.  Full  time 
free  lance,  New  York  or  west  coast. 

)X  208,  BROADCASTING.  

ou'll  want  to  investigate  young,  enter- 
rising,  imaginative  writer  with  broad 
ickground  including  radio,  industrial 
ppy,  market  research,  who'd  like  to 
prk  with  agency  handing  radio  ac- 
^unts.  Box  209,  BROADCASTING. 
ipable  local  station  manager  in  south- 
In  market  of  60,000  desires  change, 
lert,  promotion  minded,  good  charac- 
fr,  can  make  your  station  pay.  35  years 
Have  been  in  present  job  six  years. 
|ants  long  time  arrangement.  Married, 
ro  children.  Available  immediately. 
5X  215,  BROADCASTING. 


^lesman — 30  years  old,  veteran.  Exper- 
iced  in  all  phases  of  radio  station 
om  A-Z.  $45.00  week  base.  Pacific  coast 
ly.  Give  me  a  whirl.  Mel  Merz,  122 
sKinley  Ave.,  Geneva,  111.  

Iteran — To  be  released  from  hospital 
jsires  program  or  production  director- 
lip.  Nine  years  commercial,  two  years 
JRS  experience  announcing  and  di- 
eting. References.  S/Sgt.  Staton  Dix- 
4762  Lake  Park,  Chicago.  

|leman-program  director — Veteran,  age 
married,  reliable,  6  years  radio  ex- 
rience,  4  years  newspaper.  Active  in 
fic  organizations,  want  to  make  per- 
inent  home.  Have  good  health,  per- 
lality,  enthusiasm,  ability.  Minimum 
bOO.00.  Mr.  Hanson  Dustin,  c/o  Sgt. 
|m  Reynolds,  119  Marvin  Ave.,  Peters- 
|rg,  Va.  

lung     woman — University  graduate. 

le  experience,  wants  position  as  con- 
^uity  writer  and  (or)  announcer  with 
sgressive  stations.  Program  ideas,  tal- 
ked, industrious.  Best  references.  Box 
BROADCASTING.  

Igineer — 8  years  broadcasting,  3  FCC, 
|months  field  engineer  with  large  com- 

ly.  First  class  license,  37,  married. 

sfer  Pacific  Coast  or  Rocky  Mountain 
hes.  Box  212,  BROADCASTING. 

|ief  announcer  now  employed  desires 
Eition  as  staff  announcer  in  small  sta- 
in. Experienced  in  news,  platter  shows, 
Box  213,  BROADCASTING.  

Lief  engineer — Army  officer  expects 
[charge  shortly.  Seeks  position  pro- 
Issive  station.  5  years  technical  broad- 
iting,  familiar  with  FM,  1st  class 
prator's  license.  Age  34,  married.  Box 
BROADCASTING.  

^eran,  40,  top  salesman,  promotion 
contact  man  with  sound  ideas, 
lowledge  of  entertainment  field.  Seeks 
bition  with  radio  station,  advertising 
mcy  or  transcription  firm.  Staff  Sgt. 
|D.  Harris,  USMC,  1257  North  Alex- 
jria  Ave.,  Los  Angeles,  California. 

reran — Seeks  connection  announcer, 
|gram  manager  or  television  produc- 
any  capacity.  Excellent  background 
Ih  AFRS  and  radio  stations.  Refer- 
ees. Contact  John  Davis,  2723  Clifton 
.,  Cincinnati,  O.  

teran  associated  AFRS  with  excellent 
lercial  radio  background,  seeks 
lition  as  staff  announcer  or  video 
Vnection.  Good  references.  Communi- 
|e.  Robert  G.  Clayton,  910  Webster 
.,  Chicago  14.  

kk-E-Here!  Honorably  discharged, 
fee  years'  announcing  experience, 
pmercials,  newscasting,  comedy.  Two 
rs  with  N.  Y.  station.  Have  refer- 
les.  Hold  third  class,  expect  first  soon, 
f-k  anywhere  for  suitable  salary, 
ris  Sheeler,  373  S.  2nd  St.,  Brooklyn 
|N.  Y. 

Wanted  to  Buy  

cutive  will  buy  interest  or  full  stock 
llocal  or  regional  station.  Replies 
Ited  confidentially.  Box  176,  BROAD- 
tTTNG. 


Announcer's,  writer's,  emcee's  Comedy 
Material.  Catalog  free.  Box  29,  BROAD- 
CASTING. 


For  Sale 


For  sale— Western  Electric  Duo  Speed 
turntable  with  both  vertical  and  lat- 
eral reproducers.  Also  Memovox  refer- 
ence recorder  and  500  Memodlscs.  Make 
offer.  E.  T.  McKenzie,  Station  WJBK, 
Detroit  2,  Michigan. 


For  sale — One  new,  unused  250  watt 
converted  transmitter,  meets  FCC  spec- 
ifications— $2800.  One  composite  con- 
sole, used,  but  excellent  condition — 
$425.00.  Gillette  Burton,  Spring  Hill. 
Mobile,  Ala. 

250  watt  transmitter,  complete  with  one 
set  spare  tubes.  FCC  approved.  It  is  the 
equipment  formerly  used  by  WJW, 
Akron.  First  check  or  money  order  for 
$1250.00  will  buy  it.  Pacific  Coast  Amuse- 
ment Co.,  Oakland,  California. 


For  sale — New  250  watt  Temco  trans- 
mitter, Conversion  kit  for  FCC  approval, 
spare  set  of  tubes.  Never  uncrated. 
Highest  cash  offer.  Call  or  wire  J. 
Troesch,  Steubenville,  Ohio.  Tel.  2-6265. 
Western  Electric  lateral  recording  heads. 
Two  at  $185.00  each.  These  are  usually 
not  obtainable  anywhere.  No  needles  or 
brackets  supplied.  Can  be  adapted  to 
lathe  type  machines  only.  One  Univer- 
sal master  recording  amplifier,  four 
channels  and  equalizer.  Perfect  condi- 
tion, only  $485.00.  Damon  Transcrip- 
tion Lab.,  1221  Baltimore  Avenue,  Kan- 
sas City  6,  Mo. 


PROFESSIONAL  DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Frew  Bldg^  Wuh^  D.  C. 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg,  District  8456 

Washington,  D,  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consuming  Radio  Engineer 
982  National  Press  Bldg. 
Washington,  D.  C. 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
★     ★  ★ 

Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


HERBERT  L.WILSON 

and  associates 
Consulting  radio  Engineers 
AM  fm  television  Facsimile 

(018  Vermont  Ave.,  H.VL\  W4Swhgto»  5,  D.O. 

NATIONAL  7161 


GOMER 

L.  DAVIES 

Consulting 

Radio  Engineer 

P.O.  Box  71 

Warfield  9089 

College 

Park,  Md. 

BUY  VICTORY 
BONDS! 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Preu  Bldg.        Dl.  12tS 

Washington,  D.  C 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commsrcial  Radio  Equip.  Co. 


e  International  Building.  Washington,  D.  O. 
e  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World,  Hollywood,  Cal." 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 

Washington  4, .  D.  C. 


Tel.  Bridgeport  7-2465 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Cone. 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  BTiarcliff  PL,  N.E. 
Atlanta,  Ga.      ATwood  3328 


DIXIE  B.  McKEY 
ROBERT  C.  SHAW" 


CONSULTING 
RADIO  ENGINEERS 

1108  16th  Street  N.  W.         Suite  405 
Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  3,  D.  C 
Decatur  1234 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
710  14th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG . 
1319  F  STREET  N.  W. 


WASH..  D.  O 
DISTRICT  4127 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  Sl  CHICAGO  19 

Triangle  4400 


WELDON  &  CARR 

CONSULTING  RADIO  ENGINEERS 

WASHINGTON,  D.  C. 

1605  CONNECTICUT  AVENUE 
PHONE— MICHIGAN  4151 


"ORDERING  104  MORE  SHOWS" 

advises  Fred  Cannon— ALL-CANADA  RADIO  LTD. 

THE  SHADOW 

Available  locally  on  transcription— see  C.  M1CHELSON  67  W.  44  St..  N.Y.C. 
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People 


At  Deadline ... 


YANKEE  SEEKS  4  FM 

OUTLETS;  OTHER  APPLICATIONS 

APPLICATIONS  for  four  FM  stations  were 
filed  Friday  by  the  Yankee  Network  to  com- 
pensate for  loss  of  coverage  occasioned  by 
the  FCC  assignments  to  existing  FM  stations 
which  classified  Paxton,  Mass.,  as  a  Worces- 
ter metropolitan  station  and  cut  its  power  from 
50  kw  to  20  kw  radiated  power.  The  new  sta- 
tions are  for  Boston,  Bridgeport,  Hartford  and 
Providence. 

FM  station  in  Cleveland  is  asked  by  WJW 
Inc.,  with  10,600  sq,  mi.  coverage.  Robert  W. 
Rounsaville  and  George  M.  Clark,  d/b  Eliza- 
bethton  Bcstg.  Co.,  Elizabethton,  Tenn.,  asks  CP 
1240  kc  250  w  unl.  Cedar  Rapids  Bcstg.  Corp., 
Cedar  Rapids,  la.,  seeks  CP  1450  kc  250  unl. 
KSKY  Dallas  asks  increase  1  to  50  kw.  New 
station  in  Wichita  Falls,  Tex.,  990  kc  1  kw  D 
only,  is  asked  by  Darrold  W.  Cannon,  execu- 
tive v-p  and  part  owner  of  KFDM  Beaumont, 
Tex.  He  recently  retired  from  Amy  duty. 

AFRA  PROTESTS  DEMILLE 

AFRA  has  protested  to  the  American  Legion 
against  Wall  Street  Post  awarding  Cecille  B. 
DeMille  citation  in  honor  of  the  156th  anni- 
versary of  Bill  of  Rights.  Union  has  also  ob- 
jected to  officials  at  American  Network  who 
plan  to  carry  ceremonies,  with  DeMille  mak- 
ing guest  appearance.  American  officials 
agreed  to  give  AFRA  equal  air  time  if  Mr. 
DeMille  should  say  anything  controversial,  but 
pointed  out  he  appears  as  guest. 

NCBS  TO  FILE 

APPLICATIONS  will  be  filed  Oct.  8  with 
FCC  for  stations  in  Des  Moines  and  St.  Paul, 
to  be  key  outlets  of  North  Central  Broadcast- 
ing System  and  Mississippi  Valley  Network. 
Independent  Broadcasting  Co.  will  file  for  a 
10  kw  station  on  940  kc  in  Des  Moines  and 
Midwest  Broadcasting  Co.  for  5  kw  outlet  on 
580  kc  in  St.  Paul.  John  W.  Boler,  NCBS  presi- 
dent, has  an  interest  in  both  filing  companies. 

Closed  Circuit 

(Continued  from  page  4) 

leaders  already  have  started  beating  drums 
and  reports  from  Blue  Grass  State  indicate 
Mr.  Porter  isn't  averse  to  running. 

IT  WOULDN'T  BE  surprising  if  President 
Truman  personally  dedicates  the  new  radio 
correspondents'  broadcast  room  in  Senate  wing 
of  Capitol.  As  Senator  he  worked  hard  to  give 
radio  newsmen  recognition.  On  House  side  work 
has  begun  on  remodeling  the  old  file  clerk's 
office  for  radio  room,  despite  opposition  from 
press  corps.  During  summer  recess  Speaker 
Sam  Rayburn,  cognizant  of  radio's  needs,  or- 
dez-ed  files  moved  elsewhere.  Now  broadcast 
booths  are  being  built.  Kudos  to  Earl  Godwin, 
past  president  of  Radio  Correspondents  Assn., 
Dick  Harkness,  present  head;  D.  Harold  Mc- 
Grath,  superintendent  of  Senate  radio  gallery, 
and  Bill  Vaughan,  superintendent  of  the  House 
gallery,  for  overcoming  stiff  opposition  to  get 
radio  recognition  in  Congress. 

SHANNON  ALLEN,  chief  of  the  radio  intel- 
ligence section,  information  division,  Interior 
Dept.,  will  leave  that  position  soon  to  launch 
a  new  public  relations  enterprise. 


WILLARD  K.  BAILEY 

WILLARD  K.  BAILEY,  39,  manager  of  Kan- 
sas City  office  of  Katz  Agency,  station  repre- 
sentative, died  Friday  morning,  Sept.  21,  in 
an  Omaha  hospital.  In  Omaha  on  business, 
Mr.  Bailey  had  been  rushed  to  the  hospital 
the  preceding  Monday  following  an  attack  of 
appendicitis.  Former  salesman  with  WJJD 
Chicago  and  one  time  with  John  E.  Pearson 
Co.  and  Spot  Sales  Inc.,  Mr.  Bailey  joined 
Katz  in  1943.  He  is  survived  by  his  wife  and 
three  children. 

QUICK  TIME  SHIFT  OUT 

SPECIAL  committee  from  Chicago  Radio 
Management  Club  was  told  late  Friday  by 
Mayor  E.  J.  Kelly  that  "even  if  he  wanted  to" 
council  could  not  change  local  option  govern- 
ing daylight  saving  time  to  coincide  with  New 
York  time  by  Sept.  30.  Council  meets  Oct.  16 
and  it  would  take  two  weeks  for  request  to  be- 
come law,  the  mayor  said,  adding  suggestion 
that  group  present  resolution  urging  change 
to  take  effect  next  year. 

j.W-T  NAMES  JACKSON 

T.  CORNWELL  (Corny)  JACKSON,  deputy 
chief  of  OWI  Domestic  Radio  Bureau,  Holly- 
wood, has  been  named  vice-president  of  J. 
Walter  Thompson  Co.,  and  manager  of  the 
Hollywood  radio  division.  He  succeeds  to  of- 
fice of  the  late  Daniel  Danker,  which  has  been 
administered  by  Norman  Blackburn,  be- 
comes West  Coast  business  manager  and  radio 
talent  buyer.  Robert  Gillham,  formerly  pub- 
licity and  advertising  director  of  Paramount 
Pictures  Corp.,  becomes  an  agency  vice-presi- 
dent. Headquartered  in  New  York,  he  will 
be  in  charge  of  television  and  commercial  and 
industrial  film. 

LOCAL  'HEADLINES' 

AMERICAN  Network  co-op  program  Headline 
Edition  on  Oct.  1  changes  format  to  include 
one-minute  and  ten-scond  break  in  which  sta- 
tions may  insert  local  news. 

WAAW  PLANS 

WAAW,  FM  complement  to  WAAT  Newark, 
will  begin  experimental  operations  about  first 
of  year  and  full  time  programming  Feb.  1, 
Irving  R.  Rosenhaus,  general  manager  and 
vice-president  of  WAAT,  predicted  last  week. 
WAAW  will  operate  with  20  kw  on  96.1  mc. 


RADIO  SHELL  DIVULGED 

SECRET  of  the  radio-operated  fuse, 
called  "second  only  to  the  atomic  bomb" 
in  helping  win  war,  has  just  been  revealed 
by  the  Navy.  Known  as  "VT  Fuse",  it  is 
five-tube  radio  sending  and  receiving  sta- 
tion, about  size  of  pint  bottle,  which  fits 
into  projectile  nose.  It  employs  radar 
principles  in  the  use  of  magnetic  waves 
which  are  reflected  back  to  the  tube  by 
any  target  that  gives  off  radio  reflection, 
such  as  metal  objects,  water  or  earth. 
Projectile  then  explodes  automatically 
within  70  feet  of  the  target,  with  frag- 
ments showering  the  area.  It  has  been 
used  in  both  European  and  Pacific 
theaters.  Of  the  10,000,000  fuses  from  all 
sources,  RCA  Victor  supplied  5,500,000, 
the  company  reported  Friday. 


MAJ.  JAMES  L.  HOWE,  for  3y2  years  with 
Army  Airways  Communications  System,  two 
of  them  in  European  and  African  theaters, 
shortly  will  go  on  inactive  duty.  For  three 
years  manager  of  WBTM  Danville,  Va.}  hej 
plans  returning  to  radio  but  probably  not  in 
Virginia. 

LT.  COMDR.  J.  HARRISON  HARTLEY,  ori 
terminal  leave  from  Navy,  joins  NBC  televiJ 
sion  department  in  New  York  Oct.  1.  Comdr 
Hartley  was  assistant  director  of  news  and 
special  events  with  NBC  before  going  to  NavJ 
in  1941,  as  head  of  the  Radio  Section,  Publij 
Relations.  He  set  up  Navy  studios  at  Pearl 
Harbor  and  Guam. 

LT.  JAMES  W.  HURLBUT,  released  fronj 
Marine  Corps  where  he  was  in  charge  of  radiJ 
public  relations,  has  joined  WBBM  Chicago  iJ 
news  and  special  events  supervisory  capacity] 
A  former  promotion  director  of  WTOP  Wash! 
ington,  Lt.  Hurlbut  was  first  correspondent  ol 
Guadalcanal. 

MICHAEL  KEITH,  at  War  Dept.,  WashingtoJ 
as  consultant  economist,  appointed  to  staff  ol 
the  Advertising  Research  Foundation,  New 
York.  He  had  been  assistant  director  of  markel 
research  for  Vick  Chemical  Co.  '> 

TYLER  DAVIS,  formerly  with  J.  Waltel 
Thompson  Co.,  Chicago,  joins  executive  staff  ol 
Arthur  Kudner  Inc.,  New  York. 

NORMAN  PAIGE,  Far  East  correspondent  fol 
American  who  has  been  covering  the  occupatiol 
of  Japan,  has  left  Tokyo  for  San  Francisc 
aboard  the  USS  Iowa. 

EDWIN  T.  JAMESON,  former  account  execi 
tive  of  WABC  New  York,  to  sales  staff  < 
WNEW  New  York. 

T/SGT.  THOMAS  H.  MOORE,  former  con 
mercial  program  manager  of  WOR  New  Yor] 
awarded  Bronze  Star.  He  is  program  directc 
of  Armed  Forces  Radio  Section  informatio 
unit  in  Far  East. 

STANLEY  PULVER,  formerly  with  Bio 
Co.  as  assistant  business  manager  of  rad 
department  and  prior  to  that  with  CBS  nil 
years,  has  joined  the  radio  department  i 
Dancer-Fitzgerald-Sample,  New  York. 

WILLIAM  J.  PATTERSON,  recently  in  Mi 
rine  Corps,  has  returned  to  H.  B.  LeQuat 
Inc.,  New  York. 

ETHEL  WIEDER,  formerly  timebuyer  j 
Foote,  Cone  &  Belding,  New  York,  joins  Bid 
Co.,  New  York  Sept.  24  as  timebuyer  and  a 
sistant  to  John  Hymes,  head  of  the  radio  dU 
partment. 

SPOT  SALES  PACT 

SPOT  SALES  Inc.  has  made  an  arrangemej 
with  Adam  J.  Young  Jr.  Inc.,  whereby  tl 
latter  organization  Sept.  24  assumes  repij 
sentation  of  all  stations  heretofore  handled  1 
Spot  Sales.  Latter  company  will  concentra| 
on  the  musical  end  of  its  business,  continuiJ 
as  exclusive  representatives  of  Associatl 
Transcription  Library  service  and  as  operatj 
of  Radio  Transcription  Co.  of  America. 

AFM  DATA  PLAN 

PLANS  to  set  up  employment  statistical  b| 
reau  at  AFM  headquarters  were  disclsoed  I 
the  union  in  letter  sent  locals  by  James  I 
Petrillo,  national  president. 
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ADVERTISING    MUST    PACE  PROGRESS 


The  Land  of  Unborn  Babies 


This  Advertisement 

Helped 
More  Americans  to 

UV£  LONGER/ 


THIS  is  the  first  in  the  now-famous  Metropolitan  series 
of  educational  ads  that  has  appeared  without  interruption 
since  August,  1922.  During  this  time,  the  health  and  lon- 
gevity of  Americans  have  increased  greatly.  While  many 
other  factors  have  contributed,  The  Metropolitan  Life 
Insurance  Company's  pioneering  in  this  type  of  education 
has  been  a  material  factor  in  America's  unprecedented 
achievements  in  the  field  of  public  health. 


/N  Maeterlinck's  Play— 
The  Blue  Bird,"  you  see  the  exquisite  Land  — 
all  misty  blue — where  countless  babies  are  waiting 
their  time  to  be  bom. 

As  each  one's  hour  comes,  Father  Time  swings  wide 
the  big  gate.  Out  flies  the  stork  with  a  tiny  bundle 
addressed  to  Earth. 

The  baby  cries  lustily  at  leaving  its  nest  of  soft,  fleecy 
clouds — not  knowing  what  kind  of  an  earthly"nest" 
it  will  be  dropped  into. 

Every  baby  cannot  be  born  into  a  luxurious  home  — 
cannot  find  awaiting  it  a  dainty,  hygienic  nursery, 
rivalling  in  beauty  the  misty  cloud-land. 
But  it  is  every  child's  rightful  heritage  to  be  bom 
into  a  clean,  healthful  home  where  the  Blue  Bird  of 
Happiness  dwells. 

As  each  child  is  so  born — 

the  community,  the  nation,  and  the  home  are  richer. 
For  just  as  the  safety  of  a  building  depends  upon  its 
foundation  of  rock  or  concrete  so  does  the  safety  of 
the  race  depend  upon  its  foundation — the  baby. 
And  just  as  there  is  no  use  in  repairing  a  building 
above,  if  its  foundation  be  swi  there  is  no  use  in 
hoping  to  build  a  strong  civilization  except  through 
healthy,  happy  babies. 

Thousands  of  babies — 

die  needlessly  every  year.  Thousands  of  rickety  little 
feet  falter  along  Life's  Highway.  Thousands  of  im- 
perfect baby-eyes  strain  to  get  a  clear  vision  of  the 
wonders  that  surround  them  Thousands  of  de- 
fective ears  cannot  hear  even  a  mother's  lullaby. 


And  thousands  of  physically  unfit  men  and  w 
occupy  back  seats  in  life,  are  counted  failures — all 
because  of  the  thousands  and  thousands  of  babies 
who  have  been  denied  the  birthright  of  a  sanitary 
and  protective  home- 
So  that  wherever  one  looks  —  the  need  for  better 
homes  is  apparent.  And  wherever  one  listens  can 
be  heard  the  call  for  such  homes  from  the  Land  of 
Unborn  Babies. 

The  call  is  being  heard — 

by  the  schools  and  colleges  that  are  establishing  class- 
es tn  homemaking  and  motherhood ;  by  public  nurses 
and  other  noble  women  who  are  visiting  the  homes 
of  those  who  need  help  and  instruction;  by  the 
hospitals  that  are  holding  Baby  Clinics. 
By  towns  and  cities  that  are  holding  Baby  Weeks 
and  health  exhibits;  by  magazines  and  newspapers 
that  are  publishing  articles  on  pre-natal  care. 
By  Congress  that  has  passed  the  Mothers  and  Babies 
Act,  under  which  health  boards  in  every  State  will  be 
called  upon  to  give  information  to  expectant  mothers. 

All  this  is  merely  a  beginning — 
The  ground  has  hardly  been  broken       (  j 
for  the  Nation's  only  safe  foundation 
— healthy  babies — each  of  whom  must 
have  its  rightful  heritage — An  Even 
Chance — a  healthy  body. 
The  call  will  not  be  amvered  until 
every  mother,  every  father  and  every 
community  helps  to  make  better  homes 
in  which  to  welcome  visitors  from  the 
Land  of  Unborn  Babies. 
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in  the  DISTRIBUTION  DECADE 

Advertising  Must  Perform  Many  Public  Services! 


1  DVERTISING'S  opportunities  in  the 
_£\_postwar  -world  will  lie  in  public 
service — in  educating  America  to  a 
fuller,  happier  way  of  life.  And  Adver- 
tising's responsibilities  can  be  defined 
with  equal  clarity. 

For  the  postwar  decade  will  be  the 
Distribution  Decade.  We,  as  a  Nation, 
will  have  to  consume  40%  more  indus- 
trial production  annually  than  ever 


before,  if  we  are  to  maintain  a  "safe" 
employment  level. 

Production  itself  will  present  no 
problems.  Money,  manpower,  manu- 
facturing facilities  and  materials  will 
be  plentiful.  But  a  faster,  more  efficient 
and  economical  system  of  Distribution 
will  have  to  be  developed  to  facilitate 
the  flow  of  goods  to  consumers.  And 
that  is  largely  a  job  for  Advertising. 


Alert  agency  men  are  today  studying 
not  only  the  responsibilities  but  the 
opportunities  Advertising  will  face  in 
the  Distribution  Decade — and  they're 
doing  something  about  them!  So  are  we. 
Here  at  The  Nation's  Station,  we  will 
have  much  to  tell  you,  when  the  time 
comes,  about  the  great  4-State  market 
that  is  WLW-land! 


WLWj 

ON  OF  THE  rg(-K/Fr  rnepn»ATir>M 


DIVISION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  1  S  E  -  A  B  L  E  STATION 


Why  Exacting  Equipment  Designers 
Chose  RCA  9C22  's  For  Postwar 
50-KW  Tran smith 


ir  KIA-9C22  Triodes  —  Two  in  Modulator  Stage 

and  Twd  tnr  Amplifier  Stage— Supersede  Six  Tubes 
Required  in  Previous  50-KW  Transmitter  Design 


NO  ONE  has  higher  standards 'for  tube 
performance  than  RCA  transmitter 
designers:  and  any  tube — especially  a  new 
design  —  has  to  be  mighty  good  before 
these  top-flight  engineers  will  consider  it. 

In  designing  the  new  BTA50-F  50-KW 
transmitter.  RCA  transmitter  engineers  had 
these  major  objectives: 

1.  They  wanted  SIMPLICITY 

9C22's  with  their  air-cooled  radiators  and 
high  power  capability  reduced  the  number 
of  tubes  required  and  provided  the  con- 
venience and  simplicity  of  air  cooling. 

2.  They  wanted  EFFICIENCY 

9C22's  proved  to  be  particularly  suitable 


Tire  Feuntainhead  of  Modern  Tobe  Development  is  RCA 


for  a  50-kw.  high-level,  class-B-modulated 
transmitter  with  its  attendant  high  efficiency. 
Push-pull  tubes  in  both  the  modulator 
and  r-f  output  stages  provide  conservative 
and  efficient  operation. 

3.  They  wanted  DEPENDABILITY 

The  big  rugged  filaments  of  the  9C22's 
are  built  to  last.  Each  tube  in  class -C 
telephone  service  is  capable  of  a  maxi- 
mum output  of  38  kilowatts.  Therefore, 
operating  a  pair  conservatively  at  50  kilo- 


BUY 
VICTORY 


watts'  output  provides  dependability  plus 

4.  They  wanted  ECONOMY 

Four  9C22's  cost  less  than  the  six  tubes 
used  in  the  former  transmitter  design  and 
incidentally,  take  less  filament  power. 

\^  hatever  your  problem,  transmitters 
tubes,  AM,  FM,  or  Television,  it  will  pay 
you  to  consult  your  nearest  RCA  broad- 
cast specialist.  Or  write  to  RCA,  Commercial 
Engineering  Department,  Section  62-101, 
Harrison,  N.  J. 
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